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Internatonal Magic Magazine
VANISH

It was another very sad month for magic as we lost Ricardo Francisco Rouca 
aka Fantasio - the man who influenced magicians around the world with his 
appearing and vanishing candles and canes. I don't know of any magician 
who has not used, at one time or other, one of Fantasio's props whether it 
be a cane, candle or his color changing lighter. Fantasio was the first person 
to manufacture collapsable and appearing plastic candles and canes as can 
be attested in this letter he wrote on his website:

"Since the obituary of Mr.Werner Geissler-Werry, which was published in the 
September 2000 issue of MAGIC Magazine, I have had the displeasure of 
reading several other articles"falsely" stating that Mr.Werry of Germany had 
made Canes and Candles using coiled plastic long before I (Ricardo Fantasio) 
did.

After an intensive investigation by magic historians in Germany, I can state and 
assure that I, Ricardo Fantasio manufactured and performed the plastic Canes 
and Candles two years prior to Mr.Werry.

As proof, I state that I had a full page ad in the "Linking Ring", the official 
magazine of the IBM, Volume 47-No.9 of September 1967. Mr.Werry's earliest 
ad was in his own magazine published in October 1969 offering as "New" his 
Candle Sensation. It was made of an off white plastic only. He did not offered 
plastic canes until 1971.

I also own copyrights of my products. Furthermore, in July 1968, I won 
"four" first place prizes at the IBM and SAM Conventions for the "Triple Color 
Changing Cane" and "Candelabra".

The name Fantasio will long be remembered for his creativity, quality 
props, wonderful performances and his immense contribution to the world 
of magic. 

Our November feature story is about an amazing Canadian magician I 
saw perform at an IBM convention about 25 years ago. I will never forget 
his incredible presentation as he produced and magically transformed 
colored doves leaving his audience truly spellbound. James Cielen has 
spent the majority of his career working on cruise ships and is a regular on 
the Holland America Cruise Line. He continuously brings in high ratings 
and both the passengers and cruise line love him. To keep working in 
the same industry that long you have to be doing something right. Steve 
Hocevar was able to join James on a cruise and get an exclusive interview 
for VANISH.

This month I will be visiting various cities and conducting interviews for 
upcoming feature stories in VANISH. We are always on the look out for 
somebody exciting and different. Please let us know.

CANES AND CANDLES

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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Fantasio, Ricardo (pronounced fahn-TAH-
zee-oh) (Buenos Aires, Argentina: 3 Oct 
1936 - October 30th 2017)

Stage name of Ricardo Roucau since 1961. 
Learned in 1943 from a magic set. Pro 
performer since 1957, working cabaret, 
stage, & manip, initially as "Ricardo", then 
"Larry". Moved to USA in 1961, becoming 
"Fantasio". Worked internationally, 
sometimes with wife Monica (born 
Margarita) as assistant, playing the Ed 
Sullivan Show (5 times), Latin Quarter, 
Radio City Music Hall (1969), Desert Inn, 
Hollywood Palace, etc.

Toured Latin America 1974-76. Famous 
since 1967 for his line of coiled plastic-
sheet props, beginning with the Fantasio 
Cane, which he now manufactures in Coral 
Gables, Florida. Many awards, including 
1983 CMI Order of Magic Lamp. 1991 SAM 
Hall of Fame.

Recently added a comedy magic act as 
"Señor Funtasio". 1995 Dragon Award 
for Fantasio & Monica. Father of "Jackie 
Fantasio". Invented over 150 effects. 
Wrote Magic with Canes (1979, 70pp). 
Articles in Magic Manuscript, Linking Ring, 
Genii, MUM, Magic Info, & Journal de la 
Prestidigitation. 2 videos (2nd in 1988).

Wrote Magic with Canes & Candles (1990, 
94pp). See also David Ginn, Fantasio Book 
(6 vols, 1971-1982). Video (1989). TV bits. 
(LR6/96; Magic6/95; MUM1/92; NT8/66; 
Wh2)

NEWS

The goal of this set is to blend two creative 
arts together for an enriching, entertaining 
and educational experience.

Fans of LEGO brick-building will be intro-
duced to the art of magic as they embark 
on a journey into the colourful world of 
conjuring & prestidigitation in the "History 
of Magic Museum".

The "History of Magic Museum" is a histori-
cally accurate magic-themed three-storey 
building that highlights some of the great-
est illusions and magicians in the history of 
magic.

It is highly detailed with numerous LEGO 
replicas of authentic magic & illusion props 
used by illusionists from the past to present 
day.

There are more than half a dozen play 
features and removable brick-built illusion 
displays.

LEGO MAGIC MUSEUM
CAST YOUR VOTE

There are three levels to the museum and each is filled with special magic memora-
bilia such as The close-up magic wall that features a portrait of "The Professor" Dai 
Vernon and various close-up magic props such as cards, silver coins, a set of copper 
cups & balls and his "Master Fellowship" award from the Academy of Magical Arts 
(1968). There are also three mini illusions including the Zig-Zag,  Sword Suspension 
and Sawing Through A Woman.
To cast your vote click on this link: https://ideas.lego.com/projects/8457f73a-9844-
4e51-8161-165a2e6a11ee
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MARVIN'S MAGIC
CELEBRATING 30 YEARS 

A bad disappearing act! Magician to the stars reveals Meg Ryan was caught trying to hide 
from punters at his theatre... while Jamie Lee Curtis told him a VERY rude story.

His theatre has played host to some of the biggest stars in Hollywood.

And Los Angeles magician Steve Spill has found himself caught up in more than a few 
sticky situations over the years as a result.

One of the most bizarre occasions was when Meg Ryan decided to treat her son to a magic 
show at his Magicopolis venue, but attempted to go incognito in the most conspicuous of 
fashions.

This week Marvin's Magic celebrates the 
30th Anniversary of Marvin's Magic.

We have gone from strength to strength 
during that time with our products 
available in 64 countries worldwide.

Marvin has just returned from Shanghai 
where he launched his range in China 
which meant big presentations and 
shows at distributors conference and 
industry awards evening. 1400 non 
English speaking audience...a new 
experience relying on technology for 
simultaneous translation as well as all his 
experience and of course visual magic!

The innovative Marvin's iMagic won top 
awards in several countries combining 
traditional magic with smart phones and 
tablets.

Marvin has recently been elected Vice 
President of The Magic Circle.

He said: 'Meg and then husband Dennis 
Quaid attended our show with their 
young son.

'Her visit coincided with the opening of 
You’ve Got Mail and Meg was red hot 
famous, but not up to being recognized 
by her throngs of adoring fans at a 
magic show.

'They were secretly smuggled into the 
theatre in the dark. When the house 
lights came up at various moments 
in the show she quickly hid by laying 
down behind the seats, then she’d pop 
up again in the dark.

'A cute trick, but it didn’t work, and 
Word quickly got around she was in the 
house.

The likes of Jennifer Garner, Chris Rock, 
Joan Rivers and Neil Patrick Harris are 
just a few of the celebrities who have 
attended his show over the years.

Read more: http://www.dailymail.co.uk/
tvshowbiz/article-5010829/Magician-
says-Meg-Ryan-hid-punters-theatre.
html#ixzz4xOPPiH71 

STEVE SPILL
CELEBRITY  STORIES
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BEHIND THE SCENES
DOUG BENNETT

THERE'S NO TIME LIKE AUDIENCE TIME

In case you haven’t heard, Jerry Seinfeld’s new special, “Jerry 
Before Seinfeld”, just dropped on Netflix. This is great news for 
aspiring comedy magicians. Heck, even if you do a serious 
silent manipulation act (not that there’s anything wrong with 

that) you need to watch this special.

Right now you’re probably thinking, “So, I watch this Seinfeld spe-
cial and …yadda, yadda, yadda…suddenly I’m a better magician?” 
To which my answer is, “Yes!” But that can only happen if you take 
this very funny show’s seriously simple secret to heart. 

At the risk of sounding like a late-night infomercial, this secret 
is literally worth bazillions of dollars. Just ask Jerry Seinfeld. And 
right now it’s available absolutely free with your Netflix subscrip-
tion. And if you’re bumming Netflix off a friend’s account (and who 
isn’t these days?) this career-changing secret is actually cheaper 
than free.

Just what is this secret? No, it’s not the “Puffy Shirt”.* It’s not a “Muf-
fin Tops”.** It’s not even a sure cure for “Shrinkage.” *** It’s…wait for 
it……Audience Time. 

Let me explain in sentence so long that David Blaine couldn’t even 
hold his breath while reading it:

“Jerry Before Seinfeld” is a comedy special wherein you laugh 
practically non-stop as Jerry explains what took him from his days 
as an unknown wannabe comedian doing free open-mike sets at a 
club called “The Comic Strip”, in seedy 1970’s New York, to his May 
6, 1981 debut appearance on The Tonight Show Starring Johnny 
Carson---a right of passage that was every comedian’s dream (not 
to mention the dream every magician).

Yeah, I hear you. Jerry Seinfeld is a comedic genius. But he still had 
to pay his dues. And he did that by moving into a crummy cracker 
box of an apartment in downtown New York so he could get up in 
front of an audience, night after night, and hone his craft. And if 
you really want to be a better magician, you need to do the same. 
This isn’t to suggest that you don’t need to practice and rehearse 
in front of a mirror. That goes without saying. But if you ever want 
to get better, at some point you need to put yourself in front of an 
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audience. After all, it’s the audience that ultimately decides which 
moments in your show work, and which ones still need work.  

To that end, here are some pointers for getting yourself in front of 
a live audience as often as possible, and for making the most of 
every opportunity.

NOTE: What follows is based on the assumption that you have done 
all in your power to make your act as good as it can possibly be before 
you audience-test it. This means that you have a good script (consult 
a magic script writer if this is not your strong suit) you’ve got your lines 
down cold, and you’ve rehearsed to the point that doing your show or 
routine sans audience is second nature.  

BE WILLING TO WORK FOR BURGERS
In those early years, Jerry Seinfeld starved all day, did his free set 
at “The Comic Strip” at night, and they gave him a hamburger for 
dinner. But it was never about the burger. It was about trying out 
material to see what worked and what didn’t, and letting the audi-
ence be the ones to make that call. That’s because Jerry Seinfeld 
had a hunger to perform. An insatiable hunger fed by the dream 
to be a professional comedian.

No matter what type of magic act you do, the lesson is the same. 
The next time you put in “mirror time”, you might want to stop and 
ask yourself how hungry you really are. If this sounds like a good 
idea then I can tell you right now that you are not nearly hungry 
enough. Being hungry is about doing, not wondering if it’s time to 
start doing.

GET CREATIVE
Having dabbled in mentalism I deduce that you are about to give 
me the excuse that there aren’t enough opportunities for you to 
perform in your area, let alone for free. Trust me on this, if you are 
truly hungry---and a little creative---you will find those opportuni-
ties. Or they will even find you.

What does getting creative mean? It means coming up with a list 
of every possible place you can think of that might want to have a 
magician, and then contacting the decision makers of these places 
personally to see if they will let you come and perform for free. It 
means putting it out there to your friends and family members 
that you are working on your act and would they happen to know 
of an opportunity that might get you some audience time. 

BE HUMBLE AND WILLING TO GET OUT OF YOUR COMFORT 
ZONE
A lot of magicians believe their own press, feeling that they’re too 
good to perform anywhere other than a legitimate theater. That’s 
unfortunate because it dramatically limits the opportunities to 
perform in front of actual people. 

I know one magician who was so bent on getting audience time 
that he broke his show down into 7-10 minute segments and 
performed one of those segments every Monday at comedy clubs, 
coffee shops, little cafes, any place that had “open mike night”. As a 
result he was able to try out new lines and bits on a regular basis, 
and his show improved dramatically because of it. He even got 
invited back for paying gigs.   

Another magician I know volunteered to perform at assisted living 
facilities in his area. In particular those facilities that had residents 
who could still get around and whose cognitive abilities had not 
yet been compromised. Choosing the more visual and easy to fol-
low pieces from his show, this magician went into these facilities 
not knowing what to expect. What he found were folks who were 
eager to be entertained and who had an appreciation for live en-

tertainment. As a result, his show got better. And he told me that 
he also got better, as a person.

RECORD YOUR LIVE PERFORMANCES
Every time you perform in front of any live audience you have the 
opportunity to learn something. But you don’t always learn while 
you’re engaged onstage. That’s why recording every show you 
do from one point of view with a camera mounted on a tri-pod 
is incredibly important. As you watch yourself perform over and 
over on video you will gain some powerful insights, like the fact 
that you hate watching yourself perform on video.  You’ll also see 
first hand which jokes and bits land, and which ones fall flat. Which 
tricks are foolers, and which ones bring out your best personality 
traits. You’ll also get to re-experience, to some degree, the tran-
scendent, adrenaline-fueled rush that comes when a live audience 
responds to your magic. And what could be better than that? 

Do all of the above and you’ll find yourself getting more and more 
audience time, and eventually, more and better bookings. In the 
meantime, keep plugging away. You may not get your own Netflix 
special, but who knows? Some night after you finish your set in 
some sketchy downtown dive, the manager just might offer to buy 
you a burger. 

* “The Puffy Shirt” was episode 2 of Season 5 of Seinfeld
** “The Muffin Tops” was episode 21 of Season 8 of Seinfeld
*** Shrinkage was a subplot of “The Hamptons”, Season 5 Episode 
21 of Seinfeld

Need help scripting an audience-ready routine? You can contact 
Doug at: Dougbennettmagic@gmail.com
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BEHIND THE SCENES
DOUG BENNETT

THERE'S NO TIME LIKE AUDIENCE TIME
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than free.
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fin Tops”.** It’s not even a sure cure for “Shrinkage.” *** It’s…wait for 
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as an unknown wannabe comedian doing free open-mike sets at a 
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6, 1981 debut appearance on The Tonight Show Starring Johnny 
Carson---a right of passage that was every comedian’s dream (not 
to mention the dream every magician).

Yeah, I hear you. Jerry Seinfeld is a comedic genius. But he still had 
to pay his dues. And he did that by moving into a crummy cracker 
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front of an audience, night after night, and hone his craft. And if 
you really want to be a better magician, you need to do the same. 
This isn’t to suggest that you don’t need to practice and rehearse 
in front of a mirror. That goes without saying. But if you ever want 
to get better, at some point you need to put yourself in front of an 
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audience. After all, it’s the audience that ultimately decides which 
moments in your show work, and which ones still need work.  
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TAMARIZ
JUAN MAGIC

FROM MY

HEART

APPROPRIATELY NAMED, MAGIC FROM MY HEART SHOWS US WHY JUAN TAMARIZ IS CONSIDERED TO BE 
THE GREATEST MAGICIAN IN THE WORLD. HE CARES ABOUT ALL NUANCES HE'S PURPOSELY PLACED INTO EACH 

MOVE, TO ACHIEVE AUDIENCE REACTIONS THAT GO BEYOND AMAZEMENT. HIS HEART IS TRULY INTO IT, AND 
YOU WILL SURELY BENEFIT FROM THIS IN HIS NEW 5 DVD COLLECTION. 

PEGANIRP MAGIC

MAGIC
WAREHOUSE

MAGIC & SUCH

MJM MAGIC

HOCUS-POCUS

http://www.qualitymagicsites.com
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PRODUCT HIGHLIGHT

PERSONALISED
MAGIC DVD

PAUL ROMHANY

IT HAS BEEN 14 YEARS SINCE THE VERY FIRST DVD I PRODUCED FOR 
MAGICIANS USING THIS CONCEPT. SINCE THEN I'VE PRODUCED 
SEVERAL MORE AND THIS IS THE VERY LATEST. 

THIS IS DESIGNED FOR MAGICIANS WHO WANT TO HAVE THEIR OWN 
PROFESSIONALLY PRODUCED TEACHING DVD TO SELL AFTER SHOWS, 
OR USE AS GIVE-AWAYS AT PARTIES. 

THERE ARE TEN EFFECTS TAUGHT ON THIS DVD, ALL IN WHITE GLOVES 
WITH MUSIC - NO TALKING. THIS IS A TWO CAMERA SHOOT FILMED 
IN A STUDIO SO THE QUALITY IS MUCH HIGHER THAN THE ORIGINAL 
VERSION.

IF YOU'VE EVER WANTED YOUR OWN PRODUCT TO SELL TO THE 
PUBLIC THIS IS THE BEST WAY TO GO.

After the huge success of DVD1 and 2 
magicians have been asking when a 
brand new one will come out - well here 
it is…

 We bring you the ultimate marketing 
tool for magicians.  Find out why so 
many top professionals are using this 
DVD to sell their own personalized magic 
teaching DVD and making their money 
back from this product and more.

This DVD is used by cruise ship 
magicians, birthday party magicians, 
stage magicians and even trade show 
magicians who want to sell or have a 
product to use as a special give-away.

Once you receive your original master 
copy you own the DVD and can produce 
as many as you want for as long as you 
want, you can sell them for as little or as 
much as you want.

Throw away the old coloring magic books 
you used to sell after your shows; finally 
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there's something for today’s market that will 
make you money! 

What you receive is a custom made master DVD 
which will have your name, web site, photo and 
logo and any video you want on the menu page 
of the DVD. You own the master DVD and can 
produce as many copies of the DVD as you like, 
either professionally or on your home computer. 

If you were to go in to a studio and record your 
own "Magic Teaching DVD" it would cost you 
thousands of dollars. We have done all the work 
for you! 

The DVD has ten effects in all, for ages 8 and up. 
The magic is taught using white gloves so you see 
no hands, and everything is backed by especially 
written music. No voice-overs and no faces ... this 
really is the ultimate DVD for any magician who 
wants to sell a product after their shows or use a 
personal product giveaway. The more you send 

“  
THIS IS TOTALLY ONE 

OF THE BEST REAL 
PRODUCTS TO COME OUT 

FOR MAGICIANS IN A 
LOOOOONG TIME! " 
- DAN SPERRY 

us the more we can include on your 
DVD.

