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f you have been following two of the most popular television shows in North 
America, both have helped launch a few magic careers, then you should have 
heard of The Sentimentalists. They fooled Penn & Teller and were the Wild Card 
on America’s Got Talent. This introduced and propelled them to the international 
stage with their very unique/stylized double mind-reading act. Thank you to 
James Alan for his insight to this wonderful duo from Toronto.

Recently Chance Wolf sent some of his products to us for review. The quality 
is astounding, I would consider them pieces of art. His Run Wolf Run is an 
incredible version of the classic Run Rabbit Run with numerous updates. The 
mechanics on his Run Wolf Run are so smooth it makes it a dream to perform 
and it’s built to last. If you follow Chance at all you will know he has an amazing 
line up of products for family entertainers and over the past few years he’s also 
made a name for himself as one of the top ventriloquist figure builders of this 
generation. If you haven’t heard of him don’t hesitate to read the article and 
then check out Wolfs Magic.

We’ve noticed that the quality of products received for review appears to 
have improved, and there also seems to be a noticeable shift of the market 
to items designed specifically for people who perform over social media. For 
many ‘older’ magicians this seems an odd type of audience but it’s a reality for 
younger performers and an important part of their life. It certainly pushes the 
envelope transforming what we are used to seeing as “magic effects” presented 
to an entirely new, potentially global audience. This is apparent when watching 
performers on television and on-line who are now able to use broadcast and 
web-based platforms to promote their art. 

I would finally like to wish all my magic friends a great time at the upcoming 
Blackpool Convention. It is certainly one 
of the world’s oldest and largest magic 
gatherings. It is on my bucket list to get there 
one day.

Enjoy this months edition of VANISH and 
please help support our advertisers by 
clicking on the links and visiting their 
websites.
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The full title is “Doctor Mysterion, PhD in E.S.P.” Prior 
to a career as a performing mentalist, Mysterion (or 
Chris Doyle if you beat him up and steal his wallet) 
was trained as a chef at George Brown College in 
Toronto. This was separate from a childhood interest 
in magic and a deep interest in the occult and the 
paranormal.

In his twenties, he turned his magic hobby into a 
performing career. His earliest performances were 
on burlesque shows as a variety act. He embraced 
the campier elements from his childhood media 
diet and crafted an outlandish character that he 
describes as the lovechild of Vincent Price and Eddie 
Munster. The suits give the impression of a man out 
of his own time and the slicked back hair with the 
streak of blonde hair is reminiscent of the shock of 
grey of a cartoon mad scientist. Earlier versions even 
included white contact lenses and a cape. He was the 
perfect polar opposite to the stereotype of the dark 
brooding mysterious mentalist.

A larger than life persona, like a comic book 
character brought to life, made him natural 
promoter and a magnet for media attention. 
Specializing in grassroots marketing — putting up 
posters, leveraging social media — he branched out 
from mentalism to producing burlesque shows and 
wrestling events. There wasn’t an audience he wasn’t 
willing to stick himself in front of. 

Mysterion The Mind Reader

FEBRUARY  | 2020 13

Originally from Penetanguishene, a small Ontario 
town 150 km north of Toronto, Steffi had a 
broad interest in the arts. She performed in local 
productions, drew and painted. Having completed 
high school early, she moved to Toronto at sixteen. 
She took curatorial studies at the Ontario College of 
Art and Design for two years. 

After leaving school and working as an artist, she 
located and sold vintage clothing from the 1920s to 
the 1950s online and in brick and mortar stores. 

Her on stage persona is modelled after Jean Harlow 
and Betty Hutton. Harlow (1911-1937) was a film 
star who died very young, but was a successful 
prominent film star who balanced softness and sex 
appeal with attitude and grit. Hutton (1921-2007) 
was an actress and comedic singer beginning in the 
1940s who made light of the challenges of being a 
woman in that period. On stage this gives Steffi the 
freedom to both shrug off and attempt to reign in 
Mysterion’s absurd behaviour as needed. 

Steffi Kay
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HOW IT ALL

BEGAN

Their first encounter was 2014 
at a talent show. Mysterion was 
the host and Steffi’s submission 
to the contest was real-time 
sketches. Intrigued by the 
sketch, Mysterion struck up 
a conversation, which led to 
sharing information about their 
respective collections.

Speaking of collections… For 
all their differences, both are 
avid collectors. 

Steffi’s focus is [decade] artwork 
including prints, posters, photo-
graphs and paintings. And her 
obsession is vintage clothing. 
Few can claim to have ever 
seen her wear the same outfit 
more than once.

Mysterion has two separate 
rooms dedicated to different 
collections. The first is filled 
with vintage toy action figures 
from Star Wars, GI Joe, pro-
fessional wrestling and comic 
books. The second is dark and 
macabre including vintage 
medical equipment, taxider-
my animals, bones, and his 
postcard from the late Charles 
Manson. 

But we digress…

Through a fast friendship and 
spending more time together, 
Steffi would accompany Myste-
rion to performances. (Myste-
rion doesn’t drive himself and 
as a mentalist who works out 
of an attaché case — usually a 
vintage doctor’s bag — he re-
lies primarily on public transit, 
but Canada is rather spread out 
geographically and Toronto has 
several large suburbs so he is 
often in the position of recruit-
ing drivers for nearby gigs.) 

It began slowly. Steffi had seen 
the show multiple times and to 
inject some novelty, they would 

improvise together. A well-
dressed Steffi would blend in 
with the party guests and could 
re-veal the occasional bit of 
information. At this point, Steffi 
had no magic background but 
gradually they would plan small 
interactions.

The timing was perfect and it 
turned out to be just what the 
doctor needed. In a search for 
novelty, Mysterion’s energy was 
divided between wrestling, 
burlesque and pitching local 
television programming. His 
performing career was taking a 
back seat to other priorities that 
weren’t necessarily fulfilling. 
Steffi suggested he pick one 
and focus and eventually that 
developed into the decision to 
perform together. 

There was a brief period where 
they used “The Coney Island 
Corndogs” but while filming 
a television spot to promote 
Something Strange, an annual 
side-show circus festival in To-
ronto, a cameraman suggested 
the title “The Sentimentalists” 
and they have used it ever 
since.

One thing that adds to the mys-
tery of the act is their backstory 
is never made clear. Much like a 
modern drama, characters can 
have backstory that doesn’t get 
revealed until the third sea-son. 
It’s enough for an audience 
to know they are in a story 
without knowing the whole 
story. They bicker like a married 
couple but never give any hit 
of being together. There is an 
element of teacher student and 
also of mad scientist and test 
subject.  
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Things ramped up quickly. Within six months of combing forces, 
they were booked to appear at the Magic Castle, where they have 

been featured four times since. They have also ap-peared on Monday 
Night Magic in New York City, Magic Mondays in Los Angeles and at the 
Browser’s Bash in Toronto. 

In [year] in an event sponsored by Hendricks’ Gin, they did a performance 
in a hot air balloon. Nuit Blance is an annual Toronto festival of arts and 
activities which runs for a single night. It was a publicity stunt reminiscent 
of the Piddingtons. Sydney and Robyn Piddington were a Two-Person 
Mind Reading Act with a flair for the dramatic, hosting demonstrations 
where one of them would read minds while in a plane or in a submarine. 

Steffi was up in a hot air balloon suspended over Toronto’s City Hall, 
duplicating a drawing made down on the ground.

FEBRUARY  | 2020 17



16 FEBRUARY  | 2020

Things ramped up quickly. Within six months of combing forces, 
they were booked to appear at the Magic Castle, where they have 

been featured four times since. They have also ap-peared on Monday 
Night Magic in New York City, Magic Mondays in Los Angeles and at the 
Browser’s Bash in Toronto. 

In [year] in an event sponsored by Hendricks’ Gin, they did a performance 
in a hot air balloon. Nuit Blance is an annual Toronto festival of arts and 
activities which runs for a single night. It was a publicity stunt reminiscent 
of the Piddingtons. Sydney and Robyn Piddington were a Two-Person 
Mind Reading Act with a flair for the dramatic, hosting demonstrations 
where one of them would read minds while in a plane or in a submarine. 

Steffi was up in a hot air balloon suspended over Toronto’s City Hall, 
duplicating a drawing made down on the ground.

FEBRUARY  | 2020 17



18 FEBRUARY  | 2020

In 2018 The Sentimentalists were invited to appear on Penn & Teller: 
Fool Us. If you’ve been living under a rock, the (other) magical duo, 
produced a magic variety show filmed at their theatre at the Rio Hotel 

in Las Vegas. Television networks, in their infinite wisdom, decided that 
the show would be better if it was a competition, so performers on the 
show become contest-ants hoping to fool one of the most successful 
and acclaimed magic acts of all time. The show has been tremendously 
popular and, at the time of writing, is casting for its seventh season 
which will tape in 2020.

Some argue that the purpose of the show is simply to highlight 
great magic on national television and the concept of fooling is part 
of the trick; just a smoke screen. (And Penn & Teller in-variably say 
complimentary things about the performers, pointing out how difficult 
some of the material is and giving the lay-viewer a chance to become 
better informed and more appreciative magic audience.) Others say if 
you’re going to play the game, you should play to win.

Ultimately the piece that was chosen was a variation of the earlier 
hot-air balloon performance, where Steffi would recreate a drawing at 
a distance. But since you can’t have a hot air balloon inside a theatre, 
Anastasia Synn suggested the use of a money machine — the old 
gameshow contraption where money is blown up into a box by a 
powerful fan and the person standing inside has to grab as much as 
possible. A blindfolded Mysterion would select a drawing and Steffi 
would attempt to draw it sight unseen. 

Needless to say, it worked. The Bad Boys of Magic were fooled and The 
Sentimentalists re-turned to appear on a guest spot at the Penn & Teller 
Theatre in Las Vegas. A chance encounter at a talent show that began 
with a drawing turned into a drawing seen live by a million viewers and 
by another million afterwards online. 

What is truly remarkable about the Sentimentalists is the speed at 
which everything fell into place. In less than two years, the duo went 

from an improvised performance to performing at The Magic Castle and 
on national television. What comes next remains to be seen, but it will 
be seen in what The Sentimentalists call their favourite place, the future. 

FEBRUARY  | 2020 19

http://www.youtube.com/watch?v=bdmC4-c3Tz0
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LONDON (Jan. 15, 2020) – During his recent 
lecture at The Session 2020 in London, Andi 
Gladwin announced a new way of sharing 
his magic. With immediate effect, he has 
“open-sourced” his Master Pushoff technique, 
meaning that other magicians are now 
both free and encouraged to use, vary, or 
publish, this technique without the need for 
permission from the creator.
 
The Master Pushoff was originally published 
in DVD form in 2010 and has sold over three-
thousand copies. In this two-volume set, 
Gladwin discusses the history of the pushoff 
technique, and then teaches his Master 
Pushoff in-depth, concluding with many 
applications for the technique.
 
The Master Pushoff technique is now 
released under the “Creative Commons With 
Attribution License”, meaning that any other 
creator is free to teach or adapt the move 
without permission so long as they give 
attribution back to the creator. While this 
doesn’t give people the rights to duplicate 

or share Andi’s DVD set or writings on the 
move, it does allow them the freedom to 
teach or vary it themselves openly.
 
“My two worlds have collided,” Andi said. 
“In the computer programming world, 
open-source collaboration is something 
that pushes all other programmers forward 
and I have often wondered whether the 
same could apply to magic. Therefore, I am 
starting this initiative as an experiment: to 
see how other magicians build on my work, 
and to help encourage other magicians to 
do the same. It will be easier to move magic 
forward if more creators adopt an open-
source mindset, instead of the traditional 
approach.”
 
“I hope this is the start of a new movement 
in magic,” Gladwin says. “Over the past ten 
years, my goal has been to share magic with 
as many people as possible, and this is an 
opportunity to do that on scale!”

 

SHARING THE MAGIC

In the future, 
Gladwin plans 
to explore the 
potential of open-
sourcing some of 

his other popular releases.
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Criss Angel’s son Johnny is back home after chemotherapy

Las Vegas, January 24, 2020—The Society of Ameri-
can Magicians just wound up its annual convention at 
The Golden Nugget in Las Vegas, magic capital of the 
world. As part of the festivities, the S.A.M. inducted 
Las Vegas’ own Jeff McBride along with McBride’s late 
mentor, Eugene Burger. McBride joins a very small 
group of living magicians in the Hall of Fame, includ-
ing David Copperfield and Siegfried & Roy.
Audience in Las Vegas have been delighting to 
McBride’s performances since he first came here with 
Diana Ross, whose show was headlining at Ceasars 
Palace more than 30 years ago. He came back repeat-
edly as an opening act for such other luminaries and 
Tom Jones, David Brenner and George Carlin…and 
then as one of the youngest headliners in Vegas histo-
ry when he starred in the Moulin Rouge revue at the 
Las Vegas Hilton (now the Westgate). McBride moved 
to Las Vegas in 1998, when he became a regular 
headliner at Caesars Magical Empire. It was during the 
run there that he was named to the “Vegas Best” list, 
and the Las Vegas Review Journal described his act as 
“Light years ahead of the  pack.”

Criss Angel‘s son Johnny Crisstopher is back home following his 
latest round of chemotherapy.

The magician announced the good news on Thursday, shar-
ing that his 5½-year-old son got to sleep in his own bed 
that night following a 36 hour round of chemo, amid his 
boy’s ongoing cancer battle.

“Johnny Crisstopher did over 6 liters of chemo in 36 
hours and was expected to be in the hospital until 
Friday. In the middle of the night he was very up-
set and said ‘I don’t want to be here. I want to go 
home,’ ” the father of two wrote on Instagram, 
alongside a video that showed him snug-
gling up to his two boys.

“I knew it was going to be alright. I even 
said to @shaunylbenson watch I know 
we are going to have a miracle – just 
watch,” he added, noting that on 
Wednesday night “our prayers 
were answered.”
Angel, who announced in De-
cember that Johnny’s cancer 
had returned, reflected on 
focusing on his blessings 
on Friday.

“If you have love, health and happiness your the richest person 
in the world,” he wrote alongside a smiling family photo, which 
appeared to be taken in the hospital. (above)

We at VANISH are all sending our love to Johnny Christopher 
and to Criss and his entire family.
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“ Performers that primarily book 
gigs inside never learn what it 

is to deal with high winds, dust, 
leaves and trash all blowing 

about, distracting and irritating 
everyone. 

The life of a street performer is often 
romanticized as one of a carefree traveler 
enjoying exotic tourist destinations, 
reaping wealth, all while being loved by 
everyone. Maybe half of that is accurate.

WEATHER
A street magician’s life centers around probabilities and percentages. We’re 
constantly calculating and adjusting to insure that our material is as entertaining 
as we can manage depending upon our location and elán. We engineer our 
shows to enchant as large a slice of the public as possible. We seek out lodging 
and food that is reasonably priced in high dollar tourist destinations. But the one 
thing, the only thing that is almost completely out of our control is the weather. 
Nevertheless, if we’re resourceful we can often find ways around even it. 

Most of us travel with the seasons following the sun. The high season is the three 
months of summer, but both the spring and fall months can be played if the gods 
of weather are kind. Winter is another matter, a good winter pitch is extremely 
rare and something to cherish and guard jealously as a result.

Traveling insures that we can follow the sun through the seasons increasing our 
odds of success, but many of us are committed to apartment leases and other local 
obligations, so travel isn’t always an option.

If travel isn’t your thing there are other ways to mitigate the damage bad weather 
does to a bankroll. As the saying goes: 90% of success is just showing up. Knowing 
local weather patterns and timing our show accordingly to catch the people as 
they fill the streets following a rain shower. Or, learning to work an entire room 
indoors, taking our shows inside. Bars and restaurants then become precious 
venues to be “booked” as needed.

A sidenote: Street performers often get tunnel vision. The street is so fascinating 
and challenging everyone seems to either hate it, or find it incredibly addicting. 
I’ve not seen much in-between opinion-wise. Lifelong street performers all share 
one thing in common: a self knowledge that they took their own path in life. That 
nothing else comes before the freedom to explore the world through their art.

The point being that we become addicted to that freedom and forget about 
plying our craft indoors where the weather has little effect. Gaining the skill and 
confidence to work an entire room instead of just hopping tables ensures that we 
have the ability to perform in whatever city we find ourselves, regardless of the 
weather outside.

I know it probably sounds cliché, but while adverse weather might be considered 

PHOTO: Performing in Atlantic City
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our greatest adversary, it is also one of our most instructive teachers. 
The weather constantly tests our abilities, pushing us up to, and well 
beyond our limits. Eventually, all that adversity makes us stronger, more 
flexible and more adept as a result of dealing with factors considered 
far beyond the norm. 

Performers that primarily book gigs inside never learn what it is to deal 
with high winds, dust, leaves and trash all blowing about, distracting 
and irritating everyone. Hands so stiff from the cold, or so sweaty from 
the heat that sleights have to be employed with devastating accuracy 
to be even marginally successful. Rain showers that strike without 
warning, scattering a crowd in which we’ve invested much time and 
effort. Over the decades I’ve watched many a street empty of people as 
it filled up with water washing away any hope of remuneration.

