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FROM THE  
EDITOR
Chipper Lowell comes on board 
VANISH as co-editor to help with 
the massive work involved.

Paul Romhany
info@paulromhany.com

www.vanishmagazine.com

I’ve been busy working behind the 

scenes for quite some time now to get 

a co-editor. My !rst choice was Chipper 

Lowell from the USA and after several 

months he has !nally agreed to join 

the VANISH family. I interviewed Chip-

per for the very !rst issue of VANISH, 

and after that knew if I was going to 

take on a co-editor it would have to 

be somebody like Chipper. Not only 

is Chipper a seasoned professional, 

but he also has a very keen eye when 

it comes to editing and we both share 

the exact same vision for a magazine 

like this. He will be helping me with 

layouts, interviews and sourcing ar-

ticles for VANISH. 

Putting together a magazine is a huge 

job, and with my performing schedule 

it often means I’m working late in to 

the night to get everything done on 

time. Having Chipper as co-editor will 

take some of the pressure of me, and 

also give the magazine a fresh feel. This 

is just the start of a very exciting year 

for VANISH magazine as we are also 

looking in to setting it up with video 

format and a chat forum.  

I am also very pleased to welcome to 

the VANISH family several new con-

tributors. Gwyn Auger starts her new 

series this issue with The Magicians 

Assistant, dedicated to those who 

help make our shows work. Gwyn 

herself has become THE assistant to 

hire in Canada and her passion and 

love for magic come across in her ar-

ticles. Another Canadian I would like to 

welcome is Leif David. I have watched 

Leif ’s career grow from strength to 

strength over the past decade, and 

that is due not only to his performing 

skill but also his very smart business 

aptitude. Leif’s new column is a must 

read if you want to get ahead in this 

business. 

Chipper has done a wonderful cover 

story this month on our feature artist 

Michael Giles. I !rst met Michael my-

self over 20 years ago when he was an 

assistant for Chuck Jones and toured 

New Zealand. I’ll never forget the next 

year when he brought his dove act to 

New Zealand as part of the tour, and 

some how managed to ‘bring’ them 

as carry on with him on the plane! I’m 

hoping he will elaborate that in part 

two if his interview, although I don’t 

recommend trying that with today’s 

strict #ying regulations.

As this issue is released I will be on my 

way to Siri Lanka for performances, 

then India and !nally Singapore, back 

in New Zealand on the 24th of Decem-

ber just in time to spend Christmas 

with my family.  I am looking forward 

to taking some time out and just 

relaxing in January, although will be 

busy putting together the next issue 

of VANISH. 

On a personal level I would like to 

thank everybody who has contrib-

uted to VANISH magazine, making 

it become one of the world’s most 

popular magic magazines. With over 

75,000 downloads we are reaching 

countries that many other magazines 

aren’t reaching, and look forward to a 

great 2013.

Finally I would like to thank YOU our 

readers for helping us break records 

in the magic magazine world. We have 

some exciting plans for next year and 

look forward to taking you all on a very 

special journey. Wishing everybody a 

great Christmas and holiday season. 

May 2013 be a wonderful year for us 

all. 

Paul Romhany
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If you have a story or a news related item please e-mail 

the editor at info@paulromhany.com

We try to keep the news as current as possible and 

generally this is the last piece we work on prior to the 

magazine going live.

MagicWeek Update 

Duncan Trillo writes to let us 

know that the very popular UK 

magic site www.MagicWeek 

continues to grow in popular-

ity. In a nutshell it focuses on 

‘Magic in the UK’, concentrat-

ing on upcoming conventions, 

shows, what’s on TV and so 

on, together with club news, 

articles, reviews and compre-

hensive link sections for magic 

clubs and magicians based in 

the UK. At ‘the back’ there are 

free ‘For Sale’ and ‘Wanted’ ads. 

It is now in its 13th year and is 

the UK’s number one magic 

site. Well worth checking out 

even if you aren’t in the UK.

LET”S DO MAGIC: 

 Look at these names: Mike Bent, 
Lyn Dillies, Eric DeCamps, Joe 

Howard, Steve Kradolfer, Peter 

Samelson, Jon Stetson, Chip-

per Lowell and probably many 

more, are coming together, for 

the !rst time in one very spe-

cial show, to help Boston-area 

magician, and their dear friend, 

David Oliver. More than just a 

talented magician, for more 
than 25 years, David Oliver has 

mentored, directed and taught 

many of today’s finest young 
magicians from around the 

globe. Recently, he was diag-

nosed with a rare lung disease, 

and the only treatment is a 

double lung transplant. In an 

effort to assist their friend in 
dealing with mounting medical 

bills, these stars of magic have 

put together this show, to help 

a friend who has always been 

there to help them. Please join 

us in giving back some magic to 
a very magical friend. 

The shows are January 19th, 

2:00pm and 7:30pm 

at Clark University, 
Worcester,  MA in 

the Daniels Theater. 

For information call 

203-877-0157 or 
go to HTTP://LETS-

DOMAGIC.ORG  for 

info or to purchase 

tickets. If you can’t 

attend, you can still 

purchase tickets and 

have them donated 

to a local children’s 

group so they can 
go to the show. Just 

check the link – “FOR 

DONATION”.  Tickets 

are $20.00.  Other op-

tions on the website 

are an auction that is 
growing every day, 

or you can take out an ad in 

our program book to help sup-

port too. All our options can be 

found on the web site. HTTP://

LETSDOMAGIC.ORG

Let’s Do Magic for David Oliver!
 

http://magicsam.com/national-

magic-week-press-page/

WAYNE HOUCHIN 

ATTACKED WITH FIRE

A magician almost lost his life 

when his head was set on !re 

on national television in the 

Dominican Republic.

American Wayne Houchin 

su"ered severe burns when 

a man, thought to be the 

host, suddenly took a handful 
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of cologne, set it on !re and 

threw it over the entertainer’s 

head.

The show’s crew rushed onto 

the set to douse the blaze, 

and Houchin was rushed to a 

nearby medical centre.

After receiving treatment, 

Houchin used Twitter to reveal 

his pain.

While appearing on a TV show 

in the Dominican Republic, 

the TV host took a handful of 

Aqua De Florida, ignited it and 

intentionally dropped it on my 

head, setting me on !re. I was 

not aware he was going to do 

this,” he wrote.

“This was not a stunt or part 

of an act - this was a criminal 

attack. The fast actions of the 

rest of our Curiosidades team 

saved my life. The !re was put 

out and I was rushed to the 

emergency room. I have bad 

burns on my head, face, neck 

and right hand.

“I am in pain, but am 

recovering. I will update you on 

the situation when I can.”

The Daily Deception has an 

English translation of a report 

from Curiosidades Facebook 

fan page shedding some light 

on the attack. Wayne, his wife 

Fran and another magician 

where invited on a local 

program after the Curiosidades 

show. It was there that the host 

o"ered to “bless” Houchin.

At 12:35 p.m. when Good Bolivar, Wayne and Fran Houchin were !nishing his participation 

in the program ‘ Approach the Stars ‘ of missis Adriana Azzi, who in this occasion was being 

presented by mister Franklin Barazarte, also the director of the above mentioned program, 

who without notice previous and without any type of safety measurements, o"ered them ‘ to 

give them ‘ a blessing and taking Water of Florida (that is extremely in#ammable for his high 

alcoholic content) proceeded to set !re to Wayne Houchin, resulting in serious burns in his 

face, heard neck and right hand.

The post goes on to lament reports from local media labeling the attack as “divine justice” for 

practicing voodoo or witchcraft. From the facts available, it is unclear if the reports were a 

twisted interpretation to the attack or if it was the motivation for the host to act.

Houchin and those around him are very tight lipped on what they can say publicly on advise 

from their legal council.

From a Paul Harris newsletter:

“To help out Wayne and his family in this di�cult time and to ease their �nancial burden, I am 

starting today the Magical Arts Fund for Wayne Houchin and ask that you contribute what you 

can.

We will also send to Wayne a card with all of the names of who contributed and any messages 

you have for him.

Janet Harris (Paul Harris Presents’ own Astonishment Goddess) will be spearheading this 

e�ort. You can Paypal your contribution to paul@paulharrispresents.com . Add a personal 

note to Wayne during the “Review” phase of your paypal payment. Look for the “Add special 

instructions to the seller” plus sign.

If you want to mail a check, please contact janet@paulharrispresents.com and she will send 

you the address.”

Academy of Magical Arts Establishes Fund for Magician Attacked in Dominican Republic

HOLLYWOOD — Nov. 30,  2012 — For Immediate Release — The Academy of Magical Arts  

(AMA), its Board of Directors and Board of  Trustees, in conjunction with the Dai Vernon 

Foundation, Inc., has established a special fund to assist professional magician Wayne 

Houchin, who was severely injured during a Nov. 26 performance in the Caribbean. 

TO CONTRIBUTE: Send a check (with “Houchin” written on the memo line) to: Dai Vernon Fund, 

c/o The Magic Castle, 7001 Franklin Ave., Hollywood, CA  90026
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“You’re so natural on stage.” “You look very comfortable while 

performing.” “You are de!nitely in your element.” What won-

derful compliments to receive from your audience, the very 

persons for whom we all do what we do. To be comfortable 

on stage is a gift, a return-on-investment, for time spent 

practicing, rehearing, training, studying and performing 

for real audiences. Comfortability on stage exudes a warm 

con!dence telling your audience you’re the go-to guy or girl, 

the expert, at your craft. Yet, mysteriously, comfortability on 

stage can also portray a passive or dismissive attitude to your 

audience. This can appear as though you’re phoning it in, 

as said in theater work, and can be interpreted as a “watch 

me, aren’t I great?” kind of arrogance. A very !ne line exists 

between the two types of comfortability on stage, indeed. 

Which side of the line are you on? How can you tell?

A healthy dose of ego (self-esteem, your opinion of yourself ) 

is absolutely necessary to be great at what you do, to make 

a memorable impact with your audience. You must have 

a con!dence that supersedes that of the common public 

Going back to the basics 

is an incredible resource 

that can reacquaint you 

with your instincts.

MATTHEW FALLON
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speaker or presenter and be able to move your audience 

with a skillful ease and certainty that, while you do so, you 

feel yourself in the “zone,” unaware of yourself to the point 

that self-monitoring is non-existent, you are tapped-in and 

connected to your audience and everything just "ows. This 

magical state, led by your instinct (your know-how, your 

experience, your culmination of practice, rehearsing and 

timing that is second nature to you) is also known as the 

peak-performance state. Perhaps you’ve experienced it 

before: you !nish an hour-long show and feel, literally, that 

the time passed in minutes - a “natural high” by-product of 

your natural instinct state. To an audience, watching a per-

former in this state is indescribable. They know they’ve just 

witnessed something amazing; someone incredibly great at 

what they do and who does it with irrefutable ease - natural

comfortability.

Crossing over that very !ne line, however, into the state 

in which you are leading with your ego vs your instinct, is 

incredibly easy to do. So easy, in fact, that many performers 

do not know they have already slipped over and wonder 

why they are not received as well as they could be. Their 

work is outstanding but the intangible communication, 

the energy, between them and their audience has become 

incongruent, distant and uncertain.

An ego beyond the healthy dose of positive self-esteem 

(that which gives you the confidence and certainty in 

your work) births an uncomfortable, forced and contrived 

con!dence. You may be able to recall such an experience: 

watching someone do something, relay a story or behave in 

a manner in which you just knew something was amiss and 

maybe even a put-on. Your audience picks up on this as well. 

A number of reasons exist to explain why a performer leads 

more with their ego than with their instinct. One clear rea-

son is that relying on ego on stage is easy. It takes minimal 

work, practice and rehearsal to get the job done. Relying, 

or more correctly being able to rely on instinct takes time, 

training and repetition. What is important to master is an 

awareness of both driving mechanisms and the ability to 

balance yourself on the spectrum of ego and instinct. Like 

alkaline to acidity, a pH balance in your onstage persona is 

necessary to guarantee you a performance of con!dence 

and certainty along with a likable comfortability and a 

peak-performance allure.

Going back to the basics is an incredible resource that can 

reacquaint you with your instincts. Return to your techni-

cal ground-work for each of your routines. Perform them 

slowly as though you were teaching someone else exactly 

how to do them.

Remarkably, this exercise will quickly reveal to you any bad 

habits you picked up along the way since your !rst learning 

the routines. Next, know your material and script inside 

and out, backwards and forwards. If interrupted during 

your performance you must be able to immediately and 

smoothly pick up where you left o# and not act as though 

you hit a speed bump and dropped your carburetor!

If the stage is the goal for one to make their living (or simply 

play) upon, be it the street, a restaurant, small parlor or the 

largest of theaters, theatrical and improvisational training 

is a must. Finding security in clinging to your script/props 

or discomfort in reacting in the moment to your audience 

can lessen with real world performance experience but 

solely going that route can be slow and sometimes painfully 

embarrassing. A rigid performer, verbally or physically, is 

a tell-tale sign of a green performer. Minimize the rigidity 

with con!dence-building in your overall person throug 

theater and improv classes. Even the jitters surrounding a 

new routine or e#ect will be overshadowed by con!dent 

speech, interaction and movement culminating in a con-

!dently comfortable stage presence.
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BAMBOOZLERS
 
DIAMOND JIM TYLER

BET: Win whatever you are playing for with only three burnt 

matches.

This is a great betcha to use on the heels of a bet that you may 

have just lost. This ploy will guarantee that you walk away a winner.

Explain to your victim that you are about to ask him three simple 

questions. Tell him that if he does not answer the three questions 

correctly, he owes you a dollar, or whatever the amount of the bet. 

Further explain that you are going to tell him the answer to the 

three questions before you ask them. Take out a pack of matches 

and remove three of them. Tell the spectator that the matches will 

represent the three questions that you are about to ask.

Light the three matches and blow them out. Tell the audience 

that the answer to the three questions is “three burnt matches.” 

Remind the spectator that should he respond with any other an-

swer, he automatically loses. This sounds fair and intriguing to the 

audience. Usually he will accept the bet simply out of curiosity. If, 

however, he shows any sign of refusal to the bet, you must insist 

on the matter. Explain that you should at least be given a chance 

to recoup your loss.

Start by saying, “OK, !rst question. Let’s say you had your key stuck 

THREE BURNT MATCHESwww.djtyler.com



The Mentalist s Cook Book  

A Complete Audience Tested 

Mentalism Show  

Check out the Videos & Rave 

Reviews at 

www.mentalismsecrets.co.uk 
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in a door and couldn’t get it out. What would you use to 

help?” He smiles as he replies, “Three burnt matches.”

Continue, “OK, second question. Let’s say you have a sore 

throat, and nothing that you have been taking seems 

to help cure it. What would you swallow to soothe your 

throat?” Unsure, he answers, “Three burnt matches.”

Finish by saying, “OK, third and !nal question. What would 

you take in trade for a dollar?” Outsmarted, he replies, 

“Three burnt matches.” Replace the underlined phrase with 

whatever it is you are betting for. Take whatever it is that you 

have rightfully won and give the “sucker” the three burnt 

matches. Remember that should he refuse to answer, or 

answer with any other reply, you still win!

Diamond Jim Tyler is an award-winning magi-

cian, based in Dallas, TX, and is best known for 

his books Pockets Full of Miracles and Bam-

boozlers series.  He’s performed at the Improv, 

the Magic Castle, the Magic Circle, on TV and in 

twenty-two countries.

www.djtyler.com







Across

4. One of the world’s most notable names in magic who 

coined the term cardician

6. A very large scarf or silk

7.  A card sleight in which a  card is made to secretly 

protude from the deck at a slight extent

9. The weave shu�e

10.  Secretly seeing something (card, billet, etc.)

12. It is a branch of magic with cards that is devoted to 

the performance of card �ourishes.

13. A magic e�ect in which a playing card, which is usually 

signed, ‘jumps’  to the top of the deck repeatedly after 

being put somewhere in the middle.

16. Secretly exchange one item (eg. a card or a coin) for 

another.

17. To secure certain cards at the top or bottom in the act 

of mixing the cards with the overhand shu�e.

19. A magnetic pull device used to vanish a coin or mag-

netic object. (Another name of a bird crow)

Down

1. A french term for sleight-of-hand

2. Famous game where three cards are thrown down 

and the mark has to !nd the queen/ace, etc.

3. A card sleight involving the secret transposition of 

two halves of a deck.

5. The ability to �oat oneself, another person or an 

object.

8. An effect where a magician takes thread and 

breaks it into tiny pieces. At the end , the thread is 

completely restored. 

11. Conjurer’s wax

14. International Magicians organization (Layment 

relate it to comptuers)

15. A hollowed out coin or ball which !ts over the real 

object allowing vanish and reproductions.

16. A trick where the spectator is led to believe he has 

discovered the secret, only to be proved very wrong.

18. To secretlyput an object into a location.

MAGICIAN’S CROSSWORD PUZZLE

 BY BALU THE MAGICIAN
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IN-DEPTH WITH MICHAEL GILES 
BY CHIPPER LOWELL
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PART ONE

The audience is mesmerized.  Completely.   Before 

them, stands a master illusionist slowly circling his 

beautiful partner onstage who just happens to be 

delicately balanced atop a large harp.   There are 

no visible means of support, and yet there she is.  

Floating.  Suspended.

It’s easy for a photographer to capture ‘moments’ like 

these in Michael Giles’ act.  It lends itself well to still 

images because Michael frames his routines like a pro.  

There is a de!nite personality that pushes through 

where the illusions themselves become secondary, 

and a sincere passion for the craft that is displayed 

by both Michael, and his onstage partner and wife, 

Melanie Giles. 

As for many, the road to success took quite a while for 

this magician.  And along the way, there were those 

wonderful twists and turns that come unexpected, 

guiding him along to the next surprise and career 

choice.  He is probably best known in the magic world 

as one half of the award-winning illusion duo, “The 

Majestix”, along with Stacy Jones, who traveled all 

over the world and appeared on numerous television 

shows as well.   He has since moved on to a new and 

exciting chapter in his life, which he discusses with us 

here in VANISH.

I’ve known Michael for many years now and have always 

valued him as a true friend, with a remarkable capacity 

for caring and wanting to do the right thing.   That 

stu" can’t be taught.  It’s just inherently Michael.   He 

is the type of person that once he puts his mind to 

something, he just doesn’t give up.  I greatly admire that 

quality about him, along with his loyalty, friendship, 

and his seemingly never-ending set of work skills, 

20
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covering occupations ranging from 

performing to carpentry, illusion 

building to graphic design, and 

more.  Much more.  Michael took 

the time to speak candidly about his 

rollercoaster journey so far.

CHIPPER:

Michael, great to see you again!  Let’s 

start at the very beginning, shall we?  

The ol’ cliché question of how the 

magic bug bit you.

MICHAEL:

Well, the real reason I got started in 

magic was all because of my dad.  

He used to do a couple of those 

pocket tricks.  You know; ‘Coin in 

the sack in the matchbox’ trick, and 

also Cups & Balls.  Basic tricks one 

would �nd in all of the magic shops.  

Well, those tricks blew me away.  He 

never performed it for us kids, but 

for company that would come over 

to the house.  I actually snuck into 

the bedroom one night, found the 

tricks and found out how they were 

done.  And that initially started my 

interest.  And from then on, I would 

go to wherever I could buy magic 

tricks.  I don’t think it was until high 

school that I actually started going 

to the magic shop in Fresno and 

buying as many magic tricks as I 

could a�ord at the time, and take 

them home and rehearsing them 

until they fooled me completely in 

MICHAEL IN HIS 

EARLY DAYS 

AS A KARATEE 

INSTRUCTOR

the mirror.  And then I would just put 

it in the drawer and be done with it.  I 

would never perform it for anybody.  

Just too friggin’ shy.  I had drawers 

and drawers of magic that I never 

performed for anyone at school.  

Totally shy.  I was a hippie kind of guy 

who would hide behind a beard and 

a mustache.   (laughs)

CHIPPER:

Which magic shop in Fresno?

MICHAEL:

Wizards Magic Shop in Fresno run 

by Paul Gross.  Who now runs the 

internet store, Hocus Pocus.  He was 

the one who gave me my �rst job 

connected to magic.  I was working 

as a locksmith at the time.

CHIPPER:

What age were you?

MICHAEL:

I was just out of high school, and just 

got married.  So I was taking a job 

at a magic shop when I got married.  

(laughs)  That’s right.  Wanted to 

work at a magic shop instead of 

making good money!

CHIPPER:

What got you involved in being a 

locksmith before that?

MICHAEL:

Well, this is a weird one… I was 

working at a pet store.  The chain 

reaction was this:  I was a karate 

instructor while in high school, and 

I loved animals and reptiles and my 

friend and student of mine had a pet 

store.  Well, it went out of business 

and my friend’s family then owned 

a locksmith company and he asked 

if I wanted to work there.  I knew 

nothing about being a locksmith so 

they taught me everything.  Lock 

picking.  Safe cracking.  And it got to 

the point that eventually I owned my 

own locksmith company.

CHIPPER:

Where was this?

MICHAEL:

I grew up in Visalia, California, which 

was mostly agriculture.  I went 

from karate studio, to pet shop, to 

locksmith, to magic shop, and then 

back to being a locksmith.

A young Michael growing up in LA
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Right: Michael Giles 

and Stacy Jones with 

Nikko

Below: Michael, Lisa 

with Norm Nielsen

CHIPPER:

Was being a locksmith what led 

you to being so mechanically 

minded?   I’ve seen you build pretty 

much everything.  From furniture to 

illusions, to indoor arches for your 

house in Vegas, and of course the 

incredible animal compound you 

built in your backyard for your exotic 

cats.

MICHAEL:

Yeah, I think it gave me a bit of that 

ability.  (laughs)  I can’t tell you how 

many magicians say to me, “Oh, 

that makes total sense.  Locksmith.  

Houdini.  Escapes, etc…”  Which is 

funny because I was never interested 

in doing escapes at all.   But it 

made sense to them that I was this 

locksmith who eventually became a 

magician.

CHIPPER:

I always connected it logically that 

the mechanical things you did with 

locks would easily transfer over to all 

the intricate gimmicks, contraptions, 

hidden panels, etc., that one would 

�nd in magic and especially illusions.

MICHAEL:

But that was far before I ever got 

to illusions, because the next thing 

for me was working with doves.   So 

while working at this locksmith 

store, Paul Gross called me up and I 

worked for him for about two years.   

So I gave my job to a friend.  Then 

two years later, realizing I wasn’t 

making as much money for my wife 

and I, I teamed up 

with my friend and 

we owned a locksmith 

company together.   

After a while our 

friendship became a 

bit strained and he 

eventually sold me his 

share of the company 

to me.  During that 

time, I was also 

working on my dove 

act.   Entering local 

contests in the area 

and winning this and 

that, and Paul was the 

�rst to get me my �rst real gig in an 

annual show called “Stars of Magic” 

because of a contest I won.  I was the 

feature performer.  And that’s when 

I met Chuck Jones and his daughter, 

Stacy Jones, who was also on the 

show.

CHIPPER:

Before you got to that show, was 

there any remembrance of what your 

�rst audience was like?

MICHAEL:

I remember my family being there, 

and I was really nervous because 

they knew me.  Always felt better 

when I was performing for total 

strangers.

CHIPPER:

I think a lot of us go through that.  

When I �rst started working comedy 

clubs, I don’t think I let my parents 

see me perform for at least 2-3 

years because I didn’t know what 

they would think.  And maybe I 

also wanted to cement my own 

personality into it before allowing 

friends and family to comment. 

MICHAEL:

I understand! Absolutely.

CHIPPER:

So now you’re up on the big stage 

in a real show.  What was that 

experience like for you?

MICHAEL:

It was an adrenaline rush for me, to 

hear the applause and the cheering.  

And that’s when I knew.  Because I 

had done close-up magic for many 

years, table hopping, etc.  And I 

have to say that because of that 

experience of performing close-up, 

it paid o� as a stage performer.   I 

understood how to play to the 

audience and look at the audience’s 

eyes directly.  And I think there are 

a lot of performers who only ‘play’ 
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to the lights and not the audience.  

And an audience can totally sense 

that.

CHIPPER:

Very good point.   The �rst time I 

saw Lance perform, I was blown 

away at how he seemed to 

connect and stare at every person 

individually in the audience, which 

was just great.  Personality �rst, and 

then the magic.

MICHAEL:

That’s exactly what I’m talking 

about.

CHIPPER:

So you meet Chuck and Stacy in the 

same show…

MICHAEL:

Yes, and I was happily married 

at the time.  And though I met 

Stacy backstage, she had told her 

boyfriend at the time that I was 

an asshole.  (laughs)  Because at 

the time I was this very, very shy 

boy who had won a contest.  They 

perceived me as this uppity sort of 

guy who wouldn’t talk to them kind 

of thing.  But my attitude was, “Oh 

My God!  That’s Chuck Jones!  What 

could I possibly say to this guy??”  

He was so famous to me, and I 

thought I had nothing to o�er to 

this magic celebrity.  So I just stayed 

away, in my little corner backstage, 

setting up my bird act.  I was so shy!  

(laughs)

CHIPPER:

 And they probably didn’t know that 

this was your very �rst paid gig.

MICHAEL:

No. They had no clue.  I think they 

thought that since I had won �rst 

place in the contest, which got me 

the job, it had all gone to my head!  

(laughs)  I was just nervous as hell, 

and here’s Chuck Jones on the same 

bill!  And that was years before, 

about 20 years, before Stacy and I 

ever started working together.

CHIPPER:

Did you work alone when you �rst 

started?

MICHAEL:

No, my wife helped me in the act.  

And she was a great assistant.  

As a matter of fact, she 

was the very �rst female to 

receive “Best Assistant of the 

Year” award by the PCAM.  

This was the �rst time they 

o�ered that award and Lisa 

got it.   

CHIPPER:

And did your act also win 

that same year?

MICHAEL:

Yes, we won First Place.  But 

the contest that got me that 

�rst real job was just a tiny 

local contest, sponsored by a 

radio station at some bar in 

the area.  Actually, quite a lot 

of great magicians competed 

with me.   Christopher Hart.  Scott 

Cervine.  Tom Ogden.   So I win that 

contest and do the magic show for 

Paul Gross.  And then nothing was 

happening much after that.  So I 

decided to audition at the Magic 

Castle down in Los Angeles.   Now 

Peter Pit, who booked the Castle 

back then, was in the audience 

for my audition and liked my act.  

But he told me he couldn’t hire 

me because I performed a lot like 

Joseph Gabriel.  I thought Joseph’s 

act was fantastic and I loved how 

he was popping those birds out so 

fast and e�ortlessly.   Loved his act 

but didn’t realize I was emulating 

Joseph until Peter pointed it out to 

me.  So I started watching videos 

and realized, OMG.  He was right!  So 

I kept working and working on my 
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act, and in ’87 or ’88, I entered the PCAM competition 

and won.  And Bill Larson, co-creator of the Castle came 

up to me and said, “You were wonderful!  We’d love to 

have you perform at the Magic Castle.”  And I explained I 

had already auditioned there, but that I looked too much 

like Joseph Gabriel.  Bill replies, “Well, not anymore.  

You’re working the Castle!”   I then get a call from Peter 

Pit, and you have to remember that I’m this hick kid 

from a small town in the heart of California’s farmland, 

and Peter leaves this message, “I’d like to book you 

for a week at the Castle.  Please call me. Love you.”  

(laughs)  And I’m freaking out!  I never had a guy tell 

me he LOVED me before!  (laughs) 

CHIPPER:

(laughs)  Ha-ha!  So “Hollywood”!

MICHAEL:

Yes!  So I worked the Castle, and then did 

another PCAM contest called the “$2,000.00 Pro 

Competition” in ’89.  It came down to three �nalists.   

Kevin James and Peter Pit were some of the judges.   My 

wife and I took �rst place, and second went to Victor 

& Diamond, and third went to Mike Douglas or maybe 

it was Mitch Williams.  And the winner of that contest 

would also represent the U.S. in Japan’s International 

Magic Convention.  And that launched my international 

career, and I started doing television appearances over 

there as well.  And now it was even more cemented that 

I knew I wanted to do this for a living…to be onstage.  

And unfortunately, that’s where things started falling 

apart with Lisa and me, because our dreams were going 

in two di�erent directions.  She wanted more of a home 

life and kids and I wanted to continue pursuing my 

magic career.  So we soon parted.   Years later, I hooked 

up with Stacy, and I loved that she LOVED magic as much 

as I did.  And we decided that we should work together.

CHIPPER:

And there’s de�nitely something to that, in any career.  

That the person you’re involved with loves or at least 

appreciates and respects what you do for a living.   That 

there is a sort of ‘shorthand’ in understanding the 

business, and show business in general.

MICHAEL:

Exactly.  So Stacy was de�nitely a huge asset to my 

magic career, and I felt for a while that I was riding on 

the coattails of Chuck Jones, because who was this Giles 

guy??  I never really gave myself much self worth back 

then.  It took awhile to feel comfortable with myself.

CHIPPER:

There’s a humbleness about you that is endearing, and 

yet here you were, winning all these awards and you 

were 

traveling 

everywhere.

MICHAEL:

And it’s odd that I never really looked at it from that point 

of view.  Maybe it’s the ‘small town’ thing.   It wasn’t until 

therapies later (laughs) that I realized I had a lot to o�er.  I 

really should have given myself a little more credit.

CHIPPER:

But I’m sure many entertainers go through that, not 

feeling worthy at �rst as you look up to icons in the 

business and suddenly you’re now working with them 

onstage, on the same level.

 

MICHAEL:

Right!  Marvyn Roy immediately comes to mind when I 

won that contest and was going to �y to Japan.  I come 

to the airport with all my stu�, just sitting in the corner 

of the airport, and there’s Chuck Jones again, and other 

magic stars who are also traveling to Japan.  And I’m 

thinking, “Look at all these ‘Greats’.”  And then Marvyn Roy 

comes right up to me and says, “You know, I’m just going 

to take a shot at this, but are you a magician?”  He had 

eyed all my travel cases surrounding me.

CHIPPER:

He’s just the coolest.  Extremely kind and generous man.

MICHAEL:

He was such a great man to come over and break the ice 

for me.  And at that moment he brought me up to the 

level of everyone else because of his kindness.  So much 

passion when he’s talking to you!  And his stories are 

amazing.
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CHIPPER:

I used to joke that I bet there’s no one out there that has 

a photo of Marvyn ever looking jaded.

MICHAEL:

(laughs) Yes, it’s true!  Also on that trip was Ed & Nancy 

Keener, who sort of became my surrogate mom and dad.  

They took me under their wings.  Really love them dearly.

CHIPPER:

So what was your ‘look’ at the time when performing?

MICHAEL:

I was still wearing the traditional tuxedo out�t.  No beard 

anymore, but still had a mustache.

CHIPPER:

Thank you, Doug Henning!  What was the next 

incarnation of the act?

MICHAEL:

When Stacy came into the picture, she contributed a lot 

to the act.  And instead of the usual girl assistant, Stacy 

wanted to share the stage equally, which was great.  We 

had trouble convincing others for a time that this was a 

partnership onstage, and not the typical magician and 

assistant format.   She hated how so many magicians 

would come up to me after a show and talk to me about 

things in the act, but slight Stacy completely.

CHIPPER:

I imagine that was an uphill battle in trying to change 

people’s thinking.

MICHAEL:

It was.  And it still is to this day.  Some people accept 

it, and others still think that magic is basically a man’s 

world.   I always think it’s strange that I put the girl into 

an Origami and stick blades into the box and it’s the girl 

who comes out unharmed.  Not me.  In my mind, THEY 

are the real magician.  But does the audience perceive it 

that way?  No.   Nobody could buy it.

CHIPPER:

I think it’s also expecting the audience to learn a new 

vocabulary.  The image of a magician and their assistant 

is so ingrained in their minds.   It’s the same as asking 

people to name some magic things and they’ll usually 

name things like rabbit, wand, top hat, pretty girl, 

assistant, etc.

MICHAEL:

Yes, and sometimes that would wind up a�ecting even 
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our relationship because if people 

thought of me as the magician 

and Stacy as the assistant, I was 

sometimes expected to �ght 

and defend it.   And I’m just 

not a �ghting type of person.  

People will always have their 

own opinions and you really 

can’t �ght it.  And in time, I think 

that people eventually learned 

to accept and understand that 

it was a partnership.  Before we 

got into illusions we pushed this 

concept, even to the point that I 

would leave the stage and Stacy 

did a terri�c snowstorm e�ect 

which also had �re and then she 

produced a bird on top of the 

fan.  A really nice production.  We 

came up with a lot of cool e�ects 

for the act, and in many circles 

I’m still regarded for the dove act, 

which amazes me.  People like 

Dan Sperry who loved my act and 

are still in awe.  So that’s nice.  It’s 

posted up on YouTube now, and 

many more people have been 

able to see the old act and enjoy 

it.   Stacy and I also did a double, 

“double dove split”, where I would 

split a dove into two, hand one to 

Stacy and then both of us would 

split our doves into two more.  Really 

�lled the stage nicely, too.   But a 

dove act is a lot of work, and Stacy, 

who grew up surrounded by illusions 

wanted to move into performing the 

bigger tricks.

CHIPPER:

When did illusions come into the 

picture?

