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THE MAGIC CHAMPIONS

Grand Prix Stage 
Miguel Muñoz Spain
Grand Prix Close-up 
Eric Chien China Taiwan

Manipulation 
1 An Ha Lim South Korea
1 Florian Sainvet France
2 Nestor Hato France
3 Yukihiro Katayama Japan
3 Yuki  Japan

General Magic
1 Miguel Muñoz Spain
2 Read Chang South Korea
3 Han Manho South Korea

Stage Illusions 
2 Yunke Spain

Mentalism 
1 Javier Botia Sapin
2 Lucca & Anca Romenia
2 Yann Yuro Germany
3 Christopher Castellini Italy

Comedy 
2 Nathalie Romier France
3 Tutti Li Famili Spain

Micro Magic
1 Eric ChienChina Taiwan
2 DK South KoreaI
3 Sergio Starman Italy

Card Magic
1 Bill Cheung China
2 Pere Rafart Spaina
3 Javi Benitez Spain
3 Alec Tsai China Taiwan

Parlour Magic
1 Marc Weide Germany
2 Axel Hecklau Germany
3 Sho Takashige Japan

 

Invention 
Han Manho South Korea
Javier Botia Spain

Most Original Stage Act  
Sangsoon Kim South Korea
Most Original Close-up Act 
DK South Korea
Special Awards Creativity & Artistic Vision
Derek DelGaudio USA

History, Research & Scholarship
Steven Minch USA

Theory & Philosophy  
Jeff McBride USA
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Axel Adler ( Sweden ) performing at FISM 2018 in Busan - PHOTO: Arto Airaksinen
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Milbourne Christopher Foundation

 2018 Milbourne Christopher
 Foundation Awards  
September 29, 2018

New London, Connecticut 

The committee has unanimously voted the 
following names in the categories listed:

    

2018 Award Winners - 
                                                            

Master's Award: Bill Smith

Mentalist:  James Mapes

Close-Up Award:  Jon Dorenbos

Illusionist: Peter Gossamer

Literary: Samuel Patrick Smith

Youth Award: Ryan Lally

Lifetime Achievement Award:  
James Rainho

Ambassador of Magic Award:  
Jimmy Brown

 

NEWS

CAIRO — Locked in a bitter political feud, the leaders of Egypt and Turkey can’t 
agree on much these days. But when confronted with the plight of a stricken 
magician this week, they set aside their differences in a scramble to save his life.

On Sunday an Egyptian cobra bit the Turkish illusionist Aref Ghafouri, who bills him-
self as the “world’s most extreme magician,” as he prepared for a show in the resort 
city of Antalya, Turkey.

Mr. Ghafouri, 28, who became famous after appearing on a Turkish version of “Amer-
ica’s Got Talent,” likes dangerous animals. His Instagram page shows him cuddling a 
lion cub, hugging a crocodile and kissing a cobra.

After the Egyptian cobra, which was part of Mr. Ghafouri’s act, sank its fangs into his 
right wrist, he tied a cloth around his arm to stanch the flow of blood. At a hospi-
tal, doctors started looking for an antivenin to save him from potential paralysis or 
death.

First they sought help from the Pasteur Institute, the global disease and vaccine 
research center in France. But the institute informed them it had stopped making the 
antidote for Egyptian-cobra venom three years earlier, Turkey’s Health Ministry said 
in a statement.

So the Turks were forced to turn to Egypt — a diplomatically sensitive option.

On Monday morning, Mr. Ghafouri, who had started to suffer from breathing difficul-
ties and blurred vision, according to one doctor, was transferred to an air ambulance 
at Antalya airport. He wanted to go to Cairo, fearing his condition would worsen. But 
he could not take off: As a Turkish citizen of Iranian-Azeri origin, he needed a visa.

For hours, diplomats from both countries wrangled over his fate, according to Tur-
key’s pro-government newspaper Daily Sabah.

“He’s doing very well,” Dr. Nabil Abdel Maksoud, a professor of clinical toxicology at 
Cairo University, said in an interview after he administered the final dose of antiven-
in. “He walks, he talks. I’m waiting for his enzymes and vitals to get back to normal, 
but he should be 100 percent fit in a couple of days.”

For more visit: https://www.nytimes.com/

COBRA ATTACK
MAGICIAN SURVIVES

https://www.nytimes.com/
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MASTERS OF ILLUSION
SOME BACKGROUND INFORMATION

Masters of Illusion features amazing magic 
performed by 42 cutting-edge illusionists, 
escape artists and performers displaying 
skills ranging from perplexing interactive 
mind magic to hilarious comedy routines 
– all in front of a studio audience. It is cur-
rently on in North America.

Masters of Illusion is produced by Associ-
ated Television International with return-
ing Executive Producers David McKenzie 
(“The 38th Annual Daytime Emmy Awards,” 
“Marie”), Gay Blackstone (“The World Magic 
Awards” 2007-2009), David Martin (“The 
World Magic Awards” 2007-2009, “Marie”), 
and Al Schwartz (“The 38th Annual Daytime 
Emmy Awards,” “The Golden Globe Awards” 
2013 and 2014), along with Co-Executive 
Producer Jim Romanovich (“From Rocky 
To Creed,” “The 38th Annual Daytime Emmy 
Awards”).

Associated Television International (ATI) is 
an Emmy Award-winning company that 
has been the world’s largest producer of 
magic for both stage and screen for over 

three decades.  ATI’s television series, spe-
cials and feature films have aired on all U.S. 
broadcast networks, major cable channels 
and with television partners all over the 
world. Current series in production include:  
“The Hollywood Christmas Parade,” “Masters 
of Illusion,” and the Emmy Award-nominat-
ed “Laura McKenzie’s Traveler.”

To learn more about Masters of Illusion, 
visit http://www.cwtv.com/shows/masters-
of-illusion/ 
Network at https://www.facebook.com/
cwmastersofillusion
https://twitter.com/cw_illusion
https://www.facebook.com/MastersofIllu-
sion

http://www.cwtv.com/shows/mastersof-illusion/
https://www.facebook.com/
http://www.youtube.com/watch?v=MQH_RZgRjBk
http://www.youtube.com/watch?v=l5fZ_DyKol0


A new release each week at your favorite Murphy’s Magic Download Dealer.

Including effects by

Legends from the past...

Bro shares his favorite ‘go-to’ effects.

...as well as

Legends from the present.
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PRODUCT HIGHLIGHT

ISOLATED
KIERON JOHNSON

QUITE POSSIBLY THE MOST IMPRESSIVE RUBIK'S CUBE TRICK I'VE EVER 
SEEN. THIS CAN BE A STAND ALONE EFFECT OR COMBINE IT WITH 
OTHER RUBIK'S CUBE ROUTINES AND FINISH WITH ISOLATED. 

THERE IS NOTHING MORE IMPOSSIBLE THAN HAVING A RUBIK'S CUBE 
SIGNED AND THEN ENDING UP INSIDE A JAR THAT IS OBVIOUSLY FAR 
TOO SMALL TO PUT THROUGH THE TOP. THE BEST PART IS YOU CAN 
GIVE THIS AWAY TO THE SPECTATOR TO KEEP. IF YOU WANT TO LEAVE 
A LASTING IMPRESSION ON AN IMPORTANT CLIENT OR GIG THIS IS 
THE VERY BEST WAY TO DO IT.

THE METHOD IS SO CLEVER THAT IT WOULD FOOL EVEN THE BEST 
MINDS IN MAGIC.  IT IS DIRECT AND VERY PRACTICAL TO DO. YOU ARE 
PROVIDED WITH A LOT OF MATERIAL INCLUDING A VERY IN DEPTH 
ONLINE TUTORIAL THAT TEACHES YOU NOT JUST THE METHOD BUT A 
LOT OF VARIATIONS. 

THIS EFFECT IS CURRENTLY AT THE TOP OF MY 2018 TOP TRICK LIST 
FOR ALL ITEMS REVIEWED THIS YEAR. 

ATTENTION! YOU DO NOT NEED TO KNOW 
HOW TO SOLVE A CUBE TO DO THIS TRICK. 

SIGNED RUBIKS CUBE IN BOTTLE. YOU HEARD 
THAT RIGHT.

Object to impossible bottle is THE most talked 
about trick in magic. It sends audiences 
spinning.

Dynamo did it with a phone, Jamie Grant 
became a staple of Ripley’s Believe it or not 
by putting a deck inside a bottle. Now Kieron 
Johnson is changing the industry by putting a 
signed rubiks cube in bottle.

We’ll repeat that again. A spectator’s SIGNED 
rubiks cube to impossible bottle. 

Even with the power of 10,000 suns, it cannot 
be taken out. Let them shake, rattle or spin it 
to their heart’s content. It’s trapped for good.

No pre-show or duplicate signatures.
Easy to do and the gimmick allows you to 
perform it live everytime.
Repeatable and reset takes less than 30 
seconds.
Each unit is hand-built in the UK.

MY THOUGHTS:
It amazed me when the Rubik's Cube craze 
came back in to the magic world. It's a puzzle 
that many magicians have found fascinating 

12 VANISH Magazine      www.VanishMagazine.com

and some created some clever ideas on speed solving 
it. What Kieron has done here is to introduce a whole 
new concept in Cube Magic that goes far beyond what 
others have done.  He has given a finale to any cube 
routine that takes it to the world of impossibility and 
leaves them with an incredible souvenir. If you can solve 
a cube then it WILL help when resetting etc. A really 
nice feature is that it can be done surrounded! While 
they say you can do it walk-around I prefer to do it in my 
parlor or stage act. 

The package you receive is filled with goodies and after 
you see the gimmick and how it works you will fully 
appreciate the cost. You are supplied with a cube that 
ends up signed  inside the jar as well as an extra jar and 
three cubes.  Also included are gimmicks and a few 
extra bits and pieces. It is very well packaged in foam 
which is great for transport.

You do have options when performing it. The ultimate 
option of course is that you can leave the glass jar with 
signed cube inside with the spectator. There is nothing 
stronger and this is certainly my preferred way of doing 
this. They get two impossibilities here. The first is how 

“  
QUITE POSSIBLY THE 

VERY BEST RUBIK'S CUBE 
ROUTINE IV'E SEEN. THIS 
IS GOING IN TO MY OWN 

ACT!!"

 ROMHANY 
 

did the Rubik's Cube get inside the jar 
and secondly how did THEIR SIGNED 
CUBE get in there. It's the ultimate trick 
for somebody to put on their living 
room table and talk about it for years.

The other way is to keep the jar and 
follow the instructions on how to reset 
it. The method is so clever that there is 
no way the spectator will ever find out 
how it works, unless they break open the 
jar - perhaps - but even then chances 
are they will have no clue.  If you choose 
to give it away then you will have to 
buy refill gimmicks. The gimmicks. You 
can combine other routines with this, 
as shown on the tutorial including one 
of my favorites called CUBECARDS.  I 
have come up with a novel presentation 
that uses these cards and is one of the 
strongest routines in my show.

13VANISH MAGAZINE      www.VanishMagazine.com
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If you combine it with the  RD360 gimmick then you are on to 
something really great here. Harrius’ gimmick retails for $155, but 
turns this into a mind blowing effect. Scrambled, signed cube to 
solved, signed cube in jar. More impossible because the spectator 
scrambles the cube!

Kieron has a very unique style of performance and suits him 
perfectly but doesn't suit me, so my presentation I came up with 
is very different than his. This is actually a really nice feature about 
this because I think magicians will watch this and bring something 
different to it to make it their own. 

A really nice feature with this routine is that you can perform it 
completely surrounded. Kieron performs this standing-up for 
walk-about and it all fits in your pocket. 

You can also buy extra pieces for this effect from colored stickers, 
to extra cubes etc. 
WHER TO PURCHASE:

UK - SATURN MAGIC - www.saturnmagic.co.uk
North America - www.ellusionist.com

PRICE: $175 US
PRICE:  £150.00 UK

A utility wallet limited ONLY by your imagination - the perfect tool for magicians and mentalists.
Available in 2 sizes - Small for close-up & Large for stand-up.

VORTEX MAGIC

Now available at your favorite Murphy’s Magic Dealer.

http://www.saturnmagic.co.uk
http://www.ellusionist.com
http://www.youtube.com/watch?v=vAf46NfHNVY
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LOUIE FOXX 
FOUR FOUND
EFFECT:  Someone picks a card from a deck of cards.  
The cards are shuffled, and you produce the other 
three cards of the same value, shuffling the cards 
between each production.  

NEEDED:  A deck of cards with one long card.  The 
easiest way to do this is to get a deck of short cards 
and add one normal size card with a back that 
matches the short cards back design.  Remove the 
short card that matches the normal sized card, you 
won’t need the short card that matches the normal 
sized card. 

SET UP:  For our example we’re going to use the Ace 
of Spades as the normal sized card, so we’ll produce 
the four aces.  All four aces go on top of the deck, with 
the ace of spades as the 4th card down.  From the top 
down it goes ace – ace – ace – ace of spaces – rest of 
the deck. 

WORKING: Force the top ace using any force where 
the order of the top four cards remain as a block.  It’s 
okay if their location within the deck changes, as long 
as they stay as a clump with the normal sized ace of 
spades as the lowermost ace.  Personally, I use a classic 
force.  

Tell the audience you’ll find the other three cards that 
are the same value as the one that they picked. 

 You can now shuffle the card in the standard riffle 
shuffle.  The long card is long enough for the way that 
I shuffle to hold back the two cards above it, so those 
three cards will stay as a block. 

Turn the deck face up and hold it in your left hand in 
mechanic’s grip. You right hand comes from above, 
grabs the top cards in biddle grip and cuts it at the 
normal size card to produce the second ace.  

To take the ace out of the deck, you’ll need to keep 
the card below it hidden as this card is another ace.  To 
do this the tip middle finger of your right hand that 
is holding the top half of the deck in biddle grip will 
contact the face of the visible ace (Figure 1).  Your right 
hand will move forward sliding the ace forward into 
an outjogged position. This will leave the two halves 
of the deck squared up (Figure 2). Once the top half of 
the deck is even with the bottom half release the top 
half, this will leave the ace out jogged. Strip out the 

ace and leave it face up on the table. 

Shuffle the cards, turn them face up and cut to the normal sized 
card to produce the third ace.

For the final ace you shuffle the cards and then hold the deck 
facedown on your left hand. Your right hand grips the cards from 
above in biddle grip and lifts straight up.  You will show the card 
on the face of the right hands packet to be the final ace. 

Notes: Personally, I’ve found that with the short deck that I bought 
and how I shuffle the normal sized card will reliably shuffle 4 cards 
as a block (the normal sized card plus three others).  Your results 
may vary.  If you can shuffle retaining the four cards in a block, 
then you can shuffle the cards at the beginning.  

https://youtu.be/GRliFoBB1mM
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• Resets in 2 seconds.
• Uses regular Post-It notes.
• Switch is invisible.

• A different card every time.
• Works in any language.
• Available in Red and Blue.

Change a permament marker prediction
on a Post-It note right in front

of your spectator’s eyes!

PEGANIRP MAGIC

MAGIC
WAREHOUSEMJM MAGIC

HOCUS-POCUS

AVAILABLE AT:

BY DANNY WEISER

MARK MASON PRESENTS:

Duly Noted

http://www.VanishMagazine.com
https://youtu.be/GRliFoBB1mM
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=GRliFoBB1mM
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• Uses regular Post-It notes.
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• A different card every time.
• Works in any language.
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positive
THINK

Chiam Yu Sheng

EFFECT: 
The magician takes out six cards from the deck and he mixes them 
up. The magician asks the spectator to think of positive thoughts 
and select one of the cards at the same time. Once a card has been 
selected, the magician reveals that the other five cards are black 
cards. The selected card is the only red card and it shows that the 
spectator’s positive thinking has enabled him to select the only 
red card! 

BACKGROUND: 
I was inspired by John Carey’s trick called Positivity and he stated 
that his trick was inspired by Juan Tamariz’s Black Days from his 
book, Sonata. Hence, I started playing with this trick and I came up 
with this version that uses a pretty basic move that almost every 
magician knows. 

METHOD: 
To begin, take out five black cards and one red card. I prefer taking 
out five black spot cards and one red picture card as the contrast 
will be much obvious (Fig. 1). Mix up the packet but ensure that 
the red card is controlled to the bottom (Fig. 2). After controlling 
the red card to the bottom, tell the spectator to think about happy 
thoughts.

                                               
                                                                                                                          

When the spectator is thinking about happy thoughts, explain to 
them that you will be taking cards from the bottom of the packet 
and replace it on top. Have them say stop at any point in time. You 
will execute the glide on the red card at the bottom of the deck 
(Fig. 3). Take the card second from the bottom and replace it to 
the top of the deck (Fig. 4). Continue taking cards second from the 
bottom until the spectator says stop.

                                              

 FIG. 1
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Once the spectator says stop, square up the packet and take the 
bottom red card out (Fig. 5). Place the bottom card face down on 
the table (Fig. 6). Explain to the spectator that because he is think-
ing about happy thoughts, the card he stopped at should be a red 
card. Flip the bottom card over to show it to be a red card (Fig. 7). 
Finally, show the spectator that the rest of the cards in the packet 
are black cards (Fig. 8).
                                            
CREDITS: 
• Juan Tamariz published Black Days in his book, Sonata 
Bewitched Music Vol. I (1989, Pg 109)
• John Carey published Positivity in March 2018 issue of 
Penguin Magic Monthly. 
• The Glide was mentioned in Pietro Aretino's Dialogo di 
Pietro Aretino nel qvale si parla del gioco con moralità piacevole, 
1543, p. 229.