Effects taught:

COIN IN BOTTLE
PENCIL THRU BILL
CARD WARP
SUSPENDED NOTE
PAPER BALL MSTYER
RING ON ROPE
MOVING RING
FLOATING PENCIL
TRAVELLING COIN
MAGIC PRINTING
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IT'S SO EASY TO GET STARTED

1) After you purchased this product simply DROPBOX 
your photos, logo, web address and anything else you want 
to appear on the DVD. If you send A LOT of photos we’ll 
create a photo gallery on your DVD as well. (dropbox to 
editor@vanishmagazine.com

 

2)  We will produce your own Master Copy of this DVD

3)  Once you receive your Master Copy you can get 
them professionally copied or do it on your own computer, 
simply design your own cover sheets using any computer 
printing program. We recommend KUNAKI.COM where 
you can get these made for as little as $1.00 US per DVD 
- remember people are selling these anywhere from $10 - 
$25 after shows, cruise ships, etc. 

PLEASE KEEP IN MIND - we will produce a MASTER COPY 
of the DVD that is personalized JUST FOR YOU. It looks as 
though you went in to a studio and taught some really cool 
tricks. You will be sent THE MASTER DVD and what you do 
with it is up to you. You can sell them for as little or as much 
as you like.

"I received the DVD and I had the opportunity to watch it. The 
editing, trick explanations and overall production quality are 
better than I expected. Thank you for a great product. Most 
magicians I know, that do 'back or room sales' would have no 
problem investing 3-4 hundred dollars in a quality product 
that will return their money as quickly as your DVD!" - Glenn 
Strange 

"This is the best thing that has come along in a long time. Your 
product is worth every penny ... to be honest ... it's worth way 
more than you are selling it for. Your DVDs are a goldmine." - 
Cody S. Fisher, MUM Magazine 

"The return on this DVD has been incredible. In only two weeks 
I was able to sell over $1000 worth of DVD's after my shows. 
The quality of your product is fantastic ... thanks so much!" - 
Gilbert Green - professional magician 

"If you want to make extra money at every gig...sorry...easy 
extra money, then you need this. It is professionally produced 
and very high quality. This is so much classier and longer 
lasting the coloring books so many magicians sell and the DVD 
is enjoyable for the whole family. I cannot imagine anyone not 
loving this." TC Tahoe - 

PRICE: During the month of November 2017 there is an 
INTRODUCTORY price of only $150 for your own MASTER 
DVD. After that the price will go to the regular price of $250. 
Remember if you were to produce this yourself and go in to 
a studio you would pay thousands of dollars.

AVAILABLE FROM: www.paulromhanymagic.com

mailto:mailto:editor@vanishmagazine.com
http://www.paulromhanymagic.com
mailto:editor@vanishmagazine.com
http://KUNAKI.COM
http://www.paulromhanymagic.com
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He is amazing! James Cielen, a young magician from 
Winnipeg, Canada, known for his outstanding dove 
act, was quickly becoming a rising star in the late 
1980s. At the age of 22, Cielen was awarded the 

highly coveted Gold Medal International Award of Excellence 
in Stage Performance by the International Brotherhood of Ma-
gicians. The Gold Medal recognizes exceptional ability in stage 
magic. It is the most prestigious stage magic award in IBM 
competition and is rarely awarded.  In fact, prior to Cielen, the 
Gold Medal had only been awarded on two other occasions. 

The following year, Cielen was once again honored for his 
magical artistry.  This time as the recipient of the People’s 
Choice - Siegfried and Roy’s Gold Lion Award at the Las Vegas 
Magic Seminar. 

Cielen was suddenly in demand and went on to perform 
around the world, including on numerous television shows 
and appearances at several major magic conventions.  At the 
same time, he was featured on the covers of the both the IBM 
and SAM magazines.  Cielen was even featured on a Magic 
Hands Stars of Magic poster. Not bad for a kid from Winnipeg 
is his 20’s.

However, after just a couple of years of short-lived notoriety, 
Cielen seemed to drop from the magic scene.  So, what ever 
became of James Cielen? Did he disappear?
Well, James Cielen is a little older now and, although still 
performing, he is one of the best-kept secrets in the world of 
magic.  

FEATURE

Chances are that you haven’t heard his name for a while, unless 
you’ve been fortunate to catch his show while vacationing on the 
high seas.  For the past 30 years, Cielen has been travelling the world 
and headlining on luxury cruise ships.  For the last 22 years, he has 
enjoyed only one client – Holland America Line. He calls it the “great-
est gig in magic.” 

Cielen has since retired his dove act in favor of show-stealing Pomer-
anian dogs. His show has evolved to become high caliber and fast 
paced featuring illusions, manipulation and comedy magic, which 
combine to produce a show that you would expect to find on the 
finest stages of Paris or Las Vegas.  It’s no surprise that James Cielen 
is one of the top-rated performers at Holland America Line.

For most of the year, Cielen is away from his home in Las Vegas, 
sailing on some of the most modern and impressive ships the cruise 
industry has to offer.  While at sea, he performs only one or two days 
a week and the rest of the time he enjoys the status of an onboard 
guest, with privileges that include first-rate accommodation, fine 
dining and lots of time ashore.

I recently interviewed James Cielen onboard Holland America’s MS 
Zuiderdam while sailing the Caribbean, and he is as delightful in 
person as he is captivating on stage.
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FEATURE

Seeing all these magicians each year at the fire department 
Christmas party, did that influence you to start buying magic tricks?
Cielen: I read a lot of magic books. I would see the magicians and try to 
figure out the tricks and by the time I was 10 years old, I was actually 
meeting all these magicians. As I said, my Dad would bring me back 
stage and that definitely had an influence on me. 

So, at 10 years old did you considered yourself a magician?
Cielen: I was doing shows for my school. So, I suppose at that point I did. 
That was my first performing experience.

Was there a magic shop in Winnipeg?
Cielen: No, we there were no magic shops in Winnipeg back then. I 
had to get my effects by mail order from Mickey Hades Enterprises in 
Calgary or Phil Matlin’s Perfect Magic in Montreal. Also, often the older 
magicians in town would sell off their old props. I got a lot of props 
made by Owens and Thayer, before I ever knew their value thanks to 
Richard Haldane, a well-informed local magician.

Steve Hocevar is a corporate magician from Vancouver, 
Canada and recently spent a week cruising Caribbean 
where he was able to get an exclusive interview with 
James Cielen. 

James you are originally from Winnipeg, 
Canada. Is that where the magic began for 
you?
Cielen: Yes, it did. My Father was a fireman 
and each year the fire department would 
have a staff Christmas party for the children.  
My Dad was a rather gregarious fellow 
and a great public speaker and, as a result, 
he would MC the show each year. Every 
Christmas party always had a different 
magician performing, and after the show my 
Dad would take me back stage to meet the 
magicians. I would show them my tricks and 
they would correct me (laugh). They would 
show me what I was doing wrong and then 
show me better ways to do things.

Did seeing your Father on stage influence 
your desire to become a performer? 
Cielen: As a kid, seeing my Dad on stage - 
talking in front of a huge audience - in a big 
old Vaudeville theater, convinced me that I 
could walk on stage and talk. It was no big 
deal for me to go on stage.

Was your Father a magician?
Cielen: He was not a magician. He had 
been in broadcasting a little bit and had 
a great speaking voice. He was a fireman, 
but he could easily walk on stage and be 
comfortable in front an audience. I really 
believe I inherited that ability from him.

INTERVIEW WITH
By Steve Hocevar

JAMES CIELEN
"Vanishing out to sea doesn't always work. We 
met 20 years ago,  accidently, in a parking lot, in 
Shanghai China. What are the odds of meeting in a 
city of 24 million people?  Ironically,  we lived only a 
few miles apart in Las Vegas. Since then James and 
I have been great friends and I always look forward 
to sharing magic and stories of our world travels. "
Greg Gleason

Who was your competition in 
those early days?
Cielen: There were certainly other local 
magicians. I was doing escapes and 
my friend Dean Gunnarson was doing 
some escapes. I was also doing sleight 
of hand and Dean was doing birds. 
We kind of flipped flopped and then 
he really went heavy into the escapes 
and I got into birds and kept going 
that route. Dean ended up working for 
another agent in town, and he would 
work all the bars and nightclubs with 
the escape act. I went on to working 
more corporate shows with the Dove 
act

You went on to University and still continued 
to perform?
Cielen: While I was studying at University, it was 
nonstop performing. I was performing close up 
magic two hours a night, six nights a week at a 
hotel that catered to corporate guests. There were 
lots and lots of gigs and I would be performing 
and developing my act with the birds everywhere. 
It didn’t matter if it was a proper theater; I was 
doing the bird act in people’s houses.

At the same time, you were studying at 
University?
Cielen: Yes, I managed to get through the 
University of Manitoba with a Bachelor of 
Commerce degree with Honors, specializing in 
marketing.

What about a magic club?

Cielen: Oh yeah, we had a magic 
club. Actually, there were two 
magic clubs in Winnipeg.  I joined 
when I was very young. I don’t 
think they wanted to let me join 
because I was so young, but then 
they saw what I could do and al-
lowed me to join. I think I was 14 
years old. Now, I am a life member 
of both the IBM Ring 40 and the 
SAM Magic Circle Seven Assembly.

Who were some of your contemporaries back then?

Cielen: We had people like Mel Stover, Brian Glow, Steve Chmara and Dean Gunnarson. Mel would travel all over the world to con-ventions and come back and tell us about new effects he saw and the different guys he had been hanging out with. If I was work-ing on a new move, he knew what the move was. He couldn’t necessarily do it, but he could help me to do it, because he had seen the guys who did this stuff and he was very well read.

While you are in high school, you 

were getting lots of gigs and honing 

your skills…
Cielen: By the time I was finishing high 

school and going into university, I was 

doing 150 shows a year. In high school, 

I would make $700 - 800 in a weekend.

Did you have an agent at this time 

and, if so, how to you find him?

Cielen: Yes, his name was Len Andree. 

He had been an established enter-

tainer in Winnipeg and had started 

his own agency. I can’t remember 

how Len learned of me, but I think he 

called me up with an offer for a gig. 

My parents told me to work with him 

because they considered him to be a 

great entertainer. So, I did and after 

that first show, he started booking me 

for everything you could imagine. Any 

corporate event coming through town 

would call his agency. So, I was kept 

busy doing tons of shows.
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In 1988, your star starts to rise 
as a professional magician. You 
were awarded the IBM Gold Medal 
International Award of Excellence for 
what you are now famous for, your 
bird act…
Am I correct, that the Gold Medal had 
only been awarded two times prior to 
your win?
Cielen: Yes, Lance Burton was awarded it 
in 1981 and Howard Hale in 1985.  

The next year, again for your bird act, 
you win the Siegfried and Roy Golden 
Lion Award for the People’s Choice…
Cielen: Yes, that was in 1989 at the 
Steven’s Desert Magic Seminar held at the 
Tropicana Hotel in Las Vegas.

Let’s take a step back, how did your 

bird act evolve?

Cielen: When I was young I attended 

a lecture on bird magic at a magic 

convention. I was exposed to the basic 

methods of it. When I was in high school. 

I saw Lance Burton perform on the 

Tonight Show with Johnny Carson. I 

said to myself, “I can do that.” I went out 

and bought some birds and promptly 

found out that I couldn’t do that. But, 

after working at it for a long time, I put 

together an act with colored birds.

At what point, did you decide that you 
wanted to take your bird act to compete at 
the IBM convention?

Cielen: I had attended an IBM convention three 
years earlier and I saw the type of acts that would 
be there; I knew what I would be up against. So, I 
think the summer of 1987 was when the colored 
birds started. I was doing shows with colored 
birds for lay audiences. Although the Gold 
Medal show was for magicians, the act had been 
originally created for lay people. 

Do you remember where you first performed the bird act?
Cielen: It was for the Magician’s Society of Winnipeg at their annual show. 
They would sell tickets to the public and we performed in a small theater 
in the city.

In the six or seven years that you were developing your bird act 
prior to winning the Gold Medal, who were your influences?
Cielen: Lance was always a big influence and I have to include Johnny 
Thompson (The Great Tomsoni), he was so perfect with his dove 
productions.

At some point, you decided that you didn’t want white birds and 
that you wanted colored birds. How did that come about?
Cielen: I had spent time at the beach and I developed a dark tan and 
thought that I would look good in a white tuxedo. It then occurred to me 
though that white birds would not show up to well against a white jacket, 
so I needed colored birds. I sat down at the table and starting making 
notes on what types of tricks I could do with colored birds. I was just 
brainstorming and came up with the effects that I did in that show.

"James is one of my 
favourite performers and 
his bird act is simply one 
of the best I have seen. I 
watched him over and over 
when I was working on my 
act as insperation and a 
mark of the level I needed to 
get to. Truly a gold winning 
performer."  Greg Fewin
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And you go on to take the prize…
Cielen: To my surprise, because Brett Daniels and 
Jonathon David Bass were both competing and 
they had first and second from the preliminary 
judging. Then in the evening judging, half of the 
theatre was lay people, the wives of the magicians. 
They’re the people I work for and so the audience 
reaction that I am going to get is a legitimate reaction, 
it is not magicians looking at methods or things like 

that. You can’t take the attitude that they are magicians; 
they are going to know how it works, because a lot of 
them don’t. They might have a basic understanding, but 
not the nitty gritty. 

So, that’s where it starts and 27 years 
later, you and I are sitting in one of the 
lounges onboard the beautiful Holland 
America Line cruise ship ms Zuiderdam. 
How long have you been with Holland 
America now?
Cielen: The first five years at sea were with 
various cruise lines and I have been with 
Holland America Line for the past twenty-
two years.

You have been performing on cruise 
ships nonstop without a break for 
almost 30 years…
Cielen: Yes, with the exception of a few 
weeks vacation each year.

You go the IBM convention and what happens?
Cielen: Well, I didn’t think I was going to win. I saw Brett Daniels 
(laughter), well I thought that’s the guy that’s going to win. He 
made a parrot appear and he was doing great bird magic.  I saw 
him perform and thought, for sure, he was one of the guys that 
would win. Oh, yeah. He was a great act. When they announced 
the six finalists, my name was on the list and I didn’t expect it at 
all. One of the other performers was from South America and I 
really enjoyed his show. He told me the things that impressed 
him the most about my act and then he gave me some really 
great advice. Basically, he said that if you don’t think that you are 
going to win then go out and take chances, because you are not 
going to win anyway.

The thing was, all my birds flew away and then flew back to me; 
that was really impressive. He said, “Throw all those birds far and 
let them fly back to you, because it is really neat.”  My attitude 
was that I was not going win, but there was a lot of people here 
and I was going to have a great show and have them remember 
me so that next time I come back, I would have a bit of a 
following.

My first thing was to do the color changing birds and don’t just 
toss them out 10 feet. I would throw them as far as I could, like 
pitch them out over the audience and through the beam of the 
spotlight in the theater. Go for distance, which I did and the bird 
came back. As thecame back, he didn’t come back directly to 
me. He had turned and flew up to the apron curtain above the 
stage. He was fluttering up there and the audience could see 
him up there. They could see the bird had turned color from 
white to blue. They reacted to it, but you know in their minds 
that they are thinking the poor guy’s bird didn’t come back. 
Then the bird saw me, flew down, and landed on my hand. 
The reaction was incredible. At that point, I could have done 
anything else. It didn’t really matter.
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Along the way, you decided that you no longer 
wanted to live in lovely Winnipeg, Canada and 
decided to move to Las Vegas…
Cielen: There is a lot of snow in Winnipeg. It seemed that 
every time I would go home from the warmth of  the 
Caribbean, there would be a snowstorm with freezing 
temperatures. I would spend the week shoveling snow. 
Then I would go away again, only to come back to another 
snowstorm. 

I always wanted to live in the United States, but early on no 
one was able to direct me in that regard. Any immigration 
people I talked to would say that it was not possible. 
I mentioned this to my friend Greg Frewin, as he had 
immigrated and was working in Las Vegas at the Flamingo 
Hotel with the Rockettes. He told me, “no problem,” and 
said to talk his lawyer. The lawyer looked at my various 
awards and said that I would qualify, because, to be able 
to come in as a performer, you have to be in the top 3 
percent of your field.  The awards were basically saying I 
was among the best of what I do. So, I got my green card 
and moved to Las Vegas and had a house built. I am now a 
dual Canadian-American citizen and have now been there 
for 20 years.

Since you started performing on cruise ships in 1991, 
how has your act evolved for that particular market?
Cielen: When I first went on ships, I had my bird act. Now, 
the birds were what magicians knew me for, but in my 
local market I had performed lots of talking material,  

comedy magic and  audience participation effects. So, I had all 

kinds of material to perform along with the birds. I eventually 

started adding larger effects including illusions that are still a 

staple of my show today.

When you started travelling internationally with birds 

was that a hassle for you?

Cielen: It could be. When I lived in Canada, I had to drive 

into the United States first, rather than fly. I then had to go 

to a nearby airport to fly wherever I had to go. That was 

just the easiest way to get around some of the hoops they 

made me jump through with veterinarian certificates and 

quarantines. I did travel internationally with them to places like 

Portugal, Switzerland and Japan, and I would do whatever the 

paperwork and things necessary to get into those countries. 

"James has always been one of 
my favorite magicians! He's a 
great thinker. Every time we talk, I 
learn something! 
A great act.!"
Chip Romero
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James has a 
comprehensive 
knowledge of magic 
that few can match. 
There's a reason why he's 
been steadily booked 
for nearly 30 years 
everywhere in the world! 
This guy knows his stuff."
Jeff McBride 

James has always been the 
most generous person when it 
comes to sharing knowledge. 
He is one of the main reasons 
I started doing bird magic. 
James is a huge inspiration."
Darcy Oake
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When you started performing on cruise ships did you have 
enough material?