Learning to deal with exasperating frustration is but one skill we are 
forced to cultivate. But calculating, scheming to overcome any setback, 
planning on the fly, these things increase our skills honing our ability to 
adapt to the ever changing circumstances uniquely characteristic of the 
street.

Eventually we will find that our abilities and confidence increase as we 
learn to adapt to the extreme conditions and maybe even that while 
it’s almost impossible to hold an audience together in a rain shower, on 
occasion it can be done after all. 

Next time: What to buy—how to assemble a rig that will dependably 
serve your needs.

Instagram: @secretartofmagic

email: iconicmagic@gmail.com

Patreon: https://www.patreon.com/ericevans

Photo left: Performing in 
the rain in Switzerland

ERIC EVANS
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Magikraft Studios
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Murphy’s Magic
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BOB KOHLER
Welcome to the Inner Circle

on coins

Bob Kohler launched his ascent into 
magic’s inner circle 40 years ago with a 
single coin trick. The routine has fooled 

the world’s best magicians ever since, not to 
mention audiences everywhere. And he is 
about to tip it to me. (Pant, pant . . . !)

I’m in his Las Vegas studio, sitting at a close-
up table for the start of the “Bob Kohler Coin 
Masterclass.” For two days he will unveil his 
secret techniques and routines from a lifetime 
of coin work. One of the students is a part-time 
pro with a job in tech, another is a world-level 
close-up performer whose clients include 
Oprah and Bill Gates. (An advanced amateur, 

I’m relieved to find that I can keep up, and I’m 
comfortable because Bob and I have been 
friends for years.)

Bob shakes three coins from a small bag 
made of red Chinese silk: a silver half dollar, a 
Chinese coin with a hole through it, and a dark 
copper English penny. He displays the coins 
on both sides. The foreign coins go in his left 
hand, the silver coin in his right. Bob tosses 
the silver coin to the table, but by the time it 
lands it has visibly transformed into the two 
foreign coins. The silver coin has mysteriously 
migrated to his left hand. 
Bob repeats the transposition and again shows 

both sides of all three coins. Then he returns 
the copper and silver coins to the silk bag. The 
Chinese coin, he explains, will change places 
with one of them, my choice. I pick silver. Bob 
squeezes the Chinese coin in his hand and 
opens his fingers. He now holds the silver coin.
“Hm,” he says with a devious grin, “what if 
you’d picked the copper coin?” He squeezes 
his hand once more; suddenly there’s no silver, 
and the copper penny has appeared. With a 
final squeeze, the coin becomes Chinese . .  
and Bob’s hands are indisputably empty.
He upends the silk bag, and the silver and 
copper coins drop out to join the Chinese 
coin on the table. Hands clean. Everything is 

By Jerry Camarillo Dunn, Jr.
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examinable. If you’re anything like me – and I 
know I am – you can’t wait to learn how to do 
this yourself.

BOB’S COPPER-SILVER-BRASS routine doesn’t 
employ the usual gaffed coin set available 
from dealers. Instead, it showcases two major 
elements of his coin work. First is sneaky 
routining that continuously erases any pesky 
theories about method that might possibly 
occur to a spectator. 

Second is his coveted handling of Han Ping 
Chien, one of the primary secrets taught in 
the Coin Masterclass. As anyone familiar with 
Bobo’s Modern Coin Magic knows, this is a 
technique for secretly moving coins between 
one hand and the other, for example in 
routines like Coins Across. 

The move is named for the Chinese magician 
who created it in the early 1900s. Typically, 
the magician slaps coins from each hand 
onto the tabletop, an action that can appear 
stiff or jerky. Often the hands are suspiciously 
close together. In the 1970s, Geoff Latta 
revolutionized the handling to make it 
look more natural. (His method appears in 
Richard Kaufman’s Coin Magic, under the title 
Ultimate Han Ping Chien.)

Inspired by Latta, Bob figured out how to do 
the move with his hands widely separated 
and well above the table. Nor does he slap 
the coins down, but gently tosses them onto 
the performing surface. Often he drops them 
directly into a spectator’s hands.

“When I started out in magic, I worked on 
Han Ping Chien for a good year before I 
could actually do it well,” Bob recalls. “I used 
to drive my roommate crazy. Every day I’d 
show him Coins Across, and he’d go, ‘That’s 
the worst trick ever! I see it every time.” But 
eventually Bob got the hang of it; he began 
achieving some distance with the move, and 
finally it became invisible. Bob then fooled his 
roommate – with the same trick he had been 
busted doing all year.

 “In 2018 at Magic Live,” Bob recalls, “Asi 
Wind and a bunch of high-end magicians 
were standing in front of me when I did 
Coins Across using Han Ping Chien. Asi kept 
shouting: ‘How come I can’t see it?! I should be 
able to see it!!’
 “That particular day,” says a happy 
Bob, “I could hit it two and a half feet, and you 
couldn’t see a thing.”

 
MOST MAGICIANS START doing tricks as kids, 
but Bob didn’t take up magic until the atypical 
age of thirty. A musician since his school 
days in Washington, D.C., he was working 
as a guitarist backing Joey Dee, whose 
“Peppermint Twist” had been a number-one 
hit, and performing dates for Dick Clark of 
American Bandstand fame. “I wanted to make 
a change from playing guitar,” he says, “and I’d 
saved up a pretty good amount of money for 
a musician, so I decided to take a year off.”
Bob is a fast learner – he was playing 
professional gigs a year after buying his 

first guitar – and his skills derive partly from 
beaming intense focus at whatever interests 
him. In 1981 he began studying magic with a 
few coins, a deck of cards, and Bill Tarr’s classic 
Now You See It, Now You Don’t books. “The 
harder the sleight of hand, the more fun it was 
for me,” he recalls. “I was kind of dumb. I didn’t 
realize you can go easy on yourself.”
That same year, Coin Magic came out. “That 
book was my bible,” says Bob. He was doing 
a lot of rock climbing in the West back then, 
camping for weeks at a time. “I’d hike during 
the day, and at night after dinner I’d be in my 
tent with a lantern, reading Coin Magic and 
practicing. I made a tent-size workstation, a 
little wooden table that held my pad and had 
a slot for a mirror so I could see what I was 
doing. I was really interested in taking those 
routines apart, and I basically learned all of 
them.

“I try to stay relentless in perfecting plots I 
love,” he observes. “I collect the best versions, 
that’s always been my methodology. I am a 
collector of incredibly good magic tricks.” 
After he got proficient at technical close-up 
magic, he bumped up his performing chops 
during nineteen months in Florida, first 
working at a Disney property, then at a Hilton 
hotel on posh Sanibel Island, where guests 
included Malcolm Forbes and Lee Iacocca. 
“They gave me $100 tips, and it got me 
spoiled, honestly. I thought, ‘Well, this is going 
to be easy!’

“Then I went back to Washington, D.C.,” he 
says, “and basically starved for the better 

“Just when I thought I’ve seen 
it all, Bob Kohler comes along 

and executes the Han Ping 
Chien, right in front of me, over 
and over and over again. I have 

never in my life seen anything or 
anyone come even close to such 
perfection.” – Mickey Silver
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“

”

My first routine was 
Copper-Silver-Brass,” 
Bob remembers, “and I 
managed to fool the crap 
out of him.” At the end 
Sheets stood up, howled 
“But you’re clean!” and 
hired Bob on the spot.

part of a year.” While struggling to get into 
corporate and private party magic, Bob began 
hanging out at the Brook Farm Inn of Magic 
in nearby Maryland, an  incubator for some 
of the era’s most creative magicians: Bob 
Sheets, Steve Spill, John Kennedy. One night 
Sheets noticed Bob arriving in a suit, which 
was a novelty, and asked what was up. Bob 
explained that he’d just done a show. “I didn’t 
know you do shows,” exclaimed Sheets. “How 
about doing one now?”

“My first routine was Copper-Silver-Brass,” 
Bob remembers, “and I managed to fool the 
crap out of him.” At the end Sheets stood up, 
howled “But you’re clean!” and hired Bob on 
the spot.

And so you could say that a coin trick launched 
a career. Bob went on to develop a stellar 
formal show of close-up magic, including a 
legendary Rising Cards, and later expanded 
into mentalism and trade show work with his 
close friend, the late Tim Conover. At private 
events he performed for everyone from 
foreign ambassadors to Muhammad Ali.
He also became a magic dealer. Many of us 
have his best-selling card assembly, “Aces in 
Your Faces.” Or if you’re lucky, his Lightning 
Box, to me the best prop ever created for the 
signed-card-to-box plot. In 2002 came the 
limited-edition gravity holdout he developed 

with Bob Fitch, still being used by some of the 
biggest names in magic.

Still, Bob’s first love remained conjuring with 
little pieces of silver. “I always thought coin 
magic looked like magic, while card magic 
looked like tricks,” Bob explains. “If you ask a 
lay person, ‘What does a magician do with a 
deck of cards?’ they don’t say magic, they say 
tricks. They have uncles who do card tricks.” 
But when people see a silver dollar vanish in a 
shimmer of light? That’s magic. 

Even so, many magicians don’t tackle coins. 
“You don’t get instant gratification,” notes Bob, 
“especially if you’re using real coins and not 
the ‘mechanical marvels.’ It takes a lot of time 
to make a classic palm believable. And making 
a vanish believable takes even longer.
“I was always enthused when anybody 
showed me really good coin magic,” he 
goes on. When Bob first saw Chris Kenner’s 
remarkable fingertip Coins Across, called 3 Fly, 
he fell in love with it. “But after seeing many 
other magicians perform it unconvincingly, 
I realized that Chris’s visual masterpiece had 
only one solution, which was the method. 
Only in his hands were the timing and effect 
perfect.” 

And so in 2001, Bob released Ultimate 3 Fly, 
which combined a clever custom-made gaff 

with a routine diabolically choreographed to 
deceive. The displays after each phase were as 
clean as a preacher’s sheets. U3F looked like 
real magic, and it electrified the magic world. 
(Michael Close commented: “I hate coin tricks. 
But if I was going to do one, I’d do this one!”)
In the Coin Masterclass, Bob tipped new work 
on U3F, with an improved gaff and some 
devious new handlings. (“Devious” is a word 
often used to describe Bob and his magic – 
and a term he clearly loves.) So far no coin 
gaffer has been able to make the new version 
in quantity, so it will be an unknown time 
before U3F version 2.0 is released. 

The two-day coin workshop was packed with 
many more routines, unpublished vanishes, 
and advice on how footwork, controlling 

Bob at a Trade-Show
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examinable. If you’re anything like me – and I 
know I am – you can’t wait to learn how to do 
this yourself.

BOB’S COPPER-SILVER-BRASS routine doesn’t 
employ the usual gaffed coin set available 
from dealers. Instead, it showcases two major 
elements of his coin work. First is sneaky 
routining that continuously erases any pesky 
theories about method that might possibly 
occur to a spectator. 

Second is his coveted handling of Han Ping 
Chien, one of the primary secrets taught in 
the Coin Masterclass. As anyone familiar with 
Bobo’s Modern Coin Magic knows, this is a 
technique for secretly moving coins between 
one hand and the other, for example in 
routines like Coins Across. 

The move is named for the Chinese magician 
who created it in the early 1900s. Typically, 
the magician slaps coins from each hand 
onto the tabletop, an action that can appear 
stiff or jerky. Often the hands are suspiciously 
close together. In the 1970s, Geoff Latta 
revolutionized the handling to make it 
look more natural. (His method appears in 
Richard Kaufman’s Coin Magic, under the title 
Ultimate Han Ping Chien.)

Inspired by Latta, Bob figured out how to do 
the move with his hands widely separated 
and well above the table. Nor does he slap 
the coins down, but gently tosses them onto 
the performing surface. Often he drops them 
directly into a spectator’s hands.

“When I started out in magic, I worked on 
Han Ping Chien for a good year before I 
could actually do it well,” Bob recalls. “I used 
to drive my roommate crazy. Every day I’d 
show him Coins Across, and he’d go, ‘That’s 
the worst trick ever! I see it every time.” But 
eventually Bob got the hang of it; he began 
achieving some distance with the move, and 
finally it became invisible. Bob then fooled his 
roommate – with the same trick he had been 
busted doing all year.

 “In 2018 at Magic Live,” Bob recalls, “Asi 
Wind and a bunch of high-end magicians 
were standing in front of me when I did 
Coins Across using Han Ping Chien. Asi kept 
shouting: ‘How come I can’t see it?! I should be 
able to see it!!’
 “That particular day,” says a happy 
Bob, “I could hit it two and a half feet, and you 
couldn’t see a thing.”

 
MOST MAGICIANS START doing tricks as kids, 
but Bob didn’t take up magic until the atypical 
age of thirty. A musician since his school 
days in Washington, D.C., he was working 
as a guitarist backing Joey Dee, whose 
“Peppermint Twist” had been a number-one 
hit, and performing dates for Dick Clark of 
American Bandstand fame. “I wanted to make 
a change from playing guitar,” he says, “and I’d 
saved up a pretty good amount of money for 
a musician, so I decided to take a year off.”
Bob is a fast learner – he was playing 
professional gigs a year after buying his 

first guitar – and his skills derive partly from 
beaming intense focus at whatever interests 
him. In 1981 he began studying magic with a 
few coins, a deck of cards, and Bill Tarr’s classic 
Now You See It, Now You Don’t books. “The 
harder the sleight of hand, the more fun it was 
for me,” he recalls. “I was kind of dumb. I didn’t 
realize you can go easy on yourself.”
That same year, Coin Magic came out. “That 
book was my bible,” says Bob. He was doing 
a lot of rock climbing in the West back then, 
camping for weeks at a time. “I’d hike during 
the day, and at night after dinner I’d be in my 
tent with a lantern, reading Coin Magic and 
practicing. I made a tent-size workstation, a 
little wooden table that held my pad and had 
a slot for a mirror so I could see what I was 
doing. I was really interested in taking those 
routines apart, and I basically learned all of 
them.

“I try to stay relentless in perfecting plots I 
love,” he observes. “I collect the best versions, 
that’s always been my methodology. I am a 
collector of incredibly good magic tricks.” 
After he got proficient at technical close-up 
magic, he bumped up his performing chops 
during nineteen months in Florida, first 
working at a Disney property, then at a Hilton 
hotel on posh Sanibel Island, where guests 
included Malcolm Forbes and Lee Iacocca. 
“They gave me $100 tips, and it got me 
spoiled, honestly. I thought, ‘Well, this is going 
to be easy!’

“Then I went back to Washington, D.C.,” he 
says, “and basically starved for the better 

“Just when I thought I’ve seen 
it all, Bob Kohler comes along 

and executes the Han Ping 
Chien, right in front of me, over 
and over and over again. I have 

never in my life seen anything or 
anyone come even close to such 
perfection.” – Mickey Silver
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My first routine was 
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Bob remembers, “and I 
managed to fool the crap 
out of him.” At the end 
Sheets stood up, howled 
“But you’re clean!” and 
hired Bob on the spot.
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goes on. When Bob first saw Chris Kenner’s 
remarkable fingertip Coins Across, called 3 Fly, 
he fell in love with it. “But after seeing many 
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I realized that Chris’s visual masterpiece had 
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Only in his hands were the timing and effect 
perfect.” 
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deceive. The displays after each phase were as 
clean as a preacher’s sheets. U3F looked like 
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(Michael Close commented: “I hate coin tricks. 
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on U3F, with an improved gaff and some 
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http://www.youtube.com/watch?v=lwU_lRBSDw0
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DIRECT CONTROL 
Influence anyone to pick almost 

anything.  

Force a person, a secret assistant, a chair, 
furniture, cards, books, clothing, statues, 

virtually any item may be forced or 
predicted. 

$39

EMO BOOK TEST 
Click on the video to the left to watch it. 

With the EMO BOOK TEST you will not only 
amaze magicians and mentalists, you’ll connect 

with the deeper emotions of the audience too.         
$55

Learn From The Master of Mystery, Kenton Knepper 

Join the free email list today and get special bonuses in 
your email, including performance tips, Kenton secrets, original 

tricks, and more. It’s all FREE when you join Kenton’s email list at: 

       WONDERWIZARDS.COM     
    Find the Discounts Hidden on Our Website

http://www.wolfsmagic.com
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A SQUIB 
IN THE WORLD

FELICITY FIELDS

What is representation?
The Oxford English dictionary defines 
representation as “The description or 
portrayal of someone or something in a 
particular way.” But in terms of inclusion, it 
usually refers to someone in the media. The 
audience associates their characteristics 
with all people of that race, religion, gender, 
sexuality, etc. For instance, while there is 
more variety today, in the past if there was 
a gay character on screen, the gay man was 
often portrayed as feminine, and the gay 
woman was often portrayed as masculine. 
This became a stereotype of how people who 
are gay acted, when in fact how masculine or 
feminine someone behaves is a characteristic 
and has nothing to do with their sexuality. 