MICHAEL:

Well that ball started rolling 

because of Jonathan and Charlotte 

Pendragon.  They needed someone 

to take over for Jonathan in Reno, 

Nevada.   A large stage production 

called “Spellbound”.   Jonathan had 

been accidentally mauled by a tiger 

during a show, and they quickly 

brought me in to replace him while 

he was out.    

CHIPPER:

How much time did you have from 

when you got the call to performing 

in the show?

MICHAEL:

Okay, I got the call the night before!  

I had to get on the plane early the 

following morning, got to Reno, and 

rehearsed the entire show.  They 

cut some of the dancing out just to 

make it a little easier on me.  I quickly 

learned the Sub Trunk, Neon Light 

Suspension, Interlude, Impaled, 

and I did a little bit of dove work as 

well because the producers wanted 

me to do something that I was 

familiar with.  So I rehearsed all of 

that, and had to perform that very 

night!  But the scariest thing for me 

had nothing to do with the illusions 

or choreography or blocking.  For 

me it was the talking.   This was the 

�rst time that I would be using a 

microphone onstage because up to 

that time I had always been a silent 

act.   So having to talk onstage was 

scaring me to the point that I just 
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wanted to throw up.  

CHIPPER:

And how did it go?

MICHAEL:

Thankfully, it went really well.  And the producer, Dick 

Foster, really liked my style and wanted to work with 

me in the future and asked me to stay in touch.  As a 

matter of fact, the Pendragon’s then current manager 

even called, asking to represent me.  I thought that was 

really strange, and I told Jonathan about it, because I felt 

I owed them this amazing opportunity they had given 

me in doing the show while Jonathan was recovering.  

I didn’t want any connection with their manager.   So 

this was the starting point of our long relationship with 

Foster and working various shows for him over many 

years throughout the entire world.

CHIPPER:

Did you work with Charlotte onstage in that show?

MICHAEL:

Yes, and thank God.  Because she could whisper to me 

certain things as we performed the illusions together to 

make sure I got it right, being thrown into it all so quickly.  

I was there about six weeks, and even when Jonathan 

got out of the hospital, they had a previous engagement 

in Florida for a big corporate event where Foster was 

going to bring in another established illusionist to cover 

the spot in “Spellbound”.  But since I was already in the 

show, and they liked me, they decided to just keep me 

on and keep the show just as it was.  This time around 

they brought Stacy in to replace Charlotte, and the 

Pendragons were then free to go do their corporate 

event.  So Stacy learned all the illusions, and it was easier 

for her, since she had learned so much from her dad.  

Jonathan and Charlotte were really very helpful in the 

beginning of our career.  And greatly appreciated them.   

It was an amazing opportunity that unfortunately came 

about because of a tragic accident.   And I would say that 

if I had been by myself, I would have refused the job.  But 

Stacy kept pushing me all the way, saying, “You have to 

do this, Michael.”

CHIPPER:

And I bet it was even better that there really was no time 

to think.  Because if there were time for the producers to 

start listing everything you’d have to do and learn and 

rehearse and go through, you’d probably think twice 

about it.

MICHAEL:

Oh sure!  And I absolutely said to Stacy, practically 

throwing up as I said it, that the only way I’d do it is 

for them to regard me as putty.  For them to mold me 

exactly how they needed me to be in the show.  I didn’t 

want to provide any input on my part.  Just wanted them 

to mold me into the part so completely so that if I was 

bad in it, I would at least know that I had nothing to do 

with it.  (laughs)

CHIPPER:

(laughs) And it worked!

MICHAEL:

It worked.  Got me though it.  And I also �gured that if 

it didn’t go that great, well, I only had a couple hours to 

learn it all.  But again, it thankfully went very well and the 

show never missed a beat.  

CHIPPER:

At what point, during that run, did it click for you that 

this was fun to do?

MICHAEL:

Opening night actually.  When I’m dressed up in 

Spellbound’s costumes and the way our entrance was, 

we were �own in from above on these small platforms.  

And as the curtains are opening, the announcements say, 

“Charlotte Pendragon and Michael Giles”.  And when I 

heard my name, and all the smoke is swirling, and all the 

dancers are moving below, and the audience is out there, 

I thought, “Wow! This is it! THIS is what I want to do!”

CHIPPER:

That’s cool.

MICHAEL:

I then wanted to do illusions.  I still did the dove act, but 

Stacy and I started adding illusions here and there.   Built 

a Sub Trunk and…

CHIPPER:

Wait. Had you ever built a Sub Trunk before?

MICHAEL:

No. And it’s pretty much exactly like the one I currently 

use.  As a matter of fact, the one I used in your 

production show, “BLiNK!”, was the third Sub Trunk I’ve 

built so far.

CHIPPER:

So when you’re performing at this point, you are doing a 

combination of doves and illusions?

MICHAEL:

Yes, and Marvyn Roy suggested that we do something 

big at the end of the act.  Which is why you’d always 

see him close with something big like lighting the giant 
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light bulb or something like that.  Now there were a 

lot of dove acts out there and in order to not compete 

with them we added the Sub Trunk and an Origami, and 

boom!  We got hired over everyone else many times 

because we brought more with us and played bigger 

onstage.   We also worked the regular venues like the 

Magic Castle, and also Magic Island in Houston, Texas.  

CHIPPER:

And when did the name “The Majestix” come about?

MICHAEL:

We were still billed as “The Magic of Michael and Stacy”.  

One night at Magic Island, our dear, mutual friend, Curt 

Miller, and the host and booker for Magic Island, Scott 

Hollingsworth, and we were having dinner before the 

show.  And we commented how we hated our name.  

That it sounded too ‘cutesy’.   We wanted something a 

little more powerful and dynamic.  So I asked everyone 

to come up some ideas.   The next night, Curt came out 

with two names:  “The Majestix” and “The Mystix” He also 

jokingly came up with “The New Kids On The Box” and 

“Doves A Poppin!”  So we all had a good laugh!   Now I 

wasn’t convinced about “The Majestix”, but what I did 

was have Scott announce us every night with a di�erent 

name.  And when he �nally introduced us as “The 

Majestix”, for some reason, that suddenly sounded good.  

We tried it a few more nights and fell in love with the 

name.  We also liked that it ended with an ‘X” instead of a 

“CS”, so that was cool.

CHIPPER:

That’s awesome.  I like that Scott introduced you with 

di�erent names each night.  

MICHAEL:

Yeah, because you got to hear the audience respond to 

each one, and sometimes a name can get them going.  

And from that point on, we never looked back.  We were 

o�cially “The Majestix.”

CHIPPER:

When did the birds �nally leave the act?

MICHAEL:

That was a slow process but then one of biggest reasons 

for working towards doing more illusions was that 

Dick Foster called us for a touring show.  We would be 

working with Mark Kalin and Jinger in Korea �rst, and 

then onward to Germany.  So we had to come up with 

a few illusions of our own for the show.   I came up with 

the “Crystal Pyramid Production” which we did for quite 

awhile, and it was a signature piece for us.  A beautiful 

e�ect but it lasted only 30 seconds on stage and required 

about 5 minutes to set it up backstage every show.  So, in 

time, we started using the “Cloth Production” from Daniel 

Summers because once Stacy appeared, the illusion was 

already reset for the next show.  I simply had to refold the 

cloth and that was it.  Love that!  (laughs)  We performed 

our own illusions and used a few of the illusions that 

Foster had to �ll out the rest of the show.  With the 

money from that tour, we started building other things 

like “Piece-By-Piece” and the “Puzzle” which became other 

signature e�ects for us.  Especially once we performed 

them on the “World’s Greatest Magic V” television show.  

That appearance created quite a buzz for us.  We also 

then got the cover on MAGIC magazine, so that was a 

very good year for us…

Part two continued next edition.
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back in 2006 

and have been 

performing since.
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An eye to eye routine used with a serial number divination

First some tips on using a magnetic ball 

or a magnet in a bill. 

If one insists on using the magnetic ball; as 

we have found out, the painting of the ball 

comes o!. I have tried the following lately 

and found it to work quite well. Take toilet 

paper, wet it and pad it around the ball. Let 

it dry, make it thick or use two layers one 

after the other. Now the ball feels softer 

and the paper ball looks great. Now you can 

permanently mark the ball or paint it and 

the color stays. 

Other ideas for hiding the transmitter (mag-

net)  might be an old small type pocket 

watch. I have used a lip balm lid (chap stick). 

Put a magnet in the lid, then a white sticker 

on the magnet. Now all you have to do is 

remove the lid and they hide it. This is a great 

idea since it actually is a usable product as 

well.  I like to simply use a dollar bill and 

wrap the magnet in there.

The following is an idea I kept to myself for 

a while, let’s call it Pyramid Eye. (Because 

the U.S. Dollar bills have a large eye on a 

pyramid.

E�ect: Borrow a dollar bill and then roll it up 

into a ball. You are then able to  tell them the 

hand that holds the bill four or "ve times. 

Now you tell them that they can do the same 

thing. They just have to believe. You take the 

bill, put it behind your back, bring out your 

hands and they do it three or four times.

The look on their face is priceless. They be-

come very smug.

Now you hand them the bill and tell them 

to name a number from one to "ve. They do, 

they open the bill and see the "rst digit on 

the borrowed bill is the number they named. 

You then name the rest of the digits..

Method:  In addition to the magnet you will 

also need two other crumpled up bills, all the 

same value as the borrowed one.

You place a magnet in the borrowed bill. 

The magnet should have fun tack (blue-

tac, picture-tac) on it so it sticks. If you are 

so inclined, the magnet can be coated with 

another bill so it hides better. What is nice 

about this is once you stick the magnet to 

the underside of the bill you can display 

the bill and your hands freely before you 

ball it up.

1 You now "nd the bill four times. Using 

Gauci’s gimmick in your hand between 

your "ngers or any of the magnetic detec-

tors that are now on the market.

2 It is now their turn to "nd the bill in your 

hand. You take the bill behind your back.
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3 The borrowed bill goes in your left hand and in your 

right you place a second bill with a three or a seven as 

the �rst digit (number). This number can be in the serial 

number as well if you want instead of the �rst digit, I will 

cover that later.  This second bill can be in your back pocket 

but I �nd it easier to release it from under my belt.

4 Have them select any of your hands and they will be 

right no matter which one they select since you have 

two bills. The psychology is perfect here and they will not 

catch on. One, they think they are doing it, two they know 

they had one bill and you got it right multiple times. They 

are so proud of themselves they never suspect two bills at 

this point. Trust me, it works.

5 Keep going until they get the hand with the second bill 

which you know the serial number of. By the way, if they 

get it the second time, hand it to them. I take it with my 

other hand to hide the holding of the other bill as I hand 

it to them. (Cups and balls and magic wand psychology) 

Now one hand is seen empty.

6 Psychologically they will choose a three if asked to 

name a number from one to �ve.  If they name any 

other number, have them open the bill and look and see if 

it has that number in it. You can name the position of the 

number if it is in the bill. You can also use the number seven 

if the bill started with that number or has a seven in it, and 

have them name a  number between one and ten. Always 

try to get a bill that starts with one of the two numbers. It 

is more impressive to say; “Open the bill and see if you are 

right and see if it starts with that number.” If they do not 

name a number in the bill, ask them to look at the number 

at that position and you reveal it instead.

7 Turn your back when they open the bill so you can “not 

see the numbers on the bill.” Actually you turn your back  

to ditch the other bill and to look at your cue sheet of the 

serial number if you have to.

8 One other idea is to ditch the bill with the magnet in it 

after they get it right two times. You can get quite good 

at guessing which hand they will choose next and leave the 

memorized bill in that hand.  If they get it, great, if not it is 

a great time to stop, hand them the bill and now try some-

thing di�erent and go on to the serial number revelation. 

Either way  you show there is only one bill in your hand by 

opening both hands at this point. Subtlety is the key.

9 Another other idea, but one I have never tried is to use 

a rod magnet.  Again use fun tack but roll their bill into 

a tube with the magnet inside. Place a band around it.  

Your duplicate matches perfectly. This will indeed prevent 

them from feeling a magnet in the bill and make it easy to 

handle.  Also if you have a magnet in your back pocket it 

will be easy to ditch at any point. However, you will want 

to make sure it is not hanging o� your back pocket when 

you turn around as they open the bill to look at the serial 

number.  This method would make it easy for you to have a 

worn bill and  a newer bill and get the right one into posi-

tion during the spectator’s turn to guess.

www.banachekproducts.com
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L
ast year ( I think) I was having 

a conversation with my friend 

Rodney from Texas and we dis-

cussed the value of ‘marquee magic 

tricks,’ which is essentially tricks that 

would sound great on the marquee 

of a theater.

We came up with several, with the 

best ones being classics of stage 

magic and especially suited to a 

family show: Cutting someone in 

half, #oating someone in the air, and 

making it snow.

Honestly, if you tell a prospective cli-

ent that you can do those three ef-

fects, they will instantly understand 

what you’re talking about and, if 

the client is already pre-disposed to 

hiring a magician, these three will 

sound very exciting to them.

The exact version of each trick is not 

important. In years past, when it 

came to #oating someone in the air, 

I have used a Floating Magic Carpet 

(the weakest of all I used) a Super-X 

type Suspension and currently, my 

beloved Chair Suspension. Describ-

ing the details is not necessary – I 

simply say that I can #oat someone 

in the air.

When selling a show, being able to 

easily describe e"ects in your show 

will go a long way toward moving 

the client to hiring you or, if you’re 

selling tickets to a theater show, en-

couraging patrons to come see you.

The three tricks I mentioned are 

not the only ones that are easy to 

describe – when working for adults, 

I have found similar tricks that are 

easy to describe, with “The Bullet 

Catch” trick being the easiest for me 

to describe. (I’m using Scott Alexan-

der’s “Velocity,” which is actually a 

C R I S  J O H N S O N  I S  A  F U L L  T I M E 

P R O F E S S I O N A L  E N T E R TA I N E R 

W H O  M A K E S  H I S  L I V I N G 

P E R F O R M I N G  CO R P O R AT E 

S H O W S  A N D  S C H O O L  S H O W S . 

H E  A L S O  W R I T E S  A  R E G U L A R 

R E V I E W  B LO G  F O R  H O C U S -

P O C U S  M AG I C .

C R I S

J O H N S O N

THE SUCCESS SERIES

paintball catch.)

Other adult e"ects I use include my 

blindfold routine, which I describe 

as “having two spectators wrap duct 

tape and coins around my head and 

over my eyes, and yet I’m still able 

to accurately describe drawings, 

personal objects, etc.” Or Anthony 

Lindan’s delightful “Incredible Suit 

Jacket Escape,” which I describe as a 

“comedy escape piece like Houdini 

would do…but then it goes horribly 

wrong and keeps everyone laugh-

ing.”

Those last two examples are a little 

tougher, but it’s still relatively easy 

to describe the e"ects. My tradi-

tional closing e"ect for nearly every 

adult show that I do, my version of 

a Confabulation-type e"ect, is often 

more di%cult to describe.

Getting back to the family/kids 

stu" for a moment, I often close 

my school assembly shows with 

my Losander Floating Table, which 

I personally feel is one of the most 

beautiful e"ects in magic. It has a 

LOT to o"er – it’s visual for huge 

audiences, can be performed sur-

rounded, and you don’t need a lot 

of dialog – none really – to get ‘into’ 

the e"ect.

Still, the problem I’ve run into is the 

fact that telling a client, “I cause a 

table to #oat in the air”  just doesn’t 

sound nearly as impressive as #oat-

ing a person.

The point of all of this? When sell-

ing your services to your prospects, 

look at your act and !nd the three 

most easily described e"ects that 

are easiest to understand. And they 

don’t have to be your closer or your 

‘best’ tricks either.
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My experience
in theater has

taught me 
valuable lessons

about what is
missing from 

many magic

shows. 

JUST SAY YES TO ACTING

T
he secret to performing supe-

rior magic is revealed in two 

quotes from a 20th century 

acting guru:

“An actor lives truthfully under 

imaginary circumstances.”

“Are you really doing what you 

say you’re doing?”

(This article will examine the e!ect 

of the "rst quote on magic, a subse-

quent article the second.)

What does the truth have to do 

with our world of deception? What 

are imaginary circumstances and 

why should we care? 

JOEY PIPIA
First, let me state that I believe 

magic su!ers from a lack of theater 

skills. This dearth among our breth-

ren is part of the reason magic is 

kept locked in the dog house, in-

stead of the roaming free in the art 

house.

Many magicians performing on 

TV, and on the web, seem to pres-

ent magic as the biggest bang for 

the buck. Just watch the TV Talent 

Show du Jour. These programs are 

often cesspools of eye candy; A few 

minutes "lled with visual inexplica-

bleness. One begins to feel it’s the 

only way to achieve success. I sug-
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People are 
compelled 

to watch 
when they 
feel some-

thing. Magic 
is theater.

gest an alternative.

Magicians should rekindle their relation-

ship with live audiences, instead of the in-

stant karmagic TV camera. Magic was once 

exclusively live entertainment. That it hap-

pened right before your eyes was what was 

so special. Live performance demanded tal-

ent that included theater skills: the ability 

to hold an audience’s attention, stagecraft, 

blocking, and acting. 

I’m a professional magician. I’m also own-

er of The Chameleon Theater, an intimate 

venue in Port Townsend, Washington. I di-

rect, produce, and teach theater for a living. 

Some of the theater I produce and direct is 

magic. Some not.

My experience in theater has taught me 

valuable lessons about what is missing 

from many magic shows. (It’s often missing 

from other performances, but that’s a dif-

ferent article.) I’d like to share one with you.

A Magician Lives Truthfully Under Imagi-

nary Circumstances

Interestingly, the truth plays a diabolical role 

in the world of deception. Here is a new de"-

nition I’d like add to our lexicon: A magician 

lives truthfully under imaginary circumstanc-

es. It’s based on the de"nition of acting by 

Sanford Meisner, the in#uential acting teach-

er from the last century, at the beginning 

of this article. This new de"nition can guide 

us to create moments of onstage theatrical 

wonder. 

Let’s break the de"nition into two parts; "rst 

we’ll have a look at the truth, and then the 

idea of imaginary circumstances. We’ll "nish 

by discovering how following both can de-

liver a superior magic performance.

The Truth is Compelling

We all know what it’s like to watch some-

one on stage  – not necessarily a magician – 

who is anxious. We feel his nervousness. Our 

Spidey-Sense goes wild. We can’t turn away, 

sometimes looking through "ngers of a hand 

covering our face. But the reality is that we 
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are compelled to watch.

It’s the truthfulness of our Nervous Nelly’s situation that 

compels us to watch. We feel his nervousness, or embar-

rassment. It might be a little di!erent for each of us, but 

the fact is that we feel something, and we keep watching. 

People are compelled to watch when they feel some-

thing. A feeling audience is critical to creating great the-

ater. Magic is theater. Yet so much of magic is presented 

without thought to what the audience is feeling.  An excit-

ing alternative is an audience that is engaged, elevated by 

the notion that they are involved, feeling something with 

each e!ect.

When you place that coin in your left hand, but in actual-

ity keep it palmed in your right, what is the truth in that 

moment? You, as performer, must create the reality that 

the coin is in your left hand.  Some people call that acting. 

I call it creating a believable moment. The more believable 

that moment is, the better your magic will be.

Imaginary Circumstances Abound

I know, imaginary circumstances sounds a little like some-

thing on which you might found a religion. But as you’ll 

see, is not so foreign. In fact, it’s what magicians do every 

time they take the stage.

For the actor, the imaginary circumstance is the setting of 

the play, the dynamics of her role, her relationship with 

the other characters. The actor integrates these. The more 

e!ective she is, the better her acting. 

Magicians perform under imaginary circumstance in ev-

ery moment of an e!ect. You say that the impossible will 

happen, and it does. Yet the reality is that you forced a 

card, or pencil read the number, or wrote it with a nail-

writer. Actual reality starkly contrasts the imaginary world 

we create. 

The Power of Truth and Imaginary

Combining both parts of this new de"nition bring us to a 

simple, yet awesome, revelation. When the audience be-

lieves the reality created by the performer, they are com-

pelled to watch. This reality can be created using props, or 

on a bare stage, but the essence of this believable perfor-

mance rests with the magician.

Whenever you watch a show, see if you believe the per-

formers whether they are magicians, or not. Chances are, 

you were compelled to watch those living truthfully un-

der imaginary circumstances.

The next time you perform, or think about performing, re-

member that in performance, you are a person who lives 

truthfully under imaginary circumstances. The more be-

lievable you are, the better your magic will be.

Next Article: The second quote from Sanford Meisner is, “Are 

you really do what you say you’re doing?” He asked this to 

every actor he ever trained. Answering this question can 

change your magic, and is the subject of the second, and �-

nal, article of this series.

www.joeypipia.com
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Happy Holiday Treat from Randy Charach! 

Dear Fellow Performer,  
 

Hope You Had a Great Year!  
 

To help you have the best year ever in 2013 --- please accept 

my gift of providing you with all 5 of my best selling products:  
 

 MillionaireMagician.com “Make More Money Entertaining”

 SynergyTalent.com “How to Start Your Own Talent Agency”

 NicheMagic.com “How to Get Rich in Your Niche”

 InternetMarketingGuide.com “Your Online Marketing System”

 InternetMarketingCrashCourse.com “Get A Fast Start”

Total Value of All Products = $297.95

For Only… $10.00 (ten bucks) 

You Get All 5 (including all of their bonuses)

200% of your $10 will 

go to a children’s charity

Go To:  

www.MagicianMarketing.com/10 
This Offer Will ‘VANISH’ At Some Point In January 2013 Then Gone Forever (No Exceptions) 
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NAME DROPPER
BY WAYNE ROGERS

1

An e!ect by Wayne Rogers that  is a great card routine with a 

di!erence. What makes this so unique is that Wayne discovered a new 

way to make a rough and smooth deck.

A CARD WITH YOUR NAME IS SHOWN
Because of the letters on the cards the 
deck is now rough and smooth.

3
FLEX THE CARDS
You are about to show the cards all have 
your name on the back

2
DECK IS CUT
The deck is cut showing regular backed 
cards.

4
CARDS ALL HAVE YOUR NAME ON THEM
Cards cascade in to the left hand.
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NAME DROPPER
BY WAYNE ROGERS

T
he Svengali Deck, is possibly the best known e!ect 

using the principle of long and short cards.  Billy Mc-

Comb in his book McComb’s Magic – 25 Years Wiser, 

published by Supreme Magic, described an e!ect called 

THE REVERSE-CUT SVENGALI PACK . . . AN INTRODUCTION. 

That was the main inspiration for NAME DROPPER.

Instead of having duplicate cards as in a regular Svengali 

deck, NAME DROPPER has names written or printed on 

the backs of the cards.  In this case the faces of the cards 

aren’t relevant.  I use this routine to get my name across in 

an entertaining manner. It can also be used in Trade Shows 

to promote a company name, logo or product.

EFFECT  Show one card in the deck has your name boldly 

written across its back.  This named card is cut to the centre 

of the deck.  A spectator tries to cut to the card but each 

time they miss.  

Finally you cut, and "nd the named card "rst time.  Explain 

that the reason you can easily "nd the named card, is that 

when they were not looking you put your name on all of 

the cards!  Allow the cards to cascade from one hand to 

the other, and it is clearly seen that all the cards now carry 

your name.

PREPARATION   Take a pack of cards and give them a 

thorough shu$e.  Divide the deck in two, and trim half the 

cards short with a sharp knife.  About 2mm o! is su%cient.  

Use scissors or nail clippers to round the corners of each 

short card.

The name goes on the back of all the long cards. Reas-

semble the deck by alternating the long and shorts.  Leave 

one name card on top and you are set to go.

A DISCOVERY  When I "rst experimented with the routine, I 

simply took a marker pen and wrote my name boldly across 

the backs of the long cards by hand.  Recently I made up 

a new set and had a sign writer machine cut the name in 

vinyl which is applied to the back of the cards. Eureka! I 

found that the vinyl letters acted like roughing &uid. With 

one named card showing on top, you can spread the cards 

like a rough and smooth deck and the pairs stick together 

revealing every second blank card showing in the spread.

 

HANDLING  Display the cards by casually spreading them 

face up in the hands.  Close the deck and turn it backs up.  

Show that the back of the top card has your name on it in 

bold lettering.  Spread the cards and, if you use the vinyl 
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lettering method, all except the top card will appear normal.  

Slide the top card o! into the right hand. Photo 1.  

This will reveal an un-named card as the next card.  The 

spectators will naturally assume that only one card is 

named.  Replace the card on top the deck. Hold the cards 

in your right hand, backs up, deck parallel to the "oor. Sec-

ond and third #ngers on one short side and thumb on the 

other. Push down with the #rst #nger and allow the cards 

to spring/drop down into the left hand which is about 3 

inches below. Photo 2. 

Only the normal un-named back will show.

Use this handling. Do not "ick through the cards in standard 

Svengali fashion. That’s what lay people do.

Replace the name card on top and cut it to somewhere near 

the centre. Because of the long and short set-up, cutting 

the deck while holding the narrow ends, will automatically 

locate a short un-marked card. Take care that no other 

named cards are accidentally exposed.

Square the deck and hold it by the long ends.  Invite the 

spectator to cut and #nd the named card.  They will, of 

course, discover an un-named card each time.  After each 

cut, take the cards from them, reassemble the deck and 

square up Make a comment such as “You cut too deep, 

have another shot ”The spectator will assume that the one 

marked card is somewhere near the centre and they missed 

cutting to it by a few cards.

Finally take the cards and give them a cut yourself to locate 

the named card.  To do this hold the deck in the right hand 

with your thumb on the narrow end nearest your body, 

and the #ngers at the opposite end.  Use the left thumb 

pressing downwards to separate the cards at the centre.  

This will automatically cut to a name card.  You can do this 

with your eyes shut and it’s even more impressive.

Complete the cut to bring the visible name card to the 

top again.  Explain that you easily found it because, when 

they were not looking, you cheated and wrote your name 

on all the cards.

Occasionally a spectator will #nd a named card #rst time. 

Don’t worry. Reassemble the deck and see if they can do 

it again. Usually they will miss, but if they #nd it again go 

straight into your #nal comments and the reveal.

The #nal display of all the names is the clincher and a real 

surprise.  Hold the deck by the narrow ends with the right 

hand, and use the #rst #nger to slightly "ex the cards to-

wards the audience. Photo 3. Allow the cards to cascade 

down into the left hand.  All the cards will now have your 

name written on them!  Photo 4

Try his handling when performing your standard Svengali 

routines.  One way shows all the cards di!erent, the other 

shows them all the same.

For Trade Shows, or restaurants, write the name of the 

client on the cards instead of your own name.  The great 

thing about the setup is each time you need to change 

the name, you need only write on the backs of another 

26 regular cards. The short cards are used over and over.  

Replace them when they get soiled.
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WHY VEGAS? 
BIZZARO
AThe city has 
changed so 
much in the last
many decades 

Every year there is an exodus to 

an oasis in the middle of the des-

ert. People !ock to this bright light 

like moths to a !ame in the hopes 

of getting rich quick. The place is 

Las Vegas. The suckers I am talking 

about are magicians.

The city has changed so much in 

the last many decades that the rea-

sons to come here are as diverse as 

those it draws in with it’s siren song. 

I have gone on a mission to "nd out 

the reasons a number of seasoned 

pros and up-and-comers have trav-

elled to Las Vegas, why they stay and 

what, if any, advice they can give to 

those who want to take the gamble. 

Why Vegas?
There are a myriad of performers 

who call Vegas home.  Some have 

been here for decades, others only a 

handful of years. They all came here 

for di#ering reasons. In the case of 

Kevin James and Dan Sperry it was 

for work.
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Everything 
and every-
one comes 

to Vegas, 
so why not 

live here 
- Justin 

Flom.

on vacation or move to illusions but for some 

reason they really liked my act. I wasn’t a Ve-

gas resident yet nor even a resident of the 

west coast. I was living in Chicago and would 

�y out for like 2-3 weeks up to 3 months and 

be the bird act in World’s Greatest. At one 

point the producer pulled me aside and 

asked if I’d like to stay on full-time and be the 

full time dove act in the show. So of course I 

said yes. “

These two scenarios are possibly the best 

way to come to Vegas… with job already in 

hand. However not everyone comes here for 

work initially. For some it’s just a dream to 

see the bright lights, neon, and spectacle. 

Justin Flom left Minnesota to do just that.

“Vegas is fascinating. I dreamt about it as a 

kid and it’s one of the only things I dreamt 

about that turned out to be exactly as I imag-

ined it. Everything and everyone comes to 

Vegas, so why not live there?”

It’s that simple sometimes. 

Las Vegas can be as "ckle as Texas weather 

and there are those who come here only to 

“I was working at the Crazy Horse in Paris 

and after the show one night the secretary 

told me that Je� Kutash (the producer of 

Splash) was just in the audience. Everyone 

had already left the theatre. If it wasn’t for 

her I would have never known that he had 

seen the show. Two weeks earlier I had a 

photo shoot with the Crazy Horse girls and 

the photos came out pretty good. The next 

day I had an oversized photo printed and 

fed-exed to Kutash’s o�ce. So when he got 

back from his trip there was this big pack-

age on his desk. I put a note in there that I 

am sorry that I missed him in Paris and that 

I would really like to work for him some day. 

Not long after that he called me and said 

that Shimada was leaving the headline spot 

in the show and he wanted us to take his 

place. He promoted us as the Toast of Paris. 

So I didn’t relocate to Las Vegas until I actu-

ally had a good job.”

“I came to Vegas originally as Joseph Ga-

briel’s �ll-in act when The World’s Greatest 

Magic Show was still running. The producer 

and Kevin James had tried many di�erent 

dove acts to �ll in for Joseph when he’d go 
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realize it’s not exactly what they hoped and thus skedad-

dle away only to come back again, undeterred to make 

their way in this crazy town. A favorite !xture for many of 

the local magi, Steve Daly had such an experience.

“I �rst came to Vegas as a partial magic shop owner with 

the same BIG DREAMS every magician who comes to Las 

Vegas dreams of... my name in lights, working the big 

showrooms. After a year, I quickly learned the REAL VE-

GAS and how the showrooms work. Without a single ap-

pearance on those glamorous stages, I left the magic 

shop biz & returned to the pro�table world of produc-

ing my own touring shows and theme park show pro-

ducing.  I was drawn back to Vegas 3-years later, after 

I was o�ered a spot in the Showgirls of Magic show 

at the San Remo. Two shows per night, six nights a 

week, for more than 15-years in showrooms such as 

the Sahara, The Riviera, The Venetian, The Aladdin, 

Planet Hollywood, and many others.”

For comedy magician and magic inventor Jimmy 

Fingers it’s a similar yet di"erent story…

“The �rst time, in 1991, I came to Vegas to be in the enter-

tainment capital of the world, and to have access to the 

greatest performing and creative magicians anywhere. 

Initially, I was supposed to open for Rodney Danger�eld 

in a show, but when that fell through, I said, “what the 

heck, I’m packed already, I have nowhere else to really 

be... I’ll just go for it!” I learned a lot, didn’t get to perform 

a lot, and somehow survived enough to head back home 

with my tail between my legs to Houston after just under 

a year.  At that point, I knew that I needed to completely 

buckle down and work on my own ideas, concepts and 

material.  

The second time in 2001, I was married, and it was just an 

exploratory mission. When I headed back to Houston, I 

understood that you need to make it somewhere else be-

fore you come to Vegas. Whether you make it in another 

industry that pays you enough to a�ord to four-wall a 

room without a pro�t for a while, or you just get fa-

mous enough to create a demand for you here.

Just when I thought that I didn’t really want to do the 

Vegas thing, Je� McBride brought me to the World 

Magic Seminar in 2010, and Vegas was back on the 

map for me.  I made so many new friends, and saw 

so many opportunities that it was only a matter 

of time before I ended up back out here to try 

again, but this time, with the urging of some of 

the top artists in the world of magic.”

These are just a few of the stories that have driven per-

formers far and wide to the Middle Of Nowhere, NV. The 

real question is, after being in one spot, why 

stay put?
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Why Stay In Vegas?

I will tell you from experience 

that the stigma of Vegas to the 

outside world is powerful. The 

“best of the best” play Vegas. 

Whether this is true or not, per-

ception is reality to those not in 

the know. In the case of magic 

inventor Rick Lax, the reason to 

stay isn’t exactly magical.

“I came to Vegas to write a book, 

about Vegas. I thought I’d only 

be here for a couple of weeks--

months at the most--but the city 

just sucked me in. I fell into a job 

at Las Vegas Weekly, and I made 

a lot of magician friends, and �ve 

years later, here I still am.”

This is a town where people 

take magic seriously. It’s not 

just birthday parties and private 

events. There are genuine oppor-

tunities and the ability to very 

much further your art. (Of course 

telling someone you are a magi-

cian here is like saying you are 

an accountant anywhere else. 

It’s just the norm.) It’s because of 

this draw that so many come to 

visit, gather, and play here. Justin 

Flom and Kevin James concur.

“I’ve experienced a community 

of magicians unlike any other 

I’ve seen before. In the last year, 

I’ve created more magic than 

ever before in my life. I’ve also 

collaborated on great projects 

with many magic friends. They 

deserve the credit as they are 

a great support group. Friends 

like Rick Lax, Bizzaro, Calen Mo-

relli, Kyle Marlett and Patrick 

Kun have shared some fun brain-

storming sessions.”