Cielen: In the act that I was performing before I went to the ships, I 
would do about 8 to 10 minutes with the birds to music, followed 
by stand-up magic. I did a lot of talking and interacting with the 
people. I had several talking routines and then would do the final 
10 minutes of the show to music. I did that for many years,  I could 
do 30, 40 or 45 minutes shows. That was fairly common for me.  By 
incorporating the birds with what I had been doing, I had plenty 
of material for cruise ship audiences.

When I first started on cruise ships, I found that there were a lot 
of slots that you had to fill. Sometimes you had to do a 20 minute 
act in one lounge, and then a night or two later you would do 15 
minutes, and this could be followed by 30 minutes on another 
night. I had to be pretty versatile.

In 1991, I was on Sky Princess and I was required to do two shows 
that were 30 minutes maximum, because you would split the bill 
with another variety performer. However, on one occasion the 
other act did not show up so, I was asked to do a full 60 minute 
show. At this point, I realized that I didn’t have the material for 
that long on a large stage. I felt myself losing the audience in that 
particular situation. It was a good learning experience, I didn’t 
bomb or anything, but I knew it wasn’t as good as it should have 
been.

What lesson did you take away from that?
Cielen: I needed to figure out a better structure for the show and find some 
other material to make it a much more rounded show for that environment – 
for that size of stage. I started develop other things. I started to go into bigger 
illusions to do on those stages. Within a couple of years, I was no longer just 
doing those 30 minute shows.  At the time, I was still with Princess Cruise Lines 
and I started doing two different 45 minute shows with illusions, birds and 
comedy magic.

Even when I came to Holland-America Line, I was doing as long as an hour and 
10 minutes. It was exhausting. Luckily they didn’t need an hour and 10 minute 
show. I was just doing it because I had the material, and I eventually cut that 
back down. But, I had lots of effects to be able to do a long show.

FEATURE
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You are doing a lot of large illusions in your show…
Cielen: I have been doing lot of different illusions. About a year ago, I took all the illusions that were in the show and put them in storage. I pulled out one illusion from 15 years ago and added two other new ones into the show. I am travelling with five illusions right now, of which I am going to do three of them in the show this week.

This might come as a shock to 
our readers, but you are not 
doing your bird act anymore...

Cielen: A couple of years ago, 
when was on stage I would have 
four or five illusions in the show, 
as well as comedy magic, the 
birds and dogs. At some point, 
I thought I don’t need the birds 
anymore; it was such a small 
portion of what I now do in the 
show. The show is way bigger 
than a few minutes of birds at 
the beginning of the show. So, I 
retired the birds from the show.

How do you deal with the fact that 

many cruise ship passengers are repeat 

passengers and may have seen your show 

before?

Cielen: From early on, when I was performing 

in my local market of Winnipeg I would 

always have repeat shows. So, I would keep 

a list of all the effects and illusions that I was 

doing for my clients, so that the next time I 

would perform for them I could do different 

material. 

On the ships, I rotate material, work on 

something new, bring old tricks back into the 

show and just changing it up. You will still do 

your “hits,” so to speak. If you are a singer, you 

are going to do hit songs and it’s the same 

for me the show. I am still going to do some 

of my favorite things and change up all the 

other stuff, constantly refreshing the act.

His flawless execution 
and brilliant approach to 
routining helped mould 
the way I create the pieces 
that  go in my show." 
Chris Funk

33VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


When you started performing on cruise ships did you have 
enough material?

Cielen: In the act that I was performing before I went to the ships, I 
would do about 8 to 10 minutes with the birds to music, followed 
by stand-up magic. I did a lot of talking and interacting with the 
people. I had several talking routines and then would do the final 
10 minutes of the show to music. I did that for many years,  I could 
do 30, 40 or 45 minutes shows. That was fairly common for me.  By 
incorporating the birds with what I had been doing, I had plenty 
of material for cruise ship audiences.

When I first started on cruise ships, I found that there were a lot 
of slots that you had to fill. Sometimes you had to do a 20 minute 
act in one lounge, and then a night or two later you would do 15 
minutes, and this could be followed by 30 minutes on another 
night. I had to be pretty versatile.

In 1991, I was on Sky Princess and I was required to do two shows 
that were 30 minutes maximum, because you would split the bill 
with another variety performer. However, on one occasion the 
other act did not show up so, I was asked to do a full 60 minute 
show. At this point, I realized that I didn’t have the material for 
that long on a large stage. I felt myself losing the audience in that 
particular situation. It was a good learning experience, I didn’t 
bomb or anything, but I knew it wasn’t as good as it should have 
been.

What lesson did you take away from that?
Cielen: I needed to figure out a better structure for the show and find some 
other material to make it a much more rounded show for that environment – 
for that size of stage. I started develop other things. I started to go into bigger 
illusions to do on those stages. Within a couple of years, I was no longer just 
doing those 30 minute shows.  At the time, I was still with Princess Cruise Lines 
and I started doing two different 45 minute shows with illusions, birds and 
comedy magic.

Even when I came to Holland-America Line, I was doing as long as an hour and 
10 minutes. It was exhausting. Luckily they didn’t need an hour and 10 minute 
show. I was just doing it because I had the material, and I eventually cut that 
back down. But, I had lots of effects to be able to do a long show.

FEATURE

32 VANISH Magazine      www.VanishMagazine.com

You are doing a lot of large illusions in your show…
Cielen: I have been doing lot of different illusions. About a year ago, I took all the illusions that were in the show and put them in storage. I pulled out one illusion from 15 years ago and added two other new ones into the show. I am travelling with five illusions right now, of which I am going to do three of them in the show this week.

This might come as a shock to 
our readers, but you are not 
doing your bird act anymore...

Cielen: A couple of years ago, 
when was on stage I would have 
four or five illusions in the show, 
as well as comedy magic, the 
birds and dogs. At some point, 
I thought I don’t need the birds 
anymore; it was such a small 
portion of what I now do in the 
show. The show is way bigger 
than a few minutes of birds at 
the beginning of the show. So, I 
retired the birds from the show.

How do you deal with the fact that 

many cruise ship passengers are repeat 

passengers and may have seen your show 

before?

Cielen: From early on, when I was performing 

in my local market of Winnipeg I would 

always have repeat shows. So, I would keep 

a list of all the effects and illusions that I was 

doing for my clients, so that the next time I 

would perform for them I could do different 

material. 

On the ships, I rotate material, work on 

something new, bring old tricks back into the 

show and just changing it up. You will still do 

your “hits,” so to speak. If you are a singer, you 

are going to do hit songs and it’s the same 

for me the show. I am still going to do some 

of my favorite things and change up all the 

other stuff, constantly refreshing the act.

His flawless execution 
and brilliant approach to 
routining helped mould 
the way I create the pieces 
that  go in my show." 
Chris Funk

33VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


 The birds are gone from the show, but you 
are still using live animals…
Cielen: About 14 years ago, I started working 
with dogs. I put a little dog in the show and 
he would steal the show. After the show, the 
people wouldn’t talk about the birds; they 
would talk about the dog. I trained him to do 
all kind of stuff and came up with all kinds of 
tricks to with him. At one point, it was almost a 
dog show and not a magic show it seemed, so I 
had to tone that back to make sure it was still a 
magic show. 

Have you had different dogs over the 
years?
Cielen: I have had a lot of dogs that are retired. 
It is not the type of dog that makes the show. It 
is the right dog and the right way of interacting 
with the dog that makes the show.

Aside from your strong stage presence, 
your effects, your material, a big part of 
your show is production…
Cielen: Yes, a big part of the show is production. 
When I first started, ships were much smaller 
with smaller stages. As the years progressed, 
they started building much bigger ships and 
they would put me on those ships. They had 
much bigger theaters with larger stages. The 

newer theatres had much fancier and elaborate 
lighting and sound systems. That is the reason 
my show had to get bigger and I developed 
into illusions. 

We are working in theaters that are so 
technically advanced that they have better 
lighting systems than the Las Vegas theaters 
do. We have state of the art equipment and 
mechanical moving stages with lifts and the 
ability to fly things in and out. There are some 
great things in these theatres and sometimes 
we will program the lights for the show, hours 
upon hours of programing, but the final design 
looks beautiful on stage and helps enhance the 
show.

So, James now we 
know where you 
have been for all 
these years…
Cielen: Basically, I 
was hired to come 
on these cruise lines 
and the only way 
somebody was going 
to see me is to take 
a cruise vacation. It 
has been constant 
work where I am 
working 10 months 
out of the year. I could 
be working more if 
I let them book me, 
they will book my 
entire year. So, it has 
just been constant 
performing.

Do you intend to 
stay performing on 
cruise ships?
Cielen: I think this will 
be it. My life has been 
at sea and this is what I 
expect to be doing.

James, thank you for 
kindly sharing your 
life and career with 
our readers.
Cielen: My pleasure.
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HARRY'S CORNER
HARRY LORAYNE

SEVENTH SENSE

Decades ago I mentioned this basic 
concept in A Lorayne Storm in 
APOCALYPSE. I’ve enlarged on the 

idea and you might find it interesting. I 
haven’t included this in any of my books.

My introductory patter is that we’re making 
great strides in using our senses; we’re 
even trying to move past the sixth sense. 
“Here, let me show you where a seventh sense 
comes in handy.” This is basically the “intro 
patter” I use. Obviously, after you’re familiar 
with the effect, you’ll devise your own.

I’m assuming that you know how to force, 
control or glimpse a card. I don’t bother 
forcing – I allow a completely free choice, 
control the card to bottom and glimpse it 
as I shuffle. To get full effect from this idea 
your spectators must believe, beyond a 
doubt, that the selected card is hopelessly 
lost in the deck.

So, after you’ve glimpsed the bottom 
(selected) card and done a Slip Shuffle or 
three keeping it there, cut or shuffle about 
six cards to bottom so that the selection is 
about 7th from bottom. 

Table the thoroughly shuffled (so far as 
your audience is concerned) deck and ask 
your spectator to cut it into three approxi-
mately even piles. You can, of course, do 
that yourself, up to you; I like to let the 
spectator do it.  What you need to do is to 
keep track of the location of the bottom 
third, the pile that contains the selection. I 
usually switch the piles around a bit on the 
table as I speak.

“Now; I’ll turn my back so I can’t get any 
clues, and what I’d like you to do is to pick 
up those piles one at a time to find the card 
you’re thinking of. Then please remove that 
card and place it to center of either one of the 
other two piles. Replace each squared pile to 
original table position so that, again, I have 
no clues whatsoever.  But please do remem-

ber which pile originally held your card, 
okay?” Let him follow the instructions.
“Done? All right; I’m going to turn around 
now – give me no clues; don’t stare at any 
particular pile, okay?” Turn around, and – 
look at the piles with concentration. Finally, 
point to the original bottom third, and say, 
“My sixth (or seventh) sense tells me that 
the card you’re thinking of was in this pile. 
Right?”  (S)he confirms, of course.

Continuing your concentration, pick up 
one of the other piles, spread it faces 
toward you, looking for the selected card. 
When you spot it, act as if the “seventh 
sense” message just came to you, and say, 
“Yes, of course, you moved your card into this 
portion!”

And into the ending, which I’ll basically 
leave to you because there are so many 
choices. I could write a pamphlet about 
those choices. Just a few ideas:

You could, of course, simply name the card, 
as if your “sense” just told it to you.

Or, cut the packet to bring the card to sev-
enth position – false cut or shuffle keeping 
it there, and talk about counting to the 7th 
card, since it was your 7th sense that found 
it for you.

Or, just secretly reverse it, magical gesture, 
and show it reversed in the packet.

Or, set it to spell your name, spectator’s 
name, the word “magic” or “sense.”

Or, cut it to top of the packet, shuffle, etc., 
and palm it off.

Or, do a “lie detector” ending. I’ll leave the 
presentation to you, but basically, assume 
the selected card is the 9H. Talk about your 
seventh sense enabling you to use cards 
to tell you if he lies or tells the truth. Fan 
the cards faces to you and table a diamond 
card face down. “This card will tell me if 
you’re telling a lie or telling the truth. Is 

your card red or black? Lie or tell the truth.” 
Whatever the reply, turn up the tabled 
diamond card and patter accordingly.
Move that card aside and table any black 
odd card. “Is your card odd or even. Again, 
you can lie or tell the truth.” And turn up 
the tabled card.

Table a heart card. “What is the suit of your 
card? Lie or tell the truth.” 

Finally, table the 9H. “Now I want the truth. 
What is the card you’re thinking of?” He 
names the 9H – and you end accordingly.
I’ve given you enough choices. Use which-
ever “works” for you, or one you come up 
with yourself. 

After making some laymen “jaws drop” 
with this effect I realized that I should have 
included it in one of my “Jaw Dropper” 
volumes!
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(100% cards! — 98% impromptu!! — 94% jaw droppers!!!)

“If I leave a legacy at all, this may well be it! For over 
75 years I’ve amazed people (for a living – and to 
feed my ego!) Now I’ve amazed myself with this (my 
last?) book. Amazed myself with these amazing ef-
fects/routines that I think will amaze you, too – and 
then you’ll amaze your audiences with any deck of 
cards for the rest of your amazing magical life! I’m 
pleased and amazed! You will be, too.”

Most of the over 80 items in this book are jaw 
droppers! Friends who exclaimed about JAW-
DROPPERS! 1 (sold out) – “This has got to be 
the VERY BEST book of card magic EVER!” – 
screamed about this book: “My gosh! You did it 
again, Harry. Amazing!!”

“I’m thrilled and glad I wasn’t dreaming when I 
heard that JAW DROPPERS TWO is coming!” 
(Brian Rudolph)

“Is a Harry Lorayne book worth twice its price? 
NO – it’s worth MANY TIMES its price! His 
Utility Mixer is a ‘dream’ item!! His S/H/F 
Killer effect alone (among others) is worth MANY 

times the price. Wow!” (P. Simmons) 

“Always first class material, expertly written, expertly taught – one of the most influential magicians/writers in his-
tory. Every Harry Lorayne book is filled to the brim with very strong commercial card magic!” (Magicfish)

Available ONLY directly from Harry (lower cost to you). Limited printing so order now: 

In U.S.A., there are TWO ways to order/pay: Check or Money Order (definitely preferred and you save the PayPal 
charge) – $75.95 + $8.95 s/h – total $84.90: Payable to HARRY LORAYNE and mail to: HARRY LORAYNE, 

48 LIBERTY STREET, NEWBURYPORT, MA 01950.

Or Via PayPal: Total - $87.90 and PayPal to harrylorayne@earthlink.net.

Out of U.S.A: $105.95 total, and PayPal to above email address. 
(Yes; the outrageously expensive airmail postage out of U.S.A. has gone up again.)

Autographed ONLY on request. Check other Lorayne stuff at harryloraynemagic.com.

YOU WILL ABSOLUTELY LOVE Harry Lorayne’s
JawDroppers!T o oTwo
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BECKER
SCOTT WELLS AND PAUL ROMHANY

 My good friend Jonathan Levey contacted Scott Wells and me, suggesting we
 should do a combined story/podcast on Larry Becker. We thought it was a
 fantastic idea. Scott recorded an interview, which just went live on his podcast,
 and with Scotts permission I’ve written the article

LARRY
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An article about Larry Becker, who has contributed so much to the field of mentalism, is long overdue and as Scott said in his podcast, 
Larry was doing mentalism long before it was “the cool thing” to do.

I’ve known about Larry Becker as long as I’ve been interested in mentalism. I performed his well known Casino Royale routine on 
cruise ships for over a decade, and The Ultimate Flash Back must be one of the most performed book tests ever created. Sneak Thief is another 
one his effects I perform on a regular basis and I’ve seen almost every well known mentalist use, in some form or other, in their own shows. 
Larry has published a huge body of work, his Stunner’s Plus is one of my favorite books. 

Larry White, in his foreword to the original STUNNERS book said this, “That weekend Larry Becker became my hero - Annemann, Dun-
ninger and Al Koran rolled into one. To my mind he's fully as entertaining and mostly more clever than all three. Larry's brilliant effects, all 
wonderfully-simple and simply-wonderful, have earned their deserved place in the genre of "miracle class" mentalism.” High praise indeed 
from Mr. White. Ten years after the original Stunners came Stunner Plus an expanded version allowing the reader to delve into the many varia-
tions, improvements and new effects created during the decade following the publication of Stunners!

Stunners! was first published in 1992. In 1993 at the Society of American Magicians annual convention in New Orleans, Larry received the 
Milbourne Christopher Foundation Literary Award for this outstanding contribution to the art of Mentalism and Magic. The first hard bound 
edition sold out in 90 days at a retail cost of $235. So did the soft cover edition in 1996 at $100. Stunners! has become a collector's item bring-
ing anywhere from $300 to $500 and more on eBay.

Stunners-Plus!, which is out of print, contains every word of the original Stunners with more than 100 killer and baffling mental routines using 
books, coins, paper currency, cards, pencils, pens, watches, newspapers, boxes, props, no props, and so much more, all bearing the Becker 
hallmarks of maximum potential entertainment with simplicity of execution. These inexplicable mental mysteries are guaranteed to catapult 
you to a higher plateau as an entertainer. This exciting new ebook Stunners-Plus! release also includes the instructions and presentations for 
many of Larry's commercially produced effects. Even though some use apparatus which may be too complicated to rebuild as a DIY project, 
the explanations, secrets, and performances are highly educational and will help you to become “mentalism-savvy”.
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 LARRY HAS
 CONTRIBUTED SO

 MUCH TO THE WORLD
 OF MENTALISM.

 HE WAS DOING IT
 BEFORE IT WAS

CONSIDERED COOL

Included is the history, secret and performance of Larry's 
original presentation of his death defying "Russian Roulette", 
an effect that baffled some of the most knowledgeable men-
talists and almost cost Larry his life. Larry holds nothing back 
in his detailed descriptions. It's fascinating to read how some 
of his most famous routines evolved from great effects to 
outright miracles. Interspersed between those gems you will 
find Q&A from an interview with Larry that will change your 
life … or at least make you a better magician and mentalist.
 
