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Internatonal Magic Magazine
VANISH

The last edition of VANISH saw more emails come in than any other as 
Jeff Christensen's new column on Education and Magic really struck a 
cord with numerous magicians around the globe. Jeff received many 
complimentary emails from those already working in that field or wanting 
more information. Plus … he has some terrific articles coming up and I'm 
very excited to say I’ve been invited to partake in one for the May issue.

My column on Magic Clubs really hit a nerve and I was inundated with 
correspondence. Over the next few months I will publish some of the 
wonderful comments and suggestions I received. You will also see a 
new related series by the Vice President of the IBM, Alex Seaman. Having 
input from a major organization is a step-forward trying to preserve the 
traditional clubs we have been used to from fading away. Please make sure 
you take his survey so he can continue to help the organization grow.

Our cover story on Mike Michaels is something I've been looking forward to 
publishing for some time. In my correspondence over the years with Mike 
I have always found him incredibly helpful and generous with his time. 
Charles Bach has known him for over 20 years and asked Mike the right 
questions when it comes to building original illusions and taking a concept 
to creation.

I'd also like to welcome Jim Sisti to the VANISH magazine family. Jim's 
magazine, entitled Magic Menu, was one of my favorite periodicals. Over 
the years he has written for Genii and MAGIC with regular columns. Jim has 
so much experience in such a wide variety of performance areas that his 
knowledge will help and delight many.

If you have any products you would like to get reviewed please drop me 
an email. We pride ourselves on honest reviews …by magicians with over 
30 years experience. They are well versed in the craft of magic , magic 
history and tricks/books/DVD’s that have come before. With so many magic 
products on the market it is easy for items to go unnoticed. 

Please note I’ve made advertising easy and affordable and we can even 
design your advert. The key to advertising is to keep your name in front 
of the readers. The best adverts are ones which change monthly and are 
not filled with too much text.  Remember that VANISH is an interactive 
magazine, so you want to design an attractive piece that will invite the 
readers to click and go to your link.

Paul Romhany

MAGIC CLUBS 

FROM THE
EDITOR

Hal Meyers
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Jason Latimer is American illusionist who 
in 2003 became one of four Americans 
to ever win the title Grand Prix "Best 
Overall" at the World Championships 
of Magic.  In 2012, Jason starred in the 
six live British television specials on the 
BBC One's "The Magicians," and won UK 
competition overall. 

In, 2014, Latimer joined Penn & Teller and 
Christen Gerhart of the American magic 
competition television series Wizard Wars 
on the Syfy channel.

 In 2015, Jason launched the Impossible 
Science program in San Diego, CA. 
Currently, Latimer is the curator of 
Impossible Science for the Fleet Science 
Center and oversees the Impossible 
Science Initiative in science centers 
throughout Southern California.  
Jason's role would be to coordinate 
the Impossible Science Experience and 
Program by designing interactive science 
experiments to engage curiosity and 
wonder in an educational environment.

Jason continues to be a keynote speaker 
for many summits including the E3 
Summit, the Department of Education 
for Wyoming on the new approach the 
Impossible Science Initiative has brought 
to STEM education.

NEWS

CITY OF STEM SCIENCE FESTIVAL PROGRAM CELEBRATES SCIENCE AND 
TECHNOLOGY THROUGHOUT LOS ANGELES COUNTY IN APRIL 2018

Los Angeles (February, 2018) The Columbia Memorial Space Center, along with 
participating partners, today announced that the City of STEM, Los Angeles’ largest 
science festival, is set for launch in April 2018. The month-long, community-focused 
celebration of science, technology, engineering, and math (STEM) is composed of 
numerous events for all ages taking place throughout Los Angeles County from 
dozens of partner organizations.

“Los Angeles is an innovation incubator — a place where the world comes to de-
velop new ideas and pioneer groundbreaking technologies,” said Los Angeles Mayor 
Garcetti. “City of STEM is an opportunity for L.A. to showcase a science, technology, 
and engineering ecosystem that is creating new opportunities every day and putting 
L.A. at the center of a global movement to envision tomorrow and build it today.”
Participating partners for the 2018 City of STEM include the City of Los Angeles, 
Northrop Grumman, The Los Angeles County Alliance for Boys & Girls Clubs, Biocom, 
Amgen, The Los Angeles Public Library, YMCA, SpaceX, Aerojet-Rocketdyne, The 
Planetary Society, The Sierra Club, Two Bit Circus, The Natural History Museum, The 
Aquarium of the Pacific, Virgin Orbit, JPL, Impossible Science and Financial Partners 
Credit Union.

“City of STEM is a platform to unite the diversity of Greater Los Angeles, rallying the 
public around science and drawing attention to the region’s continued national 
importance in STEM research, education and industry, from aerospace to biotech. 
We will bring STEM activities to a variety of audiences, opening access to STEM 
throughout the region,” said Ben Dickow, City of STEM organizer, and President of the 
Columbia Memorial Space Center.

Unique events throughout April 2018 will appeal to all ages, making STEM accessible 
to everyone. April’s activities include the world’s only kids-themed event connected 
to the international Yuri’s Night celebration, science hikes led by the LA Sierra Club, 
family nature-themed days at the Natural History Museum and LA Zoo, a gala for 
retired Southern California aerospace workers, and an adults-only biotech evening 
at an LA pub hosted by Biocom. New events in April are being added every day, so 
check cityofstem.org for an updated calendar.

The month-long series of events will culminate in a City of STEM celebration on 
Saturday, April 28 at the Columbia Memorial Space Center in Downey, CA. This 
large-scale event will feature dozens of STEM partner booths, indoor and outdoor 
activities, music, food trucks, and special guest Jason Latimer of Impossible Science 
and the Discovery Channel show “SciJinks.”

The City of STEM Science Festival has been recognized as a member by the Science 
Festival Alliance, the national organization dedicated to connecting and promoting 
unique STEM events. City of STEM is part of the Science Festival Accelerator, a pro-
gram of the Science Festival Alliance, funded by the Alfred P. Sloan Foundation.
Organizations that would like to participate in the City of STEM Science Festival in 
April should visit www.cityofstem.org. The website will have an updated list of part-
ners and event calendar.
For media inquiries please contact Sarah Medina at the Columbia Memorial Space 
Center, (562) 231-1200 or smedina@downeyspacecenter.org

STEM FESTIVAL
WITH JASON LATIMER

8 VANISH Magazine      www.VanishMagazine.com

A special one-time Collectors Meeting will be held in the beautiful High Country town of 
Blowing Rock, NC. April 17-18, 2018. Because of the visits to private collections, registration for 
this event is limited to 30 participants. 

Registrations will be accepted in the order received.

We plan a full program and have a number of speakers scheduled. We still have openings 
for a few speakers. If you are interested in making a presentation please inform us of your 
proposed topic.

Details
Registration: $250 non-refundable by PayPal to Bill@spoonermagic.com. Send checks to Bill 
Spooner @P.O.Box 848, Blowing Rock, NC 28605. 

Rooms: A block of rooms are being held at the Holiday Inn Express in Blowing Rock. The rate 
for Friday and Saturday is $135 plus tax. Weeknights are $80 plus tax. These group rates will be 

HIGH COUNTRY
COLLECTORS CONFERENCE

available before and after the conference for 
those who wish to extend their stay. 

Venue: Blowing Rock Art & History Museum. 

Meals: Breakfast is included at the hotel. 
Registration includes lunch and dinner on 
Friday and Saturday as well as all breaks. 

Airport: The nearest airport is Charlotte 
International (CLT) which is 75 minutes from 
Blowing Rock. 

Blowing Rock: Crown of the Blue Ridge - 
www.blowingrock.com. 

The cost for this event is $50.00 which 
includes bus transportation and lunch.
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Neil Patrick Harris appears on recent episode
of Ellen Jeff Dunham is arguably the most famous ventriloquist

around and he has decided to teach you how to be a
ventriloquist, too. He has posted all the lessons from his
DVD How To Talk To Yourself for free on his YouTube
page
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Jeff christensen

I love this quote from the late great Tommy 
Wonder because it reminds us that magic 
is something that just doesn’t happen 

by accident.  You don’t just get up and do 
something.  Hopefully there’s a vision, a 
plan, or an idea to be shared.  If not, then 
why bother? So where to start? There are so 
many places to start and so much to consider 
particularly when you also want to add an 
educational component to your work.

In his book Tangled Web Eric Mead provides 
what I believe is an excellent starting point.  
He shares a story of visiting a famous author.  
During the visit he finds himself sitting behind 
the author’s computer keyboard and is 

fascinated with a handwritten note he sees.  
It reads: “What is the desired effect?” and is 
underlined 6 times.  He never speaks to the 
author about it but then goes on to describe 
how he now applies this question to all of 
his magical performances.  He asks himself 
a number of questions such as; what will the 
audience take away after the show is over?  
What do you want your audience to think or 
feel?  Such great questions and an amazing 
framework to consider when planning a 
magic experience that is both theatrical and 
intelligent.  He notes that every decision we 
make about our magical performances either 
adds to or takes away from our desired effect.  
He ends his thinking on this by asking how we 

"Anytime magic is performed, whether it is on 
a stage or in an informal setting with friends, 
it is the performance of a piece of theater.  
Whether you like it or not, whether your 
interested in it or not, good theater or bad, it 
will always be theater.” 
    TOMMY WONDER

IS 
MAGIC

EDUCATION
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“He notes that every decision we make 
about our magical performances either 
adds to or takes away from our desired 

effect ... so what is the desired effect that 
you wish to achieve from your magical 

performances?

would know if we were successful in achieving our desired 
effect if we never had any target to begin with!  He observes: 
“It’s like playing darts but without a dartboard.” So what is 
the desired effect that you wish to achieve from your magical 
performances?

Often my desired effect is to provide an educational 
experience for the group that I’m performing for.  This could 
be a school or a corporate customer that has a message that 
they’d like to share.  In this article I’d like to share with you the 
very first educational routine that I created for my daughter 
Hannah’s birthday party.  I say created but to be more precise 
it was something that I reimagined to make my own.  The idea 
is based on the effect Tail Spin that was originally put out by 
Samuel Patrick Smith.  While it was specifically created for 
my daughter’s birthday I added a presentational framework 
that was educational.  This piece was well suited for use in my 
school assembly show “Pick a Book, Any Book” that helped 
promote reading.

At the time I was teaching a grade two class and one of the 
core concepts taught in language arts was the understanding 
of story elements such as setting, character and problem/
solution.  Teachers will provide numerous activities to get 
students to become more comfortable with the different 
story elements.  I designed this piece around the Disney 
storybook character Eeyore the sad donkey that always lost 
its tail.  This was my “problem” which could later be solved 

using magic.  I started with two small sized Eeyore plush dolls 
and I removed the tails from both.  On one Eeyore doll I left 
the tail off completely and on the second doll I sewed the tail 
onto his nose.  I then enlisted the aid of my friend Omanie 
who’s a local set/prop designer for TV, Film and theatre 
productions to make me a matching, life-sized Eeyore tail.  
Simply add a safety pin to the top and the tail attaches to 
your clothing.  Mine attaches to the top of my underwear and 
is tucked into the back of my pants which is then covered by 
my un-tucked shirt. The other items I required were a change 
bag that would accommodate both Eeyore dolls and a copy 
of a Winnie the Pooh book that featured the character Eeyore 
on its cover.  

The script that I used for this piece went as follows:

“It’s a special day here (name the event you’re performing at) 
and also it’s a special day for one of my favourite storybook 
characters from this book.”

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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using magic.  I started with two small sized Eeyore plush dolls 
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I would then bring out the book and 
do what’s known as a book walk 
where you flip through the pages 
of the book and share some the 
elements from it as appropriate.  
Nothing too detailed just a few 
comments here and there as you 
share some pictures from inside the 
book.  I then announce:

“That’s right…it’s Eeyore’s Tail-
Aversary!  It’s the day that he 
celebrates getting his tail.  Hands up if 
you knew that? (many kids will put up 
their hand  for this and I congratulate 
them for this knowing this)  To 
celebrate the event  I’ve brought along 
my own Eeyore (produce Eeyore from 
the change bag while the second 
Eeyore with the tail sewn to the 
nose remains hidden in the other 
compartment of the change bag)

At this point I show Eeyore proudly 
and will recoil in surprise saying:

“Oh no…we have a problem!  Eeyore 
has lost his tail…look!  Wait, this is 
just like a regular book.  In every 
book there’s a problem…I wonder if 
someone would be willing to help me 
to magically solve this problem and 
find Eeyore’s tail?”

I then bring up an appropriate 
audience helper for the routine and 
we use a magic word and any bits of 

wand business you might want.   David 
Kaye aka Silly Billy has many wand 
gags and bits of business that would 
work well here.  The first time you try 
the magic the tail ends up on Eeyore’s 
nose and this provides for a wonderful 
magician in trouble moment.  I like to 
take the blame and let the audience 
and helper know that we need to say 
the magic words like Eeyore does.  

The Eeyore (with the tail on the nose) 
goes back into the change bag and is 
switched for the original Eeyore with no 
tail.  Use your best sad Eeyore voice and 
end the magic words with “…I suppose” 
to match how Eeyore talks.  As you do 
you simply reach up behind your shirt 
and pull out the large sized Eeyore tail 
so it looks like its on you.  You then 
produce the original Eeyore and look 
quite confused that the tail again isn’t 
on the character.  I like to pace a bit 
and look like I’m recapping the events 
to see what went wrong.  As I do I turn 
and make sure that the large sized tail 
can be seen.  I know it has when the 
screaming starts.  Play up the look don’t 
see as much as you feel comfortable 
before revealing that Eeyore’s tail has 
been found.  Congratulate your helper 
and have them return to their seat to a 
nice round of applause.

That’s it.  A simple routine that provides 
a concrete example of what can be an 
abstract idea for many young children.  
Teachers can build on this idea when 

they return to the class by talking 
about the problem that Eeyore and the 
magician had when they needed magic 
to help find his tail.  Books are magic 
and reading shows will always remain 
a popular option with most schools.  
Another prop that you might consider 
to use in conjunction with this routine 
is Ken Scott’s Library Card Monte which 
provides an excellent segue into any 
books you later introduce.  Library Card 
Monte is available at Ken’s site:

http://www.kenscottproducts.com/
product-page/library-card-monte

This effect is simple and quite a surprise 
as a jumbo card magically transforms 
into a library card.  For greater effect 
I’ve printed out custom copies of all of 
the local libraries that I’ve performed 
at.  This allows me to customize this 
routine to the area which provides 
a greater effect that librarians do 
appreciate.  Once you’ve magically 
produced the library card I like to 
display it prominently as I talk about 
books, reading or perform effects with 
other book titles.

In my next column I’m going to share 
with you the premise for my super 
popular reading show “Pick a Book, Any 
Book.”  You’ll still have some work to 
do but you can easily customize this 
concept using many of the props you 
likely already have.
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DOUG BENNETT:

IN
PRISON
MAGIC

Yeah, that’s right. I once did some time in prison. 
But it’s not what you think. As proof I offer this journal entry, written by me on a cold 
San Francisco night in 1986. 

I awoke with a jolt, sat on the edge of a 
very hard bed and fought to focus on the 
blurred silhouette of a person standing 
in the doorway. “David needs you back 
on set,” the person said, as she checked 
something off on a clipboard. I glanced 
at my watch: “2:15 a.m.” I’d been out for 
45 minutes. Shivering in the cold damp 
air I surveyed my surroundings, thinking 
for a moment that I’d been trapped in 
the midst of a bizarre dream. But this 
wasn’t a dream. I had just slept in the 
cell of the Birdman of Alcatraz.

How I’d been caught catnapping in 
the Birdman’s cell isn’t important. 
Let’s just say that through a series of 
very fortunate events I was invited to 
participate in the shooting of The Magic 
of David Copperfield IX: Escape From 
Alcatraz. During that 6-night shoot with 
the world’s most famous magician in 
the world’s most notorious prison, I 
learned some powerful lessons about 
the performance of magic. 

Now, after 32 years in solitary, it’s time 
to set some of those lessons free.

Lesson #1: Never Underestimate the 
Importance of a Hook
“Escape From Alcatraz.” If that’s not a 
great hook for a TV magic special I don’t 
know what is. And for those of you who 
work in the trenches---doing private 
parties, restaurant work, corporate 
shows, any gigs you can land---every 
show, every routine, every simple 
trick you do should have a hook of 
some kind. Hooks are used to capture 
audience attention for movies, books, 
TV shows, and other media events. And 
a good hook can set your magic apart 
from all those other magicians. 

Case in point:
A few years back The Illusionists came 
to town. I asked some friends who like 
magic if they had gotten their tickets 
yet and they said that they were on 
the fence. To them, “The Illusionists” 
sounded like a traditional magic show 
(“Yawn”). I encouraged them to check 
out The Illusionists online and when they 
saw the promo on Dan Sperry: “The 
Anti-Conjuror”, they bought tickets right 
away. When I asked them how they liked 
the show they said that while Dan Sperry 
definitely lived up to being the  “Anti-
Conjuror”, they really enjoyed all the 
other acts (Jeff Hobson and Adam Trent 
in particular) and were very glad they 

went.  

The key with a hook is that, like 
Copperfield and Sperry both did, you 
have to deliver on it. Otherwise your 
hook can backfire. But a good hook done 
right can get you more positive word of 
mouth---more looks and likes on social 
media---and ultimately more bookings.

Lesson #2: Be Willing to Adapt to the 
Venue
Protected by the National Park Service, 
Alcatraz Island was opened for 
daily public tours in 1973. For David 
Copperfield, this meant that all on-island 
activity involved in the production of his 
TV escape had to take place overnight, 
in the off hours between 7:00pm and 
6:00am.
(Even in September, those damp and 
windy nights on “The Rock” got really 
cold.)
On top of that, after each night of 
shooting it was mandatory to strike all 
equipment (props, tech, etc.) and secure 
everything in a large storage room that 
was kept off limits to the public tours. 

Naturally Copperfield had scouted 
Alcatraz early on, so he knew exactly 
what challenges he and his team would 
be up against in shooting the escape.  
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Doug with David Copperfield

Security Guard on hand

And therein lies the lesson. Whether you are a touring 
magician doing one-nighters in houses all across the 
country or a magician doing a Saturday afternoon birthday 
party---literally in someone’s house---you need to know 
your venue as much as possible and be willing to adapt to 
any challenges that present themselves in order to deliver 
the show your clients expect.

Lesson #3: Get Creative
In considering just what his on-camera escape from 
Alcatraz might look like, Copperfield realized early on that 
the best approach would be to utilize the iconic prison 
for all it was worth. Instead of one big escape, DC and 
his creative team plotted out a series of escapes (each 
one more challenging than the last) that he would have 
to accomplish before executing his final escape from the 
island.

While this all looked good on paper, the creative challenge 
was to make each escape segment as unique and engaging 
as possible. To add an underlying threat of danger, a series 
of explosive charges triggered by “countdown” timers was 
brought into play. 

To add variety and to keep the escape from feeling too 
much like a skills challenge, various elements of magic 
were introduced, such as coins transforming into lock picks, 
a conjured up cat leading a pack of snarling Dobermans 
away from David’s now unlocked cell, and David’s own 
disappearance from a cardboard box perched atop an 
undraped table. (In a necessary and heart-warming 
moment on the helicopter, David shows us that he made 
sure the cat---which had helped him elude the dangerous 
guard dogs---had escaped safely with him.) 

The takeaway here is to challenge yourself to find 
creative ways to make your magic unique, engaging, and 
entertaining.        