“I stay in Las Vegas because of 

the opportunities that constantly 

arise. You just never know when a great project will be in 

the works. I have really made it my home. I have been here 

about 20 years now. We have a great airport, many things 

are 24 hours, which spoils us a little, especially when we 

Left Page Top Dan Sperry. Bottom Kevin James

Above Jimmy Fingers



46

are traveling and places shut down like a 

normal town. Many of the best magicians 

in the world make their home here. I have 

tons of friends here and even more friends 

pass through every year.”

It really is a great place for magic… if you’re 

serious about it.

Words of Wisdom

Now before we wrap this up I can tell you 

that I came out here to work. Not to be a 

star but to perform. If you are coming here 

to be famous you better bring a big bank 

account. Anyone can get a show with 

enough money in their pocket. If you’re not 

smart about it, you’re taking as big a gam-

ble as those in the casinos. You also better 

have your $#!% together too. Coming out 

here without some solid material can be a 

death sentence. 

Steve Daly has a lecture titled “Welcome to 

Las Vegas…Now Go Home!” He feels very 

strongly on the subject on what modern 

day Vegas has to o"er compared to the old 

days. 

“STAY HOME - HONE YOUR TALENTS and 

become a BIG NAME in your OWN HOME 

TOWN! Think you are better than that? GO 

ON TOUR! Take your show to the many great 

cities across this country of ours. Like mod-

ern day vaudevillians, you get to play to $ure 

houses, that make you REAL ca$h money, 

AND, you don’t lose your home, family or 

friends!

Vegas is NOT what it used to be. The “bar” 

has been LOWERED since the days of the 

Rat Pack, Siegfried & Roy, & Elvis. Sadly, the 

prestige of claiming to be a LAS VEGAS MA-

GICIAN has been tarnished to the point of 

being a joke.” 

Dan Sperry o"ers a little more elaboration to 

those of you who might ignore Steve’s ad-

vice (like I did) and take the plunge. 

“If you do insist on moving to Vegas try to 

ask yourself what do you want out of living 

in Vegas. If it is to get your own show you 

better be prepared to go up against trust 

fund kids who can buy their way in or media 

whores who slut their way in. Like the say-

ing goes it’s not who you know it’s who you 
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blow. That basically explains the so-called “success” you 

think you read about for a decent amount of acts work-

ing there... just saving yourself from banging your head 

against the wall when you’re asking “how the hell did he 

get that gig”. Then there’s the very few deserving of what 

they’ve achieved through both amazing talent and hard 

work and patience. Like a sniper.

Then there’s the other side of the coin: moving to Vegas as 

a magic enthusiast and to just have fun. This in my opin-

ion is the way to do it. Do your computer programming by 

day and on your days o! and at night go jam out on some 

magic.”

Many of the responses that came to me for this section 

was “Don’t move here. Be famous elsewhere!” This is sage 

advice for those of you who do the same old same old. You 

have to stand out here. For every good magician there are 

10+ who are terrible and unoriginal. 

Believe it or not there is work here for those willing to look 

for it. The jobs won’t just come to you however. Hit the 

ground running and hustle your butt o" to make those 

connections and get yourself seen. There are tons of night 

clubs, bars, and eateries that will use close-up magicians. 

Street performing is legal here (but a whole other animal 

to anywhere else in the world) and there are small variety 

shows happening all over town. 

Vegas is an interesting place to live. Many call it home 

while performing all over the world. It’s not like it used 

to be. The landscape is dominated by Cirque style shows. 

The lounges and smaller stages have given ways to theme 

bars and dance clubs. Casinos no longer need to compete 

with each other to draw in people with acts because most 

of them are owned by the same companies. If you decide 

to make the move, do your research. Come out for a week 

and meet people. (The best way to do this is when a ma-

jor magic convention is in town) Get a feel for the layout 

and see if this might be right for you. A round trip ticket is 

cheaper than a moving van.

Here are some *nal thoughts from Kevin James.

“Just be realistic, the streets are not made of gold. But I 

do think the cream always /oats to the top. If you have 

con*dence in your show and are not afraid to work really 

hard on trying to market yourself and create your own op-

portunities, then maybe this is the place for you.”

(Special thanks to all of the above performers taking time 

from their busy schedules to add their thoughts to this ar-

ticle. If we have helped inform, deter, or just plain scare 

you about Las Vegas then my job is done.)
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MILLENNIUM
SUPERMENTALISM

EFFECT:

A spectator, drawn from the audience, gets on stage and is blindfolded to prevent that he/she 

might see what is happening.

The mentalist asks three di!erent persons sitting in the pit to choose three cards. Going back 

to the stage, the mentalist removes the blindfold from the spectator’s eyes and, after having 

in"uenced the latter by means of adequate suggestions, starts to turn over the cards under 

the very eyes of the spectator who removes three cards from the deck.

The spectators are requested to say which cards they had previously selected and these shall 

match those taken out by the spectator..

Tony Binarelli



49

HISTORY: 

It is a type of e!ect I am particularly fond of, so much 

so that, over the years, I have conceived a number of 

methods to execute it, as outlined below in order of 

time:

a) THE GALAXY TELEPATHY, published in my PLAYMAGIC 

2 (published in English on the occasion of my #rst con-

ference in the USA at the TANNEN JUBILEE in 1979).

b) SUPERMENTALISM, published in MAGIC TALK SHOW 

(1988), which provided for the use of a special deck of 

card sold in the USA by MICKEY HADES with the name 

of DELTA DECK.

c) This third method, MILLENNIUM SUPERMENTALISM, 

which avoids both the exchange, required by the #rst 

method, and the special deck required by the second 

one. It is a particularly illusive e!ect and, besides, the 

method may be adopted for a great number of mental-

ist and card-magic e!ects.

In order to execute MILLENNIUM SUPERMENTALISM, 

one needs to have recourse to two techniques (a ma-

nipulatory technique as well as a psychological tech-

nique), and a deck with a special mix of cards.

MANIPULATORY TECHNIQUE: It requires a proper ex-

ecution of the blooming e!ect, known as the DOUBLE 

FAN, which is used in the stage performance of quite a 

number of manipulators both to give the illusion of a 

splitting of the fan of cards and to allow an immediate 

change of color of their back.

EXECUTION OF THE DOUBLE FAN:

1) The deck is kept in the left hand, with its long left-end 

side resting in the hollow of the thumb, while thumb and 

fore#nger clasp the lower left corner of the deck of cards.

2) The fore#nger of the right hand moves to the upper 

right corner of the deck, resting close to the middle of 

the deck thickness.

3) At this point, the right fore#nger begins to rotate to-

wards the right, in a circular movement, causing the fan-

like opening of the cards, the fulcrum of which is given 

by the left thumb and fore#nger that hold the lower right 

corner.

4) The right fore#nger, resting close to the middle of the 

deck thickness, causes the fanlike opening of only half of 

the cards and, therefore, at the end of the movement a 

considerable share of the deck remains unopened in the 

right part of the fan.

5) As soon as the action of the right fore#nger is com-

pleted, the thumb of the right hand moves onto the ex-

ternal right side of the small unopened deck and, with a 

leftward circular movement, develops a second fan that 

ends up superimposing the back of the #rst one.

6) Hence, the left hand will hold a double fan that, on 

the front is going to show the face of the cards and, on 

the other side, the back of the others, but the audience 

will think that they are the back of the cards the face of 

which they see.

7) Read the text, following the sequence of the #gures.

And here is how to use it in the MILLENNIUM SUPERMEN-

TALISM e!ect. First of all, we need to consider the-

COMPOSITION OF THE DECK:

A) The deck is made up by 26 JUMBO INDEX cards, 26 

STANDARD INDEX cards and two JOLLY JOKERS which 

are coin-coupé type key cards (see George Kaplan, The 

Fine Art of Magic).

B) This deck, starting from the top, should be arranged as 

follows:

26 STANDARD INDEX CARDS

TWO JOLLY JOKERS

26 JUMBO INDEX CARDS

BASIC EXECUTIVE TECHNIQUE:

1) Having taken the deck out o! its case, carry out a 

make-believe total shu%ing that will leave the general 

order of the deck unchanged. Otherwise, by cutting the 

deck where the key cards are, shu%e the top part pre-

serving the general order of the cards.

2) Make the #rst fan, opening only the #rst part of the 

deck, meaning the part made up by the JUMBO INDEX 

cards, with their faces to the audience. Show the cards 

face up to a spectator and ask him/her to choose and 

pull out a card among those in full view, and to memo-

rize it without showing it to anyone. Repeat the same 

procedure with two more spectators.

3) Make the second fan and, bending the left hand 

downwards, show the back of the cards.

4) Move your left thumb forward. This will cause the 

forward movement of the secret fan at the back. Ask the 

spectators to insert their cards in three di!erent points: 

these JUMBO INDEX cards will automatically end up 

among the standard index cards.

5) Close with a single gesture both fans, using the coin-

coupé, and carry out a make-believe shu%ing of the up-
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per part of the deck or, should you prefer it, a fake total 

shu!ing of the deck.

6) With a simple cut, move the lower part of the deck 

(JUMBO INDEX) over the upper part (STANDARD INDEX) 

containing the three chosen cards.

EXECUTION ON THE STAGE:

a) Having drawn a spectator, ask him to come up to the 

stage and allow him to sit on a chair. Tell him what is go-

ing to be his task, following the guidelines provided in 

the explanation of the psychological technique.

b) Blindfold him.

c) Proceed with the selection of the cards on the part of 

the three spectators as previously pointed out. Shu!e 

the deck and go back to the blindfolded spectator.

d) Remove the blindfold and tell him what has hap-

pened.

e) Move behind him and slowly leaf over the cards (the 

part of the deck with STANDARD INDEX CARDS where 

the three JUMBO INDEX cards have been placed).

f) Ask him to pull out the cards that, from time to time, 

attract his attention, according to your suggestions, with-

out showing them to any one.

g) When he will have taken out the cards, leave them in 

his hands, and ask the spectators who have made the 

selection to name their cards and, one at a time, the 

spectator will show the ones he has selected. They will be 

exactly the same.

h) While these actions take place, take the JUMBO INDEX 

part of the deck back to the bottom of the deck and 

opening the cards like a fan, show their faces to the audi-

ence.

i) At the end, take back the three cards held by the spec-

tator and put them back into the fan. This will allow you 

to reset the deck but, most of all, without saying it, to 

show that all the cards are of the same type.

PSYCHOLOGICAL TECHNIQUE:

The success of the e"ect depends essentially on the text 

and on the suggestions that you will give to the blind-

folded spectator. Therefore:

A) Before blindfolding him: “...the success of a telepathic 

experiment essentially depends on the sensitivity of the 

person used to conduct such a test and on his ability to 

conceive in his mind fantastic images and to recognize 

them in real life... This is what I am asking you to do. 

Concentrate and listen carefully to me, leaving any other 

thought aside”.

B) When he is blindfolded: “...imagine a big blackboard, 

with a circle of white light at the center... a sort of screen 

where you can project fantastic images”.

C) “…Well, now that you have visualized it, project inside 

it some fantastic and oversized image. Imagine, for in-

stance, that a cigarette is 20 cm long, and a chair is two 

meters high and, like that, all the objects that exist in 

your life, as though you were Gulliver in the country of 

the giants “.

D) “…Now, think about playing cards, those used to play 

Black Jack or Poker, with their suits of hearts, diamonds, 

clubs and spades, and with values going from the Ace 

to the King. Imagine that even this fantastic pack of 

cards is oversized, a bit like Alice in Wonderland... in just 

a little while I will remove your blindfold... but keep on 

maintaining this fantastic quality of seeing oversized im-

ages...”.

E) Remove his blindfold and, looking him straight in the 

eye: “...three of your colleagues sitting in the pit have 

chosen three cards and are sending you their thoughts 

through oversized images. Now, I will slowly pass the 

cards in front of your eyes and, should you see any over-

sized image, cards looking bigger than the rest – in say-

ing this you should raise the tone of your voice – then 

you will have to take them out of the deck,

showing them to no one... stimulate your imagination”.

F) Move behind the spectator and start lea#ng leisurely 

through the cards, slowing down when you are going 

to see a JUMBO INDEX card among the standard ones. 

If you will have given the right suggestions, even the 

spectator will notice them and will take them out of the 

deck. Stop after the third card and allow the spectator to 

hold the cards, with the back to the audience for a few 

instants more.

G) Ask the other three spectators to name the cards they 

have selected and ask the one on stage to turn his cards 

one at a time: the cards will correspond. Thank him, ask 

the audience to devote an applause to him and, while 

ostentatiously placing the cards back into the pack as 

speci#ed, allow him to go back to his seat.

THE STRONG POINT is that the very spectator is unable 

to realize what is happening and, even if he should say to 

his friends: “... I have seen that the cards were bigger that 

the rest...” this will be exactly what you had suggested to 

him and what the others have heard, and since they have 

seen the JUMBO INDEX cards, they will be unable to get 

to any rational explanation; your secret will also be the 

spectator’s secret ... and an inexplicable one to boot.
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f r i n g e
The Edinburgh  Festival

SARAH JONES



I
t’s hard not to fall in love with Edinburgh at !rst sight. 

From the moment you step out of the train station and 

into the cobblestone streets there is magic and history 

and the smell of haggis hanging in the air. 
want is to do a great show, not lose all my 

money and have fun.”  A broad smile broke 

across his face. He laughed and said, “Pick 

one.” I brushed this o". “It can’t be that 

bad,” I countered, “if it’s awful, why would 

you keeping going?” He smiled again and 

shrugged. “Cause it’s Edinburgh Fringe, 

there’s nothing else like it.”

In spite of this warning I was still hopeful 

on my !rst day in Edinburgh. Setting 

out to !nd my rental accommodation I 

lugged my huge case full of puppets up 

the cobblestones and past Edinburgh 

Castle. It was exciting! As an Australian, the 

only castles I was used to seeing were the 

Each year the Edinburgh Fringe Festival o"ers artists of 

all kinds, from all over the globe the chance to show their 

work in the biggest arts festival in the world.  Agents and 

producers $ock to the city to !nd the next big thing.  TV 

shows are commissioned, awards are given, careers are 

made and I was going to be a part of it all. Despite knowing 

the amazing possibilities though, I felt like I entered the 

Fringe with reasonably humble expectations.  I’d taken my 

show to festivals before and I knew that, as a self-producing 

new artist, it would be a challenging endeavour. A month 

earlier I’d been sitting outside a pub is East London having 

!nished a gig. I was chatting to a comedian friend who was 

a seasoned Edinburgh Fringe veteran.  “Your !rst fringe,” 

he asked, “you scared?” “Not really” I assured him.  “All I 
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The Edinburgh  Festival

E D I N B U R G H 
LOVE AFFAIR.



Photo: 

Australian 

cabaret artist 

Liz Skitch 

entertaining 

passers by on 

the Royal Mile. 

bouncy variety. Unfortunately 

my accommodation wasn’t 

exactly a castle. More like a 

fort… a pillow fort.  Basically, I 

was sleeping on a couch. You see 

performing at Fringe comes at a 

cost. Accommodation prices soar 

for the month. I was going for 

the cheapest option, the couch 

in a two bedroom place with 

four others and even this cost 

more than my London �at. I was 

on a shoestring budget but just 

covering the basics of registration, 

accommodation, printing costs 

and venue hire was costing me 

thousands of pounds. I had a 

strategy though. As a new comer 

to the festival it was important to 

build up an audience. I planned 

to maximise my exposure by 

performing spots in other 

people’s shows, promoting my 

show via youtube videos and 

social media and through �yering 

the public for around fours hours 

a per day. I was focused on my 

three simple goals; do good 

shows, not lose all my money and 

have fun. I just hoped my plan 

would work. 

The month �ew by. I spent 

each day �yering in the streets, 

each night performing shows 

then commiserating into the 

early house with my fellow 

performers over cider at artist’s 

bars and eating chips doused in 

luridly yellow curry sauce in late 

night kebab shops. It was hard. 

Harder than I’d ever expected. The 

grueling performing schedule and 

daily battle to bring in audience 

members was a test to both my 

physical and emotional fortitude. 

Many have claimed that 2012 was 

a particularly di�cult year at the 

Fringe.  British comic and Edinburgh 

Fringe favourite Richard Herring 

described this year as “the year 

when the Olympics/the recession/

the dissatisfaction with high prices 

of everything in Edinburgh (delete 

or add as applicable – there’s no 

de�nitive answer) has sucked 

out all the punters as if someone 

opened the door on a spacecraft.” 

Even without this year’s additional 

factors Edinbrugh Fringe has long 

been an increasingly competitive 

festival. The Fringe started in 1947 

with just 8 theatre groups. By 2012 

my little show would be competing 

with 2, 694 others. A rumour persists 

amongst performers and throughout 

the Internet that the average 

audience number of a fringe festival 

show is 7. My research hasn’t found 

any citations that can con�rm this 

though experience tells me that 

it’s probably not too much of an 

exaggeration. There are certainly 

successful shows. Big name acts sell 

out huge theatres but for the little 

guy it’s usually an uphill battle. 

Towards the end of the month I 

was sitting in the courtyard of a 

theatre. The Scotsman had a stall 

set up selling their newspapers in 

canvas show bags, full of cheap 

giveaways, emblazoned with an 

‘I heart Edinburgh’ motif. A young 

man from the stand approached 

me, brandishing a bag. “Do you love 

Edinburgh?” he asked, clearly trying 

to open up a sales pitch.” Not really. 

It felt like Edinburgh was taking my 

money, my pride and my sanity. I 

didn’t love Edinburgh; I didn’t even 

like Edinburgh as a friend. 

As the train drew out of Edinburgh 

Station I looked back of my time 

at the Fringe. All I’d wanted was 

to do great shows, not lose all my 

money and have fun. Perhaps my 

friend was right when he said that 

I couldn’t achieve them all. Had I 

achieved any of them? I’d wanted 

to do greats shows and honestly 

some of them were dire. One 

particular spot in a free fringe line 

up was burnt into my memory. The 

show was held in the basement 

of a pub, a venue that seemed 

like a cross between a disused 

bunker and a well used urinal. 

The audience was made almost 

entirely of a single buck’s party and 
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they’d been drinking well past the point of drunkenness 

despite it being only 1pm in the afternoon. My own 

shows however, did pretty well. My online marketing 

and persistent �yering seemed to have worked as I 

attracted lovely audiences and even managed some 

full houses. I had great reviews and made valuable 

contacts with producers. I’d wanted to not lose all 

my money and I’d technically succeeded. My show 

ended up making a very small pro�t. I covered my 

expenses (just) but considering how much I’d spent 

enjoying the festival (on ticket to other shows and 

drinks with friends) and the many well paid gigs 

I’d forgone for the month, well, it didn’t amount to 

a lucrative endeavour. I’d wanted to have fun and 

truthfully it wasn’t what I’d call a fun experience 

but, perhaps, directly because of it’s very harrowing 

nature the fringe drew me together with likeminded 

artists and we had a lot of laughs together. I made 

some great friendships with some amazing, talented 

people and I’m sure we will continue to support each 

other’s creative pursuits for many years to come. 

So in the end Edinburgh hadn’t been the love 

story I’d hoped for. It was more like a marathon; an 

epic trial of stamina that you emerge from sweaty 

and bruised but stronger. Or perhaps it was like 

childbirth, like labouring in pain to give life to this 

fragile baby and only for some reviewer to come 

by and say “yeah, it’s ok I guess but I’ve seen better 

babies, 3 stars.” It was like, well, I’m not quite sure 

there is an analogy that does it justice. It’s The 

Edinburgh Fringe and there’s nothing else like it. 

Do’s and Don’t 

Do: 
Know your goals

Edinburgh o!er performers a lot of opportunities 

but it’s important to know where to focus your 

e!orts. Are you going there for networking, to build 

a fan base, to develop your show, to gain media 

exposure or something else entirely? If you know 

exactly what it is you want to achieve it will be easier 

to plan a strategy. 

Your Research

There are a so many options when it comes to the 

Fringe. In paid venues the performer pays hire 

charges and grantees a certain percentage of ticket 

sales to the venue and then sells tickets at a set 

price. Free Fringe and Free Festival models work on 

a di!erent premise. Performers are matched with 

a free venue (though usually not a professional 
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theatre) and perform their shows for audience donations. 

All options come with advantages and disadvantages so 

it is really important to work out the best choice to suit 

your show. 

Utilise the Fringe O�ce

The fringe o!ce is a great hub for artists.  They o"er 

free Internet and regular development workshops on 

everything from marketing to touring your show.

Make friends

The Fringe can be a lonely place if you a solo performer 

without a cast or production team involved in your 

show. Venues have their own artist’s bars and the Fringe 

O!ce holds regular events that are great places to meet 

people.  

See other shows 

Don’t get caught up in a bubble of your own show. Be 

inspired.  If you are performing at a paid venue you 

will get a pass that allows you access to other shows 

held there. The Free Fringe has a full schedule of 

shows that operate by donation. It is 

so worth splashing out on 

ticket to shows as they 

will recharge your 

creativity and passion 

for performing. 

Don’t 
Rush in

If you don’t have a show 

that isn’t fully written and 

rehearsed then you’re not 

ready for Fringe. Fringe 

attracts some of the world’s 

most talented performers and 

o"ers some amazing future 

opportunities; you want to showcase your work at it’s 

best. 

Go over budget

It’s tempting to over spend here and there but 

remember margins will be tight and you can’t count of 

extra audience numbers to cover your costs. You’ll enjoy 

the festival more if you’re not worrying about #nances. 

Eat badly

High stress and a busy schedule means it’s too easy 

to fall into the trap of fast food. It’s really important to 

look after yourself so you don’t get run down and sick. 

Scotland has a wonderful local cuisine so make sure 

you try it all. Well, almost all, friends don’t let friends eat 

Haggis Pizza. 
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www.PlayingBigMagic.com
Order online, or ask for it at your local magic shop

making magic out of tricks.

NEW BOOK!
from Comedy Magician Ryan Pilling

How To Make Audience 

Volunteers the Hilarious 

Highlight of Your Show!
...and other secrets of a veteran improvisor, 

comedian, and magician. “Finding The 

Funny” helps you prepare to be 

un-prepared, on your toes, and in control to 

discover the laughs in any situation.

Starting with the nuts & bolts of 

improvisation, and how to apply the 

techniqes on stage as well as in rehearsal to 

expand your creativity and writing skills. 

Ryan shares the speci!c steps he takes to 

choose the best audience volunteers, and 

work with them to allow them to shine on 

stage. 

Ten years of practical, applicable advice 

that can help you be a fearless and funny 

entertainer.                          70 pages, Paperback

Become a friend of 

Gwyn the Magic Assistant

Twitter.com/MagicAssistant

Facebook.com/MagicAssistant
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HOW TO GET AMAZING 
CLIENT TESTIMONIALS 
LEIF DAVID

H
aving amazing testimonials in your promotional 

material is one of the best ways to build social proof. 

People aren’t going to believe you if YOU say you are 

amazing, or that your show is great, but they will believe it 

if somebody else says it. Testimonials can be used on your 

website, social networking, business cards, brochures, post 

cards, and promotional videos.

So now that you know that you need testimonials, how do 

you collect them?

The evaluation form:

I’ve had several people ask me how I’m able to get so many 

great testimonials like these from my clients:
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HOW TO GET AMAZING 

The not-so-secret method that I use is that I collect a testi-

monial from every single show that I do. I also try to collect 

the testimonial immediately after the show is !nished 

while they’re still on a “high” from the show. This way they 

are more likely to give you a glowing review.

If you’re just starting out, it may bene!cial to intentionally 

have them !ll out your evaluation a few days after the 

event and ask them more critical questions. This will help 

you improve your show.

See the sample on this page of the evaluation form at the 

end of this article.

This evaluation form accomplishes three goals:

    Quickly assess and make sure there aren’t any areas 

where they were displeased with the service

    Collects a testimonial for future marketing materials

    Collects their email address and grants permission to 

email them future newsletters

Most of the time the host will be able to !ll out the evalu-

ation in just a couple of minutes however not everyone 

will want to take the time to write a testimonial. Even if 

they don’t write an evaluation I’ll still know if the show 

met their expectations and hopefully sign them up for 

my newsletter. At corporate events and festivals it’s more 

di"cult to get the host to !ll out an evaluation immedi-

ately after the performance because they are usually busy 

with other tasks. In those cases I email them a copy of my 

evaluation form.

    Evaluation

    I appreciate you taking a minute to complete this evalu-

ation.

    Your name:

    Event:

    Please rate the below areas on a scale of 1-5.

    (1 = Poor, 2 = Fair, 3 = Good, 4 = Very Good, 5 = Excellent)

    Quality of Performance:

    Appropriateness of material for the audience/venue:

    Organization:

    Communication:

    Professionalism:

    Ease of booking:

    Overall satisfaction:

    What was your favourite moment in the show?:

    Please add your testimonial:

    Do you know of any other companies/groups that could 

bene!t from our services?

    May I distribute this information for reference purposes?:

    Write your email address below to receive my eNewsletter:

    (Receive exclusive bonus o#ers, contests for cool prizes, 

tips for organizing an event, and magical news)

    Thanks again!

If neither of these methods appeal to you, or if you already 

have a follow-up thank you that you mail to your clients 

you might want to include a website link where they can 

!ll out your evaluation. Although I have one on my website 

I’ve never used it.

Free evaluation template: Download a free generic copy of 

the evaluation form that I use for my shows. The !le is in 

Microsoft O"ce Format (.doc).

Video Testimonials:

Collecting video testimonials is a bit more di"cult. Most 

people are naturally shy about being on camera and they 
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will often freeze up. I help combat this 

by going through the following steps 

each time.

    I only request a video testimonial 

after I’ve had them !ll out a written 

evaluation form. That way they’ve al-

ready internalized what they thought 

about the show, and I can just ask them 

to repeat what they wrote down on 

the evaluation.

    I reassure them that I will edit the 

video down to just a few seconds so 

that they won’t look silly

    Once I hit record I ask them to say 

their name, spell their name, and say 

where the event is taking place. This 

will help you later on when you’re 

editing the video footage you won’t 

have to rename the !les or keep them 

organized since all the relevant infor-

mation will be at the start of the clip

    Then I ask them a very open ended 

question such as “So what did you 

think of the show?”, and “What were 

the reactions like to the performance?” 

People tend to talk in run-on sentences 

once they’re on camera, so once they 

are done talking I’ll ask them to say 

the same thing again in a small “Sound 

bite”. That sentence or two is usually 

what I end up using in my videos.

    Leave the camera rolling for a little 

longer than what feels natural and 

normal. You’ll want a little bit of extra 

time at the end of the clip for editing 

purposes. This will give you more "ex-

ibility while editing so that you can add 

in e#ects and edits.

Be sure to check out Leif’s BLOG for 

other great business articles

http://partshowpartbusiness.com
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WHO WANTS TO STOP PERFORMING? 

KEN DYNE

Creative madman 
and mind reader. 
Performing a 
combination of 
corporate shows, 
theatre appearances 
and speaking on 
the subject of real 
persuasion, Ken is 
one of the UK’s most 
sought after live acts. 

N
ot me, that’s for sure. According to Michael Gerber in his 

book The E-Myth, we start o! as The Technician, a person 

who starts o! doing what they do because they love the 

product or thing they produce. In our case we get in to being 

magicians or mentalists because we want to bring wonder, excite-

ment, mystery and even humour in to people’s lives.

Then it changes, says Gerber. When we make a profession out 

of what we do, we’re suddenly forced in to seeking out gigs, so 

becoming a marketer and sales person. We have to manage our 

time and the tasks we perform, the role of a manager, we must 

manage our "nances too, and suddenly we’re a bookkeeper and 

"nancial director all rolled in to one.

This is where many performers go ‘to the wall’ or give up before 

you’ve really had a chance to get going at all. All you wanted to 

do was perform for more people and make this lovably hobby, 

in to the way you paid the bills.

Most of us are not managers, we’re not marketers or sales people, 

we’re not "nancially minded - instead we’re the opposite. We’re 

usually a breed of people who are secretly creative and whom 

enjoy the technicalities that are con"ned to the slights and se-

crets we employ.

This transition is something I personally struggled with for 7 

years. I was trying to do all of these roles and this meant I was 

getting stressed - all because I want to perform my mentalism. 

So what is the solution?

The solution started for me when one morning at 3am I realised 

I had been lying awake every night worrying. I had images of 

having someone from the Inland Revenue turning up at my door 

to inspect my tax returns and accounts. I couldn’t rest for the 

fear of having done everything wrong and getting in to trouble.
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WHO WANTS TO STOP PERFORMING? 

So in the early hours of that morning I #ipped open my laptop and 

contacted an accountant. This accountant was one I’d known for a 

year or so as he was a fellow member of the business networking 

group I regularly attended.

The simple act of sending the email to have someone take over 

my accounts would hopefully get me o! to sleep. Actually, I lay 

awake, now with excitement about the freedom I felt.

I knew that the person doing my accounts was an expert. Even 

more than that I got to ful"ll one of the human psychological 

needs, and that was for a scapegoat. If it all went wrong, I had 

someone else to blame.

None of us want to give up performing, and this was the very 

"rst step to make to ensure I could keep doing the things I love 

doing, that is creating, brainstorming and performing mentalism. 

Since then I’ve taken every opportunity to outsource almost 

everything that I don’t feel skilled or excited about undertaking. 

There are still some minor things that we all have to do, like sign 

o! the accounts, pay the taxes and those tiny tasks, but over all 

I rarely do anything other than the things I really got in to this 

business for.

So what can you get other people to do? Here are some ideas 

based on the way we run things round here. When reading these 

please bare in mind that these systems work for us, and they may 

very well sound bizarre to you. I’m not suggesting for a moment 

that you do as we do, this is here merely by means of illustration.

Rather than me miss the phone calls and then take days to reply 

to enquiries from potential clients I have a PA. This means clients 

always get a timely response, and the phone is always answered.

Until recently I held the reins of the marketing pretty tightly. I 

spent hours learning the latest strategies, working out how they 

would apply to getting gigs. As I said, that was until recently. 

Over the past 8 weeks I’ve employed a Marketing Manager for 

the business, and all I can say is “WOW”. This lady has taken a look 

at everything we are doing, how we are doing it and how that is 

being interpreted by prospects and clients and totally re-written 

our ‘rule book’. This has resulted not only in more gigs coming my 

way and me having more time to write and create, but has also 

attracted more of the exact type of gigs that we’d like.

I hope you can see by way of illustration that when you "nd 

yourself thinking ‘I hate doing this I want to throw it all in and 

go get a job’ or if you’re thinking about joining the world of the 

full-time-pros but don’t want to do all this ‘other stu!’ that you 

really don’t have to.

I really believe that you will enjoy it more, and get better results 

if you "nd professionals who are experts in their own "eld, rather 

than trying to do everything yourself. After all, what would you 

say to someone on the phone who says ‘well our accountant 

does a few tricks we were thinking about having him come over 

and entertain us’?
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H
ere I sit, trying to think of something Christ-

massy to write about, but I am totally hin-

dered. There’s still no snow here. I am writing 

this article from sunny Vancouver, BC, Canada, and 

there is still no snow. Friends and family in the rest 

of the country have already had to dig themselves 

out at least once this year, but our weather is almost 

balmy. The closest we’ve had to winter so far is the 

frost that attacked my garden. Not that I really have 

any right to complain. This is typical winter weather 

for Vancouver, where the snow almost always shows 

great consideration for the habitants by settling only 

up on the ski hills. Still, it’s hard to get excited about 

Christmas without snow when you grew up dreading 

a green December 25th. 

However, Christmas isn’t a season of weather patterns; 

it’s a season of spirit. You could be spending long, dark 

evenings with friends and family, or long, summer 

days with friends and family. It’s about giving, sharing, 

happy surprises, and, naturally, magic. 

Christmas traditions are based upon magic of some 

sort. It’s either the magic of religion or the magic of 

Christmas
Magic
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Santa, but we have an openness to wonder right now that 

is unmatched throughout the rest of the year. It is what 

makes the season so beautiful, that we believe in the magic 

of Christmas, that sweet spell that brings out the best in 

all of us.

Because this is the season of happy surprises, opportunities 

abound for children’s magic. Schools full of excited kids are 

treated to fun assemblies. Private parties will make way for 

corporate events. Companies need entertainment for their 

family-friendly Christmas parties. Malls want to raise the joy 

within their walls beyond !nding the perfect gift on sale, 

and to distract from the stress of holiday shopping. They 

also want to bring people into their domain and away from 

the online stores. 

I’ve covered how to book school and mall shows in my 

previous column. The contacts you use for Halloween will 

likely be the ones handling Christmas promotions. Stay in 

touch, and stay friendly. And be sure to let them know you 

have a Christmas show just as spectacular.

Getting corporate work is not as straight forward. Com-

panies don’t want random people calling them o"ering 

Christmas services, and organizing these events is not 

usually someone’s regular job. Party planning often falls 

to a social committee, who are shoehorning this into the 

rest of their workload. 

To save time and headaches, some companies will hire 

magicians through entertainment agencies. It’s a good 

idea to get on their rosters, and a quick phone call to the 

agency will give you all the info you need to do this, but 

don’t rely on them. I don’t get too many Christmas shows 

from agents as I have always been more proactive in secur-

ing my bookings myself. Some companies will opt to do the 

legwork on hiring, and they will !nd you through standard 

advertising or internet searches. But one of the best ways 

to get booked is through repeat shows and referrals, and 

through word of mouth. I do have to get a certain amount 

of new clients every year, too.