 FIG. 2

 FIG. 3

 FIG. 4

 FIG. 5

 FIG. 6

 FIG. 7

 FIG. 8
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cap monte
Effect by Joe Silkie

Joe Silkie has been a driving force in magic for 
many years and is recognized as an elegant 
performer of the classics and the inventive 
creator behind powerful effects used by many 
successful magicians. Joe is a co-founder of the 
Parlor of Mystery in Lindenhurst, New York.

The inspiration for this trick comes from 
watching street hustlers play the three shell 
game with plastic soda bottle caps and a 
small piece of makeup sponge cut into the 
shape of a ball. They were a common sight 
a few years ago on Canal Street in Manhat-
tan performing their swindle not on a fancy 
table with a closeup pad, but on a stack of 
cardboard boxes and a folded newspaper.

The method is Al Koran’s “Note Under Cup” 
from his book Professional Presentations. A 
version is also published in a booklet by Bob 
Hummer called Mathematical Three Card 
Monte and in Martin Gardner's Mathemat-
ics Magic and Mystery. (Do not let the term 
mathematical turn you off. This gem of an 
effect it is simple once you get the hang of it.)

EFFECT: The magician asks the audience 
if they a familiar with the three shell game. 
Regardless of the answer, the magician 
explains that it is a game of chance that has 
been around for centuries. “It is a simple 
game played with three walnut shells and a 
pea. To win a bet the player has to keep his 
eye on the shell under which the pea is hid-
den. Most people know that this is a swindle 
and that they can’t win. You can still see it 
played today not with walnut shells and peas 
but with soda bottle caps and a little rubber 
ball. Today we are going switch roles. You are 
going to be the hustler and I am going to be 
the sucker or mark. And we’ll use a quarter 
instead of a rubber ball. 

“To make it easier for you I’m going to turn my 
back so I cannot see what’s going on. I’m going 
to give you two simple instructions to follow 
before I turn back around.” The magician 
demonstrates what the spectator will do by 
placing the quarter under a cap and swap-
ping the places of the other two caps.  Once 
the spectator knows what he is expected to 
do the coin is uncovered, the caps are lined 
up, and the game begins. 
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The magician turns his back and asks the 
helper to place the quarter under any of the 
three caps. Once this has been done, the 
magician asks the helper to swap the place-
ment of the two remaining caps. 

SECRET: the trick can be done with any 
three like objects, and something small 
enough to hide under them, my version 
inspired by street hustlers uses bottle caps 
and a quarter. 

The caps should be identical, but one is 
inconspicuously marked. I take a knife and 
put a scratch through part of the design 
printed on the top of the cap. Make it easy 
for you to see but no one else should be 
able to notice it.

It doesn’t matter where the marked cap is at 
the beginning of the routine as long as you 
know where it is before you turn around. I 
place the marked cap in the center between 
the other two. When I demonstrate, I place 
the coin beneath the center cap and ex-
change the positions of the other two caps. 
In this way when I remove the quarter the 
marked cap remains in the center between 
the other two caps. This makes it easier to 
avoid a mistake. In each of the examples 
below the marked cap is in the middle 
between the unmarked caps before the 
magician turns his back.

Example 1- Coin Placed Under Center Cap
In this example, the spectator places the 
coin under the middle cap and swaps the 
two other (right and left) caps. 

You turn around and see the marked cap in 
the center. Since the middle cap is the only 
cap that has not been moved you know 
that the coin is under the middle cap. 

Example 2 – Coin Placed Under the Left 
Cap 
In this example, the spectator places the 
coin under the leftmost cap. The other two 
caps (marked center cap and rightmost 
cap) are swapped.

When you turn around you see that the 
marked cap is now on the right. Hence the 
marked cap which was in the center and 
the rightmost cap were must have been 
moved and neither had the coin hidden 
beneath. Consequently, the coin is under 
the leftmost cap. 

Example 3 – Coin Placed Under the Right 
Cap 
In this example, the spectator places the 
coin under the rightmost cap. The other 
two caps (marked center cap and leftmost 
cap) are swapped. 

When you turn around you see that the 
marked cap is now on the left. Hence the 

marked cap which started off in the center 
and the leftmost cap were moved neither 
had the coin hidden beneath and the coin 
is under the right cap. 

Without the extra verbiage provided you 
start with the marked cap in the center, 
when you turn back around and look at the 
caps, it goes like this. If the marked cap is in 
the center, the coin is under the center cap. 
If the marked cap in on the right, the coin is 
under the left cap. If the marked cap is on 
the left, the coin is under the right cap. 

Once you know where the coin is you can 
have the helper move any of the caps as 
long as you keep your eye on the cap that 
you have determined is hiding the coin. 
To make the trick more interesting tell 
the helper you will ask him one question 
three times, “Is the quarter under this cap?” 
And tell him that each and every time he 
is to answer, “No.” Then reading his facial 
microexpressions you will determine when 
he is lying and under which cap the coin 
was placed.  

Have fun with this simple but deceptive 
trick.
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UNANSWERED QUESTION
BY TC TAHOE

This is a fun, engaging way to produce four cards. I often use it as 
an introduction to a four ace routine. It started as my take on the 
Spectator cut to four of a kind plot.

Although I never have (yet) done it, you could use this as a produc-
tion of four previously chosen cards. 

The words in Italics are spoken, the Bold words are actions

This is a fun, engaging way to produce four cards. I often use it as 
an introduction to a four ace routine. It started as my take on the 
Spectator cut to four of a kind plot.

Although I never have (yet) done it, you could use this as a produc-
tion of four previously chosen cards. 

The words in Italics are spoken, the Bold words are actions.

To start you need the four aces on the top of the deck, the two 
red aces should be on top followed by the two black.  You can of 
course use any four of a kind you like. 

 Casually spread the cards face up, but do not flash the top four 
cards. Turn the deck face down in your hand.

“I think most people have unanswered questions in their life. I know I 
do. Big questions, small questions.” 

(As I am saying the above, I double under cut one top card to 
the bottom.)

“Questions that when answered, often lead to more questions.
Example, if I ask you to touch the back of a card.”

(volunteer touches the back of a card as the cards are spread. 
You then upjog the card.)

“We have now created a question. What card did she touch? This is 
easy enough to answer. We simply turn the card over.”

(Perform the Prophesy Move by Bill Simon*)

“There you go, question answered. The Eight of Diamonds. But, in 
answering that question, more questions have now popped into 
my head. For instance, what cards are on either side of the Eight of 
Diamonds?”

(Performer cuts the pack leaving the Eight of Diamonds, the 
card above and below the 8, on top of the deck)
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“Again, easy to answer...”

(Performer slowly pulls the three cards from the top of the 
deck and turns them over, revealing the cards on either side to 
be the two red aces.)

“Coincidence? I don’t know...More questions!”

(Do another double undercut, transferring one of the black 
aces from the top of the deck to the bottom.)

“ Like what would happen if the Eight of Diamonds were inserted back 
into the deck?”

(Hand the Eight of Diamonds to the volunteer and have her 
reinsert it, face down, into the deck, but only about half way.)

“Now, we know this is the Eight of Diamonds”

(Turn the 8 over, executing the Prophesy Move again.)

“But NOW what cards are on either side of it?”

(The deck is again cut at the three cards and as before the 
three cards are slowly turned over to reveal two aces. The 
black ones, this time.)

(Set the deck down, Pause for a beat...)

“Any Questions?”

*The Prophesy Move

           I first learned of The Prophesy Move in Scarne on Card Tricks. 
It was an effect called  "Double Prediction" credited to Bill Simon 
and the author. 
The Move:
  With the chosen card (8 of diamonds) upjogged, spread 
the top half of deck between your hands, stop when you come to 
the upjogged card. Leaving it on the top of the bottom half in the 
right hand.
The left hand rotates inward and downward. So the bottom card 
of the left hand can be seen.  (Picture 2)
The left hand takes hold of the front edge of the upjogged card 
and rotates back, displaying the Eight of Diamonds.  (Picture 3)
The right hand immediately places it half of the deck on top of the, 
still upjogged 8 of Diamonds. 
The Eight of diamonds now sits between two aces. 

With a little practice it look like you simple turned over the card 
the volunteer touched.
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FEATURE STORY \

FOLLOWING HIS
DREAM

By Paul Romhany

PHOTOS: Jeremy Daniel

“YOU FIND YOURSELF, 
INSTEAD OF TRYING TO 

FIGURE OUT HOW HE 
DID IT, JUST ENJOYING 

THE LOVELINESS OF IT 
ALL.” BROADWAY WORLD

Vitaly Beckam is one of a few per-

formers who truly makes me believe 

in “real” magic. His show is filled with 

Wonder and Mystery, two things he 

wants his audience to walk away feel-

ing and there is no doubt they do. He 

feels wonder is a human need and 

doesn’t want magic to be a puzzle to 

his audience.He is unassuming, part of his charm, 

and his likability oozes from the 

stage to the audience taking us back 

to a time, when as youngsters, we re-

ally believed in magic. He is currently 

in New York City on a three- month 

run with his one-man Off-Broadway 

show, and is getting rave reviews, 

causing quite a buzz.
Vitaly, who is Jewish, was born in the 

Soviet Union, in what is now Belarus. 

It’s the reason, he claims, he sounds 

like Borat (the character created by 

Sacha Baron Cohen) and looks like 

Seinfeld.
The magic he’s created is unlike any-

thing you will see. At one point in his 

show he gets people to offer up their 

driver’s licenses. When he rubs the li-

cense they disappear from their pho-

tos, and reappear in someone else’s 

license photo. The trick was partly 
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in New York City on a three- month 

run with his one-man Off-Broadway 

show, and is getting rave reviews, 

causing quite a buzz.
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Soviet Union, in what is now Belarus. 
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like Borat (the character created by 

Sacha Baron Cohen) and looks like 

Seinfeld.
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inspired, he told me, by a scene in 
“Back To The Future” where Marty 
McFly’s family members fade from 
pictures and Marty himself slowly 
disappears later in the film.

“It’s one of my favorite movies and 
that was a magical scene,” he said.

He also presents his most famous 
trick, where he makes a still 
photo come alive. It’s the trick that 
catapulted him to fame when he 
performed it on Penn and Teller’s 
“Fool Us,” … which he did … fool 
them.

His performance is meaningful 
and beautiful, combining art with 
magic in a most unbelievable way. 
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Beckman, 36, left the Soviet Union for Israel when 
he was 8 years old, shortly after Mikhail Gor-
bachev opened the borders to Jewish emigra-
tion. Vitaly has only vague memories of being a 
“suppressed minority.” His parents — his mom is 
an economist and his dad is an engineer — had 
difficulty finding work. And according to the 
stories he was told, his older brother was regularly 
beaten by hooligans.

The family lived in Haifa. Vitaly demonstrated an 
early talent in art, however, when he was about 
14, he fell in love with magic, “because I realized 
I had ideas I wanted to fulfill in other art forms 
besides painting.” 

What did his parents say when he told them he 
wanted to be a magician?

“Do engineering first,” he recalled. And so he did, 
at The Technion-Israel Institute of Technology in 
Haifa.

The only access he had to magic growing up was 
through magicians he saw on television so he 
recorded and studied them, working out his own 
methods to perform at family gatherings. 

It was the lack of access to magic shops and 
props which made him invent his own tricks and 
modus operandi, “mostly by trial and error,” he 
told me. One example was Kevin James’ Floating 
Rose routine, after seeing it on TV he worked out 
a technique using a very thin piece of piano wire 
hooked up to his belt. He placed his finger on the 
wire to make the paper rose dance. Obviously 
not the way Kevin did it, but for a boy aged 14 it 
showed a lot of creativity and was the start of his 
developing alternative techniques. Another exam-
ple he shared was Copperfield performing ‘MisLed’ 
by Timothy Wenk. Vitaly knew nothing about a 
gimmick pencil so he created a method where he 
made a slit in the bill, not as clean as the original 
but the end result looked the same. This encour-
aged him to create his own magic, and the reason 
a lot of his secrets are not known by magicians. 
Today he often thinks of the effect then works out 
a way to achieve it through trial and error.

After seeing Copperfield perform a Confabula-
tion style routine on an early TV show, Vitaly was 
convinced he was somehow loading something 
in to his pants, so he created an effect wearing 
shorts, and would secretly load a prediction inside 
an envelope in his shorts and produce it later on. 
Again, not Confabulation, but Vitaly may have 
created a whole new market for ‘magicians who 
perform in shorts.’

Ten years ago Vitaly moved to Vancouver because 
his brother lived there and he always wanted to 
live in North America. He hopes the show can 
help him make his mark so he can pursue his true 
passion of performing magic and said goodbye to 
his engineering career.
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43rd Street, between Ninth and Tenth 
Avenues). The limited engagement is 
scheduled to run through September 30. 

“Vitaly fooled us with his humor and 
amazing magic,” Penn & Teller said in an 
earlier statement. “We are so proud he’s 
opening at the Westside Theatre where we 
first opened our show in New York over 30 
years ago. He is an ingenious inventor, full 
of charming surprises.”

His advice to other budding magicians who 
might be dreaming of performing on Broad-
way is to “Follow your dreams! Find out what 
are your strengths and emphasize them. Get 
inspired from outside of magic and illusion 
shows. And be original, because at the end, 
like with any art form, it's a process of self 
discovery.”
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“ His greatest asset was no doubt 
his mind. I liked how he thought. 
Or, how I thought he must have 
thought. 

In 2018, those in the profession (that is the 
arts business, entertainment etc.) remember 
the big names. “Big” here is used as in those 
who had their names printed in large type. 

HOUDINI screamed out from marquees in 1900 to 
his death on Halloween Day, 1926. “He died right,” 
lamented the pallbearers at his funeral. Broadway 
producer Charles Dillingham said to Florenz Zieg-
feld as they hoisted the massive bronze casket to 
their shoulders, “Ten to one says he’s not in there.” 
CARDINI is the greatest exponent of human digital 
skill ever applied to the art of magic. A look at the 
museum exhibit at The Magic Castle in Hollywood 
containing the master’s gear will tell you all you 
need to know to back up that statement about 
“pure exponent.” These are two of our predeces-
sors.

But what about the guys you never hear about? 
The so-called “workers.” They travel light—some-
times. They are the guts and soul of the magic pro-
fession I believe. They are the people who amaze 
a single woman whose out with her sister and her 
boyfriend, the third wheel made to feel special be-
cause the magician stole her watch (temporarily).

In the early 1990’s I started hearing the name 
“Chappy Brazil.” I saw his name written in felt tip 
on casting sign in sheets when others used the 
ballpoint pen supplied. He carried his own quill; 
smooth customer. He’d hit New York City and the 
casting people were sending him out for com-
mercials; which is where I first saw the name 
and thought, “Chappy? I wonder what someone 
named ‘Chappy’ looks like.” During the 1993 New 
York City Busker’s Fare (first year of several) I found 
out who Chappy Brazil was and what he looked 
like. Handsome, quick witted like a fox, and tall 
with sandy blonde long hair that behaved some-
what like Tom Petty’s (except Chappy parted his 
on the side and didn’t have to keep moving it from 
obscuring his sharp features).

He manned a corner of the Wall Street area and, 
differentiating himself from the few hundred who 
were booked as street entertainers by the Lower 
Manhattan Cultural Council (located in the ill-fated 

World Trade Center), did Slydini’s Paper Balls 
Over the Head with a completely astonished 
volunteer. Chappy also stole their watch and 
made sponge balls travel impossibly between 
his hands. He smoked a cigarette during his 
act and often he’d snatch it from his mouth, 
apparently throw it to the ground, and stamp 
the butt out on the ground. Then, he’d resume 
his routine and have the same lighted cigarette 
appear in his mouth. One teenage girl stood 
frozen when that cigarette reappeared burning 
between his lips, his hands never approach-
ing his face. “You the Devil, man?” Chappy 
broke up, “Yeah. If I’m the Devil then why am I 
standing on a street corner begging quarters?” 
Chappy Brazil was a very funny guy. Manic. A 
bit like Jim Carrey when he really got going at 
top speed. The gags, visual nuances and the 
“byplay” with his cigarettes and lighter was 
met with the highest of accolades from other 
performers, “That cat is street, man. He’s street.”

I saw him four or five times work in the street, 
in a strip club, a restaurant/bar/nite club where 
my pal was the pianist. I never saw him turn in 
anything less than quality work.

His basic act at Le Bar Bat on West 57th Street 
in Manhattan was to approach a table, ask if 
he could borrow a paper napkin, and in less 
than five seconds, he’d have done a simple 
impossible gag such as comically inhaling his 
entire cigarette up his nose and then having 
the same cigarette come rocketing out of his 
mouth. Sometimes the cigarette was held 
between his teeth while he said, “Watch the 
napkin. You gotta watch? Time me.” When he 
said, “You gotta watch,” he’d bring forth the 
person’s arm nearest him, whose watch he’d 
already located, and moved. He made the 
gesture of lightly touching the watch bearer’s 
arm understandable. “Do what that thing does” 
he was telling his now-enthralled audience. His 
magic had reason; his technique real stealth.

