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THE VIRTUAL MAGICIAN

WO
RDWO
RDVANISH

MAGAZINE

What a whirlwind month. With the world on lockdown life has taken a very different 
turn and the term 'live' entertainment has grasped a new meaning. What has been 
exciting to see are the performers who have embraced the internet and been able 
to continue their occupation presenting paid LIVE STREAMING shows. I have termed 
this The Birth of the Virtual Magician. This is different from YouTube and Social Media 
quick trick performances because the Live Stream performer is presenting a “LIVE” 
show, structured to engage an audience, interact with every single person and make 
them feel like they are part of the experience. I for one am excited about the potential 
of this new performance platform and have often said THIS is the new approach some 
magicians have been looking for, you might say it’s streaming hot! 

Yes, there are always those who will knock live streaming, probably because they 
don't fully understand it and/or are not ready or capable of adapting. Hopefully, 
sooner than later, there will be live performances again for audiences in theaters or 
on cruise ships, however, it might never be the same, and those who were working 
constantly in those venues may need to look at other performing options as it takes 
time to get back to the way it once was. The world has changed, possibly forever, and 
you either evolve with it or get left behind.  

VANISH always embraces and seeks to change, I feel the world of magic has been 
suddenly catapulted to the next phase. This edition looks at ways to help you move in 
to this field and offers some tips from those performers who have had a slight head 
start and are able to continue performing and make a living. Once this pandemic 
subsides we will have a brand new medium fully embraced by todays audiences, and 
yes, there will be a time when people join you on stage, however, that may be further 
in the future.

This month it is an honor to have Craig Diamond on our cover. For many readers this 
will be the first time hearing his name. There is no one I know in the industry who has 
done and who does more work as a performer than Craig. He has travelled more than 
any other person in this industry. His influence is wide and far. It is true, if Craig see's 
you work and likes what you do, one phone call from him could lead to you working 
some incredibly well paid prestigious gigs. Those of us who know Craig and his work 
have the upmost respect for him. His longevity in this business proves how wonderful 
a person and how fine a performer he is.

I chose to do another double cover this month 
paying tribute to Norm Nielsen. Like everybody in 
the realm of prestidigitation I was deeply affected 
by his passing. I met Norm 30 years ago and was 
fortunate to see him work when he travelled through 
New Zealand. He was kind enough to visit me and 
watch one of my early Chaplin performances. His 
advice changed my thinking entirely and gave me 
the focus I needed to take the act to a professional 
level. I visited Norm and Lupe at their home and 
marveled at their poster collection and I was thrilled 
and vividly remember seeing the 'floating' grand 
piano as I entered their house. I believe Norm had one 
of the finest magic acts in the world, he was certainly 
one of the nicest gentleman who has ever graced our 
profession. He is missed by everyone who knew him 
… our love goes out to Lupe.
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CRAIG DIAMOND
FORTY YEARS

STRONG MAGIC, COMEDY, SINCERITY, 

FRIENDSHIPS AND LONGEVITY

the lessons he will teach you about 
staying in show business, the hints he will 

drop within the following pages will be 
invaluable on your quest to move forward 
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INTRODUCTION 
by Hal Meyers, aka Dameon
In the mid-1980s I started cruising around the globe on the Cu-
nard, Sitmar, RCCL, Royal and Holland America ships. On my sec-
ond Caribbean outing I was picking up the Cunard Countess 
which left from San Juan. As I approached my cabin I met the 
exiting magician. He was incredibly friendly and extremely help-
ful in the brief moments our paths crossed. This was Craig Dia-
mond. Throughout the years I cruised we would pass by with a 
wave, “how’d it go?” … a laugh … which is all it took, and then 
onto our next ship. 

As Craig would say, we were in “the end of the Golden Age of 
Cruising”. Folks dressed up in formal wear almost every night on 

the ships. Craig and I usually opened for some of the top caba-
ret/Catskill/recording/Broadway acts in the country, we were the 

“kids”, we knew our place, had a tremendous amount of respect 
for these incredible entertainers who took us under their wings, 
gave us advice and made us feel welcome.

After three years I left the ships and completely lost track of Craig. 
Jump ahead almost 40 years to 2018. I decided to relocate to Flor-
ida, had no idea where I was heading; however, I’d recently face-
booked Craig who lived “somewhere” in Florida and he said, “Hey, 
on your travels why don’t you stop by, spend the night.” 

So I found myself close by and stopped. We reminisced, laughed 
and cried for almost 10 hours straight talking about all the folks 
we’d worked with, the acts, cruise directors, who was still around, 
who was still working, horror stories, behind the scenes, etc. 

"If Craig sees an act he 
believes has potential, 

then one phone call 
can get that person 
working all over the 

world."

PHOTO BY JOE DEMPSEY
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I learned so much more about my friend. I was 
truly astounded and have the utmost admira-
tion and respect for his accomplishments, on 
land and sea in the world of magic and comedy. 
When I abandoned ship Craig continued to per-
form, learning from the best, adding stand up 
comedy, ultimately becoming one of the most 
sought after entertainers in the cruise industry.

I’m going to let you in on a secret. If Craig sees 
an act he believes has potential, then one phone 
call can get that person working all over the 
world. Craig is that well respected by folks who 
are in the position to hire acts.

Of course with this new page the world has 
turned, everyone is affected, even Craig. Howev-
er, the lessons he will teach you about staying in 
show business, the hints he will drop within the 
following pages will be invaluable on your quest 
to move forward … when the floodgates open.

I am very proud and humbled to introduce to 
our VANISH readers … Craig Diamond.

PHOTO BY JOE DEMPSEY
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I learned to adapt to almost 
anything. Changing up one's 
material, developing a new 

character/persona. 

THE GUY YOU’VE NEVER HEARD OF:
I'm one of those working guys most of you have never heard of. I 
rarely do magic conventions, haven't published in magazines, lectured 
or performed at most well-known magic venues, yet I've worked 
internationally, almost non-stop for nearly 40 years. I came from an 
era of magicians that started their youth watching the Magic Land of 
Alakazam, was thrilled with the acts on Ed Sullivan and the Hollywood 
Palace. Enthralled with Mark Wilson's Magic Circus specials, Bill Bixby's 
TV series "The Magician" and visited great brick and mortar magic 
shops. 

I started young, mentored by an old vaudeville magician destiny 
provided me. He was a regular at a campground my family purchased 
when I was seven. Summers were spent around the campfire listening 
to wonderful show biz stories of a time gone by. I took to magic like a 
fish to water. By age 11, I had a 45 minute parlor act. By 13, I was doing 
Buckingham's 13 billiard ball routine in a segment of my show which 
included illusions and audience participation. By 14, I was winning 
magic competitions at regional conventions, starring in and producing 
an annual show called "The World of Illusion" sponsored by my Jr./

Sr. High School. Over the years I brought in some greats...Del Ray, The 
Gustafson's "Magic by Candlelight", Lee Allen, Tommy Wonder, Garray & 
Tomio, Marc DeSouza and many more. This was all in my teens.

My show structure at that time was always dove/manipulation 
followed by a comedy audience piece and closing with several 
illusions. I developed a huge amount of material due to the guidance 
and teachings of so many older magicians along the way. Magicians 
who spent tireless hours with me at magic conventions, including the 
wonderful mentors from the local IBM and SAM who allowed me to join 
long before the required age of 14. Of course, being a kid entertainer 
I couldn't forget my devoted parents who drove me to every show, 
meeting, lecture, convention, etc. and bought me my latest …must 
have… until I about drove them nuts. By the time I exited my teens I’d 
won Best Stage Act, Best Teenage Magician, The Roth Trophy and best 
trick in dozens of monthly competitions at the local magic clubs.

I caught the end of the "Mountain Era", the Poconos, Catskills and the 
Playboy Clubs. I opened for EVERYONE! Boiler room tours were another 
source of work with a variety of promoters across several states. I could 
write an entire article on those days alone. A stint at the Golden Nugget 
in Atlantic City was followed by a call out of the blue  to perform in a 
show alongside The Amazing Randi for the preview of a new magic 
dinner theater, "The Great Foodini". I became the face for the opening 
of the first two locations (Md. & Va.), with the hope for more franchises. 
Here's irony number one with friend Dameon, I opened Foodini's, he 
closed it!

PHOTO BY JOE DEMPSEY
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Then I got THE call from show business manager Jackie Bright. Jackie 
was president of the American Guild of Variety Artists and a who's who 
in show biz. This was 1983, Jackie had his "golden eggs", close to a 
dozen magicians he sent worldwide onto cruise ships and into review 
shows. Within two weeks of signing with Jackie I was headed to the 
Bahamas for a nine-month contract on a cruise ship. I never saw the 
next 36 years coming.

CRUISING AND BEYOND:
At the end of that first contract Jackie Bright became my manager. The 
next two years were a whirlwind of constant travel and learning by the 
seat of your pants. Permits for the birds to travel to and from foreign 
countries, logistics of shipping equipment that couldn't be flown on the 
plane with you, arriving at some far away place to be met by no one, no 
contacts, learning what countries shut their customs clearance down 
for the weekends. 

Ships then were very different, most show lounges were mid ship walk-
through rooms that doubled as a movie theater in the afternoon, bingo 
hall and ballroom dance floors. You quickly learned if "angle issues" 
were a problem especially when working 360 degrees. It was not the 
era of tracks for music. If you used recorded music you weren't a pro, 
you needed professional quality music charts written for the band and 
you needed to learn how to rehearse with them. Believe it or not, on a 
ship you worked one or two nights a week on a 10 day cruise.

Any level of show business should be a learning experience, the cruises 
were a showbiz college. You worked with and opened for everyone you 

Any level of show business should 
be a learning experience, the 

cruises were a showbiz college. 
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HOW HAVE I LASTED THIS LONG? 

I learned to adapt to almost anything. Changing up one's material, 
developing a new character/persona. Learning to have a thick skin and 
not take things too personally. Always being 100% professional in one's 
appearance both on and off stage. Learn to be travel savvy. When you 
live with your audience what you do off stage can be equally important 
as what you do on stage. Be polite … the walls have ears, be a team 
player, be sociable, be kind. Learn to be a good listener. 

I have a lot of material, two 45 minute comedy magic sets, one 45 
minute close up show (which is a stage show), two non-magic stand 
up comedy shows, one 12-15 minute silent manipulation act. I've gone 

ever saw on television variety shows and Broadway. I watched every 
act to learn something; microphone technique, holding the cord, band 
segues, timing for everything from setting a stool on stage to holding 
the punchline that extra five seconds. I watched how different acts took 
their bows. I observed all the varieties and styles of the comedians, 
the drama and pacing of the vocalists, the command of famed 
instrumentalists, the excitement of fast-paced novelty acts. I watched, 
learned and grew. I don't mean copied....big difference. Not only did I 
learn from these wonderful entertainers but I also befriended most. 

Any career cruise entertainer will tell you their favorite times are the 
breakfasts, lunches, dinners and late nights with fellow acts, hours 
of sharing stories and laughs. You developed deep friendships in 
short periods of time. Along with the fellow acts, my wife and I would 
mix and mingle at VIP private cocktail parties and dine with the rich 
and famous. It might be cocktails with David Bowie, dinner with Ben 
Kingsley, lunch with Frank McCourt (Angela's Ashes) or socializing and 
having laughs with Victor Borge and Sterling Moss, performing 
closeup magic privately for Roger Moore, entertaining royalty of 
the world.

I'd never worked with another magician but every now 
and then you'd overlap with the next act, meaning 
you may catch an hour or two together while 
they're arriving and you're waiting to 
leave. Over time for me that was a 
quick lunch with Harry and Gay 
Blackstone, tea with Johnny and 
Pam Thompson, dinner with 
Jonathan Neil Brown, visits 
with Dameon and The 
Beckers. One treasured 
memory is the 16 days 
we spent showing our 
dear friend Channing 
Pollock the magic 
of French Polynesia. 
Channing wanted to get 
away from everything, he was in mourning with the passing 
of his beloved wife. He cruised with us for just over two weeks 
and we spent morning, noon and night together. We were 
wrapping up a 14 month contract based out of Tahiti so were 
able to throw out the red carpet for him. Christmas dinner 
together of 2000 will be most memorable. Years earlier we 
were also blessed to be cruising in and out of Grand Cayman 
on a weekly basis while John Calvert was performing there. 
We'd catch him on his dark night. Dinner and evening with 
another iconic friend AND stories.

The greatest thing about cruising was meeting my wife 
in 1985. She worked in the casino as a blackjack/roulette 
dealer. I've always joked that I walked through the casino, 
saw this beautiful blonde dealer and it was love at first 
sight cause I knew she'd fit in the boxes. Dolores joined 
the show in 1986 and we became "The Diamonds" for 
the next 20 years. She was a natural and a real trouper. I 
always came off stage with "notes" she had waiting for 
me. Maybe an ad lib line I threw out, maybe a critique 
on something said or done, a blocking suggestion, 
etc. I shouldn't have to tell you how wonderful it is 
to travel the world in luxury with your loved one. 
She has retired from the act and it's one of the 
harder parts of travel now. 

PHOTO BY J.W. ENTERTAINMENT
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from shipping 27 cases of freight to two or three checked bags and 
from doing long residency type contracts to being a "fly in act", shorter 
and more diverse contracts with more travel. 

In shedding my cases I became a "personality" act. I was no longer 
selling just the magic, my stage persona became an exaggerated 
larger than life version of myself. They were buying "Me", I had a certain 
style and look, which one should never stop developing. I became 
established enough in a particular segment of the showbiz industry 
that allowed and nurtured my growth and changes...and developed 
"me".

Travel and working on ships is very different from the early years. The 
ships are huge (5000 to 6000 passengers), the showroom/theaters are 
amazing and rival any world class stage. The technology is incredible 
and the support stage management is the best. I watched companies 
go through one cycle after another, all production shows, no variety, all 
variety, it's always about budget as well as quality.

OKAY, DROPPING A FEW NAMES:
I mentioned earlier that I worked with and met numerous stars of stage 
and screen, here is a short list: George Bensen, Joan Rivers, Phyllis Diller, 
Donald O'Connor, Hal Linden, Richard Ianni, Tiny Tim, Dom Deluise, 
David Brenner, Roy Clark, Charlie Pride, Soupy Sales, Cheech & Chong, 
Bobby Vinton, The Osmonds, Victor Borge, Freddie Roman, Allan King, 
Jerry Vale, Peter Noone Herman's Hermits, Chuck Mangione, Bobby 
Rydell, Maureen McGovern, Sandy Duncan, Jean Stapleton, Patricia 
Neil, John Cleese, Ella Fitzgerald, Sammy Davis Jr., Cab Calloway, Marnie 
Nixon, Jo Stafford, Rosemary Clooney, Ray Romano, Dave Chappelle, 
Lorna Luft, Tony Bennett, The Smothers Brothers, Teresa Brewer, 
Whitney Houston, Gary Collins, Mary Ann Mobley, Peter Marshall, Bob 
Eubanks, Dennis Cole, Clint Holmes, Bob Anderson, Pete Barbutti, and 

I know there are more....a lot of younger people won't have a clue, but 
these people were all huge in their day.

THE PRESENT AND BEYOND: 
Just over three years ago I started a side project with a dear friend 
and fellow magician/illusionist John Westford. We got involved with 
a historic landmark theater in Arkansas. Our idea was to set up a 
residency with a resurrected World of Illusion show and market to the 
bus tour industry. We put in 40 hour weeks researching and marketing. 
Literally the week that all the news hit about social distancing we 
were in discussions with a location in the Northeast at a top tourist 
destination. We plan to move forward with this as quickly as time 
allows.  

Needless to say the entertainment industry is in a flux on land and sea. 
When does performing return en mass? Do we return to a new normal 
and what is that? Literally overnight the show business world changed 
like so many others. The cruises aren't cruising, Vegas and Broadway are 
dark, even your local Lions Club isn't having their banquet. Does magic 
turn into a virtual video art? When can we put audience participation 
back in our shows? For that matter when do we have shows? Well, 
here's an amazing tidbit. I'm still being booked for next year. , dates 
have come through. I have a wonderful agent I've been with since 1992, 
she’s a dear friend and optimistic about the future. 

Things will move forward. The cruise industry is too large a segment in 
the travel/hospitality world. Already ideas are coming out of Asia with 
several of the large lines based in that region. As of this writing, the 
CDC has banned all cruising for another 100 days, taking things into 
mid-July before anything might start. There can't be an Alaskan, Canada 
or New England summer run and the summer European run is highly 
unlikely. Several lines are taking some of their ships completely out of 
service for the time being, with more to follow. 
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MY PREDICTIONS:
I think we're going to see the days of self-
service buffets stop completely. The smaller 
"niche boutique" deluxe cruises already do 
this. Those of us who work on the ships know 
what it's like when there is a severe Norovirus 
outbreak and constant "super" cleaning is 
required. No passengers are allowed to serve 
themselves, touch any utensils, get their own 
coffee/drinks, no salt & pepper on the tables, 
servers will be in masks/gloves at all times. All 
meals will probably be confirmed seating.

Moving forward a quick prick test might 
be implemented showing whether or not 
you're carrying a virus, a pre-embarkation 
temperature check might prevent you from 
cruising for the safety of the other passengers. 
The medical staff will also be increased 
on-board and a safety zone plan will be in 
place. A 5000 passenger vessel may become 
a 2500 passenger ship. Entertainers might be 
required to do more shows as the theaters will 
be cut down in capacity, allowing guests to sit 
farther apart and the room cleaned between 
each event. The days of the standing room 
only showroom/theater will be gone. Public 
lounges will be shut down periodically and 
cleaned more often. These are just ideas 
for now, things are changing daily with this 
pandemic. One thing is certain from past 
troubled times throughout history, and that 
is the public is and will always be starved for 
entertainment and travel when a new normal 
returns. 

And I'll be there..... 
PHOTO BY JOHN COSTELLO
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consin, where he saw Neil Foster perform. Foster’s elegant act was a 
revelation and an inspiration. Norm learned that Foster was a graduate 
of the Chavez School of Magic. The school, founded in 1941 by Benny 
Chavez, was the only school in America where veterans of World War 
II could study under the G.I. Bill. Norm moved to Los Angeles and ap-
plied to the Chavez School of Magic.

