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FROM THE  
EDITOR
The word is out and advertisers 
are coming on board with 
VANISH

Paul Romhany
info@paulromhany.com

www.vanishmagazine.com

T
his month has seen an increase in 

advertisers wanting to become 

part of VANISH magazine.  With 

over 60,000 downloads and well on 

our way to reach the 100,000 reader-

ship mark, dealers and creators are 

realizing our publication has an audi-

ence far larger than any other trade 

magazine in the world. Our download 

numbers will more than double once 

we move on to the next step in the 

online magazine era that we have 

been BETA testing. We have some very 

exciting times ahead with the maga-

zine and the support from the magic 

fraternity around the globe has been 

overwhelming. 

I am also pleased that more creators 

are also contacting us to get their 

products, e-books and DVDs reviewed. 

In the majority of cases I do the reviews 

myself,  and with over 25 years as a full 

time magician, having worked every 

facet of our business from kid shows 

to television to theater, I have a very 

good grasp of what works in the real 

world and what doesn’t.  In this issue 

we have a few products that we are the 

FIRST to review. This of course is where 

we have the huge advantage over 

other publications. Because we aren’t 

a printed magazine we don’t’ have the 

problem of getting everything done a 

month prior to the release.

Just how current can we be? As an 

example today I had an article come in 

from JC Sum and Ning about the show 

they just !nished called Superstars of 

Magic. The show, featured a vast ar-

ray of amazing talent, and produced 

by David Lai. The show was on top 

of a mountain at a resort in Malaysia, 

and JC was able to get me this article 

hot o" the press. If we were a printed 

magazine by the time it went to press 

the news would be old.  This is one of 

many of the advantages that VANISH 

has over other magic magazines.

America’s Got Talent and other fran-

chise shows seem to be in the magic 

news lately. Perhaps the one magician 

who has got more than anybody out 

of this franchise television show is 

Australian illusionist Consentino. From 

his incredible appearance on Austra-

lia’s Got Talent he landed his !rst TV 

special which aired in September to 

great accolades. I know that if he were 

to compete in the American version he 

would de!nitely get down to the last 

two !nalists, if not win it! He was one of 

the only acts I’ve seen on any of these 

shows who understood the format 

and what was needed. Keep your eyes 

open for Consentino because he will 

become the next big illusionist on TV 

screens around the world! 

It is always nice to welcome new con-

tributors to the VANISH family, and this 

issue we introduce Joe Givan, Charles 

Gauci, Steve Spill and Tim Ellis. Next 

month I will formally welcome aboard 

the new Co-Editor of Vanish. He is a 

very well known magician from the LA 

area and has over twenty plus years as 

a full time professional in the business. 

Having him join the team will certainly 

help us grow and take us to a new level 

not seen in magic magazines before. 

Because the magazine is growing so 

quickly, and with my performance 

schedule taking me around the world,  

it is important for me to delegate work 

out to make sure each issue comes 

out on time. It is also good to have 

him approve each article that is sent 

in making sure we maintain the high 

standard and not print any $u" pieces 

that often happens in magazines.

Enjoy this very special issue of VANISH.

Paul Romhany
info@paulromhany.com



Pimp your Dummy
a kind of a blink eye movement

PHOTO DOCUMENTATION - CONSTRUCTION MANUAL

Lex Schoppi ®

Many ventriloquists use so!  pup-

pets who cannot move their eyes. 

Dolls with the ability to move 

their eyes, have a rod or pole. 

" ese kind of dolls cannot bow 

their head or crumple their nose 

as against so!  puppets. " is fea-

ture allows much more gestures. 

Opinions di# er on this questi-

ons. Several ventriloquists swear 

by so!  puppets and sadly lack 

eye and lash movement. Others 

favour eye and lash movement 

and do without ducking. It was 

80 color pag
es - paperba

ck

construction
 manual

 8,2“ * 5,9“ (
21 cm * 14,8

 cm)

82 drawings
 and photos

english edit
ion 

now
 av
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le

my objective to create a mecha-

nism, that lies in the head above 

the jaw – so above the ventrilo-

quists hand. Design related this 

constructions has to be very $ at. 

" e maximum height is 2 inch. 

A! er several experiments I light 

on a feasible solution. 

" is book is a construction ma-

nual. " e technique is mechani-

cal and works reliable. " e pre-

cision mechanism is described 

in detail and provides various 

pictures. 

THE QUICK CHANGE BOOKS 

BY LEX SCHOPPI

Lex Schoppi is a German magician. He‘s an expert in the art 

of Quick Change and FX-specialist with his own tailor work-

shop. As a coach and consultant he advises theatres, cruises, 

gala and TV show productions. He works for comedians, sin-

gers, magicians, stars and topmodels. For the TV he acted as 

coach and performer for several of the biggest TV Events. He 

was awarded „Author of the Year“ by Magic Circle of Germa-

ny for his publications about the art of Quick Change. 

Order both books and save 20 %

QUICK CHANGE 1 rapid costume changes for men

QUICK CHANGE 2 the making of a Quick Change act

www.lexschoppimagic.com
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If you have a story or a news related item please e-mail 

the editor at info@paulromhany.com

We try to keep the news as current as possible and 

generally this is the last piece we work on prior to the 

magazine going live.

W H I T T I E R  M U S E U M  

OPENS NEW MAGIC EX-

HIBIT

The Whittier Museum  and  

the Society of American  

Magicians presents  “Behind 

the Smoke and Mirrors”  A 

history of  magic and illusion 

exhibit opening   Sunday ,  

September 16   in Whittier  

California.  The collection 

includes illusions, props, 

costumes, posters and pho-

tographs selected from the 

archives of the Society of 

American Magicians  Magic 

Hall of Fame and Museum.   

The exhibit will continue 

until July of 2013.

  The  opening day event 

will include   a magic show 

beginning at 2:PM  at the 

Whittier  Historic Society 

and Museum at   6755  New-

lin Avenue in Whittier. For 

more information see  www.

whittiermuseum.org   or call  

562-945-3871

MAGICOPOLIS DOWN-

LOAD

The long running show Es-

cape Reality was !lmed Sep-

tember 15, 2012 at Magi-

copolis in Santa Monica.    

For advance noti!cation of 

download availability, join 

their facebook page here: 

http://www.facebook.com/

magicopolis

The Magic Castle in Hol-

lywood continues to make 

post-!re improvements and 

Houdini-themed additions.  

This week they’ve installed 

a custom !sh tank in the In-

ner Circle made to resemble 

Houdini’s Water Torture Cell.

There has been chatter that 

a reality TV show (“Tanked”) 

about custom aquariums, 

did a segment on the Castle 

tank, so keep a watch out 

for that. It’s kind of fun that 

after 100 years the Water 

Torture Cell has returned to 

its original purpose as a pri-

vate clubhouse aquarium, 

complete with a Houdini 

look-alike mannequin hang-

ing upside down in it. The 

two photos below show 

the Houdini Water Torture 

Cells at the Magic Castle.  

De!nitely worth a visit when 

you next visit the Castle.
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KLal Passes Away

While the name Kantilal Vora does not ring 

a bell, the sound of ‘K Lal’ evokes the image 

of a turbaned Mandrake with hypnotic eyes, 

pencil-thin moustache, and the famous ges-

tures that mesmerized audiences for decades.

Known fondly as Lalsaab in his circle, K Lal 

- one of the most famous Indian magicians 

- died at his residence in Navrangpura on 

Sunday morning. He was 88 years old and is 

survived by his wife and three children.

Hasmukh Vora, 61, Lal’s son and partner in magic 

shows for more than four decades - whose stage 

name is Junior K Lal - told TOI on Sunday that Lal 

had been su"ering from multiple diseases over 

the past year. In fact, Lal had been diagnosed 

with cancer some time ago. “He was admitted to a 

private hospital earlier this month because he was 

not keeping well. He underwent a number of treat-

ments,” Junior K Lal said. “However, four days ago, 

he told us that he was tired of being in a hospital 

and wanted to be at home. He breathed his last at 

6.40 am even as we were praying fervently for him.”

Lal was born in Bagasara in Amreli district in 1924 

to a family of merchants. Enchanted by fakirs and 

sadhus who used to visit the family home regularly, 

the young Lal developed an interest in magic when 

his family moved to Calcutta for business. In earlier 

interviews,

Lal has said that Bengal was considered to be the 

hub of magic for long and that he was more inter-

ested in captivating performers than in studies. He 

used to bunk school to catch a trick or two. He also 

adopted his stage name on the basis of the gov-

ernment ration card on which his name was ‘K Lal.’

The International 

Brotherhood of Magicians 

have sent us a message 

about their upcoming 

convention.  They have just 

announced an amazing line 

up of talent for next year. 

Check out their advert this 

issue for more details.

J. Christopher Bontjes, 

National President of 

the Society of American 

Magicians, proclaimed 

the week of October 25 

to October 31 2012  as 

National Magic Week 

throughout the United 

States and Canada.

 

 For more than forty years 

the Society has recognized 

the anniversary of the death 

of Harry Houdini with a 

special “week” of events 

to highlight the charitable 

work of the Society 

throughout the year.  During 

the year the members 

of the Society donate 

performances for senior 

citizens in nursing homes, in 

VA Hospitals, for schools and 

libraries, and for children 

who cannot a"ord the 

luxury of live entertainment. 

The free shows are part of 

service programs sponsored 

by the S.A.M. and follow the 

example set by Harry Houdini, 

a past National President of 

the Society.   Magic Week is 

when the magicians celebrate 

this service.   Public magic 

events and exhibits will be 

taking place all over the 

country.

 

Each year governors, mayors 

and other governing bodies 

throughout North America 

are requested to issue 

proclamations declaring 

the last week in October 

as National Magic Week, 

encouraging magicians to 

participate in the activities.     

For more details and a history 

of this event    

 

http://magicsam.com/

national-magic-week-press-

page/

Australia’s Got Talent !nalist 

Cosentino had his debut special 

garner the highest ratings of any 

network that evening drawing 

nearly two million viewers, a 

very good number for Aussie 

TV. According to his team, the 

network was so impressed 

they’ve begun negotiating a 

second special.







Across

1. The world’s �rst web conference for

magicians

5. A bend in a card or cards which is used to

locate them later

6. A part of mentalism

9. Magic Duo - Penn

12. Coins re�ected in a mirror become reality.

Coins are produced, turn over and multiply

when a mirror is placed behind them

14. The magician particularly noted for his

brilliant lapping technique

15. Magician’s Choice

17. Glimpse

19. An e�ect where a deck of cards is shu�ed

with one-half face-up and the other

face-down.

20. Audience member who is actually planted as

part of the act and who acts in a cooperative

manner.

Down

2. David Seth Kotkin = David

3. Called as an Oscar award in Magic

4. Moving things using supposed supernatural

powers

7. A utility device used by magicians to dispose

of objects secretly.

8. A way to apparently show both sides of a �at

object, when in reality showing the same

side twice

10. A wallet used to switch bills

11. Indian magician famous for his blindfold acts

13. Any showy move which displays a magician’s

handling skills, usually with cards and coins.

16. A trick that can be performed at a moments

notice, usually with everyday objects and

little or no preparation

18. Pulling back the bottom card so the second

from bottom can be dealt.

MAGICIAN’S CROSSWORD PUZZLE

 BY BALU THE MAGICIAN
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KEITH BARRY 
BY PAUL ROMHANY



Keith is an Irish brain hacker, mentalist and 

magician extraordinaire.  He  took his act to 

the States and quickly won over the hearts 

of some of America’s most in�uential people. 

He has had a string of his own TV shows, as 

well as regular appearances on some of the 

world’s biggest chat shows, including Ellen 

DeGeneres and Conan O Brien. He has even 

made an impressive cameo appearance on 

CSI Miami. Having performed his illusions 

and trickery on everyone from Colin Farrell, 

to Charlize Theron, Justin Timberlake to 

Paris Hilton and Samuel L Jackson to name 

but a few, Keith’s name has now become 

synonymous with television and mind 

reading, no matter where you are in the 

world. In this candid interview Keith talks 

openly about his rise to fame, and the years 

of knock backs to get there. He also shares 

secrets to staying grounded, which help him 

reach his goals and ambitions.
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A
t the end of the two and a half hour show called 

Brain Hacker by Keith Barry, I walked up to 

my friend, and mentalist Richard Webster and 

asked him if he wanted to buy my mentalism show. 

I said it jokingly of course, but I knew the show I had 

just seen was the most entertaining and energetic 

mentalism show either of us had ever seen. For over 

two and a half hours Keith took the audience on a 

wild ride which was a mix of mentalism and great Irish 

humor and gave a performance that everybody in the 

theatre would never forget! The packed audience gave 

him a well deserved standing ovation, and coming 

from an audience made up of Kiwis that is a testament 

to his incredible skills.

My "rst meeting with Keith was two years ago when 

I was in LA, and got to sit in a meeting with Andrew 

Gerard and watch  them both work on Keith’s 

Discovery television series. I got a very small glimpse 

in to the world of what goes on behind the scenes 

of producing your own television show,  and quite 

frankly was glad it was Keith and not me having to do 

it.

Keith is de"nitely living the dream, but it didn’t 

happen overnight. His story is very inspirational and 

shows us all that if we have a desire and a passion  

we can achieve our goals. Getting to know Keith a 

little over time I can honestly say he is one of the most 

grounded, and down to earth celebrities I have ever had 

the pleasure of meeting.  

Barry’s television career began with a series entitled 

Close Encounters with Keith Barry, which ran from 2003-

2005. The show originally aired in Europe and has since 

aired in 28 countries worldwide. In 2004, Keith had his 

own  MTV television special entitled Brainwashed. 2005 

ended with him in his own live Christmas special in 

RIchard Webster and Keith Barry
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Europe. Keith Barry Live With Friends 

featured various celebrities such as 

magician Billy McComb, Jim Corr of 

The Corrs, and The Conway Sisters.

Barry’s success throughout Europe 

coupled with his MTV special led to a 

four year multi-special deal with CBS. 

His "rst special with CBS debuted on 

12 May 2006 and was entitled Keith 

Barry: Extraordinary. 

Following a successful Irish tour 

along with a week in Dublin’s Vicar 

Street, Barry and his longtime 

manager Eamonn Maguire were 

badly injured in a horri"c car crash 

on the Belfast to Newry road on 1 

March 2007. Barry su#ered severe 

trauma to his left leg and only 

returned to the stage later the same 

year at Vicar Street.

Keith’s TED Talk on www.TED.com is 

in the top 12 Most Viewed TED Talks 

of all time and follows from his "rst 

ever live stage performance which 

was at TED in Monterey, California in 

2004. He returned to TED in 2005 and 

was the special guest performer then 

on the opening night.

On 29 December 2007, Barry had his 

own live Saturday night prime time 

special on ITV in the UK titled Keith 

Barry - The Escape Live. 

Barry has performed live on The Ellen 

DeGeneres Show four times and The 

Paul O’Grady Show four times.

In February 2010, Barry "nished 

KEITH 

APPEARING ON 

THE POPULAR 

TALK SHOW IN 

THE US, ELLEN

THURSDAY AUGUST 2
EVEREST THEATRE

ON SALE THURSDAY JUNE 21
02 9351 7940 OR SEYMOURCENTRE.COM, 136 100 OR TICKETMASTER.COM.AU

“It would be 
a sin to miss
Barry’s magic”
The Sunday World

“Keith’s combination 
of stage performance
and solid magic is a
sure fire winner. 
He had the 
audience in the 
palm of his hands”
The Irish Independent

The world’s 
leading TV mentalist

Star of Discovery 
Channel’s
‘Deception’

“Irish magician 
up to his old tricks

with another 
amazing stage act”

The Irish Mirror

“Barry has the 
audience in the

palm of his hand, 
an entertaining,

frequently 
hilarious show”
The Irish Independent

“Keith really
pushed it to the

extreme this time,
edge of my seat
the whole night”

FM104

livenation.com.au

a pilot for a new series on The 

Discovery Channel in the US. The 

show is called Deception with Keith 

Barry and the pilot aired in July 

2010. The show was picked up for 

a season and premiered on 31 May 

2011 with 4 one hour shows, Black 

Ops, Used Car Salesman, Cops and 

Robbers, and Daring and Dating. The 

show premiered on Oct 6th 2011 in 

Taiwan, Nov 1st in Japan, Nov 3rd 

on Quest in the UK, on Dec 7th in 

Southeast Asia and Hong Kong, Dec 

13th in Australia and New Zealand 

and in India Feb 2012. Also in 2010 

and 2011, Keith toured extensively 

with his live show “The Asylum” 

which "nished its run in May 2011. 

On this tour, Keith set the record as 

the most successful solo act ever to 

play The Olympia Theatre in Dublin. 

On 13 July 2011, Keith’s new live 

show “Keith Barry - 8 Deadly Sins” 

opened to critical acclaim and a 

standing ovation at the Olympia 

Theatre in Dublin and ran for 5 weeks 

setting new box o$ce records during 

the run. 

In this interview I was able to sit 

down for a couple of hours with 

Keith and get the inside scoop on his 

career.

Paul - Do you like to be called a 

Mentalist or magician?

Keith - I’m okay with either, although 

over here  I prefer to be known as 

mentalist, simply because when you 

use the term magician people think 

they are coming to see a magic show. 

For me it’s all about performing 

live, that’s what I live for – so if you 

bring up the term magician people 

are disappointed when there are no 

magic tricks in the show. In any of 

my live shows now, and including 

television I use the term mentalist. 

We’re all aware of that “Magician vs  

Mentalist” friction, and sometimes 

mentalists can see themselves as 

quite aloof or a cut above magicians. 

That’s not my reason for it. My reason 

is because I’ve had people come 

to my live shows expecting to see 

magic and that’s not the market I’m 

catering for. Like most mentalists I 

come from a magic background, but 

I slowly moved more and more in 

to mentalism. I’ve been performing 

Richard in 2012 with his latest Award
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The ASYLUM is a 

show that combines 

m e nt a l i s m  w i t h 

h y p n o s t i s m  - 

s o m e t h i n g  n o t 

often seen today. 

mentalism solely since my CBS 

TV Special in the states in 2006. I 

call myself, not publicly though, a 

Bullshit artist.

P – I like the term you used on your 

latest tour down under Brain Hacker.

K – Brain Hacker was a term I used a 

little bit over the years,  but actually 

the Australian and New Zealand 

market really took to that, so I ran 

with it a little bit. So down there I’m 

branded a Brain Hacker. The other 

term I came up  was when I was in 

Vegas was HypnoMagician, but I 

prefer Brain Hacker or Mentalist.

P – I know everybody will be curious 

as to how you ended up becoming 

a celebrity and having your own 

television shows and touring. I’d like 

to !nd out about your story, with the 

hope it will encourage others who 

also want to succeed in this business. 

I’m assuming you started o" as a kid 

doing magic?

 

K- I started taking an interest in 

magic seriously when I was 14, but 

I actually had an interest in it since 

I was !ve when I got a Paul Daniels 

Magic set for Christmas. So it was 

really, to be honest, all down to Paul 

Daniels.

That got my interest going, and for 

every birthday and Christmas I got 

magic sets. The problem in Ireland, 

and probably like New Zealand, was 

that magic was a very closed circuit. 

In my early years and 

all through my teens 

there was no magic 

shop or anything like 

that, so for all those 

years I was literally 

getting magic sets. 

Then I found out 

about International 

Magic in the UK so 

started buying all 

their catalogues. 

When I was 14 

on a school tour 

in Scotland I got 

the Klutz book of magic, and that 

changed my life. I learned every 

trick out of that book, because those 

were the tricks that really fooled 

everybody from my friends to adults. 

Then I borrowed my dad’s suit, 

my dad is about two feet shorter 

than me, even way back then, and 

went down to the top restaurant in 

Waterford, which is where I’m from, 

called The Wine Vault. I walked in 

there with my dad’s suit, expecting 

to get a refusal and quite prepared 

to visit 20 restaurants to get a gig. 

I was quite savvy at the time so it 

wouldn’t have bothered me too 

much getting a knock back because 

I would have just moved on to the 

next place. I thought why not start 

at the top, and my dad and my mum 

thought I was crazy. They’ve never 

heard about this table hoping stu", 

and I’d only ever read about it myself. 

So I went in, and luckily the owner 

had seen someone in France table-

hopping. The manager and owner of 

the Wine Vault was David Dennison 

and he said, “Yep I’ll start you right 

away.”  I went to do something and 

he said, “No, I don’t want to see 

anything”. So I didn’t even have 

to pull out the sponge rabbits or 

anything, nothing, and he asked 

me how much.  I was only 14 at the 

time so I thought 20 pounds was 

what I threw at him. That was a lot 

of money for me at the time, so I 

stayed there until I went to College. 

Every single Friday night I was at the 

Wine Vault performing, and I never 

upped my fee because it was a great 

place for me to learn my trade. I got 

a lot of tips and 20 pounds every 

Friday night. That’s where it really 

kicked o".

P – Obviously getting your own 

television series was that easy right?

K- Yeah, I just walked up and 

knocked on their door and they 

gave me my own series (laughs). 
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It’s like my friend Andrew Gerard 

sarcasticaly says to people who tell 

him they could do what I’ve done, 

“‘Yeah you are all right – it’s so easy, 

go ahead and do it . And Barry’s so 

crap you can walk all over him and 

get in there.”

P – So after you left college you went 

to University?

K – I did an honors chemistry 

degree. My parents were very 

encouraging with magic, I was 

doing weddings, corporate shows 

and earning quite a bit of money at 

the time, but they said, ‘Look magic 

is great, as a hobby.’  They were kind 

of right because in Ireland back 

then there was nobody making a 

full time living out of magic, unless 

they were doing childrens parties as 

well. I was doing kids parties when 

I was 14, I worked the ferry boats 

and all that kind of stu", but I always 

said to myself that if I ever got in to 

it full time I wouldn’t do kids magic 

just because I didn’t enjoy it. My 

parents said I should go to college. 

I was good at chemistry in school 

and really didn’t have a passion for 

it, but went o" and did an honors 

chemistry degree in Galway. I spent 

four years there and graduated 

with a 1-1 chemistry degree. But 

then I had to get a job. I was in the 

big wide world at 21 and moved 

to Dublin where I got a job as a 

cosmetic scientist. That meant I was 

in a big white lab coat and invented 

women’s make up. I used creams 

and emulsions together, there was 

no animal testing, so I used to have 

to scoop this shit out and roll it all 

over my face and test it on myself. I 

swear, if you saw some of this stu"!!

After two and a half years of this I 

thought enough is enough. I’m far 

too heterosexual for this so I left.

P – You were still performing during 

this time?

K – Yeah, because I had moved to 

Dublin, it was great. There were 

far more opportunities to perform 

because it was a bigger city. A big 

thing that happened then was 

The Kitchen Nightclub, which was 

owned by Bono from U2. It’s defunct 

now but back then it was the most 

popular club in Ireland. A friend 

and myself went down there one 

night, while I was still working as a 

cosmetic scientist, and there was 

a queue of 300 people or so. I told 

my friend we’re going to skip the 

queue and he said, “no way, that’s 

impossible.”  We walked up to the 

front of the queue, and I went to 

walk in, and the bouncers said 

“Where do you think you’re going?” 

I told them I was the ‘celebrity 

magician, do you not know who I 

am?’, which was complete bull shit, 

and the bouncers said, show us a 

trick. It was great because I was fully 

loaded and did a card trick. They 

were blown away and called the 

manager straight away who brought 

me in, and we went in to the VIP area. 

Later that night, we were drunk, he 

came up and asked me if I would stay 

after they closed down.  It was great 

because we got free drinks all night 

then cut a deal then and there that 
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I perform at the Kitchen Nightclub every Friday night. 

That was where I met, very early on, Bono, Brian Adams, 

Naomi Campbell, and  other celebrities.  I very quickly 

became known as the celebrity magician in Dublin. 

So that was a big moving point in my career getting a 

regular gig in there. 

I also got my !rst regular television spot out of that 

because the presenter of the Late Late Show here in 

Ireland, which would be our biggest night time show,  

Pat Kenny was in the night club one night, and I showed 

him some stu" and he got me in there. The tag line for a 

lot of celebrities here is that it all started on the Late Late 

show. It’s true because once you do that you get instant 

recognition here in Ireland. 

P – I know people say you have to be at the right place at 

the right time, but I believe you also have to put yourself 

in the right place at the right time.

K – You have to put yourself in a lot of right places at 

the right time and be lucky a lot of times. That was one 

moment I described, and another was when I got to a 

point where I got fed up in my day job doing make up. 

I wanted to be a full time magician so I put a plan in 

place. I sold an idea to a sports store that I could increase 

their sales by 10% that year if they hired me as their 

inhouse magician to use magic as a marketing tool to 

increase sales. Two days later I left my day job, and got 

4000 pounds extra on top of the wages I was earning 

in my job. My contract was Champion Sports Inhouse 

Magician, and I did that for one year. I did a whole lot 

of publicity stunts to promote their sports store, for 

example I made an entire street snow, and it wasn’t just 

a Kevin James Snow Animator. I had machines that made 

an entire street snow, and then I got on the Late Late 

Show because of that. As far as I know I’m still the only 

magician who was getting paid a monthly wage in to his 

account as an employee of a store as a magician. 

P – Didn’t they want you to change your name?

The second part of the show ASYLUM using hypnosis.
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K- Yes, and that’s a true story. They wanted me to change 

my name to Keith Champion. It was crazy I swear, they 

were dead serious.  They wanted to keep me on after 

a year but I thought after a year I’m going to become 

known forever as The Champion Sports Magician. 

So that’s when I moved on.  As I was doing that I was 

introduced to Eamonn Maguire, who is now my manager. 

He’s been my manager since I was 23, for close to 12 

years now.

P – Were you looking for a manager?

K – No, I had two managers previous. I wasn’t really 

looking for a manager. A lot of this came out of The 

Kitchen Nightclub. I was there one night and this 

guy introduced himself to me, David Quirke. David 

introduced me to a lot of people on a business level. 

He pretty much started managing me, but he was kind 

of my !rst manager for sure. After a while he went o" 

and did other stu", but we’re still very good friends. 

After him there was another guy called Nigel Doolen. 

My progression has all happened very organically. I 

think once again it’s not about looking for a manager 

or an agent but working until your !ngers bleed, then 

put some band-aids on, then work until the fucking 

band-aids wear o". That’s what I was doing. I was out 

there every night doing magic everywhere and being 

seen. When you put yourself out there and you’re 

good enough then business men, which is really what 

managers are, will !nd you.  Similar story with Eamonn 

my manager.  That came about because of the Kitchen 

Nightclub when a band called  “My Town,” who are now 

“The Script,” who Eamonn was touring with.  They were 

on the steps of the Sydney Opera house when he got a 

call from somebody in Ireland and said,” I want you to 

look at this magician.”  The guys from The Script heard 

this and were telling Eamonn, that’s the guy we were 

telling you about. So it all came together, and he was 

being attacked from all kinds of angles without me even 

asking him.  When he came back we met up for the !rst 

time, and after 30 minutes he just said to me, you’re fat. 

I’ll never forget it. He said I’ll work with you if you get in 

the gym and lose the weight. If you don’t I won’t work 
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with 

you.  So 

he gave 

me a month 

and I went to 

the gym and 

lost three stone 

in about three 

weeks. We laugh 

about it now, but that 

was his test to see how 

hard of a worker I was. I’ve 

been working with him ever since.

P - How does somebody get a 

manager?

K - People ask me all the time on 

how to get a manager. A good friend 

of mine from Spain recently asked 

me this question. His name is Jose 

and he’s a REALLY good magician, 

and I can see him making it as a full 

time magician in some capacity. He’s 

got the potential to do television 

work and so on. He asked me 

recently and I said there are only one 

of two ways.  You’ve got to expose 

yourself so much that a manager 

picks you up, or you have to !nd the 

best rock bands in Spain, and 

the same for any country, 

the best comedians and go 

after their managers. You 

have to aggressively pursue 

their managers. A manager 

in entertainment is looking 

for entertainers. Some will 

of course only do one thing, 

but most will do a variety of 

things. 