The paper napkin center was removed, rolled 
into a ball. Sometimes swallowed, or made 
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“ His entire cargo it seemed—
only one magician’s gimmick 

purchased for about $2 
anywhere in the world."

to otherwise disappear and then 
reappear whole attached whence it 
came—magic! Powerful magic. He 
turned to the person with the watch, 
“How long was that?” Suddenly there 
was a scream; the person no longer 
had their watch on their wrist. Chappy 
told me he only once temporarily 
forgot to return a watch to a table 
because an attractive woman was 
covertly massaging his knee below 
the eyesight of her table companions. 
The magician was only wigged out, 
he mentioned, because she broke his 
concentration. I saw Chappy work in a 
strip club carving out time for himself 
on stage and strolling the VIP tables 
in a smokin’ hot tail coat made of cop-
per paisley fabric that could be seen 
from one side of the club to another. 
His long, gleaming silver watch chain 
accentuated his sometimes-ornate tux 
shirt, Western choker tie and swinging 
long hair made his six foot frame easy 
to see.

He tongued cigarettes, performed a 
miracle with a paper napkin repeat-
edly throughout the night and stole 
watches. His entire cargo it seemed—
only one magician’s gimmick pur-
chased for about $2 anywhere in the 
world. Pack small play big. This guy 
had it down. Street.

With props at a minimum, he could 
work on his presentation and let it 
flow, a kind of jazz of jokes, gags, not 
hyperkinetic, but that speed was in 
Chappy’s shift if need be. His greatest 

asset was no doubt his mind. I liked how 
he thought. Or, how I thought he must 
have thought. I never really hung out 
with him. I only had one conversation 
with him that lasted maybe five minutes 
where he told me he forgot to return 
the watch. He told me this because he 
tried to take my watch at a table, and I 
wouldn’t let him have it because it was 
a trick watch with very sensitive bat-
tery connections. He was telling me he’d 
previously also had another problem; the 
knee-rubbing incident alluded to earlier!

At the strip club he worked at on the 
periphery of Times Square, management 
let him work in stage routines in between 
the dancers. I once saw him exiting the 
stage door and he carried his props in a 
violin case—so cool. And he could pull it 
off without pretension because he was 
quick, clever, always had a line ready to 
offer laughter.

In the late 1990’s he moved with Charles 
Bach to Las Vegas to appear regularly at 
Caesar’s Magical Empire. On this particu-
lar night, June 27, 1998, he was riding his 
motorcycle in the desert-heated evening; 
heading toward an intersection that 
curved. A trooper in a squad car of the Las 
Vegas PD cut the corner by a few lanes 
and came speeding into Chappy’s lane 
with no siren or lights. The police cruiser 
instantly killed the entertainer sitting on 
the bike. He left behind a young wife and 
a very promising career. Chappy was 33.

Charles and Chappy had just finished 
the now famous and still available Watch 

Steal Video, and were going to 
work on further editing which both 
never did.

Instead, at the end, a video tribute 
set to spiritually intense music 
comes up showing Chappy per-
forming all over the world, with 
great footage from South America.

It’s not too pat to say that Anthony 
Chappy Brazil was the James Dean 
of magic. Charles Bach wrote, 
“Chappy was charming, smooth 
and the essence of coolness sur-
rounded him.”

I’ll bet, if you ever saw him work; 
you’d never forget him. I haven’t.

http://www.VanishMagazine.com
http://www.VanishMagazine.com


40 VANISH Magazine      www.VanishMagazine.com

PHOTO RIGHT: CHAPPY BRAZIL AND CHARLES BACH

“ His entire cargo it seemed—
only one magician’s gimmick 

purchased for about $2 
anywhere in the world."

to otherwise disappear and then 
reappear whole attached whence it 
came—magic! Powerful magic. He 
turned to the person with the watch, 
“How long was that?” Suddenly there 
was a scream; the person no longer 
had their watch on their wrist. Chappy 
told me he only once temporarily 
forgot to return a watch to a table 
because an attractive woman was 
covertly massaging his knee below 
the eyesight of her table companions. 
The magician was only wigged out, 
he mentioned, because she broke his 
concentration. I saw Chappy work in a 
strip club carving out time for himself 
on stage and strolling the VIP tables 
in a smokin’ hot tail coat made of cop-
per paisley fabric that could be seen 
from one side of the club to another. 
His long, gleaming silver watch chain 
accentuated his sometimes-ornate tux 
shirt, Western choker tie and swinging 
long hair made his six foot frame easy 
to see.

He tongued cigarettes, performed a 
miracle with a paper napkin repeat-
edly throughout the night and stole 
watches. His entire cargo it seemed—
only one magician’s gimmick pur-
chased for about $2 anywhere in the 
world. Pack small play big. This guy 
had it down. Street.

With props at a minimum, he could 
work on his presentation and let it 
flow, a kind of jazz of jokes, gags, not 
hyperkinetic, but that speed was in 
Chappy’s shift if need be. His greatest 

asset was no doubt his mind. I liked how 
he thought. Or, how I thought he must 
have thought. I never really hung out 
with him. I only had one conversation 
with him that lasted maybe five minutes 
where he told me he forgot to return 
the watch. He told me this because he 
tried to take my watch at a table, and I 
wouldn’t let him have it because it was 
a trick watch with very sensitive bat-
tery connections. He was telling me he’d 
previously also had another problem; the 
knee-rubbing incident alluded to earlier!

At the strip club he worked at on the 
periphery of Times Square, management 
let him work in stage routines in between 
the dancers. I once saw him exiting the 
stage door and he carried his props in a 
violin case—so cool. And he could pull it 
off without pretension because he was 
quick, clever, always had a line ready to 
offer laughter.

In the late 1990’s he moved with Charles 
Bach to Las Vegas to appear regularly at 
Caesar’s Magical Empire. On this particu-
lar night, June 27, 1998, he was riding his 
motorcycle in the desert-heated evening; 
heading toward an intersection that 
curved. A trooper in a squad car of the Las 
Vegas PD cut the corner by a few lanes 
and came speeding into Chappy’s lane 
with no siren or lights. The police cruiser 
instantly killed the entertainer sitting on 
the bike. He left behind a young wife and 
a very promising career. Chappy was 33.

Charles and Chappy had just finished 
the now famous and still available Watch 

Steal Video, and were going to 
work on further editing which both 
never did.

Instead, at the end, a video tribute 
set to spiritually intense music 
comes up showing Chappy per-
forming all over the world, with 
great footage from South America.

It’s not too pat to say that Anthony 
Chappy Brazil was the James Dean 
of magic. Charles Bach wrote, 
“Chappy was charming, smooth 
and the essence of coolness sur-
rounded him.”

I’ll bet, if you ever saw him work; 
you’d never forget him. I haven’t.



42 VANISH Magazine      www.VanishMagazine.com

MAGIC
FAMILY

By HARRY MONK

Genetics are real family with real magic 
from Yorkshire, England.  Dad, aka Steve 
Gore has been a professional performing 
magician for 28 years.  His wife Victoria is 
actually an optometrist...
What do you get if your cross a magician 
with an optician??? An optical illusion!  
Their daughters Deanna (13) and Jenna 
(10) have been performing magic since 
the age of two!   Steve wanted to create a 
really fun original illusion act featuring an 
ordinary family with extraordinary powers. 
“Our act doesn’t involve the usual magic 
boxes that illusionists use - instead it’s set 
in a typical household, with the family sat 
on a sofa and performing illusions with 
the TV, vacuum cleaner and ironing board. 
Household objects float, wires are cut then 
restored, and the children are levitating all 
over the place!”

We asked eldest Deanna what it is like to 
be part of a magical family…

How long have you been performing 
for?

Well, we’ve only done a few performances 
as ‘Genetics’ but we’ve done separate 
shows for many years.  My dad has been 
performing for the longest, he’s done 
parlour shows and a lecture in The Magic 

Castle, Hollywood and lectured at around 
30 clubs around the UK including The 
Magic Circle.  I started doing magic at two 
years old and since then I’ve performed in 
the Stars of tomorrow (Society of American 
Magicians Convention in Philadelphia) and 
lots of other local venues.  I’ve performed a 
few different acts over the years.  My favou-
rites are my Frozen act and the illusion act I 
did with my dad.  My mum and sister have 
been doing magic locally and both have 
been performing for many years. 
  
How did you get into magic?
My Dad was always the one to be talking 
about what magic you could do with a ran-
dom object and he was the one who got us 
all hooked. My dad inspires me all the time, 
especially with his inventions and magic 
and I hope we all continue with magic 
for many years to come.  His fascination 
started as a young boy.  His parents had 
fish and chip shops, and the man who sold 
the paper wrapping (Magician Cliff Lount) 
did tricks for him.  When I was really young 
I would join him on stage wowing audi-
ences with escapology and illusions such 
as sawing my dad in half.  When I was four 
we did a mini cube zag illusion.  Later, I was 
invited to perform at the Northern Magic 
Circle’s Best of British gala show.
From the age of two my sister Jenna has 

been getting in on the act too. When my 
dad’s friend and fellow Bradford-born 
magic star Dynamo brought his spectacu-
lar sell-out show to Leeds First Direct Arena 
in 2015, he kindly gave us a family VIP pass 
and Jenna joined him on stage to help him 
with a helium balloon trick.

We are doing our own version of that trick 
in our show with a standard lamp.  We 
developed the act together.  We all suggest 
ideas and we say what doesn’t work - and 
what’s not cool!  We try to keep up with 
changing trends in magic, and put our own 
twist on standard illusions.
Not to be outdone, my three-year-old 
brother, Emerson, is also a budding magi-
cian, and we can’t wait to add him when 
he’s old enough for big shows.

Do you think the new act will be a suc-
cess?
Yes, as long as we continue to work hard 
and believe we can do it then we will be 
a very successful act. It’s not like there are 
many family acts set in a house full of illu-
sions!  We especially have a good connec-
tion because we live with each other so we 
can practice whenever we want.
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MAGIC
FAMILY

By HARRY MONK
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Jeff christensen

Some recent experiences in the magic 
community require me to comment.  My 
apologies to anyone who finds my comments 
rather direct.  It would seem that common 
sense when performing is something that 
you can’t always take for granted in our little 
community.  At a recent magic club event 
for children one of the magicians decided 
that it would be a good idea to perform the 
Bra Trick on a 9 or 10 year old girl.  For good 
measure they also used the same young 
person to do Rope Through Neck…on their 
neck!  I didn’t attend the event in question but 
I understand that several public complaints 
were received by members of the club about 
this rather cringe worthy performance.  I’m 

actually a bit surprised the authorities weren’t 
involved.  Regardless, suffice to say that these 
type of performance do absolutely nothing to 
promote magic as any type of entertainment 
or art form to be taken seriously.  

With all that in mind I offer the following 
guidelines for those who perform for humans.   
I can’t actually believe that I have to write 
some of these things but what can you say?   
Some might consider some of these rather 
politically correct and I wouldn’t necessarily 
disagree with you.  I work in a school system 
and in this day and age of cell phone cameras, 
the internet and viral exposure I just don’t feel 
the need to be careless.  You shouldn’t either.  

“Great presenters transform audiences.  Truly great communicators
make it look easy as they lure audiences…(it) isn’t something that 
just happens automatically; it comes at the price of long and 
thoughtful hours spent constructing messages that resonate deeply 
and elicit empathy.”

   (Nancy Duarte, Resonate – 
Present visual stories that
 transform audiences, 2010)

IS 
MAGIC

EDUCATION
“If you want to see a master when it 

comes to treating audiences with respect, 
then you need to see the work of my 

friend Las Vegas magician Paul Draper.  "

As my colleague Paul Romhany noted:  “Magic might have 
some of its own #METOO moments” particularly if one is to 
continue to perform outdated and abusive effects like the bra 
trick.  If you work comedy clubs and this is your thing then 
knock your socks off but be very careful about where you 
draw the line.  Not everyone might agree with you and maybe 
they’ll say something to you or maybe they won’t.  Either way 
you might never know what’s being said and have no chance 
to defend yourself against it.  You just won’t get rebooked.

Start by always treating your audience helpers with respect 
and of course the jokes shouldn’t be at their expense.  Forget 
“Oh that was the clean hand” and the myriad of other dated, 
stock lines that just aren’t funny.  Read the book Stand 
UP by Ian Keable for everything you need to know to be 
funny…really funny.  The book isn’t easy to find and can be 
expensive.  Once you find a copy don’t just read it, study it.  
Your act will be much better as a result and your audiences 
will thank you for it.

If you want to see a master when it comes to treating 
audiences with respect, then you need to see the work of my 
friend Las Vegas magician Paul Draper.  Paul is an amazing 
mentalist, magician and anthropologist.  Space doesn’t 
permit me to sharing the full anecdote I’d like to so I strongly 
encourage you to read the feature article by David Goodsell 
in the March 2017 of MUM Magazine.  A teaser in the form of 
a question.  How many audience helpers have asked to hug 

you in the middle of your performances?  Me neither.  I was 
so intrigued by this anecdote that I did some online Skype 
sessions with Paul.  If you read the article and like what you 
see, then I’d encourage you to spend some time with this 
great performer and magical thinker.  I guarantee it will be 
time well spent.

Another issue I’ve encountered in my performing travels of 
late is that of fellow performers not sticking to their allotted 
time.  I recently shared the stage with another magician 
and for every set they went well over time and had to be 
reminded to the leave the stage.  We each did four shows 
that night and every time he went over.  In the last instance 
he went 20 minutes past the published time I was supposed 
to perform!  My sets that night were only 20 minutes long 
and so I wasn’t able to take the stage until after I supposed 
to be finished!  I shared my concerns directly with him and 
he just didn’t get it so I’ll explain it again here.  Go over on 
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time and you steal time away from other 
acts on the bill.  Know how long you’ll 
be and stick to it.  Take your phone on 
stage and set a timer so you can check 
in.  In a school setting if you go over on 
time you disrupt the schedule of several 
hundred to a thousand people.  Not cool 
and definitely not appreciated by those 
who have to look after the students 
after you’ve left.  Schools operate on 
a bell system and the schedules are 
prescribed to the minute by the Ministry 
of Education.  School schedules are 
also completely packed as teachers 
continually try to fit in the ever-increasing 
curriculum requirements into an already 
tight schedule.

The last item for you to consider might 
be something of a sacred cow in the 
world of children’s magic.  That is the 
“Look don’t See” routines that many 
performers seem to like.  My bias is 
that I don’t generally like these types 
of routines as it doesn’t often present 
magicians in the best light.  The appeal 
of the routine is that it involves a child 
overcoming an adult which is always 
popular with children.  To children adults 
are magic.  They can drive a car, use an 
ATM and control the dessert economy.  
That being said I think performers 

need to take a careful look at their 
performing persona and decide if this 
is the type of trick that makes sense 
with that character.  You also need to to 
consider what those same kids look like 
after you’ve packed up and gone.  The 
kids go back to their respective classes 
and if you’ve riled them up too much 
then the classroom teachers will see 
inappropriate student behavior that 
they will attribute to your show.  At the 
next staff meeting teachers will discuss 
how your assembly performance went 
and the comments won’t be positive.  In 
my 20 plus years of experience I can tell 
you that deep learning doesn’t usually 
involve screaming.  The kids don’t need 
your help to scream.  This is something 
that kids can do all by themselves.  At 
the very least I would encourage you to 
not do these routines in the latter part of 
your act.  

If you’re going to be a professional 
performer that does educational shows, 
then take the time to review your act 
and ensure that its something that will 
actually benefit schools.  Treat your 
audience with respect.  Remember, 
Magic is Education.Jef

http://www.magicnewzealand.com
http://Education.Jef
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R RATED

KIDS
SHOW

It is hard to think that in 2018 I would be 
writing an article on this topic. Recently 
a local magic club put on a public show, 
one of their performers did the BRA 

TRICK with an 8 year old girl, followed by 
Rope Through Neck with the same child!! 

I found out about it because of a photo 
they posted on their Facebook page.

There are two issues here: the first being 
the choice of magic for children, and the 
second the impression we leave on chil-
dren and how it affects them afterwards. 
I’ve always believed children entertainers 
have one of the most important jobs. Quite 
often it is the first real live experience a 
child will have with a performer/magician. 
A great entertainer who leaves children 
feeling good about what they saw and 
themselves can influence a child in ways 
we may not realize. After all, how many of 
us saw a great magician who made us feel 
good, feel wonder, and then made us want 
to become a magician? How would you 
feel if your first experience embarrassed 
you and left you hating magic!

To put it bluntly - suicide is extremely high 
these days, and by putting ropes around 
young children and pulling it through 
their necks is totally irresponsible … and 
performing the bra trick on a young girl is 
wrong on SO many levels. All you need to 
do is think of the headline in local newspa-
per .... MAGICIAN PULLS BRA FROM 8 YEAR 

BY PAUL ROMHANY

OLD GIRLS TOP and you’d have the police 
knocking on your door the next day … 
you could say goodbye to ever performing 
again.