Lesson #4: Turn Obstacles into Opportunities
The first segment of Copperfield’s escape from Alcatraz 
began in cell #143. After being strapped tightly into a 
straightjacket and locked into the cell, David’s first challenge 
was to escape from the straightjacket and free himself 
from cell #143, all before the time bomb tucked inside the 
cell exploded. Obviously both the straightjacket escape 
(a skill challenge) and the escape from the cell (a magical 
penetration effect) would need to be rehearsed thoroughly 
before the shoot. But the prospect of rehearsing 
extensively at Alcatraz in cell #143 presented a major 
obstacle. 
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David promptly turned that obstacle into an opportunity by 
incorporating the “straightjacket / cell” escape into his live 
stage show. Under the pretense of helping him prepare for 
the impossible challenge of escaping from Alcatraz on his 
next TV special, David honed the straightjacket/cell escape 
segment night after night in front of live audiences who 
loved it. 
When it came time to shoot that segment in cell #143 in the 
predawn hours of September 16, 1986, David was ready to 
go. 

The next time you face a challenge in your magic career, no 
matter how formidable it may seem, look for ways to turn 
that obstacle into an opportunity.

Lesson #5: Use Technology to Your Advantage
Speaking of cell #143, one of the biggest challenges with 
this escape segment, and other segments that would 
follow, was to make TV viewers feel like they were, not 
observers from a distance, but right in there with David 
Copperfield. To achieve this unique and intimate audience 
point of view, David relied on a new technological wonder 
known as a Louma crane. Operated remotely by a skilled 
cinematographer, the Louma allowed the camera (while 
it was filming) to slip between the bars and occupy cell 
#143 with David. In another sequence, the Louma did a 
360-degree pan as it craned down to a crouching “post-
explosion” David Copperfield. In short, the Louma’s 
acrobatics put the audience in the middle of the action. And 
the best part is that the audience experienced these new 
and novel shots without even thinking about the device that 
made them possible---an illusion in and of itself. 

In today’s technology rich world there are a number of 
devices magicians can use to enhance their magic. And like 
the Louma, the best way to use technology is in a way that 

the audience is never consciously aware of. 
So those are a few of the magic lessons I learned during my 
6 night stint in prison. And I hope they can help you in your 
magic performances in some small way. 

Like my catnap in the Birdman’s cell some 36 years ago, the 
time I spent on the Escape From Alcatraz shoot seems like 
a dream. For my creative contributions on that TV special I 
received a “Special Thanks” credit, along with Andre Kole and 
other noteworthy magicians whom I respect and admire. 
In closing, I’d like to extend my own special thanks to DC 
himself, for allowing me to experience a behind the scenes 
look at the real magic of David Copperfield. 

BE IN
THE KNOW!

www.murphysmagic.com

GET EARLY PRODUCT INFORMATION,
CHANCES TO WIN FREE STUFF

AND SO MUCH MORE!
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PRODUCT HIGHLIGHT

I-LITE CUP 360
+

MULTI-COLOR TIE

VICTOR VOITKO'S 
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These are two seperate products but they go so well 
together thtat I am going to review them both.
Last year I reviewed Vicotr's i_Lite Cup and chose it as 
a product highlight. Just when I thought he couldn't 
take it any further he released iLite Cup 360. What 
this now allows you to do is to perform this incredible 
routine completely surrounded.  The electronics on 
this is state-of-the-art and so easy to use. Imagine you 
perform your D-Lite routine and as you reach in to the 
air to grab a lite you then put it in the transparent glass. 
The audience see the lights fall from the top down to 
the bottom. As with the original you have the option of 
just one color or having them multi-color depending 
on which D-Lite you are using. You are supplied with a 
mulit-color D-Lite. 

Once the lighs have filled up the glass they will dance 
around and you can then take a straw and suck up the 
lights, again the audience see the lights going from the 
glass up the straw to your mouth. 

The 360 versoin operates so much easier and it's really 
self-working. You are in complete control of when the 
lights come down so you can time it perfectly when 

“  
TWO OF THE BEST 

THINGS I'VE EVER SEEN 
DONE WITH D-LITE 

IDEAS. THIS IS AN ENTIRE 
ACT!! " 

- ROMHANY 
 

you want to throw a light in the glass. 
There are six different programmes you 
can set depending on which routine you 
want to perform.  Another great thing 
about this version is that, like the first, 
you recharge the unit with a USB cable 
and the charge will last a very long time. 
It comes complete with a mouth D-Lite 
and multi-color D-Lite.  The packaging, 
as usual is top notch and comes in a 
foam case wooden box for protection.

The Multi-color tie is an incredible 
accessory to go with the i-Lite Cup. The 
effect is you can 'dip' your tie in the glass 
and the effect is the lights go from the 
glass up your tie. Again, the tie has the 
option of multi-color or single colors. 
Again once the lights fill up the tie they 
then go back, one-by-one, in to the 
glass and you see them fill up the glass. 
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It's the perfect addition to the i-Lite Cup 360. 

What Victor has offered the magic community here is a complete 
routine from beginning to end that really is different than 
antyhing I've seen before. The great thing about D-lites is that 
they pack small and play really big. I love the multi-color version of 
both of these effects because it offers something different to the 
whole D-Lite craze.
 
If you are looking for something really unique and fun to add to 
your act then this is well worth investing in. They are limited in 
numbers so get in quickly.

What are the similarities and what are the differences between the 
previous i-Lite CUP v.2 and a new model of i-Lite CUP 360?

The main peculiarity that differs Cup 360 from CUP v.2:
1 - A new cup glows from all sides and this gives you the 
opportunity to perform even when the audience is standing 
behind or around you.
2. This device has five different programs, five color modes - 
multicolor, red, white, blue and green. You can select which lights 
to catch and throw in the cup.

3. A new program of falling lights. Now they fall in rows circle wise.

As in the previous version, you can:

1. Manage everything at the touch of a one button!

2. Сatch colored lights (or just white, red, green or blue lights) and 
throw them into a cup, fill the cup with lights, and then use a straw 
in which you can mix the lights and drink! After, you get lights in 
your mouth! (the straw can be of two kinds - multicolor / red or 
multicolor / white ).

3. Learn easily and rehearse in less than a day.

4. Perform with a colorful and self-working Cup.

5. Get a bright and unforgettable show.

6.Both models are compatible with Multiclor TIE and you choose 
to perform this routine with a tie or without.

You can order direct from www.magic-voitko.com and prices vary 
depending on which versions of each effect you choose. You can  
get a combo deal with both multi-colored tie and i-Cup 360 as well 
as other versions of single colors.

http://www.magic-voitko.com
http://6.Both
http://www.magic-voitko.com
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AN ILLUSION BUILDING ROBOT
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Early Robot - Brian Conley Show

New Robot - Cabaret Du Monde
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FEATURE STORY \\

W hat if you could take a kid from the audi-

ence and make them fly on a trip to the 

moon?  What if you could escape hanging 

upside-down before menacing metal jaws eat you 

alive? What if you could make a motorcycle with a 

person sitting on it appear while surrounded? What 

if you could make a beautiful new helicopter ap-

pear magically on-stage?
These are just a few of the amazing creations from 

Mike Michaels Robot Garage.  He has built a reputa-

tion as one of the most creative illusion builders in 

our industry.  A trip to his shop is a magical journey 

akin to Wonka’s chocolate factory with miniature 

automaton birds, elephant trunks that find your 

card, levitating fortune-tellers and more.

It’s true that some builders have tried to copy his 

creations, but no one can do it like Mike and you 

are about to learn why.  It’s a lifetime of learning, 

ideas, performing, trial & error and building.

Tell us about your start in magic and what 

excited you creatively?
When I was younger, of course I was bitten by 

the magic bug like all kids but I was secluded in 

the mountains of Colorado during kind of these 

important times and did not have access to magic 

shops or videos or teachers or anything. This associ-

ates to how I built my magic act and how I got into 

building. 

 // FEATURE STORY

I was stuck basically up in about four hours out of Denver, 

so when we needed to buy groceries or food, my parents 

would drive down to Denver in a pickup truck and buy 

months' worth of groceries. 

My mother's husband at the time would go to Ra-

dioShack, because he would need things for his CB radio. 

We were hillbillies but we were middle-class hillbillies 

because we had a double-wide trailer. Hah Hah!

 
There were many hours where I was stuck as a kid in Ra-

dioShack standing there for an hour and a half, looking at 

little
 parts and I didn't know what the hell they were. 

I would have to order school clothes from the Sears' cata-

log, and in the back of those catalogs they had all kinds 

of things like bicycle parts, fiberglass resin and stuff that I 

didn't know. I basically read the catalogs in and out in the 

mountains because you know we get snowed in for weeks 

at a time, so we couldn't get out. 

So, I was able to fantasize about building anything from 

pedal cars to pedal operated helicopters. Oh, l built a wind 

sail thing and sailed around the streets on 4 wheels. I was 

an inventor kid building forts and gadgets. 

I made just a bunch of wacky inventions but it w
as this 

seclusion I feel that allowed me to be able to design 

things in my head without maybe learning from a school 

or there may be just something in me that allows me to 

do this and maybe other people can't do it but I can. 

I can now kind of fly like a dream through my measure-

ments and my drawings of new ideas and see how they 

are built in
side and out. Somehow I can do that, so I 

would say part of it is
 a born thing that just showed up in 

me and the other part is the seclusion of being forced to 

design things in my head just out of pure boredom and 

seclusion.

So being isolated and bored grew into a learning experi-

ence for understanding design, engineering and inven-

tion.  What then drove you to perform magic and what 

kept you in the magic business?

Age 13 we moved to Littleton and I went to Columbine 

High School for a year.  I d
idn't know what I wanted to do 

when I grow up, so I thought about being an elementary 

school teacher. 

I went to the Columbine High School library and asked if I 

could help out the story time with the kids. They asked if 

I could sing or play the guitar or do magic tricks. I said, "I 

like magic.” I've done some tricks in the past." 

The lady said if I c
ould put on a Halloween magic show. 

I said to myself "great", so I took out some books and 

started to read the books but some of those books were 

things you could do with household items like a Styro-

foam cup and some ice in a sponge or in a handkerchief 

or in a cardboard box, that type of stuff. 

So, I went to a magic shop in Denver and I asked the guy 

that I have to do a show and I need some magic tricks 

now. And, I only had three or four dollars to spend. What 

he suggested was the Tommy Windsor popcorn die box. 
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Tommy Windsor's popcorn die box was a 
popcorn box that you fill with real popcorn, 
but it had a pocket in the back. 

There was a book that came with it and it 
was like a pitchman's book where you could 
maybe stand there like a guy from the carni-
val and bark out different things to draw an 
audience and they win prizes. 

I read the instructions and it says I can do 
hundred's of tricks with the thing. All I need 
is a silk, die tube, magicians' hank of rope, 
and a whole bunch of technical stuff that I 
did not know. 

So, I went back to the shop and said to the 
guy, "Okay, I read the whole instructions but 
I don't have a die tube or these other things.” 
He says, “How much you got to spend?” All 
I had was just my three dollars to buy the 
popcorn box. 

Now, he realized a slight mistake. He told me 
I needed some other things with it.  So, he 
took out a box and put in a milk pitcher, a 
silk tube thing, a dove pan and some other 
small stuff, which were big items back then. 
He puts them in this box, then he writes up 
this ticket says $50 or $60 in 1980. He says, 
"Here's what I want you to do, take these 
home, learn to do your show, do your show, 
make some small business cards and start 
handing these out at the show and start 
performing shows then pay me back when 
you can." He handed me that type of a magic 
set to a kid like me. 

I go out to the pickup truck where my par-
ents are waiting and they asked, “Where  did 
you get that box of magic tricks and how did 
you pay for it?” I told them the biker-looking 
guy at the magic shop gave them to me. 
They marched me back up to the shop to 
return the stuff. He says, "No, I gave this stuff 
to your son. I'm taking a chance on him. He 
needed this but didn't have money for it. If 
he makes a business card, he starts selling 
and doing shows for himself, he can make 
some money to pay me back. If he doesn't, 
then I never see the kid again and shame 
on me. I will take a chance on this young 
man. Maybe he might even work in the shop 
someday." 

Well, it was a big moment for me and that 
was my first meeting with the magician at 
Top Hat magic shop. His name is Mike Shan-
non, who became my best friend. 

This is what our magic fraternity is 
all about.  Sharing knowledge and 
passing it on to the next generation.  
I certainly hope this story inspires 

each reader to do the same when 
given the chance.  How did this 
evolve into performing your Robot 
Magician act?

My mentor, Mike, really pushed original-
ity. Of course, I loved Lance Burton and his 
style when I watched Lance on TV in 1982. 
Watching Lance on the Tonight Show, I 

observed Lance was fairly robotic. He was so 
well rehearsed. He could produce candles 
and vanish them without actually looking 
at them. 

At that time in the 80’s, the robot dance was 
really popular because it was so visual to 
watch. That's how I came up with the idea of 
an act with a robot that was like a stereo-
typical magician. 

So my act was built like a clichéd magician 
by pulling flowers out of my sleeve with 
a top hat, which is still my opening. For a 
while, I would perform robotic dancing 
cane, some candles, billiard balls, and back 
palm cards. 

But I would say it was the robotic reinforce-
ments that took my act from just a robot 
normal magician to the original robot act. 
The original bits are like taking my teeth 
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out, opening my face, spinning my head around or my 

body blowing up into an animatronic duplicate of myself. 

I didn't sell those types of tricks in MAK or Abbott's which 

were the two catalogs I had. I had to build my own act.

You knew you wanted to create an act, that you 

could not buy what you needed from a shop 

and that you would have to build it.  How and 

why did you go about putting together this 

act? 
I have a lecture called, The Backwards Theory. Back then, I 

thought that if I could win the top magic competition in 

the world first out as a kid, then the world would be mine. 

So, my intention was to build an act that was so good 

even for the first time I did it, not to waste time with trial 

and error or years of changes that we all know we can’t 

get around. That's where my lecture came from. 

The Backwards Theory is to create an act that in a judges' 

competition, I want a 10 in every category: 10 in original-

ity, 10 in costuming, 10 in music, 10 in performance, 10 in 

every category so I would have to win. 

That's why you see my robot act that has 150 functions, 

16 pieces of costumes including fake teeth and fake hair, 

1500 cartoon sound effects and a prop that has me-

chanical clapping hands and an animatronic duplicate of 

myself. 
I wanted a 10 in everything. There are some acts that are 

great on a judges' scale but yet don't really sell to the pub-

lic and have issues trying to find work in the real world. I 

was lucky enough to create an act that has allowed me to 

work both avenues. I would win some competitions and I 

could also perform for TV and the public.

I did build some illusions when I was younger. I wasn't 

comfortable doing illusions. I have an issue with perform-

ing on stage as a normal human. I can dress up in a crazy 

costume like the Jack-in-the-Box or the Robot, but if Mike 

Michaels comes out on stage to do illusions, you'll hear 

me say a bunch of stupid stuff. 

I started doing a little bit of illusions on a cruise ship 

where I was able to put my whole show together with the 

Robot and the Jack-in-the-Box in the same show. Also, 

I did some comedy magic in between, so I got better 

at not offending the audience as much. I certainly still 

do because I have a running dialogue in my head that's 

pretty dirty and filled with jokes that make me laugh and 

nobody else.
That’s pretty funny.  I’m sure we are all wonder-

ing what that dialogue might be.  From per-

forming and building your own stuff, how did 

magic building for others come about? 

I remember Desert magic seminar about 15 years ago and 

I was walking by Bill Smith Magic Ventures booth. He had 

a picture book of stuff he's built. I was fingering through 

the book and I said to the person I was with, "You know, 
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when I get old, I'll probably start doing this" and I walked away. I 
walked further about two more booths and realized that I just said 
it in front of Bill himself. I went back and apologized to Bill and said 
I loved his illusions. I hope I didn't offend him and I don't know if he 
remembers. 

Then, I was in the first MAGIC Magazine calendar. Richard Faverty, 
the photographer, suggested me as one of the people in the cal-
endar. I was helping Richard at the time with some themes for the 
calendar. For instance, Lance Burton's floating car outside the Monte 
Carlo was my idea and you'll see my photo was like where I'm the 
human dead inside a glass case and the robot is alive, presenting me 
in a museum. 

Richard asked Bill if he had any form of a glass case and he had 
some crystal chamber that we were able to borrow and use for the 
photo. When I was returning it, I damaged it and cracked part of it.  
I apologized, but as I was dropping it off I said if you ever needed 
help around here, I’m available. He said he is not really hiring magi-
cians, so I left. 

I think I was the only one in the MAGIC Magazine calendar that 
didn't have a job and everybody else was working. Maybe two 
months later, Bill called asked if I was serious about working for him. 
I told him I didn't have anything going on, so I started with Bill at 
very low money and lasted about three months. I took out a trash, 
cleaned the bathroom, after that time I started to build some simple 
stuff there and I think he saw that I could do some props. 

There is a point where I went to Bill and said, "Bill, I think I can help 
you out in a different way. I think I can do this stuff. I think I can build 
and come up with some new stuff." 

If I'm correct, he said' "Right now I can't really afford to keep you on, 
but if you want to build some stuff here, you can." So, I started making 

some of these giant wonders at his shop and this 
was the time where I started building for others. 

I built a big mechanical theater for a stripper that 
was like a giant music box and a mechanical poster 
that grew out of the trunk 9 feet tall. I started mak-
ing some very interesting stuff there and I know 
that some of Bill's clients went into the shop and 
asked about things I built. It was still something I 
did on the side between performing. 

Your helicopter appearance really put you 
on the map as a builder.  How was that 
instrumental in starting your own building 
shop?

The true change came from the helicopter. My wife 
and I were on a cruise ship. We were not married 
then. We went on a small island and we were in a 
coffee shop. 

I picked up a magazine written in some foreign Thai 
something and I started to look into the pages and 
there were girls in bathing suits. She asked why I 
was looking at these girls and I said I just picked up 
the stupid magazine not knowing what it was. 

I went back to grab another magazine that has 
nothing but Arabic words or something. I opened 
it up and I was just flipping the pages being mad. 
Then, out of the blue, I flipped to a page that had 
a picture of a helicopter from some company that 
builds personalized helicopters. 

They are small ultra light, under 249 pounds, little 
helicopters. I looked at them and that's where it all 
clicked that I could build a helicopter. 

My understanding is when Ken Whitaker built the 
helicopter, he used a real helicopter shell. I think Bill 
and others had built helicopters and they were also 
using real helicopter shells. That's why helicopters 
as a magic prop were so expensive for years be-
cause of reusing some real parts to start with. 

My concept was to come up with a helicopter that 
did not use the helicopter parts. I could make my 
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own shape. My first helicopter design was called the grasshopper and it was a goofy looking thing. 
It evolved into the helicopter shape you see now that I make which does not exist in real helicopters. I do get emails from time to time 

from actual helicopter companies and from people looking to buy helicopters, not knowing mine are fake and are trying to buy them 

from me. They ask me real helicopter questions and have me send them to whatever country they are in. 
That's a nice plus and compliment. I like the fact that I get offers from companies that like the design in the shape of my helicopter, 

which does not really exist. 