P – What was your drive to 

succeed?

K 

– 

I’ve found 

that my drive 

changes as I grow 

older. My initial drive was 

never to be famous. It’s never 

about fame at all. My initial drive 

was to make enough money to be 

a full time entertainer. When I was 

21 I had done that, but I thought I 

wanted to perform live in theatres, 

but I knew I’d have to get in to TV 

to do that. So I got a TV show. Once 

again I spent a couple of thousand 

pounds, remember I was only 

23 at the time, !lming a pilot. In 

other words I didn’t hook up with 

a production company. I paid for it 

all myself with a loan from a bank. 

We shot a pilot, and walked in to 

our lead network here in Ireland.  I 

performed for them in the pitch and 

showed them the DVD. We had one 

or two meetings after that and got 

my !rst ever TV show called “Close 

Encounters with Keith Barry” in 2003. 

Then your drive becomes di"erent. 

Your next drive is how is the new 

series going to be better than the 

last series, and that still continues 

now. 

For me my drive has to do with travel 

and  I love entertaining. I’ve done 

a lot of hypnotherapy over the 

last years and assisted people 

to get over a lot of phobias, 

anxieties, stresses, anything 

psychological. What really drives 

me is to put a smile on peoples face 

but also assisting people.  Out of the 

thousands of people I’ve done this 

for I’ve never charged for it.  I help 

people for a hobby.

P – One of the things I admire about 

you Keith is that you don’t’ forget 

about the people who helped you 

on the way up. Too often celebrities 

won’t acknowledge those who 

helped them. 

K- There’s a lot of people who helped 

me along the way. Conor Halpin was 

a guy in Waterford who did a lot of 

kids parties, and he told me to start 

doing those. He gave me a lot of 

work when I was about 14 or 15 and 

I probably wasn’t that good looking 

back at it. As time progressed I got 

to know some great mentalists and 

magicians. I’m not involved in any 

societies in any o#cial capacity. 

Obviously Andrew Gerard is one 

big in$uence in my career. He’s the 
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only vegetarian I know that doesn’t eat vegetables – go 

!gure that! My real in$uences I guess would have been 

Paul Daniels, David Copper!eld and David Blaine when 

he came out with his initial street special. From there 

it would have been, in the behind the scenes kind of 

world, Jay Sankey and people like that. When I got in to 

mentalism I studied a lot of people, but Doc Shiels who 

I’m great friends with now. A lot of people might think 

he’s dead but he’s still very much alive and kicking. Billy 

McComb was a big in$uence as was Bob Cassidy. Those 

are the ones who come to mind.

P – There’s a great story about you bringing Billy to 

Ireland for his �nal performance on TV.

K – Yeah it was amazing. I met Billy at the �rst ever 

MAGIC  LIVE convention. I had read some of his books 

before. He was originally from Belfast.  He wouldn’t have 

come across a lot of young Irish magicians so we hit it 

o� straight away. We sat at the bar for hours and he was 

taking the piss out of people and they didn’t even know. 

Here’s the good thing, he used Irish humor, like real Irish 

humor, that genuinely straight to their face these people 

did not laugh at all. They didn’t realize he was taking the 

piss out of them. My girlfriend, who is my wife now, and 

I were just sitting there laughing our heads o� because 

we understood his humor. I’ll never forget Michael 

Mode gave him a little plastic Nun. Billy spent the entire 

weekend with his middle �nger stuck up this plastic 

Nuns ass. He thought is was hilarious.

I was inspired by him and his energy. When I got my 

television special here “Keith Barry with Friends”, I insisted 

on them bringing Billy out. Here in Ireland we work on 

really tight budgets but I insisted they have him over. 

I had him here for a full week which was just brilliant. 

They had him staying in  a shitty hotel and I told them 

he needed �ve star. I didn’t care where the money came 

from he needs a �ve star. We moved him to a swank hotel 

but what was funny was that as soon as we walked in he 

started up his pipe. I had to tell him to put it out and he 

said, “not here as well Keith.” 

I remember we were sitting at a bar and I was going to 

appear on the Late Late Show again. I decided to do 

a headline prediction, and I said to Billy that we both 

know I’m going to predict the headline, but I want to 

put in a ringer. It had to be something we both know 

would happen at some stage for real in the future. He 

just looked at me and said, “Gas explosion.”  He said 

there is always a gas explosion somewhere. When that 

came up on the TV show I told them that would be next 

weeks news. Three days later the biggest gas explosion 

happened in the UK and the press went nuts. I got so 

much publicity out of that and not sure if I ever thanked 

Billy.

What was funny with that particular television show was 

you can see people thinking, “Really, we are watching 

this old man who can hardly walk,” then at the end when 

he vanished the cage you just see that moment when 

that cage vanishes they get the entire performance. To 

this day people still ask me about the old guy with the 

cage. 

After that one I got Doc Shields on. Ask Andrew Gerard 

about Doc Shields – he says, and this is Gerard’s words, 

“It’s the single most realistic performance of mind 

reading I’ve seen in my life.’ I’ve  learned a lot o� Doc. It’s 

very true, sometimes guys who write books on magic 

and mentalism say you can’t upset people on stage. A 

lot of that is very true, however that sometimes restricts 

performers and doesn’t allow them to push through 

and become an artist. When I saw Doc perform he’s not 

frightened to o�end or scare people. That’s not because 

he wants to upset people, it’s because he wants them to 

believe he’s real. In order to do that you have to commit 

100%. That was the �rst time I really realized if I’m going 

to get in to the reality and seriousness of stu� I really 

need to commit. Now I just go for it.
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P –I’m assuming that is what your new show, The 

Eight Deadly Sins is about? Pushing boundaries and 

committing?

K- Yes, its’ not for the feint of heart or people who get 

easily o�ended. It’s very hard to sum up the show. 

Generally I tell people it’s mentalism, hypnotism, verbal 

misdirection, profanity and nudity all thrown in to a ball 

and mixed up. If there is any of those you don’t like, then 

don’t’ come to the show, because there is plenty of all of 

those in the show. 

P – How do you go about putting together a live show?

K - I always come up with the name of the show !rst 

then develop the shows from there. The !rst was called 

Asylum which was loosely based around research I did 

for Asylums in the 1800s.  I did a show I have yet to see 

performed before. We’ve all read about shows where 

people perform the !rst half mentalism and second half 

hypnotism. That was Asylum. The !rst half was about a 

girl called Rhoda Derry who lived in a box and pulled her 

eyeballs out, so it was based around that. The second half 

of the show was a hypnotic act. When I !rst started doing 

this show,  I used to really push the envelope and have 

people pretend they were in an asylum and make them 

go crazy and insane. These people had their eyeballs 

rolling in their head and frothing at the mouth. I had to 

tame it back a little bit because I got a bit nervous. I had 

such control over these people but even I was looking at 

them thinking, Fuck me, what if they don’t come back or 

pretend not to come back. I can’t deal with that shit. 

Then the Eight Deadly Sins. I came up with the name 

!rst and researched the Seven Deadly sins. Joe Hoey 

of course was a huge in"uence. He has been my lead 

magic and mentalist consultant for the past ten years 

now in the live shows. In the Asylum he played this crazy 

character who used to wear this Hannibal Lecter mask 

and jump suit and frighten the shit out of people. 

In The Eight Deadly sins I discovered in my research 

that the sins originated not in the Bible, but by a monk 

called Evagrius Ponticus. For the purpose of the show 

I’ve reincarnated Evagruis. So I’ve got this crazed monk 

on stage now, and Joe is an amazing character actor. His 

job is when people come up he runs out and grabs them 

with a whip. In the sin of lust I get people to think of their 

favorite sexual position, and who they’d 

like to fuck and then Evagruis comes 

on stage with a blow up doll and goes 

through di�erent sexual positions. I tell 

the spectators not to react so I can read 

their body language and am able to 

tell them their favorite sexual position. 

Here’s my thought. That routine I just 

described will o�end a lot of people, but 

they’re not the ones I want at the show. 

I want people in their 20s, 30,s and 40s 

and like seeing crazy bizarre shit. That’s 

also what I mean when I say committing 

to the performance.

P – How did your television work come 

about in America?

K- That was an overnight success that 

took I don’t know how many years. When 

Eamonn became my manager he said 

we needed to branch out, so we went 

over to the US and immediately started 

spending at least six months of every 

year in the States. It was a two fold thing. 

Eamonn was working the business arena 

if you like, and I was bullshitting my way 

in to nightclubs and getting in to the 

VIP area and performing for celebrities. 

I did this non-stop for three years. We 

spent a lot of money, bear in mind we 
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didn’t have work visas so couldn’t do any paid work, 

so we were spending our own money on hotel bills, 

rental cars and racked up a lot of debt. One night I was 

at a night club performing for Paul Rosenber who was 

Emimen’s manager, the rapper Eve, Paris Hilton and Kelly 

Osbourne. They were going nuts and an MTV executive 

happened to be in the nightclub and came up to me 

and said, “Can you !lm next week? I want to give you 

your own Spring Break Special next week, can you go to 

Cancun to !lm?” I put her on to my manager and a week 

later we were in Mexico for a 30 minute half hour MTV 

special. It did really well. But then there was a shift in 

MTV personal, and in TV land it’s always a bad thing. No 

matter how the ratings go, the person who brings you in, 

if they’re gone, the person who comes in wants to bring 

their ideas in and push everything else aside. So that’s 

what happened to me. I was back to square one again.

 

Nothing happened again for  a couple of years, and I’d 

spent so much money in the States at this stage I was 

at the end of my tether. I decided to put all my eggs in 

one basket, because I was right at breaking point. We 

put on a live show in the Henry Fonda Theatre in LA, and 

we got all the club promoters involved and asked them 

to get as many celebrities as they could there. Eamonn, 

through his business contacts got one of the networks 

down to see the show. People like David Spade, Elisha 

Cuthbert from 24 was there, Justin Timberlake was there, 

Black Eyed Peas, so it was !lled with celebrities.  I went on 

stage, did my thing, my parents and friends  had "own 

out from Ireland for this. At the end of the show Eamonn 

went o� and worked on the business, and I went out 

with my friends and family. It was the only time of my 

life I had hired one of those large Hummers and we all 

got in to that and partied like there was no tomorrow. 

We went to Justin Timberlake’s nightclub afterwards, it 

was a brilliant time. A week later I had o�ers from three 

networks. When they saw the live show they got what it 

was I did. 

In the end I took CBS. At the time it was the biggest. They 

had Copper!eld for 20 years and nobody else. It was an 

amazing experience for me dealing with Jack Sussman 

who had done all of Copper!eld’s specials. He decided 

to take a shot at me and that was amazing. We were 

scheduled for three more shows but once again Barry 

gets unlucky. Janet Jackson pops her ‘tit’ out and the 

MTV music awards and CBS budget specials got slashed 

as a punishment, so I was told sorry Keith, it’s not going 

to happen for a while. I’m still in contact with them and 

there is a chance I could end up back on CBS.

The Discovery deal came about after that in a strange 

way. I did a TED conference, and it was my lawyer in LA 
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who got me that. Discovery boss at the time happened 

upon it on the internet and that’s around the time I got 

involved with Andrew Gerard. We �lmed a pilot in Vegas 

which was never aired, then they gave me a one hour 

pilot to air which we did. That did really well and they 

ended up giving me four more one hour specials, which 

brings me up to date.

P - What is it like to perform for celebrities. Do you have to 

handle them any di�erently?

K- No, not really. I’m pretty good at gauging people, 

and most magicians aren’t good at this. Not picking 

a trick to suit them, picking how I’m going to change 

my personality to make them feel comfortable. Most 

people aren’t good at that because perhaps they aren’t 

empathetic enough. There are certain celebrities you 

can treat certain ways and those you can’t. For example 

I’ve just worked with Woody Harrelson for the past six 

months. There are certain ways you can treat Woody 

and certain ways you can’t. There’s a lot of people who 

don’t understand where that line is with him. I got it the 

second I met him, and we get on like a house on �re. 

You’ve got to be very respectful of the fact that they are 

very successful in what they are doing. Also then, they 

often want the attention o! them. That’s why many of 

them love magic and me being around. Straight away 

they’ll say, “Come check this guy out,” and get people to 

come watch. It takes the pressure of them so they can 

actually be part of the crowd and enjoy watching the 

magic without people watching them. In LA for me, I just 

knew how I could wrangle around them and hang out 

with them. It was important for me for the CBS special. 

We hired a booking agent and paid $10,000 up front. A 

week before the TV special she hadn’t got one celebrity 

booked. So I went down to the night clubs and booked 

them all myself. 

Performing for celebrities is no di!erent than normal 

people once you respect their position. You’ve got to 

create a level of trust and bond very quickly with them. 

Other than that, they’re normal human beings thrust in 

to the spotlight. 

P – Which is more lucrative – television or live shows?

K – Live shows. Television is mostly an avenue, for 

the most part, as advertising for live shows. I’ve done 

between 30-40 hours of aired television around  the 

world and I can only pick the CBS special as the one I got 

really well paid for. Example, I hosted Deal or No Deal in 

Ireland, I got paid better for that than I did for any of my 
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other shows. If you’re in one network for 

a lot of time like Derren Brown or David 

Blaine then you would earn more money. 

For me live shows is where I make my 

money. 

P – Where do you see yourself heading 

towards now.

K – I have about eight balls in the air. I’m 

lucky that I’m in a position I can pick the 

balls as opposed to have them falling all 

around me. Luckily now, I can pick which 

ball I want to go with. I’m 35 now, and I 

jumped in to full time when I was 23, so it’s 

taken 12 years to get in to that position.

P – That’s great – I spent 25 years getting 

where I am and I’m still trying to get there.

K- (laughs) – It’s been an amazing 12 years. 

I’ve got a book deal here in Ireland, which 

is a challenge because I don’t enjoy writing. 

I’ll de�nitely do that, and that will be for 

the public and is about the power of the 

subconscious mind and how to reprogram 

the subconscious mind.  I’ve dealt with 

so many people successfully over the 

past couple of years that I know what I’m 

talking about now in that �eld now. Then 

I’m touring, for example immediately – I 

just got back from touring Australia and 

New Zealand – I’m on the road touring 15 

days, then I’ve got to write a new show for 

touring in January and February here. Then I’m looking 

at doing TV in the UK and in Australia. Once again the 

question is, what do I want?  TV is foremost in my mind 

right now. Discovery worked out well but I’m happy to 

go my own way, so I’m free to do TV in other areas. I’ve 

got someone very prominent from America in the TV 

world coming to see my live show, so at the moment we 

are looking at television in Australia and the US mainly, 

and obviously in the UK within the next 6 months. Then 

perhaps, I wouldn’t mind going to Vegas for a little while. 

I quite enjoyed my stint in Vegas.

P – Your last Vegas show was at Planet Hollywood?

K – Yes, and what people don’t realize was that I was 

booked for eight weeks at Planet Hollywood, and 

it was always only going to be eight weeks. It was 

brilliant, because that’s all I wanted to start with. When I 

headlined all the casino chips were branded with Keith 

Barry, the tables were branded, they had giant pillars 

with my name and face on them to promote the show. 

That was the dream come true. There I was fucking 

headlining in Planet Hollywood. Even the key cards were 

branded with my face, it was quite bizarre. My promoters 

were really happy with it and ticket sales were great, but 

then I went o! and did other things. Then of course the 

recession kicked o! in Vegas and hit things really hard 

there. It’s a di!erent ball game there now. My promoter 

is still there and waiting for the right time and hotel to 

go back to. I’m not interested in doing o! the strip runs. 

I’m in a lucky position now and I’m not going to do stu! 

just for the sake of doing stu!. It’s about picking correct 

choices and deals. Vegas is still in the back of my mind  If 

I was going out there I would probably move my family 

out there for a year rather than just eight weeks.

I’m also starting a hypnotherapy clinic here in Ireland. It 

will be the Keith Barry Hypnotherapy Clinic. I’ll put my 

name to it and oversee the whole thing but I won’t be 

there everyday myself. I can’t deal with people everyday 

one on one because of my unorthodox techniques. I 

�nd it very draining. I use a lot of my energy when doing 

hypnotism. I don’t just sit there and talk like a lot of 
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hypnotherapists who just sit there and talk and talk. I’m 

like a fucking nut job and go crazy – so I couldn’t do that 

every day as it uses a lot of my energy. I’ll be bringing in 

professional hypnotherapists and psychologists but I will 

oversee the entire project.

P – I know you are a family man. Is that what keeps you 

grounded?

K – You have to stay grounded. It’s very easy to run 

away with yourself. I avoid the celebrity scenes here in 

Ireland. I’ve got friends that love to get in to magazines 

with articles like “At Home With Keith Barry” but I never 

do that. My kids are never photographed, my wife on 

occasion at a red carpet event will get photographed, 

but I don’t, and won’t do social magazines. I’m the 

brand, not me and my family. Some of my friends are 

completely opposite. It’s just not for me. I think that’s 

important by the way. A lot of people don’t think about 

that stu! too much. If you put your wife and family out 

there it puts extra pressure because now people are 

interested in your relationship. They start opening up 

curtains and digging holes. My wife is great and we’ve 

been together 18 years now. I also  have a great set of 

friends who I’ve known since college. My dad is my best 

friend. Today for example, I went "shing in the morning,  

then up to my dad’s house and cooked those up, and 

had a few beers with friends. Then my wife and I will go 

out for dinner and by the time I get home I’ll be well 

oiled and get in to bed at 1am and fall asleep. That’s what 

keeps me grounded just doing normal things with my 

friends. What interests me is intelligent conversation with 

like minded people.

My manager keeps me grounded as well. It’s very easy 

when we are on tour, you could be out on the piss every 

night and you can’t do that. If ever he sees me getting 

out of line he is very quick to say work is work.

P – Your one man show in Auckland was amazing. You 

kept the audience on the edge of their seats for over two 

and a half hours.  How do you do that?

K – That was the best gig on the tour in Auckland. It was 

a really great night. I met Richard Webster and I was quite 

chuckled that he complimented my cold reading for 

the 4th dimension psychic routine. I got a lot of hits that 

night with my readings. For me I’ve been knocked for so 

many years that I don’t care, but it is very nice every once 

in a while that people you respect actually say what they 

mean and they enjoyed the show. It’s a surprise. 

As for doing that length of show, I learnt this years ago, 

it isn’t about the stu! you’re doing. We are all told that 

when we start out, but never told what the next step 

is. It’s not about the stu! you are doing, it’s all about 

ENERGY. The whole fucking thing about being on stage 

is ENERGY. Forget about all the routines, electronics and 

gizmos we know, what we know makes no di!erence. We 

all know the tricks, but it’s all about the energy on stage. 

Regardless of whether you are a dark performer or light 

hearted or a geeky performer, it doesn’t matter – it’s all 

about energy. You’ve got to keep up that energy for the 

two and a half hours in my case, or you’ll lose them. You 

can’t stop for a second. You can’t have a pause unless 

it’s meant to be there. Once again, when I see some of 

the ‘greats’ of our art perform they aren’t so great. The 

problem is, as I see it, many of them are performing for 

an audience of magicians and not in reality at all. For 

me I perform for a lay audience. If I was ever to give any 

advice I would say forget what magicians or mentalists 

have to say about you, because it’s rare that it’s going to 

be nice. Derren Brown changed the ball on that because 

his material was so far beyond what people thought was 

mentalism. I must say it was nice to get a little bit of love 

from you Kiwis.

I "nd it hard to do a show less than two and a half hours 

– I’m only just getting warmed up. Even corporate shows 

it’s 40 minutes but I ask can if can do an hour or an hour 

and half. They say, are you on crack?

I love performing, I end up laughing on stage and having 

as much fun as the audience.  I say shit but it gets me 

in to trouble. If you are throwing in ad libs all over the 

place you can’t a!ord to think about them. But every 

now and then you throw a bomb at the audience and 

you think, “did I just say that?”  I remember a time I was 

on Jimmy Kimmel live one night. I was doing a hypnosis 

routine and I needed someone who was big and strong. I 

spotted a guy and when I asked him to stand up it turned 

out he was 6 foot 6 – a giant. He came up on stage and I 

said, “Geez you’re a big mother fucker aren’t you.” I didn’t 

realize it was a big no-no on US television. My manager 

was with the director in the booth and he turned to him 

and just said, “he didn’t just say that did he?” And my 

manager said “yes!”

P - Keith, I know we all look forward to your next visit 

down under and eagerly await your new book, and latest 

television series. 
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Matthew Fallon

L
anding on your feet in this business is what we enter-

tainers always aim to do. Despite life’s twists and turns 

and industry trends and downfalls that may occur, we 

morph, transform and rede!ne ourselves. That is, after all, 

what an entertainer is; an entertainer lives to entertain, not 

just to perform.

This is my story of diversi!cation and transition which, 

hopefully, will inspire you to look at you, your product, and 

consider diversifying yourself - the entertainer.

I currently support my wife and 2 children from working 

solely as a hypnotist - a clinically certi!ed hypnotherapist 

and certi!ed stage hypnotist. Perceived for many years to 

be allied ‘mystery’ arts, magic and hypnosis are thought of 

as a pair as ebony and ivory, Ying and Yang. Hypnosis and 

magic are certainly perceived as allied arts for both the 

public and magicians.

This is my story of 

diversi!cation and 

transition which, 

hopefully, will inspire 

you  ...
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Hypnotists do not share this perception so much. They see 

and know hypnosis for what it is and can do for people. 

Most magicians think of hypnosis as, !rst, another mys-

terious art the public doesn’t understand (generally true) 

and second, a vehicle to get their entertainer bug on that 

packs small, plays big and still allows them to be the ‘man 

of mystery,’ (also true). Why a magician will dabble in hyp-

nosis varies upon the person, of course. My story? Hypnosis 

sought me out from a very early age and, as I myself came 

to learn, was a driving force behind doing what I do.

My !rst exposure to hypnosis was, as a child of 8 years old, 

or so, I had trouble falling asleep. My parents took me to 

see a family friend who was a hypnotherapist. I am grate-

ful they didn’t select, what seems to be, the !rst choice of 

so many parents of today - that is, ‘give him a pill!’ Lo and 

behold, my one session worked like a charm and I can fall 

asleep with ease ever since.

Fast forward about 5 years to my !rst magic teacher, 

Leroy Good enough (whose name, I thought, never 

did him justice. It should be ‘Awesome enough!). Still 

performing today, Leroy is a wonderful, patient, wise 

and witty man to whom I am grateful for pouring 

my foundation as an entertainer. Leroy is also 

a certified hypnotist. Leroy did not teach me 

hypnosis, mind you, but there was something 

exceptional about the way he taught, how he 

approached practice, visualizing the e#ect, 

rehearsal and more. Perhaps it was Leroy’s 

training in hypnosis - eradicating bad habits, 

guided visualization, goal setting ... that 

set him apart. Whatever it was, a lot of it 

rubbed o# on me.

I stuck with magic to the extent of 

pursuing a career in this wonderful 

mystery art. Like most of us, I jumped 

at every performance opportunity I 

could get my hands on: my monthly 

S.A.M. meetings, birthday parties, 

company picnics, carnivals and 

fairs, restaurants, talent shows, 

et al. Upon graduating from col-

lege, along with a bachelor’s 

degree in Theatre Arts, I walked 

away with my future bride, 

life and show partner, Mis-

tia. I was beyond fortunate 

and blessed! A partner I 

didn’t have to convince or 

bribe into this business! 

Together, for ten years, 

we traversed the world 

with our own illusion show 

on the high seas for cruise ships and a spattering of land 

side events. Our unique footprint we left is that of being 

recognized as the !rst to present a show on the cruise lines 

combining magic and the aerial arts: “Mastering the Mys-

tery.” In our 20’s and early 30’s, we were living our dreams! 

As every hardworking entertainer will attest, performing 

show after show, you learn an amazing amount. You grow 

in your art, and as a person, hundred-fold. Our own show 

matured, morphed and grew into a story we were proud 

to tell. One with meaning, a theme. Ours was to inspire our 

audience to let go of needing to be ‘masters of mastery’ and 

simply to remember, and enjoy, the mysteries of life. This 

deeper theme to our show advanced and even as I mature 

through life, I have embraced this as my own theme.

On cruise ships, our show was considered a long-term 

install. This meant we would install our show and often 

reside onboard for two to six months at a time. We would 

do this for nine to ten months every year with just 

a few weeks break between each ship 
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contract. Cruise ships are a unique venue in that constant 

interaction, day-in and day-out, with your audience is inevi-

table. Many entertainers will not perform on ships for this 

very reason; they’re not the social type, go stir crazy and 

become cabin hermits. They !nd their place, as we all do in 

this business. Fortunately, this social aspect didn’t bother 

us and in my interactions, I listened. I witnessed a general, 

underlying dissenting and cynical attitude resonating with 

the majority of people we would meet and come across. I 

am going to step out on a limb and go ‘deep’ in this magic 

magazine for a moment to explain that negative thoughts, 

feelings and qualities as these stem from one thing: fear.

Recognizing the times we live in and the events that have 

occurred in the U.S. and around the world in the last !fteen 

to twenty years, can certainly justify a generality of fear in 

most people. And wouldn’t it be nice if we could all just get 

along! From ‘random acts of kindness’ to ‘paying it forward,’ 

there are numerous ways each of us can make small dif-

ferences in the lives of others we encounter. I have come 

to recognize my calling to be an entertainer is to do one 

thing: to elevate the energy in the room. If I were a singer, 

magician, mime or hypnotist, that becomes my goal as an 

entertainer.

All along my journey as an entertainer, I had never forgotten 

Leroy’s teachings, his inspirations. One great piece of advice 

I was given many years ago is if your hobby becomes your 

career, get a new hobby. When magic became my career, 

my passion for hypnosis stepped up a notch.

Finally, in 2006, I received certi!cation in clinical hypno-

therapy as well as in stage hypnosis and began creating 

and marketing my hypnosis show. My ability to elevate the 

energy in the room had expanded. Working with individu-

als in the hypnotherapy context to help them attain their 

full potential is most rewarding! I aim my show to bring to 

conscious awareness that hypnosis is a legitimate method 

of self-improvement and empowerment. My show is clean, 

entertaining and inspirational, one that elevates the pub-

lic’s perception of hypnosis, on and o# stage.

In May, 2009, our beautiful daughter, Maya, was born. 

One year later in May, 2010, my wife, Mistia, had o$cially 

decided to hang up her Spandex and become a full-time 

mommy. For a magician, the next obvious step would be 

to carry on as a solo magic act. That option will always be 

available for me. However, the transition and repositioning 

I began in early 2006 has been the right choice for me and 

my goal as an entertainer.

HYPNO-tainment!™, my brand of comedy hypnosis shows, 

was o$cially born and has elevated the energy of hundreds 

of rooms around the world and has personally changed 

many a life! What more could I possibly ask for?
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“Discover How to Get More Bookings by 

Using the Same Methods the Internet 

Marketing Pros are Using Right Now to 

Drive Customers to Their Websites!”

Get the Income Newsletter 

PLUS the Traffic Blueprint 

100% FREE

Please Visit: 

www.IncomeMarketing.ws

 

For this limited-time offer 

brought to you by the 

“Millioniare Magician”

Randy Charach
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F
rom the land of the Kiwi, Appearing Ladders and Lord 

of The Rings comes Wayne Rogers’ iPAD SOLO CAM  

. . . a do-it-yourself gizmo, that allows you to video 

yourself with the high res lens on your iPad and check the 

framing as you go.