Representation isn’t about giving someone 
an opportunity solely based on what 
minority group they are a part of. It is about 
knowing who is a part of the community and 
making sure that everyone has a voice and is 
showcased honestly.

How does it manifest itself? 
In terms of statistics, it is often discussed in 
terms of percentages. Fair representation 
means having a similar percentage as there 
are members of the community. This is why 
there is a push to have 50/50 male to female 
representation in government because 50% 
of the population are women, the proportions 
in magic, however, is different. The hosts of 
The Shezam Podcast, Carisa Hendrix and 
Kayla Drescher collected the data comparing 
magic-based resources (i.e. podcasts, online 
lecture series, conventions) to The Academy 
of Magical Arts report that 7% of its magician 
members are female. Shezam found that 
the majority of the magic resources they 
looked into did not have anywhere near 7% 
women as guests, speakers, etc. Under the 
assumption that men and women are of 
equal ability (meaning some are good, some 
are bad, some are incredible, and some are 
terrible). If we use the statistic that 7% of 
magicians are women, fair representation 
would mean that statistically, in our magical 
resources 7% should be women. 

If you have always had someone who looks 

like you do your dream job the idea that 
representation is necessary may seem 
irrelevant. But, let’s look at it this way (it’s 
important to note for the purposes of this 
analogy “you” refers to a man). Have you ever 
gone into a Victoria Secret or any lingerie 
store? It was most likely to buy something 
for someone else. Did you feel out of place, 
like you didn’t belong, even though you have 
every right to be there? That feeling, the 
discomfort, and being unsure of yourself, that 
is how it feels to be a minority in a situation 
with no other minorities. Now imagine in 
the same store that you see another man, 
similar to you they are shopping alone. You 
look at each other and there is reassurance 
that you are not alone. That feeling is all the 
confidence you need to keep shopping.

Representation affects how we view the 
world. Similarly, incorrect representation 
alters how we view ourselves, and it can 
show how the world views us. This isn’t a 
hypothetical concept but a reality that is 
studied by psychologists. A study* was done 
in 1940 which has been repeated several 
times since; the repeated studies found 

There are many buzzwords when it comes to equality. 
Millennials and Gen Z’s grew up with these words being 
used to describe inclusion, but other generations have 
another association with them. One of the goals of this 
column is not to tell you what to think, but to explain the 
ideas from another perspective. 

THE VICTORIA 

SECRET ANOLOGY
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similar results as the original study. That black children, between 3- 
and 7-years old saw, and on some level, felt the discrimination and 
prejudice in society and it negatively affected their self-esteem. 

How it affects magic’s next generation.
Representation affects everyone differently, to understand its 
importance you have to listen to the future generation. I was 
at MagiFest last year. There was a day when a local elementary 
school came to watch a show. I was on my way into the conference 
room when a courageous little girl practically shouted, “Are you a 
magician?” as I walked past. She commanded my attention instantly. 
I don’t know if you’ve ever met a child who was the embodiment of 
showmanship, maybe you were once that child, but she certainly 
was. She had a determination about her, the class had been told 
they were going to a place where everyone was a magician. Looking 
around I knew I was probably one of the first females she had seen 
that day.

 

“No, I’m not,” I replied, and her shoulders sank! It was obvious that 
this was disheartening for her to hear “There are plenty of incredible 
magicians who are women.” I said, almost justifying my answer. She 
shrugged her shoulders, without the same spark as when she first 
stopped me in my tracks. Now, this was one instance, one story 
similar to many little girls disheartened by the lack of magicians 
who are females. My friends going into other male-dominated 
industries all speak of the same story. Growing up they didn’t think 
they could do their dream jobs because they didn’t see anyone who 
looked like them doing it. Having someone that is similar to yourself 
to look up to in your career is a powerful influencer. It can alter your 
perspective on whether it is possible for you to follow your dream. 
The influence of those following our dreams means it is easier to be 
a white male magician (not easy, but easier) which could be why the 
percentage of women and minority magicians is still so low. 

We all hear each other say “we need more women in magic” or 
“we need more people of color in magic” and in general how 
we need more minorities. But statistics show we are not fairly 
representing the people in magic who fall under the term 
“minority.” Why would the future generation want to be involved 
in an industry like that? It is up to us to create a world where 
everyone feels welcome.

The request is not to have equal representation, but fair and 
accurate representation. We should represent the world of magic 
in a way that shows that you can be a magician no matter who 
you are. To be a magician all that matters is that you keep striving 
to improve, you love the work you do, and you share that love 
with others. 

 

Until next time…

 

Felicity 

*The Study was don’t by Dr. Kenneth and Mamie Clark, entitled 
“The Doll Test.” It was for The Supreme Court Case Brown v. Board 
of Education which removed segregation from public schools. 
Results and information about the study can be found here:  
https://www.naacpldf.org/ldf-celebrates-60th-anniversary-brown-
v-board-education/significance-doll-test/
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importance you have to listen to the future generation. I was 
at MagiFest last year. There was a day when a local elementary 
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around I knew I was probably one of the first females she had seen 
that day.

 

“No, I’m not,” I replied, and her shoulders sank! It was obvious that 
this was disheartening for her to hear “There are plenty of incredible 
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The influence of those following our dreams means it is easier to be 
a white male magician (not easy, but easier) which could be why the 
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*The Study was don’t by Dr. Kenneth and Mamie Clark, entitled 
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RUN WOLF RUN 2
CHANCE WOLF

The classic plot has been changed and now stars 
our very own “Wacky Wolf” as the mischievous 
“Egg Bandit” who raids the Chicken Coop trying 
to steal eggs to pay his back rent! How else do 
you think a Wolf pays his rent? With the help 
from the kids, the Wacky Wolf can never seem to 
catch a break as he is caught by the kids running 
back and forth, popping up and down from 
his house and peaking out from the side of the 
Coop! All along the magician never seems to see 
the Wolf and his antics. Eventually, ALL 4 DOORS 
are opened as the magician tries to find the Wolf 
only to find he has VANISHED! After the kids have 
settled down from Laughter and Screaming, 
the Wolf is finally found hiding in the Magicians 
pocket or anywhere you prefer!

Mechanically inspired by the Classic “Run Bonzo 
Run” created by the late great Jack Hughes. We 
have taken this effect and created a prop that is 
Visually and Mechanically SUPERIOR to any “Run 
rabbit Run” type effect in magic history!

FEATURES:
Alumi-Core Structure: CNC Machined from and 
Aluminum Surface/Nylon Core material with an 
Enamel Baked Finish. Assuring a long lasting, 
corrosion free prop.

Digitally Printed Graphics:  All artwork has been 
Hand Drawn by Chance Wolf himself and digitally 
colored. Finally, the art is digitally printed into 
a rich colored decal and laminated making it 
nearly indestructible!!

Custom Pivot Arm Assembly: The Pivot Arm 
Mechanism, which is what makes the Wolf travel 
back and forth, was custom designed by Chance 
Wolf giving you the SMOOTHEST operation you 
have ever seen. We use a Nylon Sleeve Bushing 

THIS IS ONE OF THE BEST QUALITY MAGIC PROPS I HAVE SEEN IN MY CAREER. 
CHANCE IS WELL KNOWN FOR PRODUCING THE HIGHEST QUALITY PROPS AND 
VENTRILOQUIST FIGURES. IF YOU WANT QUALITY MAGIC THAT IS MADE TO WORK 
AND ENTERTAIN YOU NEED TO VISIT HIS WEBSITE NOW.

THIS PROP IS A REMAKE OF THE CLASSIC RUN-RABBIT-RUN. WHEN EVERY I AM ASKED 
TO DO FAMILY SHOWS THIS IS THE ONE ROUTINE I ALWAYS BRING WITH ME. THE 
REACTION FROM THE KIDS IS THE BEST YOU WILL EVER GET. 

HAVING OWNED MANY VERSIONS OF THIS ROUTINE OVER THE YEARS I INSTANTLY 
FELL IN LOVE WITH RUN WOLF RUN. THE MECHANICS ON THIS ARE SO SMOOTH AND 
MAKING THE WOLF RUN FROM SIDE TO SIDE IS A DREAM. 

THE LOOK OF THE ENTIRE PROP IS SO COLORFUL AND THE CORE-STRUCTURER IS 
ALUMINUM SO IT’S MADE TO LAST, AS WELL AS BEING LIGHT FOR THE SIZE OF IT. 

CHANCE HAS GIVEN A REAL CARTOON FEEL TO THE WOLF AND THE CHICKENS IN THE 
COOP. ANOTHER REASON I LOVE THIS SO MUCH IS THE STORY ABOUT THE BIG BAD 
WOLF TRYING TO GET OVER TO THE CHICKEN COOP. IT’S A GREAT THEME AND YOU 
CAN HAVE SO MUCH FUN WITH THE WOLF. CHANCE HAS ADDED AN EXTRA ELEMENT 
WHERE THE WOLF NOT ONLY RUNS ACROSS, AND POPS OUT OF THE COOP, BUT ALSO 
POPS UP AND DOWN AT YOUR COMMAND FROM THE WOLF HOUSE. THIS TAKES IT 
TO ANOTHER LEVEL OF FUN WITH THE KIDS YELLING THEY SEE THE WOLF AND YOU 
LOOKING AND NOT SEEING IT.

AS FAR AS KIDS MAGIC GO THIS IS CERTAINLY ONE OF THE VERY BEST TRICKS YOU 
COULD INVEST IN. IF YOU PERFORM ANY TYPE OF FAMILY SHOW YOU NEED THIS 
PROP.

PRODUCT HIGHLIGHT
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which travels along a 3/16 diameter Rod. Solid as a Rock 
and ready to roll!

7” Tall Wacky Wolf Cut Outs: We made the Wacky Wolf 
taller than any other version. He stands at 7” Tall, 1/8” 
Thick and is easily visible with his Multi-Color Graphics!

POP-UP Wolf!:  We’ve added a NEW FEATURE not seen in 
typical “Run Rabbit Run” effects. The “Pop-Up Wolf”. You 
can POP the Wolf up above the roof of his house at any 
time which adds another “Look No See” dynamic to this 
effect!!

Peaking Wolf: The Peaking Wolf” features smooth 
mechanics and a Rubber Cap covering the Thumb Lever 
for a comfortable grip.
Rare Earth Magnetic Door Latches: We have embedded 
Rare Earth Magnets which gives a maintenance free 
door latching method.
Complete Operating and Routine Instructions included.
Size: 23” Wide x 12” Tall x 1”Thick

"The very best version 
of this classic magic 
every produced. It 

has lots of extra little 
touches that make this 

the perfect routine.”
- Paul Romhany
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MY THOUGHTS:
Chance Wolf is an artist. His creations are some of best magic props ever  
produced with such high quality and craftsmanship.  The color alone on 
this is very eye catching and the graphics are cartoon in nature that give 
it a real fun feel. 

There are many extra little ideas that I have not seen before. The first 
is the feet added on to the bottom of the prop. This now allows you to 
stand the prop on the table so it’s in full view. When performing you 
hold it in your hands, but it’s a great feature with the padded feet so 
you can sit it down. You also receive two Wolves. Another added feature 
is that the wolf can now go and up down from his house. This had an 
added bonus when he pops up and gets the kids going. 

The mechanics of the Wolf moving across and popping out of the Coop 
are the smoothest I’ve seen. You have full control of the wolf going 
across from his house to the chicken coop. 

Another fun feature are the chickens in the coup. When you open the 
door you see these fun chickens that the wolf is trying to get.  The doors 
lock with magnets so they won’t open unacceptedly. 

So much work has gone in to producing the best version of this classic 
routine ever conceived. If you are a working magician and perform for 
family audiences then this would be a great investment. It’s built to last 
and is now even more entertaining with the added features.

PRICE: $450 US plus shipping
AVAILABLE: www.wolfsmagic.com

http://www.wolfsmagic.com
http://www.wolfsmagic.com
http://www.evaporationtrick.com
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https://www.ultimatemagicproductions.net/store/p8/Extreme-Hanky.html


https://www.ultimatemagicproductions.net/store/p8/Extreme-Hanky.html
http://www.playingcarddecks.com
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 A soda can from shoe repeat! 

In the subsequent articles the use of a soda can is the link. These 
articles will cover the standard can from shoe, type of shoes, 
working surrounded, large stage venues, double and triple loads.

In my case the coke can has been chosen for its easily recognizable 
brand. I feel it is important to use a well-known brand with these 
type of routines so people can relate and sublimely assume the 
can isn’t a prop. 

For many years I performed the standard coke from shoe and to 
be honest have no idea how the idea came about for a double 
load. I do know I was playing around with multiple load ideas so 
the subconscious must have been put to work. I was working on 
a liquid transposition and the nesting idea was an off shoot. As far 
as I know I have an original idea here, but I have recently been sent 
an advert for a nesting can set. There are multiple cans produced. I 
have not seen these gimmicked cans so I cannot comment if they 
would be suitable for the soda can from shoe.

The gimmick is a slight effort to make as you will require a person 
with a lathe but for the lateral thinker it is worth the effort. I might 
add this is in my current shows, both adult and children so not that 
keen to over promote it! It has become a signature piece within 
my show.

EFFECT 
The performer complains something is in his shoe, reaches down 
and tips out a small coin or small bits of confetti. After a brief 
moment the audience notices a can of coke in the shoe. The can is 
removed and the performer mentions that the can is sealed, so he 
will keep it for later. The can is placed on his table and suddenly a 
second can appears in the shoe. This is also a sealed can. 

REQUIRMENTS
Gimmicked can 

You require two cans one slightly larger than the other. The size 

COLIN 
UNDERWOOD

MAGIC TRICK

Fig. 1

Fig. 2

Fig. 3

ROUTINE
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of cans varies in different regions of the world. My cans are 330ml and 
200ml. (photo 1.)

METHOD ONE
Take the larger can and pierce two holes in the bottom of the can with 
a large nail. (Two holes speeds up the draining of the coke liquid) 

Drain the liquid and ensure it has been washed out and then dried out 
by leaving it standing in warm room or sunshine. (I live in Africa) 

Mix fiberglass resin to the correct proportions but I have found that it 
is better to add a lot more of the reactor so the drying process is faster. 
This is a little trial and error so I suggest a few cans be made at one 
time. 

The resin will heat up and solidify. You must top up when the resin is 
still reacting so that it solidifies as one unit, otherwise it tends to crack. 
Be aware the resin has a small shrinkage factor.

Leave the can to cool down and you are ready to take it to a friendly 
engineer. Have him turn out on a lathe the inner portion of the can 
and resin. (The resin is the solution to turning the can on a lathe) 

The open portion must be big enough to allow the smaller can to slide 
in freely. The can will protrude a slight bit at the end. The inner surface 
of the resin should be as smooth as possible. 

The can is now ready to be used. (photo 2 )

ALTERNATE METHOD
It is possible to empty a can and cut the bottom off with tin snips 
insert a plastic tube slightly larger than the inner can, glue in place 
with epoxy and you have the same result. You will have to ensure the 
bottom of the can is not exposed and the can cannot be put down on 
table.

You can also substitute the soda can with a plastic container which are 
easier to cut open. (photo 8 )

The gimmicked can and load are placed in the back pocket for quick 
retrieval. I suggest the can sticks out of the pocket by placing a cloth 
or ball below the can. 

The classic rock from shoe is performed to load the can in shoe. I 
recommend a slip on type shoe and not with laces. I have rubber 
insteps for my feet which I use in the routine or I remove so the soda 
can slide in more easily. 

I recommend the use of a small item in the shoe, which you tip out 
and is used as the premise and misdirection for the load. The shoe is 
taken off and the item is tipped out, under this misdirection you make 
the load. I have personally never been a fan of the direct loading of the 
object as you take off the shoe.

ITEMS TO USE FOR THE MISDIRECTION
The item in the shoe will depend on the performing environment.

A dollar size coin.

 I use this in close up settings and is particularly effective in malls with 
ceramic floor tiles. The coin is large enough to be seen and has an 
auditory aspect. 

The coin can be reset once the can has been produced and the shoe 
replaced on your foot.

Small pieces of playing card or paper. (Confetti is too thin and will 
stick) 

Place the pieces down the side of foot and shoe. Do not place the 
pieces in the shoe and then putting the shoe on. The heat and sweat 
from your foot will stick all the pieces together. 

Fig. 4

The paper is used for very large stages or arenas. The shoe is taken off 
and raised up high to let the true visual nature of the paper coming out 
to be seen. 

I performed in Ferrari World Abu Dhabi for four months on a large open 
stage. It was there that I came up with the following routine.

The load soda can be hidden on a hat rack behind a jacket.

A bright colored sticky note was placed on the stage, sticky side 
upright. This enabled me, at appropriate moment to stand on the sticky 
note and then “notice” the situation. Some comedy antics as I try shake 
off the note. Eventually I brace myself against the hat rack to remove 
the shoe. The same color paper as the sticky note flutters out of the can. 
Under this misdirection I teal can from behind the jacket. (The jacket 
was used later in another routine) 

I proceeded as per normal to reveal the can. I had not made the 
gimmick can at that stage, so the routine was one can from shoe. 

