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Now with                    magic items

ready to ship worldwide.
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 MagicTrick.com/limitless

A Crystal
Clear
Finish!
Joshua Jay’s own version 

of the classic Omni Deck 

trick turns each individu-

al card into clear plastic, 
right in the spectator’s 

own hands. The routine 
is self-wroking, or use 

this deck to create your 

own magic!

Made to last a lifetime.
MagicTrick.com/phantom

With so many “Card To Box” effects available 
in the shop, it is hard to be clear on which is 
the right choice. Mystery Solved! We try to 
offer some Clarity to the situation with a 
comparison of eight similar tricks. We men-
tion the good, and the bad, to help you find 
the right Card To Box for your own perform-
ing style and situation.
Check out our work on the latest from the 
MagicTrick.com blog.
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FROM THE  
EDITOR

Paul Romhany
editor@vanishmagazine.com
www.vanishmagazine.com

While i now make canada 
my home i am still very 
proud to call myself a kiwi. 

this last month has seen two major 
achievements from two very promi-
nent magicians from my home 
country.

i would like to personally congratu-
late one of my mentors alan Watson 
on his recent recognition by being 
awarded the Queen’s service Medal. 
this is such an honor for a magician 
in any commonwealth country and 
for new zealand it is not only long 
overdue but well deserved for alan. 
He has been a huge influence in my 
life and career and i remember over 
35 years ago when i first met him. i 
was in a local magic talent contest 
and he was the judge. His remark to 
me was “make sure you wear clean 
shoes.” to some people this might 
seem a rather odd comment, but i 
knew exactly what he was saying. 
You are judged as a performer by 
your appearance the second you 
walk out on stage.

that advice has always stuck with 
me and served me well. and to this 
day i do look at performer’s shoes 
as it tells you a lot about how they 
treat our art form.

it is also a very special moment in 
new zealand magic history as Ber-

nard Reid releases his long awaited 
book, “Conjurors, Cardsharps and 
ConMen.” see the review of the book 
in the Review section of this issue, 
but i would like to say that this 
book is outstanding. it is filled with 
wonderful stories, show reviews and 
history about touring magic shows 
from a time when most people 
think there wasn’t much happen-
ing down under. the book itself is 
stunning and i thoroughly enjoyed 
reading it. this isn’t only for those 
who love the history of magic, it’s 
for everybody who enjoys magic in 
general both young and old. What 
i found funny was a lot of what is 
happening with the problem of 
magicians stealing from others was 
happening just as bad back then! 

it is an honor to have anthony 
owen on the cover of VanisH and 
feature his story. He is the producer 
of many, if not most, of the derren 
Brown shows as well as a host of 
television magic shows out of the 
U.k. it was such an insight in to the 
world of tV magic and what goes 
on when producing a show. it’s 
always fascinating to know what a 
producer is looking for because you 
never know, YoU could be the very 
thing.

one of my goals was to always fea-

ture more female content in VanisH 
and i have some great plans ahead. 
the first is to introduce a new con-
tributor who has earned the respect 
of all magicians and is as dedicated 
as anybody i know to our craft. Her 
name is Romany, which is similar to 
my surname minus the ‘h.’  i’m very 
please to welcome such a talented 
artist to VanisH and look forward to 
many more insightful articles.

i would personally like to thank nick 
lewin who does an incredible job 
for VanisH. He is constantly on the 
look out for artists to review and is 
a great promoter of the magazine. 
nick has some wonderful feature 
issues coming up that i know will be 
of interest to everybody.

Until next time

Paul Romhany
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Head FoR dRinking

BamBoozleRs 
DIaMOnD JIM TylER

BET: Prop up a $10 bill against a salt-shaker sitting on a table so that the portrait 
faces outward.  everyone can see that the profile faces to the left or west (Fig. 1).  
Bet that you can make the profile look the opposite direction without touching 
the bill.

SECRET:  Fill a clear glass with water and place it about four inches in front of the 
bill.  now when your audience looks through the glass all can see the portrait 
is looking the opposite direction (Fig. 2).  the image may be distorted for some 
depending on their angle when looking at this optical 
illusion.  if they see a blurred or double-image, then have 
them close one of their eyes to witness the mirror reflec-
tion of the bill through the glass of water. 

You can also start with the bill 
flush against the glass so all can 
see that the profile still faces 
the same direction.  then slowly 
pull the bill back and have them 
look at the portrait through the 
glass so they can see the exact 
moment the head turns the op-
posite direction.  as a follow-up 
i’ll ask them “Which President 

aBOUT FaCE

www.VanishMagazine.com
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is on the $10 bill?”, as i cover up his 
name printed below his portrait.  if 
they guess alexander Hamilton, 
then they are surprisingly incorrect, 
because it is a trick question.  Ham-
ilton was a founding father and the 
secretary of the treasury but was 
never President.

it is best to borrow the bill when 
performing a money trick like this.  i 
always borrow money from a pes-
simist, because they don’t expect it 
back.

                          V

www.VanishMagazine.com
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Participant and audience perception 
Proposing an experiment in “psychic smells” the per-
former throws a paper ball to a male member of the 
audience to join him on stage. then the mystery man 
takes one piece of blank card and draws to little fruits, 
a cherry and a banana, tearing the card, creating 2 little 

pieces of paper. the participant is asked to close his 
eyes and imagine for a moment that his 7th sense of 
“psychic smell” can pick up the proper fruit. after four 
tries, getting 2 corrects and 2 incorrect in the order 
of correct-incorrect-correct-incorrect, the performer 
claims that the game was not about just psychic smell, 

DOUBLE PeRecPtion
By Pablo Amira

a 2 way out system that looks completely impromptu and it will 
serve you in close up or stage situations

www.VanishMagazine.com
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2

3

rather knowing in advance HoW the participant will 
reply. the participant opens the paper ball that was 
threw at him, showing that predicts exactly his hits and 
misses.

Effect
intuition and Prediction. the participant can pick up 
psychicly the aromas and the performer can predict his 
hits and misses. 

you need
Blank card, Pen and Paper ball with prediction written

How? 
take a paper ball and write your prediction. it can be 
anything that you want because you will basically force 
the result that you want, creating success of failure for 
your participant. For this force you will take one piece of 
blank card and draw both drawings (lets called them a 
& B) (photo 1)

now you will the card and draw in the back of B the 
same a drawing, so if you tear the card in the middle 
you will have basically a double face a/B and a B draw-
ing. (photo 2 & 3)

i usually have the card already pre-drawn on a stack, so 
i don’t need to draw it during performance, thus using 
time and effort to make the drawings in a correct man-
ner.

now you explain the premise for your participant while 
you can show both drawings separately. in this moment 
you can casUallY (and i repeat casUallY) both draw-
ings using a Brother john Hamman “Flushtration count”, 
so you can imply that both cards have blank backs. 
take both cards and place it in your back. You will now 
apparently take “anyone” but you always will take the 
double face card, so it doesn’t matter which respond 
your participant say, you can always make him right or 
wrong. obviously you need to reveal the proper side of 
the card so your final prediction becomes correct. 

now personal showmanship is required. Play this 
moment, let him and them enjoy the process. in my 
subtext i am acting as if the participant needs to get 
each one correctly, so the order of Hit-Miss-Hit-Miss is 
perfect for that situation, in which we are clearly seeing 
that isn’t working by apparent psychic powers, rather 
just probabilities. sometimes i also do Hit-Hit-Hit-Miss 
and use that tense moment as a natural lead to my 
revelation of the prediction.

as you can see, a very simple method to arrive to a big 
prediction that you can use on close up or stage with 
great success.

Extra Ideas
1. as you can understand, “double Perception” is 
a forcing system that you can use for a lot of different 
effects and premises, such as:
a. Heads/tails
b. Right/left 
c. odd/even
  

 Credits and Inspiration
Using double faces as forcing objects goes back to 
classic such as “third choice” by corinda. nefesch has a 
similar structure of dichotomic choices in his “elements 
of Mentalism Vol 1 (Water).

www.VanishMagazine.com
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memory stick magnet

“My wife tells me I am losing my memory. That I’m getting 
forgetful. So she gave me one of these for my birthday. 
(Bring out a Memory stick)  Trouble is . . . I don’t know 
where to stick it!”

For some years i have performed a “Which Hand” rou-
tine in my act.  My method relies on a hidden, low tech 
magnet detector, and was inspired by charles gauchi’s 
“eye to eye”.   However i use a very different magnet 
detector that is hidden in plain sight. 

this article is not about the detector, but about the lat-
est method i am using to hide the magnet.

Usually it is the coin that contains a hidden magnet, and 
the magnetic pull is relatively small. in my routine it is 
not the coin that is gimmicked but the Memory stick 
and this allows you to use a much larger and therefore 
stronger magnet. Have the spectator hold the memory 
stick in one fist, and a coin in the other. My job is to find 
where the coin is hidden. Focusing on where the coin is 
takes the heat off the memory stick. 

if you use one of the electronic magnetic detector sys-
tems available through dealers, my Magnetic Memory 
stick is easily detected due to the size of the magnet. 

to gimmick the stick start by removing the plastic cap 
and splitting open the case 
using a craft knife. PHotos 1-2

Remove the metal plug and green circuit board. trim 
the board with scissors and glue back into place. PHo-
tos 3-4

glue the magnets into the cavity using Hot glue PHo-
tos 5-6 and finish by replacing the outer cover. secure 
with super glue. PHoto 7

Replace the cap and you are finished. PHoto 8

in performance remove the cap so everyone can see 
what it is you are holding. then replace the cap for the 
performance. Make sure the coin you use is not attract-

ed to magnets because the spectator will hold them 
behind their back, and you do not want them to stick 
together!

My magnets came from k&j Magnets in the Us.  www.
kjmagnets.com.  i used 2 x 1”x ½”x 1/16” n52 n1 mag-
nets from You could use 1 x ½”x1/8” instead.

Wayne Rogers   chicane@nzmagic.com

V

By Wayne Rogers

www.VanishMagazine.com
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memory stick magnet Manufacturing 
Rights

Reserved
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3 4
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aCaan By CHaRlES 

gaUCI

aCaan  charles gauci

the performer openly shuffles a deck of cards, then 
turns the cards face up and runs the cards from 
hand to hand offering, “A few more shuffles and a 

special card will be in a special place among the others.” 
He turns the deck face down, shuffles a bit more, and 
slides the pack into its card case which is casually tossed 
to a member of the audience.

“If you had x-ray vision,” begins the performer, “you could 
look into that boxed deck and see every card. As a mere 
mortal, you’re limited to your imagination. Are you seeing 
one of those cards in your mind? Yes? Thank you. Please 
gently toss the deck to another person.”

the second person is asked to state a position in the 
deck, a number from one to fifty-two and then to throw 
the cards back to the performer.

Upon opening the pack and cleanly counting to the 
preferred number, the performer turns over the card. it 
is the one named by the first participant!

The set Up
Place one of thirteen duplicate cards (example six of 
Hearts) at every odd number beginning with the top 
card to form a twenty-six card packet with a force card 
as every odd card. tie this packet of cards up same as in 
My secret Weapon and place it atop the balance of the 
deck.

open a new deck using a razor knife to cut off about a 
quarter-inch from the top of the cellophane wrapping, 
leaving most of the cellophane on the box. this enables 
you to slip one card between the cellophane wrapping 
and the card case so you can load an extra card to the 
deck as you are removing them from the card case. the 
remaining cards go into the case.

the single card can be easily added to the deck as 
you remove it from the case if you need it. to take out 
the deck without adding the extra card, just squeeze 
the side of the card box which will arch the case suf-
ficiently for you to grasp only the cards within the case 
to remove them. if you need the extra card, grasp the 
deck and extra card at the same time while holding the 
case by the sides without squeezing. it’s helpful to turn 
the cased deck so the cellophaned card is toward you 
(unseen by the audience) as the card is added to the 
deck when the pack is removed from the case.

Before the performance select a member of the audi-
ence to take aside for you to explain that you need his 
help. “You appear to be a person with exceptional visu-
alization skills. Am I correct?” such flattery will almost 
always lead to cooperation. if not, move on.

ask your participant to visualize the six of hearts (or 
whatever force card you decide to use). do not give him 
a card or use a pack of cards. simply ask him to visual-
ize the card in detail so that he will have established a 

www.VanishMagazine.com
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firm image in mind when he’s called upon (this is critical 
because later on you are going to use ‘double speak’ - a 
method of declaring a partial truth that is accepted as 
a ‘whole truth’ by the audience as they assume your 
participant is agreeing to the same thing, which usually 
isn’t the case. advise him that when you question him 
during the show, short ‘yes’ or ‘no’ replies will help move 
the show along. Make certain he understands your 
instructions and remind him not to reveal his thoughts 
to anyone.

note that every time you restrict someone’s options, 
you must offer a justifying reason for the limitation, 
such as, “This procedure calls for... (a blatant appeal to 
authority)” or “To avoid being embarrassed when called 
upon... (how nice, he’s concerned that i might look fool-
ish)” or “In order to move the show along... (a sensible 
request).”

The Performance
take the deck (only) out of the card case and run the 
first twenty or so face up cards from one hand to the 
other as you say, “One of these cards soon will become 
the focus of our efforts.” You are showing that the cards 
are all different without you saying so. turn the deck 
face down and begin an overhand shuffle bringing the 
packet of tied cards to the bottom of the face down 
deck. slip the nylon loop off and slide the deck back 
into the card case. the first force card should be the 
twenty-seventh card from the top when the deck is face 
down.

lightly toss the pack to your preshow participant. Have 
him stand up and ask of him, “Before the show I spot-
ted you as a person with a knack for visual imagery. After 
getting your agreement to participate, you then began to 
visualize a playing card, is that correct?” He answers in 
the affirmative.

continuing, you interrogate, “Did you write down any-
where the name of that card?” He replies “No.”

You go on, simulating with both hands the fanning the 
deck while asking someone to take a card, “Nor did you 
take a card from a deck as in a magic trick, is that correct?” 
He again says “No.”

“You were requested to visualize a card, to build a strong 
impression of it in your mind, and to keep it to yourself, 
true?” again he answers “Yes.”

“If you had x-ray vision,” states the performer, “you could 
look into that boxed deck and see every card, including the 
one in your mind. You would know exactly where it is in the 
pack. As a mere mortal, however, that’s impossible. So at 
least tell us now the card image in your mind.”

He says “The Six of Hearts.”

You now need to force a number to be selected be-
tween 27 and 51.

the performer says “Thank you. Please gently toss the 
deck to another person, someone among this audience 
who you don’t know.”

When the deck is caught instruct the person who holds 
it, “Toss it again, please, Gently. When it reaches a third 
person’s hands we will have eliminated any possibility of 
collusion with our first helper. “ You then ask the person 
who now holds the deck to stand up and say aloud 
a number between one and fifty-two. instruct him, 
“Please do not think of a popular number such as 7 or 13. 
Select some obscure number that nobody could possibly 
guess.” For this example, he selects twenty nine.

“The gentleman sitting next to you would have picked a 
different number. Sir, please stand and tell us what would 
that have been.” For this example, he says, “Thirteen.”

there are two outs here. Mr. twenty-nine is asked, “Are 
you determined to stay with twenty-nine, or shall we use 
his number?” if he decides to stay with twenty-nine you 
proceed, “Ladies and Gentlemen, as you can see between 
them these two gentlemen have decided on number 
twenty-nine. They had a perfectly free choice. But they 
finally settled on twenty-nine.”

Had the option been, “...use his number,” you would have 
continued, “Twenty-nine plus thirteen equals fourty-two. 
Ladies and Gentlemen between them these two gentle-
men have selected number forty-two.” the idea is to get 
within the range 27-51 with the audience satisfied that 
the selection is beyond your control.

“Please applaud our three volunteer subjects for their 
help,” the performer reminds the audience, “as well as for 
their gentle accuracy. Toss the pack back to me please.”

take the deck carefully out of the case while adding to 
it the extra card from beneath the cellophane. that card 
is only withdrawn when the selected number even. Had 
the selected number been odd, the extra card would 
remain beneath the cellophane.

For an odd number take the deck and leave the card 
behind.

For an even number take the extra card with the deck
Begin to deal one card at a time face down onto the ta-
ble, counting out loud as you deal each card. When you 
get to within five of the selected number, slow down 
the dealing and make sure that they can see the fair-
ness of the deal at the same time raising the intonation 
of your voice.

www.VanishMagazine.com
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Place the forty-first card face down, in front of the pile 
that you have just dealt. deal the next card face down 
to the its right as you count loudly, “Fourty-two,” and 
then deal one more card to the right of this card as you 
say “Fourty-three.” gather the remainder of the deck and 
put it away.

the selected card is in the middle with two cards on 
either side of it.

Recapitulate what has occured, that you asked a par-
ticipant to visualize a card and when he revealed it to 
everyone it was the six of Hearts; two other participants 
between them selected the number forty-two.

Pick up the forty-first card and show its face as you say 
“Had the random number been forty-one, we would have 
found the Ace of Clubs (or whatever card it is). The Ten 
of Diamonds (or whatever) occupies position forty-three 
(show it).”

“But, you selected the position forty-two,” reminds the 
performer, “this card.” Pick up the center card and look 
at it for yourself, saying, “These three folks agree they’ve 
never before met and have acted independently, so could 

someone explain this?” slowly turn the card around to 
show that it is the six of Hearts.

“What a strange coincidence!”

this effect provides good theatre. the ending is dra-
matic and leaves you on stage by yourself with the card 
held up high into the air cuing the audience automati-
cally to applaud you.

note how every statement and affirmation involving 
your preshow participant will be interpreted in your fa-
vour, which is the key to using ‘double speak’. every ‘pro’ 
in the business today uses some form of this technique. 
a wise performer will do the same.

should you decide to use jumbo cards for a large audi-
ence, it’s best that the deck be passed from person to 
person, rather than tossed.

V
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V I C T O R I O U S  B y 

Victorious

By Josh Janousky
EFFECT
You begin by talking about order and chaos, and how 
sometimes, amidst all the chaos, you can find order. You 
propose an experiment and have a spectator select a 
card, before returning it to the center of the deck. You 
then split the deck into two halves, flipping one pile face 
up and one face down. shuffling them together, you 
explain how the entire deck is in chaos, making it impos-
sible for you to find their card. However, after turning 
the deck over, you reveal that all the cards are facing the 
same direction, with the exception of one card. the spec-
tator removes the card only to find that it is their selected 
card, and that you have brought order to the deck. all 
that is left is to wait for the call from the nobel commit-
tee since you have just proven chaos theory.

PERFORManCE
 to begin have a card selected from the deck. Personally 
i dribble the cards until they say top, then side-jog the 
card to show everyone the selection. as i square back up 
the deck, i execute a half pass, secretly flipping all of the 
cards underneath the selection so they now are facing 
up. at the same time i maintain a break above the select-
ed the card. Picking up at the break, i flip that packet of 
cards over so they are face up. You are now in a situation 
where in your left hand you have a face up packet, cov-
ered by a single face down card, and in your right hand 
a face up packet. this give the illusion that you have one 
packet face up, and one packed face down.You are now 
going to perform, what is essentially a tabled riffle shuf-
fle, without the table. angling each packet towards each 
other, you want the inside corners to almost be touch-

ing, forming a “V” shape. lifting up the corners with 
your thumbs, you are going to riffle the cards together. 
You are then going to rotate the woven cards together 
so that you are in the faro position. From here you can 
either push the packets together, or bridge them, be-
ing careful to not show the direction of the cards. You 
should now have a deck where every card is facing up, 
with the exception of the top card. You should be able 
to flip the deck over and show a back either way. 

You are now going to execute a pass, either a turnover 
pass or the classic pass, in order to get the top card into 
the center of the deck. alternatively you could also cut 
the deck, doing the standard showing the cards mixed 
up, however i feel that a pass is much more magical. all 
that is left is for you to spread the deck and show that 
all the cards are now facing up, with the exception of a 
single card, the selection.

V
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HanDy BUSInESS 

By Danny aRCHER

Hey my friends. i’m back to disappearing nightly 
with three hours of close-up magic in the 
beautiful mountain resort of Vail, colorado. this 

is my 8th winter to warm up the guests with my own 
brand of sizzling sleight of hand. 

this year, i’m working on tWo mentalism conven-
tions: the Mind summit in germany and the long-
standing Mindvention in las Vegas. above and 
beyond that, i’m really excited about the new website 
that i’m starting with gregory Wilson (thesecret-
source.com) where we will specialize in one-trick 
downloads from some of the world’s best magicians. 

For this issue of VanisH, i would like to share with you 
an effect that i like a lot. Unlike most effects that magi-
cians perform, this trick fulfills the spectator’s need. 
What do you do when you are asked for your business 
card? do you take out your wallet and hand them a 
card? if so you are missing out on a great opportunity 
to do something amazing. think of the famous Hen-
ning Helms story. if you are walking with a friend and 
you produce a ham sandwich it’s a trick... if your friend 
says he is hungry and could really go for a ham sand-
wich and you now produce one, it’s a miracle!

that’s the situation you are in when performing 
magic. if you are good (and i know you are), you will 
be asked for your business card. so if you already 
know this will happen, a little preparation and you are 

ready to do more than meekly hand over your card. the 
effect below, called Handy Business, is from my lecture 
notes on target and details how i handle this poten-
tially improvisational moment. 

What: When asked for his business card, the magician 
searches his pockets in vain looking for his card.  a stack 
of his business cards are then magically produced.
 
How:  a large bankers clip (available at any office supply 
store) is attached to your right rear pants pocket and 
8-10 business cards are held in place by the clip (Fig. 
1).  the cards will be stolen and produced by the RH (if 
you’re left-handed by the lH).
 
When:  this is the perfect trick to do when asked for 
your business card. Your RH enters your front pants 
pocket and searches around while you smile and chat 
with your spectators.  Your brow should furrow slightly 
as your RH emerges empty and your lH enters its 
pocket and begins to search for the cards. now both 
your hands check your jacket pockets and you should 
seem a little bit frantic and upset. the timing for the 
next sequence is crucial. Your RH swings down, as if to 
pat your right rear pocket, as your head turns in that 
direction while your RH covers the cards in the clip and 
freezes  (Fig. 2).

You look up and make a direct comment towards the 
audience... i may have given out my last card... , as your 

HANDY  BUsiness
By DANNY ARHCER
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left hand reaches around and pats its rear pocket.  as 
your head swings over to glance towards your left, 
the cards should be removed from the clip and firmly 
palmed in the RH. the lH emerges first with the RH fol-
lowing a split second later. turn your left arm away from 
the audience and reach behind your left elbow with 
your RH and fan the cards as you produce them from 
your elbow. if your cards are sticky and don’t fan well, 
you can treat them with fanning powder. 

even better is to produce the business cards from a 
spectator’s person. greg suggest holding their arm with 
the hand palming the cards as the other empty hand 
reaches into the space between their arm and body and 
retrieves and produces the cards. 

V
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THIS CUP PRODUCI-

TOn By lOUIE FOxx

Hotel HYdRostatic glass

UnSERVICE BEll

THISCup Production    
by Louie Foxx

EFFECT:
 you show three handkerchiefs empty by tossing 
them in the air one at a time.  you gather them up 
and produce a full glass of water!
note:  This is based on what is commonly sold as 
THIS Bottle Production or Bottle Production from 
Silks (http://amzn.to/1J2ajr5).  Since this is a very 
easy to find and marketed item, I’m not going to go 
into the works other than where I have altered or 
added something to it.  

nEEDED:
•	 A	THIS	Bottle	Production	or	similar	bottle	
from silks set
•	 Safety	pin
•	 Rubber	glove
•	 Cup	full	of	water
altering the bottle production load bag:
For the load bag, I tie a knot at the top corner of 
it and “thumb palm” it instead of the traditional 
hanging rig that would normally come with it.  That 
frees up my hand later in the production.  It will 
take some practice to build some strength to hold 
the load bag in thumb palm, at first it will feel very 
awkward. 
To make the cover for the cup of water I take the 
rubber glove and tie it around the non-pin side of 
the safety pin by the fingers.  Then cut off the fin-
gers of the glove that stick out past the knot and 
throw them away.  This is safety pinned to the bot-
tom of the load bag, where the bottom of the bottle 
would sit as if you were using a bottle for the tradi-
tional production.  
Here’s a picture of the finished load bag:
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the load bag in the picture is inside out.  on the left you 
can see the knot that will be thumb palmed and on the 
right is the rubber glove safety pinned in place with the 
fingers cut off. 
Put the opening of the rubber glove over the mouth 
of the cup, making sure it’s got a full seal all the way 
around the cup like the in the picture below:

Push the load bag all the way over the cup and then fin-
ish setting the silks per the instructions that came with 
your bottle production set.  also you’ll notice the cup 
sits upside down inside the load bag.

to Use:
Pick up the three handkerchiefs in your right hand with 
load bag in thumb palm as in the picture below:

to show all three handkerchiefs one at a time, i toss 
them singly into the air, catch the bottom corner and 

“snap” them as i put it back into my right hand.  as i do 
this for each handkerchief i keep the load bag hidden 
per the instructions that came with it.    

now gather up all the handkerchiefs into a loose ball 
and flip it over 180 degrees so the cup is now upright, 
but still in the load bag.  i hold the bundle of handker-
chiefs with my left hand and my right hand reaches up 
from below and into the load bag and grabs the bottom 
of the cup.  as i grab the bottom of the cup with my 
right hand my left hand’s fingers push into the top of 
the cup near the edge and this will dislodge the rubber 
glove freeing the cup. 

if for some reason the rubber glove doesn’t come off, 
my left hand holds the cup through the handkerchiefs 
as my right hand slides a bit further up into the load 
bag and slides the edge of the rubber glove off the cup.  
now that it’s free from the rubber glove you simply 
show the cup for the production.  

as i produce the cup i always shake it so a little bit of 
water sloshes out and spills on the floor.  that visually 
tells the audience it’s a full cup of water. 

note:  always keep a spare rubber glove with you.  they 
will rip every now and then when you are capping the 
cup, however if it rips it only takes a minute to replace. 
Background:  Personally i’ve never been a fan of the 
tHis Bottle Production.  My problem with it is that (in 
my opinion) it looks like you are simply holding the bot-
tle behind the handkerchiefs as you are showing them 
one at a time and replacing them.  i ended needing to 
produce a cup of water in my show that would happen 
ideally without a body load and revisited the tHis Bottle 
Production method and came up with this.  i think after 
how you handle the handkerchiefs and then produce 
a full cup it dispels the idea that you could have simply 
hidden it behind them as you were showing them. 

V
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news
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Congratulations to alan WaTSOn
new zealand’s alan Watson has been recognized in the 2015 new zealand new Year’s 
Honours list by Queen elizabeth ii and is to be awarded the Queen’s service Medal (QsM)

if you have a story or a news related item please e-mail the editor at editor@vanishmagazine.com
We try to keep the news as current as possible and generally this is the last piece we work on prior to the magazine 
going live.

nick leWin sends in this 
wonderful story ...
alan Watson has been 
recognized in the 2015 new 
zealand new Year’s Honours 
list by Queen elizabeth ii and 
is to be awarded the Queen’s
service Medal (QsM). this is 
a truly unique honor to be 
bestowed on a magician. 
the award will be presented 
by the governor-general of 
new zealand lieutenant-
general the Right Honorable 
sir jerry Mateparae gnzM 
Qso on behalf Queen 
elizabeth ii at an investiture 
in May.
 
this highly prestigious award 
was presented to alan for 
his services to the magical 
arts, which makes it not only 
a wonderful tribute to alan 
but also a powerful boost 
to the recognition of our 
art form in general. to my 
knowledge this is the only 
Royal award of its kind that 
has been presented to a 
magician for his life work.
 
“i was really thrilled for the 
magicians in new zealand 
because it meant our art 
form was being recognized 

with a royal honor,” Watson 
said of his surprise award. 
He says he has no idea who 
nominated him for the award 
and wondered at the detail 
in the biographical note 
issued by
government House. “i was 
astounded, where did they 
get all this information 
from?”
 
the letter alan received 
from new zealand’s Prime 
Minister the Right Honorable 
john key went on to 
elaborate on the reason for 
the award by stating; “our 
success as a nation relies on 
citizens from all walks of life 
stepping forward, helping 
others, seeking new ways of 
doing things, and reaching 
for their dreams. You have 
made an outstanding 
contribution to that success 
and enriched the lives of us 
all.” everyone who knows
Watson will appreciate the 
resonance these words have 
when applied to alan.
 
as you may imagine a great 
deal of consideration and 
research goes into the 
decision of presenting an 

award such as the Queen’s 
service Medal. When you 
read the elements that went 
into the choice of Watson 
to be granted this honor it 

is an impressive list. let me 
just mention just a few of the 
previous awards that have 
been presented to alan.
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in 2010 Watson received the 
international Presidential 
citation from the society 
of american Magicians. in 
2006 he was the recipient 
of the new zealand Variety 
artists club Benny award 
for lifetime achievement. 
in 2006 he received grand 
Master of Magic award, 
supreme award. 2005 also 
saw Watson presented 
with the international 
Brotherhood of Magicians, 
Presidential citation. in 
2002 Watson received the 
prestigious j Marberger 
stuart Foundation, dRagon 
award (jointly with his wife 
Michele).
 
However it isn’t the awards 
that make alan Watson such 
a great addition to the magic 
community, it is his actions 
that have been the reasons 
for receiving these accolades. 
He has promoted magic 
tirelessly and selflessly his 
entire life, and raised new 
zealand’s profile enormously 
in international circles 
across the globe. in the last 
ten years he has arranged 
$70,000 of sponsorship for 
young magicians to attend 
conventions and lectures in 
new zealand and australia. 
not just a proud member 
of the magic world alan is 
a proud ‘kiwi,’ and never 
prouder than when he can 
combine these two loves in 
this sort of manner.

 
it has been my privilege to 
work on Magic new zealand 
with alan for the past seven 
years and i am always 
amazed at the endless 
energy and enthusiasm 
that he dedicates to this 
wonderful and totally free 
magical resource. Money is 
not the motivation for Magic 
new zealand or any of
Watson’s magical projects--
-he makes a very fine living 
as a magical performer! 
the reason that alan shines 
as such a bright star in the 
magic world is his sheer love 
of our art form.
 
i take this opportunity to 
congratulate Watson on this 
wonderful recognition for 
his contributions to magic 
over the years. those of us 
who are lucky enough to 
know alan didn’t need any 
special awards to appreciate 
his singular achievements, 
however the fact that half a 
world away in Buckingham 
Palace this was noted 
and rewarded by Queen 
elizabeth is something very, 
very special. congratulations 
my kiwi brother.

ted and MaRion 
oUteRBRidge sent us this 
amazing photo. they are 
currently on a canadian 
wide tour and this photo was 
taken when it was -35 celcius 
outside. 

their tour dates are as 
follows:
February 3, 2015
Yukon arts centre, 
Whitehorse, Yt
February 4, 2015
Yukon arts centre, 
Whitehorse, Yt
February 7, 2015
north Peace cultural centre, 
Fort st. john, Bc
February 15, 2015
lester centre of the arts, 
Prince Rupert, Bc
February 21, 2015
the Port theatre, nanaimo, 
Bc
February 25, 2015
Roxy theatre, neepawa, MB
February 28, 2015
griffin Park theatre, Brooks, 
aB
May 2, 2015
Brockville arts centre
july 18, 2015
i.B.M. annual convention, 
jacksonville, Fl

scHedUle UnVeiled 
FoR soUtH tYneside 
conVention
 Magicians from around the 
world are being given the 
chance to learn more about 
everything from mentalism 
to card play with the return 
of a special, three-day event.
 
the south tyneside 
international Magic Festival 
(s.t.i.M.F.) convention, based 
primarily at the customs 
House, south shields, 
returns with a weekend of 

lectures, workshops and 
performances in March.
 
event organisers, south 
tyneside council and 
magician john archer, have 
just released a full itinerary 
for the popular event, which 
annually attracts professional 
performers from around the 
globe.
 
Magician john archer, who 
is assisting south tyneside 
council in managing this 
year’s event, said:  “the 
line-up for the south 
tyneside international Magic 
convention 2015 is one of 
the most eclectic we’ve ever 
had, drawing in experts 
from around the world to 
entertain and inform.
 
“i’m confident that there is 
something on offer to suit 
every specialism and i can’t 
wait to welcome our regular 
attendees and new friends.”
 
tickets for the s.t.i.M.F 
convention, which runs from 
Friday March 13 to sunday 
March 15, are available now 
priced at £65 per person.  
For more information, or to 
book, call 0191 4247986 or 
email events@southtyneside.
gov.uk.  Further details 
can also be found at www.
southtynesidemagic.com

Raymond crowe the 
Unusualist will be touring 
new zealand. this is one 
show not to be missed!

new zealand February 2015 
tour dates
thurs 12th - Baycourt – 
tauranga
tickets through www.
ticketek.com Ph: 0800 842 
538
Fri 13th - Mtg century 
Hawkes Bay – napier
tickets through www.
ticketek.com Ph: 0800 842 
538
sat 14th - asB theatre– 
auckland
tickets through ticketmaster 
www.ticketmaster.co.nz Ph: 
0800 111 999
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Mon 16th - Forum north – 
Whangerai
tickets through www.
ticketek.com Ph: 0800 842 
538
tues 17th - Founders theatre 
– Hamilton
tickets through www.
ticketek.com Ph: 0800 842 
538
Weds 18th - tsB showplace – 
new Plymouth
tickets through ticketmaster 
www.ticketmaster.co.nz Ph: 
0800 111 999
Fri 20th - Regent on 
Broadway – Palmerston 
north
tickets through ticket direct 
www.ticketdirect.co.nz Ph: 
0800 224 224
sat 21st - the opera House – 
Wellington
tickets through www.
ticketek.com Ph: 0800 842 
538
Mon 23rd - civic theatre – 
invercargill
tickets through ticket direct 
www.ticketdirect.co.nz Ph: 
0800 224 224
tues 24th - Regent theatre – 
dunedin
tickets through ticket direct 
www.ticketdirect.co.nz Ph: 
0800 224 224
thurs 26th - theatre Royal – 
timaru
tickets through www.
ticketek.com Ph:0800 842 
538
Fri 27th - isaac theatre Royal 
– christchurch
tickets through www.
ticketek.com Ph: 0800 842 
538
sat 28th - college – nelson

tickets through ticket direct 
www.ticketdirect.co.nz Ph: 
0800 224 224

all tickets go on sale 
at 12 noon on MondaY 
noVeMBeR 17tH.

coMing to tHe Usa on a 
performance and lecture 
tour is spanish magician 
daniel ka. 

March 2015
12th: show at the san 
Francisco Magic Parlor. san 
Francisco, ca.
13th: show at the san 
Francisco Magic Parlor. san 
Francisco, ca.
14th: show at the san 
Francisco Magic Parlor. san 
Francisco, ca.
15th: stage magic lecture 
at the san Francisco Magic 
Parlor. san Francisco, ca.
19th: show in las Vegas. jeff 
McBride´s Wonderground. 
las Vegas, nV. Variety show 
with jay scott Berry, jeff 
McBride and Halls of Magic.

new Book Reveals secrets 
of the World-Famous 
Piddington Mentalist act
Piddington’s secrets, by 
Martin Hart, solves the 
greatest Mystery in World 
Magic History 

london, Uk – january 
2015 – Manipulatist Books 
global today announced the 
publication of Piddington’s 
secrets, by Martin Hart, a 
broadcast journalist, which 
reveals the secrets of the 

Piddington’s world famous 
and mentalist act of the late 
1940s.  

the book explains, finally, 
exactly how the australian 
husband and wife mentalist 
team of sydney and lesley 
Piddington gave one of the 
most famous stage and radio 
telepathy acts of modern 
times in london.    the book 
is based on a notebook 
belonging to Hart’s 
grandfather, Brian Hart, 
a london bus driver who 
observed the Piddington’s 
methods while working 
on the BBc broadcasts 
where the Piddingtons 
demonstrated esP to over 20 
million listeners every week.  
  
“it all started with a ‘throw-
away’ comment from my 
grandfather,” said Hart. 
“When he was working for 
the BBc, he made notes in 
an RaF notebook revealing 
their methods. the notes 
were pertinent to his job on 
the shows.  that’s where it all 
started.  i had no idea their 
methods were unknown.” 
 the Piddingtons act was 
the most unfathomable esP 
demonstration the world had 
ever witnessed and many 
scientists were convinced 
their powers were real. they 
performed in theatres across 
Britain which included the 
london Palladium.  in their 
act, sydney Piddington 
could transmit his thoughts 
to his wife without talking, 
even if she was miles away. 

today, 70 years on, baffled 
magicians and scientists 
are still unable to work out 
how they did it.  sydney 
Piddington invented his 
secret methods during his 
three-year imprisonment 
in the changi PoW camp 
in singapore during World 
War ii. He later married 
lesley Pope and they formed 
the act in australia before 
bringing it to england.    

 to this day, their methods 
have remained unfathomed, 
although many theories have 
emerged. Magician Penn 
jillette attempted to explain 
their methods on a radio 
show in new York. Martin 
says his theories were way off 
the mark. Magicians across 
the world have attempted 
similar tricks but none have 
ever achieved the standards 
of realism sydney Piddington 
did. Hope of discovering 
their methods was believed 
lost when sydney Piddington 
died in 1991 and wife lesley 
developed dementia in 
2006. they never revealed 
their secrets, not even to 
close family. When quizzed, 
their catch phrase was 
always the same; “You are 
the judge.”

 Piddington’s grandson 
jesse cox said in a radio 
documentary, “We will never 
know how they did it. there 
will only ever be theories.”  
However, the actual 
BBc recordings and film 
footage from British Pathe, 
supports the methods in the 
notebook and clearly shows 
they are genuine. Martin 
says once you understand 
the methods you can spot all 
their mistakes.  Piddington’s 
surviving family gave Martin 
Hart permission to publish 
the secrets as a book and his 
investigation uncovered an 
incredibly revealing story 
behind their cunningly 
skillful journey to fame.  
Martin explains that they 
never used hidden devices, 
sleight of hand or an audible 
code to communicate 
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secretly, in fact they were 
always searched thoroughly 
before performances. He also 
adds that the methods could 
still be used today. 
 
 the book is now available 
through magic shops 
and online and www.
thePiddingtons.com. For 
more information, visit 
thePiddingtons.com.

Robert smith, Banachek and 
jeff Meinecke
grand illusion entertainment 
complex
Houston, texas

“i like thinking big, if you’re 
going to be thinking 
anything, you might as well 
think big.” donald trump

We have some exciting news 
to share and we need your 
help.
Banachek, jeff Meinecke and 
Robert smith, have teamed 
up to fill a void in Houston 
tX. echoing donald trump’s 
sentiment, i am writing to 
let you know we are looking 
at bringing a magic/dining 
experience back to Houston. 
We hope that when we are 
done, Houston will be the 
magic capital of the world. 
if all comes to fruition, we 
will be able to accommodate 
any size illusion show on our 
grand illusion stage.

there will be many things 
different about this venture 
than what we had in 
Houston in the past. Yes, we 
will have world-class dining 
and award-winning magic 
acts, we will have close-up 
and parlor shows, but we will 
also feature a full comedy 
club, and a full variety music 
venue.

