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VANISH VANISHED

FROM THE
EDITOR

Dear Vanish reader, as you know, I diligently make sure each issue comes 
out by the 1st of every month or sooner. However, there are “those” mo-
ments, like this week, when things happen beyond my control and I have 
to burn the midnight oil to get finished as soon as possible.

My monthly goal is to piece together the magazine so prior to its release, 
the final week, I can spend time tweaking layouts and editing articles. All 
was going well and I was ahead of schedule by a few days, then it hap-
pened, my computer decided to crash and I lost the entire magazine, liter-
ally two days prior to October 1st!!! If you've had this happen to you then 
you know the sick feeling in your gut. I wasted no time, put my head down 
and my nose to the grindstone to make sure I got Vanish out asap. 

I must confess I omitted one or two articles that were submitted, but I just 
didn't have the time to do new layouts for this edition, so they will appear 
in the November issue of VANISH.

I would like to thank THOMAS SWIECIAK for his wonderful feature on Aus-
tralia's greatest magician Cosentino. This is a real coupe for VANISH and a 
truly amazing story about a young boy with a dream, who is now consid-
ered one of the top magicians around the world.  

Thomas has pulled out all the stops to get this interview and we are ex-
cited to bring it to our readers.

And you must check out Making History at the Chicago Magic Lounge. We 
return to see how the venue has flourished and discovered a significant 
addition … emcee Jan Rose. 

VANISH was invited to attend a performance of Derren Brown: Secret 
which runs through the next few months on Broadway. You will find 
Ben Robinson's review of the show in this issue. If you are in New York or 
anywhere nearby I highly recommend attending this award winning show. 
Watching Derren is a true masterclass in how to structure a performance 
and produce a full evening show.

Enjoy this edition of VANISH and remember to share it with your all magic 
friends on SOCIAL MEDIA.

Paul Romhany 

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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According to PureWow, NPH says that 
his schedule is just too hectic to return 
to acting on stage at the moment.

"I don't have anything [onstage] coming 
up just because the commitment for 
that is so long and, especially as a dad, 
it can be hard to do eight shows a week 
including two on weekends. It's rough," 
he said.

But, that won't keep him from Broadway!

"I am directing a musical called Make 
Believe that's going to be going to 

Broadway eventually," he shared.

He explains the show as, "sort of about 
young magicians from different walks of 
life going to Las Vegas to compete in a 
competition to be the best kid magician."

He says that, while it's in the early stages, 
it will also be part magic show.

Read more on PureWow.

Neil Patrick Harris thinks about brining a show 
involving magic to Broadway.

Neil Patrick Harris 
BROADWAY

COPPERFIELD & DERREN BROWN
Leading up to opening night on Broadway this Sunday, Derren 
Brown: Secret continues to be a hot ticket for celebs!  The inter-
nationally-acclaimed mentalist welcomed iconic magician David 
Copperfield backstage after the show last night.

8 VANISH Magazine      www.VanishMagazine.com

The life story of magicians and 
entertainers Siegfried and Roy is 
coming to the big screen. German 
multihyphenate Michael Bully Herbig, 
one of Germany’s biggest stars and 
most successful directors, is partnering 
with UFA Fiction to direct two feature 
film projects, including a biopic about 
the German-American entertainers, 
whose Las Vegas act with big cats made 
them world-famous.

Herbig most recently directed the 2018 
real-life hit drama “Balloon,” about 
two East German families who tried to 
escape to West Germany in a hot-air 
balloon in 1979. The critically acclaimed 
film earned about $8 million at the 

German box office for Studiocanal last 
fall.

Long in development at UFA originally 
as a TV production, the big-screen 
“Siegfried & Roy” will tell the story of 
Siegfried Fischbacher and Roy Uwe 
Horn, who met on a cruise ship in 1960 
and, driven by their common passion 
for the art of magic and illusion, went 
on to developed their famous act. 
They achieved their international 
breakthrough in 1966 with at a benefit 
show in Monte Carlo.

NEW GAME

Siegfried & Roy’ Biopic 
in the Works

HALLOWEEN MAGIC

PRODUCER 

October seems like the perfect opportunity to 
share a few pieces of media that share magical 
and bizarre roots. 

The Magic of Skateboarding is a zine that explores 
the shamanic roots of Magic and how they relate 
to skateboarding. It also teaches practical magic 
tricks with skateboards. Snag a copy at JoeL-
edoux.com. 

Cryptic Creatures is an indie board game 
designed by Eric Schoonover and Joe Ledoux, 
within a partnership they’re calling Magic of 
Play. The game is centered around mythical 
creatures like  sea serpents, the Yeti, and Bigfoot. 
Hand-drawn art on the game board is part of its 
magic. Ledoux thinks of a paintbrush like a wand 
that manifests an image, and you can see the 
spellbinding result that’s formed when an artist 
and a magician join forces. Check out Cryptic 
Creatures at TheGameCrafter.com.
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MORE THAN JUST A 

There’s something really amazing about to happen at the end of this month. Canada’s 
Unique Magic Festival is happening in Ontario - specifically in the beautiful town of 
Fergus.

The Ontario Week of Wonder - OWOW 
is like no other gathering of the magical 
arts anywhere in the country. It’s a magic 
FESTIVAL and read on because there are 
incredible secret events exclusively for 
magicians.

So what’s unique? It’s a festival for the 
public. Each of the acts are doing the show 
they would do for lay audiences. You’ll get 
a chance to see them do what they do 
best in front of the best audiences. The list 
is superb:

Carisa Hendrix aka Lucy Darling
Allan Slaight Award Winner - 
Canadian Rising Star 2019 and 
fresh off of Fool Us!

Jay Sankey
An EXTREMELY RARE festival per-
formance

Nick Wallace
Producer and star of his own the-
atre productions He’s Mr. Roger’s 
meets Norman Bates doing 
magic and mentalism. You may 
have seen him on AGT.

Greg Frewin
FISM winner and owner/star of 
his own long running dinner the-
atre in Niagara Falls

Michael Close
Magician, Creator, Author and 
one of the consultants on the 
last five seasons of Penn & Teller’s 
Fool Us!. He’s the guy you have to 
impress to get on the show.

Steve Bargatze
Featured entertainer, magician, 
comedian and lecturer at the 
Blackpool Magic Convention. He 
really funny. Period.

Rick Merrill
Proof that you can win at FISM 
with a Sharpie.

Paul Romhany
Paul rarely gets a chance to come 
to the middle of Canada and he’s 
bringing his multi-award winning 
Chaplin Act with him.

Ryan Joyce
Fresh off of 10 years in the cruise 
industry. He’s really the ‘local boy 
that done good!’

Plus there are two family matinees with 

yours truly and Owen Anderson, one of the 
busiest family performers in the province.

That’s not everything either. There’s The 
Witching Hour, a late-night close-up with 
Michael Close and Paul Romhany. There’s 
Magician VS - a ‘wizard wars’ fun contest pit-
ting accomplished magicians against ordi-
nary, but unusual props to create a great trick.

We will have busking magic on the main 
street. There will be Restaurant Magic special-
ists travelling the tables in various restaurants 
and world record holder, stilt walker Doug the 
Great  working the crowds.

And that’s just the public events. There’s even 
more for the magicians! 

Lectures by Michael Close, Paul 
Romhany, Steve Bargatze and Rick 
Merrill. 

Opportunities to perform magic for hun-
dreds of magic fans and get feed-
back from working professionals. 
This  means an opportunity to blow 
minds and get more flight time! 

Direct access to the greatest minds in 
magic! 

Tons of local events for spouses and 
families (our Township has a month 
long festival of Halloween called 
Monster Month, lots to do for non-
magicians!

And don’t worry, everything is scheduled so 
that you won’t miss anything. Registration is 
at www.magicfestival.ca (clever, huh?) and 
is only $145 CAD, however due to the size 
of the convention venue, there is only room 
for 50 magicians. That’s it, and we’re getting 
close to 50%!

So there’s a bonus:

Register before Oct 4th for your chance to 
win over $600+ magic goodies & swag cour-
tesy of Lee Asher, Paul Rohmany, & Michael 
Close!
 OWOW Registration Fee ($145 value!)
OWOW VIP Festival Swag ($75 value!)
Michael Close: Teaches Crafting Workable 
Magic Masterclass ($45 value!)
Lee Asher MEGA PACK of magic goodies 
($95 value!)
Paul Rohmany Custom Magic DVD!! ($250 
value!)

Where else can you watch great magi-
cians perform great magic for the public in 
great venues and then learn how and why 
they did it? It’s going to be a great festival. 
OWOW!
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KIDS
MAGIC

THE BALL

PART ONE

COLIN UNDERWOOD

EFFECT 

The performer brings out a paper bag 
and proceeds to take out an invisible 
ball. He then throws up this ‘ball’ and 
‘catches’ it in the bag. This is repeated a 
few times with increased exaggeration 
with the audience involved with the 
throwing the ball up and performer 
catching it. Each time the ‘ball’ lands in 
the bag there is an audible effect of the 
ball landing. The performer tips out the 
invisible ball subtly showing bag empty 
each time.

The finale to the routine is when the 
ball lands in the bag which is then 
blown up and popped, revealing a full-
size tennis ball. 

PROPS 

Three identical paper bags. The bags 
should have a flat bottom and not as 
depicted in the photo. A bread bag 
is ideal as it can be blown up and 
popped.

You need to make a gimmicked paper 
bag inspired by Jeff Hobson. This is a 
bag with a false bottom that is hiding 
the tennis ball. Basically, cut a small 

section off the bottom of a bag and 
glue inside the second bag allowing 
space for the ball. See Fig One and Two.

Have the gimmicked bag with the 
normal bag in your prop table. Fold up 
the ungimicked bag.

The whole routine is based around the 
sound effects.

Hold the bag with your four fingers 
inside the bag, thumb on the outside. 
Now click your fingers. The middle 
finger presses against the bag wall and 
the thumb is on outside. The middle 
finger strikes the inner wall. The sound 
created when the ball lands in the 
bag is inspired from Morecambe and 
Wise, the well-known British stand-
up comedians. A little mime skill is 
required to enhance the effect of the 
ball landing in the bag. Look up as 
you throw the ball and follow the balls 
progress with your eyes and head. As 
the so called ball comes into the bag, 
flick your fingers and drop the hand a 
little. The illusion is very effective. If you 
use the tennis ball to see how it sounds 
so much the better. (You can google 
these two comedians to see the routine 
on a TV chat show.

There is a very strong comedic effect as 
the ‘ball ‘lands in the bag. You can now 
create impossible situations based on 
the spectator throwing the ball. 

Either moan that it’s not high enough 
or too far away etc. The ball can 
bounce around the room or space. 
Each catching sequence is more 
exaggerated. On each catch you tip out 
the invisible ball.

You can either make this a continuity 
gag through the show and then to end 
switch bags for the gimmicked one. Or 
simply reach for safety goggles behind 
your table and switch bags. The final 
throw is really high and hard. You 
dramatically catch the ball in the bag. 
You then look at the audience and say 
you don’t believe me that there is a 
ball. You close the packet and blow it 
up and full as possible, dramatically 
pop the bag and reach into the pieces 
and produce the ball.

The kicker ending is the blowing up the 
bag and revealing the real ball in the 
bag. 

I highly recommend adding sound 
effects to this routine in a more formal 

A GREAT TRICK 

FOR KIDS WITH 

A KICKER 

ENDING”
“
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stage show setting. For example, 
breaking glass, a cat screaming etc. 
This routine plays well with adults as 
well.

ROUTINE 

The routine is pretty self-explanatory. 

Show the bag empty, reach in and 
show the invisible ball. This creates 
some comedy moments. Throw the 
ball in air and catch it in the bag. 
(using the click move). This is repeated 
a few times and then you ask a child 
or audience member to take the ‘ball’ 
and throw it up in the air. You can play 
off their reaction and how they throw 
the invisible ball to you, either the ball 
goes to the wrong place or too high 
etc. With sound effects there is a lot of 
comedy created. Tip out the ball from 
the bag each time, miming the effect 
of holding it. Casually flash the inside 
of the bag empty each time. 

For the ending, after catching the ball 
in the bag, you blow up the bag and 
pop it. Reveal a real tennis ball from 
the broken bag. 

AFTERTHOUGHTS. 

The whole routine relies on some 
acting skills. Try to see the ball thrown 
up in the air and follow with your 
eyes and head. It goes up, stops for a 
second then falls down into the bag. 
You can catch the ball in more and 
more outrageous positions to increase 
the comedy. This routine really packs 
small and plays big. 

I started out using this simple 
participation gag in the hospital 
wards before expending this into a 
child show setting. The children in 
the wards really enjoyed it. They soon 
caught on to throw the ball in the 
most ridiculous ways at me and I had 
to catch the ball each time. I used to 
dive across the room or lift one leg 
or let it bounce off the walls before 
rolling on the floor into the bag.

I feel the reveal of the ball magically 
creates a larger more rounded routine 
with a distinct ending.

 As added idea you could have a 
genuine ball that is vanished and you 
say you will make it appear in the 
paper bag. Lots of magic words and 
comedy wands, showing the invisible 
ball in the bag. If you act out, that you 
have performed the best trick in the 
world you will create the comedy. 
This also enhances the ending with 
the reveal of the ball in the bag, which 
is what you originally said would 
happen.

CREDITS 

Jeff Hobson –Paper bag gimmicked.

Morecambe and Wise (The sound 
effect bag effect)

The ball production is my idea.

Please don’t overlook this routine as 
too simple as it really plays well. Enjoy!

BONUS ROUINTE USING THE BAGS

Bonus routine using the Hobson 
paper bag. 

Buy two gift bags (small size) as per 
photograph and make the same 
gimmicked bag. In this case one side 
is left open. The fingers hold the flap 
down.

Routine 

The gift bag is shown and you tell 
the kids that it’s a surprise gift, but 
after being persuaded to show the 
inside the audience see an empty bag. 
Problem created the gift has gone. 
You need a child to help you in the 
magic.

Various small silks are displayed (for 
the colors), a magic marker for the 
magic writing and some magic star 
dust. (glitter) 

The silks are placed into any prop that 
will vanish them adequately. 

Magic marker is used as a wand. The 
gift bag is on display or can be held by 

the child. (have him hold it above sight 
lines and fold top closed so he doesn’t 
look inside.) 

Eventually after various attempts 
at vanishing the silks, the magician 
opens gift bag and pulls out a large 
happy birthday silk. These silks are 
very large allowing you to steal a 
proper gift hanging off back of prop 
table).

The gift bag is reusable for a lot of 
shows.

SEE PHOTOS ON NEXT PAGE.
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A GREAT TRICK 

FOR KIDS WITH 

A KICKER 

ENDING”
“
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stage show setting. For example, 
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These photos are from the previous page for Colin 
Underwood's BONUS Paper bag routine.

CONNECT WITH GREGORY WILSON  AND GET

3 FREE TRICKS
TO ADD TO YOUR ARSENAL
thesecretsource.com

+ FREE EXTRAS!

From now until June 21st, with your order of RUBICON 2.0 at The Secret Source,
you’ll receive over $100 worth of products for FREE!

Choose from one of two sets:

Don’t forget to view the videos!

OPTION   A OPTION   B
$120 FREE PRODUCTS!

Unleashed ($35 value)

Pointless ($45 value)

Pip Streak ($20 value)

Foreign Affair ($20 value)

$125 FREE PRODUCTS!

Peek Pack ($45 value)

Pointless ($45 value)

Unleashed ($35 value)

www.thesecretsource.com

CHECK IT OUT!
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Powerful Mind Reading Tools Made Simple

Find Out More at thoughtcastapp.com

A sell out hit at Magic Live 2018 and 2019,
now ThoughtCast is even thinner, lighter, and more covert than ever before.

With the largest selection of styles and pen choices of any impression device,
its reliability and easy-to-use software will take your show to the next level!

If you thought the best impression pad couldn’t get any better...

A V A I L A B L E  F R OM  

S T E V E N S  M A G I C  
E M P O R I U M  

S C O T T  S T  C L A I R  

BLOODSUCKER R A T O O N  1 & 2  

CROSS MY PALM 

"I love this, 
it's brilliant!" 
Neal Scryer 

"I wholeheartedly endorse it " 
Paul Voodini 

"This is a great book test -stop 
reading this-and order it 

NOW!" 
 Harvey Leeds 

"Highly recommended" 
Steve Drury  & 
Todd Landman 

"Top stuff!" 
Ben Cardall 

"My prediction - his rise will 
continue for a long time."  

Neal Scryer 

"I’ll be using this – in fact 
I’ve already started!” 

Richard Webster 

"Should become a ‘standard’.”  
Lee Earle 

C o l l e c t i o n  

Hard Hitting, Practical Mental Effects Five Outcomes - One Book 

A Reading System Based On Coins 

E x c l u s i v e l y

http://thoughtcastapp.com
https://www.stevensmagic.com/?s=Scott%20St.%20Clair&post_type=product&fbclid=IwAR2UuIXzp7Bj6QhskFBcgee19ylDB21UWmifbqsriDdV5TcqdzbYbt8X4F4
http://www.thoughtcastapp.com
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Mike Po-wers' Ne-w Book Has Arrived 
Mike's last book, POWER PLAYS, was voted 
BOOK OF THE YEAR on the Magic Cafe and 
2nd place in the Magic Industry awards. Here's 
what the experts said about Power Plays: 

"There so much to like about 'Power Plays.' I 
can't say enough about it." FIVE STARS Wayne 
Kawamoto 

" ... I often pick out a few highlights to accompa
ny my assessment. The problem with this book 
is that it's full of highlights." Peter Duffie 

"In Tesseract, Mr. Powers unleashes 55 items for the close-up connoisseur. While most 
of the material involves cards, the author also includes effects using coins, bills, ring, 
rubber bands, an iPhone and paper money . 

... provides the reader with access to free on-line video instructions of all the techniques 
he employs. What a guy!... There is so much good stuff within these pages. 