I stole the can from the hat rack as I interacted with audience before the 
show and they would have noticed the soda can in my back pocket.

I include this routine here as it is pertinent to soda can productions 
from shoe.

I currently use the instep of the shoe as misdirection. This allows me to 
walk normally without set up and perform anytime. I pretend there is a 
problem with my shoe. I take it off and notice the rubber in step or sole. 

I load soda can under this misdirection. 
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The can is allowed to slide down from toe section into view. The shell is 
removed without letting the inner can from being seen. Hold the inner 
can in place by squeezing the shoe. Reveal the can by letting go the 
pressure and inner can will slide into view.

AUDIENCE SURROUNDED 

It is possible to load the shoe with spectators surrounding you by 
making sure you are standing very close to a spectator on your right 
hand side. The spectator acts as a screen for the steal. You must ensure 
you are wearing a jacket to hide the can in back pocket. You have to 
play very large bold movements and make sure the focus is on the shoe 
and the object in the shoe.

Fig. 5

Fig. 6

Fig.7

Fig. 8

COPYRIGHT to this routine is owned by Colin Underwood 
- you may not produce this for resale puproses.

Silhouette is unlike anything you've witnessed before.
With a simple shadow, Tobias Dostal creates a moment so pure, so impossible,
and so visceral that it could start a religion. imply put, Silhouette gives you the

uncanny ability to manipulate and interact with shadows. 

PEGANIRP MAGIC

MAGIC
WAREHOUSE

PIPER MAGIC

MJM MAGIC

HOCUS-POCUS
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LOUIE FOXX 
TSA TRICK 

EFFECT:  You explain to the audience that 
you have a unique packing style when 
travelling.  Instead of a packing list, you have 
a bunch papers with individual things on 
them, you lay out the papers, put them bag 
as you pack the item on the paper.  You now 
introduce a bag full of papers, grab handful 
and read them out to show they’re different.  
Two people from the audience reach into 
the bag and take out a card.  You then call 
attention to a large piece of paper in the 
bag, have someone from the audience take 
it out and read it.  The paper is from the TSA 
and it say that they’ve removed items from 
your bag, your “right shoe and left sock”.  The 
people from the audience read their papers 
and theirs say Right Shoe and Left Sock!

For a kicker you call attention to your feet and 
you are missing your right shoe and your left 
sock!

NEEDED:  You need a clear force bag with 
three pockets.  You will need about 60 index 
cards.  You will write “Right Shoe” on 1/3 
of them, fold them in half individually and 
put them into one of the outside pockets 
of the clear force bag.  Next you will write, 
“Left Sock” on 1/3 of them, fold them in half 
individually and put these into the other 
outside pocket of the clear force bag.  Finally, 
on the last 1/3 of the index cards you will 
write different items on them that you would 
travel with, like “Toothbrush” and put these in 
the middle compartment. 
You will also need a TSA Note.  I scanned TSA 
header from one of the notes that they leave 
in your bags when they search your checked 
bags.  If you don’t have one of these notes, 
you can find the by doing a Google Image 
search. 

My note reads:

To protect you and your fellow passenger, the 
Transportation Security Administration (TSA) is 
required by law to inspect all 
checked baggage.  

As part of this process we removed the following 
item(s):

For packing tips and suggestions on how to 
secure your baggage during your next trip, 
please visit:  
         www.tsa.gov
We appreciate your understanding and 
cooperation.  If you have any questions, 
comments, or concerns please contact the TSA 
Contact Center:

After the part that says, “we removed the 
following item(s):” you will handwrite “Right 
Shoe” and “Left Sock”.   This note goes into the 
middle compartment of the clear force bag. 

SET UP:  You will need to loosen the laces 
on your right shoe and not wear a sock on 
your left foot.  You will also need something 
onstage that you can step behind and leave 
a shoe unseen.  I use my case that sits on the 
floor of the stage.  
Routine: 

“I love travelling and have been doing since 
I was a kid…so for about 2 years.  I’ve visited 
all but three states.  I’m missing, Alabama, 
Arkansas and Canada.  I’ve got a unusual 
method of packing, I don’t have a list, I write 
everything on paper and keep them in a bag.  I 
also need two people to help me out onstage.”

Invite to people to the stage, and as they are 
coming up, walk behind your case as you say 

the above lines to get the clear force bag, 
and while you are doing that you will also 
secretly remove your right shoe, leaving it 
out of view behind your case.   

 “There’s things like toothbrush, gym shorts, 
Taylor Swift tank top…”

Reach into the middle compartment and 
read off the cards what you take out, the put 
them back into the middle compartment.  
“Would you take one and would you reach in 
and take one”

Have each person pick from a different 
outside compartment, so one person has a 
card that says Left Sock and other has the 
Right Shoe card.  

“Would you read what you have…”
They read their cards out loud.

“Oh, I’m glad neither of you took the big paper 
out of bag.”

Reach in and hand it to one of the people 
onstage. 

“It’s a note from the TSA that they leave when 
they inspect your bag.  You know what TSA 
stands for?  Take Stuff Anytime!   What did 
your card say…and yours?”

Have them recall what they picked. 

“Would you please read the note from the 
TSA?”

Stop them after they read the part about 
the right shoe and left sock.  Once you’ve 
gotten the audience reaction, direct their 
attention to your missing right shoe and lift 
your pant leg up to show the missing left 
sock! 

NOTES:  The clear force bag I use is made 
out of Ziploc Bags, but any style will work.
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and theirs say Right Shoe and Left Sock!
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bags.  If you don’t have one of these notes, 
you can find the by doing a Google Image 
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secure your baggage during your next trip, 
please visit:  
         www.tsa.gov
We appreciate your understanding and 
cooperation.  If you have any questions, 
comments, or concerns please contact the TSA 
Contact Center:

After the part that says, “we removed the 
following item(s):” you will handwrite “Right 
Shoe” and “Left Sock”.   This note goes into the 
middle compartment of the clear force bag. 

SET UP:  You will need to loosen the laces 
on your right shoe and not wear a sock on 
your left foot.  You will also need something 
onstage that you can step behind and leave 
a shoe unseen.  I use my case that sits on the 
floor of the stage.  
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I was a kid…so for about 2 years.  I’ve visited 
all but three states.  I’m missing, Alabama, 
Arkansas and Canada.  I’ve got a unusual 
method of packing, I don’t have a list, I write 
everything on paper and keep them in a bag.  I 
also need two people to help me out onstage.”

Invite to people to the stage, and as they are 
coming up, walk behind your case as you say 

the above lines to get the clear force bag, 
and while you are doing that you will also 
secretly remove your right shoe, leaving it 
out of view behind your case.   

 “There’s things like toothbrush, gym shorts, 
Taylor Swift tank top…”

Reach into the middle compartment and 
read off the cards what you take out, the put 
them back into the middle compartment.  
“Would you take one and would you reach in 
and take one”

Have each person pick from a different 
outside compartment, so one person has a 
card that says Left Sock and other has the 
Right Shoe card.  

“Would you read what you have…”
They read their cards out loud.

“Oh, I’m glad neither of you took the big paper 
out of bag.”

Reach in and hand it to one of the people 
onstage. 

“It’s a note from the TSA that they leave when 
they inspect your bag.  You know what TSA 
stands for?  Take Stuff Anytime!   What did 
your card say…and yours?”

Have them recall what they picked. 

“Would you please read the note from the 
TSA?”

Stop them after they read the part about 
the right shoe and left sock.  Once you’ve 
gotten the audience reaction, direct their 
attention to your missing right shoe and lift 
your pant leg up to show the missing left 
sock! 

NOTES:  The clear force bag I use is made 
out of Ziploc Bags, but any style will work.
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The RIFFLE FORCE

DAVID J. ATTWOOD

The magic set that given as toys to the seven year old, opens a door 
to the world of magic. From our first ghost vase, the foundation 
to our house of magic begins. As the magi begins to discover the 

secrets, they start to collect techniques and moves to be stored in their 
stores of knowledge. If we were to wander over to the magician’s pantry 
and pull open the door, sitting right in front of the thumb tips, cut and 
restored rope, classic palms and one ahead, we find the card forcing 
techniques.

Just the ability to have someone select a card from a shuffled deck and 
have it end up in your wallet...in a sealed envelope even is powerful 
magic. Many of us finger flickers utilize the criss cross, the balducci and 
some of the more daring have delved into the classic. All have their 
place in certain effects. Having a couple of sure fire force techniques in 
your toolbox is vital for a magician growth as a cardician. The force in 
my utility belt that is sure fire when I have to nail it each and every time; 
the riffle force.

Most magicians are familiar with the riffle force. It’s a staple for the card 
slingers all over the world. I have seen many amateurs run their thumbs 
down the deck inviting me to call out stop and just butcher this elegant 
and powerful technique. With just a few tweaks of grip, timing and 
finesse, this pedestrian sleight can be sculpted into a beautiful magician 
fooler.

PHASE 1
The first thing you are going to need to do is ensure that the force card 
is a little higher up in the deck than half way because you are going 
to want to riffle down past the force card. Then you are going to need 
to obtain a pinky break over the force card. The first step to making 
this force a thing of beauty is to ensure that the break is held with the 
smallest flap of skin that you can manage and still maintain control over 
the break.

One of the things to watch for here is the tell tale line on the front edge 
of the deck that forms where the cards above the break are pushed 
slightly askew because of inconsistent pressure on the two halves of the 
deck. The first problem is that it can be visible to the more observant 
spectator. What we want to strive for is the pack separation to be 
minimal. The second is sometimes there may be an audible “SNAP” 
when you run your thumb past it.

It is extremely difficult to maintain the break without a slight visible 
break because the index finger and the majority of the thumb have 
to be free to work the sleight. One thing to work on is the pressure 
between the middle, ring finger and the heel of the thumb.

That helps and leave the thumb and index free to do the work. Also,
a way to camouflage this tiny line is to lean the pack slightly up, angled 
up at the end closest to your victim. To hide the “SNAP” sound you have 
to run your thumb quicker over the separation.

PHASE 2
The index finger curls underneath the face of the deck. The first flange 
pushes upwards creating pressure to facilitate the riffling.
Run the tip of the thumb down the outer left corner of the deck.
This is where the timing comes in to place. You want to ask them to call 
out stop but it needs to be timed for your thumb to get just past the 
break. This is way the force card needs to be a little bit higher in the 
deck than halfway. With a little practice, you can time the riffling of the 
cards with your patter.
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minimal. The second is sometimes there may be an audible “SNAP” 
when you run your thumb past it.

It is extremely difficult to maintain the break without a slight visible 
break because the index finger and the majority of the thumb have 
to be free to work the sleight. One thing to work on is the pressure 
between the middle, ring finger and the heel of the thumb.

That helps and leave the thumb and index free to do the work. Also,
a way to camouflage this tiny line is to lean the pack slightly up, angled 
up at the end closest to your victim. To hide the “SNAP” sound you have 
to run your thumb quicker over the separation.

PHASE 2
The index finger curls underneath the face of the deck. The first flange 
pushes upwards creating pressure to facilitate the riffling.
Run the tip of the thumb down the outer left corner of the deck.
This is where the timing comes in to place. You want to ask them to call 
out stop but it needs to be timed for your thumb to get just past the 
break. This is way the force card needs to be a little bit higher in the 
deck than halfway. With a little practice, you can time the riffling of the 
cards with your patter.

The timing should be like this.
Hold the pack out towards the spectator.
“Just call out stop….”
start riffling through the cards. “
...any time you want.”

The trick is to finish the statement right at the force card.
Once the spectator calls out stop, stop immediately and really pull 
down on that card to widen the break. This needs to look as fair and 
open as possible.

The thing to remember, as with any forcing technique, is that the 
subtext that needs to be conveyed to the audience is that you do not 
care where the spectator stops. It must come across as though all you 
are trying to do is facilitate the openness and fairness of the choice.
What really brings this home is the next phase.

PHASE 3
With your right palm facing up, you are going to insert your right 
middle finger into the break DEEP but at an angle This is vital to the 
move. It tells everyone that you are not going to try any funny business 
and that this is DEFINATELY the card that they chose and definately the 
card that they are going to be offered.

Pull your middle finger three quarters of the way across the front
of the pack, separating the two packs clearly. 

Now you are going to rotate your left hand palm up and simultaneously 
rotate your right hand palm down in order to get your thumb to the 
back of the pack. From the spectator’s perspective you are just going 
to lift of the top pack from the bottom pack, which you are, however 
(sneaky sneaky) you are going to bring your thumb to the pinky break.
As the hand is rotating, the middle finger very subtly rotates and slips 
out of the front break that it was holding.

PHASE 4
The thumb lifts off at the pinky break at the back of the deck and the 
tilts slightly up to conceal the changing of the middle finger’s position.
Once the two packs are separated, relax all of the fingers of the left 
hand to further convey the openness of the actions.
Done correctly, this is a solid and convincing force.
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HERE’S A TIP – SEND A COPY 

OF YOUR RIDER TO YOUR 

CLIENT AND THE VENUE 

MANAGER! DON’T ASSUME 

THE CLIENT WILL FORWARD 

IT ALONG TO THE VENUE IN 

TIME. PLUS, IT’S A GOOD 

THING TO FOLLOW IT UP 

WITH A PHONE CALL JUST TO 

BE SURE,

pieces of pipe together. The end result had the mic pointing at my forehead. On 
top of that, the cable was so short that I had to step over it every time I crossed 
the stage.

Be specific! “One SM58 Microphone with 25 feet of cable connected directly to 
the sound system and one adjustable microphone stand.”

And here’s a tip – send a copy of your Rider to your client AND the venue man-
ager! Don’t assume the client will forward it along to the venue in time. Plus, it’s 
a good thing to follow it up with a phone call just to be sure. Once during the 
holiday season, I did not send my Rider. Instead, I decided to visit the venue and 
meet with the owner (who was also the client) to discuss and physically show 
him where to put my stage and how to set up the room. He agreed. Upon arriv-
al at the show my stage wasn’t where we had discussed. Why? Because he felt 
like it. The stage I was now going to have to share with the band, (all friends of 
mine and very accommodating), was in the worst possible location to be seen 
by the audience and it was right in front of the dance floor. After a little finesse 
and explanation (and a management phone call to the owner) I was able to 
have the room rearranged at the last-minute back to what we had previously 
agreed.

I learned my lesson. From now on, everyone gets the Rider and a phone call just 
to clarify all details.

On the previous page is an example of my simple, Corporate, Stand-up Show 
Rider. Feel free to cherry-pick any requirements that will work for you. I send 
this one when I’m going to be in a banquet hall or conference centre. I have a 
number of Riders for different situations.

Notice that I told them that these requirements are not for me, but rather for 
the audience’s enjoyment. I told them the size of performing space I need, 
where it is to be placed, how much time I need to set-up, my tech needs and 
when the best time is to perform. Plus, I get a meal as well!

I purposefully put in the “box bullets” so that they client and venue manager 
will check off the items as they are agreed to. Plus, they have to sign it and 
return it.

So, what if you arrive and your rider is not adhered to? That depends on what 
item(s) it is and can it be remedied respectfully. In my experience, most of the 
time if things were not arranged the way I needed them, it was the fault of the 
venue. They answered my ‘Why?’ with ‘That’s not the way we do it’ or ‘We didn’t 
want to move the stage’ or ‘Too bad’ (that last one is rare). You can adapt as best 
you can with some of the things. DJ’s don’t need to be seen, only heard so they 
may vacate the stage if you buy them a beer and negotiate. You can also offer 
to move the tables yourself so that they are where you need them. And you can 
also refuse to perform. A rider is as much a part of your agreement as the per-
formance. If you were to arrive and your client told you that they had a change 
of plans and cancelled you, you’d expect to get paid.

It’s the same thing with a Rider. If you arrive and your requirements are not (and 
cannot) be met, then you can’t do the show you were hired to do. Use tact and 
be respectful and don’t be a ‘diva’. Most things can be adjusted but stand your 
ground on the things that you require. 

And be prepared to walk away. It is better to forfeit the show and the fee then 
to go on and do a bad show that is not your fault, just for the money.

Remember the audience has no idea that the client or the venue messed up on 
your rider but they will know a bad performance when they see one. 

And there you have it. Now open up your word processor and get busy on 
creating your own Rider. You won’t regret it.

https://www.amazon.ca/Artful-Mindfulness-Art-Artists-Secrets/dp/1530577837


62 FEBRUARY  | 2020

HERE’S A TIP – SEND A COPY 

OF YOUR RIDER TO YOUR 

CLIENT AND THE VENUE 

MANAGER! DON’T ASSUME 

THE CLIENT WILL FORWARD 

IT ALONG TO THE VENUE IN 

TIME. PLUS, IT’S A GOOD 

THING TO FOLLOW IT UP 

WITH A PHONE CALL JUST TO 

BE SURE,

pieces of pipe together. The end result had the mic pointing at my forehead. On 
top of that, the cable was so short that I had to step over it every time I crossed 
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this one when I’m going to be in a banquet hall or conference centre. I have a 
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where it is to be placed, how much time I need to set-up, my tech needs and 
when the best time is to perform. Plus, I get a meal as well!