If you think MY reaction is too much, then 
let me put it this way. If an entertainer did 
this on DISNEY CRUISE LINES what do you 
think they would do to that performer? 
Chances are they would be fired on the 
spot and never hired again! Whether you 
perform for a kids birthday party or a 
family show on Disney Cruises you have 
a responsibility to your audience and to 
magic …to perform at a level that doesn’t 
make us all look bad. What YOU do reflects 
on ALL OF US!

The following was sent to me from a wom-
an who experienced the embarrassment 
of The Bra Trick and how it affected her as 
a youngster. This inspired my confronting 
the issue.

“I had the bra trick performed on me many 
years ago and still to this day, when I think 
about it, I get angry. I am a naturally reserved 
person and would never choose to volunteer 
to be part of anything that involves being 
on stage. I feel I was targeted right from 
the beginning as I was wearing the 'right' 
dress. Here I was celebrating my fathers 60th 
birthday with family and friends when I was 
literally dragged up on stage. To stand in 
front of all those people and have that trick 
performed on me was mortifying. I have been 
around magic my whole life and understand 
the nature of the business, but this trick goes 
beyond any form of entertainment other 
than at the expense of the participant. My 
views may seem extreme, but until you have 
experienced this type of embarrassment 
its hard to understand. To think this trick is 
being performed on children is completely 
outrageous and as a mother of daughters 
myself makes me extremely angry.”

A LITTLE HISTORY:
The Bra effect was created by Howard 
Brooks in the 1930s, the original instruc-
tions said YOU PERFORM IT ON A 
STOOGE WHO KNEW WHAT WAS GO-
ING TO HAPPEN AND YOU HAD THEIR 
CONSENT. 

It was never intended to be done on an 
unsuspecting volunteer and certainly NOT 
an 8-year old girl.

My plea to everybody who performs magic 
is to give it the respect it deserves, and give 
your audience the same respect. Put the 
card tricks away, the rubber bands down 
and watch the news, make yourself aware 
of what is happening in the world and of 
different cultures around you. Remember, 

every time you perform you aren’t just 
representing yourself but the public’s per-
ception of magic in general. Take a course 
in theatre, go to an art museum, involve 
yourself in activities and people OUTSIDE 
of magic and talk to real people, not just 
people you meet online, in other words 
take a break from magic. 

If we want people to respect what we do 
then we have to show respect to the per-
formance of magic, on every level too. 

Even after 30 years of doing my corporate 
show I’ve made changes because audienc-
es have changed. It’s all about being aware 
and using common sense. We are fortunate 
we currently have television shows such as 
AGT and BGT and Fool Us by Penn & Teller 
which highlight some great magicians, so 
let’s all try and ride off that success in every 
aspect of our art from children’s shows to 
close-up and stage and move the art of 
magic forward in a positive way for our 
audience.

THE FOLLOWING WAS ALSO SENT IN BY 
BOB ADBOU WHO IS A PUPPETEER AND 
THIS ALSO DEALS WITH THE RECENT 
DEBATE.

I had a wake up call (figuratively , not liter-
ally) at a popular theater that hired me for 
a show some years back. The show went 
well, families looked like they laughed and 
enjoyed my comedy. After the show folks 
came up to me and thanked me and told 
me how they liked it. Once everybody left, 
I start packing and heading home feeling 
pretty pretty good! I get home, relaxed 
and open up my emails to find a message 
with the subject  "today's theater show". 
I'm thinking this will be a request for a 
gig since everybody liked the show. So it 
seemed until I starting reading the email. 
My smile turned upside down to a frown 
when I start seeing words like "how dare 
you"  "you embarrassed my child" and the 
worst words no entertainer ever wants 
to read "you'll never work at this theater 
again".  It seems that one of the volun-
teers in my show was a boy from Pakistan 
that had a unique name that I could not 
understand, he could not pronounce and 
when he did speak it, he said it in a low 
tone voice. So to make a joke I said "I'm go-
ing to call you Fred!".  It got a laugh (from 
what I thought) and I continued with my 
puppet routine.   The parent complained to 
the manager that I was making fun of this 
child's name by calling him Fred. I thought 
it was be funny, the audience seemed to 
laugh but not this parent. That is my point, 
it only takes one to spoil the party. As I 
look back yes, I did use another name for 
this child as a joke to get a laugh but at 

what expense? ( it has been 5 years and I 
have not been asked back to this theater 
and they do not reply to my emails/phone 
calls)  I won only 99% of my audience, that 
is not good enough for me. So I thought 
and pondered really hard how could use 
volunteers that can't say their names and 
that I could understand. I got it! I devised 
a new plan and put it into action my next 
show, the show after that and all of my 
shows ever since. It is now a staple in my 
show that guarantees me 100% approval 
rating.  What is it? Can you do it? Will you 
succeed too?? 
The answer is this- and yes you can do 
it (please) and yes you will succeed too!  
When a child volunteer approaches you on 
stage or if you use them in the audience, 
still ask their name. Reply immediately 
by saying what a nice beautiful name But 
and this is a BIG BUT: say  I have to change 
your name to "awesome helper #1" and 
continue by saying to the audience "Lets 
clap our hands for "awesome helper #1!  
What was their name? it doesn't matter! 
All you now care about is awesome helper 
#1. If you use other helpers they are now 
"awesome helper #2 or #3.  Being "awe-
some" is AWESOME!, the child feels special, 
the parent is all smiles and taking pictures 
and you won over your audience. What was 
that child's name again? it doesn't matter 
what their real name is, you care that they 
are now "awesome helper #1".  It is an 
easy call back to if you need to talk to your 
volunteers throughout your show.
This is a tried and true technique that 
works, I guarantee it!  Stop asking the child 
'what did you say???"  they can say their 
name is Broccoli for all you care. It doesn't 
matter, for the sake of your show they are 
"awesome helper #1"

We live in a critical, touchy, sensitive world 
now, it is 2018, folks are going to find 
something wrong with anything, This will 
stop them from finding fault with you and 
your performance if you make their child 
feel special and 'awesome'.  And when you 
do, the result will be a bigger better repu-
tation as an entertainer and a rebooking. 
That is the success of business!
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BY JOSHUA ENDRESS

CAMPFIRE MAGIC

"Advice is a form of nostalgia. Dispensing it 
is a way of fishing the past from the disposal, 
wiping it off, painting over the ugly parts and 
recycling it for more than it's worth.“

This quote is from the 1999 spoken word 
song “Everybody’s free (To Wear Sunscreen)” 
by director Baz Luhrmann.

While looking through a second-hand 
bookshop, I came across a marvelous book 
called “Stealing Like An Artist” by Austin Kleon. 
I highly recommend this book to every 
magician!

The German title of this book is even more 
significant. Translated back into English, the 
book is called “Everything Is Stolen”.

This leads to me an old but (more than ever) 
important topic in magic:

Where does getting inspired end and 
where does stealing start?
Like the quote in the beginning of this article, 
Austin Kleon also starts his book off by saying 
that every advice is autobiographic. We all 
stand on the shoulders of giants and most of 
what we do was done before. The absolute 
same applies to magic. I will use the topics of 
Austin’s book as a guideline and adapt them 
to our little magic world. That being said, let’s 
dive right into it…

1. THE BEST IS STOLEN
At the moment, I’m studying the old Needle 
Trick. Of course I could start from scratch 
but sooner or later I would be confronted 
with the work of Teller and/or Steve Spill. So 
why not study their work in the first place? 
See what I like (and dislike) in their work and 
start putting a routine together with that in 
mind. It saves time and effort to start with 
something you like (look up to or even adore), 

than to start off a creative process with the 
intention of reinventing the magic-wheel 
over and over again.

Magicians are always collectors… but we’re 
no compulsive hoarders. Please don’t ask 
our wives or girlfriends about this one! 
We are selective collectors. I collect what I 
love and what I believe me and my art will 
benefit from. Collect as many good ideas as 
possible, this way you can choose better what 
influences you!

Those influences don’t have to be other 
magicians. It can be everything that is related 
to our art:

Music, movies, plays, books, circus, comedy 
shows… for example, a big influence for me 
right now is Bo Burnham. IMHO, this is how a 
stage show should look!

When you find your Bo Burnham, learn 
everything about that person. What were his 
influences?

Then learn all there is about those as well! 
In our little magic community, you’re never 
alone… even if you’re at the beginning of 
a creative process. You’re part of a chain of 
creative people. We all have at least one thing 
in common: Our love for magic!

Surround yourself with items that stimulate 
your creativity. Get one of these Impossible 
Objects, like the glass bottle with a card box 
or Rubik’s Cube inside. Get a picture of your 
favorite magician and hang it on the wall 
above your desk. Even better when they’re 
dead. This way, they cant decline you as their 
student!

Always keep on learning. Learn new sleights, 
routines and bits. Work harder on your act 

then everyone else - this way you’ll succeed!

Google everything! All of your magic related 
questions will be answered by Google (and 
note only those). At least a green Magic Café 
thread will pop up where others asked that 
same question before. Take the advice given 
there!

Never stop reading magic books. There are 
so many awesome books out there. Don’t 
buy another Rick Lax download before you 
haven’t read all the books out there! Start 
collecting magic books and don’t fill your 
hard disk with the latest PDFs and MP4s.

There are so many free Podcasts available, 
those can be a great influence as well. I 
always listen to them before I go to bed. It 
gives me something to think and dream 
about.

One of the oldest advices in magic (and not 
only in magic): ALWAYS carry a notebook 
and a pen with you. Take a note of 
everything that comes to your mind. I think 
about magic stuff all the time and if I don’t 
write it down immediately, I will forget it. 
Don’t let those thoughts slip your mind,

they’re sure worth keeping! Also get used to 
taking notes all the time, this needs practice 
as well.

Keep a “stolen”-file. You see a routine you 
like, store it in that file! A new move that 
looks fancy in your opinion, store it in that 
file. Anything which is worth being stolen 
gets a place in that file.

When you work on your act and don’t get 
along, look in that file. You’ll probably find 
something that will keep the creative juices 
flowing again!

To be continued…

Find this book in English - can't recommend it enough! The man behind the book!
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LEGENDS OF 
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“
To be a commercially successful 

comedy magician takes a 

great deal of skill and a level of 

performing awareness that equals 

any branch of magic. 

The Gala of Comedy Legends 
recently took place at the 
last IBM convention and Nick 
Lewin shares what it was like 
to share the stage with his long 
time friends who are all indeed 
legends of comedy magic.

I was very excited when Michael Finney told me that he was going to 
serve as President of the International Brotherhood of Magicians. I have 
enormous respect for Michael and a friendship that dates back decades. 
Very few magicians are more no-nonsense, dedicated professionals than 
Finney and I was immediately excited, not just for Michael but for the breath 
of fresh air he would deliver to this venerable organization. Sometimes 
long-established groups need to get a bit of a shakeup to get them back 
on contemporary paths. With a love of magic, backed up with a heart the 
size of a mountain, I have no doubts that Finney is the right man to achieve 
great things in his year as President.

 It was with pleasure that several months later I received a late night call 
from Finney asking me if I would participate in his July 2018 inaugural 
convention in Grand Rapids, Michigan.  Michael wanted to feature an open-
ing night gala called “The Legends of Comedy Magic,” and the proposed 
cast was Finney, Pop Haydn, Larry Wilson, Jeff Hobson and myself. Would I 
participate in this bill? You bet! Not only were these four performers people 
I deeply respected, they also happened to be good friends. One of the sad 

truths about being a comedy magician is how seldom you get to perform with 
your direct contemporaries.

Generally speaking in a magic or variety show the logical decision has been 
to emphasize the variety of the acts being presented. A typical magic gala 
features a smorgasbord of magic acts with the guy who has the biggest props 
closing the bill. There is generally one comedic magician and he gets to slice 
up his show into MC sized segments. This format works fairly well but seldom 
allows the comedy magician the chance to showcase his talent to maximum 
effect. I have fulfilled this function in magic shows ranging from “It’s Magic” to 
local conventions and know pretty much the way it goes. On hearing Michael’s 
plan I was immediately intrigued to see how an all-comedy gala show would 
work out. I really couldn’t have anticipated what a smooth and successful 
experience it would prove to be.

The bare bones and details of our show were resolved within a couple of 
emails and a minimum of fuss. Michael was to host the show and chose to 
highlight his formidable stand up skills in this role and leave the magical 
spotlight on his guests. The rest of us “Legends” were each going to perform a 
20-minute set. Everyone quickly and cheerfully chose material that did not du-
plicate or even overlap with anyone else’s choices. The lack of ego and matter 
of fact professionalism with which this was accomplished boded well for the 
upcoming show.  In fact, it proved to be the keynote of the entire event.

Now let’s flash forward to July 5th, the day of the show. The five of us perform-
ers gathered outside the Amway Grand Plaza to take a shuttle to the Grand 
Rapids Civic Theater for our rehearsal. It was fun to observe the minimal 
amount of props that were being transported to the 750-seat theater for our 
evening’s performance. A briefcase, a couple of paper sacks, and a few hang-
ing clothes were about the sum total of our accumulated props. I have often 
stated if only to irritate my illusionist friends, that in magic you either have 
props or talent. Looking around at the meager items that comprised our col-
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lective props I had to grin. I have seen many a 12-minute manipu-
lative act travel with four times this amount of props to entertain 
their audiences. I have always been a proud proponent of the “less 
is more” school of magic. Of course, you don’t carry personality 
in prop bags and I was fully aware of where the strengths of our 
specific cast lay. 
The rehearsal was an object lesson in knowing what you needed 
and being prepared in advance so you could quickly and easily 
achieve it. The sound check and lighting the show was fast easy 
and painless: the IBM/theatre team was efficient and for a magic 
convention very organized. In about a third of the allotted time, 
we were all on a shuttle back to the hotel for a short pre-show rest. 
The nice part of working with such pros was that nobody was at 
that rehearsal to rehearse their actual performance; everyone un-
derstood that it was all about making sure everyone involved was 
on the same page. The very best rehearsals have no surprises and 
no drama. I have never subscribed to the “good rehearsal—bad 
show/bad rehearsal ---good show” cliché. 

I hope I don’t need to issue a spoiler alert before progressing with 
this story if I tell you that the show was a smash hit. Instead, I think 
it might be more useful to try and tell you why things went so 
smoothly and achieved such a strong reaction from the capacity 
audience. The show featured a strong team spirit coupled with an 
easy-going professionalism that turned getting things right into 
fun. One of the biggest problems facing a professional performer 
is acquiring the experience that is needed to make things run 
smoothly without losing that “fun” element. That night the atmo-
sphere backstage was as friendly and relaxed as you could ever 
hope to find and all thoughts were about the overall show and not 
the individual performers. In the green room, everyone enjoyed 
discussing and sharing stories about various other comedy magi-
cians and friends we all knew could just as well have been classi-
fied as “Legends.” 

Michael had assembled a cast that was composed of very different 
individual personas onstage. Not only was there no duplication of 
magical effects onstage, but there were five performers who each 
had such a clear-cut personality that their contribution was strictly 
unique. Everyone there was comfortable in his own skin both 
on and offstage. It was interesting to observe that as everyone 
donned their rather distinctive stage costume they didn’t seem to 
change into “someone else” for the show but rather to become a 
more fully realized version of their own offstage personalities.
Finney very wisely limited his participation during the show to 
be the perfect host. Michael kept the show moving at a brisk 
pace with comedy material that got big laughs and went right on 
getting them as the evening progressed. His introductions of the 
performers were a perfect mix of the personal and professional: 
never a word too many or a moment too long. Finney was the glue 
that made the show so outstanding. In a show where each of the 
participants could have delivered a one-hour-plus of headliner 
material, everybody involved stuck to their time like clockwork. 
The mark of true professionals is their ability to keep to their time 
in a show like this. Five extra minutes of self-indulgence can throw 
off the careful mechanism that turns a good show into a great one. 
Michael sat in the wings throughout the show with his cell phone 
set to timer mode ready to adjust his contribution as needed. 
I kicked off the show with twenty solid minutes of stand-up 
material that managed to incorporate the Spot Card, Burnt and 
Restored Bill and Slow Motion Newspaper routines without ever 
slowing down the laugh per minute ratio. The evening was to 
feature many more classic magical effects and it showed that in 
the right hands there is a good reason for these effects longevity. I 
was delighted with the reaction I received and it got the show off 
to a great start. After fifty years of performing, I am now managing 
to achieve my long-term goal of letting everything happen with 
no apparent effort on my part. 

Larry Wilson, wearing his trademark white tail suit followed with a 
set that was as polished as it was effective. He performed a Vanish 
Glass, Tossed Deck and “Famous Magician’s School” mindreading 
effect and received a big ovation for his outstanding combination 
of strong magic and visual comedy. Larry has a lively intelligence 
that shines through during his show and the twinkle in his eyes 
and his wordsmith use of dialogue make him an outstanding 
performer. Since I arrived in America in 1974 I never remember a 
time when Larry wasn’t working a great gig somewhere. When you 
watch Larry work you understand why.

Pop Haydn followed Larry with a really strong four trick set that 
put on display his outstanding skills as a magician. With Pop, it 
was the situational comedy and careful wordplay that added big 
laughs to his classic quartet of 6 Card Repeat, Color Changing 
Scarf, Mongolian Knot and Linking Ring Routine. Watching Pop 
onstage with a youthful volunteer as they combine forces on Pop’s 
masterful Ring routine should convince any skeptical magician 
that this particular classic has plenty of prime performing years 
still ahead of it. Pop’s attention to magical detail makes him a 
distinctive and popular addition to any magical event, he has 
thought out every detail and it shows.