I thoroughly enjoyed Tesseract. This book boasts a bountiful buffet of bewilderments. 
Buy it. Highly Recommended." �� • August 2019.

"TESSERACT is a whopper of a book, both in physical heft and in content -
��� (Little Egypt Magic) 

"This is a beautifully printed book that is loaded with gems. I can not give it high 
enough praise. I will be learning and adding several of these routines very soon.TES-
SERACT is highly recommended. . . • . (The Magic Portal) 

"Do you like great magic? Why are you wasting time reading this quote about a fantas
tic book you should have been reading?" ............. =�w 

http://soon.TES
http://www.mallofmagic.com/tesseract.htm
http://www.mallofmagic.com/tesseractdemos.html
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LOUIE FOXX 
FLOATING 
CELL PHONE

EFFECT: 
You borrow a cellphone and cover it with a scarf and it floats under 
the handkerchief (a la the classic Zombie floating ball).

You can watch a demo of it here: 

  https://youtu.be/Q_9Leq7NAFo

 NEEDED:  
You will need a custom designed “zombie gimmick” that’s a metal 
bar and a 3D printed U shaped attachment on the other end.  You 
will also need a cellphone stand that’s 3D printed the proper size 
to hold a cellphone in it and an opaque handkerchief.  
   
If you’d like the .STL files to print you own end for the Zombie 
gimmick and the cellphone stand, simply ask by contacting me 
through my website at:  www.LouieFoxx.com/contact

As for the cellphone that is floated, it will need to have a Pop 
Socket on it.  A Pop Socket (www.popsockets.com) is a device that 
attached to a cellphone to make it easier to hold.  Ideally this will 
be stuck off center, so closer to one end of the cell phone.  The Pop 
Socket being off center helps the phone stay in an upright posi-
tion while it’s floating.   This can be a borrowed cellphone, as long 
as it has a Pop Socket on it.  

SET UP:  
The Zombie gimmick is on your 
table with the handkerchief cover-
ing it, the finger grip is to the right, 
so your right hand can easily grab 
it.  The cellphone stand is in plain 
view on your table.  

WORKING:  
Show the cellphone and as you display it, extend the Pop Socket 
two “pops” then put it back in one.  This is will leave a small gap 
between the Pop Socket and the cellphone.  Do this while the Pop 
Socket is on the side of the phone away from the audience, then 
set it in the phone holder.  If the Pop Socket is off center, have the 
Pop Socket on the top end. 

Pick up the scarf, with your right hand holding the zombie gim-
mick behind the scarf.  You will maneuver the U shaped attach-
ment so that it engages the pop socket from below.  At this point 
the phone will float almost like a traditional zombie gimmick and 
you can make it float however you like.  

Once you are done making it float, simply lower the cellphone 
back into the holder and disengage the gimmick by lowering it a 
bit more.  Set the cloth and gimmick down (keeping the gimmick 
hidden), and as you remove the phone from the holder, simply 
squeeze the Pop Socket shut.

NOTES:  Obviously this is 
based on a Joe Karson’s 
Zombie Floating Ball trick.  
You can add some of Tommy 
Wonder’s improvements to 
the gimmick or phone that 
are found in the Books of 
Wonder.  

A fun presentation is to call 
someone from the borrowed 
phone and have the audi-
ence talk to them on speaker 
phone.  

If you like the idea of floating 
a cellphone you should look into the Universal Floating Gimmick 
by Wladimir or the New Generation Zombie by G & L.
The user assumes all risk when doing this trick with your phone or 
a borrowed phone!!  
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Why shop at MJM?Why shop at MJM?
Free USA Shipping on orders $50.00 or more.

Low Price Guarantee.

Worldwide Shipping (UPS, DHL, and USPS).

#1 in Customer Service.

WWW.MJMMAGIC.COM
Your One Stop Magic Shop

http://paulromhanymagic.com
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We have served and supplied the Scandinavian magicians since 1987.  
 We welcome you to experience our fine selection of magic and extraordinary customer service at pegani.com 
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THE SECRET - DERREN BROWN 
REIVEW by Ben Robinson

The Cort Theatre
138 West 48th St.
New York City

From stage to screen, two-time Olivier 
Award winner Derren Brown has mesmer-
ized millions worldwide with his unique 
brand of mind reading, persuasion, and 
psychological illusion. Now, for the first 
time ever, this U.K. phenomenon and 

Netflix star brings his talents to Broadway. 
 
After a sold-out, critically acclaimed run 
off-Broadway at the Atlantic Theater Com-
pany, Derren Brown: Secret returns with a 
spellbinding experience that dares us — in 
the most jaw-dropping way — to take a 
closer look at the stories and beliefs that 
guide our lives.
 

Written by Andy Nyman, Derren Brown, 
and Andrew O'Connor, and directed by 
Andrew O'Connor and Andy Nyman, Der-
ren Brown: Secret will begin previews on 
Friday, September 6 at the Cort Theatre 
(138 West 48th Street), with the opening 
night set for Sunday, September 15.  Der-
ren Brown: Secret will play a strictly limited 
engagement through Saturday, January 4, 
2020 only.
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The production had its world premiere 
in 2017, where the acclaimed British 
performer and author played to sold-out 
houses at Atlantic Theater Company, and 
went on to win the 2018 Drama Desk 
Award for Unique Theatrical Experience. 
In the UK, Derren Brown’s critically ac-
claimed shows have played sold out runs 
in the West End and have been awarded 
two Olivier Awards.
 
Derren Brown: Secret will feature scenic 
design by Takeshi Kata, lighting design 
by Ben Stanton, sound design by Jill 
BC Du Boff, projection design by Caite 
Hevner, and general management by 
Baseline Theatrical.
 
Derren Brown: Secret is produced on 
Broadway by J.J. Abrams, Thomas Kail, 
and Jeffrey Seller.
 
Derren Brown: Secret is not suitable for 
children under 12.
 
Tickets are available by visiting www.
DerrenBrownSecret.com or by calling 
212-239-6200.

REVIEW BY BEN ROBINSON

Broadway has a new star. His name is 
Derren Brown. He’s a very likable chap 
from England that can read your mind.

No, really— ahhh, all in good fun Mr. 
Brown will tell you. “I don’t believe for a 
minute I have any psychic abilities.” He 
broadly smiles to the audience. And then 

moments later, poof, he very mysteriously 
disappears and I kid you not, he will turn 
himself into an animal, that is too good to 
give away.

Now, you won’t see it coming. And that’s 
the point. Mr. Brown spends the better part 
of two hours turning the Cort Theatre stage 
into a TV show cum stage replica of an 
act he tells us was done almost a hundred 
years ago: The Gift Act. Audience members 
write questions and details of their life on 
small cards he promises (wink, wink), that 

he will not peek into. The envelopes are 
dark paper, and while he casually directs 
a live action camera employing twenty-
first century technology that would have 
baffled the men who guided the first moon 
landing, he also expects audience mem-
bers to buy into him playing fairly. This 
conceit comes after his charming lament, “I 
am honest with you all the time about my 
dishonesty.” Paradox observed, digested, 
and now comes a film.

Film? In a stage show? Oh, get over your-
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THE SECRET - DERREN BROWN 
REIVEW by Ben Robinson
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138 West 48th St.
New York City
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self, it’s a multimedia world. Mr. Brown is about to unload a badly 
shot, 1970’s pink-graphic titled mind numbing auto-suggesting 
seeming laboratory film(let) that perhaps is best left undescribed.  
(It looked to this reviewer like one of those fangled up 3D concoc-
tions you witness without the special red and blue lensed glasses. 
God forbid you are epileptic he warns…look away.) The patter is 
salted with words you might not like your six-year-old hearing, 
and due to no obvious coercion of Mr. Brown it was revealed at 
the performance attended that a woman used a kitchen sink as a 
latrine while her husband hogged the loo. Caveat emptor. He also 
paints live on stage and will knock your socks off with what hap-
pens when he picks up his brush.

 Yes, we travel in Mr. Brown’s show from the humble 
world of a gay man admitting his sexuality in the first minutes of 
his performance to brazen and extraordinary feats of either super 
intelligence or downright jiggery pokery (to use a description born 
of his home town). New Yorkers laughed with aplomb, spontane-
ity, and gave the single performer a well-deserved standing ova-
tion.

 Oh, yes, let’s talk a moment about form and content. TV 
has gone on stage in at least three “big league” magic shows now 
“out there”. The Illusionists, touring internationally, used video for 
the entire performance, reminding one of Jim Morrison’s edict that 
“no one here gets out alive.” (Read: “you’ll all be on stage on screen 
eventually”). Then Vitaly took over the West Side Arts theatre and 
practically had his Twitter feed running live on stage throughout—
a bit much. This brings us back to Derren Brown and Secret…and 
it IS a secret that will blow your mind. You’ll realize you’ve been 
hoodwinked, flummoxed, knocked out, engaged, enchanted and 
upended by this fella. But, can a THEATRE presentation sell tickets 
to modern audiences without the gadgetry of television? As the 
21st century ends its second decade one seemingly cannot take a 
bath without simultaneously checking their email. 

 Derren Brown’s SECRET returns those watching, listening 
and participating to a time, and mind where not only is human 
endeavor aided by the heart, but also of the extraordinary capa-
bilities of the mind to achieve such perfection. Derren Brown is 
Broadway’s most charming, funny and delightful master mind of 
modern mystery.
_________

Derren Brown SECRET is produced on Broadway after extensive 
performances in England and North America. Limited engage-
ment. (September 19, 2019 performance attended)
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PRODUCT HIGHLIGHT

ANNEMANN'S 
ENIGMA

TODD KARR

Todd Karr has produced the difinitive work on one of magic's most incredible 
minds and perforrmers, Theodore Annemann.  Apaprt from the largest  amount 
of material I've ever seen in any book, (the book is 700 pages PLUS a 936 page 
PDF booklet of The Jinx) there is a wonderful insight in to Annemann's life and an 
insight in to why he ended up dead at 34. The amount of material he produced in 
such a short life span is staggering and he still stands as one of the giants int he 
world of mentalism and magic.

The book is filled with photos, some never seen before, including the last photo 
taken of him, as well as performances when we was inibrated. You could certainly 
see his life spiral and the pressure he put on himself to continue publishing 
TheJinx. As a magazine editor I totally understand the pressure he was under, but 
to produce a weekly newsletter is beyond anything I could even imagine.

Todd has painstakingly reproduced Annmean's material dating from 1924 
through to 1938, including Annemann's essays he wrote for the general public 
which he wrote in 1933. There is still so much to be learnt from Annemann, and 
this book really is an eye opener in to the man behind The Jinx.  Throughout 
the book are photos and reproductions of his publicity material, his famous 
Bullet Catch photos and even a copy of The Jinx that Todd put together himself 
as an introduction to the CD ROM. We all need to give Todd Karr a HUGE thank 
you for producing this masterpiece - this is definitely THE ULTIMATE BOOK on 
Annemann.

Annemann’s Enigma is the most amazing 
Annemann collection ever published.
Introduction by Max Maven
Opening essay by Steranko
Includes a 936-page bonus CD with a searchable 
PDF file of The Jinx (You can transfer it to any 
device.)
The full text of 12 Annemann books, including 
Annemann’s Card Miracles, Annemann’s Mental 
Mysteries, The Book Without a Name, 101 
Methods of Forcing, 202 Methods of Forcing, 
Climax Card Routine, Sh-h-h–! It’s a Secret, 
Complete One-Man Mental Psychic Routine, 
Strange Secrets, Mental Bargain Effects, En 
Rapport, and all five Jinx Programs, plus his 
famous Fifty Dollar Manuscript.
600 illustrations
Gorgeous color photos
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12 Annemann books
Legendary manuscripts
Over 200 effects
50 magazine pieces
Rare Annemann photos and memorabilia
Over two dozen letters by Annemann
Annemann bibliography
Complete index
720 pp.
Hardbound in cloth with foil stamping
Smyth-sewn, acid-free paper
Beautiful dust jacket
Bonus CD of The Jinx
Annemann’s Enigma combines hundreds of archival 
photographs and artifacts with the entire body of 
writings of the legendary Theodore Annemann (1907-
1942), including all his books, articles, and manuscripts. 
You’ll read a new biography examining unknown 
moments of the great mentalist’s life, along with rare 
photos never before seen.

The accompanying CD includes 932 
searchable pages with every issue of the 
The Jinx, plus a movie clip of Annemann’s 
1938 Bullet Catch, the six installments 
of his scarce 1935-6 magazine The Sign 
of Exceptional Magic, three variant Jinx 
issues, and our index to each issue in the 
PDF.
Compiled by Todd Karr, with a stellar 
introduction by Annemann expert 
Max Maven and opening essay by the 
legendary Steranko.
See below for a full list of the book’s 
contents.
NOTE: The deluxe leather editions, 
limited to 100 copies, are now sold out.

MY THOUGHTS:
This is a giant book on one of the even 
bigger giants in our industry. Annemann 
certainly put out the volume of work 
like no other, and he was without 
doubt a huge influence on everything 
a mentalist performs today. Todd Karr 
has to be congratulated for putting this 
incredible work together featuring every 
piece of Annemann’s work, minus the 
bullet catch method for obvious reasons, 
including a 900 plus page CD ROM of all 
the JINX material. This hard cover book is 
absolutely beautiful to hold, and easy to 
navigate through. It is filled with photos 
showing every part of his life, including 
a series of photos taken while he was 
intoxicated during a performance. A 
very haunting photo the day prior to his 
suicide taken at Stuart Robson’t magic 

shop. While this book contains a wealth of 
tricks, you will find equally fascinating and 
valuable other sections such as a series of 
articles Annemann wrote for the public. 
My favorite chapter is the life and times 
of Annemann from his upbringing to his 
death. Todd gives us an understanding as 
to why, perhaps, we went the way he did, 
although we’ll never fully understand why 
people kill themselves. You can certainly 
see the downward spiral and pressure he 
put on himself to produce a weekly magic 
magazine. 

The work covered is truly incredible. From 
his articles dating from 1924 to 1933 and 
featuring a wide variety of effects. There 
is also a chapter on Annemann’s exclusive 
manuscripts from Mater Subtleties with 
Cards, The Fifty Dollar Manuscript and 
other various manuscripts. Also reprinted  
(and reformatted making it easier to read) 
include Card Miracles, Mental Mysteries, 

"This is a MUST READ 
for every mentalist.  

Definitely the 
definitive work on 

Annemann "
- Paul Romhany

37VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


PRODUCT HIGHLIGHT

ANNEMANN'S 
ENIGMA

TODD KARR

Todd Karr has produced the difinitive work on one of magic's most incredible 
minds and perforrmers, Theodore Annemann.  Apaprt from the largest  amount 
of material I've ever seen in any book, (the book is 700 pages PLUS a 936 page 
PDF booklet of The Jinx) there is a wonderful insight in to Annemann's life and an 
insight in to why he ended up dead at 34. The amount of material he produced in 
such a short life span is staggering and he still stands as one of the giants int he 
world of mentalism and magic.

The book is filled with photos, some never seen before, including the last photo 
taken of him, as well as performances when we was inibrated. You could certainly 
see his life spiral and the pressure he put on himself to continue publishing 
TheJinx. As a magazine editor I totally understand the pressure he was under, but 
to produce a weekly newsletter is beyond anything I could even imagine.

Todd has painstakingly reproduced Annmean's material dating from 1924 
through to 1938, including Annemann's essays he wrote for the general public 
which he wrote in 1933. There is still so much to be learnt from Annemann, and 
this book really is an eye opener in to the man behind The Jinx.  Throughout 
the book are photos and reproductions of his publicity material, his famous 
Bullet Catch photos and even a copy of The Jinx that Todd put together himself 
as an introduction to the CD ROM. We all need to give Todd Karr a HUGE thank 
you for producing this masterpiece - this is definitely THE ULTIMATE BOOK on 
Annemann.

Annemann’s Enigma is the most amazing 
Annemann collection ever published.
Introduction by Max Maven
Opening essay by Steranko
Includes a 936-page bonus CD with a searchable 
PDF file of The Jinx (You can transfer it to any 
device.)
The full text of 12 Annemann books, including 
Annemann’s Card Miracles, Annemann’s Mental 
Mysteries, The Book Without a Name, 101 
Methods of Forcing, 202 Methods of Forcing, 
Climax Card Routine, Sh-h-h–! It’s a Secret, 
Complete One-Man Mental Psychic Routine, 
Strange Secrets, Mental Bargain Effects, En 
Rapport, and all five Jinx Programs, plus his 
famous Fifty Dollar Manuscript.
600 illustrations
Gorgeous color photos

36 VANISH Magazine      www.VanishMagazine.com

12 Annemann books
Legendary manuscripts
Over 200 effects
50 magazine pieces
Rare Annemann photos and memorabilia
Over two dozen letters by Annemann
Annemann bibliography
Complete index
720 pp.
Hardbound in cloth with foil stamping
Smyth-sewn, acid-free paper
Beautiful dust jacket
Bonus CD of The Jinx
Annemann’s Enigma combines hundreds of archival 
photographs and artifacts with the entire body of 
writings of the legendary Theodore Annemann (1907-
1942), including all his books, articles, and manuscripts. 
You’ll read a new biography examining unknown 
moments of the great mentalist’s life, along with rare 
photos never before seen.

The accompanying CD includes 932 
searchable pages with every issue of the 
The Jinx, plus a movie clip of Annemann’s 
1938 Bullet Catch, the six installments 
of his scarce 1935-6 magazine The Sign 
of Exceptional Magic, three variant Jinx 
issues, and our index to each issue in the 
PDF.
Compiled by Todd Karr, with a stellar 
introduction by Annemann expert 
Max Maven and opening essay by the 
legendary Steranko.
See below for a full list of the book’s 
contents.
NOTE: The deluxe leather editions, 
limited to 100 copies, are now sold out.