I purposefully put in the “box bullets” so that they client and venue manager 
will check off the items as they are agreed to. Plus, they have to sign it and 
return it.

So, what if you arrive and your rider is not adhered to? That depends on what 
item(s) it is and can it be remedied respectfully. In my experience, most of the 
time if things were not arranged the way I needed them, it was the fault of the 
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http://www.lewinenterprises.com
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For many collectors the hunt is often more satisfying than acquiring the 
item itself.  This is particularly true for magic props because dealer ads 

often exaggerate wildly!

“It was twenty years ago today …”

Twenty years ago, I began MartinsMagic.com.  
I didn’t consider myself a serious collector, 
but I was accumulating a decent, modern 
collection including items from: Alan Warner, 
Mel Babcock, Richard Gerlitz, Collectors’ 
Workshop, Viking Mfg. 

My profession was creating complex web-
systems and so I built a website for my magic 
collection. In October 2000, MartinsMagic.
com was officially launched and by January, 
2020 I had spent over $800,000 and over 
11,000 hours on it.  This article relates some 
of the best practices I have learned during 
the process.

CAPTURE BIG IMAGES AND LOTS OF 
THEM

When I began MartinsMagic.com my primary 
focus was on creating lots of high quality 
images. 
• Use large dimensions.  Since 2014 I have 

used 1600x1600 pixels; you can reduce 
but not increase this, so always use as 
large a resolution as possible.  Modern 
cameras and phones produce at least 

4000x3000 and disk space is plentiful 
so there is no excuse not to use large 
images.

• Use consistently sized images. Square 
images tend to look good on every device 
(mobile, tablet, and desktop).  Some 
props (e.g. 6-foot guillotines) have no 
easy square representation but most do.  
If you don’t choose a square your images 
might get cropped and omit useful 
information.

• Use sensible names for all images.  To 
make it easy to find and sort images, 
instead of IMG_4651.jpg (directly from 
your camera) use:

• an all lower-case descriptive name,
• using dashes to separate the words and 

avoid spaces,
• start with the creator or dealer,
• followed by the name of the effect,and 

end with the sequence number of the 
photo,

• e.g. mel-babcock-rainbow-die-box-01.jpg

• Use a consistent background color.  I 
have started with black, then hardwood, 
to mainly white today.  Keep the 
background as neutral as possible so that 
it looks good on most websites.  I have 

found white to be clean and flexible, 
but it does depend on what you are 
primarily photographing.  For best 
quality results purchase a professional 
tabletop photo studio.

• Make sure you are close, and the 
lighting is bright.  Often magic props 
can barely be seen because they are 
so dark, out of focus, or too far away.  
Getting the lighting right is the most 
important thing you can do to show off 
your magic.

• Take lots of photos. Take as many photos 
as you can to tell the story of the effect 
or show off the features of the prop.

ENJOY THE HISTORY NOT JUST THE HUNT

For many collectors the hunt is often more 
satisfying than acquiring the item itself.  This 
is particularly true for magic props because 
dealer ads often exaggerate wildly! Just 
because you spend $2,000 on a prop does 
not mean it will be well made, have a clever 
method or fool the audience.  However, the 
history of the prop can be quite satisfying, 
and you will have gained more than just a 
prop, with new details about the creator, the 
method, related effects, and sometimes juicy 
scandal. 

Andy Martin, Ph.D
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“It was twenty years ago today …”
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PHOTOS: You can see the progression of photos from black backround, wood grain to white.

With the abundance of online search tools and 1000s of well-priced 
eBooks and journals, it is easy to access vast amounts of information 
that was not possible even ten years ago.  All of the major journals 
and magazines are available through paid sites like Lybrary.com, Ask 
Alexander, and Genii, and lots of other information from free sites like: 
Internet Archive, MagicPedia, Zauber-Pedia, Conjuring Archive, Magic 
Reference, Conjuring Credits, Google, and The Magic Café.  Still others 
are listed here.

Magic Dealer catalogs are another useful resource for historical context.  
These are less readily available online, though Lybrary.com is a good 
place to start.  Ebay and other online stores have many choices which 
are very reasonably priced.  To create your own research library of 
searchable PDFs invest in a scanner.  But be warned, this can become 
quite an expensive habit. If you do build a large local collection, the 
best desktop search system I have found is called X1 Search.
To really enjoy the history of the prop, track down an early advert. If 
there are versions by different dealers and creators, track them down 
too.  Adding scans of these along with your prop images creates a 
very useful record.  I try to include the creator, prop-name, publication 
name and year/month in the name of the image when I save these files 
locally.
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WHAT INFORMATION SHOULD YOU 
RECORD?

Maintain as much information on each item 
as you can find; the more you have the more 
interesting and useful your site will be.  Initially 
you may find almost nothing, no matter how 
hard you search, but as your knowledge and 
library grows more information will be found. 
Record information such as:
• The full name, inventor, craftsman, and 

dealer. List as much source information 
as you can.  Who invented the idea, which 
craftsman built this version, who was the 
dealer who sold it originally and who you 
purchased it from.

• Alternate names. List all names, including 
foreign ones. Dealers will often change 
the name so that they can hide the 
creator and/or make an unauthorized 
copy.

• All Dates. The date the effect was 
first invented, when this version and 
subsequent versions were created, and 

when you acquired it.
• Price. What you paid for it and the retail 

price at the time of purchase.
• History. Add any historical details you can 

you provide about the prop.
• The Effect. This is a fundamental 

requirement for a magic prop. Use the 
instructions or an advert for the details.  It 
is important to record something about 
the effect otherwise you will forget it, so 
if you can’t find anything write it yourself 
while it is still fresh in your mind.

• Comments. Include comments about the 
prop, it’s construction, what it works well 
with, things to look out for, anything that 
helps in you use and or understanding of 
the prop.

• The Method. If you want to keep a record 
of the method this can be very useful too.  
But make sure this data is not publicly 
available; many systems allow for private 
notes.

• Categories and Tags. To make it easier 
to browse related items use high-
level categories e.g. Stage, Close-up, 
Mentalism, and any extra descriptive 
tags such as topics: e.g. Cups & Balls, Card 
Duck, Run Rabbit Run and creators: e.g. 
Alan Warner, Robert Harbin, Anverdi, Dr. 
Albo.

• Lots of Photos. As stated earlier, take as 
many photos as you can.

• Video. To really shine take a video of 
the prop in action.  I have started doing 
what I call “Speed Demos” for the rarer 
items I acquire. The process expands your 
understanding of the effect and is a boon 
for others who have never seen the prop. 

Even for props that are not particularly 
collectible, but are part of your performance 
repertoire, if you add a video it will jog your 
memory on how to perform the effect far 
better than any notes, instructions or photos. 

PHOTO: What the speed demo page looks like.

But be warned, this can become quite an expensive habit. 
If you do build a large local collection, the best desktop 

search system I have found is called X1 Search ...
If the product you are using is free, then YOU are the 

product.”

http://Lybrary.com
http://Lybrary.com
http://Lybrary.com
http://Lybrary.com
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Notice: videos can quickly fill up your server disk 
space and use a lot of bandwidth, so I primarily 
use YouTube instead of hosting them locally.  But 
always make sure you have a copy of the final 
video on your local (or cloud) storage, just in case 
something happens to your account.

WHICH ONLINE SYSTEM TO USE?

When it comes to blogs, online photo galleries 
and web stores there are no shortage of free 
and paid for systems.  
The popular free ones are:
• Facebook
• Instagram
• Wix
• Weebly
• Tumbler
• Wordpress.com
The fundamental problem I have with most 
free systems can be summed up with the 
adage: 

“If the product you are using is free, then YOU 
are the product.”

I don’t fully trust anything that is 100% free 
so when it comes to an online collection, I 
prefer to pay for it, even if it is a token amount.  
Many of the above systems offer paid versions 
which changes the equation considerably.  You 
should ask yourself these questions for any 
system you are considering:

• What are the final monthly fees once you 
have added all the items you expect to?

• Can they handle the number of items and 
the data you plan on adding?

• Will there be any restrictions on those 
items that impact what you are doing?

• Can you easily move to a different system 
should things change?

• 
If the answer is not “Yes” in each case, then I 
suggest you choose a different system.  
When it comes to paid for systems I would 
suggest:
• WpEngine
• GoDaddy
• Liquid Web
• Premium Magic Network (full 
disclosure: I am co-founder of this company 
with my wife Lori)

There are other options of course, and the key 
thing to ask is what do you want to achieve 
and how much effort do you want to put into 
the creation of the site vs the maintenance of 
the data.  For example, even though nothing 
is for sale on MartinsMagic.com it is built on 
top of a powerful ecommerce system called 
WooCommerce.  This is due to the size of the 
site (over 5,600 items, 75,000 images, and 2+ 
million words) having the extra power and 
capability of an ecommerce system adds 
flexibility and speed.
If you are serious about putting your collection 
online why not contact Premium Magic 
Network for a free consultation? In one short 
and free conversation you will learn at least 
three ways to improve your online presence.

Andy Martin, Ph.D.
Andy has been performing magic and writing 
software for almost fifty years.  In 1995, he 
built one of the earliest e-commerce websites 
which lead to his company’s IPO a few years 
later.  In 2000 he built his first professional 
magic website for Viking Mfg. Co. and he has 
been building magic websites ever since.  
Today he spends his time managing mission 
critical systems for the American Red Cross 
through his company Digital Cheetah 
Solutions, and working with his wife on cool 
magic websites at Premium Magic Network.
Andy enjoys combining his love of magic with 
his passion for writing software, and to keep 
his eye in he manages to perform a few times 
each year.
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JEFF CHRIStensen

If the name Michael Port sounds familiar to you 
its likely because you already own one or more 
of his business marketing books.  His popular 

works: Booked Solid and Beyond Booked Solid are 
both international bestsellers.  Conversely, you 
may be aware of him from his acting appearances 
on such popular syndicated television shows as 
Sex in the City or Law and Order.  If the latter is the 
case I won’t judge…my wife made me watch this 
show too!  I first became aware of Michael through 
his business communication book Steal the Show.  
I enjoyed Michael’s book so much that I signed up 
for his online mail list and soon started receiving 
informative videos about how to improve your 

presentation skills.  I was very impressed by the 
overall quality of this work and this led me to 
attend one of Michael’s live programs, which 
are held through his organization Heroic Public 
Speaking (HPS). In this month’s column I recount 
my experiences from participating in an HPS Core 
workshop with Michael, his wife Amy and their 
talented Heroic Public Speaking team.  

 

The HPS facility is located about 90 minutes 
outside of NYC in the town of Lambertville New 
Jersey, which sits along the picturesque Delaware 
River.  Once I’d signed up for HPS Core I received 
information about every question I could possibly 

“To be exposed when you are performing is 
where your truth strength lies.” 

Michael Port, Steal the Show

IS 
MAGIC

EDUCATION
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in voice, story telling or public speaking.  I know that your act and 
audiences will thank you for it! For more information on Michael Port 
and his Heroic Public Speaking programs can be found by going to:

 

https://heroicpublicspeaking.com/core/

 

In next month’s article I’m excited to share a recent interview that I had 
with the legendary Avner Eisenberg.

 

Remember, Magic is Education!

 

Jeff Christensen (M. Ed.)

Corporate-Infotainer.com

imagine.  The best places to stay, information on transport from 
nearby airports, food options and more.  The team at HPS also sent 
specifics about the course and how to best prepare.  It was enjoyable 
to read the various introductions at the HPS Facebook page as we 
heard from other like-minded folks from around the country who 
were also preparing to attend HPS Core.  This comfortable feeling 
continued throughout the entire weekend.  The staff at HPS is really 
to be commended for the professional, friendly and supportive 
learning environment that they create.  Simply every detail was 
looked after.  I can recall having to double check which session I was 
in and before I could even open up my binder to look an HPS staff 
member came over to me, greeted my by name and told me where 
my next session was!

 

The HPS core sessions covered a number of areas and it would be 
well beyond the scope of this article to share all of them.  I will try to 
give some highlights and briefly elaborate how these connect to my 
work and magic practice.  At HPS core, which is a two-day weekend 
workshop, you’ll find out about content development, script writing, 
and performance so that you can learn to give more transformational 
presentations.   One session was an Improv class entitled “From Stage 
to Page.” We performed short pieces in a variety of ways and the 
process was recorded using an app called Otter.  Otter allows you to 
take your sound files and convert them to text.  The benefit of using 
it in this way was to develop scripting that had a more conversational 
feel.  When we write scripts its important to do so in a voice that 
sounds conversational.  Writing our scripts on a computer can be a 
challenge as we can easily lose our voice.  We can often end up with 
scripting that sounds unnatural. The stage to page process helps 
alleviate some of that from happening.  You might consider using 
an app like Otter or other voice to text software to record your next 
rehearsal or performance so that your scripts have a more natural feel 
to them.

 

Another useful process that we practiced at HPS core was a hands 
on process for mining stories from our lives that could be shared 
from stage.  Not surprisingly, sharing our own stories as compared 
to someone else’s provides a much more authentic emotional 
connection.  Your audience ends up hearing your story and not 
someone else’s.  Wherever possible its always more advisable to use 
our own stories and experiences with our presentations.  The session 
also talked about editing stories and taught us that to change a 
story in service of the audience was ok. Conversely, to change, edit 
or combine stories to make ourselves sound better isn’t.  I could go 
on and on about the amazing learning experience that I had at HPS 
core but you’ll only find out by going yourself.   If you have primarily a 
speaking act then I would encourage you to consider further training 

“Not surprisingly, sharing our own stories as 
compared to someone else’s provides a much 
more authentic emotional connection.  Your 

audience ends up hearing your story and not 
someone else’s”
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PRODUCT HIGHLIGHT

SLIDER 2.0
VICTOR VOITKO A new system for the appearance/

disappearance and the visible flight of various 
objects (such as cards, coins, bills, spoons, 
forks and much more...)

Some effects.

1. A spectator signs a coin and coin moves 
from the one hand to the other in three 
different ways. And at the last move the coin 
slides on a chest of the magician from one 
side to another.

2.The spoon visible moves on your chest from 
one hand to other hand.

3. The fork or knife disappears in your hands 
etc...

For stage magic, for restaurant magic, close-
up magic and much more...  

This set includes:

Slider system - 1
Jumbo coins for routines - 2
Magnet Jumbo Coin - 1
Pin - 1

MY THOUGHTS:

You can pretty much set this up as soon as 
you get it and start trying out various objects 
to make travel. What I really like about this 
is that it is a great way to vanish objects. It’s 
a great option to the Topit because it uses a 
completely different system with no inside 
pockets etc. This is a mechanical marvel 
that allows you do some pretty cool things 
including appearances and vanishes.

ANOTHER INCREDIBLE PRODUCT FROM THE CREATIVE MIND OF VICTOR VOITKO. THIS 
CAN BE USED AS A SERIOUS PIECE OF MAGIC OR AS PART OF A COMEDY ROUTINE. 
IMAGINE YOU MAKE A COIN TRAVEL FROM ONE HAND TO THE OTHER AND THE 
AUDIENCE SEE IT GOES FROM ONE SIDE OF YOUR CHEST TO THE OTHER. IT’S A VERY 
FUNNY MOMENT, AND YOU CAN ALSO MAKE IT TRAVEL BACK AGAIN. ALL OF THIS IS 
COMPLETELY UNDER YOUR CONTROL.

YOU ARE LIMITED TO THIS JUST USING COINS. YOU CAN HAVE A SPOON OR OTHER 
UTENSIL TRAVEL FROM ONE SIDE TO THE OTHER, OR YOU CAN USE THE GIMMICK TO 
MAKE SOMETHING VANISH IN AN EXTREMELY CLEAN WAY SO YOUR HANDS ARE LEFT 
COMPLETELY FREE.

YOU RECEIVE AN EXTREMELY WELL MADE PROP THAT HAS MACHINED PARTS THAT 
RUN SMOOTHLY. THE METHOD IS CLEVER AND ONCE SET UP YOU’LL BE COMING UP 
WITH LOTS OF WAYS TO UTILIZE THIS TOOL.

YOU DO NEED TO WEAR A JACKET TO PERFORM THIS, BUT ONCE SET IT YOU HAVE THE 
OPTION OF LEAVING IT THERE OR TAKING IT OUT WHEN YOU DRY-CLEAN YOU JACKET. 

IMAGINE DOING A CARD TO POCKET ROUTINE WHERE A CARD VISIBLY TRAVELS FROM 
ONE SIDE OF YOUR JACKET TO THE OTHER AND INSIDE A WALLET. YOU ARE LIMITED 
ONLY BY YOUR IMAGINATION.

THIS IS AN EXTREMELY FUN ITEM THAT I CAN SEE MANY PEOPLE USING AS PART OF 
ANOTHER ROUTINE. 
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The Slider is made from plastic and about the size of 
your palm. It is pinned in to your jacket and has moving 
parts, etc. that make this do all the work for you.  It also 
comes with giant coins to get you started. Once you 
have this in your jacket you will want to just keep trying 
out different things and different ideas.