There’s an important note that may seem obvious, but it 

bears mentioning – this is not a birthday show. It may seem 

silly to point this out, but none of your Christmas routines 

will appear word-for-word at little Sally’s birthday bash. Your 

entire act, from costume, props, patter, and background 

should just scream Christmas. This is my opinion of course. 

My Christmas show is 100% Christmas in nature, props, cos-

tume and theme. It has served me very well over the years. 

Though it is sad to say, it’s important that your show be 

completely non-denominational. Unless your audience is 

strongly and overtly of one faith or have requested a bit 

of a religious overtone in your show, it is best to leave any 

nativity, Chanukah, or Diwali references alone. Instead, 

focus on Santa, snow, the North Pole, elves, reindeers, toys, 

chocolates, peppermint sticks, glowing (fake) !replaces, 

and !r trees, which are safe to incorporate into the show, 

not to mention the colors red, green, gold, and silver. I can 

say with authority there is no shortage of material if you 

stick with Santa. 
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Next – think big. This is a stage show. You will likely be per-

forming in large halls, banquet rooms or theaters. You want 

your show to be seen from every seat. Most commercial 

children’s magic is highly visible, but feel free to go bigger. 

Go brighter. If you can get it from your home to your loca-

tion easily, it’s not too big. Malls might be a tight �t, where 

space is at a premium. Not to worry, though, because they 

go all out on decorations. Use these in place of a backdrop. 

(If you don’t have a backdrop, I strongly advise you to get 

something to put behind you for corporate events. You 

might think it’s unnecessary, but sometimes you have to 

provide everything for a professional appearance.)

I have spent years perfecting my children’s Christmas show. 

It’s just too much fun �nding props, rewriting patter, and 

decorating my stage show, and I have enough material that 

even clients who are multiple repeats have a fresh show. 

I’ve pulled together a collection of my performances over 

the years, (warning: shameless plug ahead) and released my 

instructional DVD, “A Tony Christmas Magic Show” available 

at www.tonychris.com and from magic shops worldwide. 

In the DVD, I showcase many standard magic props that I 

have customized for Christmas and I include instructions 

on how to make them. 

Instead of focusing on one particular routine in my column 

this month, I would like to give you some di�erent ideas 

for your regular magic props by customizing them for your 

Christmas shows. It is much easier than you think and well 

worth the e�ort. 

The Magical North Pole 
 I have taken a regular appearing 8 foot pole and wrapped it 

with white sticky-back paper (the kind used to line kitchen 

cupboards) and then wrapped it further with red  electri-

cians tape in a spiral fashion. Cut down the natural separa-

tion line of the appearing pole so it will roll up again and 

you are almost there. I then attach a large golden or silver 

Christmas tree decoration on the top and make a small 

“North Pole” sign out of foam board and decorate it with 

glittery adhesive paper. Attach it to the appearing North 

Pole with Velcro and you now have an appearing north 

pole. I produce mine from a Christmas decorated bag or 

even from a cardboard Christmas present. Nowadays, you 

can actually buy a “candy cane” type appearing 8 foot pole 

so most of the work is already done for you.

Tinsel Cane 
This is one of my favorites. I use an appearing Fantasio silver 

cane of the plastic variety, but you can also use a metal ap-

pearing silver cane. Go to a dollar store and buy some silver 

Christmas tinsel that is used to decorate Christmas trees. 

I like to use about 8 – 10 inches of tinsel and I will pass it 

through the loop of the appearing cane where you would 

normally tie a silk. Now you have a fantastic Christmas e�ect 

that is fast, !ashy and very Christmassy. Just a wave of the 

silver tinsel and it will turn into a silver cane lighting fast. 

This has been my Christmas opener for a very long time.

Magical Elf’s Shoelace 

This one is so simple. You can use a standard white rope to 

red silk trick. I love this one because I don’t have to alter it. 

In my patter, I talk about how this is one of the magic tricks 

I learned from my recent trip to the North Pole, where I 

visited Santa and all his elves. I essentially perform the rope 

to silk e�ect as normal but I added the extra element that 

it is not rope at all, but a magic shoelace that was given to 

me by one of my favorite elf friends who taught me a cool 

trick with it. Of course the silk is already red when it trans-

forms and those two colors of white and red are Christmas 

colors to begin with.

Christmas Jellies 

This is my take on the mouth coils. You can usually �nd 

transparent candy cane-shaped plastic tubes �lled with jel-

lybeans that are red, white and green during the Christmas 

season. I will buy a few of them for this e�ect. First, I cut out 

the very bottom of one of the clear candy canes tubes. From 

another candy cane tube, I remove some of the jellybeans, 

just enough to make room to insert a Christmas-colored 

25 foot mouth coil. I use red and green coils or red, white, 

and green coils, depending on the colors of the jellybeans. 

Before I insert the mouth coils into the space, I will glue or 

tape the bottom of the other candy cane (remember the 

one we cut o�?) into the �rst one, to lock the jellybeans 

inside. That way, none of the actual jelly beans can fall out. 

Then, I place the Christmas-colored mouth coil into the 

remaining part of the candy cane. A strip of red tape on the 

outside and toward the top of the candy cane will hide the 

mouth coil. Now, I attach the “hook” side of the candy cane, 

which is usually a solid color, back onto the candy cane. At 

any time in my show I can take a candy break, and bring 

out the jellybean �lled candy cane. I take o� the top and 

insert the candy cane into my mouth, shaking it slightly 

so the audience can see the jelly beans move around. Of 

course, the mouth coil will now slide into my mouth and I 

perform my candy cane mouth coil routine.

The Vanishing Cookies and Milk 

– This is usually my closer. I use a standard vanishing milk 

pitcher, some Christmas present wrapping paper and an 

empty bag of cookies. I tell the story of how my parents 

always left some cookies and milk out for Santa every Christ-

mas eve. And when I awoke the next day, there would be 

presents under the tree and the milk and cookies would be 

gone. Now in my performance I introduce the milk pitcher 

full of milk and an empty bag of cookies. I explain how I 
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already made the cookies disappear in a non magical but 

delicious way while I was traveling to the show. This always 

gets a laugh! I then bring out some Christmas wrapping 

paper and roll it up into a cone. This is usually done with 

newspaper but I came up with the idea in my act to use 

Christmas wrapping paper because it makes sense. I then 

perform the vanishing milk e"ect and end with thunder-

ous applause.

My First Christmas Decoration 

 I use a mesh egg bag (the kind that everyone can see into) 

and a small plastic, gold- or silver-toned Christmas tree dec-

oration. I am essentially doing the egg bag routine where 

an invisible egg can be thrown by an audience member at 

me, and I catch it with the bag where it magically appears 

each time. I have been using this for over 15 years and I 

love it. I think you will love this one, too.  

These are just a few ideas to get you started on customizing 

standard magic apparatus into Christmas magic tricks. I re-

ally love performing Christmas magic shows. They are so 

fun and they are only during that one month of the year. 

And, hey, if you come up with something amazing yourself, 

let me know! I would love to see it.

Happy Holidays to one and all!

Populate - An illusionary appearance of a small crowd. 

Introduction by Eric Olsen of EDF Magic 

This is the �rst in a series of single illusion publications 

by renowned Illusion designer Mark Parker, author of 

illusion books 'Vivify' & 4E Illusion Design. 

Populate is Parkers take on the Guy Jarrett 21 person 

cabinet. 

In this version an elevated framework structure, 

screened with fabric is shown completely empty & re-

volved 360 degrees. In an instant the fabric is stripped 

away revealing the surprise appearance of 26 people. 

The illusion is self contained, performed away from any 

backdrops and requires no black art. 

A stunning and surprising appearance of a small crowd 

of people. 

The illusion is described in detail complete with dimen-

sions and construction notes. The apparatus required 

is designed to break down into individual sections for 

easy transport 

Printed in glorious full color throughout, complete with 

detailed 3 dimensional illustrations. 

"Mark has a devilishly creative mind that scares me!"

-Lu Chen 

"Populate is a wonderful & surprising illusion. Mark's 

elegant design solution to this plot is a must read."

- Charles Bach - Las Vegas 

"Mark Parker is an explosive creative genius of illusion 

design! Fascinating excellence!"

- Brett Daniels - USA

Available from all major magic dealers.
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Part two continues with the series on 
routining your illusions. This involves more 
than just the staging of the illusion. It also 
includes the character, theming, costuming, 
story, con!ict, and resolution. We’ll continue 
with some thoughts on the Story, Con!ict 
and Resolution.

I
n my last article of this series 

on routining illusions, I focused 

on the character of the magi-

cian and the theme of the illusion 

prop.  Now, let’s continue with a 

discussion on story, con!ict, and 

resolution with illusions.

Every magic illusion has a central 

con!ict at its heart.  The con!ict 

of magician vs. the natural laws 

of nature.  We defeat the laws of 

nature with every magic e"ect we 

perform.  This is an assumed cen-

tral con!ict when we buy a ticket 

to a magic show.  The audience 

expects us to do the impossible.  

How we as magical performers 

weave those impossible feats 

together, connect with the audi-

ence, and make them care about 

us and what we do is where the 

artistry lies.

The di"erence between the audi-

ence caring more about WHY we 
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do it rather than HOW we do it…is STORY.

With few exceptions, the audience wants to see you suc-

ceed in making that woman !oat into the air and return 

safely to the ground, create a motorcycle from a bunch of 

loose pieces in an instant and ride it through the audience, 

or be cut in half by a rusty saw blade and instantly heal 

yourself in time to take a bow.  The audience is rooting for 

you the whole time.  But, we don’t want it to be too easy 

for you.

A story is made interesting by the complications that unfold 

in front of the protagonist (you, as the lead character).  If 

it’s all too easy for you, it’s all too boring for us.  

The story is the journey that the lead character goes 

through to achieve a goal or get what they want.  

Look at the appeal of super-heroes.  Lately, there has been a 

focus on the magician or illusionist as the central character 

in movies and television.  Why?  Because magicians are the 

only ones who re-create the impossible on-stage and blur 

the line between what we think is possible and impossible.  

Our live performances are the bridge between what people 

can usually only see on tv and movies and the realities of 

the laws of physics.

Now, these tv shows and movies will challenge the magi-

cian/super-hero with layers of complications to make the 

story more intriguing and add all the twists and turns of a 

roller coaster ride before coming to a satisfying stop.  There 

may be props that break, assistants that get injured and 

can’t go on, the magician’s step-brother trying to sabotage 

the show, or even a serum injected into the magician that 

makes his hands numb.

Whatever happens, the magician will win in the end and 

possibly not in the way we expected.  Hopefully.  That is 

what makes it engaging to the audience.

Let’s look at the example of Kevin James’ cutting in half 

routine.  It’s a brilliant e"ect mixed with a story that is #lled 

with unexpected surprises and moments that deviate from 

our expectations.  The routine is on YouTube and is one of 

the highest viewed magic routines ever.

The story is about the character of a wacky surgeon (Kevin 

James) who is going to perform surgery on a patient.  His 

choice of surgical device is a chainsaw, and it accidentally 

cuts the assisting doctor in half.  The upper half rises from 

the table still alive and suddenly takes o" on a trip around 

the stage.  Finally, the surgeon/magician puts the two 

halves together and stitches them back in place with a 

staple gun.  A restored doctor gets up and walks away 

angry, but unharmed.

Let’s look for the story, plot, the con!ict, climax, and the 

resolution.  Imagine the plot as a roller coaster hill that 

““The di�erence be-

tween the audience 

caring more about 

WHY we do it rather 

than HOW we do it…

is STORY. “

Kevin James’ cuting in half routine 
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you climb to the top, reach the high point of the hill, then 

take an exciting arms-in-the-air, hair-raising plunge to the 

bottom.  Finally returning safely back to a complete stop 

and exiting the car.  (to purchase a photo of your screaming 

face on the way out through the gift shop.)

Remember this when planning your routine:  

If the PLOT is the map, the STORY is the journey we take 

with that map.

(The surgeon is going to perform surgery, 

it goes wrong, he has to get the patient 

back to the table to correct the mistake, 

he uses staple gun to put patient to-

gether and return things to normal)

The CONFLICT is the complication that 

makes the journey more di$cult.

(A mistake with the chainsaw causes an 

unexpected problem that needs to be 

solved.)

The CLIMAX is the moment when the 

story builds to its highest point.

(The split halves of the person running 

away from each other and the chase to 

get them back together.)

The RESOLUTION is the #nal result and 

the character gets what they want and 

learns or grows from the experience.

(Our surgeon puts the patient back to-

gether and magically heals his wound.  

He is relieved to keep his medical li-

cense.)

Now, imagine if we were to strip away the 

story, theme, and characters to leave just 

the magic e"ect.  We are left with only 

one thing to do…#gure it out.    Without 

a story or plot for the audience to follow, 

the illusionist is simply showing o" his 

ability to manipulate a big expensive 

piece of furniture and pose.  Unless the 

audience really connects with you and 

likes what you show them, the plot can 

soon become you vs. audience as you 

are just displaying that you are somehow 

better than everyone because you can 

do something they can’t.   Not a very 

sympathetic character.

Firstly, I want to be very clear to those 

who may not want to add any more lay-

ers of interest to their illusions beyond 

the basic e"ect.  By leaving the illusion as 

purely an e"ect, the audience is left with a puzzle to #gure 

out or a display of skill to appreciate.

I can certainly see a place for each of these in a show.  And 

just as we vary the types of illusions in our show (levitation, 

penetration, transposition, appearance, vanish), we should 

vary the presentations as well.

There is plenty of room for all types of magic and all types of 

Nicholas Night and his artist routine



74

performers.  Plenty of acts can get booked with the classic 

presentation style that has been around for years.  Like a 

!reworks display, these acts are beautiful, "ashy, & exciting.  

But, unless it’s the !rst time you’ve seen one, the e#ect is 

"eeting and forgotten quickly.   

Unfortunately, many illusionists fall into this category.  They 

show lots of "ash, but not much to engage us beyond the 

e#ects.   I certainly wouldn’t want to watch a movie that 

was only made up of explosions, stunts, and special e#ects 

without some story or plot.  Audiences are so much more 

evolved through a lifetime of exposure to great storytelling.

If you !nd yourself with this type of "ash act, don’t despair.  

As a short act for corporate, it can work.  For America’s Got 

Talent, it can work.  In a variety show, it can work.  Even 

for a magic convention, it can work.  It won’t make you 

famous, but you can work.  But, the work is limited and so 

is the money.

To be perfectly honest, the budget for most venues, cruise 

ships, and theaters cannot accommodate a lot of short acts 

anymore.  Illusionists are expected to have a “whole show”.  

The main problem is that a show made up of these “"ash-

act” types of presentations just can’t keep the attention of 

an audience for a full show.  This could explain why very few 

AGT acts have been able to succeed with their own show.

Now, remember the "eeting !reworks?  Take a look at the 

!reworks of a Disney Park.  They combine music and story to 

make the beautiful, "ashy, & exciting !reworks also engag-

ing, emotional, and moving.  A show that’s hard to forget 

because the “e#ect” has “a#ected” you.  Isn’t that what we 

really would like to achieve with our magic?

My entire career, I’ve been drawn to acts and performers 

that incorporate more captivating content that a#ects the 

viewer rather than simply showing an e#ect.  What I mean 

is the presentation draws me into the scene and provides 

some con"ict and tension.  I am taken on a journey with 

the performer and !nally all is resolved and I leave satis!ed.  

Those who have done this have achieved much success 

with the approach and plenty of accolades from peers in 

the arts.  Nicholas Night, David Copper!eld, Je# McBride, 

Michael Moschen, and the show So You Think You Can 

Dance are great examples.

Nicholas Night combined an artistic theme and stories to 

bring his art work to life through the use of magic in his il-

lusions.  David Copper!eld began his career with incredible 

vignettes featuring numerous illusions that together car-

ried the storyline.  The magic and story were equally strong 

and we experienced the performance on multiple levels.  

Je# McBride brings con"ict into his pieces with magician 

vs. nature and other plots.  Again, he is drawing us into the 

magic on deeper levels to discover WHY we do the magic.  

Michael Moschen is known for his contact juggling and 

brilliant artistic presentation of juggling.  He is one of the 

few who takes juggling to more of an art form.  More than 

just a display of skill, his pieces have a meaning and can be 

appreciated on multiple levels.  Watching So You Think You 

Can Dance is an opportunity to watch incredible skill com-

bined with choreographic storytelling that communicates 

a story in two minutes using only the body.

For those magicians who desire a more artistic or theatrical 

vision to their work, we have to go beyond the obvious, 

cliché presentation that everybody and their mother has 

seen before.  Otherwise we are generic performers who 

are interchangeable and have no di#erences except the 

color of the props, our wacky hair style, our trendy music, 

or who charges the least.

Take a look at this example of a plain magic illusion pre-

sentation:

Magician wheels out box. 

Smiling assistant dances around and hops inside putting 

face into hole.

Magician easily slides tubes into the box and turns it 

around.

Magician poses for applause.

Magician pulls out tubes.

Smiling assistant pops out and together they pose for ap-

plause.

This is why most magic is branded as “cheesy”.  There’s not 

a believable moment in this routine.  As Eugene Berger 

would say, “it’s the adventure of the prop.”  

The clever prop gets all the credit for the magic and rightly 

so.  The magician and assistant bring very little to the ad-

venture.  Without some discomfort or at least fear from the 

assistant going into the box, the audience assumes it’s just 

another day at the o%ce for the magician and his assistant.

It’s not a roller coaster ride at all.  It’s more of a slow drive 

on a straight road through the "at plains of Kansas.  Predict-

able, linear, and "at.

Now, let’s change the scene and add some “drama” and 

possibly “comedy”:

Magician wheels out box.

Smiling assistant is dancing around, sees the box and stops 

smiling and dancing (we see fear in her eyes)

Magician and assistant argue over who gets in the box.  

They play rock, scissors, paper and the assistant loses.  She 

reluctantly gets into the box.

Magician picks up the tubes and assistant is seen trying to 

open the latch and escape.  He closes the door again and 
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puts on a large padlock.

Tube is pushed inside to a loud “owwwwwwch” from the 

assistant.

Second tube is pushed inside and another shout comes, 

“I want a raise!”.

Magician turns around box showing tubes penetrating 

assistant.

Tubes are pulled out (to the visible relief of the assistant). 

Magician uses key to unlock padlock and opens door as 

assistant happily jumps out.

As they are bowing, she takes the key.

She closes the door, locks the padlock and with a swift kick 

pushes the prop o#-stage.

She then swallows the key as if to say, “no more!”

This routine uses the same props, costumes, and music.  It 

simply changes the story to give a reason for things hap-

pening and allow some con"ict between the characters to 

add another layer of interest for the audience beyond the 

obvious, “How’d they do that?”.

Which one would you rather watch?

One more example of story adding to the e#ect and draw-

ing the audience in was the !rst live show of David Cop-

per!eld that I saw over 20+ years ago.  I still remember the 

opening and it was a classic, standard Backstage Illusion.

Behind a scrim, we were seeing backstage before the show.  

The prop was set center-stage, the dancers were warming 

up, the costumes, ladders, and lights were being moved 

o# to prepare for the rising curtain.  Someone shouts that 

the magician is nowhere to be found.  It’s too late to stop 

the show and the dancers quickly move into place to go 

on with the show.  The Backstage Illusion is performed to 

the imaginary audience upstage.  We see the girl climb in 

and the small box is lifted into the other.  The girl vanishes 

and suddenly our magician (David Copper!eld) appears 

and begins the real show for us.

The story drew us into the situation immediately.  We went 

along with the con"ict of the missing star and the climax of 

the show going on anyway.  When magically all is resolved, 

we are satis!ed, amazed, and ready for a great show.

The best illusion in all of theatre is The Illusion of the First 

Time:  The audience watching believes that this is the !rst 

time this exact situation has ever happened.  If we can 

create this type of moment our magic becomes that more 

interesting and personal.   Our audience feels that much 

more special because they are the only ones lucky enough 

to witness this unique event.  

Take a look at your illusions and see if there’s an opportunity 

for you to incorporate more story into your routines.  The 

old adage that art imitates life is the jumping o# point for 

making your magic more meaningful.  Use your own life 

experiences to create engaging performances that move 

an audience beyond the quick “wow” moment to a more 

satisfying impression of completion.  You will be the hero 

and will be remembered for that magical roller coaster ride 

you took us on.

Charles Bach

www.charlesbach.com

C h a r l e s  B a c h  i s  a 

seasoned professional 

whose work takes him 

around the world. He 

has created some of 

the most theatrical 

illusions in magic.
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Monday Night Mystery School - free at:

www.mcbridemagic.tv

Live Classes & Events

www.magicalwisdom.com

Online learning

virtual.magicalwisdom.com

Jeff McBride Booking Info

www.mcbridemagic.com

Complete Class & Touring Schedule:

www.mcbridemagic.com/calendar.php

Achieve your dreams in magic with our world-class 
teachers, either online or in person.  You can work 

with top professionals now to raise and deepen 
your magical abilities, whatever your current level 

may be.

For inquiries about Classes & Skype Sessions with Jeff McBride,

Call Abbi McBride:  (702) 450-0021 (spinner@mcbridemagic.com)

For information & booking Jeff McBride:

Contact Tobias Beckwith:  tobias@yourmagic.com or (702) 697-7002

WWW.MCBRIDEMAGIC.TV
ON LINE  24/7

Free streaming magic lessons 
by the world’s greatest magic teachers.

Live & Interactive Mondays at 7pm Pacific Time

Now Available: Face to Face Lessons 
from the Mystery School Faculty in The Locked Room

See upcoming class schedule and sign up at:
http://virtual.magicalwisdom.com/locked_rooms

Live Classes - 2013

 Jan. 25-27:     Master Class

 Mar. 15-17:  Magic for Speakers &

                                 Presenters

 Mar. 18-24: Master Class

 July 14-20:    Master Class

 Aug. 16-22:  Master Class

 Sept. 16-25 Career Advancement Class

 Oct. 16-19: Magic & Meaning 2013

Jeff McBride World Tour Dates:

Feb. 4-10  

 Mystery School Week

    at The Magic Castle - Hollywood

Feb. 21-23

 McBride Magic Live! - Shanghai 

Jeff McBride’s Wonderground Las Vegas 

 at The Olive every Third Thursday

SKYPE Classes & Private Sessions

 Jan. 1 - Feb. 3  Las Vegas



EUGENE BURGER

I  
am very pleased to begin this series of essays that will be 

written by the faculty and sta� of Je� McBride’s Magic 

and Mystery School in Las Vegas. Since I happily serve 

as the Dean of the School, I have been asked to be, as it 

were, the opening act.

And, to be honest with you, I feel some pressure that I 

should say something profound. That’s a lot of pressure. 

One could really worry about that!

But rather than getting caught up in my own worry about 

these things, let me tell you something that I think is basic 

and also most important. Curiously, it was expressed ages 

ago, in the 5th century BCE, in one of my favorite books, the 

famous Tao Te Ching by the philosopher Lao Tzu. He writes:

If I have even just a little sense

I will keep to the main road

And my only fear will be of straying from it.

Keeping to the main road is easy

But people love to be sidetracked.

In magic, what is the “main road”? Obviously, it is di�erent 

depending on your magical goals and interests.

Imagine that your magical goal is to be a performer, one 

who can entertain audiences with magic. 

But, wait! Is this your goal in magic? It isn’t everyone’s goal 

who is drawn to the art of magic. There are so many wonder-

ful goals from collecting old apparatus to learning about 

this history of conjuring. One might be interested in learn-

ing about the fascinating secrets of magic or in belonging 

to an equally fascinating o�-beat social group. And then, 

let’s not forget, one’s goal may simply be to attend magic 

shows because one loves to see magic performed live.

So many wonderful goals and so many equally wonderful 

interests.

So...is your interest, your goal, the performance of magic?

If it is, what is the main road then?

THINKING AND DOING IN MAGIC
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My answer would be: the main road for a performer is 

practice and rehearsal.

And keeping to this main road is, indeed, easy -- except 

for the fact that, like you, I also enjoy getting sidetracked!

I can be sidetracked by books.

I can be sidetracked by magazines.

I can be sidetracked by chat rooms and the Internet.

I can be sidetracked by magical gossip and thinking I need 

an opinion about everything.

I can be sidetracked by dozens of things and people and 

activities, and all this keeps me from staying on the main 

road, the road of practice and rehearsal.

Practice will make me a better performer. Rehearsal will 

help me advance as a performer. 

But I love to be sidetracked...

I love to think about the main road even if I fail to travel on it.

I love to imagine myself on the main road even if I fail to 

put my imaginings into practice.

And that is the point, the bottom line: we are caught up 

in our thoughts and only sometimes actualize them in 

practice.

In one of his talks, the philosopher Alan Watts told an audi-

ence: “A person who thinks all the time has nothing to think 

about except thoughts -- and so he loses touch with reality.”

In the magic community this is particularly true of both 

practice and rehearsal. Far too many magicians think about 

practice and rehearsal, but they fail to do anything about 

their thoughts: they actually fail to practice. And if they 

really do not practice, can’t we assume they rarely, if ever, 

rehearse?

I have the good fortune to travel a great deal and to see 

many magic performes each year -- both in the United 

States and abroad. When I speak with them, I am continu-

ally amazed at the number of magicians who only rarely 

practice. And most of them never rehearse. They think 

about it, at times, of course, but they do not do it. 

And so it is the old, old story of thought and action, of 

thinking but not doing.

Is your goal to be an excellent performer of magic?

If it is,are you ready to close your magic books?

Are you ready to turn o� the DVDs?

Are you ready to put your computer to sleep? 

And take out a mirror and begin to practice?

And then, later, get a recorder so you can rehearse?

Are you ready to make some changes?
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THE MAGIC ASSISTANT

JARRETT 
& 

RAJA
Illusion designer Mark Parker 

discusses his recent help in 

working with AGT duo 

Jarrett & Raja



A story about a magic loving girl turned 

assistant, her other loves include musicals 

and cupcakes...especially cupcakes. 

I
t all started after years of being 
friends with other performers 
but never knowing how to 

“break into their world”. One day 
Gwyn was in the local magic 
shop where Brent Smith, the 
owner, said she would make a 
great assistant as she was the 
right size and shape. This got 
her thinking, could she do it? It 
would be fun, and she did like to 
dress up so she asked him how 
she could get started. As luck 
would have it Brent was having 
his MEGA MAGIC SATURDAY 
coming up, so he taught her the 
Tip Over Trunk that was to be in 
the magic auction. He lent her 

the outfit from his own assistant, 
and away they went. The day of 
the event came, and sadly the 
trunk sold before it could be 
performed, but Gwyn stayed 
the whole day, in the magician’s 
assistant outfit, and met all the 
guys who came out.  She made 
some great connections and 
from that got to be trained in 
some other illusions. Brent has 
continued to be very helpful 
once she started working with 
the magicians, coming to see the 
shows, and giving constructive 
feedback. The best piece of 
advice she’s gotten from Brent is 
to SMILE as you might not know 
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you might not know it but she used 
to forget to smile on stage. 

Flash forward to her first show. Gwyn 
had been training with one of the 
magicians she’d met at the Saturday 
event, however he never put her in 
any shows. In fact he got upset when 
she tried to book him shows, or asked 
to be a part of them. This crushed 
her spirit but rather than getting 
knocked down she decided to join 
the local magic club (IBM Ring 66), 
as well as the Canadian Association 
of Magicians. When joining the IBM 
club she needed to be sponsored by 
two magicians in Calgary. This is how 
she met Yeats Wong. They met briefly 
in the magic shop one day, and she 
sent him a message afterwards (after 
hearing that he owned a sword box 
but had no assistant). That started 
Gwyn’s stint in the Brush With Death 
magic show. She has lucked out that 
Elle (Yeats’ girlfriend) wants no part 
on stage, and would rather happily 

be in 
charge of 
sound and 
lights. Yeats 
was so excited 
to use Gwyn, he 
immediately used 
her photo in the first 
poster, and she has been 
featured in promotional materials 
ever since… claiming “her legs sell 
tickets”.

Now not only is Gwyn the The Magic 
Assistant (a freelance magician’s 
assistant for hire) “The MOST 
enthusiastic assistant around, and 
the Queen of Misdirection”, but she 
also owns and operates Sparkle Event 
Services, a new booking agency 
based out of Calgary with a focus on 
magicians.

Hello I am Gwyn Auger, I am The 
Magic Assistant, and I am here to 
answer your questions you have for 

assistants, 
as well as to 

interview some of the 
great assistants in magic.  Feel free to 
send in any questions to magicgwyn@
gmail.com and I will happily answer 
them, or have one of the other lovely 
ladies answer them for you.

The following questions come from 
the guys over at Surplus Magic 
Exchange Talk - a Facebook group for 
discussions relating to magic. I asked 
what they wanted to hear for this 
first article, and this is some of the 
answers. Big thanks to all the guys 
who sent me questions!

“The Queen of 
Misdirection ....

In this new series Gwyn will 
be interviewing  assistants 
and enlighen us all on their 
side of the world of magic. 
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What type of direction do you appreciate from your 

magician?
I appreciate time for REHEARSALS and feedback if we can get it … I like to 

know what’s happening and when. I like knowing the music. Especially if 

there are music cues, that I don’t know… For instance if the magician has 

an idea in his head of when he wants me to lower into the box during a 

certain bar of music, but he has not told me and I drop down before it… 

he was not closing the lid until his music cue. I’d prefer to be “in” on what 

is going on. I also like to know what he’s doing while I am in the box so I 

know what to expect. I like to watch the illusion without me in it !rst, and 

then go from there. It’s really great if you can rehearse in a space with a big 

mirror so you can see how it looks while you are working through it.

Do you get claustrophobic in those small spaces?
Depends how long I am in them I guess. Blammo boxes are a tight 

squeeze. But the sword box I use was built for an assistant who was much 

taller than me so I have lots of space. I just hate when it gets spun too fast. 

I have a very high level of respect for the ladies who can get spun around 

and around so fast in those spaces.

I’ve heard horror stories about being a box jumper for 

abusive magicians. Has this ever happened to you?
I have de!nitely had experiences with jerk magicians. I had one tell me 

I was simply “moveable furniture” and another who hunted me down 

to be in his show, having me go to rehearsals … only to update his 

show website with another girl listed as the assistant. He went on to tell 

me everything we did and him seeking me out for months was all just 

“auditions.” My understanding was very di"erent, and I had booked time 

for the show. Because of these experiences I believe it’s very important 

to be seen as an equal. Yeats does a very good job of it. He puts my name 

on the website, the program, the posters, etc.  He makes sure to tag me 
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the audience…. So I threw my hands up, laughed and 

walked o! stage… It was a comedy show so it worked 

out… but I was laughing about it after, I still do.

What is it like working with a magician?
I think its great. I always jump at the opportunity to work 

with other magicians, as I believe there is so much to 

be learned. Everyone has their own style and "air, and I 

think that’s great. Some can de#nitely be more di$cult or 

challenging than others but I welcome it, as everything 

is a learning experience for me right now. I would love a 

chance to work with other assistants as well.

How do you work with a bad magician?
I had to assist a magician in our Brush With Death show, 

one of our guest magicians… he didn’t say a word to 

me, not one. Yeats asked me to go on stage and pick-

up his prop… There was a certain way to take it o! 

stage without exposing the gimmick… so in rehearsal 

I stomped my way on stage, grabbed it exposing the 

trick, and stormed o!. I told him if he wanted me to help 

him, he could use his words. While I might know what 

to do, other girls he works with might not, and he can’t 

just expect them to know without saying so. I’m not 

always this snarky or catty, but to be fair this magician 

had recently been rather rude and unprofessional with 

me, so I was in no hurry to be nice to him. During the 

show, of course, I went and did my part without exposing 

anything and I was my usual happy self. But I think my 

“outburst” taught him to at least communicate with his 

assistants and hopefully not take them for granted.

What it is like from your side of the fence?
My side of the fence is a di!erent one.

I am not the wife, I am not the girlfriend, and I am not the 

daughter.

I didn’t answer an ad, I didn’t apply for this position, I 

wanted it and I found a way to do it. I came into this on 

my own, and that makes it a lot more di$cult for me. I 

am very EASILY replaced, if the magician gets a girlfriend 

who wants to be in the show, or just wants me out. Yeats’ 

girlfriend Elle, fortunately for me, has no ambition to be 

on the stage with him, but rather likes to work on the 

technical production side of the show. I am also lucky 

that Ryan will use me in his comedy shows when he 

can. I just have to hope that I get hired for shows. Right 

now those are the two guys I work with the most, but 

Yeats doesn’t do magic full time, and Ryan doesn’t do 

illusions. So the work is slow sometimes, and I am left 

playing the waiting game for more shows. This is where 

Sparkle Event Services comes in. I started this to #nd the 

magicians in town more work, and along with that create 

more assisting opportunities. I know I want more magic 

shows so why wouldn’t they. The best part is I have a 

background in magic so I can tell the event planners 

how to best make use of magic at their event, and I 

know which acts are better suited for di!erent events or 

crowds.