In L.A., Norm bussed tables and worked in a local factory in addition to 
spending five hours a day, five days a week at the Chavez School. The 
curriculum included sleights and routines with cards, coins, cigarettes, 
balls, and thimbles, all geared toward the creation of a stage act. Norm 
graduated in 1953. (A classmate, Channing Pollock, had graduated the 
year before.)

With his act prepared, an enthusiastic Norm Nielsen was ready to take 
the world by storm. However, his first appointment with an agent hit 
him with a dose of reality. “You are magician number 453 to come to 
me with this Chavez act, and you’re very skilled at it. But you have to 
throw out that act and develop something of own – something that 
will set you apart from everyone else.” As hard as it was to hear these 
words, the agent had offered Norm excellent advice. The Chavez 
School had given him the technical skills, now he needed to exercise 
his creativity. He needed an original, unique act.

The Musical Act developed over the next few years. One of Norm’s first 
ideas was to make a trumpet play as it floated in the air. This proved to 
be unsatisfactory because the audience couldn’t see the trumpet keys 
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move as they played the magical instrument. 
However, these initial experiments led to the 
creation of the floating violin; its moving bow 
could easily be seen. It took two years to pro-
duce a model that performed properly, and 
several more years to bring the illusion to its 
current state. The Floating Violin is not just 
Norm Nielsen’s signature piece; it is one of the 
most memorable moments in magic.
Norm took the act around the globe, perform-
ing in London, Helsinki, Istanbul, Tokyo, Ca-
racas, Santiago, Las Vegas, Sydney, and Mon-
te Carlo. He worked every top nightclub in 
the world, including many appearances at the 
Crazy Horse Saloon in Paris.

In 1982, Norm’s friend, the magician and col-
lector Christian Fechner, presented him with 
a spectacular closing illusion – a floating baby 
grand piano. The audience sees Norm seated 
at a piano, playing a classical piece. As Norm 
plays, the piano suddenly lifts off from the 
ground. Norm stands, continues playing, and 
follows the piano around the stage as it floats 
in the air. As he finishes the song, the piano 
returns to the floor, and Norm stands and ac-
knowledges the applause of the audience. 
As with the Floating Violin, the piano went 
through many incarnations. He performed the 
effect steadily in Europe, with a long run in a 
Mozart-themed show in Estoril, Portugal. He 
eventually performed it in front of magicians 
at the I.B.M. Convention in Long Beach, Cali-
fornia. It was an astonishing piece of magic.

Apart from his performing career, Norm Niels-
en was the owner of Nielsen Magic, a busi-
ness he started in 1956, and which he ran 
with his wife Lupe. Theo (Okito) Bamberg 
taught Norm how to make magic props and 
also granted him permission to manufacture 
all the items of the Okito line, including the 
beautiful Okito Checker Cabinet. Nielsen Mag-
ic also produces vanishing bottles, rubber 
doves, and manipulation cards, staples in the 
repertoires of many magicians.

The gift of a Fu Manchu half-sheet poster 
started Norm off on what was probably the 
greatest passion of his life, the collecting of 
magic stone-lithographs and posters. In a rel-
atively short time he gathered one of the larg-
est collections of magic-related stone-litho-
graphs in the world; he was considered one of 
the most knowledgeable people in this field.

In the fall of 2008, an event occurred that, 
while inevitable, was, nonetheless, poignant 
and bittersweet. After appearances at the Brit-
ish I.B.M convention in Eastbourne and the 

Palladium Theater in London, and a private 
performance at the eighty-fifth birthday party 
of Texas businessman Frank Yturria in Browns-
ville, Texas, Norm retired the Musical Act.

I watched from offstage as Norm performed 
in Eastbourne, and I was struck by the fact 
that the act had lost none of its beauty, ele-
gance, charm, or ability to invoke wonder in 
an audience. As the little violin came out to 
take its bow, I remembered some words from 
the comic strip Calvin and Hobbes: “If good 

things lasted forever, would we appreciate 
how precious they are?”

We are all lucky to have had with us in our life-
times such a committed, consummate artist, 
who has provided both astonishment and in-
spiration. On behalf of all magicians, all I can 
say is, “Thanks, Norm.”
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NICK LEWIN

Like so many other magicians, my first glimpse of Norm Nielsen was 
watching him perform his incomparable manipulative act on a televi-
sion variety show. I was a young “want to be” magician in England, and 
to me Nielsen seemed a remote and exotic figure. I was intrigued and 
inspired as I watched him perform his signature floating violin routine. 
To my eyes his show was as close to being perfect as any magic act 
could be. Over the years many things changed, and this unapproach-
ably impressive magician ended up becoming a good friend. One 
thing that hasn’t changed, I still think Norm’s act was about as close to 
perfect as anything I have witnessed.

During the 1980s I produced a series of corporate shows and got to 
work with some of my magical heroes, and Nielsen was at the top of 
that list. It was a revelation to discover the quiet professionalism that 
Norm brought to his craft. It was also a real thrill to discover the rather 
shy warmth and generosity of spirit that made Nielsen the very special 
gentleman that he was. It was impossible to spend time with Norm and 
not come away from the encounter feeling that the world was a better 
place; he radiated a gentle benevolence that was uniquely his own. 
Norm is one of the very few people who it is honestly safe to say, “To 
know him is to love him.”

Not only was Nielsen a performer of singular ability, but he brought 
his remarkable integrity to the manufacturing and retailing of magic 
props. One of the very first props Norm made was a rubber dove for his 
lifelong friend Johnny Thompson. As the scale and scope of his skills 
as a craftsman expanded over the years. Nielsen Magic became one of 
the premier location for magician’s worldwide who were looking for 
props that were made right and worked right. Norm found an amazing 
personal and professional dyadic in his wife Lupe, and their care and 
attention to detail have made Nielsen Magic the gold standard for any 
magical venture. It is impossible to imagine better customer service 
being extended to each and every customer.

Somewhere along the line, Norm developed a fever for collecting 
magic posters, and he gathered together one of the finest collections 
of magic posters in the world. He was acknowledged to be one of the 
world’s foremost authorities on this topic, and was always ready and 
willing to share his expertise with other enthusiasts. The first time I 
experienced The Nielsen Art Gallery was something I will never forget. 
Not only were the art works breathtaking, but the gallery Norm had 
created to display them was a perfect blend of form and function. As 
I stood gazing at some of these unique posters, Norm would stand by 
quietly letting me absorb the initial impact. As soon as I had a ques-
tion about a print, I scarcely needed to ask it before Norm intuitively 
stepped in with a verbal response that supplied all the necessary 
context. This was an unforgettable occurrence that I wish every lover of 
magic could have experienced.

It is not only with a powerful sense of personal sorrow that I say fare-
well to my friend Norm Nielsen, but a deep regret for all those young 
magicians who never got a chance to make the journey from fan to 
friendship with this legendary magical icon. As spectacular as Niels-
en was as a magician, it was his qualities as a man that made him so 
unique and his friendship so special. 

Norm is survived by his multi-talented wife, Lupe Nielsen, who has 
done such a remarkable job of looking after Norm in the last few years. 
Amongst the many things Lupe has found the time to do is to write a 
wonderful blog about her life with Norm, and I strongly recommend 
everyone to read her thoughts at https://nnmagic.com. I offer my 
sincerest condolences to Lupe on her devastating loss and my equally 
sincere thanks for the selfless way she has been there for Norm in these 
final challenging years.

It is with a heavy heart that I say a fond farewell to one of the truly 
great magicians, Norm Nielsen. The magic world has suffered a devas-
tating loss.  
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It is with a heavy heart that I say a fond farewell to one of the truly 
great magicians, Norm Nielsen. The magic world has suffered a devas-
tating loss.  
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Magicians have asked what the next 'big' thing in magic is. It is here NOW 
and we've called it the Birth of the Virtual Live-Streaming Magic Show. VANISH 
was able to track down performers who are leading the way in this new 
and exciting medium and continue to explore and work.

Virtual events still sound a little futuristic, 
but they’ve been happening since 
1993 when the world’s first livestream 

brought us nail-biting webcam footage of a 
coffee maker in mid drip. The streaming pot 
brewed up millions of views.

Even some of the largest conferences have 
gone partially or completely digital. Moving 
events like this on-line can reduce costs and 
carbon footprints, and make attendance 
accessible to a wider audience. In 2018, 
Coachella’s YouTube livestream brought 
Beyoncé’s Homecoming to more than 41 
million people in more than 232 countries, 
rather than just the hundreds of thousands in 
attendance in person.

This past month saw the fast forward 
movement of a myriad of magic shows 
streaming on-line. For most this concept of 
the virtual magic show was something they 
had never considered. They plunged head 
first in to a medium they knew nothing about, 

taking the sink or swim approach. Sadly we 
saw a lot of drownings, but like everything it 
is a learning curve. This new wave of magic 
performance isn't for everybody.

Just as you shouldn’t do a restaurant walk 
around gig with a zig-zag illusion you can’t 
expect to do your regular show for a virtual 
audience … because it won’t work. The 
bottom line is your regular act isn’t suited for 
a virtual audience. If you are going to present 
a virtual magic show then you need to do a 
lot of research determining what to present, 
how to present and the technical aspects. Do 
you know about Egato Mini switches, Cam 
Links, and the different types of options for 
software for live audio feeds such as Open 
Broadcaster Software, Xsplit, or Wirecase? Life 
isn’t all just ZOOM and an iPhone. 

I searched out several different performers 
each with their own unique styel to share 
their views on performing an online show. 
Thank you to Paul Draper, Kostya Kimlat and 

Uncle Chris the Clown.

Welcome to the birth of  THE VIRTUAL MAGIC 
SHOW.

David Penn is one performer who has given a 
lot of thought to this type of medium and has 
share a few pointers … 

"The performers that film a trick for their social 
media could do well to remember a couple of 
points: Your environment is not the same as 
performing in front of a normal audience with 
a two-dimensional scene and theatrical shape. 
However, most performers position their camera 
as if the viewer has got the front row center 
seat and that's it! This means that the viewer is 
inevitably too far back from the 'performance' 
and becomes disengaged immediately!  Instead, 
consider performing right in someone's face, 
totally invading their personal space.   Get the 
effect as close to the camera as possible without 
the props going out of frame. You can also play 

VIRTUALMAGIC
THE BIRTH OF
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KOSTYA KIMLAT

Virtual shows are not for everyone. There’s a learning curve 
for the technology, there’s a need to purchase the right 
equipment, and then there are the artistic and intellectual 
battles we must go through to create an original show of magic 

that is personal to you and meaningful to your audience. That’s just the 
start-up cost, and that’s not even thinking about how you will market 
and sell the final product you create. 

If you do magic as a hobby, it’s an opportunity to learn new material 
and test it out on friends and family over FaceTime. If you’re a 
professional, it’s a fork in the road: embrace a new world or wait for the 
return of what used to be. 

That’s a tough choice. I get it. It’s not for everyone. And it doesn’t 
need to be. If it’s not for you, don’t worry, you’ll be back on stage soon 
enough. And if it’s interesting to you, I’ll share with you a surprising 
element of virtual shows that I did not expect: the opportunity to get 
visual feedback from each member of your audience. 

I can imagine how amazing this offer would have been to any of us five 
or ten years ago: 

Ok, Magician: We’re going to put a camera on the face of EVERY 
audience member while they watch your show. We’ll record their 
reactions to every trick. Afterward you’ll get to watch it and see their 
reactions to every word you say and every move you make. You’ll see 
when they’re interested and when they’re bored. You’ll see when they 
are surprised, amused or astonished. You’ll be able to fine tune each 
moment of each trick to create optimum engagement. And then you’ll 
do another show, we’ll record the face of every person again, and you 
can review the footage and make your show better. 

How much? $10, $50, $100 per person to study their reactions? Sold! 

Wow, I would have jumped on that in a moment. And now, we have it 
at our fingertips, for free. We get to see the true reactions of each and 
every audience member. We don’t have our false memories of how 
great we were because we were focused on the few excited people 
applauding in the front row. We get to see everybody, good, bad, 
smiling or bored. 

In a virtual show, I get to have a better view of each individual audience 
member. And because I record my shows, I can go back to review and 
improve my whole show. 

There’s no use comparing virtual shows to live shows. We know what’s 
missing. But what’s surprising is what’s still there: an opportunity to 
connect with people, an opportunity to engage, ask questions, get 
answers. Just like in a real life magic show, we can break the fourth wall 
by moving from a magic “performance” to a magic “interaction.” 

As the current pandemic has been tough on people medically, 
financially and psychologically, we must remember to be kind to one 
another. We must be aware that there are people who have it worse 
than others. Because each of us is in a different situation in life, there is 
no right choice except the one you make for yourself. 

Doing virtual magic shows has created a positive light in my life and the 
lives of my audiences.

I’ve been challenged to create new material and adapt my magic to a 
new medium. Thinking about magic brings me joy as it always has. 

And my audiences have been grateful for the positive opportunity to 
laugh and be amazed. Bringing them joy brings me joy as well. It’s a 
win-win for all of us. 

If this arena is interesting to you, I wish you luck in this new frontier.

In a small city in Canada called Kamloops, Uncle Chris 
The Clown has continued his business by offering on-
line shows and social distancing shows. As a full time 
performer he realised people still need entertaining 
and put together different packages depending on his 
clients needs.  Even during this lock-down Uncle Chris 
still performs and is constantly working both with social 
distance shows and virtual on-line shows.

Here’s what VANISH asked Uncle Chris.

Did you set out a plan on how you could continue making 
a living from performing during lock-down or did it just 
happen?
It was a lady who got this whole thing started. Anita 
contacted me on March 17th and told me that she 
wanted to support a local business and chose me.  Her 
and her family were self quarantined because she took 
care of three seniors in her home and her husband had 
health issues also. So she hired me to come to her house 
and do a show on her front lawn. She also convinced the 
local TV station to come on out and film it so that is how 
the word got out so quickly. The very next day the emails 
started coming in and I decided to offer an “On-lawn" or 
“On Line" Birthday or “Just Because” visit. Keeping to the 
strict social distancing rules. 

Did you contact current and past clients offering shows? 
Are you finding word of mouth the best way to get work?

I did contact all of my currently booked birthday parties 

and gave them the option to still have me come out but 

it was mainly repeat customers that started booking 

me on a daily basis. I have a good following on social 

media (Facebook) and put the word out on what I was 

now doing and the response was amazing! I would get 

two types of emails from parents telling me that their 

child was so sad that they couldn't have a birthday party 

with their friends or that they just wanted some fun and 

"normal" back into their lives. 

How have you adapted your 'show' to fit the current 

conditions?

My Lawn Show is the same in most ways except for the 

following...

- I do not have volunteers come up to perform magic with 

me. They still do magic but must keep their distance and I 

now will pull the hankies out of the bag for them or place 

the magic dice on a table instead of in their hands. 

UNCLE CHRIS  
THE CLOWN
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-  I do not hand out anything such as 

colouring books or balloon animals 

anymore.

-  I have shortened my shows to 30 minutes 

and book them "on the hour" blocks now to 

be able to get the most bookings per day. 

-  I now offer an on-line 30 minute show for 

those who don't have an appropriate space 

for me to come to their home or don't live 

locally.

Any advice to others who might want to 

perform 'on-line' during lock-down?

My advice on doing any on-line shows is...

JUST DO IT! I was hesitant to start doing 

the on-line shows because I always felt that 

I wasn't fully ready. What matters is the 

content and the time-frame. People need 

us now not in two months when we've got 

our perfect studio set up. So I just got out 

there and did it and believe me it is not 

professional looking but that's not what my 

clients care about. Just get going then start 

to tune things up along the way. If you look at all the talk shows on TV they are now working from home and using a computer just like mine. The word gets out and there are no boarders. I have now done an on-line show to children in the US, Singapore and Australia, Okay my grandson lives in Australia but hey, word of mouth will do it's thing.

How do you figure out what to charge?This was the hardest thing to figure out at first. In a time of crisis you don't want to look like the guy who's taking advantage of a bad situation. But you are doing this in part to continue to make a living at what you do so here's what I came up with. I went from a one hour birthday party for $200 or a 45 minute birthday party for $175 to offering a half hour party for $125 (or just pay what you can) I took a chance with my "Pay what you can" campaign but it has been working out quite well. About half of the people pay the full rate no problem and the other half pay between $50 and $75. For the amount of money I am 

loosing in receiving lesser amounts 
is made up in the fact that I am 
getting many customers now who 
would not be able to afford my full 
rate. I'm basically working twice as 
hard for half the pay but in the last 
four weeks I have done 22 on-line 
parties and 65 on-lawn parties and 
surprisingly have made slightly more 
money than in the same period last 
year when there wasn't a crisis going 
on. Not too bad. And the unforeseen 
bonus on having a Pay what you can 
policy is that you are not seen as a 
guy just trying to make a buck. You 
are seen as a local entertainer who is 
doing his best to help out families in 
a tough time. (win-win).

Illuminati Magic

What would YOU do if you had access to the most powerful 
electronic mentalism products on the planet? Unifi provides 
you with a platform to integrate and customize all your 
electronic mentalism into a single system.

Electronic Mentalism 
tools for professional
Performers

Integrated platform for Electronic Dice, Dominos, Poker Chips, 
Pens, Motion Sensors, Magnetic Field Detectors, and RFID.

Notification via a wireless thumper, miniaturized color LCD, 
and audio announcements using a hidden earpiece. 

Modular technology allows you to purchase a single Thumper 
to work with the entire Unifi range.

Text-to-Speech announces events using a hidden earpiece.

Customizable RFID platform to develop custom props.

Apple iPhone™ and Apple Watch™ Support.

www.illuminati-magic.com
Available to order now!

Unifi

DICE
Unifi UnifiUnifi Unifi

Join the Illuminati 
Magic Facebook Group 

to find out more!

Unifi 
iOSApp

Search “Unifi Thumper”
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TOP 6
INTERACTIVE
TRICKS FOR THE VIRTUAL MAGICIAN

Here are the top SIX effects I have been using for on-line 
performances. I have found these are all perfect to perform 
close-up to the screen. Some have audience interaction and 
some are just very visual and play well on Zoom and other 
platforms. Some of these are similar such as solid through solid 
so pick and choose ... hopefully this will get you started if you 
are looking for magic that plays well in this medium.

This is a face-up Out Of This World and is 
the strongest effect I've been doing. You 
can use as many or as few people as you 
like. Each person calls out the next color of 
the face-up card and they are correct. This 
is a great interaction effect.  Just make 
sure your camera is pointed on the cards. 