If you work restaurants you’ll love this because you can 
pick up a fork or spoon and cover it with napkin, then 
very cleanly vanish it, right in-front of their eyes. You are 
left completely clean. Another routine Victor shows you 
on the download tutorial is to vanish a knife and have 
it ravel across your chest, visibly, to one side and back 
again. It’s a very funny bit and again, in the restaurant 
situation would be a great visual.  

SLIDER - T-SHIRT.  
This is an accessory that is the idea type of t-shirt to 
wear when performing with a jacket, but it also has the 
added advantage of hiding any thread. Because of the 

design and nature of the fabric, not only 
does this look cool  and very modern 
under a jacket, but also allows threads to 
be hidden. This is the perfect accessory 
for the SLIDER.  While it certainly isn’t 
necessary I highly recommend getting 
the T-Shirt to go with it.  Even if you 
perform other black-art style close-up 
routines you will find this really helpful 
when hiding things. 

AVAILABLE: www.victor-voitko.com
SLIDER 2.0 : € 50.00
T-SHIRT: € 60.00

"This is such an 
amazing tool 

magicians will have a 
lot of fun with this.”

- Paul Romhany

http://2.The
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MENTAL TRILOGY
NICK LEWIN1 

PRICE $24.95
AVAILABLE www.lewinenterprises.com

Mentalists and magicians worldwide are going to be very excited 
about this release. A 15-minute piece of mental magic that involves 
three effects artfully blended into a surefire routine guaranteed to 
get a huge reaction from any audience. This effect has been the heart 
of Nick’s corporate show for over 25 years and is one of his most 
closely guarded secrets. The routine takes a series of predictions 
and revelations which escalate smoothly and synergistically into a 
blockbuster entertainment that is guaranteed  to astound audiences. 
The carefully modulated audience involvement will fill the largest 
showroom without needing to bring any spectators onstage. 
Whether you are a mentalist or a magician, this routine packs a 
punch that you will delight in delivering in your show. Nick’s take on 
presenting mentalism to contemporary audiences is thorough and 
groundbreaking.

 A Powerhouse Routine for both Mentalists and Magicians. Three 
effects rolled into one in an escalating timeline that gets more 
impossible as it evolves.
Every psychological nuance is covered and thoroughly explained 
based on 25 years of performing the routine.
Included in the manuscript is Nick’s highly acclaimed and unique 
handling of the Tossed Deck. On its own this routine is a powerful 
addition to any performer’s repertoire. As part of this trilogy, it is a 
game changer!
The FedEx Trick is especially designed to score maximum impact with 
corporate buyers. Various powerful handlings are discussed.
Every detail, and more importantly EVERY WORD that is needed to 
allow you to put this routine effortlessly into your show is explained.
Also detailed are any “outs” that might possibly be needed if your 
spectators get things wrong, or just plain want to mess things up! 
This way you ALWAYS come out a winner.

An audience tested routine that will be a sensation every time you 
perform it.
A DEFINITIVE WORK ON PRACTICAL REAL WORLD MENTALISM

MY THOUGHTS:
This 33 page PDF not only contains a SOLID routine from Nick’s act, 
but also years of advice that you very rarely get from today’s products. 
It is very rare that I read or see something and instantly want to work 
on it and put it in my act - well this is one of those pieces. This uses 
simple props you can get for less than a few dollars and is structured 
in a way that it would make a great closing to any performance. The 
three phase routine builds up the last phase and starts off by involving 
the entire audience. As an opener or closer nothing could be stronger 
and this is one of the many strengths of this routine. You can place it 
anywhere in your show.

The manuscripts starts off with some extremely valuable insight from 
Nick on Magic and Mentalism, and I feel he answers the question 
very well. He goes in to detail and as he suggest read over this several 
times. These first few pages contain the real secrets to any successful 
performance, whether it be magic or mentalism.  Nick gives some 
excellent examples of some well known mentalists and what makes 
their style work for them. This is the secret to any performance, 
knowing who you are and how to present a routine. Nick gives all the 
necessary information regarding the secret to this three-phase routine, 
but it does come down to how you present it. Thankfully, he also goes 
in to detail on this as well, and what will and won’t work. 

As Nick himself says, “If you are looking for a powerful 15 minute 
chunk to add to your show - look no further.” I totally agree with 
him. The material is some of the strongest you could perform and 
it has been delivered to you on a silver platter.  This could easily be 
presented by a mentalist or magician. I must admit I love his thinking 
on Kreskin and why he starts his show off with a magic trick, this was 
something I did not know and now Nick made it all make sense for me. 
The props themselves are minimal and you don’t even need to bring 
a spectator on stage, yet you are involving people along the way, and 
for any corporate entertainer who wants to mail something to the CEO 
this is a sure fire way to get them involved. The pay off will be worth it!

As somebody who often does two shows a night, especially on cruise 
ships, another strength of this routine is that you can have different 
outcomes for each show. Nick makes a very valid point when he says 
you also need to impress the tech people, because the stage manager, 
tech people all report to the head of entertainment, and this is 
certainly something that would impress them, especially if the results 
were different. Both Nick and I are aware of the importance of this on 
cruise ships but also in other venues. 

The first part of the routine is something that involves the entire 
audience and is a great introduction to what is about to happen. It is 
the perfect set up and people understand what you are about to do. 
It really does set up the other phases. There is also a very nice surprise 
which I love, a little twist which nobody will see coming in how you 
choose a spectator. The second part is where you reveal something 
inside a sealed FEDEX envelope that could have been sent to a CEO 
and never touched by you. This is a powerhouse of a presentation and 
what follows is the perfect follow up to this which is a tossed out deck 
routine. There is so much to routine that any professional will want 
to add this to their repertoire. It’s a SOLID ten to fifteen minutes  of 
strong magic/mentalism along the way. Each phase builds upon the 
last until you get to the several climaxes throughout. 

WHO: Anybody could add this to their act. For the novice I suggest you 
really study what Nick has to say prior to explaining the routine. For 

http://www.youtube.com/watch?v=gHxcxGqsXJE
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the professional this three phase routine is pure GOLD. This is the type 
of routine people spend a lifetime working on, and now Nick has given 
us a routine that he has been performing for his working career.
WHERE: Stand-up and stage perfect for corporate events, cruise ships, 
and even trade-shows

OWN YOUR MAGIC 
BY SARA J CRASSO2 

Price: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

If magic is your business, or if you are tired of seeing other performers 
copy the products of your hard work, it is worth considering what 
you can do to protect your intellectual property. In Own Your Magic, 
lawyer/magician Sara Crasson explains the benefits and limitations of 
patents, copyrights, and trademarks and gives you the tools to take 
action and protect your work. The foreword is contributed by David 
Copperfield. 

“Own Your Magic explains intellectual property law in language you 
can understand, describes the pros and cons of applying it to magic, 
and gives you some ideas for practical, preemptive action you can take 
to protect your hard work.”” 
- David Copperfield

MY THOUGHTS:
If David Copperfield writes a foreword for a book then you know it’s 
got to be a damn good book!!! This is a book that has been needed for 
decades and finally Sara has written something that will help guide 
magicians who create, have magic online or want to protect their 
property. This problem has been around since the first person copied 
another person in the magic world. With so much access to online 
material now it seems to be worse than ever, and I’ve been subject 
to a lot of this myself over the years. This book really does a great job 
showing us all what we can do to help stop this thieving  It should be 
noted that this book is from the author who lives in the USA so there 
is a slant towards law in that country but for others it is a great start to 
how, what and where you can do all this.

The book is FILLED with great examples and pretty much every 

question I ever had is answered. You will find out WHAT you can protect, 
such as YOUR NAME, Props and Gimmicks, Effects, Characters, etc. I am 
sure many readers had no idea how much they could protect about 
their own work and ways to do it. 

You will also learn the different types of intellectual property and how 
they work. It was fascinating to see how the law looks at Dramatic and 
Non-Dramatic works. Sara gives an example of Tellers recent case with 
his “Shadows” routine and how the court described the illusion.  As 
a Dramatic work or Pantomime, “Shadows” received a higher level of 
protection.

You will also learn what you CAN’T copyright, and this is just as 
important as what you can. The book has some great examples and 
some that will make you laugh, such as the Animal Ear Protector, which, 
as the author says, “the bar is farily low for some patents.” Another 
interesting point is that in the US a person who is granted a patent has 
exclusive rights for twenty years from the earliest filing date. 

Once you understand what can and can’t be registered you then need 
to register a copyright with the United States Copyright Office and this 
is where the book really helps out. Sara guides you through the steps, 
and this is important because if you make a false certifcation you could 
get fined up to $2500.  

There are so many different style of patents that it’s important to know 
which one to apply for, and do your research . All this is explained in 
great detail in the book. Again, great magic example throughout the 
book includnig a Design Patent awarded to Jim Steinmeyer in 1994 for 
the Origami box. 

Section four of the book looks at enforcing your rights. After all the 
work you might have done on getting your copyright or patent you 
might at some point need to follow up with a Cease and Desist Letter, 
or to challenge a Patent, etc. 

Sara has given the magic community something that was needed for a 
long time. We should all be very greatful to her for putting this amazing 
book together because now more than ever it is important to protect 
our property. I very highly recommend this book to every performer, 
creator, inventor who wants to move magic forward in a positive way 
and help protect our craft.
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BARE MINI BY THE 
OTHER BROTHERS3 

PRICE $25.00
AVAILABLE all magic dealers
WHOLESALE www.murphysmagic.com

The hit trick “Bare” is back in a new and improved design. Cause a 
thought-of card, or initials, or a number, to APPEAR ON SOMEONE’S 
HAND. “Bare Mini” is the same amazing effect as “Bare,” but this version 
comes with a mini-Sharpie and a canister that allows you to carry 
everything... on your keychain. 

The effect is tremendous: you pour coffee grinds or sand or salt onto 
the back of the spectator’s hand and as you rub it in, the lettering 
appears. “Bare Mini” is completely easy to do and requires no advance 
preparation with the spectator. The trick leaves no residue or stickiness 
on the spectator’s hands. It wipes away clean. 

“Bare Mini” comes with a mini-Sharpie that contains the same amount 
of the secret solution used in “Bare,” but in half the size. And, it comes 
with a small canister to conveniently store your sand or coffee grinds. 
As ever, Vanishing Inc. provides fun, detailed, clear instructions so you’ll 
be performing “Bare Mini” within minutes. 

Includes gimmicked mini-Sharpie, keychain, canister, and online 
instructions.

MY THOUGHTS:
The Other Brothers have taken the ‘old’ ash trick to a new level with this 
mini version the BARE. You receive the special gimmick pen, download 
link with routines and a great tutorial, as well as a PDF file and a little 
place to store the ash or pepper used to reveal the final reveal. The mini 
version is built in to a Sharpie pen and can be put on your keychain 
so you are good to go at any time. The method is incredible and now 
allows you to reveal on their hand anything from a drawing, word or 
anything you can write. The tutorial will show you how easy it is to get 
the special something on to another person’s hand, and like the old ash 
trick the reactions are incredibly strong. This is the kind of trick that you 
can carry with you on a daily basis or to gigs. What I found really good 
to use is ground up coffee. Not only does it smell good but leaves the 
perfect image on the skin. It’s my preferred choice rather than ash or 
pepper. 

This is a great way to reveal a card, a word (you’d need to write it 
backwards), numbers or anything else that fits in to your presentation. 

WHO: Beginner to professional will find use for this tool
WHERE: Perfect for any style of close-up or walk-around magic. Great on 
a day to day basis for friends or a paid gig.

PURE IMAGINATION 
BY SCOTT ROBINSON4 

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

For over 20 years, Scott Robinson has been sharing fantastic magic in 
hard-to-find publications such as The Trapdoor and in booklets only 
available at his lectures. At last, all his work has been made available in 
one place. And you can get it today. 

His work is an unusual mixture: deceptive, fun and fantastically visual. 
John Campbell and Andi Gladwin have collaborated to describe forty-
six of Mr. Robinson’s best ideas. These are tried and tested “workers” 
that have been used in the trenches for decades. His impromptu 
Invisible Deck (“Riding The Wave”) has become a foundation that 
almost every version you’ve seen was based on. The book is beautifully 
illustrated with exactly the level of information you need to study each 
effect. 

There’s something for everyone here, whatever your skill level, 
although most do rely on sleight of hand. However, routines such as 
“Different Differences” are just as visual as they are simple to do. Here’s 
what happens: you put three half dollars in a purse, and make them 
change places with a single copper coin instantly (with the three half 
dollars instantly appearing in three different places). 

The book contains an equal mix of knuckle-busting and easy-to-do 
material. For example, “Sucker Monte” is a close up magician’s dream: 
a simple Monte routine with no set up or anything tricky to do. Coin 
magic for children? Yup. Scott’s “Tooth Fairy” is something kids will 
love. However, if you enjoy putting the work in, “Heavy Metal” is 
an eye-popper where twelve changes using the Spellbound move 
happen in quick succession. Fans of Wild Coin are in for a real treat. 
Scott takes this from a little coin trick into a fully-fledged performance 
piece. 

The book itself is one of Vanishing Inc.’s most gorgeous. It’s 10” by 
10”. There’s 304 heavyweight, glossy pages with in excess of 740 
photographs - all of which are in full color. A satin cover and bound-in 
ribbon book mark all go to make this tome one of the best looking in 
your library.

MY THOUGHTS:
The first thing you’ll notice about this book is the weight - it’s a heavy 
book coming in at 303 pages with full glossy paper and over 740 
color photographs. It’s a book you’ll be proud to have in your library. 
More importantly of course is the material you’ll find inside.  The book 
is all close-up magic with cards and coins and even a coin trick for 
kids. This book  is filled with incredibly magic that would appeal to 

BY SARA CRASSON

http://www.murphysmagic.com
http://www.murphysmagic.com
http://work.��
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the professional this three phase routine is pure GOLD. This is the type 
of routine people spend a lifetime working on, and now Nick has given 
us a routine that he has been performing for his working career.
WHERE: Stand-up and stage perfect for corporate events, cruise ships, 
and even trade-shows

OWN YOUR MAGIC 
BY SARA J CRASSO2 

Price: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

If magic is your business, or if you are tired of seeing other performers 
copy the products of your hard work, it is worth considering what 
you can do to protect your intellectual property. In Own Your Magic, 
lawyer/magician Sara Crasson explains the benefits and limitations of 
patents, copyrights, and trademarks and gives you the tools to take 
action and protect your work. The foreword is contributed by David 
Copperfield. 

“Own Your Magic explains intellectual property law in language you 
can understand, describes the pros and cons of applying it to magic, 
and gives you some ideas for practical, preemptive action you can take 
to protect your hard work.”” 
- David Copperfield

MY THOUGHTS:
If David Copperfield writes a foreword for a book then you know it’s 
got to be a damn good book!!! This is a book that has been needed for 
decades and finally Sara has written something that will help guide 
magicians who create, have magic online or want to protect their 
property. This problem has been around since the first person copied 
another person in the magic world. With so much access to online 
material now it seems to be worse than ever, and I’ve been subject 
to a lot of this myself over the years. This book really does a great job 
showing us all what we can do to help stop this thieving  It should be 
noted that this book is from the author who lives in the USA so there 
is a slant towards law in that country but for others it is a great start to 
how, what and where you can do all this.

The book is FILLED with great examples and pretty much every 

question I ever had is answered. You will find out WHAT you can protect, 
such as YOUR NAME, Props and Gimmicks, Effects, Characters, etc. I am 
sure many readers had no idea how much they could protect about 
their own work and ways to do it. 

You will also learn the different types of intellectual property and how 
they work. It was fascinating to see how the law looks at Dramatic and 
Non-Dramatic works. Sara gives an example of Tellers recent case with 
his “Shadows” routine and how the court described the illusion.  As 
a Dramatic work or Pantomime, “Shadows” received a higher level of 
protection.

You will also learn what you CAN’T copyright, and this is just as 
important as what you can. The book has some great examples and 
some that will make you laugh, such as the Animal Ear Protector, which, 
as the author says, “the bar is farily low for some patents.” Another 
interesting point is that in the US a person who is granted a patent has 
exclusive rights for twenty years from the earliest filing date. 

Once you understand what can and can’t be registered you then need 
to register a copyright with the United States Copyright Office and this 
is where the book really helps out. Sara guides you through the steps, 
and this is important because if you make a false certifcation you could 
get fined up to $2500.  

There are so many different style of patents that it’s important to know 
which one to apply for, and do your research . All this is explained in 
great detail in the book. Again, great magic example throughout the 
book includnig a Design Patent awarded to Jim Steinmeyer in 1994 for 
the Origami box. 

Section four of the book looks at enforcing your rights. After all the 
work you might have done on getting your copyright or patent you 
might at some point need to follow up with a Cease and Desist Letter, 
or to challenge a Patent, etc. 