What is the reward for doing all the magic 

while the magician get’s all the credit?
The magicians I like working with always mention me, 

and make sure I get to come on stage for #nal bows. I get 

my time in the spotlight, and I get the reward of knowing 

I helped put on a great show that makes people happy, 

and I love to see how much people loved the show 

afterwards, or even before. The Brush With Death show 

has a small following in Calgary, and it’s so nice. In fact 

before our last show I even got a present from one of our 

fans. She made me some homemade caramel popcorn... 

DELICIOUS!!

What are your thought on use of the term 

“Box Jumper?”
I certainly do not take o!ense to it. I feel like we are more 

than box jumpers but I don’t mind being called one. 

Some assistants are simply that, their only job is to go in 

and out of the boxes.. My job, and many others is more 

complex. We may be more like a partner to the magician. 

Whether it’s to take props on and o! stage, or to help 

with an e!ect backstage, loading things, concealing 

things, helping with audience volunteers, etc. Look at 

Murray and Teresa, or Mark and Jinger, or Johnny and 

Pam... those assistants are so much more than a box 

jumper. Still, there are magicians out there with nearly 

invisible, un-named assistants, treated as just another 

prop in the show. I think its time to start thinking beyond 

the idea of “box-jumping” and start working with your 

assistants to create more of a role for them in the show, 

they can add e$ciency, professionalism, and even 

comedy to your act. 

How do you feel about being “sexi!ed”? 

(used for your looks)
I am absolutely #ne with it. I am only going to look like 

this once, so I #gure I might as well take advantage of it.

How much input do you feel the assistant 

should have in the overall e"ect?
This is another way to show respect to your assistant, by 

asking their opinion on things about the show. No one 

likes to see a magician perform the same trick, the exact 

same way as someone else. Your assistant will provide 

a fresh set of eyes and creative thoughts to the routine, 

and who knows what they could come up with.
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What is your feeling on the use of body 

doubles?
If it is a part of the e!ect, then sure, why not? Check with 

your assistant #rst though, and make sure they are ok 

with it. It would be a bit surprising, to say the least, to 

show up at rehearsal and meet yourself!

What’s the best type of wardrobe for 

assistants?
Wardrobe and even hairstyles should be based on the 

illusions being done. For instance if it’s a levitation you 

might want something loose and "owing, to conceal the 

gimmick, and the movement of the dress helps create 

the "oating e!ect. You might chose to perform that 

illusion with your hair down, or with a longer hairpiece 

in. However, for your average box illusion (girl-goes-in, 

blades-go-through, girl-vanishes) you might want a form 

#tting costume so you can #t in the box with ease and 

not worry about loose ends getting caught, especially if 

there are mirrors involved!!! The “"oating piece of fabric” 

may not be the e!ect you want! For the Gypsy Rope Tie 

I try to always have my hair up, even if it’s just in a pony 

tail for that trick, as it just makes it easier when the ropes 

go around my neck to not get all caught up in my hair. 

My dear friend Pam Berends also wanted magicians to 

think about costume colors and contrast, to make sure 

the props stand out from the dress.

Obviously size of magic assistants is of great concern. 

What is the ideal shape and size? Or is 

there one?
Obviously I am going to answer this with MY SIZE and 

SHAPE is ideal!!!! Truthfully, the ideal shape and size 

depends on any particular illusion. The best case is 

always having an illusion designed and built for a speci#c 

assistant’s measurements. The more quarter-inches you 

can decrease a hiding space, the more deceptive the 

illusion will be. Of course, it may get expensive to have 

illusions built for somebody who may leave the show 

after a few months, so make sure you treat your assistant 

well! If an illusion is built for a taller assistant, a shorter 

one (like me!) might not #ll the space as well, which can 

make the box look bigger than it should.

Speaking of height, it’s amazing the di!erence that shoes 

can make! Some high heeled shoes might prevent me 

from being able to squeeze in to the box, which is why 

it’s so important to have full dress rehearsals, with shoes 

and costumes, to avoid any unexpected challenges on 

stage.

Once again, it’s all about working with the assistant 

you have, and what they bring to the show... including 

their size and shape. Talk to them as they will have fresh 

ideas for you, and there are some good books and video 

resources speci#cally on the topic of assistants in magic.

You can #nd them and give them to the people you work 

with... it won’t hurt you to read them either!!  Do your 

research on assistants, and #nd out what you want from 

one, do you want a dancer, someone who can entertain 

the audience with a routine while you go to the back for 

a much needed short break or costume change? Or will 

you be happy if they have their own style, personality, 

and skills to bring to the show. I myself am not a trained 

dancer... yet (it is on my to-do list, to go beyond my 

burlesque training) but I am very experienced when it 

comes to planning and promoting events, which has 

proven a big asset for the magicians I work with. Find out 

how involved you want an assistant, and in interviews 

#nd out how involved they want to be. It’s all about 

#nding the right #t, in and outside the box.
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Luca Volpe is considered one
of the top Mentalist and Psychic
Entertainers in Italy. His works
in mentalism have received im-
pressive accolades and ac-
knowledgements by his peers and
have touched thousands of people
over his career.

Emotional Mentalism is a collec-
tion of works and routines that Luca
performs at his famous psychic
parties. This book contains routines,
psychological subtleties and tips that
will emotionally touch your audience,
keeping you remembered forever.
Book is perfect bound with 150 pages.

You will also learn about energy work,
crystals and techniques on how to
empower your audience. Plus you will
find all the secrets from Luca Volpe on how to structure the routines,
ideas on how to create more booking and he even includes the
complete structure of his business model planning and shows.

Click www.stevensmagic.com

to buy now!
$85.00 S&H included

www.stevensmagic.com     316 683-9582
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I
t was 1967, I was twelve years old, the Beatles continued to reign supreme, and I was a paperboy.  Every day, at the 

crack of dawn I’d get up, fold and rubber band seventy-four San Fernando Valley Green Sheet newspapers.  I loaded 

the papers into two canvass bags that hung on the butter!y handlebars of my bike, a lime green Montgomery Ward 

version of the Schwinn Sting Ray complete with banana seat and sissy bar.  Then peddled like a mad man around my 

Tarzana neighborhood throwing papers onto people’s lawns, driveways, and porches.

Then I’d ride my bike to school. The job had two other phases.  Selling subscriptions door to door to The Green 

Sheet, which was di"cult since the LA Times and the Herald Examiner were the dominant newspapers.  

But the worst was collecting subscription money.  The lion’s share of the money went to the Green Sheet, and I 

kept the rest.  The way it worked, if I didn’t collect, or someone wouldn’t pay, or they moved away without paying, I had 

to make up the di#erence.  The Green Sheet never ended up short, the paperboy did. And the worst part, of the worst 

part of the job, was collecting from Mrs. Legg.  Same story over and over.  I know she is home.  I see her car, but when I 

knock she doesn’t answer.  When I’m just about to leave, I hear her through the door. 

“Who is it?”

“It’s me Steve, the paperboy.”

“Oh darling, you must have the wrong address.”

“I have the right address.”

“No sweetheart, Steve from Otis Avenue is our paper boy.”

“This is Steve from Otis Avenue.  Open the door.”

STEVE SPILL
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She’d finally open the door 

and I’d tell her that she owes 

!ve dollars.  

“No Honey, it’s a $1.25 per 

week.”

“But Mrs. Legg, you haven’t 

paid in four weeks.”

“You should come more of-

ten.”

Some mornings, in addition 

to folding and rubber band-

ing seventy-four papers, I 

was required to add an ad-

vertising supplement to the 

mix.  While stu"ng !yers for 

Jake’s Jug, a neighborhood 

liquor store, it occurred to 

me that stu"ng newspapers 

with a flyer advertising a 

certain boy magician would 

be a good idea.  Perfect 

scheme, almost perfectly 

executed.  Here, now, is the 

sequence of events that 

permanently pasted this 

story into the scrapbook of 

my mind.   Anyone remem-

ber carbon paper?  Using 

carbon paper, I made four 

smeary purple ink copies at 

a time, until I had seventy-

four !yers with the follow-

ing headline:

FAMOUS BOY MAGICIAN 

AVAILABLE FOR SPECIAL 

OCCASIONS

As luck would have it, my 

favorite customer called.

“Yes Mrs. Legg, this is Steve 

the famous boy magician.”

“Darling, I’m having a Beauty 

on a Budget party.  It’s like a 

Tupperware party but I sell 

beauty products.  It’s my !rst 

party and I really want to 

impress the ladies and I think 

magic tricks would be great.  

Sweetheart, how much do 

you charge?”

Which brought us to our 

spirited negotiation, for 

some reason her question 

had caught me by surprise, 

after a momentary pause, 

with a minimum of confi-

dence, I spit out two words, 

“Three dollars.” 

“Honey, it’s a deal.”

And just like that I was on 

the road to fame and for-

tune.

 The three giggly 

women and their hostess 

seemed amused with my 

tricks and they gave me a 

sitting ovation.  When I tried 

to leave, Mrs. Legg took me 

aside and whispered, “Dar-

ling, wait until the party’s 

over, I’ll pay you from the 

cash I get selling my beauty 

products.”

 So I’m waiting, the 

women are having a ball 

putting different lipsticks 

and mascara on each other, 

squirting each other with 

perfume and painting over 

the dark circles under their 

eyes...  Then one said, “Oh 

girls, look at the time, gotta 

go.”  And quick as that the 

party was over.

 Suddenly I was alone 

with Mrs. Legg.  She thanked 

me and started to clean up.  

When I asked for my three 

dollars she looked me right 

in the eye and said, “Darling, 

the ladies didn’t buy anything, 

so I don’t have the cash to pay 

you,” then she put her arm 

around my shoulder as she 

escorted me to the door.

“But it’s only three dollars.”

“Look Honey, just take this 

rouge, if you want.”

“What do I do with this?”

“Oh Sugarpie, you are in 

showbiz now, you need pro-

fessional makeup!”

“Plus you owe for the Green 

Sheet.”

“Please also take this founda-

tion and eyebrow pencil with 

my compliments.”

“Well, thank you.  I appreci-

ate it.”

I slunk out of there, feeling 

like I’d been ripped off.  I 

felt so violated.  I gave the 

makeup to my mom and she 

got a rash.  My mom didn’t 

really get a rash.  To make it 

funnier, I exaggerate a bit 

each time I tell this story.  

Actually I got the rash.

If Mrs. Legg had not lured 

me to her party with the 

promise of three dollars, I 

would have missed out on 

having “The First Time I Got 

Ripped O# Doing My Magic 

Show” as a symmetrically 

satisfying ending to “The 

First Time I Advertised My 

Magic Show.”



You retired from magic when you and Kinga 

were at the top of your game - tell us about 

that…

 We retired the show in 2006 

and sold it a year later. To a lot of ma-

gicians and even agents it must have 

seemed like it happened overnight 

(laughs) - we still got offers to do 

shows for a couple of years! But the 

reality was that we knew where we 

were headed at least eight years ear-

lier. There were many reasons that led 

to the decision. For starters, having an 

original illusion show means that you 

get married to your routines. We were 

lucky to get 3-4 minutes performance 

time from each of our illusions, but 

when you calculate the expense of 

adding another three minutes - props, 

cases, costumes, etc., it can easily be 

tens of thousands of dollars. So what 

happens, inevitably, is that you get to 

a point where you have enough time 

to $ll the bill, and you stop growing 

the show. Or at least, it grows much, 

much slower. And that’s where we 

were - we had about 70 minutes, and 

usually we were booked to do a 60 

minute show or an act of 20 minutes 

or less. So we were always leaving 

some stuff at home, and it didn’t 

make sense to build more illusions to 

leave in the garage. For me, creating 

illusions was the most rewarding part 

of my career - far outweighing the 

actual performances. So I had come 

to a place where I felt trapped by my 

creations - I loved them, but I felt like 

a broken record endlessly repeating 

the same routines. (Laughing) If I had 

to do the Spray Paint act one more 

time, I was going to go postal!

Other reasons we recognized that 

led to our decision was that we were 

traveling so much, we knew it would 

be hard to start a family. I also wanted 

some stability before becoming a par-

ent. Living show-to-show can be feast 

or famine, as we all know… (Laughs) 

So I decided to have an internet start-

up!! There’s stability for you!

NICHOLAS NIGHT  
EXLUSIVE INTERVIEW

ROMHANY

A major 

breakthrough in 

protecting books & 

DVDs for creators.

For magicians who write books 
and produce DVDs this could be 
the most important article you 
read all year. With todays tech-
nology magicians want things 
instantly. The onlly thing stop-
ping creators like myself from re-
leasing books as PDFs or putting 
videos online is piracy. After a lot 
of research I $nally discovered a 
site that has allowed me to o#er 
magicians PDF books and video, 
and at the same time feel 100% 
safe that my products won’t be 
stolen. It turns out this was de-
veloped by magician Nicholas 
Night.
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And you started your family...

 Yes, we have a three and a half year old boy, Jackson. The best thing I ever produced! I would add that, the other 

consideration that weighed heavily on my decision to retire the show was that we didn’t want to become one of those 

‘You should have seen them when…’ acts that should have retired long ago. I didn’t want to be the old codger I am now, 

still running around painting gra"ti and trying to look young and cool. Although, Kinga still looks incredible and refuses 

to age - which is totally unfair.

Selling an entire illusion show is pretty uncommon these days. How were you able to do that, and who bought your show?

 Yeah, I can’t even recall anyone else that has done this. I was very fortunate that my gambit paid o# - I always 

thought that by building an entirely unique show and not relying on the many amazing illusions that are available to 

purchase would, at the end of the day, result in some premium equity both as a performer and the value of the illusions 

themselves. It was hard to resist all of those brilliant creations from Jim Steinmeyer all those years! But I do believe that 

uniqueness was what led to much of our success over the years. And when the time came to sell, I didn’t want to break up 

the act into pieces, or mass produce the routines. I wanted the show to carry on, and I felt that the right performer could 

make it their own and build upon what we had done. So, since this was pre-social media, I just put the word out to some 

A-list guys $rst, and had some conversations. A lot of guys wanted one or two things only, but I stuck to my guns. In the 

end, it was a small sidebar in Stan Allen’s Magic Magazine that got noticed by a young magician from Denmark named 

Martin Brock. He now has the exclusive rights to the act and the original props as well. The only other person allowed to 

perform the act is my son Jackson, if he decides to pursue magic someday!

So then you had a considerable amount of success in Animation - how did you make that 

transition?

 Well my interest in animation, $lmmaking and 

ultimately, gaming, actually started long before I 

retired from magic. I began my media company in 

1998, working on video projects and editing. We 

were on the road performing our show about 7 

months out of the year, so the other 5 or 6 months I would work on this business. I studied 

screenwriting and animation during this time, with hopes of creating an indie $lm or an 

animated series. In 2002 I won a pitch contest at Animation Magazine for one of my series 

concepts. That got noticed by Max Howard, who was a legendary animation exec from Dis-

ney and Warner Bros. He brought me on as his Creative Director for his studio, which really started 

my career. I went on to become Director of Production at a kid’s online educational platform, where I created 
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dozens of interactive games, both original, in-house titles and also 

for companies like Dr. Seuss Enterprises, National Geographic Kids 

and Harper Collins. In 2008, I became VP of Television Animation 

for Exodus Film Group, the studio that created the !lm Igor.

Are any of the games you created available today as apps?

 Sadly, the game company su!ered a common startup 

lifecycle and didn’t survive the fast changing digital economy. 

My games are now caught up in a legal purgatory, unable 

to be rescued. I do 

have my character 

and game design 

reel here: https://

s3.amazonaws.com/

nightmedia/night-

reel.html which gives 

a peek at what I was 

doing at the time.

Well, you’ve really moved 

on to bigger and better 

things… I’m personally really excited about your new company Revizzit - tell us 

about that and how that came into being?

 I left Exodus to start my own company, creating original 

interactive software products to be sold and marketed exclusively 

online. I created a number of products for people wanting to 

learn ukulele - a company which I still have to this day - but at 

that time I discovered I had a huge problem - internet piracy. My 

product, which was a software download, had become easier to 

"nd for free on "le sharing sites than it was to "nd where to pay 

for it. In addition, I noticed a growing trend of people asking for 

a refund but keeping the product. How can you return a down-

load? Fortunately, at the same time, I was developing a new prod-

uct that would deliver 

web content using a 

streaming distribution 

model - and something 

clicked. I realized I had the foundation of a 

platform that could solve the piracy issue 

altogether! So I brought together some 

very brilliant friends of mine and together 

we developed this into an amazing plat-

form called Revizzit.

Can you explain what Revizzit actually does? I think 

most magicians will be very interested to !nd out 

about this. I know I was!

 Sure. Basically what Revizzit does is 

deliver any kind of digital product - wheth-

er it’s an ebook, a video, an educational 

course, online game or even a website 

- using a broadcast style distribution sys-

tem that lets you create, manage and sell 
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the 

p r o d u c t 

without the fear of 

piracy or unauthorized sharing. It 

also lets you do some amazing marketing and 

advertising right inside the products themselves.

So how does it protect the products from piracy? That would seem to be 

pretty big news…

 Yeah, it is big. We’re starting to get the word out 

that this exists, and that content creators have an option. 

Revizzit protects products from piracy a number of ways. 

For starters, it eliminates the most 

common form of “sharing” - there 

is no copy and paste of any text 

or images, and there are no web 

addresses visible, or source code, 

that would let people see where 

the content is hosted. There 

are no downloads, because the 

products are streamed to an 

authenticated player, and there 

is no password sharing because 

like iTunes, the players are limited 

to four devices per user. You also 

wouldn’t want to give one of your 

four authorizations to someone 

else, because each player has an 

invisible !ngerprint that covers 

the entire surface which will iden-

tify someone who posts illegal 

screen captured content online. 

This !ngerprint names the user 

and the device ID, and is present 

no matter what is being viewed 

- a page from a book, a video or even a web page.

So if someone wanted to put their magic lecture video or trick 

instructions in Revizzit, they could be sure no one is going to 

steal it and post it online?

 Well, let’s put it this way - if someone did 

upload a screen capture, they might as well 

attach their driver’s license to it, because our 

!ngerprint ID is that accurate. They would be 

on the hook for any legal charges brought 

against them, and because the product had 

used a means to protect its content, the 

government actually doubles the !nes and 

punishment. 

There are so many other cool things 

about this platform, besides the content 

protection. I wish I could tell you more but I don’t 

want to hijack this interview!

No - this is one of the reasons I wanted to talk to you. Besides being a 

fan of your former show, I am amazed by this system you’ve created. For 

those that don’t already know, I have put many of my own products on 

Revizzit and soon this magazine will be there too - better than ever! So 

feel free to elaborate...

 Thanks Paul! I appreciate that… As someone with 

experience trying to make a living as a professional magi-

cian, I know all too well the struggle it can be to keep the 

revenue stream $owing. You can only be on one stage at 
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a time, so it’s really hard to scale your income. That’s why I 

have been reaching out to my friends in magic to tell them 

there is a way to sell what you know - your books, your 

tricks, your videos, your lecture notes - in a way that let’s 

you make money while you sleep, and doesn’t require you 

to have a shipping department in your garage!

Right! It’s hard to ship books out when you are on a cruise ship in the 

middle of the ocean!

 Exactly! So another thing that is phenomenal on 

Revizzit is that, because every product is live connected, you 

can update the product at any time - add a new page, or 

chapter or video - and it automatically changes every copy 

in existence. So not only are products always up-to-date 

and relevant, you can even use this to communicate to your 

customers right inside your product. And this live connec-

tion to your product extends to ALL of your customers, so 

you can even create a private network exclusively for your 

customers by just adding a forum or chat room. The only 

way to access that area is from inside the product, so no 

more low-lifes and cretins like you "nd in so many public 

forums.  Another great new ability is the power to turn 

someone’s product o# - especially if they ask for a refund! 

Usually with download products, you either give a refund 

and they keep the product (bad) or you don’t give a refund 

and you have an angry customer and possible chargeback 

fees - and they keep the product anyway (worse!).

But getting back to the ability to add pages and stu# - here’s 

where it gets really interesting! You can also have add-on 

content in your products - called modules - and sell them 

right inside your product. For example, you might have a 

product with ten chapters on card sleights, and then have 

an eleventh “bonus” chapter 

or video that is available for 

a few dollars more. They can 

buy the extra content from 

a page in your book, and 

when they’re done, the sales 

page transforms into the 

new chapter. John Carney is 

using this technique in his 

Palming video series, allow-

ing customers to cherry-pick 

the videos they want to pur-

chase, or buy the entire set at 

a discount.

Who else is using the platform to 

sell magic?

 Well, we are getting 

more and more guys every-

day… but let’s see… we have stu# from Jim Steinmeyer, 

Mike Caveney, Carney, as I mentioned, Bill Herz, Michael 

Giles - oh, and you Paul! Plus there are a bunch of guys who 

are signed up and putting the "nishing touches on their 

products now, to be released soon. 

And we also now have a way for anyone to sell other 

peoples’ products and earn a commission for every sale, 

using our Revizzit A$liate Network. So you don’t even 

need to have a product to get involved and start making 

some money!

I know you are currently Mac and PC friendly. What’s the timeline for 

mobile?

 We are currently in development on our mobile app 

players. The challenge is to make sure they o#er producers 

the same sense of security for their products as our desktop 

player has. So, as long as there aren’t any severe roadblocks 

that blindside us, we expect to have our apps ready very 

early next year.

Nick, this is so exciting for the magic community. I hope everyone who 

reads this will sign up! Speaking of which, is there a web address we 

should be sending people to?

 Thanks again Paul! It is exciting, and I like to be able 

to help out my brother magicians and feel like one of the 

guys again! Anyone who wants to learn more about selling 

their magic products on Revizzit can go to this special page, 

just for magicians: http://get.revizzit.com/magic
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INTO THE  FUTURE

RICHARD WEBSTER

Richard Webster has 

written over thirty 

�ve books for psychic 

entertainers and 

magicians, and dozens 

more for the general 

public that have been 

translated into twenty 

nine languages. 

http://www.psychic.co.nz

“Do you believe in fortune-telling?” the mage asks his audience.  This 

can sometimes lead into an interesting conversation.  Once this has 

concluded, the mage continues.

 

“Scientists have been examining precognition, or the art of knowing 

what is going to happen ahead of time.  Of course, this skill is fairly rare, 

and I think this is largely the fault of the person receiving the fortune.  

For instance, if I read your future and told you that you’d be wealthy 

beyond your wildest dreams in the future, you might sit back and do 

nothing except wait for the wealth to arrive.  If you hadn’t been told 

about your glowing future, you might have got stuck in, worked hard, 

and made a lot of money.  In that instance, telling you your future was 

not a good thing to do, as it e!ectively changed it.  What if someone 

predicted a major disaster in your future.  Do you think that might af-

fect the way you acted in the future, too?

 

“There’s also the concept of the self-ful"lling prophecy.  Many people 

who drive on Friday 13th of any month expect to be involved in an 

accident.  Consequently, there are 52% more accidents on Friday 13th 

than on other days.  (See COMMENTS.)

 

“All of these things create problems for any self-respecting fortune-

teller,” the mage continues.  “This has led to the creation of the Nexus 
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E!ect.  The Nexus E!ect doesn’t consider the future to be 

"xed and unchangeable.  Instead, it sees the future as a web 

of possibilities.  Throughout this web are nexuses, or change 

points.  At these spots people can change their minds, or per-

haps have a whole lot of new possibilities made available to 

them.  It’s highly likely that what fortune-tellers see are the 

nexuses, or change points, rather than the ultimate outcome.  

This might seem strange or complicated, but I assure you it 

makes perfect sense.  Maybe I could demonstrate it to you. . .”

 

All of the above could be used to introduce any prediction 

e!ect, but I think it works best with a three-part prediction.  

Here is what I’ve been doing.

 

REQUIRED:

A large plastic bag with a divider in the middle.  In the 

front half of this bag place sixty or seventy folded slips of 

paper, each containing a di!erent four-digit number.  In 

the bag half of the bag place sixty or seventy folded pieces 

of paper all bearing the same four-digit number.  This will 

be your force number.

 

You’ll also need three similar slips of paper, which you’ll 

use to write your predictions on, and a mug, or other con-

tainer, to hold your predictions once you’ve made them.

 

Choose a good-natured person to help you.  As you’ll see 

as the routine unfolds, you’ll need the same person for all 

three predictions.

 

ROUTINE

 “Thanks for helping me.  I’m going to try to work with the 

nexus of your mind in three di!erent ways.  First we’ll go back 

into your past, and then we’ll do something from the present.  

Finally, we’ll go into the future.  Is that okay?  Good.  We’re 

going to start with your past.  Let your mind drift back to your 

earliest days at school.  In your mind’s eye, see if you can see 

the class you were in.  Look around and choose anyone in 

that room.  Have you done that?  Good.  Don’t say the per-

son’s name out loud.  All you have to do is think of the name.”

 

Study the volunteer for a few moments, and then write 

your thoughts on a slip of paper.  Fold the paper into 

quarters and drop it into the mug.  Smile at your volunteer.

 

“That was fascinating.  I got the distinct impression that you 

hadn’t thought of that person in years.  Is that right?  What 

was the person’s name?”

 

“Bill.”

 

The mage looks pleased.  “Bill?  Interesting.  Now, let’s try 

this again, but this time we’ll involve the present.  There are 

eight people in the room.  Look at them, and without making 

it obvious in any way, choose one of them.”

 

Again the mage studies the volunteer and writes something 

on a slip of paper.  He folds it into quarters and tosses it 

into the mug.

 

“Who were you thinking of?”

 

“Nancy.”

 

“Aha!  That’s very interesting.  I’m sure Nancy "nds that interest-

ing, too.  Well now we’re going to move into the future.  We’ve 

played with a nexus from the past, and one from the present.  

Now I need to predict something that you haven’t done yet.”

 

For the third time, the mage studies the volunteer and 

makes a prediction, which is folded into quarters and 

dropped into the mug.  The mage then holds up the plastic 

envelope and displays it.

 

“In here are about 150 slips of paper.  Each of them contains a 

di!erent four-digit number.  Would you please verify that for 

yourself.  Take out three or four slips and read out the numbers.”

 

”2146, 8896, 3672 and 1956.”

 

“Good.”  The mage refolds the four selected slips and drops 

them back into the bag.  He closes the bag and shakes 

it vigorously.  “And now it’s time for you to make a choice.  

When I open the bag, I want you to reach in and grab one 

slip.  I don’t want you to consciously think about it.  Naturally, 

you can take a slip from anywhere in the bag, but I want it to 

be spontaneous.”

 

The mage opens the bag and lets the spectator remove a 

slip.  The plastic bag is placed to one side. 

 

“Don’t open up the slip just yet.  And please don’t let anyone, 

especially me, touch it.”

 

The mage holds up the mug containing his three predic-

tions and tips them onto the table.   He reaches over and 

picks one up.  He opens it, and slowly smiles.

 

“What was the name of your friend at school again?”

 

“Bill.”

 

The mage nods and turns over the slip so everyone can 

read the word “Bill” written on it.  He picks up a second slip 

and opens it.

 

“You chose Nancy, didn’t you?”  The mage displays the second 

slip which contains the word “Nancy.”

 

“It looks as if we’re at the moment of truth.  Two out of three 
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isn’t bad, but you might be able to analyze it.  After all, there 

are only eight people in the room.  Given that choice, who 

wouldn’t pick an attractive lady like Nancy?  It’s possible that 

you mentioned Bill in conversation with me some time ago.  

However, I made my prediction before you chose a number.  

The only way our numbers could match would be if I were able 

to follow your thinking patterns through to the next nexus.  

Let’s open up the slips together and see what we got.”

 

Both the slips are opened and, amazingly enough, the two 

four-digit numbers match.

 

METHOD

 

This will be obvious to anyone who has been in mentalism 

more than !ve minutes.  This is simply a version of Mental 

Epic.  When you are apparently writing down the name of 

the person’s friend at school, you actually write down the 

four-digit number.  You are now one-ahead.  When appar-

ently writing down the name of the person in the room, 

you write down the name of the old school friend.  Finally, 

when apparently divining the four-digit number, you write 

down the name of the person in the room.

 

When you tip over the mug to reveal the contents, you 

do it from a height of at least twenty centimetres, so they 

have a chance to change positions.  If you wish, you can 

shake the mug before tipping them out.  Obviously, you 

have to reveal the four-digit number last.  I bend a corner 

of this prediction slip as I drop it into the mug.  This makes 

it recognisable when you’re looking at the three apparently 

identical slips after tipping them from the mug.  I don’t 

worry about the other two slips.  If I happen to open the 

slip with the name from the present !rst, I’ll start with that, 

and then do the name from the past.

 

COMMENTS

 

In a 1995 study of accident !gures, Dr Thomas Scanlon, 

Public Health Registrar on the M25 motorway in the UK, 

wrote that although fewer people used a certain stretch 

of road on six consecutive Friday 13ths, more accidents 

and injuries occurred than usual.  In fact, the risk of an ac-

cident increased by 52%.  (Cassandra Eason, Encyclopedia 

of Magic and Ancient Wisdom.  London, UK: Judy Piatkus 

(Publishers) Limited, 2000, pages 115-116.)
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You tell him to open the envelopes 

numbered 1 and 2. The audience 

can see that inside there are two 

more envelopes, one with the date 

of the week before (the day of the 

visit to the reporter) and another 

with the actual date of the event. 

He opens the envelope with the 

date of that actual day, in it he 

!nds a piece of paper with the fol-

lowing written on it: “I predict that 

today one person will choose to 

go to Las Vegas!” The newspaper 

of the actual day is shown and you 

explain to him that there was no 

way of knowing what was written 

on the newspaper from one week 

before.

He opens envelope number 1 to 

!nd the piece of paper that he 

signed one week before, in which 

there is the exact headline of the 

newspaper written on it!

WHAT YOU WILL NEED

- 2 manilla envelopes of approxi-

mate size 9x8cm

- 2 letter envelopes

- A blank piece of paper

- Paper glue

- Scissors

- Two square pieces of paper, for 

writing the predictions

- A stack of around 40 blank busi-

ness cards on which you write 40 

T
he following method is suit-

able for all types of predic-

tions. Personally, I use this for 

the headline prediction. Once you 

have mastered the method I am 

sure that you will !nd many di#er-

ent ideas to adapt this handling.

EFFECT

The week before the event you visit 

a reporter from your local newspa-

per and explain that you are prepar-

ing a prediction for something that 

will happen next week.

He signs a folded piece of paper 

containing the prediction you have 

made. This prediction is sealed in-

side an envelope with the date of 

that day and this is sealed inside 

another envelope.

On the outside of the second enve-

lope you write a number 1 and both 

you and the reporter sign this too. 

You ask him (I prefer to use a man 

for this if possible) to keep the enve-

lope safe until the day of the event. 

On the day of the event, you have 

another envelope with a number 

2 written on it with you on stage, 

you explain that you have another 

prediction for something that will 

happen in a few moments. The re-

porter is called up on stage and you 

ask him to name any place in the 

world that he wants, for example 

LAS VEGAS.

MENTALISM





103

di erent places in the world

- A pen

- A black marker with double point

PREPARATION OF THE ENVELOPE 

AND PREDICTION:

Take one manilla envelope and tuck 

the "ap inside (PHOTO 1).

Cut two rectangles of paper to #t the 

size of the manilla envelope and glue 

one on each side (PHOTO 2).

On one of the squares of paper write 

the date of the day when you will 

perform the e ect and on the other 

side write the date of the day when 

you will meet the reporter.

NOTE: I have called these two dates 

A and B so that they are easily distin-

guished in the photos. Letter A is the 

date with the reporter and Letter B

is the date of the show.

In this envelope put the piece of 

paper with the name of the city that 

you will force on the day of the show 

(PHOTO 3).

Take the second manilla envelope 

and repeat the procedure above, 

however put inside this envelope a 

white piece of paper on which you 

write the headline prediction

(PHOTO 4). 

Do not seal this envelope as you will 

need the piece of paper inside, that 

the reporter will sign.

Now you have two ‘double faced’ 

manilla envelopes:

First envelope: One side with the 

date of your upcoming event and the 

other side with the date of when you 

meet the reporter. Inside is a piece of 

paper with the name of the city that 

you will force.

Second envelope: One side with the 

date of your upcoming event and 

the other side with the date of when 

you meet the reporter. Inside a blank 

piece of paper.

THE MEETING WITH THE REPORT-

ER:

When meeting with the reporter, 

take both of the envelopes with you 

(of which he will see just one) and 

also one letter envelope with a num-

ber 1 written on it. Show him the 

envelope with the date of that day 

(he is not to see that there are two 

di erent dates on either sides) and 

ask him to sign the blank piece of 

paper. Tell him that you are going to 

write a prediction on it and ask him 

to allow you to be alone in the room 

so that you can fully concentrate. At 

this point, when you are alone in the 

room, swap this envelope with the 

other ‘double date’ envelope and put 

the piece of paper with the ‘city pre-

diction’ inside. Seal this envelope as 

shown in PHOTO 5 and then seal this 

manilla envelope inside the ‘number 

1’ letter envelope (PHOTO 6).

Put the other envelope in your pock-

et with the blank piece of paper with 

the reporter’s signature, this is where 

you will write the headline predic-

tion.

Call the reporter and ask him to sign 

the letter envelope and you also sign 

this. Put the signature on the sealing 

surface so as to avoid him opening 

it during the week (if you want, you 

can also put the envelope in a safe 

box...I do it like this!)