When you use the video capability of the iPad to create 

movies, you point it at the subject and watch the screen 

which faces you. But if you want to video yourself, you are 

on the wrong side of the iPad. Look into the lens yourself 

and you can’t see the view!nder screen.  I also noticed 

on YouTube video clips shot on an iPad were often badly 

framed, heads cut o" etc. 

From time to time I need to video clips to show how some 

of my props work. With this set up I am about to describe, 

I can now do it easily on my own, and know the framing 

is correct.

Note: There are electronic systems for hooking the iPad up 

to your TV or a monitor. My simple solution is to place a 

mirror behind the iPad and watch the mirror image as I �lm.

If you own a commercial attachment such as those sold 

by The Gig Easy, attaching an iPad to a mic stand or tripod 

is easy. Performers who use the Show Cues app by Carl 

Andrews (see last issue of Vanish) will want to check these 

guys out. . . 

http://www.thegigeasy.com/store.html?_vsrefdom=p.597

5&gclid=CJuit6n8jbICFXBZpgodjD0ANw 

There is also an Australian distributor: 

www.engadinemusic.com.au

But back to my gizmo . . . mount a mirror behind the iPad 

so you can see yourself re#ected and stay in frame.

Photo 1 (On the title page) shows the setup from a side 

angle. The 26 inch (66cm ) long timber base is mounted 

on a speaker stand. An acrylic mirror is drilled and screwed 

to a separate piece of timber, and hinges make the mirror 

adjustable. Simply slide a pen or wooden dowel in or out 

to adjust mirror height. Photo 9

Photo 2  Stand in front of the iPad and you see yourself 

re#ected in the mirror. 

Photo 3 The vertical support for the iPad consists of a plastic 

upright (this could also be plywood) screwed to the end of 

the base timber. Photos 4 and 5 A strip of timber with a 

rubber strip glued on, forms a padded recess for the edge 

of the iPad to drop into.

Photo 6  Rubber bands go around the top corners and 

down to a wooden peg (photo 8) in the centre of the mount.  

Grooves in the plastic keep the bands in place and the top 

of the iPad secure.

Photo 7  Drill a hole through the vertical support for the 

camera lens to show through, and carve out a section of 

the plastic (or wood) near the iPad mic position to keep the 

mic clear of any obstruction.

Photo 8 The line-up of the lens is marked with a vertical 

strip of black tape. Because the lens (when facing the iPad) 

is positioned top right, you need to line yourself up with 

the tape and not the centre of the iPad. Adjust the mirror 

so you can see it when looking directly at the camera lens. 

The closer you stand to the iPad the larger you will be in 

the shot, and the higher the whole stand must be raised. 

Alternatively, you can sit if the whole shoot is a medium 

close-up. When you have the correct spot adjust the height 

of the mirror so you can see yourself when you look over 

the top of the lens.

If you need to show an item in close up, it is easy to extend 

your hand and move the item closer to the lens. Keep any 

movements slow and steady. For a wider shot, move back 

and adjust everything to suit.

The iPad Solo Cam is best used for relatively close work. 

The further you stand back from the iPad the harder it is 

to have your voice picked up by the internal mic. You can 

wear an external lapel mic for better quality sound, but 

I’ll leave that information for you to check with your local 

electronics adviser.

Wayne Rogers

Copyright 2012

IPAD SOLO CAM 
WAYNE ROGERS
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Quick question: Do you know Whoopi Goldberg’s real 

name? Did you know that she HAD another name? 

A lot of performers change their names for the stage and 

screen. Sometimes it’s NOTHING like what they were given 

at birth. Sometimes it’s just a modi�cation of their existing 

name. I know a handful of performers who use their �rst 

and middle name. The reasons for such are many. Perhaps 

their last name is hard to pronounce or spell. Other times 

they want to keep their personal life private. For those who 

completely change their name it’s to �t a character or style 

or maybe even as an escape from who they are o� stage. 

Finding the right name is crucial. You don’t want to be stuck 

with something you won’t like for the rest of your life should 

your career take o�. I have heard tales of a few bands who 

would have picked a di�erent name had they thought bet-

ter of it. It can be a arduous task to �nd the right moniker 

or it might just come to you one day in a �ash out of the 

blue, like being struck by lightning. (Or an exploding neon 

sign if you’re Dirk Diggler)

Here is something else to chew on. Do you use one name, 

two, or in those rare times three (Jonathan David Bass, 

Samuel Patrick Smith, or Johnny Ace Palmer come to mind). 

Even those with two names in use can have it truncated to 

one as that is the how they are more recognized. (David 

Copper�eld, Harry Houdini, Harry Blackstone) There are 

many schools of thought about what is best. In the end 

the answer is up to you.

If you have something that is more o� the beaten path 

as it were, then you might need a name that is more “out 

there”. (Sylvester The Jester, The Amazing Johnathan, or 

something like Bizzaro.*ko�*) Of course some of magic’s 

o� beat performers choose to go with more traditional 

type names almost as a strange dichotomy. (Penn Jillette 

and Teller, Kevin James, Rudy Coby or Dan Sperry to name 

a few) A word of advice however: Don’t go too far into left 

�eld with your name as you can be too “artsy” and become 

much harder to market yourself.

How do you come up with a name you ask? Well you 

can do what some have done and create a variant from 

their favorite performers. (Harry Houdini is derived from 

Robert-Houdin and Harry Kellar) As previously mentioned 

you could use a combination of your given names or just 

pluck something from the ether that �ts the material you 

intend to perform.

So for any of you reading this and agonizing over what to 

go by just remember there are no rules. (Except maybe 

avoiding adding descriptive phrasing like Amazing, “Mas-

ter Magician” or “The Great” to your name) Be yourself or a 

reasonable facsimile thereof and you can go far kid.

Oh by the way, it’s Caryn Elaine Johnson.
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Bizzaro has performed from 

coast to coast and appeared 

on FOX, NBC, America’s Got 

Talent, and Travel Channel’s 

Extreme Conventions.  He has 

even been seen multiple times 

at the Magic Castle.  He creates 

much of his own magic that 

is sold around the world to 

performers.  To Bizzaro, normal 

is just a setting on the dryer. 

WHAT’S IN A NAME? 
BIZZARO
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BAMBOOZLERS
 
DIAMOND JIM TYLER

BET: Openly place three coins (a penny, nickel, and dime) into your 

hand, and then close your !st around them. Ask, “Would you believe 

I have four coins in my hand?” And then say, “If I’m wrong will you 

give me a (whatever)?” Whatever could be a dollar, a drink, etc.

SECRET: Should they accept your challenge, open your hand to 

reveal three coins as you say, “Yep! I was wrong! I’ll take that (what-

ever) now.” When all of this is done and said casually, your victim 

typically will not anticipate the punch-line to your pro!table joke.

Before making the bet push up your sleeves, take o# your watch, 

spread your !ngers and allow them to look underneath the coins. 

You do not want them to have any doubt that there are only three 

coins in your hand.

If I’m Right

BET:  Place a penny, nickel and dime into your hand and close your 

!st around them.  Ask them, “Would you believe I have only two 

coins in my hand now?”  Continue, “If I’m right will you give me 

another (whatever)?

And if I am wrong I’ll give you a (whatever).  Deal?”

If I’m Wrongwww.djtyler.com
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Following on the heels of the If I’m Wrong betcha most 

will accept your wager out of curiosity.  All will be amazed 

when you open your hand to reveal a penny and a nickel 

since the dime has apparently vanished!

SECRET:  In the magic industry there is a well-known ga#ed 

coin e#ect called the “Dime and Penny”.  You know the one, 

where half of a dime is a$xed to half of a penny and this 

piece nests and locks inside of a hollow penny shell.  When 

the two pieces are locked together it looks like a normal 

penny.  If you don’t already own one then you can purchase 

the dime & penny trick at any well stocked magic shop.

Diamond Jim Tyler is an award-winning magician, based in Dallas, TX, and is best known 

for his books Pockets Full of Miracles and Bamboozlers series.  He's performed at the Im-

prov, the Magic Castle, the Magic Circle, on TV and in twenty-two countries.

www.djtyler.com
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STAPLED
TO THE MAX 

EFFECT:

The performer staples two of his business cards together. Then he introduces a deck of cards, 

has a card selected, and returned to the deck. Eventually the signed selection comes to the 

top of the deck, stapled between the business cards.

Tony adapted versions of this e!ect after studying versions by Paul Harris and Jay Sankey. His 

version eliminates the stressful aspects of many versions.

REQUIREMENTS:

(1) A deck of cards.

(2) A small pocket stapler with metal staples.

(3) A stick of non-permanent adhesive stick or glue stick.

(4) Two business cards larger than the playing cards.

Tony Binarelli
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TO THE MAX 

PREPARATION:

Take one of the playing cards—say, the Five of Clubs—

and a"x to the back of one of your business cards with 

the sticky adhesive. (Fig. 1) Replace the business cards 

in your wallet.

METHOD:

Give the deck of playing cards to a spectator for shuf-

#ing. While this is being done, remove your wallet and 

take out the two business cards, removing the one with 

the attached playing card $rst. Place them on the table.

Ask the spectator to table the deck. Then pick up the 

two business cards and the attached playing card and 

ask the spectator if he wants the cards to be stapled 

together with one, two, or three staples. Comply with 

the spectator’s wishes and staple the business cards at 

midpoint together with. (Fig. 2)

SITUATION CHEK:

The order of the cards from the top should be: a normal 

business card, the other business card, and the playing 

card attached underneath the second business card. All 

three cards will have been stapled together.

Pick up the deck with your left hand in a dealing posi-

tion. Ri%e down the left outer corner of the cards with 

your thumb, while you pick up the stapled cards with 

your right hand. Ask the spectator to say “stop” when-

ever he likes.

When he says “stop,” insert the stapled business cards 

into the opening. Show its location in the deck with the 

cards still outjogged. (Fig. 3)

Explain that the spectator could have stopped you any-

where. Turn the deck face up after giving the spectator 

a pen. Next, spread the cards until you reach the busi-

ness cards. (Fig. 4)

Your left thumb covers the exposed staples in the sup-

posedly free selection. The spectator will see the Five of 

Clubs. Ask the spectator to write his initials on the corner 

of the Five of Clubs. Afterwards, fairly close the spread.

Turn the deck face down and casually slide out the busi-

ness cards together with the attached playing card hid-

den below. Say: “Your signed card is in the middle of the 

deck, but let’s put the business cards on top.” Fairly place 

the business cards on top.

Snap your $ngers or perform some kind of magical ges-

ture and then pick up the business cards and place them 

in your left hand. Next, perform Jay Sankey’s move used 

in his version of this routine. That is, lift up the inner short 

side of the top business card with your right thumb, 

keeping your $rst $nger over the staples and your other 

$ngers on the front short side. Pull down the bottom two 

cards with your left $ngers. (Fig. 5)

Your right thumb then starts to lift the top card. The 

other business card, with the attached playing card, is 

taken underneath by your left hand in a grip similar to 

the revolve pass. (Fig. 6)

Smartly tear the business card free from the staples with 

your right hand as you simultaneously turn the bottom 

packet over with your left hand. This maneuvers the 

playing card into view and creates the illusion that the 

playing card had been stapled between the two business 

cards. (Fig. 7)

The larger movement of the right hand covers the small-

er movement of your left hand and the selected card 

appears to have been under the top business card.

Throw the $rst business card onto the table and detach 

the playing card from the other business card. There can 

be no doubt that the selected signed card is stapled to 

the business cards because, in fact, it was stapled to the 

two business cards at the outset. (Fig. 8)

Throw all of the cards onto the table so that the audience 

may inspect. You are absolutely clean and can proceed 

with another e!ect.

Tony adds: “If you are table hopping and need to change 

tables at this point, the previous group of spectators will 

continue talking about this e!ect, checking your busi-

ness cards, and unconsciously impressing your name on 

their minds.”

Editor’s Comments: Joseph Prieto created the “stapled” 

card e!ect more than $fty years ago, publishing a version 

in “Scarne on Card Tricks” (1950). This is not a sandwich 

trick (as Richard Kaufman incorrectly suggested), but 

uses two stapled, back-to-back cards. This o!-beat ef-

fect was ahead of its time. In the 1950s, cardmen were 

hesitant to fold, bend, staple, or mutilate playing cards. 

Bert Fenn sent Edward Marlo a version in 1952, which 

remained unpublished until “Marlo’s Magazine - Volume 

Three” (1979) came out. Therein Marlo explained several 

versions of this trick, including Fenn’s handling. Paul

Harris’s “Las Vegas Close-Up” (1978) published a version 

and momentarily pumped new life into Prieto’s novel 

trick. Jay Sankey’s version, which inspired Tony Binarelli, 

appeared in “100% Sankey”(1990). When I saw Binarelli 

perform his version in Rome, Italy, I liked the fact that he 

eliminated the two Turnover Passes required to perform 

Sankey’s method. Marlo’s experimentation with this ef-

fect resulted in several methods using a pocket stapler.

You may want to add this Marlo method to Tony’s meth-

od if you are asked to repeat this e!ect at a later date.
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Method: Spread the deck face up between your hands to 

cull the Black Deuces. Locate and cut the 5D to the top. 

As you look for the Deuces, cull the 4D onto the 5D. Sim-

ply pull it under the spread during the open cull. When 

you !nd the Deuces, toss them face down to the table.

Turn the deck face down into your left hand and get a 

left pinky break under the top two cards.

Push over two cards as one with your left thumb and 

!ngers - just enough for your right thumb (on top) and 

!rst/second !ngers (below) to grasp the right side of 

the card(s). Hold them at midpoint and perform the K.M. 

Move as follows: Carry o" the card(s) with your right 

hand until their left side comes to the right side of the 

deck. Turn your left hand palm down onto the card(s) as 

your left !ngers simultaneously hold back the face card 

(5D). It folds face up below the deck as your right hand 

moves only the face down 4D towards the face-down 

Deuces.

Use the face-down 4D to #ip the Deuces face-up. Keep 

your left hand palm down as your right hand moves to 

replace the 4D on top. Timing is important. Do not turn 

your left hand palm up until the 4D is ready to cover the 

reversed (face-up) 5D on top of the deck. Square the 

ends of the deck with your right hand. As this happens, 

engage the top card with your right thumb. Lower the 

inner end of the deck with your left hand - just enough to 

obtain a left pinky break under the top card.

Undercut about two-thirds of the deck to the top with 

your left hand. Maintain a break between the sections, 

then turn the deck sideways to the right and simultane-

ously raise it. Because of the “break,” an angle-step is cre-

ated at the lower right corner as the deck turns face-up. 

You will see the 4D index. Pull down on this angle-step 

with your left pinky and regain a break above the 4D. 

Continue to hold the deck from above and by the ends 

with your right hand and then transfer the break to your 

right thumb (at the back end).

Undercut small packets from the bottom to the face of 

the deck with your left hand. As you transfer the !rst 

packet, say: “Please say ‘stop’ whenever you like.” When 

the spectator says “stop,” immediately undercut all the re-

maining cards to the break. This forces the 4D and looks 

quite fair.

You will then be holding a face-up deck with the 4D at 

the face. The 5D is reversed on the bottom. Flip the 4D 

face down and place it under the deck. Flip the deck over 

to maneuver the 4D back into view. Then ask the specta-

tor to sign the face of the 4D, using the blank center. Use 

a quick drying pen.

Once the ink is dry, perform a Double Turnover. This is 

easy due to the natural separation formed by two face-

up cards. Deal the supposed signed card face-down to 

the table. As you deal the 5D with your right hand, mov-

ing it forward.

Tilt your left hand inward to move the top of the deck 

out of view. Pull down and injog the top 4D with your left 

thumb. Pick up one of the face-up Deuces with your right 

hand and place it face up onto the injogged 4D. Both 

cards should be perfectly aligned. This is done by placing 

the Deuces slightly injogged onto the already injogged 

4D. Then slide the Deuce forward with your right hand 

until your thumb (at the inner end) butts them into align-

ment.

Once these cards are aligned, lower the deck into view 

and pick up the other face-up Deuce with your right 

hand. Hold it by its right side and slide it under the in-

jogged card(s). Continue sliding the Deuce, moving it 

upwards so that your right hand is in position to grasp all 

three cards and move them o" the deck in spread condi-

tion.

Take them o" and table the deck face-up with your left 

hand. Transfer the spread Deuces to your left hand and 

square all the cards. Hold them in a Mechanic’s Grip with 

the inner end raised o" your palm.

Pick up the stapler with your right hand and slide it be-

tween the cards from the right side. Adjust the position 

of the stapler so that the staple penetrates the center of 

all three cards. Staple them together and place the sta-

pler aside. Table the stapled cards face up.

Turn your left hand palm down to pick up the face-up 

deck. When your left hand turns palm up, the deck will 

be in a face-down dealing position. Pick up the sup-

posed 4D so that your !rst/second !ngers slide under its 

outer right corner. Insert the card (5D) into the deck for 

two-thirds its length, ensuring that only the upper two 

Diamond pips will show. Say, “Don’t forget the card you 

signed.”

Turn your left hand palm down to apparently #ash the 

4D as you !nish the line, “...the Four of Diamonds.” Notice 

that only the “5” is covered by your right fore!nger, and 

the signature doesn’t show because it’s already “into” the 

deck. Push the 5D #ush and pick up the stapled cards 

with your right hand. Place them face-up onto the deck 

and perform the Pass. It should appear as though the 

stapled cards suddenly disappear. Spread through the 

face-down deck until you come to the stapled cards. 

Hand them to the spectator. If you have a stapler re-

mover, hand it to the spectator. Otherwise, he can pull 

or bend back the Deuces to see his signed selection. Let 

him keep the cards as a souvenir.
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THE MAGIC CIV-

IL WAR

JOE GIVAN



W
e, as magicians, have been !ghting a major battle for years.  

A kind of a civil war.  Our worst enemies are ourselves.  But the 

war can only be won through the eyes of the public. Confused? 

Well this is a confusing business, this magic stu".  I’m talking about the 

public perception of our art. 
a typical layperson. They are the ones who see 

the casualties on the magic battle!eld.  They 

are the ones tired of the same old tricks, the 

same old lines (“no ... the clean hand”) the same 

old clones and the same old styles.  They don’t 

mind looking down on the costumed, sequined 

corpses scattered around the battle!eld.  They 

believe we should be there when they see our 

weapons are the same as they were !fty years 

ago!  So many of us continue to use those same 

tricks many of them saw as a child in a library 

or school show!  The best magic isn’t for the 

kids (who, by the way, often express disrespect 

and un-appreciation with a shout “I know this 

one!…I’ve seen that before….   How can we 

slay the armies of laypeople with the same old 

 “Art” is a word that the public doesn’t normally associate 

with what we do as performers!  Magic doesn’t have enough 

public status to be considered “art”.  Art implies inspiration.  

How can we claim to have inspiration when most of us do the 

same things as everyone else in magic - when most of us do 

it THE SAME WAY as everyone else in magic?!  We’re a bunch 

of clones cutting ropes and linking rings with the same stupid 

lines.  Inspiration?  Not when you are inspired to do someone 

else’s routine.  Art?  Certainly not.  Merely cheap forgery.

 SO - we have a civil war.  Those of us that do original 

material must battle those that copy everyone else.  We are 

our own worst enemies.  And we’re losing the battle.  Just ask 
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e�ects / styles / lines, whether they 

be children or corporate audiences?  

Too many of us steal the 

artillery of another performer, 

shooting blanks at the audience.  

No one knows how to �re his / her 

weapon better than the originator 

of the weapon / routine.  We need 

to stop trying to take the artillery of 

others.  This is a war worth �ghting!

Many a war has been won 

on the element of surprise.  But that 

element is missing in most of our 

war strategies.

So we must fight each 

other;  those of us striving to be 

di�erent against those of us who 

are too lazy to formulate their own 

battle plans. 

You would think that those 

who are di�erent would have the 

edge in the war - the element of 

surprise.  But the number of lazy 

troops far out-weigh the number 

of innovators and commanders.

So we keep on trudging 

through the muck and mire of 

magic, trying to show the world we 

have something worth �ghting for.  

If we could just unite and �ght the 

bigger battle: the public perception 

of magic.  To do this we don’t all 

have to be creators of new weapons, 

we just take the time and e�ort to �nd 

the weapons no one else is �ring!  

There are thousands of books for 

consultation. Thousands more tricks 

- good tricks - that have yet to be 

“�red”.  Most of them aren’t found on 

videos online or on DVD. If we load 

the chambers of our weapons with 

new and different ammunition, we 

can’t help but win the battle.  But if 

we shoot the same guns as the next 

guy, we become like the clones of the 

Third Reich and are doomed to perish.  

We have great weapons at arms’ reach: 

choice of e�ects, costuming, music, 

scripting, character development, 

and at it’s greatest - creativity and 

imagination.  FIRE AWAY!

 In the past few years, it seems 

there are more platoon leaders 

following these new strategies, so 

there is hope.  Look to them for 

leadership.  Follow their examples 

and strategies, not by using the same 

weapons, but by learning their unique 

approaches to the battle.  See what 

makes them different and find the 

soldier inside yourself that makes you 

just as lethal, but in your own strategic, 

magical way.

 I believe we are capable of 

raising the �ag of our art to such a 

victorious level that we can win 

the battle and garner the respect 

of the public.  It is up to us to �ght 

hard and raise their perception so 

that there is a desire among them 

all to experience the wonder and 

enchantment we have to o�er them.  

The weapons are there, and everyone 

can use them safely and for the right 

purpose.

So - go forth.  Be brave.  Design your 

strategy and bring new life back into 

our art.  The people deserve it!
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T
his originally appeared in Neal Scryers’ wildly suc-

cessful and sold out book “The LIttle Black Book”. 

Thank you to Neal for sharing this wonderful routine 

with readers of VANISH MAGIC MAGAZINE.

All you need for this clever impromptu e�ect is three 

volunteers. Neal lines them up in a row and asks them 

their names. For explanation purposes, we’ll assume the 

volunteers are Alice, Bonnie and Chris. Any one of these 

can be chosen as the “target.” In this example, Neal has 

picked Alice.

“Thanks for volunteering,” Neal says. “I’m now going to stand 

in front of you, so I can’t see what any of you are doing. At the 

moment, I know where each of you is standing. So, would 

you please mix yourselves up in any order you wish. When 

you’ve �nished, you might be in the same order you started 

in, or you may have created a totally di�erent arrangement. 

Have you done that? Good.”

Neal appears to think for a moment. “I’m going to ask you 

to make some moves. Please do this as quietly as possible, 

so I don’t pick up any clues.

Please don’t say anything, either. I think I’ll start with you, 

Bonnie,” he says. “If there’s someone on your left, change 

places with them. If there’s no one on your left, remain where 

you are.”

Neal gives them time to make any changes before con-

tinuing. “That’s good. Now it’s your turn Alice. If there’s 

someone on your right, please change places. If there isn’t, 

stay where you are.”

Again, Neal pauses to allow them to change places, if 

necessary. “We haven’t done anything with you yet, Chris. If 

there’s someone on your left, change places with her. If not, 

Neal Scryer

remain where you are.”

Neal looks thoughtful. “Let’s see. Would the person stand-

ing on the left sit down. That leaves two people. Would you 

please change places.

That’s good. Would the person on the right sit down. That 

leaves just one person, and that person is – Alice!”

Neal turns around to con!rm he is correct, and !nishes the 

routine by leading the applause for the three volunteers.

This e"ect may sound complicated. A good way to prac-

tice it is to write the letters A, B and C on pieces of paper. 

Let’s assume you’ve chosen C as the target. Mix the papers 

up, lay them out in a row, and make the following moves:

Switch A with the letter to its left.

Switch C with the letter to its right.

Switch B with the letter on its left.

Remove the letter on the left.

Switch the two remaining letters.

Remove the letter on the right.

Letter C will remain.

As long as you remember to use your target person sec-

ond, the routine works itself.

Despite its simplicity, Neal “kills” with this. Practice this 

with pieces of paper until you have the moves memorized, 

and then try it with three volunteers. You’ll be amazed at 

how powerful this is.



IT’’S  CHILDS   PLAY

HALLOWEEN 
MAGIC

W
elcome to another edition of It’s Child’s Play. 

It’s the most wonderful time of the yeeee-

aarrrr!

Not Christmas (yet). Not back to school, though that, 

too, is reason to celebrate. This month I would like to 

talk about one of my very favorite times of year – Hal-

loween. It’s the time for wearing costumes, for acting 

silly, for donning a new, wacky persona that is actually 

not very di"erent from the one you really are.

I particularly love this entire month because here in 

Canada we celebrate Thanksgiving in mid-October. 

This means a whole mess of turkey dinners, pumpkin 

pies, lots of Halloween candy (not that I really need 

anymore), and many trick-or-treats. 

Plus, as a children’s entertainer, Halloween is awe-

some. It is the single holiday that is strictly for kids. Hal-

loween is all about dressing up and trick-or-treating. 

The kids get to choose who or what they want to be. 

They get to be loud. They get to hang with their friends 

outside after dark. They get free candy. Their parents 

give out free candy. Free candy is around the house 

for days before and weeks after.  
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HALLOWEEN 
MAGIC Many adults also love Halloween, but usually because it is 

the one time of year they are allowed to act like children. 

They get to play tricks on friends and neighbors. They get 

to build creepy stu" in their yard. They get to dress up, also. 

But best of all, they get to wander the neighborhood with 

their little ones, spiked co"ee in hand. They get to call out, 

“Don’t forget that house!” and encourage their little darlings 

to gather more junk food in one night than they may be 

permitted all year. 

(I haven’t forgotten about the marathon drinking some 

adults enjoy, but this is a family column.)

Even though the Halloween magic season is a very short 

one, usually lasting only from the few days before to Hal-

loween day itself, it can still be a very lucrative time for 

magicians. I perform Halloween school shows during the 

weekdays of the last week of October, mall shows on the 

weekend before the 31st, and several private functions 

during the evening, all packed into those precious few days 

before Halloween. Time may be short, but I can squeeze in 

about sixteen to twenty Halloween-themed magic shows 

in that week. As you can imagine, this is a pro#table time of 

year for me, and it can be for you too. Before I get into the 

trick of the month, I want to share some marketing strate-

gies that have helped me generate a handsome chunk of 

income during this time.

In the second week of September, I will go through my 

shopping mall contact list that I use for Christmas and 

Easter shows, and call my contact person (who has hired 

me for these other events). I let them know that I have an 

all-new Halloween show this year. I change my show up 

every year to keep it fresh for repeat shows. I will o"er the 

Halloween show at a great deal because they have already 

had me for Christmas and/or Easter, so it is a win-win situa-

tion for us both. Now, I must point out that there are close 

to a hundred shopping malls and plazas in my area. With 

Halloween being a very limited working opportunity for 

magicians, it is only possible to perform a small number of 

mall Halloween magic shows, as most malls want the same 

time slots - during the weekend before Halloween and 

maybe a couple of days during the week if Halloween falls 

midweek. This means about a half dozen Halloween mall 

shows per season. If you want to be booked solid at malls 

for those precious few days, you must start the marketing 

in the second week of September. Clients can be pre quali-

#ed by making a phone call to the mall management o$ce. 

Introduce yourself, and ask if they would be interested in 

receiving an e-mail outlining your Halloween magic show.  

Most will say yes. An e-mail costs them nothing, and their 

curiosity will be piqued. 

Word your e-mail carefully, and send it quickly while you 

are still fresh in their minds. Make it enticing, fun, and infor-

mative. Outline your show’s content, including some of the 

e"ects you will be performing. You must include pictures of 

yourself, preferably performing a Halloween show (so they 

can see you have done this before), or at least a good promo 

shot of you in costume with props and case. If possible, I 

strongly advise all performers to include a video link of 
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yourself performing your Halloween magic show. YouTube 

is an incredible resource, and you can post videos privately. 