You build your own creations and not stock stuff.  Is this an intentional choice?
I currently only build my product line and I enjoy building my own stuff. I also do this out of respect to other builders out there. I'm not 

the guy to build the sub trunk or build the crystal caskets. I like to come up with my own ideas. 
The helicopter is a Ken Whitaker idea. But I did choose the helicopter as a vehicle to produce with my black art appearance. I try not to 

interfere in other people's appearance styles but other than that, I'm offering my Floating Motorcycle, Scorpion, Jaws of Death, Trip to 

the Moon, etc.  Each are basically all my shapes and my ideas. I clear everything with Bill Smith first, just to make sure if someone has built something similar or if it is someone's idea. I still keep 
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a great relationship with Bill. When an 
original, custom piece comes along from a 
magician, I'll pass it on to Bill and that's his 
specialty. His specialty is to build what the 
magician wants. I build what I want and 
force the magicians to buy it. I'm nestled 
in the magic industry doing this and I'll 
continue coming up with my own ideas.

Your stuff is really unique, has an 
undeniable cool-factor, and brings 
new ideas to the magic commu-
nity. How many products are out 
there? What else do you build?

Of course the helicopters. I also build my 
new ejection seat, Jaws of Death, Scorpion, 
and the new Trip to the Moon. I have an ex-

panding motorcycle with Suzuki Hayabusa 
and then I have the new surrounded mo-
torcycle appearance, a chopper motorcycle 
appearance, as well the dancing paper doll, 
the mini appearing helicopter, the floating 
guitars etc. 

I hope to continue other original ideas 
and keep growing a catalog of effects and 
change the face of magic history. 

What are your thoughts on illusion 
building and the look of current il-
lusions and what do you feel might 

be missing from magic that your 
creations are able to bring into the 
future of magic?

I feel that when we watch David Cop-
perfield's specials on TV during the 80s 
and early 90s, I see that there were a lot of 
illusions that looked rusty or gray or raw 
metal. 

I don't know how to do that type of work 
myself but on the other hand, I enjoy the 
cleanness of my helicopters and my mo-
torcycles. I'm not the type of builder that 
will go and speckle on a lot of dirty stuff to 
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make my things look like they are worn. 
I feel that even some new illusions nowadays that are still that same dirty look and magicians seem to like it. I hope that maybe magic illusions might be changing to a cleaner look. Let's go back to the 70s and 80s, everything was bright, multicolored with orange, red and yellow.  

Doug Henning's style with the rainbow look-ing boxes and props. I believe that we went out of that phase then we went into the dirty rusty phase. We are in a new phase of magic in every way and I hope to help this new phase, in my building, of creating clean lines and nice up-to-date colors like my mechanical yellow Scorpion, white Tron-like looking Scorpion, cool red metallic-pearl bike or certainly my Trip to the Moon. I could've made it look like a rusty rocket as if they were from old days but I chose not to. I just have a different style.

What would you say to some magicians who want to build their own stuff? 
Shop class for me in high school was very im-portant. I know how to operate a band saw or a table saw and other tools and I think that taking safety steps is very important. 

You should know if you can build something because you would already be building by now. You'd be fixing your toilet in the house or you'd be working on your car, or you could pull off some door hinges. You'd find yourself at Home Depot more than once every six months. I have to say some people have a talent for it and some people don't. I am not saying you shouldn't try, 
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PHOTOS. Above - Jack in the box, Right - Robot in action
Previous page - Meeting Prince Charles at Royal Variety Show, 

but I cannot emphasize enough how important the safety is when it comes to building. 
My friend, Sonny Fontana has some of the greatest ideas but he can't put it into a three-dimensional prop like I do. If he could, he would be an unstoppable force. Now, there are some other people who can build but they tend to be followers, not leaders. They may build another sub trunk, nested boxes or Cube -Zag and they could paint a prop with a different color but they're not going beyond it.

So with that, it comes back to my Backwards Theory. You see what you would want to happen on stage without really caring yet how it's done. 
For example, I wanted the robot to reach up and open my face. I built it. I could have just bought a mask from a shop. But instead, I went through a lot of trial and error and made a bunch of these different face pieces. I had melted stuff on my skin and I've thrown them across the room because I couldn't get it right. 

My act is called Robot 9000 because the prop that I stand on today is number nine. I built nine of those platforms. The number nine is the ulti-mate one but you need the building knowledge to be able to put these things together. 
I heard stories of how Franz Harary used to get cardboard boxes in his backyard. He'd set these things set up to go to a builder and say, “Here's what it is and here's where it folds.” If you get to that stage and are able to communicate what you want done to a builder then you are fine if you want something custom made or original.

Illusions are the most expensive field of magic, but they also command bigger fees when performing.  It’s an invest-ment in your career as an illusionist.  Why are they so expensive?
Some people wonder why magic builders are so expensive. I will tell you why. It's not necessarily the secrets that are costly. I believe that a magic builder has to know how to do every form of 

fabrication. 

I made a mistake when I was a kid, I went to a cabinetry guy and I was trying to build some lion trick where a magician produces some stuffed animal lion and it turned into a girl. 

Basically, everything the cabinet guy had were wood dowels for the sides and the wood bottom. The moment I asked, “What if we put 
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a metal frame?” He said you'd have to go to a metal 
company for that. 

There are metal people to do metal, painters do 
paint, but a magic builder has to know and be able 
to do everything: welding, sanding, painting, fiber-
glass, metal work, wood work, electrical work and 
other many things in order to build magic props. 

You are paying for us as an artist who knows how 
to make things work as well as pay for our ideas. For 
example, when you buy my Scorpion or Appear-
ing motorcycle, the motorcycle has an aluminum 
frame, has a drop-down curtain, has solenoids to 
release the curtain, has a battery system, has cables 
and pulleys, and then certainly the motorcycle is in 
there with counterweights and bearings. The light-
weight bike itself involves fiberglass, vacuum form, 
plastic, automotive paint, polish and chrome. I cal-
culate all the dimensions even to make a bike frame 
to make the prop work. So, it's an all-encompassing 
job and that's why we are not cheap. But, that's how 
we take pride in what we do. I hope my clients see it 
and enjoy my creations. 

It’s true his clients enjoy his creations and they con-
tinue to be seen worldwide by the best in the business.  
I’ve had the pleasure of knowing Mike for more than 
20 years and I’ve seen his amazing creative journey 
from performer to builder.  Our magic community is 
lucky to have him inventing new magic and illusions 
that take the art in new and exciting directions.
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BY BEN ROBINSON
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“Go C-R-A-Z-Y!!!” yelled the improv leader. 
The twelve attendees at the NYC Physical 
Comedy Lab, aka “Fiz Com Lab,” behaved 
like maniacs. On cue. One lithe young lady 
began moving her legs like a Charleston 
dancer. Her tongue bobbed in and out of 
her mouth. She yelled “Whoop, whoop!” 
Such controlled madness is entering its 
fourth year.

A group of theatre professionals, all of 
whom have spent the greater portion of 
their lives studying clowning, circus, magic, 
puppetry, dance, and acting, assemble once 
a week and jam together, sharing warm-ups, 
games, improv’s, skills, gag ideas, and works-
in-progress. The founder of the Fiz Com 
Lab is John Towsen, 69, a career clown and 
teacher, author of the unsurpassed Clowns 
(Hawthorn, 1976). Scholar, raconteur, and 
the only lab maniac to dare leap into the 
unknown of a modern vampire trap (inside 
a trick door he had created). The engineer 
of the lab's trick work wall (verily unseen 
since its hilarity-inducing 19th-century 
Kinetoscope), is Adam Straus, High Muck-
A-Muck at Theatrical Contrivances, builder 
of custom contraptions for the modern 
vaudevillian, magician, and circus artist. 

Adam has spent a long time around clowns. 
His brother Peter is a busy performer. 
Peter finished a Ringling tour at a young 
age. Peter Straus was recently seen in an 

episode of Keeping Up With the Kardashians 
titled “Mime Over Matter.” Peter has been 
clowning since he was twelve years old. 
I once saw him strip down to a hot pink 
“moneymaker” and entertain a hard-nosed, 
thousand-person throng at the old NY 
Village Gate nite club. As comedians say, 
“He slayed.” There were thousands of hours 
behind Peter slaying that crowd. Ya learn 
those skills, if you are paying attention at Fiz 
Com Lab.

Other attendees: your scribe and a man 
named Aitor Basauri of England's acclaimed 
Spy Monkey physical comedy troupe. Aitor 
is one of the most popular clown teachers 
out there, I am told. Proposing ideas and 
riffs, altering theatre games, and keeping 
up with students a half-century his junior 
is Fred Yockers, the man I came to see. Fred 
and John Towsen were clown partners in 
the 70s and 80s, were impresarios of the first 
NY International Festival of Clown Theatre 
(1983), and have performed all over the 
world, including on the back of a flat bed 
truck in Saudi Arabia for oil workers in the 
hot sun.

Hillary Chaplain, an associate director of 
the lab, is a well-known and highly skilled 
performance artist, clown and actress. 
She receives a ball tossed to her as one 
of the students circle passing five balls 
simultaneously. “Stop. GO!” The ball is tossed, 
a person to catch is designated, and then 

the ball is tossed and people switch places. 
If reading that was confusing, try doing 
it with five balls and twelve people—all 
nimble fingered. Done correctly this exercise 
is a fine tuned piece of theatrical intuitive 
improvisation. 

Why should these workers show up at 
10am and work almost without break until 
1pm? Why should variety artists engage 
in: jumping double-dutch rope, flying coat 
moves, or bend in half, and put a Dr. Seuss-
like top hat on one's bottom? The woman 
striking a character pose, bent in half with 
a hat on her butt, is Ariel Lauryn, actor, 
clown, and puppeteer. She is leaving for a 
tour of the US with a shadow puppet show 
but vowed to be back. What do these artists 
seek? Freedom. Full expression. Innovation. 
Modern takes on an ancient art. 

“I started the Fiz Com Lab because I wanted 
our community to have a creative, free 
environment, a place to work on everything 
you don't work on in a workshop because 
there’s not enough time and don't work 
on for a show because it's opening in two 
weeks and holy s#*t you're not ready,” said 
John Towsen. 

Ben Model, silent film historian and 
MoMA accompanist, says, “I go to physical 
comedy lab because it keeps my spirits up, 
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collaborating with circus folk.” He just came in from 
playing a Norway festival and is headed to Boise to 
do another. When Ben's there, the group often works 
on “undercranking,” that is, creating gags that Ben 
can film at a slower frame rate than playback speed, 
a technique common in silent film comedy.

Fiz Com Lab begins by getting the blood going with 
dynamic exercises where all participate. Warming 
up doesn’t mean doing a few deep knee bends each 
morning, or just prior to walking on stage. Fiz Com 
Lab can enhance use of “the instrument” ergo, the 
body. The study of breath, stance, kinetic awareness; 
why something is funny, and something close, is not. 
It’s refreshing on many levels.

Keith Nelson, one of the founders of the Bindlestiff 
Cirkus, is a lab regular who often shares his 
formidable juggling and manipulation skills. We have 
an insightful discussion about knife-throwing and 
the mind the thrower has to have. Keith is at Fiz Com 
Lab jumping high above ropes, creating laughs with 
flying coats, and yes, seeking solutions to his own 
stage play. People who play forty-weeks a year on 
the road in a variety of circumstances (theatre or not) 
definitely need to sharpen their intuitive skills. To 
know, like a bird, when to fly and when to stay put. 

Exercises encompass the known and unknown. 
Creative input is not only welcome; it is encouraged. 

L:    Fred Yockers
R:   John Towsen
Photo by Ben Robinson
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What takes 
seconds on 

stage can 
take years 

of research, 
thousands of 
dollars, and 

then the will 
to endure 

such trial. 
To achieve 

one perfect 
laugh, or fifty, 

is the work 
of acrobatic 

artisans."

All come to work, play, spin through 
revolving doors (without getting hurt), and 
take away a feeling — that they can stand 
up to any challenge. Lab was fast, furious, 
the hours flew by. Fiz Com Lab reminded 
me of my invincible youth.

How can you put a price on experience? 
A room of forty-foot wide mirrors, blazing 
sunlight, and a padded floor underneath 
is a heavenly hide-a-way for physical 
comedians of all kinds to toil with their 
exacting craft. The sweat exerted here 
will produce great thrills and laughs in 
the future on stages around the world. 
Italian actress/clown Angela Delfini ran 
a dress rehearsal in this space. Fiz Com 
Lab regulars all attended and helped 
constructively critique the production 
prior to four shows in Canada, the 
following week.

What takes mere seconds on stage can 
take years of research, thousands of 
dollars, and then the Will to endure such 
trial.  To achieve one perfect laugh, or 
fifty, is the work of acrobatic artisans. 
Participants relieve stress through 
laughter. This is boot camp with masks, 
rubber noses, and plentiful hat tricks. 
People who (seek to) really impact their 
performance, get to Fiz Com Lab on time, 
and are ready to open their mind via 
the body’s (sometimes) quick reflexes. 
These artists see the funny in life. Then 
it’s duplicated in a safe way for other 
audiences. 

It’s hard work. Hard joyful work.  As 
Stanislavsky wrote, “an actor prepares.” The 
NYC Physical Comedy Lab prepares artists 
of every caliber to embrace invincibility in 
attitude. That is, invincibility achieved when 
an overcoat is tossed ten feet in the air and 
lands perfectly around the arms and back of 
the intended target.  This is done while the 
thrower is moving and throwing their coat 
to another. Impossible? Remember, clowns 
have one foot in the netherworld; that is 
what makes them clowns. 

FIZ COM LAB has had visitors from all 
over the world. It takes place once a week 
in Williamsburg, Brooklyn, some weeks 
Tuesday at 10am, some on Monday at 7 pm. 
Check the Facebook page for details. It costs 
less than lunch, and it may be one of the 
best investments you can make. Find it. John 
Towsen’s blogopedia concerning this world 
can be found at: http://physicalcomedy.
blogspot.com/ 

51VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


collaborating with circus folk.” He just came in from 
playing a Norway festival and is headed to Boise to 
do another. When Ben's there, the group often works 
on “undercranking,” that is, creating gags that Ben 
can film at a slower frame rate than playback speed, 
a technique common in silent film comedy.

Fiz Com Lab begins by getting the blood going with 
dynamic exercises where all participate. Warming 
up doesn’t mean doing a few deep knee bends each 
morning, or just prior to walking on stage. Fiz Com 
Lab can enhance use of “the instrument” ergo, the 
body. The study of breath, stance, kinetic awareness; 
why something is funny, and something close, is not. 
It’s refreshing on many levels.

Keith Nelson, one of the founders of the Bindlestiff 
Cirkus, is a lab regular who often shares his 
formidable juggling and manipulation skills. We have 
an insightful discussion about knife-throwing and 
the mind the thrower has to have. Keith is at Fiz Com 
Lab jumping high above ropes, creating laughs with 
flying coats, and yes, seeking solutions to his own 
stage play. People who play forty-weeks a year on 
the road in a variety of circumstances (theatre or not) 
definitely need to sharpen their intuitive skills. To 
know, like a bird, when to fly and when to stay put. 

Exercises encompass the known and unknown. 
Creative input is not only welcome; it is encouraged. 

L:    Fred Yockers
R:   John Towsen
Photo by Ben Robinson

50 VANISH Magazine      www.VanishMagazine.com

What takes 
seconds on 

stage can 
take years 

of research, 
thousands of 
dollars, and 

then the will 
to endure 

such trial. 
To achieve 

one perfect 
laugh, or fifty, 

is the work 
of acrobatic 

artisans."

All come to work, play, spin through 
revolving doors (without getting hurt), and 
take away a feeling — that they can stand 
up to any challenge. Lab was fast, furious, 
the hours flew by. Fiz Com Lab reminded 
me of my invincible youth.

How can you put a price on experience? 
A room of forty-foot wide mirrors, blazing 
sunlight, and a padded floor underneath 
is a heavenly hide-a-way for physical 
comedians of all kinds to toil with their 
exacting craft. The sweat exerted here 
will produce great thrills and laughs in 
the future on stages around the world. 
Italian actress/clown Angela Delfini ran 
a dress rehearsal in this space. Fiz Com 
Lab regulars all attended and helped 
constructively critique the production 
prior to four shows in Canada, the 
following week.

What takes mere seconds on stage can 
take years of research, thousands of 
dollars, and then the Will to endure such 
trial.  To achieve one perfect laugh, or 
fifty, is the work of acrobatic artisans. 
Participants relieve stress through 
laughter. This is boot camp with masks, 
rubber noses, and plentiful hat tricks. 
People who (seek to) really impact their 
performance, get to Fiz Com Lab on time, 
and are ready to open their mind via 
the body’s (sometimes) quick reflexes. 
These artists see the funny in life. Then 
it’s duplicated in a safe way for other 
audiences. 

It’s hard work. Hard joyful work.  As 
Stanislavsky wrote, “an actor prepares.” The 
NYC Physical Comedy Lab prepares artists 
of every caliber to embrace invincibility in 
attitude. That is, invincibility achieved when 
an overcoat is tossed ten feet in the air and 
lands perfectly around the arms and back of 
the intended target.  This is done while the 
thrower is moving and throwing their coat 
to another. Impossible? Remember, clowns 
have one foot in the netherworld; that is 
what makes them clowns. 

FIZ COM LAB has had visitors from all 
over the world. It takes place once a week 
in Williamsburg, Brooklyn, some weeks 
Tuesday at 10am, some on Monday at 7 pm. 
Check the Facebook page for details. It costs 
less than lunch, and it may be one of the 
best investments you can make. Find it. John 
Towsen’s blogopedia concerning this world 
can be found at: http://physicalcomedy.
blogspot.com/ 

51VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://blogspot.com/
http://www.VanishMagazine.com


 

Here is the sketch  from a table I often use 
for my multiplying bottle routine. This table 
enables me to get extra bottles without the 
audience seeing them, and allows them to 
see inside. It is old slightly old-fashioned in 
design to fit my character of Charlie Chaplin. 
In the sketch above you will see what one of 
the tables looks like.

This one is a mirror box table. The key to 
doing this is to make the routine more frantic 
as it progresses, even producing a real bottle 
or two from the table. You can also use this 
to produce a very large bottle from a silk as 
the finale. By making the table look like a 
wine cabinet would also help give reason for 
having a table like this in your act.

RIGHT: Looking up the inside of table - notice 
angle of the mirror.

RIGHT: Looking straight on at the table top - 
notice again the angle of the mirror.

For ore details on other variations and my full 
routine check out "The Multiplying Bottle Book" 
by Paul Romhany from any magic dealer. 

BOTTLES
Multiplying

1
Multiplying Bottles was, according to 

Lloyd E. Jones in Genii 1978 July, Vol. 

42, No. 7, page 424, and Jack Potter in 

Abracadabra, page 16. Vol. 63, 1976, 

created in Chicago by Arthur P. Felsman 

in the 1920's. In Felsman's Magical 

Review, Vol. 1, No. 2, november 1919, 

Felsman advertises the Passe Passe Trick 

with an extra bottle for comedy effect. He 

stated: "Supplied only by us and taking 

one week's time as we make this trick 

"to order only".

Felsman's trick is an extension of the 

old Passe Passe Bottle and Glass, which 

dates back to the mid-1800s. Multiplying 

Bottles starts out with a single bottle 

and a glass, which change places when 

covered with tubes, just as in the Passe 

Passe trick. But then the trick suddenly 

veer off in another direction, and ends 

with the production of 8-9 bottles.

Sometime in the 1940s Lloyd E. Jones 

removed the need for a servante, by 

having everything in the tubes at the 

start.

For some reason, the Multiplying Bottles 

did not gain any real popularity until 

Abbott's Magic Company revived it in 

1949. After that, numerous dealers began 

making it up:

Harry Stanley, Richard Himber, Mephisto 

Huis, Harries Magic etc.