You show 15 postcards from around the 
world. Spectator thinks of ONE and it 
is the only one turned around. A great 
routine where you can talk about your 
past travels and how you miss it - then 
blow them away with an amazing 
effect. Perfect for the camera and online 
participation.

This is a very visual effect that looks 
AMAZING on screen. It is incredibly visual 
and again can be done close to the screen. 
You can do this slowly and just point your 
camera straight on. This has been getting 
terrific reactions.

OFF WORLD INTUITIVE 
DESINTATION

SILK THRU PHONE

Not just an amazing effect live but this 
plays SO well to the camera. Again, you 
can do this close to the camera and the 
impact is unbelievable. You show a slit in 
your phone case and pass a playing card 
right through your phone, then show the 
phone is a solid metal block! It's TOTALLY 
unexpeted.

BY I.P VALLARINO
VORTEX MAGIC AND PHILLIP RYAN

JEIMIN

METAL PHONE
JOAO MIRANDA

This has been my opening for all online 
magic shows. It is visual, and uses 
something everybody recognises. It 
actually almost has that impromptu feel 
to it. Magic in theis medium works best if 
done very close to the screen so this is a 
great routine for that. It offers variations 
which allows you to pick and choose.

SPOON AROUND
AXEL HECKLAU

THE WATCH
JOAO MIRANDA
You hold up your wrist watch so the 
spectator's can't see the face and have 
serveral different people call out an hour 
and a minute. You turn the watch around 
and that is the exact time on your watch! 
This is the PERFECT effect for live feed 
because you can hold the watch close to 
the camera and it uses several spectators 
who just call things out.

Color Stix - Eric Stevens
You will never see The Hot Rod
the same way ever again!

Kane- Marc Lavelle
Marc's award winning "ambitious" card 
routine with an unexpected twist.

The Flash - Nick Popa
A sandwich effect with no gimmicks and 
you can show both sides of the sandwich.

Now available at your favorite MM dealer:

Visit www.murphysmagic.com for more.
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TOP 6
INTERACTIVE
TRICKS FOR THE VIRTUAL MAGICIAN

Here are the top SIX effects I have been using for on-line 
performances. I have found these are all perfect to perform 
close-up to the screen. Some have audience interaction and 
some are just very visual and play well on Zoom and other 
platforms. Some of these are similar such as solid through solid 
so pick and choose ... hopefully this will get you started if you 
are looking for magic that plays well in this medium.
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http://www.murphysmagic.com
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FRAMING. 
It’s all about how to focus your camera. 
TV is a close-up medium. You don’t need 
to make an elephant disappear when you 
can vanish a mouse (another Lance Bur-
ton revelation from Paul Daniel’s show). 
A medium shot is better than a long 
shot for demonstration. And, of course, a 
close-up is better than a medium shot for 
interviews. In every case, try to keep your 
eye-level at the 1/4 to1/2mark from the 
top of the screen.

TREAT IT LIKE A TV SHOW.
 Because it is! You have to assume people are 
watching and that they are reacting. However, 
don’t wait for the reaction. People don’t applaud 
at home but it doesn’t mean they don’t like it and 
pausing for these cues will make the broadcast 
drag.

LIGHTING. 
You don’t need professional lighting but 
make sure you are in a lighted area of the 
room. I saw one broadcast the other day 
where a pro, who should know better, 
leaned too far forward and their entire 
face was in shadow.

THIS CURRENT STATE OF 

AFFAIRS HAS PUT EVERY 

ONE OF US IN EXACTLY 

THE SAME POSITION. 

USE THIS TIME AS AN 

OPPORTUNITY TO MAKE 

YOUR LIFE AND YOUR 

BUSINESS BETTER. 

Welcome to the new reality. Actually, for some of us, this reality is the same as before only 
minus the release of performing in front of a ‘live’ audience. Our audiences now are via 
streaming (live or recorded). I have twelve television specials, two television series, over 
two hundred live talk show appearances and a season hosting that same show before 
that in my performance history. That’s a lot of time in front of a camera, live and here are 
a few tips to make your streams more compelling and engaging to your viewers.
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HOW TO HOST A VIRTUAL SHOW

There are a variety of ways to host a 
virtual performance/show/event. Here’s 
a round-up of the different formats along 
with some of the best virtual events 
platforms you can use.

LIVE TWEETING
Start an online discussion by live 
tweeting an event, asking a question, 
or hosting an Ask Me Anything. Use a 
hashtag to help people find and follow 
the conversation.
Other online discussion tools include:
• Discord: Free voice and text chat mostly 
used by gamers.
• Reddit: A discussion forum popular for 
AMAs.
•Slack: An instant-messaging platform 
good for organizing chats.

Social Stories
Stories are a great platform to share 
videos and visuals of tutorials, interviews, 
and more. Add filters, special effects, and 

stickers to take questions, conduct polls, 
host an influencer takeover, and more. 
On Instagram, you can add them to a 
highlight for future viewers.
The ephemeral approach to live events 
works with:
• Instagram Stories
•Facebook Stories
•TikTok
•Snapchat

WEBINARS
A typical webinar is an online 
performance held in real-time. But they 
can be shared and viewed afterwards as 
well. Most of the time, a presenter will 
share their screen to go through slides or 
demos, while narrating. Participants can 
ask questions by voice or through a chat 
feed if the platform and presenter allows.
It’s like a one-off performance or show 
that happens in real-time.
Webinar platform options include:
• 6connex: Available on any browser or 
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PAUL ROMHANY takes 
an in-depth look in to 
how to host a virtual 
magic show from the 
various ways to do it, 
the best method and 

tips you need to know.

HOW TO HOST A VIRTUAL SHOW

device, with no download required. 
Features include flexible registration, 
social media integration, and real-time 
analytics.
• Crowdcast: Can be joined through a single 
URL. Tools include built-in registration 
forms, analytics, replays, and more.
• Demio: Allows for pre-recorded or live 
webinars—or a mix of both. Includes 
private chat, interactive polls, call-to-
action buttons, and other features.
• Livestorm: On-demand webinars from 
Livestorm include integrations with 
Google Analytics, Slack, and various 
engagement tools.
• WebinarNinja: No need to download 
software for this platform, which offers 
paid and free events, 1,000+ app 
integrations, and even Facebook Pixel ad 
tracking.
• Zoom: Can have one host, group chat—
and even offers breakout rooms. Plans 
cover from 100 to 10,000 view-only 
attendees.
• YouTube Livestream: A free and easy 

option for streaming live 
performances.

SOCIAL LIVESTREAMS
Just about every social 
media platform has a live video 
feature. Livestreams are known 
for driving engagement. According to 
Facebook, live video averages six times 
more engagement than regular video.
Social livestream platforms include:
• Instagram Live
• Facebook Live
• LinkedIn Live
• TikTok
• Twitter Live
• YouTube Livestream
Most livestreams show comments and 
attendees in real time. And some, like 
Instagram, make it possible for you to go 
live with a friend—a good option for a 
Q&A or co-performance.
Expect Facebook to roll out live selling 
features soon, too.
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There are a variety of ways to host a virtual performance/show/event. 
Here’s a round-up of the different formats along with some of the best 
virtual events platforms you can use.

LIVE TWEETING
Start an online discussion by live tweeting an event, asking a question, 
or hosting an Ask Me Anything. Use a hashtag to help people find and 
follow the conversation.
Other online discussion tools include:
• Discord: Free voice and text chat mostly used by gamers.
• Reddit: A discussion forum popular for AMAs.
•Slack: An instant-messaging platform good for organizing chats.

Social Stories
Stories are a great platform to share videos and visuals of tutorials, 
interviews, and more. Add filters, special effects, and stickers to take 
questions, conduct polls, host an influencer takeover, and more. On 
Instagram, you can add them to a highlight for future viewers.
The ephemeral approach to live events works with:
• Instagram Stories
•Facebook Stories
•TikTok
•Snapchat

WEBINARS
A typical webinar is an online performance held in real-time. But they 
can be shared and viewed afterwards as well. Most of the time, a 
presenter will share their screen to go through slides or demos, while 
narrating. Participants can ask questions by voice or through a chat 
feed if the platform and presenter allows.

It’s like a one-off performance or show that happens in real-time.
Webinar platform options include:
• 6connex: Available on any browser or device, with no download 
required. Features include flexible registration, social media integration, 
and real-time analytics.
• Crowdcast: Can be joined through a single URL. Tools include built-in 
registration forms, analytics, replays, and more.
• Demio: Allows for pre-recorded or live webinars—or a mix of both. 
Includes private chat, interactive polls, call-to-action buttons, and other 
features.
• Livestorm: On-demand webinars from Livestorm include integrations 
with Google Analytics, Slack, and various engagement tools.
• WebinarNinja: No need to download software for this platform, which 
offers paid and free events, 1,000+ app integrations, and even Facebook 
Pixel ad tracking.
• Zoom: Can have one host, group chat—and even offers breakout 
rooms. Plans cover from 100 to 10,000 view-only attendees.
• YouTube Livestream: A free and easy option for streaming live 
performances.

SOCIAL LIVESTREAMS
Just about every social media platform has a live video feature. 
Livestreams are known for driving engagement. According to Facebook, 
live video averages six times more engagement than regular video.
Social livestream platforms include:
• Instagram Live
• Facebook Live
• LinkedIn Live
• TikTok
• Twitter Live
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• YouTube Livestream
Most livestreams show comments and attendees in real time. And 
some, like Instagram, make it possible for you to go live with a 
friend—a good option for a Q&A or co-performance.
Expect Facebook to roll out live selling features soon, too.
CONFERENCES AND NETWORKING - THE NEXT MAGIC 
CONVENTION?
For more formal virtual events, there are platforms that offer 
suites of tools that include livestreaming, chatrooms, and more.
• 6connex: Exhibitors can create virtual booths, compete for 
leaderboard positions, livestream, and chat with this virtual trade 
show platform.
• AirMeet
• Brella: Speakers, multitrack agendas, sponsors, individual 
streams, and more are taken care of with this hub for virtual 
conferences.
• HeySummit: Build a landing page, onboard speakers, register 
attendees, and more. Note that this solution helps package virtual 
events, but you’ll need to integrate with tools for livestreaming.
• Hop In: This all-in-one live events platform covers everything 
from networking events, meetings, trade shows, webinars, live 
broadcasts, and more.
• Run the World: Everything from cocktail parties to fireside chats 
are an option with this remote conference platform. Built-in 
templates are available for different use-cases to minimize event-
planning hassles.
• Vfairs: A virtual expo platform with everything from booths to 
webinar and conversations starter tools.

TIPS FOR HOSTING VIRTUAL EVENTS
All events come with logistical challenges. Here’s how to avoid 
hiccups during your virtual event.

1. Create a game plan
Whether big or small, offline or online, every event should have 
a strategy. Start with a key goal and concept, then take it from 
there. The earlier you can get planning, the better.
Before hosting a virtual event, answer the following questions:
•What kind of experience do you hope to deliver?
•Will the event be live, on-demand, or both?

•Where do I want the content to be seen?
•Will access be gated or free?
•When is the best time for the event?
•Will you require event registration?
•How will you promote the event?
•Do you plan to work with an advertiser or other partner?
•Will people still have access to the event once it’s over?
•What KPIs and data do you plan to track?

2. Choose the right time
Picking the right date and time for your event is important, 
regardless of size or platform. Before sending out “save the 
dates” to your network, do a little research. Make sure there 
are no competing events or holidays that would interfere with 
attendance.
Take time zones into consideration, too. If you plan to go 
global, try your best to pick a time that works for as many 
of your customers and followers as possible. If that doesn’t 
seem possible, make sure content is accessible after live 
presentations for those who couldn’t make it. It may also be 
worthwhile to plan multiple networking sessions and different 
virtual events for different time zones.
Check analytics to see when your community is typically 
online. And for a firmer consensus, consider sending out or 
posting a poll for preferred dates. Emily Schuman, founder of 
Cupcakes and Cashmere, used an Instagram Story sticker to 
set the time for an Instagram live session.

3. Promote the event
“Build it and they will come” may be a fallacy, but “promote 
it and they will come,” isn’t. Especially when you offer a good 
incentive.
Whatever you choose, make sure the value proposition is clear 
in your marketing.
Share the event details by email and on social media. If you 
plan to run ads, target them strategically and choose the right 
format. For example, LinkedIn’s InMail ads may be a better way 
to extend invitations than impersonal sponsored posts.
According to Adobe, registrations tend to spike two-to-three 
weeks before an event. So it’s a good idea to ramp up around 
this time.
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JASON ANDREWS

Performers who want to make a living end up pursuing or 
adapting to markets, methods, and material that never could 

have been predicted or planned. 

A magician who aspires to perform in 
a state of the art theatre will accept 
a strolling gig to afford rent, food, or 

more magic props! The important part is not 
losing sight of that final goal. It’s easy to fall 
into a groove and say “this is working.” Goals 
may change over time but don’t confuse 
where you are with where you are going. If 
you want to perform in that state of the art 
theater then you must adapt & grow until 
you achieve it. 

There are two philosophies about adapting 
and growing. Make progress happen & 
allow progress to happen. Alternating 
between the two is a must. If the “phone 
isn’t ringing” then it’s time to make some 
calls. When the “phone is ringing” then 
answer the call! Let me give you an example 
of each philosophy from my own career. 

Make Progress Happen:
I started my career by performing a 
manipulation act. A silent eight minute 
routine titled “The Classic Act.” I actively 
competed with the act for three years and 
won 26 variety awards including First Place 
and People’s Choice from the I.B.M. I had 
built a solid career foundation with this one 

routine. Working the act as often as possible 
was a real course in the basics of the 
industry like how to work on a stage, how to 
read an audience, how to book a show, work 
with directors, tour & travel. But I was about 
to learn a new lesson for the first time too. 
The Classic Act alone wasn’t enough. Agents 
and clients wanted a full 30-90 minute 
show. I needed to adapt and grow!

I tried adding large stage illusions and 
assistants to extend my show. After 
performing as a solo silent act for nine years 
the world of stage illusions was a whole 
new challenge. Illusions involved hiring 
dancers, crew, prop maintenance, set up, 
strike, shipping, and a considerable amount 
of other logistics. I found myself arriving first 
and leaving last. After a few years I found 
that clients didn’t have the budget nor the 
space to allow for large illusions and neither 
did my stuffed two-car garage, or should I 
say illusion warehouse. It was time to adapt 
& grow! 

My first time performing a one-hour 
solo show was for a corporate gig in Los 
Angeles. My intention with accepting the 
gig was self-motivation, a solid deadline 
to make it happen. I didn’t have a solo 

show developed yet only a garage full 
of illusions! I knew having my reputation 
and a paycheck at stake would be enough 
motivation to develop a good product. I had 
one month to develop a cohesive show. The 
strategy worked and I still do business with 
the agent to this day. It pays to know what 
motivates you and what gives you courage 
to take big leaps.

That gig served as the beginning of my 
transition from being “an act” to being 
“a show.” It was a very conscious decision 
that took creative thinking, rehearsal, 
collaboration, and development to make 
happen.

Allow progress to happen:
The transition from a magic show to a 
comedy magic show happened while I was 
on a three month contract. Toward the end 
of the contract I arrived at the theater and 
noticed the marquee had been changed. 
The word comedy had been added. Jason 
Andrews: Comedy Magician. I was shocked. 
I never thought of myself as funny. I thought 
of myself as doing what was necessary 
to entertain the audience. Following the 
show I asked about the change. Apparently 
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audience members kept referring to my 
show as the “comedy show!” Do you listen 
to your audience? I did. I also understood 
that as a sign that my show progressed so far 
that I had lost sight of it. I sought direction 
and re-examined each aspect of the show. 
An unexpected situation like this is a great 
catalyst for updating material.

Allowing this change to happen took no 
conscious effort or planning. I liked the 
change to Comedy Magician and so I 
embraced it. However, I still took time to 
understand why it happened. This was my 
logic; I get my audience to laugh. People 
like to laugh. Magic plus laughing equals 
comedy magician. When you understand the 
“why” of your situation you can commit to it 
and let it inform your future decisions. Now 
when I’m adding or subtracting anything 
from the show the comedy aspect takes first 
priority. 

A piece of advice I consider often is “keep 
it commercial.” When it comes to character, 
material, or script keep the material relatable 
and understandable. My career, and many 
others, are proof that a commercial path is a 
proven way to success.

Progress needs a catalyst like stage time, 
networking, and a true passion for what 
you do. Focus on the process, not on the 
result. When you focus on your work positive 
changes will happen and you will adapt and 
grow! 
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BY LORI MARTIN

3 EASY STEPS
TO MORE REVENUE

With a new era of virtu-
al magic shows being born 

there is no better time 
than now to look at ways 
to improve your revenue 

using the internet.

Lori has been in the website industry for over 20 years.  She has extensive knowledge in web design, development, 
SEO and online marketing.  In 2008, Lori founded Double Fox Websites (www.DoubleFoxWebsites.com) which quickly 

became the go-to for magic websites.  In 2019, she partnered with her husband, Andy Martin of Martin’s Magic 
(www.MartinsMagic.com), to launch Premium Magic Network (www.PremiumMagicNetwork.com), a website service 

dedicated to helping magic dealers and magicians achieve online success.
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FEE TACTICS THAT 
DRIVE REVENUE

1. Put Some Magic Into Your Emails

Emails are THE most effective marketing tool, earning on 
average $40 for every $1 spent.  That’s an impressive Return 
on Investment.  I have personally seen the direct correlation 
between when a magic dealer sends out an email campaign 
and sales revenue.  

Here’s why.
Think about the last time you decided to just browse an 
online magic store.  There are a few big dealer names that 
come to mind. But if you are not one of those big names, 
customers are probably not going to browse your website.  
Email allows you to be top of mind with these potential 
customers because you deliver incentives directly to their 
email box.  Since you are competing against hundreds of 
daily emails, your email needs to seize the reader’s attention 
like Shin Lim appearing at your Friday night poker game.
Here’s how to improve your email’s effectiveness:

Use a dedicated email service like MailChimp or Constant 
Contact.
This is the first step to getting your emails through Spam 
filters.  Since these services are dedicated to improved 
email deliverability any investment beyond the free service 
is worth the monthly fee.  If you are just starting out or 
on a tight budget, some email providers offer a Free plan:  
MailerLite, MailChimp, Sender.net, and OmniSend.  
Use a domain-based email account. 