Private videos do not show up on searches and are only 

accessible via the emailed links. 

Though having a video is not strictly necessary, it is valuable 

for this type of show. A video demonstrates the full impact 

of your Halloween themed magic show, something you 

cannot get across in mere words. The video should not be 

long, only three or four minutes, but it must include you 

interacting with the audience and their reactions. Every few 

years, I ask my wife or a good friend to come out and !lm 

me for at least one of my mall shows, very casually, with a 

handicam. Generally, people barely notice someone !lm-

ing, and no one ever gives us any grief, but I promise it will 

be your most valuable marketing tool when pitching your 

Halloween show. 

Incidentally, I use YouTube routinely for my business, and 

these videos are private. I am protective of my themed 

shows, and you should be, too. I do not even post my 

themed magic shows on my website because I don’t want 

my competitors to see what I o"er to my corporate clients. 

I know this seems basic to the working pros out there, but if 

you follow this advice, you will be booked solid. As a matter 

of fact, you will be turning down mall shows (unfortunately) 

due to the limited time span in which you can perform. Be-

cause I want these malls to keep me in mind for the future, 

I o"er them a 15% discount on a Halloween show for the 

following year. Needless to say, this is how I stay booked 

solid year after year during the Halloween season. 

Once you have !lled in your calendar with mall Hallow-

een shows, you can pitch the same shows to elementary 

schools. This works well because now you can o"er the 

schools a lower price than the malls, and because you will 

only perform for schools during weekdays you can easily do 

two shows a day – one in the morning, one in the afternoon. 

Depending on what day Halloween falls, for example, on a 

Thursday or Friday, you may !ll up the entire week doing 

school shows. This adds up to a lot of income. 

When you have booked as many schools as possible, turn 

your attention to boy scouts and girl scouts organizations 

for their evening Halloween party, because there will be 

plenty. With hundreds of scouts’ chapters in most major 

cities, the evening Halloween schedule can !ll up fast. I have 

performed many evening shows during the week before 

Halloween for these types of organizations. 

As you can see, even though the Halloween magic perform-

ing season is only about a week, you can !ll up that week 

morning, noon and night, weekends and weekdays, and 

make this one of the most pro!table times of year as a chil-
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dren’s magician. Yes, it is a lot of work in marketing, phoning, 

and emailing, from mid-September to mid-October, but 

the payo! is incredible.

At this time, I want to explain how to create a Halloween 

show, or to tweak the one you already have. Let’s start with 

your character. You can perform as your regular character, 

and some may choose to use your regular show, but I rec-

ommend customization. Your everyday act will probably 

work, but it lacks the “wow” factor of making the entire 

show – character, costume, and props – re"ective of the 

spirit and theme of Halloween. For example, my everyday 

character is Zany Zack, but for Halloween I am “Zack, the 

Pumpkin King”, inspired by Jack the Pumpkin King from 

the Tim Burton movie, “The Nightmare Before Christmas”. 

The transition from Zany Zack to Zack the Pumpkin King 

is easy and whimsical. (At Christmas, I sometimes perform 

as Zack Frost, a play on Jack Frost.) My costume is a com-

bination of orange, black, and gray. It changes somewhat 

from year to year, but I keep these colors. I also decorate 

my performance case. It can be as simple as a black trunk 

dressed in cobwebs and other spooky, creepy decorations, 

but I will even go as far as to use a co#n-shaped case. I also 

use backdrops, and for Halloween I use a curtain of orange, 

red, and black, or a scenic Halloween canvas backdrop. It 

may seem frivolous, but a backdrop sets the mood and 

atmosphere like nothing else. When it comes to corporate 

shows, I like to go big or go home. 

Now, I will talk about how to customize basic magic props 

into Halloween e!ects. A Crystal Silk Cylinder is a wonder-

ful utilitarian prop for any magic show. The outer tube is 

easily decorated for any theme, in this case with Halloween 

paper or orange and black craft paper (or whatever works 

for you), and the base is already black. Typically, silks are 

placed in the Crystal Silk Cylinder, and solid objects appear. 

You could easily transform three orange silks into mini 

pumpkins (which are readily available in dollar stores and 

costume shops for the months of September and October). 

Or the silks can transform into Halloween candy, which can 

be given away as a $nal tick-or-treat. 

I often use orange-and-black Halloween mouth coils, which 

are available through some magic dealers at this time of 

year. I make my own and always have a personal supply. 

It’s a time intensive process, but since I theme mouth coils 

often it is well worth it to me to make the e!ort.

Another great Halloween trick is a Dancing Hank e!ect. 

Use a white silk with an appropriately drawn face, and 

you have a dancing ghost. It is kid-friendly and quick, it is 

perfectly Halloween themed, and it makes a fun running 

gag throughout your show. Imagine trying to catch this 

runaway ghost, one who keeps popping out of your per-

formance case as you go back and forth for props. Children 

love this e!ect because it is so visual and spooky.

Change bags are a versatile staple. Orange and black silks 

can transform into creepy crawly (rubber) spiders, bats, 

snakes, monster $ngers, little rubber rats...or anything! If 

you are handy with sewing, or know someone who is, you 

can make a change bag to look like a trick-or-treat bag. Just 

imagine the tricks and gags you could do with that. (Side 

note - thank goodness my wife is my seamstress. I would 

be lost without her. She makes all my costumes and many 

of my accessories.) 

For each of my seasonal shows, including Christmas, Easter, 

and Halloween, I made a themed magic coloring book. 

Making a magic coloring book from scratch is another long 

and tedious process, but the e!ect is well worth the e!ort 

and the prop should last you for years.

Some simple adaptations to existing magic tricks can also 

include utilizing an appearing cane with an orange silk. Or, 

instead of doing the standard egg-bag routine, why not 

substitute the egg with a fake eyeball? It’s a simple switch, 

but it plays huge. Some tricks are perfect as is, like the com-

mercial magic prop known as Skeleton in the Closet, which 

is a fantastic magic trick that just screams Halloween. I also 

like to perform a cut-and-restored rope trick with orange 

rope. This is a simple procedure, using standard magi-

cians’ rope and orange dye from the drugstore. Just follow 

the directions and make a whole lot of orange rope. Add 

gags. It’s Halloween. You are not cutting the rope, you are 

disembowelling it. Sounds cool, huh? Or, dress up a mirror 

box, the type of prop that allows your audience to see an 

“empty” box. Tell them it is haunted and make creepy stu!  

appear, like eyeballs, chopped o! rubber $ngers, rubber 

rats...the list goes on and on.

See how simple making a Halloween show can be? And 

these are just a few ideas. Get inspired by visiting stores 

that sell Halloween accessories, costumes, props, and 

animatronics. Large cities may even have Halloween-only 

stores, open for September and October, and chocked full 

of great ideas. It may cost a bit, but once again the payo! 

will more than compensate, and usually props can be pur-

chased cheaply. This year, my Halloween show will have 

battery operated candelabras with "ickering LED "ames, 

faux spider webs, creepy vampire bats, plastic “wrought 

iron” gates, dangling skeletons.... 

Yeah, I love October.

As you can see, for a minimum amount of time and e!ort 

you can create an impressive Halloween themed show, one 

that will look not only fun, but completely professional to 

those hiring you, and it adds a great dynamic to you promo 

video.
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And now for this month’s feature e!ect, “Legend of Sleepy 

Hallow”.

E�ect and Routine:  The headless horseman story is played 

out by using the Floating Zombie Ball E!ect, substituting a 

plastic pumpkin for the Headless Horsemans head. 

Ingredients:  

Zombie Foulard

Zombie stick gimmick

Novelty plastic pumpkin, approximately 6 – 8 in di-

ameter

Sleepy 

Hollow book (optional, and if you do not have this book 

you can make a fake cover by taking images o! the in-

ternet and fabricating a cover to go over a regular book)

Preparation: You will need to drill or poke a hole into the 

pumpkin that will be the suitable size for the Zombie ball 

gimmick. Insert the gimmick, and place on a side table. 

Cover with the black foulard or cloth, and keep aside until 

you are ready to perform.

Please note: you must be familiar with how the Zombie 

e!ect works to perform this trick, so my explanation will 

presume this. If you wish to perform this routine for Hal-

loween, you must have the Zombie e!ect. It’s a great piece 

with huge production value. 

Performance: Begin by introducing the book to the chil-

dren. Show them the front cover and say, Kids, have you 

ever heard of The Legend of Sleepy Hollow? After the chil-

dren have responded with either yes or no, continue by 

saying, Well, this is a very spooky story that I like to re-enact 

during Halloween. If you own the actual book, you can start 

"ipping through the pages, and perhaps showing pictures. 

If you don’t own the book and are only using the cover, 

don’t show the inside. The advantage of having the book 

is that you can have the patter written in the book, in case 

you can’t memorize a short script. It is important to note 

that in the Disney version of Sleepy Hallow, the headless 

horseman has a jack-o’-lantern (carved pumpkin) where his 

head should be, and this picture is what the children will 

be most familiar with. 

I continue by saying, The story takes place in a little village 

called Sleepy Hallow, in the late 1790’s. That’s a very long 

time ago. It’s about a man named Ichabod Crane, who 

is very afraid. He’s afraid of pretty much everything, but 

he’s mostly afraid of the Headless Horseman. The Head-

less Horseman goes through the town of Sleepy Hollow 

around Halloween, looking for a head to replace the one 

he lost in a battle. Until he $nds one, he wears a pumpkin 

with a face carved into it instead. At this point, I carefully 

uncover the Zombie pumpkin, being careful not to expose 

the Zombie stick. 

Legend of Sleepy Hollow
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Note - You can remove the Zombie pumpkin from your 

performing case instead of having it ready on a side table 

with the rest of the Zombie prop. It’s a great way to show 

the audience that your pumpkin is very ordinary, but be 

careful to keep the hole covered. Walk over to your table, 

and smoothly insert the Zombie gimmick inside. Prop 

management will be essential here, and if you have worked 

with a Zombie gimmick before you will know what I am 

talking about. 

Once you have introduced the pumpkin, you continue 

the story with, The Headless Horseman was always seen 

dressed in all black, with a long, black cape just like this. 

Point to the cloth on the table that is concealing the work-

ing gimmick. Continue the story with, The Headless Horse-

man came out late at night to ride all over the village, chas-

ing anyone unlucky to be out at night. As he was dressed 

in black and rode a black horse, it would sometimes look 

as though the !ery pumpkin head was "oating in the air. 

In fact, it looked something like this. Pick up the Zombie 

cloth and insert your !nger into the Zombie stick gimmick 

accordingly. Slowly raise the cloth, keeping the pumpkin 

hidden behind it. I like to bring the cloth completely o# 

the table without revealing the pumpkin. When the cloth 

no longer touches the table, the kids will see the pumpkin 

has vanished. 

Now you may perform the standard Zombie moves. A good 

start is to make the pumpkin "oat to the top of the cloth, so 

that all the kids can see it hovering on its edge, because this 

always gets a great response. Lower the pumpkin behind 

the cloth again until it is in the center of the foulard. From 

here, thrust the Zombie forward behind the cloth. Make it 

look like the Zombie is "oating over towards the audience. 

Bring the Zombie back in as you reach out to grab it under 

the cloth, and "oat it back to the top once again exposing 

the pumpkin. 

At this point, I continue with about one minute of standard 

Zombie moves, including more outward thrusts, 360 de-

gree revolves with the gimmick concealed behind my arm, 

etc. To end the routine, I will lower the cloth back onto the 

performance table and wrap it around the gimmick, leaving 

the Zombie pumpkin exposed. This e#ect is usually my last 

e#ect of my Halloween show. 

Final Notes: I strongly advise that you perform this piece 

with either spooky background music or one of those Hal-

loween sound e#ects CD’s with tracks of wind, howling, 

and various creepy noises. I use either, and it really helps 

to set the mood and adds great atmosphere to the e#ect. 

You can purchase plastic pumpkins that have glowing or 

color changing lights in them, and both of these are very 

cool additions. Another idea is to substitute a plastic skull 

for the pumpkin, if you do not wish to do a Sleepy Hollow 

theme. If you want something more than the standard black 

Zombie cloth, visit your local fabric store in the beginning 

of October when they bring in Halloween fabrics. If you 

are good at sewing or know someone who is, have them 

sew a custom Halloween Zombie foulard. If your table has 

a “ditch” area, you may chose to perform the Zombie move 

where the pumpkin will vanish completely at the end by 

ditching it into your receptacle and whisking the cloth 

(carefully) away.

I love performing these Halloween themed shows for chil-

dren. They are fun, creative, and with no end of possibilities. 

If there is any month of the year where magic is perfectly 

suitable, October is it. So have fun putting together and 

performing your spooktacular Halloween show. Remember 

to check out the stores for inspiration, and dress up your 

show and stage with these wonderful props and accessories 

that are available at this time of year. 

I want to o#er up a big THANK YOU to all you readers for 

making Vanish Magazine so successful. I am proud to be 

a contributor of this publication, and I would love to hear 

from you. If you have any thoughts or ideas for future ar-

ticles, or if you have a trick you would love to share with the 

readers of Vanish magazine, e-mail me at zanyzack@shaw.

ca. You can also visit my website at www.tonychris.com. 
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ROUTINING AN ILLUSION

PART 1

CHARLES BACH
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Character and 
Theming

In the next couple of issues, I’m going 
to focus on routining your illusions. This 
involves more than just the staging of 
the illusion. It also includes the character, 
theming, costuming, story, con!ict, and 
resolution. We’ll begin with some thoughts 
on the magician character and theming of 
the illusion props.

I
llusionists are sometimes called 

“box pushers” and their assis-

tants are labeled “box jumpers”.  

This moniker creates the impres-

sion that little skill is required of 

those performing illusions.  You 

will realize this is sadly true after 

a few hours on YouTube watching 

videos of people performing their 

big box tricks.

But, most illusionists are lazy 

when it comes to putting a rou-

tine together.  I see so many 

that rely on the cleverness of the 

box, throw in a girl with barely a 

costume, play some high energy 

music, make some poses, and try 

to act cool.  All the while hoping 

the audience doesn’t see how 

lame this really is.  In the end, the 

spectators care little about you 

or your box.  I truly believe we, as 

artists, are better than that.

I have found illusions to be one 
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of the most challenging !elds of magic because there are 

so many elements to put together, plus the huge expense 

involved.  Close-up magic has the advantage of naturally 

being a more personal experience.  To create that same 

experience with stage illusions requires more theatrics 

and story.

If performed with the addition of theatre, staging, and 

showmanship, our magic can go to a much higher level.  

By adding a solid character, theming the props, creating a 

story, and adding some con"ict, the audience can experi-

ence more than just a pretty box with a puzzle to !gure out.

Reading the Fitzkee trilogy should be required by all magi-

cians.  Included in all the advice within, you will !nd a list of 

the many ways we can connect to our audiences and gain 

their interest.  The more connections we make, the better 

we will be remembered.

We need our routines to be more relevant than just a box 

that can do stu#.  If we don’t give our audiences something 

more interesting to entertain them, then we have no busi-

ness laughing about all those dragon-stencils boxes and 

tubes that we see out there in the magic world. 

Watch a movie, see a scripted television show, or even a 

reality show.  Storytelling has evolved in so many ways 

and audiences have become far more sophisticated.  The 

viewing audience are able to absorb so much more of the 

story quickly even with fast cuts and fast dialogue.  

Even the reality shows !nd an interesting back-story on 

each of the contestants that helps make them characters in 

the show.  The story is the journey toward achieving a goal, 

and the interesting part is anyone can become the hero.  

They also add some con"ict with the judges to add even 

more interest.  Without this, it would just be a variety show 

with act after forgettable act being brought out.

Let’s appreciate the intelligence of our spectators and 

challenge our audiences by giving  more "avors to sink 

their teeth into.

When I refer to routining, I mean more than just the stag-

ing of it; where it goes, what order things happen, who 

moves where.  There should be more to the magic than 

just the “trick”. 

How many times have you seen this?

Illusionist poses, girl poses, dramatically pull cloth o# prop, 

girl gets in, shove blades in, split in half, restore, pull blades 

out, open doors, girl comes out, pose, blackout.

Boring! So what?

Now imagine an entire hour of illusions with this type of 

presentation.  Nap time.

This type of performance may be magic, but it’s certainly 

not magical.  Not magical in the way our hearts jump when 

E.T. makes the bicycles "y or the joy we experience when 

the dying "owers come back to life.

Character is the key.

The Illusionists is a touring show of magicians that has been 
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extremely successful in  Australia and South America.  It may 

well be the largest touring magic show in the world right 

now.  It features a cast of magicians who are each de!ned 

by a “character”.  All of them are friends and colleagues 

who I am proud to know.  Each has spent their entire career 

honing the personality they convey and kept the material 

consistent with that persona.  Have a look on YouTube and 

see the trailer and how each character is introduced.  Each 

is a magician, but they all work together because they each 

bring a di#erent style or theme to the ensemble.  By the 

end of the show, the audiences are enthralled just as much 

by what they did as who they are.

This variation of clearly de!ned characters in a group works 

everywhere.  Look at the original Star Wars, the Avengers, 

the Beatles, or even the Three Stooges.

Our illusion routines should focus on us as the magician 

instead of the box getting all the credit for creating the 

magic.  To do that, the audience has to believe in you 

and care about you more than that box.  You have to be a 

character and be more interesting than that $10,000 prop.

Now, how do we get there?  Ask yourself these questions:

What type of magician am I?

Do I come from the past? The present? The future? Another 

country? Another planet?  Am I a ghost? A wizard?  One of 

the Village People?

Does the magic come from me? Is it done to me? Does the 

magic come through me? (Through a lightning strike or 

magic wand)

Is my magic perfect and always works?  Does the magic 

sometimes go wrong?

Why do we do the magic?

Why is this box here?

How do you feel about this prop?

How does the assistant feel about this box?

If you actually have answers to these questions, you may 

have already established your character.  Now, stay consis-

tent to who you are, but allow yourself to show di#erent 

shades of personality through the routines you create.

I would also argue that your assistant needs to have a char-

acter as well.  You may argue that they are just eye-candy 

or scenery to frame the “star”, but they are human and we 

as an audience relate to humans.  As long as they are on-

stage, we wonder why they are there.  Remember when 

you played the rock or the tree in the school play.  Did you 

not want people to notice you?

Outside the magic world, one of my favorite movies is the 

original Willy Wonka with Gene Wilder as the lead character.  

The 40th anniversary edition included some production 

notes that give wonderful insight into the preparation of 

the role.  

Wilder made an excellent choice when he came up with 

one of the most memorable scenes in the movie, Wonka’s 

grand entrance. When his character !rst appears he pre-

tends to be a feeble old man who walks with a cane. A 

hint of magic occurs when the cane stays standing up as 

he continues walking.  Then, Wonka slips and falls only to 

pull into a summersault at the last minute and reveal that 

he is actually in !ne shape.

Wilder explained that this series of actions would establish 

his character as mysterious and deceitful.

“From that time on,” he wrote, “no one will know if I’m lying 

or telling the truth.” 

By establishing himself this way, his character is always full 

of surprises and always interesting.

Outside the magic 

w o r l d ,  o n e  o f  m y 

favorite movies is the 

original Willy Wonka 

with Gene Wilder as 

the lead character.  
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Willy Wonka’s contraptions all !t within the “expect the 

unexpected” nature of his character.  With this kind of cre-

ative freedom in a magic show, most any illusion could be 

dressed up to !t in this context and make perfect sense.

My personal style of magic allows for problems or even 

mistakes to occur that I eventually get out of in a surprising, 

magical way.  I enjoy throwing a wrench into the works to 

make the show more interesting by adding some con"ict.  

Being too perfect just doesn’t suit me.

So, you’ve spent thousands of dollars on an illusion and are 

hoping the Masked Magician doesn’t expose it next week 

and make it worthless.  Now, it’s time to make this prop your 

own by adding your stamp of originality.  By theming your 

props, you will establish a look and style that de!nes you 

and is an extension of the de!ned character.

With a few illusions, a theme is built 

into the Illusion.  The Doll House or 

Artist’s Dream, for example.  Lance 

Burton spent a lot of time creating 

a consistent theme for his illusions 

and it showed in the build of the 

props for his ballroom scene, the 

levitation, the TeePee Bump in 

the Night and many more.  David 

Copperfield’s body of  work is a 

wonderful lesson in using magic to 

tell stories.  He and his team spend 

countless hours on the theming 

of his routines perfecting even the 

smallest details.

Movie directors are fortunate 

enough to be able to design all 

the props to !t the script.  Design 

themes, the era, and location are 

decided long before a prop is built.  

Most of us are not as fortunate with 

our illusions.  Many times we acquire 

an existing prop or stock illusion that 

needs some work to !t our desired 

theme.

Years ago, I bought an impaled illu-

sion that needed some work.  The 

harness was not what is needed to 

be, the costume didn’t work, the !-

berglass rock was painted blue, and 

a few other issues.  But, I did always 

like the e#ect that Ken Whittaker 

created and really wanted to put the 

e#ort into making it work.

I took the harness to Ken Whittaker at Creative Illusions 

and had him !x everything so it worked properly.  Then, 

I thought about what I wanted to change on the prop to 

create the theme.  I decided a “sword in stone” King Arthur 

medieval theme was the right approach.  

From there, the rest of the routine "owed.  Greg Frewin is 

one of the most brilliant illusion builders and thinkers in 

the business.  He certainly understands how to theme an 

illusion perfectly.  Together, we repainted the rock to look 

natural with shading and cracks.  Then, we added some 

glass steps to make it easier for the girl to walk up and to 

be in the proper height.  The glass steps were meant to 

resemble three pools of water on the rock.

Finally, the inherent theme of an impaled is life and death.  
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So I added some green vines growing on the rock as if it had 

been resting there for many years.  Finally, I put in blooming 

roses like a blooming rose bush to symbolize the return to 

life once she is restored.  (Thinking about it now, perhaps 

this was inspired by watching E.T. as a little boy)

Take a look at your prop.  What can be done to make it 

work into the story or theme of your routine.  Is it from the 

past? The future? Is it old? Is it new? From another planet?  

Survived a !re? Was raised with the Titanic?

All these things add another layer of interest to your piece 

and give credence to your prop onstage.

For a wonderful lesson in theming, take a look at a “theme 

park”.  Each ride, restaurant, parade, building, sign, sidewalk, 

…everything is themed.  Nobody does it better than Disney 

and a group of people design each and every element to 

!t the back-story they create.  Yes, there is a story even for 

a building.  They know why it is there, what era it is from, 

who owned it, when it caught on !re, why it is that color, etc.

It all boils down to being original and unique.  If we put even 

one day of thought into answering these questions when 

putting a new illusion in the show, think of how much more 

interesting our presentation will be for an audience.  I doubt 

we would hear, “I’ve seen that before.”  Your presentation 

will come from you and !t you like Michael Jackson’s glove.  

No one else could wear it without being a copy of you.

Monkeys and babies copy what they see others do.  We’ve 

evolved from then and unless you are still drinking from a 

bottle, it’s time to grow our own character and theme our il-

lusions to !t in the realm of wonder we create.  Go your own 

direction with your presentation and you will be rewarded.

I look forward to next time, when we’ll continue our discus-

sion on routining illusions by exploring story & plot, con"ict 

& resolution, surprise, and emotion.

www.charlesbach.com

Populate - An illusionary appearance of a small crowd. 

Introduction by Eric Olsen of EDF Magic 

This is the �rst in a series of single illusion publications 

by renowned Illusion designer Mark Parker, author of 

illusion books 'Vivify' & 4E Illusion Design. 

Populate is Parkers take on the Guy Jarrett 21 person 

cabinet. 

In this version an elevated framework structure, 

screened with fabric is shown completely empty & re-

volved 360 degrees. In an instant the fabric is stripped 

away revealing the surprise appearance of 26 people. 

The illusion is self contained, performed away from any 

backdrops and requires no black art. 

A stunning and surprising appearance of a small crowd 

of people. 

The illusion is described in detail complete with dimen-

sions and construction notes. The apparatus required 

is designed to break down into individual sections for 

easy transport 

Printed in glorious full color throughout, complete with 

detailed 3 dimensional illustrations. 

"Mark has a devilishly creative mind that scares me!"

-Lu Chen 

"Populate is a wonderful & surprising illusion. Mark's 

elegant design solution to this plot is a must read."

- Charles Bach - Las Vegas 

"Mark Parker is an explosive creative genius of illusion 

design! Fascinating excellence!"

- Brett Daniels - USA

Available from all major magic dealers.
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SURE FIRE PREDICTION 
BY CHARLES GAUCI

1

A  great close-up e"ect which has unlimited presentaional 

possibilities. Back in the !fties I bought a !fty cent magic book which 

had this e"ect in it. Unfortunately I cannot give credit to the originator 

as I no longer have the book.

DONIMOES INSIDE THE CASE

3
ONE DONIMOE IS TURNED FACE UP BY A 
SPECTATOR

2
DONIMOES FACE DOWN ON TABLE

4
AT THE END OF THE GAME THE DONIMOES 
END UP LIKE THIS



Charles Gauci  

I 
will however give you a number of presentations 

which I believe enhance considerably the original 

presentation. The !rst presentation is my favorite. 

I will also discuss a variation which has tremendous 

possibilities for a publicity stunt.

Presentation 1

E!ect

The performer opens a box of dominos, Refer Photo 

No.1. He turns the box upside down and dumps the 

dominoes face down onto the table. Refer Photo. 2.

The performer takes a sealed envelope out of his 

pocket and places it on the table.

He tells the spectators to mix the face down dominoes. 

He instructs one of the participants to select a domino 

and to turn it face up. Refer Photo. 3. This domino is 

placed in the centre of the table. The participants are 

instructed to turn the rest of the dominoes face up and 

to begin playing the game until all the dominoes have 

been matched and the game completed. 

The performer explains that he has not touched the 

dominoes and that the participants played the game 

as they wished. He had no control over them.

Let’s imagine for a moment that the game !nished 

with a 6 at one end and a 3 at the other. Refer Photo.4. 

The performer says that he had a strange dream last 

night. In the dream he saw a number of people play-

ing a game of dominoes. The dream was so vivid that 

he woke up and recorded the results of the game. He 

explains that is what is in the envelope.

The performer continues, “For those who are statistically 

minded there are 2520 possible endings to each game 

of dominoes.” Pointing to each end of the dominoes 

he says that this game ended with a 6 at one end and 

a 3 at the other.

He says that nobody in the world could predict with 

any degree of certainty how a game is going to end.

He instructs a participant to open the envelope and 

read out the contents.

The participant reads the paper and says, ‘In my dream 

I saw that the game of dominoes which will be played 

tomorrow will !nish, with a 6 at one end and a 3 at the 
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other. Signed Charles 28th August 2012

Addressing the audience the performer says, “Now I 

know what that popular expression that is often quoted 

means, when someone says to another person sarcasti-

cally, ‘In your dreams............I rest my case ladies and 

gentlemen.’”

Requirements

One box of Dominoes. (They come in varies sizes) 

For impromptu performances I use a box 5 x 3 x 

3/8 inches. It �ts nicely in my pocket.)

Double sided sticky tape

Envelope and the prediction slip

Comments

The beautiful part of this e!ect is that the ending can 

be di!erent each time that you perform this.

Method

For the above demonstration I decided that the game 

should end with a 6 at one end and a 3 at the other end.

So, I took the domino 6 & 3. I stuck two lengths of 

double sided sticky tape on the bottom and stuck 

this domino on the bottom of the box. Refer Photo 5.

Performance

Follow the instructions above. The only thing you have 

to watch is that when you dump the dominoes out of 

its box, make sure that you keep the inside bottom 

of the box pointing towards yourself. In other words 

make sure nobody sees the domino stuck to the bot-

tom of the box.