Bringing the show to its close was the hilarious antics of Jeff Hob-
son. Hobson has created one of the most inspired onstage perso-
nas in the magic world. With just a raised eyebrow or by pursing 
his lips, Jeff can deliver big laughs. Hobson has the audience 
nestled in the palm of his hand before he has completed his open-
ing words. Never to be underestimated is the strength of magic 
that Jeff brings to the table in his shows. On this occasion, Hobson 
performed his unique and hilarious egg bag routine, a thumb tie 
routine and a very distinctive Gypsy Thread accompanied by an 
extremely clever storyline. Jeff was the perfect conclusion to a 
beautifully balanced and calibrated evening of comedy magic and 
he had the audience in stitches for his entire set. 

I look back on this show with a great deal of satisfaction. I often 
get the feeling that comedy magic is somewhat misunderstood 
and underrated in the magic community. To be a commercially 
successful comedy magician takes a great deal of skill and a level 
of performing awareness that equals any branch of magic. There 
was a great deal of technical skill on display throughout the show 
presented that evening, but it was usually layered under the filter 
of a contemporary comedic performance. Not one move or word 
during the evening just “happened” it was as meticulously planned 
as an award-winning manipulative performance. The topical and 
“convention” jokes were as carefully written, rehearsed and ex-
ecuted as any piece of “finger flinging” by a FISM winner, they were 
merely designed to look casual.

To keep a theatre full of people laughing uproariously for 100 min-
utes is quite an achievement and between us, we demonstrated 
that when strong magic and strong comedy go hand in hand it is 
the audience that is the winner. I could not have been more proud 
to be working with this bunch of world-class performers.  The 
show went like clockwork and throughout all the laughter that 
was created during the show, there were NO political references, 
NO off-color humor, and nothing racist or sexist present in the dia-
logue or actions. It was nice to be part of a team that worked ex-
clusively to be inclusive of the audience rather than allows divisive 
elements to undermine or define the laughter that was created. 
Thank you, Mr. Finney, for creating this quietly unique opportunity 
to so effectively showcase our particular genre of magic. I had 
never considered myself a “Legend of Comedy Magic” ---heck it 
makes me feel kinda’ old even thinking about it! However if this is 
what it feels like, then count me in anytime.
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Meek and mild.  Two attributes that are not 
normally associated with a world-champi-
on magician.
But that’s who An Halim is and always 
was. Coming from an area of the world 
not normally associated with magic in the 
past, Halim's modest home in Busan, South 
Korea would become the site of the 2018
FISM magic championships. 

He recently returned home to compete for 
the title of World’s Best Magician. Halim 
believes that performing 2 touring seasons 
with The Illusionists would prepare him for 
the stressful process of competing against 
magicians from around the world with the 
same goal in mind. He certainly has plenty
of practise. He has the confidence. He has 
the talent. Is it enough?

World magic champion or not, I can attest 
that Halim has the character and principles 
to do anything he wants in life and still 
remain meek and mild. He is a champion of 
the world.

This is the final installment of my interviews 
with The Illusionists - Live From Broadway.

JEFF HOBSON - THE INTERVIEW SERIES

An Halim

 Photos: Scott Berry / SixEightStudios.com
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REAL WORLD MAGIC - JIM SISTI

This month, we’ll be wrapping 
up our discussion regarding 
corporate magic.
Once you begin to work in this 
market, you’ll also discover 
that, in most cases, you’ll be 
performing either
before dinner, after dinner, 
or both. Let’s take the most 
common kind of corporate 
event—a holiday
party—as an example. The 
client may have a disc jockey 
(DJ) or live band as additional 
entertainment (for
dancing after dinner, most 
likely) and may only want you 
to do strolling magic as an ice 
breaker during
the cocktail hour prior to ev-
eryone sitting down to eat.
Conversely, you may be the 
central entertainment for the 
evening and the client wants 
you to do a standup
show following dinner. In 
many cases, you’ll be asked to 
do strolling magic before din-
ner and then do
a show immediately following 
dessert. (By the way, in that 
last circumstance, make sure 
to build in some
extra money into your fee to 
compensate for the time you’ll 

have to hang around between 
your performing
strolling magic during the 
cocktail hour and your show. 
Depending on the speed of the 
food
service or the number of cours-
es, this can be a much longer 
wait than you might think!)
Let’s spend a few minutes with 
the logistics of doing a stand-up 
show. Oftentimes, these types 
of events
are held at country clubs or 
party facilities that usually have 
a dance floor right in the middle 
of the round
tables that usually seat eight 
to ten people. This means that 
you will probably need to work 
three-quarters
surrounded and if there’s a 
stage and a DJ, you can usually 
count on him grabbing any use-
ful space.
However, working with a DJ 
does have a few advantages, 
particularly if you’re doing a 
stand-up show.
First, you can usually use his 

THE CORPORATE SHUFFLE (2)
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"CORPORATE PEOPLE TEND TO LISTEN TO OTHER CORPORATES SO MAINTAINING A LIST 
OF REFERENCES IS A VALUABLE TOOL THAT CAN SEAL THE DEAL IN MANY, MANY CASES."

sound system, eliminating the need to load 
in your own. (It does help to have
your own microphone, however, particu-
larly if you prefer to use a wireless lavalier 
or headset
microphone. The DJ will usually only have a 
handheld microphone, but if you can work 
with that, you
don’t need to bring any sound equipment 
at all.) The other advantage of working 
with a DJ is that since
he’s used to public speaking, he can give 
you a proper introduction when it’s time 
for your show that will
get everything off on the right foot.
Speaking of introductions, make sure to 
have a short, punchy one printed out on an 
index card, ready to
give to the person responsible for introduc-
ing you. Don’t be rude about it, of course, 
but you should
politely encourage the one making the 
introduction to try and stick with what you 
wrote. Otherwise, you’ll

get the president of the company trying 
to ad lib his way through every magic 
cliché we’ve all heard a
million times (“Hang on to your wallets!” 
“Hey, can you make my wife disappear?”, 
etc.)
By the way, it’s always a good idea to get 
try and get one of the top guys to do the 
introduction (the CEO
or president of the company, if you can 
manage it.) This will create an automatic 
respect factor as an
introduction from the boss is a tacit en-
dorsement of your show. I’ve seen this at 
work when I’ve worked
on the same bill as stand-up comedians. 
Almost always, while the comedian is 
on—particularly if he’s a
little edgy—the subordinates will watch 
the boss and see if he’s laughing before 
they’ll laugh themselves.
Apparently, no one wants to laugh at 
something that the boss thought was of-
fensive or even not

particularly funny. It’s a weird phenom-
enon but it does indeed exist, and this 
unusual dynamic can be
used to your advantage. If the boss thinks 
you’re OK, everyone is going to, also.
Also, make sure to ask if there are any 
remarks or speeches that are scheduled be-
fore your show. If you don’t take care of this 
detail, you may find yourself in the position 
a friend of mine did who was asked, before 
he started his show, if he wouldn’t mind if 
someone said a few words first. He agreed 
and just before he started the show, one of 
the audience members approached the mi-
crophone. The man began to thank every-
one in the company for their kind expres-
sions of sympathy due to the recent death 
of his wife. He then proceeded to read a 
short poem that she had written before her 
passing. He concluded by saying, “So, once 
again thank you all for helping me through 
one of the most terrible times I’ve ever had 
to go through in my life.” Then, with nary a 
pause, he finished with, “And, now, here’s 
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the magician…” Needless to say, that’s an 
act you never want to follow.
While we’re on the subject of dynamics, 
be totally prepared for more inside jokes 
than you’ll ever want to hear in one place, 
particularly if you’re doing close-up. It’s not 
unusual for someone to nudge me good-
naturedly after performing some kind of 
vanish and say, “Can you do that with our 
sustainability reports?” while everyone 
else in the group explodes in laughter. In 
the real world, it would not be unusual to 
respond, “What the hell is a sustainabil-
ity report?” How- ever, this isn’t the real 
world—it’s their world—and it’s filled with 
sustainability reports, quarterly summaries, 
and a million other jargon-heavy “thingies.” 
The best response is to take a page from 
those times when you used to visit your 
uncle in the nursing home. Just acknowl-
edge the speaker, laugh along and pretend 
that they said something meaningful. 
Then, simply wait for your opportunity to 
refocus the group on what you’re doing.
The corporate party can be a very lucrative 
venue and also has great networking value. 
In many cases, you’ll meet people from 
other companies who, assuming you’ve 
done your job correctly, will want to share 
their great discovery (you!) with their folks. 
Thus, these types of functions really have 
limitless potential. The other benefit is that 
these audiences tend to be fairly intel-

ligent, reasonably erudite, and are usually 
(I say “usually” because, as in most adult 
functions, alcohol consumption is always 
an x-factor) a joy to perform for.

R O B I N S O N  W I Z A R D ’ S

 MAGIC ENCYCLOPEDIA

Jim Sisti has been performing magic for over 
30 years and his career has taken him from 
local nightspots, trade shows, amusement 
parks and restaurants to the off-Broadway 
stage. Following a 12-year career as a 
popular Connecticut radio personality, he 
turned to magic full time and now, his client 
list boasts numerous Fortune 500 companies 
and even a celebrity or two, including actor 
Richard Dreyfuss.

Jim’s articles, columns and effects have 
appeared in MAGIC, Genii, MUM, and 
Apocalypse. The Magic Menu, the periodical 
he created specifically for restaurant and 
bar magicians, was published for a very 
respectable eleven years and even now, the 
large hardbound compilations continue to 
be best sellers and are a continual source of 
reference and inspiration to close-up workers 
worldwide.

Jim also works as a freelance copywriter for 
L&L Publishing and is responsible for writing 
a good percentage of the advertising, DVD, 
and book jacket copy for the company. Also, 
over the last decade, Jim has edited and pub-
lished Richard Osterlind’s best-selling books 
and appeared with Richard in a number 
of enormously popular instructional DVDs 
iIn addition to appearing in them, he also 
directed Richard’s last four independently-
produced DVD projects, and many more.
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"CORPORATE PEOPLE TEND TO LISTEN TO OTHER CORPORATES SO MAINTAINING A LIST 
OF REFERENCES IS A VALUABLE TOOL THAT CAN SEAL THE DEAL IN MANY, MANY CASES."
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PRODUCT HIGHLIGHT

BLISS
NOEL QUALTER

I'VE NEVER SEEN ANYTHING QUITE LIKE THIS FOR ANY TYPE OF 
SIGNED BILL TO PEN. THIS IS WHAT YOU MIGHT CALL THE JAMES 
BOND METHOD OF THIS TYPE OF ROUTINE.

THE PROP IS EXTREMELY WELL PRODUCED AND ALLOWS FOR 
THE CLEANEST PRESENATION OF THIS EFFECT I'VE SEEN. ONE OF 
THE STRONGEST FEATURES IS THAT IT CAN BE DONE WITH ANY 
TYPE OF CURRENCY FROM PAPER TO PLASTIC.

THIS TAKES UP NO SPACE IN YOUR JACKET AND YOU CAN USE 
ANY SHARPIE. YOU ARE ALSO ABLE TO HAND OUT THE SHARPIE 
AS THE SPECTATOR WILL FIND NOTHING. ALL THE SNEAKY WORK 
IS DONE SO QUICKLY AND ONCE IT'S IN YOU ARE CLEAN.

NOEL HAS CREATED THE PERFECT WALK-ABOUT AND CLOSE-UP 
TRICK WHICH IS EASY TO DO AND WILL CREATE AN IMPOSSIBLE 
MOMENT FOR YOUR SPECTATOR. 

SMASH HIT AT BLACKPOOL 2018

Six years in the making, dozens of prototypes 
and thousands of hours of problem solving, 
Noel Qualter is finally ready to release BLISS.

BLISS is a breakthrough system that allows 
you to vanish a borrowed, signed bill and 
cleanly show both hands empty, only for the 
signed note to appear inside the Sharpie that 
they used to sign the bill! Bill to impossible 
location is a classic for a reason and what 
could be more organic than a regular, 
ungimmicked Sharpie?

You receive a precision engineered, custom 
designed prop that does all the hard work 
for you leaving you to enjoy the fantastic 
reactions this will generate. BLISS is so 
ingenious you'll almost feel sorry for your 
audiences that they don't get to witness the 
groundbreaking method.

NO POCKET SPACE NEEDED
ANY BILL, PAPER OR PLASTIC
SLEEVES ROLLED UP, SUPER CLEAN VANISH
3 SECOND RESET
NO SLEIGHT OF HAND
SHARPIE CAN BE FULLY EXAMINED
ANY COLOUR REGULAR SHARPIE CAN BE 
USED
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MY HTOUGHTS
The first thing you'll notice is the incredibly designed 
gimmick that allows you to do this amazing routine.  It 
will require a little work to get used to it but certainly 
nothing too major. The gimmick is designed  to clip on 
to your belt or pants and this will allow you to keep your 
pockets free for other things. 

The download tutorial is very thorough as Noel teaches 
how to vanish the note, how to get it in to the gimmick 
etc.  There is also a live performance so you can see it 
in action, and even when you know how it's done you 
will still be fooled. At the end of the tutorial is a great 
performance discussion with Matthew Wright who 
shares some really clever handling tips.  There are many 
ways to vanish the note and the overall effect ist hat 
the pen never left the sight of the spectator once they 
signed the note. The structure also makes this a very 
convincing plot.

The gimmick is designed to last for an extremely long 
time and is injection moulded, so it's super strong.  
Should the Sharpie break at any point you can use 
any other Sharpie and it would take a few seconds to 

“  
LIKE 'Q' IN HIS LAB, NOEL 
QUALTER HAS CREATED A 
DEVICE THAT MAKES ME 
FEEL LIKE JAMES BOND 

EVERY TIME I USE IT."
- TOM STONE."

  

'gimmick' so it works.

The reset on this trick is very quick 
making it ideal for walk-around 
performers. 

This is what I call a real worker, and 
once you have it on you it is something 
you'll always perform.  This can be done 
surrounded, great idea at end using 
cloth to vanish the note,  and  it comes 
in a protected box to help look after 
your investment. 
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JASON LADANYE

YOUR CHARACTER
This is far too big of a topic to 
cover in just one blog, howev-
er, I’d like to talk about a few 
things related to your on-stage 
persona.

What you say and do and how 
you act in certain situations de-
fine your character. Every single 
action you take paints a clear 
picture of this persona. From 
the audiences point of view, 
they’ve never met you before, 
so you need to work to show 
them who you are. You’re more 
than just a magician; you’re 
a person with a life, hobbies, 
strengths and weaknesses, 
stories, fears, jokes, tragedies 
and personal victories and so 
so much more. The audience 
doesn’t need every single de-
tail. But it’s nice over the course 
of your show to allow them to 
clearly see who you are. You can 
be way more than just some 
guy doing tricks. How do you 
do this?

First, you need to really under-
stand who you are on stage. My 
character is a silky smooth con 
man and cardshark, complete-
ly ego driven, full of himself, 
cocky, arrogant, a ladies man, 
a liar, cheat, a thief, nothing’s 
ever my fault, I’m a bit of an 
asshole… in other words, I play 
myself on stage. (In all serious-
ness, I’m actually hardly any of 
these. I’m a bit of an introvert 
and I stole stuff years ago but 
that wasn’t my fault.)

You may be something else: a 
spiritual person that connects 
with the universe, a bumbling 

idiot that fumbles with all the 
props yet that magic still hap-
pens, someone that’s very sure 
of himself but can’t actually 
do anything (Jibrizy?) You can 
be dead serious and mysteri-
ous–selling that everything you 
do is 100% real. Or you can be 
a comedy magician that gets 
great laughs and hints that 
the magic is just tricks. Are you 
someone that’s in control of 
your skill set, or are you sharing 
with the audience something 
you only have a vague under-
standing of? There are endless 
opportunities for what type 
of character you want to play 
on stage. How do you let the 
audience know this character 
once you have it down?

During your show, you need to 
be sure that all of your patter, 
your movements, your script, 
your jokes, your props, your 
attire, and everything else is 
consistent with your character. I 
wear a super expensive suit and 
drink fine single malt scotch on 
stage. If you’re bumbling idiot, 
you may not convey that to 
the audience with a perfectly 
tailored suit. You could wear 
one of those tuxes from Dumb 
and Dumber to show you 
know enough to dress up, but 
your taste in clothes is a bit 
off… just like your magic. This 
character only knows a little bit 
about magic, and that’s why 
everything goes wrong.

Let’s look at a basic effect and 
see how different characters 
may perform it. The performer 
has two cards of different val-

www.cardmagicbyjason.com
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Jason Ladanye performs 
world-class sleight of 
hand for private parties 
and corporate events all 
over the world. Jason 
exposes the underground 
world of cheating at 
cards and how to beat 
Vegas if you have the 
skills. He has spent 
a lifetime mastering 
this skill set and it’s an 
experience your guests 
will never forget.

ues, a high card and a low card. The cards are mixed and the perform-
er can tell which is which–a simple Two-Card Monte plot.