MY THOUGHTS:
This is a giant book on one of the even 
bigger giants in our industry. Annemann 
certainly put out the volume of work 
like no other, and he was without 
doubt a huge influence on everything 
a mentalist performs today. Todd Karr 
has to be congratulated for putting this 
incredible work together featuring every 
piece of Annemann’s work, minus the 
bullet catch method for obvious reasons, 
including a 900 plus page CD ROM of all 
the JINX material. This hard cover book is 
absolutely beautiful to hold, and easy to 
navigate through. It is filled with photos 
showing every part of his life, including 
a series of photos taken while he was 
intoxicated during a performance. A 
very haunting photo the day prior to his 
suicide taken at Stuart Robson’t magic 

shop. While this book contains a wealth of 
tricks, you will find equally fascinating and 
valuable other sections such as a series of 
articles Annemann wrote for the public. 
My favorite chapter is the life and times 
of Annemann from his upbringing to his 
death. Todd gives us an understanding as 
to why, perhaps, we went the way he did, 
although we’ll never fully understand why 
people kill themselves. You can certainly 
see the downward spiral and pressure he 
put on himself to produce a weekly magic 
magazine. 

The work covered is truly incredible. From 
his articles dating from 1924 to 1933 and 
featuring a wide variety of effects. There 
is also a chapter on Annemann’s exclusive 
manuscripts from Mater Subtleties with 
Cards, The Fifty Dollar Manuscript and 
other various manuscripts. Also reprinted  
(and reformatted making it easier to read) 
include Card Miracles, Mental Mysteries, 

"This is a MUST READ 
for every mentalist.  

Definitely the 
definitive work on 

Annemann "
- Paul Romhany

37VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=-bSnQeVwlo0


The Book Without A Name and several 
others. There is also a chapter with all of 
Annemann’s advertised effects that he sold 
with full presentations included. 

This is the type of book you can really get 
your teeth stuck in to. Todd has definitely 
produced the ultimate book on Annemann 
and anybody who performs any type of 
mentalism SHOULD purchase this, study 
it and learn from one of the most amazing 
creators we have ever had. Annemann 
was definitely in a league all by himself. He 
mixed with rich and famous, as shown by 
many of the celebrity photos in the book, 
and at a very young age started to gain the 
respect of many of the top names in magic 
in the day. 

We all need to thank Todd Karr for 
producing this amazing work on Theo 
Annemann. It is such a fitting tribute to 
somebody who helped shaped our craft 
and made it what is is today.

www.MiracleFactory.net

M  I  R  A  C  L  E
F  A  C  T  O  R  Y

T  H  E

A  N  N  E  M  A  N  N ’ S
E  N  I  G  M  A
A new biography and collection of Annemann’s works

     “Amazing and beautiful book. There is no other book 
out there that covers so much of  Ted and his work.” 
     – London Ervin

Edited and designed by Todd Karr
Introduction by Max Maven
Opening essay by Steranko
Includes a 936-page bonus CD with a searchable PDF file
     o     of  The Jinx (You can transfer it to any device.)

720 pp.
Hardbound in cloth with foil stamping
Smyth-sewn, acid-free paper
Beautiful dust jacket
Color section 

     Annemann’s Enigma combines hundreds of  archival 
photographs and artifacts with the entire body of  writings 
of  the legendary Theodore Annemann (1907-1942), 
including all his books, articles, and manuscripts. You’ll 
read a new biography examining unknown moments of  the 
great mentalist’s life, along with rare photos never before 
seen.
     Edited and designed by      Edited and designed by Todd Karr, with a stellar 
introduction by Annemann expert Max Maven and opening 
essay by the legendary Steranko.
      Includes the full text o      Includes the full text of  12 Annemann books, including 
Annemann’s Card Miracles, Annemann’s Mental Mysteries, The 
Book Without a Name, 101 Methods of  Forcing, 202 Methods 
of  Forcing, Climax Card Routine, Sh-h-h--! It’s a Secret, 
Complete One-Man Mental Psychic Routine, Strange Secrets, 
Mental Bargain Effects, En Rapport, and all five Jinx 
Programs, plus his famous Fifty Dollar Manuscript and more.
        
600 illustrations
Gorgeous color photos
12 Annemann books
Scarce manuscripts and magazine pieces
Over 200 mentalism and card effects
Rare Annemann photos and memorabilia
OOver two dozen letters by Annemann
Annemann bibliography
Complete index

          The accompanying CD includes 932 searchable pages 
with every issue of  the The Jinx, plus a movie clip of  
Annemann’s 1938 Bullet Catch, the six installments of  his 
scarce 1935-6 magazine The Sign of  Exceptional Magic, three 
variant Jinx issues, and our index to each issue in the PDF.
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Rise o
f the

 Victor
ian W

izard
:

At 
a large 

office desk 
beneath a wall-sized 

playing card, his blue hair 
peeking out from under a wide-

brimmed black hat, Paul Cosentino 
sits composed and attentive. His office is 

sizeable yet cozy, beset with deep colors that create 
a comfortably professional work space. All around us, 

the walls are adorned with various accoutrements that are a 
testament to the meteoric rise of an illusionist known internationally 

only as “Cosentino.” Within his ever expanding fan base though, Paul is 
affectionately referred to by the nickname “Cos.”Paul Cosentino and the Australian Magic Awakening

“When I was growing up, you couldn’t 
even find an Australian magician on 
TV – no Australian magician even had 
their own TV show,” Paul said, as he 
reflected on a youth filled with dreams 
of becoming an illusionist. “The only 
magician that I ever saw on TV was Da-
vid Copperfield. It was bigger than life. 
It was David Copperfield in the 90s,” 
Paul said. “As a kid from Melbourne, 
Australia, that was like trying to say I’m 
going to be Robert DeNiro,” he added, 
sitting amongst a copious collection of 
accolades proving the achievement of 
his impossible childhood dream.

Cosentino has a passion that flashes 
outward in explosive bursts like a live 
power line snaking through gasoline 
puddles. In conversation, he usually 
begins his statements in a quiet and 
subdued tone, but once his artistic 
side is sparked by a word or an idea, 
a groundswell within him unleashes 
an avalanche of energy, and a lavish 

kaleidoscope of creativity flows forth 
with dizzying rapidity. Sometimes it 
is hard to keep up, yet that is to be 
expected from a man who has become 
the leading figure in Australian magic 
at the young age of 36.

We are in the business wing of what 
Paul calls Magic Land. Here, the space 
in which he operates is part ware-
house, part theater, part video game 
arcade, and part personal museum. 
Magic Land is that dreamed up envi-
ronment born from the mind of every 
child who has ever wanted to be a 
magician. It is the small piece of Nev-
erland that every kid wishes for, before 
being told by most adults that those 
wishes are impossible. However, as the 
existence of Magic Land demonstrates, 
seeing the impossible made possible 
has been, for Paul Cosentino, much 
more than just a profession – it has 
been his life.

BY THOMAS SWIECIAK
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“Even today, the influence of Jackson is evident in 
Cosentino’s appearance and dance moves, while a wardrobe 

full of suspenders, fedoras, and an overt fashion homage 
to “steampunk” all echo the influence of Kelly, Astaire and 

Disney."

Paul has lived a life defined by overcoming impossible odds, enduring harsh 
exertion, and taking death-defying risks. Now seated amongst the variety of 
awards, gifts, and memorabilia that have been the result of his efforts, he re-
mains a man steeped in modesty, acutely aware of the grueling efforts that 

have built his Magic Land.

“You remember when you were a kid, and 
you used to be asked to draw what your 
home would look like, and you do really 
interesting things like, ‘I’m going to have 
a fireman’s pole and a rock climbing wall,’” 
Cos excitedly recalled. “And then, you real-
ize when you grow up, that’s not realistic, 
maybe socially not acceptable, maybe the 
economics involved to do it are just a little 
far-fetched. Well, I’m that kid that really 
didn’t grow up,” Paul said with a wry smile.

Just like his personal autobiography 
Anything is Possible, a title shared by his 
most recent sold-out Australian tour, Paul 
has lived a life defined by overcoming 
impossible odds, enduring harsh exertion, 
and taking death-defying risks. Now seated 
amongst the variety of awards, gifts, and 
memorabilia that have been the result of 
his efforts, he remains a man steeped in 
modesty, acutely aware of the grueling ef-
forts that have built his Magic Land.

When Cosentino started out, his desired 
career path was nothing short of extremely 
improbable. While North America and 
Europe had produced many legendary 
performers of magic, Australia had yet to 
produce a conjuror as famous as a Copper-
field, a Wilson, or a Henning. Not surpris-
ingly, whereas many of those around him 
saw magic in Australia as relegated to 
obscurity, Paul saw opportunity. From then 
on, it was decided that “Cosentino” would 
be the first famous Australian illusionist.

Paul recounted how he and his brother 
Adam trekked the Australian outback for 
years in a van full of magic props, present-
ing shows everywhere, from shopping 
malls to schools. They stayed in motels 
without laundry services, washing their 
soiled clothing in kitchen sinks, and then 
hanging their wet items on an improvised 
lacework of drying lines that zig-zagged 
the room. Whenever young Paul sought 
inspiration in magic and the arts, he could 
only dream, and look across a vast ocean in 
search of icons he could emulate.

“At that time, for me, Copperfield was so 
big I might as well be inspired by Michael 
Jackson, and inspired by Gene Kelley, and 
Fred Astaire, and Walt Disney,” Paul said. 
“So, in my world, everything was just way 
over the top. Which probably explains a 
little bit of my style, in the way that it’s 
very theatrical, it’s very based in theater.” 
Through dance, Paul discovered artists 
who embodied an energy and style which 
he found relatable. With one performer 
in particular, Michael Jackson, Paul felt a 
shared sense of distinct individuality. Even 
today, the influence of Jackson is evident in 
Cosentino’s appearance and dance moves, 
while a wardrobe full of suspenders, 
fedoras, and an overt fashion homage to 

“steampunk” all echo the influence of Kelly, 
Astaire and Disney.
As we proceeded through the site, Cosen-
tino noted that this is the first time he has 
ever given another magician a tour inside 
the facility. “We do bring kids here from 
Make-A-Wish,” Paul said, “but it is not open 
to people just walking in.” A full rehearsal 
stage is directly outside Paul’s office. This 
area abuts a set of stanchions, behind 
which are displayed several of Cosentino’s 
most famous escapes, amidst a variety of 
personal career keepsakes. Adjacent lies 
a yawning space where a massive store of 
stage illusions, lighting, and sound systems 
are stockpiled and organized in an impres-
sive panoply of black road cases.

THE MEMORIES
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“I have a proper stage here, lighting, sound, you know, we 
have our board rooms. We do have the moving bookshelf, 
the secret passages, the zip-line from one side to the other, 
the rock climbing wall, because for me it’s all about creativ-
ity, and it all starts with creativity,” Paul said. Conveniently, 
the moving bookshelf provides a quick and easy shortcut 
directly to his office. “We ride around on scooters, and BMX 
bikes. I take most of my phone calls riding on a scooter, 
and that’s because it gets the creative juices flowing,” Paul 
said.

Every wall throughout Magic Land traces a personal tribute to the 
people, inspirations, and opportunities that have made “Cosen-
tino” a household name throughout Australia, New Zealand, and 
many parts of Southeast Asia. Pictures and personalized letters 
from magic royalty, like Copperfield, Angel, and Penn & Teller, 
hang alongside fan art that Cosentino and his partner Priscilla 
have personally selected from the many gifts they regularly re-
ceive. Paul noted that his exposure to the legends of performance 
magic was a gradual process assisted by fellow performers in 
America.

48 VANISH Magazine      www.VanishMagazine.com

Despite being surrounded by 
the proof of his success, there 
sometimes remain strains of 

disbelief in Cosentino’s outlook. 

“Siegfried and Roy I got exposed to by a friend of mine 
called Garry Carson,” Paul said. “He would send me VHS 
tapes, boxes. I would pay a dollar a video, and he would 
send me boxes of VHS tapes from your country, and 
I had a VHS player.” Due to a lack of the Internet and 
YouTube during Paul’s youth, his discovery of many 
famous illusionists was considerably delayed beyond 
their initial fame. “I felt like I was given a treasure trove 
of all these unbelievable performers that I could learn 
off, get inspired by,” Paul said. “I studied it like the Gospel 
– it’s really hard to put it in context, but I really felt like I 
was unearthing these beautiful gems. So that’s where I 
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discovered Siegfried and Roy and Doug 
Henning, and all these guys,” Paul said, his 
face betraying an overwhelming flood of 
memories.

Despite being surrounded by the proof 
of his success, there sometimes remain 
strains of disbelief in Cosentino’s outlook. 
“I never thought I’d be on Dancing with 
the Stars, let alone win it. I never thought 
I’d be in Australia’s most popular soap 
opera Neighbors. I never thought I’d 
have my own children’s series,” Paul said, 

referencing his media appearances 
and the popular line of children’s 
books he has released to encourage 
reading amongst youth. Cosentino 
even revealed exclusive informa-
tion concerning side projects which 
television producers had pitched to 
him as his fame grew. “They asked 
me to do Survivor, and they spoke to 
me about The Bachelor. In Australia, 
there has to be many barriers that 
have been broken down,” Paul said.
Today, not only has Paul’s line of 
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children’s books made the Australian best-seller list, 
but his autobiography Anything is Possible is also a 
best-seller. Aside from Australia, his books have now 
been released in New Zealand, Singapore, China, 
Japan, all across Southeast Asia, and in America. 
The Australian Institute of Magic even presented 
him with the inaugural Levante Award, a prestigious 
recognition of his role in advancing the art of magic 
in both Australia, and around the world.

Fortunately, the beneficiaries of Cosentino’s humble 
beginnings are the fans and those who have helped 

him along the way. “I always have time to take 
photos because I remember a time when 
nobody cared, and what that felt like, and when 
no one would even pay any attention,” Paul 
said, his tone evidencing the gratitude he holds 
towards his fan base. “So for somebody to come 
up to me and say – ‘I love your work, can I take 
a photo?’ – it’s a blessing to me. It’s a reflection 
of the impact you’re having on people, and 
somebody coming up is just a response to that, 
so I always give the time and take the photo,” 
Paul said.
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Just as Paul pays tribute to his fans, he has also 
never neglected to give recognition to those 
who helped build his dream. Paul beams with 
pride as he recounts the joy of being able to 
travel with his brother, or the fact that his fam-
ily will fly out to see his shows whenever they 
can. Paul further noted that his partner Priscilla 
designs all of his choreography, in addition to all 
the blocking and the staging of his performanc-
es, an incredibly mammoth task for one person – 
especially considering Priscilla may, on occasion, 
find herself sawed in half.

Initially, Cosentino’s earliest foray into magic 
was a combination of bright colors, fast dance 
moves, and classic illusions performed while 
wearing a collection of enigmatic masks 
alongside his brother Adam. However, as Paul’s 
performance style evolved, his stage persona 
gave way to a new image which became heavily 
influenced by a niche sci-fi genre that was gain-
ing mainstream traction in the early 2000s.

“I started doing steampunk in 2008,” Paul said, 
noting the unique setting that his illusion perfor-
mances convey. “When I was approaching the 
builders in Las Vegas, they had no idea what 
steampunk was. I would have to find pictures 
and send them,” Paul said. In order to further 

THE MAGIC
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“IN VIEWING A FULL PRESENTATION BY 
COSENTINO, IT IMMEDIATELY BECOMES EVIDENT 
HOW IMPORTANT IT IS TO PAUL THAT HIS 
AUDIENCE BE FULLY IMMERSED IN THE ILLUSION 
SHOW.

individualize his style from mainstream illusionists, 
Paul even sought to visually redesign classic illusions 
in a steampunk style. One specific idea, with which 
Paul approached illusion builder Bill Smith, was a 
one-of-a-kind steampunk Clearly Impossible sawing 
illusion. The performance of this particular piece, 
which Cosentino incorporated into his stage show 
in 2013, is likely the best of its kind in the world 
right now. The choreography, music, fidelity to the 
original classic upon which it is based, and a menac-
ing buzz saw all contribute to a first-class illusion 
performance experience. “It’s definitely inspired by 
elements of David Copperfield and Siegfried and 
Roy,” Paul said, pointing to the legends from whom 
he drew inspiration for this exceptional act.

In viewing a full presentation by Cosentino, it im-
mediately becomes evident how important it is 
to Paul that his audience be fully immersed in the 
illusion show. “We always say ‘close-up magic is the 
hardest form.’ I don’t agree with that, by any means,” 
Paul said. “If you’re mediocre and you do a stage 
illusion, you’re going to fall very flat. Because people 
are watching the whole presentation,” Paul said 
pointedly.

Cosentino referenced a specific quote when empha-
sizing the difficulty of grand illusion versus sleight of 
hand. “Penn and Teller say this beautifully, ‘it’s much 
harder,’ they will say, ‘to fool somebody with a grand 
illusion,’ especially them, ‘than it is to fool them with 
a card trick,’” Paul said. “Doing the bigger pieces is 
much more difficult, because you’ve got to take into 
account choreography, lighting, speech, costuming, 
blocking – they’re all different disciplines. I’ve just 
listed five different disciplines that you have to be 
damn good at, if not excellent to create the perfect 
illusion,” Paul said with his natural electric intensity. 
“So I never understand this idea of ‘close up magic 
is more difficult.’ You mean more difficult in terms of 
dexterity – yeah, maybe? But not more difficult in 
terms of overall putting a show together and having 
it be seamless and creating a story,” Paul said.
Paul’s illusion performance evolution occurred 
concurrently with his ever-riskier escape attempts, 
which have become a staple of his stage persona. 
Paul has escaped from underwater cages, dodged 
blades and arrows, and all the while he has done so 
in full view of his audience.

“I discovered very early on, that if I pulled back the 
curtain and showed me in a clear water tank, or 
wiggling out of a straight-jacket with burning ropes 
above me, that it heightened the impact,” Paul said. 
One of Cosentino’s earliest escapes, which he titled 
“Anchored,” took place in full view of an audience at 
an aquarium in Australia. That exhibitionism, in dis-
playing the escape in full view of the audience from 
start to finish, became one of Paul’s performance 
trademarks. “To do it, you have to be a slightly good 
actor. In essence, the audience knows exactly what’s 
going to happen, which is I’m not going to die,” Paul 
said.