For the prediction to work it is critical that all the 

dominoes are used. Sometimes there are a number of 

dominoes left and the game is not completed. When 

this happens a number of dominoes might have to 

be removed from one or both ends and the game 

continued until all the dominoes are used.

Di erent prediction endings

Before you begin you explain that you have a friend 

who is psychic. On a piece of paper you write down 

his/her name and phone number. When using this pre-

sentation it is critical that at no time do you announce 

the value of the two end dominoes. This eliminates any 

thought that they may suspect that you have transmit-

ted the results somehow to your psychic friend.

One way of overcoming this, particularly if you are 

performing in a house, is to leave the room or move 

away some distance from the table so that you cannot 

see the ending of the game. You can give the instruc-

tions with your back towards the table.

5
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Have them cover up the dominoes with a newspaper 

as you come back to the table. You can then have 

someone use their own cell phone to ring your psychic 

friend and to ask him/her if they can name how the 

game ended. The performer can explain beforehand 

that his psychic friend is expecting a call about the 

game which is about to take place.

Publicity Stunt
I think that most of you have heard about chess 

champions playing several games with a number of 

participants at the same time moving from one table 

to another.

I suggest that you buy 5 or 6 sets. In this case I would 

use the pocket size domino sets.

Have the prediction envelope inside each box on top 

of the dominoes, so that when you open the lid of the 

box you take the envelope out of the box. This ensures 

that you do not get your prediction slips mixed up.

Place it on the table and explain that this is not to be 

touched until you give the instructions to do so. Then 

dump the dominoes on the table and pocket the box. 

This stops anyone from touching the box.

Make sure when you display the dominoes in the box 

prior to dumping them onto the table that the specta-

tors can see that the entire set !ts snugly inside the 

box. Nobody will suspect the one domino that is left 

inside the box during the dumping.

Of course make the endings of each game as di"erent 

from one another as possible. This helps to convince 

the onlookers that there could not be any foul play.

By the way if anyone is interested in the single ver-

sion I have a totally di�erent commercial set of this 

e�ect using laminated cards with a very engaging 

story that goes with it. Price is AUS$30 including 

airmail postage. Email me at charlesg@ozemail.com.

au for more information.
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AMERICAS  GOT  TALENT - 

PLAYING THE GAME!

JARRETT 
& 

RAJA
Illusion designer Mark Parker 

discusses his recent help in 

working with AGT duo 

Jarrett & Raja

MARK PARKER



AMERICAS  GOT  TALENT - 

PLAYING THE GAME!
Lately the television format of “America’s Got 

Talent” has gathered a lot of criticism from 

the magic community on how the artists 

are treated on and o! stage and particularly 

how the magic content is portrayed on TV.

ILLUSION DESIGN  Consultant to the STARS

I
nherently talent competitions 

have agendas and seem to fa-

vor certain types of acts. Magic 

performed in 90 seconds is a very 

tough platform. How do you 

show millions of viewers and the 

impatient “excite me in 5 seconds 

or I will buzz you” judges, the true 

art of a magic and illusion perfor-

mance?  Basically, it’s impossible, 

so in my opinion you have to play 

the show at its own game

During the recent batch of shows 

Jarrett and Raja contacted me 

asking for advice on what to do 

next after getting through the 

audition in San Francisco with 

their sawing illusion routine. Like 

most performers who enter this 

show they don’t have the luxury 

of a warehouse full of illusions 

to call upon to plan a possible 

sequence of content should they 

make it through each round. My 

simple advice to them was “you 

need to kick them in the balls each 

week and treat each show like it’s 

your last”!

Jarrett and Raja both live in Las 

Vegas so as luck would have it the 

next round was in town for them 

and maximized the time they had 

Mark Parker is 
a consultant to 
some of magic’s 
biggest stars and 
author of two 
books on illusion 
designs.

MARK PARKERa
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to prepare. The formatting of the Vegas round, I personally 

!nd it very odd making the acts perform only to the three 

judges purposely with no reaction. Why lose the energy of 

a live audience?

One illusion I suggested to them was my “Populate” illusion 

and that they use it to produce a live orchestra, complete 

with the musicians holding as many instruments as the 

prop would allow, we discussed other options but we all 

decided that Populate was the way to go. At that time my 

now published booklet detailing this illusion wasn’t avail-

able, so I forwarded them over the print !le PDF pages for 

the book. At least now they had some plans to work from 

and they could put a plan of action together to construct 

the prop in less than three weeks. 

The guys luckily sourced a 

great local welder who has 

entertainment experience 

and immediately set to 

work building the illusion. 

I’m based in Singapore 

so we spoke over Skype 

throughout the build pro-

cess and many photos got 

emailed over for discus-

sion. During this time they 

managed to hook up with 

a local youth orchestra 

to line up the amount of 

musicians and instruments 

required to work with the 

illusion. The prop got !n-

ished up but time was tight 

for J&R and they managed 

to squeeze a day or so of rehearsals with everyone and 

pull o" a very successful Vegas round which  got them 

voted through to the New York shows. Interestingly, the 

guys managed to keep the illusion e"ect under wraps 

even to the other competitors. Search on YouTube to see 

the performance and the reaction of the other compet-

ing magicians.

New York: Shower Bump Routine

The guys will hate me for saying this but I advised them 

against doing this routine in New York. Allow me to explain 

as it’s directed at “Things That Go Bump In The Night”  

routines in general, not just theirs.

In my humble opinion the whole bumps under cloth il-
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lusion sequence doesn’t #y anymore with modern day 

audiences. If a performer expects the audience to be-

lieve they are anything other than people crouched and 

bouncing around the stage under cloths, in my mind it 

is an insult to their intelligence. Because of this I feel it 

is anti-climatic when the cloths are !nally lifted away to 

reveal the assistants and receives only a polite reaction 

at best. So does the Bump illusion becomes all about the 

!nal switch to garner the applause? I think so.  Hate me 

at will, but the bouncing cloth shapes look too whimsi-

cal to be taken seriously. I always !nd the contrast of the 

performers face looking to gain a reaction compared to 

the audience thinking, “So what? It’s just people under 

cloth” a little uncomfortable. The argument from some 

I am sure will be that the audience supposedly have no 

clue where the bumps came from, but I stand by the 

opinion that because of the portrayal of the bumps, the 

audience doesn’t really care where or how the people got 

under the cloths.

 I would prefer to see a more dynamic approach to the 

bumps with the assistants jumping into the cloths and 

tearing them away as they land on stage rather than 

drawing out the obvious minimizing the reaction of the 

appearing assistants. Taking AGT as an example,  although 

an extreme one, kind of proves that we all now unwittingly 

live in an age of the “instant.” 

This point should be considered by all of today’s perform-

ers when choosing new show material, changing existing 

content, and !nally how it is performed. Focusing on how 

to accommodate modern audiences and their expecta-

tions is just moving forward with the times.

Back to the shower routine in New York. nfortunately it 

was not well received by the audience and judges, and 

the guys got voted o" the show. Little did they know this 

rejection would actually work in their favor in a few weeks 

time when they got asked to propose an act for the Wild 

Card call backs. Once again they got in touch and they 

asked what they should do next in such a short space of 

time to prepare (two weeks).  I told them it is just a case 

once again of playing the game and pleasing the format, 

so it needs to be short, sharp, exciting, and right to the 

point.  I told them to propose a large white piano and Raja 

in a crate which gets hoisted up, explodes mid air, falls 

apart and it’s empty. Raja and the piano would re-appear 

in the audience smashing the life out of the keys. The pro-

ducers went for the idea and they got a green light to start 

preparing.  Lets stop and take a moment here and think of 

the daunting pressure of having to build the props, ship 

them to New York, rehearse and of course !nally deliver 

this promised performance. Scary stu"!

Credit to J&R as they worked their asses o" getting every-

thing built with no room for error. The made a very smart 

choice to reuse the Populate base to sit the fall apart crate 

on to save time and of course money. Did I mention this 

all comes out of their pocket?! Gives you a bit of an insight 

what it can take to succeed as a magic/illusion act on 

the show, its very tough and like I said above unless you 

have a huge selection of material and props to call upon 

you really have to think on your feet to keep the material 

strong enough each round should you make it through. 

All of us did not want to use BA (need we say more), for 

the method, especially when the NYC venue and its stage 

time is precious. We discussed the ins and outs of how 

to make this work on a fully lit stage with the crate as far 

downstage as technically allowed. While the prop was 

being constructed (at light speed) we would have lengthy 
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Skype chats to verbally map out how the illusion could be 

performed. With no actual props to rehearse with it is a 

very strange and unnerving process knowing in a matter 

of days it will be on national TV for millions to see!! Literally 

as soon as the props were "nished (thanks to the amazing 

super welder again) they where shipped o# from Vegas to 

New York followed shortly by Jarrett and Raja. Once again 

the guys had limited rehearsal time and also some techni-

cal issues which got solved over Skype with a stick! (Can’t 

go into details, but when you have to think on your feet 

you can "nd a way) 

In no time at all along came show time and I assured the 

guys that going in as the underdogs with this illusion was  

great for them, because as far as the live audience, judges 

and viewers are concerned, expectations woule be lower 

since they got voted o# last time with the shower routine. 

This time, WHAM BAM, the crate was lifted with Raja and 

the piano inside. It exploded and fell apart, and Raja and 

his piano appeared in the audience just as planned. All 

this resulted in a standing ovation. Fantastic! They didn’t 

get voted through for whatever reason, but what fantastic 

redemption for the guys and great TV to see such a surpris-

ing illusion hit the judges and audience (that had turned 

on them so quickly previously) square in the eyes.

Americas Got Talent is not the most ideal platform to show-

case magic for obvious reasons, however if it is taken for 

what it is I do believe it is more than possible to select the 

correct material to perform in 90 seconds and still main-

tain a respect for our art, demonstrate the personality of 

the performers and run smoothly alongside the format of 

the show.

Both Jarrett and Raja did not want to take the route of 

hiring or borrowing props just to do ‘something’ on the 

show, which I admire as it was either their own material 

or new illusions that they could put their own stamp onto 

and use again in the future. Putting themselves through 

AGT became an investment both mentally, physically and 

"nancially.

We are all guilty of being armchair critics because we only 

get to see the end result on these shows, however it does 

throw a di#erent take on everything when you understand 

how little time the acts are given to prepare something 

new and with magic/illusion that’s a very tall order. So hats 

o# to the guys and anyone else that’s had to endure the 

strain of AGT. 

Even though, due to my schedule I wasn’t able to be there 

in pesron, it was still a very fun experience to help and 

advise them. 
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I have heard 
many magicians 
say that it is 
impossible for 
a magic act to 
succeed on 
America’s Got 
Talent.

T
hey argue that a magician cannot establish his character or perform a fully 

!eshed out e"ect in the allocated 90 second spot.

They argue that the show is biased towards singers and, as a result, they don’t o"er 

the magic acts the same level of staging or production support.

Some simply say that the judges don’t like magic.

I disagree on all counts.

AGT is a very speci#c format which requires a very speci#c style of magic.

We are all aware that magic routines that work on stage don’t always translate well 

on television. I think possibly the only exception to this rule is the French show ‘Le 

plus Grand Cabaret du Monde’, which is a televised variety show where performers 

are given 5 to 8 minutes to perform their full cabaret acts. The reason this works 

is that the format is that of a live variety show. We, the viewers, are sitting in and 

watching a live show over the shoulders of the audience. The show is produced 

for the live audience and we choose to watch it with them. 

However, most television shows are produced with the understanding that the 

audience at home is not committed to the show and will change channels the 

moment they start to lose interest.

Even Korea’s massively popular ‘Storytelling Magic Show’ (starring Eun Gyeol

Lee) which allowed magicians (including me) to do guest spots of over an hour 

was shot live with 12 camera’s then tightly edited and overlayed with graphics 

Tim Ellis
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for the live audience and we choose to 

watch it with them. 

However, most television shows are 

produced with the understanding that 

the audience at home is not committed 

to the show and will change channels 

the moment they start to lose interest.

Even Korea’s massively popular ‘Story-

telling Magic Show’ (starring Eun Gyeol

Lee) which allowed magicians (includ-

ing me) to do guest spots of over an 

hour was shot live with 12 camera’s 

then tightly edited and overlayed with 

graphics and sound effects to hook 

viewers and keep them tuned in. The 

post-production elements added to 

the show are so engaging that once 

you start watching it’s almost impos-

sible to turn it o".

AGT is the ultimate in this style of show. 

It has been specifically designed to 

appeal 

to peo-

p l e  w i t h 

i n c r e d i b l y 

shor t  atten-

tion spans. People 

who are cooking din-

ner, doing house hold 

chores or homework who just 

happen to have the TV on in the back-

ground. The acts need to be faster, 

more dynamic, more astonishing than 

anywhere else on TV. You need to reach 

out of that TV screen and make the 

viewers at home stop what they are 

doing and pay attention to you.

You are given 90 seconds to present 

the best possible version of whatever 

you do, and you need to make the most 

of every single second. Just remember, 

what looks fast paced live on stage can 

often look quite slow when recorded 

and played back on TV.

I 

b e -

l i e v e 

one magi-

cian who really 

understands this formula 

is the Australian magician Cosentino, 

who came second on Australia’s Got 

Talent in 2011. He took existing 8 to 

10 minute pieces from his stage show 

and restaged them to cram as much of 

his personality and magic into the time 

allotted as possible.

In fact, because he was able to create 

such engaging television in his #rst 

appearances, the producers gave him 

extra time in his later spots (like his 

water escape) because they knew it 

would hold the viewers attention and 

“Consentino 
understands what is 
needed to succeed ...”

Due to his success on AGT 
Consentino appeared in 
his frist TV MAGIC SPECIAL 
which aired in Australia on 
19th September 2012.
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and sound e!ects to hook viewers and keep them tuned 

in. The post-production elements added to the show are so 

engaging that once you start watching it’s almost impos-

sible to turn it o!.

AGT is the ultimate in this style of show. It has been speci"-

cally designed to appeal to people with incredibly short at-

tention spans. People who are cooking dinner, doing house 

hold chores or homework who just happen to have the 

TV on in the background. The acts need to be faster, more 

dynamic, more astonishing than anywhere else on TV. You 

need to reach out of that TV screen and make the viewers 

at home stop what they are doing and pay attention to you.

You are given 90 seconds to present the best possible ver-

sion of whatever you do, and you need to make the most of 

every single second. Just remember, what looks fast paced 

live on stage can often look quite slow when recorded and 

played back on TV.

I believe one magician who really understands this formula 

is the Australian magician Cosentino, who came second 

on Australia’s Got Talent in 2011. He took existing 8 to 10 

minute pieces from his stage show and restaged them to 

cram as much of his personality and magic into the time 

allotted as possible.

In fact, because he was able to create such engaging televi-

sion in his "rst appearances, the producers gave him extra 

time in his later spots (like his water escape) because they 

knew it would hold the viewers attention and have them 

all talking about AGT the next day.

As a result, Cosentino was given an entire 60 minutes of 

TV to create his own special (which airs here in Australia 

mid September) so he will able to present his routines at 

a more relaxed pace.

AGT needs to be treated like a TV commercial, or a promo 

reel, for everything you can do. A showcase for all of your 

skills, not just one act.

To illustrate what I’ve been saying:

Here are some clips of Cosentino on AGT

http://www.youtube.com/watch?v=JtkV5avQrTw

http://www.youtube.com/watch?v=zZAVRn870QA

http://www.youtube.com/watch?v=SallrBhDFdg

Here are some clips of me on Storytelling Magic Show

http://www.youtube.com/watch?v=ov2lk_nfvkI

http://www.youtube.com/watch?v=qimFCmks9Tk&featu

re=relmfu
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A great opportunity at a
phenomenal price! For those
who already own a PK ring,
or need a back up of this
effect!

Limited Inventory set aside
f o r  t h i s  s p e c i a l ,  w i t h
permission from Charles
Gauci! Now you can get one of his
signature routines that works great in
any setting and save 50%. Fulfillment
for this special will start soon!

Ef fec t :  The per former  shows a
drawstring bag containing five small
balls, one of which is black. He walks
into the audience and asks someone
to reach into the bag and remove one
of the balls, keeping it hidden in his
hand. After all five balls are distributed;
the performer asks the spectators to

Special Offer - was $110 - NOW only $55

www. stevensmagic.com        316 683-9582

peek into their fists to see
what color ball they are
holding.

The performer announces
that he will find the black ball
because Body Language will
tell him who is holding it. He
goes from person to person,

eliminating the other balls.

Of course, he knows who is holding
the black ball! Suitable for table-
hopping,  strol l ing,  stage and a
wonderful children's effect. Complete
with detailed instructions, bag, balls
and special gimmick. Bag and ball
colors may vary.

FREE DVD with purchase! Watch
Charles as he performs this miracle and
study his subtle movements!

Click www.stevensmagic.com to buy now!
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E
very magician dreams 

of making their living 

doing magic.   Who 

wouldn’t want to perform in 

their own show, in a theater 

they built, with loyal fans 

that come back again and 

again.  For 15 years husband 

and wife team Steve Spill and 

Bozena Wrobel have been 

doing just that at Magicopolis 

their 150 seat theater in Santa 

Monica.  Each week hun-

dreds of people are treated 

to Escape Reality Steve and 

Bozena’s two hour full eve-

ning spectacular complete 

with amazing sleight of hand, 

comedy, vanish and !oating 

ladies, and a truly death defy-

ing "nal escape you won’t see 

anywhere else.

If you think Steve and Bozena 

do it all you’re right.  That 

includes the business side 

because it’s the business 

side that allows the magic to 

happen.  While other magic 
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Adam de la Penavenues have come and 

gone Magicopolis remains 

stronger than ever.  As the 

economy has faltered and 

performers have seen their 

bookings, along with their 

wallets, shrink Magicopolis 

has continued to grow.  

How?  Steve and Bozena 

make sure that the business 

side of the show business is 

always maintained.

From booking tickets, to 

organizing birthday parties, 

to creating high-end corpo-

rate events Steve and Boze-

na "ll the seats with people 

ready to see the impossible.  

They are the CEO, head of 

marketing, accountant, and 

advertising agency all rolled 

into two.  Their artistry com-

bined with their business 

smarts has paid o#.  Magi-

copolis has become a place 

where celebrities like Adam 

Sandler and Carson Daly 

can enjoy a day of magic 

with their friends and family.  It’s a place where fans 

visit multiple times a year to have Bozena charm them 

with her famous Umbrella Trick or to see Steve escape 

the Table of Death.

It’s also a place for magicians to hangout in a fun 

loose atmosphere.  You don’t need a suit and tie to 

visit Magicopolis.  Penn and Teller, Je# McBride and 

Paul Harris are just some of the stars of magic that 

have graced the stage or pulled up a chair at the bar.  

Oh yes there is a bar.

For years Steve was a magic bartender in hot spots like 

Aspen and the legendary Brookfarm Inn of Magic in 

Washington DC.  Wanting to continue the bar magic 

tradition Magicopolis provides bar magic before the 

show and during intermission.  Sleight of hand maven 

Chad Nelson will destroy you with his brand of cardis-

try while Mike Vile might make your drink hover high 

above the bar.  All at no extra charge.  Magicopolis 

truly has it all. 

If you’re a magician come in sometime, see an amaz-

ing show, learn some great sleight of hand moves 

from Steve and pick up some business tips that may 

make your dreams come true.

MAGICOPOLIS
       WHERE MAGIC MEETS BUSINESS
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TIPS FROM STEVE 

AND BOZENA ON 

HOW TO MAGIC 

YOUR MAGIC 

PROFITABLE…

1  
Understand that you are going to 

have to do more than just perform. 

The magician that thinks that he 

doesn’t need to know anything about 

business is the magician that is not going 

to be in business very long.

2 
Make sure your show is your 

best work.  Apple makes the best 

phones, Nike makes the best shoes 

and you need to make your show the 

best.  Nothing fetches top dollar more 

than quality. 

3 
Have multiple streams of income. 

Steve and Bozena sell tickets to their 

show but they also sell popcorn, 

magic tricks, drinks, candies, etc.  it all adds 

up and it all goes in the same bank account.

4 
Work with a team you trust. Steve 

and Bozena have worked with same 

people for years and it shows.

5 
Don’t be a snob.  Some magicians 

may say “I only perform for corporate 

parties” or “I don’t do close up”. The 

most successful magicians in the world 

preform for everyone everywhere with ev-

ery kind of magic they know.  Everyone’s a 

lot of people.  Everyone’s more pro!table.

WHERE MAGIC MEETS BUSINESS
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I 
will be !fty-eight in 2013 and was forty when I !rst conceived the idea for Magicopolis.  

Between thirty and forty I was always in motion, nine, then ten, then eleven months out 

of twelve.  Maybe three or four nights a month spent in my own bed… the rest in planes, 

cars, hotels, lodges, comedy condos.   I’d become some sort of a traveling salesman or paid 

wanderer, both blessed and doomed to travel this world until I couldn’t anymore.  Funny what 

happens when your dreams come true.

My new dream was a theater of my own, instead of changing cities to !nd new audiences, I’d stay in one place and the 

audiences would change.  It took three years of planning and hard work to realize that dream of opening a live theater 

what 

devoted strictly to magic performance.  And since Magicopolis opened 

its doors to Santa Monica in 1998, it has given me the thrill of a brand 

new challenge every day.

Which brings me to the hero of this tale and my life 

- my wife, Bozena Wrobel.   Although I mention her 

here, she belongs properly in the very !rst sentence 

of this article, because had I not met Bozena and resolved to spend the rest of my life with 

her if she’d have me, I might not have been so motivated to stay home, and likely would have 

put o" the hard work necessary to the Magicopolis launch.  Plus she helped me, a lot, and 

Magicopolis most certainly would not exist today were it not for her numerous contributions.

We met back in 1995, and when Bozena opened her mouth and began talking in her own 

peculiar brand of broken English, a great belly laugh burst out of me.  It’s hard to make me laugh.  I observe, I 

smile, but when I’m really amused you can hear me a block away.  Here was a stunning looking woman who 

ABOUT 
MAGICOPOLIS

STEVE SPILL
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at 

was not only thrilling but funny.  What a combination.

We were out to dinner several times, she asked how 

my theater project was coming, and I took her over to 

1418 Fourth Street in Santa Monica.  On the #oor of 

the ten thousand square foot space I had drawn with 

spray paint where the stage was going to be, where I 

wanted to build walls, and so on.  And she said, there 

should be a shower in the dressing room.

I didn’t say anything 

right away, and she 

said, Really, it should 

have a shower.  I 

was thinking about 

how later on, back 

home, we might – 

you know.  So I said, 

Okay.  And we did.  

So I kind of had to 

put a shower in the 

dressing room.  I 

can’t speak for other 

guys who build theaters, but that’s how you get a shower in your 

dressing room from me.  We spent the next six weeks falling in 

love, culminating in a Las Vegas elopement.  

Incidentally, Bozena is an accomplished actress working on jobs 

both in her native Poland and in the States.  She has been fea-

tured in two-dozen European !lms, worked with academy award 

winning director Krystof Kieslowski in “Decalogue,” appeared in 

numerous U.S. television shows, and has written and performed 

two of her own one-woman shows.

Although we founded Magicopolis, neither my wife nor I had any 

business experience when we embarked on the venture.  At the 

outset our own per-

forming skills took a 

back seat to producing 

shows by other magi-

cians including Penn & Teller opening 

night.  We struggled to !nd enough time 

to run the business of a theater and also 

keep true to our primary roles as perform-

ers.  During the !rst !ve years we worked 

in our spare time on our show, Escape 

Reality, but on stage we featured others 

such as Je" McBride, Rudy Coby, and my 

old buddy Bob Sheets.

Escape Reality, starring my wife and I, has 

been running at Magicopolis since 2003, 

about 250 times a year.  What makes the 

show uniquely ours is how we use the tricks 

and illusions as vehicles of expression.  

Woven throughout are autobiographical 

moments, philosophical observations, 
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sketch 

comedy, dra-

ma, romance, stand-up 

comedy, and audience participation.

Of course, we’re never far from the reality of being business 

people.  We’re the ones who have to get out of bed in the 

middle of the night because the alarms go o!, or the roof 

is leaking, or the plumbing is spraying raw sewage.  We are 

both extravagant artists and penny-pinching caretakers.  It 

isn’t always easy and it isn’t always fun.

On the fun side, we entertain 

auto mechanics, doctors, grocery 

clerks, accountants – and their 

families… as well as film and 

television stars.  A distinguish-

ing feature of Magicopolis has 

been the active involvement and 

frequent attendance of some of 

the world’s most famous people.  

Tons of artists I admire have at-

tended our little show, Escape 

Reality, here at Magicopolis.  And 

many of them are out there “good 

mouthing” us.

Meg Ryan, Michelle Pfeifer, and 

Danny DeVito, whose opinions 

I value, did not seem to be lying 

when they told me that they 

loved the show.  I know for certain 

that Albert Brooks and Billy Bob 

Thornton, who won an academy 

award for “Sling Blade,” are fans.  

We are lucky that movie stars 

come to Magicopolis, but unlike 

the millions who see their "lms, our show, Escape Reality, 

has only a cult following.  However, all of you millions still 

have an opportunity to see our show.  If there are enough 

of you, it is not impossible to hope Escape Reality at Magi-

copolis will make new fans and lose its cult standing.

Our show sells out, sometimes it’s empty, but it continues 

to be a laugh-"lled journey.  A number of memories I "nd 

funny have made their way into my blog at www.magi-

copolis.com and certainly a book could be written of Magi-

copolis anecdotes and remembrances.  In the remainder 

of this article you will simply "nd some stories that I have 

enjoyed telling.

One Saturday night, a woman at the bar said, “I brought 

my girlfriends to see your magic.”  I asked if she’d seen 

the show before, she said, “Don’t you remember me?”  

I’m sorry, I said, did we meet before?  “Well not formally, 

but we did share a few moments together.”  I looked her 

over, pausing to stare at her lovely legs, which were dain-

tily crossed at the ankles.  “Of course I remember you, I’d 

never forget legs like yours.”  It was a lame joke, but the girls 

giggled, and that was that.

Onstage I saw my leggy girl in the front row laughing.  I 

caught a glimpse of her lovely legs.  I was right about one 

of her legs, it was perfection, but the other was supported 

by some sort of polio-looking metal brace.  The rest of the 

show I was thinking, what do you say to someone you have, 

inadvertently or not, o!ended?  “How could I ever forget 
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legs like yours?”  Damn.

I often chat with folks after the show, the leggy 

girl says “You are so funny.”  “Thank you” I heard 

myself say, “but the joke about your legs was 

awful, and I apologize.”  That young lady, who 

injured her leg in a motorcycle accident, was 

so cool, she said she knew I was not aware of 

her condition and admitted to enjoying the 

compliment her good leg received.  “Well, 

let’s see, now,” she said, proudly, showing it 

o! by extending it and pointing her toe, “It’s a 

pretty nice looking leg, as legs go.”  Wow.  What 

a great personality, and super attractive too.  

Were I not already committed to a dynamite 

lady, who also has great legs, who knows what 

might have developed?  

About a half hour before a matinee, a dull 

pain developed in my chest and persisted in 

making itself felt with every breath I took.  The 

pain was dull and tolerable enough for me to 

do the show, and I was determined to go on, 

pain or no.

From the very "rst time I set foot on stage, 

starting as a kid, I have never, ever missed a 

performance.  Neither snow, nor rain, nor fever, 

nor #u, nor allergies, nor a broken ankle, could 

keep me from doing my performances.

When my wife became aware of the pain, she 

suggested I not ignore it and get myself to 

a hospital emergency room.  She said don’t 

worry about the show, give everyone their 

money back.   Because the pain was tolerable, 

I didn’t want to do that.  I kept thinking, the 

show must go one… the show must go on.