I don’t mean to get technical here, so let’s keep this brief.  

Domain-based emails use the website domain after the 
“@” symbol, such as contact@mymagicstore.com. Free 
emails (gmail, Hotmail, Yahoo, etc.) are more frequently 
caught in Spam filters.  If the email you are sending 
comes from a “free email” such as johndoemagic@
gmail.com your email is less likely to land in the 
recipient’s in-box.

Build a large, receptive email list. 
Offer incentives to subscribe such as a coupon on the 
next purchase.  Don’t expect people to readily give up 
their email address for nothing in return.  I recommend 
incentives that don’t always involve discounting 
because that attracts bargain hunters who are less likely 
to purchase unless a deal is involved.

Send newsletters regularly but not too frequently.  
The more engaged your email subscriber list, the more 
often you can send emails.  Target emails to specific 
segments so the right messages are sent to the most 
receptive people.  There are plenty of studies about the 
best times and days to send emails, but do they apply 
to you?  Probably not.  Think about when your audience 
is busy or inundated with emails; send emails outside of 
those times.  

Start with a killer subject line of 6 – 10 words.  
Most email browsers cut off lengthy subject lines so use 
fewer but more impactful words to capture attention. 
Eg.  “Best 5 tricks you overlooked this year.”  Avoid 
overuse of spammy phrases that can get caught in 
Spam filters like:  #1, Best price, etc.

Limit the number of images in your email.  
While captivating images are necessary to grab the 
reader’s attention, too many images relative to the 
amount of content can be flagged as spam.  Also, a lot 
of people don’t turn on image display in their email 
readers so be sure to add Alt tags to every image. 
Add links to your email header, images, and buttons.  
The purpose of your email is to encourage the reader to 
go to your website to purchase, or signup, etc.  so, make 
it super easy. “BUY” buttons should link to the product 
page on your website.  Don’t use bitly or other link 
shortening services for links because those links can be 
flagged as Spam.

Create a focal point.  
Tell the customer what to do.  If you want the reader 
to purchase, create a big “Buy Now” button that stands 
out.  Keep the email clean and focused. Too many 
choices = no choice at all.

http://www.DoubleFoxWebsites.com
http://www.MartinsMagic.com
http://www.PremiumMagicNetwork.com
http://www.DoubleFoxWebsites.com
http://www.MartinsMagic.com
http://www.PremiumMagicNetwork.com
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takes effort.  If you can be price competitive 
while providing superior service, you will 
acquire more loyal customers and positive 
referrals.
Focus on fast turnaround.  
Magic enthusiasts are eager to receive their 
new magic.  And thanks to Amazon, we 
expect products to arrive the next day. You 
can help appease demanding customers by 
fulfilling orders quickly and keeping them 
updated on order status, shipping date and 
tracking.  

Respond promptly.  
Reply swiftly to complaints or inquiries.  No 
matter how irrational it is, approach the 
issue from the customer’s point of view and 
offer understanding about how frustrating 
the situation is.  I can recall being on the  
phone with customer service, ready to reach 
through the phone and physically strangle 
the service rep, but he did an amazing job;  
he first acknowledged how I felt, provided 
support and resolved the situation above 
and beyond my expectations. He effectively 
turned a full-company boycott into an extra 
year of subscription to the service. Genius!  

Make use of all touch points.  
While transactional emails (order 
confirmation, order status, etc.) are primarily 
informational, they offer opportunities to 
connect, up-sell and make the customer feel 
special. These are touch points you would 
not have if the customer didn’t order, so use 
these opportunities prudently and show 
your appreciation for their business.  Write a 
personalized thank you on the packing slip 
or include an unexpected note to make a 
lasting impression. 
One of my favorite packing slips comes from 
Moosejaw.com:  
…We put tons of effort into making your 
package great.  Sometimes people note that 
the packing 
job is so 
lovely that 
customers 
actually 
never remove 
their order 

from the bag or box, preferring to be awed by 
the work.  We appreciate the thought but don’t 
recommend it…   

Offer free shipping.
Yes, this one will cost you. But how many of 
your competitors offer free shipping at some 
level?  It is a huge selling point - customers will 
happily throw more into the cart just to avoid 
shipping fees.  

Enclose a coupon.  
When you prepare the order for shipment, 
include a discount for the next purchase.  A 
coupon is like a deck of cards to a magician. 
Irresistible. Set an expiration date on the 
coupon to create a sense of urgency. 
Establish a loyalty program.  Creating loyalty 
in the magic industry is spectacularly difficult.  
If website visitors benefit by purchasing 
from you rather than a competitor, you have 
a better chance of instilling loyalty.   Offer 
points for each purchase, for product reviews 
and extra points during special promotions.  
Note that a loyalty program primarily benefits 
dealers who sell the same products as their 
competition; it may not be a smart choice for 
dealers with a unique product offering.

WHERE TO BEGIN
With a little extra nurturing of your website 
and emails, you WILL see results.  
Choose one tactic to focus on for a set period 
of time.  Hopefully it will become a habit, then 
choose another step to tackle.  And carry on…
Start with the steps you believe will provide 
the biggest ROI.  When you turn these tactics 
into habits you will grow your website into a 
powerful marketing machine. 

2.  Add Valuable Content to 
YourWebsite

Update your website content regularly.
The more frequently you add fresh content 
the more often search engines will crawl your 
website.  Updated content also encourages 
visitors to return regularly to see what is new.

Provide unique content and product 
descriptions.
Most magic dealers copy product descriptions 
from the manufacturer.  If you have the same 
product description as your competitors, 
how will you stand out from the herd and 
differentiate yourself in Google’s search 
results? Write unique content that adds value.  
For instance, become the go-to resource for 
planning a children’s magical birthday party.  
Online stores need to include more detailed 
product descriptions and better images since 
most online purchases are made without the 
customer physically seeing or holding the 
product.  Learn more tips about product info 
that sells:  Critical Factors for Magic Dealer 
Success.    
       
Keep it professional.
Here’s an easy one – talk about low hanging 
fruit.  Content that is poorly written with 
punctuation mistakes, grammatical errors, and 
misspelled words contributes to a low-quality 
rating in Google’s eyes.  Furthermore, if you 
want to impress website visitors you need well-
written content that demonstrates the team 
behind the website cares about the customer’s 
online experience. Some online tools that can 
help:  Grammarly  and Ginger.   

3. Enrich Customer Service

Remember the last time you had a bad 
experience at a restaurant or a store?  It may 
have resulted in a complete boycott of the 
business or at the very least, a lot of bad 
publicity as you shared your grievances with 
friends. 

It is much more expensive to acquire a customer 
than to keep an existing one so save money and 
keep your customers happy!
Customer service is a key differentiator that is 
difficult for competitors to emulate because it 
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WHY I'M RETIRING MY SHOW
As the saying goes, we certainly are "living in interesting times". 
Everyone has been impacted by this unprecedented disruption in 
our lives, our businesses, and the world. I hope that you and your 
loved ones are safe and well.

As for me, a month ago I was flying all over the world, performing 
magic, mentalism, and comedy hypnosis at live events, 
conferences, colleges, theaters, and yes... even cruise ships. Then 
suddenly, the world stopped and live events shut down, perhaps 
for a very long time.

Into that sudden silence a lot of my entertainment friends have 
been reinventing themselves by doing their shows online. I 

respect their desire to adapt their performances this new normal 
we're all living in. But I've been very reluctant to do that myself.

WHY NOT JUST DO MY SHOW ONLINE?

It takes years to develop an act to the point where it will engage 
an audience, keep people on the edge of their seats, and deliver 
an unforgettable experience. Why squander that on a poorly 
produced, hastily executed online version that will redefine 
people's perception of what you do and how well you do it?

As live event entertainers, we are hired to create an experience 
that bonds people together in a shared experience. It's why 

THAT'S ALL FOLKS
JOSHUA SETH

Joshua shares his views on why he is retiring his show after 
after 15 years on the road as a mentalist, hypnotist, and 

magician.

REINVENTION IN THE AGE OF COVID-19
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people go to the theater or the comedy club or the 
conference instead of watching the event at home. When we 
attempt to recreate that dynamic online our separation from 
one another only becomes more profound. Just witness 
what happened last weekend when SNL did a show with all 
their artists in different locations.

WHEN ONE DOOR CLOSES, ANOTHER OPENS
I get that we want to keep putting things out there, keep 
creating, and finding new ways to connect with our 
audiences. I do too. But I really think it will require a different 
approach than simply doing our shows in front of a webcam 
for people who are already our friends and fans.

Reinvention, like birth, is a painful process. I don't begrudge 
anyone for finding their way in the way that feels right 
for them. But for me, I don't think I'll be doing any shows 
online. They miss the essential component of what makes 
them enjoyable and valuable, the LIVE interaction with an 
audience.

So I'm taking all the magic, mentalism, and comedy hypnosis 
off of my website as of today. Closing the door so another 
may open. I feel grateful for having had the opportunity to 
tour the world and perform at thousands of events over the 
past 15 years.

WHAT COMES NEXT?

I am working on a new project that involves sharing the 
lessons I've learned as a Hollywood voice actor and how that 
can benefit anyone who uses their voice to lead, influence, 
and sell.

I'm hoping that will better serve the people in my audience, 
not just satisfy my own desire to perform.

Stay safe out out there. We will get through this. Whatever's 
on the other side won't look like what came before. So what 
we do and how we do it will necessarily be different too. I 
intend to help people reinvent themselves so they can rise 
to that challenge.
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THE ROPE CUT
BY COLIN UNDERWOOD
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5

This is pretty new in my arsenal of rope moves. It does allow you to repeat the cut and restored sequence with a variation. 
The whole aspect of it is that it looks like you have not made any of the normal cut n restored get ready moves. This is the 
first time I am releasing this although I have had approval from my close group of magic friends.
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EFFECT
The magician takes the middle and in a very casual manner cuts and 
restores the rope. 

PROPS 
A soft rope approximately 2.5 meters in length. 
A sharp pair of scissors.

ROUTINE 
Hold the rope between both hands and display it. 
Drop the right hand (RH) end and let the rope dangle in the left hand 
(LH) There is approximately 30 cm (8 inches) protruding from the left 
hand. 
Turn the (LH) clockwise so the thumb is facing the floor. Hook the rope 
with the thumb and bring the hand back to normal position. You will 
have a S shape configuration in the left hand. 
Reach down and grab the end of the rope with the RH. Place the 
rope over the left hand so the two end are approximately the same 

length. Turn slightly to your left and turn the left hand away from the 
audience. At the same time the Left thumb hooks the loop and moves 
outward so there is a small piece of approximately 5 cm (2 inches) 
protruding. Because you are facing left and the focus is on the right 
hand the back of the left hand and thumb is away from the audience. 
The right hand takes hold of the middle of the rope and with a gentle 
throw is tossed into left hand, where it is caught. The throw must be 
strong enough to look like a casual throw and not a placement. The 
middle must be caught by the left fingers. Make sure this piece does 
not protrude out of the fingers. 
You turn toward the audience and they will see what looks like the 
middle protruding from the Left hand. Adjust the loop protruding by 
pulling on the long end to make to loop bigger. 
You will need to open your hand and ensure that the loop will cross the 
one end. When the loop is cut you will take the short rope ends and in 
left fingers and let the rest of the long rope and ends fall toward the 
floor. The left hand is holding two pieces of rope. 
From here any sequence can be used to restore the rope. 
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14

AFTERTHOUGHTS
The left must turn away from the audience when the thumb hooks 
the rope. The back of the hand is away from the audience. If you are 
busy talking and turning toward the audience, the move is hidden. You 
will need to work out the configuration once the loop is cut. (It differs 
with each throw so I have not given an explanation) But basically you 
need to loop the small loop around the large loop like any normal cut 
n restored routine. As far as I know it is an original concept. Give it a go 
and it will fool your fellow magicians. 
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LOUIE FOXX
VIRTUAL CARD TO 
ENVELOPE 

Effect:  You show a large envelope and 
have someone name a card.  You open the 
envelope and inside is a jumbo card with a 
picture of all the cards in a deck on it!  Then 
you mention there is a second card in the 
envelope, you pull it out and it’s the named 
card!!!

You can watch a video of the trick here:  
https://youtu.be/_vuljFKGz0I

NOTE:  This trick was designed for a “Zoom 
Show”, which is a virtual show that happens 
over a streaming video service. It doesn’t 
need to happen specifically over Zoom, it 
could be over any video chat service. This 
probably wouldn’t work as well for a show 
with a live audience in the room with you. 
Needed:  Two 6 x 9 manilla envelopes, 
scissors, tape, a jumbo deck of cards, a jumbo 
52 on 1 card and an offscreen helper.

For this trick you will need a gimmicked 
envelope.  The top envelope in figure 1 is 
the gimmicked envelope and the bottom 
is a regular envelope.  The envelope allows 
you to slip something inside and that cut is 
disguised at the flap of paper that normally 
wraps around the bottom of the envelope to 

seal it.  In the gimmicked envelope what the 
audience sees is actually a flap of paper that’s 
inside the envelope. 
To make the envelope you will need to 
carefully cut out the bottom flap of one of 
the envelopes.  The dotted lines in figure 
3 show where to cut, and you can throw 
away the part you cut off. Figure 4 shows the 
flap removed.  Now you will take the other 
envelope and cut the flap of paper as long a 
the bottom of the envelope about 6 inches 
X 6 inches and throw away the rest of this 
envelope as it’s no longer needed.
Slip the 6 x 6 flap into the envelope and tape 
it at the bottom from the inside.  

You now have a Double Walled Envelope with 
one side that you can load from the bottom 
and once side where if you put something 
into it, it won’t fall out the bottom.  

Set Up:  Put the Jumbo 52 on 1 card into the 
side of the envelope that’s has the sealed 
bottom and close the envelope.  The jumbo 
deck of cards on a table out of view of your 
webcam.  I have my deck in four piles, one for 
each suit and all of the cards are in order.  
Working: Introduce the envelope and you 
can show it on both sides if you want.  Hold 
the envelope with the cutout side towards 
you and the bottom of the envelope near 
the side of the screen.  Mention you have a 
prediction in the envelope and have someone 
name a card, let’s say they name the King of 
Diamonds.  

Once the card is named, your off camera 
helper located the named card and gets 
ready to slide it into the envelope.  You open 
the envelope and start to slide out the Jumbo 
52 on 1 card about halfway.  As you are sliding 
the card out, your hand holding the envelope 
moves it so that the bottom inch or two goes 

off camera.  At that point, your unseen 
helper slides the card into the envelope.  
Once they have loaded the card into the 
envelope your hand casually moves the 
envelope so it’s fully on camera as you finish 
removing the Jumbo 52 on 1. 

Turn the card over to reveal the gag.  Set 
the Jumbo 52 on 1 card down, but keep the 
envelope in view.  Mention there is another 
card in the envelope, remove the card and 
show that it matches the named card! 
Notes: For this trick where a second person 
is “live loading” the card into the envelope, 
I prefer the opening in the envelope 
described in the trick over just a slit.  The 
opening I used in the envelope makes it 
much easier to load without fumbling.   You 
can watch an exposed view of this trick 
where you can see my offscreen helper load 
the card at:  www.magicshow.tips/vanish  
you’ll need the password: vanmag

You could do it without the 52 on 1 card, 
however I think that the gag separates the 
method a bit from the reveal and makes it a 
bit harder to backtrack.  

This loading method isn’t limited to cards, 
you could the revelation for a Confabulation 
routine, or whatever. In another routine I’m 
doing, I’m using it for a deck switch. I drop 
the deck into the envelope and it falls out 
the bottom (which is below the bottom of 
the frame).  Then later a different deck is 
loaded into the envelope.  

http://www.magicshow.tips/vanish
https://youtu.be/_vuljFKGz0I
https://youtu.be/_vuljFKGz0I
http://www.evaporationtrick.com
http://www.youtube.com/watch?v=_vuljFKGz0I
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on my arm was standing straight up and you 
could not wipe the smarmy self satisfied smirk 
from my face.

Nodding confidently, I watched the two of 
them. I was feeling pretty certain that the 
blonde and I should start shopping around for 
a place to hold our reception and her husband 
would gladly be my best man. I prepared 
myself for thunderous applause, for screams 
of blissful delight, for the gorgeous blonde to 
throw her panties at me.

There was nothing.

Silence.

The crowd behind me was standing up from 
their tables. The chairs were grumbling across 
the floor as they were pushed away for the 
patrons to make their way home. Glasses and 
plates chinked with the cutlery as the tables 
were bussed. There was the indistinguishable 
murmur of the night club patrons as they 
morphed their way from audience to 
commuters.

The two beautiful people looked at the 
glass still sitting in the man’s hands and said 
nothing.

There was no reaction at all.

The laws of physics were just made my bitch 
and they were not reacting at all. There was 
no clapping, no “Oh my God.” and not a single 
indication from the attractive wife that I was 
going to be her ride home.

There was nothing.

Leaving the two of them alone at their table, I 
walked away and slipped in among the crowd 
of night club patrons, walked alone to my car 
and drove home. That moment that took me 
years to prepare for and perfect, that single 
moment of magic died a silent death at that 
table.

As I sat in bed that night staring up at the 
stucco patterns in my ceiling, I realized that 
compliments to a magician’s act are varied. 
Sometimes there is laughter and sometimes 
there are screams. Somethings there are tears 
and sometimes there is applause. As I lay in 
bed I thought, the greatest compliment of all 
is not applause or being smacked on the back. 
The greatest compliment of all is having a man 
and his breathtaking wife stunned into utter 
silence.

BIGGEST convention  
ever held in Canada!  
Don’t miss it! 

The only way for Canadians 
and Americans to gain a spot 
to FISM 2021!

5 days of magic 
Up to 50 competitors 
20 guests artists
 Amazing Magic convention
 2 Magic Contests:

 • Canadian Championship of Magic 2020
 •  FISM North American Championship  

of Magic 2020
 International Level Magic Galas 
  Welcoming cocktail
  One Man Show
  Lectures
  Dealer room
  Jams at night 

Be there and cheer for your favorite magicians !

Register now at
fismna2020.com 
to get the best seats available

Prices will  
increase on  
February 

29th! 