You can purchase Stunners Plus! from www.magiclibrary.
com as a PDF. 

Larry was part of the very first Steven’s Magic Emporium’s set 
of VHS teaching tapes and you can still get access to some 
of his performances currently being offered as downloads. 
There is a wonderful story about a performance Larry did in 
the early 90s. When Larry and April (his wife) moved to Ari-
zona they built a home in an area called “Carefree.” Shortly 
after settling in they were approached by members of the 
local community foundation who filled them in on the or-
ganization’s activities which included many worthwhile civic 
endeavors. They often had performances entitled Musicales 
which included cocktails, dinner and entertainment by tal-
ented musicians for a fee of about $70 to $100 per couple. 
Once the committee found out what Larry did they asked 
him to put on an event. Larry and April had their living room 
furniture removed and stored, hired a caterer complete with 
bartender and waitresses and had tables placed around their 
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swimming pool with a bar setup. They even hired a keyboardist to provide musical 
interludes and to accompany Larry’s performance. The musicale was a sellout and 
fortunately that performance still exists today, and can be seen as a download at 
magiclibrary.com.

Over the past five years Vanish has included stories on magicians who have done 
similar things in their homes, however, it is interesting to see how entrepreneurial 
Larry was presenting this type of entertainment almost 30 years ago. 

His most ambitious effect occurred while in the army. Larry set up a phone connec-
tion to his wife (April), who could hear everything going on in the performance room. 
Larry asked an officer, “What was your favorite foreign travel that you remember” … 
April heard the replies, including the commanding officer of the unit. Larry then pre-
tended to phone a stranger, he handed the phone to the officer and because she had 
heard the answers April was able to reveal the city the officer was thinking. He was so 
blown away he dropped the phone.

Larry was the creative partner with a major advertising agency and you can see his 
strong use of advertising skills when presenting his mentalism routines capitalizing 
on the positive and minimizing the negative. He retired from his job in 1985 and 
became a full-time performer/mentalist. 

At age 88 Larry recalls being around some of the greatest names in the business 
and has some wonderful stories about his meetings. Growing up Larry looked up 
to Cardini and Melbourne Christopher. He had a great friendship with Christopher 
and other magicians such as Hen Fetch. His background was that of a magician and 
therefore his style is based on that background. As a performer Larry realized there 
is nothing wrong with combining magic and mentalism, presenting it in a commer-
cial manner. As a matter of fact, 95% of Larry’s performance is magic based as far as 
method is concerned.

And something you probably didn’t know, Larry is a prostate cancer survivor and for 
ten years he and April had an organization which helped people realize the impor-
tance of cancer awareness and getting PSA tests.

For over a decade Larry joined forces with Lee Earle manufacturing products under 
the name Mentalism Unlimited. They produced and marketed a large supply of rou-
tines for the working performer, some of which you can still buy on eBay if you are 
lucky.
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Every working mentalist today owes a 
huge debt of gratitude to Larry Becker. 
He made mentalism cool, doing it long 
before most of us knew what it was. I 
would venture to say that more than 
anyone else, Larry Becker’s effects and 
routines are in more mentalists acts than 
any other creator. His influence over 
modern mentalism reaches far and wide.

YOU CAN LISTEN TO THE PODCAST FOR 
MORE PERSONAL STORIES BETWEEN 
LARRY AND SCOTT WELLS at THE MAGIC 
WORD PODCAST
www.themagicwordpodcast.com
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A REAL MAGIC 
SHOP IN THE UK 

Merlins of Wakefield were established in the UK in 1995 
by two  local professional magicians Phil Peters and 
Mark Lee. Between them, they have over 50 years of     
experience, and have over 3000 magic items in stock. 
 

 

 

 
 VOODOO by MAGIC WAGON                                                                                         
A beautiful wooden box is shown, along with five brass pegs. Inside the box, 

there is a brass engraved plaque depicting an outline of a Voodoo Doll. The doll has five holes in it. One in its 
left leg, right leg, left hand, right hand and its head. The performer now turns his back and a spectator plunges 
one or more pegs into any of the five holes in the doll, and then closes the lid and locks the box. 
The performer now turns around, shows the box on all sides to prove that the box is absolutely opaque and solid 
and immediately announces the number of the pegs inside plus the location of each peg while the box is still 
locked! There is absolutely no force and the spectator has complete control over how many pegs he would like 
to use. It could be one, all five or none, and also which holes in the plaque he chooses to insert them.                                                                    
The mechanical method is absolutely ingenious and it does not rely on magnets or involve springs to do the 
work. This uses one of the most unique and intricately built small mechanisms we have ever produced. It is 
truly a marvel of workmanship. 
The box measures approximately 8cms wide, 6cms high and 10.5cms deep and has been completely handcrafted 
from natural aged teak wood with a lightly distressed oil finish. The brass pegs are each approximately 5cms 
long and 3mm in diameter and come complete with a custom designed display stand. 

 

MERLINS OF WAKEFIELD (UK) 
15 The Springs, Wakefield, West Yorkshire, WF11QE 

Tel: 01924 339933 
email: merlins@btconnect.com 

www.merlinswakefield.com 

It’s Always Magic at..........Merlins 

On Sun 14th May 2017 Merlins will be hosting a Magic Festival in Wakefield. With 
Dealers, Lectures, Events and Surprises throughout the day, culminating in a Gala 
Magic Show in the evening. For details and tickets visit www.merlinswakefield.com 

INTERCHANGEABLE MODULES NOW AVAILABLE
Easily convert your Signature Sketchpad Card
Rise to the Happy Birthday Card Rise and vice-
versa with our add-on modules.

THE ROSE PAD
Imagine... In full view the drawing of a black 
rose transforms - its petals slowly burstingrose transforms - its petals slowly bursting
into glorious color. The art, thus
changed, is handed  out as a
memorable magical gift.  

Watch the videos at vimeo.com/magikraft/videos

http://www.merlinswakefield.com
mailto:merlins@btconnect.com
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HOWARD HAMBURG

BY NICK LEWIN

A MAGICAL TREASURE
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“

”

Every night many of 

the finest minds would 

gather around the 

Vernon Table.

Back before the days of YouTube and 
Instant Downloads, back in the sepia 
seventies, there was a very special 

place to learn the “real work” in magic, and 
that was sitting around with the Professor 
at the Magic Castle. Every night many of 
the finest minds in magic would gather 
together around the Vernon Table, by the 
Close Up Gallery, trading tricks, moves, 
secrets, and magical philosophy. Visiting 
magicians would discretely point them 
out and trade their names in awe, “That’s 
Jennings, that one is Skinner, and oh, the 
one who just arrived is Bruce Cervon!” This 
group was in a very real way the primary 
focus of that early Castle mystique.

Out-of-towners might have been forgiven 
for failing to recognize the serious and 
studious looking fellow with the coal black 
goatee who was so often a part of this 
group. He wasn’t there to draw attention 
to himself, but Howard Hamburg was 
watching, listening and learning magic in 
a remarkably intense manner. Not many 
magicians had such an amazing series of 
teachers to study with, and equally not 
many card men had the chops to learn and 
assimilate sleight of hand the way Howard 
did. Decades after those Castle sessions, 
Howard can recall the details and subtle-

ties that were passed from performer to 
performer in those momentous meetings 
between the giants of our fraternity.

Howard was never a regular performer 
at the Magic Castle, he always deflected 
invitations to officially perform by stating 
that in his opinion it was better to hire the 
showroom performers from those who 
needed to make their living out of such 
gigs. As one of those impecunious young 
magicians on the scene, I believe he had 
the right approach there. Hamburg didn’t 
need the cash from these bookings; he had 
a nice business and was already supporting 
himself in fine style. I also suspect it might 
have slightly embarrassed Howard to have 
to articulate that his almost obsessive love 
of sleight of hand had a special kind of 
purity that was based on acquiring esoteric 
knowledge, and had little to do with any 
desire in demonstrating it to strangers. 
As Howard puts it, he has always enjoyed 
the underground status that he enjoys in 
the magic community. Howard is a very 
self effacing kind of a chap, in fact I had to 
summon up all my powers of persuasion to 
get him to allow me write this brief article 
about him. On a recent visit to the Castle 
I enjoyed recording a series of interviews 
with Howard that I distilled into this article. 

If I had included all the great stories he 
shared it would have been a book.

Hamburg was born in Rochester New 
York in 1939 and remembers vividly, 
at the age of fourteen, making the 
acquaintance of a young magician 
who impressed him with some rather 
standard magic effects. Howard taught 
him a false shuffle and a trick or two. 
That youthful magician told him, “How-
ard, I am going to be one of the best 
magicians in the world one day!” When 
he told me this, Howard gave a little 

chuckle and added, “Well it certainly 
came to fruition because that young 
man’s name was Michael Skinner.” Skin-
ner was later to become one of the core 
members of that incredible influential 
group of magicians that arrived in 
California summoned by the clarion call 
of the Magic Castle.

Hamburg moved from Rochester 
to Hollywood with his parents, and 
by 1964 was visiting the Castle on a 
regular basis with his life long friend 
Tony Giorgio. While Tony may not be 
as famous in the magic world as some 
other names, to those of us who were 
lucky enough to know him, he is an 
indelible memory. A grifter in his early 
life, Tony had technical skills with a deck 
of cards that were legendary. Both as 
a performer and a highly successful 
actor, Giorgio was a unique and truly 
unforgettable personality. I can’t imag-
ine a more fascinating character than 
Giorgio to introduce a newcomer into 
the fledgling days of Hollywood’s Magic 
Castle. By 1970, Howard was not only a 

Howard Hamburg is the ultimate insider from one of the most “inside” groups that magic has 
ever produced. This month it gives me great pleasure to tell our readers a little bit about this 
wildly knowledgeable sleight of hand practitioner. A superb magician, Howard is also a won-
derful raconteur who has some of the greatest stories in the magic fraternity: and why not? He 
was the man who was always right there in the heart of things. 

Howard with Derek Delgaudio
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member of the Castle but was becoming 
a large part of the fabric and structure of 
the club.

I asked Howard who the other members 
of his inner clique of world-class magi-
cians were--the men who spent night 
after night in the Magic Castle perfecting 
their craft and improving each other’s 
skills. “Well, Dai Vernon was right up 
there,” said Hamburg, “… and Charlie Mill-
er, Kuda Bux, Bruce Cervon, Martin Nash, 
Joe Berg, Albert Goshman, Jimmy Grippo, 
and Francis Carlyle.” I asked Howard what 
it was he remembered best about the 
Castle in those days. “This may not sound 
a great thing to say now,” he said, “But I 
remember in those days the Castle was 
a real magic club. You could sit for hours 
and hours at the Vernon table and no 
cards were ever taken out, no coins were 
taken out, we just talked magic. It was a 
very special place where you could enjoy 
fine magic and get something to eat and 
drink.” When I asked him what magic 
ultimately means to him, after a mo-
ments thought Howard responded, “It is 
the memories and the friendships.” With 
a bunch of friends like his, it is safe to say 
that Howard hit the magical jackpot.

I asked Howard who, from that illustri-
ous group, were the magicians that he 
remembers the most vividly and gave 
him his ultimate thrills when he watched 
them performing their magic. “I would 
have to say, it was Mike Skinner, The 
Professor, and Charlie Miller,” he respond-
ed. Howard and I then enjoyed a few 
moments discussing the more enigmatic 
aspects of the great Charlie Miller, with 
his dual skills as a commercial stand-up 
magician and a fine technical card work-
er. “If there was any performer whose 
mind I would like to have explored it was 
Charlie Miller,” Howard reflected. “You 
might think it would have been Vernon, 
but Charlie was a very closed individual 
who really knew what he was doing 
on so many levels.” I knew exactly what 
Hamburg meant; I consider myself very 
lucky to have spent some time with this 
master magician.

I pushed Hamburg to give his opinion as 
to who was the most technically skilled 
performer he witnessed performing 
at the Castle and he replied almost in-
stantly, “Michael Skinner, all his work was 
so soft and gentle, everything he did was 
just beautiful.” When I pressed him on our 
mutual respect for Skinner’s talents he 
responded, “I’ve never told this to anyone 
before Nick, but I once asked Mike about 
his magical skills,” and he said to me, 
‘Howard, I don’t do magic, the Devil does 

Howard with Allan Ackerman and James Patton

Howard,Ron Wilson,Bert Green,Dai Vernon, Jules Lenier
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"I once asked the Professor, what is the 
difference between today’s generation of 
magicians and the generation that he grew 
up in?” says Hamburg. “He responded that 
with today’s generation the methods are far 
superior, but in his generation technique and 
presentation were far superior.  Dai felt that 
a magician should have a story, a reason and 
structure for every effect that they perform."

magic through me.’” Howard reminisced about having lunch 
with Ray Grismer and Skinner at Johnnie’s Steakhouse on Hol-
lywood Boulevard when Mike planned out his trailblazing week 
in the Close Up Gallery during which he never repeated a trick. 
“Mike just took out a notepad and wrote five pages detailing 
every effect and transition he planned to perform.” To many 
magic aficionados those 21 legendary shows remain one of the 
Castle’s premiere accomplishments. 

I suspect no relationship was more important to Howard than 
his warm friendship with Dai Vernon, and I want to share a few 
of his memories of the Professor. I believe some of these words 
of wisdom from Vernon are particularly revealing and should 
be of particular interest and guidance to our readers. Hamburg 
recalls Dai frequently observing, “An effect in the hands is ten 
times better than an effect on the table because of the personal 
relationship with the audience.” These are profound words to 
live by. 

Another aphorism that Vernon frequently quoted was “Great 
magic is simple and simple magic is great.” When I see some 
of the current crop of You Tube magicians I sometimes think 
they should have these words tattooed on their forearms along 
with their various other visual adornments! There is a wealth 
of practical information in just these two simple statements 
and we would see a quantum leap in the state of magic if more 
performers put them into application.

“I once asked the Professor, what is the difference between 
today’s generation of magicians and the generation that he 
grew up in?” says Hamburg. “He responded that with today’s 
generation the methods are far superior, but in his generation 
technique and presentation were far superior.  Dai felt that a 
magician should have a story, a reason and structure for every 
effect that they perform. Let me give you an example, nowa-
days you see people doing Vernon’s Triumph and pattering, 
‘You take half the deck face up and half face down and shuffle 
them…’ Who would do that? Vernon’s original handling created 
a storyline, and in it he blamed the character in the storyline 
for the pasteboards state of confusion. Vernon would say, ‘I 
said to him, would you mind mixing these cards, and then I 
looked away for a second, and when I looked back the guy 
was shuffling the deck half face up and half face down!’ Vernon 
would look at the deck, with its face up, face down and back 
to back cards in dismay. He would then pause for a second or 
two before looking up and saying, ‘What was I to do? Then I 
remembered, I am a magician…’ and he spread the cards, only 

Tony Giorgio and Howard
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to find that they were now all face up!” I love 
the subtle psychological way that Vernon set 
up and framed the action in his handling of 
his classic effect.

“Larry Jennings once asked the Profes-
sor, what is the most important part of 
a trick—the beginning, middle or end? 
Vernon thought about it for a minute and 
then replied, ‘You can’t have a strong ending 
without a strong middle, and you can’t have 
a strong middle without a strong beginning. 
The beginning is the foundation, the middle 
is the framework and the end is the com-
pleted effect. However, even if all three of 
those elements--the beginning, the middle 
and the end are done flawlessly, there is still 
something more important than those three 
elements combined--it is the moment. It is 
the moment that they take home with them, 
that is what they remember. Not the begin-
ning, not the middle, not the end--but the 
moment.’ Then Vernon sat back in his chair 
with his Johnny Walker red in one hand, his 
cigar in the other; raised his glass, looked 
toward the ceiling and said, ‘Max Malini 
taught me that.’” When discussing sleight of 
hand Vernon almost always came back to his 
deep-rooted love of Malini’s philosophy of 
performing powerful magic.

“For 22 years from 1970 until 1992, when 
Vernon passed,” Hamburg recalled, “Dai 
always called me ‘How Ar,’ not Howard. He 
would say, ‘How Ar, how are you?’ That was 
his joke. Nobody else would call me How 
Ar, it was the Professor’s private joke. One 
evening on the occasion of my birthday, my 
wife said, ‘Let’s go out for dinner tonight,’ 
so we went to the Sportsman’s Lodge in 
Studio City. No sooner had we arrived than 
I realized I had walked into a spectacular 
surprise birthday party. We walked through 
the door and waiting inside was Vernon, 
Miller, Skinner, Grismer, Giorgio and the list 
goes on.  Dai walked up and said, ‘How Ar, 
here’s your birthday card.’ Inside the card 
was a handwritten list of 25 ways of calling 
a hooker a hooker! Written along the side of 
the card was one phrase that Dai noted as 
his favorite--A Woman Of Negotiable Affec-
tions!” I hope that I am not shocking anyone 
by revealing that although he was always 
a gentleman, Dai was never a prude or 
“fuddy-duddy.” I couldn’t resist reproducing 
this card among the unique personal photos 
that Howard gave me to illustrate this story. 
It is certainly a piece of rather unique Vernon 
memorabilia!

As quirky as this first birthday card was, 
it was only half the story on that special 
occasion. Towards the end of the evening 
Vernon came up to Hamburg and said, “This 
is my special card for you How Ar,” and Dai 
asked Howard’s wife Barbara, to make sure 

Mike Skinner, HH, Jeff Altman,David Roth,Bert Green,Earl Nelson (rear)
Steve Freeman, Jules Lenier (front)
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that he didn’t open this second 
card until after the party when 
he got home. Later that night, 
when Howard opened up the 
card, it said, “How Ar, thanks for 
the memories and your friend-
ship,” and inside the card was a 
sealed envelope, “I held it up to 
the light,” said Howard, “I saw 
there was something inside it, 
I tore the envelope open and 
poured the contents out onto 
my hand--it was a large letter D. 
For 22 years he had called me 
‘How Ar’ and on that birthday he 
gave me the D!” How is that for 
an example of the Vernon Touch? 
That letter D is now on a plaque 
on Howard’s wall.