Less than "ve minutes after the "nal bow, I felt the pain in 

my chest inelegantly and unceremoniously leave my body.  

At this moment, a huge, ear-shattering, triple #utter-blast of 

a fart escaped from me.  I guess the huge breakfast I force-

fed myself that morning back"red.   At "rst I was hesitant 

about sharing this, but ultimately, like all immature adults, 

I "nd the loud passing of gas to be funny.

Now I pleased to o!er you a weird coincidence that hap-

pened here at Magicopolis.  My friend Bob just "nished 

a book I loaned him, “Trouping with Dante” by Marion 

Trikosko, and phoned to let me know he enjoyed it.  He 

asked if I could tell him a little about the words, Sim Sala 

Bim, the title of Dante’s show.  Bob asked what the words 

mean, wanted to know their origin, and so on.  I said that 

I thought they were made up by Dante but was not sure.

While telling him I would try and "nd out more, the mailman 

arrived with a package that I opened as we were talking.  

In it was a book, a most extraordinary book, “Magic Words” 

by Craig Conley.

“Bob,” I said into the phone, “Sim Sala Bim is the Swedish 

equivalent of abracadabra, and is know in other Scandina-

vian cultures as well…”

I then continued to give him information about the history 

of the words, how Whit Haydn said they were nonsense syl-

lables from a Danish nursery rhyme, and that Orson Welles 

used Sim Sala Bim as magic words in the 1967 "lm “Casino 

Royale.”  I went on until Bob stopped me.

“Hey, Steve, where are you getting all this information?”

“From this dictionary of magic words,” I said calmly.  “It just 

arrived in the mail.”

I couldn’t hold back any longer, and told him what had just 
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happened.  Bob thought I was kidding him.  What a fantas-

tic, unbelievable, mind-boggling coincidence we had just 

shared.  What are the odds that I would get this obscure 

information in the mail at just the moment Bob asked for 

it?  A quintillion to one would be my guess.

Now for a partial explanation:  Four months earlier, I met a 

gentleman here at Magicopolis.  His name was Craig Conley, 

he told me he loved our show and excitedly informed me 

that he was the author of a magic words dictionary.  He 

promised that when his dictionary was published he would 

send me a copy.  It took four months to arrive, but for Bob 

and me it was right on time.

On a Friday night, during our !nal bow, a little old man ran 

toward the stage waving his hands and shouting angrily 

at the audience to stop applauding.  I was ready to jump 

o" the stage and subdue the maniac, when I realized that 

the little old man was veteran comic Shelley Berman, but 

he looks like any little old man.

The audience had no idea who he was until they heard 

him speak, then more than a few recognized him from his 

role as Larry David’s dad on the HBO show “Curb Your En-

thusiasm.”  He asked the audience if they thought Escape 

Reality was one of the best shows they’ve seen.  When they 

applauded, he told them that it was their responsibility to 

keep the show running by stopping people in the street 

and spreading the word.  What a guy.

In 1982, at the Magic Castle, I met an actor named Joseph 

Bologna.  He said “You have a terri!c act, I predict that you’re 

going to have a big career…  and what I’d like to propose 

to you is…”

At the time Bologna was well-known because he was star-

ring with Peter O’Toole in a great movie called “My Favorite 

Year,” as we talked, a couple of his fans interrupted and…

What proposal?  I never did !nd out.  He put his arm around 

my shoulder…  “You’re a very talented kid.”  He shook my 

hand…  “We’ll be talking very soon, you can bet on it.”

I’m glad I did not bet on it, because it was twenty-six years 

before we talked again.  It was this past Sunday, here at 

Magicopolis, he shook my hand, and said, “I’m very pleased 

to meet you.  Love your work, Stan.”

Last night a woman came up to me in a restaurant, intro-

duced herself, and told me about having a matinee ticket 

for Escape Reality.  For fear of being late, she had rushed to 

Magicopolis from her dance class without changing out of 

her leotards.  She told me that our “Runaway Bride” bit made 

her laugh so hard that what she feared might happen did 

happen.  “I peed in my leotards,” she admitted, “and couldn’t 

stop.  I sat through the whole show with water squishing 

in my Capezios.”

About !ve years ago, I found myself in London, when an 

English guy asked if I was a magician with a show in Santa 

Monica.  He smiled at me, bent his head forward and point-

ed to a scar on his forehead.  “When that ton of steel spikes 

dropped on you, the loud crash startled me.  Involuntarily, 

to be sure, my head #ew forward and I gashed my forehead 

on the seat in front of me.  I bled like a stuck pig, had to 

press my hanky on the wound to stop the #ow.  Doctor put 

in a stitch or two, did a good job, don’t you think?”

What better testament to Magicopolis than knowing our 

show Escape Reality has the ability to make sophisticated 

theatergoers pee and bleed.
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VAMPIRE SLAYER
RICHARD WEBSTER

Richard Webster has 

written over thirty 

�ve books for psychic 

entertainers and 

magicians, and dozens 

more for the general 

public that have been 

translated into twenty 

nine languages. 

http://www.psychic.co.nz

T
he magus gives a start of recognition as he looks at a member 

of his audience.

            
“How wonderful that you’re here tonight,” he says.  “Do you 

remember sharing a dream with me last night?”

            The usual answer is “no.”  However, if the person happens to 

say “yes,” ask him or her to tell the audience the dream, and con"rm 

that it was the exact same dream you experienced.  A true miracle!

            

“I’m sorry you don’t remember it,” the magus continues.  “However, I 

think I might be able to bring it back into your mind.”  He hands the 

spectator "ve envelopes and asks him to mix them.  When they are 

handed back to the magician he places them in a row on the table 

and asks the spectator to choose one.

           

 “The dream we shared was quite unusual,” the magus continues.  

“We were walking along a quiet country road late at night, and for 

some strange reason, we were discussing vampires.  You told me 

they were supernatural beings who feed on the blood of the living.  

They were originally criminals or unfortunate people who had been 

unlucky enough to have been bitten a vampire.  Anyway, they were 

‘undead’ corpses who lay in a co$n all day, but came out at night 

to feed on the living.  They usually appeared as a bat.
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VAMPIRE SLAYER

            “Your conversation made me a little nervous, but that 

was nothing to the terror I felt when I looked up and saw 

a bat in the sky.  It was heading towards us at great speed.  

I could see its glistening teeth and eyes as it %ew directly 

over our heads and then turned around to come back.

            

“I didn’t know what to do, but you did.  You calmly looked 

at the vampire and said the only way to kill a vampire 

is to drive a stake through its heart while it’s lying in its 

co$n.  ‘It looks a bit late for that,’ you told me.  You then 

said: ‘fortunately, "ve things are guaranteed to avert most 

vampires.  A silver bullet, a clove of garlic, a cruci"x, the 

sound of bells, or the sight of anything made from iron.  

This seems to be a Vlad Vampire, and only one of those 

"ve things will avert it.  Fortunately, I have a clove of garlic 

here.’  I was speechless with terror.  I watched you pull a 

clove of garlic from your pocket and hold it up high as 

the vampire hovered above us.  I was certain the vampire 

was going to attack either you or me, but it saw the garlic, 

gave a shrill shriek and %ew o& into the night.  You smiled 

as you held open your hand and showed me the garlic.  

‘I can’t explain why,’ you said, ‘but I felt the need to carry 

this with me tonight.’

           

 “My dream ended at that moment, and I woke up, with 

my heart pounding.  Are you sure you can’t remember the 

dream?”  Again, the spectator says “no.”

            

“Remember in the dream when you said you couldn’t 

explain why you were carrying garlic with you?  In these 

envelopes I’ve listed the "ve ways to avert a vampire.”  

The magician opens up the four remaining envelopes in 

turn.  Each one contains a card listing the various ways to 

avert a vampire.

            

“This one says ‘a silver bullet.’  This one ‘a cruci"x.’  This 

one, let’s see, ah, ‘bells.’  The last one has ‘iron.’  Interesting.  

Would you please open the envelope you selected and 

tell us what it says?”

          

 The spectator opens the envelope and reads: “A clove of 

garlic.”

         

   “Interesting,” the magus says.  “Your conscious mind may 

have forgotten the dream, but your subconscious mind 

guided you unerringly to the garlic.  Keep that card with 

you.  It’s my business card.  Phone me when all the other 

details of the dream come back to you.”

 

METHOD
 

Simplicity itself.  The "ve envelopes are marked, so you 

know what card is in each one.  I draw a picture of the "ve 

items on my cards, but also write the name of the item, as 

I’m not an artist.  The envelopes are mixed and laid out on 

the table.  I pay no attention to them.  Once an envelope 

has been selected, I pick up the remaining envelopes and 

place them in a stack on the table.  I mark my envelopes 

with pin pricks on the bottom right-hand corner.  As I’m 

stacking them my thumb can discern how many pin pricks 

are on each envelope.  This means I can stack the envelopes 

while telling the story, without the need to look at them.

           

 By doing this I know which envelope is missing, and this 

tells me how to end the story.  If the spectator had chosen 

the “iron” card, for instance, I would have "nished the story 

of the dream with the spectator holding up an iron nail.  

The story "nishes using whatever item happens to be in 

the envelope the spectator selected.

           

 I like this e&ect as the spectator does all the work.  He is also 

the hero of the story, and at the end has one of my business 

cards.  Funnily enough, I’ve even had people phone me 

afterwards to say they’ve remembered the dream.

           

This e&ect is based on an idea of Ted Karmilovich.  His e&ect 

“Sense-Sations!” (published in Magick 425) uses the same 

methodology of having a spectator choose an envelope 

before the e&ect begins, and then using that information 

to tell the correct story. 
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I
f you’ve read the past couple of 

issues of my articles, you’re aware 

of the fact that by listening to a 

person’s way of speaking can give 

you a view into the person’s mind 

and give you a very e!ective way to 

connect with someone using his/her 

“secret language” and even ways to 

enhance your act.

It should therefore come to no sur-

prise to you that you can also use 

this knowledge to enhance your tele-

phone and/or in-person sales!

Let me break in and clarify that I am 

NOT talking about ‘cold calling’ or 

anything like that. When I refer to 

telephone sales, I’m talking about 

when a person hears about your 

show through some form of market-

ing (telephone book ad, website, etc.) 

and calls you.

So, when the call comes in, I’m going 

to assume you have a scripted phone 

presentation, bullet points, etc. In 

other words, you’re not just ‘winging 

it.’ If you are, drop me an e-mail. I’ll let 

you in on a secret product that will 

blow your mind.

As you are describing your show to 

this prospect, listen to his/her lan-

guage. One thing I always advocate 

in phone sales is the idea of listening. 

Good selling is good listening. Ask the 

client questions and let them talk. 

Then, using what they said, re#ect it 

back upon them.

For instance, if they say their biggest 

concern is that the show is interactive, 

focus your show description in how 

interactive it is. If they’re looking for 

humor, focus on the funniest tricks 

C R I S  J O H N S O N  I S  A  F U L L  T I M E 

P R O F E S S I O N A L  E N T E R TA I N E R 

W H O  M A K E S  H I S  L I V I N G 

P E R F O R M I N G  CO R P O R AT E 

S H O W S  A N D  S C H O O L  S H O W S . 

H E  A L S O  W R I T E S  A  R E G U L A R 

R E V I E W  B LO G  F O R  H O C U S -

P O C U S  M AG I C .

C R I S

J O H N S O N

THE SUCCESS SERIES

USING REP SYSTEMS IN SALES!

you do.

That’s one major component. Here’s 

another…

Going back to my previous articles, 

the concept of ‘representational 

systems’ is that people reflect in 

their language the primary way they 

process information. We use all %ve 

senses, but we each ‘lean’ toward one 

or two more than the others and this 

is re#ected in our language.

For instance, if the person talking to 

you on the phone starts saying things 

like, “I really want the show to be big! 

A show I saw as a kid saw this magi-

cian waving this big, glittery magic 

wand and then BANG! This huge bird 

appeared! You should’ve seen this 

thing #y…”

That person uses vision in his descrip-

tions, so you would want to describe 

your show visually.

For a magic show, this seems pain-

fully obvious. But if a person speaks 

like this: “Oh, our group really likes to 

laugh, but we want it to be non-of-

fensive! We had a comedian one year 

who had everyone laughing….my 

stomach hurt so much…and then he 

said something o!-color, and I could 

feel the color drain out of my face. I 

felt horrible because I hired him…”

This person is obviously kinesthetic 

– that is, she communicates and pro-

cesses mostly through feelings. You 

would then want to describe your 

show in terms of emotions, how hap-

py everyone will be and how great it 

will feel afterwards when everyone 

congratulates her on a %ne event.
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BY LISTENING TO 

A PERSON’S WAY 

OF SPEAKING 

CAN GIVE YOU A 

VERY EFFECTIVE 

WAY TO 

CONNECT WITH 

SOMEONE.

It sounds easy because it is!

In my case, auditory (hearing) is my 

weakest REP system so a lot of the time, 

if I cannot pinpoint the person’s REP 

system, I use all three in my descrip-

tions – visual, auditory, kinesthetic – 

and describe my show visually (what 

everyone sees, the smiles on every-

one’s faces), auditory (the sounds of 

people gasping in amazement, the 

applause) and kinesthetically (The 

positive emotions).

It’s the old politician’s trick. YouTube 

some Bill Clinton speeches….he was 

a master at this!

Obviously these series of articles are 

only meant to be an introduction to 

using NLP in your professional magic 

career. There’s so much more to ex-

plore in this fascinating %eld! If you’re 

interested in this sort of thing, let me 

know and I’ll develop future articles on 

this type of subject.
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the one and only piece of paper 

there that says, “SALE”!

The Gimmick: You are provided 

with two similar brown paper lunch 

bags. One is normal (Fig. 1) and the 

other “prepared” (Fig. 2) for Spit in a 

Bag. The prepared bag has a "ap at-

tached inside. You will note that the 

“L” fold in the bag (Fig. 3) allows for 

the torn pieces to be dropped into 

the Flapped Compartment. You will 

also note the heavier thickness of 

the "ap (made from cardboard back 

of a writing tablet and covered with 

brown bag paper) so that when you 

tilt the bag, the "ap closes easily and 

you can dump out the (switched) 

torn pieces from the Secret Com-

partment bottom of the bag.

Preparation

Tear up a newspaper into small 

pieces, about three inches square. 

You will note that there are many 

words on all the pieces; however, 

you will need to tear some pieces 

from the comic section and the car 

ads to add variety and color. Place 

half of the scraps of paper in one pile 

and the rest in another pile. Keep 

these separate until show time.

Now the secret: tear a piece from 

the car ads that has the word SALE 

in large letters on one side and some 

whole new level.

with a one of a kind e#ect that will 

long be remembered.

on impact.

-

atre audiences.

E ect

Two volunteers are asked to assist 

with an unusual experiment. One 

spectator is handed a brown paper 

bag (containing a prediction.) Mul-

tiple torn pieces of newspaper each 

containing di#erent words and pic-

tures are shown then dropped into a 

second bag. The performer shakes up 

the bag then asks the second specta-

tor to spit into the paper sack. That’s 

right, SPIT into the bag. The volunteer 

obliges then the performer dumps 

the contents of the bag on the "oor. 

That second spectator is asked to 

pick up the piece of newsprint that 

has some spittle on it and read the 

word covered in spit. One word can 

be made out that says, “SALE”. The $rst 

volunteer opens his bag and removes 

MENTALISM
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picture on the backside. No other full 

word should be visible from either 

side. Just before you are ready to per-

form, spit on this piece or just dab a 

little water on the piece of paper. Place 

this piece along with one of the piles 

of torn scraps into the bottom, Secret 

Compartment.

In a second, unprepared bag, place an-

other piece of paper with word “SALE” 

written on it. Fold over the top of this 

bag so as to keep the volunteer from 

prematurely peeking into the bag.

Presentation

Two volunteers are called to assist the 

performer. The mentalist hands one 

bag (containing the prediction) to 

the !rst volunteer. A second volunteer 

is handed a stack of torn pieces of 

newsprint. He notices that they are all 

di"erent and all contain several words 

on each. He drops these torn pieces 

into the Flapped Compartment of the 

bag being held open by the performer. 

The performer “mixes the papers” by 

gently shaking the bag being careful 

not to let the #ap close prematurely 

or let torn pieces slip from one com-

partment to the other. He then asks 

this second person to spit into the 

bag. The person is actually spitting 

into the Flapped Compartment that 

is still open.

The performer then tilts the bag so the 

#ap closes over the pieces of paper in 

the Flapped Compartment. Grasp this 

#ap with your thumb and fore!nger 

so no pieces accidentally fall out from 

the Flapped Compartment. The pieces 

that actually fall will be the ones from 

the bottom (Secret Compartment) of 

the bag. These actions should move 

quickly and easily in one motion with-

out any fumbling. You should practice 

the “dump” move until you have it 

down smoothly. Dump these pieces 

onto the #oor and ask the person to 

pick up the piece that has their spit on 

it. They will see only one piece which 

you have already prepared. They pick 

it up and you ask them to, “read any 

word from that piece.” Note the subtle 

“double speak” as there is only one 

word they can read, but the audience 

thinks they could have selected any 

word from either side of the torn piece. 

The only word visible is “SALE” which 

they read aloud.

Ask the !rst volunteer to open their 

bag and remove the contents. They 

!nd one piece of paper. You ask them 

to read aloud what is written there and 

they say “SALE”! A perfect match!

Tip: The moisture on the torn piece of 

paper will dry out fairly quickly so be 

sure to use this routine near the top 

of your show. This e"ect will also set 

the tone for what your audience will 

expect from the rest of your show.
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If you would like to have your product reviewed 

in Vanish, then post it to the Magic Review team.

With an audience of over 30,000 readers your 

product will reach a wider audience than any 

other trade magazine. 

To have your product reviewed post the item to:

Vanish Magazine- Trick Review

PO Box 101473

North Shore Mail Centre

Auckland 0745
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TO ADVERTISE IN VANISH

To place an advert contact the editor for a list of 

price options.  Look at the various advertising 

sizes in this issue and choose the one that best 

suits your needs.

For more information e-mail at:

info@paulromhany.com

Based upon top selling products 

from magic retailers and 

wholesalers, as well as consulting 

with over a dozen professional 

magicians, Paul Romhany reviews 

tricks, DVDs, books and Apps.
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THE AD COPY:

E!ect:

It’s not just a trick, it’s a magic weapon!

“Leo has taken the magic square and turned it into something 

wonderful!” - Richard Sanders

E!ect: The magician asks a spectator for a completely ran-

dom card, the spectator says for example 3 of hearts. The 

magician picks up a deck of cards and a number of lotto 

tickets. He cites the game from the scratcher and shows that 

the cards all have corresponding numbers on the backs of 

the cards. The magician spread cards face up and retrieves 

the chosen 3 of hearts. He turns it over and on the back of 

the 3 of heart is a number, for example, 36.

The magician says 36 is a special meaning for the spectator 

or that this is perhaps his lucky number.

The magician gives the spectator one of the scratchers and 

is ask to scratch any row. This may be horizontal, vertical 

or diagonal! He does this, but ... Unfortunately no matches. 

The spectator is instructed to scratch another, then another, 

but not one match! 36 is not on the scratcher.

But ... If we add up the row of numbers is the outcome: 36!

“The most fun and cunning presentation for the magic square 

I’ve seen to date.” - Peter Eggink

 WHAT YOU RECEIVE:

You will receive instructions with 60 Special tickets and 

many tips and ideas. 

MY THOUGHTS:

The Magic Square could possibly be the strongest ‘mental-

ism’ type e"ect on any audience. This Lotto presentation 

is pure genius and gives the Magic Square a presentation 

that makes sense. It also means you can leave the audience 

with a special lotto card souvenir that they will keep and 

talk about forever!

You are given four di"erent outcome cards, so you can 

easily rotate or even perform it again with a di"erent lotto 

number! That to me is what makes this so strong.

I have performed this constantly since receiving it, and it 

always gets a strong reaction. It is ideal for close-up and 

even stand up as I’ve even presented it on stage at a cor-

porate function.

The cards are cleverly gimmicked so you can easily identify 

which of the four numbers you will be using.

QUALITY OF INSTRUCTION:

The typed instructions cover everything you will need to 

set this up and put it straight in your repertoire. There are 

additional ideas that will give you some idea of how you 

can perform this in an impromptu situation.

DIFFICULTY:

Very easy to do - well within the capability of any performer.

FINAL THOUGHTS:

This has become one of my favorite routines in my reper-

toire.  Taking the Magic Square and making it play super 

strong in a walk-about or close-up environment is very 

clever. The quality of the cards look exactly like the scratch 

and win type lotto cards you buy in a shop. I love e"ects 

that have an organic feel about them, in other words they 

don’t scream magic prop. 

COST: € 28.00 (about $ 35.00)

Available from www.magicshop-tricks.com

Lotto Square

By Leo Smetsers1
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2
SWEET

Diamond Jim Tyler

THE AD COPY:

WARNING! THIS EFFECT CAUSES MANY ONLOOKERS TO 

DEVELOP TOURETTE’S SYNDROME! Imagine borrowing an 

initialed coin- only to have it vanish at your "ngertips; Then 

having the same coin appear inside of sealed sugar packet 

which has been in front of the audience the entire time! The 

trick comes complete with photo-illustrated instructions 

and the necessary props to perform this miracle.

“I have used this trick for MANY years in real world perfor-

mances...it is one of my top 5 ‘best reaction’ e�ects. When 

performed correctly this trick absolutely KILLS. Set up is quick 

and “reset” between table takes about 5 seconds.”

- Cody Fisher

WHAT YOU RECEIVE:

DVD

Gimmicks

BONUS ROUTINE

MY THOUGHTS:

Imagine the strength of a Bill To Lemon routine, but done 

close-up! This is a very strong e#ect with a method that is 

perfect for walk-about and in particular for any restaurant 

worker.  You can easily set this up and have enough to per-

form for an entire evening. The basic concept of a borrowed 

and signed object ending up in an impossible place is a very 

strong premise. The idea of the sugar packets containing 

prizes is fun and I could imagine spectator’s checking out all 

the other packets of Sweet and Low. It comes complete with 

a gimmick that isn’t easy to "nd, and so all you need to get 

are the sugar packets, which you can get at any restaurant.  

QUALITY OF INSTRUCTION:

The DVD explains everything you need to know about how 

to perform this with extra ideas and tips. The quality of 

teaching is excellent which makes it fun to learn. This can 

be performed with or without a jacket, and DJ goes in to 

all the nuances which make this a great routine.

DIFFICULTY:

This is well within the reach of all magicians, you certainly 

don’t have to be a great slight of hand artist. 

BONUS: BIRTHDAY CARD

MY THOUGHTS:

Using the same gimmick as the one for SWEET you can 

also perform a great birthday card routine using a signed 

playing card. Every worker should have an e#ect ready to 

go if they "nd out it’s a spectator’s birthday, and this one is 

perfect. It can be ready to go at anytime, doesn’t need any 

special wallet and is very easy to re-set.  The spectator also 

gets to keep the signed card with HAPPY BIRTHDAY writ-

ten on it. A very personal e#ect that is highly commercial.  

I highly recommend this for anybody who performs in 

restaurants or close-up magic.  

COST: $25.00

Available from all magic supply stores

AVAILABLE WHOLESALE FROM www.murphysmagic.com
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3SANTA APPEARS

John Kaplan
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THE AD COPY:

Ever been faced with having to make someone - Santa, the 

CEO, a celebrity, guest of honor - magically appear?

John Kaplan has. On many occasions for the same client, 

which meant that it had to be done di#erently each time. 

Here you will "nd a half-dozen of John’s favorite “appear-

ance” illusions .... proven practical, real-world methods by 

which you can make virtually anybody magically appear!

SIX SPELLBINDING STUNS that’ll enable you to make the 

“Guest of Honor” magically appear ...

1) In a FLASH!

2) from an EMPTY SCREEN!

3)via “Special DELIVERY”

4) with a “Storybook” ending!

5) through a startling TRANSFORMATION!

6)  f rom John’s  completely  or iginal  an unique 

“TRIANGLE”illusion!

 

Disk Contains printable PDF "les with

Construction details

Complete descriptions

Photos the actual props

PLUS LIVE PERFORMANCE video footage so you can see 

EXACTLY how each of these illusions plays n front of an 

audience!

What you Receive:

A DISK that contains PDF "les plus video footage of perfor-

mances of all of the illusions.

MY THOUGHTS

This is the perfect product to get if you need to produce 

somebody for a special event or in this case for a certain 

time of year. Having seen the TRIANGLE illusion live I can 

attest to the strong reaction it gets from an audience. In ad-

dition to having these illusions custom-built and perform-

ing all of them, John also designed several of them himself. 

There are six illusions plus a bonus. Each one is practical, 

and fully explained with drawings and photographs. Having 

a performance gives you the chance to see them in action.

 

The way John has produced this disk I believe is the future 

for illusion plans. The PDF format is so easy to navigate 

around, and each illusion is packed with photos, video and 

diagrams with measurements. 

When it comes to selling concept shows to shopping malls, 

fairs and touring, John is the KING. Using any of these easy 

to build illusions to produce Santa would give you the ad-

vantage over other magicians if going for the same gig. One 

of my favorite ideas in here is the routine Special Delivery. 

While not a new idea I like the theme and presentation 

and can see this being incorporated in to my own act. It is 

also the perfect illusion to use for a CEO who doesn’t have 

much time to practice.

De!nitely a product that would be invaluable to any 

working magician.

COST: $35 + $5 s/h (Can/USA) and $10 s/h (Intl)

Wholesale from www.murphysmagic.com

Available from: 

http://www.fundraisingmagic.com/santa_appears.htm
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SEX TEST 

Carl De Rome

THE AD COPY:

A small ball of tin foil becomes red hot in the spectators 

hand!

Sympathetic Heat

The magician takes some tin foil and rolls it into two small 

balls. He gives one to the spectator to hold. He then holds 

the remaining ball with some tweezers and places it in the 

"ame of a candle to heat up. The ball held in the hand of the 

spectator will also heat up, as if the heat from the magcians 

ball transfers to the spectator’s ball! 

 

Voodoo Heat

This performance is very simple, perform the routine as 

taught but ask a second spectator to hold out their hand 

palm down. Hold a lighter about 10 inches beneath their 

hand and light it. Tell the #rst spectator (the spectator 

holding the foil) that they will feel the heat from the "ame 

and the second spectator with the lighter underneath their 

palm will feel nothing.

Hot Spot - Sex Test

This is the preferred routine of the creator - Carl De Rome. 

Ask the spectator whether they have ever taken the ‘Sex 

Test’. This usually gets a good laugh, although it tends to 

get a better reaction from a group of women rather than a 

group of men! Proceed with the method we teach you, as 

usual and as you hand the balled up tin foil to the spectator 

ask them to imagine what it feels like to have really good 

sex. Naturally the foil will heat up and the spectator will 

begin to laugh, until it gets too hot of course, in which case 

you can tell them they must have a very vivid imagination! 

Performed with a cheeky smile and not with a perverse, 

drooling leer this can be a very funny routine!

 

Also included;

Bottle of special solution.

Full handling instructions.

Great routines covering handlings for Close-up Magic, 

Bizarre Performances, Comedy Magic, Cabaret and 

Stage Shows.

 

The bottled HEAT solution should LAST HUNDREDS OF 

PERFORMANCES, roughly one bottle may last the average 

magician ONE YEAR. 