“children see Magic because 
they look for it” christopher 
Moore

First and foremost, we will 
be embracing the magic 
community. We plan on 
having a library, special 
membership for magicians, 

lectures, and lots of focus on 
weekend day efforts turns 
towards kids. We will focus 
on having a magic school 
on site. We will also embrace 
other clubs like iBM and 
saM and taoM. We realize 
the international magic 
community will be just as 
important to us as we will be 
to them.

We need your help. Pretty 
soon we will be starting up 
our kickstarter program to 
get things moving. social 
media will be a big part of 
getting the word out.

so far, the magic community 
has embraced this venture 
with open arms. jamie 
salinas, dan sperry, Michael 
and jessica Blanco and 
others have been helping 
behind the scenes. We need 
your help in front of the 
scenes.

“Magic is believing in 
yourself, if you can do that, 
you can make anything 
happen” Wolfgang Von 
goethe

We need to get the word out 
about this project. We need 
YoU to help get the word 
out. We need to build up our 
facebook page so we can let 
everyone know how we are 
progressing.

now for those of you who 
are not from Houston texas, 
we need your help too. this 
venture will benefit everyone 
in magic, music and comedy.

did you ever visit Magic 
island? did you ever want to?

Well here is your chance! 
grand illusion will start in 
Houston, texas for the FiRst 
location. Yes, i said first 
location! if this first location 
goes as expected, we will be 
expanding and adding more 
locations that will take place 
in various cities in the Us. 
Who knows, we may even 
go international with this 
project.

But it does have to start 
with the first location. so 
please, “like” and share our 
facebook page now and post 
the news on your page. and 
last but not least, get over 
to our kickstarter page so 
we can make this happen 
together.

Facebook: http://on.fb.
me/1BlHtsd
Web site: http://www.
grandillusion-houston.com/

joshua jay’s apartment 
Profiled
Bondage devices have a 
casual place in joshua jay’s 
studio apartment in chelsea.

Right there, out in the open, 
you can see metal thumb 
restraints, handcuffs of every 
ilk and a full-body straitjacket 
with leather straps.

“i guess i never realized 
how many sex toys we have 
around here,” said anna 
kloots, 25, Mr. jay’s fiancée 

and assistant, “but these are 
all way too valuable to use.”

Mr. jay, 33, is a magician 
whose home is also his 
archive for books and props 
that belonged to his heroes 
and predecessors.

He displays a pair of white 
gloves that were worn by 
Richard Valentine Pitchford, 
the British conjurer who 
practiced under the name 
cardini. Mr. Pitchford honed 
his card tricks in chilly World 
War i trenches and became 
so accustomed to working 
with gloves, then unusual 
among magicians, that he 
continued to wear them 
throughout his long career. 
(Mr. jay has his war medals, 
too.)

the straitjacket was used 
by Harry Houdini. “and no, 
you can’t look inside,” Mr. jay 
said, scolding a visitor who 
was inching closer to spot 
any levers or escape hatches 
the garment might conceal. 
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Here, secrets of tradecraft 
remain immortal.

see the article at : 
http://www.nytimes.
com/2014/12/25/garden/a-
box-of-tricks-studio-size-.
html

Researcher studies 
psychology of magic

a professional magician 
turned psychology 
researcher says he isn’t 
spoiling the fun in a freshly 
published study that offers a 
glimpse into the psychology 
behind magic.

Rather, canadian jay olson 
believes his research into 
how magicians influence 
their audiences could 
provide insight into daily 
decision-making and 
ultimately help us lead 
better, healthier lives.

“Most of the tricks that 
magicians do, they don’t 
understand the cognitive 
principles that make 

these tricks work,” said 
olson, lead author of the 
study published in the 
journal consciousness and 
cognition.

“and it seems like studying 
these will help us learn more 
about psychology … and 
more about ourselves.”

in the study, researchers 
approached more than 100 
people on the streets of 
Vancouver and asked them 
to choose randomly from a 
riffled deck, all while using 
a technique to encourage 
participants to select a pre-
determined card.

an astonishing 98% of 
subjects chose the target 
card, though one in 10 
reported feeling they had 
picked of their own free will.

While controlled lab results 
using a computer-based 
system were not as dramatic 
— closer to 30 per cent — 
they still pointed to the 
strong role of a decision-

swaying influence.

olson said his findings 
apply beyond the world of 
conjuring and illusion.

“By changing say the order of 
items on restaurant menus, 
or by moving food to a more 
attention-grabbing location 
you can influence how often 
people choose or consume 
that food without noticing 
that these factors are 
persuading them,” he said.

“We’re hoping that these 
kinds of studies we can find 
the psychology behind this 
influence.”

and a better understanding 
of why we make the 
decisions we do could 
empower us to make better 
choices, he added.

“My favourite part was just 
seeing how these ideas 
that magicians have had for 
thousands of years about 
performing still hold up 
when studying them in a 
more controlled laboratory 
context.”

olson first took up magic at 
the age of five. the 28-year-
old completed his degree in 
psychology at simon Fraser 
University and is pursuing 
his master’s in psychiatry at 
Mcgill University.

Paul Romhany on Magician 
Business Podcast

Will magic support you 
and your family well into 
the future? What can you 
do to branch your magic 
business into other areas? 
Paul Romhany is a performer, 
creator of magic effects, 
lecturer and he edits and 
produces VanisH magazine. 
He’s also a parent (as you 
will witness at the beginning 
of the podcast). listen in as 
he shares insights and tips 
that might get you started 
creating extra streams of 
income.

in this episode We discuss:

Paul’s charlie chaplin act 
that has been the backbone 
of his performing career.

What is the ‘real magic’ that 
charlie chaplin capitalised 
on all those years ago? What 
can you learn from this too?

How long does it take 
to create and episode of 
Vanish?

What is the future of niche / 
magic publications?

What opportunities are 
there for magicians in niche / 
magic publications?

if people want to start a 
newsletter, blog, video blog, 
niche publication … What 
are some of the steps they 
should take?

do you have to know your 
audience and their needs?

What do contributors to 
VanisH magic magazine 
need to understand?

should contributors be 
expected to be edited?

What are the common 
mistakes you see with 
contributions?

What makes a good piece?

if listeners want to market a 
magic trick, how important is 
the promotional copy?

What tips can you give 
listeners on writing for their 
websites / copy / blogs?

Who makes the biggest cut 
of the money from a trick 
you put onto the market?

How much money can 
you expect to make from 
releasing an effect onto the 
market?

What can Bill about teach 
you about releasing effects 
onto the market?

Jay Olson
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Piracy in magic? How does 
this affect you?

to listen visit :

http://www.
magicianbusiness.com/mb-
35-diversifying-your-magic-
business/

conjuring Up Poetry For top 
Magicians

scotland : they are an 
elite group, almost entirely 
made up of men, who meet 
every week to perfect their 
jealously-guarded magic 
tricks.

But now it has emerged that 
as well as fine-tuning their 
card tricks and perfecting 
new ways to “saw” glamorous 
assistants in half, the 
magicians of the scottish 
conjurers’ association (sca) 
have their very own scottish 
Poet laureate of Magic.

Magician gerry Mckendry 
(stage name gerry the 
jester) from newton 
Mearns, glasgow, composes 
personalised poems for the 
grand-masters of magic who 
fly in from around the world 
to give lectures and reveal 
the tricks of their trade to 
fellow magicians.

Mr Mckendry, 73, a former 
retail manager, who got 
the courage to perform his 
poetry after attending a local 
writers’ group said he found 
making his debut reciting his 
work “quite terrifying.”

“i have written silly doggerel-
type poetry for my family 

and friends for at least 
55 years but the “magic 
introduction” poems for our 
visitors were my first foray 
into public reading and it 
was scary stuff.

“all the guest lecturers for 
at least ten years have had 
a poem of mine read out to 
introduce them.”

Mr Mckendry said he gets 
his inspiration by looking for 
clues about what is unique 
about each magician and 
also researches them on the 
internet and dVds.

“they say there are no new 
tricks in magic. But quite 
often the way a magician 
names a trick will give a clue 
about what route they are 
going down and that gives 
me a start.

“our lecturers are erudite 
and used to talking to 
audiences because it’s 
important in magic to do a 
trick and “tell a story” about 
what the trick means to hold 
the audience’s attention.”

california-based gregory 
Wilson, last year’s close-up 
magic world champion, 
one the magicians who had 
a poem composed in his 
honour when he visited the 
sca in glasgow, emailed 
Mr Mckendry asking for a 
signed copy of the work to 
put in his private museum.

Wilson, one of the leading 
figures on the Us magic 
circuit, said: “Yes, i was 
very pleased, surprised, 

impressed and flattered 
with gerry Mckendry who 
wrote a moving and amusing 
composition about my work.”

colin Waters, 
communications manager at 
the scottish Poetry library, 
praised Mr Mckendry’s work 
saying it combined poetry 
and storytelling.

“there’s a close connection 
between poetry and magic. 
a poem and a spell both 
attempt to influence their 
audiences using rhythm and 
rhyme.

“shakespeare knew that 
when he write the witches 
scenes in Macbeth.

“gerry Mckendry’s poem, 
however, is less about 
mesmerising its listeners 
than setting the scene for 
the real conjurers he writes 
about.

“the broad rhymes and 
galloping rhythms hark back 
to an earlier period of poetry.

“indeed, with its storytelling 
elements and larger-than-life 

characters, it reads a little like 
a ballad, which is appropriate 
as the traditional scottish 
and english ballads were 
often about witches, selkies, 
and all kind of devilry.”

extract from gerry Mckendry 
poem for gregory Wilson, 
april 2009.

i’ve got “easy to Master card 
Miracles”
By fabulous Michael ammar
and i sometimes can wax 
lyrical
For canada’s shawn Farquhar
joshua jay may be a genii
‘tho he is just a child
and “crazy” also colombini
His act is “Really Wild”
But if you want to see the 
best
greg Wilson is your man
a man who stands above the 
rest
and i’m his biggest fan
i know you’ll so a “double 
take”
When he does his “off the 
cuff”
Flawless, never a mistake
i just can’t get enough
He may be the “Ring leader”
and put you “on the spot”
But listen, gentle reader
this man has got the lot.

source : http://www.
scotsman.com/lifestyle/
books/meet-conjurer-who-
writes-poems-for-top-
magicians-1-3664932
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tHe iMPoRtance oF WondeR

PaRT TWO
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tHe VaUdeVillian edict
Few people who performed in Vaudeville 
are still living.  But, i knew a good deal of 
people who did, and they all agreed on 
one point: “When it comes to the myth 
or the truth — the myth, print that!” they 
yowl.

given that the myth of Houdini escap-
ing the frozen top of the river in detroit 
has become lore, the blurring of lines of 
a magician’s performance take on added 
dimension. no, Houdini was never under 
the ice, and his own brother, who did 
his share of bridge jumps nearly naked, 
swathed in chains told a friend of mine 
that the most difficult part of doing a 
“challenge bridge jump” was not escaping 
the locks and chains under water, “but, 
not shivering too much in the icy cold and 
having the chains fall off before you hit 
the water.”  

our point is that magicians live to cre-
ate myths and that is why people pay to 
see a magician; audiences crave surprise. 
surprise itself is quite lacking in a techno-
logically-over-run society that promises 
miracles with a simple click. You want any 
book? go to amazon and click. You want 
a date for the night where sex is assured? 
that too can be procured if you have the 

right connections, credit card and security 
protocols. nothing surprising about that. it 
used to be that if you wanted a book, you 
had to go to a bookstore, and ask, hope or 
“order.” a date was something that came 
because you met someone at a social place 
or were introduced via mutual connections. 
today, the computer or smart phone has 
become the Rosetta stone of convenience. 
it has produced the attitude of almost jaded 
contempt for we who offer wonder-working 
selflessly, or maybe with self-promotion 
in mind. i was saddened and shocked to 
perform an expert effect of emil jarrow’s 
where a dime disappeared instantaneously 
and then immediately seemed to penetrate 
upwards into a shot glass. a woman watch-
ing at a party at the Waldorf astoria hotel 
remarked, “Yeah, that and quarter will get 
you on the subway.” she was inferring that 
my work meant little to nothing. it hurt. so 
much so, twenty years later, i still remember 
this happening. (BtW, many people looked 
upon this little feat and were charmed, but i 
am prone to remember the one snarky com-
ment as opposed to the many smiles.)

tHe PRoBleM WitH Magic in 2015
this leaves we who conjure with common 
objects with a problem. When you can zap 
up any performance of U2, Frank sinatra or 
the cleveland orchestra on any video chan-

The magic 
castle books 

roughly ten 
magicians 

weekly ... is 
520 magicians’ 
performances 

yearly.
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nel, and sit home dressed as you 
wish, you don’t have to buy a ticket 
and wonder if the person in front of 
you will be too tall, smelly or obnox-
iously blocking your view you paid 
hundreds to see.

the problem for magicians is that 
magic, to be successful, must exist 
in the same time and space as the 
audience. Briefly, let us offer a defi-
nition of “success.” it would seem, 
that if we call ourselves “magicians” 
then it would follow that our actions 
should be “magical” in some con-
text. While differing cultures might 
view “magic” as either “that which is 
impossible” it is my suspicion that 
being magical entails something 
positively charming, while the na-
ture of magic being outside of most 
people’s actions is what separates 
magicians from non-magicians. 
Magicians, therefore can do some-
thing others cannot. However, the 
devil is in the details, and it is my 
sole opinion that “successful magic” 
is also that which entertains with 
unusual creativity. to be blunt: if the 
audience has seen it (what you do) 
before, then i don’t think you are 
doing your job as well as you might. 

Magic, also, must not be confron-
tational, eliciting Mac king’s recent 
comment in the documentary titled 
oUR Magic that “Magicians say 
‘i made that disappear…bitch.’ ” it 
brings the ire of popular comedians 
like jerry seinfeld who quip that 
magicians aren’t magicians, and 
therefore not worth watching…
ouch.

Magicians who had heavily edited 
tV specials in the 1980’s quickly 
found that once people started buy-
ing VcR’s and watching the tapes 
over and over and learned that the 
special’s editing was seen for what 
it was; selling out an art form to be-
come wealthy. if anyone could edit 
together a set of highly controlled, 
skillfully shot (read specific camera 
angles that revealed as much as 
they obscured), then what exactly 
were major advertisers paying for 
that included their product in the 

overall parade? 

Why would a big soft drink com-
pany “sponsor” outright cheating, 
when it had previously been the 
case that when magicians appeared 
on live tV, magicians were booked 
and looked upon as not only doing 
something, but, doing something 
extraordinary? the audience felt 
cheated in the end; learning the 
magicians involved with video 
editing did not sustain the ethical 
“agreement” guiding the “willing 
suspension of disbelief.” after all, 
the magician was a celebrated, 
often very talented individual who 
was able to accomplish not just 
something amazing, but clever, and 
seemingly had solved problems 
thought impossible, such as vanish-
ing an elephant (that was away from 
all curtains, trapdoors and appara-
tus that could mask the elephant’s 
quick exit).

iMPossiBle Vs. iMPRoBaBle
if tV editing were the cause, there 
was no magic and certainly no 
artfulness. dr. john Booth (1912—
2009), regarded by many as one 

of the finest magicians of his day 
(once filling in for cardini) titled 
his final book extending Magic 
Beyond credibility (2001). Booth 
reasoned, as Harry anderson points 
out, “Magic is based not on what is 
impossible, but what is improbable.”  
Wonder was effectively put out 
of business on american network 
tV because, tV executives more 
concerned with “branding” and ad 
dollars, accepted the use of elec-
tronic means to affect the seem-
ingly miraculous. consequently, 
a generation has grown tired of 
magicians (in general) because their 
claims were not only unfounded, 
lacking any real problem-solving 
skill, but because their methods 
held contempt for intelligence. and, 
with this “model” in place, such ma-
gicians provided little wonder. You 
did not leave your tV-viewing being 
amazed, but rather disappointed. 
doug Henning, having done eight 
tV specials for nBc-tV, the first 
four done absolutely live, created 
a mass of good will because Hen-
ning insisted his performance was 
untainted. later, when watching a 
competitor who adopted his yearly 
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model, the small, long-haired magician exclaimed to 
friends, “that guy just ruined all the good will i created 
with the audience over the last seven years.” Henning 
was furious. in 1982, the pixie illusionist performed 
on his last tV special, which this writer participated in, 
however briefly. i saw his exhaustion of creating one 
final gargantuan tV special that was titled “doug Hen-
ning on Broadway” and was largely a commercial for 
his forthcoming massive Broadway show titled MeRlin. 
in that final tV spectacular, Henning offered a “greatest 
hits” of his previous seven specials and while the show 
was taped in front of a live audience, the final product 
the home audience saw, was an edited performance. 
on his 4th special, tigers involved in one of the conclud-
ing effects became untethered and roamed the halls of 
nBc and this catastrophe put an end to the variables of 
Henning’s live tV ambitions.

the last time i saw doug he had hired me to “do the 
pitch” of a tie-in between Revlon products called color 
Magic, and his Broadway show MeRlin. as i stood at the 
Bloomingdales counter in the center of Manhattan, he 
watched as i nervously transformed a silk handkerchief 
into an egg. “Ben, remember, it’s all about wonder. if 
you give that feeling to the audience, we succeed. it’s all 
about wonder. Remember that.” He said that and then 
he left with his small entourage. i never saw him again.

“It’s all about wonder. 
Remember that.”
                                                                    —doug Henning

the art, science, philosophy of the magician’s perfor-
mance is about one thing and one thing only: inspiring 
the fragile emotion of wonder. Without the end result 
of a magician making the audience “ooh and ahh,” the 
“magician” is merely a self-critical buffoon, or someone 
pleasing themselves with others’ hands (and dollars).  
it’s tough talk, but it has to be said, the state of magic, 
disregarded by arts councils who give grants to actors, 
writers, painters, dancers and “performance artists” do 
not regard magicians as “artists.” the reason is because 
certain tV magicians of the 1980’s and 1990’s perverted 
the trust built by magicians like doug Henning, Mark 
Wilson, and Milbourne christopher—none of whom 
relied on video editing to make magic a palatable en-
tertainment for the masses.

a pro delivers wonder, period. For the pro; if you don’t 
ReallY deliver, then, well, you don’t eat. it really is that 
simple. therefore, what is “delivering?” the answer may 
be found in history.

V
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enteRtaining  kids

in 2009, i presented a lecture entitled, “the effective 
Family entertainer”, which was essentially designed 
towards the novice who desired to jump in the deep 
end and start performing in the family entertainment 
arena. My vision was to encapsulate as many details 
into the lecture as i could without overwhelming. in 
other words, i wanted to distill the extra and give just 
the essential bottom-line stuff. so, i put in the lecture 
notes all the things i would’ve wanted to know if i 
was just starting out and knew absolutely nothing 
about the business.
Here is the first part of my alphabet soup of “must 
consider” items for the rookie preparing to delve into 
performing in the family entertainment field. 

a
udience participation is paramount 
when entertaining children. no 
matter how interesting and fun the 
entertainer may be, it’s far more 
interesting and fun to see your 
friends and people you know in 
the show than just some stranger 

performing tricks. By nature, it personalizes the show. 

and besides, it opens the door to endless possibilities 
for situational comedy and a whole host of routines. 
Use volunteers.

Be early on your arrival. there is nothing 
worse than an entertainer that arrives 
late and just in the nick of time for the 
show, throwing together his props in 
order to plow through little Billy’s 5th 
birthday magic show. think about it. Per 

person, birthday party moms are paying a higher rate 
than many other types of gigs, so it is imperative that 
you give them their money’s worth. Besides, arriving 
early is the professional thing to do, and most impor-
tantly, alleviates stress by putting her at ease. the 
entertainment can make or break a party’s success, 
and mostly likely the most expensive component of 
the party, so she’ll need to know that she’s hired a 
professional. assume the role of the professional and 
act accordingly. 

THE aBCs of BECOMIng an EFFECTIVE FaMIly EnTERTaInER 
PaRT OnE

www.VanishMagazine.com


35VANISH - International Magic Magazine     www.VanishMagazine.com

c
omedy is king, so find a way to be 
funny. as Milton Berle so famously said, 
“comics say FUnnY things and comedi-
ans saY things funny.” the truth is, you 
can do both. lots of unfunny people 
can present a very entertaining show 
by finding material that creates situ-

ational comedy. in today’s market there are lots of great 
routines that are fully fleshed-out, time-tested and well 
established that can easily be incorporated into your 
show. ask around (online forums can be good resourc-
es) and you will find seasoned performers who are will-
ing and able to share with you the tricks, bits, gags and 
routines that will work best for family audiences. 

one of my favorite quotes is by Victor Borge, “laughter 
is the shortest distance between two people.” 
Remember, you don’t have to be the next great come-
dian on last coMic standing to be fun, funny, 
engaging, entertaining and truly enjoyable. Find a way. 
take a risk. Your audiences will love you for it.

dress professionally. When you arrive you want kids 
to say, “the magician is here, the magician is here!” a 
simple rule: Your mode of dress should convey to the 
world your profession. trying to look too hip, dressed 
in street clothes may be your style, but your audience 
has conjured up a completely different image in their 
minds -- that of the classic magician in the top hat. 
seek out something that is somewhere in the middle of 
those two images. Remember, you’re an entertainer, so 

dress like one. dress at least two levels above the stan-
dard partygoer and you’ll be fine. 

engage the audience. the shortest distance between 
two points is a straight line. the shortest distance 
between audience and performer is to fully engage 
them. if you want to engage an audience, be interest-
ed. Be interested in people, interested in the process, 
interested in what you’re doing, interested in the story, 
interested in the action, interested in what you’re say-
ing, interested in the props, interested in the journey. 
Be interested in eVeRYtHing. it’s literally being inter-
ested in every single phase of the show regardless of 
what it may be. the audience will look where you look, 
so direct their attention either with thought, word or 
action. 
some of the best advice i ever received was from act-
ing teaching salome jens, she said, “if you want to be 
interesting, be interested.” this is solid advice and has 
served me well, as it will you. another of my favorites is 
a quote attributed to Michael close, which may sting, 
but resonates with resounding truth. He purportedly 
said, “if you aren’t interesting WitH magic than you cer-
tainly aren’t going to be interesting WitHoUt it.”

in traditional theatrical events the audience peer 
through the fourth wall to see inside the world of what 
the actors create, for a set period of time. the actors 
are suspending reality and telling a story. Magicians 
are somewhat different in this respect. Magicians are 
not telling a story in the conventional theatrical sense, 
but we aRe suspending reality. the difference is that 
our audience is part of the theatrical event -- the magic 
show. We are engaging them and infusing them, their 
reactions and emotions into the show. 
Bear in mind that audience members are not props. 
they are living breathing beings that the performer can 
choose to utilize in heightening the outcome of the 
show. We must be respectful and mindful of our audi-
ence members, especially children who can cry easily 
or misinterpret a joke resulting hurt feelings. 
the interactions that we invite into our shows with 
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tiM ManniX 
- FUll tiMe 
PeRFoRMeR

audience participants can credit a wonderfully enter-
taining shows for all present. treat people respectfully 
and you will create endearing moments.
one final word on engaging them. You are entertaining 
the entire audience, including adults. the easiest way 
to do this is to focus your energy on entertaining the 
children first and then the adults will come along for 
the ride. You may want to include some humor for the 
adults that goes over the kid’s heads, but that will come 
with experience. Parents delight in the utter glee their 
children experience in a magic show. Wow the children 
and you’ll “wow” the adults. 

“Part Two” next time.

“A monumental achievement that will be cheered by 
all who are interested in magic’s rich history.”
MicHael caVeneY
author, Historian, Publisher.
Proprietor of :- Magic Words - Usa

“Mr Reid’s well-written book is essential reading for 
anyone interested in magic history, but it will also appeal 
to anyone interested in the story of nineteenth century 
New Zealand.”
RICHARD WEbsTER
Author, Mentalist, publisher.
New Zealand.

“The first of its kind, this exhaustive, profusely illustrated 
tome contains information and images never before 
published and is sure to enlighten everyone from casual 
readers to the most discriminating historians. Conjurors, 
Cardsharps and Conmen will be a welcome addition to 
the libraries of magicians, researchers and history enthu-
siasts worldwide.”
TOM INTERVAl
Magician, Historian, Author
proprietor of Interval Magic

•	 a comprehensive history of one of the most 
popular theatrical entertainments of nineteenth-
century new zealanders.

•	 572 pages
•	 177 illustrations - most previously unpublished.
•	 delUXe FiRst edition. HaRdBack. liMited to 

200 signed nUMBeRed coPies.
•	 U.s.$100 plus shipping & handling.

www.nzmagichistory.com
V
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“A must-have in any magic library.”
MICHAEL AMMAR

“Talented, intelligent, and influential.”
ROBERTO GIOBBI

“Important emerging voice in our art.”
DAVID BLAINE

www.muphysmagic.com/free20

20 minutes live for

free
watch the First 

Now available at your favorite MM dealer:

Visit www.murphysmagic.com for more information.

In Unreal Joshua Jay 
performs & explains some 
of his finest effects. 

JOSHUA JAY’S

The Kinetic Ring is a staple in 

magic that has now reached the next 

level of evolution & engineering with 

25% more magnetic power & greater 

impact resistance if dropped. 

www.muprhysmagic.com/kinetic
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AVAILABLE FROM ALL MAGIC SHOPS WORLDWIDE
WHOLESALE www.murphysmagic.com
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a n T H O ny  O W E n 

- THE TElEVISIOn 

ANTHONY OWEN -
with the cast of 

THE HIT TV SHOW
KILLER MAGIC

L to R : Dee Christopher

 Jasz Vegas, Anthony owen, Damien O’Brien,

Chris Cox, Ben Hart,
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By Paul Romhany

The  TELEVISIOn  Man

“His knowledge of what’s been done or how to do it is second to none but it’s his 
enthusiasm in creating and nurturing ideas which set him apart. For years I had 
been meeting him for various shows, never getting them but it’s clear that when he 
recognises and support talent he will play the long game with you. To work with him 
on Killer Magic was a fascinating experience, the level of detail he works to, and the 
amount of work he has is phenomenal. “ Chris Cox - performer on Killer Magic
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Different 
people learn in 
different waYS ...

i think deep down most magicians would love to 
be able to perform on television, whether it is in a 
variety show or as a guest on a chat show. only a 
very small handful has ever achieved the status of 
becoming a household name with their own shows.  

Having the chance to sit down and talk to one of the 
world’s most sought after producers of magic for televi-
sion proved to be a real eye opener from a person who is 
regarded as the best in the business. 

anthony owen is based out of london and is Head of 
Magic at objective Productions, a position he has held 
since 2003. He has been responsible for bringing a lot 
of the magic shows we have seen come out of the Uk 
for television over the past decade and more.   He has 
received awards from the British academy of Film and 
television arts, the Royal television society and the Rose 

d’or for his work as a television producer.  He has collab-
orated on television productions with performers such 
as Paul daniels, derren Brown, Penn and teller, Pete Fir-
man, Barry and stuart, R. Paul Wilson to name a few.

His list of productions reads like a whose who of magic 
produced out of the United kingdom including ex-
ecutive Producer for all eleven series of the BBc’s The 
Real Hustle, has worked as a consultant, producer and 
executive Producer on all of Derren Brown’s television 
projects for channel 4 since 2000 and was the creator 
and executive Producer of the BBc’s BaFta award win-
ning show, Help! My Supply Teacher is Magic.  His latest 
production which aired early january 2015 on BBc1 is 
called, Now You See It and is a light-hearted look at the 
best and worst of the magic world, featuring incredible 
performances from across the globe, as well as mo-

2013 children’s BaFta awards 
when ‘Help! My supply teacher 
is still Magic’ won Best enter-
tainment category. left to Right: 
award presenter and Pussy cat 
doll ashley Roberts, HMstisM 
magician Fergus Flanagan, HM-
stisM magician and co-writer 
john archer, HMstis show 
creator and executive Producer 
anthony owen and HMstisM 
series Producer and co-writer 
nick Hutchings
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I spent time 
with Jay 

and Frances 
marshall as 

well as dai 
vernon at the 

magic castle.”

ments some of the illusionists would rather 
forget when their tricks go wrong. He also 
has another brand new magic series called 
Killer Magic which will also air on the BBc in 
the very near future.

Performers around the world have featured 
his original effects, routines and ideas. He 
has acted as a consultant for numerous 
performers and theatre, film and television 
productions including The Royal Variety Per-
formance, Sherlock series 2 and 3 and the 
upcoming one off special and one of my 
favorite comedy magic movies by Universal 
Productions called The Magicians for which 
he co-wrote the story.

He has written over twenty books, includ-
ing Some Tricks, Some More Tricks, and The 
Sticky Blue Book and has released several of 
his original effects for the magic community 
including Ultimate Oil and Water and Natu-
ral Lottery which i have used for many years 
in my own show. those who find the inter-
view interesting should check out anthony’s 
book on television magic called ‘Okay, Let’s 
Shoot the Magician’ which is available on the 
iBookstore and kindle bookstore. He also 
has an in depth audio interview with jay 
Fortune about the real secrets of tV Magic. 
More details about these and all his other 

products for magicians are at tVMagic.co.uk

as far as finding out about how to get on 
television there is no better to person to in-
terview … so stay tuned.

like most of us anthony got the magic bug 
at an early age after his parents gave him 
a magic set one year. His interest grew as 
Paul daniels appeared on television each 
week and eventually he would enter tal-
ent contests and end up himself appearing 
on kids tV shows as a teenager.  He credits 
a lot of his success to belonging to a very 
strong magic society, which would encour-
age youngsters to read and study as much 
magic as they could. at these magic clubs 
he would immerse himself with the older 
magicians who would share stories and of-
fer help to the youngsters. this advice he 
got as a youngster is now the same advice 
he offers the younger generation of magi-
cians. Read everything, watch everything 
but also listen to everybody and apply it to 
meet your needs. try and give everything 
your own spin and do it differently than 
others.
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P – What is the importance of magic clubs 
these days?
a – different people learn in different ways. i’m from 
a generation when magic information was much 
harder to find. it would come from the library and 
the magic clubs. Youtube has now become the glob-
al library. just like there are good books and bad 
books in a library there is good and bad information 
on Youtube. You still have to search and think to be 
able to find the good teachers and quality informa-
tion.  the same can be said for finding a good magic 
teacher in a magic club. i learned how to be a ma-
gician from hanging out with very experienced 
professional performers who gave me their advice 
and guidance.  the best learning experience came 
from just listening and hanging out, whether it 
was on the way back from a magic convention 
or a drive home from a club night. listening to 
them talking about what was good or what 
was bad, and why it was good and why it was 
bad.  By analyzing what we had seen and hav-
ing those conversations, even after watching 
a magic show on television, having these talks 
with experienced people and sharing with you 
the quality of advice. i still love-spending time 
with older experienced magicians talking about 
the old days and picking up things from them. 
and i love hanging out with younger magicians 
who are fresh to magic and come to it with a fresh 
eye and approach. in fact i’m currently working on 
a new  tV series called killer Magic with a new gen-
eration of magicians who approach things at a dif-
ferent angle.  i learnt early on that it’s about getting 
as many views and opinions and finding your own 
way through that.

P – i’m fascinated with the ‘grant’ or 
scholarship you received to travel to the 
Usa to study magic. What a great idea 
for youngsters who want to learn magic 
and perhaps it is something they apply 
still today?
a – i was very fortunate where i was brought up 
there was a lottery fund. this was before the na-
tional lottery in the Uk. they would reward young 
people in the arts to go and study whatever their 
passion or particular chosen field was.  they gave 
money to different people such as filmmakers, 
designers, animators and i was fortunate enough 
to win one of the grants to go and study in amer-
ica with magic. this was a massive opportunity 
for me to go and travel around and spend time 
with some of the greats in magic at that time. i 
got to spend time with dai Vernon at the Magic 
castle. i also spent time with jay and Frances 
Marshall at Magic inc., and just hung out for a 
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month in the shop.  to be able to go 
and read the books in jay’s library 
and then ask him about the people 
i was reading about whom he knew 
or had known. it was kind of like a 
Masters degree  course in magic.

P – it’s great you were able to 
convince the council magic 
is a form of art. Personally 
that has been my aim with 
my own performance style, 
but i guess it’s not every-
body’s.
a – i believe that in our field there are 
artists who make it an art.  there are 
a very tiny small percentage of per-
formers that make it in to something 
that could be described as great art. 
Having said that, the majority of per-
formers don’t have that as their main 
goal in magic.

P – How important is theatri-
cal training for magicians?
a – it depends on what you want to 
do. For most people magic is a hob-
by and it’s a stress relief from their 
everyday life. it probably isn’t a big 
deal for them. if you want to be a 
professional performer and you as-
pire to do it well then performance 
in general is a major part of what 
you do so any training in theatre is 
important.

P – i know growing up you 
had a strong support of 
friends who are now all suc-
cessful performers. one of 
the great things about mag-
ic is the friendships and how 
long they last. 
a – i was one of the young upstarts 
of the Magic circle growing up. Peo-
ple such as nick einhorn, guy Hol-
lingworth, andy nyman, Marc Paul, 
Richard Pinner and jon allen. there 
was a fun bunch of us who joined 
the Magic circle around the same 
time. We were the guys who would 
go out after the meeting and have 
dinner and sit and do card tricks un-
til the early hours.  it was an amazing 

period that has continued through-
out my life. i still do this today. af-
ter this interview i’m heading out 
to meet some of the magicians i’m 
working with and hang out.

P – i know you also spent 
time behind the counter of 
a magic shop? How did that 
shape your magic?
a – it was when i was  around 18 
and had just returned from my trip 
to america to study magic. i had the 
opportunity to go to University but 
decided to carry on with my passion 
of magic instead. i worked for a little 
while for Marvin’s Magic and helped 
him create magic sets. i was also 
working behind the counter at the 
famous department store Harrods 
selling magic tricks and i discovered 
that what Pat Page and ali Bongo 
told me was true. if you go and work 
in a magic shop it’s a great way to 
become a better magician. You have 
to be like a trade-show magician 
because you have to draw a crowd. 
it also allows you to be creative. 
Working there at the time was nick 
einhorn and stephen Mulhern and 
that’s where i also met andy nyman 
and together we ended up working 
on derren Brown’s shows many years 
later. so it was a great place to build 
relationships and really hone my 
skills as a performer. it was an amaz-
ing apprenticeship and to forge 
those relationships that continue to 
play a massive part of my life.

P – at what point did you 
decide television was where 
you wanted to focus on?
a – as a teenager i was doing a few 
television shows. i think in my late 
teens i was coming to terms with 
the fact that i was enjoying creating 
tricks more than i enjoyed perform-
ing. i started a magic magazine in my 
early 20s and would start lecturing to 
magicians and consulting for magi-
cians behind the scenes for some of 
the television they were doing. i also 
started up a magic venue with john 
lenahan called Monday night Mag-
ic. it inspired a bunch of guys in new 

York to do the same and they took it 
far more seriously than we did. that 
was another place to be creative and 
do magic in creative ways. 

at the time television was one of 
the mediums i was doing interest-
ing stuff with, such as a show called 
Stuff The White Rabbit on the BBc on 
which i was a consultant. i started to 
realise that there were hundreds of 
television channels and they needed 
good content. television forces you 
to be creative because you need so 
much new material. as a performer 
you can get by and it’s possible to 
make a living with just ten or twenty 
minutes of material. as a close-up 
magician you can make a living with 
just four or five tricks. there is that 
old saying that an amateur magician 
needs new tricks to perform for the 
same audience, and a professional 
does the same tricks really really well 
for new audiences. 

the thing about tV audiences is that 
there is a fan base and you need to 
create new material for that audi-
ence.  With derren we’ve done over 
sixty hours of material, which is a 
huge amount over the past fifteen 
years. i’ve produced hundreds of 
hours of television that requires a 
lot of new material. For somebody 
who likes to create material and do 
things in an interesting way it’s a fan-
tastic place to be.  it’s a tough chal-
lenge and very different than being 
a working magician.

P – in an article you wrote 
prior to Blaine’s tV shows 
which you republished in 
your book Okay, Let’s Shoot 
The Magician you talk about 
the importance of audience 
reaction.
a – i wrote those essays in the mid 
90s and saw how important way 
back then the audience’s reaction 
was.  Blaine came along and changed 
everything with his first tV special in 
1997 showing reactions in a way that 
nobody had captured before. 
television is a venue. just like a res-
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taurant which books table-hoppers or a magic venue 
which books stand-up performers, television is a venue 
for magic and like every venue you work the more you 
understand about the working, thinking and philosophy 
behind it the better the results.
television is a venue. albeit a venue with a big potential 
audience. 

P – do you think that Blaine style has had its 
day or is it time to find something new?
a – i’m always restless and try to do things in a different 
way.  sometimes it works and sometimes it doesn’t. the 
tV industry is no different to any other industry. the tele-
vision broadcasters want to buy something they know 
is going to rate well and win awards just as the mother 
booking a magician for their kids party wants somebody 
who is going to come and do a great show.  they all 
want the same thing. if they recognize that something 
works whether it be derren Brown, dynamo or Blaine 
then they want something like that which works. often 
i’ll hear, “if you can’t give me that one then get me some-
thing as close as possible.” the customers are trying to 
protect themselves and reduce the risk. that is no differ-
ence than a theatre opening in 1920 knowing Houdini 
is a big attraction and if they can’t get him then get me 
somebody like him who can do handcuffs etc. if it’s not 
Houdini, copperfield or Blaine then people want to get 
as close as they can get. What i try to do in terms of creat-

ing and selling a tV show is to try and push the customer 
towards something that is different and innovative. Fif-
teen years ago when objective sold derren Brown’s show 
it was because Blaine was a big success and my boss at the 
time told them we were going to give them something 
that is a bit like Blaine but this guy is different.  i always 
aspire to make it different, not just another copy of exist-
ing magic shows.

P – do you look at trends when creating for 
television?
a – Most tV producers are just trying to sell a drama that is 
like the last hit show or a reality show like the last one. i try 
and not to work like that. What i want to do is find interest-
ing and talented people i want to work with and then find 
a customer who understands where i am coming from 
and hook them in to the show concept. i think most tV 
producers work in a world of trends but i just work with 
people i like to work with.

P – i’m sure you get many people sending you 
emails with ideas for television shows. What 
are you looking for if somebody submits 
something?
a – i have yet to get an idea for a full show and take it all on 
board as a complete package.  People have sent me show 
reels and emails and i will watch them and keep them in 

L to r Jonathan Goodwin, Pete Firman and Anthony Owen
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mind. People also come in and audition for me so i’ll 
keep those people in mind for any upcom-
ing show. killer Magic has people in it that 
i’ve been aware of for the past 5 or 6 years.  
the time has come around with the right 
audience for them. it’s the right time and 
the right channel so it becomes the right fit. 
When i say no to people it’s not no forever, at 
some time something might come up. We’ve 
had people who have made the short list for 
shows but then they don’t make it, but they 
have gone to have massive success with other 
people in television or been hired by me many 
years later.