However, such admissions regarding a pre-deter-
mined, non-fatal conclusion to his escapes do not 
discount the danger that Cosentino has encoun-
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tered in training for and performing these perilous stunts – which have 
resulted in near drownings, a ruptured ear drum, and even a nasty gash on 
his face, amongst other injuries. “I always had the view that it had to be a 
kind of open escape, otherwise if I were behind a sheet picking the locks, 
everyone is going to think that the locks are fake,” Paul said. “Being cut, or 
rupturing my eardrum, I kind of always knew that if I was pulling back the 
curtain, and using real knives, or really holding my breath, that there’s a 
risk involved, and that’s part of the appeal for me. That part of it is exciting 
for me,” Paul said.

THE MAN

With three record-setting television 
specials, an equally successful televi-
sion series (The Elements), a line of 
children’s books, as well as countless 
sold-out live shows, Paul reflected on 
his career goals – candidly revealing 
some exclusive details, including an 
upcoming regional tour in Australia.
“So we’re working on a second season 
of The Elements. Don’t know all the 
details yet, but it was very successful 
in Asia,” Paul said. “More children’s 
books, we’re working on those. I’m 
going back to my roots a little bit – 
I’m starting a regional tour around 
Australia, which is like 20 different 
dates. 

I haven’t done a regional tour in over 
10 years,” Paul said, alluding to the 
amount of time he has spent touring 
internationally, as well as produc-
ing television specials. “You might 
say, ‘well hang on you just did a big 
national tour. You did all the major 
cities, you’re doing 3,000 seat audito-
riums, why would you do regional?’” 
Paul queried out loud. “You need to 
go back to your roots sometimes to 
get inspired, to try new things, and 
you’re never too big or too popular 
to do that. So, I’m going on a regional 
tour in October and November,” Paul 
said, additionally mentioning a few 
film auditions in America, aside from 
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intimating that there were some upcoming 
projects under wraps.

Ingeniously, and due to his extensive touring, 
Cosentino has created methods to ensure that 
both the set-up and break-down of his live 
production is more efficient and streamlined. 
Regardless of professional experience, Paul 
pointed out, there are always challenges pre-
sented by touring with an illusion show, which 
create a multitude of issues that can often 
hinder the quality of a production. “Anyone who 
tours an illusion show will understand what I 
am talking about,” Paul said. “You’re restricted 
by your time restraints. Sometimes your show, 
your actual show, is dictated by the set up and 
pack down time,” Paul added. Adam, Paul’s 
brother and tour manager, directs set-up at the 
larger venues. Additionally, each of Paul’s crew 
members is assigned an illusion to build and is 
trained, through both photo and video instruc-
tion, to become a professional at building 
that particular illusion. After set-up, Cosentino 
always double checks everything and finesses 
the finer details of the production.

Paul has built the Cosentino name into a unique 
brand, and emphasized early in his career that 
he sought to craft his reputation around a 
singular name, like Prince or Madonna. “I always 
felt the name Paul Cosentino, the name Paul 
wasn’t dramatic enough,” Cosentino stated, as 
he looked at the Houdini and Thurston posters 
on his office wall. “I thought the name ‘Cosen-
tino’ sounded more dramatic, and I realized in a 
logo it would be easier,” Paul said.

Speaking directly with Cosentino revealed a 
key distinction which many celebrities may 
not share with him. What becomes appar-
ent through conversation is that unlike most 
entertainers who delineate a clear separation 
between a fictional stage persona and a private 
life, Cosentino the man and Cosentino the 
performer are one and the same. Paul does not 
assume a mythical personality on stage, but 
rather uses his performance to unleash, from 
within, the person he wants to be in both public 
and private life. Just as the work space of his 
dreams has manifested itself as Magic Land, for 
Paul, the personality of his dreams manifests it-
self on stage as Cosentino. Ironically, that which 
initially served as barriers to Paul’s professional 
breakthrough – his dress, his mannerisms, and 
his stylish eccentricities, eventually turned out 
to be the very elements which helped him 
finally achieve fame.

“Did being the first coming through help? Once 
I broke through, yes. But remember, in context, 
nobody had broken through,” Paul said, ad-
dressing the criticism of those who would say 
that his career has somehow been easier due to 
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an under-saturated Australian illusion performance market. “There 
was no precedent, there had never been Australian magicians on TV, 
so to break through that and convince the Australian networks was 
so difficult,” Paul said. “To break through was so difficult, but then 
because of that, it has allowed me to be recognized as the first, to 
be recognized as a pioneer, and it has opened up many floodgates,” 
Paul added.

For a man who has experienced such a level of success, Paul remains 
acutely self-aware of not only the gift of fame, but the gift of being 
able to be himself. “I accept the Cosentino off stage, because the 
Cosentino on stage is the real me. I can put up with Paul Cosentino 
because I get to be Cosentino on stage. And Cosentino on stage is 
everything that I really want to be – funny, dramatic, romantic, sexy, 
charismatic,” Paul said, offering a deep, personal glimpse into his 
psyche. “The Cosentino off stage is very, the Paul Cosentino, is very 
shy and introverted. So that person just gets through everyday life, 
does what he needs to do to allow Cosentino to actually come out 
and shine,” Paul said passionately. “It’s a kind of Bruce Banner/Hulk 
type thing, without being overly dramatic again. It’s the opposite 
of what you think, because the real me is on stage. That’s where I’m 
really shining and coming alive, and lines are coming out that are 
witty and funny. It’s who I really am, it’s who I really want to be. The 
real me is on stage, it’s not an extension,” Paul said.

Simply put, the man with a relaxed demeanor, calmly seated in his 
office at Magic Land, is not the real Cosentino. The real Cosentino 
dodges giant axes and flaming arrows, risks breathless underwa-
ter escapes, and divides a hypnotized woman with a motorized 
buzz-saw. The real Cosentino is dapper and debonair, displaying 
his sleight of hand dexterity as he dances across the stage to sold-
out crowds all throughout Australia, Oceania and Southeast Asia. 
However, it has been Paul Cosentino the man, and Cosentino the 
performer who have, together, made possible the impossible.

Now, the motto that Paul Cosentino has lived by, that “anything is 
possible,” rings true more than ever – and because of Paul’s success, 
every young Australian child who dreams can say confidently, with a 
sense of wondrous anticipation, “I’m going to be just like Cosentino.”

If you would like to contact Thomoas you can reach out to him via 
email: milwaukeemagicworks@gmail.com
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CAN'T TAKE A JOKE?
A SQUIB IN THE WORLD

BY FELICITY FIELDS

Humans have this innate ability to laugh at things that make them happy, they also laugh at things 
that make them uncomfortable. After a joke that balances the line between appropriate and 
inappropriate, you can hear it in a crowd. 

The murmurs of “Should we laugh at that? 
Can we laugh at that?” Sometimes these 
jokes are absolutely fine, but because of the 
context and today's society, it appears risky. 
A hit or miss depending on the crowd and 
where it is located. A joke told in New York 
city may have a very different reaction to the 
same joke told in the suburbs of Michigan. 
When it misses, there is an uncomfortable 
silence, and sometimes there is an 
uncomfortable laughter. You almost have to 
train your ear to pick up on the difference. 
This isn’t just in a show, but also in personal 
interactions. At a party, bars, work, or with 
friends, you can hear the tone of the chuckle 
as folk try to figure out if you are being 
ironic or seriously believe what you just 
said.  Maybe they are laughing politely but 
actually cringing inside at an inappropriate 
joke. When this happens, it can feel easier to 
blame the audience.

 

“Millennials can’t take a joke…” 

“Comedy isn’t what it used to be, you have to 
be so careful nowadays…”

“Gen Z’s are so overly sensitive…”

These comments have become acceptable 
excuses for using words that are no longer 
appropriate. Words like “gay” and “retard” 
used to be used in jest to a friend. Back in a 
time when the worst thing any man could 
be referred to was “a sissy” or that they did 
something “like a girl.” But the fact remains, 
none of these things are bad. It is not bad 
to be gay, it is not bad to have learning 
difficulties or any form of disability and it’s 
not bad to be a female. But for generations, 
these have been synonyms for lame, stupid, 
incapable, etc. So, for generations, people 
have grown up thinking that they are 

second-rate humans because of the use of 
these words. Currently, society is switching 
over from using these words as a joke, to no 
longer using those words at all. 

As performers we should ask ourselves if 
it is ok for us to bypass this new politically 
correct way of speaking? Can we use these 
words all in the name of “a joke”?

Whether it is telling a story at a party, on 
stage, or a side comment to a friend, our 
role is not to define what others find funny; 
comedy is a personal choice. As comedy 
does not belong to comedians (although 
certain jokes do), everyone utilizes humor 
on a daily basis to make the day go by a 
bit easier. If a joke doesn’t land we cannot 
blame someone for not finding it funny. 
Humor is subjective. Millennials, just like all 
humans, love to laugh. The only difference 
is that this generation is vocal about not 
laughing at the expense of a whole race, 
religion, sexual orientation or gender. 
Millennials and Gen Z see that these jokes 
have always been hurtful to the people they 
are about, and even if it is “just a joke” they 
do not want to be a part of that. So instead 
of being called out by someone who feels 
personally attacked by what you are saying, 
you may be called out by someone who 
acknowledges their position of privilege. 

This phrase of “it's just a joke” doesn’t 
work either. As functioning members of 
society there are very few things we have 
absolute control over, mainly because 
we have to follow laws and social norms. 
But we do have absolute control over our 
own emotions and no one has the right 
to tell you how you feel. You do not get to 

decide how others react to your joke and 
they don’t get to decide how you react to 
theirs. Chances are you are not laughing 
at Millennial humor. Humor is subjective 
and changes drastically between the 
generations. Just the other day my cousin 
who is 13 years old was crying with laughter 
at a meme that I didn’t get. At that moment 
I had a flashback to my brothers and me 
in hysterics over a video while my parents 
stared at us completely bewildered. Comedy 
is defined as professional entertainment 
intended to make an audience laugh. But 
that definition does not set guidelines for 
what is and is not funny, because those 
guidelines cannot exist. Humor is subjective, 
it is unrealistic to expect everyone to react 
the same way. 

Magic and comedy should bring about 
amazement and bring us together, not make 
people question their place in humanity. 
For this world to keep stepping forward 
we need to keep each other accountable. 
We should be calling each other out for the 
comments that are causing uncomfortable 
laughter. Not publicly or aggressively, it 
doesn't need to be an argument. A private 
conversation in order to understand each 
other's point of view is much more effective 
than a screaming match or a Facebook 
battle. In other words, keeping our friends 
accountable, and asking them to keep 
us accountable in return. Excluding the 
person who makes those jokes will just lead 
to them continuing to make more jokes. 
Inviting them into the conversation, and 
explaining it is harmful to their audience, 
to their friends. That is how we can try to 
encourage an inclusive environment within 
our community. 

STORY TITLE  

60 VANISH Magazine      www.VanishMagazine.com 61VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


CAN'T TAKE A JOKE?
A SQUIB IN THE WORLD

BY FELICITY FIELDS

Humans have this innate ability to laugh at things that make them happy, they also laugh at things 
that make them uncomfortable. After a joke that balances the line between appropriate and 
inappropriate, you can hear it in a crowd. 

The murmurs of “Should we laugh at that? 
Can we laugh at that?” Sometimes these 
jokes are absolutely fine, but because of the 
context and today's society, it appears risky. 
A hit or miss depending on the crowd and 
where it is located. A joke told in New York 
city may have a very different reaction to the 
same joke told in the suburbs of Michigan. 
When it misses, there is an uncomfortable 
silence, and sometimes there is an 
uncomfortable laughter. You almost have to 
train your ear to pick up on the difference. 
This isn’t just in a show, but also in personal 
interactions. At a party, bars, work, or with 
friends, you can hear the tone of the chuckle 
as folk try to figure out if you are being 
ironic or seriously believe what you just 
said.  Maybe they are laughing politely but 
actually cringing inside at an inappropriate 
joke. When this happens, it can feel easier to 
blame the audience.

 

“Millennials can’t take a joke…” 

“Comedy isn’t what it used to be, you have to 
be so careful nowadays…”

“Gen Z’s are so overly sensitive…”

These comments have become acceptable 
excuses for using words that are no longer 
appropriate. Words like “gay” and “retard” 
used to be used in jest to a friend. Back in a 
time when the worst thing any man could 
be referred to was “a sissy” or that they did 
something “like a girl.” But the fact remains, 
none of these things are bad. It is not bad 
to be gay, it is not bad to have learning 
difficulties or any form of disability and it’s 
not bad to be a female. But for generations, 
these have been synonyms for lame, stupid, 
incapable, etc. So, for generations, people 
have grown up thinking that they are 

second-rate humans because of the use of 
these words. Currently, society is switching 
over from using these words as a joke, to no 
longer using those words at all. 

As performers we should ask ourselves if 
it is ok for us to bypass this new politically 
correct way of speaking? Can we use these 
words all in the name of “a joke”?

Whether it is telling a story at a party, on 
stage, or a side comment to a friend, our 
role is not to define what others find funny; 
comedy is a personal choice. As comedy 
does not belong to comedians (although 
certain jokes do), everyone utilizes humor 
on a daily basis to make the day go by a 
bit easier. If a joke doesn’t land we cannot 
blame someone for not finding it funny. 
Humor is subjective. Millennials, just like all 
humans, love to laugh. The only difference 
is that this generation is vocal about not 
laughing at the expense of a whole race, 
religion, sexual orientation or gender. 
Millennials and Gen Z see that these jokes 
have always been hurtful to the people they 
are about, and even if it is “just a joke” they 
do not want to be a part of that. So instead 
of being called out by someone who feels 
personally attacked by what you are saying, 
you may be called out by someone who 
acknowledges their position of privilege. 

This phrase of “it's just a joke” doesn’t 
work either. As functioning members of 
society there are very few things we have 
absolute control over, mainly because 
we have to follow laws and social norms. 
But we do have absolute control over our 
own emotions and no one has the right 
to tell you how you feel. You do not get to 

decide how others react to your joke and 
they don’t get to decide how you react to 
theirs. Chances are you are not laughing 
at Millennial humor. Humor is subjective 
and changes drastically between the 
generations. Just the other day my cousin 
who is 13 years old was crying with laughter 
at a meme that I didn’t get. At that moment 
I had a flashback to my brothers and me 
in hysterics over a video while my parents 
stared at us completely bewildered. Comedy 
is defined as professional entertainment 
intended to make an audience laugh. But 
that definition does not set guidelines for 
what is and is not funny, because those 
guidelines cannot exist. Humor is subjective, 
it is unrealistic to expect everyone to react 
the same way. 

Magic and comedy should bring about 
amazement and bring us together, not make 
people question their place in humanity. 
For this world to keep stepping forward 
we need to keep each other accountable. 
We should be calling each other out for the 
comments that are causing uncomfortable 
laughter. Not publicly or aggressively, it 
doesn't need to be an argument. A private 
conversation in order to understand each 
other's point of view is much more effective 
than a screaming match or a Facebook 
battle. In other words, keeping our friends 
accountable, and asking them to keep 
us accountable in return. Excluding the 
person who makes those jokes will just lead 
to them continuing to make more jokes. 
Inviting them into the conversation, and 
explaining it is harmful to their audience, 
to their friends. That is how we can try to 
encourage an inclusive environment within 
our community. 

STORY TITLE  

60 VANISH Magazine      www.VanishMagazine.com 61VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


Imagine being able to take a normal pack of gum 
and make the wrapper disappear right in front
of your spectators' eyes

Imagine being able to take a normal pack of gum 
and make the wrapper disappear right in front
of your spectators' eyes

 It's hyper visual,
easy to do,

and will have
your spectators

chewing for more.

 It's hyper visual,
easy to do,

and will have
your spectators

chewing for more.

BRANDON DAVID
CHRIS TURCHI

MURPHY’S MAGIC

E S T   1 9 9 8

"No way that is possible! This is absolutely gorgeous, so clean and fair
that I already watched ten times and I got fooled every single one of them." 

- Daniel Prado 

MJM MAGICMAGIC BOX

MAGIC
WAREHOUSE

BIG BLIND MEDIA
MADANAI
MAGIC

HOCUS-POCUS



Imagine being able to take a normal pack of gum 
and make the wrapper disappear right in front
of your spectators' eyes

Imagine being able to take a normal pack of gum 
and make the wrapper disappear right in front
of your spectators' eyes

 It's hyper visual,
easy to do,

and will have
your spectators

chewing for more.

 It's hyper visual,
easy to do,

and will have
your spectators

chewing for more.

BRANDON DAVID
CHRIS TURCHI

MURPHY’S MAGIC

E S T   1 9 9 8

"No way that is possible! This is absolutely gorgeous, so clean and fair
that I already watched ten times and I got fooled every single one of them." 

- Daniel Prado 

MJM MAGICMAGIC BOX

MAGIC
WAREHOUSE

BIG BLIND MEDIA
MADANAI
MAGIC

HOCUS-POCUS



"The juxtaposition of words to actions may be 
an integral part of the inherent misdirection 

necessary for success. ”

THE POLITICS
OF PATTER

Patter is an integral word in the magician’s lexicon. Generally speaking, patter 
is considered rather inconsequential compared with the visuals that are taking 
place. The very word itself tends to suggest something rather trivial. If you substi-
tute a word like dialogue, the dictionary gives you something with a little more 
gravitas. 

WORDS BY NICK LEWIN

Dialogue: A discussion between two or 
more people or groups, especially one 
directed toward exploration of a particular 
subject.

The Merriam-Webster Dictionary has this 
to say on the word patter when used as a 
noun.

1: a specialized lingo

especially: the jargon of criminals (such as 
thieves.)