COMBINED CONVENTION

May 6 to 10 

2020 

FISM_CAM_2020_Pub_MUM_8.5X11.indd   1FISM_CAM_2020_Pub_MUM_8.5X11.indd   1 2019-11-18   5:35 PM2019-11-18   5:35 PM

We regret to inform you that we must POSTPONE the 
FSIM North American cChampionship of Magic 2020 
and the Canadian Championship of Magic 2020 to an 
undermined date.

In the meantime please take care of yourself and keep 
safe.

Nous avons le regret de vous informer que nous devons 
REPORTER a une date ulterieure le Championnat nord-
americain de magie FISM 2020 et le Championnat 
Canadien de Magie 2020.

En attendant de vous revoir, sup prenez soin de vous!
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A SQUIB 
IN THE WORLD

FELICITY FIELDS

Hello- Felicity here. From the beginning I never 
wanted to be the only writer of A Squib in The 
World. As much as I am passionate about 
inclusion and diversity within the world of  
magic I know I cannot write about everyone's 
experience. As I’ve explained before a Squib 
in the world of Harry Potter is someone who 
is born to magical parents with no magical 
abilities. In reality a  Squib is a small explosion, 
if used in this way it is a spark that can ignite a 
much larger flame. Today I am giving control 
of the squib that is this column to a wonderful 
magician! Felice Ling is a street performer, 
who performs mostly in the northeastern 
United States; she has entertained audiences 
throughout the world at various International 
Fringe Festivals. Felice received her masters in 
Anthropology from the University of Chicago, 
where she focused her studies on street 
performers' impact in public spaces. She is the 
founder of The Magic Lab, a brand-new open 
mic for magicians held once a month in Boston. 
You can follow her on Instagram @just.felice. 

Until Next time.. 

Over the phone, 23-year-old Kwon 
Hyuk (pronounced hee-yeok) was articulate 
and thoughtful. He paused often, but when 
he spoke, he spoke with the force and 
confidence of someone who had thought 
deeply about the issues I was asking him. In 
the first of two conversations, Kwon recalled 
for me his journey to America from South 
Korea as an 18-year-old idealist, driven to 
meet his heroes:

“I taught myself the English language, crossed 
the ocean... traveled from coast to coast. I slept 
in IHOPs with my suit on because I didn’t have 
any place to sleep. I did all of that because I love 
magic, and I wanted to pursue my dream, and I 
wanted to perform at the Magic Castle.”

At the time, Kwon Hyuk believed in the 
“brotherhood of magicians” – that “if you were 
into magic, it doesn’t matter how old you are, 
what gender you are, or what your skin looks 
like. We can all be friends.”

But five years of interactions with magicians 
and laypeople in the United States, and that 

idealism has all but vanished. Chatting with 
an Uber driver as they drove past the Strip in 
Las Vegas just a few weeks ago, Kwon let slip 
the following words: “Ah, I hate magicians. 
They’re the worst.” Why did he say that? What 
happened in those five years? What did he 
experience in this country of ours that turned 
this idealist into a cynic?

Magic has a long history of yellowface. Think 
blackface – but for Asians.

You’ll find it in our props, where Asian cartoon 
have been painted on with slanted eyes, 
strange clothing, and funny hats used to 
mimic traditional garments. You’ll find it on 
performers: both historical (and modern-
day) individuals who, as one Asian Canadian 
magician described it, “put on thick glasses, 
insert buck teeth, and wear a skull cap, to 
portray the laughing-stock cartoon of a 
Chinese magician.” These artifacts and images 
are a very real – and, to people of Asian 
descent, a very upsetting – part of our history.

THE HIGH COST OF 
ASIAN STEREOTYPES 

IN MAGIC

YOU DON'T 
BELONG HERE

BY FELICE LING
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Julie Eng, the executive director of Magicana, a Canadian-based 
arts organization dedicated to the advancement of magic as a 
performing art, explained: “You have to understand why this is 
upsetting to me: because it’s a caricature. You are making fun of who 
I am without even knowing who I am.” But as Eng rightly notes, this 
certainly is not a magic-only problem. She used the example of 
Breakfast at Tiffany’s– where makeup and prosthetics were used 
on actor Mickey Rooney to transform him into a caricature of a 
Japanese person: “That was the 60s. That’s not long ago at all. So it’s 
not one of these things that we see just in magic.”

Personally, Eng feels “the privilege of being born in Canada” and 
being raised in a magic family, so she has never had other magicians 
“throw stereotypes” in front of her, but Kwon Hyuk has experienced 
outright racism on several occasions. In one instance, at the Magic 
Castle, an acquaintance approached him when he was with some 
guests, slanted their eyes and said, out of the blue, “Ching chong 
ching chong.” In another instance, someone photoshopped slanted 
eyes onto a photograph of one of Kwon’s magic idols, posted it 
online, and tagged him.

Since the COVID-19 outbreak, these types of blatantly aggressive 
incidents are unfortunately on the rise. But far more frequently, it is 
the more subtle stereotypes that people of Asian descent deal with, 
day-to-day, that are the most draining. As Kwon describes it:

“The first perception of me is: This is an Asian kid. He probably speaks 
broken English. He probably is good at math. All these assumptions 
are a double whammy. People have certain ideas… about what a 
magician is. Now I’m a young Asian magician. To spend twenty minutes 
trying to break their prejudices and win them over? I think I’ve been 
successful in many occasions, but it is so draining.”

It is draining to watch other performers crack jokes at the expense 
of Asian volunteers on stage.

It is draining to face the same questions everyday about where 
you’re from – “Where are you really from?”

It is draining to spend time on stage convincing people that you are 
an individual, not a stereotype.

These comments and questions, often innocent, 
always ignorant, seem minor at first. But they add 
up over time, and they all have the same underlying 
message: You don’t belong here – whether you 
are someone who moved to the US five years ago, 
or someone like myself, born and raised in South 
Jersey.

To combat stereotypes – to fit in – Kwon Hyuk 
started going by the name “Ed Kwon” (because he 
was inspired by the work of Ed Marlo, and because 
when he told people his real name, they would 
chuckle). He learned to speak English perfectly, and 
when others told him, “We thought you were born 
and raised here. Your English is so flawless,” he at first 
treated the comment as high praise.

At the same time, he noticed other performers of 
Asian descent in the US “cracking jokes about their 
Asian heritage, in an undignified way.” Examples 
he gave were instances where people played into 
stereotypes without challenging them, using “self-
deprecating humor to please the white crowd.... 
[and subsequently] perpetuating such stereotypes. There’s this 

white male voice we must adapt.”

In changing his name to “Ed,” Kwon Hyuk realized that he, too, was 
emulating a voice that wasn’t his. “Now I make a deliberate effort to 
introduce myself as my real name. If people can pronounce Tchaikovsky, 
they can learn to pronounce my name.” Unfortunately, when he 
announced online that he would use his Korean name, and that he 
was proud of his heritage, he immediately got sent a message: “Ching 
chong.” He described the incident as “hurtful,” but insisted on embracing 
his identity: “It did not discourage me for a second.”

Not all of his experiences have been bad. He told me the story of a 
well-known magician at a magic convention who started a conversation 
with him, when nobody else bothered. This conversation became a 
session where others gathered around to see Kwon Hyuk’s magic. And 
this person (“he’s been an uncle to me”) understood Kwon’s financial 
situation at the time, understood that he mainly slept on couches at 
conventions, and booked a room with two beds and offered him the 
spare one since “it was the only room left, and there is an empty bed 
anyway.”

It was moments like these that helped Kwon Hyuk hold onto his faith 
in the magic community. But for him, the obstacles that transformed 
this once optimistic young magician into a cynic have driven him away. 
“While I still think about magic and pick up a deck of cards every now 
and then, I have decided to walk away from the magic community. I 
love the art. I just don’t like the people involved in it.”

So what can we do? How do we, as a magic community, ensure that 
people of all backgrounds feel welcome? How do we remind ourselves 
to treat minorities as individuals, instead of as stereotypes? Challenging 
our own unconscious biases (as mentioned in previous articles) or 
being a good friend sometimes requires stepping out of our comfort 
zones. It’s not always easy. But communities that are welcoming, build 
a foundation for diverse thought and innovation: Just ask Julie Eng in 
Toronto. Communities that aren’t welcoming lose out on new talent 
and fresh ideas. As Kwon Hyuk put it: “We have a lot that we can offer.”

PHOTO: Kwon Hyuk

http://just.felice
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zones. It’s not always easy. But communities that are welcoming, build 
a foundation for diverse thought and innovation: Just ask Julie Eng in 
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Here in Vancouver, Canada I’ve now been self-isolating 
for about 6 weeks.  One silver lining I’ve found through 
all that’s happening is the kindness and support of my 
magic friends. I’ve enjoyed collaborating with folks from 
literally all around the world.  Not surprisingly many of 
our conversations have focused on how we can change 
and adapt our performances moving forward.  I’ve had 
a crash course in learning to set up, teach and perform 
using the Zoom platform. I’ve even had the unpleasant 
experience of being “Zoom Bombed” and am now 
starting to consider how to improve my “Back of the 
Zoom” sales.  Much to my wife’s chagrin I’ve had to 
upgrade my video, lighting and audio as well as change 
treasured routines all in response.  Here’s some “sound” 

advice from my good friend David Reed-Brown on 
improving your Zoom sound quality.  You can connect 
with David at: David@Reed-Brown.com 

“Zoom is designed for discussion with one person 
speaking at a time. 
To achieve this, they do three things: automatically 
adjust the microphone volume, suppress background 
noise and compress the original sound. 

 To be heard more clearly and to have more control, you 
need to turn those things off and make sure you send 
the original quality audio.  Eliminate background noise 
by using a microphone.  Even a cheap $15 lavaliere,

I give opinions, not advice ...
Lou Holtz
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 condenser lavaliere or Rode ViceoMicro will sound better.”

Check out David’s video for more tips on how to get better Zoom audio:

   

 www.tinyurl.com/BetterZoomAudio

Some people I know have created online groups to help each other to 
improve and adapt their work.  This is a good idea but one that requires 
some careful thinking and foresight to navigate successfully. For those 
considering starting a "Quaran-team" I'd encourage you to read or 
reread Eberhard Riese's great book Foundations: The Art of Staging 
Magic.  In the book (see pp. 22-28) Riese describes the optimal set up 
and conditions for successfully working within these kinds of creative 
teams.  The bottom line is that you really need the right people involved 
as well as someone who can facilitate the proceedings in a way that's 
productive.  A final caution is that one does need to be careful who they 
take advice from.  Advice, while often well intended, can lead one down 
the wrong path with their performance pieces.

I'm reminded of the cautionary children's tale where a turkey with self-
esteem issues has his problems "solved" by the various animals it meets 
along the path.  Each animal gives the turkey different advice about 
what color its feathers should be.  By the end the poor bird just sits 
down by the side of the road and cries.  Then along comes a little old 
man and a little old lady who consoles him. When the turkey explains 
his feather color dilemma to them, they offer to take him home and 
make him a perfect Thanksgiving color...golden brown!!

To excel you really need the best education and training.  As well, you 
really want to work with someone that understands you and your magic 
goals.  I know that working with my teacher Jeff McBride has saved me 
time, resources and money that would have otherwise taken my work 
in completely the wrong direction.  I will always remember what Bob 
Fitch and Jeff McBride said to me in Masterclass after performing one of 
my favorite routines "No no no...you're smarter than that...you're better 

than that" and me thinking "No I'm not...but maybe I 
can be?"  Sometimes we just don't know what we don't 
know.  In that light I just signed up for the online class 
Focus on Zoom Magic at the McBride Magic and Mystery 
School so that I can get the best possible training.  
Check out their latest offering at:

http://www.magicalwisdom.com/events#641

As an educator and life-long student it got me to 
consider what resources might be helpful for Zoom 
Magic.  There are numerous resources on performing 
for a camera but nothing for social media type 
venues.  I have also been wondering about the 
different types of effects I could do and found 
myself stuck.   And so a couple of days ago I asked 
some friends if they’d be willing to share work that 
would help with performing online or for camera.  
The response was overwhelming.  In two days I’ve 
heard back from literally dozens of friends who 
have stepped up and have offered their help.  And 
just like that I have found myself a wonderful 
creative project.

Together the goal is a create the resource “52 
Friends” which will be a guide for performing 
magic online.  All proceeds from this project 

will go to an appropriate charity that will help inner 
city kids and families that have been impacted by the virus.  My good 
friend Dr. Ricardo Rosenkranz is helping me to identify an appropriate 
group. I’ve also enlisted the help of Paul Romhany the editor of Vanish 
Magazine who has generously offered to do the 52 Friends book design 
layout.  

Some performers who’ve offered to contribute including: Shawn 
Farquhar, Boris Wild, Bill Abbott, Peter Samelson, Hector Mancha, Javi 
Benetiz, Colin Cloud, Jon Allen, Rob Zabrecky and many more.  I thank 
all of them for their willingness to step up and do this for the kids and 
families impacted by this terrible virus and for the betterment of our 
magic community as we support each other during this difficult time.  
As our project continues to develop, we will make sure that we share 
every exciting stage of the 52 Friends project with you.

And so I challenge you to do your part to reach out and support your 
magic friends.  Together, we can create real magic in our community 
and in the world.

Until next time, remember, Magic is Education.

Jeff Christensen (M. Ed.) 

www.Corporate-Infotainer.com

mailto:mailto:David@Reed-Brown.com
mailto:David@Reed-Brown.com
http://www.youtube.com/watch?v=hdgB7M_kkCc
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There is a romanticized version of the classical magician. He is a tall man with a booming 
voice, wearing a tailored tuxedo. Two piercing eyes, glittering like sea jewels, remain 
fixed above a well-groomed mustache or beard. He points, he directs, he cajoles, and 
condemns. His demeanor can be warm and inviting as he pulls a bunny from a hat, 

or cold and distant as he divides a woman in half. If there is a picture forming in the mind, it 
probably looks something like David Seebach.

For as far back as anyone can remember, Seebach is the name of the magic “turf” in Milwaukee, 
Wisconsin, USA. It might as well be written on the lamp posts. Many in Milwaukee who have 
not seen David perform still know his name. A wide variety of Wisconsinites can recall a 
birthday party, scouting event, carnival, or festival where David has performed, and all who 
have witnessed his magic will share an exceptionally rare experience.

David Seebach is as true-to-form as they come, a veritable gentleman scholar of a magician. 
His patter is as mirror-polished as his shoes, and his stage presence commands even the 
most reluctant of volunteers to comply with his every request. In short, David Seebach is 
the consummate conjuror, the very embodiment of the art form as envisioned in its purest 
incarnation.

One of the most remarkable aspects of Seebach’s career has been that, in an age when every 
magician and illusionist was trying to get to Las Vegas, Seebach was able to coalesce an entire 
municipality around his local performances, and never leave his hometown. Now, that is not 
to say that Milwaukee lacks other magic talent, as Julie Sobieski, The Princess of Magic, would 
certainly take issue with such a suggestion. However, when it comes to a headliner, and a local 
illusionist who can offer all the classics, and maybe a tiger or two, Seebach is the undisputed 
king of this major American city.
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Seebach’s performances are a tradition at 
most, if not all, of the major municipal festivals. 
Born and raised in Milwaukee, Seebach was 
the youngest of four children. A significant 
age gap with his siblings dictated that David 
would spend considerable amounts of time 
alone as a youth reading the many books that 
his librarian father procured.

“My interest wasn't so much to be a magician, 
but to be a performer of some sort,” Seebach 
said. However, having older siblings also had a 
commercial upside – David was able to work at 

his brothers’ restaurant in order to save up for 
his very first illusion, The Temple of Benares. 
The colorful illusion, priced at $250.00, was 
a steep price for the young Seebach – but 
owning the grand illusion eventually became 
a reality for David, and a classical illusionist 
was born.

David’s love of the stage manifested itself 
in school drama performance, music, and 
creating short films. “I was drawn to the 
theatrical aspect of performing stage illusions,” 
Seebach said. “Telling a story that more-or-less 
justified the action of the illusion, selecting 

appropriate music and costuming and, later, 
producing scenic elements with full-stage 
backdrops,” he added.

Seebach prides himself as a connoisseur of the 
visual beauty that stage magic makes possible. 
“The magic itself has never been as important 
to me as the entertainment value of what I'm 
doing,” Seebach said. “For instance, feather 
flower magic isn't exactly the most baffling 
area of magic, but its beauty can be impressive 
and entertaining.  I still use feather flowers on 
occasion,” he added.
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Like so many 
others, I was always 
counseled to keep 
magic as a hobby 
and ‘get a real job.

Curiously, the route that Seebach took to his 
eventual career as an illusionist was rather 
unorthodox by most contemporary standards 
in the world of magic. “I did not join any magic 
club until age thirty, so I was not exposed to 
the 'standard' ways of performing well-known 
effects,” Seebach said. Given this unique path 
in learning illusion, David was able to perfect 
his own approach to magic.

Regardless of his early passion, Seebach still 
faced some common uphill battles for the 
young performer when confessing the desire 
to carry out the art form professionally.  “Like 
so many others, I was always counseled to 
keep magic as a hobby and ‘get a real job,’” 
Seebach said. Such counseling led to a pre-
business major in college, which fell flat with 
David. As a result, Seebach followed his heart 
and enrolled in the School of Fine Arts at the 
University of Wisconsin-Milwaukee.

Following graduation with honors from the 
University of Wisconsin-Milwaukee, David 
tested his mettle at a “real” job. “It was another 
disaster,” Seebach said of his time as a sales 
representative for Sony. “I was not cut out 
of be a salesman of that sort,” he added. 
Fortunately, within a couple months Seebach 

found a performance contract at a hotel 
in the upper peninsula of Michigan. While 
short-lived, David’s career as a professional 
illusionist had begun, and he never looked 
back.

Over the next few years, David would go on 
to populate a menagerie of illusions which 
would come to include an Asrah levitation, 
a Hindu Basket, a Girl Without a Middle, a 
Chinese Chopper, and a Shredder, amongst 
a number of others. The newly minted 

collection would be utilized in Seebach’s new 
production “The Great International Magic 
Show,” which ran for ten editions, “always 
growing and expanding,” David noted.