What’s weird is when people send me videos of 
them doing derren Brown’s effects from one his 
shows that i have produced. i’m not looking for 
somebody who is doing his material. i’m look-
ing for something that is interesting and differ-
ent. Having said that it’s hard for people to do 
something different especially when the mar-
ket place is demanding for more people to be 
like derren. if you are a close-up magician ev-
erybody is asking you to do tricks like Blaine or 
dynamo because that is what the general cus-
tomer wants. other tV producers are certainly 
looking for people who are just like dynamo or 
derren Brown. i’m not looking for that, i tend 
to look for the opposite.

P – You obviously have an eye for 
talent. it must be gratifying to see 
those people succeed.
a – i like seeing good magic done by good 
people whether i’m working with them or 
they are working with somebody else. 

P  - What advice would you give to 
those who want to get on television?
a – You have to have that passion and desire. all the 
people i’ve known or spotted since they were kids or 
very young who have gone on to be successful were 
the people who just had that need to make it hap-
pen. they would do whatever it took. they would 
put in the extra work, they would go that extra mile 
including going to the gym, dressing well, and they 
would be networking all the time and always work-
ing on something new. there is no book on learn-
ing that passion. You’ve either got that passion to 
succeed or you haven’t. Ultimately as a performer i 

PHOTOS TOP: L to R Debbie Young (Producer of Dynamo: Magician Impos-
sible), Anthony Owen and Michael Vine (manager of Derren Brown)
MIDDLE: L to r Anthony Owen, Barry Jones, Stuart Macleod (Barry and Stuart)
BOTTOM:  L to r Jonathan Goodwin, Richard Pinner, Marc Paul and Anthony 
Owen
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didn’t have that desire but what excited me was creating 
and i got myself in to that position to do that.

P – connecting with an audience is impor-
tant both in live and on television. Blaine did 
it very well.
a – as a viewer we were enjoying the trick and then en-
joying the audience reacting to it and people reacting 
in different ways. that was the way the audience con-
nect with him. there are people on Youtube who have 
that one-on-one interaction with their subscribers or 
fan base. they have a very honest and raw experience 
where they are talking directly to their audience. that is 
an amazing thing we now have in the modern age.

P – i’m curious about your opinion on ‘false’ 
reactions we see on some magic television 
shows.
a – the important real thing you must strive to create is 
a genuine relationship with the viewer. i’ve never used 
false reactions myself, because i think genuine reactions 
are better every time. it might mean shooting the same 
effect in studio every night until you get a good reaction, 
but i believe it really is worth it. 

P – any suggestions for magicians who 
might be appearing on television to help 

getting the right reaction for that venue?
a – Firstly, make sure the spectators are comfortable, 
happy, relaxed, unembarrassed or make them complete-
ly on edge! in the later case the reaction you get might 
not be what you want.
When at all possible use on-screen spectators to assist 
you.
Finally you need to know where in your performance 
that reaction should come out and, most importantly, 
what affect it will have. 
if you don’t know exactly what you want your perfor-
mance to communicate to your audience, you’re unlikely 
to ever achieve it.

P  -the internet is changing the game for a 
lot of things. as a tV producer where do you 
see magic heading?
a – Broadcasters will always crave something that con-
nects us on a national or global scale such as the olym-
pics or american idol or got talent. those kinds of shows 
every nation wants to get behind. Youtube won’t harm 
those shows but enhance them. there will always be 
big magic stars and they will always appear and be in 
mainstream entertainment on television. as a performer 
you need to look at all forms of media to get your perfor-
mances out there. i think there is amazing opportunity 
out there for all magicians and it’s exciting times ahead.

‘secret World of Magic in spain” - left to Right: alistair cook, unknown 
spanish magician and his girlfriend, anthony owen, Pete Firman
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P – Finally i know you are also an avid 
creator of magic and published author. 
Where do you get your inspiration from 
to create magic?
a – it’s always about an itch you have to scratch. 
it’s when you look at something and feel you can 
make it more direct or cleaner. it’s all about dis-
satisfaction with a trick. it comes back to being a 
young magician and being challenged to look at 
performances and talk about what is good and 
what is bad. 

P – Which brings us back to where we 
started about reading as much as you 
can, listening to those around you, es-
pecially the pros in the business and 
doing the groundwork.
a – Yes, it’s about what has come before and try 
to do better. You need that broad knowledge and 
basis to continue on. in television the same thing 
applies. Being aware of what is in the marketplace 
and thinking ‘that is a good show and how could 
i improve it or make it a better and different’. it’s 
about having a level of quality or standard or takes 
on something that is different.

P – thank you anthony for this incred-
ible insight in to the world of magic on 
television. Who knows a young reader 
of VanisH may very well one day ap-
proach you and end up on one of your 
hit shows.
a – thanks Paul. i’ll be sure to let you know if they 
do. 

  V
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OCTOPALM
Anti-Gravity Gel
was the best selling 
new magic item of 2014!

Allows miracles to happen with ease. 
Watch a sampling here:
www.murphysmagic.com/octopalm

Adheres small items to the skin without 
a sticky residue.

Provides gripping power for effortlessly
handling smooth items like coins and cards.

Comes complete with a 90 minute
instructional video.

Suggested retail price is only $9.95.

Provides gripping power for effortlessly
handling smooth items like coins and cards.

Comes complete with a 90 minute
instructional video.

Suggested retail price is only $9.95.

Allows miracles to happen with ease. 
Watch a sampling here:
www.murphysmagic.com/octopalm

Adheres small items to the skin without 
a sticky residue.

Invented by Jim Bodine. 
Manufactured, distributed 
and marketed by Murphy’s 
Magic Supplies Inc.

Available from your favorite magic dealer worldwide.

Testimonials:

“Octopalm allows you to do things you can’t do 
with just palming. In the right hands, the results 
look like real magic!” – Michael Ammar

“Octopalm is the ultimate magician’s helper. 
The possibilities are endless.” - Dave Williamson

“Octopalm is a unique product that produces 
incredible results.” – Marc DeSouza

“(Octopalm) can truly complement and 
enhance one’s technique in a limitless number 
of marvelous ways.” 
– Francis Menotti in Magic Magazine review

www.VanishMagazine.com
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With the exception of a lucky few, most 
magicians need to travel to work. Be it 
across town, across the state or over-
seas , we are often on the move. Here 
are some secrets to smoothing the trips.

Use the time 
Podcasts, catch up reading, writing, 
brainstorming, post show review etc 
are all valuable ways to make use of 
time stuck in transit. However you also 
need to balance this with some switch 
off time. try and have a plan for your 
time stuck on the plane or train that is 
a mix of both.

learn to Pack
are you a one bagger? travel expert 
& Mentalist doug dyment’s excellent  
www.onebag.com is a terrific site with 

bucket loads of information. even 
if you don’t take up the practice of 
one Bag, you are guaranteed to come 
away with tips on efficient packing, an 
understanding of effective luggage 
and a whole lot more.

join the club
the sooner you start collecting airline 
or Hotel points the better. start chan-
nelling all your travel through one or 
two brands. add your preferred air-
line to your proposals and contracts. 
Points accrued can then be used for 
upgrades & extra travel thus reducing 
your costs.

Understand the system 
 learn how the system works. sites 
like Flyertalk.com, seatguru.com pro-

 � Use the time
 � learn To Pack
 � Join the Club
 � Understand the system
 � Use the Tools
 �  eat Well
 � Gadgets
 � sleep on the other side

Part 11 - TRaVEl

john carney wrote “there’s not one great secret  ... there’s a great many little ones” in his fabulous book carneyco-
pia,  while talking about the many people who approached dai Vernon hoping for the “one great secret” to help 
their magic.  and it’s just as true in creating success in your magic career as it is in creating success in your magic 
performance. Here are ten little secrets...

Ten 
LiTTLe 
SecreTS

TIMOTHy
HyDE

“With an act like mine it pays to keep moving!”
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vide a wealth of info and insider tips on travel programs, 
destinations and how to work the ever changing system. 

Use the tools
the internet has provided a raft of tools to ease the pain. 
tripit.com is a must for frequent flyers storing all details 
and updates of travel. Waze.com is a fast growing com-
munity of road warriors, continually updating travel times, 
accidents, speed traps etc. Uber.com is a fast growing 
disruptive innovation in the taxi industry.  kayak.com a 
one stop source of cheap travel.

eat Well
By this i mean two things. it’s sometimes hard to stick to 
healthy foods on the road -  hotels, room service, truck 
stops etc. at the very least pack some healthy snacks for 
when you are pressed for time or relaxing post gig.
But likewise, make sure you explore the local cuisine 
whenever possible.  i love to explore and eat - chow-
hound.com, Yelp.com & the food sections of Flyertalk.com 
have all provided great tips and suggestions.

gadgets
Magicians all love shiny new things, but as nick lewin 
pointed out recently in a piece, packing your sparkly new 
pair of Bose Headphones in your carryon probably means 
you have to leave out a prop that might save the day if 
your checked baggage doesn’t show. one approach is to 
aim for things that have multiple uses, either in your show 
or in your travel logistics. 

sleep on the other side

and i think it was Max Maven who offered this insight-
ful  tip for hotels and motels. always sleep on the side 
of the bed away from the phone. it’s usually much more 
comfortable.

Who is timothy Hyde

timothy Hyde has been a full time performer since 1977 
and is widely acknowledged as one of australia’s busiest 
and most successful magicians. a wide ranging career has 
taken him through street performance, comedy clubs, 
theme parks, trade shows and casino seasons. He now 
works almost exclusively in the corporate sector, both 
speaking and entertaining, with an occasional cruise ship 
assignment.
His online Magiccoach project, running since 1999, in-
cluding a free newsletter, manuscripts and unique prod-
ucts can be found here      
http://www.Magiccoach.com  

V
MentalUnderground.com 

Available now from

Don't be fooled by the playful exterior! Bairn is 
packed full with the professional mentalism of one of 
the world's top full time performing mentalists, Ken 
Dyne. These are strong, visual performance pieces 
direct from his working repertoire, all wrapped in 
Ken's trademark anarchic humour.

A cheeky tome of practical real-world 
professional mentalism with attitude.
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ROMany - DREaM 

IT, BElIEVE IT, DO 

ROMany
DIVa OF MagIC

Romany aka Romany diva of Magic 
www.romanymagic.com is a British 

female stage magician working a 
quarter of the year on cruise ships 

and the rest in cabaret, theatre and 
private performances. Featured on 

Penn & teller ‘Fool Us’, she is the only 
British/female Winner of the World 
Magic seminar golden lion in las 
Vegas, Magialdia First Prize, Magic 

circle stage Magician of the Year and 
believes firmly the old adage that 

we’re only as good as our last show. 
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dReaM it, BelieVe it, Be it ... 
ROMany

When Paul asked me to write for Vanish, i was extremely 
flattered and enthusiastic.   not enough to actually write 
anything of course, and that was more than 6 months ago. 
there is now a deadline of just one day to get this to Paul.  
all procrastinators out there will sympathize and agree it 
would have been rude to have got the piece in ahead of 
time.   

the thing that most bothered me is that Paul asked me 
to write about magic from a female perspective. Which 
is tricky. does my professional magic life have more in 
common with other female magicians than it does with 
my male colleagues?  i don’t think so. the only major thing 
we have in common is that we will probably be the onlY 
female booked on the bill at any magic convention and 
that none of us wear Y-fronts. (classic British undergar-
ment designed to keep male equipment in place while 
readily available for daily use. google images for pictorial 
explanation and ebay for purchase.)   i say that, obviously i 
could be wrong, please feel free to ask your female magic 
friends.  i take no responsibility for the consequences. 

otherwise, female magi are as varied as all of you reading 
this. From suzanne to Melinda, catherine james in oz to 
connie Boyd in canada, jade to Billie the kid, there are 
more differences than similarities.  However, one thing i 
do know about and have lived for the last 20 years is the 
dream of being a great Performer of Magic and the curi-
ous day-to-day journey on the path towards that dream. 

The start of a new series of articles by one of the 
busiest magicians in the world today ...

this is what i thought i would share with you, hop-
ing that it is something you also experience and at 
the least it will be an interesting journey for you to 
follow...  i will of course let you into many  scintillat-
ing & salacious feminine magical secrets too..corsets, 
frilly knickers, thongs, secret hiding places, bosoms 
even!!!!....   in case you suddenly perked right up and 
started paying proper attention, the last sentence was 
just a big fat teasing lie.   there might indeed be bo-
soms in the near whereabouts of this article but we’re 
not going to mention them again. 

Henry Moore, the english sculptor said, “the secret 
to a happy life is that you should have something to 
strive towards that you are passionate about... and 
that you never achieve.”  i have taken that as a mantra 
for my own life. though i make no claim whatsoever 
on my prowess as a magician, i do admit that i am pas-
sionately trying to get to be the best performer i can,  
and have been aiming to perform that ‘dream show’ 
for the past 20 years since i first started in magic. on 
other hand,  i also keep in mind that no matter how 
loud the applause or how smoothly i make that par-
ticularly difficult twiddly move with the secret rubber 
band, when i leap off this earthly diving board to take 
a place in the stars above, my wonderful workshop of 
handmade props, carefully worked scripts and beauti-
ful costumes will simply be a pile of useless detritus to 
be sold at the next Magic circle bring and buy or even 
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Integer volutpat tempus
Photos above:

ali Bongo and Romany 

thrown away. Which puts it all into 
perspective.

sorry. got a bit gloomy there... let’s 
cheer ourselves up again. think of 
your favorite shiny prop, add glitter, 
sequins, spotlights, rave reviews, a 
free ticket to your favorite show in 
Vegas...   Feeling better? 

let’s start. 

i wondered about how much back-
ground about myself i should give 
you. since we’re in such a conve-
niently technical age, i could po-
litely encourage you to go to www.
themagicstateofmind.com where 
you can find a brand new interview 
with me for free on i-tunes with the 
Brit expert performer of cups and 
balls Pete Wardell.     listening to the 
other interviews with well-known 
magicians on the same podcast 
kept me from throwing myself 
overboard on the last cruise and 
really made me think. You’ll enjoy 

them i’m sure, and you’ll get an idea 
of what i do and how i came into 
magic.  
However, if you stubbornly refuse 
to listen to that, here i am in brief. 
i’m a professional magician/enter-
tainer working a third of the year 
with a solo stage show on cruise 
ships and the rest of the year in 
theaters, corporate cabarets and 
private parties.  i started learning 
magic 20 years ago and hope for 
another productive 30 years, head-
ing towards being an eccentric old 
bat with great costumes & original 
stage routines featuring strong 
magic.  Magic strong enough that 
the audience will over-look their 
prejudice against the unusual figure 
of an older female performer and 
be seduced into a haze of wonder 
and laughter.  Role models: angela 
lansbury (Bedknobs & Broomsticks, 
jane Russell (some like it hot), 
Rosalind Russell (gypsy), shirley 
Maclaine, agnes Moorhead (the 
mother in Bewitched).  that’s the 
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plan.  oh and in case you’re won-
dering.... i’m 46, no kids. Family is 
a professional dog-walker called 
johnny Walkabout, Bongo the 
labradoodle (named after ali)  & 5 
chickens called devant, copper-
field, Penn, lance and McBride.  (i’m 
joking about the chickens’ names, 
please i’m not completely bonkers). 
i live in Brighton, england in my 
house called the sequin starship....  
that’s not a joke this time.  as magi-
cians we name things, whether they 
are or not. “there is nothing up my 
sleeve...this is an empty box... ”   so 
if i say i’m a diva of Magic and l iive 
in a sequin starship, which of you 
will say that i don’t?

When i was 30, (just last week, cue 
laughter...), i realized that i had to 
choose between starting a family 
and following my dream of creat-
ing/performing a stage act. at the 
bottom of a london tube escalator 
i reasoned that if i had children and 
didn’t have an act, i would resent 
the children and have to lock them 
in the rat infested cellar while i 
practiced but if i managed to create 
a magic act but no children that 
would be ok. By the time i’d got to 
the top i’d decided in favor of magic.  
it’s a choice i notice most other 
female pro magicians have made. 
cheaper this way anyway. so much 
quieter... kinder to the rats too.

at this very precise moment in 
time, i am in bed with flu, splut-
tering and coughing in my cabin 
on a Holland america cruise ship 
somewhere between thailand and 
cambodia. i have no voice at all 
and my head feels like it is under 
water. i can assure you i look rather 
unlike the glamorous publicity 
photo here! after doing a run of 
christmas bookings and 14 shows 
at the Magic circle last week i 
obviously managed to contract the 
official ‘entertainers end of Year’ 
flu. i flew 20 hrs to singapore, the 
morning after the last circle show, 
confined myself to my cabin for 3 

days sneezing and snuffling until i 
cranked out 2 ‘best effort under the 
circumstances’ shows and i’ve been 
here ever since...2 more days and 
i’ll fly home again from Vietnam. it’s 
a long way for 2 shows!  it makes 
me smile to notice how much the 
cruise company really doesn’t care 
very much about your current state 
of health. You Will do your shows, 
so you might as well get on with it.  
the amazing thing about showbiz is 
how it is possible to pull a show out 
of the bag while feeling like death. 
the audience won’t even know.
While surviving this flu in my cabin, i 
have been listening round the clock 
to a  series of podcasts by profes-
sional British magicians.  You can 
find these on i-tunes www.themag-
icstateofmind.com and the Magi-
cians‘ Podcast.   listening to these, 
i am increasingly inspired by the 
subject of how we can improve our 
magic.  i am constantly frustrated by 
my own magic so what steps can i 
take to improve it? 

it’s probably a good idea to have 
a plan. so this is my new plan for 
2015. For starters...  i do a 5 min 
silent act with birdcages, rings & 
pink stuff.  i’ve been developing it 
for the last 8 years but it’s not ‘there‘ 
yet.  i want it to be at the level of an 
internationally desired silent act so 
i’ve decided to set myself the goal 
of performing it on le cabaret Plus 
grand du Monde (see Youtube).  
this is a show filmed in Paris where 
5 min cabaret acts are filmed in a 
very elegant environment.  When 
Boris Wild encouraged me to do this 
last year, i replied that this silent act 
wasn’t good enough. it isn’t...yet. 
But without a goal, it won’t ever be. 
it needs rehearsal, direction, pol-
ish, thought... more thought.  i also 
need to lose 10lbs, which is might 
well be the hardest part!  
i have the wonderful facility of 
having my own little theatre and 
workshop in my house, set up with 
video camera.  i’ll describe this more 
in another article. it’s the upside of 

not having a wife calling the interior 
decor shots... 

so, because i am a champion 
Procrastinator, i am going to invite 
my magic friends to come, stay in 
the sequin starship, have a good 
breakfast of fresh  home laid eggs 
& rehearse with me. We will take 
turns and help critique each other. i 
shall stop eating chocolate... let me 
re-phrase that.  i will stop eating so 
much chocolate. next year, you will 
be able to watch the new improved 
me and entirely satisfactory act on 
Youtube. Finally, i will be proud of 
it instead of chronically frustrated.  
Feel free to call me on this. 

in fact, by the next time i write for 
Paul and for you, these marvelous 
sessions of creativity will have hap-
pened, hopefully my act will have 
improved.  that’s a happy thought.   
if you, like me, have that permanent 
feeling that your magic could be 
better, what could you do in practi-
cal terms before the next issue of 
Vanish???    just for starters, what 
achievable steps could you take?  
Feel free to let me know by email 
romany@romanymagic.com or on 
Facebook to Romany divaofmagic.  
We can become accountable action 
mates, which sounds awful but 
might be fun.

at least you won’t have announced 
your ambitions to the huge expert 
readership of Vanish which... er...i 
have.  doh.  nice to meet you all 
though.   and if you do have any 
pressing and/or publishable ques-
tions you’d like me to answer over 
the next issues, send those through 
on the email too. 

V

www.VanishMagazine.com


62 VANISH - International Magic Magazine     www.VanishMagazine.com

ToppMagic.com
Unique, Original ! 

Funny and Vintage Magic 

Good prices, free shipping Worldwide

We provide products from among, 

• Wild - Colombi
• Vernet Magic
• Uday Magic World
• Tora Magic
• Tony Clark
• Tenyo Magic
• Tango Magic
• Sorcery Shop
• Sean Bogunia
• Peter Eggink
• Norm Nielsen
• Murphys Magic
• Masuda
• Mark Mason
• Mak Magic
• MagicSmith

• Magic City
• Johnny Wong
• John Kennedy Magic
• Jay Sankey
• Henry Evans Products
• Heinz Minten
• Goshman
• Funtime Magic
• Fun Incorporated
• Fantasio
• EZ Magic
• Difatta
• Derek Rutt
• David Regal
• Black Magic
• Asia Magic

Web: www.toppmagic.com - Email : sales@toppmagic.com - Tel : +66 (0)84 945 5151
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The Magic Emporium
4429 Gunn Highway * Tampa, FL 33618

(813) 265-9263

FREE Magic Trick ($50 Value)
with any purchase* 

enter “FREETRICK” in “add a note for seller” section upon checkout

*minimum purchase of $50 required for free Trick

Thank you for supporting
The Magic Emporium, 
   a real brick and mortar magic shop. 
       We appreciate your business

         Gary Barker

Dealers contact Murphy’s Magic

HOME NEWSLETTER CALENDAR DOWNLOADS NEW PRODUCTS

www.themagicemporium.net
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delUsional illUsionists

Touring with
The illusionists
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Jeff Hobson shares his experiences while touring 
the world with the hit show  “The Illusionists” 

damned kids/Part 3

today, on tour with the 
illusionists, i’m the old-
est member of our troup. 
kevin james and i are 
close in age. i’m one 
month older. the rest 
of our cast of seven are 
as young as twenty-two 
years old. We all get along 
just fine but there are dif-
ferences.

i prefer to keep my rou-
tines the same - or as 
possibly close to being the 
same - every show, every 
night. it’s not that i don’t 
want or resist change. 
it’s not that i reject the 
thought of change as i see 
older people do in their 
regular lives. it’s not that 
i shy away from creating 
new routines to perform. 
indeed i do. However, to 
me it’s just plain common 
sense to keep a routine 
the same because there 
are others in the show 
that depend upon hearing 
my certain patter, music 
and timing thereof to plan 
out their duties and acts 
that come after me.
 
jay Marshall once said 
to me and others that he 
believed a pro can really 
only perfect about six rou-
tines in their professional 

careers given the time it 
takes to work a routine 
into perfection. is that old-
school thought? or is he 
right? Personally, i believe 
i have 5, “a” routines.

in my experience, i know it 
takes many performances 
to get the right timing 
and scripting for an effect 
or routine if it’s original.  
sure, many seasoned 
performers can make a 
trick “good” soon after a 
little practice, but to have 
a “killer” routine, that’s 
something else. 

it’s when i’ve gotten bored 
with a routine i’ve been 
performing a long time, 
ironically, is when it starts 
getting really good by 
the audience’s standards. 
i relax into it, develop 
the proper beats of the 
routine, prepare for the 
“outs”, trim the unneeded 
parts and understand why 
i make each move. this 
doesn’t happen within 
just a handful of perfor-
mances.

on the flip side, i’ve seen 
and performed with the 
new generation of magi-
cians and how they study, 
practice and perform. 

there’s quite a difference. 
Most of these “kids” learn 
magic from dVd’s and the 
internet. the plethora of 
effects that are available 
are staggering. they learn 
quickly. i also think the 
surge of finger-flinging 
sleight-of-hand is inter-
esting to watch and is 
certainly commendable. 

However, while there is 
obvious talent out there, 
many of these same 
youngsters have not had 
the opportunity to invest 
the onstage time needed 
to carry a show by them-
selves. they miss the hows 
and whys of stagecraft 
and audience manage-
ment that can only be 
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learned from hundreds of hours in 
front of a live audience.

don’t get me wrong. the kids in 
the illusionsist show are certainly 
exceptions to what i’ve stated above 
and well deserve all the accolades 
they get. even so, i see them taking 
unnecessary risks. they “try” a new 
trick or method on the fly during 
live shows and on live television 
interviews. While i don’t think crea-
tivity should ever be discouraged, 
when you have ticket sales on the 
line, it’s not a time to take chances.

if i decide to try a different effect 
or method, i would only attempt 
it while doing a one-man show of 
45 minutes or longer. i’ll place the 
change in the middle of the show. 
this way, if it doesn’t go so well, i’ll 
have time to recover.

i performed many shows in my 
teens. Birthdays parties, scout ban-
quets and family gatherings. When i 
started to perform corporate perfor-
mances in my mid-20’s, i still made 
many mistakes. it wasn’t until i was 
in my 30’s did i really start to “get it”. 
By then, i had performed at count-
less fairs, festivals and auto shows. 
at age 31, i was offered a show in 
las Vegas. that gig allowed me to 
stay for over 15 years on the strip. i 
didn’t need to think at all about my 
technical performance but invested 
in perfecting my character and 
presentation.

this is the time i knew i was good. 

i had a young friend of mine who 
decided to become a magician after 
watching one my performances ask 
me, “When will I know when I’m get-
ting good?”. i answered quickly, “Call 
me after you perform 500 shows”. a 
few years later he called me and his 
first words were, “You’re right! i’m 
good and i know it!”  He gets it.

damned kids!

V
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Road case RUMinations 
OUTERBRIDgE
When i was 16 years old i somehow managed to line up 
a performance in a theatre in Bermuda! i was beyond 
excited, and even the nightmare of doing the paper-
work required to fly my two doves to another country 
did not drag me down. i was determined to deliver a 
great performance and look like a pro. i decided it was 
time to transfer my cherished magic props from my 
grandmother’s old suitcase into something that offered 
more protection and a more professional look. i tracked 
down my friendly neighborhood road case manufac-
turer, and i can still remember the triumphant day when 
my first road case was delivered. i was delighted to have 

adjustable foam compartments to safely store all my 
props in, and i loved the way a road case created the 
illusion that i knew what i was doing when i arrived at a 
show. 

a road case – or ata case, flight case, transit case, or 
road box – is a shipping container specifically built 
to protect fragile equipment when it is transported 
between locations. When we perform our full illusion 
show, outerbridge – clockwork Mysteries, we have 
between 5,000 and 10,000 pounds of equipment that 
must be transported to and from a theatre, and we 
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don’t want to arrive with broken props. over the years 
i have purchased over 100 road cases and our current 
show travels in about 50. i have learned countless les-
sons over this time, through trial and error. For example, 
if a case weighs 200 pounds… casters (wheels) are a 
great idea. a glass milk pitcher should not travel in the 
same compartment as a loose heavy metal object. and 
if you don’t want anyone to flip a fog machine case on 
its side because it contains fog fluid that can spill and 

ruin the machine… you should stencil “no FliP” on the 
case! 

When i first started buying custom-made road cases, 
i had them built for the size of my props. this worked 
well until i graduated from a minivan to a cube truck. at 
that point i found that i had a collection of randomly-
sized cases, which made packing a truck rather chal-
lenging. i learned that a road case should be designed 
for both the prop and the truck, by using standard 

ted outerbridge has been hailed by critics as “the most successful professional magician in canada” and “a 
champion of magic.” Performing professionally since 1982, ted outerbridge has been featured in theatres from 
coast to coast and on both sides of the atlantic, where he set box office records with his tours Illusions, Magi-
cian Extraordinaire, Magical Moments in Time, and The Time Capsule Tour.

Marion outerbridge joined the ted outerbridge Magician Extraordinaire show as a dancer and lead assistant in 
1999. Marion quickly became an integral part of the show, and became ted’s partner, on and off the stage. in 
2006, Marion and ted celebrated the ultimate magical moment in time when they were married in düsseldorf, 
germany. the chemistry between Marion and ted onstage is phenomenal, and it’s clear that they are having 
the time of their lives.

ted and MaRion oUteRBRidge
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“truck Pack” sizes. 1/4 pack, 1/3 pack and 1/2 
pack are standard sizes. 

Most cube trucks and straight trucks have an 
interior width of 90 inches, and 53-foot trailers 
tend to be 96 inches or wider. i try to design 
road cases for both 90” and 96” wide trucks 
by using a fraction of 90” for one dimension 
and a fraction of 96” for the other dimension. 
For example a 24”x45” case can go in a 90” 
wide straight truck (2x45”) or a 96” wide trailer 
(4x24”). When i have small odd-sized road cases, 
i transport them in a larger truck pack sized 
case.

i also try to standardize the height of my road 
cases as much as possible, and i always order 
them with stacking “cups” or “dishes” in the 
lids. When they’re stacked, the casters of one 
case fit in the cups of the case it’s on top of, 
so the upper one doesn’t roll around. When 
possible, i use a height of either 26” or 38” 
(including the casters) so i can stack the 
cases two or three high and end up with a 
uniform height of 76”. 

Here are some common truck Pack sizes: 
22.5”x32”
22.5”x48”
24”x30”
24”x45”
30”x32”
30”x48”
32”x45” (will not fit through all doors)

Road cases are made of laminate panels. the 
panel has an outer layer of aBs or fiberglass 
laminate which is glued to 1/4”, 3/16” or 1/2” 
plywood. i strongly recommend using 1/2” 
panels unless you are sure you will always 
handle your cases yourself. When road cases 
are moved on and off of airplanes, ships and 
trucks, sometimes with forklift trucks, they are 
often abused so they should be heavy duty! 

Road cases can come in just about any color 
you can imagine. since they are often vis-
ible in the wings, black is a popular choice 
for touring shows. Black is my preference, 
although Marion would like a pink wardrobe 
case for her 21 costumes!  

i always use recessed hardware when it is an 
option, because surface-mounted catches 
and handles tend to shear off when they 
come into contact with other road cases or 
the sides of a truck. large latches are easier 
to open than smaller ones and they are 
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more solid. if a case can’t comfort-
ably be lifted by one person, casters 
are essential. 4-inch casters make 
life a lot easier compared to smaller, 
cheaper casters. the casters should 
be spaced so they fit on a standard-
size truck loading ramp, otherwise 
they’ll have to go on the ramp 
diagonally which is not fun. these 
choices cost a bit more but they are 
well worth it. a road case has a very 
long lifespan, and cheap hardware 
results in a lot more repairs. 

i am happy to report that the four 
large brandy snifters we use for the 
Himber Ring and snowstorm have 
never broken during transport, 
thanks to their individual foam com-
partments in our Prop case. there 
are many options for lining the 
interior of a road case, depending 
on what is being transported. ether 
foam is for heavy shock absorption 
and it works well under heavy items. 
ester foam is good for softer, yet 
firm, cushioning to protect fragile 
items. sometimes carpeting or ozite 
is all that’s required. it is important 

to keep the foam thickness in mind 
when you’re designing a road case.

i have a labeling fetish. i use numer-
ous labeling devices to label almost 
everything in sight. this comes in 
handy on tour, when many differ-
ent people are involved during 
the setup and strike of our show. i 
labeled the airborne glass bottle so 
everyone knows how much water 
to put in it. i label our flashlights 
and cables so they aren’t confused 
with the ones belonging to the local 
theatre. i label the drawers of our 
Prop case so everyone knows what 
is where. and finally, i label road 
cases. Years ago i acquired a brass 
stencil kit for spray-painting letters, 
and i don’t know what i’d do with-
out it. i use it to label the interior 
compartments of road cases to help 
people pack equipment in the cor-
rect spot. i also label the exterior of 
road cases with our name and the 
contents of the case, for example 
PRoP or tiMe MacHine. as well, i 
label the destination for the road 
case when it arrives at a theatre. 

For example our Wardrobe case is 
labeled dRessing RooM and our 
Prop case is labeled stage leFt. this 
allows the local crew to unload our 
truck and deliver all our equipment 
to the right locations. i label the 
four sides and the top of each road 
case, so we can identify them when 
they are stacked and when they are 
placed against a wall or a curtain, or 
next to each other.

after a performance, it takes about 
90 minutes to pack all our equip-
ment back into its road cases. once 
this is done, it’s time for the load-
out. We use a truck Pack diagram 
that shows where each case will go 
in the truck, and we tape it to the 
wall just inside the truck. We’ve also 
used a series of photos to show the 
order in which the truck is packed. 
often we are using every available 
cubic foot of the truck to fit our 
show, and these visual instructions 
help to eliminate packing night-
mares. they also ensure that we 
don’t forget anything at the theatre. 
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a member of our team “calls the pack” 
by announcing which case goes on 
the truck next. the local crew rolls 
each case onto the truck as they are 
instructed, and stacks them when 
necessary. this procedure allows us to 
get the truck loaded quickly, which is 
important because everyone on our 
team has had a long day. When we 
are really organized, we number the 
cases in the order they are loaded, 
which make the job run even more 
smoothly. 

We use load bars and ratchet straps 
to secure our road cases and prevent 
shifting in the truck. they are secured 
in sections about eight feet deep. We 
always use two straps for each sec-
tion, especially the last section. the 
momentum of a moving truck can be 
incredibly powerful, so securing the 
load prevents our show from ending 
up on the highway!

www.tedouterbridge.com
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The original PK Rings by Jim 
Trainer have reached the next 
level of evolution & engineering!

    25% More attraction power.
    More shatter resistant.
   2 styles: curved and beveled bands.
    3 colors: black, silver & gold.
    8 tricks & routines included.
    Comes in a High-end storage/gift box.
    videos on Troubleshooting & maintenance.    videos on Troubleshooting & maintenance.

Kinetic Rings Available @:

mjm magic
wwww.mjmmagic.com

pegani
wwww.pegani.dk

rp magic
wwww.rpmagic.net

magic warehouse
wwww.themagicwarehouse.com

magic emporium
wwww.themagicemporium.net
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BRicks and MoRtaR sHoPs

tannens Magic sHoP

store: tannen’s Magic 
location: new York, new York 
owner: adam Blumenthal
Website: tannens.com 

ia labor of love. this saying captures 
why magic shops will never cease 
to exist. out of the many magic 
shop owners i have interviewed 
for this column, not one has said 
to me “i did it for the money.” they 

have all made sacrifices to keep the 
one-on-one magic experience alive. 
While some had a romanticized idea 
of the life as a magic shop owner, 
these ideals were quickly replaced 
by reality and they have had to 
adapt and overcome. others knew 
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what trials and tribulations awaited 
them, and yet jumped in with both 
feet. 

i just left a magic shop owned by 
someone who knew that his life 
as a magic shop owner was not all 
wilting flowers and Hippity Hop 
Rabbits. (actually, if he had thought 
of it that way he may not have done 
it. that sounds like a terrible life). 
so, knowing what was in store for 
him why choose this life? Yes, for 
the love of magic, but more than 
that, for the love of tannen’s itself. 
adam Blumenthal grew up with 
tannen’s. When he was young his 
great aunt would buy him gifts 
from tannen’s, and he made his 
first trip to tannen’s while in the 
first grade as a school field trip. “We 
had to write a research report on 
any subject. that’s how they taught 
us. Find a subject that interests 
you. i chose magic, and part of 
the class assignment is that the 
teachers would take you on a field 
trip to research your paper.” (thank 
you great aunts and first grade 
teachers.) a few years later adam 
became a regular weekend tannen’s 
loiterer, which eventually led him 
to standing on the other side of the 
glass counter. 

in 2003 tony spinna (the owner 
of tannen’s at the time) was 
ready to hand over the keys to a 
new owner. adam, with another 
business partner, took over the 
shop, and in 2009 adam became 
sole owner of tannen’s. adam is 
very clear that he never intended 
to own a magic shop, and has no 
interest in owning any other magic 
shop. “i would have zero interest 
in opening a new magic store...i 
don’t mean the opening, i just 
wouldn’t want to own any other 
magic store. it’s because i grew up 
with tannen’s.” Having grown up 
with tannen’s adam is very aware 
of its place in the lives of so many 
magicians. i asked him if he ever 
felt pressure from magicians who 
were perhaps skeptical of him and 
what he might do (or not do) as 
the new owner of such an iconic 

magic institution. He said, “We used 
to get a lot more of that, we still 
get some...tannen’s certainly, and 
i think all magic shops probably, 
deteriorated to a point where 
you’re coming into a white room 
with florescent lights. Back in the 
day going to a magic store was a 
magical place to go. and they just 
turned into your general storefront 
with nothing terribly exciting about 
the place and the experience...
it was a little bit like walking into 
a Blockbuster video to go into a 
magic store. everything’s in a dVd 
case, it’s really an uninteresting 
place. Part of taking it over, and 
the reason i say there wasn’t 
pressure to maintain it, is there was 
enthusiasm for what i was doing 
to make it a more interesting place 
to walk into.” i can say without fear 
of contradiction that tannen’s is 
extremely interesting and exciting 
to walk into, elephant and all 
(“what elephant? Yea, we don’t talk 
about that”). 

not only does tannen’s have a 
very magical ambiance, adam has 
made a deliberate effort to cater to 
people who want to learn magic. 
no fake poop here. in fact, tannen’s 
only sells one magic kit, and that’s 
because it accompanies a magic 
book, (josh jays’). adam explains 
that “We cater to everybody, 
professional magicians, active 
hobbyist, and people who just 

want to learn their first trick - very, 
very young kids to some regular 
customers in their late nineties. 
We’re happy to have anyone 
walk through the door, but at the 
same time we want you to have 
wanted to find us. no one’s going 
to stumble onto tannen’s.” this 
is a very true statement. My first 
time visiting the store i wandered 
around the corner of 34th street 
and 6th ave for several minutes 
looking for a sign – there is none. i 
asked adam if this was deliberate. 
“absolutely. We want to be able 
to give attention to someone who 
has questions and wants to learn 
something.” if you’re someone who 
is looking for a magic shop catered 
to people interested in magic 
than walk through the doors of 45 
West 36th street (even if it doesn’t 
resemble the type of building a 
magic shop would be in) take the 
elevator to the sixth floor, then take 
a left and go all the way to the end 
of the hall. 

throughout the years tannen’s has 
been known for its products and 
publishing. When asked if he had 
any plans to create and produce 
more products adam answered, 
“at this point we only manufacture 
select pieces now. We don’t do 
nearly as much manufacturing 
as we used to. it’s too easy for 
everybody to create on their own, 
which is wonderful in that it can 
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take unknown people and bring 
their work to light. But it also can 
over saturate the market with a lot 
of things that really shouldn’t be 
released. either they’re not original 
or they’re just not good. so i think 
our place, at this point, is not to add 
to the over abundance of material 
but to really curate what we think 
will make you a better magician.” of 
course it is impossible to think of 
tannen’s and not think about their 
magic camp. Many professional 
magicians have attended tannen’s 
magic camp during their early years 
of french drops and double lifts. 
Past gradates include david Blaine, 
josh jay, steve cohen and even the 
owner of tannen’s himself, andrew 
Blumenthal. “camp is what really 
opened the door to tannen’s for 
me...camp meant a lot to me and 
still means a lot to me so that was 
a big part of taking [tannen’s] over.” 
so, in addition to running the magic 
shop andrew also oversees one of 
the most well known and highly 
regarded magic camps in the world. 
But he is not alone. For the camp 
there is a camp director overseeing 
the day-to-day operations, and 
within the magic shop there were 
three other employees working 
behind the counters or in the back 
room. this may not seem like a lot, 
however, no other magic shop i 
have visited or spoken with have 
that many employees working 
at the same time. and yes, they 
were all working, either filling mail 
orders, receiving new inventory or 
helping customers. something else 
that surprised me about tannen’s 
was the amount of customers 
coming and going during my visit. 
For being tucked away at the end 
of a hall on the sixth floor of an 
inconspicuous looking building, 
there was a steady stream of 
customers. customers included, an 
active hobbyist looking for a utility 
gimmick to enhance his three fly 
routine,  a college student searching 
for a trick she could practice and 
perform for a class presentation 
and staff from saturday night live 
came in to pick up magic props for 
that weekends show. there also 

seemed to be a constant presence 
of young men and women, peering 
into the glass counters asking 
about this or that and occasionally 
showing other customers tricks of 
their own. as i stood back watching 
the interactions of customers 
and employees, i thought about 
growing up without a magic shop 
nearby and how “this is what i 
imagined a magic shop to be like.” 
andrew has a simple, yet very 
significant advice to anyone 
thinking of opening a magic store. 
(i believe this advice is equally 
relevant to current magic shop 
owners). “You should know how 

you think you can serve the magic 
community.” He goes on to say, 
“know why you’re doing it. do you 
think you can add to the world of 
magic by opening a retail store, and 
if you can then absolutely do it.” 