There have been a few additions over 

the years, but the majority of performers 

today perform the Ken Brooke routine. 

On page 209 of Ken Brooke and Friends 

(Taurus Magic Supply,1986) Ken says 

he built his Multiplying Martini routine 

in 1961, during a summer season at 

Scarborough. Marconick added a silk, 

tied around the neck of a bottle, which 

jumps to another bottle. Lance Burton 

has used this version in various television 

appearances. Bev Bergeron has a great 

act where he produces fountains of water 

from the bottles. Peter Pitt made this 

his signature routine where he would 

produce at least twelve bottles.

BOTTLE HISTORY
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REAL WORLD MAGIC - JIM SISTI

"THE MOST COMMON QUESTION ASKED OF A MAGICIAN ALMOST 
HAS TO BE, “HOW DID YOU DO THAT?” (USUALLY FOLLOWED IN 
SHORT ORDER BY, “CAN YOU MAKE MY WIFE DISAPPEAR?”)"
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“SO, WHAT DO WE DO WHEN A SPECTATOR HAS A GENUINE 
INTEREST IN LEARNING SOME MAGIC? "

I’d like to begin by thanking 
Paul Romhany for the op-
portunity to once again write 
for a major magic publication. 
I’ve had a lengthy hiatus from 
writing after being a featured 
columnist for both Genii and 
MAGIC so it’s good to be able 
to do this once again. 

I know that, since a number 
of years have passed since my 
byline last appeared in a mag-
ic periodical, many readers will 
only recognize my name as 
the guy who nods his head at 
Richard Osterlind during the 
explanation segments of his 
videos. However, as a full-time 
performer for over 30 years 
now doing both close-up and 
platform in just about every 
imaginable kind of venue, I 
hope to be able to share some 
of my perspectives on a vari-
ety of different subjects in this 
series of columns. 

In our inaugural time together, 
I’d like to tackle the burning 
question that all of us who 
work in the real-world have 
had to face. No, not “What 
do you really do for a living?” 

(though that one does come up 
quite a bit!) The most common 
question asked of a magician al-
most has to be, “How did you do 
that?” (usually followed in short 
order by, “Can you make my wife 
disappear?”) In many cases, the 
question is simply the result of a 
spectator’s natural curiosity and 
astonishment after having just 
witnessed a seemingly impos-
sible thing. It’s an expression 
of incredulity and should be 
considered a compliment. 

However, every so often, you’ll 
hear this question because 
the spectator sincerely wants 
to know how a trick was done 
because he would like to do 
it himself. In other words, we 
encounter someone who really 
would like to learn magic and 
not just learn a secret. So, what 
do we do when a spectator has 
a genuine interest in learning 
some magic? 

There are several factors that 
make this question a problem-
atic one, not the least of which 
is time. If you’re performing 
close-up magic in a strolling 
situation, for example, taking 

57VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


REAL WORLD MAGIC - JIM SISTI

"THE MOST COMMON QUESTION ASKED OF A MAGICIAN ALMOST 
HAS TO BE, “HOW DID YOU DO THAT?” (USUALLY FOLLOWED IN 
SHORT ORDER BY, “CAN YOU MAKE MY WIFE DISAPPEAR?”)"

56 VANISH Magazine      www.VanishMagazine.com

“SO, WHAT DO WE DO WHEN A SPECTATOR HAS A GENUINE 
INTEREST IN LEARNING SOME MAGIC? "

I’d like to begin by thanking 
Paul Romhany for the op-
portunity to once again write 
for a major magic publication. 
I’ve had a lengthy hiatus from 
writing after being a featured 
columnist for both Genii and 
MAGIC so it’s good to be able 
to do this once again. 

I know that, since a number 
of years have passed since my 
byline last appeared in a mag-
ic periodical, many readers will 
only recognize my name as 
the guy who nods his head at 
Richard Osterlind during the 
explanation segments of his 
videos. However, as a full-time 
performer for over 30 years 
now doing both close-up and 
platform in just about every 
imaginable kind of venue, I 
hope to be able to share some 
of my perspectives on a vari-
ety of different subjects in this 
series of columns. 

In our inaugural time together, 
I’d like to tackle the burning 
question that all of us who 
work in the real-world have 
had to face. No, not “What 
do you really do for a living?” 

(though that one does come up 
quite a bit!) The most common 
question asked of a magician al-
most has to be, “How did you do 
that?” (usually followed in short 
order by, “Can you make my wife 
disappear?”) In many cases, the 
question is simply the result of a 
spectator’s natural curiosity and 
astonishment after having just 
witnessed a seemingly impos-
sible thing. It’s an expression 
of incredulity and should be 
considered a compliment. 

However, every so often, you’ll 
hear this question because 
the spectator sincerely wants 
to know how a trick was done 
because he would like to do 
it himself. In other words, we 
encounter someone who really 
would like to learn magic and 
not just learn a secret. So, what 
do we do when a spectator has 
a genuine interest in learning 
some magic? 

There are several factors that 
make this question a problem-
atic one, not the least of which 
is time. If you’re performing 
close-up magic in a strolling 
situation, for example, taking 

57VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


“I SHOULD MENTION AT THIS POINT THAT I ALMOST NEVER ALLOW SOMEONE TO 
SHOW ME A TRICK."

the time in the middle of your engagement 
to teach a mini-magic lesson is a monu-
mentally bad idea. First, you’re taking extra 
time with a particular spectator when you 
should be moving on to the next group. 
Secondly, let’s say you’re working in a res-
taurant and the spectators are at the end 
of their stay. Taking time to teach someone 
a trick is preventing the table from turning, 
something that is definitely to be avoided 
at all costs. So, what do we do as perform-
ers when confronted with this particular 
situation? 
To begin with, you should make the best 
estimate you can regarding the depth of 
the inquiring spectator’s interest. Do they 
just want to learn how to do a trick to show 
the grandkids or have they always been 
interested in magic and simply didn’t know 
where to start? 

I usually just ask directly, “Are you interested 
in magic?” Their answer will usually indicate 
their level of interest and sincerity. If time 

is a problem, the best course of action for 
the spectator who demonstrates a more 
casual interest is to recommend books 
that are easily obtained either online 
through Amazon or at the average brick-
and-mortar chain book store. Joshua Jay’s 
Magic: The Complete Course, Mark Wilson’s 
Complete Course in Magic, Harry Loryane’s 
The Magic Book (my personal favorite), 
or any of the books in the Karl Fulves’ 
Self-Working series are all good choices. If 
time is really short (another group or your 
client is pulling you away), give the spec-
tator your business card and tell them that 
you’ll be happy to offer some help if they 
drop you an e-mail or give you a call. 

If you do have the time, however, you 
should have one or two tricks in your 
repertoire that you have determined 
ahead of time can be shared with sincerely 
interested parties. For example, I will 
sometimes teach the “gray elephants in 
Denmark” thing if I find myself in this kind 

of situation. As a side note, for those of you 
who just went into shock and were about 
to cry “Exposure!”, I agree that it’s a good 
trick but, honestly, it’s now been widely 
disseminated. Just a simple Google search 
for “gray elephants in Denmark” brought 
up literally hundreds of hits, including 
instructional YouTube videos. So, for those 
of you who feel I’m cutting into your act 
by teaching a few individuals this gag, 
you might want to think about freshening 
things up a bit! 

If it’s a particularly enthusiastic group and 
I have the time, I may alternately teach the 
old “salt shaker/glass through the table.” 
While it’s true that some performers (most 
notably Eugene Burger and John Carney) 
have sensational routines based on this old 
chestnut, the basic idea has been in just 
about every entry-level book. 

You should be aware, however, that I do 
not teach the method to either trick to 
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everyone in the group. I perform them first, 
demonstrating to the inquiring spectator 
how the trick should look and, also, how 
the audience reacts, and then I take the 
interested spectator aside and explain 
the method. To my mind, this also subtly 
reinforces the power of secrets to the spec-
tator and impresses on them that I have 
imparted something of value by not giving 
the secret away to everyone else. 

What about the person who has a genuine 
interest in learning as much as they can 
about magic? If you are so inclined, this is 
an excellent opportunity for you to make 
some extra income as a magic teacher. I 
usually will inform those who tell me that 
they’ve always wanted to learn but never 
knew where to start that I teach magic 
privately. I then give them a business card 
and tell them that, should they decide to 
take a lesson or two, they should give me 
a call. I never discuss my rates for private 
instruction, though, in the same way that I 
never discuss other bookings while work-
ing. I’m on the client’s time at a gig and it 
isn’t fair to be handling private business on 
their dime. 

While we’re on the subject, I should men-
tion at this point that I almost never allow 
someone to show me a trick. This inevita-
bly involves them borrowing my deck and 
plaguing everyone in the group with some 
widely-known and hugely procedural card 
trick like “The Four Robbers” or “The 21-
Card Trick.” (As an aside, I must admit that 
I am still amazed when people make that 
request, especially after I’ve done some-
thing like Card to Wallet. To my mind, this is 
the magical equivalent of going up to the 
piano player in a lounge and offering to 
show him your brilliant version of “Chop-
sticks” after he’s just finished a virtuoso 
rendition of “Rhapsody in Blue.”) 

There is no doubt that people wanting you 
to teach them some magic while you’re 
performing is a potential minefield. On one 
hand, you risk offending the inquiring par-
ty if you blow them off but, on the other, 
there’s the danger of leaving an impression 
that anyone can do magic if they just knew 
the secret stuff. However, just as with most 
issues of this type, a bit of forethought and 
some advance preparation are your allies in 
making sure that our craft is always treated 
with the respect that it rightly deserves.

R O B I N S O N  W I Z A R D ’ S

 MAGIC ENCYCLOPEDIA

Jim Sisti has been performing magic for over 
30 years and his career has taken him from 
local nightspots, trade shows, amusement 
parks and restaurants to the off-Broadway 
stage. Following a 12-year career as a 
popular Connecticut radio personality, he 
turned to magic full time and now, his client 
list boasts numerous Fortune 500 companies 
and even a celebrity or two, including actor 
Richard Dreyfuss.
Jim’s articles, columns and effects have 
appeared in MAGIC, Genii, MUM, and 
Apocalypse. The Magic Menu, the periodical 
he created specifically for restaurant and 
bar magicians, was published for a very 
respectable eleven years and even now, the 
large hardbound compilations continue to 
be best sellers and are a continual source of 
reference and inspiration to close-up workers 
worldwide.
Jim also works as a freelance copywriter for 
L&L Publishing and is responsible for writing 
a good percentage of the advertising, DVD, 
and book jacket copy for the company. Also, 
over the last decade, Jim has edited and pub-
lished Richard Osterlind’s best-selling books 
and appeared with Richard in a number 
of enormously popular instructional DVDs 
iIn addition to appearing in them, he also 
directed Richard’s last four independently-
produced DVD projects, and many more.
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 PERFORMING
Street

COLIN UNDERWOOD is a professional magician based in South Africa. His work has 
taken him around the world both as a corporate entertainer and street performer. In 
this new series Colin looks at the world of STREET PERFORMING.

WORDS: COLIN UNDERWOOD

The following articles are intended to pique 
the interest in street performing or busking, 
as a magician, using the traditional cups and 
balls routine. I intend covering some of the 
more subtler techniques that are required in 
this performance genre.

This style is typically structured to stop an 
audience and motivate them to pay a tip 
afterwards. There is a modern off shoot 
popularised by David Blaine and is essentially 
guerrilla magic, although it is called street 
performing, which works inherently well for 
TV but does not have much value, besides in 
my opinion, making sales for dealers.

 This street performance style started as a 
hype for so called modern magic, helped 
by the David Blaine series, and has now 
branched into a more insidious outlet of 
social media performing where tricks without 
any entertaining content is presented by 
young kids with very little performance ability 
on major social media platforms. Her is little or 
no intention of refinement or art and has the 
sole purpose of gaining followers on these 
platforms.

The history of busking is well documented 
and was common occurrence in the markets 

of Europe. Travelling performers would use 
this type of performance to promote their 
shows.  The street magician will build a crowd 
using psychology, sound and smaller magic 
routines to entice a person to stop and watch 
the performance. In exchange, the magician 
seeks tips either by having a hat available 
throughout the act or by offering a receptacle 
for tips at the end of the show. The term 
"passing the hat" comes from the practice of 
having the hat passed before the final trick 
is performed, as opposed to “bottling” the 
audience at the end of the performance. The 
term bottling or hatting was derived from 
the receptacle used to obtain the money 
and involves giving a passionate monologue 
convincing the spectators to pass with their 
money. This is done towards the end of the 
show. Sometimes a performer would have 
an assistant walking in the audience enticing 
people to “drop” money. 

Modern day street magicians have kept 
street performing popular with audiences at 
modern festivals and designated venues such 
as Covent Garden in London. Jeff Sheridan, 
Cellini and Gazzo are names that all street 
magicians know of, with the release of various 
DVDs and books. 

Gazzo has lead the field and has published 

his routines and knowledge extensively and 
I would highly recommend further study of 
those for the keen student. 

The regulations from local councils change 
over time but generally permission and a 
licence must be obtained to perform. Modern 
street performing festivals such as the Linz 
festival or the Edinburgh Fringe festival, 
are exceptions to norm where you have to 
formally register with the organisers and set 
areas are demarcated to perform at regular 
times according to a ballot system.

I hope to cover the basics needed to start 
performing and no way claim to know it all. 
My personal experience has been many years 
on the streets of Cape Town, Edinburgh and 
Covent Garden. I have used and still use the 
techniques in my other shows especially 
my corporate field. There are many street 
performers who cross over onto stages and 
cruise ships very successfully but traditional 
stage and parlour magicians will have to 
adapt and learn the techniques of street first. 
I highly recommend this type performance 
for all performers as it is very honest form or 
entertaining and has huge benefits to your 
performances. 
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Equipment needed.
1.Cups and balls set. 

2.Fruit loads 

3.Stick 

4.Table 

5.Pouch 

6. Hat 

The cups 
These street sets are available from magic 
dealers but will be a financial investment 
to the beginner. There are many alternate 
cheaper options such as coffee mugs and 
cheap aluminium drinking glasses. The street 
cup tends to be larger than the normal cups 
presented as it has to fit large fruit mainly 
oranges, baseballs and tennis balls. They 
must be robust and be able to handle an 
extensive amount of knocking and falls. 

The Balls 
These are normally a little smaller than ping 
pong balls and have a fair weight to them. 
This facilitates the manipulation as well as 
surviving weather conditions, mainly the 
wind. Rubber bounce balls covered in foil 
will suffice.

The loads 
The loads can vary from fruit to baseballs, 
tennis balls and even giant dice. Generally, 
there are six oranges and a giant final load 
which is a melon sized object.

Stick or wand
An essential accessory used to make a noise 
and facilitate manipulation of the balls. 
This is a robust wooden stick which is often 
covered with tape to strengthen it. The 
traditional magic wand sold by dealers is not 
recommended. 

Table
This must be a reasonable size for the 
performance to take place on, also light 
weight for travel and be sturdy to withstand 
out door conditions. There are different 
designs but generally a piano stand with a 
flat board is the most popular.

 The Pouch 

This is made of leather and has to be custom 
made. It has a belt attached which allows 
for you to attach it during a performance. 
The pouch holds the fruit and allows for the 
manipulation and loads. 

Hat 
This can be worn during the performance 
but is required for the final load production. 
You can obtain robust professional 
manipulation bowlers from juggler supply 
stores which are excellent.

Costume 
I would not call street performers having a 
costume as such but rather an alternate feel. 
The clothing must with stand the weather 

and wear and tear. A waistcoat suggests a 
performer and can carry extra props useful in 
the crowd build stages.

Whistle 
This very useful to draw attention to the 
performer.

Portable amps
It is recommended to obtain in the long run 
one of the battery-operated performer amps. 
This will facilitate.

The Show
I do not plan to go into any detail here as 
there is a large amount of documented 

routines available but I would recommend 
Gazzo published routine, which is a off shoot 
from the original Dai Vernon routine. The 
performer must make the routine modular 
and adjust in the moment according to the 
feel of the crowd. 

The basic structure to keep in mind is to use 
the cups and balls as the main routine once 
an adequate “edge” is formed. Smaller close 
up tricks are used to entice the public. In 
the next article this will be covered in more 
detail. 
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Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green
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Most of the guys 
in the clubs were 
professionals in a wide 
variety of fields … not 
magic related.

EDITORS OPINION

studied, created, kept secrets, partici-
pated in the organizations on numerous 
levels … and were always willing to show 
something they were working on at meet-
ings (yes, the meetings were themed). 
Annnnnnnd …  once they realized you 
were serious, really serious about tech-
nique and performance - they would take 
you aside and share something wonderful 
they held back from the “generic” group. 
Oft times these were incredible tidbits of 
information or a sleight you kept quite, 
because … they entrusted you with their 
SECRET!

On rare instances one or two of the local 
pros would turn up at the clubs and you 
marveled at their abilities, their calmness/
coolness/grace/humor and manner of 
dress. And you overheard stories from 
them and from others - who knew them 
on a first name basis… yes, you listened 

intently being careful not to interrupt! As 
I got older I began to realize there was a 
difference between the pro and the club 
member.  

Most of the guys in the clubs were profes-
sionals in a wide variety of fields … not 
magic related, and therefore magic was 
something they enjoyed, studied, worked 
at, a hobby occasionally performed for 
money. What they lacked in performance 
skill or technique was covered by enthu-
siasm and a love of magic. Their abilities 
were rarely if ever questioned or discussed 
by the members of the club, there was al-
ways positive feedback and a nice writeup 
in the monthly “reports” that hit the club 
periodicals.

After I became a touring pro … whenever 
I returned to visit my folks I tried to get to 
the clubs, the same people were there and 

they always greeted me with open arms … 
I was part of their family.

One of things I immediately realized, as a 
touring professional, is you are working 
with amazing entertainers, singers, danc-
ers, jugglers, comedians and you must be 
at your best  all the time. It is not accept-
able to be mediocre or to go 5/10/15 min-
utes longer with your act, it isn’t a hobby, 
it’s a living (a fun one at that) a career 
which demands an extremely high caliber 
of performance standards. This is probably 
the main difference between the pro and 
the club member. Granted, there are some 
amazing amateur and club people out 
there, both female and male, who execute 
terrific tricks … however, put them in a 
situation where they are doing an act, X # 
of designated minutes every night, twice a 
night on a stage, 5-6 days a week, 40 to 50 
weeks a year … keeping the routine fresh 
the performance at it’s highest caliber …
It’s not for everyone.

And I am also not pre-judging the folks 
who put out one or two tricks on the mar-
ket, filmed with a camera - dead-on, or at a 
tourist spot showing tremendous reactions 
of the stunned spectators … it’s fantastic 
marketing and these magicians are fantas-
tic at what they do. However, I am making 
the point that that too is quite different 
from a professional magician who gets 
on a stage (and by stage I mean: theatre, 
trade show, hospitality, corporate event, 
restaurant walk around, private gala’s, etc.) 
performing for a live audience … for their 
livelihood day in and day out.

Flash forward a good 40 years (30 + spent 
performing in shows, revues, trade shows, 
corporate events, etc.)

I took a brief hiatus from performing my 
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CLUB

Alex Zander is a full-time magician based in Vancouver, BC. 
He currently serves as the world’s youngest International 
Vice President of the International Brotherhood of Magicians 
at only 25 years old. He is a member of both the Vancouver 
Magic Circle, Ring #92 (I.B.M) and Assembly #95 (S.A.M.). 