2: the spiel of a street hawker or a circus 
barker.

3: empty chattering talk.

Used as a verb, my MacBook tells me that 
to patter is to talk at length without saying 
anything significant: “she pattered on 
incessantly.” None of this sounds too good.

It would be my observation that the 
difference between pattering to your 

audience and having a dialogue with 
them is often the matter of talking at an 
audience and talking with them. In the 
magic world, we are often presented with 
patter that is written and delivered to us in 
pre-planned ready to go scripts or books. 
Because magicians are lucky enough to 
have an almost unlimited repertoire of 
routines available for our performance, 
we get somewhat spoiled. When I release 
an effect to the magic community, I 
often get negative comments if an entire 
performance script does not accompany 
that routine. I usually do supply that script, 
but not to save the purchaser the job of 
writing original dialogue. There is another 
quite substantial reason for my doing so.

A comedy magician or mentalist who 
creates a commercial and powerful routine 
has usually thought very carefully about 
what he will say during its performance. 
The juxtaposition of words to actions 
may be an integral part of the inherent 
misdirection necessary for success. I always 
recommend when someone is trying 

to learn one of my routines, that they 
initially memorize the script I supply. 
Once you have studied the dialogue for 
a while, then you can start to discern 
precisely why I say certain things at 
specific times. Once someone grasps the 
creative structure they can then begin 
to change those words and make the 
routine their own without losing the 
rhythms that made it work in the first 
place.
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STORY TITLE  

If you are a comedy magician it 
sometimes seems like a good idea to 
“cherry-pick” jokes from a variety of 
other sources to improve your show. This 
performance crutch is understandable 
when you are starting out as an act. 
However, it is something that will 
eventually handicap a performer a 
great deal more than he or she realizes. 
Stealing someone else’s joke is a very 
different proposition to creating a line 

that adds to your performing persona 
and produces an original laugh. If one 
continues on the borrowed "cut and 
paste" comedy path, you begin to lose the 
mental ability to create fresh and relevant 
material. You begin to sell yourself short 
and that is a shame. You owe it to yourself 
to be yourself.

If you want to say something funny, or 
say something worth hearing during your 

show; a performer must fully grasp the 
simultaneously importance of what he 
is both saying and doing. These are the 
dual sides of the same coin and need to 
be synergistically harnessed to achieve 
maximum success. I have seen exceptional 
magicians, whose actions display endless 
hours of rehearsal, only to be sabotaged 
by what they say. Although we speak in an 
impromptu fashion throughout the day, 
this in no way prepares us for scripting/

65VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


"The juxtaposition of words to actions may be 
an integral part of the inherent misdirection 

necessary for success. ”

THE POLITICS
OF PATTER

Patter is an integral word in the magician’s lexicon. Generally speaking, patter 
is considered rather inconsequential compared with the visuals that are taking 
place. The very word itself tends to suggest something rather trivial. If you substi-
tute a word like dialogue, the dictionary gives you something with a little more 
gravitas. 

WORDS BY NICK LEWIN

Dialogue: A discussion between two or 
more people or groups, especially one 
directed toward exploration of a particular 
subject.

The Merriam-Webster Dictionary has this 
to say on the word patter when used as a 
noun.

1: a specialized lingo

especially: the jargon of criminals (such as 
thieves.)

2: the spiel of a street hawker or a circus 
barker.

3: empty chattering talk.

Used as a verb, my MacBook tells me that 
to patter is to talk at length without saying 
anything significant: “she pattered on 
incessantly.” None of this sounds too good.

It would be my observation that the 
difference between pattering to your 

audience and having a dialogue with 
them is often the matter of talking at an 
audience and talking with them. In the 
magic world, we are often presented with 
patter that is written and delivered to us in 
pre-planned ready to go scripts or books. 
Because magicians are lucky enough to 
have an almost unlimited repertoire of 
routines available for our performance, 
we get somewhat spoiled. When I release 
an effect to the magic community, I 
often get negative comments if an entire 
performance script does not accompany 
that routine. I usually do supply that script, 
but not to save the purchaser the job of 
writing original dialogue. There is another 
quite substantial reason for my doing so.

A comedy magician or mentalist who 
creates a commercial and powerful routine 
has usually thought very carefully about 
what he will say during its performance. 
The juxtaposition of words to actions 
may be an integral part of the inherent 
misdirection necessary for success. I always 
recommend when someone is trying 

to learn one of my routines, that they 
initially memorize the script I supply. 
Once you have studied the dialogue for 
a while, then you can start to discern 
precisely why I say certain things at 
specific times. Once someone grasps the 
creative structure they can then begin 
to change those words and make the 
routine their own without losing the 
rhythms that made it work in the first 
place.

64 VANISH Magazine      www.VanishMagazine.com

STORY TITLE  

If you are a comedy magician it 
sometimes seems like a good idea to 
“cherry-pick” jokes from a variety of 
other sources to improve your show. This 
performance crutch is understandable 
when you are starting out as an act. 
However, it is something that will 
eventually handicap a performer a 
great deal more than he or she realizes. 
Stealing someone else’s joke is a very 
different proposition to creating a line 

that adds to your performing persona 
and produces an original laugh. If one 
continues on the borrowed "cut and 
paste" comedy path, you begin to lose the 
mental ability to create fresh and relevant 
material. You begin to sell yourself short 
and that is a shame. You owe it to yourself 
to be yourself.

If you want to say something funny, or 
say something worth hearing during your 

show; a performer must fully grasp the 
simultaneously importance of what he 
is both saying and doing. These are the 
dual sides of the same coin and need to 
be synergistically harnessed to achieve 
maximum success. I have seen exceptional 
magicians, whose actions display endless 
hours of rehearsal, only to be sabotaged 
by what they say. Although we speak in an 
impromptu fashion throughout the day, 
this in no way prepares us for scripting/

65VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


presenting our show spontaneously. NO, 
you can’t “umm” or “errr,” and you mustn’t 
make your dialogue a recitation of the 
actions that your audience can observe 
with their own eyes. A statement like “I am 
going to take this regular deck of cards 
and place it on the table,” has two inherent 
flaws in it. 

If a magician wants to add comedy to his 
show, he must resist the temptation to 
reach for a book of jokes or comedy lines. 
He/she needs to analyze what is taking 
place, and what is in his audience’s mind 
as it happens. They must consider the 
props that are utilized and especially pay 
attention to what makes that moment 
unique. If the performer can come up with 
a statement that covers the moment, or 
better still spots an in-congruency within 
it, then he has the opportunity to polish 
the moment into something unique and 
personalized. Frequently the exact right 
line comes out spontaneously during a 
performance. When this happens all the 
performer has to do is make note of it, 
remember to write it down, and work on 
it later.

When I talk about “working on” or 
“refining” a line, let me make an informed 
analysis of what fundamentally needs to 
be done to achieve a professional polish. If 
you write a joke for your show, you should 
immediately run it through a two-part 
testing program. Job number one is to 
make sure the words convey your exact 
meaning and that they are words your 
audience will understand. The next step is 
to eliminate every single word that is not 
needed to make your meaning clear. You 
are going to have to put your potential 
line into written form to do either of these 
procedures properly. It is much easier to 
edit the written word than loose words 
echoing in your mind.

Having spent eleven years headlining 
in the comedy club market, I have 
worked with both good and bad 
stand up comedians. Let me make it 
clear—the good ones are those who 
know how to edit. Comics would sit 
backstage for endless hours editing 
their monologues down to a minimum. 
After honing a “hunk" to the bare bones, 
it is then possible to make sure that 
any additional words/ideas are adding 
something tangible and meaningful. A 
tiny percentage of gifted comedians can 
do this in their minds; the vast majority 

do it in written form. The written joke is 
the building block of a comedian's work 
in much the same way that a magic prop 
is to the average magician. Comedians are 
often needlessly scathing in their opinion 
of the way magicians use physical props 
to facilitate their work. A great many 
magicians are just as incorrect in failing 
to appreciate the importance of correct 
structure and authorship where a one-liner 
is concerned.

In the magic community, we are blessed 
to have an enormous quantity of books, 
DVDs, lectures, and downloads to help 
improve our knowledge and skills as 
magicians. There is probably no other 
hobby/art form that has more words and 
ideas available to its rank and file. There are 
very few books available for professional 
comedians; there are certainly joke books, 
but these are intended for the amateur 

"water cooler comedian." No professional 
comedian sits around reading a ten dollar 
book entitled “1000 Blockbuster Jokes" to 
add one to his show. Actual original and 
commercial jokes change hands at a high 
price in the comedy world. Maybe this is 
the reason that comedians are much more 
aggressive in their reaction to the theft of 
comedy material.

Magicians who think nothing of spending 
thousands of dollars a year on props 
rarely consider spending a few hundred 
dollars on a one-liner. It is easier to find a 
joke in another performer’s act that they 
like, and then appropriate it—perhaps 
changing a word or two along the way. 
After enough performers have stolen a 
joke, it is then considered “stock material” 
and is re-classified as being available 
to everyone. This practice highlights an 
uncomfortable disconnect in a community 
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that has become obsessively committed 
to crediting creators and originators. 
One of the most common refrains 
from comedians (and bookers) is that 
magicians all tell the same jokes and it is 
hard to disagree.

In magic, there is also more than a hint 
of “patter” being used to fill in time by 
stating the obvious; a gigantic flaw in 
goals. A good performer is not on stage 
to fill up time but rather to make time fly 
by effortlessly. We have to get beyond the 
desperately flawed magician’s concept, 
“How long I can get out of a trick?…” 
Instead, we need to think how much time 
can be removed from a trick without 
impacting the effectiveness. If a performer 
can cut four minutes of unnecessary 
dialogue in his show, he might be able to 
add one or two more applause getting 
effects. Lay audiences view most of their 
variety entertainment on America’s Got 
Talent and are used to magic presented in 
90-second hunks. Unless a live performer 
keeps this reality in mind, he runs the 
risk of seeming old hat. It is a good 
commercial goal to pack more strong 
material into a shorter time frame.

Even a short article like this would be 
glaringly remiss if it didn’t touch upon 
the endlessly debated and protested area 
of political correctness. Magicians have 
a colossal identification with the past; it 
seems built into our DNA. We love those 
old fashioned illusions and Victorian 
props. Heck, we still use school slates, 
walking canes, top hats, thimbles, milk 
pitchers, birdcages, and handkerchiefs. To 
a certain extent, audiences expect (and 
in some cases dread) these anomalies; it 
is an especially good idea to keep your 
dialogue more attuned to this century! It 
is wise to eliminate verbal anachronisms 
from your script. If you say something 
that you think might be sexist or racist, 
it almost definitely is! In spite of any 
personal bias against politically correct 
jargon, it is an excellent idea to guard 
against it entering into your show. You are 
not here to make be a brave beacon of the 
anti-PC movement; you are just going to 
look old fashioned and out of touch. Keep 
your dialogue and script contemporary 
and it will sound less like old fashioned 
dated patter. Reading online magic 
forums, it is apparent that some magicians 
think they can make the PC culture 
disappear by closing their eyes to it. They 
are wrong. 

One of the most overused cliches in 
magic is that revered Robert-Houdin 
quote, “A magician is an actor 
playing the part of a magician." I 
frequently vent about the ways 
this concept is used to cover 
indulgent and precious behavior. 
In this instance, let me agree with 
it in theory because a true actor 
has a carefully written script that 
defines the role he is playing. He 
doesn’t go onstage and patter to his 
audience; he uses his dialogues and 
monologues to amuse, inform, and 
entertain. It is time to intellectually 
throw away those wonderfully 
nostalgic Robert Orben books and 
enter the post-patter era.
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MAKING HISTORY at the
CHICAGO MAGIC LOUNGE

BY HAL MEYERS

"Jan Rose is valuable to the CML in part 
because of her versatility.  In addition to 
her role as our emcee, she is equal parts 
close-up magician and stage performer.  

She can do whatever is necessary at a 
moment’s notice."

Benjamin Barnes 
Entertainment Director 
Chicago Magic Lounge
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The Chicago Magic Lounge has discovered the 
secret formula to wowing the public with intimate 
magic, and it’s bottled up and on display seven 

nights a week on the far north side of Chicago in the 
Andersonville neighborhood.

Nick Lewin, of Vanish Magazine, first wrote about the 
Chicago Magic Lounge last year in the July 2018 issue. 
But on my visit, some 14 months later, it was amazing 
to see how this well-oiled magic machine has evolved 
even further. I was on a 20-city lecture tour and was 
able to plan a Friday night visit, accompanied by my two 
adult-aged sons and one of their girlfriends.

The most significant development of the year has been 
making Jan Rose their emcee. She hosts most of their 
Signature Show nights. It’s clear Jan is one of the key 
ingredients in their secret formula. Her presence infuses 
the experience for the late-night crowd. 

As we took our seats in the very upscale, Art Deco, multi-
level cabaret setting, the tableside magicians fanned 
among the patrons. Gasps of amazement and boisterous 
laughter could be heard for the entire cocktail hour as 
pockets of guests responded to the power of close-up 
magic. When Jan Rose approached our table, her eyes 
sparkled, her demeanor wowed, and she left my sons 
slack-jawed with a classic packet trick. 
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She clearly has a fan base in Andersonville. 
During that first hour, more than once, 
I heard people call out, “Jan Rose!” They 
called her over to their table to introduce 
her to their friends. Jan later explained, 
“Along with my emcee position, I love 
visiting guests tableside. It gives me the 
opportunity to build relationships.” She 
continued, “Joey Cranford, the founder 
of the Chicago Magic Lounge, set the 
foundation for the emcee position early 
in the days when the Lounge was located 
in a venue in the Uptown neighborhood. 
I watched him welcome audiences, 
always reaching out—getting to know 
them! He’d always ask, ‘Where are your 
from? What are you celebrating?’”

Jan pauses for a moment and reflects, 
“The Chicago Magic Community is 
very grateful to Joey Cranford and his 
partner Don Clark. They have given us 
this fabulous home for magic, unlike 
anything this city’s ever seen before.”

Now, it’s 11pm. We’re moments before 
showtime. The tableside magicians 
vanish and the piano music swells as the 
lights dim, cueing us that the show is 
about to begin. Jan Rose takes the stage 
to cheers, welcoming the sold-out crowd. 
The combination of her commanding 

presence and her killer stage garb 
leaves the show-goers star struck 
as they hang on her every word. In 
her well-scripted monologue, she 
jokes, spins stories and mesmerizes 
the audience. We learn all about 
“Chicago Style Magic” and how Matt 
Schulien was the first restaurateur to 
mix card tricks with cocktails back in 
his father’s tavern in the early 1900s. 

Jan’s recounting of the famed magic 
bartender, Heba-Haba Al, and the 
Chicago Magic Bar and Restaurant 
scene of the last century are all part 
of her warm-up. As her monologue 
concludes the audience realizes 
that the Chicago Magic Lounge is 
dedicated to all the 20th century 
Chicago magic venues. They realize 
they are now part of something 
bigger; they are witnessing Chicago’s 
magic history!

So, who is Jan Rose?
Jan unlocked the magic that evening. 
And it was clear, from the way the 
audience responded to her both on 
and off the stage, that she creates a 
bond with them that supersedes the 
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magical experience. I saw several audience 
members – clearly complete strangers – 
hug her after the show. She exudes so much 
warmth and charisma.

It turns out that before Jan began her career 
in magic, she was an Equity/SAG actress 
who acted, sang and danced in dozens 
of musicals and stage plays until she met 
Danny Orleans in the early 1980s. I knew 
they had performed family theater shows 
together during that decade, but I hadn’t 
seen her since. And certainly, I had no idea 
that she now emceed the weekend shows 
at the Chicago Magic Lounge. 
It turned out, that I was there on a special 
night for Jan. After introducing Danny 
as the feature entertainer, Jan made 
a surprising reappearance (in a new 
costume!). She brought an energy to the 
stage that captivated everyone when she 
joined Danny in their first routine: Solving 
a math equation created by the audience, 
sight unseen.

I, along with the crowd, was completely 
mystified by this two-person act. It was 
delightful to see yet another dimension of 
Jan. Her set with Danny crossed boundaries 
of the traditional second-sight duo. She 
dominated the stage, setting up the routines, 
reading minds, playing light-heartedly with 
on-stage participants and delivering final 
revelations. And the audience loved seeing 
“the act” that she had hinted about in her 
opening monologue—the mindreading 
show she broke in by performing at Little 
Bit O’ Magic, on Chicago’s South Side, in the 
late 1980s.

Jan and Danny learned the foundation for 
their mindreading act from Eddie Fields, 
who performed with his partner at retail 
stores and fairs as a pitch to sell horoscopes. 
After studying with Eddie for two years, 
they worked with Eugene Burger to update 
all aspects of the act and to highlight Jan’s 
character. For the past 25 years, Jan and 
Danny have been performing at corporate 
events and trade shows, and now at the 
Chicago Magic Lounge when the schedule 
permits.

At the Lounge that evening, when their 
mindreading act finished, Danny left the 
stage, and it was Jan who segued into a call 
for “lights up” as she transitioned back into 
her emcee role. It was time to recognize 
specific audience members—those that 
were celebrating special occasions. Jan 
then proceeded to do a series of shout-
outs, naming every celebrating guest 
and the details of their celebration. There 
were a lot of people celebrating birthdays, 
anniversaries, graduations and even special 
moments at the office.  Much to my surprise, 
she wasn’t holding notes or cue cards. 
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This was amazing to me on two fronts.  It was a joy to 
witness folks feeling so personally touched—it was 
clear they appreciated being remembered. Jan had 
given them the ultimate gift of acknowledgement. 
As a performer myself, it was also apparent this gift 
was only possible because Jan has all the talents and 
skills necessary to produce this amazing moment!
After the show, I asked her, “So how did this emcee 
role come about?” It turns out that about a year ago, 
The Chicago Magic Lounge hosted a “Women in 
Magic” week. Jade, Carissa Hendrix, Alba, and Joan 
DuKore appeared in the Lounge’s performance 
spaces. Joey Cranford and Talent Director Benjamin 
Barnes called upon Jan Rose to serve as emcee. Ben 
has his finger on the pulse of the top magic talent. 
Every week, he combines the best magicians in 
Chicago with other performers from around the 
globe to create a unique magic experience for guests 
at the Lounge. For Jan, “Women in Magic” week was a 
great event and, as it turns out, the beginning of her 
taking the stage as emcee. 