He will have the double faced enve-

lope with your ‘city prediction’ inside 

and you have the envelope in which 

you will write the headline predic-

tion on the day of the show.

THE MORNING OF YOUR SHOW:

Take the double faced envelope and 

write on the piece of paper which is 

signed by the reporter your headline 

prediction (do not be over accurate 

when writing the headline prediction 

as it will not be credible). Seal the 

manilla envelope in the same way 

as the other and then seal this in the 

letter envelope number 2 (PHOTO 7).

Now you are ready for the perfor-

mance in which you swap the report-

er’s envelope with your envelope 

and thanks to the double face this 

will be very easy and clean, it will be 

done right in front of the spectator’s 

eyes!

THE NIGHT OF THE SHOW:

Before the show, check with the re-

porter that everything is prepared 

and ask him to help you with another 

experiment that you will do during 

the show.

Give him a pack of blank business 

cards with di erent names of cities 

on them and ask him to shu%e them. 

While he is doing this, you secretly 

palm the business card with the city 

‘Las Vegas’ written on it. When he 

gives you back the cards you put the 

Las Vegas card on top.

Ask him to deal the cards onto the 

table in to two piles, paying atten-

tion as to which one the forced card 

is dealt to. Now you need to force the 

pile with the Las Vegas card on top. 

Tell him to give you one of the two 

piles. If he gives you the forced pile, 

ask him to take the card that is on 

top. If he gives you the NON forced 

pile, ask him to take the other pile 

and to look at the #rst card that is on 

the top.

Tell him to remember the city be-

cause you will try to read his mind 

when you call him on the stage (at 

the end of this e ect you will #nd the 

script). Tell him to put the card back 

in the pile and to mix with the oth-

ers. Take all of the cards back and put 

them in your pocket.

THE ROUTINE:

Call the reporter on stage and ask 

him to bring the safe box with him. 

Explain to the audience that the 

previous week you met with him 

and that you wrote a prediction on 

a piece of paper that was signed by 

him. Also explain that this predic-

tion was sealed inside two envelopes 

with the date and signature on them. 



Show that on the stage there is a letter envelope with 

the number 2 written on it and tell them that this will be 

another prediction for something that will happen in a 

few moments time. Ask the reporter if he can think in his 

mind a place in the world...He will tell you Las Vegas.

Ask him to open the safe box and to take envelope 

number 1 from inside. Take the scissors, cut the letter 

envelope open and show the manilla envelope with the 

date of the previous week, then leave this on the table 

(this envelope actually contains the Las Vegas prediction 

inside). Take the letter envelope number 2, cut this open 

and from inside, take the other manilla envelope with the 

actual date of the show (this manilla envelope really con-

tains the headline prediction).

Now is the moment to swap the two manilla envelopes, 

thanks to the double face with the two di�erent dates on 

top, this will be invisible.

Take the two manilla envelopes from the table like this:

In your left hand between your thumb and index �nger, 

take the manilla envelope that the audience thinks con-

tains the prediction of the previous week and in your 

right hand between your index and middle �nger take 

the other manilla envelope (PHOTO 8).

Now, while saying these words to the reporter: “If you 

don’t mind, �rstly I would like to open the prediction that 

I made tonight…”

Keep moving you hands and at the right moment, while 

speaking, bring your hands together (PHOTO 9) with 

your right thumb (that is free) and index �nger pinch the 

manilla envelope in your left hand, in the same moment 

the left index and middle �nger will pinch the manilla 

envelope in your right hand.

Flip over the manilla envelopes and move your hands 

apart. This sequence of actions will take only a few sec-

onds and nobody will notice anything (PHOTO 10/11).

(Follow the PHOTO SEQUENCE to see the actions)

You have swapped the two manilla envelopes and �ip-

ping over the two envelopes you have the right date 

showing to him.



Open the manilla envelope with the ‘Las Vegas’ predic-

tion inside and let him take the piece of paper where he 

will read the exact prediction.

Open the other manilla envelope and ask him to take 

the piece of paper inside.

Show him his signature and remind the audience that 

he signed this piece of paper the week before. Take the 

magazine of that day and read the headline.

Ask him to read your prediction that will be perfect.

THE SCRIPT:

For this performance there are two important scripts:

The one that you will use in the pre-show work and an-

other that you will use on stage.

As you will see, the scripts are perfect to reinforce the 

idea in the mind of the spectator because of the use of 

the appropriate ‘wrong words‘.

During the pre-show:

Hello Mr.... before we start the show I would like to ask 

you to help me with an experiment that I will try to do 

during the show.

Here I have a pack of cards that represents di�erent 

major cities from all around the world, please shu!e 

them. Now, please deal the cards on the table in to two 

piles…

good. Please give me one of these two piles, this one? 

Ok, please take the card that is on top and memorize 

the city. Ok, now put the card back in the deck and 

shu!e them.

I would like that you remember this city and keep it in 

your mind because I will ask you to visualize this city 

clear in your mind during the show and I will try to re-

ceive your image.

When you are on stage:

Ok Mr.... before we open the safe box, I would like that 

you visualize the image of one city in the world. Do you 

have one in your mind? Good... Please when I click my 

�ngers tell me what is the city that you are thinking 

of…

Before you open the safe box:

Last week, we met in your o"ce where I wrote a predic-

tion on a piece of paper that was signed by you...Right? 

Good. After that I put this piece of paper in a little enve-

lope with the date written on it and this envelope was 

then sealed inside another big envelope with a number 

1 written on it which was also signed by you... Right?

Good.

For the past week you have kept that envelope in this 

safe box and nobody has touched it. Can you con�rm 

that since that day we have not met and that I never 

touched the safe box which has always been under 

your control? … Good …

Now let’s open the safe box…

BONUS TIP 1:

When you put the square of paper on top of the manilla 

envelopes on both sides try to have the same shape so 

that the envelopes will look the same on both sides.

BONUS TIP 2:

If you prefer you can carry an extra manilla envelope in 

your pocket that is already cut open but has just one 

side with a square of paper on it with the date of the 

previous week. After he has read the headline predic-

tion you can give him both the

envelope and the prediction.

BONUS TIP 3:

Always remember which side is up and which side is 

down when you place the manilla envelope inside the 

letter envelope, so that when you cut the letter enve-

lope open the manilla envelope can’t go out with the 

wrong side.

BONUS TIP 4:

Remember the big actions cover the small actions, so 

when you speak move your hands before you switch 

the manilla envelopes.

FINAL THOUGHT:

I can understand that the handling may look a little 

complicated to read on paper, however you will see 

that once you prepare the two manilla envelopes it will 

become very easy to perform.

This is a very strong performance piece and if you ‘sell’ 

the event in the right way I can guarantee that it will get 

you great publicity!

This is one of the many routines from Luca’s book NE-

PHTHYS released in 2009.  Following the great response 

from his �rst ebook Horus Luca Volpe returns with his 

second work Nephthys. Nephthys is the name of an 

Egyptian god, the goddess of magic and knowledge. 

True to this title, if you perform these e�ects you will 

appear to have god-like powers. But don’t let this get to 

your head, they are only magic tricks.

In this ebook Luca Volpe has incorporated many psy-

chological aspects and basic methods to create mind-

blowing experiences that are 100% sure�re! All of the 

e�ects come complete with script and performance 

tips. E-book available from www.lybrary.com
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If you would like to have your product reviewed 
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With an audience of over 30,000 readers your 

product will reach a wider audience than any 

other trade magazine. 

To have your product reviewed post the item to:
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info@paulromhany.com
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wholesalers, as well as consulting 
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Review by Richard Webster

Four years ago, Nick Lewin entertained a party of my 

friends. They’re still talking about it. They remember Nick’s 

energy, charm and humor - and his linking !nger rings. The 

impossibility of the e"ect, and the fact that it was done 

using their own rings, places the linking !nger rings in the 

miracle category.

In this book, Nick has included absolutely everything you 

need to perform this e"ect. Every detail, every nuance, is 

clearly covered. Nick has honed this e"ect over thousands 

of performances in every type of situation, and his knowl-

edge and expertise is apparent on every page. His advice 

on the type of ring to buy surprised me, but it made perfect 

sense after reading why he uses the particular ring he does.

That small piece of advice alone could save you a great 

deal of money. The second part of the book takes you 

step-by-step through the performance of the routine. Nick 

clearly explains every detail, and even includes his hilari-

ous faith-healing stunts, complete with the sound e"ects 

which are on the CD contained in the package. Nick also 

includes a DVD containing full instructions and a complete 

performance.

After watching Nick perform his ultimate linking rings rou-

tine, and knowing how he did it, I wrote: “When Nick linked 

the rings directly in front of me, the only explanation I had 

was that it was genuine magic, I still get goose bumps when 

I recall the moment.” If you want to perform real magic, and 

give your audience goose bumps when they think about 

your act afterwards, you should seriously consider buying 

Nick Lewin’s Ultimate Linking Finger Ring Routine.

WHAT YOU RECEIVE:

detailing a brief history of the trick; Nick’s history of the 

trick; Nick’s thinking on the value of the trick; A discussion 

of the various types of Himber Rings currently available; 

Discussion about the staging of the routine; The borrowing 

of the rings; How to build the routine for your audiences; 

Homage to Ken Brooke, Billy McComb, and Maurice Fogel; 

and !nally, the scripting, blocking, and presentation of the 

routine.

performance rights

perform like Nick Lewin, then you are ready to rehearse and 

performing persona, you have an excellent and detailed 

starting point.

For the amateur/hobbyist performer you get a really 

professional thinks about a routine and how to build it into 

a signi!cant and dynamic piece of Magical theater.

Jonathan Neal Brown’s comments:

I am overwhelmed by the beautifully produced book that 

accompanies the discs!

I am saving a detailed reading of it for the long $ight to 

Rome - Paris on Friday, but just a quick perusal shows that 

you didn’t hold back any relevant detail.

To say I am impressed is the very de!nition of understate-

ment!

 

You can purchase Nick Lewin’s Ultimate Linking Finger Ring 

Routine by going to:

http://www.nicklewin.com/online-store.html

COST: $350.00  (incl. world wide shipping)

LINKING FINGER 

RING ROUTINE

By Nick Lewin
1
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2
HEARTSTRINGS

Peter Samelson

THE AD COPY:

“I’m really humbled and excited about being able to o�er 

Peter Samelson’s Heartstrings routine in a Complete Pro Pack-

age!  I’ve watched Peter perform this at least a dozen times, 

in studio and in front of live audiences and it always moves 

me - and I can’t tell you the last time a magic routine has EVER 

done that.  And now we have put together the whole thing in 

one of the most elaborate instructional pro packs I have ever 

produced.”  - Bill Abbott

Peter Samelson is a not new name to the magic community.  

From his role as producer at NYC’s Monday Night Magic - 

New York’s longest running magic show, to his endearing 

and dramatic presentations featured on numerous TV pro-

grams - not the least of which is his beautiful presentation of 

A Snowstorm in China. Those fortunate enough to witness 

a live performance of Peter’s Gypsy Thread routine, entitled 

Heartstrings, know the magical and emotional e!ect it has 

on audiences.  It has the unique qualities of playing well 

in close-up and on the largest of stages.  All with a piece 

of thread and a script that took Peter over seven years(!) 

to perfect. 

In Peter’s release of Heartstrings we have put together 

the most exhaustive work on Gypsy Thread from a single 

performer ever committed to video instruction. 

Here is what is included in the Heartstrings Complete Pro 

Package: 

Intensive Instructional DVD with:

In Addition:

-

formed on the piano by composer Scott Turk speci#cally 

for the Heartstrings routine - as used by Peter over the past 

couple decades.  Included as an mp3 #le easily accessed 

on any Mac/PC.

and uses in every performance of Heartstrings. 

MY  THOUGHTS:

When I was a teenager I saw Peter perform in New Zealand 

and he changed my entire view of magic. I realized it was 

more than just about tricks, but that you could create the-

atre and draw and audience in. This has JUST been released 

on December 1st and I know will become THE standard 

Gypsy Thread routine used by everybody. 

The routine itself is in true Samelson style with a beauti-

ful story that captures the hearts of the audience. This is 

theatrical magic at  its #nest. The complete package comes 

with the DVD, Music, script and the thread used by Peter.

INSTRUCTIONS:

This could very well be Bill Abbott’s #nest release, which 

is saying something because his products are all of high 

quality. The instructions are very clear and precise, #lming 

is #rst class which makes learning this routine a real joy.

Every aspect of this amazing routine is taught in detail with 

nothing left out. If you’ve ever wanted to do the Gypsy 

Thread routine but been afraid of not having it untangle 

100% of the time, then don’t worry anymore because Peter’s 

handling will ensure a tangle free e!ect . This is probably the 

most important information on the DVD and will change 

the view of many who have tried before.

DIFFICULTY:

Because of Peter’s technique this is now possible in the 

hands of every level of performer. If you can break a thread 

then you will be able to perform this. 

VERY HIGHLY RECOMMENDED.

COST: $59.95 plus shipping

Available direct from BillAbbotMagic.com - 

http://www.billabbottmagic.com/online-store/Heart-

strings.html
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3MENTALISTS DREAM 

BOX

Max Krause
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THE AD COPY:

Finally! The ultimate billet box is here! Imagine never having 

to go near the box during the entire e!ect!. Here is just one 

of the many routines you can do.

Several multi colored laminated cards are handed out to as

many spectators as the magician/mentalist chooses and 

each is asked to verify the information on them and then 

scribble of the text with a dry erase marker.

The magician/mentalist hands the box to one of the specta-

tors and asks them to go out into the audience and collect 

the cards by placing them inside the box via the

slot in the back of the box.

The spectator then brings the box back onstage and the

magician/mentalist hands them a key. The spectator un-

locks and opens the box six spectators are asked to each 

choose a card at random from the many inside and read 

o! the number on each of the cards once they remove the 

ink, which are written on a board.

There is a prediction sealed in an envelope attached to the

board which the magician/mentalist hands to another 

spectator to open. Inside is a lottery ticket which matches

all of the numbers chosen at random by the audience 

members!

$1200.00

Combine this with Supreme Serial Killer or Serial Killer 2.0

for the cleanest serial number divination you could ever 

dream of! How about the perfect drawing duplication! The

possibilities are limited only by your imagination!

This of course is only the beginning. The Mentalists Dream

Box comes complete with a DVD explaining the clever se-

cret that makes every other billet box obsolete. Remember, 

THE MAGICIAN/MENTALIST NEVER HAS TO TOUCH THE 

BOX!!

* Hand Made in the USA

* Dark Rosewood Finish and then Satin Coated

* Easy to Maintain

* Easy to Reset

* Solid Antique Brass Hardware and Lock Included

* Black Suede Flocking Throughout the Interior

* Holds Several Billets, Playing Cards and Currency

* Dimensions appx. 8.5” Wide x 6.5” Deep x 6.5” Tall

* No Assistant Required

* Soft Padded Carry Case Included

* Lottery Kit Included

Custom Boxes can be made to order out of exotic woods 

and in any size requested on a per case basis. Contact us 

for more details. Approximate delivery time is 4 - 6 weeks.

WHAT YOU RECEIVE:

Custom made box, DVD instructions and kit

MY THOUGHTS

This is one of the highlights of my current mentalism show. 

What makes this so stand out is that it is a one person 

routine that packs small yet plays VERY big. Anyone who 

knows about OEM boxes knows that most of the time the 

performer has to be in control of the box and maintain some 

handling of it. Not so in this case.  This is what takes  this util-

ity prop in to the 21st Century.The perfomer goes nowhere 

near the box making it the ultimate tool for mentalists.

The box is extremely well crafted and every small detail is 

made to perfection.  I’m not a big fan of too many props on 

stage, but this box looks nothing like a prop, and the wood 

used gives it a classy feel. Having used this in shows myself 

now I can attest to it’s 100% reliability. As a performer you 

don’t want to worry if a prop will do it’s job, and this is so 

well built you’ll never have to worry. As with ALL of Max’s 

items he o!ers the best customer service should you have 

any questions. This is my TOP pick of products for 2012!!

COST: $1200 US

Available from:   www.innovativedeceptions.com



4
IGNTITION

By Magic Smith

THE AD COPY:

Ignition is a key that can penetrate any borrowed ob-

ject - a bill, a sugar packet, even a spectator’s sleeve. Yet, 

when you rip the key out, there’s no hole, no rip and no 

damage! You can pass the key and the borrowed object 

IMMEDIATELY for examination - there’s only one key. They 

won’t "nd anything because Ignition is a REAL CAR KEY 

that can withstand the closest inspection - even by a 

locksmith!

Ignition is always on you. When not in use, it travels in-

conspicuously on your key chain. But, when you’re ready 

to perform, there’s no fumbling - just detach it from its 

quick release carabiner (included) and your set to per-

form.

The handling is so easy, anyone can learn it in minutes. 

There’s even a quick start method that will get you per-

forming immediately.

Ignition can be performed anywhere - surrounded. It’s 

good for table hoppers, magicians on-the-go, and those 

spur of the moment situations when someone asks to 

‘see something’.

Ignition comes with an instructional DVD that teaches 3 

di#erent routines:

through shirt

WHAT YOU RECEIVE:

DVD

Gimmick Key + attachment for key ring

MY THOUGHTS:

This has to be the coolest magic trick that you can carry 

with you and perform anytime, anywhere completely 

surrounded. I’ve had this for over a month now, and it is 

always with me. Many magicians have been performing 

the pen through bill for years, but this works on a di#er-

ent method and the best part is everything is handed out 

for examination prior and after the e#ect. It looks exactly 

like it should, you take o# your key and ask spectator to 

hold it while you borrow a note. The key is then pushed 

through the note and shown penetrating it. It is ‘ripped’ 

through and handed to the spectator - the hole in the 

note gone.

QUALITY OF INSTRUCTION:

The DVD explains everything you need to know about 

how to perform this with extra ideas and tips. There are 

bonus routines including key through sugar packet as 

well as a very clever routine, that is my favorite, where a 

key is pushed through a shirt.

DIFFICULTY:

The mechanics of they key make this not only easy to 

perform, but also fun. Once you follow along with the 

instructions

you are pretty much set up to perform, although I always 

recommend practicing before you show any trick to any 

spectator!

COST: $60.00

Available from all magic supply stores or direct from

www.magicsmith.com/ignition.html



5TKO 2.0

The Kaylor Option 

BLACK and WHITE by 

Je! Kaylor

This thing is WICKED! Ideas like this don’t come around too 

often.”

- Enrico de la Vega 

They have the questions. Do you have the answer? 

Is it in YOUR OTHER HAND?

Can you do that AGAIN?

Can you use MY COIN?

Yeah, but CAN I SHUFFLE the deck?

Can you use MY DECK?

TKO 2.0 is THE Answer to all of these questions and more. 

TKO 2.0 is a utility device that works with any button-up 

shirt. It allows you to perform all of the clean and visual 

vanishes of the original TKO while adding the killer card 

techniques made possible by the Ultimate Card Control 

Utility (UCCU). The UCCU-and now, TKO 2.0-allows you to 

secretly yet %awlessly maintain control over one or more 

cards while the spectator shu&es the deck. The cards can 

then be produced from the deck or found in an impos-

sible location, such as an envelope that has been in plain 

sight the entire time. 

The Improvements:

All new 50-minute DVD with voice-over instructions.

This package includes both a black and white TKO 2.0 so 

that you will be prepared for any colored shirt.

The setup is now quicker and easier with the included 

custom pre-threaded sewing kit.

We have also included a method that requires no sewing 

whatsoever!

The construction of the utility is more durable and works 

better with larger coins.

It is designed to work with both tucked-in and untucked 

button-up shirts.

There are two built-in retrievals, one for tucked-in shirts 

and one for untucked shirts.

For untucked shirts, there is also a built-in “plinko” system 

that allows you to vanish coins one after the other while 

reducing the “clink.”

The Ultimate Card Control Utility is built into the design.

New coin techniques, included a multiple-coin vanish 

and a one-handed coin vanish.

New card techniques and applications.

Six new routines!

Coin matrix

Ring on Headphones

Mirage Coin

Quarters to Halves

Coin in Bottle

Ultimate Card to Envelope

TKO 2.0. It’ll knock you out all over again.

MY THOUGHTS:

This is AMAZING!! I set mine up in no time, and I haven’t 

stop using it. Imagine a Toppit with all the hassle and 

having to wear a jacket. This would "t in any shirt or vest.  

It is something you could wear all the time and have on 

hand ready to perform the most amazing magic. I have 

combined this with my own Dream Prediction and it has 

now given me the ultimate one man stage prediction 

routine. 

There is a card in envelope routine that has to be the 

ultimate version ever produced because it is so clean. 

That particular concept comes from somewhere else, but 

combined with TKO2 it really takes it to a new level. 

You aren’t limited to only vanishing objects. If you want 

to bring a card(s) in to play then this is a great tool. For 

example it allows a signed card to be shu&ed and ap-

pear on the top. Imagine doing Chicago Opener and 

having the odd backed card ready to add to the deck at a 

moments notice. The possibilities with this tool are end-

less. 

QUALITY:

With this version you get two di#erent colors so you can 

put one in a white or black shirt. There are also some cool 

advances such as being able to retrieve vanished coins.  

 

This would be the best tool I’ve seen in a long time for 

both magicians and mentalists on every level!

COST: $79.95

AVAILABLE FROM ALL MAGIC DEALERS

WHOLESALE: www.murphysmagic.com 



4
LOTTO FEVER 

Jamie Salinas

THE AD COPY:

Imagine being able to predict six random numbers select-

ed by six random volunteers in this Lotto themed routine 

that packs small and plays HUGE.  Jamie has developed a 

routine that is logical, practical and can be performed at 

the head of a dinner table to the largest of theaters.  This 

routine requires no special props and was designed for 

the solo performer.

The routine is fully detailed with instructions, patter and 

photos to teach you this diabolical routine in a saddle 

stitched book.  This routine is taken straight from Jamie’s 

shows with nothing held back.

MY THOUGHTS:

I’m a big fan of Lottery style routines, and I use one myself 

for my stand-up mentalism show. This version is extremely 

practical, and while based on other ideas out there I feel 

o!ers enough variety to warrant being sold as a separate 

item. 

This routine is  simple in design, uses time-tested methods 

and is strong because of the theme and presentation. 

There is nothing ground breaking here, but then there 

doesn’t have to be to make this a winner in my book. 

The routine is also easily adapted for di!erent countries 

other than just the US Lottery tickets. For example they 

work just as well with the New Zealand tickets that I am 

using. 

Jamie covers everything you will need to perform this, and 

for me, one of the highlights of this routine is the reason 

he gives why the performer can not predict the lottery that 

happens every week. In any type of lottery prediction  I 

have always thought a major drawback was if it is possible 

to predict a lottery then why can’t the magician predict 

this weeks lottery, and every weeks winning numbers. 

Jamie has come up with a reason that makes so much 

sense and I have been using it myself. For any performer 

who does a lottery style routine already the price of this 

booklet is worth it just for this one idea!

Unlike some of the Lottery routines out there that cost 

an arm and a leg, and require expensive equipment with 

o!stage assistants, this one can be put together for a few 

dollars and de#nitely #ts in to my ‘pack small and play 

big’ category.

One of the reasons I like this type of routine is that it makes 

a great opening e!ect. It gives you a chance to engage the 

audience, have fun as they call out numbers, and #nish 

with a strong climax. You have involved the audience and  

given them something to talk about for a very long time.

You can view a video by clicking the link below

http://www.youtube.com/watch?v=JvXpT4hyXII

DIFFICULTY:

Having performed this myself at least a dozen times now, 

I can tell you that this really is very easy to do. As with 

any great mentalism e�ect, the easier it is more often the 

stronger the e�ect. Once you read the well written instruc-

tions and gather the few items necessary then you will 

have yourself a very strong routine. I imagine this could 

be performed in pretty much every type of situation, from 

a small room to a large theatre. I have been using it in my 

corporate and cruise ship acts and it’s the perfect e�ect 

for these venues.

COST $19.95 - Including Worldwide Shipping

AVAILABLE FROM:

http://www.megahitsmagic.com



THE AD COPY:

After two years of recording, from Spain, Finland and the 

U.S., is now available the second DVD of Fat Brothers. 

Daortiz Dani, Christian Engblom and Miguel Angel Gea 

venture into a new adventure, with new locations: Magic 

Castle, Meetings cartomágicas del Escorial, Magic SEI of 

Madrid, Las Vegas ... where they perform and explain 12 

surprising tricks:

Entertainment of a Coin

The Reel Thing

A Cheeky Triumph

Colours in Order

Felt Trio

Double Haunted Deck

The Flexible Coin

NxA Trick

Through The Table

Open Triumph

In the Middle of the Cards

DVD
REVIEWS

Quick Triumph.

Also, once again, have the cooperation of great friends 

and magicians as they are, in this case: Juan Tamariz, 

Paul Wilson, Javier Benitez, Pit Harling, Howard Hamburg, 

Michael Weber ... 

Two Discs and a lot of magic! 

MY THOUGHTS:

Here we have some of the world’s best magician’s on one 

DVD, teaching and fooling with astonishing magic.  At my 

#rst sitting of this I thought I’d just ‘pop’ it in the player and 

watch for a few minutes, an hour later and I was still so 

enthralled that I ended up watching the entire two DVDs. 

There are also some great performance only tricks by 

guest magicians. The Gypsy Thread routine will have you 

fooled and like me, you will probably end up watching it 

over and over. 

There is a real variety of e!ects on here ranging from 

easy to those that will require some skill  This is not just a 

card  DVD but also has some amazing coin and bill work.  

There is a visual bill switch on here that is incredibly strong 

and perfect for walk-about and close-up with a method 

that &ew right by me when I #rst saw it. It allows you to 

borrow a bill and change it to another bill or a coin and 

hand everything out at the end. The method is ingenious.

QUALITY:

The quality of #lm isn’t what we expect from professionally 

produced DVDs today, however that didn’t stop me from 

loving this. This is a FUN DVD to watch and  the incredibly 

high quality of magic is what sells this. There is a great ef-

fect which fools David Williamson, and one the card guys 

are going to love.

If somebody were to take the time and learn just a few 

items on this DVD then they would have some very pow-

erful e!ects. The Double Haunted Deck is one of the best 

routines I’ve seen of this type. There is something about 

having a borrowed deck, or one that you’ve been using 

and #nishing with a Haunted Deck type routine that re-

ally packs a punch on any audience. This one require a 

little bit of work but once you have watched the DVD and 

mastered the pretty easy method you will have something 

that will freak people out.

Classics are updated including Triumph routines and coins 

through tables. There is a very sneaky production of a gi-

ant coin for a #nish of a matrix type routine. 

All in all a great DVD and something coin and card guys 

will love and most importantly material they can use.

Total Running Time Approximately: 120min 

COST: $60 

Available from magic supply stores worldwide

Wholesale from www.murphysmagic.com 

FAT BROTHERS 2.0  by Miguel Angel 

Gea, Christian Engblom, and Danny 

DaOrtiz



AD COPY:

A card is selected from a thoroughly mixed deck. It is then 

randomly lost and the deck is mixed. 

The deck is then replaced into the card box. 

In spite of this, the magician names the card out loud. 

O�ering to explain its modus operandi, the spectator’s at-

tention is drawn to a hole cut on the card case where the 

index corner should be, which makes it convenient for the 

magician to peep at the selected card provided. 

Of course, if one were to know how to bring the selected 

card to the bottom. The magician o�ers to show the spec-

tator how this can be accomplished. The spectator again 

selects a random card and loses it into the deck. 

The magicians proceeds to do a mini-expose on how to 

bring the selected card to the bottom or face of the deck. 

The cards are then replaced into the card box. The selected 

card is named just like before. 

The magician remarks that if the card case is remotely 

suspected all that’s to be done is to vanish the ‘hole’. The 

spectator smiles knowingly as he grabs the card case but 

is surprised to �nd the hole now missing! 

Easy to do! 

Instant Reset! 

Uses any deck of cards! 

No palming and no complicated techniques! 

Spectator gets to see and ensure that the hole in the box 

is real! 

Box can be examined before and after the performance! 

Spectator can even take the box home as a souvenir! 

Sucker Peep is co-created by David Forrest, Mark Wong & 

inside Magic Productions.

MY THOUGHTS:

At �rst glance I thought, is this another one of those one 

trick DVDs that I’ll never use, so I found myself wanting not 

to like this, because I’m annoyed at those type of DVDs. 

After watching this, and making the props up, I must admit 

I was pleasantly taken back by how strong of a trick this re-

ally is. In the eyes of a layman this totally makes sense. You 

have a card chosen and then tell the spectator what it is. 

The sucker explanation makes sense and so when you do 

it again and the ‘sucker’ kicks in, it really does have a strong 

impact. This is a perfect opener to any type of card  magic.  

There are a lot of really nice little subtleties that are shown 

on the DVD which make this as strong as it is. 

 

In certain cases it’s not until you actually perform an e�ect 

for lay people that you can really gauge how strong an ef-

fect or routine it is. This is de�nitely one of those times. I 

like the way you lead the spectator down the garden path, 

then when they think they know how it’s done, WAM, you 

let them discover they might just have been dreaming. 

QUALITY OF DVD:

This is a very well produced DVD, with several di�erent live 

performances as well as very clear and precise instructions 

on how to make the necessary gimmicks. I made mine up in 

less than ten minutes and it’s lasted me several weeks now.  

DIFFICULTY:

This is well within the reach of most people, there are no 

di"cult moves, and any slight needed is well explained in 

the instructions. This is an e�ect that I can see pretty much 

anybody making up and performing.

COST: $30.00

Available from all magic supply stores

AVAILABLE WHOLESALE FROM www.murphysmagic.com

Sucker Peep
By Mark Wong and Inside Magic 

Productions
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A Super Easy to do Laugh Filled Routine! 

Includes the jokes, the bits, the gags and all the tips so you 

can do it!

Want to get a ton of laughs with little e�ort? Pulling coins 

out of a kid’s ear is a classic and now Robert shares his heavy 

on the fun, but very light on the sleights, comedy routine 

that you can do!

 

QUALITY OF DVD:

Let me start o� with the negative �rst, but don’t be put o�  

by this. The quality of �lm isn’t the best, but that is partly 

due to the fact some of this what shot many years ago 

and has probably been transferred from VHS to DVD, and 

I also imagine in those days they didn’t have the High Def 

cameras they do today. The actual quality of DVD is rather 

low, compared to what others are producing today, but 

the actual e�ect is probably worth more than most of the 

highly produced products.

INSTRUCTIONS:

This routine is typical of Robert Baxt. It’s obviously some-

thing he has been doing a very long time, and I imagine 

performs in every single show. As the title suggest it’s a 

routine with an ordinary bucket, a boy and some coins. 

While there is nothing ‘new’ in this routine, other than a 

nice kicker at the end, it is still a very highly commercial 

routine for the family entertainer. 

Robert covers all the di�erent aspects of this routine from 

the coins he uses, the buckets he prefers and the nice kicker 

at the end, which came as a surprise to me when I saw it. 

DIFFICULTY:

While this isn’t a hard routine to do, it will require some 

practice just to get the #ow of it. As the instructions say, 

it’s SUPER EASY, and I must admit it is. 

MY THOUGHTS:

For anybody who does any kind of show for kids or families 

I recommend purchasing this and putting it in to your act. 

The Misers Dream is a classic, and Robert goes step by step 

through his own routine. He has created some really nice 

little touches that make getting the coins a breeze, and 

you do it right in front of the audiences noses. The moves 

themselves are fairly standard, although in true Baxt style 

he has created some jokes and combined great by-play that 

go with his style and make this a fantastic routine.

This e�ect goes a long way back for Robert, and he gives 

the history and insight in to how he created his routine. 

What was interesting was the Al Flosso in#uence. There 

are some really wonderful gems of history in this product 

that I enjoyed hearing.

If you are looking for a routine that will pack small, play big, 

cost very little to perform and win over an audience, then 

this is something you should de�nitely invest in. There is a 

reason these type of routines are considered classics, and 

it’s always worth seeing how a professional like Robert Baxt  

adds his own to such a routine.

 

If you can get over the poor sound and video quality you 

will have yourself a routine that I imagine you will want to 

perform in every show you do. It IS easy to do, very well 

thought out and well worth checking out.

Running Time Approximately: 1hr COST: $25.00 US

Available from all magic supply stores

AVAILABLE WHOLESALE FROM www.murphysmagic.com

115

BAXT, A BOY, AND A BUCKET
By Robert Baxt



NOTE:

This was reviewed LAST issue of VANISH however there 

is an IMPORTANT update that takes this entire app to a 

NEW LEVEL and quite possibly the ultimate Any Card At 

Any Number routine!!!

However there is a DVD that was just released at the 

last MindVention that is something every single person 

SHOULD BUY!!

MACAAN DVD is here!!

Here are some of the highlights of what you get when 

you purchase it.

* Imagine being to use only ONE Deck and the deck can 

be in plain sight! (currently works only with iOS version. 

Others may be completed by the time the DVD is shipped.

* Open Predictions

* Instant Reset.

* You do not need to know the card or position in the deck 

until the cards are in the spectators hands.

* In depth teaching on various presentations and sleights.

* Free 6 month subscription to the online version or a 6 

month extension for existing users.

International buyers will have to pay an additional $12.00 

for shipping. Click on MACAAN DVD INTRNTL in the drop 

down menu below to order.