V
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Ray lUM - THE TRI-

PlE THREaT MagI-

THE IllUSIOn 
FaBRICaTIOn 

SERIES 
Ray lum is one of three things. He is 

an illusionist, close Up Magician, and 
Magic Fabricator. those who have 

worked with him will tell you he is a 
perfectionist both in performing and 

building props. there are very few 
people in the magic business who are 
both performer and magic fabricator. 

this clearly puts him in a class all by 
himself. We welcome Ray as a new 

columnist for VanisH Magazine
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RaY lUM 
THE TRIPlE THREaT
Illusionist, Close-up magician and magic Fabricator

Magic came to me when i was eight years old 
and when lee grable came to my elementary 
school and did an illusion show.  i was mes-

merized by his “Floating Piano” and i caught the magic 
bug. the next time the magic bug bit me, was when 
doug Henning appeared on television and did his 
“egyptian theme act”, which is now in greg gleason’s 
living room) and of course when david copperfield 
came on tV.

i wanted to learn everything i had seen on those spe-
cials so i bought  the “tarbel Books” and Mark Wilson’s 
course. i still have these books in my library today.

at the age of 14 i decided i wanted to become an il-
lusionist but i had no money to buy big illusions. as an 
eager young kid i grabbed my dad’s hammer, saw, and 
my Encyclopedia of Stage Illusion Book.  i made a mess 
in  my dad’s garage even though i thought i knew what 
i was doing at first, but of course i didn’t. i was making 
a base and the base came out to be 20 inches thick. 
First i thought it was cool to make my own wood base, 
but i just ended up wasting my dad’s good wood. i 
didn’t let first experience stop me from building.

at age 18 i pursued different jobs  so i could buy thayer 
and abbotts Props just to see how they were made and 
the quality of craftsmanship . i took various jobs includ-
ing house construction, jobs in a cabinet shop, car 
paint shop, and at a metal fabricating shop that made 
signs. at the same time i was doing small magic shows 

on the side but i knew by taking all these jobs it  would 
definitely help me enhance my building experience. 
the thayer and abbotts Props i would take apart to 
learn from them.  to my amazement i was actually able 
to improve my skills on prop making and  better myself 
by learning from these master builders.

Finally, at the age of 21 promoters from asia called me 
to do several illusion tours. they sent me all over asia 
and i was doing illusion shows in japan, shanghai, 
Hong kong, thailand, Philippines, Macau and then i 
went to canada. the tour lasted a good several years. 
as soon as i got back home to Bay area, california i got 
into working with several corporate events for clients 
such as “silicon graphics,” “3M,” “Hewlett Packard,”  and 
“intel.”  For intel i made their ceo appear with a custom 
made illusion, and other corporate companies mad 
me design and build illusions with their company logo 
on them.   luckily having a shop of my own, i was able 
to accommodate many clients by creating everything 
they’ve asked for.

Back in 1989, while i was touring japan an idea was 
born which is now called the “lumball Machine.” i was 
walking in to a store with my promoter and i glanced 
at a gumball machine on the side. the promoter said 
to me, “Ray’son, wouldn’t it be cool if you can do some-
thing with a gumball machine.” i ended up buying every 
gumball machine that i could find in japan. i was in my 
hotel room finding ways to make it into a magic prop. 
then it just dawned on me, “why don’t i just vanish a 
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“I began to restore top props 
build by John Gaughan, Bill 
Smith, David Mendoza, Owens, 
Wille Kennedy, Owen Redwine, 
Creative Magic, Spectrum 
Studios, Abbotts, Thayer, and 
Wellington.  “

ring and make it appear inside the capsule of the gumball ma-
chine.” it took many trials and errors to get to where it is today. 
Upon my arrival to the United states i found out there were two 
more gumball machines made using two different methods. 
Between Hocus Pocus and i we sold over 250 units. 

around the same time i was also working as a close-up magi-
cian as well as doing stage shows at different events.  i saved my 
money to buy professional illusions which led me towards john 
gaughan and david Mendoza who were the two top builders at 
that time. i was very fascinated by their fabrication; so again, i 
bought most of their illusions to study their methods and  build-
ing techniques. later i also found other professional builders 
such eric olson and john Uhern, and carefully studied their ways 
of fabrication. eric and john’s work is amazing and i ended up 
adapted their way of fabricating.  i’ve known eric olson for over 
18 years and he is now one of my closest friends. i look up to him 
and still use him as builder myself. He still often helps me out and 
offers me tips and suggestions when it comes to fabricating. 

in Morgan Hill, california, i started the lum entertainment group/
Fabrication and Restoration shop. there i began to restore top 
props build by john gaughan, Bill smith, david Mendoza, owens, 
Wille kennedy, owen Redwine, creative Magic, spectrum stu-
dios, abbotts, thayer, and Wellington. a recent example was whe 
Paul gross, owner of Hocus Pocus, gave me a Mark Wilson/john 
gaughan zig zag to restore. it was eric olson who made the zig 
zag originally for Mark Wilson, but i needed help to find out the 
right colors for it. eric olson was extremely helpful on giving me 
tips to do the restoration. (see next few pages for the photos of 
the restoration.) the Mark Wilson zig zag was the hardest restora-
tion i’ve even done. i told Paul when i first saw it,  “throw it away 
coz it’s unsalvageable.” 

Paul said to me, “You can do it,” and i said back to him, “No, I can’t, 
it’s impossible!” But Paul gross believes in me so much that he 
knows i can deliver the job and he refused to give it to anybody 
else.  He wanted me to restore it to its original days of AliKazam! 
it was a very intricate and challenging job and it took most of my 
time restoring it. the zig-zag is one restoration that i will always 
be proud of, and i am glad that Paul gross brought it to me to 
refurbish. 
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in 2011 i moved with my wife, 
Marjorie and my son jaden, 
to las Vegas, nevada.  as we 
all know, las Vegas, nV is the 
Magic capital of the World. My 
best friend tim White, a magic 
consultant for david copperfield 
for many years, introduced me to 
a colleague named tim clothier, 
and i’ve worked with him as a 
fabricator for the last three years. 
in between jobs, i’ve performed 
in variety shows here in las 
Vegas, n.V; santa Fe casino, sun 
coast Variety show, and sam’s 
town and also helped raised 
money for a High school music 
band in Mesquite, nevada. 

i also work with one of the 
greatest inventors and minds in 
magic, Mike Michaels. i am still 
performing my illusion show 
around the world.  

i just opened my own shop here 
in las Vegas. My shop is all about 
restoration, fabrication, and also 
has an in-house sewing depart-
ment. to kick-off lum entertain-
ment group/Fabrication shop 
here in las Vegas we made kevin 
james’ new prop for the illusion-
ist tour, an illusion for Victor and 
diamond, greg gleason, and 
couple illusions for a tV project. 

our faculty continues to grow, 
from years of experience espe-
cially in performing close-up 
magic and large scale illusions, 
touring, stage craft, and consult-
ing.  

if you have any prop that needs 
fixing, restoring, welding, paint-
ing, sewing, and machining, feel 
free to call us at (702) 515-1600 
Business number or you may 
email Ray lum at ray@themagi-
cofraylum.com. thank you for 
your continued support and we 
will continue to serve you. 

in the upcoming issues of Van-
isH i will bring articles on the 
best of the best illusion builders 
starting with eric olson (edF), 

Bill smith (Magic Ventures), Mike 
Michaels (Magic garage), Wille 
kennedy, craig dickens, and alan 
zargorsky of owen Magic su-
preme to name a few.

Ray with Bill Smith 

V
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 MaRk Wilson’szig-zag  
RESTORaTIOn

the original Mark and nani Wilson zig-zag was commissioned by Paul 
gross at Hocus-Pocus.com and ended up being a work or art thanks to 

the incredible work and restoration of Ray lum
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MaRRied in Magic

living and working together is one thing; living and 
working together on a cruise liner for months on end, 
is another. i witnessed, first hand, alexander and elena’s 
very evident system they have in place when it comes 
to their work. this attributes to their success. coopera-
tion, individual roles, respect and a common vision for 
their shows are clearly defined.
 
i am extremely happy to feature my friends alexander 
and elena in this series! telling their story, in their own 
words...

Happy 2015 to all of my readers! i hope you are 
doing everything within your power to make 
this your best year yet!

of all the magic couples featured in this series so 
far, i am fortunate to personally know the following 
duo the longest and to have spent a lot of quality 
time with them.

i first watched alexander perform his close-up 
magic at the Magic castle in the early 90’s and 
admired every bit of his performance. our paths 
crossed again at the Magic castle, almost a dec-
ade later, as alexander and his current stage 
partner and i, along with my wife, were waiting 
in a line to see a show in the Palace of Mystery. 
it was then that we formally met each other 
and learned of our individual performing 
tracks we were working. By that time, my 
wife and i had been working as a magic duo 
for just a few years. Fast-forward to early Fall 
of 2012. alexander and i were both booked 
on the same cruise ship. over the next six-
plus months, i became great friends with 
he and his wife, elena, as we shared taxi’s, airports, 
meals, show set-ups and tear-downs, seemingly endless 
and thoroughly enjoyable discussions and even alex-
ander’s birthday lunch celebration with his family while 
we ported in long Beach, ca.

alexander and elena embody the very essence of a 
partnership in magic and in life. as they live together in 
small cruise ship or hotel quarters, work together, face 
challenges and victories together — they make their 
magic happen, onstage, every time, without skipping 
a beat. couples in magic that have worked the cruise 
line industry can attest to the very real challenges of 
limited, to no, individual personal space. this can be a 
breaking point for many as it only adds to the already 
present difficulties in running a business together. 
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island in Houston, tX and various magic conventions. 
i had been a headliner of tony clark’s “Fusion” for two 
years in lake tahoe when life led me to performing on 
Princess cruises.

Right after high school, elena was interested in music, 
and went to a music college to study classical guitar 
and orchestral conducting. a couple of years into her 
study she realized that music wasn’t her cup of tea. this 
shift changed her focus and she switched her major 
to linguistics. Upon graduating with honors from a 
university with a master’s degree in english and german 
translation, she was at the stage in life when you don’t 
want to jump right into a career, but instead, see the 
world. that’s how we both ended up onboard Princess 
cruises. When i performed my coins across and Ring 
on Rope for her, she’d smile and say, “that stuff doesn’t 
work with me.” i still think it did .

For our first date we went to the Beatles Museum in liv-
erpool and spent no less than three whole hours there. 
that was my first clue that this could be something 
more than just a ship fling – we love the same music. 
among other clues was our mutual love for good cof-
fee and similar views on life and politics. later i found 
out that elena had dance training earlier in her life, but 

ALEXANDER AND ELENA
By alexander great and elena

our love story started a long time ago when a young 
boy decided to make magic his life and one day travel 
the world with his own show; and a young curious girl, 
living on the opposite side of the globe made a deci-
sion to come to america and live her american dream. 
as years passed their dreams grew stronger, and one 
day what was meant to happen, happened. – their 
paths crossed. it was the summer of 2008. a perfect set-
ting for a beautiful love story: a boy, a girl, a magnificent 
sea liner, the Mediterranean sea and a charm of old 
europe.

let’s start from the beginning. My dream of becoming 
a professional magician came true right after i’d gradu-
ated from Usc’s school of Business. instead of devot-
ing my life to marketing, as my parents had hoped, i 
decided to pursue a career in magic. i bought my first 
illusions, signed a contract with Misugi Resorts and left 
for japan. though i started making money with magic 
at the age of 14, this was my first contract where i got to 
do my own illusions. after that i did a stint at six Flags’ 
Magic Mountain, Magicopolis in santa Monica, Magic 

Photo Credit: Shane O’Neal
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never considered it a possible career 
move. i, however, instantly got the 
idea. i suggested we start working 
together and she’d become my as-
sistant. luckily, she agreed.

it didn’t happen overnight. Being 
from different countries on oppo-
site sides of the world didn’t make 
it easy. she had to go home for a 
while to take care of paperwork. i 
flew to Russia in january, 2009, just 
to spend ten short days together 
and meet elena’s family. and, de-
spite all the circumstances, half a 
year later, i was standing at 
laX arrivals waiting for her 
to come down the escalator.

We started working on the 
show right away, and a 
month later found ourselves 
cruising the glaciers of alas-
kan fjords. then, there was 
the Mexican Riviera, Hawaii, 
tahiti and French Polynesia, 
Panama canal, caribbean 
and alaska, yet again. she 
learned all of my illusions 
and brought a direct, under-
stated quality, elegance and 
european sophistication to 
the show, enriching it with 
her own style, choreography 
and magic.

We got married on st. 
Patrick’s day of 2011 in las 
Vegas. it was a small ceremo-
ny with only family members 
and close friends. it was nice 
and elegant, and we were 
very proud of what we put 
together in just a month. 
traveling the world and be-
ing bound with performance 
contracts and only a week 
or two to spare, we did not 
have the luxury of planning 
a wedding the way most 
people do. Frankly, it all fell 
together by chance, or luck, 
like so many things in our 
life. We just stay open-mind-
ed and embrace whatever 
comes our way. experience 
taught us that god knows 
best, and sometimes you 

just have to trust and rely on powers 
that lead you.
if you ask elena if she ever dreamed 
of becoming a magician’s assistant, 
she’d say, “no way!” i think it’s a case 
of a profession choosing you. now 
she can’t imagine doing anything 
else! she is very involved in the 
show-making process. elena takes 
care of new choreography, all the 
costumes, cues, and pretty much all 
of the paperwork regarding prop 
transfers or our travel arrangements. 
she has also started learning magic 
on her own and we are both looking 

forward to putting that in the show.
there is a commitment that goes 
far beyond the curtain. You really 
need a life partner in the show for 
it to be great, i.e., Marvyn & carol, 
john & Pam, jonathan & charlotte 
and sigfried & Roy. illusions require 
time and practice - even then, it’s 
not perfect. You need dozens, no, 
hundreds of shows in front of live 
audiences to even approach per-
fection. a lot of illusionists act like 
assistants are interchangeable, but 
i don’t agree. attention to details, 
pure trust between two partners 
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on stage – these are the things that 
make quality in a show. We have 
all been in situations when things 
don’t go as planned, in this case you 
need that special somebody with 
a cool mind, who will keep going, 
thinking two and three steps ahead. 
i am so lucky to have found such a 
partner in elena.

now, years later, after everything 
we’ve been through, i doubt that 
anything can rattle us. once, we 
had to set up and perform two 
full-evening shows after taking an 
international red-eye flight.

another time, i had a high fever and 
could hardly stand straight. one 
time, we had to juggle our curtain 
times just minutes before the show, 
to accommodate the cruise direc-
tor’s demands. sometimes, our 
schedule has left us only thirty min-
utes to reset between shows. tough, 
but... doable. life doesn’t wait 
while you are busy on ships. things 
happen. and we have to pay the 
price of not being there when our 
relatives need us the most. When 
elena’s beloved father passed away 
in the middle of our contract, she 
never even asked for time off. she 
was on stage a day later for three 
full evening shows bright eyed and 
bushy-tailed. i am still not sure how 
she pulled through. needless to say, 

nobody even suspected anything 
was wrong.

currently, we are doing a long-term 
contract onboard the coral Prin-
cess, up and down the magnificent 
Panama canal. the only down side 
is we miss our family and friends 
and beautiful home in las Vegas. 
With a schedule as tight as ours, 
it’s not easy to plan anything in 
advance. despite all this, every year 
we try to do something special for 
our anniversary. We either travel to 
places never seen, or experience 
adventures never experienced. last 
year, we spent two days in napa 
Valley. a year before that we went 
scuba diving. this year, we are plan-
ning a trip to niagara Falls.

What can i say? i got pretty lucky. 
Having a dream job, traveling the 
world and sharing all this experi-
ence with someone i love. it’s amaz-
ing waking up every morning in a 
different city and thanking god for 
such an opportunity. it’s all i ever 
wanted. What can be better?

What can be better? Thank you, 
Alexander and Elena, for sharing your 
article! May their story be an inspira-
tion to all from the current magic 
couple trying to ‘make it work,’ to the 
single performer hoping to charm 

and meet their future magic spouse...
Anything is possible.
See and learn more of Alexander & 
Elena at: www.AlexanderMagic.com.

Readers of VANISH Magic Magazine, 
what is YOUR story? Couples in magic, 
this is directed to you — you’re in-
vited to contribute to, and be includ-
ed in, a meaningful and lasting work 
meant to inspire and guide other 
couples in the art of magic, today 
and in the years to come. Your stories 
to consider may include anecdotes, 
learned lessons, challenges, tales of 
success, the good, the bad, finances, 
travel, family, children, et al. We un-
derstand that many of these matters 
are extremely personal, therefore, you 
are invited to be as private or as open 
as you desire. It is entirely up to you. 
Your honesty is the understood es-
sential element! Send your contribu-
tions to: matthew@fallonmagic.com.
Matthew Fallon currently travels 
twenty-six weeks per year performing 
his comedy hypnosis and comedy 
magic shows. When not on stage, 
he assists individuals with breaking 
through limiting beliefs and un-
wanted habits within his coaching 
practice. He makes home in Colorado 
with his partner, beautiful bride and 
backbone to his success, Mistia, and 
their two beautiful children.

        V
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Red Hot acts - kRistian skoVBo

What is becoming red hot and yet probably 
still gets pretty chilly in the winter months? 
the answer is kristian skovbo the corporate 
magician and speaker whom i wish to highlight 
in this issue of Vanish Magazine.  skovbo has 
carved out a very fine reputation in denmark 
with his signature brand of powerful magic and 
strong comedy, and it is a pleasure to present 
a fresh face to the magic world from one of my 
favorite countries.

now in his early thirties, skovbo first became fas-
cinated with magic at the age of seven when he 
was given a magic set as a present for taking his 
neighbor’s dog on walks. it was a life-changing 
gift. inside that box of tricks were a Ball & Vase, the 
Professor’s nightmare, and enough other magical 
effects to ignite his young mind and point him in 
the direction of the magical arts. kristian instantly 
started a serious pursuit of magical knowledge that 
has remained the central focus of his life to this 
day.

living in the town of Horsens, in the east jutland 
region of denmark, it was just a matter of time 
before kristian found his way to Pegani Magic 
and with owner/proprietor steen Pegani as his 
first mentor he gave his first public show at the 
tender age of twelve.  this proved to be a bigger 
event than he had planned, when the antici-
pated audience of 50 kids in the kindergarten 
transformed into a crowd of nearly 200 people 
when parents and siblings were added to the 
mix! However he didn’t panic and the show 
went on as planned.

discovering close-up magic as a teenager, the 
ambitious card soon became kristian’s favorite 
way of baffling lay audiences. skovbo credits 
Michael ammar’s video “easy to Master card 
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Miracles” as pointing him in the right direction when it came to learning the strong sleight of hand magic that 
he wished to perform. “all the basics i needed were right there in that video.” says skovbo. i totally agree with 
kristian and in my opinion ammar’s videos remain a classic resource for magicians wishing to master their craft.

in his formative years skovbo divided his interest between magic and music, and he practiced hard to 
become an accomplished drummer.  He astutely pointed out to me, “i liked playing drums because i saw 
rhythm and percussion as forming the elemental core of music.  this was also how i felt about the role of 
sleight of hand in magic.” it was an interesting and highly perceptive observation for the youngster to 
make. according to kristian though, magic always won out in the tug of war for 
his attention and eventually music’s loss was the magic world’s gain.

in copenhagen, skovbo went on to study with master magician 
joachim solberg who introduced him to the work of great 
Michael skinner. Magic wasn’t the only thing he 
was studying though and in 2003 kristian 
graduated from Horsens’ Business school 
with a degree in sales and marketing. He 
then began to combine his magical and 
marketing skills and transform them 
into a full time career as a magician. 
the only thing better than having 
a good magic show is having the 
ability to market and promote it.

a new website, promotional photos 
and brochure started to result in 
some exciting performing opportuni-
ties and bookings for skovbo. early 
in his career he got a powerful lesson 
from a booking agent who told him 
that his asking fee for a corporate gig 
was too low. the agent tripled the fee 
before presenting it to his client and it 
resulted in a string of career building 
bookings.  the lesson that kristian learned 
from this experience was not to be afraid 
of setting a good fee and then sticking to 
it.  there is a life lesson here for every magi-
cian.

the year 2003 also saw skovbo make his first 
television appearance as a performer. While 
magic was not as popular on danish television 
as some other european countries, the resulting 
exposure, coupled with excellent word of mouth 
from his bookings helped significantly expand 
his fledgling career. kristian’s bookings were now 
beginning to feature a greater number of stand-
up magic shows, in which kristian was free to 
explore his love of the classics of stage magic.

in 2005 skovbo visited the Usa and spent some time 
studying the american magic scene with some serious 
assistance in his learning curve from pros such as Paul 
cummins, giovanni livera and Bill Herz. He also visited 
that Mecca of magic, the Magic castle, which he suc-
cinctly describes as, “a paradise for magicians.”
the whole trip was an eye opening experience for the 
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young performer, he was exposed to the more inter-
national strata of performers and made careful note 
of the fresh styles of magic he observed during his 
visit.

the year 2007 saw skovbo make the leap to becom-
ing a full-time magic professional. His work as 
performer began to really take shape in the follow-
ing years, and inspired by new York’s own steve 
cohen, kristian began a series of public magic 
shows presented in hotel suites and assorted 
other venues. this line of work resulted in a 
series of bookings and a lucrative sponsorship 
deal from a football club in Horsens. skovbo 
began to perform magic shows for the club’s 
various sponsors prior to the football matches. 
With audiences of up to 1000 people at each 
event skovbo started to really make his mark 
and reach his full potential as a stand-up per-
former.

after marrying his wife christina, and starting 
to raise their family of two boys, skovbo’s career 
really moved into overdrive both as a motivation-
al speaker and a corporate performer. it was dur-
ing this period that mentalism became integrated 
into kristian’s stage show.  He had been inspired to 
follow this new pathway by his study of perform-
ers such as Richard osterlind and the late great al 
koran. skovbo’s topic as a keynote speaker was all 
about, “Believing in your dreams and having the 
guts to do what your heart tells you to do.” as you 
can tell from this brief article this was obviously a 
subject kristian was extremely well qualified to talk 
about.  

skovbo then began to build up a long list of major 
corporate clients who hired him to help promote 
their brands, these clients included; Bestseller, 
Maersk, deloitte, ncc construction, dong energy 
and Mcdonalds. His performances for them featured 
a blend of magic and mentalism all presented with 
his trademark sophisticated sense of humor. i asked 
skovbo what he considered to be the major factor 
in his escalating success and he responded; “i tried 
to always present myself and my work with integ-
rity.” i thought that was a wonderful response to 
my question and one that every performer would 
do well to consider carefully.

creatively restless and never satisfied with any 
current status quo, skovbo recently successfully 
incorporated elements of pickpocketing into his 
magic show after being inspired by the celebrat-
ed danish pickpocket kenny Quinn. it seems 
unlikely that kristian will ever cease to broaden 
the scope of his show, and in my opinion he has 
discovered the key to a long and creative career. 
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i wish him every success in his continued journey as a 
magical performer and predict that international audi-
ences and magicians around the world will see a great 
deal more of this thoughtful and talented performer in 
the years ahead.

there is a wonderful and vibrant bunch of magicians 
centered from the various scandinavian countries and 
it has been my pleasure to be able to shine a spotlight 

on just one of them in this issue of Vanish Magazine. 
i would suggest that if you want to learn a little more 
about this month’s red hot act you visit his website at 
www.kristianskovbo.dk 

V
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HOCUS PORCUS - 

STEVE SPIll

STEVE SPIll
steve spill has been starring in 

his own shows in his own theatre, 
Magpicopolis since 1998.

Before that, he spent twenty years 
performing around the world in 

casinos, theatrers, and nightclubs.
www.magicopolis.com
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HOCUS PORkUS
STEVE SPIll
among the immortal lines we remember from some of the world’s most famous ma-
gicians – “Nothing on earth can hold Houdini a prisoner.”  “alexander, the man who 
knows.”  David Devant’s, “…all done with kindness,” and these words spoken by Harley 
the magician on the Hocus Porkus episode of the TV show epic meal empire:

“… a glorious hole where meat just keeps comin’ out.”

Yours truly was also a magician on that program which 
was broadcast in december 2014, perhaps because of 
the buzz from my other television appearance septem-
ber that year (which i wrote about in Vanish a few issues 
ago) with joan Rivers, on the turning tricks episode of 
joan knows Best?  i was in great demand.   While i didn’t 
have a starring role on either program, there has been 
some talk about a supporting actor emmy nod – mainly 
from my wife who saw nuanced interpretations that 
others may have missed.

epic Meal empire is the full-on big time tV version of 
the massively popular web series epic Meal time star-
ring a guy named Harley who is a chef obsessed with 
meat and whiskey.  on the Hocus Porkus episode, Har-
ley decides that learning magic would be a great way to 
meet girls so he engages me to teach him.  as a reward 
for my instruction, he and his kitchen crew perform 
some magic and cook a feast for one of my audiences at 
Magicopolis in santa Monica.
the filming technique, same as my outing with joan, 
employed the use of scene outlines rather than an 
actual script.  the overall plot was planned, but the 

dialogue was a kind of free-for-all improvisation.  Harley 
and i did cook up some comic lines in advance, but we 
didn’t reveal them to each other until the camera rolled.  
We spent two days together, one alone, the other with 
an audience, and hours and hours of video were whit-
tled down to a taut handful of minutes.

the hilarious climax to the show is Harley’s parody of 
my table of terror routine that featured a real pig… 
hence the episode’s title, Hocus Porkus.  i know you’re 
just dying to read about Harley’s hilarious parody, but 
i’m sorry, you’ll have to wait, i want this article to have a 
little suspense.  

the onscreen version of my table of terror performance 
was distilled to a matter of seconds, so for that reason, 
as well as personal vanity, i’ll ask your indulgence while 
i attempt to paint a picture of what it was like had you 
seen it live and in-person that night.

i stood on a dark stage, in a small pool of light, and 
said…   
“Harry Houdini died nearly nine decades ago and to this 
day he is still the most famous magician in the world.  
He was not only a great magician, he invented a whole 
new type of magic, escapology, and it was always his 
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policy to close his show with a dra-
matic death defying escape… and it 
was always something so unbeliev-
ably daring that no one would have 
the nerve to try it.”

“Back in 1926, the year Houdini 
died, he was closing his show with 
the Water torture cell, where he was 
secured upside down in a glass tank 
filled with water.  at the time, plans 
were under way for a new escape, 
he called the table of terror, that’s 
the one we’re going to do now…  
quick warning, if you’re easily fright-
ened or have a weak heart, now is 
the time to leave… that said, it’s our 
pleasure to present the…  taBle oF 
teRRoR!”

on the word “teRRoR!” the curtains 
parted, there was a dramatic stark 
shadowy shift in the lighting, and 
eerie music was heard, as a massive 
steel structure came into focus.  as-
sistants pushed forward the one-ton 
device with dozens of spikes that 
hung above a metal table with holes 
in it that matched the layout of the 
spikes.  

“thirty-nine sharpened steel spikes 
that can pierce concrete yet remain 
sharp enough to perform delicate 
eye surgery…  We’re going to have 
someone from the audience take a 
close look at the items we’ll be using 
for this escape…”

a man was invited on stage to 
take a close-up view of the equip-
ment.  “i’d like you to touch the 
point of any of the spikes, to verify 
that they are real, they’re metal, 
they’re pointed, they’re not rubber 
or collapsible…  now sir, for safety 
reasons… please stand way away.  
speaking of safeties, we’re going to 
take the safeties out right now…” 
assistants removed some short steel 
bars that had prevented the spikes 
from dropping, now the spikes were 
held in place by a long thick rope.  
dark blue light reflected off the 
metal, giving the contraption a cold 
menacing look.

“Right now the spikes are only 

about half way up, when they are 
all the way at the top, fifteen feet 
up, and they’re released, the load is 
five thousand pounds…  this is only 
about half way, but it’s enough to 
give you the idea.”  the spikes were 
allowed to fall, when they hit the 
table the loud metal on metal crash 
was deafening, the music cranked 
up a few notches, and at that in-
stant, the lighting turned dark red, 
the color of blood.  after their fall, 
the solid two-inch thick, two-foot 
long steel spikes could clearly be 
seen protruded through the bot-
tom of the table and a few audience 
members jumped from their seats 
and ran from the theater.  

“in a moment the spikes are go-
ing to be at the top, i going to be 
secured to the bed of this device… 
we have a safety rope that’s going 
to hold the spikes in place...  the 
safety rope is going to be lit on fire.”  
as i spoke the spikes were slowly 
hoisted fifteen feet up, and a mom 
with two kids got up and moved 
quickly for the exit.  in their hearts, 
they knew this was just another 
magic trick in a magic show… but 
still, they felt there was a possibility 
something could go wrong, that i 
might die a horrific death, impaled 
by thirty-nine sharpened steel 
spikes with great amounts of blood 
spurting from the gaping wounds.
“the safety rope is not an ordinary 
fiber rope like the type we’re hoist-
ing the spikes with…  it’s a coiled 
cloth rope made out of burlap, its 
been soaked in lighter fluid, scored 
with a knife, we’ve burned it…  and 
when we light it again… it will 
take one to three minutes to burn 
through… that’s how long i’ll have 
to make this escape...”
“i should tell you burning burlap is 
an inexact science, the safety rope 
has snapped prematurely in the 
past…  kind of funny, a six year old 
told me it would be much scarier, if 
the spikes were… dipped in poi-
son!  if i perish, i’d like it to be said i 
expired heroically and in the line of 
duty.”  

Various restraints including mana-

cles, leg irons, chains, padlocks were 
inspected and put to use.  “if you 
would, first we’d like you to take a 
look at the manacles, make sure the 
bar is solid, the chains are welded 
on there…” as the manacles were 
fitted around my wrists, “make sure 
the small padlocks operate properly, 
that they can’t be opened without 
the key…” the small padlocks were 
locked into the loops of chain con-
nected to the manacles, further 
tightly securing my wrists together.
“next i’d like you to take a close look 
at the leg irons, pull on them, make 
sure they’re solid and don’t come 
apart…” as the restraints locked my 
feet together, “sometimes these are 
called ankle hobblers, they’re the 
same type you’d find at… home 
in any bedroom.”  several more 
large padlocks and chains were 
inspected, then, flat on my back, 
my shackled hands and feet were 
padlocked to the metal table, and a 
final padlock and chain secured my 
waist.   

a very small shear translucent cloth, 
barely large enough to shield my 
body from the audience was hung, 
because of the extremely bright 
back lighting, everyone could see 
my silhouetted shadow and sub-
sequent struggle to escape before 
the spikes fell.  everything above 
and below me was in plain view.  
the led zeppelin song Rock & Roll 
was cranked up to a skull-rattling 
volume as the safety rope was lit on 
fire.  the flames erupted and curled 
upward… those in the front row 
could feel the heat from the red and 
orange flames that burned like the 
fires of hell.

i had told the audience it would 
take one to three minutes to make 
my escape, as they saw me struggle, 
less than a minute elapsed when it 
was apparent i had one hand free…  
then…  suddenly…  the safety rope 
unexpectedly snapped and the 
spikes crashed down on the table.  
it was obvious i had not completed 
the escape.  some men, women, 
and children, screamed a continu-
ous, high pitched, shrill sound of 
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terror.  one woman quickly rose in 
horror from her seat and spilled her 
drink on the woman in front of her, 
who paid no attention whatever 
because she thought she had wet 
her pants in fright.  the small piece 
of cloth fell away, instead of being 
shish-kabobed to death, there i was 
standing on top of the spikes, alive, 
well, and happy to receive some 
enthusiastic applause.

What you just read was paired down 
to a matter of seconds so ample 
screen time could be devoted to 
Harley the magician’s parody of 
my table of terror routine.  the 
epic crew had promised to daz-
zle, amaze, and amply feed the 
assemblage, both missions were 
accomplished with the presenta-
tion of Harley’s original creation, the 
dinner table of terror.  

a tiny version of my table was 
wheeled out, one just large enough 

to hold a hundred pound pig.  it was 
a dead pig.  so there was no chance 
of it escaping the falling spikes… 
when they fell, it was spikes one, 
pig zero.  so what was the magic?  
Harley could have made the pig 
disappear, but then there’d be no 
dinner.  instead it was a presto 
change-o trick: the hundred pound 
pig magically transformed to a 
feast for a hundred comprised of 
pulled pork, bacon, ham, deep fried 
swine ears – every part of the pig 
was served except for the face and 
genitals which magically appeared 
in the food supply of a neighboring 
fast food joint.

to see the entire Hocus Porkus epi-
sode click here: 

http://www.fyi.tv/shows/epic-meal-
empire/videos/hocus-porkus

steve spill has been starring in 
his own shows in his own theater, 

Magicopolis www.magicopolis.
com in santa Monica, since 1998.  
Before that, he spent twenty years 
performing around the world in 
casinos, theaters, and nightclubs.  
His memoir “i lie For Money” will 
be in stores / online May 2015 and 
is available for discount advance 
purchase on amazon here:

http://www.amazon.com/lie-Mon-
ey-outrageous-Magician%c2%92s-
Misadventures/dp/1632204924
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MEnTalISM - an aDVEnTURE In MySTICISM

By P. Craig Browning

and so we’ve come full circle. . . 