But being a woman in magic is nothing new to Jan. 
She and Danny have performed throughout the US, 
Canada and the Caribbean Islands since 1983. They 
have been frequent entertainers at Hollywood’s 

World-Famous Magic Castle. Over the past six years, 
they’ve lectured and performed at magic conventions 
and meetings in the US, Canada, England, Scotland, 
Sweden and at FISM in Italy. 
Well, my Friday night out with my family was a huge 
success! I not only had the opportunity to reconnect 
with Chicago magicians, but I was fooled, entertained 
and impressed! The three millennials that accompanied 
me got an up close and personal feel for what “real” 
magic is all about. And Jan Rose has four more new 
fans!

"Jan’s true genius lies in her 
understanding of how to 

make everyone she comes 
into contact with feel special.  
Both our staff and audiences 

alike love her for that."

Benjamin Barnes 
Entertainment Director 
Chicago Magic Lounge
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PRODUCT HIGHLIGHT

CELEBRITY PRESAGE 
MIKE AND BRETT HAS PRODUCED NOT JUST A FANTASTIC ROUTINE 
BUT ALSO ONE THAT IS EXTREMELY ENTERTAINING -S OMETHING 
OFTEN LACKING WHEN IT COMES TO BOOK TESTS. BECAUSE 
OF THE THEME OF THE BOOK TEST THE JOKES LITERALLY WRITE 
THEMSELVES.

WHAT MIKE HAS DONE IS TAKEN HIS ORIGINAL CELEBRITY PRESAGE 
AND ADDED SOME REALLY KILLER FEATURES INCLUDING AN IDEA 
BY STEVE VALENTINE AND WIKII TEST GIVING THE ABILITY TO FORCE, 
OR READ A PERSON'S MIND WITH A SELECTED PAGE, CELEBRITY 
AND EVEN ALLOWING FOR A DRAWING DUPLICATION.

THIS BOOK TEST OFFERS SO MUCH AND IT IS SO EASY TO PERFORM 
YOU'LL WANT TO ADD IT IN TO YOUR STAND-UP SHOW STRAIGHT 
AWAY. TALK ABOUT PACK SMALL AND PLAY BIG THIS ONE TICKS ALL 
THE BOXES.
 
USING SVENPAD TECHNOLOGY THIS BOOK TEST IS EXTREMELY 
WELL MADE AND THE PRECISION OF THE CUTTING MEANS THE 
SPECTATOR CAN NOW HANDLE THE BOOK!!

MIKE MAIONE AND BRETT BARRY
he original Celebrity Presage was ingenious-
ly created in 2011 by Magician Mike Maione, 
and it has now been completely remade 
into one of the finest book tests you will 
ever see - with greatly improved handling 
(perfection!) and all new capabilities. 

Our killer system allows book page numbers 
to display sequentially front to back, whilst 
still allowing the performer to cleanly force 
ANY page they wish in real time. Invisibly 
& perfectly. When you see it with your own 
eyes you will be blown away.

In fact, your Celebrity Presage book offers 
multiple forcing methods, multiple reveals, 
and a killer “V” forcing gimmick we created 
from scratch to allow maximum flexibility. 
Celebrity Presage is a book test with mul-
tiple layered methods which can be used 
together (or individually) for predictions or 
mind-reading miracles.

For the first time, App creator Marc Kerstein 
exclusively & generously allowed the use of 
all the force words from his popular “WikiT-
est” to be used in Celebrity Presage. This 
exciting addition means that WikiTest users 
will be ready to use Celebrity Presage quick-
ly, with no extra memorization needed.

76 VANISH Magazine      www.VanishMagazine.com

New book test ideas are as rare as a 1950’s Ford Mystere, 
and Celebrity Presage’s PPNS system is an exciting new 
fooler – especially when layered with the other built-in 
methods. This book is the result of a collaboration between 
Magician Mike Maione and Brett Barry, with some last-
minute tweaks to add even more horsepower! Have fun and 
go blow some minds.

WHAT YOU GET

(1) Celebrity Presage gimmicked 130-page paperback book
(1) V forcing gimmick (Beyoncé) 
29 Page PDF written instructions with routines & photos 
30 Minute streaming video instructions 
Access to the SvenPad® secret group  
WHAT CAN I DO?

Your Celebrity Presage book will allow you to:

Force a page/Celebrity using our incredible numbering 
system
Force a page/Celebrity using Svengali (opening to a page)
Force a movie title using PPPS or Svengali
Force a Celebrity name using the new V Gimmick (Beyoncé)

Divining one of 9 potential WikiTest words on one or multiple spec-
tators
Potentially do a drawing duplication
Reveal the details from a forced celebrity quote
MY THOUGHTS:
Mike and Barry have created an incredible book test that allows for 
a large variety of revelations from a celebrity to words and much 
more.  The method used makes this the easiest book test I’ve ever 
seen, AND the actual material in the book makes this one of the 
most entertaining. There is nothing to memorize, you can hand the 
book out, has built in gags, and because it uses a variety of methods 
you can get several different revelations from one book. It is the 
perfect type of book test for parlour and stage. 

The original Svengali principle dates back to the 1500s, and recently 
Bret has produced a large variety of products, mostly using pads 
and envelopes using this principle. The original Celebrity Presage 
book test started off years ago when Mike released his amazing 
book test,  followed a few years later with our version called Diary 
Presage, which used a pocket diary and offered 12 different routines 
from the one diary.The Diary was the the very first book style test to 
use this incredible numbering system, which allowed you to hand 
it to the spectator without them discovering the system or secret. It 

is this page numbering system that was again used in this updated 
Celebrity Presage (on steroids)  and allows you to do the same 
thing. This really is an extremely clever system that not only will fool 
lay audiences but will really throw off those ‘knowing’ magicians. 
A huge thank you to Mike for continuing to develop this system 
and make his original book test even better with this brand new 
version. The additions to this book test really do make this one of 
the very best, and most entertaining book tests I’ve ever seen. This, 
with the addition of others, should make this one of the very best 
products for 2019. Mike has spent the best part of the last decade 
working and developing this system, and I feel he and Bret has really 
produced the ultimate book test that will be used by magicians and 
mentalists. 

1) The book - As with all Sven products you are getting an extremely 
well crafted book. The ‘cut’ on the pages are all precision cut so even 
if you know the Svengali principle you’ll have to look really hard to 
see the difference in page sizes. Brett (SvenPads) takes pride in their 
precision work and you can see it in this book. The book itself is 130 
pages (actually more but nobody will notice) and there are some 
really clever additions to the book, such as a few harder cardboard 
pages at the back. This is incredibly clever as it will protect the book 
and stop it from getting bent. This is something that every book test 

"One of the easiest and most 
entertaining book tests I've 
ever seen!! The combination 

of methods makes this a 
game changer." - ROMHANY
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ever produced from now on should add!! Another great idea is 
they have called the book “CELEBRITY FAILS” so if your audience 
Googles the book they won’t find it connected with ‘a magic 
trick.’ The content itself is hilarious and the jokes write them-
selves. You don’t even have to be a funny person and you’ll get 
laughs by reading some of these out.
Let’s look at the coolest part - at least for me - of the book. It 
is the NUMBERING SYSTEM. This is something I can talk about 
from experience having worked with this for years with DIARY 
PRESAGE. You can show every page is different, with different 
celebrities on them. The best part is you can have the spectator 
flip through the book and look at the celebrities themselves. 
You can have ANY page number called out and it will be the 
FORCE celebrity which is Tom Cruise. The tutorial is extremely 
well produced and has so many amazing and fun revelations 
from using a spectator’s phone, Mike’s really clever and up-
dated BABY GAG to Tom Cruise actually printed on your phone. 
If you know the great reaction The Baby Gag gets then you will 
definitely want to get this and start performing Mike’s version. 
His updated version is much funnier and of course has the killer 
ending of Tom Cruise. One of my favourite for close-up or par-
lour style work is Mike’s phone routine with Tom Cruise printed 
on the phone. 

OTHER SYSTEMS - Also built in the force pages is WIKITEST 
LONG WORDS. The force pages of the book have been sea-
soned with the 9 long words sourced from the popular WikiTest 
app by Marc Kerstein. This now allows for another revelation. 
You can have somebody name a page, or open the book to any 
page (using the Sven System), then hand it to someone else to 
look at ANY LONG WORD on either page. You are now able to 
reveal not only the celebrity but also a ‘random’ chosen word. 
Again this allows for a really hands off book test - which is an-
other huge advantage of this. Even using the Senegal principle 
this can be done hands off. 

STEVE VALENTINE - perhaps one of the most popular book tests 
of recent years was by Steve Valentine. Those familiar with his 
release will be extremely happy to know that this system is built 
in to a book mark - and actually you can even get different book 
marks with different names. With this addition you can now force 
a different celebrity very cleanly. The book mark can be place 
ON ANY page in the book, allowing a very different method. I 
personally love this and it’s a great first reveal. They call this the V 
gimmick (names after Steve Valentine.)

TUTORIAL - You will receive a PDF with routines and a variety of 
handlings, plus an extremely well produced download video. 
This video goes through everything very thoroughly and will 
certainly spark a host of ideas. Mike shares many of his pet 
routines on the DVD, most are in a comedy vain, but you can 
certainly play this seriously as a mentalist if that is your style. The 
PDF also has all the handling and routines you will need to know 
to perform this book test. You will learn how to do a drawing 
test, word revelation and so much more. This is such a versatile 
book test. 

FINAL THOUGHTS: A huge thank you to Bret and Mike for creat-
ing one of the most entertaining and most baffling book tests 
every produced. By combining a host of methods they have 
produced something that can be used in conjunction with other 
routines OR a stand alone giving you maximum entertainment 
from minimum props. This really has become one of my favourite 
book tests for my parlour and stage shows as it offers so much 
more than most book tests.
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78 VANISH Magazine      www.VanishMagazine.com 79VANISH MAGAZINE      www.VanishMagazine.com

https://www.ultimatemagicproductions.net/store/p8/Extreme-Hanky.html
http://www.VanishMagazine.com
http://www.VanishMagazine.com


http://www.qualitymagicsites.com
https://www.tommyjamesmagic.com/store/index.php?ccUser=e811e68f569c2a7de5ec80ccacd48960


http://www.qualitymagicsites.com
https://www.tommyjamesmagic.com/store/index.php?ccUser=e811e68f569c2a7de5ec80ccacd48960


Jeff christensen

"I wish I hadn’t taken that acting/improv class.”  
 - said NO magician ever!

IS 
MAGIC

EDUCATION

I recently had the opportunity 
to have a “digital coffee” with 
Victoria based improviser, sto-

ryteller and magician Dave Morris.  
In this month’s column he shares 
his experiences and expertise 
with improv, which I believe, is an 
extremely important tool for any 
modern conjuror. 
 
Dave grew up on the mainland 
and later moved to the Vancouver 
Island paradise of Victoria, British 
Columbia.  His magic origin story 
can be traced to his contact with 
a magician who performed at 
the restaurant that he was work-
ing at.  Dave was curious and 
so within a short period of time 

he convinced the magician to 
teach him the proper technique 
for palming a coin.  Dave worked 
on his coin skills until one day he 
bravely performed for some kids at 
the restaurant.  Success! And so 
his journey in magic began. This 
impromptu performance invari-
ably led to more magic learning 
sessions. Dave’s engagement with 
magic became more serious when 
he purchased a copy of Bobo’s 
Coin Magic.  Once in Victoria 
he connected with distant rela-
tive Ron Bell who along with Eric 
Bedard and Murray Hatfield men-
tored him.  Thanks to his serious 
and focused practice Dave soon 
started getting booked for close 
up engagements.

Dave loves close up magic because 
of the dynamic audience interac-
tions that can often occur.  As a 
trained improviser he’s skilled at 
“playing the room”.  Knowing his 
effects cold he’s free to be able 
to read his audience and be in 
the moment for the theatre and 
laughs available to him.  When 
I asked Dave about scripting his 
magic he advised that he’s never 
written down a script!  Sensing 
my surprise he further added that 
he does however spend quite a 
bit of time thinking about what 
he’s going to do and say.  Dave 
believes that everything that you 
do while performing should come 
from something or be inspired by 
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something; the mood in the room, how he’s feeling and by 
listening to your audience.  As he puts it “I like to keep the 
audience in my head with me.  When I do this I can make 
the comment that meets the needs of the adults, kids…kind 
of like a Pixar thing.”  I found this part of conversation very 
interesting as in my own work everything I do has a script. 
I’m from the Eugene Burger school of thought on scripting. 
The script is always there… just in case I don’t come up with 
anything clever to say.  Not for Dave and this is probably 
why he self-identifies as an improviser.  Unlike most other 
magicians Dave is able to perform in this style because of 
his extensive training and background in theatre and improv.  
Dave has been fortunate to have worked with some of the 
top improviser in the world where he’s honed his skills.  

While close up magic is his preference of late he’s started 
performing stand up with some of his magic friends.  
Together they produce/perform a show called Four Suits 
in a local black box theatre.  Dave also operates his own 
theatre company Paper Street Theatre where he teaches 
improv, story telling and creativity.  Dave likes challenging 
himself creatively and so he participated in a PechaKucha. 
PechaKucha is a Japanese story telling format where the 
presenter shows 20 slides that stay on the screen for exactly 
20 seconds.  The format is inspired by the mantra “Talk less, 
show more”.  Despite the strict time restrictions it went well 
and Dave was asked to present again at an event for innova-
tors called Idea Fest.  It was around this time that a he was 
asked to speak at TEDxVictoria.  Dave found the experience 
an extremely vigorous process as each step was fine-tuned 
and heavily edited.  As a self-identifying improviser it was 
extremely stressful because it was so scripted and he couldn’t 
riff or play the room.

Check out the following link from Dave’s TEDxVictoria presen-
tation The Way of Improvisation at:

www.tinyurl.com/thewayofimprov

Thanks to all of these successful experiences Dave now finds 
himself in demand as a corporate speaker and workshop 
leader giving sessions on improv, storytelling and creativity.  
More details on these sessions can be found by going to his 
website at:

www.PaperStreetTheatre.ca

I recently had the opportunity to perform in a show with 
Dave and I was impressed with his card in mouth routine.  
He shared that he liked the routine but never really liked the 
audience member being encouraged to kiss the performer, 
which he creepy.  Like the out-dated bra trick this effect 
is clearly a problem waiting to happen.  So Dave began to 
explore other possibilities for the effect as he really found 
that talking and giving instructions with a card in your mouth 
as having comedic possibilities.  His solution was to change 
the presentation frame for the effect to that of consent.  
That’s right a card trick about consent given by a magician 
who explains the importance of consent all the while with 
a card in his mouth.  Having seen it live I can attest to just 
how smart, topical and funny this routine plays in Dave’s 
hands…er mouth!

For Dave, life is improv, as we really never know what’s going 
to happen to us next.  He likes to live in the moment and 
respond to what’s offered.  He believes improv makes you 
a better person, a better listener, as you learn to be more 
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attentive to what’s happening around you.  Improv also 
teaches you to not be afraid to make mistakes and just have 
fun.  So I would encourage you to check out your local col-
lege or improv theatre group and sign up for a class or two.  
Most even offer drop in classes for you to just try it out.  I 
think that you’ll find that improv skills will better prepare you 
for your magical performances as you learn to have fun, play 
and connect more deeply with your audiences.

In our next column we talk to mentalist/speaker/creator Eric 
Samuels about how magicians can more successfully incorpo-
rate mentalism/mental magic in their shows.  

Remember, Magic is Education!

www.Corporate-Infotainer.com
Voted Inspirational Canadian Magician of the Year (2018/19)

http://www.Corporate-Infotainer.com
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KING OF MAGIC
Japan's LArgest worldwide distributing Magic Shop

Dealer Info

h t t p : / / w w w . k i n g o f m a g i c . n e t

King of Magic is distributing magic items worldwide from Japan. 

We are on the top of the list for distributing our own original products in Japan.  

We have our own producting factory. King of Magic will continue creating and distributing new magic.

If you have any questions please contact us at:   

shawn@kingofmagic.net  (Native English Speaker)
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

M A G I C 
REVIEWS
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MINI MAGIC 
BALLOON ANIMAL 
BY BILLY DIAMOND

1 

Price: $10:00
Available (Retail/Wholesale): billy@BillyDamon.com 

A brand new close-up effect:

If you want something unique, a brand new trick that will set you 
apart from the crowd, then you must purchase the Mini Magic 
Balloon Animal. This trick will leave your audience giggling and 
gasping. It’s the best of both worlds, it’s magic, no its a balloon, 
nooooo it’s magic and the perfect giveaway.

MY THOUGHTS:

The Mini Magic Balloon Animal is a visually captivating, fun, 
thoroughly audience engaging close-up routine. Easy to do … 
designed to succeed, to fool, startle and to delight your onlook-
ers. You can perform it standing or seated. Multiple performance 
easily fit in your pocket and can play to a table at a restaurant, a 
parlor setting, comedy club stage and even a theatre with a video 
projection screen.

Billy Damon has taken all the guesswork out of the trick, from the 
set-up to the complete execution. The handling is thoroughly 
explained in the video link you get when you purchase the trick. 
And with a little practice you will be up and running. 

You get enough supplies for 8 performances:
 8 mini-balloon animals
 8 matching Balloons

Plus you get a link to Billy Damon demonstrating and giving you 
the step by step instructions.

At double the price this would be a bargain.