MY THOUGHTS:

Over the years I have witnessed almost every ACCAN type 

e"ect, and most used more than one deck, some used 

stooges and none were really practical for the working 

performer. That is UNTIL I saw this DVD and this updated 

App. What Max has done is create what now has to be the 

ultimate and most direct version of this type of routine.

I was fortunate to see a live performance by Max himself 

and my mouth dropped to the #oor. Only ONE deck was 

used and it sat in full view the entire time prior to the e"ect 

and could be examined and used afterwards. The method 

is nothing short of ingenious, and the workings are very 

easy using the App. 

 

I have become a huge fan of Max’s work because he doesn’t 

stop thinking. This is such a typical example, and if you 

already own the Card Stats App then purchase the DVD, 

because I know you too will be blown away by this update.

Max shows you how to set this up for your computer, iPad, 

Android or phone. He also goes in to detail on how to do 

this with the single deck or if you prefer the double deck. 

My personal favorite is the single deck which is out on the 

table at all times.

I mentioned this in the last issue of Vanish when I reviewed 

the original App, but will reiterate that this FINALLY makes 

sense for ACAAN type routine. Having the Stat counter gives 

reason for actually doing this e"ect in the real world, rather 

than just trying to impress magicians.

DIFFICULTY:

There are one or two little moves but well within the reach 

of all performers. The advantage over this is that the APP 

does all the thinking work for you. If you sit down with a 

deck of cards and follow along the DVD you will pick this 

up very quickly.

The reset on the stack takes less than a second which 

makes this a great e"ect for walk-around and restaurant 

performances where you don’t have time for long resets.

COST of DVD$30.00

APP AVAILABLE FROM iTunes

DVD AVAILABLE FROM http://innovativedeceptions.com/

APP
REVIEWS
MACAAN (Max’s Any Card At 

Any Number) - UPDATE

By Max Krause
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DUNNINGER KNOWS

By Joseph Atmore

Weight (lbs):  2.545

Dimensions:  11.3 x 8.8 x 1.0

AD COPY:

Dunninger Knows provides a rare opportunity to learn 

about the incredible Brain Busters Dunninger performed 

as well as providing the information to incorporate them 

into your own act. 

In 2001, Joseph Atmore authored Dunninger’s Brain Bust-

ers which covered primarily Dunninger’s radio work. In 

the ten years since publication, Atmore have collected a 

huge amount of TV scripts, researched the popular and 

magic press, conducted interviews with cast and crew and 

located %lm footage of his television work. Heck, he even 

recreated his radio show This new book covers all of his 

television series in chronological / airdate order and some 

of his guest appearances on other shows. The “in between 

series” years are also covered. There is quite a lot of the 

behind the scenes history into his four series and rare and 

unique photographs and documents are included to tell 

the story. While consulting on Uri Geller’s show in Germany 

a few years ago, he even tracked down a 1955 television 

%lm in Europe. 

Over 100 Brain Busters are examined by not only me, but 

Banachek, Jan Bardi, Stuart Cumberland, Ken Dyne, Lee 

Earle, Mathias Fischedick, Nicolai Friedrich, Devin Knight, 

Looch, Drew McAdam, Colin Mcleod, Max Maven, Richard 

Osterlind and Marc Paul. The foreword has been written 

by the International Man of Mystery, David Berglas who 

can truly understand Dunninger’s impact to the world 

of mentalism. Methods are provided and in some cases, 

multiple methods are developed for the routines. In cases 

where a routine would need to be modernized for today 

(which actually is the rare exception), that information has 

been provided. 

Pages: 398 - 8.5” x 11” - Hardcover - Black and white photos

MY THOUGHTS:

Without a doubt this is a MUST HAVE for EVERY mentalist 

and magician. This book is divided in to several sections 

which includes the authors original notes to the Dunninger 

Knows Columns, which originally appeared in the Psychic 

Entertainers Association’s monthly magazine Vibrations in 

2004. He then dissects the television shows made by Dun-

ninger from 1948 to 1956 and %nally looks at the interim 

years from 1956-1967. 

The basic format of the book is a look at Dunninger’s scrips 

and then an explanation on how the e"ects were achieved. 

This type of book could not have been possible without the 

help of some of the authors friends, who together make up 

a whose who of mentalism.

This book is a gold mine of knowledge that reveals more 

than just how Dunninger possibly achieved his e"ects 

during his incredible career. It is an insight in to his de-

termination, ability to sell his performances, and how he 

gained his stardom.  

This book also covers other aspects of Dunningers incred-

ible career including publicity stunts and other televi-

sion guest appearances.  An extremely well written, well 

researched book that is destined to become a classic in 

magic publications.

 

COST: $70.00

AVAILABLE FROM all magic stores

WHOLESALE: www.murphysmagic.com
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Germany’s premier up-and-coming Mentalist Chester Sass 

has done it at last. Critically acclaimed TV-Street Mentalist 

Chester Sass has put pen to paper to share the secrets of 

some of his award-winning routines with you! Following 

its initial publication in Germany, this mentalism best 

seller is now available for the "rst time in English. In his 

book, Chester teaches impromptu e#ects that will knock 

your audience o# their feet! These e#ects were developed 

THROUGH performance FOR performance. Several of these 

e#ects have even been performed for millions of viewers 

and have NEVER failed to amaze! If you’re looking for e#ects 

that get a MAXIMUM reaction with MINIMUM preparation, 

this is the book for you!

Here’s what you’ll get:

Zodiac: These days, to be a top mentalist, you need to have 

a solid zodiac routine in your repertoire. Haven’t you always 

dreamed of going up to people, asking them to think of 

their zodiac sign and then divining it before their eyes? 

Welcome to Chester Sass’ ZODIAC...

Hello.........Is it me you’re looking for?: Imagine asking a 

perfect stranger to think of someone they haven’t spoken 

to recently. You take the spectator’s cell phone and they 

watch as you dial an unknown number. Then the unthink-

able happens: the person who answers the call is the person 

the spectator was thinking of!

Music was my "rst love: How is it possible for you to im-

mediately start singing, beat boxing or naming the song 

a spectator has selected from a card containing several 

world-famous artists and their hits, without having to ask 

any questions??

The CSI-Book Test: Haven’t you always wanted to pull o# 

a $awless book test at a party where the spectator has an 

absolutely free choice of the book, page and word? In this 

e#ect, you ask your spectator to choose ANY of his own 

books, simply THINK of ANY page number and then open 

the book to that page and memorize ANY word from it. 

Then you not only divine the correct page number, but 

also the word being thought of! What’s more, the spectator 

doesn’t have to write anything down, and holds the book 

in his hand himself. Not bad!

Ches-Te(a)r: Still looking for the perfect CENTER-TEAR? What 

about the best way to justify the writing, the tear and the 

peek? Your search is over, with the new CHES-TEAR!

Equivoque: When done correctly, Equivoque produces a 

miraculous e#ect. So why are there so many bad examples 

of it? Chester sums up his thoughts on this subject in the 

hopes that you will be more satis"ed with your next Equi-

voque routine. One-Ahead Principle: What’s more, you also 

receive a gimmick worth $30 on its own.

MY THOUGHTS:

This is mentalism for the real world worker and contains 

some extremely strong material. The routines in here are 

obviously from Chester’s working repertoire as he has gone 

in to such detail and thought behind each e#ect. 

Chester’s routines have a special something that connects 

with the spectators, for example his Cell Phone routine. 

This leaves the spectator not only blown away but touhes 

thier hearts. 

This also comes with a special something that will enable 

you to perform a fantastic book test with a borrowed book. 

Not only is the material of extremely high quality, but the 

book itself is produced on high quality paper, making it a joy 

to read. Chester’s writing is cheeky and fun. This is a book 

that workers are going to love, and "lled with material that 

will make its way in to most acts. Be sure to check out his 

center tear - it’s worth the price of the book!!

COST: $49.95US

AVAILABLE FROM: mail: order@mindmagic.de

SPECIAL DECEMBER DEAL: As a little THANK YOU for 

your readers I’ll send them the book postage free world 

wide when they order within December with the code 

“vanish magazine”

120% Chestosterone 

by Chester Sass
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On the table are 6 cards and a set of cards in a card box. 

The spectator calls a number from one to six. The magician 

counts to the associated card and points with the "nger to 

the card. Let’s say the spectator chooses the number "ve 

and chooses with that the 4 of diamonds. No force required, 

the spectator has a FREE choice (like the e#ect name).

Now you open the card box (which was lying on the table) 

and all cards are blank (or white whatever you want to call 

them) except for one, the card the spectator chose. The 

blank cards can be properly investigated by the spectator.

The bene"ts of Free Choice:

Pretty easy to perform (you can get distracted from female 

spectators décolleté without a problem)

Easy to prepare

No rough and smooth

No force, the spectator can choose EVERY number from 

one to six

Logical sequence (or do you "nd it logical when the specta-

tor says “six” and the magician answers: “six”, OK good, let’s 

spell s-i-x and every letter is a card...)

Easy reset so very good for close up

If you did understand the technique then you can very 

easily modify the e#ect

1st edition 2012, 10 pages.

INSTRUCTIONS:

Christian has produced a very smart little e-book here, with 

well written instructions that will make this super easy to 

learn. There are a few photos which help clarify what you 

need to do. This could be made up within minutes and 

something you will want to perform pretty much straight 

away.

DIFFICULTY:

There is no skill needed here, and what sets this apart 

from the standard e#ects is that they really do have a free 

choice! There are no ‘spelling’ to numbers like some other 

methods out there. 

MY THOUGHTS:

For $6.00 I think this is a real gem! It’s super easy to do and 

is extremely direct. No force of a number - whatever they 

call out you will "nd the card in the box. The method is 

very clever and well thought out.  There are actually loads 

of other possibilities using this method and in particular 

this could be a great routine for a trade-show performer. 

Another strong element of this is that the deck of cards with 

the chosen card can be examined - no rough and smooth 

as some might think.  There really is only ONE card in there.  

Once you make this up you will be set up ready to go, which 

also makes this a great routine for restaurant workers, the 

reset is minima. 

With a little imagination this e#ect could be play as large 

as you want, from a card in orange, card in can, etc. with a 

free choice chosen. 

BONUS: 

Chester shares some variations as well as additional ideas 

by Ian Baxter from Australia. What makes Ian’s idea di#er-

ent is that you don’t have to use blank cards, so if you don’t 

have a blank deck you could use this using a regular deck. 

It’s one of those anytime, anywhere e#ects.

COST: $6.00

AVAILABLE FROM:  www.lybrary.com

FREE CHOICE  

by Christian Lavey
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Christian Lavey teaches you how to secretly open and 

close a corked and sealed wine bottle. This allows you to 

hide various small objects (cards, silks, coins, paper money, 

predictions, ...) in the empty bottle neck.

A wine bottle as ‘impossible location’ o!ers a real surprise 

moment. Depending on the environment you are working 

in, the presence of a wine bottle could be completely in-

conspicuous - say in a bar, restaurant or at the dinner table. 

Have a playing card chosen, lost in the deck and reappear 

in the factory sealed wine bottle. Or hide a prediction in 

the bottle and have the bottle opened at the moment you 

want to reveal the prediction. The possibilities are endless.

1st edition 2012, 9 pages.

MY THOUGHTS: 

There is nothing stronger than having a signed card or 

note appear inside a sealed object, whether it be a can or 

an even more impossible location such as a sealed bottle.  

In  this e-book you will learn exactly how to uncork a bottle 

and reseal it!  

This nine page e-book shows you step by step how to do 

this, and mentions Christian’s idea of using a note inside 

the bottle. There is a real knack to doing this properly and 

you will spend some time getting it just right.

It is not something you could do during your show, so the 

preparation needs to be done prior, however this shouldn’t 

stop you from learning this. 

What is of particular interest to me here in New Zealand, 

and I know Australia and now Canada use plastic money, is 

that this lends itself perfectly to having a note appear inside 

a bottle. You would need to create your own method of 

having a signed note appear, but it is possible and I think if 

I were doing a television spot, and really wanted to impress 

this would be perfect!

I would imagine other paper currency may not be as strong 

because the paper may be too wet, you’d need to try that 

out. This would work well with a playing card, and if you 

used a torn corner type idea then the #nal reveal of a card 

with a corner missing couldn’t be stronger.

You will need a few props, one in particular Christian 

explains you can get cheaply on e-bay. It was actually 

something I didn’t know existed and is what makes this 

work so well. 

I have experimented myself over the years with trying to 

reseal bottles of wine, and never been successful. After 

trying this method a few times, that’s my excuse for having 

to buy wine, I must say it works really well. It does require 

some practice and is a bit of a hassle to start with, but once 

you get the hang of it you will be able to do it pretty easily.

If you don’t mind doing pre-show preparation you will have 

a very strong tool here. The card or note, or whatever else 

you can get inside a bottle, can usually be hidden until 

needed so the bottle can often be in view prior to the 

performance. 

This little e-book will save a lot of people a lot of time in 

trying to #ddle with this idea, everything is explained with 

detail and photos.

COST: $8.00

AVAILABLE FROM:  www.lybrary.com

IN A SEALED BOTTLE  

by Christian Lavey
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The Triskadequadra Principle marks a substantive step 

forward in the evolution of card magic. John Hostler has iso-

lated two very special properties inherent in a ri%e-shu%ed 

deck – properties buried in the mathematics underlying 

tools such as the Gilbreath Principle. A must-have for seri-

ous pasteboard scholars and principle geeks, this book also 

provides a generous selection of real-world applications: 

Equilibrium – Cards are slowly dropped to the table until 

a spectator senses equilibrium. These cards are found to 

comprise an intriguing (and previously predicted) mix of 

the four suits. Rogue Heart – A card selected in tension-

building fashion “optimizes” a &awed poker hand held from 

the start by a spectator. Bar Bits – Two clever Saturday night 

pub swindles. Suitelepathy – A telepathic connection al-

lows the performer to divine the suits of a freely selected 

packet of cards. The TDQ Deck – A combination force/pump 

deck that can be spectator-shu%ed and displayed face-up.

MY THOUGHTS: 

John has really done his homework on this principle. The 

history itself dates back which I was not aware of. I found 

reading this part of the e!ect fascinating.  

It is important to have this information because it helps 

explain the basic principle used to perform some pretty 

amazing magic. It also explains how The Triskadequadra 

(TDQ) and Gilbreath Principles are undeniably related: For 

those that don’t know what is called the Gilbreath Principle 

John cover this #rst, and fully explains it using colors and 

cards.

The TDQ Principle o!ers much more than the original 

mathematical concept, which opens it up for more e!ects, 

some are included within this e-book. It is a mixture of card 

routines and bar bets. It’s the type of card magic that would 

really blow other magicians’ minds. 

QUALITY OF INSTRUCTION:

To fully grasp this principle you will need to sit down 

with a deck of cards in a quiet room and work through 

it. This doesn’t mean it’s di*cult to understand, just you 

will need to concentrate to understand and put it in to 

practice.  John has written very precise and clear instruc-

tions which fully explain the math behind this principle. 

I’m not a mathematical minded person but after spending 

some time digesting this I was able to fully understand 

and appreciate the thinking behind this. I also believe 

once you grasp this you will have a tool that will en-

able you to accomplish some very powerful card magic.  

 

MY THOUGHTS:

This is the type of book I like to read. It reminds me of 

when I started out in magic and would take time to learn 

something I knew others around me wouldn’t bother doing. 

There is some work and e!ort required to fully understand 

this but I would imagine most should be able to grasp 

what this is about.  You need to be able to Faro shu%e the 

deck, which is the only skill necessary once you know the 

principle.

Here is one e!ect you can do with this principle, and is 

described in the e-book.

The deck is shu�ed by both magician and spectator. While the 

magician’s back is turned, the spectator begins dropping pack-

ets of four cards to the table until she feels comfortable with 

one. The magician then proceeds to discern, in his peculiarly

mysterious way, the colors and suits of these four selected 

cards.

This is highly recommended for those who are serious 

about card magic and want to get their teeth in to some-

thing that will make them think. 

COST: $20.00

23 Pages

AVAILABLE FROM:   http://www.lulu.com/spotlight/hos-

tlermagic

THE TRISKADEQUADRA  

PRINCIPLE By John Hostler
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Turning Sid Caesar into 
Mr. Magic for Steven Spielberg!

Over the past thirty years I have 

acted as magical advisor on 

maybe a dozen television produc-

tions.  Being a magical consultant 

ranges from the best gig in the 

world to the very worst one. I 

want to share a story about the 

very best of these experiences.

I was sitting at home practicing 

my double lift, when I got a call 

from Universal Studios. Steven 

Spielberg wanted a magical 

consultant for his new television 

series ‘Amazing Stories.’  I drove to 

the Universal lot (Yes, a drive on 

pass!) and received directions to 

a small o"ce that was being used 

for pre-production meetings by 

the director.

Donald Petrie was the director’s 

name and he had been hand 

picked by Spielberg himself to 

helm this project. It turned out 

to be the only episodic television 

that Petrie would work on, as he 

immediately went on to direct 

some very major motion pictures.  

Donald and I got on like a house 

on #re and sitting in a crowded 

and untidy o"ce we poured over 

the script while he shared his vi-

sion of the project. 

To my delight I discovered that I 

would get to appear in the show, 

in a brief cameo, playing myself. 

Let me share a really cool secret 

with you. If you get hired as a 

magical consultant make sure you 

talk your way into an onscreen 

role. If you do this then your entire 

magical consultancy fee is added 

to your S.A.G. contract. This means 

that you will get residuals on both 

your acting fee and your consul-

tancy fee and as any actor will tell 

you the best part about residuals is 

that like diamonds they are forever. 

The plot for the ‘Amazing Stories” 

episode was simple but really 

rather touching. Legendary funny 

man Sid Caesar played an over the 

hill magician who’s career goes out 

in style when he gets a ‘magic’ deck 

of cards. There was to be a combi-

nation of live magic and also some 

(for the time) very cutting edge 

computer generated e$ects.

I was to co-ordinate the live action 

magic and help integrate it with 

the camera tricks.

I was very aware that Sid Caesar 

was a comedy performer who cast 

a long shadow. However arriving in 

the States in 1974 I had missed the 

‘Show of Shows’ and didn’t catch 

up with it until videotape arrived 

on the scene. Therefore going into 

the project I knew that Caesar was 

legendary but wasn’t quite sure 

why. I soon discovered.

Sid Caesar seemed like a very quiet 

and nice man when I #rst met him 

in his Canyon home. This wasn’t 

exactly the way Sid had been de-

Nick Lewin in “Amazing Stories

Sid Ceaser is Mr Magic below

NICK LEWIN
PRESENTS ...
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gic for Steven Spielberg!

...

would do; I hired another more specialized expert. I was 

lucky enough to talk Amos Levkovitz into working with 

me. Amos supplied me with the ‘know how’ and a dove 

to work with. I hated that bird and everything about him; 

especially his scaly little claws that gripped my !nger! 

How we su#er for art.

I practiced and practiced though and the results of my 

work are recorded in the opening shot of the show. Sadly 

my e#orts were to little e#ect. The opening shot was very 

scribed in either of the books I had quickly read about 

him since getting the gig. I was very pleased that the 

wild man had mellowed a little bit. Sid was very serious 

about the role as it constituted something of a revival in 

his career.

In his heyday Caesar would wind down after recording 

his show at a local restaurant where he would drink a 

!fth of bourbon and two ‘criss crosses.’ If you don’t know 

what a ‘criss cross’ is let me explain—it is a large porter-

house steak laid out on the plate with a slice of prime 

rib spread across it in a large X pattern. With that much 

cholesterol in his system it is amazing Sid lasted long 

enough to be having a revival in his career!

The walls of Sid’s house were covered with some of 

the !nest artwork this side of the Getty Museum. Sid 

was also wearing a fabulous new gold and diamond 

Rolex on his wrist. He was very obviously a successful 

performer who had invested his money wisely. However 

my job was to turn Sid into a looser whose career had 

wound down and !nished leaving him broke and disillu-

sioned. I couldn’t see the wisp of a ghost of any of these 

qualities in Sid so I left that to the director and contented 

myself with working with him on the tricks and routines 

that he would perform in the show. 

I had three weeks to make Sid look as though he had 

been performing magic for !fty years. He was a very 

patient student. Very quiet but very, very thorough.  

Our !rst lesson was the appearing cane. I showed 

him the basic handling of the cane and said, 

“OK, give it a shot.” Seconds later there 

was a fountain of blood as metal cane cut 

through %esh. Our practice session ended 

at this point while extensive bandages were 

applied to Mr. Caesar’s palm. If you watch 

the show on DVD you will notice Sid has a 

bandage on his hand throughout the entire 

episode. Not the greatest start. 

I also had to get my own little segment 

together for the show. The opening shot in 

the script consisted of a close up of me pro-

ducing a white dove from a handkerchief. 

The camera would then pull back to reveal 

a magni!cent set that looked like Magic 

Castle. Actually the entire set had probably 

cost about the same amount to build as the 

Castle. Money was not in short supply for 

Mr. Spielberg’s !rst excursion into television. 

I had cheerfully lied to my director and implied that I 

had been producing snow-white doves from handker-

chiefs since my early childhood. I did what any expert 
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fast and I am merely a blur and the dove an even less 

noticeable blur. That’s TV for you—three weeks rehearsal 

for two seconds screen time.

The show was moving smoothly from pre-production to 

!lming when something seemed to begin to go wrong.  

Sid Caesar just slowed down on us. Everything he did 

was at half speed. It started to cause problems as page 

after page of dialogue were discarded and secondary 

story lines just disappeared. The director was upset, the 

writers were upset, the other actors were upset and still 

Sid slowed down more and more. It was very strange 

indeed. The more upset people got; the more Sid slowed 

down. The only person who remained totally immune to 

the growing sense of doom and despair was Caesar.

Was the “Mr. Magic” episode of Amazing Stories the di-

saster everyone predicted? Not in the least-- it became 

something of a classic and is considered to be one of the 

best in the entire series. The reason for its success was 

simple: it was Sid. The performance given by Sid Caesar 

was brilliant and his timing perfect. His pacing allowed 

him too inhabit that role as if it were the real him. He cre-

ated a character that seemed stunningly real in a world 

of fantasy. I had a very serious lesson in acting and per-

forming and began to realize why Sid Caesar was an icon 

in the comedy world. 

Well, this was twenty-two years ago and my residuals are 

down to about the cost of mailing the check to me but 

I remember that time very fondly. The very best part of 

this story is that since that day in the Universal sound-

stage I have never once had to balance a beady-eyed 

dove on my !nger! 

LAWRENS GODON

Moneypulation
www.lawrensgodon.com
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CZECH THIS OUT!!! 

Lee Alex

I have attended countless magic 

conventions all around the 

world, and this time I jumped at 

the chance when I was recently 

invited to an intimate magic 

convention in the Czech Republic.

-

ganised by the capable hands of Tomáš 

Hrdlička and Renata Juzová, in memo-

ry of past organiser, Tonih Maska, who 

passed away in March of this year.

A real cocktail of magic and friendship
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I arrived in the early evening to Prague, met by young Ales 

(Tomas’ son) and Tom Gry$, who whisked me away to my 

hotel.  We took o$ by car for a “city tour” just as the skies 

opened and heavy rain soon prevented us from getting 

close to any monuments or buildings.  The windscreen 

wipers were working overtime that night!

Stepping back in time, but not too far considering the 

history that Prague has to o$er, we made a stop for “the 

best milk shakes in the world” at “James Dean” in the centre 

of Prague. 

http://www.jamesdean.cz/en

A quaint and nostalgic American diner decorated in 50’s 

style.  I ordered up a white chocolate milk shake, which was 

promptly served by a very attractive waitress in uniform 

&tting the theme.  At one point I really thought I was on 

the set of the movie “Pleasantville”.

Located just across the street from “James Dean” is a night 

club, the “M1 Lounge”, owned by New York born illusionist 

Jonathan David Bass. 

http://www.m1lounge.com/

Unfortunately it was too early for us to make a visit there, 

“�e Golden Boat” hotel in the centre of Tyn nad Vltavou, 

Framed photos of artists from previous conventions by photographer Karel Kasak (Charles) 
were displayed in the convention centre
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as it opened at 9pm.  So we continued on our way for 

dinner at an upmarket, traditional Czech restaurant.  The 

Czech Republic is renowned worldwide for its beer, and I 

have yet to discover my favorite; just keep them coming 

in all varieties!

After a traditional dinner of  “svíčková na smetaně”, Tom 

and Ales took me to a studio nearby which is the home 

of the magic club in Prague.  Tomas was loading up a van 

with Gothic looking props (everywhere you look in Prague 

you see the beauty of Gothic art and architecture, whose 

in&uence continues in today’s life).  Ales explained to me 

that these were the props for a competition act at the 

convention; the theme was based on “Alice in Wonderland”.

The studio has everything a magician could wish for -- an 

elevator in which you could easily *t the largest illusion, 

rooms for rehearsal with high ceilings, dressing rooms and 

shower facilities, an o+ce area, and storage rooms.  The 

studio is a private venture, and I understand the club meets 

regularly to promote and create new magic.  I have rarely 

seen such great, permanent facilities in any magic club.  

Tom asked me to sign the wall of the studio, so if you have 

the chance to visit, please carry on the tradition!

I retired for the night to my hotel nearby. The following 

day after lunch (I seemed to always be eating in Prague; 

beware, because the portions are big!) I made my way 

where the magic convention was to be held.  We could 

have actually made the journey by boat, since the river 

Vltava passes through Prague and all the way down past 

outside of Prague, we picked up Charles (Karel Kašák), a 

talented photographer who would immortalise the whole 

event in beautiful images.

inhabitants set around a main square. 

http://www.tnv.cz/gb/

kultury Sokolovna”, that is “Municipal House of Culture So-

kolovna” to you and me! Having a convention all under one 

roof is always an advantage; it is easy to attend everything; 

it is less tiring and you have no chance of getting lost. The 

*rst thing that impressed me about the centre was the 

theatre. This can seat up to approximately 800 people.  The 

stage is large and the back stage is well suited to a magic 

convention with many acts of all types (including big illu-

sions), plenty of space and dressing rooms.

When we arrived at the centre, the props from the “Alice” act 

were already on stage and rehearsals were in full swing.  It 

was exciting to see the enthusiasm and passion that *lled 

the air.  Charles soon took to the task of hanging framed 

portrait photographs of various artists and scenes from the 

convention from previous years.  In another corner a group 

of people were occupied with a large mass of balloons, 

which were to adorn the entrance of the culture centre.  I 

was seated at a table surrounded by organisers and fam-

ily members, as part of an “o+cial” meeting before the 

proceedings would start in the morning.  Of course when 

the local wine began to &ow, literally out of 6 litre &asks, 

the conversation rapidly increased and I immediately felt 

French magician Tom Costalini entertains the Czech children
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part of the family despite the language barrier. The Czech 

folk are extremely friendly, and the magicians and their 

relatives were equally passionate about the proceedings.

The following morning everyone was up bright and early; 

the e4ects of the Moravian wine had disappeared without 

a trace. The programme of the convention began with two 

shows for local school children.  The audience of various 

ages were treated to a variety of spectacles presented 

by Tom Gry4.  Admittedly, I was surprised by the profes-

sionalism of the event and stayed to watch the show for 

the second time. The children of all ages responded to the 

shows, which included general magic, a *re-eating and 

snake-bearing fakir, illusions, and audience participation.

Before lunch I browsed around the magic dealers’ room.  

There is surprisingly no magic shop in Prague (maybe a 

potential opening there, as Prague attracts around 5 mil-

lion tourists each year), but there are two or three in other 

towns in the Czech Republic, and of course the inevitable 

Internet shops. There were few dealers in the large room, 

and most seemed to be selling standard items available 

elsewhere.  Hopefully, as the convention grows, the number 

of dealers attracted to the Czech Republic will increase.  I 

am a *rm believer that speciality dealers producing unique 

and exclusive items will do better business in the future 

than dealers who seem to sell anything and everything.

The theatre had now been prepared for the *rst heat of 

stage competition acts.  I was most impressed in the Czech 

Republic to see a large number of active young magicians, 

and even more surprised to see active FEMALE magicians.  

Unfortunately the female magician is a rare breed in any 

country, but here the girls chip in to help the boys, and 

what’s more, they have their own acts, which are at the 

same leverl with their male contemporaries – bravo girls! 

Keep up the great work.

There are far too many acts to speak of each one individually 

(and I have to admit, I did not write notes, and the old mind 

is failing to remember every detail!), however, in general, 

the standard of the magic acts was good.  Each one was 

original in style and many told a story or re-enacted a fa-

miliar scenario in a magical way.  The Czech magicians are 

enthusiastic and hard working, and I am sure any failings 

that are currently evident will be polished to perfection in 

due course.  I was upset by a couple of obvious props which 

were copies of other original pieces; piracy is something 

which we encounter no matter where we travel, and it will 

be a long time before this piracy is stamped out, if ever.

The stage competition was broken into three, two-hour 

sessions over the two days of the convention.  There were 

participants from the Czech Republic, neighbouring coun-

tries, and even further away.  The age of the participants was 

as equally diverse as each of the acts presented, consisting 

of individuals, couples and groups all working together with 

presentations that obviously have a lot of work put into 

them.  I have never encountered such a large number of 

acts in a stage competition, at a convention of comparable 

size.  In comparison the close-up competition was just one, 

two-hour session!

After a well deserved lunch, I was treated to some sightsee-

ing in the nearby town of Hluboká nad Vltavou, including 

its beautiful castle.  I had never ventured outside of Prague 

The castle at Hluboká nad Vltavou
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in the Czech Republic before, but I have discovered that 

this country has a lot to o!er, and it is a truly romantic and 

magical country.

Having done the tourist bit, it was time to rush back to 

Tyn. We were late however for a publicity event that was 

performed in the town square by Tom Gry!.  Tom had 

presented a blindfold drive, which went very well with 

the general public and locals.  The town square had been 

livened up with stilt walkers, balloon modellers, and stroll-

ing, close-up magicians. At this point I have to mention one 

of the sponsors of the magic convention.  A new energy 

drink called “FAKEER” (pronounced like the "re-breathing 

fakir), whose bottle caused much amusement and fun 

throughout the convention. Can you make out the shape 

of the bottle from this picture?  The drink itself is also like 

no other energy drink (something which I normally never 

touch, but with the lack of sleep and the speed of the pro-

gramme, I can honestly say I was not the only one grateful 

for this booster):

Likewise, the car, which Tom used for the drive, had been 

decked out with “FAKEER” branding.  All in all, a successful 

publicity stunt, and apparently a very enjoyable afternoon 

for all the spectators and convention participants.

 

Tom Gry! prepares for his blindfold drive as locals and 

magicians alike watch in anticipation

After the event had wrapped up, it was time to return 

to the main culture centre for the second session of the 

stage competition.  I must reiterate that I was pleasantly 

surprised by the number of females who are involved in 

the magic scene in this part of the world.  Granted, there 

are some great fe- male magicians globally, 

but this art form is still heav-

ily  dominated 

by males.  It is 

encouraging to 

see that magic 

Tom Gry� prepares for his blindfold drive as locals and magicians alike watch in anticipation
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in general here, appeals to both sexes.  It is even more 

encouraging when, as I witnessed here, the whole fam-

ily bands together and everyone has a part to play in the 

performance, whether it is on stage, behind the scenes, or 

in the initial creation of the act.

After this session of the competition we barely had time to 

return to the hotel and change. This evening was to be one 

of the highlight events of the convention – a “Masked Ball”. 

Before I arrived in the Czech Republic, I had been aware 

of the event, but somehow, something must have been 

lost in translation.  I had prepared by packing a Venetian 

style mask left over from a New Year’s party that had been 

hand-decorated with various “jewels” and braid.  There was 

a knock at my hotel room door, and when I opened it, there 

before me stood Tom Gry!. Tom was not in the attire that I 

was used to seeing him in; instead he was wearing a Scot-

tish kilt, sporran, and Tom O’Shanter cap!  It then dawned 

on me that this was not a “Masked Ball”, but a full blown, 

fancy dress party!  Had the sheets in the hotel been white 

(they were yellow patterned and not at all appropriate) 

I might have made a spontaneous toga, but I had to be 

satis"ed with just the mask!

The enthusiasm of the Czech magicians and their families 

seem to know no bounds.  It is the "rst time I have seen 

such an e!ort made by all the attendees of the convention 

to not only dress, but apply make-up or masks as well.  The 

scene before me was like something from a huge Halloween 

party of the highest degree.  These guys really know how to 

enjoy themselves, and my miserable mask was laughable 

compared to the hard work that had gone into some of the 

costumes on display.  In true standing to the saying, these 

magicians not only work hard, they play hard too. Once 

again we were presented with a limitless supply of Moravian 

wine and bu!et food.  After the ra$e had been drawn (and 

there seemed too to be a never ending supply of prizes!) the 

partying, dancing and socialising went on until the small 

hours.  Thank goodness for our sponsor “FAKEER”!

The following morning saw the third heat of the stage 

competition with a considerably early 9:30 AM start!  A 

small group of magicians were treated to a special seminar 

on the subject of the dancing cane by one of Czech’s most 

Female students proudly brandishing their dancing 

canes after the special workshop.
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professional magicians, Radek Bakalar.  I had watched Radek 

perform at the children’s shows and was highly impressed.  