Hard to believe that a full year 
has passed since my introduc-
tion to this wonderful vehicle 
Paul has given our community 
and yet, here we are and as such 
we are ready to shift gears, my 
new series picking up where 
this one is leaving off, moving 
us into the focus that is Urban-
shamanism and all it entails (or, 
at least as i understand it, given 
that it is still an unfolding niche 
being redefined almost daily, as 
it is discovered by others that are 
unafraid of its embrace.)
But what is it exactly?
the Urban-shamanic journey is 
different for each of us but one 
constant seems to permeate the 
idea; it is a marriage between the 
theatrical and the spiritual and as 
such, the reprise of magick as it 
was once known and practiced 
by our ancestors. Unlike our 
fore-parents however we are ap-
proaching things with eyes wide 
opened, as well as our minds.  We 
elect to not embrace a carved in 
stone dogma that will ultimately 
breed corruption and hypocrisy, 
but we do recognize certain “re-

strictions” in what we do and how we 
do it, so as to retain an organic purity 
and simplicity when it comes to the 
miraculous.
the Urban-shaman seeks to work 
with what is naturally occurring, 
which can include everything from 
classic coin manipulation and the 
cups & Balls to working with stones 
and special devices that are deliber-
ately designed to look and even feel 
like actual sticks, twigs, stones, etc. 
we just happen onto and via which 
we are able to create minor miracles 
such as how a certain Mr. Hilford mes-
merizes folks using little more than a 
steel tube and ball bearing. imagine 
how much greater the impact if you 
were to simply find said items laying 
on the ground near an abandoned 
service station or machine shop . . . 
tHis is the way shamanic Magick 
works . . . with what is there, which 
is why one of the most important 
requisites has to be a solid under-
standing of basic slight-of-hand. We 
cannot afford the luxury of tailored 
apparatus all the time, so we must 
rely on the skills we have consciously 
sought to develop and the knowl-
edge we’ve gone to extreme lengths 
to homogenize within our cranium, as 
part of everyday processing.  in other 

MEnTalISM: 
An Adventure 

in MysticisM
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words, it all has to be second 
nature for us, actions that we can 
confidently and intuitively move 
into, which is one of the reasons 
why Mentalism is such a huge 
part of this culture; Mentalism is 
a discipline that gives us an amaz-
ing amount of flexibility while 
likewise imposing the Psychic 
image credited the typical mystic 
or as the case were, “shaman”.  
When the laity sees us meditating 
quietly in the park and witnesses 
items floating around us, even as 
close distances, it is not seen as 
a cheap trick, but as a Mental & 
spiritual “miracle”.  such demon-
strations needn’t be elaborate but 
they do need to seem impossible; 
a rose floating up from a vase and 
into your awaiting hand for an 
example, but then you could like-
wise follow such a miracle with an 
exercise akin to ____ new crystal 
imp Bottle; the Rose creating a 
pendulum via the vase itself. 
Urban-shamanism is not a vo-
cational course for the most part.  
While you can certainly generate 
the kinds of funds that will feed 
and shelter you and your own, 
its focus has more to do with 
spreading a spiritual message 
and to help others realize their 
own self-worth and power and 
as such, help build a better world. 
so if you are inspired by the idea 
and the seeming romance of the 
Urban-shaman movement, you 
may want to take a moment to 
digest what that actually means 
and why, in earlier contributions 
of this series, i was encouraging 
you to learn about the different 
faces of mysticism and esoteric 
philosophies, like Reincarnation. 
spirituality is the key and many 
from my generation not only un-
derstood this “calling” we likewise 

paid a hard price breaking ground 
for this new venture; the ridicule and 
condemnation we knew as believers 
in the paranormal and metaphysical 
was intense at times, but we held to 
our position knowing that we would 
eventually see the fruit of our labors 
– that we would behold a new and 
amazing generation of young people 
that see the world through similar 
eyes, understanding the value of hu-
man spirituality as well as the need 
we have for it today under the ruse 
of things Magickle and the idea that 
magick is alive and very much a part 
of everything we survey. 
When we are able to modify classic 
bits of business like the Rice Bowls, 
sharing with families the lessons 
found in the tall tales of yesteryear 
gods and goddesses – of nature and 
her annual cycles – then we begin re-
alizing that this is an obtainable path 
suited for persons of most all spiritual 
modes of awareness.  But i would 
emphasize the idea of “spirituality” 
rather than the dogma of religion; 
while the latter has certainly used 
magic, puppets and other variety 
arts vehicles to spread their teach-
ings and appease converts it is not 
reflective of the “higher truths” found 
in nature and the more knowledge 
oriented facets of faith, which is 
where the Urban-shaman tend to 
come from, be it a Pagan or Buddhist 
or gnostic center; the idea being 
to escape the mind-set of the past 
which has resulted in an imbalanced 
society that is slowly strangling itself 
through one-upmanship.  our belief 
being that the restoration of magick 
and understanding of faith by way of 
works is a part of the greater keys that 
will save us from ourselves. 
i realize that all this talk about spiritu-
al belief probably irritates many that 
have made it this far into the article, 
but it is one of the primary things 
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that allow this new niche to stand out and away from the auspices of Bizarre 
Magick, Mentalism and traditional magic – the core elements from which 
it is made. the Urban-shaman philosophy centering on the act of making 
magick as real and personal as it can be while keeping it simple, subtle and 
uncluttered.  For an example, causing plastic drink bottles to collapse in on 
themselves is not what we do, nor will you find us on a street corner playing 
a Pea & shell game or some other such hustle.  no, we work with things in a 
far more quiet non-commercial flare.  compared to our counterparts we are 
quite subdued, modest and non-intrusive in that we aren’t afraid of being 
alone and not having an audience. . . we haven’t the “need” for applause and 
kudos for a job well done. 
We are unlike any aspect of show biz you’ve ever known and if the truth were 
to be told, we are not “entertainers” though we can be quite entertaining.  
We are, as i’ve said in the past, Psychics who happen to entertain folks from 
time to time but not Psychic entertainers who must perform in order to put 
food on the table. 
confused?
i’m not at all surprised, it’s a confounding thing but most humanistic move-
ments are; they don’t make sense initially because they are “contrary”.  But 
keep your eyes peeled to this spot, greater clarity is afoot as well as a unique 
kind of empowerment for those wishing to be part of the Urban-shaman 
path. Until then, we’ll see you in our dreams and catch you at the next issue 
under the banner “Urban-shamanism”
Blessed Be!
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ConstruCting a really 
strong magiC show 
nICk lEWIn

the los angeles 
times says, “Anyone 
who thinks you can’t 
do two things well, 
should see Lewin 
seamlessly blend 
reality and fantasy, 
magic and comedy. 
Reality suddenly 
becomes one helluva 
concept!” 

as a magician i am always impressed by people 
who can do great tricks, however as an enter-
tainer i am in awe of the magician who can turn 

those tricks into a strong act. as a magician i was lucky 
enough to have had three wonderful mentors in my 
formative years, they were ken Brooke, Billy Mccomb 
and Maurice Fogel. i was fortunate enough to learn a 
great deal from each of them about the art of trans-
forming a series of tricks into a powerhouse act. i would 
like to address that particular topic in this article in the 
hopes that i might be able to help other performers in 
the same way i benefited from my mentors.

i am a devout believer in utilizing the strongest effects 
possible when putting together a magic act. if you are 
building a house then you should use the very highest 
quality bricks that you can get obtain, and then you 
had better not skimp on the cement that is holding 
them together. Your goal is to construct a structure that 

will hold together securely and not buckle or fall apart 
when pressure is applied to it. Having an audience 
watching your every move does indeed qualify as hav-
ing pressure applied.

to make explicit everything in this fairly basic meta-
phor, let me clarify that i am using the concept of bricks 
as a substitute for the tricks that are performed and 
cement is an analogy for the linkage that transforms 
that collection of tricks into a solid show.  in this article 
i want to outline some of my thoughts and ideas about 
how to improve and strengthen the basic structure of 
a magic act and make it as bulletproof as humanly pos-
sible.

let me begin with seven general rules that i have 
formulated on this topic after spending well over forty 
years performing magic shows for a living.
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1
Your opening effect is all 
about letting the audience 
get to know you. Make 
sure you know the trick 
really well, that it doesn’t 
run too long and also that 

you have plenty of chance for mak-
ing eye contact with the audience. 
don’t waste your best trick by using 
it up front in your show because the 
audience is primarily judging you 
at this junction. the old saying “You 
only have one chance at making a 
first impression” is particularly true 
for a performer. don’t waste the op-
portunity to start your act strongly, 
as you won’t get another chance to 
do so until the next showtime roles 
around.

2
the closing trick in your 
show should be your 
strongest applause 
generating effect. notice 
i did not say strongest 
piece of magic. it is gen-

erally best not to make this effect 
too cerebral, because an audience 
lost in thought may not be applaud-
ing as much as they should. i am 
also adamant in my belief that you 
should never have a closing effect 
that leaves you with any audience 
members onstage. it is vital that the 
audience is focused on you when 
the show ends. it only slows things 
down and muddies the water hav-
ing to get participating spectators 
offstage and back into their rightful 
place in the audience.

this is probably as good a place as 
any to add the age-old words of 
wisdom --- always leave the audi-
ence wanting more. less can often 
be more when it comes to perform-
ing for an audience especially with 
something as potentially mentally 
challenging as magic. Play it on the 
safe side and plan on doing a show 
that doesn’t run on too long and 
don’t run the risk of introducing an 
element of diminishing returns into 
the proceedings.

3
the show doesn’t close 
with your final trick, it 
finishes with your bows. 
Your final bow should 
be extremely carefully 
planned, rehearsed and 

executed. i have seen many good 
magicians end their shows with 
terrible bows that undo all the good 
that preceded them. i have also 
seen some pretty poor acts save the 
day with a nifty final bow. take the 
time to really plan and rehearse the 
way the audience will receive their 
last impression of you. Personally i 
make it a point to have my hands 
free of any props for that final bow. 
i want them to register me and not 
my props.

4
dynamics. Make sure 
that all your tricks are 
not running the same 
length of time or being 
performed at the exact 
same pace. there should 

be variety involved in your set list, 
with longer and shorter effects 
carefully balanced to maximize the 
attention of the audience. there is a 
sometimes an unhealthy emphasis 
amongst inexperienced magicians 
on how much time you can ‘get out’ 
of a trick. Fly in the face of this pitfall 
by finding a couple of effects in your 
show and seeing how short you 
can make them without weakening 
their effect. Maybe you can combine 
two separate tricks into one effect 
to create a double punch to the 
viewers. i will discuss the impor-
tance of verbal and visual dynamics 
in much more detail in the second 
part of this article.

5
texture is a key ingredi-
ent in planning a show; 
so do not make the mis-
take of allowing several 
items in your show to 
involve exactly the same 

elements. don’t do three card tricks 
in a row, some people just don’t like 
card trick---they might put up with 
one but you could lose the battle if 
you do three. Magicians are consid-
ered a variety act for a very good 
reason and it pays to make sure 

that we incorporate that concept 
of variety into the very fabric of our 
show. Be particularly careful not to 
unintentionally duplicate specific 
genres of effects such as restora-
tions, transpositions or predictions. 
i will be discussing the topic of 
texture in some depth in the second 
part of this article. i consider it to 
be of paramount importance in the 
constructing of a really strong show.

6
don’t be tempted to do 
too many tricks in your 
show that involve bring-
ing audience members 
up onstage. it is fine, and 
indeed important, to 

break that fourth wall occasionally 
but if you keep bringing people on-
stage and then herding them back 
to their seats it can become repeti-
tious and monotonous. at the very 
least never do two tricks back-to-
back that require bringing assistants 
onstage. 

as long as there is no serious vis-
ibility problem it is sometimes very 
effective if you venture into the 
audience to enlist their participa-
tion in a routine. it is worth noting 
that audience members (particularly 
in more sophisticated audiences) 
very often absolutely dread the 
very thought of being dragged 
up onstage.  Frankly i share their 
feelings! While discussing this topic 
let me add how important it is that 
your handling of audience mem-
bers never reduces them to unpaid 
human props. nothing makes a 
performer look worse than this fairly 
common mistake.

7
always have at least 
one extra trick in your 
case/pocket that can be 
performed if you need 
it. sometimes shows run 
short, tables get knocked 

over, things go wrong or you just 
simply want to do something a little 
extra. i always have my Ultimate 
cards across and the six card Re-
peat in my pocket, which leaves me 
prepared for any eventuality. i am 
particularly fond of the six card Re-
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peat as i can use it to open or close a 
show or slip it into the act anywhere 
in between. even if you never need 
to use that extra trick it will give 
you a lovely sense of confidence to 
know that it is there. 

the above list is primarily about the 
tricks that you will construct your 
show with, however the easiest way 
to spot a real pro is my paying at-
tention to the way he blends these 
tricks together into a seamless pres-
entation. in honesty the more you 
perform the easier it becomes to 
add the linkage needed to go from 
doing a series of tricks and begin 
to develop a really smooth perfor-
mance. in performing no amount of 
planning can be quite as effective as 
sheer experience.

let us now briefly discuss the ce-
ment holding your magical bricks 
together. nothing signals more 
quickly to an audience that they 
are watching a rookie, or infrequent 
performer, than when they are jar-
ringly aware of one trick ending and 
another one beginning. as much 
thought and rehearsal need to go 
into these transitional moments as 
you give to the magical tricks you 
feature. this is area i refer to as link-
age. the dictionary defines linkage 
as the action of linking or the state 
of being linked, and that seams like 
a good way to begin our discus-
sion.

there are many times when a vis-
ual or verbal gag or some magical 
“trifle” can be the perfect linkage 
in your show and inserted astutely 
into your performance can enable 
you to adroitly adjust the pacing 
and change the tone of your act. 
these pieces of linkage are like the 
sorbet served between courses 
during a fancy meal in a fancy 
restaurant. they aren’t designed 
to replace the protein--- they just 
enhance it by refreshing the palate. 
careful attention to these mo-
ments can result in a quantum leap 
in the quality and impact of your 
performance.

as important as this linkage is how-
ever, never forget that the true heart 
and soul of your act are the strong 
pieces of magic that are being unit-
ed into a fully cohesive single entity. 
You wouldn’t sit down in a ritzy res-
taurant and order 6 different kinds 
of sherbet or sorbet as your entire 
meal, yet i have seen many comedy 
magicians who seem to think that 
this is professionally acceptable. 
just because you are performing a 
comedy magic act it doesn’t mean 
that you should present the magical 
equivalent of a sorbet buffet.

one last word of warning on this 
matter, when attempting to create 
a strong comedy magic show your 
primary focus should be on two 
things, strong magic and strong 
comedy. if you don’t correctly bal-
ance these two items then you are 
shortchanging your audience, so 
don’t make the mistake of doing 
too many sight gags or you may 
begin to fall into one of the only 
entertainer categories held in 
lower respect in the entertainment 
industry than a magician--a prop 
comic. i will let you take a moment 
or two to register the enormity of 
this scary prospect. the next thing 

to happen is the airline loses your 
case and zaP--you are a mime. cue 
scary music…

 of course many of these “Rules” 
are just waiting to be broken, every 
experienced entertainer realizes 
that there is no such thing as a 
carved in stone edict when it comes 
to performing. However, it is impor-
tant to know the important rules 
before you start tinkering with them 
too much. in the second part of 
this article i will discuss two of the 
principles that are at the heart of 
these seven golden rules --- texture 
and dynamics. to my mind these 
are the two most important ways to 
keep your show entertaining, and 
interesting to a lay audience. 

V
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to BoldY go 
BIll glaDWEll

Bill is currently the 
headlining entertainer 

at the Iris Theater. He 
performs a sophisticated 

and thought-provoking 
stage act that involves 

a high level of audience 
participation. By 

involving audience 
members both on the 

stage and from their 
seats, Bill creates an 
experience that will 
be talked about and 

remembered for a very 
long time.

this week, i am speaking to a room full of managers of Marriott Hotels 
on the topic of “growth and innovation”; and i want to leave them with 
one skill that will make the most impact when they go back to their jobs 
and the real world.  after several days of thought, i pinpointed the one 
skill that has made the most difference in my life... being bold.

if my life were a television show, the opening sequence would include 
“to boldly go where few ever do”; and “boldly” is the key word in that 
line.  so many social and business challenges for which people seek my 
help can be overcome if they simply learn the art of being bold.

i recently taught a group of men and woman how to break the ice with 
the opposite sex.  the average age of the room was 45-years-old, and 
i would consider 90% of the attendees to be prominent professionals 
(physicians, attorneys, entrepreneurs, etc...).  Most had been married for 
20 years or more, divorced, and are now back in the world of dating.  the 
number one comment that i heard from both the men and the women 
was, “i just can’t walk up to someone that i find attractive.”

My reply, “Why not?”

What is stopping you from walking up to any stranger on the street and 
saying “Hi!”... even if they are attractive?  an even better question: What 
would happen if you did?  and yet a more intriguing question: What will 
you miss out on in life if you don’t?

in every boot camp that i conduct, i ask the women the following ques-
tion: What initially attracts you to a man?  i consistently get the same re-
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sponse time and time again… confidence (Boldness) and Humor.  
this is the recipe for success when dating and in business.  learn 
to be bold and funny, and you will take your personal and profes-
sional life to the next level.

Boldness is a trait that is admired by all ages of men and women.  
it is respected and is a quality that is found in leaders and influ-
encers of all types.  But, you are asking, what does bold look like?

Being bold for some is simply saying “Hi!” to the woman behind 
you in line at the grocery.  like someone once told me, however; 
“if we are gonna do it, we may as well go all the way.”  i totally 
agree.  if you choose to display your boldness, do it in a way that 
very few people will ever attempt.  let me give you an example.

i attended an event at an upscale sushi bar.  this particular venue 
on this particular evening was full of professionals.  i was working 
the crowd collecting and handing out business cards, booking 
appointments, and meeting new friends.  as i was walking past 
a group of people, one of the woman in the group yelled, “Hey, 
aren’t you Bill gladwell?”  Without hesitation, i stepped onto an 
empty chair near the group; and i said, “Yes, i am.  now, tell me 
something exciting about yourself.”  this immediately drew the 
attention of the entire group of nine people, all of them stopped 
their conversations, and the attention was on the interaction that 
we had just started with each other.

From that chair, i booked three meetings with very prominent 
business owners, i had a phone number pressed into my hand, i 
received a drink from a generous young lady, and i commanded 
the attention of each and every person in that group (and within 
sight).

now, am i saying that you have to jump up on a chair to be bold?  
absolutely not, but you do have to stand out from the other 99% 
of people that you meet on a daily basis… “to boldly go where 
few ever do”.  What makes you different?  What makes you bold?

allen of askRomeo.com (a dating advice Web site) posted a col-
umn titled “on Being cautious: a cautionary tale”, and he drives 
my point home with the following…

Whenever you find yourself coming up with reasons why you 
can’t or shouldn’t go up and talk to a girl: go talk to HeR!
Whenever you find yourself coming up with reasons why you 
can’t or shouldn’t ask a girl out: ask HeR oUt!
Whenever you find yourself coming up with reasons why you 
can’t or shouldn’t kiss a girl: kiss HeR!
Whenever you find yourself coming up with reasons why you 
can’t or shouldn’t ask a girl back to your place: ask HeR Back to 
YoUR Place!
i’m sure you get my point.  Whenever you are coming up with 
reasons why you can’t or shouldn’t take the next step towards 
what you want: take that next step!

Be bold, be funny, enjoy life, and always remember… “if we are 
gonna do it, we may as well go all the way.”

V
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MagIC anD PUBlIC SPEakIng

MAGIC & PUBLIC 
SPEAKING

Jeff McBride’s
Magic & Mystery School

Tobias Beckwith

Many magicians i know have decided, at 
one point or another, to try their hand at 
becoming professional speakers, using their 

magic to enhance their talks.

as it turns out, my first job out of grad school was 
teaching both acting and public speaking at a branch 
campus of the University of Pittsburgh. this was 
great… except that i had never taken a public speak-
ing course myself. i had years of acting training, 
though, and my masters was as a theatrical director, 
so i  had a head start on knowing what it might take to 
make someone a good speaker. i did a lot of reading, 
and then applied both what i learned from that and 
what i already knew from my own training – and the 
classes went really well! 
let’s start with several key points about giving a talk:

1. it’s been shown that your audience will take 
away just three main things from any talk. You need to 
decide what they are. How? First make a choice about 
the one thing that you want from the talk. What’s your 
purpose and vision for giving that talk? in other words, 
how will the experience of hearing your talk change 
your audience members? once you get really clear 
about that, you can choose the three major things that 
audience needs to learn or experience to get them 
from where they are to where you want them.

2. keep it simple. People seem to love Powerpoint, 
and it can be a great tool, but all too often it is used 
in ways that try to convey too much information – 
don’t waste your precious talk time overwhelming the 
audience with details they don’t need to have in order 
to get from where they are to where you want them. 
the other problem with Powerpoint slides is that all 
too often they become a distraction. Your audience can 
pay attention to one thing at a time: which means they 
cannot look at a slide and pay attention to what you’re 
saying. if you’re not careful, slides will just confuse the 
audience.

3. By far the most powerful way to communicate-
-whether one or one or one to a thousand—is through 
stories. stories are the way we like to make sense of the 
experiences that make up our lives. they are the way we 
turn raw experience into meaning. stories are your way 
past resistance to change. an audience gets involved 
in a story and gets the experience the story relates. if 
you just tell them why they need to change, they are 
unlikely to get it. But if you can get them to experience 
the change vicariously through a story, you can bypass 
their natural tendency to rationalize reasons not to 
change.

www.VanishMagazine.com


117VANISH - International Magic Magazine     www.VanishMagazine.com

4. the best stories are those 
that we participate in. it’s one thing 
here about someone else having 
an experience. We are drawn in 
and it affects us… but it’s quite 
different if we are actually playing 
that character going through the 
experience. Magic is a very special 
kind of theater that allows you to 
give a story experience to audience 
members, directly. as a result, it can 
be an incredibly powerful tool for a 
speaker.

Well, we’ve established that magic 
can be a powerful tool for the 
speaker, but how do you choose the 
right magic in order to serve your 
particular purpose? i’m in the midst 
of this process myself, as i work on 
my talk based on my new book, the 
Wizard’s Way, so this is very imme-
diate material for me. there are a 
couple of things i’m finding:

a. it’s important to use fast, 
simple magic. the more complex, 
and the longer it takes, the more 
your magic is likely to distract your 
audience from the point you want 
to make, instead of driving that 
point home.
b. Most magic has inherent 
messages built in. For example: 
i. linking rings: things that 
are separate may be joined, things 
that are joined may be separated.
ii. a card location: things that 
are lost, may sometimes be re-
trieved.
iii. torn and restored paper, bill 
or whatever: that which has been 
destroyed or torn apart, can some-
times be healed. or, things that are 
separate, can become one (as in a 
team).
c. never forget that your 
audience is there to hear a talk, not 
to see a magic show. if you don’t 
have something meaningful to say, 
if you don’t have a great reason your 
audience should listen to you, the 
talk will fall flat. if the magic you do 
is just frosting on top of a cardboard 
cake, the audience will know it, and 
you’ll fail. Better to just sell a magic 
show than one that pretends to be a 

talk if you don’t have something meaningful to say.

i think you get the picture. Magic can really serve you as a public (or 
private) speaker if you keep these principles in mind. to recap: Use 
the magic to create a story in which your listener can participate. 
Make sure the magic is quick and direct. Use magic that already 
has a meaning, and generates a quick emotional response… even 
before you weave it into your story. and finally, make sure you have a 
great talk—something really meaningful to say—before you add the 
magic.

of course this is only the briefest gloss on how magic can support 
your public talks. We go much, much deeper at our class Magic for 
speakers and Presenters, and in my Wizard’s Way to Power Presenta-
tion workshops, which, if you’ve found this to be of interest, i hope 
you’ll ask me about! 

Becoming a great public speaker, like becoming a great artist of any 
kind, is a lifelong quest. if you approach it as a way of keeping your 
mind and ideas fresh, and of finding new ways to grow and improve 
with every performance, it will reward you in many ways.

tobias Beckwith is on staff at the McBride Magic & Mystery School: 
www.magicalwisdom.com, and can be reached directly through his 
personal website, www.tobiasbeckwith.com, or by e-mail to tobias@
yourmagic.com. His books “Beyond Deceptions, Vol. 2” and “The Wiz-
ard’s Way” are available on amazon.

V
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QUestions
WITH TWO 
PRESIDEnTS
daz Buckley kindly transcribed the 
interview that was broadcast live on 
google Hangouts and Youtube for 
Full Circle Magic Facebook group 
january 5th 2015. it is worthy of 
publication as a series in VanisH to 
learn more about the i.B.M and s.a.M  

THE COlOR PURPlE
the interview with shawn Farquhar 

and kenrick “ice” Mcdonald 

by daz Buckley

daz – a big welcome and thank you to 
the international President of the inter-
national Brotherhood of Magicians, Mr. 
shawn Farquhar, and the President of 
the society of american Magicians, Mr. 
kenrick “ ice “ Mcdonald.

shawn – thanks. super great to be sitting 
here next to the president of the s.a.M. 
ice – thanks. and nice to be sitting here 
next to the international i.B.M. President.

daz - thanks for making the time to chat 
guys. i know you’ve been busy doing 
interviews and attending an iBM jam, so 
your time is appreciated. i want to start 
with some background on you both, and 
as you are possibly better known shawn, 
i’ll start with ice. kenrick, tell us a little 
about how you got started in magic.

ice – My story is a little interesting; i’ve 
been in this business a long time. i’ve 
been exposed to magic for about 45 
years, and my magic experience started 
about the age of 10. i received a magic 
kit, but what was unique about this kit 
was some of the pieces were missing. so 
here i am as a 10 year old kid, having to 
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use my imagination and my creativity to figure out how 
the actual tricks worked. there were a couple of things 
i did figure, but the majority i never did figure out and i 
moved on from there. i was hooked, and 45 years later 
i’m sitting here with you guys….

shawn – But in between you did a whole lot of stuff! 
You won a whole whack of trophies: remember the 
Magic castle….Wow…. you’re skipping over a whole 
chunk of your career there cuz!

ice -  i’ve won entertainer of the Year, the Performers 
trophy of Honour from india, i’m a 3 or 4 time award 
winner from PcaM Pro challenge, um…. let’s see….
Model of the Year.

shawn – You got an award from the military….

ice – Yes, i went on tour with the military and after 
witnessing my performance they gave me a medal of 
excellence, and that is a big honor, as i know of only one 
other guy who received that medal. so i’m pretty proud 
of that.

daz – What many people probably don’t realize though, 
is that very same magic kit could’ve been the end of 
your magic career before it ever started. tell us about 
the battle with your family over it.

ice - Well, you know it’s interesting. i tell people i started 
magic with the deck stacked against me. Most people 
get a pristine magic kit, but we were poor. instead of a 
silver spoon i was born with a rusty spoon in my mouth, 
and on top of that i come from a really strict christian 
family. the problem was they gave me the magic kit 
thinking it was a phase. You know, “he’ll get over it real 
soon “, and traditionally the church hears the word 

magic and they run the other way as fast as they can. 
But here i am, a preacher’s kid and son of a pastor, do-
ing magic. that caused some controversy….

shawn – You’re a devil!

ice - so the church goes “what are you going to do 
about this “and oh well, it’s just a phase….

shawn – (laughing) it’s just a phase and the devil will 
leave him soon….

daz - We are all over the age of 50 gents, but we’re all 
still going through that phase!

ice – that was the day i took my first hit. i’m an addict, 
so that was the day i took my first hit of magic, and i’ve 
been a magic addict ever since.

daz - it’s interesting to have you both sitting on the 
same couch, because your introductions to magic are 
diametrically opposed.

shawn – i was born doing magic. My mom says that 
when i was born, the doctor slapped me and i asked 
him to pick a card. My father was a magician, my 
grandfather, and my great-grandfather were magicians. 
so i was sort of destined in that direction when i was 
very young. it wasn’t really supposed to be me; it was 
supposed to be my older brother scott. But it turned 
out he had talent! so he became an animator and that 
left me to run the family business. My father taught me, 
and i had the magic kits and stuff. i remember opening 
up the tV magic kit under the Xmas tree, but we also 
had stuff around the house and he was always bring-
ing home talented entertainers. i was surrounded by 
magic at an early age and i was lucky enough, at 15 

Ice McDonald and Shawn Farquhar An early photo if Ice and Shawn
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years of age, to be introduced to 
magic clubs. My dad never hung 
out at magic clubs, never called 
himself a magician. He called 
himself the keeper of secrets, and 
he wasn’t really big on sharing the 
ideas, hanging with other magi-
cians, and teaching the tricks…..he 
was more like, you show your stuff 
and i’ll show my stuff and then go 
home. so when i turned 15 i moved 
out of the house, to the other side 
of the country… my parents were 
going to follow…..and i discovered 
through a bus driver called carl 
Hemeon about the local iBM ring 
#183 and i went to meeting and 
i was like “ there is a room full of 
people !” it started there in 1979 or 
1980…um….the fall of 1979… , and 
i was surrounded by magicians, and 
learnt in leaps and bounds at that 
point because so many of these old 
guys, they were young then….tony 
eng, john gilliland… they shared 
their stuff with me. and as i showed 
promise they opened the door even 
wider and gave me more informa-
tion and helped me along. and then 
i went and competed. i started with 
the PcaM competitions, went on 
to the s.a.M. and i.B.M. competi-
tions, won all those and moved on 
into the FisM competitions, and 
then i felt it was time to be giving 
something back. still performing, 
travelling around the world, cruise 
ships….i’ve been on cruise ships for 
nearly 25 years. i also work casinos, 
nightclubs, corporate shows, and 
now i’m spending the year travelling 
around spreading the good word 
that even if you don’t belong to the 
i.B.M you should belong to a magic 
organization……s.a.M., i.B.M., even 
your local one that’s not affiliated. 
Because being around magicians, 
like-minded, can really improve 
your magic.

daz - this isn’t your first office bear-
ing role though is it shawn? You 
were the President of PcaM for a 
period of time, so you’re not new to 
it.  Here is a question from the Face-
book thread. How are the tensions 
between the i.B.M. and saM? (When 
daz asked this question he pro-

nounced the 
society of american Magicians as 
saM, all in one word, distinct from 
saying the individual letters s.a.M.)

shawn – it’s addressing a question, 
so it means that there is a percep-
tion……

ice – oh and its pronounced s…a…
M.

shawn – oh yeah, he likes it that 
way…. they don’t like to say saM
ice – it’s pronounced s.a.M.

daz – i’m sorry ice. i’m austral-
ian, and if you know us, we like to 
shorten everything. i’m sorry.

ice - (laughing) How short does it 
need to be?

daz – ice, if i could call you “i” i 

would….

shawn – i had a local RVP correct 
me once. He said “do we call the 
other one “ibumh”?....well ok….
there is a small little old fringe 
of, even younger guys, that are 
adamant. “ i’m just s.a.M. or i’m just 
i.B.M. “. But if you confront them 
and ask them why they don’t like 
the other group they don’t have 
any valid reason. there isn’t a lot of 
animosity… you know….there’s 
the reds or there’s the blues…..but 
i think ice and i like purple; a mix 
of red and blue. He’s got a purple 
costume, i do, we like purple….it’s 
a good choice. and we both have 
our struggles. there are people in 
both our organizations who are very 
anti the other organization. We just 
look at them and try to figure out 
why they have that. “Well, you know, 
ours is better” ……“that’s grand! 
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S.a.m’ers 
and a lot 

of i.b.m’ers 
are coming 

in and the 
line between 

the both is 
blurring into 

that purple.

that’s pride; no problem!” But there’s no 
reason to tear down someone else’s to 
build up your own.

ice – You know, back in the day they had 
the Hatfields and the Mccoys, and they 
hated each other. just for the simple 
reason they were the Hatfields, and that 
they were the Mccoys. they probably had 
the same character, the same personality, 
and the same common denominator but 
just because they were the i.B.M. and the 
s.a.M. they couldn’t explain to anyone 
why they didn’t like each other.

shawn – if you go around the world, 
particularly in the Us, you’ll find a lot of 
clubs that are joined; they’re both i.B.M. 
and s.a.M. there are places where they’re 
completely separate. in most cases they 
work hand in hand. Here in Vancouver we 
have 2 clubs, an i.B.M. and a s.a.M.  actu-
ally, we have 2 i.B.M. and a s.a.M. club, and 
they all work well together. in fact, i was 
the President of the i.B.M. when i set up 
the s.a.M. i was the President of the local 
ring #92 and i started the assembly #95 
to honor one of my mentors, and now i’m 
dean of assembly #95 which is celebrating 
25 years as a club, where the i.B.M. charles 
Howard club is from 1942. But they work 

hand in hand, and lots of members 
are the same in both. We support each 
other’s lectures and dinners and public 
shows. there shouldn’t be any animosity, 
and any that is, is just fabricated in the 
minds of the people that are angry about 
it.

ice – We just did an i.B.M. jam and it was 
amazing because people were like “Wow! 
the President of the s.a.M. at an i.B.M. 
event!”

shawn - so they figured out that ice is 
also i.B.M.
 
ice - i’m an order of Merlin. i’m a 25 year 
member of the i.B.M.

shawn – You joined the i.B.M. before 
s.a.M.

ice – i joined the i.B.M. 6 months before 
the s.a.M., so obviously i love both organ-
izations if i am going to be in them for 25 
years. so i think the animosity is there, 
but i think its dying out due to a new 
generation. s.a.M.’ers and a lot of i.B.M.’ers 
are coming in and the line between the 
both is blurring into that purple.
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shawn - i laugh, because i’m a life 
member of both organizations and 
every once in a while someone will 
say “Why are you over there in the 
other camp?” and i’m “Why wouldn’t 
i? We both love magic. end of story! 
“that’s what we’re there for; to do 
the magic. the politics part is just to 
keep the organizations alive so they 
can just do magic.

ice – it’s interesting because we’ve 
been friends, good friends for….

shawn – Forever….

ice – Yeah, Forever. Years, and years, 
and years, so when we became 
President in the same year people 
were asking “Why are you guys so 
close? What’s this unity thing? and 
basically we’ve been united forever 
and we just want to bring it into 
magic society.

shawn – (jokes) i remember back 
in ‘91 we had that secret meeting 
and said that one day we’d both be 
President and rule the world !

ice – Yeah, in “91 we decided to take 
over the world…..

shawn – that was the game plan. it 
just took a little while (shawn points 
at ice) Pinky and the Brain!

ice – (Points at himself ) obviously 
the brain……

shawn – (shrugs his shoulders) and 
i’m Pinky!

daz – i love the purple analogy. Red 
and Blue into Purple is lovely. But 
surely as magicians we don’t com-
pete against each other? surely we 
compete against other forms of en-
tertainment, if we’re talking about 
getting gigs.

shawn - that’s our job. our job is to 
promote magic, put it in the best 
light possible, to bring in new mem-
bers, to educate them….correctly….
in the ethics, performance, respect, 
the history of magic and then to let 
the public eye see magic in the way 

it should be seen. that’s what our 
job is; we’re out there going “Here’s 
what magic’s about “and to do it in a 
positive light.

ice - this is what it’s supposed to 
look like. in the big scheme of 
things magic is a really old art, and 
it’s a beautiful art. there is nothing 
like a magician with the skills that 
we have. You know, not everybody 
can pick something up and make 
it vanish. it is our job to show the 
world what excellence looks like.

shawn - leon Mandrake the Magi-
cian used to say that magic is the 
second oldest profession, but not 
nearly as interesting as the first.

daz - Really? i use a similar gag in 
my show. i’ll have to get rid of it 
now.

shawn – it was a long time ago.

END OF PART ONE

https://www.facebook.com/groups/
FullCirclemagic/
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RaISIng CHIlDREn 

I n  M a g I C  W I T H 

RaISIng CHIlDREn 
WHO lOVE TO 

PERFORM MagIC
along with juggling, stilt walking, diablo, and balloon modeling, 

Bradford’s steve gore is also one of magic’s most creative 
thinkers - and he also runs an opticians with his wife, Victoria. 

steve ‘s daughters jenna and deanna both love magic and have 
been performing it from a very young age.  in this interview we 

asked steve, from a parent and magicians point of view,  how he 
encourages his daughters in a positive way to enjoy magic as a 

hobby.
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VanisH:  tell us a bit about your background...

steVe - Many years ago a gentleman called cliff lount 
used to pull small coins out of the ear of an eight year 
old boy. that boy was me, and that’s how my life in 
magic started. Years of watching Paul daniels and david 
copperfield on tV followed along with playing around 
with magic sets and bits of string and paper. nothing 
much has changed! From the age of around 14 i got 
into acting and dancing and performed in around 35 
plays and musicals over the next 20 years. it gave me 
lots of good experience in performing and stage expe-
rience.

in 1993, aged 21, i accepted an invite by alex Wright to 
come along and watch a close up competition at the 
Bradford Magic circle, i enjoyed it immensely as i hadn’t 
seen a lot of magic live before. i quickly joined and 
started performing magic as much as i could. i started 
out performing children’s magic at parties as they were 
the only bookings i could get and later managed to get 
some close up work. i learned to juggle, diablo and bal-
loon model around this time too and worked this into 
my children’s act for a bit of variety.

soon after, i joined the iBM (British Ring) and the 
northern Magic circle, and started attending the easter 
parade convention at the crown Hotel in Harrogate and 
the iBM and Blackpool conventions. the highlight of my 
juggling career was that i was paid to travel and per-
form at the european juggling convention in 1995 gala 
show in gothenburg, sweden. i did a pairs juggling 
routine full of steals and shares. Fast forward to now 
and at 42 years old (yes i know it’s hard to believe!). i 
have been married to Victoria for 12 years and have 2 
beautiful daughters, deanna and jenna, and been per-
forming ‘this thing that we love’ for almost 20 years.

steVe goRe talks 
aBoUt Raising 
DaUgHTERS In MagIC

VanisH: You have three children now, congratulations 
on the recent birth, but i know both your girls love 
magic. How did their fascination come about with 
magic?
steVe: their interest started by me showing them some 
of my children’s magic items and by watching magic 
on tV and live local magic club shows.  deanna, who is 
nine now, is the main performer of them both.  jenna, 
who is six, is a little more shy and likes to help magi-
cians in shows and will perform with me at our local 
magic club.  emerson is currently seven weeks old so 
not got him performing....yet!

VanisH:  is is something they took up or did you 
encourage them to take it up? 
the main thing is that you can’t force a child to perform.   
i just encouraged them both.  Being able to do some-
thing in front of others can only help build confidence. 
at the age of two they both helped me with a little 
christmas act at my local Bradford Magic circle.  (3 years 
apart obviously.)  You can see deanna’s face just light up 
when the applause starts.  the video is on our website 
www.makebelievemagic.co.uk  

each christmas show after, she would do a little bit 
more and more.  When she was five she did a mini cube 
zag and did her first public show in a local 300 seater 
theatre when she was six, with a levitation and cut me 
in half!   When she was eight she did her first solo act 
at the iBM stars of the future show and now she mainly 
works on her own with her elsa - Frozen act.

VanisH: it must be wonderful to have the same in-
terest as your children. do they attend conventions 
or shows of other performers with you?
sometimes they pop into conventions but they are still 
a bit young to sit through lots of lectures.  they love 
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watching magic shows though 
whether they are the convention 
shows or just our local fund raising 
shows.  a show they love watching 
is the cBBc a Help My Supply Teacher 
Is Magic and deanna was even 
featured as one of the shows ‘wan-
nabe wizards’ performing ‘Industrial 
Revelation.’

VanisH: What are the positive 
sides of having your daughters 
perform magic? 
it helps with their confidence, gives 
them the chance to shine and if 
they keep it up will be a nice little 
side income! For a parent it just fills 
you with pride that they get the 
chance to do something that we 
all love.  Hopefully when one of my 
children are headlining in Vegas or 
got their own show they’ll keep me 
in a luxury nursing home!

VanisH:  i would imagine if chil-
dren are brought up at an early 
age of performing in front of oth-
ers then nerves may not be an 

issue. do the girls get nervous at 
all and if so how do you get them 
over that?
Yes you’re right, nerves aren’t as big 
an issue when you’re little.  i remem-
ber five year old deanna prepar-
ing for a show and was so excited 
beforehand she said “i just want to 
bust out of this room and get on 
stage”
it’s only later when they question 
‘what if it doesn’t work right’ 

i tell them now that it’s perfectly 
natural to be a bit nervous as it 
helps you perform better and makes 
you more focused.

When they perform in shows, i 
would always have a ‘Plan B’ act in 
the wings, just in case.  if it came to 
actually going on stage and they 
didn’t want to do it i would have 
something to hand to cover the 
length of the act.  You couldn’t force 
them on stage. Fortunately that has 
never happened and they are will-
ing to perform.

VanisH: With so much going on 
in kids lives how do you keep 
their interest in magic going?
With so much going on they tend 
to dip in and out of magic more.  i 
think it helps keep their interest 
more rather than getting bored of it.

VanisH: How do you go about 
developing an act for them and 
how much input do they have?
earlier on i just put the acts together 
with what i had already or bought 
the necessary items with not much 
of a theme.  deanna’s latest Frozen 
act was different though.  she saw 
the film in december 2013 and in 
january had a letter advising her of 
an upcoming school talent show 
and she came to me and said she 
wanted to do  a magic act to ‘let it 
go’ and make snow and do a cos-
tume change. My heart both lifted 
and sank at the same time, thinking 
about all the work i’d need to do to 
get it all together, including making 
a quick change outfit.  good job i 
had been to a david and dania lec-
ture at Blackpool a few years previ-
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ous as i had the theory and design 
in my head!  it took some sewing 
from both me and my mother in 
law!

VanisH: Magic is a performance 
and i believe an art form. do they 
have other interests outside of 
magic in the ‘arts?’ 
Yes they both have done ballet, 
street dance and gymnastics since 
walking.  it helps keep them fit and 
helps give them grace and even 
how to stand.

VanisH: How do their friends 
treat them? do they get asked to 
perform at school all the time?
When deanna won her school tal-
ent show, children from the entire 
school were constantly waving and 
asking her to do magic.  it made her 
a mini celebrity!

VanisH: do the girls still get 
mystified by magic you perform? 
can you still fool them or do they 
want to know how something 
works?
Hopefully!  they do still love to 
watch me working on something 
new or something old.  they some-
times have a knack though of 
working out the secret themselves, 
sometimes better than me.  once i 
was watching a trailer for a new ef-
fect and showed them saying “Wow 
that’s amazing” and deanna said 
“it’s obvious dad, it’s....” and she was 
right!

VanisH:  Has having children 
affected the way you perform 
yourself for kids? i know person-
ally it’s made me a much better 
performer for kids.
Yes definitely.  it helps you to relate 
to children more.  to know what 
they are thinking or feeling and to 
communicate better with them.  For 
example knowing what is trendy 
at the moment and what words 
children use.

VanisH: How do you teach them 
magic? do you have formal 

lessons or is it more based on 
developing an act. 
With children, teaching them any-
thing, has to be on their terms.  You 
can’t make them learn, apart from 
normal school education! With us it 
is normally learning something for a 
show or a particular routine.