I love the Magic Castle and visit-
ing it is always a real pleasure. 
However, in honesty, the newly 
established commercial success 
of the Castle often leaves me 
with more of a feeling of being 
in a beautiful entertainment 
and dining venue rather than 
the original magicians only club. 
There is no longer the sense of 
having a core group of magical 
experts sitting around in corners 
swapping secrets and tricks. 

Howard and Nick Lewin

Howard & Tom Mullica

Front and Back of Vernon Business Card

52 VANISH Magazine      www.VanishMagazine.com

However, most nights, if you look under-
neath the portrait of Dai Vernon by the 
main bar, you can spot Howard Hamburg 
sitting there with that ubiquitous deck 
of cards in his hands. When you visit our 
clubhouse, I strongly urge you to take the 
opportunity to say hullo to Howard and ask 
him to perform a trick or two for you. You 
won’t be disappointed! You will be in the 
company of one of magic’s most nuanced 
minds. It will behoove you to take advan-
tage of the wealth of knowledge that he 
so freely dispenses and shares on a nightly 
basis. Take a few moments and let Howard 
share a story or two about the long lost, 
and deeply lamented, giants of our calling. 
It will be time well spent.

Take the opportunity to learn a little more 
about the men who invented the moves 
and routines that have become the build-
ing blocks of the effects that are dazzling 
guests in the various showrooms because 
Elmsley was more than a count; he was a 
man too. Hamburg has recently been per-
suaded to lecture at a convention or two 
and share his wealth of stockpiled skills 
and stories in a more formal manner. I have 
enjoyed Howard’s lectures enormously and 

if you have the opportunity to attend 
one then take my advice and grab 
yourself a seat in the front row. Later 
on in the evening you will find Howard 
in the heart of a group of magicians in 
a good old fashioned late night magic 
“session.” He will be teaching and shar-
ing knowledge that he learned from 
the legends and a session of this kind 
will teach you more practical informa-
tion about magic than you thought 
possible. When you sit around talking 
magic with Howard Hamburg you are 
sitting shoulder to shoulder with the 
combined knowledge of many of the 
greatest magicians of his era. I will 
just repeat the title of my little article 
and state categorically that in Howard 
Hamburg we have a genuine magical 
treasure!  

Vernon's Birthday Card to Howard.

Howard with Gaeton Bloom

Harry Blackstone Snr. & Jay Ose

Howard, Juan Tamariz, Raphael Benatar Larry Jennings and Mike Skinner
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SCRIPTING
IN MAGIC

Although just a simple introduction to 
an expansive topic, let’s briefly (yet in 
some depth) discuss scripting magic 

and mentalism. In this two-part lesson, we’ll 
delve into

1) Why I’m such a fan of scripting magic/
mentalism, and how it can be of so much 
benefit for your already existing show.

2) What differentiates magic from the other 
arts, and why that’ll empower you to do 
whatever the heck you want.

3) The most common mistake performers 
make when writing new scripts, and how to 
avoid it.

4) A gift that may just empower you to start 
your first script, today.

5) Two fast and effective strategies to 
overcome writer’s block, so you can write 
whatever you want, wherever you want, 
whenever you want.

Let’s start with the mistake. My 
encouragement to you is to stop focusing so 
much on what to say. Here’s the truth: what 
you say, doesn’t really matter. 

Conversely; how you say it (the behavior, 
what slips through the words, the tonality) 
matters more. Sanfor Meisner crystallized 
this sentiment perfectly, when he said, "An 

ounce of behvaviour is worth 
a pound of words!"

However, what I deem most 
important of all, is why. Why you 
say what you say: what the words 
imply, the dynamic they’re setting, what 
they hide about your character.

To get a practical feel for this idea, let’s 
(briefly) deconstruct the following bit of

magical script:

‘Your signed bill. (…) My job is to make the bill 
vanish. (…) Gone! (…) If we look inside the 
lemon, which, by the way, you've been holding 
onto the entire time, yes? (…) Is that your 
signature?

Give her a big round of applause!’

Besides of the content (the what), what lies 
behind the words, what do they imply?

Well, in talking to ourselves, we’re setting 
the performer’s role as the commentator, 
much like one you’d find at a football match. 
I call this phenomenon radio syndrome: the 
tendency for mystery performers to, like a 
parrot, mindlessly chatter for themselves.

It’s as if we were perpetually performing on 
the radio, perpetually dictating what was 
taking place. The audience has eyes: there’s 
no need to perform for them as if they 
don’t.1

Next: by explaining that your job is to make 
the bill vanish, you’re implying that theirs 
must be different. So, what is their job? To 
sign the bill? To hold the lemon? To be a 

1 My thoughts on how to balance the use 
of expository dialogue can be found in the Enter-
tainment Mastery column
found in the January 2017 issue of VANISH 
Magazine.

An ounce of behavior 
is worth a pound of 

words."

Sanford Meisner

table? Why not instead, say something 
along the lines of..

‘Would you all mind if I showed you 
something that I deem… beautiful? It’s 
something new I’ve been working on, and 
I’m absolutely enamored with it. Now, it’s 
not quite finished yet, but I believe it’ll some 
day be one of the most interesting and 
impactful things I share. Is that ok with you 
all?’

With that simple little sentence, we’ve 
introduced the piece, highlighted its 
relevance and cushioned it with intrigue; 
without the slightest mention of its 
content.

The thing is, they don’t want to know 
what’s about to take place before it 
happens: that’d be like watching a 
scene-by-scene highlight reel for the 
forthcoming movie.
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SCRIPTING
IN MAGIC
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words."

Sanford Meisner
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day be one of the most interesting and 
impactful things I share. Is that ok with you 
all?’
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introduced the piece, highlighted its 
relevance and cushioned it with intrigue; 
without the slightest mention of its 
content.

The thing is, they don’t want to know 
what’s about to take place before it 
happens: that’d be like watching a 
scene-by-scene highlight reel for the 
forthcoming movie.
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Back to implication: by asking for permission to share 
something new, you’re offering them a role of power2 : to be 
an active curator in what they do and don’t take part in. This 
should all go to illustrate a simple point: what you say doesn’t 
matter as much as what lies behind it. This isn’t to say you 
shouldn’t make an effort to write great material, but there’s 
no use in getting caught up in words, especially not in the 
beginning.

The gift that’ll empower you to finally start writing scripts, 
memorize them with greater ease and tailor them to your 
own individuality.

A quick confession: expecting gold to consistently emanate 
from my brain to my fingertips; I found such difficulty starting 
that I never ended up putting words to paper.

If you’re in a similar predicament; here’s the solution: stop. 
All the ‘reasons’ you’re giving yourself are nothing more than 
excuses to never start.

The secret to scripting is simple: to start, and *later on* to edit 
the shit out of it.

2 In my book, power is the ability to affect change, and what 
better power than tailoring experience?

But most, trapped by their own unrealistic expectations, never 
get to the first step.

Again, I’ve very much been guilty of this. All of this begs for the 
question: how exactly does one start? This has been a topic of 
debate for decades; others having offered their own solutions 
which I certainly encourage you to study. I’ll simply share 
what’s been working for me.

The general consensus, is to get it all out with a stream of 
consciousness or “poop" draft. Although effective, I don’t 
particularly like “puke” or “poop” drafts: they’re painful to re-
read, involve a significant amount of re-editing, and are more 
work than I like to undertake. I’m lazy, and, when possible, 
rather work smart than hard. So here’s what I do, and my gift 
to you:

Script like you speak.

That means not being afraid to include your verbal idiosyncrasies, 
linguistic individualities and yes, at times being straight-up weird. 
In other words: write for yourself, in the same way you’d talk to 
your closest friend. It’s in those moments that we find ourselves 
at our most carefree, uninhibited and  nfiltered. With your guards 
down, the words just flow, and ideas seem to ooze out. That’s the 
ideal mindset when starting. A mentor once told me that there’s 
a fine line between being perpetually and unapologetically 
oneself, and things turning weird. I’m encouraging allowing you 
to go there. 

Besides: that’s what editing’s for! If you get anything out of 
this article, I hope it’s the permission to be and write as your 
authentic, unfiltered self. After all, isn’t that what we’re striving to 
enable in life, and performance?

Look forward to part two, coming next month. Until then, I wish 
you and your audiences the best.

The general consensus, 
is to get it all out with a 
stream of consciousness 
or “poop" draft. 
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Interested in making more money, maybe doubling your fees? 
Sell personalized magic books after your shows and online! 
However, it takes a lot of time with a steep learning curve. When 
you research what’s involved with writing, illustrating, designing, 
formatting, printing, and marketing your books it quickly 
becomes overwhelming! 

Relax, I’ll Handle The Entire Process For You! 
My Learn Magic instant author system is a 44 page book that 
you sell with YOU as the author. The covers and inside pages have 
your contact info and photos. You can sell it in person or online 
thru Amazon and your own site. Includes 50 tricks and stunts! 

Here’s how I make it easy for you to sell your books… 
✦Each page is customized with your photos, contact info, logo, etc. Great for giveaways.  

✦You get a customized cover, front & back. Ten templates available or design from scratch. 

✦Custom sign and poster for use on your BOR sales table and website. Helps attract attention. 

✦You get online-store pages in both CreateSpace and Amazon, and a unique ISBN number. 

✦Your visitors can buy them online. Printing & shipping are automatic, all you do is make money!  

✦You even get the actual PDF files for your book, signage, front & back covers, plus each separate page.

Contact me NOW to start 
making MORE MONEY! 

Greg McMahan • Greg@MisterGreggy.com 

 Details here —> www.GregMcMahan.blogspot.com

The cost for the customizing and 

setups is $400. The 5½x8½ books sell 

retail for $15 each, your wholesale 

cost is around $3 each, so you make 

about $12 profit on each one sold.

MAKING EXTRA MONEY with Back Of 
Room Sales Just Got a LOT EASIER!
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“This is a great guide for beginners, it answers so many questions about selling Back-Of-Room!” Greg McMahan 
“I doubled my BOR sales the very next show simply because of the way I setup my table!” Tommy J. 

Easily make back the price of this ebook at your first BOR Sales Table. 
 Matt tells you the important information to help you get started making LOTS of extra income. Advice from an 
experienced pro who explains EVERYTHING including such useful topics as… 

• List of current wholesale suppliers with links and details. Matt reveals his top 3 favorite dealers, and why.  

• Best selling items, and the worst. Learn from Matt’s mistakes so you make more money faster. 

• How much to charge for your items and why selling lower priced items hurts sales. 

• Best arrangement of your sales table, and why empty space makes people buy faster. 

• You want people waving cash in your face… Matt explains why and HOW to make it happen.  

• Best types of shows for BOR sales. Most of them you’re probably already doing.

Contact Matt NOW to start

making MORE MONEY!


 Purchase $35:   PayPal.me/illusionist/35 

Contact:  Info@MattAdamsMagic.com

Include “For BOR Booklet” in the comment 
section. I will then send it to your paypal 
email on file as soon as possible, usually 
within 24 hours. Or just PayPal me direct by 
sending $35 to MattAdamsMagic@gmail.com

Tells you how to make LOTS of 
extra income with BOR Sales!

ILLUSIONIST

Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.

mailto:MattAdamsMagic@gmail.com
http://PayPal.me/illusionist/35
mailto:Info@MattAdamsMagic.com
http://www.dougbennettmagic.com
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PRODUCT HIGHLIGHT

MAGIC GIG BAG 
VANISH MAGAIZNE

THIS GIG BAG IS MADE IN THE USA AND OFFERS NOT JUST GREAT 
SPACE TO PUT AN ENTIRE SHOW, BUT ALSO THE FACT YOU CAN 
CHANGE THE FACE OF THE BAG WITH OTHER IMAGES WE HAVE PUT 
TOGETHER. YOU CAN NOW HAVE YOUR FAVORITE VANISH MAGIC 
MAGAZINE COVER ON YOUR BACK-PACK OR ONE OF THE OTHER 
DESIGNS WE HAVE CREATED.

IMAGINE YOU ARE OFF FOR THE DAY TO SEE FRIENDS - YOU FILL 
YOUR GIG BAG WITH YOUR DAILY NEEDS AS WELL AS YOUR FAVORITE 
MAGIC. WHEN FRIENDS ASK YOU TO DO A TRICK YOU TAKE THE FACE 
OF THE BAG OF AND USE IT AS A CLOSE-UP MAT. IT IS WITHOUT A 
DOUBT THE COOLEST GIG BAG EVER DESIGNED FOR MAGICIANS.

YOU SIMPLY BUY ONE GIG BAG AND CAN INTERCHANGE ANY OF THE 
FACES WE HAVE DESIGNED. WITH OVER 40 DESIGNS YOU HAVE A LOT 
TO CHOOSE FROM!

WHAT IS THE GIG BAG?
The GIG BAG is a bag that is large enough 
to put all your magic show in to and carry 
it around or take it to shows. It features 
interchangable face panels so you can select 
any or all of the covers from VANISH, or the 
other designs we have created and place it on 
your bag.

GIGP-ACK Features

• Expandable Main Compartment. 
• Each backpack comes with an 

expandable main compartment.
• If you have a heavy load to carry - no 

worries, your GIGPACK backpack will 
expand. If your load shrinks - perfect, you 
can collapse the main compartment. GIG 
PACK backpacks are made to suit your 
needs.

• Inner Padded Laptop/iPad/Tablet Sleeve. 
Each backpack comes with a padded 
compartment for your laptop, iPad, 
tablet or other digital device. Keep your 
valuable equipment in a protected space.

• Wide-Padded Shoulder Straps. GIG PACK 
backpacks provide a super comfortable 
fit thanks to the wide-padded shoulder 
straps that keep you pain-free. No fear of 
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having the straps pinch or dig into your shoulders - 
regardless of the weight.

• Large Front Pocket for Folders. Magazines and 
Books. Our backpack gives you easy access to 
frequently needed items likes folders, notebooks or 
magazines. The large front pocket fits large items 
and makes them easily and quickly accessible. 

• Secure Velcro and Buckle Closure. Keep your items 
safe and secure with Velcro and buckle closures. 
Easy to access but secure to keep everything in 
place. 

• Large Side Pockets. GIG-PACK backpacks come 
with large side pockets. The large mesh side 
pockets holds even the large water bottles. The 
Velcro secured side pocket fits phones, wallets, 
keys and many other items.

• Rugged Water-Resistant Material. Your backpack 
stays dry inside thanks to the water resistant 
exterior. Don't worry about heading out in the rain. 
Your backpack has your back!

• Reinforced Bottom. Don't worry about setting 
your GIG-PACK backpack down. It comes with a 
reinforced bottom that keeps your stuff secure. 

• Interchangeable Printed "Face" Panels. Every GIG-
PACK backpack comes with the interchangeable 
"face." This means you can swap out the backpack 
face any time to give the backpack a new look. It 
takes seconds to swap out the face. You can design 
multiple faces or purchase them. We call it, One 
Backpack...Endless Possibilities.

WHERE TO GET YOUR GIG BAG

You can order your gig bag and see the different face 
panels at https://www.boldfacegear.com/collections/
vanish-magazine

It's easy - just choose the bag you want and any 
extra face panels and it will be shipped out to you.  
Remember, THIS is the only way you can get the VANISH 
covers and any of the other customised ones we have 
designed. It's the ultimate GIG BAG for magicians.

ABOUT BOLDFACE

HOW’S IT WORK?

First, we print the design using the latest in dye 
sublimation technology. This is the highest resolution 
possible and keeps the artwork looking sharp AF. Then 
we attach the facing to your bag using a design that can 
be swapped out for another in a matter of seconds—
simply pull one face off and put another on—it’s that 
easy. With one bag, you can change up your style any 
way you want, any time you want.

WHATCHA GOT?

Beyond the OG guitar bags that got us started, we also 
have standard sized backpacks for adults and young 
adults, and soon a smaller sized pack for juniors and 
petites.  More cool products are headed down the 
pipeline, so stay tuned.

Another thing—and this is a big one to us: We make 

“
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sure to produce only top quality bags. We know you’re makin’ 
moves out there; you need a bag that can keep up every step of 
the way. At BOLDFACE, we believe there is absolutely no need 
to compromise quality for style. You won’t be disappointed, and 
that’s a guarantee.

ON A MISSION

Making products that no one else in the world is making—
that’s our mission at BOLDFACE. We love bringing smiles to our 
customers’ faces every time they head out the door with one of 
our bags.

We also love bringing smiles to children in need. That’s why we’ve 
started “This Backpack…” campaign.  A portion of every bag 
purchased goes towards feeding, clothing and shelter for children 
in need.  We’re currently giving to Feeding America and Save the 
Children.
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in need.  We’re currently giving to Feeding America and Save the 
Children.
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STORIES FROM THE ROAD \\

NAKED IN SANTA MONICA 
HARRISON CARROLL

I was working the RTNDA show in 
Los Angeles. It was a late booking. 
Downtown Los Angeles couldn’t 
compete with any of the major 

trade show cities for hotel rooms. 
All of Los Angeles County had fewer 
rooms than downtown Chicago. 
Consequently, the client had to grab 
rooms wherever they could. They put 
me up at the Queen Mary, in Long 
Beach. That’s about a 20 miles trip to 
the convention center. Now, I’m from 
Buffalo, New York. A 20 mile trip can 
be translated to 20 minutes. In L.A., 
that could be 2 hours. 

Add to the mix that the Queen Mary 
was somewhat shabby. When the 
client asked how my accommoda-
tions where, I jokingly offered to 
trade hotels. What I didn’t convey to 
the client was that any personal time 
I may have had would be eaten up by 
sitting in traffic. Plus, when I WAS in 
my room, it was a totally depressing. 