During this same period of time, David’s 
summers were spent performing at a resort 
in Wisconsin’s north woods, a popular tourist 
destination. Seebach learned the importance 
of keeping his show fresh for each new 
batch of guests, while still ensuring that 
the guests he had previously entertained 
were consistently exposed to new material. 
“Performing night-after-night, seven days 
each week is a great way to hone skills and 
talent,” Seebach said.

With Seebach’s growing stage experience 
came the natural emergence of his own 
style of illusion show. David’s knack for 
drama inherently demanded a narrative 
structure to his performances, not merely 
the silent manipulation of the stage props 
to popular music. “Think of all the unusual 
predicaments that male magicians have 
subjected beautiful showgirl assistants to,” 
Seebach said. “What's the reason for all the 
sawing, slicing, stabbing, crushing, impaling, 
stretching, twisting and so on?” Seebach 
asked.
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“

”

The pendulum of style 
and popularity is always 
swinging,” Seebach said. 

“What's old becomes new 
again.  Illusions will come 

roaring back.

Reflecting on these types of queries 
inspired David to build his “Twister” illusion 
performance into a dance competition with 
his assistants, and to structure his “Stretcher” 
illusion performance as a style of exercise 
called “Magicize,” replete with the recorded 
voice of a motivational fitness trainer.

“Because of my theater background, I like 
having assistants who are not just agile 
onstage ornaments,” Seebach said. “I want 
them to develop characters and I give them 
lines, often writing material where they 'one-
up' me, a device audiences like,” he added. “I 
am a big proponent of selling the sizzle, not 
the steak.”

Initial recognition for Seebach began to 
build in the Milwaukee community following 
the performance of his “Great International 
Magic Show” at the University of Wisconsin-
Milwaukee in 1971. Promotions for the show 
began picking up steam on television, in the 
newspapers and on the radio. “Although this 
was all intended to promote the campus 
shows, I was aware that I began to achieve 
minor celebrity status,” Seebach said. “My 
name and reputation came to mind to folks 
looking for entertainment,” he added.

Beginning in 1980, Seebach began what 
would become a forty year relationship with 
Milwaukee's Summerfest, billed as the biggest 
music festival in America. David conceded that 

he has become somewhat of an “institution” 
on the festival grounds, as countless fairgoers 
look forward to his show every year.

Upon the realization of his growing success 
in 1980, the young Seebach was approached 
by a New York producer who wanted David 
to star in a lavish touring illusion spectacle. 
“I readily accepted and they invested many 
thousands of dollars into what became David 
Seebach's ‘Wonders of Magic,’” Seebach said. 
“The show had singing, dancing, big sets 
and lots of colorful costuming, plus lots of 
new illusions from Owen Magic Supreme – 
including a levitation effect that Jay Marshall 
said was the finest he had ever witnessed,” he 
added.

With his newly created touring show, Seebach 
performed in Kentucky, Illinois, Kansas, 
Texas, Florida, and Michigan over the first 
couple years. After being released from his 
obligations by the producer, and procuring 
the illusions owned by the production with 
which he had toured, David took his new show 
to New York, Pennsylvania, Ohio, Florida, and 
Texas, amongst other states.  “They urged me 
to create a show of magic and classical music 
[called] ‘The Maestro & the Magician’” Seebach 
said, a performance which is presented with 
a full symphony orchestra. “That endeavor 
has taken me to Hawaii, Arizona, Texas, North 
Dakota and New York,” he added.
 

MAY  | 2020 73

Capitalizing further on his success, in 1991 Seebach began 
performing “Illusions in the Night,” an annual Halloween 
show with a horror theme regularly presented in the 
Milwaukee area. “The Halloween show has been lots of fun, 
too, and probably reflects the greatest creativity on my part,” 
Seebach said. In 2020, Seebach’s “Illusions in the Night” is still 
going strong. “It represents my more theatrical background 
and my desire to present a magic SHOW and not just a 
MAGIC show,” Seebach said.

Today, while David does admit that the regular hauling of 
large illusions can be a cumbersome endeavor, he remains 
polished and pristine in his presentation, a Classicist in 
practice and appearance. “As most illusionists moved away 
from the classic props with their vintage designs, I was 
steadfast in sticking with them,” Seebach said.  “I'm a natural 
storyteller, so I play to my strength. I have never found that 
the public has a negative reaction to what another magician 
may decide is an ‘old-fashioned’ approach to magic,” he 
added.

“The pendulum of style and popularity is always swinging,” 
Seebach said. “What's old becomes new again.  Illusions 
will come roaring back.  If you don't believe me, look at the 
width of men's neckties over time,” he added.

Regardless of which way that pendulum swings, one thing 

remains certain. As the years go by in Milwaukee, Wisconsin – generations 
of Americans, young and old alike, still bear witness to that tall magician 
with a booming voice, wearing a tailored tuxedo, his two piercing eyes, 
glittering like sea jewels, fixed above a well-groomed beard.

He is a local legend.

He is a Vaudevillian celebrity.

He is David Seebach, The Classicist of magic.

Thomas L. Swieciak is an American lawyer and lifelong magic enthusiast 
who holds degrees in aviation technology, education, English literature, 
film, journalism, and law. He resides in Milwaukee, Wisconsin, U.S.A. with 
his wife Sheila.
 He can be contacted at milwaukeemagicworks@gmail.com.



72 MAY  | 2020

“

”

The pendulum of style 
and popularity is always 
swinging,” Seebach said. 

“What's old becomes new 
again.  Illusions will come 

roaring back.

Reflecting on these types of queries 
inspired David to build his “Twister” illusion 
performance into a dance competition with 
his assistants, and to structure his “Stretcher” 
illusion performance as a style of exercise 
called “Magicize,” replete with the recorded 
voice of a motivational fitness trainer.

“Because of my theater background, I like 
having assistants who are not just agile 
onstage ornaments,” Seebach said. “I want 
them to develop characters and I give them 
lines, often writing material where they 'one-
up' me, a device audiences like,” he added. “I 
am a big proponent of selling the sizzle, not 
the steak.”

Initial recognition for Seebach began to 
build in the Milwaukee community following 
the performance of his “Great International 
Magic Show” at the University of Wisconsin-
Milwaukee in 1971. Promotions for the show 
began picking up steam on television, in the 
newspapers and on the radio. “Although this 
was all intended to promote the campus 
shows, I was aware that I began to achieve 
minor celebrity status,” Seebach said. “My 
name and reputation came to mind to folks 
looking for entertainment,” he added.

Beginning in 1980, Seebach began what 
would become a forty year relationship with 
Milwaukee's Summerfest, billed as the biggest 
music festival in America. David conceded that 

he has become somewhat of an “institution” 
on the festival grounds, as countless fairgoers 
look forward to his show every year.

Upon the realization of his growing success 
in 1980, the young Seebach was approached 
by a New York producer who wanted David 
to star in a lavish touring illusion spectacle. 
“I readily accepted and they invested many 
thousands of dollars into what became David 
Seebach's ‘Wonders of Magic,’” Seebach said. 
“The show had singing, dancing, big sets 
and lots of colorful costuming, plus lots of 
new illusions from Owen Magic Supreme – 
including a levitation effect that Jay Marshall 
said was the finest he had ever witnessed,” he 
added.

With his newly created touring show, Seebach 
performed in Kentucky, Illinois, Kansas, 
Texas, Florida, and Michigan over the first 
couple years. After being released from his 
obligations by the producer, and procuring 
the illusions owned by the production with 
which he had toured, David took his new show 
to New York, Pennsylvania, Ohio, Florida, and 
Texas, amongst other states.  “They urged me 
to create a show of magic and classical music 
[called] ‘The Maestro & the Magician’” Seebach 
said, a performance which is presented with 
a full symphony orchestra. “That endeavor 
has taken me to Hawaii, Arizona, Texas, North 
Dakota and New York,” he added.
 

MAY  | 2020 73

Capitalizing further on his success, in 1991 Seebach began 
performing “Illusions in the Night,” an annual Halloween 
show with a horror theme regularly presented in the 
Milwaukee area. “The Halloween show has been lots of fun, 
too, and probably reflects the greatest creativity on my part,” 
Seebach said. In 2020, Seebach’s “Illusions in the Night” is still 
going strong. “It represents my more theatrical background 
and my desire to present a magic SHOW and not just a 
MAGIC show,” Seebach said.

Today, while David does admit that the regular hauling of 
large illusions can be a cumbersome endeavor, he remains 
polished and pristine in his presentation, a Classicist in 
practice and appearance. “As most illusionists moved away 
from the classic props with their vintage designs, I was 
steadfast in sticking with them,” Seebach said.  “I'm a natural 
storyteller, so I play to my strength. I have never found that 
the public has a negative reaction to what another magician 
may decide is an ‘old-fashioned’ approach to magic,” he 
added.

“The pendulum of style and popularity is always swinging,” 
Seebach said. “What's old becomes new again.  Illusions 
will come roaring back.  If you don't believe me, look at the 
width of men's neckties over time,” he added.

Regardless of which way that pendulum swings, one thing 

remains certain. As the years go by in Milwaukee, Wisconsin – generations 
of Americans, young and old alike, still bear witness to that tall magician 
with a booming voice, wearing a tailored tuxedo, his two piercing eyes, 
glittering like sea jewels, fixed above a well-groomed beard.

He is a local legend.

He is a Vaudevillian celebrity.

He is David Seebach, The Classicist of magic.

Thomas L. Swieciak is an American lawyer and lifelong magic enthusiast 
who holds degrees in aviation technology, education, English literature, 
film, journalism, and law. He resides in Milwaukee, Wisconsin, U.S.A. with 
his wife Sheila.
 He can be contacted at milwaukeemagicworks@gmail.com.

mailto:mailto:milwaukeemagicworks@gmail.com
mailto:milwaukeemagicworks@gmail.com


KING OF MAGIC
Japan's LArgest worldwide distributing Magic Shop

Dealer Info

h t t p : / / w w w . k i n g o f m a g i c . n e t

King of Magic is distributing magic items worldwide from Japan. 
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BUMA’S ORB
HOUSE OF MAGIC 

THIS IS SO MUCH FUN I'VE BEEN USING IT DAILY AND COMING UP WITH A LOT OF FUN 
IDEAS AND ROUTINES. WHEN I FIRST SAW THIS IT TOTALLY FLOORED ME BECAUSE I 
HAD NO IDEA HOW IT WAS DONE, AND WHEN YOU FIND OUT YOU'RE GOING TO LOVE 
IT ALTHOUGH IT BECOMES VERY ADDITIVE BECAUSE IT'S SO CLEVER.

YOU RECEIVE WRITTEN INSTRUCTIONS WITH VARIOUS HANDLINGS AND ROUTINES, 
INCLUDING A REAL FUN ONE WHERE THE 'ORB' IS PLACED INSIDE A GLASS OF WATER 
AND IT VANISHES RIGHT UNDER THE SPECTATOR'S NOSE. I CAN'T RECALL EVER 
SEEING ANYTHING LIKE THIS BEFORE WHICH MAKES IT A VERY UNUSUAL LITTLE 
MIRACLE.  YOU AREN'T LIMITED TO USING A GLASS OF WATER. YOU CAN PLACE THE 
ORB ON A SPECTATOR'S HAND, OR PLACE IT ON A TABLE, OR INSIDE ANYTHING YOU 
CAN FIND SUCH AS A PLASTIC BAG.

THE PROPS PROVIDED ARE EXTREMELY WELL MADE, AND WORKS INSTANTLY. THERE 
ARE TWO DIFFERENT METHODS TAUGHT AND SUPPLIED, BOTH USE THE SAME 
PRINCIPLE BUT ONE IS MADE FOR REALLY CLOSE-UP WORK.

ANOTHER EFFECT TAUGHT IS THE VANISH OF A GOLD CHAIN FROM BENEATH A 
BORROWED NAPKIN. AGAIN THE VANISH IS INSTANT AND MAKES GREAT USE OF THE 
SECRET PRINCIPLE BEHIND THE ORB. THE VANISH IS INSTANT AND THE METHOD CAN 
BE APPLIED TO OTHER CERTAIN OBJECTS.

THE TRICK IS VERY EASY TO PERFORM AND YOU'LL BE DOING IT AS SOON AS READ 
THE INSTRUCTIONS. THE BEST PART IS ONCE YOU START WORKING ON IT YOU'LL 
START TO THINK ABOUT HOW ELSE TO USE THIS.

BUMA'S ORB HAS BECOME ONE OF MY FAVORITE LITTLE TRICKS TO PERFORM. IT IS 
ALSO A GREAT ROUTINE TO PERFORM ON-LINE OR FOR YOUTUBE VIDEOS. 

PRODUCT HIGHLIGHT

PRICE: $50.00
AVAILABLE: Stevensmagic.com

BUMA’S ORB™ – A complete sellout for 
BUMA at Blackpool 2020! Buma’s most 
talked about effect in years. Here it is! 
Imagine, a solid metal GOLD ORB is freely 
shown and placed upon a spectators open 
palm. With only the slightest flourish of the 
magi’s open hand the ORB is seen to vanish 
from the spectators open palm.

As if that is not enough, how about having 
a spectator drop the ORB into a borrowed 
clear glass filled with any clear drink. The 
filled glass with its ORB now at its bottom 
is then momentarily picked up by the 
performer and the liquid with its ORB at the 
bottom are swirled around for all to see. 
Immediately setting the glass back down 
the ORB is seen to have VANISHED from the 
bottom of the still liquid filled glass.

You can even routine the ORB to use a 
bag or similar borrowed object in place of 
a liquid filled glass for a similar vanish of 
the ORB from its visibly placed position. 
As a BONUS effect, the instantaneous 
visible vanish of a GOLD chain is included, 
featured by BUMA at his BLACKPOOL 
appearance. BUMA even includes his 
custom made props allowing for your 
performance to be performed sleeves 
rolled up or sleeves rolled down, wearing a 
suit or jacket or performing more casual, in 
short sleeves and similar attire.

What do you need to perform these effects?  
Only your misdirection & BUMAS ORB!™
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"I have had so 
much fun with this, 
and the method is 
something I have 
not seen before."
- Paul Romhany

MY THOUGHTS:
This has very quicklyl become one of my favorite little magic 
items. The method is so much fun and so clever. You'll find it 
hard to put down. While it is deisnged for live performances 
it actually lends itself perfectly to a quick effect you can put 
online for social media. 

The one thing I will say is that you need to be aware of 
where your spectator is when you perform this. It is best 
viewed with them looking down, which is why you could 
place it on their hand or have them hold the glass of water. 

The instructions supplied will explain different ways to 
handle the two different gimmicks, but the nice thing about 
the original version is that you start and end clean. You can 
clearly show both hands empty prior and after the vanish.  
There is the main part of the gimmick and the addition 
enbables some rather interesting variations. If you watch 
the trailer you will see an instant vanish of a gold chain. This 
definitely is something that is perfect for online magicians 

but also looks incredible live. 

For a little trick this offers many possibilities. I know magicians are 
going to love this and get a lot of use from it. This is the kind of out 
of the box thinking that I really like and inspires many other great 
ideas and concepts. 

http://Stevensmagic.com
http://Stevensmagic.com
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HOUSE OF MAGIC 
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PRODUCT HIGHLIGHT
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https://www.ultimatemagicproductions.net/store/p8/Extreme-Hanky.html


https://www.ultimatemagicproductions.net/store/p8/Extreme-Hanky.html
http://www.playingcarddecks.com


http://www.wolfsmagic.com


http://www.wolfsmagic.com
http://www.pegani.com
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TRUTH OR CONSEQUENCES
MIKE MAIONE

PRICE: $65.95
AVAILABLE: www.mikemaione.com

I have always liked the trick, Kurotsuke. But 
I have never liked any of the presentations 
I have seen. In most, the performer seems 
pretentious, the finale expected and the 
process boring. After years of searching, I 
developed a presentation that is mysterious, 
entertaining, and funny. 

EFFECT – The mentalist sits on a chair on 
stage and proceeds to remove his shoes and 
socks. While doing so he waxes on about an 
old TV show called Truth or Consequences. 
He explains that while the theme of the 
show required the contestant to tell the 
truth (usually the punch line to a corny joke) 
or face the consequences (usually a silly 
feat and in many cases showcase a unique 
skill), there were no true consequences. He 
announces that during this performance, 
he would be able to determine who was 
telling the truth, or he will face genuine 
consequences. He then dumps a bag of 
Legos on the floor and suggests that if he 
is unable to ascertain the truth, he will face 
the pain and anguish of walking barefoot on 
Legos.

Then similar to the typical Kurotsuke 
presentation but with four white Lego 
blocks and one black Lego block, the 
mentalist successfully identifies who has 
the black Lego. But tragically, he manages 
to “accidentally” step on a Lego anyway and 
hop around on one foot as spectators return 
to their seats.

MIKE HAS TAKEN A CLASSIC METALISM ROUTINE KNOWN AS KUROTSUKE AND GIVEN 
IT A FANTASTIC PREMISE THAT MAKES IT INCREDIBLY ENTERTAINING AND STILL HAS 
THE IMPACT OF THE ORIGINAL.

EVERY PARENT WHO HAS A KID WITH LEGO WILL KNOW THE PAIN WHEN YOU STEP 
ON A PIECE IN THE MIDDLE OF THE NIGHT. MKE HAS TAKEN THIS PAIN AND TURNED IN 
TO A VERY ENTERTAINING AND STRONG PIECE OF MENTALISM. IN THIS VERSION MIKE 
HAS FIVE PEOPLE REACH IN TO A BLACK BAG AND TAKE OUT A LEGO PIECE, FOUR 
WHITE AND ONE BLACK PIECE WITHOUT SHOWING HIM.  BY GOING THROUGH THE 
LINE UP HE IS ABLE TO TELL WHO HAS WHICH COLOR. 

THERE ARE MANY ELEMENTS THAT MAKE THIS WORK AS A WONDERFUL PIECE OF 
THEATRE. THE MOMENT YOU TAKE YOUR SHOES AND SOCKS OFF YOU'LL HAVE THE 
AUDIENCE WANTING TO KNOW WHY AND THEN THE LAUGHTER WHEN YOU SHOW 
THE LEGO PIECES AND EXPLAIN THE PAIN OF STANDING OF ONE. THIS MAKES IT A 
VERY RELATABLE ROUTINE AND IT BUILDS FROM THERE AS YOU MOVE THROUGH THE 
LINE ASKING QUESTIONS TO IDENTIFY WHO HAS WHICH PIECE.