My character would say, “Last time I was at the Bellagio, I stole a few 
cards during a game of blackjack. Hey, I prefer to play the cards of my 
choosing when my money is on the line. Anyway, with these cards, 
we’re going to play the classic con game Three-card Monte. But I’m 
actually so good I can still win the game using only two cards. Your 
odds of winning are now 50%! How could you NOT play?” (The two 
cards I’d use would be actual Bellagio cards pulled from an expensive 
Italian leather wallet.) Right away the audience gets lots of informa-
tion. Compare this to: “Here’s a trick with two cards.” The performer is 
missing out on a chance to develop the character.

The bumbling idiot may say, “Can you believe on the way to this show 
I lost my life savings playing three-card Monte? Anyway, I want to play 
Monte with you right now. I wanna to see if I can win my eleven bucks 
back… Aww, I already lost one of the cards. Can we try two-card 
Monte instead?” He then pulls two folded up mangled cards from his 
pockets dropping some spare change and a few random funny items 
and on the floor. The two cards don’t even have matching backs. 
Again, the audience gains so much information about the character 
here. (Note my character said, “We’re going to play…” and this charac-
ter asked, “Can we play?” One’s confident and in charge, the other is 
not.)

The mentalist that’s unsure of his powers may say, “People often ask 
if I can use my abilities to win money. Well honestly I have thought 
about it. However, I don’t want to take peoples money. But I am 
curious. Let’s try an experiment with two tarot cards.” The spectator is 
instructed to place a small crystal ball on either of the two tarot cards 
while the performer’s back is turned. The performer can sense which 
of the two cards the ball is on. There’s no winner or loser.

If I play the game, I win every time. If the idiot plays the game he can 
lose every time. The mentalist isn’t playing against anyone, but he’s 
able to know which card is which while his back is turned. Look how 
we can take one simple effect, and depending on your character, 
come up with completely different versions. These are all hypothetical 
versions of course, but you can think about the material you do and 
your character and make sure that everything is consistent.
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STEVE WARBURTON:

IN
MAGIC
PRIDE
Steven Warburton Gabriel is a semi professional magician who lives near Ottawa. He 
specializes in corporate shows, school shows, and festivals.

A magician stole my watch once.

I was in a nightclub when my watch was 
stolen. The magician was doing a routine 
onstage and he pulled me up to help him. 
The routine was done with four sponge 
balls, which the magician made jump from 
one hand to the other. At one point, he 
grabbed my wrists so he could show me 
where he wanted me to put my hands. I felt 
him take my watch. I only felt it because I'm 
familiar with the routine and I knew what 
to look for. Had I been a magical novice, I 
would not have noticed. His technique was 
impeccable.

I had a choice to make. I could call the 
magician on the watch steal and avoid 
being embarrassed later, or I could pretend 
I didn't notice so my colleague in magic 
could reap his applause.

I chose the latter. I blushed a little as I 
returned to my seat, watch safely back in my 
possession. I do not know who the magician 
is. All I remember is it was a good show.

Young magicians are usually taught that 
being a good magician is also about being a 
good spectator. 

To me, that means that I don't do any magic 
tricks when I'm on another magician's turf 
(a restaurant where a magician is table 
hopping, a theatre where a magician is 
performing.) In fact, I won't even tell people 

I'm also a magician. Murray Hatfield taught 
me that when I was just a young guy and 
it's one of the best magic lessons I've ever 
learned.

When I was a young magician, I didn't like 
watching other magicians. I actually turned 
down tickets to see David Copperfield. 
I didn't like knowing that there were 
magicians out there who were better than 
me.

Man, what a counter-productive way to 
think. I wish I could go back in time and 
kick myself in the butt. I could have learned 
so much from Copperfield and I have 
learned a lot from Doug Henning, Paul 
Alberstat, Murray Hatfield, and all the other 
professional magicians who have shared 
their knowledge with me.

It strikes me that pride is completely useless 
to anyone who wants to excel in a craft. Sir 
Arthur Conan Doyle tells us that mediocrity 
sees nothing higher than itself but talent 
will recognize genius instantly.

It is probably true that Johann Sebastian 
Bach, genius that he was, recognized glaring 
mistakes in his own work. And Shakespeare 
was surely embarrassed when he read his 
plays. It is the nature of the artist to zero 
in on the imperfections and to weep over 
them. This is not nitpicking. This is humility.

-

Rene Lavand, a one-handed Argentine 
magician, refused to improvise for his 
audiences. He knew that magic is not an art 
that lends itself to improvisation. He said his 
restraint was due to his enormous respect 
for the audience.

He wanted his viewers to experience 
unfettered awe. He knew that an improvised 
routine, or one that had not been 
painstakingly rehearsed, would rob his 
audience of this experience.

So I submit that the magicians who do this - 
subject their audiences to under rehearsed 
routines - are a proud lot. They want the 
applause but they don't want to work for it. 
(And fie on those magic trick manufacturers 
who say things like "Perform it the day you 
get it.")

This was supposed to be a note about pride 
but instead it became a note about magical 
work ethic. This is fine with me.
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KLIK -Agus Tjiu 
A miracle that takes place on your 
SPECTATOR'S phone! 

Tic Tac Toe Pro - Bond Lee 
An interactive game between magician 
and audience with a surprise ending! 

Visit www.murphysmagic.com for more .

Penilism-Vortex Magic Presents 
One pen with 4 different functions and 
it's easy to use. 

http://www.murphysmagic.com
http://www.qualitymagicsites.com
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KING OF MAGIC
Japan's LArgest worldwide distributing Magic Shop

Dealer Info

h t t p : / / w w w . k i n g o f m a g i c . n e t

King of Magic is distributing magic items worldwide from Japan. 

We are on the top of the list for distributing our own original products in Japan.  

We have our own producting factory. King of Magic will continue creating and distributing new magic.

If you have any questions please contact us at:   

shawn@kingofmagic.net  (Native English Speaker)
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Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.
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SWITCH-A-LOPE BY 
ARNAUD 1 

PRICE: $59.95
AVAILABLE: All magic shops
WHOLESALE: all magic dealers

THE Ultimate 4-way-out envelope 

Imagine an ingenious envelope that will deliver the correct predic-
tion, no matter which of 4 possible outcomes occurs! YOU ARE 
COVERED! 

Every mentalist needs a 4-way-out envelope! There any many 
available, but none allow you to do the following: 
Have the envelope signed 
Keep the envelope in full sight during the show 
Have the spectator take out the prediction
Show the envelope empty 
Have a large folded sheet of paper in the envelope 
No Slits, etc. 
SWITCH-A-LOPE by Arnaud allows you to do all of the above!! 

Arnaud has been using this utility device in his shows over the 
past year, and he now shares this unique principle with the rest of 
the magic world! 

It comes in a handy sleeve you can use to protect the special enve-
lope during transport. 

There are many 4-way-out envelopes on the market. You only 
need one: 

SWITCH-A-LOPE by Arnaud

MY THOUGHTS:
An extremely clever tool that will allow you to have a large clear 
cardboard envelope with a smaller envelope inside. This will allow 
you to have FOUR OUTS and can be used in a variety of ways. 
The download tutorial teaches you the handling but there are no 
routines, but those who purchase will probably have a use for it 
already. Once you have it in your hand you’ll see how it works and 
created your own ways to use it. It has huge potential for so many 
different routines. I could easily use this in my Murder Mystery 
Show, which is how Arnaud uses it in conjunction with his Chair 
Test. 
It is relatively easy to use but you’ll need to practice it to get it 
looking smooth and go unnoticed by your audience. This is meant 

to be used for stage or platform as the outer-envelope is quite 
large. 
The envelopes can be replaced as the more you use this the more 
it will get worn, but if the large envelope begins to show use then 
you’ll definitely need to purchase the trick again because it is a 
special design. 

Overall this looks extremely clean and will fly by your audience. In 
performance you are more likely to have some misdirection how-
ever it is so well constructed and thought out that you don’t need 
to worry too much about that. It also comes in a hard cardboard 
box which I would suggest you use to store and carry this to gigs. 
If you do ANY TYPE of prediction and need four outs you can’t go 
wrong here - it’s the sneakiest method I’ve ever seen and it’s just 
fun to perform because your audience won’t suspect a thing!! This 
is what great magic is all about.

MYSTIFY BY VINNY 
SAGOO2 

PRICE: $49.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Mystify is a book test like no other and fits snuggly in your pocket. 
It's unlike conventional book tests that are cumbersome and uti-
lize difficult codes, gimmicks, and other obscure methods. 

Mystify is compact, light and has a very simple system that will 
take minimal time to learn. To perform Mystify, you simply ask a 
spectator to select a page number from the book. For instance, 
they might select page 50, whereby you then ask them to remem-
ber a word several lines down on that page. You then proceed to 
read the spectator's mind and reveal the word. 

You can repeat the trick with the same spectator, or indeed with 
several spectators at the same time, all selecting different pages 
and words. 
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Examinable 
Easy to do 
Full instructions and online video 
Instantly repeatable 
Totally hands off 
Pocket sized 
No setups 
No prompting for information 

MY THOUGHTS:
I LOVE book tests and this one has to be one of the cleanest and 
easiest I’ve ever seen. You are supplied with a gimmick book that 
will fit in your pocket, and a set of instructions plus download. The 
method is completely undetectable by anybody and very easy to 
learn. It took me just one read through of the instructions with 
book in hand and I had it done. Another nice little novel feature is 
the QR code on the back of the book as it will reveal a playing card.  
If you have an iPhone then the camera will automatically take you 
to the card. Supplied also is a little cheat sheet should you need 
it but it uses a system that makes it incredibly easy to learn. What 
is nice about this is the size of book, the size of printing makes it 
easy for most to read and they really do have a free choice of any 
page from 1 to 120. There is no force and is totally hands off.  An 
extremely clever and practical book test that could be used by a 
beginner or professional. The book  uses a story called THE MIST 
and can be looked over by the spectator as they will discover 
nothing. If you like book tests then you’ll love this refreshing 
method as it’s clever, easy to do and downright sneaky.  

The book will look better the more you use it, as it is a brand new 
book and I always prefer my books to be a little worn. Used by 
itself, or in conjunction with something else this is a very strong 
book test.  My only criticism about the size of the book is that I’ve 
never seen one quite this size. It’s an odd size as it’s not a book 
you’d necessarily buy in a shop however you could say you take 
these with you because you travel and the size is perfect. It might 
be nice to have a series of these books and have the spectator 
choose one. I always like there to be motivation with a book test, 
rather than just a trick, because it puts heat on the book. Like any 
book test you would need to structure a routine so it gives motiva-
tion for thinking of a word and then trying to tell them that word. 
The method is fantastic and so it’s really about the performance. 

BACKSTAB BY BY 
ZAK MIRZADEHI3 

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Zak Mirzadeh's Backstab is the most impossible "Stab To Your 
Card" trick ever! Your spectator selects a card and loses it in the 
pack. With nothing more than your trusty pocket knife (or your 
spectator's pocket knife) - you stab straight to their selection for a 
miraculous "Card At Number" effect! 

NO BLOCKS of cards, no dupes, and nothing added or taken away! 
That means ALL the cards can be spread! 

Did we mention the card can also be SIGNED! Backstab takes an 
impossible skill and makes you a master within minutes. With 
Backstab, you'll never "cut" to a card in the same way again! 
All the cards can be spread! NO large blocks of cards 
No forces or dupes - selection can be signed! 
Includes gimmicks that allow you to perform the impossible 
Requires no difficult sleights 
Includes over an hour of expert instruction taught by Zak Mirza-
deh. Alternate handlings included using other sharp items instead 
of a knife. 
Gimmicks are ready to perform right out of the box, but custom-
ization to any custom deck is easy! 
Knife can be yours or even borrowed! 
Put the edge back into your magic with Zak Mirzadeh's Backstab!

MY THOUGHTS:
You receive an already constructed gimmick and you can easily 
change it up to fit your own deck of cards that you prefer to use. 
The one I had was for a red backed Bicycle deck. You will need to 
supply your own knife, it could be a pocket knife or a sharp steak 
knife but be VERY CAREFUL when using a knife. Make sure when 
you do this use your own knife to start with so you get used to 
the handling. If you are concerned about using a knife then look 
at something safer such as Tiny Plunger. The way this is structured 
gives the impression that they merely THINK of a card then you 
stab the deck and find it. The deck can’t get given out prior to the 
effect but they can look at it afterwards. This type of routine WILL 
take some practice to get the stab down perfectly so it works each 
time. To do this you’ll need a hard surface whether it be a table 
or the ground. The tutorial is over an hour in length and goes 
through a basic handling and other variations. One of those varia-
tions is where YOU get the spectator to stab the deck and the card 
they stab to matches your prediction. You could also use this as a 
very novel and dramatic way to force a card. This is a really clever 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=LfoD-G_kR5o
http://www.youtube.com/watch?v=cHhJYQtC5ro
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you’ll definitely need to purchase the trick again because it is a 
special design. 

Overall this looks extremely clean and will fly by your audience. In 
performance you are more likely to have some misdirection how-
ever it is so well constructed and thought out that you don’t need 
to worry too much about that. It also comes in a hard cardboard 
box which I would suggest you use to store and carry this to gigs. 
If you do ANY TYPE of prediction and need four outs you can’t go 
wrong here - it’s the sneakiest method I’ve ever seen and it’s just 
fun to perform because your audience won’t suspect a thing!! This 
is what great magic is all about.

MYSTIFY BY VINNY 
SAGOO2 

PRICE: $49.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Mystify is a book test like no other and fits snuggly in your pocket. 
It's unlike conventional book tests that are cumbersome and uti-
lize difficult codes, gimmicks, and other obscure methods. 

Mystify is compact, light and has a very simple system that will 
take minimal time to learn. To perform Mystify, you simply ask a 
spectator to select a page number from the book. For instance, 
they might select page 50, whereby you then ask them to remem-
ber a word several lines down on that page. You then proceed to 
read the spectator's mind and reveal the word. 

You can repeat the trick with the same spectator, or indeed with 
several spectators at the same time, all selecting different pages 
and words. 
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Examinable 
Easy to do 
Full instructions and online video 
Instantly repeatable 
Totally hands off 
Pocket sized 
No setups 
No prompting for information 

MY THOUGHTS:
I LOVE book tests and this one has to be one of the cleanest and 
easiest I’ve ever seen. You are supplied with a gimmick book that 
will fit in your pocket, and a set of instructions plus download. The 
method is completely undetectable by anybody and very easy to 
learn. It took me just one read through of the instructions with 
book in hand and I had it done. Another nice little novel feature is 
the QR code on the back of the book as it will reveal a playing card.  
If you have an iPhone then the camera will automatically take you 
to the card. Supplied also is a little cheat sheet should you need 
it but it uses a system that makes it incredibly easy to learn. What 
is nice about this is the size of book, the size of printing makes it 
easy for most to read and they really do have a free choice of any 
page from 1 to 120. There is no force and is totally hands off.  An 
extremely clever and practical book test that could be used by a 
beginner or professional. The book  uses a story called THE MIST 
and can be looked over by the spectator as they will discover 
nothing. If you like book tests then you’ll love this refreshing 
method as it’s clever, easy to do and downright sneaky.  

The book will look better the more you use it, as it is a brand new 
book and I always prefer my books to be a little worn. Used by 
itself, or in conjunction with something else this is a very strong 
book test.  My only criticism about the size of the book is that I’ve 
never seen one quite this size. It’s an odd size as it’s not a book 
you’d necessarily buy in a shop however you could say you take 
these with you because you travel and the size is perfect. It might 
be nice to have a series of these books and have the spectator 
choose one. I always like there to be motivation with a book test, 
rather than just a trick, because it puts heat on the book. Like any 
book test you would need to structure a routine so it gives motiva-
tion for thinking of a word and then trying to tell them that word. 
The method is fantastic and so it’s really about the performance. 

BACKSTAB BY BY 
ZAK MIRZADEHI3 

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Zak Mirzadeh's Backstab is the most impossible "Stab To Your 
Card" trick ever! Your spectator selects a card and loses it in the 
pack. With nothing more than your trusty pocket knife (or your 
spectator's pocket knife) - you stab straight to their selection for a 
miraculous "Card At Number" effect! 

NO BLOCKS of cards, no dupes, and nothing added or taken away! 
That means ALL the cards can be spread! 

Did we mention the card can also be SIGNED! Backstab takes an 
impossible skill and makes you a master within minutes. With 
Backstab, you'll never "cut" to a card in the same way again! 
All the cards can be spread! NO large blocks of cards 
No forces or dupes - selection can be signed! 
Includes gimmicks that allow you to perform the impossible 
Requires no difficult sleights 
Includes over an hour of expert instruction taught by Zak Mirza-
deh. Alternate handlings included using other sharp items instead 
of a knife. 
Gimmicks are ready to perform right out of the box, but custom-
ization to any custom deck is easy! 
Knife can be yours or even borrowed! 
Put the edge back into your magic with Zak Mirzadeh's Backstab!