Sara has given the magic community something that was needed for a 
long time. We should all be very greatful to her for putting this amazing 
book together because now more than ever it is important to protect 
our property. I very highly recommend this book to every performer, 
creator, inventor who wants to move magic forward in a positive way 
and help protect our craft.
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BARE MINI BY THE 
OTHER BROTHERS3 

PRICE $25.00
AVAILABLE all magic dealers
WHOLESALE www.murphysmagic.com

The hit trick “Bare” is back in a new and improved design. Cause a 
thought-of card, or initials, or a number, to APPEAR ON SOMEONE’S 
HAND. “Bare Mini” is the same amazing effect as “Bare,” but this version 
comes with a mini-Sharpie and a canister that allows you to carry 
everything... on your keychain. 

The effect is tremendous: you pour coffee grinds or sand or salt onto 
the back of the spectator’s hand and as you rub it in, the lettering 
appears. “Bare Mini” is completely easy to do and requires no advance 
preparation with the spectator. The trick leaves no residue or stickiness 
on the spectator’s hands. It wipes away clean. 

“Bare Mini” comes with a mini-Sharpie that contains the same amount 
of the secret solution used in “Bare,” but in half the size. And, it comes 
with a small canister to conveniently store your sand or coffee grinds. 
As ever, Vanishing Inc. provides fun, detailed, clear instructions so you’ll 
be performing “Bare Mini” within minutes. 

Includes gimmicked mini-Sharpie, keychain, canister, and online 
instructions.

MY THOUGHTS:
The Other Brothers have taken the ‘old’ ash trick to a new level with this 
mini version the BARE. You receive the special gimmick pen, download 
link with routines and a great tutorial, as well as a PDF file and a little 
place to store the ash or pepper used to reveal the final reveal. The mini 
version is built in to a Sharpie pen and can be put on your keychain 
so you are good to go at any time. The method is incredible and now 
allows you to reveal on their hand anything from a drawing, word or 
anything you can write. The tutorial will show you how easy it is to get 
the special something on to another person’s hand, and like the old ash 
trick the reactions are incredibly strong. This is the kind of trick that you 
can carry with you on a daily basis or to gigs. What I found really good 
to use is ground up coffee. Not only does it smell good but leaves the 
perfect image on the skin. It’s my preferred choice rather than ash or 
pepper. 

This is a great way to reveal a card, a word (you’d need to write it 
backwards), numbers or anything else that fits in to your presentation. 

WHO: Beginner to professional will find use for this tool
WHERE: Perfect for any style of close-up or walk-around magic. Great on 
a day to day basis for friends or a paid gig.

PURE IMAGINATION 
BY SCOTT ROBINSON4 

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

For over 20 years, Scott Robinson has been sharing fantastic magic in 
hard-to-find publications such as The Trapdoor and in booklets only 
available at his lectures. At last, all his work has been made available in 
one place. And you can get it today. 

His work is an unusual mixture: deceptive, fun and fantastically visual. 
John Campbell and Andi Gladwin have collaborated to describe forty-
six of Mr. Robinson’s best ideas. These are tried and tested “workers” 
that have been used in the trenches for decades. His impromptu 
Invisible Deck (“Riding The Wave”) has become a foundation that 
almost every version you’ve seen was based on. The book is beautifully 
illustrated with exactly the level of information you need to study each 
effect. 

There’s something for everyone here, whatever your skill level, 
although most do rely on sleight of hand. However, routines such as 
“Different Differences” are just as visual as they are simple to do. Here’s 
what happens: you put three half dollars in a purse, and make them 
change places with a single copper coin instantly (with the three half 
dollars instantly appearing in three different places). 

The book contains an equal mix of knuckle-busting and easy-to-do 
material. For example, “Sucker Monte” is a close up magician’s dream: 
a simple Monte routine with no set up or anything tricky to do. Coin 
magic for children? Yup. Scott’s “Tooth Fairy” is something kids will 
love. However, if you enjoy putting the work in, “Heavy Metal” is 
an eye-popper where twelve changes using the Spellbound move 
happen in quick succession. Fans of Wild Coin are in for a real treat. 
Scott takes this from a little coin trick into a fully-fledged performance 
piece. 

The book itself is one of Vanishing Inc.’s most gorgeous. It’s 10” by 
10”. There’s 304 heavyweight, glossy pages with in excess of 740 
photographs - all of which are in full color. A satin cover and bound-in 
ribbon book mark all go to make this tome one of the best looking in 
your library.

MY THOUGHTS:
The first thing you’ll notice about this book is the weight - it’s a heavy 
book coming in at 303 pages with full glossy paper and over 740 
color photographs. It’s a book you’ll be proud to have in your library. 
More importantly of course is the material you’ll find inside.  The book 
is all close-up magic with cards and coins and even a coin trick for 
kids. This book  is filled with incredibly magic that would appeal to 

http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://Inc.�s
http://www.youtube.com/watch?v=Gs4GueKQByE
http://www.youtube.com/watch?v=NWluyaY8_YY
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THE ALICE IN 
WONDERLAND 
BOOK TEST
BY LUKE JONAS

6 

every performer from the beginner to the full time professional. The 
photographs really help with the explanations and make it easy to 
learn. When I started reading this book a feeling of nostalgia overcame 
me as I was brought back to when I would learn magic from books 
and spend hours studying the book inside and out. This is one of those 
books!! You could spend a year reading and learning the routines in 
here, and pretty much that is all you would need for life as a working 
magician. There are classic plots such as Sandwich routines but they all 
have a unique twist to them. I do have my personal favourites such as 
Different Differences which is a very clean coin routine using three silver 
and a copper coin.
You will also learn some moves such as his Visual Retentive Vanish and 
effects that you can practice with it. 
Many of the routines will require a certain amount of skill and practice, 
another reason I love this so much, and one that is well worth the effort 
is BILL ME. A transposition of a folded bill with coins. 
Another favourite of mine is Severance Pay where you cause a selected 
card to penetrate through a folded bill. What is so nice about this is that 
you are left clean at the end. Big Bang is a different take on an assembly 
routine with coins and cards.  What you REALLY want to master is his 
Butterfly Spread handling. I love the thought behind this and it appears 
extremely natural. 
If you are looking for a self-working trick then make sure you read 
Repackaged Prediction. The Tooth Fairy is a great coin routine for kids 
where you have them pretend to pull out a tooth and you turn it in to a 
coin. 

This book is JAMMED with amazing close-up routines that once 
mastered will leave you with an incredible arsenal of magic. Truly one of 
the best close-up books I’ve studied in a while.

GUMBELIEVABLE BY 
SANDS MINDS

5 

Price: $35.00
AVAILABLE: all magic dealers
WHOLESALE: www.murphysmagic.com

What’s real magic to you? 

To us, it’s magic you can do with everyday objects. 

It needs to be visual and it needs to look like it’s totally unintended. 

Gumbelievable is our pet effect that we do day in and day out in casual 
settings. 

A visual effect that’s light and breaks the ice. 

Check out the trailer! 

What you receive: 

- 1 gimmick pack 
- 1 instructional DVD 

MY THOUGHTS:
You receive the necessary gimmicks in which you’ll need to do some 
DYI work to make up. You will also need to buy some gum packets that 
and you will just be using the gum inside as you are supplied with some 
Peppermint Excel gum packets. Once you’ve made up the gimmick 
you’ll need to learn some audience management when performing 
this. In working conditions it shouldn’t be a problem for the competent 
performer. This is designed for strolling work or social media work. You 
also need to watch angles. Jason talks you through all the audience 
management and does a great job explaining the misdirection needed. 
There are lots of variations if you give it some thought and scared of 
having the packet appear on a spectator’s shoulder. The effect itself is 
a very visual transposition using a packet of gum. It uses a well known 
principle but in a unique way and with an object people recognize. 
This would apply to those who like social media magic and perform 
for friends. It would certainly come as a surprise to the spectator when 
the magic does occur. You can’t hand out the gum at the end so again, 
audience management needs to be good.
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PRICE: $69.96
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

From the creative mind of Luke Jonas, co-creator of the Jekyll and Hyde 
Test, comes a new, perfectly created book test with truly uncapped 
potential that will withstand the test of time for any performer. Created 
with the performer in mind. Welcome, to The Alice In Wonderland Book 
Test. 

OVERVIEW

A freely chosen spectator is chosen to join the performer on stage 
and is handed the book Alice in Wonderland. The book can be freely 
examined from cover to cover, the performer remains 100% hands off 
throughout the entire performance. The spectator freely selects any 
page and the performer is able to reveal the first word. Another page is 
selected and the performer is able to name a freely selected word from 
another line on the selected page. A spectator can land on another 
page and another freely selected word can be chosen -- this time the 
performer is able to tell the audience the exact paragraph that contains 
this word. A separate spectator from the audience writes down 3 or 4 
page numbers, unseen by the performer, and the spectator on stage 
turns to one of those pages without telling the performer (who can be 
blindfolded). Another word selected by the spectator is deduced and 
can be revealed as a drawing duplication. 

Throughout the book, there are illustrations. Any of these can be freely 
selected by the spectator. The book is then closed and without seeing 
the chosen illustration, the performer is able to describe intricate 
details about the selected illustration through a miraculous drawing 
duplication and an astonishing color reveal! 

This book test is 100% readable and examinable, meaning that any 
book-test methods you already use with un-gimmicked books can also 
be applied to The Alice In Wonderland Book Test, making this probably 
the most versatile book test on the market. 
100% examinable. 
A fully readable book.
A book that people will know and recognize. 
No fishing, stooges, or sleights. 
No dual reality. 
Suitable for both stage and intimate performances. 
No preshow.
Fully detailed instruction booklet.

MY THOUGHTS
There are MANY things to really like about this book test. The first is 
the fact it is Alice In Wonderland. Everybody knows the book and it 
really is a classic. The other thing is this book is examinable. Unless 
the spectators have read the instructions that come separately with 
this book they won’t find anything odd. There are several methods in 
this gaff book and a lot of thought has gone in to giving you so many 
choices. The first one is having a spectator look at any page and look at 
the first word on that page. There is some memory work involved here, 
however it’s not too difficult and Luke has done a great job teaching 
a system that will help make it easy. The time and effort you put in 
to learn this system will pay off in the long run.  The other feature is 
a drawing duplication. There are classic style illustrations in the book 
and you are able to ‘read’ a spectator’s thought and sketch one of the 
pictures they look at. There are some subtle ideas built in to this which 
are very clever and add an extra element to each drawing. A drawing 
duplication is always a nice change when it comes to doing a book test. 
This method is something that would certainly fly by any spectator.

The classic 1089 force is used and built in to this book. It’s worth adding 
in to any book test because if you are going to gimmick a book why not 

add this in.  The NWP principle is one of my favourites in this book and 
is extremely clever. This is based on another principle however Luke has 
taken this to a new level with a great addition.  There is no phishing for 
anything and you can easily know their thought of word. It is built in to 
certain pages in the book.

 There is also a bonus routine which is super easy to do because a crib 
has been added to the book in a very easy place for you to see. 

If you like book tests then you’ll LOVE this one. A lot of time and 
thought has gone in to making this practical and giving lots of different 
variations. You could do this by itself or certainly add it to a collection 
of books. It would make a great addition to any book test routine you 
might currently perform.

OPEN SWITCH (DVD 
AND GIMMICKS) BY 
JASON YU

7 

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Hey guys, this is Jason. Many of you have known me for my visual 
creations like Imprint, Got Change, and Lucid dream. I like visual effects. 
My personal goal is to be the real-life Harry Potter and do magic that 
drives people crazy just by seeing it.

But there’s this secret, this concept I’ve been keeping to myself for 
more than 10 years. Not only is it extremely visual, but it’s also so much 
bigger, deeper, and heavier. And it’s so easy and practical that I almost 
perform it on a daily basis.

After 11 years of deep conversation with myself, I believe it’s too good 
-- it’s a crime to let it forever sink in the darkness. I think it’s time for the 
secret to see the light as a limited release and share the power with 
selected people.

Are you ready to peek into my real work?

http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.youtube.com/watch?v=bklNuvesO_0
http://www.youtube.com/watch?v=gyIsiUp6Anw
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THE ALICE IN 
WONDERLAND 
BOOK TEST
BY LUKE JONAS

6 

every performer from the beginner to the full time professional. The 
photographs really help with the explanations and make it easy to 
learn. When I started reading this book a feeling of nostalgia overcame 
me as I was brought back to when I would learn magic from books 
and spend hours studying the book inside and out. This is one of those 
books!! You could spend a year reading and learning the routines in 
here, and pretty much that is all you would need for life as a working 
magician. There are classic plots such as Sandwich routines but they all 
have a unique twist to them. I do have my personal favourites such as 
Different Differences which is a very clean coin routine using three silver 
and a copper coin.
You will also learn some moves such as his Visual Retentive Vanish and 
effects that you can practice with it. 
Many of the routines will require a certain amount of skill and practice, 
another reason I love this so much, and one that is well worth the effort 
is BILL ME. A transposition of a folded bill with coins. 
Another favourite of mine is Severance Pay where you cause a selected 
card to penetrate through a folded bill. What is so nice about this is that 
you are left clean at the end. Big Bang is a different take on an assembly 
routine with coins and cards.  What you REALLY want to master is his 
Butterfly Spread handling. I love the thought behind this and it appears 
extremely natural. 
If you are looking for a self-working trick then make sure you read 
Repackaged Prediction. The Tooth Fairy is a great coin routine for kids 
where you have them pretend to pull out a tooth and you turn it in to a 
coin. 

This book is JAMMED with amazing close-up routines that once 
mastered will leave you with an incredible arsenal of magic. Truly one of 
the best close-up books I’ve studied in a while.

GUMBELIEVABLE BY 
SANDS MINDS

5 

Price: $35.00
AVAILABLE: all magic dealers
WHOLESALE: www.murphysmagic.com

What’s real magic to you? 

To us, it’s magic you can do with everyday objects. 

It needs to be visual and it needs to look like it’s totally unintended. 

Gumbelievable is our pet effect that we do day in and day out in casual 
settings. 

A visual effect that’s light and breaks the ice. 

Check out the trailer! 

What you receive: 

- 1 gimmick pack 
- 1 instructional DVD 

MY THOUGHTS:
You receive the necessary gimmicks in which you’ll need to do some 
DYI work to make up. You will also need to buy some gum packets that 
and you will just be using the gum inside as you are supplied with some 
Peppermint Excel gum packets. Once you’ve made up the gimmick 
you’ll need to learn some audience management when performing 
this. In working conditions it shouldn’t be a problem for the competent 
performer. This is designed for strolling work or social media work. You 
also need to watch angles. Jason talks you through all the audience 
management and does a great job explaining the misdirection needed. 
There are lots of variations if you give it some thought and scared of 
having the packet appear on a spectator’s shoulder. The effect itself is 
a very visual transposition using a packet of gum. It uses a well known 
principle but in a unique way and with an object people recognize. 
This would apply to those who like social media magic and perform 
for friends. It would certainly come as a surprise to the spectator when 
the magic does occur. You can’t hand out the gum at the end so again, 
audience management needs to be good.
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PRICE: $69.96
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

From the creative mind of Luke Jonas, co-creator of the Jekyll and Hyde 
Test, comes a new, perfectly created book test with truly uncapped 
potential that will withstand the test of time for any performer. Created 
with the performer in mind. Welcome, to The Alice In Wonderland Book 
Test. 

OVERVIEW

A freely chosen spectator is chosen to join the performer on stage 
and is handed the book Alice in Wonderland. The book can be freely 
examined from cover to cover, the performer remains 100% hands off 
throughout the entire performance. The spectator freely selects any 
page and the performer is able to reveal the first word. Another page is 
selected and the performer is able to name a freely selected word from 
another line on the selected page. A spectator can land on another 
page and another freely selected word can be chosen -- this time the 
performer is able to tell the audience the exact paragraph that contains 
this word. A separate spectator from the audience writes down 3 or 4 
page numbers, unseen by the performer, and the spectator on stage 
turns to one of those pages without telling the performer (who can be 
blindfolded). Another word selected by the spectator is deduced and 
can be revealed as a drawing duplication. 

Throughout the book, there are illustrations. Any of these can be freely 
selected by the spectator. The book is then closed and without seeing 
the chosen illustration, the performer is able to describe intricate 
details about the selected illustration through a miraculous drawing 
duplication and an astonishing color reveal! 

This book test is 100% readable and examinable, meaning that any 
book-test methods you already use with un-gimmicked books can also 
be applied to The Alice In Wonderland Book Test, making this probably 
the most versatile book test on the market. 
100% examinable. 
A fully readable book.
A book that people will know and recognize. 
No fishing, stooges, or sleights. 
No dual reality. 
Suitable for both stage and intimate performances. 
No preshow.
Fully detailed instruction booklet.