VanisH: What do you say to 
those people who think having 
your own children in your act 
might be a publicity gimmick?
some people may think that i’ve 
pushed her into it or i’m just using it 
as a PR gimmick, but nothing can be 
further from the truth. We both love 
working together and i know that 
she’s going to spend a vast amount 
of her life on stage and i’ll be the 
proudest dad, watching from the 
audience.

V
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by Charles Bach

THE SOUND OF MAGIC
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FROM 
THIS... 
...TO   THAT 

IN  THE  BLINK          
OF  AN  EYE ! 

MAGIC MARKER 

Click here to  
watch the magic 

marker in  
action.  

www.KeithFieldsMagic.com 

$29.95 
(+S&H) 

Click 
Here 

To buy 

PROBABLY  THE 
BEST GAG 
SINCE THE 

FUNKENRING ! 
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Magic ReVieWs

MagIC REVIEWS

PaUl ROMHany & FRIEnDS

if you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

note: We get sent a lot of magic to review and 
onlY cHoose the products we feel deserve the 
space. not all products will make the review 
column.

Vanish magazine- Trick Review
Please note: We are now based out of Vancou-
ver, canada so all items can be shipped here. 
contact us to get the shipping address.
editor@vanishmagazine.com

TO aDVERTISE In VanISH
to place an advert contact the editor for a list of 
price options.  look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, dVds, books and apps.

TO WaTCH VIDEO REVIEWS ClICk HERE
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mailto:editor@vanishmagazine.com
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 “Everything that happens on stage makes your performance 
better or worse. Everything! Every detail is important and 
every detail is your responsibility. If you want credit for all the 
times when things go right then you must also be prepared 
to take responsibility for all the times
when things go wrong. As a magician, it’s your show and it’s 
up to you.” —Max Howard

the last chapter in Mark owen’s astonishing book no 
easY daY (the autobiography of a naVY seal), about the 
raid on osama Bin laden’s compound is titled “touch the 
Magic.” owen is referring to the reception the world gave 

his team when the seals accomplished the impossible 
and assassinated the world’s most wanted man. it was 
a revelation to this writer that his description of world 
events were described by the word “magic.”  the title 
comes from a comment made to him upon returning to 
the Us, and one of his teammates says to him “everyone 
wants to touch the magic.” it’s something to really think 
about. not just the choice of words, and their descriptive 
power, but, the value, notion or sheer poetic paradigm 
that is “magic.” the more i thought about it, the more i 
realized that the choice of words was appropriate. the 
naVY seals were using the term to describe how others 
felt about their incredible actions of bravery and unparal-
leled skill…they were magical.

enter Max Howard.

For those of you who do not know, Max Howard is an 
emmy award-winning actor, writer and producer. He has 
traveled extensively in a career as a classically trained actor 
performing the works of Moliere, shakespeare, o’neill and 
others. For one 15-year period he worked constantly on 
a 42 to 44 week schedule of eight or more performances 
a week in the most esteemed regional theatres in the Us.

For thirty years Mr. Howard has created, refined and 
performed a show called tHe WaR WizaRd —the great 
southern sleight of Hand show starring a recreation of an 
actual magician who was caught behind enemy lines dur-
ing the (Us) civil War. the star of the play, gus Rich, was a 
real magician who lived from july 13, 1833 to july 8, 1917.

Max Howard concisely wraps up his 50 years as an actor 
playing the part of an actual magician from the 19th cen-
tury as, “(i am) a classically trained dramatic actor who is 
equally adept as a magician. that’s my brand.”

Having seen this performance live, this writer can attest 
that for one full hour (almost to the second) the audience 
was literally spellbound; transported to another time, 
much like we believe dorothy goes to oz. the mention 
of Mr. Howard’s performance is crucial to understand 
given he has spent many years refining this show, and 
now brings it forth as a paradigm of the magician’s per-
formance as art.

it’s become a parlance of phrase to say “the art of magic,” 
the way people say, “homogenized milk.” the two go 
together. the unfortunate truth is that very few “magi-
cians” understand art, acting, and the theatre or that the 
magician’s performance is actually a tenet or offshoot of 
the theatre. 

Robert Houdin (1805 – 1871) defined magicians as “actors 
playing the part of a magician.” about 35 years after this 
statement was put into print posthumously in the master’s 
the secrets of conjuring and Magic (1878), nevil Maske-
lyne, and david devant modified the statement slightly 

CReaTING 
THeaTRICal maGIC
By max Howard
Review by Ben 
Robinson

1 
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in their 1911 opus oUR Magic and wrote, “the magician 
is an actor playing the part of a great magician.”  given 
the weight of england’s greatest magicians comment-
ing on France’s greatest magician called “the Father of 
Modern conjuring,” the 21st century student might well 
take notice.

While auction prices may prohibit the acquisition of 
19th century rarities, Mr. Howard’s new book comes with 
eloquence, meaning, guts and boots on the ground ex-
perience (trained, tanned and celebrated over 30 years) 
called cReating tHeatRical Magic (2014, theory and 
art of Magic Press).

the book is divided into four parts. First we meet the au-
thor and gain an insight into his life, training, and marriage 
off stage and on stage to his actor wife diane Bray (who 
plays jim Baily in their performance). next we are taken 
into the anatomy of their play the War Wizard by reading 
the script with analysis line-by-line. a description of the 
magic in their performance follows as Part three. cReat-
ing tHeatRical Magic ends with a lively discussion with 
the principles, Mr. Howard and Ms. Bray. 

Having studied magic for more than 40 years and making 
my living as a full time professional for more than thirty, 
i can categorically say that this book and companion 
dVd showing the entire performance of the War Wizard 
performed in a theatre, is as close as anyone can ever get 
to seeing something perfect while not actually being in 
attendance. Max Howard and diane Bray have not only cut 
a jewel of theatrical might with the precision of the years 
and intellect, but, they have now taken the penultimate 
step and recorded their journey for generations to come. 
normally work of this nature only happens long after the 
artists have died and been lovingly re-discovered years 
later.  the notion is apt as it is the magician gus Rich who 
has re-entered our dimension through the specter of Mr. 
Howard and Ms. Bray. 

cReating tHeatRical Magic is a book and professionally 
videotaped show and craftily authored dVd that sell for a 
mere $50. taking a master class from a master magician 
and seeing the spoils of his many years of experience is 
rare. seeing a great actor immerse himself in the role of 
a man who actually lived and had a very dramatic life is 
best described by the better-known actor Hal Holbrook 
and his one-man show impersonating Mark twain. Here 
we have a bird of the same flock, but gratefully, the 
teaching tools we are given for our money is something 
money really can’t buy. When was the last time you were 
able to talk to a man of his life’s work, and then indulge 
in multiple analyses, whether on the page or the stage? 
You’d have to see all of charlie chaplin’s films and read a 
biography of the great man, plus his autobiography to get 
a glimmer into a similar creation. While the comparison 
to chaplin might be outlandish to some, consider this: 
chaplin played his tramp character for many years, first in 

music hall and vaudeville, then in film and that portrayal 
lasted “a mere” quarter century (yet, has obviously lived 
longer, my understatement obvious).

in cReating tHeatRical Magic, the keys to the king-
dom are not given. no, you are seeing how one man and 
woman used those keys to unlock their fortune in art 
and commerce. (Yes, art is a business.) and, cReating 
tHeatRical Magic is most decidedly about art. Real art.

Mr. Howard is of the opinion that many of those who call 
themselves “magicians” are informed of many “magic 
tricks”  (a detestable low based term), but have virtually 
no concept or idea of the work that goes into theatrical 
work; or the work of an actor.

Many entrepreneurs have sought to exploit Houdini long 
after erich Weiss died. the recent fiasco of adrian Brody’s 
portrayal of the Houdini character was so dashed with 
fiction, scholars frothed at the mouth while youngsters 
just bought into the myth more. But, as Houdini’s wife was 
prone to repeat when asked by the press long after 1926, 
when Houdini died, “the secret to Houdini was Houdini.”

consequently, we can see that erich Weiss was playing a 
role of a man who illiterately appropriated the name of 
France’s greatest magician (jean eugene Robert-Houdin). 
the role Houdini played involved morphing deceptions 
in escapology into seeming death-defying spectacle. 
(in actuality Mr. Houdini was not gasping for air, but 
clandestinely, calmly, reading a newspaper backstage as 
the audience went wild with fear). But, erich Weiss was 
an actor who used every element of the theatre and cir-
cus to create a character so penetrating people will still 
come to blows over what he really did. erich Weiss made 
people care about Houdini because erich Weiss became 
his creation. in a sense, erich Weiss was an actor who fell 
ill of his genius and bought into his own myth, boldly stat-
ing to others around him before his final performance in 
october of 1926, “the full house has come and paid to see 
Houdini, and i won’t disappoint them.”  Forgoing a broken 
ankle, a burst appendix (in the days before penicillin), and 
a raging 102-degree temperature, he stepped out onto 
the stage to do a three-hour show where he was on stage 
almost constantly. 

We diverge from this broad example of a legendary 
magician-actor to maintain the integrity of the work be-
fore us. Max Howard has brought audiences to hypnotic 
silence and stentorian applause with his performance 
because of his own talent, his consummate training, and 
his experience knowing how to do the secret “dirty work” 
in a magician’s performance.

Many magicians may be clever. Many might fool you. But, 
few entertain. and, most are not memorable. it takes 
work. Hard work.
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cReating tHeatRical Magic, obtainable for less than 
you might part with for a gaffed deck of cards, is a tool 
to be used, worked with, celebrated for its brilliance and 
studied over and over.

Max Howard’s cReating tHeatRical Magic is a multi-
media package that won’t instantly make you a better 
magician. it is a master class that shows how one actor 
created something unique using the art of Magic, and the 
training of classical acting to engender a performance that 
stops you cold, and makes you realize that skillful illusions 
combined with real meaning can create art.

if you seek more from the art of Magic, you cannot spend 
your money in a better way.

it is not an easy slog, but the tone is conversational and 
the respect for the art of Magic is unparalleled. nothing 
great was ever achieved without some hard work. But 
the work is joyful! Here you have ambrosia, celebrated by 
those you admire. ask any full time pro, and when Max 
Howard’s name comes up, a knowing smile will cross the 
pro’s lips as if they know something you don’t. What is 
that secret knowledge? it is contained and revealed in 
cReating tHeatRical Magic. 

the choice is yours. Make the most of it. You will not regret 
putting your credit card in hand, and ordering cReating 
tHeatRical Magic if you want a shot at being a better 
actor playing the part of a magician.

ImPRessIoN BY 
Jason Yu and sans 
minds

2 

descRiPtion

Photo is a mere reflection of reality.

imagine your spectator signs a blank card. 

With your spectator’s phone, a photo of spectator hold-
ing their own signed blank card is taken. 

the spectator thinks of a playing card. 

their own signed blank card turns into a signed 
thought of card in their oWn phone. this is crazy! 

Borrow anY PHone
no special app
Prop included

alter the digital reality.

impression

MY tHoUgHts
this does look amazing on the promo dVd and i 
couldn’t wait to get my hands on this. the first thing 
you need to know is that it is not an aPP. You borrow 
a phone and simply use the camera on it. it helps a lot 
if you are familiar with the spectator’s brand of phone 
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descRiPtion

lynx Magic brings you lynx Wallet, an essential utility 
prop that takes the classic “named card to envelope” 
to a whole new level, with the working professional 
magician in mind. 

inspired by the effect “Bang on” created by Marc 
oberon, gonçalo gil and joão Miranda created lynx 
Wallet. is the only device that allows the magician to 
remove any freely named card from a single envelope, 
both from the inside of one wallet, in the most clean 
conditions. 

imagine showing a wallet containing one envelope 
with only one playing card inside. next, the magician 
can hand the wallet for a spectator to examine and 
hold until the end. then an audience member is asked 
to name any card (no force) and instantly the magician 
removes the envelope from the wallet, showing that 
the prediction matches the freely named card. 

this amazing prop can be combined with very differ-
ent routines, both in close Up or stage performances. 

lynx Wallet is a premium product that allows you to:
Predict any playing card. Have any named card to wal-
let effect with only one wallet involved.
Perform the routine with the wallet in full view since 
the beginning. let you spectators examine both the 
envelope and the wallet.
Find the spectators card without using any elimination 
process or magician choice. Use the wallet for every-
day use.

because you’ll need to use the camera and one or two 
sneaky little things while you are holding it. Having 
said that i think somebody is bound to have an iPhone 
which is my personal preference of phone. 

You are supplied with some gimmicks including a few 
blank playing cards. You will need to buy a few decks 
of these if you intend on doing this a lot but you get 
a few to get you started at least. the two special gim-
micks allow you to do this with two different outcomes, 
although i wouldn’t recommend doing it for the same 
group twice.
there are a few angle issues which come down to audi-
ence management and the instructional dVd goes in 
to detail so you understand how to handle this fully. 
in the right condition with the right people this is an 
incredibly strong routine. i think for a small group of 3-4 
people this is an incredible trick. the fact that they end 
up with something on their phone that is impossible is 
something they will talk about for a very long time. it’s 
the type of trick legends are made from!

there is a little handling and you do need to be able to 
force a playing card. again everything is explained. For 
anybody who wants to create a miracle with a bor-
rowed phone this is definitely one of the best routines 
i’ve seen. just be aware of your surrounding working 
conditions and i see this working better as an almost 
impromptu type effect rather than something you 
would do over and over again in a walk-about situa-
tion. it might work well in a restaurant but not at every 
table because you don’t want people behind you when 
performing this as they will see a different trick:)

Very highly recommended

cost: $34.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

lYNX WalleT By 
lynx magic3 
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instant reset.
Predict any card without stooges or pre-show work.
Have a killer magic effect, very easy to perform.

MY tHoUgHts
the ad copy is correct when it says you can predict anY 
card. i remember seeing Paul daniels on tV many many 
years ago performing what looked like the same effect. 
i was young and in my mind this is what it looked like, 
however i’m sure it wasn’t. the description is accurate 
because prior to the reveal you show one envelope in 
your wallet which is placed back in while the spectator 
names anY card. no force because anY card is named. 
You reach in the wallet and take out the envelope 
showing it is their card.

they can not handle the card and the wallet must be 
facing you when you take it out. i don’t think either of 
these are real issues when performing under test condi-
tions. 

the quality of the wallet itself is first rate. it’s high grade 
leather and you could put your own credit cards in 
there with some cash and there is also a compartment 
for coins, rubber bands, etc. You are also supplied with 
the cards and envelopes. You will need to spend a few 
minutes setting this up when you first get it. this is a 
good idea because it will get you used to the system 
used so you can retrieve the envelope that matches the 
card called out. Handling wise it’s very easy to do but 
time is required to really get used to where cards are so 
you can get to them. i wouldn’t suggest doing this after 
watching the instructions because you don’t want to 
appear to fumble or think about something. the effect 
should look as though you simply pull out of the enve-
lope you showed them at the beginning.

a nice idea is being able to have the spectator take out 
the envelope at the beginning and then placing it back 
as this shows you aren’t trying to hide anything and 
show them there is nothing in there except some cash. 
the re-set is fairly instant however you want to make 
sure you put the envelope back in the right place and 
the cards are a little fragile so be careful not to bend 
them. if you spend time with this wallet, no more than 
an hour, just to get the handling smooth then you will 
have one of the most powerful card prediction routines 
you could imagine. the more you perform this the more 
fluid it will become and the more impossible it looks.

everything is made here from the ground up including 
the special cards, envelopes and the wallet. i’m very 
impressed with this and have started taking it out as my 
real wallet fully loaded to amaze.

cost: $99.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

1% By Yu Hojin4 

Yu Hojin 
FisM 2012 Blackpool stage grand Prix Winner 
academy of Magical art’s 2013 Magician of the Year 

Yu Hojin, the world famous card manipulator presents 
his dVd project,1%.

1% is a two dVd set on card manipulation, with Yu’s 
original ideas and routines.

inside the first dVd, you will find basic sleights and 
techniques that you need to learn as a card manipula-
tor. 

inside the second dVd, you will find some of the very 
best card manipulation ideas in the world. 

after you watch the two dVds and learn the techniques 
and ideas from the three sections, Basic, Professional, 
and original, your capability and understanding on card 
manipulation will have improved by many steps. 

also included in the second dVd, is a recording of Yu 
Hojin’s workshop. 
in the workshop, Yu Hojin will talk about his philoso-
phy as a magician, how he practices, what a magician 
should think about, and share some of his secrets that 
made him a performer that he is. 

dVd 1: Basic and Professional
Basic
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Back Palm single Production & Pivot sequence
cardini Production & Fan Production sequence
tenkai spin Production
Perfect Production (by index Finger)
longitudinal [Vertical] Perfect Production (japanese 
Perfect Production)
Packet appearing & Vanishing sequence
twirling Production
dual Fan from interlock 

Professional
Pastel sequence
Yu Hojin clean card Vanish
Hatta grip Fan Production and Vanish sequence
Yu Hojin Multiple color change sequence
Blackpool Backpalm color change
drop Vanish
Flash card Roll down
Mitosis card Roll down
the eraser
Four cards sequence 

dVd 2: original and Workshop
original
Yu Hojin color Fan Production
Yu Hojin card Roll down sequence
PYs Rainbow Fan color change sequence
single card to Rainbow Fan
into the Blank
Yu Hojin diminishing card
Yu Hojin impossible Fan Production
Vaporizing Pips 

Workshop
Yu Hojin’s Workshop (30 Min.)

MY tHoUgHts:
this dVd is stunning on so many different levels. First 
of all just watching Yu perform some amazing sleights 
with cards for a stage act is wonderful to watch. What 
i found interesting was the 30 minute master class it’s 
one thing to learn the techniques of a great card act but 
it’s another to understand how to put them together 
in a show and how to make it emotional and connect 
with an audience. Without this an act just becomes a 
juggling exercise and after a while the audience lose 
interest. Yu has so much happening that it keeps you 
wanting to see what will happen next.

this dVd is aimed at those who wish to put together 
a card manipulation act. it requires a lot of hard work 
and dedication to get it anywhere near a level of Yu, 
however, he teaches all the moves and if you have the 
inclination  to learn some incredible card work this is 
the dVd for you.

He also talks about how to design cards for black art 
work. again this is interesting and is being used by 

others today. i learnt a lot from this part of the dVd and 
while it’s nothing i would do i think it is worth having in 
knowledge bank. Yu Hojin also teaches some of his own 
moves he has created including his fan production and 
vanish sequence. 

i must say watching him work for me takes card ma-
nipulation to another level, and this is why this is such a 
great product. Hopefully he will inspire a lot of others to 
look at their performances in a different light, not just 
entertainment but also creating ‘art.’ it also shows us 
what practice and hard work can achieve. 

i’m not a card manipulator at all but i honestly loVed 
this dVd. i can’t wait to get my son, who is only three, to 
watch this one day and perhaps together we can learn 
some of the moves.

cost: $119.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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aHeaD oF 
THe Game By 
Jonathan levit

5

descRiPtion

in this 2-Volume set, jonathan levit introduces you to 
the secret he uses to craft clean, jaw-dropping magic. 
He calls is being “ahead of the game”. learn the secret, 
use it well... guard it with your life! 

jonathan is a magician, actor and television host. He 
has appeared on Fox’s “Masters of illusion,” was the host 
of VH1’s “celebracadabra,” and has been the magic con-
sultant for many television shows and films. 

over 5 hours of content! includes:
2 live shows filmed at the Magic castle
2 feature commentaries by jonathan
Professional magic routines that jonathan has perfect-
ed over thousands of performances
detailed explanations
40-Minute interview
QUadRoReVelation - jonathan’s opener is a spectacu-
lar 4-card reveal. a real fooler with maximum audience 
involvement, this one trick is worth the value of this 
dVd set. 

eVeRYtHing cHanges - an epic blue-to-red color 
change they never see coming and brings the house 
down. 

dRaW a Blank - jonathan’s any card at any number 
(acaan) has an ultra-clean presentation and a killer 
ending. 

leVit tRiUMPH - this brilliant handling of the classic 
triumph effect is an instant showstopper that always 
generates thunderous applause. 

tHe Un-MatRiX - jonathan’s signature matrix is famous 
in the magic community. jonathan performs it for two 
live audiences, then shares its background and explains 
one key move to accomplish the routine. Performance-
only. 

Packed with dozens of valuable lessons and tips, includ-
ing:
the advantages of being “ahead of the game”
connecting with an audience
staying in control
time misdirection
Psychological audience management
jonathan’s method for loading a card onto a chair under 
a spectator
Building your character
Building the “moment” of an effect
creating realities for an audience
Using a signature prop
jonathan’s approach to mentalism
structuring an act
jonathan’s Fan Forcing and deck switching techniques
enhancing an effect by moving the moment of magic
challenging yourself
Handling technical difficulties

MY tHoUgHts:
this is a double dVd and while you will learn some 
strong card magic the real value is in watching and 
leraning from the incredible advice that jonathan 
shares. it’s a masterclass in how to construct an act, 
knowing your own character and working an audience. 
these are things that real professionals spend years 
understanding and the advice is invaluable. 

the first dVd has two performances filmed live at the 
Magic castle in the close-Up room where jonathan 
performs the same act twice. this is a great idea be-
cause you get to see him do the same set twice in front 
of different people. it’s by watching these two acts that 
you understand how much work has gone in to every 
detail of the act. not just the routines but every nuance 
from facial expressions to body language and structur-
ing a show so that it flows and at the end of the day is 
entertaining.

You also have the option of watching both perfor-
mances with commentaries and again this is something 
we never get the chance to see or hear, what goes on 
inside the performer’s head as they are working.

the effects themselves are all incredibly strong and 
my favorite is the levit triumph. the quality of produc-
tion is good making it easy to learn from. the routines 
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require some skill but it’s worth spending time to 
master any of the routines. this is a valuable dVd for 
any seasoned pro or somebody new to magic because 
everybody will take something away on all levels.

if you take the time to work through all the material 
available on here then you will certainly be ‘ahead of 
the game’ when it comes to putting together an act 
that will work for lay people.

Very highly recommended.

cost: $39.99
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

ReNaIssaNCe By 
maurice Kim6

coin magic is one of the oldest and most visual type 
of magic. its done with an everyday object and easy to 
understand.if you like coin magic but you struggle with 
learning the impossible sleights? this dVd is exactly for 
you. Maurice kim will teach you sleights and routines 
which are not requires extreme sleight of hand skills.
the routines are highly visual and easy to understand 
for your audience in any environment. even if it’s a loud 
bar or a wedding you are able to perform all of the 
routines even if you don’t say a single word. on this dVd 
you will learn 25+ sleights so you can use it to create 
your own routines. You will find effects which requires 
no table or close-up pad at all...
Renaissance is a revive of classic effects and sleights 
which are underused. on this dVd you can learn basic 
sleights and experts techniques also. this dVd is de-
signed for perform highly visual stand-up coin magic!
You only need a few coins to perform miracles with 
these sleights... Watch the Renaissance of coin magic!
none of the routines require gimmicks so you are able 
to learn the routines immediately without spending 
money on different coin gimmicks!
Routines thought on the dvd:
3 coin production / vanish / reproduction:
in this routine you make three coins appear from noth-
ing with the most clearest and fairest way. all three 
production are highly visual- your spectator can see the 
coins appear from nothing without any cover.
one coin Routine:
this is a one coin routine with a highly visual touch! in 
this routine the coin visually travels from hand to hand 
without any cover- it looks like a coin teleportation!
copper/silver:
this effect has three different phases. the silver coin 
changes in he spectator’s hand to a copper coin. in the 
second phase the silver coin changes to copper in mid 
air without any cover! at the last phase the coin changes 
again in a completely different way. ever single change 
is highly visual and done in a clearest way possible!
coin assembly on the spectator’s arm:
this routine is a classic coin assembly in a way which 
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has been never seen before. You don’t need a table, you 
perform the effect on the spectator’s arm! spectator’s 
can see and feel the magic at the same time.
triple spellbound:
this is a spellbound routine without any gimmicks! this 
is a spellbound routine with 3 coins not 2. Which allow 
you to change the first coin multiple times for different 
coloured coins. all changes are highly visual and done 
in a different ways! Your spectator will be speechless 
when they witness this pure beauty of coin magic.
shock:
shock is a coin matrix with an unexpected ending. at 
the end the four coins appear in a spot where no one 
expects! When they think they know the outcome of 
the routine you just give them a shock!
these are the sleights, utility moves you can learn:
al schneider matrix moves
coin roll+4 coin roll down
dai Vernon spellbound move
edward Victor spellbound move
finger palm+classic palm placements
French drop
Hanging coins vanish
Himber vanish
japanese coin steal
jean-Pierre Vallarino coin steal
jW grip
jW production
jW vanish
jW change
jW teleport move
l’homme masque
Masking load
matrix steal
Michael ammar’s sonic squeeze
Milton kort’s drop vanish
nabil change by nabil Murday
odd coin load+misdirection
retention pass
retention vanish
spider vanish
tenkai pinch (get readys, switch)
Utility switch

MY tHoUgHts
don’t be put off by all the moves on this dVd. they are 
all practical and should be in all coin workers repertoire. 
there is no real knuckle busting moves that will take 
years to master but practical moves that you can in 
conjunction with the effects taught on the dVd as well 
as many other classic routines.

i really like the magic routines on here because they 
would work well under almost any close-up or walk-
about situation which means the moves you learn you 
can actually put in to good use. some of the magic is 
visual such as triple spellbound. it would be the perfect 
routine in a noisy bar or venue as it’s very visual and 

easy to follow. all of the routines on here are easy for 
the audience to follow and all very powerful. 
Maurice has taken some classics and given them his 
own spin. all of the routines are fantastic on here but 
my two favorites include the coin assembly on a specta-
tor’s arm. this is a great idea for walk-about and would 
be perfect for most situations where spectators are 
wearing long sleeve shirts, in particular corporate func-
tions. they can feel the coins land in their hands mak-
ing this very strong. it’s a great way to perform a matrix 
routine without any tables. 
shock is also another coin matrix routine which has a 
great ending where all the coins vanish. it would be 
good to perform a regular coin matrix and offer to do it 
again, this time all the coins vanish. a great climax. 

the production quality is poor with out of focus shots, 
bad lighting and a funny audio. thankfully the material 
is excellent and anybody who wants to learn some top 
coin sleights and have some practical routines then i 
would overlook the poor production quality. 
this is a great reference dVd for coin workers who are 
starting out as well as advanced workers who want to 
see some nice variations on classic routines.

cost: $39.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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The V.s Project By 
Paul Pickford7

alakazam Magic are truly proud to offer the magic fra-
ternity the underground card magic of Paul Pickford. 

the Vs Project showcases some of Paul’s outstanding 
card creations, his approach to sleight of hand, the 
psychology of timing and misdirection as well as his in-
terpretation of some classic effects. Paramount on these 
dVd’s is Paul’s use and handling of a superb, and often 
over looked, Marlo sleight including all of his finesses, 
subtleties and timing, in exacting detail. 

it’s time to take up your pack of cards, get comfortable 
and watch and learn some exceptional card magic you 
will enjoy performing, and your audiences will enjoy 
seeing, over and over again. 

eFFects FeatURed on tHis dVd inclUde; 

HoFzinseR’s aces 
a extremely quick and magical version of this classic in 
Magic. this is ideal as an opener and is guaranteed to 
take them by surprise. Plus an explanation of a bonus 
version that stays true to the original plot. 

doUBle tHoUgHt 
Based on derren Brown’s effect “double think”. the 
magician slowly reveals the name of a chosen card by 
reading body language. He then proves that he knew 
the name of a merely thought of card, right from the 
very beginning. 

ace/king tRansPo 
the aces are instantly produced from a shuffled pack 
and placed into the box. the magician attempts to find 

the kings but finds the aces again instead. the cards in 
the box turn out to be the kings. 

2 oUt oF 3 ain’t Bad 
First spectator removes a card, second peeks at a card 
and a third merely thinks of a card. all three cards are 
found from a shuffled pack ending with the magician 
getting the thought of card, on the nail, every time. 

FoURWaY 
the magician has four attempts to find a chosen card. 
all four cards are wrong then one card magically 
changes into the chosen card and as a kicker the other 
cards suddenly change into its three mates. 

PsYcHic ace oF sPades 
the ace of spades is placed into the box. a card is 
merely thought of. astonishingly the two cards change 
places. 

2 tHoUgHt oF caRds 
two spectators each think of a card. the magician 
places a card inside the box. Without any questions he 
finds the first thought of card. the other thought of card 
turns out to be the one placed into the box. 

3 caRd sandWicH 
three cards chosen and a rollercoaster sandwich rou-
tine with multiple moments of magic. 

tHe Magician’s assistant 
the name of a randomly chosen stranger is used to find 
a chosen card. Please do not overlook this effect, it gets 
great reactions despite the simple method. 

ineVitaBle 
the spectator makes a series of choices, narrowing the 
deck down to one card. amazingly, it matches the card 
being held in full view on the magicians outstretched 
palm from the very start. no wordplay, no equivoque, 
an extremely direct version of the classic “open Predic-
tion” effect. 

coMPUteR Pack 
the pack is used as a computer, producing information 
that leads to a chosen card. all seems to have gone 
wrong until the magician turns the tables, leading to a 
kicker ending. this is Paul’s version of the classic effect 
“dunbury delusion”. 

acs to Pocket 
a chosen card is lost in the pack which is then placed 
into the box. only the four aces remain. suddenly the 
aces go on a magical journey, leaving a surprise discov-
ery of the chosen card. 

tHe tRaVelleRs 
this is Paul’s version of the all time classic “the travel-
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sHaRP THIs By 
Vanishing Inc. 
magic

8
lers”. it is a tour de force of many magical moments and 
has produced gasps from a room full of magicians on 
more than one occasion. 

coloUR MaRk 
the magician shows the spectators is skills by finding all 
the best cards in a shuffled deck. He then amazes them 
even more by revealing just how he did it. 

BRainWHacked 
Based on the Paul Harris effect “Wack the Pack”, a 
merely thought of card, disappears from under the 
spectators hand and reappears inside the cardbox. tak-
ing the Paul Harris classic to the next level, this effect 
stuns both laypeople and magicians alike.

MY tHoUgHts:
this two dVd set is filled with real gems based on Paul’s 
switch called the Vs switch. this is an incredible switch 
of one card for another that every single card magician 
should learn. even when you know how it works it goes 
by unnoticed. if you can handle cards then you won’t 
have much trouble learning this although like any good 
card move practice makes perfect.  You can use this 
technique not just to switch one card for another but 
a group of cards. a great example of this in the routine 
ace/king transpo

two out of three is a fantastic three card revelation 
that is very fair and extremely clever in method.  You 
do need to have card skills to do this but it’s well worth 
spending time on. it’s an incredibly fair card routine that 
builds  to an impossible finale. 

there is so much great card magic on here it’s very hard 
to choose a favorite. Personally i think the highlight for 
me is to learn Paul’s switch. this should become a clas-
sic move for every magician.

there are over three hours of ideas using this one card 
move which goes to show just how versatile it is. the 
move is a bold card switch done in the off moment and 
right under the spectators noses and timing is every-
thing. 

i can certainly see many more magicians coming up 
with routines and incorporating this in to their perfor-
mances where they need to switch cards. VeRY HigHlY 
RecoMMended.

cost: $40.25
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

descRiPtion

“sharp this” is a custom-altered sharpie that allows you 
to draw a line on anything or anyone, and then magi-
cally make it vanish. draw on your own face, across your 
pants, on a spectator’s sleeve, on the tablecloth, or even 
on a car or wall. then instantly wave your hands and 
make the long black streak instantly disappear. 

there is a secret telescoping “line” that retracts into the 
tip of this custom marker, and this makes “sharp this” a 
HigHlY VisUal magic gag easy to perform. as an inter-
lude between tricks, “sharp this” is the perfect way to 
elicit laughter and even screams. this belongs in every 
performer’s bag

MY tHoUgHts:
this comes complete with the gimmick pen, which is 
very well made and a link so you can watch the instruc-
tions on your computer. the gag itself isn’t new and 
dates back many years. the amazing jonathon also cre-
ated something very similar that was on the market but 
there is no mention or credit given to him. 

this is a gag pen that is something that happens and 
then is over.  it uses a regular sharpie pen that is gim-
micked in a unique way so it really looks as though you 
are drawing a line. You can’t actually write with this pen 
but you could easily do a switch from a real one to this 
and vice versa. i think this is something many magicians 
will like and can have a lot of fun with as a quick throw 
away gag.  it’s the perfect bit of by play for me when i 
perform walk-about as charlie chaplin as it’s something 
visual 

Very easy to do, just watch the instructions online and 
you’ll also learn a cute little routine where you draw a 
moustache on your face that instantly vanishes.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
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In Your Wallet by 
Jeff Prace9

descRiPtion

keys. Phone. Wallet. 
People never leave their home without them. 

jeff Prace is known for creating practical, organic magic. 
He returns with three powerful magic tricks that can 
be carried in your wallet at all times. no more fum-
bling when you are put on the spot. no more digging 
through your pockets looking for props. Be prepared at 
a moment’s notice! 

You will learn three commercial, easy magic tricks with 
debit cards, photographs, and more. each trick has 
been designed to comfortably fit into a standard wallet, 
ensuring you are always ready to perform. 

the dVd comes complete with custom-designed gim-
micks. these gimmicks look like real debit cards, and 
they offer one of the most effective card revelations you 
will ever see. 

these tricks are the definition of “packs small, plays big.” 
You will never again leave home being unprepared. 

this is in Your Wallet.

MY tHoUgHts:

the three effects on here are things you can carry in 
your wallet and be ready to perform at any moment. 
the dVd is well put together and every effect, three in 
total, are all taught in great detail including any sleights 
needed with variations. You are supplied with a dVd 
and two credit cards that you need to perform the first 
effect. 
the first routine is a card revelation that appears on 
your credit card which you just showed ordinary. What 
is nice about this is that the credit card is used in such a 
way that the final revelation of the card on it comes as 
a complete surprise. You will need to be able to force a 
card and jeff also shows a way to switch one credit card 
for another. this method goes totally pass the audience 
making this a nice surprise. 

the second effect is a very novel routine using a photo 
of you in your youth blowing a bubble with gum. You 
then take the bubble gum from the photo and show 
the photo is a regular photo minus the gum. it’s a very 
novel and cute effect that can be performed pretty 
much anywhere. this is the perfect effect when some-
body asks you to show them a trick. 

the final routine, again, is a novel effect where you 
show some photos of various people. one is chosen 
and by waving a lighter under the photos the one 
thought of is the one that is burnt. it’s a little unusual 
and wasn’t the strongest routine on here. 

My favorite by far is the credit card routine and i think 
this is the one most people will use. Minimal skill and 
comes complete with realistic credit cards. all you will 
need is the addition of a deck of cards and the ability to 
force.

if you like performing magic that seems to have an or-
ganic nature about it with props that seem impromptu 
then this is worth considering.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
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The mysterious 
affair by Jim 
Kleefeld

10

a book test of extraordinary quality. they choose ei-
ther book. they open to any page. they choose to con-
centrate on either words or illustrations. You tell them 
exactly what they are thinking. no fishing. no outs. 
no anagrams. no extra props. no lengthy memoriza-
tion. no force. no crib sheets. You never ask the page 
number. the Regular version contains two hardcover 
Hercule Poirot novels written by agatha christie, the 
world’s best-selling author. Both books are different 
with different characters and locations throughout. 
Both books contain a complete novel and can be read 
from beginning to end without suspicion. clothbound, 
fully illustrated, signature sewn, gold stamped with 
full laminated dust jackets and isBn numbers, exactly 
as you would buy in any trade book store. Both can be 
read cover to cover without discovering the subtle se-
cret. You could give either to a librarian, editor or pub-
lisher to examine and they would swear the books are 
legitimate and normal. no duplicate pages or sections, 
no short pages, no bizarre vocabulary or nonsense 
sentences of any kind. Yet, amazingly, this effect is still 
very easy to do. the Mysterious affair standard Ver-
sion comes with two hardcover books, the Mysterious 
affair at styles and the cavendish Poisoning. includes 
a clearly written instruction book with directions, ad-
ditional routines, tips and suggestions for other effects. 
a solid mentalist effect for the working pro, and also a 
very high quality product for the discerning collector.  
the Mysterious affair (Regular) - $169

MY tHoUgHts:

i am an avid collector of book tests and like to think 
i’m pretty knowledgeable on most methods  What jim 
offers here is a well constructed and very clever method 
for producing a great book test. these books can be 
examined and they will find nothing. Read one of the 
books and you’ll see nothing out of the ordinary. the 
ad copy states the person can turn to any page, which 
they can do and you don’t need to see which page. she 
doesn’t even need to tell you the page number. there 
are no duplicate pages, double pages, short pages, mis-
printed page number. there are no words that are long 
and obvious. the method is ingenius and nobody will 
pick how it is done. the books themselves (i have the 
two book version, there is a version using three books) 
are made with hard covers so will last a very long time.

the text has been very subtly modified to allow you to 
perform a truly amazing book test. What is also of note 
is that legal rights to publish this as a legitimate book 
have been secured.

the method requires some very basic memory but it’s 
incredibly easy and i did it as soon as i finished reading 
the instructions. it’s the easiest of any type of memory 
book test where you need to remember words. as well 
as finding words you can also do a drawing revelation 
as there are pictures throughout the book. again the 
method is all built in to the book.

Both books supplied also have cribs built in should you 
not want to do any memory work or need a quick re-
minder prior to performing. a special bookmark is also 
supplied making it even easier to perform.

as far as book tests go i must say this is one of the best. 
You will need to spend a little time with the books and 
going over the instructions but as i said, there are cribs 
in the books and other places making life easier. i have 
started using this book test in my Murder By Magic 
show because it fits so well in to my theme as both 
books are well known crime novels by agatha cristie. if 
you are looking for something that is very different in 
method and will fool not only the public but any knowl-
edgeable performer then this is a must have. 
this is VeRY HigHlY recommended.

aVailaBle FRoM 
http://www.jimkleefeld.com/jWkbooks.html
Regular set of books: $169
deluxe: $225.00

www.VanishMagazine.com
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alchemist series 
self-Bending 
screwdriver by 
TaiwanBen

guarded closely in Will tsai’s professional working 
show for over 10 years, he is now unleashing the most 
awe-inspiring, self-bending metal effect to ever hit the 
shelves.

if we truly had the power to bend metal, why stop at 
just one bend?

Blossom will suck the wind out of your spectator as 
your psychokinetic ability contorts and flares the neck 
and every single tine of a simple dinner fork. the mo-
ment where they realized that the power of your mind 
is reconstructing the physical properties of metal is one 
that will live with them forever.

the best part? this incredible moment can happen in 
their hands. they feel the movement of cold, hard steel 
manipulating right in their palm. it is a visceral moment 
that is almost too much to wrap their head around.

traditional metal bending cannot compete with the 
technology and secret contained within blossom. clean, 
real and elegantly beautiful, blossom is the next gen-
eration of self-bending metal effects and one that will 
solidify your reputation.

easY to PeRFoRM.
easY to Reset.
actiVates on BodY Heat.