MY THOUGHTS:
You receive an already constructed gimmick and you can easily 
change it up to fit your own deck of cards that you prefer to use. 
The one I had was for a red backed Bicycle deck. You will need to 
supply your own knife, it could be a pocket knife or a sharp steak 
knife but be VERY CAREFUL when using a knife. Make sure when 
you do this use your own knife to start with so you get used to 
the handling. If you are concerned about using a knife then look 
at something safer such as Tiny Plunger. The way this is structured 
gives the impression that they merely THINK of a card then you 
stab the deck and find it. The deck can’t get given out prior to the 
effect but they can look at it afterwards. This type of routine WILL 
take some practice to get the stab down perfectly so it works each 
time. To do this you’ll need a hard surface whether it be a table 
or the ground. The tutorial is over an hour in length and goes 
through a basic handling and other variations. One of those varia-
tions is where YOU get the spectator to stab the deck and the card 
they stab to matches your prediction. You could also use this as a 
very novel and dramatic way to force a card. This is a really clever 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=FJlOOBpVhk0
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ODD BY VINNY 
SAGOO 4 

idea to use a card stab this way if you don’t have anybody to pick 
a card. Something that Youtube performers could certainly use if 
they don’t have anyone around to choose a card.

One way to view BackStab is actually as a tool rather than a single 
trick. Once you watch the tutorial you’ll realise the potential this 
has from close-up to stage. You will learn how to make your own 
gimmick if you want to change the card design. 

PRICE: $19.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

A TRULY ODD TRICK! 

You introduce 7 cards and an envelope with 'ODD' instructions. 
The spectator follows the ODD instructions eliminating all but one 
card, which is a completely free choice. When that card is turned 
over, it is a royal card. When the envelope is turned over, it states: 

"YOU WILL PICK A ROYAL CARD" 

The envelope is then opened, and a card drops out, which 
MATCHES the odd card exactly. 

For the finale, all of the other cards are turned over and are com-
pletely DIFFERENT. 

- FULLY EXAMINABLE 
- EASY TO DO 
- VIDEO INSTRUCTIONS AND 12 PHOTOS 
- SELF WORKING 
- USPCC CARDS 
- EXTRA STICKERS INCLUDED

MY THOUGHTS:
This reminds me of those tricks Copperfield used to do on TV 
where the spectator can follow along on their screen.  In this 

version you place down seven cards and they follow instructions  
making their own choices a long the way, until they finally are left 
with one card which will match your prediction. I’m not a huge 
fan of these type of tricks myself but for the beginner this is a cute 
little trick. It is self-working and comes complete with the cards, 
envelopes and instructions. It is very well presented and if you 
prefer video instructions then there is a download as well.  You can 
carry this around in your pocket and be ready to perform it any 
time. You can also replaced the cards supplied with blank cards or 
other cards with messages on them. This would actually be a good 
effect for a trade-show if you wanted to always have them land on 
the companies logo card, etc.

THE MUSICAL 
BY JONATHAN 
FRIEDMAN

5 

PRICE: $40.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Jonathan Friedman is as strong a writer as he is a magician. And 
his background is an even split between magic and music. He has 
combined these passions for this sensational new book, The Magic 
of Jonathan Friedman: The Musical. Jonathan delivers 24 fully 
fleshed-out close-up routines using cards, coins, guitar picks (be-
cause, of course!), dollar bills, plastic bags, billets, and more. The 
material is all original and practical, making it suitable for modern 
close-up performers. 

Jonathan sees magic and the world through the prism of music, 
so his writing and theory is influenced heavily by the music and 
musical artists he loves. But you don't have to be a music lover 
to appreciate the creativity behind his magic. While some of the 
presentations are themed around music, the concepts and effects 
go way beyond that. You'll learn 24 effects, including: 

Edge: Three guitar picks are balanced on top of each other in an 
impossible feat of skill. 

So Pink Rock: A multi-phased routine with the card box, including 
an amazing ending where a spectator's drawing vanishes from 
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the back of a card and appears on the card box, underneath the 
cellophane. 

The Freshest Coin Transpo in the World: A two-phased copper/
silver transpo where one coin is inserted in a plastic baggie. It's as 
original as it is practical. 

The Chewing Gum Incident of 2017: Some chewing gum and its 
paper wrapper go through a series of magical transpositions! 

Card Tricks Suck: An unusual presentation for the Ambitious 
Card with a wild ending; the spectator's selection gets sucked up 
through a straw! 

In Clenched Fist: A four-phased 'coin through hand' routine that all 
the cool kids, and magic rockstars, will end up doing. 

Friedman is a mix of Paul Harris, Allan Ackerman, Jay Sankey, and 
Elvis Costello rolled into one. The combination is a beautiful one, 
and the material itself is housed in a gorgeous, hardbound, full-
color production numbering over 200 pages. Above all, The Magic 
of Jonathan Friedman: The Musical is a fun, funny read that will 
equip you with 24 practical, close-up routines that are easy to do 
and high on impact. 

206 pages, full-color hardback. Each copy comes with a custom, 
signed guitar pick.

MY THOUGHTS:
Readers of VANISH will know Jonathan by his trick columns over 
the past several years. Jonathan, along with Vanishing Inc. have 
produced a wonderful hard-cover book with killer close-up magic. 
This book contains a real mixture of original magic from cards to 
guitar picks to fortune cookies. It even comes with a free guitar 
pick signed b Jonathan - a really novel idea. The book itself is 
extremely well produced in full color with great photos. Every trick 
has photographs making it easy to learn and construct. Some of 
the magic has a musical theme from a card trick with The Beatles 
to a highly unusual routine where three guitar picks are balanced 
on their edges on top of one another then fuse together. There are 
certainly influences of Paul Harris throughout the routines. One 
of my favorite routines is a really novel coin transposition using a 
copper/silver using a little snack size baggie. I love the idea of the 
baggie because it really does isolate the coin and make the routine 
more impossible. This is something those who love Copper/Silver 
will definitely want to check out. Bee Gee Wizz is another very 
novel routine with a climax that they won’t see coming. It uses 
nothing but a piece of paper and songs from the Bee Gees.
Air-Guitar Serenade is a really commercial routine. In this you 
make change a real guitar pick in to a signed playing card which 
is folded in the shape of a pick. This has a lot of potential for some 
real fun as you pretend to play air guitar. 

Mr Smiley Thumb has to be one of my favorite routines in here. It’s 
so damn clever, and funny!! This is a trick you could perform for 
kids or adults. You draw a sad face on your thumb and it changes 
in to a smiley face. It’s the kind of thinking I really love and use of 
a gimmick that makes so much sense. You’ll probably think, "Why 
didn’t anybody think of this before?”
This book is filled with great magic that shows his ‘out of the box’ 
thinking. Not only does it have great magic but it’s a wonderful 
read. All the magic and writing have some type of music theme 
built in to them making it a fun book to work through. I remember 
getting these type of books as a kid and used to devour them 
by reading and re-reading every single page. You’ll definitely be 
doing it with this book. I’m so pleased to see books making a 
come back via Vanishing Inc. and they are producing high quality 

projects. 
You don’t need to be a musician to appreciate the magic in here as 
you can change the themes to fit your own style.

Cudo's to Jonathan for producing this book and sharing his cre-
ative work with us. Look forward to hearing more from Jonathan in 
the near future.

CLOSE-UP CARDIO 
GRAPHIC BY 
MARTIN LEWIS

6 

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

"I have always wanted to present a close-up version of Cardio-
graphic but have been unable to create my dream pad until recent 
advances in material technology made it possible. 
"My criteria was simple, I wanted a pad that would comfortably fit 
in my pocket. That could be done surrounded under the closest 
scrutiny. It had to be self-contained and needed a fast reset for 
strolling, and most important of all, it had to look impossible." 
- MARTIN LEWIS 

With Close-up Cardiographic, Martin has taken his classic 
sketchpad Rising Card to the next level. The effect is the same as 
Cardiographic, but built for close-up performances; a drawing of a 
selected card rises from a drawing of a deck of cards. The resulting 
impossible object is handed out as a souvenir. 
The brand new super-clean method is self-contained and angle-
proof. 
The audience sees you draw on the pad prior to the card rising. 
Fast reset for restaurant or strolling. 
Includes 50 giveaway pages. 
Made in America and built to last.

MY THOUGHTS:
Martin Lewis has knocked this out of the ball park!! If you loved his 
last creation of the parlor size version of Cardio Graphic then you 
are going to go NUTS over this version! Imagine performing the 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=c7XFRS30ohw
http://www.youtube.com/watch?v=H28J8QTv_IY
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ODD BY VINNY 
SAGOO 4 

idea to use a card stab this way if you don’t have anybody to pick 
a card. Something that Youtube performers could certainly use if 
they don’t have anyone around to choose a card.

One way to view BackStab is actually as a tool rather than a single 
trick. Once you watch the tutorial you’ll realise the potential this 
has from close-up to stage. You will learn how to make your own 
gimmick if you want to change the card design. 

PRICE: $19.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

A TRULY ODD TRICK! 

You introduce 7 cards and an envelope with 'ODD' instructions. 
The spectator follows the ODD instructions eliminating all but one 
card, which is a completely free choice. When that card is turned 
over, it is a royal card. When the envelope is turned over, it states: 

"YOU WILL PICK A ROYAL CARD" 

The envelope is then opened, and a card drops out, which 
MATCHES the odd card exactly. 

For the finale, all of the other cards are turned over and are com-
pletely DIFFERENT. 

- FULLY EXAMINABLE 
- EASY TO DO 
- VIDEO INSTRUCTIONS AND 12 PHOTOS 
- SELF WORKING 
- USPCC CARDS 
- EXTRA STICKERS INCLUDED

MY THOUGHTS:
This reminds me of those tricks Copperfield used to do on TV 
where the spectator can follow along on their screen.  In this 

version you place down seven cards and they follow instructions  
making their own choices a long the way, until they finally are left 
with one card which will match your prediction. I’m not a huge 
fan of these type of tricks myself but for the beginner this is a cute 
little trick. It is self-working and comes complete with the cards, 
envelopes and instructions. It is very well presented and if you 
prefer video instructions then there is a download as well.  You can 
carry this around in your pocket and be ready to perform it any 
time. You can also replaced the cards supplied with blank cards or 
other cards with messages on them. This would actually be a good 
effect for a trade-show if you wanted to always have them land on 
the companies logo card, etc.

THE MUSICAL 
BY JONATHAN 
FRIEDMAN

5 

PRICE: $40.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Jonathan Friedman is as strong a writer as he is a magician. And 
his background is an even split between magic and music. He has 
combined these passions for this sensational new book, The Magic 
of Jonathan Friedman: The Musical. Jonathan delivers 24 fully 
fleshed-out close-up routines using cards, coins, guitar picks (be-
cause, of course!), dollar bills, plastic bags, billets, and more. The 
material is all original and practical, making it suitable for modern 
close-up performers. 

Jonathan sees magic and the world through the prism of music, 
so his writing and theory is influenced heavily by the music and 
musical artists he loves. But you don't have to be a music lover 
to appreciate the creativity behind his magic. While some of the 
presentations are themed around music, the concepts and effects 
go way beyond that. You'll learn 24 effects, including: 

Edge: Three guitar picks are balanced on top of each other in an 
impossible feat of skill. 

So Pink Rock: A multi-phased routine with the card box, including 
an amazing ending where a spectator's drawing vanishes from 
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the back of a card and appears on the card box, underneath the 
cellophane. 

The Freshest Coin Transpo in the World: A two-phased copper/
silver transpo where one coin is inserted in a plastic baggie. It's as 
original as it is practical. 

The Chewing Gum Incident of 2017: Some chewing gum and its 
paper wrapper go through a series of magical transpositions! 

Card Tricks Suck: An unusual presentation for the Ambitious 
Card with a wild ending; the spectator's selection gets sucked up 
through a straw! 

In Clenched Fist: A four-phased 'coin through hand' routine that all 
the cool kids, and magic rockstars, will end up doing. 

Friedman is a mix of Paul Harris, Allan Ackerman, Jay Sankey, and 
Elvis Costello rolled into one. The combination is a beautiful one, 
and the material itself is housed in a gorgeous, hardbound, full-
color production numbering over 200 pages. Above all, The Magic 
of Jonathan Friedman: The Musical is a fun, funny read that will 
equip you with 24 practical, close-up routines that are easy to do 
and high on impact. 

206 pages, full-color hardback. Each copy comes with a custom, 
signed guitar pick.

MY THOUGHTS:
Readers of VANISH will know Jonathan by his trick columns over 
the past several years. Jonathan, along with Vanishing Inc. have 
produced a wonderful hard-cover book with killer close-up magic. 
This book contains a real mixture of original magic from cards to 
guitar picks to fortune cookies. It even comes with a free guitar 
pick signed b Jonathan - a really novel idea. The book itself is 
extremely well produced in full color with great photos. Every trick 
has photographs making it easy to learn and construct. Some of 
the magic has a musical theme from a card trick with The Beatles 
to a highly unusual routine where three guitar picks are balanced 
on their edges on top of one another then fuse together. There are 
certainly influences of Paul Harris throughout the routines. One 
of my favorite routines is a really novel coin transposition using a 
copper/silver using a little snack size baggie. I love the idea of the 
baggie because it really does isolate the coin and make the routine 
more impossible. This is something those who love Copper/Silver 
will definitely want to check out. Bee Gee Wizz is another very 
novel routine with a climax that they won’t see coming. It uses 
nothing but a piece of paper and songs from the Bee Gees.
Air-Guitar Serenade is a really commercial routine. In this you 
make change a real guitar pick in to a signed playing card which 
is folded in the shape of a pick. This has a lot of potential for some 
real fun as you pretend to play air guitar. 

Mr Smiley Thumb has to be one of my favorite routines in here. It’s 
so damn clever, and funny!! This is a trick you could perform for 
kids or adults. You draw a sad face on your thumb and it changes 
in to a smiley face. It’s the kind of thinking I really love and use of 
a gimmick that makes so much sense. You’ll probably think, "Why 
didn’t anybody think of this before?”
This book is filled with great magic that shows his ‘out of the box’ 
thinking. Not only does it have great magic but it’s a wonderful 
read. All the magic and writing have some type of music theme 
built in to them making it a fun book to work through. I remember 
getting these type of books as a kid and used to devour them 
by reading and re-reading every single page. You’ll definitely be 
doing it with this book. I’m so pleased to see books making a 
come back via Vanishing Inc. and they are producing high quality 

projects. 
You don’t need to be a musician to appreciate the magic in here as 
you can change the themes to fit your own style.

Cudo's to Jonathan for producing this book and sharing his cre-
ative work with us. Look forward to hearing more from Jonathan in 
the near future.

CLOSE-UP CARDIO 
GRAPHIC BY 
MARTIN LEWIS

6 

PRICE: $60.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

"I have always wanted to present a close-up version of Cardio-
graphic but have been unable to create my dream pad until recent 
advances in material technology made it possible. 
"My criteria was simple, I wanted a pad that would comfortably fit 
in my pocket. That could be done surrounded under the closest 
scrutiny. It had to be self-contained and needed a fast reset for 
strolling, and most important of all, it had to look impossible." 
- MARTIN LEWIS 

With Close-up Cardiographic, Martin has taken his classic 
sketchpad Rising Card to the next level. The effect is the same as 
Cardiographic, but built for close-up performances; a drawing of a 
selected card rises from a drawing of a deck of cards. The resulting 
impossible object is handed out as a souvenir. 
The brand new super-clean method is self-contained and angle-
proof. 
The audience sees you draw on the pad prior to the card rising. 
Fast reset for restaurant or strolling. 
Includes 50 giveaway pages. 
Made in America and built to last.

MY THOUGHTS:
Martin Lewis has knocked this out of the ball park!! If you loved his 
last creation of the parlor size version of Cardio Graphic then you 
are going to go NUTS over this version! Imagine performing the 

http://www.VanishMagazine.com
http://www.murphysmagic.com
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MOUTH COILS BY 
OPKOOPJES7 

CONSCIOUS MAGIC 
EPISODE 5 BY PINK 
AND GERARD

8 

now famous Cardio-Graphic in a walk about situation where the 
re-set is less than three seconds. READ THAT AGAIN!! It’s true. You 
can literally do this 50 times before you have to re-set. It comes 
with refills which you can also purchase separately, and I advise 
you do because if you are a worker you’ll be doing this over and 
over!!!! The method on this is slightly different than every other 
version he has released, and this one allows you now to do it 
completely surrounded as your fingers are quite free from having 
to do any ‘work.’ 
This comes complete with gimmick pad and ready to go gimmicks 
and a 15 minute download tutorial. In the tutorial Martin will share 
a very easy way to force a card. What is SO clever is that you can 
now draw on the front card after you show the wrong card, and 
because of the material used you can wipe what you drew off 
and be ready to go again. This enables you to add to the drawing 
each time and get the joke in about ‘no that’s not your card but 
the entire deck,’ as you draw the rest of the deck.  This edition for 
me is a HUGE step forward and might be small detail but for me 
it’s genius. Another nice thing about this is how the card rises. You 
can control the speed of the card that rises which is another nice 
feature. Just like the original, you can tear off the finished drawing 
and give it out to the spectator. This is SUCH a strong effect and 
something pros and beginners are going to use. It’s such a novel 
way to reveal a chosen card and then leave them with a souvenir, 
it honestly doesn’t get any better than this!!

Prices range from $24.95 to $34.95 depending on size
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Handmade in Holland by a magician who uses these himself! 
Made for professionals. Great for an unforgettable finale. 

- Almost triple the impact of 25 feet coils. 
- Easy to conceal, load and produce. From your mouth, card box, 
production box, purse frame, etc. 
- Twelve coils per pack. 