MIKE HAS SUPPLIED EVERYTHING YOU NEED FROM THE GIMMICKS TO THE LEGO 
PIECES AND THE CLOTH BAG.  IF YOU DO ANY TYPE OF STAND UP SHOW AND NEED 
TO FILL THE ROOM THIS TICKS EVERY BOX. IT HAS ENTERTAINMENT VALUE AND 
MYSTERY.

PRODUCT HIGHLIGHT
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"Finally an 
entertaining version 
of the classic effect 

Kurostsuke."
- Paul Romhany

You get everything you need to perform Truth or 
Consequences, over 100 Lego blocks, a pouch to carry your 
props, the gimmicks needed to perform the mentalism, a 
comprehensive PDF with instructions and patter, and a video 
that highlights some of the finer points to consider when 
performing the effect.

MY THOUGHTS:
I love this type of creativity and thinking when it comes to 
classics. I have performed the original a few times and never 
found I got as much from it as I probably should. Mike's version 
now gives a funny premise to what is usually a serious piece. 
and I can see the entertainment value in this. This is one of 
those pack small play big style routines perfect for the traveling 
magician.
 
He has supplied all the props you need including the gimmick 
and the method is extremely easy it's all about presentation. 
From the moment you throw the Lego on the floor to the end 
when you 'accidentally' step on a piece this is filled with humor, 

drama and theatre.   Mike has also included a 
gimmick so that at the end as a funny kicker it 
appears as though you actually stand on a Lego 
piece which is a lovely way to finish this.  The 
props supplied do all the work and so it's just a 
matter of presentation. 

If you are looking for that pack small play big 
style routine that is solid entertainment and great 
magic this is it!!

http://www.mikemaione.com
http://www.mikemaione.com
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Powerful Mind Reading Tools Made Simple

Find Out More at thoughtcastapp.com

A sell out hit at Magic Live 2018 and 2019,
now ThoughtCast is even thinner, lighter, and more covert than ever before.

With the largest selection of styles and pen choices of any impression device,
its reliability and easy-to-use software will take your show to the next level!

If you thought the best impression pad couldn’t get any better...
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If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.
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CARPENTER 
COINS BY JACK 
CARPTENTER

1 

PRICE: 75.00
AVAILABLE: All magic dealers
WHOLESALE: All magic dealers

Copper/Silver/Brass just got WAY better. Thanks to Jack Carpenter, the 
routine is now complete. Coins appear, change places, and vanish. 
Carpenter Coinsis a fully loaded routine, with a beginning, middle 
and, ending that the routine always cried out for. There are seven 
astonishing moments of magic in Carpenter Coins, and the best part 
is that it's all easy to perform. The coins do most of the work for you. 

Here's what happens: you start with a Mexican Centavo, a Chinese 
coin and a half dollar and make each one cleanly jump from your 
pocket back to your hand. Then, two of the coins transpose with 
another, before finally all vanishing and reappearing in your pocket.

You receive a coin set consisting of precession-made coin gimmicks 
in a custom-made case. And if you already perform our Charming 
Chinese Challenge, or No Sense, you'll be pleased to hear that the 
Chinese coin perfectly matches the one used in those effects.

Carpenter Coins has all the hallmarks of a perfect routine for 
walkaround and close-up performers: you end the routine totally 
clean, it resets instantly, has no angle restrictions, and contains many 
visual, deceptive moments of magic. Best of all, the routine is easy 
to do and you learn every move in Jack Carpenter's detailed video 
explanation.

MY THOUGHTS:
Without a doubt one of the very strongest Copper/Silver routines 
I've seen. This has so many amazing elements to it and all extremely 
well thought out, leading from one to the next. You receive the 
special machined coins which really do all the work in this routine.  
Everything you need is included in the set and it is all packaged in a 
great box that will keep them safe. Jack will teach you how to set this 
up in a coin purse so everything is in place from start to finish and 
once you put it away you can instantly perform it again. 

This will NOT take a long time to learn - it is well structured in various 

phases the make sense. In this day and age when you might be 
looking for strong visual magic that doesn't require an audience to 
touch props this is the perfect choice for close-up workers. The effect 
can be all be done in your hands - there is a moment where you ask 
the spectator to grab your wrist - having them hold your wrist isn't 
necessary but I don't think it will be a bad thing once we are all back 
performing for the public. Either way - you can have them grab your 
wrist or not.

The tutorial is direct and easy to do. There are other possibilities that 
advanced coin workers will probably want to experiment with using 
the gimmick coins, but I think for the worker and the novice this is a 
strong and practical routine. This is DEFINITELY going in to my close-
up act. I've been searching for a long time for something like this and 
finally the production of coins is here which will enable me to add it to 
my act.

FIVE OUT OF FIVE STARS

DARKEST CORNERS 
BY BEN HART2 

PRICE: $60.00AVAILABLE: All magic dealersWHOLESALE: MurphysMagic.
com
England's Ben Hart has burst onto the scene with an impressive 
finals-showing on Britain's Got Talent, sold-out theater tours across the 
UK, and a sold-out run at the Edinburgh Fringe Festival. Now he has 
released his debut collection of original magic, The Darkest Corners. 
The book is filled with creativity and wisdom, earned from hundreds of 
performances. 

You'll learn Hart's signature piece, in which a signed silk appears in a 
peach. You'll learn a trick with a real Venus Flytrap, and the best lottery 
prediction we've ever encountered. You'll learn several effects you can 
perform... over the radio. And you'll learn how to make an egg appear 
from a scrap of paper. 

http://www.youtube.com/watch?v=EXUcKeMlvc0
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http://MurphysMagic.com
http://MurphysMagic.com
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PARLOUR TRICKS BY 
MORGAN & WEST3 

More than the tricks, there is real knowledge in this book tucked away 
in essays and personal statements. Ben gives advice on how to structure 
and develop a stage show, and how to use camera projection not only 
to present magic in a large theater, but to take advantage of the blind 
spots you choose not to film.

There is a real need in our industry for more and better books on parlor 
magic, and The Darkest Corners fills that void. The book is 300 pages of 
full-color illustrations, with an embossed rainbow foil reflective cover. 
The book is worthy of careful study and an important tool for anyone 
looking to build a parlor show. 

The Darkest Corners is the rarest kind of magic book in that it focuses 
entirely on finished parlor effects. Ben Hart is a sensation in the UK: 
a finalist on Britain's Got Talent, a perennial sellout at the Edinburgh 
Fringe Festival, and a featured touring artist around UK theaters. The 
Darkest Corners features the very best routines from those shows.

Ben draws inspiration for his material from magic's past, and then 
he updates them with fully modern, artistic presentations. methods 
and material selection take inspiration from magic's past, yet his 
presentations are modern and enticing. Highlights include:

A Shot in the Dark: With nothing more than a box of matches, Ben 
captivates an entire theater with a ghost-story-esque presentation in 
which a spectator locates the only burned match in a box of unburned 
matches. 

Melocoton: A signed silk changes into the pit of a peach. When a peach 
(that has been in full view throughout) is cut open, the silk is now inside 
the peach in place of the pit.

Incubation: This is Ben's signature effect that led him to widespread 
acclaim on Britain's Got Talent. Audience members write down objects 
on pieces of confetti and one is randomly picked; it has "egg" written on 
it. That confetti piece then visually materializes into a real egg.

Nuts: A spectator is selected by throwing a walnut into the audience. 
They are asked to remember a time when they acted "mad" and crack 
open the walnut. Inside is a tiny scroll, which summaries that memory.

Hart to Hofzinser: A chosen card appears rolled inside a spectator's 
wedding ring, which is held behind their back the entire time.

The Human Lottery Machine: The audience generates a random four-
digit number. The magician regurgitates four solid balls one by one, 
each with a single digit printed on it, revealing the randomly generated 
number. It's the best of balls from mouth AND a memorable mentalism 
piece. 

Written by Ben's frequent collaborator and friend Neil Kelso, the book 
comes in at 300 pages with over 250 large full-color photographs. The 
cover is a hardbound cloth with reflective rainbow foil.

MY THOUGHTS:
Darkest Corners is a stunningly designed book which contains some 
wonderful ideas and material from the mind of one of the UK's 
youngest stars. Ben has a fresh approach to his thinking and this 
book is a great reflection of this. You'll find variations on classics on 
magic including his signature Linking Finger Ring routine, which has 
ideas from other sources but pieced together to provide a very strong 
routine that he performs in theatres for thousands of people. There are 
some really weird ideas such as using a real fly to reveal a prediction 
- something that for the right performer would be a truly amazing 
effect. What I particularly enjoyed about Ben's material is his thinking 
and routines. His Ashes on Arm for example uses a plant and soil with 
the story woven around this theme.Another plant based effect is A 
Gift From Venus using a Venus Fly trap and something most magicians 

would own. Again a very unusual effect which highlights how Ben 
thinks outside the box.

His Card in Balloon is another great stand-up routine with some nice 
additions to a classic theme. There are two radio based themes that 
can be done over the airwaves - one is a card rise and the other is 
Coins Across. These are well worth having in your repertoire if you 
are ever called up to do radio magic. These are from actual radio 
performances Ben did.Glitterbomb is a Russian roulette with an 
envelope of glitter. This is Ben's take on Bank Night. Ben finds a middle 
ground of suspense and comedy.NUTS is a very interesting routine and 
again the premise is wonderful and makes sense. This is very much a 
story based routine and in Ben's presentation he uses a video screen to 
great effect. If you have seen BGT you would have seen Ben perform the 
classic egg on fan. He explains his handling and goes in to detail about 
handling and material needed.

This book is a real treasure trove, and while some of the routines might 
not be for you, it gives you an insight in to the clever thinking and 
presentation that makes Ben stand out as a performer. A wonderful 
book with solid ideas and routines that will inspire many magicians.

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Parlour Tricks by Morgan & West is a deep dive into the mechanics 
of putting together a parlor magic show. This acclaimed duo has 
performed all over the world and their personas are that of time-
traveling Victorian magicians. They are among the most unique acts in 
the industry, and for the first time ever, they explain not only their full 
show, but also how they approach assembling a magic show.
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PRICE: $79.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Black Art is one of the oldest principles in magic. Throughout 
magic history, this principle was explored in the area of spiritual 
demonstration and gambling techniques in the early days.

Many have forgotten this beautiful principle in the passage of time. 
However, various great performers have revisited Black Art and 
brought it back to light in stage manipulation, or card magic presented 
through projection screens on stage. 

Then came our beast, Will Tsai, who took black art to the next level. 
Before Will Tsai came along, the principle only lived in the shadow of a 
performer's hand to protect the secret. Will Tsai has invented creative 
ways to perform CGI-like effects with completely no cover. 

As old as Black Art is, there's no material on the market that thoroughly 
discusses this subject. 

The Black Art Project is devoted to passing down these elusive secrets 
in detail and bringing the principle into the modern world. 

We go into great detail about the specific type of materials to choose 
under different performing conditions and type of performance you 
are pursuing. We even share our own fully automated CGI-like effects 
as examples for you to study. 

Make the principle your secret weapon of choice by getting the Black 
Art Project now, worldwide.

MY THOUGHTS:This is an invaluable double DVD project with 
information on Black Art. Will Tsai is a master at the black 
art techniques and share such a wealth of information. He discusses 
the various types of black art and what to use for stage and for camera. 
Black is just not black and you'll need to know which type of material 
to use for which camera. Will has some really amazing concepts such 
as using a cell phone for black art to wearing black t-shirts doing some 
impossible manipulation.  Blackart has a great advantage when doing 
any type of social media magic and Will discusses this. Also included 
are some different types of material used for black art that Will talks 
about so when you go out and buy material you'll know exactly 

In 356 full-color pages, you'll learn a dozen routines and host of new 
theories. They also provide their complete annotated scripts so that you 
can understand why they say what they say, and how the words mesh 
with the mechanics of a show. You'll learn about sequencing a show 
and how Morgan & West go about material selection.

You'll learn signature effects like "Ring on Ribbon," "Thought-of Cards 
Across," and a book test without a book, plus much more! While Morgan 
& West perform as a duo, ALL of this material is easily adapted for 
solo performers, and all of the advice and theory is applicable to solo 
magicians. 

BONUS: To help ensure the best learning experience, we're also 
including the full show performance by Morgan & West so that you can 
enjoy and appreciate the contents of the book live and in action.

Hardbound. Full color. 356 pages. 206 photographs.

MY THOUGHTS:
Another great book by Vanishing Inc. Magic. 365 pages with over 
200 photographs really makes this a very pleasing book to hold and 
read. While all the effects are designed for a two person act, you will be 
inspired and could adapt some of the routines for the solo performer. 
This book is much more than just another book filled with tricks. This is 
a look at how Morgan and West structure their shows and the thinking 
that goes behind when, where and why routines are there. These type 
of books are few and far between, and so this makes it rather unique.
They have very strong opinions on their magic and the way they think, 
which is what makes them so good at what they do. It's a show filled 
with clever thinking, smart scripts and strong routines. The bonus is that 
they have included a link to their full show, so you not only get to read 
about the show but actually get to see it in action. This book delivers 
everything you would want in a book about stagecraft and structure. 
The routines taught are very powerful and I love their opening called 
Restarting Bottle - it's very much like an Abbott and Costello version 
they did, but it really sets up the show perfectly. Great openings are 
hard to find, so when you do find them cherish them!  Their Thought Of 
Card Across is an excellent opening effect and this is one many could 
add to their own repertoire with little work. The concept of this book is 
NOT that anybody copy their style, because honestly it only fits them 
but to inspire others to think about everything that goes in to putting 
on a full evening show. The magic is designed for parlour or stage and 
ranges from a thumb tie, card routines, to an escape. It is jam packed 
with methods but more importantly it is filled with smart and clever 
thinking and writing. This is what makes this book so valuable to any 
performing magician. 

This book is about blood, sweat and tears. It's about the incredible hard 
work Morgan and West have put in to creating a very unique niche act 
for themselves. It is rare that such pros give away not just their tricks, 
but the real secrets to their success, and this book does exactly that. 
The advice in this book is taken from years of work and performing. 
From getting things right and getting things wrong. They hold nothing 
back and it's like having a private masterclass and able to go back to it 
at anytime. During this crazy lockdown THIS is the book I've been really 
getting in to. The bonus video of their full act really makes this the full 
package as far as a product goes. At $60 US it is easily under priced and 
I would grab a copy before they all are sold.

http://www.murphysmagic.com
http://did.Glitterbomb
http://comedy.NUTS
http://theme.Another
http://www.murphysmagic.com
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PARLOUR TRICKS BY 
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More than the tricks, there is real knowledge in this book tucked away 
in essays and personal statements. Ben gives advice on how to structure 
and develop a stage show, and how to use camera projection not only 
to present magic in a large theater, but to take advantage of the blind 
spots you choose not to film.

There is a real need in our industry for more and better books on parlor 
magic, and The Darkest Corners fills that void. The book is 300 pages of 
full-color illustrations, with an embossed rainbow foil reflective cover. 
The book is worthy of careful study and an important tool for anyone 
looking to build a parlor show. 

The Darkest Corners is the rarest kind of magic book in that it focuses 
entirely on finished parlor effects. Ben Hart is a sensation in the UK: 
a finalist on Britain's Got Talent, a perennial sellout at the Edinburgh 
Fringe Festival, and a featured touring artist around UK theaters. The 
Darkest Corners features the very best routines from those shows.

Ben draws inspiration for his material from magic's past, and then 
he updates them with fully modern, artistic presentations. methods 
and material selection take inspiration from magic's past, yet his 
presentations are modern and enticing. Highlights include:

A Shot in the Dark: With nothing more than a box of matches, Ben 
captivates an entire theater with a ghost-story-esque presentation in 
which a spectator locates the only burned match in a box of unburned 
matches. 

Melocoton: A signed silk changes into the pit of a peach. When a peach 
(that has been in full view throughout) is cut open, the silk is now inside 
the peach in place of the pit.

Incubation: This is Ben's signature effect that led him to widespread 
acclaim on Britain's Got Talent. Audience members write down objects 
on pieces of confetti and one is randomly picked; it has "egg" written on 
it. That confetti piece then visually materializes into a real egg.

Nuts: A spectator is selected by throwing a walnut into the audience. 
They are asked to remember a time when they acted "mad" and crack 
open the walnut. Inside is a tiny scroll, which summaries that memory.

Hart to Hofzinser: A chosen card appears rolled inside a spectator's 
wedding ring, which is held behind their back the entire time.

The Human Lottery Machine: The audience generates a random four-
digit number. The magician regurgitates four solid balls one by one, 
each with a single digit printed on it, revealing the randomly generated 
number. It's the best of balls from mouth AND a memorable mentalism 
piece. 

Written by Ben's frequent collaborator and friend Neil Kelso, the book 
comes in at 300 pages with over 250 large full-color photographs. The 
cover is a hardbound cloth with reflective rainbow foil.

MY THOUGHTS:
Darkest Corners is a stunningly designed book which contains some 
wonderful ideas and material from the mind of one of the UK's 
youngest stars. Ben has a fresh approach to his thinking and this 
book is a great reflection of this. You'll find variations on classics on 
magic including his signature Linking Finger Ring routine, which has 
ideas from other sources but pieced together to provide a very strong 
routine that he performs in theatres for thousands of people. There are 
some really weird ideas such as using a real fly to reveal a prediction 
- something that for the right performer would be a truly amazing 
effect. What I particularly enjoyed about Ben's material is his thinking 
and routines. His Ashes on Arm for example uses a plant and soil with 
the story woven around this theme.Another plant based effect is A 
Gift From Venus using a Venus Fly trap and something most magicians 

would own. Again a very unusual effect which highlights how Ben 
thinks outside the box.

His Card in Balloon is another great stand-up routine with some nice 
additions to a classic theme. There are two radio based themes that 
can be done over the airwaves - one is a card rise and the other is 
Coins Across. These are well worth having in your repertoire if you 
are ever called up to do radio magic. These are from actual radio 
performances Ben did.Glitterbomb is a Russian roulette with an 
envelope of glitter. This is Ben's take on Bank Night. Ben finds a middle 
ground of suspense and comedy.NUTS is a very interesting routine and 
again the premise is wonderful and makes sense. This is very much a 
story based routine and in Ben's presentation he uses a video screen to 
great effect. If you have seen BGT you would have seen Ben perform the 
classic egg on fan. He explains his handling and goes in to detail about 
handling and material needed.