Welcome to Club Corner, a new series 
devoted to Magic Clubs and their position 
in the world of magic. This is NOT a 
sales pitch or a comparison of magic 
organizations. Rather, an effort to demystify 
challenges echoed around the world, 
highlight what a well-run magic club can do 
for you and show how to start or revitalize 
your local group and make it financially 
stable within 1 year. Each month, I will 
address respondents questions and pass on 
valuable insights that could be the defining 
moment for your upcoming meeting. I 
will be the first to say I am no authority on 
all things magic club, but I have gained 
significant insight into this area over recent 
years. There are countless gifted minds that 
have selflessly contributed decades of time 
and effort toward this end, and it is to them 
that I owe my success. To all those from 
whom I have sought counsel over the years, 
thank you.

Magicians throughout history have come 
together to study, perform, and share in 
the interest of mutual growth and artistic 
development. Casual restaurant jam 
sessions grow into club meetings which 
grow into national and even international 
membership organizations, all to better 
serve their members. The world of magic 
is vast and our growth depends largely 

on the social relations we foster within it 
and our ability to continue learning and 
avoid stagnation. In the age of technology 
we can access nearly limitless resources 
from the comfort of home. So why join a 
magic club? I’m glad you asked. Maybe 
you shouldn’t join a club. But perhaps you 
really should…

To kick off this series, let us first consider 
the goals, strengths and limitations of 
magic clubs. From what I have seen, the 
magic club experience can be understood 
by 3 levels of group participation all 
offering different benefits in their own 
way. This is by no means an authoritative 
list, but presents a useful way to frame the 
way we think about social clubs generally, 
and magic clubs specifically. They are: 
Private, Local and Organizational. 

Private - This jam session or braintrust 
among close peers is the crux of the 
social aspect of magic and often provides 
some of the most valuable insights to a 
new routine, handling, or theory. There 
is no local membership fee (though 
your dinner bill is probably higher) and 
its goal of skill development through 
honest critique from respected peers is 
valuable. Unfortunately these insights 

are accessible only to those within the 
small group and can be diminished by 
members’ limited resources or knowledge 
base. If there are only 3 people to draw 
from, you are limited to only those 3 
subjective viewpoints. The benefits of the 
private group begin and end at the level 
of shared group knowledge, after which 
point those interested in pursuing their 
development further may seek something 
more substantial. 

Local - The local club shares the same 
base goal of skill development as the 
Private group but is more inclusive of 
new members, invests more resources 
into continuing education for its 
membership and actively promotes 
magic locally (thereby yielding more work 
for its members as well). It is upon this 
supportive and knowledgeable foundation 
that great magical careers have been 
launched. Successful applicants may 
join for a fee thereby granting access to 
member benefits that the Private group 
simply cannot afford. These may include 
professional-grade lecturers from industry 
professionals, competitions for skill 
development and promotional benefit, 
opportunities for paid public performances 
and more. If the Local club is affiliated with 
an Organizational group like the S.A.M or 
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I.B.M., local members must also be in good 
standing with the respective organization 
and are entitled to all the organizational 
benefits. 

Organizational - This tier refers to the 
specialized organizations which charter, 
oversee and support their family of 
Local clubs nationally or internationally. 
For example, the Society of American 
Magicians has “Assemblies” across the 
United States and The International 
Brotherhood of Magicians has “Rings” all 
around the world. These organizations 
offer services to both individual members 
through their affiliated clubs or directly 
through annual conventions and 
membership publications containing vast 
depths of magic secrets. They also offer 
financial support via Endowment grants, 
administrative support for clubs, and 
their own organization-specific member 
services such as group booking discounts, 
magic research archive subscriptions 
(AskAlexander, an invaluable resource in 
itself ) and Performer Liability Insurance to 
name a few. 

As with any professional organization 
within a business setting, affiliation often 
denotes competency. Of course this does 
not automatically mean that a member is 
‘more professional’, ’more ethical’, ’more 
knowledgable’ or in any way better than 
an unaffiliated magician. But it DOES mean 
that member has access through his local 
and organizational group to become 
so. Throughout my foundational years 
performing magic, I can say unequivocally 
that in the minds of my audience, nothing 
established my base-level skill as a 
performer more effectively than my I.B.M. 
membership card. 

This framework is a useful first step in 
understanding how these clubs can benefit 
us all in the shared goal of excellence 
in magic. In upcoming editions of Club 
Corner, we will discuss the cost/benefit of 
organizational membership, tips & tricks 
to run an effective club meeting, and how 
to make your local club financially stable 
within 1 year. Keep an eye out for guest 
interviews and special topics like “BORing: 

what Lecturers need from Magic Clubs” 
and “The Program program: gaining and 
retaining community sponsors”

In the meantime, please fill out this short 
4-question survey at:

https://www.surveymonkey.com/r/
D257LQM. I will share our average 
response results in next month’s column.
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So You Want To Be A Comedy Magician?
NICK LEWIN
A CHECK LIST PART 2
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In the last month I have received many 
emails about the first half of this article. 
It was interesting to note that many of 

the items that I thought were very basic, 
and indeed pretty much no-brainers, re-
ceived quite a bit of discussion. Last month 
I prefaced the first of my ten checklist items 
by pointing out that my answers are not 
intended to be definitive responses, but 
rather launching pads for an existential 
inner dialogue. Often formulating and 
articulating the correct questions is just 
as important as the answers you come 
up with. The longer that you perform the 
more you realize that the questions don’t 
really change while the answers often do. It 
is rather Zen in its own way. 

These further ten checklist items will be 
useful to any performer who is attempting 
to turn performing shows into a money 
making proposition. The focus of this 
article is primarily for the after-dinner, 
corporate or private banquet style per-
former. There is a seemingly endless list of 
magicians who consider that they are fully 
equipped and deserve to accept payment 
for a show. However, it is the performers 
who have deeply explored the kinds of 
topics featured on these checklists that ac-
tually deserve to be getting paid for a gig. 

As I always like to emphasize, job number 
one for any performer is improving the 
show (not just the tricks, but the show 
itself ), and making sure that it is as strong 
and versatile as it can possibly be. If you 
become obsessed with your market-
ing plan at an early point in your career, 
you are probably putting the cart before 
the horse because a strong show has a 
tendency to market itself.  Now, let’s look 
at the ten.
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WHAT IS LINKAGE?
The most overlooked way for a hobbyist to improve his performance 

is by working on what goes on between the tricks in his show. 

When you watch a truly seasoned professional comedy magician 

perform you will notice that there is never (unless he/she chooses 

to intentionally switch gears) a moment when one trick ends and 

another begins.  Linkage is a useful term to cover the action of a 

smooth and seamless transition. A few focused lines of dialogue or 

comedy material can get the job done; “For my next trick….” doesn’t! 

A visual gag can be a perfect way to break the mood from one effect 

and move into another. A magical running gag that builds with 

continued failures or postponement such the “Eggs in Glasses” prior 

to a successful denouement is a perfect form of linkage. One of the 

hidden benefits of carefully constructed linkage is the opportunity 

to use it to increase the texture and variety that is such an important 

element of a successful act. The thoughtful performer will spend 

just as much time planning what goes on between the tent pole 

moments in his show as he will his featured highlights. The tricks 

are the building blocks of a show and the linkage is the cement that 

turns those bricks into a solid structure.  

11

HOW LONG IS THE SHOW?
he old cliché about always leaving them wanting more, like most clichés, is well worth keeping in the back of your mind. However, sometimes a booker or client will come up with a time structure that is perched somewhere be-tween random and ridiculous. Let's talk about the after-dinner show here. When a buyer says they want an hour show for their banquet event they probably have no idea how long an hour can seem to a group who have already spent several hours nibbling on appetizers, drinking cock-tails, listening to speeches, and eating dinner. The client may just be looking on an hour as a nice round length of time and they may not be looking at the big picture.

Sometimes the reverse can be the case and a client says, "Oh, I just need a ten-minute show." Well for most performers, we will eliminate manipulative acts here, ten minutes is just too short a time to establish who you are and what you do. The great Billy McComb used to respond to requests like this by saying, "Of course I can do ten minutes. Now, in ten minutes I can either have a card selected and not find it, or find a card that no one selected. Which would you prefer?” Generally speaking the far less common request for a show of such a short duration is based on the theory that the performer will charge less for a brief show than a longer one. As if doing ten minutes instead of 30 in any realistic way affects the time we will devote to the overall execution of the gig.
In my experience, when dealing with a buyer, and here I am largely excluding experienced agents and produc-ers, the secret is to really talk over the details of the gig. Ask pertinent questions and really listen to the answers.  Incidentally, this is also the best way to fine-tune what salary you are going to ask for your performance. How many people will be present? What is the schedule for the evening? What are the seating conditions? How about the sound, stage, and lights? The very fact that you are asking these questions turns the situation around and makes you the expert whose opinion is most likely to be correct. 

While in most situations the length of the show is prob-ably negotiable, you should have a pretty good idea of your most effective running time for any given occasion so steer the buyer towards that goal. Beware of promising more than you deliver, as long as they know in advance almost every client would rather have a strong 45-minute show rather than a 60-minute show that falls flat and withers after 45 minutes. 

On a personal level, and as simple as it sounds, it took me years to formulate and assimilate the following proce-dure. I usually suggest to the client performing a 45-min-ute show and if the audience is really having a blast doing an extra couple of tricks. Sometimes, I also mention that if the event is running late, and the audience is getting tired, that we might tighten the running time to more like 35–minutes. This whole process gives you some nice wiggle room and is usually welcomed by a savvy buyer.

HOW ABOUT THE SET UP AND STRIKE?

Setting up for your show is a two-part process, part of it 

is done at home and part at the venue. One of the best 

pieces of advice I ever received was from Roy Johnson; 

he said that he was happy to spend an extra hour setting 

up his props at home if it saved him ten minutes of time 

setting up props prior to the show at the venue. These are 

words I have lived by ever since. The more fully prepared 

for performance you are when you arrive at the venue 

the smoother things will go. I choose to work from a 

small case rather than using a table onstage. There is 

no question of needing to set that table onstage prior 

to show time and no chance of it being knocked over 

backstage. The goal is to be as self-contained as possible, 

the less you have to worry about your props the more you 

can concentrate on your show. 

Striking your show should be done as soon after the 

show as possible. You don't want anyone "exploring" your 

props or over-enthusiastic cleaning staff throwing away 

that crumpled empty paper bag that actually contains 

an expensive rubber bottle! Make sure you collect any 

equipment from the AV team such as receivers or other 

sound equipment as soon as possible to avoid them 

getting accidentally packed and removed.

13
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WHAT IF THEY WANT ME TO DO CLOSE UP?
Many performers like to perform walk around close-up 
magic in the cocktail hour and then an after-dinner show. 
Personally, I am not a fan of this process, but different 
strokes for different folks. The process of doing strolling 
magic and being a featured after-dinner entertainer is very 
different. If the audience thinks of you as a magician doing 
card tricks table to table do they approach your formal 
show in the same way? If you are getting the equivalent of 
two separate salaries then you certainly do have a serious 
financial incentive to do a double booking. If, however, it is 
just a “throw in” then it may not be such a good idea.One thing that marks a true pro in the magic business is his 

ability to present himself as a specialist in his chosen area, 
this also allows him/her to charge higher fees. Personally, 
I cringe when I see a magician's website or business card 
stating he specializes in Kid's Shows, Corporate Events, 
Close-Up Magic, Keynote Speaking etc. etc. What he is 
really saying by trying to be all things to all buyers is that 
he doesn’t specialize in anything. If you want to present 
yourself as available for a large variety of different kinds 
of events then have a series of separate business cards, 
brochures, digital flyers, and websites that focus your claims 
and mark your turf.

Sometimes when a client is very set in involving close- up 
with my stand up work I will suggest that I hang around a 
little after my performance and do a little close- up for the 
head table or key individuals. Once you have established 
yourself as a stand-up performer then it is a very different 
process to entertain with some intimate magic. You 
are offering a legitimate bonus to your client without 
invalidating your “celebrity” status in any way. This is also a 
fine way to allow attendees to seek you out and exchange 
business cards or discuss their own potential bookings.

WHAT TRICKS SHOULD I AVOID?

Magic has a general reputation of tending towards the 

dated, sexist, and misogynistic and having watched a 

great deal of magic over the years I would have to say 

that this is often a fairly well-deserved observation. 

The take away from this statement (a statement that 

is bound to be disliked by most magicians) is to avoid 

tricks that are in any way dated, sexist, or misogynistic. 

The key factor towards applying these criteria is to 

remember that you should be judging this from a 

contemporary and youthful viewpoint and not your 

own. Magicians revere the past probably more than 

any other group of entertainers and it often affects our 

relevance to our audiences.

On a more specific note, it is a good idea to avoid any 

trick that has become so familiar to an audience that 

they groan when they see you starting to perform it. 

This really comes down to what the average person is 

seeing on TV. Interestingly enough there are many older 

effects that are now relatively fresh to an audience, so 

try to be very aware of judging the mood and reaction 

of the crowd when you start a routine. There are a great 

many tricks to choose from in magic’s database and 

an unlimited amount of interesting variations to throw 

into the mix. Don’t be influenced by what tricks you 

see other magicians perform or you start the search for 

originality on the exact wrong footing. Conversely, it is 

definitely not safe to say an audience will respond to a 

trick just because it is brand new in effect or method. 

Especially method!

There are, however, many tricks that are familiar and 

have been performed repeatedly because they have 

stood the test of time. The burnt and restored banknote 

is a plot line that resonates with any audience due to 

the situational comedy inherent in the action. I perform 

a burnt bill routine that hinges on the fact that the 

audience knows pretty much exactly what will happen 

the moment the trick begins. I pull the rug out from 

the audience expectations three separate times and 

add two big surprises before the routine concludes. In 

other words, I have very carefully taken a time-proven 

effect and repeatedly used a one-ahead principle to 

increase the interest of the audience. I hate to say it 

but changing the Bill in Orange to the Bill in Grapefruit 

doesn’t count!
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WHAT IS LINKAGE?
The most overlooked way for a hobbyist to improve his performance 

is by working on what goes on between the tricks in his show. 

When you watch a truly seasoned professional comedy magician 

perform you will notice that there is never (unless he/she chooses 

to intentionally switch gears) a moment when one trick ends and 

another begins.  Linkage is a useful term to cover the action of a 

smooth and seamless transition. A few focused lines of dialogue or 

comedy material can get the job done; “For my next trick….” doesn’t! 

A visual gag can be a perfect way to break the mood from one effect 

and move into another. A magical running gag that builds with 

continued failures or postponement such the “Eggs in Glasses” prior 

to a successful denouement is a perfect form of linkage. One of the 

hidden benefits of carefully constructed linkage is the opportunity 

to use it to increase the texture and variety that is such an important 

element of a successful act. The thoughtful performer will spend 

just as much time planning what goes on between the tent pole 

moments in his show as he will his featured highlights. The tricks 

are the building blocks of a show and the linkage is the cement that 

turns those bricks into a solid structure.  
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HOW LONG IS THE SHOW?
he old cliché about always leaving them wanting more, like most clichés, is well worth keeping in the back of your mind. However, sometimes a booker or client will come up with a time structure that is perched somewhere be-tween random and ridiculous. Let's talk about the after-dinner show here. When a buyer says they want an hour show for their banquet event they probably have no idea how long an hour can seem to a group who have already spent several hours nibbling on appetizers, drinking cock-tails, listening to speeches, and eating dinner. The client may just be looking on an hour as a nice round length of time and they may not be looking at the big picture.

Sometimes the reverse can be the case and a client says, "Oh, I just need a ten-minute show." Well for most performers, we will eliminate manipulative acts here, ten minutes is just too short a time to establish who you are and what you do. The great Billy McComb used to respond to requests like this by saying, "Of course I can do ten minutes. Now, in ten minutes I can either have a card selected and not find it, or find a card that no one selected. Which would you prefer?” Generally speaking the far less common request for a show of such a short duration is based on the theory that the performer will charge less for a brief show than a longer one. As if doing ten minutes instead of 30 in any realistic way affects the time we will devote to the overall execution of the gig.
In my experience, when dealing with a buyer, and here I am largely excluding experienced agents and produc-ers, the secret is to really talk over the details of the gig. Ask pertinent questions and really listen to the answers.  Incidentally, this is also the best way to fine-tune what salary you are going to ask for your performance. How many people will be present? What is the schedule for the evening? What are the seating conditions? How about the sound, stage, and lights? The very fact that you are asking these questions turns the situation around and makes you the expert whose opinion is most likely to be correct. 

While in most situations the length of the show is prob-ably negotiable, you should have a pretty good idea of your most effective running time for any given occasion so steer the buyer towards that goal. Beware of promising more than you deliver, as long as they know in advance almost every client would rather have a strong 45-minute show rather than a 60-minute show that falls flat and withers after 45 minutes. 

On a personal level, and as simple as it sounds, it took me years to formulate and assimilate the following proce-dure. I usually suggest to the client performing a 45-min-ute show and if the audience is really having a blast doing an extra couple of tricks. Sometimes, I also mention that if the event is running late, and the audience is getting tired, that we might tighten the running time to more like 35–minutes. This whole process gives you some nice wiggle room and is usually welcomed by a savvy buyer.

HOW ABOUT THE SET UP AND STRIKE?

Setting up for your show is a two-part process, part of it 

is done at home and part at the venue. One of the best 

pieces of advice I ever received was from Roy Johnson; 

he said that he was happy to spend an extra hour setting 

up his props at home if it saved him ten minutes of time 

setting up props prior to the show at the venue. These are 

words I have lived by ever since. The more fully prepared 

for performance you are when you arrive at the venue 

the smoother things will go. I choose to work from a 

small case rather than using a table onstage. There is 

no question of needing to set that table onstage prior 

to show time and no chance of it being knocked over 

backstage. The goal is to be as self-contained as possible, 

the less you have to worry about your props the more you 

can concentrate on your show. 

Striking your show should be done as soon after the 

show as possible. You don't want anyone "exploring" your 

props or over-enthusiastic cleaning staff throwing away 

that crumpled empty paper bag that actually contains 

an expensive rubber bottle! Make sure you collect any 

equipment from the AV team such as receivers or other 

sound equipment as soon as possible to avoid them 

getting accidentally packed and removed.
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WHAT IF THEY WANT ME TO DO CLOSE UP?
Many performers like to perform walk around close-up 
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Personally, I am not a fan of this process, but different 
strokes for different folks. The process of doing strolling 
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show in the same way? If you are getting the equivalent of 
two separate salaries then you certainly do have a serious 
financial incentive to do a double booking. If, however, it is 
just a “throw in” then it may not be such a good idea.One thing that marks a true pro in the magic business is his 
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this also allows him/her to charge higher fees. Personally, 
I cringe when I see a magician's website or business card 
stating he specializes in Kid's Shows, Corporate Events, 
Close-Up Magic, Keynote Speaking etc. etc. What he is 
really saying by trying to be all things to all buyers is that 
he doesn’t specialize in anything. If you want to present 
yourself as available for a large variety of different kinds 
of events then have a series of separate business cards, 
brochures, digital flyers, and websites that focus your claims 
and mark your turf.

Sometimes when a client is very set in involving close- up 
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little after my performance and do a little close- up for the 
head table or key individuals. Once you have established 
yourself as a stand-up performer then it is a very different 
process to entertain with some intimate magic. You 
are offering a legitimate bonus to your client without 
invalidating your “celebrity” status in any way. This is also a 
fine way to allow attendees to seek you out and exchange 
business cards or discuss their own potential bookings.