You will get access to a special webpage with a performance 
video, professional instructions in ten short videos and a PDF-

booklet.

MY THOUGHTS:
These are the gold standard of mouth coils. They are stronger and 
now longer than what I’m used to using. They are made in 46ft and 
62ft so there is A LOT of coil now to produce. They range in a vari-
ety of color from white to multi-colored and based on the Creskey 
style of mouth coils. There is also a webpage with instructions and 
a PDF booklet you can download if you haven’t used mouthcoils 
before. For those who have used them you will find these a much 
higher quality and won’t break like the much cheaper ones. Mouth 
coils still get a great reaction from kids and adults and if you have 
a great routine then you’ll definitely want to start using these 
ones. The colors are vibrant and the quality is superior. There are 
ten different videos which Jan shares his insights and thoughts on 
20 years of using mouth coils. Even if you have used them in the 
past be sure to check the tutorials and routines out because he has 
a lot to share.

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Know Technology 
The performer apparently uses a "special" app on their phone to 
read a spectator's mind, only to show that, in the end, there was 
no phone and no app! This leaves a mystery as to how he knew 
their thought. Take a classic of mentalism into a new direction and 
learn the techniques that will make this possible. 

Deja Vu 
The performer has a moment of Deja Vu and writes something 
down on a piece of paper and places it on the floor. The partici-
pant thinks of someone in their lives. The performer gets another 
bout of Deja Vu and looks at the paper on the floor, which reveals 
the name of the person that was just thought of. 

Key Accessory 
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A completely normal key is selected, signed, and placed on a rub-
ber band around the spectator's wrist where they feel it bend at 
their fingertips. More than just a metal bending effect. This is an 
experience your audience will literally keep with them for a long 
time. 
Decades ago, Richard Marx created Key Warper. Andrew Gerard 
created a routine that maximizes the impact and hides all the dirty 
work. Key Accessory is strong enough to make them ask them-
selves a question: could this be the real deal? 

Bidding Around 
Bidding Around is a prime example of Gerard-isms in full effect. 
A classic turned on its head and rearranged into distinct mo-
ments that evolve into an impossible ending. Spectators question 
whether what they saw was even real! 

Bonus: Dreamweaver (Gimmicks Included) 
Reveal your spectator's thought-of dream with no fishing or peeks. 

MY THOUGHTS:
This series just keeps getting better and better. Not only with the 
routines but the production level is extremely high. They both 
make it so much fun to watch as they bring their brand of humor 
to the tutorial making it a light hearted learning experience.

KNOW TECHNOLOGY - while most people these days will suspect 
you are using some kind of technology this routine actually tells 
them you are - when you aren’t - and has a really nice kicker end-
ing. in this Andrew teaches you a peek technique and from there 
you can take this to super heights with the routine they share. 
Andrew has some amazing advice on WHEN to peek and it will go 
completely unnoticed by any spectator. He gives reason for the 
perfect moment to peek and takes off the heat off that moment. 
This is such clever thinking on Andrew’s part. What is great about 
this is it’s a great example of how your present something or dress 
it up.

DEJA VU - A great example of taking a tricks weakness and making 
it the strength. It’s very clever thinking on the part of Andrew and 
Ran.  Similar to the previous version however this has some really 
nice additions that will freak people out. For these guys it is all 
about the presentation and if you take one thing away from these 
projects then let it be just how powerful a presentation can be. I 
love the premise of DeJa Vu because it is something everybody 
has experienced. Andrew and Ran really teach some finer points of 
how to interpret your magic and your effects. 

KEY ACCESSORY - This is quite possible the very best key bend I’ve 
ever seen. Andrew released this years ago as a separate routine 
and is now included here with this series. This version is not only 
easy but has some strengths such as leaving them with a sou-
venir that they will keep and wear all the time. The funny thing 
about this part of the DVD is that I didn’t recognize Andrew - I’m 
not going to give it away but it’s odd seeing him like this. This 
has a few more additions since the original release as Andrew 
has performed this so many times over the years. It is his go to 
routine that he still performs constantly. The method is based off 
Key-Warper but Andrew has taken it to another level. There is no 
gimmick and you can put this together very easily. BTW com-
ing up very shortly is Menny Lindendeld’s DEFORMER which is a 
unique gimmick that will naturally allow you to bend keys, coins, 
spoons etc. This is the PERFECT routine that will go with Deformer 
to bend the key. If you combine both Andrew’s handling with Key 
Accessory and Deformer you will quite possibly the ultimate key 
bending routine EVER!

BIDDLING AROUND - The Biddle Trick is a classic but Andrew ap-
proaches this in such a unique way. His version is a KNOCK OUT 
and you can see by the reaction of the spectators just how strong 
it is! 

DREAMWEAVER - this is a bonus routine and includes a little gim-
mick. 

The Conscious Magic Series will go down as one of the strongest 
series of DVDs in magic and mentalism. These guys are out there 
doing it - there is no mumbo jumbo, it’s all extremely practical and 
works in the real world. Their approach is very organic and while 
a lot of it is easy in method they really know how to sell an effect 
and make it real. This is my favourite in the series so far and I can’t 
wait for more!

AT THE CARD TABLE 
WITH JOHN CAREY9 

Reviewed by Nick Lewin

Length 1hour 54 minutes
Cost $7.95
Available from Murphy’s and other distributers.
Video
https://www.murphysmagic.com/product.aspx?id=60079

John Carey At The Table.

John Carey is an affable Englishman who is familiar with close-up 
performers around the world from his book and DVD releases.  
This lecture contains a dozen more commercial routines that will 
delight his fans. The emphasis is on clever routines that use subtle-
ties rather than unnecessary moves to achieve their impact. “If you 
can strip out the moves and retain the impact that is quite satis-
factory,” says Carey. I would say that it is more than satisfactory. 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=yDTlGptlfro
http://www.youtube.com/watch?v=Di8kHL_63Ns
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MOUTH COILS BY 
OPKOOPJES7 

CONSCIOUS MAGIC 
EPISODE 5 BY PINK 
AND GERARD
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now famous Cardio-Graphic in a walk about situation where the 
re-set is less than three seconds. READ THAT AGAIN!! It’s true. You 
can literally do this 50 times before you have to re-set. It comes 
with refills which you can also purchase separately, and I advise 
you do because if you are a worker you’ll be doing this over and 
over!!!! The method on this is slightly different than every other 
version he has released, and this one allows you now to do it 
completely surrounded as your fingers are quite free from having 
to do any ‘work.’ 
This comes complete with gimmick pad and ready to go gimmicks 
and a 15 minute download tutorial. In the tutorial Martin will share 
a very easy way to force a card. What is SO clever is that you can 
now draw on the front card after you show the wrong card, and 
because of the material used you can wipe what you drew off 
and be ready to go again. This enables you to add to the drawing 
each time and get the joke in about ‘no that’s not your card but 
the entire deck,’ as you draw the rest of the deck.  This edition for 
me is a HUGE step forward and might be small detail but for me 
it’s genius. Another nice thing about this is how the card rises. You 
can control the speed of the card that rises which is another nice 
feature. Just like the original, you can tear off the finished drawing 
and give it out to the spectator. This is SUCH a strong effect and 
something pros and beginners are going to use. It’s such a novel 
way to reveal a chosen card and then leave them with a souvenir, 
it honestly doesn’t get any better than this!!

Prices range from $24.95 to $34.95 depending on size
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Handmade in Holland by a magician who uses these himself! 
Made for professionals. Great for an unforgettable finale. 

- Almost triple the impact of 25 feet coils. 
- Easy to conceal, load and produce. From your mouth, card box, 
production box, purse frame, etc. 
- Twelve coils per pack. 

You will get access to a special webpage with a performance 
video, professional instructions in ten short videos and a PDF-

booklet.

MY THOUGHTS:
These are the gold standard of mouth coils. They are stronger and 
now longer than what I’m used to using. They are made in 46ft and 
62ft so there is A LOT of coil now to produce. They range in a vari-
ety of color from white to multi-colored and based on the Creskey 
style of mouth coils. There is also a webpage with instructions and 
a PDF booklet you can download if you haven’t used mouthcoils 
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PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Know Technology 
The performer apparently uses a "special" app on their phone to 
read a spectator's mind, only to show that, in the end, there was 
no phone and no app! This leaves a mystery as to how he knew 
their thought. Take a classic of mentalism into a new direction and 
learn the techniques that will make this possible. 

Deja Vu 
The performer has a moment of Deja Vu and writes something 
down on a piece of paper and places it on the floor. The partici-
pant thinks of someone in their lives. The performer gets another 
bout of Deja Vu and looks at the paper on the floor, which reveals 
the name of the person that was just thought of. 

Key Accessory 
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A completely normal key is selected, signed, and placed on a rub-
ber band around the spectator's wrist where they feel it bend at 
their fingertips. More than just a metal bending effect. This is an 
experience your audience will literally keep with them for a long 
time. 
Decades ago, Richard Marx created Key Warper. Andrew Gerard 
created a routine that maximizes the impact and hides all the dirty 
work. Key Accessory is strong enough to make them ask them-
selves a question: could this be the real deal? 
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A classic turned on its head and rearranged into distinct mo-
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whether what they saw was even real! 
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Reveal your spectator's thought-of dream with no fishing or peeks. 
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Andrew has some amazing advice on WHEN to peek and it will go 
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perfect moment to peek and takes off the heat off that moment. 
This is such clever thinking on Andrew’s part. What is great about 
this is it’s a great example of how your present something or dress 
it up.
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it the strength. It’s very clever thinking on the part of Andrew and 
Ran.  Similar to the previous version however this has some really 
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projects then let it be just how powerful a presentation can be. I 
love the premise of DeJa Vu because it is something everybody 
has experienced. Andrew and Ran really teach some finer points of 
how to interpret your magic and your effects. 

KEY ACCESSORY - This is quite possible the very best key bend I’ve 
ever seen. Andrew released this years ago as a separate routine 
and is now included here with this series. This version is not only 
easy but has some strengths such as leaving them with a sou-
venir that they will keep and wear all the time. The funny thing 
about this part of the DVD is that I didn’t recognize Andrew - I’m 
not going to give it away but it’s odd seeing him like this. This 
has a few more additions since the original release as Andrew 
has performed this so many times over the years. It is his go to 
routine that he still performs constantly. The method is based off 
Key-Warper but Andrew has taken it to another level. There is no 
gimmick and you can put this together very easily. BTW com-
ing up very shortly is Menny Lindendeld’s DEFORMER which is a 
unique gimmick that will naturally allow you to bend keys, coins, 
spoons etc. This is the PERFECT routine that will go with Deformer 
to bend the key. If you combine both Andrew’s handling with Key 
Accessory and Deformer you will quite possibly the ultimate key 
bending routine EVER!

BIDDLING AROUND - The Biddle Trick is a classic but Andrew ap-
proaches this in such a unique way. His version is a KNOCK OUT 
and you can see by the reaction of the spectators just how strong 
it is! 

DREAMWEAVER - this is a bonus routine and includes a little gim-
mick. 

The Conscious Magic Series will go down as one of the strongest 
series of DVDs in magic and mentalism. These guys are out there 
doing it - there is no mumbo jumbo, it’s all extremely practical and 
works in the real world. Their approach is very organic and while 
a lot of it is easy in method they really know how to sell an effect 
and make it real. This is my favourite in the series so far and I can’t 
wait for more!

AT THE CARD TABLE 
WITH JOHN CAREY9 

Reviewed by Nick Lewin

Length 1hour 54 minutes
Cost $7.95
Available from Murphy’s and other distributers.
Video
https://www.murphysmagic.com/product.aspx?id=60079

John Carey At The Table.

John Carey is an affable Englishman who is familiar with close-up 
performers around the world from his book and DVD releases.  
This lecture contains a dozen more commercial routines that will 
delight his fans. The emphasis is on clever routines that use subtle-
ties rather than unnecessary moves to achieve their impact. “If you 
can strip out the moves and retain the impact that is quite satis-
factory,” says Carey. I would say that it is more than satisfactory. 

http://www.VanishMagazine.com
https://www.murphysmagic.com/product.aspx?id=60079
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=pMSfaYulJ1Y
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MAKE THE MEDIA 
WANT YOU – AN 
INSIDER’S GUIDE 
TO CREATING 
PERSUASIVE 
PITCHES BY 
LISA BRANDT 
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Moreover along the way viewers are still sure to learn some useful 
moves and sleights that will improve some of their other work.

The routines demonstrated on the video include two coin effects 
and ten card routines. All the material is well thought out and nice-
ly taught. I am sure any close-up worker will find something to suit 
their taste and style. My personal stand outs were “A Mystery in 
Time” which is based on George McBride’s handling of the Mystery 
Card theme, and a semi automatic effect entitled “Think And Sync” 
which has two powerful alternative endings. 

It is clear from his references and credits that Carey has studied the 
masters of his field and it is equally clear that he has done a superb 
job of synthesizing that knowledge. This collection is highly rec-
ommended and at this price it is a steal. 

Reviewed by Peter Mennie

It’s always difficult reviewing material written by friends but 
I guess in this industry, a lot of what we read and perform is 
written or created by friends – at least acquaintances..

Such is the case with the author of “Make The Media Want 
You – An Insider’s Guide To Creating Persuasive Pitches”, 
Lisa Brandt. I’ve known Lisa and her husband ever since 
they invited me to perform at their table over ten years ago. 
Since then I’ve entertained, worked for and even co-hosted  

on their morning radio shows.

And Lisa knows her stuff. As her bio says she’s been in radio 
since “she caught the sound of the Big Bang on her Radio 
Shack tape recorder”. It shows.

The book is a two hour read on exactly how to get on the 
radio airwaves with whatever project you have upcoming.

• How to get on the air
• How to make your pitch enticing
• Social Media support
• How to manage the interview
• How to be a great guest

Interspersed with quotes and stories from her professional 
colleagues on both sides of the mic, Lisa says the real secret 
to getting on the air is by having a great story and by mak-
ing it appealing to the audience (not the host). If the host 
agrees that her/his listeners/viewers will be intrigued then 
there is a good chance you’ll get on the air. In other words, 
you need a ‘hook’.

But don’t be a jerk about it. You might think you’re magic’s 
gift to entertainment and think that that alone gives you 
the right to be on the air to spread your wisdom but, as one 
of Lisa’s interviewees did, don’t turn the spot into a ‘Me-Me-
Me’ segment. As she writes, ‘Listeners can see right through 
(that)’ ‘They need to get something out of the experience of 
listening or they’ll vanish.’

Tell a great story.

Make the Media Want You: An Insider's Guide to Creating 
Persuasive Pitches Paperback
by Lisa Brandt
2 Formats: Paperback
Kindle $5.36
Paperback $14.99
Available on Amazon.com, Amazon.ca
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BE MORE 
FUNNY BY 
CHRISTOPHER 
W. BARNES
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www.amazekids.com - $45

Well, one of my favorite performers and favorite authors is at it 
again and once again did not disappoint.

Christopher T Magician (the T stands for Taco) is one of the most 
creative self-proclaimed non-creative persons I know. But maybe 
he’s right, maybe he really isn’t creative, maybe he just knows the 
formula to appear to be creative. So does it matter whether you’re 
creative or if you just know the formula to appear to be creative?  
No, it doesn’t, and this gives hope to people like me who really 
aren’t creative, because now I’ve read his book and I know the 
formula so I’ll be fooling everyone …. Muhahahahaha (evil laugh).

I saw Christopher with a supply of this book while I was at the 
Trix in the Stix convention in the UK, and I just had to have one of 
these books even though it was going to put me at risk of making 
my luggage overweight. Yes, this is a hefty book with a ton of 
information.

There are routines in this book, over two dozen of them, but 
Christopher isn’t just giving us the tricks, he’s giving us the tricks of 
the trade.

The book starts off addressing the topic of your “character”. This is 
a topic that’s been covered in several books before, but Christo-
pher doesn’t just say that you should have a character like some 
of those books, he has a way of writing in a way that makes you 
figure out what your character is. I find it quite cerebral in a non-
cerebral sort of way. Without seeming like he’s trying to make me 
think, he gets me thinking.

The first 30 pages have thousands of pages of information. Huh?? 
That makes no sense yet it’s true, because there’s information 
in the first 30 pages that point you to that much information, as 
much as you have time to sift through for a couple of gems that 
can work for you. But before you can benefit from all that informa-
tion you need to read more of the book, maybe not all of it, but 
a bunch of it. Because the rest of the book gives explanations of 
lots of routines and then goes into explanations of how they came 
about and brainstorming of ways they could be changed. The 
result is that it gets your brain running down a path of creativity, 

by giving so many examples of what could be done you can’t help 
but keep thinking of more ways to change it that work for you.

This is like a college course in how to be unique and put funny in 
to your show.

I give this a 96% NRG Rating

http://www.VanishMagazine.com
http://Amazon.com
http://Amazon.ca
http://www.VanishMagazine.com
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But don’t be a jerk about it. You might think you’re magic’s 
gift to entertainment and think that that alone gives you 
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he’s right, maybe he really isn’t creative, maybe he just knows the 
formula to appear to be creative. So does it matter whether you’re 
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No, it doesn’t, and this gives hope to people like me who really 
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http://www.VanishMagazine.com
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http://www.VanishMagazine.com
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