MY THOUGHTS:

I started performing a version of this in my mid teens, 

that is over 30 years ago. I never left home without it until 

I could no longer #nd a supplier for the necessary gim-

mick. Imagine my great surprise when Carl sent me this for 

review!! It is probably the strongest e$ect anybody could 

hope to perform. When I performed it all those years ago 

it involved a powder chemical, but Carl’s version is much 

more practical because it uses a very special liquid solu-

tion. What makes this far superior is that at no time do 

you need to do any dirty work to get the trick to work. You 

do it once prior to your evening and it will last. This really 

makes the trick perfect for anybody working walk-around, 

close-up, bars, etc. where no set-up is needed between 

performances. It is so easy to perform and the instructions 

are clear and precise, including some great routines.

There are lots of ways to present this, and Carl’s own rou-

tine is a ‘cheeky’ but fun way using a woman, and involves 

a sex test. For the single magician this should de#nitely 

be in your repertoire. Actually it’s a fun routine that any 

magician, both male and female, could perform and get 

great reactions from. I can tell you from experience that 

people WILL want you to repeat it, and YOU CAN.

What makes this such a powerful piece of magic is that 

you borrow the silver paper that is needed. It also lends 

itself to stage as well as close-up performances. You can 

play this for comedy or serious. 

There is enough of the special liquid supplied to keep 

you going for a few hundred performances. Another 

important point of this routine is that you can repeat it 

and nobody will be the wiser.  I am so pleased to #nally 

#nd another source so I can start performing this again. 

Perfect for the mentalist, magician and even a hypnotist. 

COST £28- Including Worldwide Shipping

AVAILABLE FROM www.cdrmagic.com/heat.html



THE AD COPY:

Whether you’re new to magic or already performing 

the occasional show, Will Stelfox will show you how he 

went from learning his #rst magic trick to becoming 

a full time successful street performer in under a year. 

In this comprehensive DVD, Will teaches you the #ve 

phases that turn complete strangers into satis#ed audi-

ences who are glad to pay you then and there for your 

entertainment. 

He then covers the di$erent personalities that specta-

tors have, and shows you how to treat each of them in a 

di$erent way for the best results.

Will also teaches you how to appear as a professional, 

which will allow you to secure paid events while per-

forming on the street. Afterwards, he goes into the 

stages that allow you to safely make the transition 

from your day job, into performing magic as a career. 

To help you get started, Will also shares his touches on 

the magical coin levitation and also teaches you a card 

DVD
REVIEWS

transposition that leaves the spectator in 100% belief 

that you stole their signed card out of THEIR pocket. 

With real-time performances on the streets, in-depth 

teaching sessions and an exclusive interview with An-

drew Gerard, this DVD is an instant staple of any magi-

cian’s arsenal.

MY THOUGHTS:

Finally a refreshing look at busking. Instead of using 

aggressive methods that the majority of buskers use, 

Will takes a much needed and refreshing approach to 

busking that puts class back in to this side of magic per-

formance.

While I don’t know Will personally, I have seen him 

work when I was in Vancouver, Canada. I watched him 

gather a crowd without saying a word, and not only 

keeping the people there, but leaving them wanting to 

see more. It was a rare occasion for me to see a busker 

where people didn’t walk away because they were of-

fended by insults.  I think it was because of his refresh-

ing approach to busking that he ended up with a very 

good hat. 

 

This DVD is a fantastic resource for any performer who 

is thinking about working the street as a busker, or any-

body who is already a busker and would like a di$erent 

take on working under these conditions.

With the techniques shown this DVD any performer 

could easily go out and make extra money from per-

forming  on the street. Will took the chance and gave 

up his career to work the street and makes a very good 

living as a full time street performer in Vancouver. Any-

body who LOVES performing and would like to earn 

extra money doing what they love will get a lot from 

this product.

I particularly like Will’s approach to get people to stop 

and watch him. He does this without saying anything, 

but rather perform a very cool looking "oating coin rou-

tine. He also shares the method he uses to do this and 

how he incorporates it to get people to stop and watch 

the show. For somebody who hasn’t been in to magic 

for very long Will has a keen understanding of what is 

commercial and what works in his world. I like his phi-

losophy and approach on letting the magic happen in 

the spectator’s hands.

An interesting idea is to take Will’s approach and ap-

ply it to trade shows. Having worked many for the past 

twenty years I believe the opening style would draw 

a crowd in without having to resort to calling people 

over.  Very highly recommended to those who are 

thinking about busking and even full time pros!

COST: $40 

Available from: www.willstelfox.com 

THE BUSINESS OF STREET MAGIC 

Will Stellox



Visual Coin Techniques for the Advanced Magician

14 no-ga�, stand-up routines and techniques!

In this volume Lawrens Godon reveals a revolutionary sys-

tem of coin manipulation based on a single sleight, often 

neglected and rarely used. With this knowledge at hand you 

will have a whole set of INCREDIBLY visual utility sleights 

and ideas at your disposal.

No-talk teaching and slow-motion sequences make every-

thing easy to learn.

Original, deceptive and elegant, designed to be performed 

for larger groups as well as under most close-up situations, 

these coin e�ects are right up the alley of those who enjoy 

working at chest level.

Moneypulation is not a DVD for beginners, but any magi-

cians familiar with intermediate level coin techniques will 

be able to learn the material taught.

Content :

The Dynamic Back Thumb Palm

The Trapdoor 

A V A (Appear-Vanish-Appear) 

Spellboundary

Three Fly

Silk Contact

Fly Again (performance only)

Cointumacious

Bonus :

On/O�

Fake Drop

Wanded 

Continuous Production

Crystal (glass ball routine)

"The Coin Magic of Lawrens Godon is incredible! I was com-

pletely fooled. I had long awaited the release of his DVD on 

the Dynamic Back Thumb Palm..."

- Ponta The Smith

"I spent some time with Lawrens during the European Coin-

magic Symposium in Milano and had an opportunity to see 

some of the most di#cult coin magic look absolutely e$ortless. 

Anyone who can muscle pass a coin directly into Harada Hold 

EVERY TIME is someone I need to watch...closely. I recommend 

Lawrens Godon's work to anyone." 

- Eric Jones

Running Time Approximately: 49min

MY THOUGHTS:

Every coin magician or magician who appreciates great 

magic should purchase this DVD. I had heard about the 

Back Thumb Palm, and once I saw it knew I had to learn 

it. It really didn’t take me long and enables me to produce 

some amazing coin magic. My particular favorite routine 

in here is Silk Contact which was featured in the last issue 

of VANISH. His take on 3 FLY is worth learning because it 

looks exactly how a 3 FLY routine should.

As with a lot of this style of coin magic, you need to be 

careful of angles, but in most working conditions I have 

not had any problem performing material from this DVD. 

The performances are very clear and direct, the magic ex-

tremely visual and well within the reach of anybody who 

wants to put some practice in to it.  Lawrens is de"nitely 

a master coin manipulator, and makes every move look 

elegant and easy. While this isn’t for the beginner, it is for 

somebody who wants to put some time in to learning 

something that will be with them forever, and enable them 

to perform amazing coin magic without any ga�s.   VERY 

HIGHLY RECOMMENDED.

COST: $40.00

Available from all magic supply stores

AVAILABLE WHOLESALE FROM www.murphysmagic.com

MONEYPULATION
By Lawrens Godon
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THE SECOND ESSENTIAL MAGIC CONFERENCE ON DVD 

NOW! 

The "rst Essential Magic Conference was rated epic by its 

members. The second, in 2011, was pure magic! Now you 

can have a front row seat at magic's most innovative event 

and join 33 of the world's greatest thinkers, creators and 

performers in magic on this exclusive 8 DVD Box Set. 

16 hours of material on 8 DVDs, "lmed in high quality video 

over 3 days. Every lecture and performance broadcast at 

EMC is included on the DVDS, together with our Discus-

sion Panels, Q&As and Bonus Tricks from Max Maven and 

Peter Lamont. 

Plus David Copper"eld hosts an exclusive EMC tour of his 

magic museum in Las Vegas. 

Also included are the complete chat logs, hundreds of 

pages of online chat from our members. Check what the 

registrants were talking about throughout the conference. 

Sit back and enjoy 8 DVDs packed with material featuring 

the most incredible conference line-up of 2011:

Akira Fujii, Ava Do, Apollo Robbins, Bruno Copin, David Cop-

per"eld, Chris Power, Christian Engblom, Dan Buck, Dave 

Buck, Dani DaOrtiz, David Berglas, David Britland, David 

Kaye, Eric Mead, Gaetan Bloom, JJ, Jonathan Bayme, Jor-

dan Gomez, Lennart Green, Lu Chen, Luis De Matos, Marco 

Tempest, Marvin Berglas, Max Maven, Mike Caveney, Paul 

Daniels, Peter Lamont, Peter Wardell, René Lavand, Richard 

Wiseman, Rudy Coby, Stan Allen, Topas and William Kalush. 

MY THOUGHTS

This is AMAZING value for money. To get the cream of magi-

cians in one place, and to have ALL of their lectures and per-

formances  in a series of DVDs is an amazing opportunity. 

You have here a mixture of lectures from stage, mentalism, 

close-up to kids entertainment. Once again, Luis de Matos, 

Marco Tempest, and David Britland assembled thirty A-list 

friends along with a video link to David Copper"eld in Las 

Vegas and pumped out sixteen hours of amazing content 

over a three-day period.

 

There are so many highlights but Dani DaOrtiz was one of 

my personal favorites. Dani has such a fun, easy-going per-

sonality that he can get away with murder. He performed 

several e�ects over two sessions, including one stunner 

that he will eventually teach in a DVD called Utopia. Dani 

had four spectators mix their cards in a chaotic manner, it 

being impossible to follow his machine gun instructions, 

and yet each "nally found his own signed card at position 

"ve in his packet.

Luis de Matos performed an Egg Bag routine with the bag 

apparently being his trousers pocket, but more importantly 

discussed how he used to make a spectator’s car vanish 

o� the street and appear in the theater lobby. He did this 

over 100 times, and the method was like something out of 

Mission Impossible. For the ultimate vanish of a spectator’s 

car this has to be it!

David Kaye understands his audience perhaps better than 

any magician alive. After discussing three principles on 

how to entertain kids, he walked the walk with a video 

demonstration. I’ve seen him do this before, and the audi-

ence reaction he gets is outstanding.

Marco Tempest is a technical wizard and proved it via an 

app that seemed to run on three iPods simultaneously. 

Most magical.

There is such a wealth of material on here from the business side 

of magic to tricks to great performances. Rudy Coby’s lecture on 

the 3 minute act is worth the entire price of the DVD set!! You 

could probably say that about all of the lecturers actually. 

Gaetan Bloom’s performance with a pair of scissors and micro-

phone cable is one of the "nest pieces of magic and thinking 

I have ever seen. Three minutes of pure magic and non-stop 

entertainment. A lesson just watching him perform.

COST: $150.00 US

Available from all magic supply stores

AVAILABLE WHOLESALE FROM www.murphysmagic.com
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DESCRIPTION:

WHAT IF YOU COULD CONVINCE SOMEONE THAT YOU 

CAN TRULY READ THEIR MIND OR PLACE A THOUGHT 

THERE? 

KNOW WHAT SOMEONE IS THINKING WITH 100% AC-

CURACY!

MENTAL KILLER is a new app from the creative and devi-

ous mind of Max Krause. With this app you will be able to 

present demonstrations that will have people question-

ing reality in ways you never thought possible. Here are 

some of the highlights:

Perform MENTAL KILLER for those who don’t speak 

your native language!

MENTAL KILLER is instantly repeatable and can be 

presented in almost in"nite ways by adding the In 

App Purchases described below! 

MENTAL KILLER takes only minutes to learn and the 

more you perform it the better it gets!

MENTAL KILLER requires no funny or suspect actions 

to perform!

MENTAL KILLER is designed so that when you perform 

it, your audience will never realize that you just used 

an app to completely fool them!

MENTAL KILLER is a reputation maker and makes you 

look like a magic superstar and master mind reader!

MENTAL KILLER will provide years of anytime, anywhere 

entertainment with just your iPhone, iPad or iPod touch 

making it the perfect icebreaker! 

MENTAL KILLER is completely self contained and does 

not require any data or phone connection to perform 

so it can be used in any location worldwide!

MENTAL KILLER is a constantly evolving app that will 

provide more fun, excitement and impossibility with 

each new update!

MY THOUGHTS:

Since I received this for review it has become my favorite 

magic app. This is SO easy to perform and can be done any 

time, any country and o#ers several di#erent performing 

variation. Without giving the method away, let me just 

say that you don’t need to be connected to the internet 

which makes this such a practical app to perform.  It would 

work well on an iPad, and iTouch and iPhone. Mental Killer 

is a fantastic e#ect that should be in the arsenal of every 

magician and mentalist. That includes professionals and 

hobbyists alike

There is now no excuse not to have something on hand 

to perform. 

As well as predicting chosen playing cards you can also 

predict a country and anytime during the day. 

The premise is a card is chosen and you mention you have 

a psychic friend who will tell them the chosen card. The 

phone number is called and the card is revealed. This is a 

one person e#ect that really fools people. I like it because 

it doesn’t scream ‘trick’ app. People aren’t fooled at all by 

the majority of magic apps out there because they realize 

they are clever apps and nothing to do with the magician. 

However, this is very di#erent because it’s a ‘phone’ call and 

doesn’t give the impression of the app doing all the work.  

Having performed this many times now I can attest to the 

strength and audience reaction. There is now never a rea-

son to be out and about without having magic to perform.

Max is also great for updating his apps, so when new up-

dates happen with Apple Max is on the ball and updating 

his apps. There are options within the app to make it work 

on an iPad or iPhone or iTouch. A lot of thought has gone 

in to this and it shows!

COST: $9.99

AVAILABLE FROM iTunes

APP
REVIEWS
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BOOK
REVIEW

CARNIVAL OF SECRETS

By Neal Scryer

AD COPY:

Foreward by Marc Salem and Afterward by Bob Cassidy.   

This book is dedicated to one of the great unsung hero’s 

of our art Jerome Finley!

Scryer’s Reputation Making - Non Gimmicked Coin Bend 

(with a signed coin) - with an additional routine from Mi-

chael Weber.

Scryer’s Haunted Pen - which he was reluctant to tip and 

only sent to a few friends - again with an additional routine 

from Michael Weber.

Michael Weber’s Six Golden Rules on how to be a better 

performer. 

Max Maven’s Playing by Ear - Essay - which is also focused 

on the art of performance. 

And E#ects, Readings and essays by the other following 

contributors: 

1. Michael Weber - (contributions featured above).

2. Max Maven - Essay Playing By Ear.

3. Peter Arcane - Internationally respected UK Mentalist.

4. Mark Garetz  -  Psychic Entertainer, Palm Reader and 

President of the Psychic Entertainer’s Association.

5. Loyd Auerbach  - One of the top parapsychologists in 

the world!

6. Richard Webster’s Reputation Maker - Astral Travel, one 

of the most beautiful experiences someone can take!

7. W. Barclay - Shares his coveted John Lennon Seance 

which features twenty pages of script and explanation! 

This is an exceptionally strong and emotional piece, which 

easily could sell for $100.

And last but certainly not least - 25 Scryer original never 

before published pieces!

Just the names of the contributors - as well as the contribu-

tions will entice you! Add the new coveted material from 

Scryer - you have the perfect balance of quality and variety 

for sure!  Note: This will be a hardback book, featuring ap-

proximately 143 pages.  

MY THOUGHTS:

Neal Scryer and Richard Webster have hit another home run 

with this book. There is one routine in here called Scryer’s 

Haunted Pen, which is something everybody will want to 

perform. Imagine a Haunted Key but using a pen - it’s a killer 

routine and I know of several very well known mentalists 

who have added this to their repertoire, and one that isn’t 

so well known - me!

 

Scryer has an ability to take something like a Svengali deck 

and put together a routine that is so far removed from 

anything that screams Svengali that it would not only fool 

lay people, but fool other magicians. 

 

One of the highlights in this book for me was The John 

Lennon Seance. A complete seance act based around John 

Lennon. If somebody were looking at putting together a 

show that is very di#erent and would attract a lot of inter-

est then this is it. 

Neal has a unique way to connect with his audience, and 

his Helium Balloon Wish is one such routine that will leave 

a lasting impression on a spectator. This book is "lled with 

gems like this.

This is "lled with commercial routines for the mentalist, 

magician and psychic reader and is VERY HIGHLY RECOM-

MENDED.

COST: $145.00

AVAILABLE FROM www.stevensmagic.com
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REVIEW

AD COPY:

LINK is my adaptation of Corinda’s De profundis Routine 

which can be found in his Thirteen steps to mentalism 

book, Step Four (predictions), Page 105 and 106. If you are 

familiar with this routine, let me tell you what my adapta-

tion is: LINK can be performed with ANY ROPE! It can be 

performed WITHOUT the need of any apparatus, without 

the need of gimmicking anything, and with a less than 30 

seconds set up!

The book explains the easy handling and methodology and 

it includes more than "fteen di#erent routines that can be 

performed using this method, the method is guaranteed 

to work and sure"re, this is a stage routine.

Additionally within the 138 pages of this book, you will 

"nd many ideas about how to have the prediction either 

hanging from the rope (it can be in an envelope or a box 

hanging from the rope) or to have it aside.

It includes Ideas and collaborations from:

Luca Volpe, Peter Turner, Timon Krause, Mauricio Jaramillo, 

Pablo Amira, Andy Cannon and Titanas

MY THOUGHTS:

I was VERY excited to read this routine because I knew ex-

actly where it would "t in my own show. It’s one of those 

ideas after reading it you think, “why didn’t I think of that.” 

It is obvious Nefesh has spent a lot of time developing and 

working on this because of the thinking and handling that 

has gone in to making this such strong multi-phase routine. 

Having added this to my own show, and performed it now 

in over a dozen shows, I can tell you the reaction is equally 

as strong with the two people on stage as it is to the audi-

ence.  The concept and method Nefesch has come up with 

to create this e#ect lends itself to a lot of variations, which 

are shared by some of the greatest thinkers in mentalism. 

Nefesch o#ers more than one method to accomplish the 

e#ect, and both are equally as good, and practical, as the 

other. One works better for impromptu shows, while the 

other requires very minimal setup. A key factor is that the 

rope is not gimmicked, it can be examined or even bor-

rowed, which really makes this a strong routine. Each part 

of the routine builds until the impossible climax where 

outcomes of the events have been predicted. You can easily 

perform one or all of the phases of his routine.

The idea of connecting two minds through a piece of rope 

opens up a world of variations on presentations. I have done 

with married couples along the premise they know what 

the other is thinking without saying anything, as well as for 

a younger couple who have just started dating.

Nefesch goes in to detail about the handling, variations 

and o#ers some great routines. One of the highlights was 

a routine involving a thought of card and a prediction by 

Peter Turner.

DIFFICULTY:

This is easily in the reach of every performer. While the 

method itself is simple, the test of how this plays would 

come do to the performer.  Having said that, I think even 

the weakest performer should be able to evoke some 

amazement from the audience. 

COST: $42.50 US

AVAILABLE FOR DOWNLOAD: www.nefesch.com/shop

LINK by Nefesch
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Magic with a Christmas Theme

Marc Dibowski

Magic download (e-book) and Real Book

 

AD COPY:

In this book, Marc Dibowski, author of some bestselling 

books in Germany, shares ideas and e�ects for a magic act 

in the holiday season.

Add a touch of winter and Christmas to your kids show, 

stand-up, mental or close-up act. In addition to ideas on 

props, you will also �nd routines and ways to tailor your 

act for Christmas without high expenses, without lots of 

props, without laborious e�orts.

The book is completed with informations on Christmas 

characters, links to marketed e�ects including sources and 

information on Christmas traditions in di�erent countries.

You WILL use some of these ideas ...!

MY THOUGHTS:

This is a much needed e-book for the kids market, espe-

cially with Christmas just around the corner. In this book 

Marc not only shares some routines but takes a good look 

at how to theme an entire show suited for this speci�c 

type of show.   In this 78 page e-book Marc dissects what 

it means to present a Christmas styled theme show. The 

topics covered include:

Aspects of a Christmas show such as music, stage setting, 

props and e�ects.  He then shares ideas on various props 

to use in the show,  and gives fragments of various routines 

from his own show. He also o�ers some full routines com-

plete with drawings so you can make these up and perform 

them. I particularly like that he included an adult e�ect 

for the Christmas season because every kids entertainer 

knows you have to entertain both the children and adults 

at these functions.

The e-book is packed with great ideas and a must read 

for anybody who wants to o�er a themed magic show for 

Christmas.  I have always been a fan of themed shows like 

this, not only because they can be entertaining and di�er-

ent, but also from a business point of view. If you are up 

against other local entertainers then o�ering a themed 

show for a certain type of year will de�nitely give you the 

advantage.

This book isn’t about the gospel side of Christmas, it’s more 

about taking your existing e�ects and make them more 

‘Christmassy’. While there is a chapter on marketed e�ects 

for the season, the aim isn’t to have you go out and buy 

things just for the show. You will come away with ideas on 

how to adapt what you already own and add a Christmas 

"air to them. 

“The most important aim thus should simply be to take 

the special mood at Christmas and re�ect it in your act.”

And this is exactly what the book will show you how to do. 

This is a great read �lled with practical advice that can be 

applied to other holidays throughout the year. Very highly 

recommended.

“The comedy and the magic works. The book is well written 

and should be well received by the magic community. I would 

de�nitely recommend this book to all magicians and workers 

of kids.” Chris Capehar

“I REALLY enjoyed your Christmas book of routine, e!ects and 

ideas. This would open a whole new world of opportunities to 

the working performer. I think your advice based on experience 

is worth its weight in gold.” Bill Abbott, Toronto Canada

This is also available as a regular book.

COST: $25.00

AVAILABLE FROM:  www.md-magicbooks.com
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Magicians, Mind Readers and 
other Exotic Beings.

I 
have been a fan and student of 

mentalism since I was a teenag-

er, studying the performers and 

literature of this genre very care-

fully.  I grew up watching Al Koran, 

Chan Canasta, The Great Fogel and 

David Berglas on British television, 

and consider them powerful early 

in!uences. I was lucky enough to 

become a friend of the great Mau-

rice Fogel and learned much from 

him. Mentalism has come a long 

way since I sat watching those per-

formers on our old black and white 

‘telly’ in England. 

However, in spite of my love for this 

branch of magic, I have never been 

tempted to become a committed 

‘Mind Reader.‘ However, there is 

another trend that is becoming 

more and more popular, mixing 

mind-reading and comedy. This 

was a concept that I toyed with for 

many years and was constantly told 

was impossible to pull o". I suspect 

that when I wanted to do it, this was 

in fact the case. Now it has become 

a very practical and commercial 

combination.

The mega-talented Jon Stetson 

has come up with a show that hits 

exactly the right note. Not only is 

Jon one of the busiest performers 

on the scene but he is also one of 

the smartest. His success with ‘The 

Stetson Experience’ has become a 

blueprint for the new wave of magi-

cal corporate entertainers. Too bad 

that most of the competition lack his 

charm and charisma, Jon also walks 

the tightrope of the two genres and 

makes it look as easy as 1-2-3. 

I think this is a great development, 

because if you construct a show 

entirely of ‘mental magic’ it is easy 

to get caught up in an, ‘I’m smarter 

than you, and have powers you 

don’t’--- kind of syndrome. This has 

never felt comfortable to me; I #nd it 

somewhat distasteful, rather like the 

‘I’m fooling you......’ school of magic.  

If you are not careful you can end up 

looking precious and pretentious, 

without even knowing it.

I have seen many lesser mentalists 

bask on stage in the re!ected glory 

of non-existent powers that their 

audiences just don’t buy into. In fact 

sometimes it looks like the ‘Mind 

Reader’ is fooling himself more than 

his spectators. When this happens it 

makes me highly uncomfortable. It is 

an easy trap to fall into and a tough 

one to climb out from.  

Most of those early mentalists I used 

to watch perform in the 60s, made 

quite a deal of proclaiming that 

there was nothing supernatural or 

indeed psychic about their work. A 

disclaimer early on in their shows 

would impress upon their audiences 

that everything they accomplished 

was done so by purely natural 

means. My guess is that they didn’t 

want to be confused with some of 

Max Maven

Derren Brown

NICK LEWIN
PRESENTS ...
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Magicians, Mind Readers and 

...

pays of to pierce your own image a little and make sure 

your audience doesn’t think you have believed your own 

press kit. Fogel used to begin his show with a list of things 

he could do, predict lottery numbers, name the future win-

ners of horse races etc. etc. Then he would say, “Of course 

I can’t do that, or I wouldn’t be here!”

He had the audience right there. Max Maven would walk 

out on stage and after the audience had the opportunity to 

drink in his exotically sinister appearance, would say, “Boo!” 

There are two performers who knew exactly how to play 

an audience, and they both did it with a laugh.

I would have to say that Uri Geller has been the most im-

portant and pivotal #gure in the steady transformation of 

mentalism as a contemporary force in magical entertain-

ment. He came up with a magic e"ect that was totally fresh 

and powerful--- he bent a spoon! In doing so he also proved 

that magic doesn’t need to be bigger to be better. Geller 

also did something very simple and startling---he pretty 

much implied that what he did was real!

Once the initial uproar over Geller’s claims to legitimacy was 

over, for the most part, things moved in di"erent direction. 

the charlatans populating the fringe areas of their world. 

I can understand this, but can’t help feeling it was a little 

counter intuitive to their best results. 

I liked the easy authority that Koran brought to the art 

when he blended magic and mind reading into one show. 

He saw no problem mixing the two together---and neither 

did his audiences. In fact the mentalism was strengthened 

by his synergistic approach to the mixing of the two ele-

ments and it never weakened the audience’s reaction to 

his feats. Here was a remarkable man who did remarkable 

things. Isn’t that enough!

The opening words to Koran’s show were, “ Tonight I’m 

going to read your minds, but some of you may think it’s a 

trick, so what I’m going to do is show you a trick and then 

read your minds, and let you tell the di"erence.” I really 

like the attitude and style contained in these words. They 

left some ‘wriggle room’ in the mind of his audience. This 

approach remains my preferred way to create a powerful 

impact without backing yourself into a corner.

The opening moment of a ‘mentalism’ show is always a 

make or break element in the success of the show. It really 

Nick Lewin and John Stetson
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Probably a good thing with all the magicians who made a 

charmless grab for publicity by ‘defending’ the public from 

being fooled! This caused magician/mentalists to begin to 

suggest that their ability to in"uence ongoing events was 

due to a superior understanding of psychology and psycho-

logical processes. This was a really interesting development.

Max Maven, for whom I have the utmost respect as a 

thinker, performer, person and magical philosopher, cre-

ated a truly elegant framework for his persona based on his 

(pretty darn realistic) statements about his psychological 

and linguistic skills. He made the presentation of mental 

magic seem more realistic and reasonable without ever 

allowing his e#ects to be less devastating in their impact. 

His exploration and transformation of mentalism has revo-

lutionized the $eld. Max’s books, treatises and video output 

is a phenomenal gift to the magic world---study them.

Recently, in England, Derren Brown has captivated an entire 

nation with his contemporary take on mental/psychologi-

cal magic. He looks and acts in a highly e#ective manner, 

which allows his viewers to ascribe any skills or powers to 

him without being hokey for even a nanosecond. He acts, 

speaks and dresses like a successful young businessman 

and entertainer. Does this mean that large segments of 

the public do not believe him to be a true psychic? Of 

course not!

Suddenly every magician seems to want to be a mind 

reader! However I am a $rm believer that the future of men-

talism, lies not in every magician proclaiming himself to be 

psychic, but in a steady progression of intelligently combin-

ing these two aspects of our craft. Currently mind-reading 

is a highly commercial act for a buyer to book, but I think 

this is a golden goose waiting to become an overworked 

cliché with overexposed golden eggs.

I think that the way magic, mind-reading and humor are 

combined in the future is going to be the most exciting 

and interesting direction our art has taken in quite a while. 