MY THOUGHTS
There are MANY things to really like about this book test. The first is 
the fact it is Alice In Wonderland. Everybody knows the book and it 
really is a classic. The other thing is this book is examinable. Unless 
the spectators have read the instructions that come separately with 
this book they won’t find anything odd. There are several methods in 
this gaff book and a lot of thought has gone in to giving you so many 
choices. The first one is having a spectator look at any page and look at 
the first word on that page. There is some memory work involved here, 
however it’s not too difficult and Luke has done a great job teaching 
a system that will help make it easy. The time and effort you put in 
to learn this system will pay off in the long run.  The other feature is 
a drawing duplication. There are classic style illustrations in the book 
and you are able to ‘read’ a spectator’s thought and sketch one of the 
pictures they look at. There are some subtle ideas built in to this which 
are very clever and add an extra element to each drawing. A drawing 
duplication is always a nice change when it comes to doing a book test. 
This method is something that would certainly fly by any spectator.

The classic 1089 force is used and built in to this book. It’s worth adding 
in to any book test because if you are going to gimmick a book why not 

add this in.  The NWP principle is one of my favourites in this book and 
is extremely clever. This is based on another principle however Luke has 
taken this to a new level with a great addition.  There is no phishing for 
anything and you can easily know their thought of word. It is built in to 
certain pages in the book.

 There is also a bonus routine which is super easy to do because a crib 
has been added to the book in a very easy place for you to see. 

If you like book tests then you’ll LOVE this one. A lot of time and 
thought has gone in to making this practical and giving lots of different 
variations. You could do this by itself or certainly add it to a collection 
of books. It would make a great addition to any book test routine you 
might currently perform.

OPEN SWITCH (DVD 
AND GIMMICKS) BY 
JASON YU

7 

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Hey guys, this is Jason. Many of you have known me for my visual 
creations like Imprint, Got Change, and Lucid dream. I like visual effects. 
My personal goal is to be the real-life Harry Potter and do magic that 
drives people crazy just by seeing it.

But there’s this secret, this concept I’ve been keeping to myself for 
more than 10 years. Not only is it extremely visual, but it’s also so much 
bigger, deeper, and heavier. And it’s so easy and practical that I almost 
perform it on a daily basis.

After 11 years of deep conversation with myself, I believe it’s too good 
-- it’s a crime to let it forever sink in the darkness. I think it’s time for the 
secret to see the light as a limited release and share the power with 
selected people.

Are you ready to peek into my real work?

http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.youtube.com/watch?v=wIFXrXEqDsM
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DIGITS OF 
DECEPTION BY ALAN 
RORRISON

8 

Alan Rorrison is one of the top creative magicians in the UK. With 
multiple sell-out World Tours, TV appearances, consultancy credits 
(Dynamo & Troy), Magic Castle (Hollywood) and Magic Circle (London) 
performances, Alan has proven himself countless times to be one of 
the most exciting, left field thinkers in magic. 

Alan thinks like a true modern magician. He uses the props that 
would naturally be at hand in a social environment - keys, rings, coins, 
bottles, pens, lighters (plus cards, of course, because we’re magicians 
right?). There’s a reason this Scottish born hot shot was consultant for 
TV stars Dynamo and Troy - he creates magic that connects! It looks 
real. It feels raw and spontaneous. 

Digits Of Deception is a deep dive into some of the most commercial, 
fun, and just purely magical magic conceivable. 

Every routine on this packed two hour project could have been 
released as a stand alone trick - but Alan has slammed them all 
together for you in a veritable feast of awesomeness. PLUS he shows 
you how to make the necessary gimmicks yourself (from easily 
obtainable bits ‘n bobs you’ll have lying around), rather than charging 
you huge, overly inflated sums for making them up as ‘ready-made’ 
miracles. 

Featuring: 

RORY’S RISE - Alan’s take on the legendary ‘Raise Rise’ by Ray Kosby! 
A signed selection is left sticking out near the bottom of the deck. 
With just a shake, and in FULL VIEW, the out jogged card disappears 
back into the deck and pops back out near the top. Another shake 
and that signed selection is on top! Alan teaches you how to make the 
ingenious (and ridiculously simple) gimmick to make this miracle all 
but self working! 

KEY THING - A borrowed ring... a borrowed key... and yet, impossibly, 
you are able to squeeze the head of the key through the clearly too 
small opening of the ring! Super easy to do - looks like a miracle. 

FRIES WITH THAT - The cleanest McDonalds Aces you’ve ever seen. 
Four Aces are lost in four packets. One by one those Aces vanish, only 
to reappear grouped together in the final packet. Then (and this is 
where it gets good), that packet is INSTANTLY re-spread to show the 
Aces have gone again. Where? The other cards are spread across the 
table and the Aces are back (and face up!). Alan will teach you how 
to make the sneaky gimmick that makes this trick so fooling. It’s a 
STUNNER! 

1. Visual Ink Change: Borrow a coin from your audience, cleanly drop 
it in their palm, mark a dot on the coin. With a single touch of your 
fingertip, the ink changes into any design you want.

2. Open Switch for mentalism effect. Mentalism has never been this fair. 
Forget about misdirection and switches. Why not do it right underneath 
their noses while they burning your hands.

What you receive:
1 gimmick pack
1 Instructional DVD

MY THOUGHTS:
This is a really great idea that is a tool that will allow for some very 
impressive magic. You receive a DVD with instructions and routines 
by Jason as well as a pack of gimmicks. The gimmicks themselves you 
custom make and you are supplied with everything you need. This type 
of gimmick doesn’t require any DYI but rather it allows you to custom 
to your own currency. It’s an extremely great idea and super fun to 
perform. Imagine you ‘borrow’ a coin, have a spectator draw a dot on 
it or something similar and place it on their hand. It can instantly turn 
in to any other drawing you want and they inspect everything - they 
can take the coin back and keep it. This method has many uses for 
magicians and mentalists. I really like this idea for mentalists simply 
because they won’t suspect magic. if you do it in a way that ends up 
later on with a result then you have a miracle on your hands. Switching 
one coin for another couldn’t be easier, AND it happens right under 
their nose, in THEIR hand!! 
For magicians you have endless possibilities to do some very cool 
visual effects. Very smart thinking, great props supplied and I am sure 
you will want to buy extra gimmicks if you find you use this a lot.
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BUD’S BOTTLE - Ready for an impromptu signed coin in bottle? How 
about with a borrowed coin and borrowed bottle! An impromptu 
masterpiece. This is CLASS!

STATIC - A selected card sits atop the deck. You rub your forearm (to 
get some ‘static’), and then hover your fingers over the deck. Utterly 
impossibly that chosen card POPS straight off the deck and adheres 
to your fingers. It then slowly sinks back onto the other cards. You can 
even get your spectator to hold THEIR fingers over the deck and watch 
the selection shoot up as if magnetized. Can be performed impromptu, 
as Alan teaches you how to make the brilliant gimmick on the fly. Works 
with ANY deck. Truly shocking visual magic with cards! 

SHARPIE BEND - A Sharpie held at the fingertips visibly softens in the 
center and slowly bends into a right angle. You uncap the strange 
looking pen and hand it out to be examined (cos it can be!). Learn how 
to make this fun, visual gimmick in seconds at home! 

ACES OUT - A self working, mental miracle. You remove the four Aces 
from the deck and have your spectators decide on one. When they 
check the packet of aces, the one they named is GONE! Where? The 
deck is spread and it’s the only face up card in the center of the spread. 
Oh, and when the spread is reversed ALL THE CARDS ARE BLANK! 

BE SAFE - You show the audience your lighter with the regulation ‘NO 
UNDER 18’s’ sticker glued on. Using your thumbnail under the sticker 
you demonstrate how a quick snap to the side can actually cleanly 
remove that warning label. Not a good thing right? So, right in front of 
their eyes, you throw the sticker at the lighter... and it RE-ADHERES! You 
hand them the lighter to examine (because you CAN!).

MY THOUGHTS
Alan is one of the most creative magicians I know and this DVD is a 
collection or visual and practical magic that you can use for your close-
up work.

RORY’S RISE This is a gimmick version of a card rise for Ambitious Card. 
This takes out the skill of the version created by Ray Kosby. The gimmick 
won’t take long to construct and can be included in any deck and at 
anytime you can use it to create a very visual rise of a card from the 
bottom of the deck, to the middle then to the top. It’s a great addition 
to any ambitious routine.

KEY THING - quite possibly my favourite item on this DVD and it uses 
no gimmicks. With this knowledge you can perform what others have 
created using gimmicks, but Alan has created a version that can be 
done impromptu. You are able to pass a borrowed key through a 
borrowed finger ring. The minute you start practicing you’ll realize just 
how deceptive this really is. It’s well worth having this in your arsenal of 
impromptu magic.

FRIES WITH THAT - a great twist on a the Four Ace trick. This is such a 
clean routine, and the kicker is the aces go back to their original places. 
This is a super nice twist on the McDonalds Aces and once you make up 
an easy gimmick you can perform it straight away. If you like the plot 
you’ll love this version!! It’s super practical for any close-up condition.

BUD’S BOTTLE: Wow this is so clever!! It’s an impromptu signed coin in 
bottle! There are NO gimmicks and they really do see the signed coin 
inside the bottle. The only stipulation is that you need to perform it for 
at least two people, but other than that this is a real worker. Forget your 
folding coins - everything can be handed out and examined before and 
after. You KNOW I’ll be doing this!!

STATIC - Alan is a king of cool gimmicks. This is another great idea where 
a card clings to your hand and then to a spectators. The nice thing is 
this will work with any deck and you can even make the gimmick up 
in-front of your audience!!

SHARPIE BEND - another novel idea by Alan. Everybody knows the old 
bending pencil trick where you make a pencil look like rubber and it 
bends. This version uses a Sharpie, however at the end you hand out 
the Sharpie which really is bent!! Again you’ll learn how to make the 
gimmick and if you use a Sharpie at all then you should seriously look at 
making this up.

ACES OUT - The easiest of gimmicks to make (actually you don’t make 
anything), and an incredible trick using aces and a blank deck. There are 
several wow moments in this routine and a kicker ending they won’t 
see coming. You’ll need to get yourself a blank deck and some Aces for 
this miracle.

BE SAFE: Another great little idea that you can carry in your pocket. Be 
safe uses the safety sticker on a lighter to do a little magic - where it 
pops on and off it’s so visual and again can be handed out prior and 
after.

This is a truly great compilation of real world magic that Alan uses and 
can be made very easily and used in performance or on a daily basis for 
impromptu magic.

BILL IT BY SANS 
MINDS

9 

PRICE: $35.00
AVAILABLE All magic dealers
WHOLESALE: www.murphysmagic.com

What’s real magic like to you? We believe that real magic should feel 
spontaneous and totally catch people off guard. 

What better way is there to combine these visions, but with an element 
that speaks to everyone across language barriers? Money! 

Imagine having the Midas Touch, and turning something into a bank 
note, right at your fingertips; like real magic. 

It’s a spontaneous effect that guarantees to catch people off guard, and 
instantly grab their attention. 

And let me share the best part with you. It ends absolutely clean. Once 
it becomes money, it stays money. With no switch whatsoever, you can 
hand it over to people right away. 

http://www.youtube.com/watch?v=YWgrk9UJieo
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DIGITS OF 
DECEPTION BY ALAN 
RORRISON

8 
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released as a stand alone trick - but Alan has slammed them all 
together for you in a veritable feast of awesomeness. PLUS he shows 
you how to make the necessary gimmicks yourself (from easily 
obtainable bits ‘n bobs you’ll have lying around), rather than charging 
you huge, overly inflated sums for making them up as ‘ready-made’ 
miracles. 

Featuring: 

RORY’S RISE - Alan’s take on the legendary ‘Raise Rise’ by Ray Kosby! 
A signed selection is left sticking out near the bottom of the deck. 
With just a shake, and in FULL VIEW, the out jogged card disappears 
back into the deck and pops back out near the top. Another shake 
and that signed selection is on top! Alan teaches you how to make the 
ingenious (and ridiculously simple) gimmick to make this miracle all 
but self working! 

KEY THING - A borrowed ring... a borrowed key... and yet, impossibly, 
you are able to squeeze the head of the key through the clearly too 
small opening of the ring! Super easy to do - looks like a miracle. 

FRIES WITH THAT - The cleanest McDonalds Aces you’ve ever seen. 
Four Aces are lost in four packets. One by one those Aces vanish, only 
to reappear grouped together in the final packet. Then (and this is 
where it gets good), that packet is INSTANTLY re-spread to show the 
Aces have gone again. Where? The other cards are spread across the 
table and the Aces are back (and face up!). Alan will teach you how 
to make the sneaky gimmick that makes this trick so fooling. It’s a 
STUNNER! 

1. Visual Ink Change: Borrow a coin from your audience, cleanly drop 
it in their palm, mark a dot on the coin. With a single touch of your 
fingertip, the ink changes into any design you want.

2. Open Switch for mentalism effect. Mentalism has never been this fair. 
Forget about misdirection and switches. Why not do it right underneath 
their noses while they burning your hands.

What you receive:
1 gimmick pack
1 Instructional DVD

MY THOUGHTS:
This is a really great idea that is a tool that will allow for some very 
impressive magic. You receive a DVD with instructions and routines 
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can take the coin back and keep it. This method has many uses for 
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because they won’t suspect magic. if you do it in a way that ends up 
later on with a result then you have a miracle on your hands. Switching 
one coin for another couldn’t be easier, AND it happens right under 
their nose, in THEIR hand!! 
For magicians you have endless possibilities to do some very cool 
visual effects. Very smart thinking, great props supplied and I am sure 
you will want to buy extra gimmicks if you find you use this a lot.
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No flaps, no thread, and no magnets. Bill It is so clever that you won’t be 
able to keep yourself from smirking when you perform it. 

It’s super practical, and feels like what someone with a real magic power 
would do. 

So what are you waiting for? Let’s cash it in with Bill It. 

TV rights not included. Please contact SansMinds for TV rights

MY THOUGHTS
This is real eye popping magic and best of all this looks as good in real 
life as it does on the trailer. It’s not hard to do, but requires a tempo 
when performing to make it look good. The best angel for this effect is 
for people looking directly face on. It’s designed for small audience and 
would look killer for a social media trick. I love this little item because 
you can use it and cause a great reaction under regular conditions. 
Imagine you go to purchase something in s shop, and take out your 
post-it-pad, start peeling off pieces of paper as though you are going 
to pay with that, then on the third paper you instantly produce a $100 
dollar note. It would really leave an impact. Anytime you need to 
produce a bill you could use this prop. You are supplied with the post-it-
note pad plus the gimmick which helps makes this possible. The other 
nice thing is any currently will work, although paper money is best as 
you can fold it much easier. I do have issues with plastic currency with a 
lot of money magic simply because you can’t fold it and have it remain 
flat.
A fun item that many will find a use for either in performance or just on 
the street.

FUNNY BY NICK 
DIFFATTE

10

14 Chapter Printed Book. 72 Pages.
Cost 25 dollars. 2 Dollars shipping.
officialdiffatte@gmail.com on PayPal. Include your address in a note on 
PayPal.

Review by Nick Lewin

As someone who has made a living performing comedy magic for 
over 50 years, I am amazed at how few good books have been written 
about the topic. Nick Diffatte’s book is a really great addition to the 
field and invaluable to anyone who wants to get to grips with doing 
strong original magic and getting laughs while they do so. The author 
points out that this is the book that he would like to have read early in 
his magical career and I certainly echo those sentiments. If you want to 
be a good comedy magician I can think of no book that will give you a 
better insight into getting it right.

Anyone with their ear to the ground in the magic world knows that Nick 
Diffatte is one of the hottest comedy magicians on the scene. This book 
will give you a fine insight into the methods and techniques that he 
has employed to achieve his success. In the various topics he addresses 
in the essays in his book, he discusses many things that I have never 
seen in print before. The tips and advice he shares are pure gold to any 
performer with the good sense to put them into application. Nick talks 
about creating magic, writing comedy, and then performing it, and 
even better he teaches you how to do so in an original manner. This 
isn’t a book that gives you pages of comedy scripts to learn; instead 
it gives you some mental tools that will allow you to learn to actually 
think funny.  

Not only does this book give you invaluable essays about being funny, 
but nestled within its pages are two great routines and a very cool 
utility prop. “Dye Another Day” is a half dyed silk routine that is pretty 
much the last word on this popular effect. Nick deconstructs McComb’s 
effect and eliminates all the rough edges and unnecessary elements. 
“Schtick of Gum” is a neat and dandy routine with chewing gum that I 
can’t wait to perform; it is cool, clean, and very effective. “Nest of Office 
Supplies” is a great utility prop that replaces the need for a LePaul style 
wallet in a routine. I have been using a similar method for quite a few 
years and can highly recommend exploring this excellent handling.

I think by now you have probably realized how excited I am about 
“Funny” by Nick Diffatte. I think it is an outstanding book that has been 
needed for a long time. I learned a great deal reading it, and I can 
heartily recommend it to anyone who wants to improve their show. I 
give it an enthusiastic five star rating. I can’t wait to see what Nick does 
next.     

FEBRUARY  | 2020 89

Force a card with no deck switch, no pinky break, no double lifts, no controlling the 
cards. Force the right card every time! Do this with a totally examinable gimmick 

that is easy to use and 100% reliable. 5 routines plus a bonus idea included.
Available in Red or Blue.

Available at your favorite Murphy’s Magic Dealer.
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