WHAT TRICKS SHOULD I AVOID?

Magic has a general reputation of tending towards the 

dated, sexist, and misogynistic and having watched a 

great deal of magic over the years I would have to say 

that this is often a fairly well-deserved observation. 

The take away from this statement (a statement that 

is bound to be disliked by most magicians) is to avoid 

tricks that are in any way dated, sexist, or misogynistic. 

The key factor towards applying these criteria is to 

remember that you should be judging this from a 

contemporary and youthful viewpoint and not your 

own. Magicians revere the past probably more than 

any other group of entertainers and it often affects our 

relevance to our audiences.

On a more specific note, it is a good idea to avoid any 

trick that has become so familiar to an audience that 

they groan when they see you starting to perform it. 

This really comes down to what the average person is 

seeing on TV. Interestingly enough there are many older 

effects that are now relatively fresh to an audience, so 

try to be very aware of judging the mood and reaction 

of the crowd when you start a routine. There are a great 
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into the mix. Don’t be influenced by what tricks you 

see other magicians perform or you start the search for 

originality on the exact wrong footing. Conversely, it is 

definitely not safe to say an audience will respond to a 

trick just because it is brand new in effect or method. 

Especially method!

There are, however, many tricks that are familiar and 

have been performed repeatedly because they have 

stood the test of time. The burnt and restored banknote 

is a plot line that resonates with any audience due to 

the situational comedy inherent in the action. I perform 

a burnt bill routine that hinges on the fact that the 

audience knows pretty much exactly what will happen 

the moment the trick begins. I pull the rug out from 

the audience expectations three separate times and 

add two big surprises before the routine concludes. In 

other words, I have very carefully taken a time-proven 

effect and repeatedly used a one-ahead principle to 

increase the interest of the audience. I hate to say it 

but changing the Bill in Orange to the Bill in Grapefruit 

doesn’t count!
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WHAT IF THERE ARE KIDS IN AN ADULT SHOW?

It is always difficult if you have a bunch of kids in an adult show. The magician has to fight the time-honored 
misconception that magic is primarily an entertainment for young kids at a birthday party. Never let the adults in 
the audience take the irritating and patronizing stance of merely watching the kids reacting to the magic show; 
make sure they realize that the adults are the focus of your material.

The very worst thing that can happen in a situation like this is if the kids are ushered into occupying the front 
rows of the crowd. Generally speaking, if kids are seated with their parents scattered throughout the audience 
they behave just fine and you don't have to adjust your show much. On the occasions when I have been stuck 
with a couple of rows of kids in front of my target audience of adults, I have a tendency to pretty much ignore the 
youngsters and quite literally work over their heads. Just bringing them into the action on one or two occasions 
eliminates any perceived insensitivity in this maneuver.

The major concession I make in these circumstances is to have a trick with me that I can add, that directly plays 
to the kid quotient in the crowd, and present it with a slight wink and a nod to the adults as if to say, “Let’s humor 
them a little!” I use either the Cards Across or the Six Card Repeat in this manner; both tricks I always have with me 
but seldom slot directly into the running order of my main show. 

I probably don’t need to mention that you should cut any devastatingly unsuitable material if you find a contingent 
of kids out front. You might not offend the kids much, but you will almost certainly upset adults who are offended 
for kids in the audience who aren’t actually their own offspring. 
.
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SHOULD I BE FUNNY IF THE GROUP FACES 

TRAGEDY?

Yikes, questions don't get much tougher than this.  

The answer is usually yes if that is what is required 

of you, but only after you have allowed the audience 

to appreciate that you understand the situation and 

have reservations about doing so. I performed to 

several hundred New Yorkers the day after 9/11 and 

I certainly had NO desire to do my comedy show. 

My employer made it clear that it was not my choice 

so after acknowledging that it didn’t seem right to 

be laughing, I did the funniest damn show I could. 

Somewhat to my surprise, it worked just great. I was 

amazed and touched by how many people, including 

several who had lost friends and loved ones, came up 

to me after the show and told me how much it meant 

to them to have got an hours escape from grim reality 

into laughter. On that occasion my employer was right 

and I was wrong, and in fact the comedy I performed 

truly proved cathartic. However, it was certainly not an 

easy call and in my opinion, it could have resulted in a 

psyche-scarring failure. 

17 18
CAN I HAVE A DRINK?

Very often a client will invite you to have a drink either before or 
after your show and when this is the case there is sometimes 
a fine line between being rude and being professional. I think 
the general rule of thumb is that it is better not to drink around/
with the client prior to show time: if something goes wrong it is 
wiser not to have been seen at the bar or to have alcohol on your 
breath. After the show it is another matter; if your client invites 
you to join them for a cocktail then, by all means, do so, just don't 
get drunk or raise your alcohol level to a point where it would 
be illegal to drive home. If all this sounds like standard common 
sense realize that this is not always the way things work out in 
the real world. Your client may well be ecstatic about a successful 
event and knocking back tequila shots at the bar, but you are a 
paid guest at this event and joining him in the process does not 
make you one of the team or his new best friend. 

Another common courtesy extended by clients is to invite you to 
join them for dinner prior to the show. I strongly advise against 
taking them up on this good-hearted gesture; you are there to 
work and not to eat. I thank the client profusely but decline the 
offer on the grounds that I prefer not to eat prior to performing. 
You really have nothing to gain by being around the audience 
prior to show time and it is much better to keep yourself well 
hidden from your audience during dinner. It is a much better 
impact when the audience’s first sight of you is when you arrive 
onstage. Personally, I don’t like having food sent backstage or 
kept on hold till after the show because it confuses the issue, 
and once again you are not a guest you are working. Throw some 
protein bars and trail mix into your working case if you are the 
kind of person who needs to eat immediately prior to your show. 
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WHAT ABOUT MICROPHONES?

Here is an important topic that is often very misunderstood by not only beginners, but also quite a few more 
experienced performers. The real role of a microphone is not just to make your voice louder, but more importantly 
to allow you to speak more naturally, with greater dynamics, while of course amplifying your dialogue. In this day 
and age, a good wireless microphone system is integral to a quality performer. You can't just turn up and hope the 
audio system works. A good microphone is a performer’s number one prop.
As a comedy magician having my words clearly understood and heard is vital to me. Let me tell you that in my 
(and many other top pros) opinion the Countryman E6 is as good as sound gets. There are cheaper microphones 
that can get the job done but it is like buying a car; a Mercedes and a Hyundai will both let you drive from point A 
to point B, however they are not the same vehicles by any means. The good news about buying a top of the line 
microphone is that you are not talking about the same price difference as you are with a car! Unquestionably a 
wireless headset achieves the most natural and best quality of sound in almost any circumstances. There was a 
time when a lavalier microphone worn on the lapel was state of the art, that time is gone.One of the great benefits of the Countryman unit is that it has replaceable cables to attach it to transmitter unit in 
your back pocket. This is almost always the link in the system that gives out and instead of having to replace the 
entire microphone, or send it away for repair, you can carry a spare cable and replace the faulty cable in a matter 
of seconds. I carry all the leads and plugs needed to attach my microphone to a receiver/transmitter supplied by 
the venue if at all possible. I also carry a Shure wireless receiver and transmitter unit to augment my Countryman 
microphone if needed and this combo works very well.
You are going to have to arrive at the venue early to have a sound check before the room is filled with your audi-
ence, a bit of a pain but important. You must always request a handheld (wireless) microphone on a straight mi-
crophone stand as a backup. This microphone can also be used by whoever is introducing your show. You should 
also always carry a good “an around the neck clip” to use if your wireless microphone gives out or there are any 
other problems. I could, should, and probably will write an entire article on the subtleties that I have been unable 
to cover in this brief audio primer.
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20 CAN I VIDEO MY SHOW?

Now that high-quality camera such as Go Pros are readily available and easily affordable a great many 

performers carry one with them and want to record their shows. This might be done to study their 

shows at a later junction and other times it is to acquire footage for a future showreel. Sometimes 

it is acceptable and sometimes it is not. You are not being paid to rehearse or shoot a demo and you 

should leave the camera at home, and just avoid adding another level of complication to an event. 

Many buyers are really not happy with a home movie being shot at their event. Certainly, I have seen 

occasions when setting up a camera on a tripod was no problem, but I have also seen many other 

times when it just looked pushy or amateurish. 

If you are lucky enough to be working an event that includes iMag video incorporated into the 

performance you can feel free to ask the client if they would be kind enough to allow you to have a 

copy of the footage that is shot. In this manner, you will acquire high-quality footage that can really be 

an effective tool. If this is the case don't forget to offer the pay any costs involved and if they say, as 

is usually the case, that this is not necessary then you should slip the AV guy a little cash for his extra 

efforts.  

Well, this is my second list of checkpoints that you may wish to think about as you improve your status 

and standing on the road to becoming a high-level working performer. This 20-point checklist has been 

fairly arbitrary and I could easily add another 20 items, however, I think you probably get the gist of my 

approach. Make the show as strong as possible and then concentrate on presenting it as professionally 

as you can, and eventually, something rather wonderful happens, you will actually become the act that 

you always thought you were. Without a good dash of self-confidence, a performer probably wouldn’t 

be following this path, but unless he continues improving he will never arrive at his desired destination. 
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A ‘REAL’ MAGIC 
SHOP IN THE UK 

Merlins of Wakefield were established in the 
UK in 1995 by two  local professional 
magicians Phil Peters and Mark Lee. 
Between them, they have over 50 years of  
experience, and have over 3000 magic items 
in stock + access to over 12000 more.                                                                                        
                      CALL IN AND SEE THE MAGIC FOR YOURSELF 
 

We are proud to be manufactures and distributors of some great magic including : 

 
 
          

ORIENTAL        $20 CARD           FLUKE              JOKERS 
   ESCAPE              CON                                            DIARY      
 
 
 
 
  NO CAMERA           STOP RIGHT        ODD ONE OUT 
     TRICKS                      THERE    

MERLINS OF WAKEFIELD (UK) 
15 The Springs, Wakefield, West Yorkshire, WF11QE 

Tel: 01924 339933 
email: merlins@btconnect.com 
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LEATHER AND STEEL  - Al Bach  

This creation by Chicago magician Al Bach was a hot seller at the 
2017 Genii convention, it is an easy to do, amazing looking pene-
tration of a solid steel disc onto a strong cord. It looks amazing 
in person, right under the spectators’ eyes. 

The performer removes a steel disc from a leather pouch...."A 
good luck charm" 

Next a cord is securely tied into a loop, then in a slow deliberate 
manner the steel disc in clear view links onto the cord! 
The performer shows off the solidity of the cord and wears it as 
a necklace! Other effects are possible and the props lend them-
selves to different handlings.  

You receive the steel disc, cord, special gimmick and a link and 
password to the online instructions. 

BESTSELLING MAGIC! 

HOT DOWNLOADS! 

Visit www.Tricksupply.com or CLICK HERE 
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     TRICKS                      THERE    

MERLINS OF WAKEFIELD (UK) 
15 The Springs, Wakefield, West Yorkshire, WF11QE 

Tel: 01924 339933 
email: merlins@btconnect.com 

www.merlinswakefield.com 

LEATHER AND STEEL  - Al Bach  

This creation by Chicago magician Al Bach was a hot seller at the 
2017 Genii convention, it is an easy to do, amazing looking pene-
tration of a solid steel disc onto a strong cord. It looks amazing 
in person, right under the spectators’ eyes. 

The performer removes a steel disc from a leather pouch...."A 
good luck charm" 

Next a cord is securely tied into a loop, then in a slow deliberate 
manner the steel disc in clear view links onto the cord! 
The performer shows off the solidity of the cord and wears it as 
a necklace! Other effects are possible and the props lend them-
selves to different handlings.  

You receive the steel disc, cord, special gimmick and a link and 
password to the online instructions. 

BESTSELLING MAGIC! 

HOT DOWNLOADS! 

Visit www.Tricksupply.com or CLICK HERE 

http://www.Tricksupply.com
http://www.tricksupply.com


Why shop at MJM?Why shop at MJM?
Free USA Shipping on orders $50.00 or more.

Low Price Guarantee.

Worldwide Shipping (UPS, DHL, and USPS).

#1 in Customer Service.

WWW.MJMMAGIC.COM
Your One Stop Magic Shop



Why shop at MJM?Why shop at MJM?
Free USA Shipping on orders $50.00 or more.

Low Price Guarantee.

Worldwide Shipping (UPS, DHL, and USPS).

#1 in Customer Service.

WWW.MJMMAGIC.COM
Your One Stop Magic Shop

http://WWW.MJMMAGIC.COM
http://www.jmjmagic.com


WE SHIP WORLDWIDE AT VERY REASONABLE RATES

KING OF MAGIC
Japan's LArgest worldwide distributing Magic Shop

Dealer Info

h t t p : / / w w w . k i n g o f m a g i c . n e t

King of Magic is distributing magic items worldwide from Japan. 

We are on the top of the list for distributing our own original products in Japan.  

We have our own producting factory. King of Magic will continue creating and distributing new magic.

If you have any questions please contact us at:   

shawn@kingofmagic.net  (Native English Speaker)

 

Ultimate 
Handy Sound

Wonder SiB

Maric Cup

Hole Magician’s Buddy Air DancingPenetration
Impossible

Card Through Meshbag Maric Pulltop Maric Glass

Wonder FB Wonder ATR Wonder Sealer

Wonder Board Wonder Donut Wonder Orchestra
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BIGGEST MAGIC SHOP IN KOREA

CONTACT US AT 
+82 2 336 1548
+82 10 5027 3231

YONGHO BUILDING #102
93 WORLDCUP BUKRO 2GIL
MAPOGU SEOUL S.KOREA 

WWW.TEKMAGIC.CO.KR  

    
     

 LOOK FOR THIS SIGN

COME IN!!
TEK MAGIC CHANNEL

Incheon Airport Line to Hongik Univ. Exit 3
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WITH ORIGINAL 
KOREAN PRODUCTS

TEK
MAGIC

DIAMOND JIM TYLER

FOUR COIN LINE UP

BAM
BAR BET

BET: Four coins must start lined up as in Figure 1. Then while ob-
serving the rules all four coins must line up in a row as in Figure 6.
 
 
THE RULES: Move only one coin at a time. When a coin stops it must 
be touching two other coins. A coin cannot be used to push another 
coin. Coins cannot be placed on top of one another. The task takes 
only four moves.
 
Following on the heels of the previous betcha most will accept 
your wager out of curiosity. All will be amazed when you open your 
hand to reveal a penny and a nickel since the dime has apparently 
vanished!
 
SECRET: In the magic industry there is a well-known gaffed coin 
effect called the "Dime and Penny." The dime literally nests inside of 
the penny. Half of a dime is affixed to half of a penny and this piece 
nests and locks inside of a hollow penny shell. When the two pieces 
are locked together it looks like a normal penny. You can visit your 

favorite magic shop or visit my website www.diamond-jim.com/
bamboozlers to find this item.
 
I promise that owning the Dime and Penny magic trick will be 
more fun than having a cricket in your shorts! 
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LOUIE FOXX 
JEFFERSON’S 
BIRTHDAY PARTY 

A SUPER FUN ROUTINE WITH A LITTLE BIT OF HISTORY - WELL KIND OF!

BASIC EFFECT:  

You tell an amusing story about  the first birthday 
party magician in the USA, then pull 9 feet of 
handkerchiefs out of a two dollar bill.  You can watch a 
video demo of it here:  

PROPS:  

You will need string of silks, I use two sets of bunting 
silks from SEO MAGIC which are tied together end to 
end.  You will also need an extra long thumb tip.

Set up:  Put the string of silks into the thumb tip and 
leave and end sticking out so that it’s easy to grab 
when you want to produce them. The thumb tip 
starts on your right thumb and the two dollar bill is 
somewhere where you can easily 

Routine: “Can you name the three presidents that are 
each on two pieces of currently produced money in the 
USA?  I mean money that the treasury still makes, so not 
like a five hundred dollar bill that was made in 1917. Also, 
the presidential coin series ended a few years ago, so 
those don’t count.”

“Lincoln is on the penny and five dollar bill.” 

“Washington is on the quarter and one dollar bill.”

(take out two dollar bill and hold it in your right hand, hiding the 
thumb tip behind it)

“The last one is Thomas Jefferson, he’s on the nickel and two dollar 
bill.  Yes, they still make two dollar bills. ”

(take out two dollar bill)

Do you know what’s on the back of the two dollar bill? ” 

“A lot of people think that it’s the signing of the Declaration of 
Independence. That’s a myth.  What most people don’t know is that 
George Washington was actually the first birthday party magician 
in the new world and it’s Jefferson’s birthday.  In the picture George 
Washington is about to pull a bunch of scarves out of TJ’s sleeve.”

(roll up two dollar bill around the _________ and pull out the 
scarves.)

Note:  Personally, I love this little routine, it’s one of my “go to” bar 
tricks.  It starts with some trivia and that makes the production of 
the scarves a surprise.  I never telegraph that it’s a magic trick and 
that makes the payoff is more of a magical joke punchline than it is 
a magic trick.  Also, the lead in with the trivia gets people invested 
in what’s going to happen.  

At the very least it’s an alternative to the old, “There’s silk fibers in 
the dollar” routine. 
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ENTERTAINMENT NOSTALGIA

WORDS FROM A PRO 
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It seems that magic is back in the running as a viable 
form of contemporary entertainment for the first time 
in 10, 30 or 80 years – depending on your viewpoint. 

Along with that is the return of entertainment nostalgia 
in general. Perhaps the two go hand in hand?

As I write this I just saw a screening of the new ‘Murder 
On The Orient Express’ in a Finnish cinema. The listings 
here are a little behind for some movies, a problem that 
will in a few short sentences cause me to reflect on a 
movie I am yet to actually see.

Aside: In case you’re interested (and I make no such 
assumption) the movie audio track was in the original 
English, with the Finnish and Swedish subtitles displayed 
along the bottom. English speaking people tend to find 
subtitles an abhorrent bore, where most non English 
speaking countries take it as a constant and necessary 
companion to most of the films they see.

The movie I’ve not yet had the chance of watching is 
‘The Greatest Showman’. It doesn’t get released here 
until the 19th and I’ll be first in line for a ticket. My 
Facebook feed is buzzing daily with people saying 
they’ve seen it two or three times and only manage 
to survive the intervals by intravenously dripping the 
soundtrack directly into their veins via Spotify.

As it turns out, having not seen the movie is no 
boundary to what I’m about to talk about, because I’ve 
seen the trailer and it tells me all I need to know. Both 
movies are about the past, and they both paint a highly 
romantic and beautiful picture of ‘how things used to 
be’.

The real shame here is that if you know where to look, 
they still are.

‘Murder On The Orient Express’, putting the dead guy 
aside, shows a scenic and wondrous journey taken on a 
beautifully designed train with high class waiter service 
and a nice cheese board to finish the meal.

I can tell you first hand it still exists because I’ve worked 
on it. My friend John Harding is the resident magician 
on board and the one day I covered for him is among 
my favourite gigs of all time. It was as special for me as it 
was the passengers and I plan to book as a guest soon.

The Greatest Showman is about an aspirational group 
of talented performers who unite over their shared 
differences and commit their lives to entertaining 
people. Trust me when I tell you, these people also still 
exist. Some of them live in my house.

Perhaps instead of going to see this movie for the third 
of fifth time , you should go out and see a real circus. Buy 
a ticket to a magic show, a sideshow, burlesque, a variety 

Both movies are about 
the past, and they both 
paint a highly romantic 
and beautiful picture of 
‘how things used to be’."
“
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“Take out your phone and look for a live show near 
you. Buy a ticket, go see it. Put your phone back in 

your pocket, don’t film it.

evening or any sort of performance that 
features real live people.