11
staYs stRaigHt in RooM teMPeRatURe.
Magic HaPPens in YoUR Hands, tHeiR Hands oR 
Hands oFF.

MY tHoUgHts:
the method here is certainly not new. i’ve used all types 
of versions of this method over the years from spoons, 
forks to keys. anybody who knows this method will 
know how it works and what is required. i have never 
performed this in a walk-about situation because you 
need to spray the prop to get it back in to shape after 
each performance and because you are using chemicals 
you need to wash your hands. in a walk-about situation 
you can’t go to the bathroom after each trick to spray 
and wash your hands.  another issue that the others 
have all had, and this one has tackled, is that the mo-
ment you touch the metal it will start to bend because 
of the heat from your hand. 
What Willie has done here is very clever. He has used 
a screwdriver which means you can handle the prop 
without actually touching the metal so it will bend 
when you want it to and not before. this is the perfect 
bend to do on television as it’s so visual.
My only issue with this is that i would have to find a rea-
son to carry a screwdriver. it’s not something i normally 
carry on me so i think in performance you would need 
a good reason for this to make sense. Perhaps if it was 
with other tools or in a tool bag. in walk-about it does 
seem odd you would carry a screw-driver with you, 
although it depends on the neighbourhood you are 
working. 
this prop is more suited to a more intimate setting and 
if you have on your table a variety of metal objects that 
you try and bend with your mind this would work well. 
i just don’t think it’s practical for regular walk-about 
work.

the props are extremely well made and look like real 
screwdrivers. You get two screwdrivers which will allow 
you to bend and unbend the screwdriver and hand it 
back. You will need cold spray which you can purchase 
pretty much anywhere. once you have straightened it 
the screw-driver will appear straight but will still be a lit-
tle bent. the handle helps hide this fact. Because the air 

the routine comes in two phases and the second 
phases allows you to bend the driver back to its origi-
nal position and hand it out.  the bend is a really nice 
size and the effect looks very powerful. this is not the 
display of a screwdriver that bends in two seconds, it’s a 
slow visual bend and if you could really bend metal this 
is what it should look like. in a stage performance you 
can switch one screwdriver for the other. the second 
screwdriver also made from the same metal but the 
effect happens in reverse. i would highly recommend 
adding this version  they teach a very basic idea for 
switching using your cell phone. 

www.VanishMagazine.com
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Voices by Jeff 
Prace12

descRiPtion

Hi. My name is jeff Prace. and i hear voices. 

Filtering through hundreds of murmurs, i have extract-
ed four astonishments, each one unbelievable in effect 
and innovative in method.

FlaVoRless :: a chewed piece of gum becomes new 
again in a fraction of a second. 

containMint :: a container of orange-flavored mints 
transforms to those of a different color. *gimmicks 
included* 

clasPed :: a borrowed finger ring melts away and ar-
rives secured on the magician’s necklace. 

FUel :: the logo on a standard lighter dematerializes 
and travels before multiplying in the spectator’s hand. 
*gimmicks included* 

additionally, i perform and explain three bonus tricks 
utilizing drinking straws, headphones, and lighters. 

the disc also includes a 15-minute session on creativity, 
in which i present in-progress ideas with the hope of 
inspiring original thoughts. 

the voices have been quieted.

MY tHoUgHts:
First of all the production quality is very good mak-
ing this easy to watch and learn from. i would have 
liked to have seen performances with spectators to 
see how it all works under real world conditions. each 
performance is simply with jeff standing in front of the 
camera showing us the effect. While it gives the idea 

if you love metal bending and are looking for some-
thing very unusual i highly recommend this. the dVd is 
excellent and teaches both phases and detail informa-
tion on how to set this up. Under the right conditions 
this is incredibly strong. i would definitely use this in 
conjunction with other metal bending type routines. 
Mostly suited for parlour or stage rather than walk-
about.

cost: $189.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
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of each effect i feel it did need live performances.  You 
are supplied with neccessary gimmicks to help make 
these effects up. the four main routines appear to be 
impromptu in appearance making them ideal for those 
situations where you are out with friends and dressed 
informally. Flavorless is a routine where you are chew-
ing gum (obviously you wouldn’t do this in a paid 
walk-about situation) and take it from your mouth and 
change it to an unchewed piece of gum. this is suited 
when you are in informal conditions. there is a bit of 
work to make this up but the effect is unusual enough. 
if somebody asks you to do some magic and you just 
take out your gum then this would be strong.

containment is a transformation of one colored mints 
to another. You are supplied with two gimmicked stick-
ers and you just supply your own mint box. Very mini-
mal sleight of hand is needed as the stickers do a lot 
of the work. this is nice visual change and again cute if 
you perform at the appropriate moment.

clasPed is a routine where a borrowed finger ring ends 
up tied to your necklace. again there is some set-up 
required but it’s a rather novel approach and there is no 
real chance of a ring falling on the floor. the hook up is 
very clever and definitely works.

FUel is my favorite routine on here. it uses a Bic lighter 
and you are supplied with some stickers which you add 
to a lighter. it has several phases and requires some 
work but well worth the effort. it also requires some 
basic sleight-of-hand but nothing anybody shouldn’t be 
able to handle. there is a nice surprise twist at the end

BonUs Material. there is a short 15 minute talk by jeff 
on creativity which is well worth watching. anytime 
a creator shares their views on creating magic is well 
worth watching. You will definitely pick up some ideas 
and hopefully spark some ideas that will get you on the 
road to creating your own magic effects.

other bonus routines include a transformation of two 
different colored lighters and logos. this happens in the 
spectator’s hands which makes this a strong piece of 
walk-about.

if you are looking for magic that appears to be im-
promptu and uses regular objects this is a great place to 
start. the gimmicks supplied are professionally printed 
and made and easy enough to apply. this dVd is aimed 
at those who have basic sleight-of-hand skills. Highly 
recommended.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

mystique Color 
Changing Deck 
by Dave loosley 

13

descRiPtion

the colour changing deck has been a classic effect 
in magic and never fails to get great reactions from 
spectators. 

dave loosley has studied this plot and taken it to a 
whole new visual level. With Mystique you will be able 
to create an eye popping moment of magic your audi-
ence will not want to miss. 

includes- gimmicked cards, Full explanation dVd 
with alternate handlings for beginners to intermedi-
ate. Presentations for both, in the hands and tabled 
performances. the dVd also explains how to construct 
the colour changing card box if you want to add that 
kicker ending to the routine! 

imagine having a card selected and signed by your 
spectator. the card is replaced back into the deck. now 
instantly and visually the deck changes colour. leaving 
just one odd backed card in the pack (your spectators 
card)

MY tHoUgHts
this is a color change deck routine. this is a very quick 
change as the deck of cards change color except a 
chosen and signed card and for the finale the box 
changes color to match the deck.
this routine comes with a well produced dVd and 13 
cards that you’ll need to add to a regular deck. You 
can’t use a deck then go straight in to this so you’ll 

www.VanishMagazine.com
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looking Glass 2.0 
by Romanos and 
magicTao 

14
need to have this set up ready to go and perform it as a 
one off effect. 
a bit of skill is required and handing such as being able 
to force a card, although a short card is supplied to 
make it easier. the changing color deck you will need 
to make yourself. it wouldn’t work under all conditions 
but is certainly a nice finish to the routine if angels are 
good. there are some very well structured moments 
in this routine to show a full red deck of cards without 
actually having to say anything. i really like the thinking 
behind this routine.

dave also uses a move to visually change the cards 
called ‘the top shot’ which looks stunning. it’s worth 
learning because it is so visual and you’ll get great reac-
tion from the spectators. dave teaches the method and 
it will take practice. He also shows another way to do 
the change without using this method however i would 
highly recommend putting the work in to it.

Both a walk-about and stand-up (using a table for 
restaurants) version are shown so you can get an idea of 
various versions. 

if you are looking for a commercial routine to put in 
your close-up act then this is a good choice. only down-
side is that you can’t hand out the deck before or after 
- although you could do a deck switch if need be.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

looking glass 2.0 is a utility device used to acquire se-
cret information, discreetly, in front of spectators. 

You will receive two utility device, and a dVd, with over 
10 routines and ideas, performed and fully explained, 
plus various suggested ways to conceal the gimmick 
during performance. 

some of what you will learn: 

serial number - You reveal the serial number of a bank 
note handed to you by a spectator.

drawing duplication - You reveal initials written on a 
business card that has been placed inside an envelope 
or written on a business card.

esP Performance - You reveal esP symbols without 
looking at them.

Peeks - You will learn various peeks using playing cards, 
mobile phones and gimmicked decks to acomplish your 
revelation.

all the ideas that are supplied are different; demonstrat-
ing just how versatile looking glass is. 

You get:
2 custom produced gimmicks
a dVd with full exp

www.VanishMagazine.com
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CRoss BY Tjiu 
magic15

MY tHoUgHts
this is a tool that can be used by magicians and mental-
ists and can achieve some pretty remarkable results. if 
you are familiar with a ‘shiner’ then you’ll know what 
this tool is. these are made from a special material and 
both small enough to conceal in your hand. Romanos 
teaches five ways to hide the gimmick and they vary 
from using a finger ring to finger palms. all are practical 
and it is good to have an understanding of each meth-
od so you can work it under any condition. You are also 
supplied with a version with a magnet which is a nice 
addition if you use a magnetic finger ring. this actually 
frees up your hand and does away with any palming. 

this tool can be used for so many different routines and 
is a great way to peek information. You will be taught 
10 different routines and ways to handle ranging from 
cards, mobile phones. i particularly like the use of this as 
a drawing duplication with a business card.

this type of tool is certainly something you can take 
with you anywhere and once you have mastered it and 
it becomes natural then you’ll have something very 
powerful. these are made to last and very highly recom-
mended.

cost: $29.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com cRoss BY tjiu Magic

a very visual and killer effect from one of the great 
minds from indonesia, agus tjiu. 

the spectator freely choose any random card, and 
signed it with a permanent marker. then magician 
write on an “X” on the back of the signed card. Watch 
the “X” mark magically move to other spot. it happens 
inches away from you without cover or other funny 
business. after that you can give the card back to the 
spectators and leave them completely astonished! 

gimmicks included.

MY tHoUgHts:
this is so much fun to perform. it is pretty much self 
working although you’ll need to learn a double lift. the 
visual moving of the ‘X’ looks incredible and requires 
no sleight of hand. You can start clean and end clean. 
You are supplied with two different gimmick cards, one 
blue and one red bicycle card. the method is clever 
and the card should last a very long time.  i person-
ally prefer to use the red backed card because the X is 
more visual, especially under darker working condi-
tions.
it really looks like some type of camera trickery and is 
a great quick effect to perform on spectators. You can 
easily bring the gimmick card in to play whenever you 
like so use an ordinary deck then add the card on the 
off moment.  this is definitely something you could 

www.VanishMagazine.com
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Coffee shot 
(Gimmicks & 
DVD) by Chris 
Webb

16

descRiPtion

this dVd will teach you how to perform the most 
visual coin through cup you have ever seen.

take a coin and visually penetrate it through a cup. 
With different handlings, ideas and performance tips, 
chris Webb will teach you how to perform this seem-
ingly impromptu effect.

the dVd runtime is an hour long with detailed teach-
ings with various routines and ideas.

comes complete with instructional dVd and gimmicks.

MY tHoUgHts
this is a routine that is best suited for those who visit 
coffee shops. a coffee cup is not something you would 
take to a regular walk-about gig. 

the overall method is very simple but it works well 
and is very clever.  the dVd wasn’t shot professionally 
and there were a few audio issues, but nothing that 
will stop you from making and performing this. You 
are taught three different ways of performing the coin 
through cup penetration. the first is with a lid on the 
cup, a ‘challenge’ type effect and the final with the top 
of the cup open. 

You are supplied with the necessary bit and pieces to 
make up the gimmick, which should take no longer 

carry with you at all times. it is best viewed one on one 
or in a small group of people who can see the cards. in 
a restaurant for example an entire table wouldn’t be 
able to see it as it all happens on top of the one card. 
it’s best viewed when people are looking down on the 
card. it is however great for strolling magic, and like all 
effects pick the right moment to perform it. there are 
no angles to worry about so it’s very practical.
if you are looking for a very visual effect that is definite-
ly unusual and something people won’t forget check 
this out. it is very highly recommended. ideal for all 
levels of performers.

cost: $39.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
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mYsTeRY 
solVeD BY 
DaVID PeNN

17
than 10-15 minutes. once you have made it you are set 
and won’t need to re-make it.

it is very easy to do and well within the reach of most 
levels of performers. chris does show a way to start and 
end clean but it seems rather an odd way of doing it to 
me. if i were to perform this all the time i would spend 
more time working on a method so i could end clean. 
He does go over different types of cups and coins to use 
depending on what country you are from so anybody 
could make this up. You are supplied with a gimmick for 
a Us quarter or Uk 10p.

Under the right conditions and at the right moment 
you can create a nice little penetration effect. By itself 
i wouldn’t say it’s incredibly strong but in conjunction 
with a structured routine this would be a great addition.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

the next big thing is HeRe!” - eric jones 

the World’s leading magicians, creators and historians 
have heralded david Penn’s Mystery solved as “the Holy 
grail”. 
in any lighting conditions, close-up, walk around, par-
lour or stage you will be able to perform the cleanest 
and clearest switch ever!!!!!
a killer ending for card to impossible location
the perfect solution to the dream card plot
the most direct and fair confabulation routine you have 
ever seen.
Mystery solved has been perfectly engineered and 
custom made from the ground up, to provide you with 
a method that you will enjoy using again and again and 
yet your spectators will never see a thing! 

as Marc oberon said - “When i saw Mystery solved i 
couldn’t believe a switch was occurring”. 

Utilise Mystery solved as your finale, in the cleanest and 
clearest card to box ever, or to reveal a prediction. 

a signed card vanishes from the deck only to be dis-
covered in the clear box that has been isolated under a 
wine glass the entire time! 

in a mentalism routine your audience can see you place 
the prediction inside an empty box. after asking for 
random information from your audience members, the 
prediction can be tipped out at fingertips, before being 

www.VanishMagazine.com
http://youtu.be/LR-oAvFgwsM


153VANISH - International Magic Magazine     www.VanishMagazine.com

read out loud by a spectator.
the card is tipped out at fingertips making the reten-
tion of vision incredibly strong and deceptive.
the box is only half the size of a deck of cards!
the box is instantly empty and clear!
the contents can be changed/customized in three 
minutes!
You can place objects in the box and clearly tip them 
out!

MY tHoUgHts:
this is a product of high quality that is built from the 
ground up. it’s a step in the right direction for a signed 
card-to-box type routine. the basis of this routine stems 
from john kennedy’s original Mystery Box that i used 
myself for many years. What david has done is take it to 
the next level by having a card in a clear box. Penn has 
done his homework and credits those who have created 
ideas before such as Bruno Henning and david Regal. 

You receive a clear box and some of the material which 
allows you to create different customized gimmicks. the 
dVd is almost an hour and half of instructions which 
was filmed in london’s shard. the box is 2 1/4 inches 
wide, 1 1/3 inches tall and 1 1/2 inches deep. You will 
need to spend some time to set it up but once it’s set 
you are good to go until you want to change it. to make 
the gimmick so it’s perfect i would suggest spending 
some quality time on it rather than hurrying. the gim-
mick can be customized to fit any type of card or bill, 
etc. 

this does have some angle concerns and when the 
card is poured out of the box it needs to be held in a 
certain way. You can not hand out the box but honestly 
the heat shouldn’t be on the box after the revelation. 
Having made this up and tried it i can tell you that the 
spectators are more concerned with the card that is 
now in their hand. the box is clearly empty and so no 
suspicion will be on it.
Handling techniques taught include a Mercury Fold, 
which david does a great job teaching. if you don’t 
know how to do the fold then this will make it easy. if 
you don’t have a problem carrying around a box and 
have a place to put the box then this is well worth con-
sidering.
david does say this could be placed in a spectators 
hand however i’m not sure i would feel comfortable do-
ing this. the reset only takes a few seconds making this 
very practical under working conditions. i’m not sure 
this is the Holy grail but certainly a step forward.

cost: $72.50
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

THe sCRYeR 
PRoJeCT BY 
aNDReW 
GeRaRD 

18

ReVieWed BY HaRRY Monk

two dVd over two and a half hours of material that is a 
masterclass in performance and knowledge. 

neal scryer has been described as the most influential 
mentalist since annemann. Both Richard Webster and 
neal scryer were the first recipients of the “annemann 
award” for their highly sought after books featuring 
the works of scryer. Material from these seven books 
are now in the repertoires of almost every professional 
mentalist around the world. What makes neal scryer’s 
material so popular is that they use regular objects, and 
many use no props and can be performed completely 
impromptu. 

gerard is a highly sought after television producer, 
consultant, writer and performer who has worked with 
some of the biggest names in the business. He contin-
ues to perform his live shows internationally, as well 
as on television. on the first dVd, gerard takes scryer’s 
routines and gives them his personal touch creating two 
of the most powerful presentations you will ever see of 
two classic routines. Based on the scryer presentations, 
ashes on the Hand and out of this World become per-
formance pieces that will change the way your audienc-
es view you as a performer. By using gerard’s ‘Process’ 
system you will learn how to take any effect and turn it 
into a memorable event for your audiences and elevate 
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them to an extremely high level of emotions. also fea-
tured is a bonus interview between Paul Romhany and 
andrew gerard on the works of neal scryer. 

in the second dVd Paul Romhany performs three of his 
favorite scryer routines for a live audience, and explains 
in detail the methods and why he has added these 
routines to his professional show. Paul Romhany looks 
at the scryer routines from a magician’s perspective as 
his performances combine both magic and mentalism. 
the bonus section also includes two more effects from 
the books including “last one standing” where Paul 
performs in a 1500 seat theatre. He then explains how 
he uses the effect for close-up performances, as well as 
connecting with clients over the telephone. a scryer 
routine that is impromptu and very versatile. 

Richard Webster is the most prolific author for mental-
ists and cold-readers in the world. He is considered the 
godfather on this subject, and for the very first time on 
dVd he shares his system for Psychometry a-z. He also 
shares one of his favorite effects from the scryer books, 
“the Haunted Pen.” this is something you can carry with 
you at all times. 

over two hours of performances, interviews, and infor-
mation from three artists with different styles and takes 
on the scryer material. 

RoUtines YoU Will leaRn inclUde:
crematory journey
out of this World Using newsPaper clippings
spinner
second Watch stop
scryer’s svengali
cupids arrow & two colors
last one standing
Haunted Pen 

BonUs sections include the gerard interview,gerard 
performing scryer’s easy Hellstromism, Richard Web-
ster’s Psychometry a-z plus other surprises. 

MY tHoUgHts:
i now own all the scryer books and perform quite a bit 
of his material in my own show. i was so excited when i 
heard this was being made and even more so when an-
drew gerard was involved. this is a 2 dVd set with the 
first dVd featuring andrew gerard in two of the most 
incredible performance pieces i have ever seen. scryer’s 
work is aimed mostly at psychic performers although 
mentalists will get a lot from his work. scryer himself is 
a psychic entertainer and this is where andrew really 
pulls off some incredibly strong and dramatic perfor-
mances. What i really enjoyed about this first dVd is 
andrew sits down and openly talks about the process 
he goes through to create such dramatic pieces. He had 
both girls really believing in what they were witnessing 

and the emotions he was able to draw out of two fairly 
well known effects was something to behold. i keep 
going back to watch him performances and it has given 
me something to aim for myself. often when you read 
a book you quickly skim over routines and it’s not until 
you see somebody else perform them that you decide 
to go back and re-read the entire book. this happened 
with me because i realise i missed out on some great 
material.

the quality is first rate filmed in super high definition 
and several different camera angles making this a joy 
to watch. there are several bonus sections including 
another routine that is not taught but you can find in 
the scryer books that andrew performs. andrew has 
some great views on the current state of our craft and 
i particularly like his thoughts on the current trend of 
‘mentalists’ trying to give themselves a name. it seems 
to be the in thing at the moment and andrew’s point is 
that quite often the ‘name’ doesn’t fit what the audi-
ence sees. this was something i’d never thought about 
before. as performers we often think how we ‘want’ 
to come across but in reality as far as the audience is 
concerned it’s very different.  andrew goes in to detail 
not so much about the methods behind the effects but 
more of his process in creating these pieces. For me per-
sonally this was worth the entire price of the dVd and 
something every performer needs to watch.

the second part of the dVd features Paul Romhany who 
performs his favorite scryer material which he performs 
at live shows. He gives away an idea on here which 
to me is gold and performs more intimate parties for 
adults as an after dinner entertainer. His performances 
were shot at one of these shows. His performances are 
strong and very real. again he’s not trying to be any-
body else other than himself and i related well to his 
performance. Paul then explains the material plus a lot 
more bonus ideas. He does a great job teaching every-
thing and again the film work is of high quality.

there is a special bonus section by legendary Richard 
Webster - the number one authority on cold reading in 
the world. Richard describes his system on Psychometry 
a-z and again this is just pure gold.

over all i was very impressed with this product and 
would have happily paid a lot more for the wonderful 
gems of information. there are about eight routines 
taught in all but this isn’t so much about the tricks as it 
is about taking you on a journey of self improvement as 
a performer. VeRY HigHlY RecoMMended.

cost: $99.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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space shifter 
by Nicholas 
lawrence 

19

space shifter is a piece of extremely visual eye candy. 
the visual is so strong, even perform with no presenta-
tion, spectators freak out every single time! 

imagine getting your spectator to select a card and sign 
it. a corner of the card is torn off for the spectator to 
keep in one hand. Your spectator holds onto the card in 
the other hand. With a snap of the finger, the ‘space’ of 
the missing corner visually jumps to the center of the 
signed card. the corner your spectator is holding, also 
changes to fit into the ‘space’. 

a strong card effect that talks to your audience across 
language barriers. Perfect for close up, strolling, or loud 
environments where you need to capture audience at-
tention in the matter of seconds.

look no further, this is space shifter.

MY tHoUgHts:
this is a very strong piece of magic that happens in the 
spectator’s hands. the idea of a torn corner moving is 
not new as i believe daniel garcia and doug Bennett 
have created similar ideas. What i like about this is that 
it’s a very novel twist and you could try this using busi-
ness cards as well as playing cards. You are supplied 
with a dVd that goes in to detail and is over 40 minutes 
of well taught instructions and high quality.

the handling is well within the reach of most people 
who are apt at handling a deck of cards.  it should 
take no longer than four minutes to prepare each 
card so you can make a number of these up and 
have them ready to go. Because the spectator signs 
the card i suggest leaving it with them. the effect is 
so unique and visual they will want to keep it.

this routine can be performed under any close-up 
working condition making it practical for a worker or 
for those who just want to have something to really 
fool their friends with. this is well within the reach of 
most performers and is one effect that warrants it’s 
own dVd.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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limitless (7 of 
Hearts) DVD and 
Gimmicks by 
Peter Nardi

20

“For years i have been playing with ways to psycho-
logically implant a card in my spectators mind. i now 
believe i have created the perfect method”
- Peter nardi

limitless allows you to do just that, and the best bit? 
Your spectator will believe they had a totally free 
choice.

limitless gives you the power to perform routines with 
a mentally selected card that appear absolutely impos-
sible.

i designed limitless to be my secret weapon. the rou-
tines i have developed cover every aspect of my perfor-
mances from close up magic and Mentalism to stage.

With limitless your spectator is asked to think of a card 
as you riffle through the deck, that thought of card can 
now instantly vanish from the deck and appear in your 
wallet, a bottle, behind a window, have a different col-
our back. the possibilities are truly liMitless!

limitless has been custom design and printed by the 
UsPcc (and printed on premium Phoenix card stock) 
to ensure the quality, feel and handling of the deck is 
second to none.

Your limitless pack will come with everything you need 
to get you going, including the limitless deck, training 
dVd and some extra bonus cards. not only that but you 
will also receive a special registration code which will 
grant you access to bonus training footage, covering 
up-to-date handling tips and some killer new routines.

Please note limitless does not rely on Rough & smooth, 
short & long or sticky cards.

Routines include

thought of card at any number!
spectator one thinks of a card from a deck. spectator 2 
counts down to any number using a second deck. this 
could quite possibly be the cleanest looking card at any 
number out there!

dead Man’s Hand “the story of jack Brown”
Your spectator somehow divines the dying thoughts 
of jack Brown, the notorious wildwest gunslinger, who 
was shot dead at the poker table

Blank canvas
a Pseudo hypnosis routine perfect for a mix and min-
gle/walk-around situation.

Unconscious Mind
a hard-hitting, Brainwave style effect, with a super slick 
premise that really hits them between the eyes.

a Word in thousands
one spectator thinks of a card from a deck the other 
a word in a book. impossible as it may seem you have 
correctly predicted both way ahead of time!

coincidence
this is a super commercial routine, which packs a triple 
kick. this is a serious crowd pleaser

Mystical creature
the word joker changes to become the name of a 
thought of card. (custom designed and printed joker 
also included)

the $3 scam (dollar Bill Prediction)
inspired by Paul Wilson incredible “Predator” effect. 
a though of card gets revealed. not only that but the 
name of the card has been pre written on the backs of 
the 3 dollar bills.

thought as i think
dave loosleys double deck routine where the spectator 
learns to read your mind!

Photo Finish
a thought of card magically materialises on the face of 
a previously blank card, while your spectator is holding 
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it. What’s more, the moment is even caught in a photo-
graph taken with your spectators own phone

location
correctly tell your spectators the exact location of a 
card they are only thinking of!

thought of card to Box
imagine having your spectator think of a card. You in-
stantly spread the deck to show their card has vanished. 
not only that but the card has now appeared in a previ-
ously empty matchbox 

MY tHoUgHts
Peter nardi has released an incredibly clever deck that is 
limited only by the performers ability and imagination. 
it’s very rare these days for me to be able to force a card 
on my wife, but this deck allowed me to do the impossi-
ble. i then tested it out at various gigs and it’s a workers 
dream. You are supplied with a deck of Phoenix which 
includes the necessary gimmick cards that make this 
very easy to perform. the reason Peter chose Phoenix 
is because he will be adding more gimmicks later on 
allowing more choices. this is great news for those who 
perform this on a regular basis. this deck takes a force 
that is often hit and miss and makes it 100%. You flip 
through the deck asking the spectator to simply look at 
any card and the card they choose is the force. You can 
reveal it in any manner you want. this deck is incredibly 
versatile and can be performed on stage, close-up or 
parlor.

With the dVd comes a special online code that’s printed 
on the dVd and lets you access a special section online 
where additional videos, ideas, and suggestions for 
routines can be found. 
 
as with all of Peter’s products the instructions are very 
clear and of high quality. Peter is joined by dave loos-
ley as they discuss the background, history, set-up, and 
methods for using this deck. it is very easy to use and 
can be displayed very cleanly. 

this is a great tool that i think both magicians and men-
talists will use. an incredibly versatile deck that i very 
highly recommend.

cost: $40.25
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

sTRING THeoRY 
By Vince 
mendoza21

string theory by Vince Mendoza is a refreshingly new 
take on the gypsy thread concept that now allows 
the best moments to happen right in the spectator’s 
hands. 

When you take out a piece of string, your spectator 
cuts it into multiple pieces. they are in control. Pick up 
the pieces and place them in their hand. as you simply 
grab two of the ends and pull, the string visible heals 
itself in their hand. the pieces instantly mend in tHieR 
PalM. 

this is what intimate magic is all about. 

over the course of 1.5 hour packed dVd, Vince Men-
doza and eric jones will guide you through detailed 
performance explanations, simple setup, ins and outs, 
audience management, tips, tricks, troubleshooting & 
more.
Magic happens in your spectator’s hands.
great for strolling, close up or parlor.
spectator keeps amazing souvenir.
simple setup & pre-loading makes strolling & perform-
ing easy.
special string included to last many performances.
added bonus material, handlings and ideas from eric 
jones
the healing of an object in a spectator’s hands is one 
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 Confictura by 
Thomas moore - 
Book22

of the most powerful magic moments that you can 
share. 

MY tHoUgHts:
the gypsy thread is one of my all time favorite effects. 
What makes this routine different from any other rou-
tine is that the restoration happens in the spectator’s 
hand.  it really does look amazing on the video demo 
reel.  You are supplied with some of the special string 
and it’s the properties of this string that help make 
this work.  You will need to purchase more should you 
choose to add this to your show.

the instructions on dVd are very thorough and go in to 
every detail with the help of eric jones who also offers 
his insights in to the handling and audience handling. 
audience management is extremely important when 
performing this to make sure everything goes to plan.  
i do like eric’s presentation and routine - it’s very well 
thought out and has meaning.

one of the main disadvantages of this version is the 
set-up required. it will take a long time to prepare each 
time you want to perform this. Vince explains that he 
prepares several a night while watching television, in 
his case he said he can get four made in an hour. that 
to me is very time consuming and doesn’t make this as 
practical as a regular gypsy thread. this effect can’t be 
done under every condition and you have to be able to 
control where you audience stand making it difficult for 
strolling performances. this is better suited for a stand-
up type show with nobody behind you or the spectator.  

the overall production quality is very high making this 
easy to enjoy and learn. Vince has offered a unique twist 
on a very classic routine however i don’t feel it is any 
better than the classic version. it does offer something 
new in that the reveal is very visual and happens in the 
spectator’s hands but it isn’t as practical for those who 
want to perform this over and over under any condi-
tion.
cost: $34.99
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

descRiPtion

a lifetime’s research and experienced gained from 
working on literally hundreds of different productions 
condensed and distilled in to one (oversized) book 
that is essential reading for any serious stage illusion-
ist. Weighing 3kg, comprising 198 full colour a3 pages 
holding over 19,000 words accompanied by hundred 
of drawings, diagrams, pictures and photographs all 
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bound within a unique leather portfolio this is like no 
magic book you’ve ever seen before. 

Released in a strictly limited print of jUst 200 hand-
finished copies this highly desirable publication has 
been developed for the serious working stage magi-
cian or illusionist who wants to improve their act and 
upgrade their thinking. the first half deals with pure 
performance theory; from developing your character 
to understanding how (and why) the optical illusions 
used in prop design work, how changing your music 
can heighten the magic of your performance to how 
you can harness creative minds to boost your show and 
earn more money. Bringing together the best thinking 
on psychology, physiology and design theory there has 
never been a more comprehensive study published in 
to the theory of illusion magic and how spectators can 
be deceived & manipulated in the name of entertain-
ment. a fascinating peek in to the minds of your audi-
ence that helps you understand how they perceive your 
performance and how better to refine and develop your 
material to raise it to a whole new level. 

the second half is pure illusion practice - complete 
workshop-ready plans for 5 grand illusions and one 
invaluable accessory that every illusionist needs. these 
aren’t your usual “illusions” these were not pie-in-the-
sky crazy half-baked ideas that were dreamed up just 
to fill pages in a book; but tried, tested and developed 
illusion concepts (worth over $40,000) that have been 
refined and used in real shows and performances across 
the planet. When we say “plans” we don’t mean your 
usual “magic plans” that are rarely more than a page or 
two of rough scribbles with all the important informa-
tion missing, instead you get huge a3 pages of fully an-
notated workshop plans detailing every dimension and 
construction detail you could possibly need across the 
20-30 pages set aside for each illusion. With construc-
tion tips and notes from people who have previously 
built these items you are getting many years of research 
and experience presented in an easy to read format. 

this is not a passive publication however - every reg-
istered owner will also have exclusive access to the 
members-only section of this website where we will 
offer support, advice & updates for the illusion designs, 
as well as updates and further examples for the theory 
and science ideas in the book. You are not just buying 
a time-capsule book but rather an evolving, exciting, 
glimpse in to the world of illusion theory that will help 
you remain at the very forefront of illusion thinking and 
technology. 

MY tHoUgHts:

When this arrived in the post i had no idea what it was - 
least of all a book!! this is big - and i mean big but i love 
it. What you have here are several working illusion plans 

from thomas Moore, all of them original and i can see 
many illusionists adding any of these to their act.  these 
plans are excellent and you could give them to a builder 
and he would be able to make the illusion from them. 
everything is in color and designed so you can take 
them out without damaging other pages in the book.
 
the first is 99c Mystery which is an amazing take on the 
classic Walter jean effect which is a practical version 
of the “Million dollar Mystery” effect. What makes this 
so great is that it is the most practical version i’ve ever 
seen. this could almost be performed on any size stage 
from a corporate show to a full 1500 seat theatre. the 
routine possibilities with this are endless.
 
Bit By Bit is a much updated twist on Harbin’s “little By 
little” and much more deceptive.  again every detail is 
mentioned on building this prop. as far as performance 
goes that is up to the magician but the design is so 
deceptive and well thought out.

the next illusion is aRc - which is a self resetting illusion 
using one assistant and can be performed almost any-
where.  this is a good example of how to make a great 
base and also how to light it.

incantation is a reworking of an old idea which reminds 
me somewhat of a copperfield illusion using a spirit 
doll house. this is a haunted house type routine and 
i can certainly see some great routines for this in my 
mind.  this can be presented as a very modern day dolls 
house where you make your assistant appear, although 
i prefer the idea of it being a haunted house where 
strange things happen inside. 

the final illusion is called 3d where you turn 2d pictures 
from a computer in to real 3d objects with a magical 
3d printer.  You can turn small objects to a person. this 
would be great in trade shows and again many routines 
possible.

While the illusions themselves are well worth building 
and in such amazing detail, it’s the essays that i thor-
oughly enjoyed. thomas has a very keen sense of what 
is going on in the world of illusion boodling as well as 
the world of performers. He offers some very sound 
advice including making sure you get your illusions 
built by a professional. in the long run it will save a lot 
of headaches and money, as well as look and work like 
they should.  He also discusses several other topics 
including Music, Who are You and even what is happen-
ing on cruise ships today.  Hands down this is one of the 
best investments an illusionist could make if they were 
looking for a fresh approach to the world of illusions.

cost: $330.00
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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descRiPtion

lynx Magic brings you Hands off Prediction, a magic 
trick that will fool both laymen and magicians alike. 

the magician shows a deck of cards, being all different 
and in random order. 

then, the magician takes an envelope that contains a 
prediction and places it in full view on the table. 

next he hands the deck to a spectator and asks him to 
deal the cards, one by one, face up on the table, and to 
stop whenever he wants to (no force). 

incredibly the card that the spectator stopped at match-
es the prediction that is inside the envelope since the 
very beginning! 

keep in mind:
the spectators can examine the deck.
the envelope is immediately shown empty after the 
prediction is removed.
completely free choice (the spectator stops at any card).
no switching of the envelope
no switching of cards.
no gimmicked deck.
the magician never touches the deck.
instant reset
Very easy to perform

Hands off Prediction comes complete with the custom 
made gimmicks, full accessories and online instruction-
al video explaining different professional routines, with 
the working professional close-up magician in mind.

MY tHoUgHts:
there are a lot of other ideas used in this to create ex-
actly what you see in the demo video. You have several 
outs depending on where the card is stopped by the 
spectator, but it’s all built in to the routine so it doesn’t 
seem obvious, which it doesn’t.  there are actually sev-
eral version taught on the teaching download including 
a version using a regular deck. Without seeing this ver-
sion it passed through my mind that you could perform 
it like this so i was glad to see it on there. if you want a 
100% sure fire hit then perhaps stick with the original 
version taught on here. in all cases the cards can’t be 
shuffled prior the routine but that is scripted in to the 
patter. You receive everything you need including a 
special envelope which is made out of a plastic material 
so it lasts a long time. You will need to supply your own 
deck of cards to match what you receive and are also 
supplied with some extra cards that will make up the 
gimmick deck.  Personally i like the acaan version as it 
seems to be one of the best acaan numbers i’ve seen - 
simply because it’s so open and fair. i’ve performed this 
version and the reaction has been strong. the reset is 
instant and it is possible to have different outcomes so 
this could work well in a situation where you are per-
forming with people sitting down and you move from 
one table to the next. 

it will take a little understanding of how this system 
works, and if you can remember four cards then you 
should have no trouble at all.  
 
they have done a great job on teaching this and i really 
like the download instructions over any dVd instruc-
tions. this is the way almost every product on the mar-
ket now will be released and it’s not the future but it’s 
happening right now. i for one am a huge fan of this.

overall a nice prediction effect that is direct and to the 
point. if you have reason to introduce a deck of cards for 
one effect then this could be a good routine to go for.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

HaNDs FRee 
PReDICTIoN By 
lyxn magis
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BlIND DaTe By 
eric Ross24

descRiPtion

laUgH oUt loUd FUnnY! 

effect: the performer shows spectator(s) a few cards, 
with one picture of a potential blind date on each 
card. 

the spectator sees some great looking choices and 
one older choice for the older generation. Yikes! 

the spectator is then asked to mix cards and discard 
some, while face down, until there is only one card left 
in spectators hand. 

Before spectator looks at last card in hand, the magi-
cian shows the spectator what dates they did not get. 

though they missed a few hotties, they do not get 
stuck with the older choice. 

there’s is a moment of relief. spectator is then asked 
to turn over their card. 

to their surprise (and amusement of everyone else) 
they’re left with something far worse! 

this is VeRY dirty twist on a classic card trick! 

this is Blind date! 

included: 

instruction sheet
female set of pictures
male set of pictures
Plastic Wallet

MY tHoUgHts:
the first thing is this is a routine that is R18 due to the 
nature of the pictures on the cards. You receive two sets 
of cards, one with men and the other with women. You 
also receive one printed sheet of instructions. there is 
nothing new here as far as the method goes because 
it’s a well known and often used principle with this 
type of effect. it’s more of a cheeky type routine that 
you would perform for friends and probably get a few 
laughs - depending on your friends. it’s definitely aimed 
at a certain audience and i would leave it up to the 
performer to decide what type of audience they use it 
on. if  you are looking for a trick that is slightly naughty, 
although not over the top, then this could be some-
thing you might consider. 
it’s not designed to get gasps but rather leave them a 
little mystified and laughing at the outcome. Very easy 
to do and everything is supplied. it’s nothing i would 
personally perform or use but that doesn’t mean there 
are those out there who wouldn’t love a cheeky little 
trick like this.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
http://youtu.be/OIq7yD5VV-4


162 VANISH - International Magic Magazine     www.VanishMagazine.com

aCCess BY Rizki 
Nandal25

descRiPtion

What if you could gain access to someone’s head and 
being able to reveal their thoughts in seconds? 

Have the spectator think of a number, a name or draw-
ing anything. they write it on a pack of gum, close it 
and return it to you. the moment you grab the gum, 
you instantly gain access to the secret information con-
cealed within. it’s a jaw dropping mentalism effect that 
is simple to learn and perform. a modern mind reading 
device for the modern magician. 

never leave your house without a pack of gum. 