Radek uses a dancing cane made from fax paper of all 

things! Not only is he a superb magician he is also a profes-

sional body popper, which led to some great combinations.  

http://radekbakalar.cz/

After this "nal session, the stage was clear and I was able to 

set up for my lecture in good time with a 1:00pm start after 

lunch.  The lecture was well very well received, but I was a 

little disappointed that the crowd did not ask any questions.  

After the lecture I learned that that is just the way it is here.  

The magicians listen enthusiastically and do not interrupt 

the proceedings, all out of respect for the performer.  I was 

pleased with the turn out, but no surprise considering that 

there were three times as many stage acts as there were 

close-up performers in the competition.

Next event of the day was the eagerly awaited close-up 

competition.  The theatre "lled up quickly and the spec-

tators were able to watch the performances live and on 

projection screens located on either side of the stage.  This 

tends to be the norm these days for such popular events.  

It is unfortunate sometimes that a "xed camera is often 

used, or if the camera is manually operated, the camera 

man is usually unfamiliar with the act and misses some of 

the action.  I am not saying this was the case here, however 

I have witnessed on several occasions the magic is some-

times lost; as when the magician stands up, for example.  

Personally, I prefer to watch close-up magic the way it was 

intended – from a close, intimate range.

Once again I was more than impressed by the attention to 

detail that the close-

up magicians had 

given to their acts.  

All were dressed for 

their performanc-

es.  Some had their 

own table prepared 

for the act so they 

were able to walk 

in and out with no 

set up time.  Those 

that didn’t have a 

table used a tray for 

example, or a close-

up mat.  The passion 

of the performers 

was truly evident, to 

which I must raise 

my hat!

The age of competi-

tors ranged from 

young teenagers to experienced professionals, and each 

magician had obviously rehearsed and prepared well ahead 

of the competition.  That is not to say every performance 

was #awless.  Nerves and tension were also evident, which 

only helped to kindle the spirit of the competition.

The convention moved swiftly on and it was time to get 

ready for the eagerly awaited Gala Show.  This show was 

open to all who attended the magic convention and tickets 

were also sold to the public.  The town became a buzz of 

locals all making their way to the theatre.  Before tonight, 

I could have counted the number of people I saw in the 

street on both hands.

I have been amazed at how everything was planned for 

this convention, and more pleasing was the fact that ev-

erything started and ended on time.  The curtain opened 

for the Gala Show at precisely 6:00pm.  Once again, a wide 

variety of acts were witnessed by the enthusiastic crowd.  

The gala included not only general magic, comedy, illu-

sions, manipulation, but also aerial acrobatics, juggling, and 

even a pianist at a grand piano.  The acts were interspersed 

with the award ceremonies for both the stage and close-

up competitions.  The number of awards was reminiscent 

of any FISM organisation, with an outstanding number of 

categories.  It was hard to imagine that anyone who entered 

either competition would walk away without any prize!

The organisers had asked after my arrival if I would take 

part in the Gala Show.  Of course after the hospitality I had 

received and having made so many new magic friends, 

I accepted, not wanting to disappoint anyone.  A quick-

change waistcoat and the trusty snowstorm saved my day 
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(I always carry these e$ects extra in my luggage for such 

occasions, and they have been life savers before, too!).  It 

was an extremely long wait backstage, however, as I was 

schedule to be the second to last act.  Three and a half 

hours later, the Gala Show came to an end with thunder-

ous applause from the audience.  I am sure they would 

have remain seated without batting an eyelid had the 

programme continued.  The prizes had been handed out 

to their deserving recipients, and kisses, handshakes, and 

back pats were exchanged all round to everyone who had 

taken part in the competitions.

Any performance or event of this kind I always relate to the 

process of cooking a meal; the ingredients are gathered, 

lovingly mixed in the correct order, baked to perfection, 

and then wind up being eaten in mere minutes.  Call me 

sentimental but I am saddened when any event comes to 

a close knowing that at least one year will pass before be-

ing given the same opportunity.  The rest of the evening 

was spent socialising and exchanging gratitude, farewells, 

and Facebook addresses, interspersed with a few glasses 

of the incessant wine.

Although the convention had o%cially ended, a special 

trip had been arranged by the organisers the following 

morning to visit the local nuclear power plant at Temelin, 

so I awoke bright and early to check out of the hotel.  Our 

whole group was up and packed before the breakfast sta$ 

had even arrived at the hotel, without a single trace of víno 

or pivo (which is most probably a good thing since visitors 

to the power station are randomly checked for alcohol in 

their body.  I can safely say that I passed and our group was 

allowed to pass through the heavy security!).

Complete with hardhats, we were 

given a tour of the plant and even 

received a gift of uranium, which we 

later found out was merely a model 

of the pellets used in the plant, not 

the genuine article!  The informa-

tion centre to the plant is housed in 

the huge site of the plant.  Temelin is 

well worth a visit if you are in the area.

More farewells took place after the 

Temelin visit, and our numbers were 

dwindling.  We were supposed to 

return to Prague that evening, but 

my #ight out of the Czech Republic 

was the following day.  Instead, we 

were kindly invited to lunch in the 

town boasts another splendid castle, 

which some claim is more beautiful 

than the famed Prague Castle. The scenes from Eisenheim’s 

Krumlov.  The Wurczel family (Paul, a young magician who 

placed in the competition at the magic convention) own 

a medieval tower exactly outside the Pivovar Eggenberg 

brewery.  It is Paul’s father’s vision to turn the tower into 

a Magic Tower, and he was very enthusiastic to show us 

inside:

Currently, the tower is a unique bed and breakfast place. 

Contained on four #oors and a tiny basement, the tower 

consists of four bedrooms and the top #oor allows a view 

Krumlov itself is a magical town and comparable to Prague 

but with a much more fairy tale atmosphere; hard to imag-

commercialised than the capital, and being more compact, 

it presents a more intimate feeling, though maybe I was just 

in#uenced by the perfect hospitality!  The bed & breakfast 

was truly magical and instead of returning to Prague that 

evening we were kindly accommodated in the tower.  Need-

less to say, I survived the night and after a most magical trip 

in the Czech Republic, it was time to make our way back 

to Prague and on to the airport to yet another destination, 

ready for the next magical adventure!

(With thanks to Karel Kasak for photography:

https://www.facebook.com/foto.kasak,)
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How will 

you handle 

adversity?
DANNY ARCHER 

Be Cool. Not only is this the 

title of a great book by Elmore 

Leonard (also made into a movie 

starring John Travolta), its also 

great advice for any performing 

magician. Be Cool.

Now by advising you to be cool, 

I am not talking about your per-

forming persona.  I am talking 

about how cool can you be when 

something goes wrong during a 

performance.

H
ow will you handle adversity? Things 

will go wrong at some time or other 

when you are performing. That is a 

fact. And the more times you perform, there 

will be more oppurtunities for mistakes. That 

is a mathematical certainty.

In this article I am going to discuss some 

ways to help you identify, reduce and mini-

mize the errors that will inevitably occur. Of 

course common sense tells you that practice 

and rehearsal (two totally di!erence things) 

will help reduce mistakes. Practice will help 

make sure your technique is up to par and 

rehearsal will help with the �ow and struc-

ture of your routines. If you are not serious 

about practicing and rehearsing little that 

I can say will help you. Most magicians will 

!nd that more mistakes happen with rou-

tines that have not been performed as often 

as other routines. Practice make perfect, is 

a well known saying that is incorrect, but a 

lofty goal to strive for. Obviously, the more 

you practice and perform an e"ect the more 

con!dent you will be about the routine. This 

is a great time to !gure out in the privacy of 

your practice space, what you would do if 

this happened or that happened. Rehearsal 

time is excellent for trying to detect prob-

lems that could occur at di"erent points as 
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well as working out possible solutions. If you don’t �nd 

and correct them in rehearsal, they will rear their ugly 

heads during performance. Taking the time to analyise 

your routines in private can save your butt when you are 

performing in public.

When an error occurs during a public performance I take 

immediate steps to �gure out how to keep this from hap-

pening again. Sometimes the answer is easy and requires 

only minimal change. Once, when doing an e�ect that 

required the spectator to sign the card, I had the card on 

the table and handed her a Sharpie. The lady signed, and 

then picked up the card and blew on the ink exposing the 

fact that it was a double-faced card. I now keep her card on 

the face of the deck, which I hold, as she writes her name.

There is no shame with having a mistake happen. We are 

human beings and human beings make mistakes. The 

shame is having the same mistake occur again and again. 

Let’s take a look and see why mistakes happen in the �rst 

place. There are three main reasons for mistakes. An overt 

error is when a mistake happens that is observed by the 

audience. A covert error is when a mistake is realized by 

the performer, usually during an e�ect, but the audience 

is unaware that anything has happened. Spectator, envi-

ronmental and props miscues are caused by spectators, 

the performance venue itself (wind at an outdoor show) 

or prop malfunctions. Mistakes also come in two types, 

recoverable and unrecoverable. 

I witnessed a classic overt unrecoverable mistake when I 

saw David Copper�eld at a rehearsal performance (for a 

full audience) in Atlantic City. He was doing an e�ect with 

a duck and chicken when he was removing and exchang-

ing the heads of the two birds. He was holding the head of 

duck in his hands, when the box containing the supposedly 

headless duck shook, quacked and fell o� the table and out 

came a duck with its head properly attached. 

David smiled and looked at the audience and stepped 

forward as minions rushed from the wings and removed 

all traces of the e�ect in progress and said to the audience, 

“You never know what you are going to see at Harrah’s”, 

and launched seamlessly into his next e�ect. He handled 

as bad a mistake as good as he could. He stayed cool. 

Marvelous to see. 

Overt mistakes, by their nature are the hardest to recover 

from as the audience sees something they shouldn’t. I 

have a line I prepared that gets a laugh and allows me to 

continue with the act. 

A covert mistake means during the trick something has 

gone wrong but you may be able to do something to save 

the trick. Did you ever get to the climax of a trick and reveal 

or name the wrong card? To make a partial recovery you 

could ask for the name of the selection (AS) and you turn 

the deck face up and spread through explain that you 

don’t even think that you have an AS in this deck. You 

then reach into your pocket and remove the AS (a cull 

and a palm). You have altered the e�ect that you meant to 

present, but if you remained cool the audience should be 

unaware that anything di�erent or unusual has happened.

I made a nice full recovery recently when performing 

tableside. I had dropped the selected card just after I 

had Mercury folded it. I realized that no one at the table 

had seen me drop the card. The Sharpie was still on the 

table and as I went to pick it up, it “accidentily” fell to the 

�oor. I was able to pick up and palm the folded card as I 

retrieved the pen. Staying cool and thinking on your feet 

are essential when a mistake occurs.

Even experienced performers and professionals will have 

to deal with the times when a coin drops, or the selection 

has been lost or a thread breaks.

When a mistake happens, no matter what kind or type, the 

�rst step to remember is Be Cool. Don’t panic and don’t 

overtly react. It may be obvious to you, who know exactly 

how things should be, but your audience are probably 

experiencing this for the �rst time. You may be able to 

make a full or partial recovery. 

 

Remember that the audience does not know what was 

supposed to happen and possibly you can �nish the e�ect 

or bring the trick to a di�erent, yet successful conclusion.

One area that you can control and work on to minimize 

mistakes is in your pre-show preparation. I have a check 

list I use when packing for the show to make sure I have 

the props I need at the show. Chris Capehart tells a great 

story about the time he drove to the gig, opened up his 

trunk and realized that he had forgotten to bring his case 

with his show. He went to the grocery store and bought 

cards, rope, scissors, newspaper and was able to do the 

gig. I have another prop list so I can make sure every 

prop and gimmick is in the right pocket or place before I 

start performing. When I use electronics, I make sure the 

batteries are fresh for each show. Pre-show set up and 

preparation are things that we can, and should be able 

to successfully control. 

Once your performance begins there is a lot more oppor-

tunity for things to go astray but there are still techniques 

you can use to minimize trouble. Here are a couple of tips 

for anyone doing card magic that has saved my bacon 

many times. When I have a card selected I always glimpse 

(secretly look at) the selection. I have glimpses that I can 

use whether the card is on top, bottom or in the middle. 

Now, no matter what happens to the deck (the spectator 

decides to shu�e, the deck in knocked o� the table onto 

the �oor, I lose control of the selection) I can bring the trick 
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and replace rubber bands on �ipper 

coins and check your props for signs 

of wear and tear and repair or replace 

them as needed.

In spite of our best e�orts and advance 

planning, things can still go wrong. I 

will end by relating a story of how I 

took a disaster and turned it around by 

simply staying cool and not panicking.

I was performing tableside for two 

Australian married couples in their �f-

ties. I was doing MemDeck work and 

the one guy was absolutely mind-bog-

gled. The deck was on the table and 

he grabbed it up, shu�ed it and said 

he was thinking of a card and asked 

me to tell him what it was. I remained 

cool and started thinking and I told 

him that I could name the correct card 

and he could lie and make me look 

bad. I suggested he should write the 

card down so we would have proof (I 

could use a peek technique and get 

the name of the card).

The guy declined and said no and he 

asked me to walk over to the bar while 

he whispered the name of the card 

to his brother. I waited with my back 

turned frantically thinking if there was 

anything I could do and my last ditch 

plan was going to be to cut the deck 

giving me two chances to find the 

selection. The guy called me back and 

said if I could �nd the card under these 

circumstances he would give me $100 

and he took out his wallet and tabled 

two �fties.

As he was getting the money out, I 

looked at his brother and he mouthed 

the words Five of Diamonds and 

winked at me. No one else saw this. I 

didn’t smile or react, I played it cool. 

The money was on the table and I 

picked up the deck and spread it face 

up reminding the guy that he could 

have thought of any card. I culled the 

5D to the top. I turned the deck down 

and did a Double Lift showing the 10C 

on top. I turned the double face down 

and had the gentleman place his hand 

on top of the deck and wish for his 

card. When he turned the top card over 

and saw 5D I thought he was going to 

to a conclusion by revealing the se-

lected card. If you want to keep them 

from turning over a card prematurely, 

I have found that placing the card case 

(or something else in play) on top of 

the card virtually stops that from hap-

pening. You should always have more 

than one person look at a selected 

card in case one person forgets.

Spectator/environment/props mis-

cues can be overt or covert. They are 

usually more random and harder to 

control but there are things you can 

do to minimize these mistakes. I be-

lieve that you are better o� scripting 

all your patter, but whether you do 

or don’t, special care should be taken 

anytime you are asking a spectator to 

follow your instructions or directions. 

If they make a mistake it is never their 

fault. You picked them and then you 

told them what to do. It is up to you 

to craft you instructions in such a way 

that they will be able to follow and 

comply with what you ask them to 

do. I have found that you can achieve 

better success if you can visually dem-

onstrate, as you verbally explain what 

you want them to do. 

Most times a spectator will trip you 

up unintentionally but sometimes 

you run into that delightful subspe-

cies of human beings that think it’s 

fun to screw with the magician. Take 

some care in selecting your helpers. 

Women are far less likely to exhibit this 

behavior than men do. Younger men 

are more likely to act up as opposed 

to older men. 

Environmental issues could �ll a whole 

column and nobody knows that bet-

ter than street performers. Perform-

ing outdoors and dealing with wind, 

sunshine in the eyes of the audience 

or you, ambient noise and other fac-

tors can contribute to the occurrence 

of mistakes. The best advice I can give 

you is to arrive early and scope out 

your performing space and do what 

you can to make it the way you want.

Props will fail and threads will break 

usually at inopportune times. Check 

have a stroke right at the table.

I picked up the two bills and coolly 

slipped them into my pocket as I 

thanked him and asked if we should 

play again. He declined.

The Boy Scouts motto is Be Prepared 

and we could learn some valuable 

lessons from them. So think about 

what could go wrong in various situ-

ations and how you would handle 

it. Check your props and prepare 

as best you can and when the in-

evitable mistake does happen… 

remember to Be Cool.
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BEGINNERS - this covers LOADS of classic magic - sponge bunnies, 3 fly, color chang-

ing balls, memorized deck, etc, and teaches all the moves/psychology.  

 

WORKERS - this are Danny's working routines. On top of the effects, he also details his 

working patter, methodology and techniques for managing both audiences and props.  

 

HOBBYISTS - Danny has worked hard to make these routines as streamlined as possible. 

For hobbyists the handling's will be workable and very attainable.  
 

 

DISC 1 
Eye Exam 

Pick a Coin... Any Coin... 

Animental 

Eight the Hard Way 

There it is Again  

 

DISC 2 
Illegitimate Sponge Bunnies 

Anniversary Waltz My Way 

PurseFly  

Ballz 

Dye and Dye Again 

MemDeck Trifecta  

(inc. The Archer Shuffle) 

 

Disc 1 Running Time  1hr 5min  

Disc 2 Running Time  1hr 40min  

 

From coins to sponge bunnies to dye tubes to cards - this DVD set will give you an entire crowd pleasing 

act. And it's not just an incredible amount of magic you're learning. You also get the benefit of Danny's 

decades of experience and detailed teaching approach. Leaving no stone unturned, Danny Archer takes 

you through everything you need to know to perform eleven incredible magic routines.  

 

 

Retail $35   

Special for Vanish readers $25  

  

Order Now and we will also send you a  

free trick via email! 
 

 

I am so pleased with the material presented and the overall quality of 

this 2 DVD set and I think you will be as well. If you are interested in 

taking advantage of this special offer, you can send payment through 

PayPal (danny@dannyarcher.com) or click here 

or call 303-321-6267 for credit card orders. 
 

 

 

Peace, 

Danny Archer 

www.DannyArcher.com 
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INCOME MARKETING 

SYSTEM FOR MAGICIANS

RANDY CHARACH
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In the last issues, I shared an overview of the Income Marketing System for Magi-

cians© and had a closer look at Steps 1, 2,3 and 4. Here’s a summary of the steps 

of the system:

Step 1) Identify The Perfect Client to book Your Show

Step 2) Name Yourself As The ‘Only’ Magician to Hire

Step 3) Create Your Magician Marketing Plan

Step 4) O"er Various Forms of your Show to Clients

Step 5) Measure Your Results from your Marketing Plan

Step 6) Expand On Marketing That Brings You the Best Gigs

Now, let’s dig into meat of what you’re o"ering by way of shows; 

and how much you’re charging for your services…

Now; the important step that will separate you from most other 

magician/marketers…

Step 5) Measure Your Results from 

your Marketing Plan

Most magicians who set out to market their show eventually come 

to understand that roughly half of their marketing works – – the 

problem is, they don’t know which half.

There’s no need to waste half your marketing budget or any of 

it for that matter.  You will become a highly e#cient magician-

marketing machine when you constantly measure and test all 

important elements in respect to your positioning and marketing.

One of the taglines we use at my 

digital marketing agency, Income 

Marketing Inc. is: “Putting an End to 

Pay & Pray Marketing”.

You may get lucky and try out a new 

marketing method and bring in some 

new business – – but unless you 

track where your leads come from 

and which ones book your show and 

become clients, and how much net 

income those clients are worth to you 

over the course of the lifetime of your 

entertainment career – – you’ll have 

trouble repeating your success.  

“Knowing and understanding your 

key marketing metrics is essential to 

your marketing results when promot-

ing your shows.”

The tracking processes, most of which 

are built into your online ads, website, 

and customer relationship manage-

ment software are put in place during 

step three as part of the marketing 

plan.  Now it’s time to check the data 

based on the o"ers delivered in step 

three.  This is where you measure 

the results of your marketing.  This is 

where you discover what pays o" and 

what doesn’t.

You’ll never know what works unless 

you track and test.  There are usually 

many elements to your o"er (fee, type 

of show, branding elements, etc.) 

which you must measure – – one at 

a time.  Technology makes this task 

manageable, yet it can still be quite 

a bit of work, especially at the begin-

ning.  It is well worth it though as it 

saves you an enormous amount of 

money in marketing expenditure 

during the course of your entire show-

business and provides you with great 

advantages.

Smart marketing magicians, measure 

everything.  You can’t effectively 

improve upon what you don’t mea-

sure.  Knowing your numbers will 

set you apart from the other clowns 

(no o"ense to you, if you really are a 

clown) and increase your income in a 
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predictable and exponential way.  Measuring can make the 

di!erence between your entertainment business failing 

and "ourishing. It separates the losers from the winners.

Why invest time and money in becoming number one on 

Google (using SEO or paid clicks) if you don’t know where 

your website tra#c is coming from and how much that 

tra#c is worth?  This is just one of many questions which 

get addressed during the income marketing system for 

magicians.  Measuring is a huge subject which cannot be 

ignored.  Please heed my advice on this and take steps to 

track where your bookings are coming from and measure 

the value of each e!ort to bring in those gigs.
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Performer shows four envelopes, 

marked with the numbers one through 

four.

 

“We are going to play a little game.  I 

need someone…mmmm (performer 

points to someone in the front row) … 

You, will you help me? All you have to 

do is pick an envelope, One, Two, Three 

or Four?”

 

The audience member is handed the 

envelope she names.

 

“Great, now if you would please select

someone in the audiance you do not 

know.”

 

They do so and the new person is 

asked to choose an envelope. They 

too are given the envelope they call 

for and in turn pick  another audience 

member. This process is repeated until 

you are out of envelopes.

 

“I should at this point mention that I held 

back one envelope.”

 

The audience’s attention is called to an 

envelope marked with a number FIVE. 

This envelope is propped up on your 

table for all to see.

 

“Ok, I said this was going to be a game. I 

watch a lot of TV…according to some…

too much TV…This game was inspired 

by the TV show, DEAL OR NO DEAL. It’s 

ok if you haven’t seen the show. The rules 

to my game are very simple.”

 

If the audience members who took 

envelopes have been seated, ask them 

LET’S MAKE A DEAL OR 
NO DEAL
 TC TAHOE

to stand.

 

“You now have a chance to win $100… 

That’s right. Now, this is not a trick or a 

play on words, someone is going to win 

$100. One of these envelopes contains 

a $100 bill. Now, I must warn you, if you 

open the envelope before your time, 

you will forfeit your chance of winning.

 Ok who has envelope #1?”

 

 

The audience member who has #1 

steps forward.

 

 

“OK, if you would please step up here 

next to me. You selected this envelope. 

This may indeed be the one that 

contains $100, but before I ask you to 

open it… I will give you the chance to 

trade envelopes with me. Think about 

it for a moment…would I really be 

crazy enough to stick a $100 bill in an 

envelope and hand it to a stranger? Or 

does it make more sense that I would 

keep the envelope on stage with me?”

 

Wait for a beat

 

“Ok, I have to ask you…do you wish to 

make a trade…Deal or no deal?”

 

The audience member has a free 

choice. If she chooses to trade 

envelopes, they do the trade. That is 

to say, they go over to the table and 

swap envelopes. You come nowhere 

near either envelope. You need to 

make that clear.

 

“Ok, are you happy with this choice?”

 

If they are not happy, you can give 

then the opportunity to exchange 

envelopes with any of the other 

a u d i e n ce  m e m b e r s .  I  d o  t h i s 

sometimes, it really depends on the 

length of show and the pacing I want 

to set.

 

Once they are committed to one 

envelope…

 

“Ok, now the moment of truth. Tear 

open the envelope…reach in and take 

out your prize.”

 

They do and are rewarded with…$1 

bill

 

“Let’s have a big hand and I thank you 

for playing.”

 

This is repeated with the other 

audience members, until the last one.

 

“Well, it looks like it’s just you and me

cowboy.”

 

I use the “cowboy” line if it is a man 

that if left, if it’s a woman cowgirl. Not 

sure why this gets a laugh, but it does.

 

At this point you have an envelope on 

the table and your last contestant has 

one. Invite them on stage.
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LET’S MAKE A DEAL OR 
 

Again, the choice is theirs to swap or not to swap. Once 

they have decided you pick up the envelope on the table.

 

“Please stand next to me…we shall do this together. Tear open 

your envelope.”

 

You both tear open the envelope. I try to match the 

spectator’s moves.

 

I toss the torn piece into my case.

 

The audience member often drops his on the !oor. If this 

happens, wait for a beat. Then look at the discarded paper 

on the !oor and slowly look up at your audience member. 

That is usually all it takes. They will pick up the garbage and 

drop into your case.

 

This can be a really funny moment.

 

I then blow into the top of the envelope. Often times the 

spectator does, on the occasions when they don’t, I give 

them a little elbow nudge and nod towards the envelope. 

It gets a chuckle and then they blow open the envelope.

 

“Reach into the envelope and remove the contents….”

 

Of course the last audience member has a $1 bill and you 

are left with $100.

 

Ok, here’s the DEAL.

 

All of the envelopes contain $1 bills. The $100 is in your 

trusty thumb tip. Each $1 bill is folded in the same you way 

you fold the $100 to "t into your thumb tip.

 

When it comes time to remove the bill from your envelope. 

You tear the top o% the envelope, blow into the top and 

squeeze the sides. This opens the envelope perfectly for you 

to…Show the audience the palm of your hand and insert 

your thumb (tip) into the  envelope. Pull the $100 from your 

thumb tip. Crumple your envelope and toss it in your case.

 

The removing of the $100 should be done in one smooth 

motion.

 

The tossing of the envelope (and thumb tip) should be very 

casual. Remember this is garbage, it is nothing important.

 

This is a fun and mystifying routine, and with the TV show 

being so popular the audiences really get into.

 



FR
O

M
 TH

E D
ESK

 O
F K

EITH
 FIELD

S
A 

good 

spot for 

a street 

show is a 

wide sidewalk 

or a paved area 

with good foot 

tra�c, preferably 

with a good percent-

age of tourists and fam-

ilies out for some fun.

A very good spot for a 

street show is where you can 

start the show on the edge of 

the main �ow of people and as 

the crowd builds move backwards 

into a quieter street or paved area, 

away from the crowd so that more 

people can see you. Getting a crowd to 

move to see a show is good psychology. It 

means they are now a bit more committed.

Another good spot is a well placed statue. 

The artwork can make for a cool backdrop and 

often they are placed in space so that the art can 

be appreciated. I like to refer to the statue in these 

instances and make sure that the audience learn a bit 

about it through my show.

When the sun is shining and it s 95°F then a good spot for 

a street show is in the shade. I discovered this about an hour 

into working my spot in Chicago. The Buildings are tall and the 

shade kept moving throughout the day, it was like working on a 

giant sized sun dial. I had a great spot from 11 till 1 (but I didn’t start 

till 12!) and then it was sunny till 3.30. Being my �rst day in Chicago, I 

guess I had a lot to learn.

By far the most important factor for a good busking spot is footfall. If there 

aren’t enough people passing by then you will struggle to build a crowd. 

You might end up with a rolling crowd at best. A rolling crowd is very frustrat-

ing and happens when you stop 2 or 3 people and no-one else seems to want to 

play. Eventually another couple join. A couple of tricks later the �rst 3 apologize and 

leave and you are back to square 1. Worst part is that you never get round to men-

tioning money because you don’t want to scare them o�! A rolling crowd can sap your 

physical strength and be very disheartening.

So let’s assume it is a good spot. What do you actually do to encourage people to stop. Here 

BACK ON THE STREET

PART TWO
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are a few ways of doing it but they mostly come down to 

asking nicely.

Rule 2 - If you are allowed to use music and a PA system 

then use it. The %rst thing you do is play some up tempo 

music and put out a next show clock set for 15 minutes 

time, then make a show of putting things out and smiling 

at the few who will come over and be nosey. The more 

noise you make the more obvious it is to the audience 

hat you are there with permission. But as always there are 

pros and cons. Pro - using a PA is a lot easier on the voice 

and the easiest way to get a crowd. Con - you have to 

carry a PA system.

I will always use a PA system if I am allowed to as I do not 

waste energy on being heard. This was not going to work 

for me because in Chicago you are not allowed to use 

ampli%ed sound. Neither did I have a sign which in gen-

eral I think is a good idea. Tell them what you are doing in 

case they can’t work it out for themselves. Make it some-

thing clear like ‘Magic and Comedy Show starting in 5 

minutes’. I was discussing the pros and cons of a sign with 

Jeremy (he had one) and someone walked up to his table, 

read the sign, looked up and said when are you starting 

- ‘right now’ said Jeremy as he dusted o& his sponge bun-

nies (don’t groan, in the hands of someone who knows 

what he is doing this is a masterpiece).

The art of crowd pulling is simple - aim to stop just one 

person and show them something which is good enough 

for them to want to see more. The best way to do this is 

to get them involved. You need to get stu& in their hands 

so they can’t walk. Sponge bunnies would have been 

great but I did not have any of those either. So I used Cut 

and restored rope, unequal ropes, anything I could do 

with a thumb tip and the charming chinese challenge 

and a couple of card tricks (ambitious card with wow as a 

climax).

At this stage you don’t know how big the audience is 

going to get but that is what you are con-

centrating on - the build. Involve as many 

people as possible. Talk to them, give them 

something to hold, get them on your side, 

don’t worry if you get some drift (people 

leaving), those people probably wouldn’t 

give you any money anyway. I %nd that if 

you play it small at this stage people walk-

ing by feel they are missing out. Nothing 

is more attractive than the fear of missing 

out.

Other approaches to stop people include 

the trapper - who baits the hook by do-

ing a trick to himself and then looks up to 

see who is watching, if they are he draws 

them in, if not start again. The hunter - 

Looks around for a likely target and asks 

them if they want to see a trick, but his 

deck is loaded. The preacher - stands on 

the corner and makes a lot of noise talking about what 

he is going to do and how great it is going to be. The 

noise maker - performs a routine that is noisy and has a 

number of repeatable stages (eg Linking rings or Misers 

dream).The stuntman - proclaims to the world that he is 

going to risk his life and perform a dangerous feat with 

dangerous stu& (usually knives, %re, chains which are laid 

out and examined). I have used them all and suggest that 

you experiment to %nd out which approach works best 

for you. But be warned - what works best today might 

not work at all tomorrow.

What do you do if no-one stops (Sunday - yes I will tell 

that story, just not yet) well you go back to the top of 

the list and start again. Don’t get disheartened, sooner 

or later someone will stop. If they don’t then don’t take 

it personally, go and have a cup of refresho, then %nd a 

di&erent spot.

The joy of this approach is that you cannot fail. You are 

just trying a spot to see if it is any good, if it is not then it 

is not your fault, you can blame the spot you are trying 

to work. No-one will ever know what happens because if 

no-one is watching you just pack up and try somewhere 

else.

If there is one thing that you need to be a good street 

entertainer it is persistence. That dogged mentality that 

keeps you going even when the whole street seems 

against you. The truth is the next show could be a $100 

hat or it could be a $5 hat. If it turns out to be a poor hat 

then there is a good chance that the next show will be 

a better one. A pro street entertainer like a pro poker 

player will be more interested in the hourly rate than the 

individual hat.

Next month some thoughts on the money trick, not 

necessarily a trick with money but one that is so impres-

sive that people will pay after watching it. What makes a 

good feature item for a street show and why.
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Email Keith@KeithFields.com 
Call (001) 586-556-5579 

The complete guide to dealing with 

This is the book that Michael Close  
 

offered on audience control and  
 

 
$30 plus S&H         
To order or read the reviews click here 

A devilishly clever twist  
which turns an old game  
that everyone knows into 
a cunning book test. 
 
This routine is straight out of my cruise ship show. 
 
$125 plus S&H      To order or read the reviews click here 

If you are not on my mail list you are missing out on  
special offers, new ideas, performance advice, and so 
much more.  Email me now by clicking here  
 
Available for magic club lectures, convention shows, etc. 

Another routine from my working repertoire. 
A great mind reading miracle using 4 volun-
teers from the audience.  Nothing to learn or 
memorise or prepare, totally sure fire.  Click 
here to see a clip from a live Performance. 
 
$50 plus S&H               To order click here  
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South Tyneside Council and Martin Du�y have organised an extra special line up for the 

10th anniversary. Please keep checking the following websites for any updates.

www.southtyneside.info/magic, www.magicbox.uk.com,

www.facebook.com/groups/29920799525 

Scott Land ~ USA  FIRST EVER UK APPEARANCE

Sylvester the Jester ~ USA

Charlie Frye & Co ~ USA

Dani DaOrtiz ~ Spain

Gaston ~ Germany

Paul Daniels & Debbie McGee ~ UK

Graeme Jolley ~ UK

Peter (The Perceptionist) Turner ~ UK   FIRST EVER UK CONVENTION APPEARANCE

Rob James ~ UK

Jimmy Carlo ~ UK

Brian Sefton ~ UK

Dale Shrimpton ~ UK

2013 convention price remains at £65

 Includes all lectures, close-up sessions, Gala Shows and the exclusive 

“Midnight Show” on Friday night by Spirit Comedium Ian D Montfort

PLUS AN INVITE TO A RECEPTION HELD BY PAUL DANIELS AND THE MAYOR OF 

SOUTH TYNESIDE 

ON SUNDAY NIGHT

SPECIAL OFFER FOR THE 10TH ANNIVERSARY – BOOK BEFORE THE 10TH OF 

THE 10TH AND GET A 10% DISCOUNT – PAY ONLY £58.50!!

Book online at www.magicbox.uk.com 

or call Tel 0191 424 7986
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www.hocus-pocus.com
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Curtain Call ...

Chukc Jones with Editor and Co-Editor of Vanish Magic Magazine

Paul Romhany and Chipper Lowell