The client expressed regret about 
the room situation, and they finally 
suggested that Jill, one of the female 
staff was leaving and I could have her 
room at the Embassy Suites, in Santa 
Monica. Well, despite the displeasure 

of having to re-pack, drive to Santa 
Monica, then unpack, the Embassy 
Suites would be far more comfort-
able. Because the city was virtually 
sold out, the client said that Jill 
would not check out. They feared 
that if she checked-out the hotel 
could give the room to someone 
else. She would give me her key 
and I should just sign her name to 
anything I may charge at the hotel. I 
could have sucked it up and stayed 
where I was. But, I made the move. 

It had been a long day. I was up ear-
ly, drove to the convention center, 
worked, drove back to Long Beach, 
checked-out, then drove to Santa 
Monica. By the time I arrived at the 
room it was 8:30 in the evening. 

Inside the room, there was a suit-
case. Hanging in the closet was an 
evening dress. I thought, “Hmmm, 
Didn’t Jill leave like she was sup-
posed to do?”  There was no sign of 
Jill. I really wanted to shower, and 
get something to eat, but didn’t 
want to run the risk of Jill walking-in 
while I was in the shower. After wait-
ing about half an hour, I decided 
that it should be safe to take as fast 
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a shower as I could. 5 minutes, I thought. 
Just enough to freshen up would be fine. 
Just in case, I’ll take some clothes with me 
and make sure to close the door. 

Once I made the decision, I raced into the 
shower. Just my luck - Within like a minute, 
I hear a woman’s voice. “Jill? Is that you? I 
apologize. I thought you were supposed 
to leave. I’ll be out in a minute.” 

As I shut off the water and scurried to find 
a towel, the bathroom door opens and a 
woman is yelling at me. She is NOT Jill. 

“Who the hell are you? What are you 
doing in my room? I’m calling security.” 

I’m standing there buck naked trying 
to cover myself. “Look ma’am. Give me 
a minute. Please go into the parlor and 
let me get dressed and I’ll be out in a 
minute.”

“No. I’m not going anywhere. I’m call-
ing security.” 

Without leaving, she grabbed the 
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bathroom phone. Two minutes later 
security was at the door. I was finally able 
to get some clothes on when they started 
interrogating me. “How did you get in this 
room? What is your name?  Show us some 
ID.” The questions were rapid fire. Now, the 
hotel had no record of my name, no reser-
vation - no nothing. All they had was me 
in this woman’s room. I couldn’t even give 
them Jill’s last name. I had only worked one 
day and met her very briefly when I took 
her key. 

The woman was ranting about suing the 

hotel for jeopardizing her personal securi-
ty. The hotel security people were badger-
ing me. I hadn’t eaten, I was tired, and I was 
about to be thrown into the street. 

I asked security to call my client, Dave 
Klahr, and he would straighten it out. How-
ever, Dave was not in his room and this was 
in the pre-cellphone days. Security held me 
in a secluded area downstairs. They said 
that if Mr. Klahr wasn’t able to clear this up 
by midnight they would call the police and 
have me arrested for criminal trespass.
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This whole ordeal was a nightmare, 
only I was awake. I couldn’t believe 
how unreasonable the woman was, 
refusing to let me get dressed in 
private, and how much venom had 
spewed from her eyes. Plus, the 
security people lacked any sense of 
understanding.

Finally, about 11:30, Dave Klahr 
returned to his room and picked up 
his voice message. He showed up 
downstairs and eventually managed 
to clear things up. Jill apparently had 
failed to comply with Dave’s request 
and she had checked-out of the 
room. The hotel then gave the room 
away. You must understand that back 
then, hotel key systems were not as 
computerized as they are today. In 
those days they gave you a little card 

with a bunch of holes in it. These holes 
would match the holes inside the door-lock 
and enable to door to be unlocked.

Well, I never got arrested, and did manage 
to finish out my stay at Embassy Suites. 

So why am I relaying this story? Well, all of 
the aggravation, all of the stress, and all of 
the inconvenience trump NOT working. It’s 
all about the work. When things don’t go 
right, and when it seems really hard, I was 
always happy to simply be working – even 
when it meant standing naked before a 
strange lady and being threatened with 
criminal trespass.

Then there was the time at Orlando’s Pea-
body Hotel.  That time it was I who walked 
into a room, only to encounter a woman in 
just her panties. But, that’s another story 
for another day.
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CAN IN SHOE

COLIN UNDERWOOD
In this months editio of VANISH  I offer one of my favourite routines for strolling magic. You can perform the entire 
routine or just use parts of it - it has many different layers and techniques but when performed in a walk-about 
situation really offers lots of surprises.

ENJOY ....

TRICK
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King of Magic is distributing magic items worldwide from Japan. 

We are on the top of the list for distributing our own original products in Japan.  

We have our own producting factory. King of Magic will continue creating and distributing new magic.

If you have any questions please contact us at:   

shawn@kingofmagic.net  (Native English Speaker)
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All the classic works of the great master of magic, 
Robert-Houdin, under one cover, lavishly illustrated 
with hundreds of beautiful prints, engravings, and 
photos. Robert-Houdin (1805-1871) revolutionized 
the art of magic with his incredible stage mysteries 

and lifelike automata, and he thankfully left a 
number of books recording his philosophy and 

techniques. In Essential Robert-Houdin, you'll find:techniques. In Essential Robert-Houdin, you'll find:
The Secrets of Conjuring and Magic:

Considered one of the finest magic books ever, 
featuring coin sleights and effects; card techniques 

including palming, false shuffles, cuts, and 
stacked-deck work, with twenty card effects; Cups 

and Balls methods and routines; stage effects 
including the Linking Rings, and Robert-Houdin's 

performance theories and essays on gimmicks, 
stagecraft, and psychology.stagecraft, and psychology.

Card-Sharping Exposed:
Robert-Houdin's pioneering work on card handling, 

with dozens of card techniques and routines. The 
Secrets of Stage Conjuring: A dozen great stage 

pieces plus the inside techniques of Robert-Houdin's 
theatre and optical theories.

The Memoirs of Robert-Houdin:
The most complete version of Robert-Houdin's 
wonderful autobiography ever published, with 

material previously omitted from earlier editions. 
You can now enjoy the complete work that 

Robert-Houdin envisioned.
The Priory:

The unbelievable secrets of Robert-Houdin's The unbelievable secrets of Robert-Houdin's 
automated house, with remote-control gates and 

automatic timers.
Plus selections from Robert-Houdin's 

never-before-translated scientific writings, a 
complete bibliography, and full index.

Pages 664 - Hardbound
Over 350 illustrationsOver 350 illustrations

(Regular $100)

http://www.nnmagic.com
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COME IN!!
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BAM
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BET: Arrange ten shelled peanuts as in Figure 1. The challenge is to 
make the pyramid point downward after moving only three nuts.

SECRET: Notice there are four rows of nuts. Slide the single nut from 
the top row of the pyramid down and around to the opposite end. 
Then slide the two exterior nuts from the longest row up to the new 
top row. The pyramid will be pointing down as in Figure 2.
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Then slide the two exterior nuts from the longest row up to the new 
top row. The pyramid will be pointing down as in Figure 2.
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LOUIE FOXX 
COFFE SHOP 
PREDICTION 
A STAGE OR PARLOR ROUTINE THAT IS CURRENT AND HAS A SUPRISE PREDICTION.

EFFECT: 

Someone from the audience visits your imaginary 
coffee shop and selects a coffee drink, how much 
they pay for the drink and what your coffee shops wifi 
password.  You show that you’ve predicted their drink, 
price and wifi password through a printed out Yelp 
review!

METHOD:  

You will force all three of the selections.  Each in a 
different way. You will stamp the selected coffee cup 
with a modified thumb tip writer.  The price will be 
forced by classic forcing the dollars. Finally, the wifi 
will be forced with clear two pocket force bag.

PROPS:

 For the cup force, you will need 5 cups.  On each cup 
is a label that has 5 coffee drinks listed:  Coffee – Latte 
– Mocha – Cappacinno – Espresso.

You will also need to make a custom rubber stamp 
that is an oval and glue it to a thumb tip. I made my 
own with a stamp kit (http://amzn.to/2ywFbVk) that 

I bought online and a stamp pad. For the dollar force, you will 
simply need 10 one dollar bills. I put a pencil dot on the 5th dollar 
bill down from the top so I can easily find it. 

For the Wifi Password force you will need a clear two pocket force 
bag. One side has the random wifi passwords and the other has 
the force passwords.  

For the final reveal you will need a printed out Yelp prediction.  
The text is in the routine below.  I simply took a screenshot of a 
Yelp page, and erased the text and put my prediction in there and 
printed it out. 

For the dollar force, you will simply need 10 one dollar bills. I put a 
pencil dot on the 5th dollar bill down from the top so I can easily 
find it. 

For the Wifi Password force you will need a clear two pocket force 
bag. One side has the random wifi passwords and the other has 
the force passwords.  

For the final reveal you will need a printed out Yelp prediction.  
The text is in the routine below.  I simply took a screenshot of a 
Yelp page, and erased the text and put my prediction in there and 
printed it out. 

ROUTINE: 

“I love coffee.  I’m not one of those people that say, “you don’t want to 
talk to me before I’ve had my morning cup”.  You don’t love coffee.  You 
and coffee are in an unhealthy co-dependent relationship!”

“If I wasn’t a performer I’d probably open a coffee stand.  I’ve always 
wanted to open one of the bikini barista stands, but my wife won’t 
let me. If I had one, I’d name it Grounds For Divorce.  Or a more 
traditional coffee shop called, “Bean there, done that”.  I think it’d be 
cool running a coffee shop because I love the smell of coffee...and 
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living paycheck to paycheck.”

“Imagine you walk into my coffee shop.  I’m 
a boutique coffee shop, I only offer 5 drinks.  
Which one of these do you want?”

Stamp the circle around the LATTE on 
the cup they selected.  Then as you hand 
out the other cups to other people in the 
audience you casually mention that if that 
cup had been selected it would have been 
a mocha (or whatever). 

“You’ve got a latte!”

“I make your latte and you reach into your 
pocket and pull out a wad of money.  Grab 
one…take all the money above it. ”

Here’s where you will classic force the bill 
with the pencil dot, and have them take 
that bill and all the bills above it. 

“Count the money to me.  Five dollars is what 
you paid including tip!”

“You sit down and you take a sip of your 
latte and think, dang, this is the best latte 
I’ve ever had and I’ve had 7-11 coffee!   You 
absolutely need to tweet about it, but first 
you need to ask me what my wifi password is.  
You get your choice of one -time, single use 
passwords, like: (read some of the non-force 
passwords)”

Force the password and have them read it 
out loud. 

“You log onto my network with the password: 
JoniDoesNotLoveChachi. You write out a Yelp 
review.  Guess what I printed out a copy of 
the review!  Can you read it to everyone?”

The paper says:

“This was my first time, visiting Bean There 
Done That, and the first thing that stuck me 
was how handsome the owner was.  He also 
makes the best latter ever!  It was a steal at 
only two dollars, however business was slow 
and I felt bad for him, so I gave him five bucks 
and told him to keep the change!

His wifi network uses one-time passwords 
that are good for an hour and they 
are all kinda funny.  The lady next to 
me got, brittanyspearfishing and I got 
jonidoesnotlovechachi all one-word lower 
case. 

After this experience this there is only one 
thing left to do, and that’s give (your name) a 
huge round of applause”

Notes:  I was introduced to the idea of 
using a thumb tip to stamp things from 
Reed McClintock’s Stars and Hexes trick.  
However, he used it to make a mark 
appear, where in this trick you are using 
it essentially as a nail writer.  There’s no 
reason you couldn’t use a nail writer to 
circle the names of the drinks, however 
with a stamp you are reducing the amount 
of motion needed to circle the name 
considerably. 

You could use the essentially routine with 
one of the No Force Mental Epic boards 
and not have to do any of the forces.

93VANISH MAGAZINE      www.VanishMagazine.com

http://amzn.to/2ywFbVk)
http://www.VanishMagazine.com
http://amzn.to/2ywFbVk)
http://www.VanishMagazine.com


LOUIE FOXX 
COFFE SHOP 
PREDICTION 
A STAGE OR PARLOR ROUTINE THAT IS CURRENT AND HAS A SUPRISE PREDICTION.

EFFECT: 

Someone from the audience visits your imaginary 
coffee shop and selects a coffee drink, how much 
they pay for the drink and what your coffee shops wifi 
password.  You show that you’ve predicted their drink, 
price and wifi password through a printed out Yelp 
review!

METHOD:  

You will force all three of the selections.  Each in a 
different way. You will stamp the selected coffee cup 
with a modified thumb tip writer.  The price will be 
forced by classic forcing the dollars. Finally, the wifi 
will be forced with clear two pocket force bag.

PROPS:

 For the cup force, you will need 5 cups.  On each cup 
is a label that has 5 coffee drinks listed:  Coffee – Latte 
– Mocha – Cappacinno – Espresso.

You will also need to make a custom rubber stamp 
that is an oval and glue it to a thumb tip. I made my 
own with a stamp kit (http://amzn.to/2ywFbVk) that 

I bought online and a stamp pad. For the dollar force, you will 
simply need 10 one dollar bills. I put a pencil dot on the 5th dollar 
bill down from the top so I can easily find it. 

For the Wifi Password force you will need a clear two pocket force 
bag. One side has the random wifi passwords and the other has 
the force passwords.  

For the final reveal you will need a printed out Yelp prediction.  
The text is in the routine below.  I simply took a screenshot of a 
Yelp page, and erased the text and put my prediction in there and 
printed it out. 

For the dollar force, you will simply need 10 one dollar bills. I put a 
pencil dot on the 5th dollar bill down from the top so I can easily 
find it. 

For the Wifi Password force you will need a clear two pocket force 
bag. One side has the random wifi passwords and the other has 
the force passwords.  

For the final reveal you will need a printed out Yelp prediction.  
The text is in the routine below.  I simply took a screenshot of a 
Yelp page, and erased the text and put my prediction in there and 
printed it out. 

ROUTINE: 

“I love coffee.  I’m not one of those people that say, “you don’t want to 
talk to me before I’ve had my morning cup”.  You don’t love coffee.  You 
and coffee are in an unhealthy co-dependent relationship!”

“If I wasn’t a performer I’d probably open a coffee stand.  I’ve always 
wanted to open one of the bikini barista stands, but my wife won’t 
let me. If I had one, I’d name it Grounds For Divorce.  Or a more 
traditional coffee shop called, “Bean there, done that”.  I think it’d be 
cool running a coffee shop because I love the smell of coffee...and 

92 VANISH Magazine      www.VanishMagazine.com

living paycheck to paycheck.”

“Imagine you walk into my coffee shop.  I’m 
a boutique coffee shop, I only offer 5 drinks.  
Which one of these do you want?”

Stamp the circle around the LATTE on 
the cup they selected.  Then as you hand 
out the other cups to other people in the 
audience you casually mention that if that 
cup had been selected it would have been 
a mocha (or whatever). 

“You’ve got a latte!”

“I make your latte and you reach into your 
pocket and pull out a wad of money.  Grab 
one…take all the money above it. ”

Here’s where you will classic force the bill 
with the pencil dot, and have them take 
that bill and all the bills above it. 

“Count the money to me.  Five dollars is what 
you paid including tip!”

“You sit down and you take a sip of your 
latte and think, dang, this is the best latte 
I’ve ever had and I’ve had 7-11 coffee!   You 
absolutely need to tweet about it, but first 
you need to ask me what my wifi password is.  
You get your choice of one -time, single use 
passwords, like: (read some of the non-force 
passwords)”

Force the password and have them read it 
out loud. 

“You log onto my network with the password: 
JoniDoesNotLoveChachi. You write out a Yelp 
review.  Guess what I printed out a copy of 
the review!  Can you read it to everyone?”

The paper says:

“This was my first time, visiting Bean There 
Done That, and the first thing that stuck me 
was how handsome the owner was.  He also 
makes the best latter ever!  It was a steal at 
only two dollars, however business was slow 
and I felt bad for him, so I gave him five bucks 
and told him to keep the change!

His wifi network uses one-time passwords 
that are good for an hour and they 
are all kinda funny.  The lady next to 
me got, brittanyspearfishing and I got 
jonidoesnotlovechachi all one-word lower 
case. 

After this experience this there is only one 
thing left to do, and that’s give (your name) a 
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Notes:  I was introduced to the idea of 
using a thumb tip to stamp things from 
Reed McClintock’s Stars and Hexes trick.  
However, he used it to make a mark 
appear, where in this trick you are using 
it essentially as a nail writer.  There’s no 
reason you couldn’t use a nail writer to 
circle the names of the drinks, however 
with a stamp you are reducing the amount 
of motion needed to circle the name 
considerably. 

You could use the essentially routine with 
one of the No Force Mental Epic boards 
and not have to do any of the forces.
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BY BOB ABDOU

SHOW ME 
THE MONEY

Are you ready to charge money 
for your performances?

ALLIED ARTS

As the consultant for ventriloquism for the 
Puppeteer of America, I receive many emails 
and phone calls from folks just starting in 
ventriloquism. A common question that 
many ask me is, “How much should I charge 
for a show?”

It amazes me that those who have only 
performed once or twice are asking about 
getting paid. Without a polished act, I feel 
they are putting the cart ahead of the horse. 
Every time someone charges for a show 
when they’re not ready, they make it harder 
for the rest of us.

I might be a bit biased because it took me 
almost five years to receive my first paying 
gig. In those five years, I didn’t think about 
charging because I knew I wasn’t very good. 
I didn’t have the experience, and I realized I 
was not on a professional level. I had a full-
time job so I didn’t depend on the income, 
so being labeled a “free” performer didn’t 
bother me. Doing free shows allowed me 
to learn the ropes while not sweating the 
small stuff.