*gimmick included*

MY tHoUgHts:

this has to be the most ‘out of the box’ thinking i’ve 
seen for getting a sneak peak at something written 
down. You bring out a pack of gum and have the spec-
tator write something on a piece of wrapped gum while 
it is inside the packet. When you take it back you can 
get a peak at what was written. the method is simple 
and you’ll need to do a little bit of arts and crafts to 
make this up. You are supplied with necessary bit and 
pieces to do this and just supply your own gum. obvi-
ously it’s a certain style of gum which i would assume 
most countries sell. i know in canada and new zealand 
sell a similar style of packaging. this isn’t one trick 

though you could do in singapore. 
While it is clever and certainly works i just have a prob-
lem with the motivation for having somebody write on 
a stick of sealed gum. this would be more suited for a 
very casual setting where are asked to perform some-
thing quick rather than a formal paying gig. each time 
you perform this you need to replace the gum which 
takes less than a second. if you carry gum around with 
you every day then this could be a rather useful tool. 
of course because of the size of the gum stick you cant’ 
have anything too long written on it. the video suggest 
any number between 1 and 100. also, the packet can 
not be handed out as it’s gimmicked.

overall the idea is good and it works. Personally finding 
the motivation to do this is hard and i have other ways 
to get sneak peeks of a number. this is more suited for 
an informal setting and could be good for younger kids 
who are getting in to magic or mentalism. it would be 
something they could perform at school for friends or 
in a relaxed setting rather. the dVd isn’t long but it ex-
plains everything in detail from how to make this to the 
handling. once you’ve made it you’ll have no problem 
working this. it’s a tool rather than a trick and certainly 
does the job.

cost: $24.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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UNloaD By 
anthony stan26

descRiPtion

You want to realize effects have a big impact on your 
audience ? Unload is for you. 

Unload is an amazing vanishing deck but not just that! 

imagine a freely selected card by a spectator. the card 
is signed and lost in the middle of the deck. You put all 
in the box and you put it on the table or on the hand of 
the spectator. and now, you are able to make vanish all 
the cards except the signed card.

Here’s one of endless possibilities with Unload. You’ll 
discover a tool which allow you to realize a lot of differ-
ent effects. the only limit is your imagination. 

Features : 

- easy to do 

- effects with strong impact 

- When you put the cards in the box, you can put the 
box on the table or in the spectator hand, and you don’t 
retouch there any more ! 

- the cards are placed back into the box which is visible 
until the end. 

- the spectator opens the box himself to see that there 

is inside. 

- Use normal playing cards 

- Reset in 10 seconds 

- Many possibilities 

description : 

Volatil : this is the main effect of the dVd ! a card is 
freely selected, signed and lost in the deck. the deck is 
put in the box. all the cards vanishes except the signed 
card. 

tRansPo : a chosen card and signed is put on the 
table. the rest of the deck is put in the card case. the 
magician takes the chosen card which becomes the rest 
of the deck. the spectator opens the box, there’s one 
card : the signed card. 

tHe BUsiness caRd : the entire deck is put in the card 
case. all the cards turns to business card. 

VanisHing deck : the deck is put in the card case and 
vanish. 

caRd tRoUgH taBle : the deck is put in the card case 
and put on the table. all the cards (or except the chosen 
card) pass through the table. 

toRn and RestoRed caRd : a card is chosen by the 
spectator and torn in quarters. Fragments are locked 
into the box. By magic, the car is restored. 

caRd to iMPossiBle location : Before beginning, a 
card folded in 4 is placed in the box. then, a card is cho-
sen and signed by the spectator, and lost in the middle 
of the deck. the magician takes the folded card in the 
box : the signed card ! 

tRiUMPH : a card is chosen and lost in the middle of the 
deck. then the cards are mixed in chaos (cards face up, 
cards face down). all the cards are going to return in the 
same direction except the chosen card 

and more : diMinisHing deck, PRediction ?, in YoUR 
Mind, tHe WindoW, PeRFect PRediction, coloR 
cHange, doUBle VanisHing, ... 

Running time approximately : 60min 

included : dVd + gimmicks

MY tHoUgHts:
this is a rather interesting item. While it says ‘easy to 
do’ i must admit that it will take some practice. You are 
supplied with the necessary gimmicks to make a deck 
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CoNJURoRs 
CaRDsHaRPs 
aND CoNmeN
By Bernard Reid

27
vanish from inside a card box plus other ideas. 
the gimmick is clever and well designed and you’ll 
need to do a little bit of work to get it up and running 
but nothing too hard or detailed. You are also supplied 
with a card case which allows the card to go to their 
secret hiding place. some of the ideas and routines are 
rather awkward as far as handling the case goes and as 
far as a switching device goes i found it not something i 
would use.

Having said that i think the best use is to vanish a deck 
of cards. there is one routine where a signed card is 
placed back in the deck then they are placed in the 
case. the entire deck vanishes except the signed card. 
again i found this needs work to get the handling down 
and even watching the performance it looked a little 
odd, as though there was some fiddling going on.

there were a few ideas using the box without the ex-
tractor in the bonus section. they were very clean and 
very natural. You’ll need to be seated, but other than 
that this is by far one of the best ideas on the dVd.

i do feel this is something that might appeal to cer-
tain workers but will definitely require work to get the 
handling and feel comfortable performing it under test 
conditions.  You will need to be wearing a jacket to use 
this.

this does work and i found the vanishing deck the easi-
est to perform. if you have the time and enjoy the rou-
tines then this might be worth putting the effort in to. 
the props are well made and the instructions, while in 
French with subtitles are easy to follow. You might have 
to rewind a few times so the actions on screen catch up 
with the subtitles. 

cost: $44.95
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

the young country of new zealand was effectively 
founded and settled in 1840. Population was sparse but 
a major gold rush in australia in 1851 and in new zea-
land in 1861 enticed tens of thousands of prospectors 
or “diggers” to migrate from all over the world. Word 
quickly spread through the entertainment communities 
in the United states of america, the United  kingdom 
and other countries that there was money to be made 
in australia and new zealand.
there was a rush for australasia by circuses, Minstrel 
shows and individual entertainers to cash in on the 
coat tails of gold fever. as this preceded the inven-
tion of movies, radio, television or recorded sound, all 
entertainment was live. a sophisticated infrastructure 
did not exist so travelling shows really had to battle the 
elements and lives were lost.
the most popular form of entertainment among the 
masses was the Minstrel show and close behind were 
magic and illusion shows. it may seem surprising but 78 
magicians and illusionists - many internationally recog-
nized - toured 97 shows through new zealand between 
its founding and the end of the 19th century.

conjURoRs, caRdsHaRPs and conMen comprehen-
sively and for the very first time documents the story of 
these hardy pioneers in the entertainment industry.

www.VanishMagazine.com
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Variety entertainment was the principle form of enter-
tainment in new zealand for nearly a century and sur-
prisingly, this is the very first book about new zealand 
variety theatre even though it only covers one aspect of 
it, magicians and illusionists.

Here is a sampling of some of the internationally rec-
ognized magicians and illusionists who toured new 
zealand in the 19th century.

Wizard jacobs, Robert Heller, louis Haselmayer, Fa-
kir of oolu, kellar, the Baldwins,  chevalier thorn, dr. 
lynn, carl Hertz, the steens, dante (the original;-oscar 
eliason) annie May abbott (georgia Magnet), Madame 
cora.

FoRMat.
title: conjurors cardsharps and conmen
trim size: 245 x 170mm (Portrait)  (9 61/64 x 6 11/16  
inches)
extent: 572 Pages + end Pages + cover
stock: internals: 100gsm White Woodfree
end Papers: 140gsm Woodfree
cover: 128gsm Matt art over 2mm board + Matt lami-
nation 
Binding: section sewn, fully cased with Plc over board, 
square back, head and tail bands
colours: internals: 1c x 1c (Black and white internals)
end Papers: 1c x 1c (one colour)
cover: 4c x 0c (Full colour cover)
First limited deluxe hard-bound edition of 200 copies 
numbered and signed.
U.s.$ 100. plus shipping.

MY tHoUgHts:
as a professional performer of magic for more than 50 
years Bernard Reid has always had a passion for the 
evolution and history of magic.  For many years he 
wrote for Magicana Magazine on the history of magic 
in new zealand and during that time has spent count-
less hours researching, around the world, the history of 
magic dating from 1855. the amount of work Bernard 
has put in to this incredible book i think is a book within 
itself. He had to go through every newspaper look-
ing for advertisements or reviews. Fortunately, in the 
early days there were very few newspapers. the earliest 
started in 1839 and by the mid-1840s there was a mere 
handful. it was in 1855 when the first documented mag-
ical performance in new zealand took place. in total 
over 45 years, from 1855 - 1899, a total of 78 magicians 
and illusionists, many internationally recognised, toured 
new zealand. this book by Bernard tells their story, and 
WHat a story it is. 

this is a real insight in to the life and times of working 
and touring magicians dating back to that period as 
well as the type of magic they performed. this book is 

filled not just with rich history but stories that will make 
you gasp and laugh. this one tickled me in particular.

“Very famous internationally at that time also was carl 
Hertz who, ironically, came to new zealand a year later 
and i am sure would have been bemused to find he had 
been preceded by carl Hartz! as the result of a court 
case that came up later in 1881, Professor Hartz’s legal 
name had to be used in the deposition where it was 
revealed that his birth name was William charles Hazel 
and that he was from Wellington.”

Who would have thought magicians would be doing 
something like this even back then? 

You will read stories of success as well as stories of fail-
ure as times were very different back then. Having said 
that i do think some stories could still apply to today.

i thoroughly enjoyed this book on so many different 
levels. the deluxe hard-bound edition is not just a great 
read, but it is also a gorgeous book to hold. one thing i 
always note when looking at quality in the production 
of the book is the binding. Bernard has chosen to go to 
the highest grade of binding and it really has paid off. 
this is a book i would be proud to have in full view in 
my home when people come to visit.

Bernard has a natural flair for story telling and takes us 
on a journey that makes for fascinating and riveting 
reading. the research is outstanding from newspaper 
reviews to graphics and the way Bernard links it all 
together. it is obvious when you read this that Bernard 
has a deep understanding on the history of magic in 
general as he is able to link illusions that were per-
formed during these times to original performances 
elsewhere.  it shows just how the world has changed 
because there is no way a person could claim originality 
of an illusion today and get away with it - or has it?  

While this book might be aimed at those who love the 
history of magic and collectors, i would not hesitate 
recommending it very highly to every person who has a 
deep love and respect for our craft. our history in magic 
is so very important so we can all grow and help our 
craft develop. Bernard has produced one of the Best 
books i’ve read in a very long time and with only a very 
limited number of copies available i would strongly 
recommend you get your copy now before they all go.

aVailaBle: www.nzmagichistory.com
PRice: $100 Us plus shipping
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The meridian 
Technique, by UK 
magician mark 
elsdon

28

descRiPtion

the Meridian technique will help you create a lasting 
impression that will keep audiences talking about you 
and your magic for years to come. it will have you leav-
ing each show knowing that you made a lasting impres-
sion. 

the basis of the technique is that you end each stroll-
ing performance with one parlor piece performed for 
everyone, gathered around you. to build interest in this 
amazing ending to your evening’s performance, you 
“tease” what you will do to each group that you perform 
for. You talk deliberately about how impossible the trick 
is, when you will do it, and that they are all invited to 
see you there later. there are many advantages to doing 
this, both theatrically and economically. Best of all, your 
host remembers that you did something far beyond 
what any other magician at a strolling performance 
would do. 

the running time is 3 hours, and you will see over 45 
minutes of performance footage from Mark’s restaurant 
residency in the Uk. some tricks are discussed, but the 
focus is really on the Meridian technique, and how to 
take tricks you already do, and turn them into climactic 
showpieces at the end of your strolling magic. truly, this 

simple, brilliant strategy could have a huge impact on 
the way you work close-up.

MY tHoUgHts:
this is a technique that will heighten your performanc-
es. Mark developed this technique when we worked in 
a cafe/bar in the U.k. His method came about from a 
need to ramp up his bookings and it’s a technique that 
Mark realised he could take from television and apply it 
to his live performances. this type of television tech-
nique where they build something up is, in it’s basic 
form, is what this technique is about. it’s a fantastic idea 
and i think is worth it’s weight in gold. it’s all about a 
group mentality where everybody is enjoying them-
selves and as a performer you end up becoming a star 
of the venue. 

Mark makes a valuable point where today magician’s 
have become second to the trick. How many times have 
somebody told you they saw a great magician who put 
a coin in a bottle. they can remember the trick but not 
the person’s name. Mark’s idea here is to make people 
not only remember the tricks but also the performer.

as a marketing dVd this offers some great insight that 
will help you get more work, get you more followers 
on social media and make you create a following. if 
you work restaurants or bars this is a MUst HaVe. i can 
also see this working very well in a corporate situation 
where you are doing table magic and at the end use 
Mark’s technique.   

in this  3 hour dVd you will not only learn this tech-
nique but also some great magic including “card 
Memory tease”  which is a routine with a memorized 
deck that features lots of drama and encourages huge 
crowd interaction. the method is great and it’s very 
entertaining, perhaps my favorite of all of the wonder-
ful material on here.

this is definitely a dVd for the worker. it’s filmed in high 
quality and it’s a joy to watch Mark work.  this is more 
than just a dVd teaching tricks, it’s an investment in to 
a successful and long lasting career. even after perform-
ing full time for 25 years i am pleased to say i learnt a lot 
and can put all of this in to use.

side note - on the first dVd you will also receive a bo-
nus PdF file.

cost: $45.00
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com
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doWnload
REVIEWS

Cards N logic By 
Nicolas Pierri

descRiPtion

cards ‘n logics is a fully scripted professional routine 
with just two hands, four cards and some logics. 

totally impromptu 
no angles
no roughing fluid
just Magic!

this routine is part of nicolas Pierri’s working repertoire. 
it is perfect for both a formal magic session or im-
promptu magic since it has a script that transports the 
spectators through an introduction, a conflict, a conclu-
sion and finally an encore.

MY tHoUgHts:
this is not just a card trick but a great lesson in how to 
structure, script and present magic that has a begin-
ning, middle and an end. there is even an encore mo-
ment which is a wonderful surprise for the spectators.  

Many of the effects you will recognise if you are well 
versed in card magic and for those who are relatively 
new to the field this is a great way to learn the sleights 
and present them in a story that makes sense.

this routine can be done impromptu and because of 

the work involved i think your audiences will really en-
joy it. i can certainly see myself sitting down and taking 
the time to learn this and add it to my formal close-up 
show. When somebody next asks to show them a trick 
and you are able to perform this entire routine, they will 
certainly be leaving thinking you ‘should be on tV.’ 

nicolas shares not just the technical moves needed 
to perform this, but also important lessons on when 
to move towards a spectator, when to connect with 
our eyes, etc. which only comes from performing and 
understanding something you have spent years de-
veloping and performing.  it’s important when putting 
together an act like this that the spectator’s don’t get 
bored of just seeing the four aces, and i think nicolas 
has covered this really well with the structure of the 
routine. 

nicolas does a great job teaching this and there are no 
problems with the subtitles. i was able to follow along 
very easily with the cards in hand.

this is a great download and certainly something in 
here for everybody. if you are after a fully scripted card 
routine for close-up then take the time to study and 
learn this. Full of gems i very highly recommend this.

cost: $20.00
aVailaBle: all magic dealers
WHolesale: www.murphysmagic.com

www.VanishMagazine.com
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descRiPtion
Matthew Wright is a character-driven close-up per-
former who has devised several remarkable close-up 
routines. 

in this at tHe taBle eXPeRience, Matthew will perform 
these amazing and original pieces, and then break it all 
down for you in precise detail. they are a combination 
of clever apparatus, new technique, and hilarious pres-
entation. Matthew will also spend time talking about 
character creation, the “super-hero theory” as well as 
rehearsal techniques including the naked rehearsal, 
which should be interesting. Wright will also perform 
and explain a piece from his 2nd place FisM act that has 
never been taught before, until now. and it involves 50 
sponge balls! 

Here is what Matthew will be sharing with you: 

Horizon - a new, revolutionary thread system that al-
lows you to effortlessly animate a small object form one 
hand to another with almost no movement. 

Final destination - Matthew’s take on the classic 3-Fly 
plot that ends with the last coin VisUallY Floating 
from one hand to the other. 

nutdropper - a walk-around version of the ring inside a 
walnut, inside an orange. 

“think a card” - Fan through a deck and allow spectator 
to think of a card. Find it with ease; doesn’t get easier or 
more powerful. 

Mint - a thought of card vanishes from a deck and 
appears inside a small mint packet. this is Matthew’s 
favorite effect. comes with a trippy lsd premise. 

Ripper - a torn and restored card where the restoration 
is back to front. Very simple to do. Highly visual! 

Multiplying boxes - Produce four boxes of cards! (Perfor-
mance only) 

Matthew will also spend time talking about character 
development, building character, super hero theory 
and naked rehearsals as well as other rehearsing tech-
niques. naked or not.

Matthew will also break down a part of his 2nd place 
FisM act that has never been shown before, until now. 

note: due to the nature of live events, the trick list may 
change.

MY tHoUgHts:
What an aMazing two hours with one of magic’s most 
creative performers. apart from the incredible magic 
you will learn Matthew also talks about character build-
ing and how to work on your own character.

this is a combination of both live performances on the 
street with in studio interview.  as with all of these at 
the table series by Murphy’s there are several camera 
angles which makes it very easy to learn.

What i love about these are they are more like a per-
sonal materclass making this such a wonderful way to 
learn from the best.

at the end of this is an incredible production of 50 
sponge balls from bubble gum. this is something that 
would be fantastic if you perform for kids even though 
Matthew does this in his FisM act. it’s a real gem!

the thread system Matthew explains is an incredible 
way to make something fly from one hand to another. 
in Horizon it is a chosen card. He shows the special 
gimmick and how it works. imagine a rising card which 
comes out horizontal. i have performed Final destina-
tion in which a coin travels and it is amazing.  it’s great 
for bar magic or places where noise is in the back-
ground. He even makes a can of RedBull fly across.

His nutdropper is a killer routine and perhaps the 
strongest borrowed ring to walnut. the gimmick makes 
it so easy to load and perform. it doesn’t get any strong-
er than this!

Matthew is a fan of taking tricks and putting a routine 
together and he does this with his multiplying box 
routine. it’s so visual and such a surprise. it’s the most 
original piece of magic i’ve seen in a while. He also puts 
this together with a great routine and explains how 
he takes effects and devices full routines. this type of 
information is invaluable. this download is jaM Packed 
with some of the most visual material that is ideal for 
walk-about, bars, nightclubs, etc.

the torn and restored card is one of the best i’ve ever 
seen and something most magicians will want to put in 
their act - it’s a MUst see and one of the most practical.

VeRY HigHlY RecoMMended
PRice: $24.95
aVailaBle all magic shops as a doWnload
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descRiPtion

We have seen dani daortiz Melt the minds of his fellow 
magicians during late-night sessions at conventions 
time and time again. With a mix of his unique approach 
to magic thinking, influences from names like tamariz 
and ascanio, and his unconventional and always mas-
sively entertaining presentations it is no surprise that 
dani is in demand all over the world. 

You will not only learn hard-hitting material, but also 
how to connect with your audience. You will feel bold 
enough to take risks like never before, and see how 
he makes all performances feel unique no matter how 
many times you’ve seen them before. 

Here’s your chance to be inspired, fooled, and amazed 
by one of the most entertaining magicians alive.

MY tHoUgHts:
defintiely one of the very best card magicians in the 
world today! one of the things i really like about this 
format of instruction is that we get a chance to find out 
a little background about each of the performers. it 
makes you feel like you are sitting in the audience and 
chatting to them yourselves. 

dani shares so much information that is important 
more than just tricks. He shares his view on performing, 
rehearsal and magicians who think only on technique. 
He emphasis what the spectator’s feel every second. 
the majority of his magic revolves around the specta-
tor, it’s not about a double lift but what the spectator 
feels. He has some very strong views on practice such as 
neVeR practice in front of a mirror. He goes in to detail 
and it makes so much sense once you listen to him.  
dani also talks about creativity which is pure gold.

dani also talks about structure of a routine rather than 
just performing one trick after another. For dani he 
makes the point that personality is very important and 
it is more important than the trick.  each point he makes 
he gives an example. 
 

there is and interesting call by shin lim where they talk 
about performing without talking. What is interesting 
is that dani says if he didn’t talk during his act then you 
would see everything he does. it’s an interesting com-
ment.
 
there are some very funny moments that will make you 
laugh such as dani revealing his stomach plus some 
suspiring phone calls via skYPe.

You will not only learn some amazing magic but also 
more in-depth knowledge about dani’s thinking about 
magic and this is invaluable information for every per-
former.

PRcie: $24.95
doWnload: any magic shop
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chris Ramsay has created an astonishing collection of 
sleights which are directly extracted from his working 
repertoire. From visual miracles to undetectable and 
invisible deception, learning the mechanics involved in 
synchronicity will allow you control, steal and visually 
change a selected card in a way that will make move 
monkeys drool and lay people swoon. 

aeon control: a visual and remarkably fooling way of 
controlling a selection. Visual retention at it’s finest, 
chris teaches the inner workings of his most elegant 
card control. 

klepto: silent, invisible, undetectable and absolutely 
beautiful. stealing cards has never been so deceptive. 

the Marvel change: a selection visually and instantly 
changes to another, show your hand empty and 
change it back in the blink of an eye!

a remarkable and devastatingly deceptive collection 
of sleights is taught in this detailed download by chris 
Ramsay. Be the envy of your magic entourage or simply 
bask in the adoration of your audience. 

this. is. sYncHRonicitY

MY tHoUgHts:

this is Filled with some incredible and practical card 
sleights. even if you don’t use them all i would highly 
suggest practicing as many of them as you can for that 
moment when you want to create some incredible 
magic. 

to open chris teaches the ‘klepto steal’ which is a move 
that is the basis for everything else on the download.  it 
will require some practice and you need to have some 
strength in your fingers. if you are already used to card 
magic and you have the strength in your fingers this 
won’t take too long. as a piano player i found it didn’t 
take me long at all to master.  klepto is basically an 
invisible way to cop a card from the top of the deck as 
opposed to the bottom.  if you have dry hands you will 
have an issue with this, so your preferred lotion will 

come in handy here.  i enjoy learning these type of new 
moves because they are fun to practice.

if you are performing table magic and want to do card 
to box this is a good way to do this as well.  this move is 
made to be performed and it’s a very deceptive way to 
steal a card. 

this is one of those moves that has so many applica-
tions and a lot of them are shared on the bonus section 
of the download. 

chris has some beautiful moves that look amazing, i 
particularly enjoyed his Marvel change. 

the second thing taught in the video is the ‘Marvel 
change’ and this is one visual change. this threw me off 
guard even though i knew it uses the ‘klepto steal’.’ the 
first half is the kelpto steal and then you change the 
card back so it’s two color changes. the second change 
is based on the classic ‘Window change’. the ‘Marvel 
change’ is easy to do once you learn the basic steal and 
what i liked about this particular handling for the ‘Win-
dow change’ is the way that it makes the whole thing 
more open than the classic way of doing it.

the third item in the video is called the ‘aeon control’ 
which most card magicians who use flourishes in their 
work would like. it looks very good when done right 
and there are a lot of applications for this one such as 
transpositions, it can be used in controlling cards within 
the deck, it can be used in an ‘ambitious card Routine’ 
and much more.

there is a bonus section where he teaches some extra 
ideas. as he says, these are things he has thought of but 
does not necessarily use them, though others might 
find their own reasons for using. there are some very 
good ideas here.

this download is 33 minute in length and well taught 
with excellent video and audio quality. this is some-
thing every card magician will want to add to their 
repertoire. this is gReat value for money.

PRice: $8.95
available all magic shops
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in a world full of reality tV and lackluster entertain-
ment, Bizzaro: the optical illusionist, strives to prove 
that “normal” is just the setting on a dryer. 

Bizzaro has performed from coast to coast and ap-
peared on FoX, nBc, america’s got talent, and the 
travel channel’s extreme conventions. He has even 
been seen at the famed Magic castle in Hollywood, 
ca. He has fabricated magic for other entertainers like 
gallagher and the one and only, david copperfield. 

this will be a lecture like you have never seen before, 
as Bizzaro takes you into his laboratory of magic and 
mystery. You will learn, steP BY steP, how to make, 
construct and perform magic from Bizzaro’s twisted 
yet VeRY creative mind. 

this will be a lecture on Prop making and creativity. 
He will also talk about simple, basic electronics that 
you can do at home, to turn your performance into 
something amazing! 

every effect that Bizzaro performs and teaches in this 
lecture will be BRand neW, material that has neVeR 
Been PUBliHsHed!

MY tHoUgHts:
this lecture is filled with golden nuggets and there is 
definitely something for everybody. one of the things 
i enjoyed was Bizzaro talking about ‘character’ and the 
importance of knowing who you are and being differ-
ent so you stand out from other magicians.  He also 
talks about looking at the world and learning from 
the world around you. this is where a lot of his ideas 
come from. He creates magic using regular items that 
people can relate to. one such idea is the production 
of orea cookies. He likes to have his props make sense 

and this is an item you could perform for any age audi-
ence. it would make a great routine for kids.

there are a few adult orientated pieces of humor in 
here so perhaps younger kids might need parental 
guidance. 

it is filled with ideas that you can make yourself and 
if you are looking for projects rather than spending 
money on props this is a download for you.

some of the items include:

sprite Production: a napkin is displayed on both sides 
with a picture of a sprite bottle on one side. the bottle 
is produced with a wave of the napkin. this uses a clas-
sic method but has some nice twists.

the incessant cap: i loved this as it was visual and is 
something that would suit a lot of variety of perform-
ers. the bottle of sprite is shown to be missing its cap. 
it then a pears magically on top of the bottle. it is then 
removed and jumps back onto the bottle. You can make 
this as long or short as you’d like.  this is something i am 
going to make up because it’s a fun piece for my silent 
chaplin act.

silk through Whiteboard is a modern version is a good 
example of how Bizarro takes a classic and adapts it so 
it makes sense for audiences today. a great way to see 
how he thinks and creates and you can often apply this 
thinking to your own work.

straw Penetration: 2 straws are removed from a pack-
age, and they are both bent in a hook. they are then 
passed magically through each other. 

Pk Pin Wheel: Using only his mind the magician causes 
a pinwheel to spin. this looks very simple and really the 
method is fairly simple but it will take a lot of work to 
construct. 

nose Be-gone: With a sneeze the magician’s nose pops 
off and nothing but a black hole is left. He then reat-
taches it with a twist. the gimmicks can be set up for 
relatively inexpensive and you have a cartoon like ef-
fect. He also teaches a way for you to pull your face off 
leaving a big black hole using a similar method.

cd card transpo: a signed card turns into a cd and 
ends up inside of the cd player where the cd was mo-
ments before. 

Rock and Roll: a cd case is opened and a rock and a roll 
are pulled out. the cd is then removed and the case is 
shown to be very flat. this is similar to the classic brief-
case illusion with smaller props that may fit the style of 
some.
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For me personally i enjoyed the section on Props and 
creativity. Having somebody like Bizzaro explain his 
methods and thinking is invaluable.

Printing on Fabric: this has many uses in magic. He cov-
ers what types of ink and materials to use as well as a 
handful of props that this will help you with.

Making a little Bottle: this is really great because here 
you get to see Bizzaro in action creating a prop. He 
takes a small corona bottle and slowly transforms it into 
a small Heineken bottle. 

Reels: Bizzaro shares a lot of information about badge 
reels and their different uses. 

Bizzaro talks about all the different types of glues that 
you can use on different type of materials. He also 
teaches how to mold with some types of glue. 

Fixing Problems: Using a salt shaker launcher as an 
example he talks about how to make one and how in a 
pinch he solved a problem he had. there is an interest-
ing lesson in this to be had concerning creativity.

latex Props: i found this fascinating as he showed us 
how to bring latex props back to life. Many of us own 
latex props and over time they seem to wear out. 

springs: Here he lets you in on where he gets some of 
his springs. if you want a prop to snap or pop this is 
worth looking at.

crash course in electronics: Here Bizzaro takes electron-
ics and breaks them down in laymans terms. He shows 
how to make led light light up, make things spin, open 
and close. 

overall i loved this download. it offers something for 
everybody and really sparks the mind for creating 
magic. it’s a chance to get in to the mind, if that is pos-
sible, of Bizzaro. the material on creating is worth much 
more than the asking price.

almost 3 hours of material that will make you think, 
laugh and want to get out your scissors and tape and 
start creating.

PRice: $24.95
aVailaBle: all magic shops

descRiPtion

What can’t be said about Rich Ferguson? Well how 
about in 2012, Rich had one of Youtube’s Most 
searched for videos? or what about being a featured 
guest on the daytime hit television show, ellen? or, 
maybe it’s his #1 book ranking on amazon? How about 
being one of the finalists on nBc’s reality show, Phe-
nomenon? How about top-selling effects like serial 
Biller, tagged and out of this Word? 

Rich Ferguson is taking time out of his busy schedule 
to sit down with you to teach you more than just magic 
tricks. Rich will be talking a lot about MaRketing and 
how to sell yourself to others. He will also talk about 
Youtube, what it means to the magic community, and 
how you can let yourself be seen and heard! Rich will 
also talk about promotion and how to promote yourself 
as well as promoting your brand. 

this lecture will also feature some never before pub-
lished material that Rich has been saving jUst for this 
lecture: 

Fallout - this is an aWesoMe utility move that is s a 
hybrid between a side steal and a second deal. Rich will 
cover many ways to utilize this sleight that really does 
have endless possibilities! 

sniper - a fancy (and total BlUFF) way to get a chosen 
card to pop out of “anywhere” from the deck on pop/flip 
onto other hand. 

Plus much, much more! 
MY tHoUgHts:
over four hours of the most amazing lecture i have seen 
on any video or download  Murphys have produced. 
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WHY? simply because this is about doing magic as a 
business. i felt like i was at an expensive seminar hear-
ing real world tips and advice.  this isn’t so much a 
lecture but a sit down chat and that feeling really works 
as Rich opens up and share some incredible secrets.

Rich talks about the misconception of magic and how it 
has changed and become mainstream and cool again. 
He feels that it is the magicians job to educate people 
about many misconceptions about magic. 

Rich shares his views on ‘out’s for every trick he does 
and explains many various outs and how he uses them. 
every trick Rich performs and teaches he does for a 
reason rather than just teaching a trick for the sake of 
a trick. He says any mistake he does changes the game 
and allows the performer to be witty and grow. He of-
ten says it’s as much fun as something going correct.

Rich shares some great ideas for an ambitious card 
Routine for those who want tricks. He has some great 
bluffs.  there is a great way to load a card appear in a 
person’s pocket. it’s very bold but it’s a great example 
of Rich and how he works and works almost with an 
impromptu feel about his work.

the section on marketing is priceless. Rich opens up 
and shares his background story and he is very much an 
inspiration to see where he came from and where his is 
today.  Being held back in life gave him a different set of 
tools which was observation.

For anybody who wants to make magic a business 
then you have to set certain things up. Rich talks about 
how to do this and do it well. these things include life 
scanned for Presidential events, insurance policies etc. 
often these things are required for larger events and a 
lot of entertainers aren’t aware of.

a great idea is to have multiple business cards for the 
various ways you perform. He also shares a hilarious 
business card that leaves a lasting impression on any-
body who looks at it. His rising business card is genius!
He also uses many of his business cards for a variety of 
effects. another important point discussed is having 
your face on your business card.  this section on busi-
ness cards is worth the entire download alone!

You will also learn how to use Youtube and get as many 
hits as you can. this is something that really helps im-
prove your work.  in one week Rich ended up with 100 
million views which is incredible. Here he talks about 
making something just for Youtube and how hard it is 
to do. 

PRice: $24.95
aVailaBle: from all magic shops as a download

FRaUdUlence By daniel Bryan
descRiPtion

this is Fraudulence, a sharpie through bill effect that’s 
different than the classic pen through bill effect. You 
can hear the bill rip and visually see the sharpie marker 
pass through the bill and immediately hand out both 
the bill and marker for examination. 

super easy to do.
super visual.
Uses ordinary items (borrowed).
no magnets.
Use any paper currency.
everything can be examined.

MY tHoUgHts:
a very quick and visual effect where a sharpie pen pen-
etrates a borrowed dollar bill and you can hand out the 
bill and pen at the end. 

this is a novel idea and looks very visual. this download 
shows you how to make the gimmick which can be 
done fairly easily and advised for adults as some cutting 
is required.  this trick can’t be done surrounded and is 
best when viewed by two or three people standing in 
front of you.

once you have made the gimmick the actual handling 
is easy to do and you can perform this at anytime. the 
gimmick is small enough to ditch and bring in and out 
of play at anytime. 
 
this is a great little item to carry around with you and 
something i would imagine many magicians would per-
form. it’s a quick visual penetration that warrants this as 
it’s own download. great value for money.

PRice: $4.95
aVailaBle: all magic dealers
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aPP
REVIEWS
“The smarttalk effect”
by Bjorn orri 
saemundsson 

“the smalltalk effect” — By Bjorn orri saemundsson
$9.99 available in the app store https://itunes.ap-
ple.com/us/app/the-smalltalk-effect/id899630978? 
ls=1&mt=8
compatibility: Requires ios 8.0 or later. compatible with 
iPhone, iPad, and iPod touch. this app is optimized for 
iPhone 5.

effect:
the magician initiates the trick by calling the spectators 
phone. He points out that the spectator’s number is 
unknown by the phone, as they don’t know each other 
at all. the magician hangs up and immediately places 
his phone in another spectator’s hands for safekeep-
ing. the spectator chooses a playing card. the magician 
now asks the spectator to call him back, directing the 
attention back to the untouched phone. the specta-
tor makes the call. instead of displaying the unknown 
phone number, the magician’s phone now displays the 
spectator’s name and the chosen card!
 
How it works:
smalltalk saves the spectator as a contact in the magi-
cian’s phone. Prior to the performance, the magician 
enters the information he wants to reveal. this may 

include the spectator’s name, a picture of a card, a word 
or anything else that can be revealed in text!
the magician later forces the card or another piece of 
information that he wants to reveal.
the magician now calls the spectator from within the 
app. When the call ends, the app saves the number as 
a contact with all the information the magician previ-
ously entered. the app disguises itself as the phone app 
so it won’t reveal itself when the phone call ends.
the spectator can now call the magician (or vice-versa) 
and the contact information will be displayed along 
with the reveal!

My thoughts:
there are 6 screen shots of instructions in the app. i felt 
more instructions would be beneficial, things were not 
totally clear to me. that said, once you get the hang of 
it, the results can be a lot of fun! it is a simple, no-frills, 
app that can be used to reveal up to three lines of text 
on your iPhone when the spectator calls you from their 
own phone.

Recommended!

ReVieWed BY caRl andReWs
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THE STEALTH CHANGE BAG
By Tony Chris

Available Only At www.tonychris.comAvailable Only At www.tonychris.com

Tony Chris © 2010. All rights reserved.

Includes The Stealth 
Change Bag 

and an instructional 
DVD

$65.00 Plus $6.50 Shipping And Handling

It will do things that no other change bag
 can even dream of
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“The Other Magicians Laughed When I Said I could 
Captivate A Huge Audience Without A Single 

Prop…But Their Laughter Turned To Amazement 
When The Audience of 500 People Were Laughing 

And Cheering Throughout The Whole Show…” 
*********Special Report********* 

 
Imagine this: 
    You walk into your gig’s 
venue carrying NOTHING. 
You entertain an audience 
of anywhere from 20 to 
2000 people for 60 minutes 
and walk out with a big fat 
check. 
    That’s what I do many, 
many times each year. It’s 
easy, it’s fun and best of all, 
the clients LOVE the show. 
    I’m not a stand-up 
comedian. I’m not a 
musician. I’m not a clown. I 
am a magician…and I’m 
something else! 
    I’m Cris Johnson and some 
of you may know of me from 
some of my releases to the 
magic community – “How 
To Make a Ton of Money 
Performing Magic in 
Schools” and “Murder by 
Magic” - both available at 
www.ProfessionalMagicProd
ucts.com 
    While I love and still 
perform many magic shows a 
year, being a “full timer” can 
really wear you out! In my 
years of performing, I see 
mostly two kinds of 
magicians: The ones who do 
mostly higher-paying gigs 
that involve a lot of travel but 
a higher paycheck per gig 

and magicians who perform a 
LOT of lower-paying gigs 
but who don’t travel much. 
    I perform a lot of school 
assembly and corporate 
shows and while the per 
show paydays are higher than 
parties, the travel, the time 
and effort of hauling 
equipment can really wear 
you out! After 10 years of 
performing 250+ gigs per 
year, I was beginning to burn 
out…and I had only been a 
“full timer” for two years! 
    Back in 2005, I discovered 
a new way of captivating 
audiences: STAGE 
HYPNOSIS! 
    I learned this fascinating 
art form and before long I 
was using it to entertain 
audiences. After performing 
several stage hypnosis shows, 
I quickly learned several 
AMAZING things: 
    First, the gigs were SO 
EASY! People are fascinated 
by hypnosis, and in certain 
markets such as high schools, 
colleges, and corporate 
events, I had found that stage 
hypnosis shows were WAY 
EASIER than magic! Why? 
Because hypnosis is REAL 
so there’s no suspension of 
disbelief or angles to worry 

about. 
    Second, because hypnosis 
REAL, my level of prestige 
in the eyes of my clients 
ROSE DRAMATICALLY!  
    Third, overall, the per 
show fees I am able to get is 
significantly higher than 
magic shows…for much less 
work!! 
    I still love performing 
magic, but Stage Hypnosis 
has allowed me to work a 
LOT less for MORE money, 
reduce burn-out, break into 
tougher markets, and have a 
GREAT life! Plus, I’ve done 
something almost NO ONE 
ELSE has done: I’ve started 
performing educational stage 
hypnosis shows, meaning 
MORE income potential! 
    I’m so excited about this 
that I’ve put up a FREE 
WEBINAR. (Link below) 
    Check it out!! In the 
webinar, I reveal what a good 
stage hypnosis training 
MUST offer, why most of the 
trainings out there are 
HORRIBLY OUTDATED, 
the secrets to educational 
content in a stage hypnosis 
show, which markets are 
best, and so much more. GO 
THERE NOW!!!

 
www.BestStageHypnosisTraining.com
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Sponsored by
Supported by

13 - 15 March 2015
The Customs House, South Shields NE33 1ES

The South Tyneside 
International Magic Festival 
Convention, renowned  
as one of the friendliest of its kind. 
This year’s line-up, compiled by 
South Tyneside Council and former 
Magic Circle Stage Magician of the 
Year, John Archer, will feature 13 
outstanding performers.

 

SIGN UP
Full weekend £65 
Fee includes all lectures,  
close-up sessions, dealers  
gala shows and an exclusive 
‘Just Before Midnight Show!’

www.southtynesidemagic.com

0191 424 7986                events@southtyneside.gov.uk
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