$10.00 … Comes with 8 balloons and 8 mini-balloon animals + the 
link to the tutorial video

OH SO JUICY BY 
BRANDON DAVID 
AND CHRIS TURCHI

2 

PRICE: $29.95
WHOLESALE: www.murphysmagic.com
AVAILABLE: All magic dealers

From the creative minds of Brandon David and Chris Turchi comes 
an effect so clean and visual that you'll fool yourself in the mirror 
over and over again. Imagine being able to take a normal pack of 
gum and make the wrapper disappear right in front of your specta-
tors' eyes. This is the routine you open your walk around gigs with: 
it's hyper visual, easy to do, and will have your spectators chewing 
for more. 
Gimmick comes fully made and ready to perform 
Really good effect for your social media 
Easy to perform 
An organic object 
Hand out the gum pieces to your spectators 
It's not just any gum magic, it's Oh So Juicy! 

MY THOUGHTS

The good news to start with is that it comes ready to go out of the 
box but make sure you watch the tutorial BEFORE you start playing 
with it. You will learn three different versions. The first one is the 
easiest and allows you to see how the gimmick works. You will 
need to supply your own sticks of gum and you want it to match 
the WRIGLEY’S stick of the gimmick. What I really like about this 
gimmick is that it is very practical. Unlike many other tricks of this 
visual nature this will work well in the ‘real’ world as well as look 
amazing for that YouTube or Social Media quick trick. Personally, I 
look at things that will work for me everyday either in performance 
or to have on hand when I’m out and about. This is one of the few 
I've seen that fits this requirement. You can bring the packet of gum 
out and cleanly show it then make the packet vanish instantly. The 
magic in all cases is extremely visual and real eye candy. One word 
though, the gimmick WILL break but you are supplied with extra 
‘material’ and the tutorial will tell you how to fix it. Don’t let this put 
you off, because it’s just the nature of the method used and fixing it 
isn’t that much of a headache. If you love this as much as I do I sug-
gest buying two and having one ready to go all the time.

Version 1: This is the easiest where you vanish 75% of the wrapper 

http://www.VanishMagazine.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=eWcGskPnlsk
http://www.youtube.com/watch?v=Mm-PlbhzzeE
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VENDING MACHINE 
BY SANSMINDS3 

and are left clean. This is the easiest handling and pretty much 
works itself. 
Version 2: This is where the entire wrapper vanishes all at once and 
you are left with only the gum which you can hand out. (except for 
the gimmick)
Version 3: The gum appears by itself at the top of the wrapper then 
you vanish the entire wrapper and are left with only the gum.

You will also learn the one-stick version where you offer somebody 
a piece of gum but are left with only one piece. There is a very 
clever addition of taking the gum and chewing it then putting the 
wrapper away. 

Brandon also teaches a version that is SUPER clean where part of 
the gimmick is not used. This handling needs to be the opening 
trick but it really is the perfect trick to open a set.  It's quick and 
extremely visual and I imagine most performers would like this. 
The tutorial covers a lot of variations and you will have to choose 
what works best for you under your working conditions.

This is ideal for any type of walk-about working condition from res-
taurant magic to bar magic to walk-around. It’s easy to do and fun 
to perform. This is what real magic would like if you had magical 
powers.

PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

In 2015, our genius friend, Julio Montoro from Spain, released Pop 
Change. We loved the concept so much that we never stopped 
exploring it for the past 3 years. After having taken the concept 
through countless real world performances, it has evolved into 
something that does much more incredible things. If you like 
magic with everyday objects, you've gotta check this out! 

Once you learn the concept of Vending Machine, you can use it 
with multiple applications such as dual change, liquid drink to 

solid item, split drinks, and much more. Check out the trailer now 
and be amazed! 

What you receive: 

- 1 gimmick package (both Coke and energy drink designs are 
included) 
- 1 instructional DVD 

TV rights not included with purchase. Please contact SansMinds 
for TV rights.

MY THOUGHTS
You receive a 30 minute DVD tutorial and performances plus the 
material you need to make this trick up. You receive a COKE gim-
mick and RED BULL gimmick.   It won’t require much work, and 
once you’ve done the work it’s ready to go. This is great eye candy 
and extremely visual magic. It looks amazing on camera and if you 
do any type of social media magic such as Youtube or Facebook 
you will DEFINITELY want to get this. It really does look like some 
kind of CGI. The method itself is relatively simply to execute and 
you’ll want to start practicing in front of a mirror to see how 
incredible this looks. Two things to note - the first is you need to 
be wearing a jacket and secondly it will help if you are wearing a 
black shirt, although this is not that necessary but it might help 
a little. The tutorial will teach you two different ways to make the 
can change.

Once you understand how this principle works you can do some 
really interesting effects. One example shown is a double change, 
so you can turn a Coke can to another drink - then to orange juice. 
Another application taught is a cup of Starbucks to a cup of pop-
corn. It uses the same principle but shows just how you can create 
your own effects.

Because of the nature of this trick it can only be an opening 
routine so you could walk up to people and perform the instant 
change. It is the perfect trick for the camera and any social media 
video work. It is incredible visual, pretty easy to perform and under 
the right conditions will make quite the impact. 
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LUCID DREAM BY 
SANS MINDS4 

Price: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Remember Imprint, Extract, and Got Change by Jason Yu? 

Jason's unique approach to visual magic has taken the magic com-
munity by storm. This time, Jason is sharing an underground effect 
he has been perfecting for the past four years. A practical visual 
effect you can adapt to your favorite card routine. 

Welcome to Lucid Dream, a visual that's backed up with a concept 
that's so strong, it blurs the line of dream and reality. 

- Completely customizable to produce a card, card box, and bills of 
your choice. 

- Fully customizable with your hand size/color. 

- Comes with 1 gimmick pack, with sample photos you can work 
with right away. 

- Instruction DVD 

MY THOUGHTS:
You get a DVD with 40 minutes of tutorial and some items you’ll 
need to make up the gimmick. As with all Sans Minds products 
the video production is first rate and they teach you step-by-step 
on how to construct the gimmick. Most things come in the box to 
make the gimmick but you will need a few extra things. Making 
the gimmick will require a steady hand and I suggest you really 
take your time to make it look perfect, otherwise it just won’t be 
convincing. Having said that, the time you put in to it will pay off 
and you’ll have an extremely eye popping piece of magic. The idea 
of making a photo come to life is a really cool one, and this makes 
for a very unusual reveal of a selected card. A nice touch is that 
they have also thought about how to be able to hand everything 
out at the end so you are clean. On a side-note I think it would 
have been nice if the trick was made up for you, which they could 
have done, however I imagine it would probably cost a lot more 
due to the time to make each gimmick. Another thing about the 
gimmick is that I can imagine after time it will show some wear 
and the photo won’t look as sharp as it did when you first made it. 
You’d need to make up another gimmick - and I would have a few 
on hand. There is a ‘line’ that shows through after a few perfor-
mances and it could give the secret away to the spectators. I would 
suggest performing where the light is a little low and it hides the 
‘line’ better.  Under the harsh studio lights this ‘line’ looks obvious 
but most people aren’t working under these conditions.
At the end of the tutorial they suggest a few other ideas such as 
showing a photo of a deck of cards then producing those from 
the photo. In this case it would need to be your opening trick. The 
one thing I like about the card revelation is that it can be done at 
anytime during your show. Everything is self-contained and sits in 
the envelope and you are ready to go. It makes for a really great 
walk-around routine and is easy to re-set.

Overall this is a great product, extremely visual and if you enjoy 
arts and crafts then you’ll certainly love this.

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=_tHXH0VvIqo
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VENDING MACHINE 
BY SANSMINDS3 

and are left clean. This is the easiest handling and pretty much 
works itself. 
Version 2: This is where the entire wrapper vanishes all at once and 
you are left with only the gum which you can hand out. (except for 
the gimmick)
Version 3: The gum appears by itself at the top of the wrapper then 
you vanish the entire wrapper and are left with only the gum.

You will also learn the one-stick version where you offer somebody 
a piece of gum but are left with only one piece. There is a very 
clever addition of taking the gum and chewing it then putting the 
wrapper away. 

Brandon also teaches a version that is SUPER clean where part of 
the gimmick is not used. This handling needs to be the opening 
trick but it really is the perfect trick to open a set.  It's quick and 
extremely visual and I imagine most performers would like this. 
The tutorial covers a lot of variations and you will have to choose 
what works best for you under your working conditions.

This is ideal for any type of walk-about working condition from res-
taurant magic to bar magic to walk-around. It’s easy to do and fun 
to perform. This is what real magic would like if you had magical 
powers.

PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

In 2015, our genius friend, Julio Montoro from Spain, released Pop 
Change. We loved the concept so much that we never stopped 
exploring it for the past 3 years. After having taken the concept 
through countless real world performances, it has evolved into 
something that does much more incredible things. If you like 
magic with everyday objects, you've gotta check this out! 

Once you learn the concept of Vending Machine, you can use it 
with multiple applications such as dual change, liquid drink to 

solid item, split drinks, and much more. Check out the trailer now 
and be amazed! 

What you receive: 

- 1 gimmick package (both Coke and energy drink designs are 
included) 
- 1 instructional DVD 

TV rights not included with purchase. Please contact SansMinds 
for TV rights.

MY THOUGHTS
You receive a 30 minute DVD tutorial and performances plus the 
material you need to make this trick up. You receive a COKE gim-
mick and RED BULL gimmick.   It won’t require much work, and 
once you’ve done the work it’s ready to go. This is great eye candy 
and extremely visual magic. It looks amazing on camera and if you 
do any type of social media magic such as Youtube or Facebook 
you will DEFINITELY want to get this. It really does look like some 
kind of CGI. The method itself is relatively simply to execute and 
you’ll want to start practicing in front of a mirror to see how 
incredible this looks. Two things to note - the first is you need to 
be wearing a jacket and secondly it will help if you are wearing a 
black shirt, although this is not that necessary but it might help 
a little. The tutorial will teach you two different ways to make the 
can change.

Once you understand how this principle works you can do some 
really interesting effects. One example shown is a double change, 
so you can turn a Coke can to another drink - then to orange juice. 
Another application taught is a cup of Starbucks to a cup of pop-
corn. It uses the same principle but shows just how you can create 
your own effects.

Because of the nature of this trick it can only be an opening 
routine so you could walk up to people and perform the instant 
change. It is the perfect trick for the camera and any social media 
video work. It is incredible visual, pretty easy to perform and under 
the right conditions will make quite the impact. 
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LUCID DREAM BY 
SANS MINDS4 

Price: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Remember Imprint, Extract, and Got Change by Jason Yu? 

Jason's unique approach to visual magic has taken the magic com-
munity by storm. This time, Jason is sharing an underground effect 
he has been perfecting for the past four years. A practical visual 
effect you can adapt to your favorite card routine. 

Welcome to Lucid Dream, a visual that's backed up with a concept 
that's so strong, it blurs the line of dream and reality. 

- Completely customizable to produce a card, card box, and bills of 
your choice. 

- Fully customizable with your hand size/color. 

- Comes with 1 gimmick pack, with sample photos you can work 
with right away. 

- Instruction DVD 

MY THOUGHTS:
You get a DVD with 40 minutes of tutorial and some items you’ll 
need to make up the gimmick. As with all Sans Minds products 
the video production is first rate and they teach you step-by-step 
on how to construct the gimmick. Most things come in the box to 
make the gimmick but you will need a few extra things. Making 
the gimmick will require a steady hand and I suggest you really 
take your time to make it look perfect, otherwise it just won’t be 
convincing. Having said that, the time you put in to it will pay off 
and you’ll have an extremely eye popping piece of magic. The idea 
of making a photo come to life is a really cool one, and this makes 
for a very unusual reveal of a selected card. A nice touch is that 
they have also thought about how to be able to hand everything 
out at the end so you are clean. On a side-note I think it would 
have been nice if the trick was made up for you, which they could 
have done, however I imagine it would probably cost a lot more 
due to the time to make each gimmick. Another thing about the 
gimmick is that I can imagine after time it will show some wear 
and the photo won’t look as sharp as it did when you first made it. 
You’d need to make up another gimmick - and I would have a few 
on hand. There is a ‘line’ that shows through after a few perfor-
mances and it could give the secret away to the spectators. I would 
suggest performing where the light is a little low and it hides the 
‘line’ better.  Under the harsh studio lights this ‘line’ looks obvious 
but most people aren’t working under these conditions.
At the end of the tutorial they suggest a few other ideas such as 
showing a photo of a deck of cards then producing those from 
the photo. In this case it would need to be your opening trick. The 
one thing I like about the card revelation is that it can be done at 
anytime during your show. Everything is self-contained and sits in 
the envelope and you are ready to go. It makes for a really great 
walk-around routine and is easy to re-set.

Overall this is a great product, extremely visual and if you enjoy 
arts and crafts then you’ll certainly love this.

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=96ekuJZuN4A
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SOCIAL MEDIA 
MAGIC BY SANS 
MINDS

5 

PRICE: $44.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Every new stage in technological advancement has given birth 
to a new form of media -- circuit, theater, radio, TV, and now, the 
Internet. 

Every generation has a platform where artists can get their 
names out to a larger crowd and build their career. 

Social media, without a doubt, is THE mainstream media plat-
form in this era. It's a proven, effective way to promote, and build 
one's career. 

Having a social media account is like having a loud microphone 
in your hand. People can and will hear you. 

The question is, what do you want to say and how do you make 
them remember it? 

Our friend, Felix Bodden from Dominican Republic, has designed 
effects for this specific purpose. 

These 6 effects are precisely tailored to translate well through 
computer and mobile screens. 

They're effects that go across any language barrier and have the 
right ingredients to hit hard on the modern crowd. 

If you want to progress your career through the mainstream 
digital world, you don't want to miss this. From our friend Felix 
Bodden, this is Social Media Magic Volume 1. 

What you will learn: 

Bodden Bag Vanish 
Bodden Colour Change Spread 
Bodden Invisible Corner 
Bodden Rubber Band X2 
Bodden Spin Change 
Bodden Instant Sandwich 

What you receive: 

1 gimmick pack (Bag Vanish) 

1 instructional DVD 

TV rights not included. Please contact SansMinds for TV rights.

MY THOUGHTS

This is the second DVD I’ve seen lately that focuses on magic that 
looks great on camera and for Social Media. The first was by Mike 
Liu from Vortex Magic and now Sans Minds have released a similar 
concept of six really visual tricks that looks amazing on camera. 
This is a big market these days as there are many young people 
who either use Social media to promote themselves, or this is 
their only performance venue. Either way this type of product 
is good because it allows those people to perform some super 
strong magic. These are all designed to be very quick eye popping 
moments rather than full on routines. The odd one or two can 
certainly be performed live, and in some cases if you are using a 
camera on stage then it would also look good.

COLOR CHANGE - this is extremely quick and visual. It does require 
quite a bit of arts and crafts. You are supplied with some material 
that will help you make some of these tricks up. A few red cards 
are spread on a table and instantly they ALL change to red backed 
cards. It’s VERY quick and very visual.

SPIN CHANGE - this uses a well known gimmick amongst magi-
cians and it’s a great way to use this gimmick. By combining it with 
a Sans Minds tool already on the market you will have another 
very visual and quick little routine. The effect is literally a few 
seconds but very cool. This is the type of thing that would great on 
a promotional video as a quick flashy trick.

INSTANT SANDWICH - Again this uses a similar gimmick to COLOR 
CHANGE and will require quite a bit of arts and crafts. The method 
is very clever and truly looks amazing. 

RUBBER BAND x2 - this is actually a great effect you can do live as 
well as looking good on camera. You will learn two different ver-
sions of the effect. It’s a nice addition to any rubber band magic.

INVISIBLE CORNER - A rather unusual trick where you tear a 
corner off a card and you hold the card by the gone corner so it is 
suspended in the air, you can also move it around. This is a really 
sneaky method and made for camera although you could possibly 
do this live if you had your own close-up table or were set at a 
venue where you were seated in one spot.

BAG VANISH - a card in a zip-lock bag vanishes in the flash of an 
eye. It’s the very thing you’d expect Shin Lim to perform. This is 
definitely a camera item but wow does it look amazing. If you have 
a social media account you will definitely want to check this one 
out.

Overall this is a great little product for those who perform social 
media magic. The magic is very quick and extremely visual. Some 
really great out-of-the-box thinking on this project.
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PREDATE BY BOB 
MILLER6 

PRICE $35.00
AVAILABLE: www.bobmillermagic.biz

This is a physical product: a 2019 PreDate Calendar, printed with 
the Aronson stack.
And includes a 2020 refill pack. (Limited time offer!)
It comes in a pocket-size black vinyl folder.
No memorization required. The calendar does the work.
You don't need to know anything about the Aronson stack, but 
this calendar is a good choice if you want to learn the stack.
If you want to learn a different stack, like the Tamariz (Mnemonica), 
then order that version of the PreDate Trick Package.
If you know a card stack, the trick looks even better.
Includes a link to video instructions.
Also includes printed instructions.

MY THOUGHTS:
I' been a huge fan of the calendar type routine for as long as I can 
remember. Bob offers a unique and super easy way to perform this 
that you can easily do after reading the instrucitons or watching 
the online tutorial. You recieve a special pocket calendar in a vinyal 
wallet. The spectators can examine everything and will find noth-
ing to elude them to the secret. At the back of the small calendar 
are pictures showing 4 suits and seasons, 13 ranks of cards and the 
13 Luncar Cycles and if you add one Joker you will get 365, which 
matches 365 days of the year. This type of patter makes sense to 
the spectators and Bob has made it easy to understand by putting 
graphics of this in the back of the booklet.  In this routine the spec-
tator calls out their favorite day and month of the year. This is what 
I really like about this type of routine because it has some type of 
meaning for the spectator and can lead to some interesting con-
versations. The secret lies in plain sight which only you can detect 
and within seconds you will know the card on their date. If you are 
able to work a stack then you can add this to your performance 
as well. For example, you bring out a deck of cards and have them 
name ANY date. They then get to choose a playing card. THEN you 
show them the calendar explaining the seasons, etc. You then go 
to the date they chose and a playing card is written there. The card 
they chose matches the date they chose. 
Some of the main points include the graphics guide the patter, no 
memorizing, no card stack (although you COULD use one if you 
want to take it a step further), no cards are repeated in a month 
and it’s super easy to do. 