When I received my first performance check 
in 1995, I knew I had something worth 
paying for. Now I am entering my 22nd year 

of full-time performing and with over 6,300 
shows under my belt, I feel I know what 
I am doing (most of the time). With each 
year, my shows got better and so have my 
pay-checks.

So how do you know if you are ready to 
charge a client for your performance? 
Here are my questions to those that are 
considering charging for shows for the first 
time:

1) Can you do, at minimum, a 20-30 minute 
show? 

2) Do you have a sound system? 

3) Can you control an audience? 

4) Have you been performing regularly in 
the past year? 

5) Have you been helped by other 
professionals? 

6) Would you hire yourself based on your 
experience and qualifications?

If someone answers negatively to most of 
these questions, I don’t think they are ready 
to charge for a show. So the question they 
should be asking next is, “How can I get 
ready to start charging for shows?”

The best way to get ready to chargeis to 
change those “negatives” into “positives”.

1) Some people I know have hundreds of 
puppets, but no act. Having magic tricks 
doesn’t make you a magician, having a red 
nose doesn’t make you a clown. Take one 
prop (puppet, magic trick, balloon act) and 
create a strong, polished act with it. Start 
out with a seven minute act. Make it as 
good as possible. Then do another seven 
minute act, and then another until you have 
at least 20-35 minutes. Keep adding acts. 
When clients pay, they expect you to fill at 
least 30 minutes of their time, sometimes 
more. And not all acts fit with every 
audience. The more material you have, the 
more secure you will feel with your ability.

2) A sound system can separate the 
professional from the amateur. Performers 
need to be heard. Without a sound system, 
you are a mime! You should not count on 
your client to supply you with a sound 
system. You can have the best act, but if 
people can’t hear you, it won’t matter. Even 
if you can talk loudly, a sound system

will help you control the audience better. 
Get a sound system. To quote Forest Gump: 
“This is all I have to say on this matter”.
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people laugh without a 
stage ... "
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3) Most newbies want to perform for children, and that’s great! But 
the average age at a summer library show or child development 
center is four years old. Large groups of four-year-olds are hard 
to control. If you are hired to do a show for children, the people 
paying you expect that you can handle the audience. There are 
certain tricks of the trade that you can learn with experience. 
Before you charge a library or daycare, donate a couple of shows. 
Do story-time, do a show with children at your church or your 
child’s school. If you can learn to handle an audience of four-year-
olds, you’ve got it made in the shade! I am living proof of this: At 
first I didn’t know what I was doing, but now if you throw me in a 
room with a group of four-year-olds I rock!

4) If you are not performing for an audience regularly, the skills 
you learn will not stick with you permanently. The more you 
perform in front of strangers, the more comfortable you will be in 
front of a paid audience. People get the wrong perception when 
they perform in their living room or only for family and friends. 
Family and friends and your dog will usually be very supportive 
of you, but you will have to up your game in front of people who 
don’t know you. Go find open mics in your area. Do a show at a 
church carnival or perform on the street (now that’s tough!) Get 
yourself in front of people and entertain.

5) There are many people who have been performing 
professionally for years. They can teach you a thing or two. Learn 
from their joys and nightmares. Associate! Join a puppetry guild, 
a clown alley, or a magic ring in your area. There are tons of other 
performers that want to associate with you too. Associating with 
other performers will also give you the social skills needed to meet 
clients and become personable. Get off the internet, get out of the 
house, and meet people!

6) If you hesitate in answering this one, then you shouldn’t 
be charging. You wouldn’t want to pay for food made by an 
inexperienced chef. You wouldn’t want to pay for a mechanic to 
experiment on your car for the first time. You wouldn’t want to pay 
for a musician who was just learning how to play the guitar. When 
you would pay for you, then you know you should start charging 
(but don’t put a down payment on a yacht just yet!)

When we see amateur performers get millions of dollars on TV 
talent shows, we can get dollar signs in our eyes and we lose 
sight of what’s really important. If we concern ourselves with the 
money instead of the craft, we might get one check – and one 
check only. Clients will not rehire or recommend us. But if we put 
the horse before the cart – meaning we turn those “negatives” into 
“positives”—we can get many shows which will result in many 
checks.

We are in the business of show. Time, experience, and knowledge 
will make our show better. And the better the show, the better the 
pay.

Bob Abdou/Mr.Puppet

www.mrpuppet.com
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The majority of speakers consider themselves to be of the 
inspirational variety. That is, they are paid to speak in front 
of people, and to motivate them to pursue their dreams, 
goals, and ambitions, which in turn will improve their 

lives. From the beginning I‘ve had a problem with the idea of 
motivating someone else.

True motivation must come from within; if you’ve ever tried to 
quit smoking you know what I mean. You have to be really moti-
vated to stop. I prefer to substitute the word enthusiasm, you can 
enthuse (def: say something that expresses one's eager enjoy-
ment, interest, or approval) somebody to get them motivated to 
achieve their goals.

In my publicity to clients and agents I describe myself as an “En-
thusiator”. I am there to get people enthused about the subjects 
of ‘Laughing Yourself Well’ and ‘The Power of Humor’. In addition I 
came up with a unique word to describe what I do, this word is 
‘FUNTHROPOLOGIST’ ... a person who studies and researches ‘FUN’. 
When people look at my business card and ask what me a ‘Fun-
thropologist’ is, I reply I can be anything they want, a magician, 
speaker, or a trade show specialist, etc. By adapting this perspec-
tive I reinvented my business, using the skills learned as a perform-
ing magician, which in turn has expanded my work. This change 
has opened a lot of new doors and increased my income.

THE KEY-NOTE SPEAKER

Paul Romhany

… when worlds collide, you increase your revenue!
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This Key-Note Speaker book is aimed at 
those who perform regularly, want to 
increase their income and meet the right 
people for increased top paying jobs.

As a performing magician you have two 
very important skills; the first being the 
ability to entertain people, the second is 
the confidence to stand up in front of a 
group/organization and speak. Speaking is 
simply an extension of your performance, 

so it makes sense to get in to this market.
Once you become an established speaker, 
you will find that the big difference be-
tween your magic shows and your speak-
ing engagements are your fees. Look at 
any speaker,  research their remunieration. 
Then compare that to what you charge for 
your magic show - you may be shocked. 
Also, being a speaker opens up more op-
portunities to network, which will lead to 
more corporate magic gigs.

Why become a speaker?
As a magician I can think of many rea-
sons why you would want to get in to the 
speaking market.
1)  If you are comfortable performing 
magic in front of audiences then speak-
ing will be an easy transition. 
2)  The magic gives you a novel tool to 
deliver your message. 
3)  Using humor as your main topic gives 
you ample opportunity to combine the 
spoken presentation with your magic. 
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THE KEY-NOTE SPEAKER

Paul Romhany

… when worlds collide, you increase your revenue!
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Make a Difference
The reason I went into public speaking 
was to make a difference in people’s 
lives. I am passionate about the power of 
humor and know how it affects people 
in a positive way. I started to realize how 
humor helped me get through some 
difficult periods in my life. Releasing my 
book on Key-Note Speaking to the magic 
community is another way to spread the 
importance of humor.

Once you research it and start to converse 
with people about humor you will under-
stand just how important the message is. 
They say laughter is the best medicine, 
and you will soon find this statement to 
be true.

The Business
Show Business is 10% show and 90% 
business. The business to me includes 
traveling to new places, which has meant 
over one hundred countries, meeting new 
and interesting people, making amazing 
contacts, which lead to further speaking 

4)  With a solid message and a novel way 
of presenting it you will find the speaking 
field opens many new doors.

If you are a part time magician and not 
an assured speaker, then I suggest you 
join Toastmasters to gain the confidence 
required. Toastmasters is a world wide 
non-profit organization that helps you de-
velop your speaking skills. Check out your 
local Yellow Pages to find one near you, or 
go on-line and look up “toastmasters” in 
your city. I highly recommend becoming 
a member to help you become a stronger 
presenter.

Cost and Time Involved
You can get into this market with very 
little outlay. I am sharing what I’ve learned 
- through years of experience - being on 
the road, getting out in front of audienc-
es, trying, and sometimes failing … until I 
figured it out.

Income
As I mentioned earlier, your yearly per-
formance income can more than triple 
once you get into this lucrative field. In 
the early days I was making $500 for a 30 
minute talk, now I go out for anywhere 
between $2500-$10,000 per presenta-
tion. There are speakers out there getting 
upwards of $20,000 and others who make 
much more. I wonder what Bill Gates or 
President Clinton makes per speech? 
Perhaps you won’t make as much as Mr. 
Gates, however, I know your income will 
increase once you start. I suggest you 
begin offering your services through a 
Speakers Agency, they will be able to 
have a better idea of where your fees 
should be.

Obviously, the more experience and 
exposure you have the higher your fee. I 
was fortunate to have had a great deal of 
television exposure and a book, “Laugh 
Yourself Well”, which helped bring an 
initial higher fee.
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INFORMATIVE SPEECH
In an informative speech you:
• Explain something to people
• Help people to understand something
• Show them how to do something

PERSUASIVE SPEECH
The persuasive speech is:
• To sell an audience on an idea
• To promote a specific topic
• To convince someone to take action
• You want them to think, act and believe in 

what you want them to

ENTERTAINING SPEECH
Entertaining speeches are
• Usually short
• Giving the audience an enjoyable experience
• To amuse through stories, humor and illustra-

tions
• Leave the audience with a favourable impres-

sion not only of him or herself, but the organ-
isation.

TECHNICAL SPEECH
The technical speech includes:
• Visual and printed handouts
• Video
• This is informative

DIFFERENT TYPES OF SPEECHES

engagements, as well as increased bookings for my own magic perfor-
mances. I offer and often give my forty-five minute humor presentation 
on cruise ships, which has helped me stay at the top of the cruise ship 
industry and kept me working non-stop for the past decade.

For more information visit www.paulromhanymagic.com and check out 
my Key-Note Speaking book.
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FROM THECREATOR OF EXTREME BURN AND  PRICELESS



FROM THECREATOR OF EXTREME BURN AND  PRICELESS

http://www.bigguysmagic.com


About a year ago I decided I wanted to be a magician. That’s 
a strange thing to say, considering that I’d been making my 
living as one for over a decade. Or so I thought.

WORDS FROM A PRO 
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There are two schools of thought when it comes 
to blending comedy and magic. You can be a 
magician who is funny, or a comedian who does 

tricks. There’s plenty of  praise & criticism levelled at 
both elsewhere so let’s move on and just talk about the 
difference.

WANTING TO BE FUNNY

Earlier on in my career I wanted to be funny more than 
anything. I chose my material based solely on how 
many jokes I could squeeze into a routine and seriously 
sacrificed the strength of my magic by stepping all over 
it with jokes and shoe horned levity.

With those misguided goals, the classic ‘microphone in 
a stand’ was the only option. I started before big named 
comedians wore head microphones, they were mainly 
reserved for actors or musical theatre performers. These 
days more comedians use them, the most notable being 
Michael McIntrye. (www.michaelmcintyre.co.uk)

Had this been the case when I was younger I may gone a 
different way.

The epitome of a stand up comedian was always a 
microphone in a stand next to a stool, usually with a 
drink on it. I wanted to look like a comedian, so that’s 
what I chose.

LEARNING TO USE THE STAND

I remember my friend Wayne Dobson (www.dtrik.
com) telling me that he thought being able to use and 
negotiate a mic stand was the sign of a classy performer. 
I took this to heart and I focused on it.

– I worked all of my tricks around it and used one when 
rehearsing so as not to be surprised by it at shows. If 
you’re not used to them, they can get in the way a LOT.

– I took my own stand to gigs so I could cut down on the 
variable of getting an awkward or bad stand. Some have 
legs, others a round base. Some bend, some don’t.

– I tried as much as I could to leave the mic in the stand, 
so I wasn’t pacing around too often. Before this final 
change I’d charge round like Lee Evans. My nervous 
energy creating a one man tennis match.

All of these things are solid tips and worth taking into 
account if you want to use a mic in a stand and you’re 
free to try them. Have your prop case close by and 
you’re good to go. EXTRA TIP: There’s nothing worse 
than delivering your opening line into a switched off 
microphone. So have the person introducing you use 
the microphone you’re about to, then at least you know 
it’s working.

SOMETHING CHANGED

I got hired for a week of shows at The World Famous 
Magic Castle in Hollywood. I performed 21 shows over 
7 days in a room that seated 56 people. This meant I 
didn’t need to use a microphone. In that week I found a 
new freedom in my performance I’d never had before. I 
was able to cover certain magical moments with a funny 
line or gesture that wasn’t impinged by the stand. Now, 

I didn’t need to use 
a microphone. In 

that week I found a 
new freedom in my 

performance I’d never 
had before."

“
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“Art is subjective and style is personal. Even if you 
are going to buy and use a head mic, it won’t do 

you any harm to know which of your routines work 
just as well with a stand microphone.

rather than being occasionally contrary 
to the magic, I was able to use comedy to 
enhance it. A funny line could create the 
perfect misdirection for a move and my 
new ability to talk without worry about 
moving away from the mic meant there 
was no dead time.

NB/ If you are a beginner I’d suggest that 
some of this advice may not be for you. 
Learning that you cannot talk every single 
second of a performance is a good thing. 
Having to inject pauses and space because 
of restrictions like a microphone will 
absolutely make you a better performer. It’s 
vital to learn that the spaces between the 
lines are equally as important as the lines 
themselves. Without them, a performance 
becomes a mess.

Having spent 12 years with those 
limitations and firmly believing that ‘you 
have to go there to come back’ I now have 
the best of both worlds. Having been 
forced to learn about spacing I can now 
play with that freedom in a way that’s not 
indulgent and hopefully use my voice in 
a way that’s sparing without being held 
back.

If you hadn’t guessed already, I’m now 
using a head mic. 

WHICH MIC TO BUY

If you’re looking for a recommendation for 
one of these microphones I would highly 
recommend this –

SENNHEISER EW 112 G3 GB WIRELESS 
LAVALIER MICROPHONE SYSTEM

(It requires a license which is only £80 per 
year. The place you but it will be able to 
point you in the right direction.)

You’ll also need one of these –

HEADSET MICROPHONE WITH TELESCOPIC 
BOOM AND 3.5MM LOCKING JACK PLUG

I chose the Senheiser brand specifically 
because (in the UK) it’s pretty much the 
industry standard for wireless microphone. 
Wired mic’s are more popular from Shure. 
Almost every wireless mic I’ve ever been 
given to use was a Senheiser. When you 
buy one you basically get two separate 
things –

1 -  The receiver – which plugs into the 
sound desk.

2 -  The mic pack sender – which you have 
on you.

Having the most common brand means I 
almost never have to plug my own receiver 
to the sound desk as there’s usually already 
one in most places I perform. I turn off the 
mic they give me after setting my own 
frequency to match. This means my mic 

works through their receiver and my 
set up is super quick.

BATTERIES

I’m only on stage for 45 minutes per 
night. I’ll usually get 6 gigs out of one 
pair of batteries without worry. You 
can get 30 AA batteries for £10 on 
eBay, that’s 15 battery changes. As 
I’m getting 6 shows per change that 
means you can do 90 gigs for £10. 
Nothing to worry about there.

CONCLUSIONS

Obviously this advice won’t work for 
everyone. Art is subjective and style 
is personal. Even if you are going 
to buy and use a head mic, it won’t 
do you any harm to know which of 
your routines work just as well with a 
stand microphone. There’ll be times 
where this is unavoidable and so it’s 
best to be prepared.

For all this blog has been about the 
technical aspects of the choice between 
head mic and stand mic, it’s also about the 
artistic choice between them. Knowing 
what you are and having a sense of 
character is vital to success. We feel for our 
favourite characters in movies because we 
know who they are. Because THEY know 
who they are.

Knowing who you are is a long process 
that takes years to understand and refine. 
If you’re a ‘comedy magician’, a huge part of 
that can be knowing if you’re a comedian 
who does tricks, or a magician that’s funny.

I decided I wanted to be a magician who 
was funny, and oddly, I’m getting more 
laughs now than ever.

Mark James

Sleight Of Hand Magic & Comedy

http://www.MarkJamesMagician.com
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The Royal Card Sword

A professional, stainless steel, card sword  
Can produce up to 3 cards 

Travel case included 
Made in France 

To order or for more information:

400€ plus  
VAT & shipping
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.
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SHARPSHOOTER 
BY JONATHAN 
WOOTEN AND SANS 
MINDS

1 

PRICE: $20.00
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

Magic that takes place in the spectator's hand is always the most 
powerful. When THEY create the miracle themselves, it's even 
MORE astounding! 

Almost every magician has a staple routine where they reveal the 
spectator's signed card. Although countless variations of this ef-
fect are created constantly, every once in a while, something truly 
special comes along. From the mind of Jonathan Wooten, this is 
his unique take on a classic. Introducing Sharpshooter! 

A hands-on card routine where the SPECTATOR cuts the deck right 
to their signed card, with nothing more than a rubber band! The 
gimmick is reusable, it is easy to perform, but the best part is your 
audience can perform the magical moment themselves, creating 
an unforgettable experience for everyone! Take the role of a Sharp-
shooter and reveal cards with pinpoint precision every single time! 

What you receive: 1 Sharpshooter Instruction DVD with full In-
structions 

MY THOUGHTS:
You receive a DVD with 10 minutes of instructions on how to make 
this up and perform it. It’s a nice little effect but this one really 
needed to be a download or in a book rather than a $20.00 DVD 
with only 10 minutes of instructions. I think for $20.00 I would 
save my money and invest in something with more substance  The 
trick itself is pretty much self working once you make the gim-
mick. It’s one of those tricks that isn’t earth shattering but is good 
to know in the back of your mind. I actually do effects with elastic 
bands and cards anyway so it’s a nice addition - although I must 
admit I prefer non-gimmick routines as you can get just as good a 
reaction. In this version you’ll need to either switch a deck or bring 
the gimmick in to play. This is self-working and easy to do. The 
nice thing about this is that the spectator can actually do the trick 
- which shows how easy this is to do. I always think it’s stronger 
when the spectator has the power because they can’t figure it out.
Not a bad trick but just not worth $20 and not worth a DVD for 10 
minutes. There are a lot better downloads now for half the price 
and you get over 2 hours of material on them. I would suggest you 
spend your money on a Murphys Download and get two down-
loads for the price of this trick.