Otherwise the only way to see them will 
soon be by looking back on it via the 
movies.

Don’t get me wrong, I’m a HUGE movie 
fan. I go to the cinema 3-4 times per 
week when I can and see it as another 
thing well worth supporting. I just want 
everyone to consider that the nostalgic, 
eye catching and jaw dropping world of 
variety they see in these movies isn’t a 
bygone era, it’s right now.

So here’s my advice. Take out your phone 
and look for a live show near you. Buy a 
ticket, go see it. Put your phone back in 
your pocket, don’t film it. Just be there. 
Share an amazing experience with a room 
full of strangers that will never happen in 
that exact way again. Be part of a moment 
that your very presence helps to create. I 
promise you, it’s much more addictive and 
the only option you’ll have to satisfy your 
new addiction, is to go see another one.
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS
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GERTI REBORN BY 
TAO MAGIC1 

"You've got the signed coin, and it's in THIS hand!" You'll be able to 
say this! 

If you have ever wanted to perform a 'coin in which hand' type 
of effect, Gerti Reborn is for you. You have two coins; you ask a 
spectator to sign one of the coins. You invite the spectator to place 
one coin in your hand and to place the other coin in one of their 
own hands. Without looking, not only are you able to reveal which 
of you has the signed coin, with the updated Gerti Reborn you are 
now able to tell the spectator which coin they have, as well as in 
which hand they hold the coin. 

"Gerti is elegantly simple, yet devastatingly effective. It's always 
in my pocket, meaning I'm always ready to perform an incredible 
piece of mentalism. Highly recommended." 
- Mark Elsdon 

"Gerti punched me in the face. I struggle to remember a time I 
was fooled worse than Romanos fooled me with one of these 
routines!!!" 
- Dee Christopher 

Custom-made gimmick supplied 
Full explanations with full routines

MY THOUGHTS:
You receive a special coin that has been personally hand made 
and tested and a 45 minute download instruction video. There is 
some very clever thinking behind this effect that is simple yet very 
deceptive. You can order a gimmick coin for your own currency, if 
you can’t get one contact TAO Magic and they will make one up 
for you. This is something you can carry with you at all times and 
perform a very strong which hand routine. What I love about this 
is the kicker where you can tell them not just which hand their 
coin is in but also which coin the spectator is holding - whether it 
is their signed or not signed coin. This is actually one of the easiest 
which-hand style routines I’ve seen. By having the gimmick coin 
(which doesn’t use any magnetic principle) you can instantly know 
which hand the spectator is holding the coin in. I love this method 
because it’s so clever. The Gerti routine you can interchange dif-
ferent phases and make the routine as short or as long as you like. 
This is such a great routine to study and practice because you can 
carry it with you at all times and be ready at anytime. The entire 
Gerti routine is a multi-phase which hand routine that is well 
worth learning.

UNSHUFFLED 
KICKER BY PAUL 
GERTNER

2 

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

More than thirty years ago Paul developed "Unshuffled," 
one of the most memorable and influential routines EVER 
devised with a pack of cards. Thirty years later (and fresh off 
of fooling Penn & Teller), Paul is releasing the ultimate and 
FAR SUPERIOR version, which we call Unshuffled Kicker. This 
is now the definitive version of this classic routine. 
PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

More than thirty years ago Paul developed "Unshuffled," 
one of the most memorable and influential routines EVER 
devised with a pack of cards. Thirty years later (and fresh off 
of fooling Penn & Teller), Paul is releasing the ultimate and 
FAR SUPERIOR version, which we call Unshuffled Kicker. This 
is now the definitive version of this classic routine. 

The effect begins just like the original "Unshuffled" -- a 
selected card is found by "unshuffling" the deck. Strange 
markings on the side of the deck slowly align to form the 
word "Unshuffled" -- written with a Sharpie marker on the 
edges of the cards. To end, the entire deck goes back into 
numerical order, culminating with the transformation of 
the word on the side of the deck, from "Unshuffled" to the 
selected "King of Hearts." 

The NEW ending is that the message on the side of the deck 
changes YET AGAIN to a message of your choosing. Paul 
used "Penn and Teller" for the wording on the side of the 
deck. You can make your own name appear, or any slogan 
or number or design you wish. 

The new ending can be added onto any deck design you 
wish, and is extremely easy to integrate into the "Un-
shuffled" routine. You receive full instructions on how to 
perform the classic "Unshuffled," as well as all the details for 

http://www.VanishMagazine.com
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mailto:mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
http://www.VanishMagazine.com


104 VANISH Magazine      www.VanishMagazine.com

MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS

105VANISH MAGAZINE      www.VanishMagazine.com

GERTI REBORN BY 
TAO MAGIC1 

"You've got the signed coin, and it's in THIS hand!" You'll be able to 
say this! 

If you have ever wanted to perform a 'coin in which hand' type 
of effect, Gerti Reborn is for you. You have two coins; you ask a 
spectator to sign one of the coins. You invite the spectator to place 
one coin in your hand and to place the other coin in one of their 
own hands. Without looking, not only are you able to reveal which 
of you has the signed coin, with the updated Gerti Reborn you are 
now able to tell the spectator which coin they have, as well as in 
which hand they hold the coin. 

"Gerti is elegantly simple, yet devastatingly effective. It's always 
in my pocket, meaning I'm always ready to perform an incredible 
piece of mentalism. Highly recommended." 
- Mark Elsdon 

"Gerti punched me in the face. I struggle to remember a time I 
was fooled worse than Romanos fooled me with one of these 
routines!!!" 
- Dee Christopher 

Custom-made gimmick supplied 
Full explanations with full routines

MY THOUGHTS:
You receive a special coin that has been personally hand made 
and tested and a 45 minute download instruction video. There is 
some very clever thinking behind this effect that is simple yet very 
deceptive. You can order a gimmick coin for your own currency, if 
you can’t get one contact TAO Magic and they will make one up 
for you. This is something you can carry with you at all times and 
perform a very strong which hand routine. What I love about this 
is the kicker where you can tell them not just which hand their 
coin is in but also which coin the spectator is holding - whether it 
is their signed or not signed coin. This is actually one of the easiest 
which-hand style routines I’ve seen. By having the gimmick coin 
(which doesn’t use any magnetic principle) you can instantly know 
which hand the spectator is holding the coin in. I love this method 
because it’s so clever. The Gerti routine you can interchange dif-
ferent phases and make the routine as short or as long as you like. 
This is such a great routine to study and practice because you can 
carry it with you at all times and be ready at anytime. The entire 
Gerti routine is a multi-phase which hand routine that is well 
worth learning.

UNSHUFFLED 
KICKER BY PAUL 
GERTNER

2 

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

More than thirty years ago Paul developed "Unshuffled," 
one of the most memorable and influential routines EVER 
devised with a pack of cards. Thirty years later (and fresh off 
of fooling Penn & Teller), Paul is releasing the ultimate and 
FAR SUPERIOR version, which we call Unshuffled Kicker. This 
is now the definitive version of this classic routine. 
PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

More than thirty years ago Paul developed "Unshuffled," 
one of the most memorable and influential routines EVER 
devised with a pack of cards. Thirty years later (and fresh off 
of fooling Penn & Teller), Paul is releasing the ultimate and 
FAR SUPERIOR version, which we call Unshuffled Kicker. This 
is now the definitive version of this classic routine. 

The effect begins just like the original "Unshuffled" -- a 
selected card is found by "unshuffling" the deck. Strange 
markings on the side of the deck slowly align to form the 
word "Unshuffled" -- written with a Sharpie marker on the 
edges of the cards. To end, the entire deck goes back into 
numerical order, culminating with the transformation of 
the word on the side of the deck, from "Unshuffled" to the 
selected "King of Hearts." 

The NEW ending is that the message on the side of the deck 
changes YET AGAIN to a message of your choosing. Paul 
used "Penn and Teller" for the wording on the side of the 
deck. You can make your own name appear, or any slogan 
or number or design you wish. 

The new ending can be added onto any deck design you 
wish, and is extremely easy to integrate into the "Un-
shuffled" routine. You receive full instructions on how to 
perform the classic "Unshuffled," as well as all the details for 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
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the new, outrageous ending for Unshuffled Kicker. 

If Penn and Teller were fooled by this, your audience will be 
as well!

MY THOUGHTS:
If you saw Paul fool Penn and Teller with this then you’ll 
know just how strong this routine is. What makes it so 
incredible is Penn has practiced this himself and so he 
knows how to do the trick - but the part that fooled him 
was ‘the kicker ending.’ I was fortunate enough to see Paul 
perform his routine live and rushed out to buy it and have 
been practicing it where it’s almost ready to perform. It’s 
one of the strongest pieces of magic you can do with a 
deck of cards. Add this new element where you can shuffle 
the cards one last time and end up with a totally different 
prediction or word on the side of the cards really makes 
this one hell of a routine. You are supplied with a tutorial 
download that explains the gimmick and how to set it up 
in detail, as well as care and handling plus the full version 
of Paul’s routine. This is definitely at the top 5 of my all time 
favourite pieces of close-up magic!! The gimmick you are 
supplied has been carefully made and there is no way any-
body would have figured it out. It is so incredibly clever and 
makes this very easy to use. If you want to learn the entire 
routine then it’s on here - but I also suggest Paul’s original 
release called UNSHUFFLED as you get a set of cards already 
made up PLUS a full length explanation on the move. The 
handling for the full routine will take practice but once mas-
tered never forgotten, and you’ll have one of the strongest 
routines you’ll ever perform. I can imagine this being done 
on a stage with a camera as well - so both for close-up AND 
stage you have an amazing routine. Again you can write 
anything you want on the final shuffle so it lends itself to 
some great performance situations from Trade-shows to 
cruise ships to promotions, etc. You could, as Paul mentions 
on the download have more than once card selected and so 
you reveal the first card, and as a kicker the final card mak-
ing it truly impossible. The method for the kicker is much 
easier actually as it’s pretty much self-working. The real 
selling point is seeing the marks all out of order then slowly 
take shape to reveal the final word. This method is what 
makes this so great. 

SKILL LEVEL - intermediate - needs to be able to faro shuffle
WHERE - perform anywhere under any condition - if you 
can put a deck of cards down then you can perform this. 
Obviously people will want to be in front of the deck to 
see the words, but you can simply turn it around showing 
everybody.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

What could be better than being able to make things appear and 
disappear at any given time? Transform an object into another, 
change the value of a bill, restore a torn card or picture... or even 
better: TURN A SIMPLE DRAWING INTO REALITY! 

With this gimmick, everything is possible, and YOUR IMAGINATION 
is the limit! 

Don't look further because it's right here, in front of your eyes! 

Whether you are standing or sitting, outside in the street, at a 
cocktail party, regardless of your particular magic style, everything 
will be possible for you. 

Discover an endless flow of creative possibilities! Are your old 
tricks stale and boring? Freshen them up with the Imagination 
Box. 

Find a card in a way that will blow your spectator's mind and make 
incredible appearances! 

Repeat your tricks as much as you'd like with the help of the pro-
vided erasable sticker. 

If you do card tricks, you will always want to carry your Imagina-
tion Box, so you can be ready to impress your audience at any 
time! 

Incredibly visual and breathtaking! The Imagination Box will do 
everything for you and will spice up your magic tricks! Keep your 
Imagination Box with you everywhere. 

No need to take your cards out of the box. They will remain inside 
it during your performance, so you can be ready to remove them 
and start a new card trick at any time! 

This tool will really change the way you perform your tricks and 
will give you new ideas every day! 
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MAPPING 
MIRACLES BY 
RALPH FELDER

4 

REVIEWED BY NICK LEWIN

An eBook download. $19.95
213 Pages - 6" x 9" - with 165 complete graphic illustrations includ-
ing 20 complete routines.

Wholesaled by Murphy’s Magic Supplies.
https://www.murphysmagic.com/product.aspx?id=60826 

This is an interesting eBook written by Ralph Felder who is a Certi-
fied Quality Engineer and a hobbyist magician. Within it’s pages 
he attempts to apply the principles of engineering and science 
to improve the creation and performance of magic. The book 
concentrates primarily on two concepts: the invention of magic 
routines and assembling them into effective magic acts designed 
to maximize audience enjoyment. Emphasis is on building acts 
tailor-made for specific audiences combined with methods to 
improve future performances.  A noble goal.

There is much information in the book that will be useful, espe-
cially to a newcomer, in their study of the art of magic. Your enjoy-
ment of the book, or ability to gain full benefit from its theories, 
will probably depend upon whether you like your artistic road 
map illustrated with flow charts and excel templates. In many ways 
the book is a nice antidote to the vaguely mystical approach that 
it so prevalent in much of literature that attempts a theoretical or 
philosophical study of magic. 

In Chapter one Mr. Felder demonstrates what he calls “Audience 
Scripts” and suggests this as a technique to employ in improving 
audience response to a magic show. I think Felder’s tendency to 
over analyze ideas is very evident in his ideas of what run through 
the mind of “A few dozen kids watching a magic show.” Maybe if 
you are working to an audience of future Certified Quality Engi-
neers, however I feel this dialogue tells one a lot more about how 
Felder’s mind works than it does the average audience’s though 
flow.

I will be honest, my mind rather “glazed over” at the author’s 
method of storing and assembling information to create tricks and 
shows from excel charts. However I then realized that for many 
years I had personally benefited from following much the same 
process with index cards. Different times require different tools 

Do not delay, watch the trailer! Your Imagination Box is waiting for 
you! 

If you dream of having a unique style, start thinking outside the 
box. With the Imagination Box, you will be on the right track! 
No special skill required 
Erasable sticker provided (whiteboard marker not provided) 
Endless possibilities (switches, appearances, T&R card/picture, 
Drawing to Reality, etc....) 
Extremely visual

MY THOUGHTS:
You receive a download tutorial and a few cards, stickers and 
something necessary to make up this trick. It’s a DYI so be pre-
pared to spend some time making this up. Once it’s made up and 
depending on how many times you use this it should last quite 
some time before the gimmick breaks and you need to remake it. 
You are supplied with extra white stickers so you could easily make 
up a few decks and have them on hand.
The change is very visual although it will always be covered by 
your hand as it happens and you DO have to be very careful of 
angle. You really want people in front and not on the sides for this 
trick. After watching the promotional trailer, which was well done, 
I thought it was more visual and it looked as though things were 
coming out of the face of the box, so I found it a little dishonest, 
even though it looked good on the trailer. That’s not to say it’s bad 
it’s just from watching the trailer you might have been expecting 
something a bit more open and visual. It’s really a tool you can use 
to change a drawing in to a small object, such as a cherry, candy or 
a bill. You can also change a word such as NO in to YES by covering 
the box. The butterfly looks good but again you have to be careful 
of angles and your handling.

It’s relativity easy to do once you have made up the gimmick, 
which will take time and care. A little handling is required to make 
it look good but overall it’s a useful tool if you have a specific idea 
in mind on what you are going to produce.

SKILL LEVEL - A little handling but just above the beginner mark 
- you’ll need to be able to hold a deck of cards and master how to 
hide objects
WHERE - You do need to watch angles. You hand covers the mo-
ment something happens, and it’s quite a bit ‘moment’ if they see 
it from the sides so this where you perform this needs to be taken 
in to consideration.

http://www.VanishMagazine.com
http://www.murphysmagic.com
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the new, outrageous ending for Unshuffled Kicker. 

If Penn and Teller were fooled by this, your audience will be 
as well!

MY THOUGHTS:
If you saw Paul fool Penn and Teller with this then you’ll 
know just how strong this routine is. What makes it so 
incredible is Penn has practiced this himself and so he 
knows how to do the trick - but the part that fooled him 
was ‘the kicker ending.’ I was fortunate enough to see Paul 
perform his routine live and rushed out to buy it and have 
been practicing it where it’s almost ready to perform. It’s 
one of the strongest pieces of magic you can do with a 
deck of cards. Add this new element where you can shuffle 
the cards one last time and end up with a totally different 
prediction or word on the side of the cards really makes 
this one hell of a routine. You are supplied with a tutorial 
download that explains the gimmick and how to set it up 
in detail, as well as care and handling plus the full version 
of Paul’s routine. This is definitely at the top 5 of my all time 
favourite pieces of close-up magic!! The gimmick you are 
supplied has been carefully made and there is no way any-
body would have figured it out. It is so incredibly clever and 
makes this very easy to use. If you want to learn the entire 
routine then it’s on here - but I also suggest Paul’s original 
release called UNSHUFFLED as you get a set of cards already 
made up PLUS a full length explanation on the move. The 
handling for the full routine will take practice but once mas-
tered never forgotten, and you’ll have one of the strongest 
routines you’ll ever perform. I can imagine this being done 
on a stage with a camera as well - so both for close-up AND 
stage you have an amazing routine. Again you can write 
anything you want on the final shuffle so it lends itself to 
some great performance situations from Trade-shows to 
cruise ships to promotions, etc. You could, as Paul mentions 
on the download have more than once card selected and so 
you reveal the first card, and as a kicker the final card mak-
ing it truly impossible. The method for the kicker is much 
easier actually as it’s pretty much self-working. The real 
selling point is seeing the marks all out of order then slowly 
take shape to reveal the final word. This method is what 
makes this so great. 

SKILL LEVEL - intermediate - needs to be able to faro shuffle
WHERE - perform anywhere under any condition - if you 
can put a deck of cards down then you can perform this. 
Obviously people will want to be in front of the deck to 
see the words, but you can simply turn it around showing 
everybody.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

What could be better than being able to make things appear and 
disappear at any given time? Transform an object into another, 
change the value of a bill, restore a torn card or picture... or even 
better: TURN A SIMPLE DRAWING INTO REALITY! 

With this gimmick, everything is possible, and YOUR IMAGINATION 
is the limit! 

Don't look further because it's right here, in front of your eyes! 

Whether you are standing or sitting, outside in the street, at a 
cocktail party, regardless of your particular magic style, everything 
will be possible for you. 

Discover an endless flow of creative possibilities! Are your old 
tricks stale and boring? Freshen them up with the Imagination 
Box. 

Find a card in a way that will blow your spectator's mind and make 
incredible appearances! 

Repeat your tricks as much as you'd like with the help of the pro-
vided erasable sticker. 

If you do card tricks, you will always want to carry your Imagina-
tion Box, so you can be ready to impress your audience at any 
time! 

Incredibly visual and breathtaking! The Imagination Box will do 
everything for you and will spice up your magic tricks! Keep your 
Imagination Box with you everywhere. 

No need to take your cards out of the box. They will remain inside 
it during your performance, so you can be ready to remove them 
and start a new card trick at any time! 

This tool will really change the way you perform your tricks and 
will give you new ideas every day! 
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An eBook download. $19.95
213 Pages - 6" x 9" - with 165 complete graphic illustrations includ-
ing 20 complete routines.

Wholesaled by Murphy’s Magic Supplies.
https://www.murphysmagic.com/product.aspx?id=60826 

This is an interesting eBook written by Ralph Felder who is a Certi-
fied Quality Engineer and a hobbyist magician. Within it’s pages 
he attempts to apply the principles of engineering and science 
to improve the creation and performance of magic. The book 
concentrates primarily on two concepts: the invention of magic 
routines and assembling them into effective magic acts designed 
to maximize audience enjoyment. Emphasis is on building acts 
tailor-made for specific audiences combined with methods to 
improve future performances.  A noble goal.