This book is a real treasure trove, and while some of the routines might 
not be for you, it gives you an insight in to the clever thinking and 
presentation that makes Ben stand out as a performer. A wonderful 
book with solid ideas and routines that will inspire many magicians.

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Parlour Tricks by Morgan & West is a deep dive into the mechanics 
of putting together a parlor magic show. This acclaimed duo has 
performed all over the world and their personas are that of time-
traveling Victorian magicians. They are among the most unique acts in 
the industry, and for the first time ever, they explain not only their full 
show, but also how they approach assembling a magic show.
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PRICE: $79.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Black Art is one of the oldest principles in magic. Throughout 
magic history, this principle was explored in the area of spiritual 
demonstration and gambling techniques in the early days.

Many have forgotten this beautiful principle in the passage of time. 
However, various great performers have revisited Black Art and 
brought it back to light in stage manipulation, or card magic presented 
through projection screens on stage. 

Then came our beast, Will Tsai, who took black art to the next level. 
Before Will Tsai came along, the principle only lived in the shadow of a 
performer's hand to protect the secret. Will Tsai has invented creative 
ways to perform CGI-like effects with completely no cover. 

As old as Black Art is, there's no material on the market that thoroughly 
discusses this subject. 

The Black Art Project is devoted to passing down these elusive secrets 
in detail and bringing the principle into the modern world. 

We go into great detail about the specific type of materials to choose 
under different performing conditions and type of performance you 
are pursuing. We even share our own fully automated CGI-like effects 
as examples for you to study. 

Make the principle your secret weapon of choice by getting the Black 
Art Project now, worldwide.

MY THOUGHTS:This is an invaluable double DVD project with 
information on Black Art. Will Tsai is a master at the black 
art techniques and share such a wealth of information. He discusses 
the various types of black art and what to use for stage and for camera. 
Black is just not black and you'll need to know which type of material 
to use for which camera. Will has some really amazing concepts such 
as using a cell phone for black art to wearing black t-shirts doing some 
impossible manipulation.  Blackart has a great advantage when doing 
any type of social media magic and Will discusses this. Also included 
are some different types of material used for black art that Will talks 
about so when you go out and buy material you'll know exactly 

In 356 full-color pages, you'll learn a dozen routines and host of new 
theories. They also provide their complete annotated scripts so that you 
can understand why they say what they say, and how the words mesh 
with the mechanics of a show. You'll learn about sequencing a show 
and how Morgan & West go about material selection.

You'll learn signature effects like "Ring on Ribbon," "Thought-of Cards 
Across," and a book test without a book, plus much more! While Morgan 
& West perform as a duo, ALL of this material is easily adapted for 
solo performers, and all of the advice and theory is applicable to solo 
magicians. 

BONUS: To help ensure the best learning experience, we're also 
including the full show performance by Morgan & West so that you can 
enjoy and appreciate the contents of the book live and in action.

Hardbound. Full color. 356 pages. 206 photographs.

MY THOUGHTS:
Another great book by Vanishing Inc. Magic. 365 pages with over 
200 photographs really makes this a very pleasing book to hold and 
read. While all the effects are designed for a two person act, you will be 
inspired and could adapt some of the routines for the solo performer. 
This book is much more than just another book filled with tricks. This is 
a look at how Morgan and West structure their shows and the thinking 
that goes behind when, where and why routines are there. These type 
of books are few and far between, and so this makes it rather unique.
They have very strong opinions on their magic and the way they think, 
which is what makes them so good at what they do. It's a show filled 
with clever thinking, smart scripts and strong routines. The bonus is that 
they have included a link to their full show, so you not only get to read 
about the show but actually get to see it in action. This book delivers 
everything you would want in a book about stagecraft and structure. 
The routines taught are very powerful and I love their opening called 
Restarting Bottle - it's very much like an Abbott and Costello version 
they did, but it really sets up the show perfectly. Great openings are 
hard to find, so when you do find them cherish them!  Their Thought Of 
Card Across is an excellent opening effect and this is one many could 
add to their own repertoire with little work. The concept of this book is 
NOT that anybody copy their style, because honestly it only fits them 
but to inspire others to think about everything that goes in to putting 
on a full evening show. The magic is designed for parlour or stage and 
ranges from a thumb tie, card routines, to an escape. It is jam packed 
with methods but more importantly it is filled with smart and clever 
thinking and writing. This is what makes this book so valuable to any 
performing magician. 

This book is about blood, sweat and tears. It's about the incredible hard 
work Morgan and West have put in to creating a very unique niche act 
for themselves. It is rare that such pros give away not just their tricks, 
but the real secrets to their success, and this book does exactly that. 
The advice in this book is taken from years of work and performing. 
From getting things right and getting things wrong. They hold nothing 
back and it's like having a private masterclass and able to go back to it 
at anytime. During this crazy lockdown THIS is the book I've been really 
getting in to. The bonus video of their full act really makes this the full 
package as far as a product goes. At $60 US it is easily under priced and 
I would grab a copy before they all are sold.

http://www.murphysmagic.com
http://www.murphysmagic.com
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what to get. You get three samples including Matte Black, Crush Black 
and Dark Black. Each one is used depending on where you will be 
performing. 

Will's AGT act using flower petals and coins was the best use of black 
art I have ever seen. It is a stage illusion but designed for screen and 
projection. This is a new trend in magic as it makes the audience feel 
closer to the performer because they can see the close-up magic in a 
venue they wouldn't normally be able to do. Will doesn't explain his 
Rose act because that is for sale separately. If you are interested in black 
art then this double set is filled with amazing ideas, concepts and basic 
information that is enough to get you started. Will has done so much 
work in this area he is now a world leader using this technique.
The two techniques taught are for live close-up applications and then 
stage or distant applications where people are a certain distance from 
you. You will also learn about 'white' art using a T-shirt which looks 
amazing on camera. These ideas and routines will inspire many to 
come up with their own black art idea and that really is the idea of this 
project.Bill To Oragami is a great visual effect that you can do close-up 
and use your wallet as the black art background.
The Stage Application uses some amazing techniques - that can be 
found in Will's Rose routine he did on AGT. If you take the techniques 
shown you will be able to create your own routines using the concepts 
and ideas.  This is visual magic at its finest and close-up. You can make 
things slowly appear, float and vanish. This is the type of magic you 
see on Social Media and TV and now you can perform it. If you are in 
to Social Media promotions you'll seriously want to get this and start 
working on your black art magic because it truly looks amazing. 
Will has really opened the doors to modern Black Art and I think this is a 
real treasure on this unknown art of magic.

 

REVIEW BY NICK LEWIN
$10 Download
18 minutes
Available from Murphy’s Magic, Vanishing Inc. Etc.
Video Trailer https://tinyurl.com/y7umdf5y

 There is a definite school of thought that believes the Invisible Deck 
may well be the finest card trick in the world. While I may not be totally 
in that camp (I am quite an Ambitious Card fan) I certainly understand 
the reasoning behind it; there is something so clean cut about the plot 
line in the Invisible Deck that it definitely ends up in my three or four 
favorite routines for real world performance. I laughed out loud at Chris 
Dugdale’s reasoning in this video when he states that the effect has a 
simple plot that anyone can follow; even if they have been drinking all 
day, and all night. I have had audiences like that too!

This download brings a great deal to the table in improving the basic 
Invisible Deck effect, in so much as it is accomplished with a regular 
pack of cards. The cards can be immediately be used for a follow-up 
routine. Heck, you can even allow the spectator who freely mentally 
selects the chosen card to spread the cards and turn over the selected 
card. Unlike the traditional rough and smooth fake deck solution this 
routine is certainly not an (almost) self working effect. However the 
sleight of hand involved is not too difficult, and easily in reach of  the 
average competent close-up magician with some practice. I started 
working on it minutes after viewing the download.

Chris (who gives a major creative shout out to Ask Wind) has created 
a routine that achieves a clean cut no-nonsense effect that achieves 
its goal with no unnatural moves or motions. Best of all the handling 
manages to get everything done in an organic manner with the 
performer scarcely breaking eye contact with his audience, and this is a 
major plus point in my book. The video is well made and details every 
move and handling nuance to have the viewer performing the Real 
Invisible Deck after a little rehearsal and practice. I give Christopher 
Dugdale a very enthusiastic 5 star rating for his excellent addition to 
card magic.
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We have been selling magician's knives since 1985 and feel that this set 
is the "very best" we have ever offered to the magic community. These 
knives are made with dark brown jigged bone and pearl white handles 
for a highly visual and magical transformation. They also have:
Two matching "highly polished" stainless steel blades!
Rounded nickel silver bolsters on both ends of the frame!
Brass liners and pins!
Plus having the 3-knife set increases the number of routines that can be 
done!

All three knives have our "trade marked" deep-etched thumb pulls 
located on each side of the blades for added subtlety. The slightly 
rounded shape makes the "paddle move" easy to perform and very 
deceptive. The size is 3 1/8 inches long, by ½ inch wide, so they don't 
take up too much valuable pocket space. Having the deep jigging into 
the bone handle makes it very easy to tell one side from the other while 
in your pocket. These are not cheap dollar-store knives. The machine 
work is precise in every detail and the handles are absolutely beautiful! 
Please make sure to order yours today before they all vanish! 

Please note that these are professional magician's knives so no 
instructions are included.

MY THOUGHTS:
This is one of the finest sets of Color Changing Knives I have ever seen. 
For a start they actually look and feel like a real pocket knives and not 
a magic prop. This is a real classic in magic and for those who love the 
routine these are the knives you will want to get.
 
They have a nice weight to them and a design that makes it easier to 
perform. The finish on these knives are of a very high quality and I love 
the double blade on them. These do not come with a routine but there 
are many great routines available.

They come in a box but I would suggest a nice case or bag to transport 
them.  You receive two regular knives of each color and the gimmick 
knife. 

EXPOSE  BY SANS 
MINDS 7 

A piece of nothingness slowly turns into a memory that will never be 
forgotten.

Instant visual changes are great for getting quick reactions, but slow 
CGI-like visual changes can imprint the moment of magic into your 
spectators' brains for rest of their lives.
As the card changes, you will notice their eyes get bigger and they'll 
stop breathing for a few seconds. At the end of the change, they will 
thank you with loudest WTF reaction you have ever heard in your life!

Expose by SansMinds Creative Lab will get you exactly what is 
described above.

You can go out and make the quietest people scream out loud as soon 
as you get Expose.

Why?

Expose is incredibly easy to do, and you will receive fully constructed 
gimmicks.
If you have your particular favorite decks to perform with, then you can 
also make your own version of Expose because the DVD also teaches 
you how to make the gimmick in no time.

Get that jaw-dropping reaction with Expose today!

What you receive:
1 Instructional DVD
1 fully made gimmick (Blue Bicycle gimmick)

MY THOUGHTS:
Another extremely visual effect by Sans Minds. This one not only looks 
incredible on camera but just as good in real time. The way the corner 
visual changes from a blank corner to a chosen card corner looks like 
CGI, but of course it's not.  This routine does require some handling 
skill with cards but certainly nothing somebody with some experience 
couldn't handle. The actual gimmick card is supplied along with a 
tutorial DVD, which also shows you in detail how to make up the card 
gimmick should you wish to make another. They also teach you care 
and maintence of the gimmick and do a great job with the explanations 
and filming. As usual all very high quality production value.

For those looking for something that is visually eye popping and 
practical this is a great little item. It would also make a great effect to do 
on camera, but because of the CGI look of it I think the impact would 
be stronger to do this live, especially because of all the on camera 
magic we see these days online. Keep this one for those 'real' time 
performances.

https://tinyurl.com/y7umdf5y
http://project.Bill
https://tinyurl.com/y7umdf5y
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what to get. You get three samples including Matte Black, Crush Black 
and Dark Black. Each one is used depending on where you will be 
performing. 

Will's AGT act using flower petals and coins was the best use of black 
art I have ever seen. It is a stage illusion but designed for screen and 
projection. This is a new trend in magic as it makes the audience feel 
closer to the performer because they can see the close-up magic in a 
venue they wouldn't normally be able to do. Will doesn't explain his 
Rose act because that is for sale separately. If you are interested in black 
art then this double set is filled with amazing ideas, concepts and basic 
information that is enough to get you started. Will has done so much 
work in this area he is now a world leader using this technique.
The two techniques taught are for live close-up applications and then 
stage or distant applications where people are a certain distance from 
you. You will also learn about 'white' art using a T-shirt which looks 
amazing on camera. These ideas and routines will inspire many to 
come up with their own black art idea and that really is the idea of this 
project.Bill To Oragami is a great visual effect that you can do close-up 
and use your wallet as the black art background.
The Stage Application uses some amazing techniques - that can be 
found in Will's Rose routine he did on AGT. If you take the techniques 
shown you will be able to create your own routines using the concepts 
and ideas.  This is visual magic at its finest and close-up. You can make 
things slowly appear, float and vanish. This is the type of magic you 
see on Social Media and TV and now you can perform it. If you are in 
to Social Media promotions you'll seriously want to get this and start 
working on your black art magic because it truly looks amazing. 
Will has really opened the doors to modern Black Art and I think this is a 
real treasure on this unknown art of magic.

 

REVIEW BY NICK LEWIN
$10 Download
18 minutes
Available from Murphy’s Magic, Vanishing Inc. Etc.
Video Trailer https://tinyurl.com/y7umdf5y

 There is a definite school of thought that believes the Invisible Deck 
may well be the finest card trick in the world. While I may not be totally 
in that camp (I am quite an Ambitious Card fan) I certainly understand 
the reasoning behind it; there is something so clean cut about the plot 
line in the Invisible Deck that it definitely ends up in my three or four 
favorite routines for real world performance. I laughed out loud at Chris 
Dugdale’s reasoning in this video when he states that the effect has a 
simple plot that anyone can follow; even if they have been drinking all 
day, and all night. I have had audiences like that too!

This download brings a great deal to the table in improving the basic 
Invisible Deck effect, in so much as it is accomplished with a regular 
pack of cards. The cards can be immediately be used for a follow-up 
routine. Heck, you can even allow the spectator who freely mentally 
selects the chosen card to spread the cards and turn over the selected 
card. Unlike the traditional rough and smooth fake deck solution this 
routine is certainly not an (almost) self working effect. However the 
sleight of hand involved is not too difficult, and easily in reach of  the 
average competent close-up magician with some practice. I started 
working on it minutes after viewing the download.

Chris (who gives a major creative shout out to Ask Wind) has created 
a routine that achieves a clean cut no-nonsense effect that achieves 
its goal with no unnatural moves or motions. Best of all the handling 
manages to get everything done in an organic manner with the 
performer scarcely breaking eye contact with his audience, and this is a 
major plus point in my book. The video is well made and details every 
move and handling nuance to have the viewer performing the Real 
Invisible Deck after a little rehearsal and practice. I give Christopher 
Dugdale a very enthusiastic 5 star rating for his excellent addition to 
card magic.

MAY  | 2020 93

OUR VERY BEST 
COLOR CHANGING 
KNIVES  BY RODGER 
LOVINS

6 

We have been selling magician's knives since 1985 and feel that this set 
is the "very best" we have ever offered to the magic community. These 
knives are made with dark brown jigged bone and pearl white handles 
for a highly visual and magical transformation. They also have:
Two matching "highly polished" stainless steel blades!
Rounded nickel silver bolsters on both ends of the frame!
Brass liners and pins!
Plus having the 3-knife set increases the number of routines that can be 
done!

All three knives have our "trade marked" deep-etched thumb pulls 
located on each side of the blades for added subtlety. The slightly 
rounded shape makes the "paddle move" easy to perform and very 
deceptive. The size is 3 1/8 inches long, by ½ inch wide, so they don't 
take up too much valuable pocket space. Having the deep jigging into 
the bone handle makes it very easy to tell one side from the other while 
in your pocket. These are not cheap dollar-store knives. The machine 
work is precise in every detail and the handles are absolutely beautiful! 
Please make sure to order yours today before they all vanish! 

Please note that these are professional magician's knives so no 
instructions are included.

MY THOUGHTS:
This is one of the finest sets of Color Changing Knives I have ever seen. 
For a start they actually look and feel like a real pocket knives and not 
a magic prop. This is a real classic in magic and for those who love the 
routine these are the knives you will want to get.
 
They have a nice weight to them and a design that makes it easier to 
perform. The finish on these knives are of a very high quality and I love 
the double blade on them. These do not come with a routine but there 
are many great routines available.

They come in a box but I would suggest a nice case or bag to transport 
them.  You receive two regular knives of each color and the gimmick 
knife. 

EXPOSE  BY SANS 
MINDS 7 

A piece of nothingness slowly turns into a memory that will never be 
forgotten.

Instant visual changes are great for getting quick reactions, but slow 
CGI-like visual changes can imprint the moment of magic into your 
spectators' brains for rest of their lives.
As the card changes, you will notice their eyes get bigger and they'll 
stop breathing for a few seconds. At the end of the change, they will 
thank you with loudest WTF reaction you have ever heard in your life!

Expose by SansMinds Creative Lab will get you exactly what is 
described above.

You can go out and make the quietest people scream out loud as soon 
as you get Expose.

Why?

Expose is incredibly easy to do, and you will receive fully constructed 
gimmicks.
If you have your particular favorite decks to perform with, then you can 
also make your own version of Expose because the DVD also teaches 
you how to make the gimmick in no time.

Get that jaw-dropping reaction with Expose today!

What you receive:
1 Instructional DVD
1 fully made gimmick (Blue Bicycle gimmick)

MY THOUGHTS:
Another extremely visual effect by Sans Minds. This one not only looks 
incredible on camera but just as good in real time. The way the corner 
visual changes from a blank corner to a chosen card corner looks like 
CGI, but of course it's not.  This routine does require some handling 
skill with cards but certainly nothing somebody with some experience 
couldn't handle. The actual gimmick card is supplied along with a 
tutorial DVD, which also shows you in detail how to make up the card 
gimmick should you wish to make another. They also teach you care 
and maintence of the gimmick and do a great job with the explanations 
and filming. As usual all very high quality production value.

For those looking for something that is visually eye popping and 
practical this is a great little item. It would also make a great effect to do 
on camera, but because of the CGI look of it I think the impact would 
be stronger to do this live, especially because of all the on camera 
magic we see these days online. Keep this one for those 'real' time 
performances.
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