CHANGELING ODO 
BY MARC LAVELLE 
AND TITANAS

2 

PRICE: $34.95
AVAILABLE: All dealers
WHOLESALE: www.murphysmagic.com

The Ultimate Changeling. 

The ability to switch any bill, of any size, color, denomination, or 
material in the spectator's hand was set by the Original Change-
ling. 

Changeling ODO is leaps ahead of what was laid out before. Not 
only do all the fantastic traits of the original still stand strong, 
but now you have the ability to execute TWO visual changes. Oh! 
You can hand the final bill out without a switch as well. AND it 
is all contained in ONE space-saving gimmick, giving you more 
flexibility as to which bills you borrow from your spectator while 
performing! 

Need anything else? 

Did we mention that this gimmick now locks? Well it does! This 
means you can handle the bill more freely than before and be in 
total control of when you want to do a change! 

There are dozens of ways the gimmick can be handled, from the 
highly visual, to misdirected changes, to suit all styles of perform-
ers. 

As with the original, this is truly a gimmick you will want to carry 
with you everywhere! 

BONUS: Want a bonus? Who doesn't?! How about a copy of the 
original Changeling video as part of this project? Sure - we're nice 
like that. If you are one of the few who doesn't have the original, 
you can learn Marc's original routines and adapt them to the new 
gimmick. Or you could build an original Changeling gimmick to 
use in conjunction with ODO and create your own routines! If 
you DO have the original, then that's fine, it never hurts to have a 
refresher course! 

All currencies can be used. Bills of any color, size, material work. 

As an added bonus, Marc generously shares an accompanying 
ODO accessory that can allow ODO users to easily and visually 
complete up to SEVEN changes before handing out the final note 
for examination. 
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VANISHING 
SHARPIE BY SANS 
MINDS
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MY THOUGHTS:
This is a bill switch that has been through a few evolutions and this 
is the final version. What you receive is a really nice package that it 
all comes in plus two little ‘things’ that help make this work as well 
as the download.  It is very similar to the original effect but in this 
version you have two changes and a removable gimmick which is 
the difference. With the removable gimmick it now allows you to 
hand out the bill at the end.  You will need to do some DYI to make 
this up and a few other things such as double sided-tape if you are 
using plastic money or rubber cement with paper money, as well 
as supplying your own cash. The nice thing about plastic notes 
in this trick is that you would probably never have to remake the 
gimmick as it will last forever.   There are two variations of the Odo 
gimmick that you can make. The download is over an hour long 
and not only shows how to make the gimmick but also filled with 
tips and handling. Once the gimmick is made up you’ll find it quite 
easy to use.  Marc shares some other ideas where you could actu-
ally do four changes using this gimmick so you can go from a $5 to 
a $10 to a $20 to a $50. You aren’t restricted to bills you could use 
lottery tickets to something else etc. Also included is the original 
version which came out a few years ago now. There is also a bonus 
where Marc goes from a blank piece of paper to a lottery ticket to 
a $5.00 note to $10 to $20 so you can certainly see this gimmick 
opens up to a lot of potential for various routines.

If you love visual bill changes then this is definitely a must have in 
your repertoire.

PRICE: $55.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Years ago, we released the Vanishing Pen, an iconic effect that 
remains one of our top-sellers to date. Many asked for a Sharpie 
variation, and we at SansMinds listened! Due to popular demand 
and hundreds of requests, the SansMinds Creative Lab is excited 
to bring you a revolutionary prop that every professional magician 
needs. Introducing the newest staple item to our worker's series: 
Vanishing Sharpie. 

An extremely practical, quick-to-reset effect where you make a 
Sharpie vanish with the clap of your hands. Made from top quality 
materials, this Sharpie is guaranteed to take a beating. Just keep it 
in your pocket, and it will be ready to shine whenever you are. It is 
highly interactive, and never ceases to amaze! 

This ultimate worker's tool is the last vanishing prop you will ever 
need, so grab yourself the Vanishing Sharpie now! 

What you get:
1 Instructional DVD
Gimmick
TV rights not included with purchase. Please contact SansMinds 
for TV rights.

MY THOUGHTS:
If you like their vanishing pen then I think you are really going to 
LOVE the VANISHING SHARPIE. The routine is basic but that’s all 
you need. You are supplied with a gimmick that looks exactly like 
a black Sharpie. The basic effect is you use a Sharpie then tell the 
spectator you are going to vanish it slowly. They see you place it 
in your pocket as a gag, then you offer to do it again. They hold it 
in their hand between paper and you vanish it and they can reach 
in your pocket and take it out.  This comes with a DVD which is 20 
minute tutorial and the gimmick. With this Sharpie you can write 
with this prior to the vanish. The nice thing about this is that you 
can pretty much do it anywhere - if you use a Sharpie then you 
will definitely want to get this because it’s always ready to go. You 
will learn a few techniques on switching a Sharpie from a regular 
to a gimmick. It’s super easy to do. I do like the idea of making the 
Sharpie come back because the spectator is always handling the 
real Sharpie and there is nothing to hide. The gimmick Sharpie 
really does look and feel like a regular Sharpie and just prior the 
vanish the spectator can touch the pen without any worry.  There 
is a very slight handling you need to learn to vanish it properly 
but it will only take a few times to get the feel for it. This is a great 
walk-about effect and perfect for bar or restaurant magic if you 
want to vanish it using a paper napkin.
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HOLELEY CHANGE 
BY SANS MINDS4 

PRICE:$29.99
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

6 years ago, Holely Change dominated the Japanese magic mar-
ket. Now, 6 years later, we are proud to present this jaw-dropping 
effect to the English-speaking market. It's a self-contained finale 
for your card routine that your audience won't forget. 

Place your spectator's signed card between 2 cards having large 
holes, so their card can be seen at all times. In the blink of an eye, 
the back of your spectator's signed card changes colors! 

With Holely Change in your arsenal, you will always be ready 
to draw a crowd! An easy-to-perform color change routine that 
leaves the spectator with a special memento, and ends 100% 
clean! Just watch the trailer and check it out for yourself! 

What you get:
1 Instructional DVD
1 Gimmick Package (Red or Blue option)
Please note that the gimmick color will need to match your deck. 

TV rights not included with purchase. Please contact SansMinds 
for TV rights.

MY THOUGHTS:
This really is a really fantastic routine which is extremely visual. Ev-
erything is supplied (except a regular deck of bicycle cards) so you 
can learn this as soon as you get it. A red backed card is signed and 
placed between two blank cards with holes in it - in an instant the 
back changes to blue and the signed card handed out. The han-
dling is very clever and the method is super clean and will require 
a little work, but for those who can handle cards it’s not a problem. 
Reset on this is only a few seconds making this a great walk-about 
routine. This is definitely one of those effects you might want to 
carry in a little plastic folder so it lasts longer. I would want to try 
and play around with other ideas using this method, such as a ver-
sion that might be done with something where you ‘tear’ the holes 
in the card, making it slightly more organic. As it stands I really 
feel this is a great little walk-about routine and will definitely get a 
strong reaction from your audience. You do need to have it set up 
with a deck that corresponds to the gimmick card and allows for a 
clean selection.This reminds me of a mini illusion almost because 
of the nature of this so you could present it as something like that. 
I really thought this was a fun routine and could see this being 
performed by many magicians.

GORDON DIARY BY 
PAUL GORDON5 

PRICE: $45.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

The Gordon Diary Trick is an effect you will perform regularly. It's 
easy to do, yet gets amazing reactions! 

Your package comes complete with: 

Gorgeous custom-printed diary, full instructional DVD and 
custom-printed crib card that eliminates all the memory work!

MY THOUGHTS:
This dates back 30 years and this is Paul’s contribution to this effect 
that is so popular - I have produced a diary routine also that works 
on a completely different system than any other method ever pro-
duced.  Gordon’s Diary is based on a system which is common and 
you will need a deck of cards to do this but it is super easy to do 
once you understand the system.  Basically the spectator names 
a date and they cut the deck and the date they mentioned is the 
card they cut to. I have spent almost 20 years myself studying and 
buying every diary effect I’ve seen. The nice thing about this ver-
sion is that there is no visual stack that most of the diary tricks use 
and you generally only use one diary which they can check out.  
When you use a diary with 365 days in the year it is obvious you 
are going to have to duplicate cards, but again there is no visible 
system when you look at it. This version is small enough to carry 
anywhere and you can do it with a borrowed deck of cards if you 
want. It will take a little bit of work to understand fully the ‘system’ 
this uses however it doesn’t require major memory work that oth-
ers of this nature do.  The nice thing about the production of the 
diary is the large writing and the size. It’s small enough to easily fit 
in your pocket and can be performed at any time. It’s the perfect 
walk-around routine. Paul has a nice idea where he performs this 
at weddings asking the bride or groom the date they met, and it 
will match the card so it has some really great presentation pos-
sibilities.

This comes with a DVD which Paul and Peter Nardi discuss the ef-
fect and teach handling and variations. You will also learn various 
forces of a playing card that you can use from different sources. 
There are some great bonus tips such as knowing the card as soon 
as they give you the date such as palming off the card, or putting it 
under a drink etc. It’s a very strong way to get the info.

A tried and tested effect that I think will become popular with all 
magicians.
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DOUBLE DUTCH BY 
FRITZ ALKEMADE6 

PRICE: $30.00
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

Starring Dutch magician, Fritz Alkemade, Double Dutch is a collec-
tion of commercial magic that is strong, interactive and fun. Five 
years after his debut and featuring 10 brand new routines from 
his current working set and running at just over 1.5 hours, Fritz 
Alkemade returns with an assortment of versatile close-up magic 
you'll enjoy performing for your audience. 

On this DVD, Fritz explains effects from his Magic Castle act, as well 
as his tricks published in the major magic magazines. With live 
performances and detailed explanations, you'll be able to learn 
and perform Fritz's twists on these routines. 

If you're looking for practical and fun magic with high entertain-
ment value and audience participation, look no further. This is 
Double Dutch. 

High Roller Coaster 
The serial number of a borrowed bill is written on a coaster. This 
bill vanishes magically. After a guessing game with the coasters, 
the bill appears inside the coaster with its serial number written 
on it. Andi Gladwin wrote: "It's an almost-impromptu trick that is 
perfect for bar magicians or impromptu performances." 

Word of The Day 
A favorite of Fritz: your word of the day and the participant's word 
of the day switch places in a magical way. Ravi Mayar called it a 
piece of incredible magic. 

Who Wants to Be a Millionaire? 
A funny, interactive, motivated routine with money. This is Fritz's 
preference to get donations when performing bar magic. 

King of my Castle 
Inspired by Chris Mayhew and Luke Dancy, this entertaining rou-
tine is a handling of the Sandwich plot but with a twist. 

Mont(e) Blanc 
Designed for the strolling magician, Fritz shares a Monte routine 
that you can adapt to any occasion (including an impossible 
finale). 

Coin-Fusion Redux 
Two coins are signed and fused together. A practical approach to 
this plot -- John Guastaferro said this trick is a keeper. 

Late Night Aces 
Did you say you wanted another amazing Four Ace production? 
This is a fun way to introduce a four of a kind. 

W.T.F. A.K.A. Walk around Travelers Finale 
Four cards are signed and lost in the deck. One at a time, they are 
found in a fair way, with an ending you didn't see coming. 

Voodoo 
A participant holds your business card. You burn and tear another 
one of your business cards. As in traditional voodoo, the partici-
pant's business card has a burn and a tear in the exact same place 
as yours. Spooky... 

The End 
This is the closer of Fritz's Magic Castle act. An impressive multiple 
selection and revelation with a surprising finish!

MY THOUGHTS:
If you are looking for really commercial magic then this is defi-
nitely filled with material that you will use. High Roller Coaster is a 
fun routine that is a variation of 3 Card-Monte but using coasters. 
It has a surprise element of a borrowed bill coming out of the 
‘money’ coaster. Very well thought out and something you can 
perform at any bar.  A great use of standard moves to give it an or-
ganic feel. The idea of the money coming from coaster came from 
a Dutch Magician so a nice little piece of history there as well.

The Word of The Day is a wonderful routine. The reason I like it 
so much is because it involves the audience and is a great way to 
connect with your spectator b asking them in one word how their 
day was. The nice thing about this is that it happens in a person’s 
hand and the other nice feature is you can customise the word you 
choose. It’s great for doing trade-shows or making it personal to 
you. The move itself is easy and most people will know it, but its 
the structure that is super clever. This is a real worker and it’s going 
in to my walk-about act straight away.

Late Night Aces is a nice production of four aces from four blank 
cards. It’s all in the handling and makes a great lead up to to any 
four ace routine. WTF is a walk-around routine which is a non-
palm card to pocket routine. It is very simple to execute and well 
thought out. The nice feature is that each card can be signed. The 
finale is that the deck vanishes except for the last signed card. 
Great for the walk-about performer. The mechanics are well within 
the reach of most magicians who can handle a deck of cards. 

If you work bar magic and looking for a trick then this is a funny 
way to do a bill switch. You can get the 1 million Zimbabwe 
money online if you want to do this routine. I actually have some 
we picked up in Zimbabwe so it’s a great use of their money. The 
premise of this is that you ask who wants to be a millionaire and 
you do a bill switch. It’s a funny routine.

Monte Blanc is a very commercial routine for the strolling magi-
cian. This routine also connects the audience because you have 
them sign a blank card and strange things happen to their card. 
Again this happens in the spectator’s hand so they can inspect 
everything. 

Voodoo - A routine using your business card. Again another rou-
tine that involves the spectator and your cards.

This DVD is jam packed with really great material that many 
people will use. If you are a working magician there is something 
on here for you. My favorite routine has to be Word of the Day. 
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PICTURE FUN

www.practical-magic.com
£30.00 – Approximately $40 US

With Picture Fun, there are two things you need to purchase, one 
is the stand and the other is a set of cards. The stand costs £15.00 
and each set of cards is another £15.00, hence the total price 
estimated above of £30.00. The nice thing about this is that you 
can choose with set of cards you want, or order multiple sets of 
cards like I did, with a couple being holiday specific (Christmas or 
Halloween). Multiple sets of cards lets me do the same trick with 
different results either for a repeat audience or for a holiday show.

The way I, (Gordon) do it is pretty close to the way it’s written up. 
You get a volunteer come up to try to win a prize. You have a stack 
of cards with pictures that you choose one from without letting 
the volunteer see it. You show it to the audience, making sure you 
tell them not to give the volunteer any hints of what it’s a picture 
of, then you put it in a frame with the back facing out. Then the 
volunteer gets to choose one of the remaining cards to see if they 
can match the one you chose and if it matches of course they 
win. They hold it so nobody else can see it while you ask some 
questions about the card they chose to build up the suspense. 
It looks like we’re on the right track, their card must match the 
one you chose, only to finally realize that their’s does not match. 
Some heartfelt sympathy for the volunteer since they didn’t win is 
followed by having them say a magical phrase with a magical ges-
ture and when we remove the picture you chose from the frame 
it has miraculously changed into the same picture they chose. A 
nice piece of magic combined with a prize for the volunteer, and 
everyone’s happy.

The cards are about 5” x 7”, with pictures that are simple and easy 
to see for a fairly large audience. The stand is sturdy and stands 
nicely on my table. There are a couple of ways to force the choice 
the volunteer makes, both can seem a bit gutsy, but trust us when 
we say nobody is watching for it and it really doesn’t matter, from 
the audiences perspective all the cards are the same and even if 
they noticed “the move” it wouldn’t matter because of that.

*Pro tip – Use a roughing stick to make it easier to do the simple 
“move” required when you choose you card. Depending on your 
handling you may find this helpful.

This is a nice routine, not a great opener or a great closer, but a 
solid piece for the body of your show. We give this a rating in the 
high end of the “Great product. Recommend to purchase” range.

DAVID KAYE -  SUPER SIZED 
SILLY
www.SillyMagic.com
$60 US

Wow, this really is super sized, and no shortage of silly 
either.

David Kaye, aka “Silly Billy” has had a large influence in my 
performance. Over 10 years ago he put out a book called 
Seriously Silly that we loved and that taught us a lot. We’ve 
seen him lecture several times and always look forward to 
it. When he was writing an article for Magic Magazine called 
“Turn it Around”, his article would be the first thing we’d 
look for when the magazine arrived. So when we heard this 
book was coming out we both immediately pre-ordered it 
without knowing anything about it.

Boy, are we glad we did!

Every trick he put in his Magic Magazine articles is here, 
which thrilled us because there was one specific trick Gor-
don wanted to read again and he had no idea which edition 
it would be in, and searching through stacks of magazines 
is either no fun, or too much fun because you get easily 
distracted by other articles. When we received this book 
Gordon easily found the article in the index.

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=l0F4Iz6lsT4
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Not only does it contain great advice from David Kaye, and 
great tricks and routines from him, but it also has tricks and 
routines from some of the biggest names in kids entertain-
ers; Mike Bent, Ken Scott, Doug Scheer, Master Payne, Terry 
Herbert, Jozo Bozo, the list goes on and on. It’s 150 lessons 
that includes 152 tricks from 104 magicians. (Norden did 
not make the cut – but he still love the book)

Of course there’s a Table of Contents, but there’s also three 
Indexes; an idex of contributers, an index of magic tricks 
and props, and an index of David’s Magic Magazine articles. 
Got a prop sitting on the shelf and need a routine? Look it 
up in the index of magic tricks and props.

A great book like this is worth so much more than the latest 
and greatest prop, we have to give this:

NRG Rating - 100%
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