Bob has created a really great and practical little piece of magic 
here and a good addition to the calendar premise. A side note is 
that Bob has created software that allows him to print any stack 
you want so you could incoporporate this in to a stacked deck if 
you have one.  The trick itself is available in either Aronson stack or 
Tamariz/Mnemonica stack, but as mentioned it isn’t necessary to 
used a stacked deck or to have a stack memorized. The calendar 
itself has no year printed visibly so it may be used indefinitely. He 
aslo has an interesting idea/offer if you want to do this using your 
phone. 

WHERE: Great for any style of close-up magic from walk-about to 
sit down performances.
WHO From the complete beginner to the seasoned professional. 

PAPER STORM BY 
SANS MINDS7 

PRICE $34.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

It's no news that our friend, Rich Li, is a beast at sleight-of-hand 
card magic, rivaling many other modern card performers. 

Here at SansMinds, we've assembled a few of our favorite sleight-
of-hand effects from Rich, into a project we promise you'll enjoy. 
Each effect contains its own mystery between just a stack of 
pasteboards. 

SKRT Change is Rich's display version of the classic Dr. Daly's Last 
Trick. Two cards visually change, and all your spectator has to do 
is sit tight and enjoy the impossible visual. 

Dash is a visual mystery that happens in the blink of an eye, as 
you throw a card right through, and into, the middle of the deck. 

Gourmet Production allows you to instantly produce 4 cards, one 
by one. Perfect as a standalone production, or opener to a card 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=qtMn3iERN9U
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SOCIAL MEDIA 
MAGIC BY SANS 
MINDS

5 

PRICE: $44.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Every new stage in technological advancement has given birth 
to a new form of media -- circuit, theater, radio, TV, and now, the 
Internet. 

Every generation has a platform where artists can get their 
names out to a larger crowd and build their career. 

Social media, without a doubt, is THE mainstream media plat-
form in this era. It's a proven, effective way to promote, and build 
one's career. 

Having a social media account is like having a loud microphone 
in your hand. People can and will hear you. 

The question is, what do you want to say and how do you make 
them remember it? 

Our friend, Felix Bodden from Dominican Republic, has designed 
effects for this specific purpose. 

These 6 effects are precisely tailored to translate well through 
computer and mobile screens. 

They're effects that go across any language barrier and have the 
right ingredients to hit hard on the modern crowd. 

If you want to progress your career through the mainstream 
digital world, you don't want to miss this. From our friend Felix 
Bodden, this is Social Media Magic Volume 1. 

What you will learn: 

Bodden Bag Vanish 
Bodden Colour Change Spread 
Bodden Invisible Corner 
Bodden Rubber Band X2 
Bodden Spin Change 
Bodden Instant Sandwich 

What you receive: 

1 gimmick pack (Bag Vanish) 

1 instructional DVD 

TV rights not included. Please contact SansMinds for TV rights.

MY THOUGHTS

This is the second DVD I’ve seen lately that focuses on magic that 
looks great on camera and for Social Media. The first was by Mike 
Liu from Vortex Magic and now Sans Minds have released a similar 
concept of six really visual tricks that looks amazing on camera. 
This is a big market these days as there are many young people 
who either use Social media to promote themselves, or this is 
their only performance venue. Either way this type of product 
is good because it allows those people to perform some super 
strong magic. These are all designed to be very quick eye popping 
moments rather than full on routines. The odd one or two can 
certainly be performed live, and in some cases if you are using a 
camera on stage then it would also look good.

COLOR CHANGE - this is extremely quick and visual. It does require 
quite a bit of arts and crafts. You are supplied with some material 
that will help you make some of these tricks up. A few red cards 
are spread on a table and instantly they ALL change to red backed 
cards. It’s VERY quick and very visual.

SPIN CHANGE - this uses a well known gimmick amongst magi-
cians and it’s a great way to use this gimmick. By combining it with 
a Sans Minds tool already on the market you will have another 
very visual and quick little routine. The effect is literally a few 
seconds but very cool. This is the type of thing that would great on 
a promotional video as a quick flashy trick.

INSTANT SANDWICH - Again this uses a similar gimmick to COLOR 
CHANGE and will require quite a bit of arts and crafts. The method 
is very clever and truly looks amazing. 

RUBBER BAND x2 - this is actually a great effect you can do live as 
well as looking good on camera. You will learn two different ver-
sions of the effect. It’s a nice addition to any rubber band magic.

INVISIBLE CORNER - A rather unusual trick where you tear a 
corner off a card and you hold the card by the gone corner so it is 
suspended in the air, you can also move it around. This is a really 
sneaky method and made for camera although you could possibly 
do this live if you had your own close-up table or were set at a 
venue where you were seated in one spot.

BAG VANISH - a card in a zip-lock bag vanishes in the flash of an 
eye. It’s the very thing you’d expect Shin Lim to perform. This is 
definitely a camera item but wow does it look amazing. If you have 
a social media account you will definitely want to check this one 
out.

Overall this is a great little product for those who perform social 
media magic. The magic is very quick and extremely visual. Some 
really great out-of-the-box thinking on this project.
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PREDATE BY BOB 
MILLER6 

PRICE $35.00
AVAILABLE: www.bobmillermagic.biz

This is a physical product: a 2019 PreDate Calendar, printed with 
the Aronson stack.
And includes a 2020 refill pack. (Limited time offer!)
It comes in a pocket-size black vinyl folder.
No memorization required. The calendar does the work.
You don't need to know anything about the Aronson stack, but 
this calendar is a good choice if you want to learn the stack.
If you want to learn a different stack, like the Tamariz (Mnemonica), 
then order that version of the PreDate Trick Package.
If you know a card stack, the trick looks even better.
Includes a link to video instructions.
Also includes printed instructions.

MY THOUGHTS:
I' been a huge fan of the calendar type routine for as long as I can 
remember. Bob offers a unique and super easy way to perform this 
that you can easily do after reading the instrucitons or watching 
the online tutorial. You recieve a special pocket calendar in a vinyal 
wallet. The spectators can examine everything and will find noth-
ing to elude them to the secret. At the back of the small calendar 
are pictures showing 4 suits and seasons, 13 ranks of cards and the 
13 Luncar Cycles and if you add one Joker you will get 365, which 
matches 365 days of the year. This type of patter makes sense to 
the spectators and Bob has made it easy to understand by putting 
graphics of this in the back of the booklet.  In this routine the spec-
tator calls out their favorite day and month of the year. This is what 
I really like about this type of routine because it has some type of 
meaning for the spectator and can lead to some interesting con-
versations. The secret lies in plain sight which only you can detect 
and within seconds you will know the card on their date. If you are 
able to work a stack then you can add this to your performance 
as well. For example, you bring out a deck of cards and have them 
name ANY date. They then get to choose a playing card. THEN you 
show them the calendar explaining the seasons, etc. You then go 
to the date they chose and a playing card is written there. The card 
they chose matches the date they chose. 
Some of the main points include the graphics guide the patter, no 
memorizing, no card stack (although you COULD use one if you 
want to take it a step further), no cards are repeated in a month 
and it’s super easy to do. 

Bob has created a really great and practical little piece of magic 
here and a good addition to the calendar premise. A side note is 
that Bob has created software that allows him to print any stack 
you want so you could incoporporate this in to a stacked deck if 
you have one.  The trick itself is available in either Aronson stack or 
Tamariz/Mnemonica stack, but as mentioned it isn’t necessary to 
used a stacked deck or to have a stack memorized. The calendar 
itself has no year printed visibly so it may be used indefinitely. He 
aslo has an interesting idea/offer if you want to do this using your 
phone. 

WHERE: Great for any style of close-up magic from walk-about to 
sit down performances.
WHO From the complete beginner to the seasoned professional. 

PAPER STORM BY 
SANS MINDS7 

PRICE $34.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

It's no news that our friend, Rich Li, is a beast at sleight-of-hand 
card magic, rivaling many other modern card performers. 

Here at SansMinds, we've assembled a few of our favorite sleight-
of-hand effects from Rich, into a project we promise you'll enjoy. 
Each effect contains its own mystery between just a stack of 
pasteboards. 

SKRT Change is Rich's display version of the classic Dr. Daly's Last 
Trick. Two cards visually change, and all your spectator has to do 
is sit tight and enjoy the impossible visual. 

Dash is a visual mystery that happens in the blink of an eye, as 
you throw a card right through, and into, the middle of the deck. 

Gourmet Production allows you to instantly produce 4 cards, one 
by one. Perfect as a standalone production, or opener to a card 

http://www.VanishMagazine.com
http://www.bobmillermagic.biz
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=tcsGbwmKhwE
http://www.youtube.com/watch?v=zowjBVU9d0o
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routine. Rich also includes a version that allows you to visually van-
ish the quartet with just a wave of the hand. 

Finally, Elixir Change is a printing card effect like no other. You 
visually print your spectator's thought-of card onto a blank card, 
one side at a time. 

Being honest, all of these can be challenging to learn, and they're 
not for the faint of heart. But if you love visual sleight-of-hand 
card magic, mastering these will be so rewarding to add to your 
repertoire and show off at a moment's notice. 

What you receive:
1 package of gimmicks (RED or BLUE option available) 
1 instructional DVD

MY THOUGHTS:
This is visual card magic for those who already have knowledge 
and skill with cards. There are four sleights/routines you will learn. 
The first little piece called GOURMET PRODUCTION is where you 
instantly make four cards appear one at a time in the deck. This 
uses regular cards and practice. It’s a lovely little move and great 
as an opener. Best suited with people looking down on the cards. 
There is also a gaff version if you have the time which will allow 
you to visually vanish the cards.
SKRT CHANGE is an extremely visual version of the famous Dr. 
Daly’s Last Trick. This will require some practice to get it looking 
at good as the tutorial.  One of the things you’ll need to learn is a 
pinky count.Another move is the Ambitious Riser, again this will 
take practice and skill. Having mastered these techniques you will 
be able to start work on this routine - it will be worth the effort if 
you love this trick.
Exlir Change - again a very striking and visual card routine where 
you have a card selected, then show a blank card on both sides, 
then as you ‘wash’ the card between your hand the blank turns in 
to the chosen card. This one is fun to practice and you are supplied 
with a few special cards. Once again this will require some skill 
from top palming to a few moves that are just for this effect.
DASH is a great addition to any ambitious card routine where the 
opposite happens. You show the card on top and it instantly jump 
to the middle of the deck where it is protruding. It’s a very novel 
idea. I found this one much easier to do but again skill is required.

For card fans this DVD will have some material you will want to 
add to your repertoire. It’s always nice to see skilled magic with 
cards that with a little bit of work most people should be able 
to master. There is a very visual style of card magic that is much 
different than those easy to do tricks we see with cards. This type 
of magic is what the audience expects to see these days after 
watching people like Shin Lim and so on. Even though there are 
only four effects on here you will find it packed with some valu-
able moves.

TOGETHER 
FOREVER BY 
STEVE GORE

8 

PRICE: $24.95
AVAILABLE: www.magicbox.co.uk

Together Forever is the effect I have performed personally for 
nearly 2 years and in the last few weeks, I performed it for David 
Blaine, Sir Patrick Stewart, David Copperfield and for countless top 
magicians at Magic Live. It is what I closed my close up set with at 
the Magic Castle in Hollywood.
The perfect blend of a simple plot and a love theme which leaves 
the spectator with an impossible souvenir they will keep forever!
The deck is shown to be regular. Two cards are chosen and signed 
independently. They clearly see their cards placed next to each 
other, they hold them in their hands and in an instant they join as 
one. At first they think they are stuck together … and then they 
realise … they are now … one … card. The cards, just like the 
couple, will be ‘Together Forever!’ Perfect to perform for couples in 
love, two family members, best friends or even just to one person 
and write their partners name or a celebrity crush on the other 
card. I have been performing this effect personally for over two 
years and it gets stunning reactions. Everyone just cannot believe 
the object they hold in their hands.
Includes: You receive 28 gimmicks in a pack. 4 different pairs of 
cards (x 7) professionally printed and cut out ready to use by Car-
tamundi to use with their red Copag 310 deck. You can purchase 
these from me also if required or from your local magic dealer.

MY THOUGHTS:
The strongest type of card magic is something that is easy for the 
spectator to follow and it happens in THEIR hands. TOGETHER FOR-
EVER is that and so much more. This is an effect that will leave a 
couple with a lasting memory and something so unusual they will 
keep it forever. This is the stuff legends and myths are made from. 
You will need to use Cartanundi Copage 310 decks for this trick as 
the gimmicks are made up with their design. The cards themselves 
are just as good, if not better than Bicycle so it’s not really an issue. 
You are also supplied with more than enough cards to perform 
this 28 times using 4 different cards. This means you can perform 
it at the same function without everybody getting the same cards. 
It’s a very smart idea and just adds that little something extra 
when you are performing it.

You will also get a tutorial by Steve showing the handling, which 
is actually quite easy to do. You’ll really understand how easy it is 
to perform once you start performing it. In live performance the 
‘dirty’ work is so easily covered and will not be seen by anybody. 
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LET THEM EAT 
CAKE BY DAN 
SPERRY
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You might want to keep a stack of the same gimmick cards in your 
pocket so you don’t get confused however I quite like the idea of 
changing them up so people don’t have the same card throughout 
the evening.

The basic concept is similar to Anniversary Waltz, which many 
have said is the strongest card routine in magic, and I have to 
agree. This is a variation on that idea with a slightly different fin-
ish. Instead of just a double backed card the spectators are now 
holding a card that is slightly askew - which is where this takes on 
a different ending than Anniversary Waltz. Again, both of the face 
cards are signed and placed between their hands, when they take 
their hands apart the cards are stuck together (actually printed this 
way) and it REALLY DOES get the reaction you’d imagine.  

Steve has obviously put A LOT of thought in to the handling and 
production of the cards. He has gone for a high quality card, which 
I think helps because the ink doesn’t bleed through - something 
some people might not thinking about when producing an effect. 
He also mentions in the download a few other handling tech-
niques but I am sure you could come up with variations depend-
ing on your skills. As I said at the outset, I like this because it’s easy 
for the spectators to follow, it happens in THEIR hands and you 
leave them with a great souvenir. 

WHO: Most people with a little knowledge and skill in card magic
WHERE: Perfect for any-type of close-up or walk-about situation. 
The cards can be in your pocket and perform this anytime in your 
set. It’s that strong you will probably want to close with it.

114 Pages. 
Soft Cover $24.95.  Digital-PDF Download $19.95.

Available from  http://badrabbitmagic.com 
***** 5 Stars.
Routines include;
Flatso
Go Eat Worms
Boogers From Mouth
4 Ropes
It's Not A Card Trick

Review.

I am a fan of Dan Sperry and his whole anti-conjurer persona,  and 
when I saw he had written a book about kid’s magic, I was eager 
to read it. Initially, it seemed to make as much sense as a music CD 
of Marilyn Manson singing baby’s lullabies!  However, I wasn’t at 
all surprised to discover something rather special when I read the 
book; I loved it.

Sperry begins his book by reminding us that, like most magicians, 
he started his career as a fully-fledged children entertainer in his 
home state of Minnesota.  At the age of 18, he moved to Chicago 
and continuing to work kid’s parties, libraries, scout shows, etc. 
In this book, Dan shares invaluable information about how he 
mastered social media, created a unique performance style and 
quickly became one of the top children's performers in his new 
hometown.  Even more impressive is that he did so by develop-
ing the roots of the performing style, which would make him the 
singular and highly successful performer he is today.
 In this book, he tips all his insights from sound systems and back-
drops to dove carriers.

Sperry shares first-rate information about the use of social media 
to book dates, and he combines it with unique routines that are 
fresh and appealing for today's youthful audiences. Do not expect 
to read half-hearted retreads of effects that have been around for 
generations. Dan’s routines are a fascinating new approach to the 
art of performing kids
 magic. Dan’s advice on social media is terrific. It inspired me to 
read his book "The Social Media Magician," which, in my opin-
ion, should be required reading for anyone wanting to develop 
a career as an entertainer. This book is also available at http://
badrabbitmagic.com in the same formats and prices as "Let Them 
Eat Cake," and I highly recommended it.

If you are looking for a way to stamp personality onto commercial 
routines, then "Let Them Eat Cake" is a breakthrough book. Not 
only is it filled with great practical advice and original effects, 
but just by following Sperry’s thinking, you are going to become 
a better entertainer. Dan is a thoughtful and highly perceptive 
performer who views things from a different angle, and it will 
pay dividends to those who choose to share his thinking. I highly 
recommend this book and give it a five-star rating. 

http://www.VanishMagazine.com
http://count.Another
http://www.magicbox.co.uk
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=ADHyCO13548
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routine. Rich also includes a version that allows you to visually van-
ish the quartet with just a wave of the hand. 

Finally, Elixir Change is a printing card effect like no other. You 
visually print your spectator's thought-of card onto a blank card, 
one side at a time. 

Being honest, all of these can be challenging to learn, and they're 
not for the faint of heart. But if you love visual sleight-of-hand 
card magic, mastering these will be so rewarding to add to your 
repertoire and show off at a moment's notice. 

What you receive:
1 package of gimmicks (RED or BLUE option available) 
1 instructional DVD
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This is visual card magic for those who already have knowledge 
and skill with cards. There are four sleights/routines you will learn. 
The first little piece called GOURMET PRODUCTION is where you 
instantly make four cards appear one at a time in the deck. This 
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of magic is what the audience expects to see these days after 
watching people like Shin Lim and so on. Even though there are 
only four effects on here you will find it packed with some valu-
able moves.

TOGETHER 
FOREVER BY 
STEVE GORE

8 

PRICE: $24.95
AVAILABLE: www.magicbox.co.uk
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