There is much information in the book that will be useful, espe-
cially to a newcomer, in their study of the art of magic. Your enjoy-
ment of the book, or ability to gain full benefit from its theories, 
will probably depend upon whether you like your artistic road 
map illustrated with flow charts and excel templates. In many ways 
the book is a nice antidote to the vaguely mystical approach that 
it so prevalent in much of literature that attempts a theoretical or 
philosophical study of magic. 

In Chapter one Mr. Felder demonstrates what he calls “Audience 
Scripts” and suggests this as a technique to employ in improving 
audience response to a magic show. I think Felder’s tendency to 
over analyze ideas is very evident in his ideas of what run through 
the mind of “A few dozen kids watching a magic show.” Maybe if 
you are working to an audience of future Certified Quality Engi-
neers, however I feel this dialogue tells one a lot more about how 
Felder’s mind works than it does the average audience’s though 
flow.

I will be honest, my mind rather “glazed over” at the author’s 
method of storing and assembling information to create tricks and 
shows from excel charts. However I then realized that for many 
years I had personally benefited from following much the same 
process with index cards. Different times require different tools 

Do not delay, watch the trailer! Your Imagination Box is waiting for 
you! 

If you dream of having a unique style, start thinking outside the 
box. With the Imagination Box, you will be on the right track! 
No special skill required 
Erasable sticker provided (whiteboard marker not provided) 
Endless possibilities (switches, appearances, T&R card/picture, 
Drawing to Reality, etc....) 
Extremely visual

MY THOUGHTS:
You receive a download tutorial and a few cards, stickers and 
something necessary to make up this trick. It’s a DYI so be pre-
pared to spend some time making this up. Once it’s made up and 
depending on how many times you use this it should last quite 
some time before the gimmick breaks and you need to remake it. 
You are supplied with extra white stickers so you could easily make 
up a few decks and have them on hand.
The change is very visual although it will always be covered by 
your hand as it happens and you DO have to be very careful of 
angle. You really want people in front and not on the sides for this 
trick. After watching the promotional trailer, which was well done, 
I thought it was more visual and it looked as though things were 
coming out of the face of the box, so I found it a little dishonest, 
even though it looked good on the trailer. That’s not to say it’s bad 
it’s just from watching the trailer you might have been expecting 
something a bit more open and visual. It’s really a tool you can use 
to change a drawing in to a small object, such as a cherry, candy or 
a bill. You can also change a word such as NO in to YES by covering 
the box. The butterfly looks good but again you have to be careful 
of angles and your handling.

It’s relativity easy to do once you have made up the gimmick, 
which will take time and care. A little handling is required to make 
it look good but overall it’s a useful tool if you have a specific idea 
in mind on what you are going to produce.

SKILL LEVEL - A little handling but just above the beginner mark 
- you’ll need to be able to hold a deck of cards and master how to 
hide objects
WHERE - You do need to watch angles. You hand covers the mo-
ment something happens, and it’s quite a bit ‘moment’ if they see 
it from the sides so this where you perform this needs to be taken 
in to consideration.
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STEVE ROWE AT THE 
CARD TABLE 5 

Live lecture download by Steve Rowe ($7.95)
2 hours 15 minutes
Available from Murphy’s Magic, Penguin Magic, Vanishing Inc. etc. 

Video at https://www.vanishingincmagic.com/magic-downloads/
live-lectures/Steve-Rowe-Live-Lecture/ 

Steve Rowe is a very personable and talented young Brit magician 
with a bunch of great ideas that he is sharing with the magic com-
munity. This two hour and fifteen-minute lecture is jam-packed 
with his novel creations. With the recurrent, and audience friendly, 
theme of candy in his routines there is a fine storehouse of com-
mercial effects on display here for the close-up worker to chose 
from. This is practical and entertaining magic of a high caliber. 

Steve has quickly become a hot figure in the magic scene and 
when you see some of his pet routines demonstrated in this video 
it is easy to understand why. Rowe's “Appear8” and “Lollypop” are 
eye candy of the highest degree and his “Signed Note Transformed 
and Restored”” is a modern classic. Steve’s Breakaway Sharpie is a 
sure-fire laugh in any performers show and particularly appealed 
to me, as did his Sweet Pen gag.

While there is no great finger flicking required to perform Rowe's 
routines there is usually some fairly intricate construction involved 
and I suspect many viewers of this lecture will choose to purchase 
the routines fully assembled. They are certainly available from mul-
tiple sources. However there is plenty of sage advice and detailed 
descriptions for the necessary prop construction included on 
the video. As a not particularly skilled, "Do It Yourself" guy, I was 
impressed at the amount of practical and useful tips that Rowe im-
parted, including a particularly neat expositions on card splitting 
and constructing flap cards.

If you are not familiar with Steve Rowe’s work this download is a 
great place to start. If you are already a fan of Steve’s innovative 
style and props, then for under $8, this download will be a bargain. 
You can enjoy the opportunity to run through the back catalog, 
and mind of a performer with style, vision and a fine sense of the 
absurd. These effects are always entertainment orientated, but 
never sacrifice keeping really strong magic first and foremost at 
their heart and soul.  

and this may be a powerful technique for someone to be intro-
duced too. Either system instills a highly beneficial precision for a 
performer. 

A major section of the book is devoted to the classification of 
the various effects possible in magic. This is a topic that was well 
covered by Dariel Fitzkee in his trailblazing book “The Trick Brain 
in 1944. To someone unfamiliar with “ with the content of Fitzkee’s 
work this might prove to be a wonderful wake up call in adding 
texture and nuance to their show.

The Appendix to the book features 20 magic routines and uses 
them to elucidate his previous theoretical study. Ranging as they 
do from Slydini inspired coin work and a “Sucker Dye Box” to a 
really nifty “Sponge Ball Spotlight Routine” they are a generous 
supplement to what is an interesting and carefully written book. 
Much of the practical performing information in the “Mapping 
Miracles” will be very familiar to the experienced performer, 
however it could be invaluable to someone in their early years as 
a performer. In fact there are very few performers who will fail to 
read this book without coming away with something useful.
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WORD UP BY VINNY 
SAGOO6 

PRICE: $19.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Magic and Mind-Reading in One Effect! 

Word Up is a completely unique effect, whereby the spectator 
mentally selects a word from a word search that is printed on 
a plastic card. The word that they are merely thinking of then 
vanishes. And what's more, it now appears on the back of the card! 
Your spectator will be literally blown away! 

At this point, you can freely hand out the card for examination and 
show the alternative words. 

MY THOUGHTS:
This is a great little piece of mentalism/magic that you can cer-
tainly put in your wallet and perform at anytime. Using the com-
mon ‘word search’ puzzle the spectator looks for a word, thinks 
of it and then their word literally disappears and ends up printed 
on the back of the card. It uses one or two little psychological 
ideas but certainly nothing too difficult to pull off and I would 
say should work every single time.  You receive two plastic cards 
with the wordsearch game on them, and these will last forever. 
You might want to put them in a plastic envelope or keep them 
in the paper envelope they came in, just to protect them. It also 
comes with written instructions as well as a video link. It is very 
easy to do, there is one sleight at the end but this is covered in the 
tutorial and if sitting at a table it’s not even a sleight. The specta-
tor is definitely want to check out the card at the end and you can 
hand them it without any worry. It’s a great little effect that will 
really leave the spectator scratching their head. I like the way it has 
combined three elements of mind-reading, vanish of a word and 
the production of the word printed on the back of the card.

ROTATIONAL BY 
SNAKE & PICCONE7 

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Making 3 different changes was a miracle... and now it's a reality! 

The most important and unique card, like the Joker, will have the 
ability to transform into the 7 of Hearts or Jack of Spades. You can 
also begin any way you'd like, in reverse or in random order. 

Here's an ingenious, automatic system that you will always want to 
take with you anywhere and enjoy the amazement of your specta-
tors. Without a doubt, you must have it in your repertoire. 
You have the possibility to make 3 changes with the same card, 
even in the hands of the spectator. 

Play with their mind and show each spectator a different number 
with the same card -- this makes them crazy! Or use this as a dem-
onstration of how 3 different "eye witnesses" often report seeing 
different things. 

You can make a double transposition, INCREDIBLE! Handling it is 
very easy. 

* Includes ready-to-use gimmick + explanatory video

MY THOUGHTS:
You receive a gimmick card that allows you to do three changes 
with it and also allows for some very clever magic.  The card is well 
made, although it is a little delicate and after using it for a while 
it started to wear out - so if you like this you might want to think 
about getting another one. I remember VORTEX magic produced a 
version a while back that enabled a card to do a few changes and 
while this one is similar in method it is different in the handling. 
You also get a link that for the tutorial and you will learn the 
handling. You’ll need to supply your own deck that matches the 
color back of the gimmick card (Bicycle) It will take some work to 
fully get the hang of it and get it looking smooth but the card is 
well thought out and makes it quite easy to do. You will be taught 
a method on how to force the card.  One of the nice feature in the 
routine is being able to place the gimmick card on the spectator’s 
hand for the change, then doing ‘something’ allowing you to hand 
them the card so they can examine it. One of the routines you 
will learn is a three card monte type routine and because of the 
gimmick it really offers a non-sleight of hand method that is quite 
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Live lecture download by Steve Rowe ($7.95)
2 hours 15 minutes
Available from Murphy’s Magic, Penguin Magic, Vanishing Inc. etc. 

Video at https://www.vanishingincmagic.com/magic-downloads/
live-lectures/Steve-Rowe-Live-Lecture/ 

Steve Rowe is a very personable and talented young Brit magician 
with a bunch of great ideas that he is sharing with the magic com-
munity. This two hour and fifteen-minute lecture is jam-packed 
with his novel creations. With the recurrent, and audience friendly, 
theme of candy in his routines there is a fine storehouse of com-
mercial effects on display here for the close-up worker to chose 
from. This is practical and entertaining magic of a high caliber. 

Steve has quickly become a hot figure in the magic scene and 
when you see some of his pet routines demonstrated in this video 
it is easy to understand why. Rowe's “Appear8” and “Lollypop” are 
eye candy of the highest degree and his “Signed Note Transformed 
and Restored”” is a modern classic. Steve’s Breakaway Sharpie is a 
sure-fire laugh in any performers show and particularly appealed 
to me, as did his Sweet Pen gag.

While there is no great finger flicking required to perform Rowe's 
routines there is usually some fairly intricate construction involved 
and I suspect many viewers of this lecture will choose to purchase 
the routines fully assembled. They are certainly available from mul-
tiple sources. However there is plenty of sage advice and detailed 
descriptions for the necessary prop construction included on 
the video. As a not particularly skilled, "Do It Yourself" guy, I was 
impressed at the amount of practical and useful tips that Rowe im-
parted, including a particularly neat expositions on card splitting 
and constructing flap cards.

If you are not familiar with Steve Rowe’s work this download is a 
great place to start. If you are already a fan of Steve’s innovative 
style and props, then for under $8, this download will be a bargain. 
You can enjoy the opportunity to run through the back catalog, 
and mind of a performer with style, vision and a fine sense of the 
absurd. These effects are always entertainment orientated, but 
never sacrifice keeping really strong magic first and foremost at 
their heart and soul.  

and this may be a powerful technique for someone to be intro-
duced too. Either system instills a highly beneficial precision for a 
performer. 

A major section of the book is devoted to the classification of 
the various effects possible in magic. This is a topic that was well 
covered by Dariel Fitzkee in his trailblazing book “The Trick Brain 
in 1944. To someone unfamiliar with “ with the content of Fitzkee’s 
work this might prove to be a wonderful wake up call in adding 
texture and nuance to their show.

The Appendix to the book features 20 magic routines and uses 
them to elucidate his previous theoretical study. Ranging as they 
do from Slydini inspired coin work and a “Sucker Dye Box” to a 
really nifty “Sponge Ball Spotlight Routine” they are a generous 
supplement to what is an interesting and carefully written book. 
Much of the practical performing information in the “Mapping 
Miracles” will be very familiar to the experienced performer, 
however it could be invaluable to someone in their early years as 
a performer. In fact there are very few performers who will fail to 
read this book without coming away with something useful.
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WORD UP BY VINNY 
SAGOO6 

PRICE: $19.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Magic and Mind-Reading in One Effect! 

Word Up is a completely unique effect, whereby the spectator 
mentally selects a word from a word search that is printed on 
a plastic card. The word that they are merely thinking of then 
vanishes. And what's more, it now appears on the back of the card! 
Your spectator will be literally blown away! 

At this point, you can freely hand out the card for examination and 
show the alternative words. 

MY THOUGHTS:
This is a great little piece of mentalism/magic that you can cer-
tainly put in your wallet and perform at anytime. Using the com-
mon ‘word search’ puzzle the spectator looks for a word, thinks 
of it and then their word literally disappears and ends up printed 
on the back of the card. It uses one or two little psychological 
ideas but certainly nothing too difficult to pull off and I would 
say should work every single time.  You receive two plastic cards 
with the wordsearch game on them, and these will last forever. 
You might want to put them in a plastic envelope or keep them 
in the paper envelope they came in, just to protect them. It also 
comes with written instructions as well as a video link. It is very 
easy to do, there is one sleight at the end but this is covered in the 
tutorial and if sitting at a table it’s not even a sleight. The specta-
tor is definitely want to check out the card at the end and you can 
hand them it without any worry. It’s a great little effect that will 
really leave the spectator scratching their head. I like the way it has 
combined three elements of mind-reading, vanish of a word and 
the production of the word printed on the back of the card.

ROTATIONAL BY 
SNAKE & PICCONE7 

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Making 3 different changes was a miracle... and now it's a reality! 

The most important and unique card, like the Joker, will have the 
ability to transform into the 7 of Hearts or Jack of Spades. You can 
also begin any way you'd like, in reverse or in random order. 

Here's an ingenious, automatic system that you will always want to 
take with you anywhere and enjoy the amazement of your specta-
tors. Without a doubt, you must have it in your repertoire. 
You have the possibility to make 3 changes with the same card, 
even in the hands of the spectator. 

Play with their mind and show each spectator a different number 
with the same card -- this makes them crazy! Or use this as a dem-
onstration of how 3 different "eye witnesses" often report seeing 
different things. 

You can make a double transposition, INCREDIBLE! Handling it is 
very easy. 

* Includes ready-to-use gimmick + explanatory video

MY THOUGHTS:
You receive a gimmick card that allows you to do three changes 
with it and also allows for some very clever magic.  The card is well 
made, although it is a little delicate and after using it for a while 
it started to wear out - so if you like this you might want to think 
about getting another one. I remember VORTEX magic produced a 
version a while back that enabled a card to do a few changes and 
while this one is similar in method it is different in the handling. 
You also get a link that for the tutorial and you will learn the 
handling. You’ll need to supply your own deck that matches the 
color back of the gimmick card (Bicycle) It will take some work to 
fully get the hang of it and get it looking smooth but the card is 
well thought out and makes it quite easy to do. You will be taught 
a method on how to force the card.  One of the nice feature in the 
routine is being able to place the gimmick card on the spectator’s 
hand for the change, then doing ‘something’ allowing you to hand 
them the card so they can examine it. One of the routines you 
will learn is a three card monte type routine and because of the 
gimmick it really offers a non-sleight of hand method that is quite 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=Xs_DcmrSxks
http://www.youtube.com/watch?v=v4EtCuSq6vw
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PERPLEXE BY CRISS 
SMITH8 

different. 

This gimmick has quite a lot of potential and the tutorial will help 
give you routines you can do straight away, but for the card expert 
I think you will come up with quite a few other ideas yourself.  
Very well thought out, extremely well made gimmick and clever 
handling for strong magic.

PRICE: $24.95
AVAILABLE: All magic dealers
WHOLESALE: wwwmurphysmagic.com

A visual color change that can be seen to happen right under the 
spectator's nose. 

You can use this effect in any setting or condition. 
Your spectators will see the card visually change right before their 
very eyes. 

PERPLEX v2
This version of PERPLEX can be used in a different way to create an 
invisible switch between 2 playing cards. This lends itself to some 
great applications and killer effects! 
A very powerful and convincing switch to add to your magic 
arsenal. 

Desirous 
A single playing card is chosen and then placed back into the 
center of the deck. Once the top card is shown being a different 
selection and left face up protruding away from the deck, you give 
your spectator half a second to visually see their card change into 
their first selection. 

'Eye Popping Magic at Its Best' and a very worthy 'Ambitious Card 

Routine' to add to your set. 

Chameleon
A selected red card can be shown, signed and placed face down 
into a red face-down deck. Whilst you leave the red deck tabled 
and never touch it, the spectator can fan the cards out to discover 
that their signed selection has turned face up! You add an extra 
kicker by showing the signed selection has changed to having a 
blue back color. Sit back and take your applause. 

Will to Gleason
A really nice Sandwich routine. Two red Jacks are produced, 
which you leave to one side. The spectator then chooses a card 
and leaves it lost in the middle of the deck, which could then be 
shuffled as much as they want. Now the two red face-up Jacks, 
from the table, are placed back into a face-down deck. With only 
a few words, you elegantly spread the deck and the spectator's 
selection is caught between the two red Jacks. 

Deliverance
This effect is a really nice Ace Assembly, where four Aces can be 
seen tabled and one card is then selected. This card can be left 
face down in a face-up pack of cards fanned out on a table in 
full view. The four Aces are then shown face up, and one of the 
Aces turns face down. The suit of the Ace matches the suit of the 
selected card. After a short pause, the two cards instantly change 
places with each other! 

Octopus Force
With a few really cool shuffles and cuts, a card is seemingly freely 
chosen. This force can be applied to any effect and looks awesome.
 
MY THOUGHTS:
This is a 45 minute DVD that teaches you a move that is extremely 
visual and well worth learning.  The move itself is quite easy to 
do, for some it will take a bit of work but if you are used to work-
ing with cards this shouldn’t take too long. It’s a very deceptive 
move and is a very visual card change. The secret of doing this 
perfectly is timing and this is what would take a bit of work. I had 
this looking pretty good within 10 minutes and now I can’t stop 
doing it. It’s one of those moves I could throw in to any of my cur-
rent routines. Perplex 2.0 is similar in handling however it’s a card 
change that happens as you place the card on the table and used 
quite a lot during the routines. Chriss has included a few routines 
that show you how to use the technique and I love the idea of us-
ing this for an Ambitious card style routine.  Some of the routines 
taught will require a bit more practice as you’ll need to learn how 
to do passes, double lifts, etc. You will also learn a really neat force 
called The Octopus Force which is very deceptive. For those that 
like card moves you’ll love this sleight. With a little bit of work I 
am sure most can have it looking as good as Criss in a pretty short 
time.

http://www.VanishMagazine.com
http://wwwmurphysmagic.com
http://wwwmurphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=2I9G5xkpSI4
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AcademyOf MagicalArts.com

Sunday, April 22
Open to the Public/Doors Open at 6 p.m./Show at 7 p.m. 

The Historic Orpheum Theatre, Downtown Los Angeles
Post-Show Party at the Magic Castle (ages 21+)

For Tickets & Event Info., Visit …
magiccastle.com/awardsshow2018

(Ticket Includes After Party)

Honoring David Copperfield
& an Array of Magic’s Best

Hosted by Emmy Award-Winning 
Actor, Comedian & Magician Larry Wilmore

Celebrating 5 Decades of Illusion & 
Featuring a Global Showcase of All-Star Performances

http://magiccastle.com/awardsshow2018
http://MagicalArts.com
http://www.magiccastle.com/awardsshow2018/