We are just beginning to see a new creative wave build up 

in the business. It is gaining strength by the minute and 

beginning to hit the coastline with ever increasing strength.

Check out my website, which contains a product line that 

includes magic and mentalism! It is also going to feature 

some neat ways to combine them, in what I consider to 

be a highly commercial manner. I recently uploading a 

TV interview with Max Maven from my 90s Fox series ‘The 

Entertainment Files.’ The website can be found at:

 www.nicklewin.com    

LAWRENS GODON

Moneypulation
www.lawrensgodon.com
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Charlie Frye & Company wows the packed audience during “Superstars of Magic” in Genting, Malaysia



111

SUPERSTARS OF MAGIC 
IN GENTING, MALAYSIA, 
SHOW REPORT 

JC SUM & MAGIC BABE NING

“Superstars of Magic 2” took place at the 

Genting Resorts World, Casino & Resort, in 

Malaysia from 18 August – 9 September 

2012. A total of 25 shows (evening and 

matinee) were staged and is South East 

Asia’s largest international magic produc-

tion to date.
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T
he show is produced by Malaysia's own magic pro-

ducer/ mentalist, David Lai, along with magician, 

Andrew Lee, and their magic team. We have previ-

ously worked with David and Andrew, along with other 

international magicians like Rafael, Michael Grasso and 

Tony Clark, in other shows in the Middle East and Asia.

As the name implies, this is the second installment of the 

show in Genting and featured 8 international magic acts 

from North America, Europe and Asia.

US Comedy Magician, Chipper Lowell, was the hardwork-

ing emcee that held the show together with his appear-

ances at the start of the show and between acts. Besides 

introducing the performers and setting the audience in 

the right mood appropriate for the acts, Chipper peppered 

the show with hilarious antics and comedy magic bits. From 

appearing as Superman !ying in at the start, to perform-

ing the vanishing bottle with a kicker twist and making an 

impossible colour prediction, there is no doubt that the 

Malaysia crowd loved him. His comedy and magic crossed 

cultural and language barriers that endeared him to the, 

on occasion only Mandarin-speaking, crowd. One of his 

highlight routines was a card/ cigar box juggling combina-

tion that is innovative and fun. It is full of entertainment 

value, bits of business and is an obvious workhorse routine 

by a seasoned pro.

The "rst full act of the show was Charlie Frye & Company, 

in this case, his lovely wife Sherry. Sherry adds much to 

the comedic element of the act, not only helping with the 

transitions and actual juggling sequences but also plays the 

perfect role of the disinterested assistant who constantly 

eggs Charlie on to do better in the 

act. Charlie presented signature 

parts of his act including one of 

the best Chinese Linking Ring 

stage presentations we have ever 

seen. It combines physical comedy 

with the giant-sized rings literally 

passing over, around and down 

his body and linking with each 

other at the same time. His bowl-

ing ball zombie is a strong piece 

of magic as the ball is shown to be 

solid before and after the !oating 

sequence by being dropped heav-

ily on the stage !oor. His "nal act, 

which combines balancing with a 

precision drop to his "nale pose, 

never missed once in 25 shows 

and never failed to get a strong 

ovation from the audience. A great 

way to start the show!

JC Sum and Magic Babe Ning with host of the show, Chipper Lowell
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Award-winning French manipulator, Nestor Hato, is well 

known for his !ashy card manipulation style that includes 

card spins, tosses, bounces and catches. His “dub step” 

music choice was also very modern and catchy that had 

the audience grooving as they watched his act. Nestor has 

the uncanny ability to allow cards to drop and cascade in 

beautiful patterns as they are being produced. Even the 

action of allowing a fan of cards to dribble to the !oor 

after they are produced is aesthetically pleasing. The act in-

cludes card productions, juggling, silk productions and his 

signature colour changing hair sequence. He has a strong 

competition-style ending complete with confetti cannon 

blast and kabuki streamers to close his act.

Christian Lindemann from Germany is a Cirque Du Soleil 

artist who specializes in pick pocketing.  The character that 

he plays is that of a stereotypical fast-talking Italian com-

plete with drawn on handlebar mustache. His catchphrase 

of “I Like” (delivered in a deliberate cheesy way with a slight 

hint of sleaziness and raised eyebrow) had the audience in 

tickles throughout the act. His is the act most dependent 

on audience participation and picking the right person is 

key to the success of the act. Regardless, his “victim” was 

picked of practically every item from his various pockets. 

From wallets, money, show tickets, glasses, car keys and 

mobile phones, nothing was safe from these fast "ngers. 

When appropriate, Christian also stole the spectator’s belt 

or necktie or both! It became a running joke o$stage for 

the cast & crew as every time Christian greets someone, he 

would pat them down in jest, as though feeling for items 

in their pockets to pick.

Russian-born but living in Germany brothers, SOS Junior 

and Tigran Petrosyan (sons of SOS & Victoria), were intro-

duced as future superstars of magic and each performed 

their manipulation acts in succession. Tigran opens with a 
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poetic four-ball billiard ball act that includes progressive 

appearances, vanishes and !nally the production of four 

balls. Finally, the balls are dropped into his hat and promptly 

magically transform into bits of confetti that "utter to the 

"oor. SOS Junior performed his intense card manipulation 

act that sees him producing blank cards as well as coloured 

cards. Starting from a single card multiple vanish/ appear-

ance sequence, the act builds to a "urry of multiple colored 

card productions and Julianna Chen-inspired card spin 

production and throws. He ends with a dramatic intense 

pose that showcases maturity beyond his 16 years of age.

Arguably, the world’s greatest contemporary escape artist 

based on his sheer body of work, Canadian Dean Gunner-

son enthralled the audience with a full-view water drum 

escape. Assisted by the capable Cary Tardi, who is also a 

Canadian magician, the escape stunt started with Dean 

inviting an audience member to thoroughly examine all 

components of the apparatus and restraints including 

the steel water drum, lid, handcu#s, chains and locks. The 

audience obviously loves the interaction Dean has with 

his volunteer. Performed to a heart-pounding soundtrack, 

coupled with Chipper providing a countdown, Dean has 

to hold his breathe underwater and escape from all the re-

straints and the drum within two minutes. There was always 

a roar of relief and appreciation when Dean dramatically 

tosses the lid aside and emerges out of the water-!lled 

drum with a roar. Dean was a well-placed “break” from 

magic and the presentation created suspense and tension 

for the audience. Most of the audience members had never 
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seen an escape act live before and found it nail biting and 

emotional.

Being the grand illusionists for the show, we presented 

a seamless illusion set comprising of three illusions. We 

performed our original design for a see-through Sub Trunk 

called “Crystal Metamorphosis”. This led to ‘Magic Babe’ 

asserting her presence on the audience by walking into 

the seated crowd with a giant steel pipe and coaxing a 

male spectator from his seat. On stage, he got a close up 

examination of a giant industrial exhaust fan. It tickled the 

audience (and us) every time the men are so shy next to a 

sexy strong female. This illusion, entitled “Revollusion”, sees 

J C magically appearing from nowhere with the spinning 

blades of the fan as a close backdrop. In the !nal illusion, 

Ning attempts to escape from a "aming spear after being 

handcu#ed in a small steel box, only to vanish and instantly 

reappear in the middle of the audience. Incidentally, we 

have the honor and distinction of being the !rst Asian 

magicians ever to perform in the Genting International 

Showroom.

Armenian & Russian couple, SOS & Victoria showed why 

they are three-time Guinness World Record holders for 

the art of quick change. What sets SOS & Victoria apart 

from other quick change acts is the visual appealing look 

of the performers and how still Victoria stands for multiple 

changes. She looks like a stunning Russian supermodel and 

the costumes look !tting to her body. There are no telltale 

bulges in her costume and the costumes vary in length, co-

lour and cut, which makes the changes even more ba$ing. 

Their !nal instant white gown change under a shower of 

silver confetti never fails to get one of the strongest reac-

tions in the show. They were a great act to end the show.

On one Saturday, the producers organized a “Magicians 

Day” that is a great concept where magicians are invited 

down on one speci!c day for an afternoon of lectures, 

impromptu per- formances and interac-

tion with the “su- perstars of 

magic”. Almost 

100 magicians 

attended the 

special day with 
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some traveling from the neighboring countries. It was a 

great experience for all interacting with each other and it 

gave participants a very complete experience that ended 

with the show at night.

We started the “Magicians Day” with an abbreviated version 

of our “3 Sides of Magic” lecture. This was our last stop in 

Asia for the year before we head to Europe in November 

for a full month of lecture touring. Nestor and Christian 

also performed and shared some secrets of their crafts. 

The incomparable Charlie Frye closed the session with his 

full lecture that had the audience in the palm of his hand. 

His perfect combination of juggling, comedy and sleight 

of hand magic fooled, entertained and had the magician-

audience in stitches. For those who only know Charlie for 

his juggling and stage work will be pleasantly surprised 

to know what an all-round knowledgeable & technically 

skilled magician he is.

From a performer’s point of view, the overall experience 

was enriching and eventful. There were some technical 

challenges, as artistes, performing for the show. For one, 

the entire stage was a temporary built one on an ice skat-

ing ring (due to a resident ice show that plays in the same 

theatre). It also did not have a regular proscenium stage 

but instead an expansion open stage with the wings only 

very far upstage. 

Two major problems surfaced early on in the run. The 

stage was uneven because it was made of multiple pieces 

of plywood over a layer of rubber sheet and !nally carpet. 

However, as the ice melted underneath, the plywood pieces 

became misaligned and water started to seep through, 

causing the entire stage to be very damp. One of the cas-

tors of our fan illusion broke just at 

the end of the !nal show... thank-

fully. However, other performers had 

shoes, heels, gowns and props ruined 

because of the uneven stage and water 

seepage. 

Thankfully, the production crew tried to 

rectify the issues as soon as they could. And, 

the performers adjusted their acts and still 

delivered a stellar show.

When speaking to the producer David Lai re-

garding the challenges he faced, he noted that 

all producers usually have to deal with sudden 

surprises at every turn when producing a live stage 

show.  I don’t envy his job but experience is a won-

derful teacher and we expect next year’s “Superstars 

of Magic 3” to be even better!

It was a pleasure working with the cast and crew of this 

production. Feedback from the audience, management, 

media and producers were excellent. The show received 

tremendous media coverage starting with Ning’s “Extreme 

Inversion” stunt held two months prior. The show was 

the highlight of a magic festival organized by Genting 

that included free public stage shows, street buskers and 

magic vendors over a 3-week period. The festival gave a 

great boost to elevate magic in this part of the world and 

the magic scene will thrive with the continued success of 

projects like this. Kudos to all parties involved in making 

“Superstars of Magic” happen!

 

The !nal cast bow
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JC Sum and show producer, David Lai

Cast plus over 100 magicians visiting on Magicians Day

Press Conference for Superstars of Magic



118

M
ost of my corporate work 

has especially been for com-

panies who hold internal 

launches to their own sales execu-

tives before the product actually 

goes on the market for the general 

public. These are private meetings 

with groups of people who know 

each other and who meet regularly 

in a relaxed work atmosphere. The 

emphasis is always on entertainment 

and audience participation.

Lee’s Note: It is often the case that 

some important manager or ex-

ecutive wants to be the magician or 

person seen to be performing the 

illusion.

Because of the large number of 

participants, the grand hotel, the ac-

commodation, the food, the travel, 

the transfers, the meeting rooms, the 

technical equipment, the parties, the 

daytime activities, the promotional 

material, the concerts and any num-

ber of other unseen expenses, it is 

more often than not that the client 

will be left with a minimal budget 

but expect maximum e!ect! This, my 

dear friend, means that you have no 

money to perform your illusions!

Have no fear – the Magnifying Glass 

Effect is here! Specifically, how to 

transform a simple close-up effect 

into a full-blown audience participa-

tion illusion-sized show!

Example #1
I would like to begin with detailing a 

close-up e!ect that I had lurking in 

the bottom of a drawer. Some of you 

may be familiar with Harries Magic 

from Sweden (http://www.harries-

magic.com/). The particular e!ect in 

question is ‘Horse Race’:

“A beautiful race course with three 

tracks in different bright colors is 

shown, three horses and a deck of 

cards with large dots. You ask two 

members of your audience to choose 

any two horses. The third one is yours. 

Place the horses on the starting line 

THINK BIG, PLAY BIG, 
WIN BIG!

LEE ALEX

Transforming and 

Performing 

Close-up

 on Stage

The corporate market demands 
size – big advertising equals big 
returns! (Not only for your client 
but for you too!)

With this in mind, I would like to 
discuss the process of perform-
ing for an audience of over a 
hundred; or for any size audience 
where the performance requires 
an e�ect to take place on stage 
and out of the realm of close-up 
magic.
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THINK BIG, PLAY BIG, 

and the fun begins. The specta-

tor shuffles the deck and is never 

touched by you after that. The start-

ing gun is $red (not included) and 

they’re o!! The spectator now deals 

one card at the time face up onto the 

table. The racehorse that matches the 

color dot on the face up card moves 

one step towards the $nish line. For 

a while, it looks as if one spectator is 

going to win. But out from nowhere, 

the Magician’s horse wins the race!

HORSE RACE is fun, fast and ex-

tremely entertaining, perfect for 

close-up. The e!ect can be repeated 

if you wish. No matter which horse 

you end up with, no matter how 

may times they shu%e the cards; you 

will always be the winner! Only one 

deck of cards is used and everything 

can be examined before and after 

the race. The spectators have free 

choice at all times and handle the 

cards. Absolutely self-working and 

no forces whatsoever! Complete with 

the race course, horses, deck of cards 

and routine.”

Here is how I use the Magnifying Ef-

fect to strip down this close-up piece 

of entertainment and transform it into 

a full-blown stage-size illusion.

If you are familiar with the e!ect, you 

know that the props you receive are 

those plastic farm animal horses that 

we used to play with as children, a mat 

“racecourse” approx. 30 cm long and a 

deck of poker-sized playing cards.

The $rst step is to reproduce the race-

course to $ll the stage – twelve meters 

long and four meters wide. The race-

course is made from green grass – the 

type that you see at the grocers. This is 

actually sold at carpet shops and DIY 

shops and really looks like real grass! 

Add colored spots made from 3mm 

Perspex. The whole thing resembles a 

deluxe looking “Twister” game! For fun, 

we added hurdles – arti$cial bushes 

found at the &ower store.

The horses are replaced by people! I 

did not want to be one of the ‘horses’ 

and also wanted to include as many 

people from the audience as pos-

sible (the original uses two specta-

tors and the magician). So I use three 

volunteers to be the ‘horses’ as well 

as a couple of others, whose roles are 

described below.

I also changed the plot of the original 

presentation by making the whole 

thing into a prediction. It is a great 

audience participation presentation 

piece packed with fun, color, comedy 

and is very visual. To a certain extent, it 

resembles more of a game show than 

an illusion.

Three people are chosen at random 

from the audience by throwing three 

different colored soft rubber balls, 

matching the color spots on the 

racecourse, into the audience. I can-

not tell you how many times the balls 

have been thrown back at me before 

I $nally get the spectators on stage – 

this in itself is a riot! The three people 

brought on stage are each dressed up 

in di!erent colors by my girl assistants. 

Each wears a baseball cap, T-shirt and 

bandana that match the spots on the 

racecourse.
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I involve more people by choosing a ‘bookie’ from the audi-

ence. The only role of this person is to guard the prediction 

that I introduce.

The prediction is in the form of a whiteboard on an easel, 

back facing the audience. Under the guise of writing the 

three names of the ‘jockeys’ (our three brightly dressed 

volunteers) on the board, I write the following:

NAME OF WINNER (which you know) WILL BE THE WINNER 

OF THE RACE

Those of you who own this e!ect will know how this works!

The whiteboard is placed on the easel, covered with a piece 

of cloth and turned around so that it faces the audience. 

When this is done, an announcement is made that “All bets 

are now closed!”

Lee’s Note: You should not make a point of predicting 

anything. In fact, although this piece is a prediction, it is 

not directly presented as such. By the way, the prediction 

also makes the working of the e!ect 3 times simpler than 

the original as you only use one method (i.e. I choose the 

simplest method out of the three given and make that 

person the winner).

A jumbo deck of cards is used to make the presentation 

play big. It is shown to be made up of three sets (equal 

number) of di!erent colored cards that match the color 

of the spots on the racecourse. This is done by placing the 

cards in a stand that has three rows, one below the other. 

The cards are then laid out in their respective cards, in each 

row, so that the audience can visually see that there are the 

same number of cards for each color. In the original version, 

there are more cards for one color than the other colors and 

spectators often suspect that is why that particular color 

wins, although this is not the case.

A team of two ‘spotters’ is also chosen. As per the instruc-

tions, the cards are divided into two separate packs. One 

pack is handed to each ‘spotter’ and the packs are shu#ed 

and thoroughly mixed. Because the cards are too large to 

shu#e like a normal pack, the cards are often dropped on 

the $oor etc, which add to the fun!

The deck is reassembled and one of the ‘spotters’ is given 

the task of turning the cards face up one by one. The other 

‘spotter’ is given a megaphone to announce the color loud 

and clear as it turns up.

The jockeys are positioned on the racecourse and move 

according to the color being dealt and shouted out. My girl 

assistants egg on the audience to cheer for their favorite 

and I provide an entertaining running commentary of the 

race. Throughout the race, the whole stage and room is in 

%lled with action and excitement.

Finally, one of the jockeys wins! Now, it is up to you to turn 

this scenario into an illusion with a very magical impact.

To emphasize the impossibility of the e!ect, you make sure 

the name of the winner is announced over the megaphone 

so that the audience clearly knows who the winner is. You 

now address the spectators on stage and ask the usual 

questions to prove that no stooges are used. These ques-

tions include: “Have we met before?”, “Has anything been 

planned between us?” Or “Can you reassure us that you 

were chosen at random?” etc.

The ‘bookie’ is asked to bring the white board to the front of 

the stage and uncover it. He/ she reads your correct predic-

tion aloud bringing the routine to a conclusion. Emphasize 

the prediction by asking the winner if he/ she had any idea 

that he/ she would win, etc. and invite all the spectators 

back to their seats.

An alternative prediction prop revelation can be in the form 

of a trophy. The trophy is on display throughout the routine, 

but unknown to the audience, it is missing its plaque. It is 

a simple matter to engrave the name of the winner on a 

plaque with an engraving pen backstage by a backstage 

assistant once a ‘jockey’ wins the race.

The plaque is then stuck in place on the trophy by a girl 

assistant who does so in the act of bringing the trophy 

to the front of the stage. The trophy with the name of the 

winner is read out to show that you knew who would be 

the winner right from the start.

If you wish, you can give the trophy to the winner as a 

souvenir. The 2nd and 3rd place winners can be presented 

with smaller trophies for their participation, or are given 

‘booby’ prizes for not having won!

The above is an example of how a close-up number that 

I rarely used was made into a stage-%lling illusion with a 

magical result.

Example #2
For a sales conference, a Tip-Over Trunk can be made into 

an audience participation number by combining it with the 

‘Seven Keys to Baldpate’ e!ect. A Double Tip-Over Trunk is 

opened, shown empty and locked using the padlock. The 

key is mixed up with a number of other keys in a glass bowl.

Members of the audience are invited to choose a key and 
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try to open the lock. Naturally, no one can open 

the lock until the top salesperson of the period 

(as awarded by the client) tries his key. Because 

he is the top salesperson, he holds the correct 

key and opens the lock.

The trunk is opened to reveal his prize – a beauti-

ful girl assistant dressed in the company colors 

with a prize donated by the company. (He keeps 

the prize, not the girl).

This is a simple idea adapted from a close-up 

e!ect, but again by using the magnifying e!ect, 

makes it play big with the addition of audience 

participation.

Example #3
Here is a last example of how a rather humble 

investment is turned into a large stage piece.

The basic e!ect is Ted Amberg’s ‘Paintball Predic-

tion’: A spectator is invited on stage to participate 

in a demonstration of psychic power. The magi-

cian dons a protective vest, jacket, mask and 

gloves. He hands the participant a paintball gun 

and instructs her to %re two to six paintballs at 

him, hitting him wherever she wants. After she 

has %nished shooting at the magician, he picks 

up a sealed envelope from the table, opens it up 

and reveals a target that correctly predicts where 

on his body the paintballs would hit!

‘Paintball Prediction’ comes supplied with a 

prediction-target the size of an A4 sheet of paper. 

Not a very impressive way to %ll the stage!

In my version, instead of the magician being the 

‘target’, a spectator is chosen to be the ‘target’. A 

volunteer is invited onto stage and dons a pro-

tective overall, gloves, face mask and goggles. (I 

have found that dressing the spectator up and 

using them as the target gets a better reaction 

than the magician dressing up.)

To reduce the risk of the spectator getting hurt, 

which might happen with a paintball gun, I use 

spray paint. The color is “freely selected” (forced 

of course!) and I make a spray circle on the vol-

unteer as a demonstration of how the following 

spots should be sprayed. Three more volunteers 

are then invited on stage to spray the victim. 

The result is a spectator with 4 di!erent spray-

painted circles on di!erent parts of his/ her body.
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Instead of the A4-sized prediction, I use a full-sized window 

mannequin who is revealed at the end to have spray-

painted circles in the same positions on its body as the 

spectator’s.

The mannequin wears a matching protective suit and its 

head is dressed up to resemble the volunteer after the 

audience member is chosen. (The head is chosen from 

many to match the hair color, glasses, moustache etc. of 

the spectator.)

The mannequin is placed behind the classic ‘Door Produc-

tion’ along with a secret assistant who does the ‘dirty work’. 

The secret assistant creates the ‘spray-painted’ circles on 

the mannequin by sticking circles of fabric via Velcro onto 

the protective suit. The protective suit on the mannequin 

is made from a “tea bag” like material that allows the Velcro 

to be attached anywhere. Use the ‘hook’ side of the Velcro 

on the ‘spray-painted’ circles so that it will attach itself to 

the protective suit that acts as the corresponding Velcro 

‘loop’ side.

At the start of the routine, the ‘Door Production’ is opened 

to reveal the mannequin with its back to the audience. (The 

secret assistant is hidden from view and is never seen by 

the audience throughout the routine.) The door is closed 

and is opened again only at the end of the presentation to 

reveal the prediction.

After the ‘victim’ has been sprayed, the secret assistant cre-

ates the ‘prediction’. The ‘Door Production’ door is opened 

and the mannequin is turned around in the doorway reveal-

ing the correct colored ‘spray-painted’ circles in the exact 

same positions – twins lost at birth but brought together 

again by destiny!

In conclusion, these are just three examples of dressing up 

small e"ects and making them into full stage sized illusions. 

The secret of the Magnifying E"ect is to think big and play 

big; after which, you will surely win big!





GREATEST GIG

 ... seriously wonder if I’m 

being ‘pranked’ by one 

or more of my magic 

buds ...
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The  one 
gig I’ll never 
forget

DANNY ARCHER 

When professional magicians get 

together they love to talk about ‘hell 

gigs’. How their props failed to arrive, 

they got sick, the weather was bad…you 

name it, and someone will have a story 

about it. In an ongoing e!ort to try and 

be more of a glass-half-full kinda guy, I 

thought it would be interesting to look 

at the other side of the coin.  What are 

some of the your greatest gigs? In future 

columns you’ll hear from some top pros 

about their best and most rewarding 

shows. But "rst let me tell you mine.

It’s November, 2006, and I receive an e-mail 

through my website. His name is Jose, and 

he is seeking entertainment for an annual, 

week-long conference scheduled each 

May for the crème de la crème of college 

students throughout Spain. In addition to 

bringing in world-class speakers for topics 

like law, medicine and science, they usually 

include a few classes or demonstrations on 

lighter topics. Jose’s thinking a magic act 

would be fun. Would I be interested? (Oh 

yeah!). I write back asking what he has in 

mind, and he says it would mean one half-

hour performance and one hour-long Q&A 

session with the students. The conference 

is to be held in the Canary Islands, and I am 

invited to stay the entire week. And he asks 

what my fee will be.

I’m unsure of what to quote him. And I 

seriously wonder if I’m being ‘pranked’ by 

one or more of my magic buds. I’ve worked 

all over the US and Canada, but being asked 

to leave the country is still a big deal to me. 

“What the hell,” I think, and I triple my rate 

for my highest show! I get an acceptance the 

next day. I e-mail back that my wife, Rayetta, 

would be instrumental in helping me with 

the show. Jose says that’s wonderful, and 

they will pick up all of her expenses as 

well. He says he’ll be in touch. There’s much 
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rejoicing in the Archer household as I Google to �nd out 

that the Canary Islands are owned by Spain and are a four 

hour �ight south of Madrid, o� the coast of Africa. Though I 

caution her that gigs sometimes drop out, and that it might 

turn out to be the case here, Rayetta is walking on air!

Recall an old Warner Brothers movie, and picture the pages 

of a calendar ripping o� and blowing away to show the 

passage of time. It is now late January, and for the �rst time 

in many weeks I get an e-mail from Jose. He tells me that 

they are thinking of adding a second magician to the bill. 

He inquires if I am familiar with two Spanish magicians, 

Rene Lavand and Juan Tamariz. I tell him that I know Juan 

slightly, and know of the reputation of Lavand. I say that 

I would be thrilled to work with either gentleman. Again, 

that nagging feeling of wondering if someone is pulling 

my leg… 

I have received no contract, nor any other information 

about the gig. Finally, in the middle of February I hear 

from Jose. He tells me that they have booked Lavand, and 

that he and I will do the Q&A together, splitting the time 

for a single one-hour show for 200 people. I e-mail back 

expressing my enthusiasm and requesting that I be the 

opening act (not wanting to have to follow Rene Lavand). 

I explain to Jose that my stage character is an American 

gangster named Gino Mozzarella, and that it is a talking 

act, not a silent act. He assures me that English is the 

second language of the University, and that everything 

will be �ne. Hmmmm… Rayetta applies for a passport 

as I prepare for the show and attend to the daily tasks of 

a working magician.

More calendar leaves rip o� and blow away, and it’s now 

mid-March with no further contact from Jose. Rayetta 

receives her new passport and has made arrangements 

for her sister to come and take care of our two daughters, 

ages 10 and 11, while we’re away. Just in case it doesn’t 

happen, or if it is, indeed, a gag, I have not told any of 

my magic buddies about the gig. But Rayetta is reading 

guide books on the Canary Islands and shopping for 

bathing suits. March melts into April, and now it’s May. 

The conference begins on May 26th, and still I have no 

word from Jose! 

On May 4th  I receive an e-mail with the flight 

arrangements:  Denver to Chicago, Chicago to Madrid, 

and then Madrid to the Canary Islands. Also included is 

our schedule of the Q&A on Sunday afternoon and the 

performance on the following evening. No mention is 

made of accommodations, but someone will meet us at 
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the airport in Fuenteventura, the main 

city of the Canary Islands.

 

Finally, onboard the �ight to Chicago, 

it sinks in that this is not a joke! I will be 

working a great gig with Rene ‘fricking’ 

Lavand!  In Madrid we have a four hour 

layover. Then, on the last leg of the trip, 

I get just a little sleep while Rayetta 

reads another book. We land and get 

our baggage. When Ana Tamariz and 

Manuel arrive (Juan didn’t get the gig, 

but his daughter did), we all load our 

bags into the van and start an hour-

long drive. Ana and Manuel have been 

hired to do some illusions for the party. 

It’s morning here, but we are dead 

tired. We still don’t know where we’ll 

be staying, and I tell Rayetta that 

it could be a dorm room. But who 

cares?! We’re in the Canary Islands for 

a whole week, and I’m expected to do 

only ninety minutes of work. Our van 

stops, and you can knock me over 

with a feather as I realize we’re staying 

at a �ve star hotel on a sandy beach! 

There’s a fountain and a magni�cent 

domed ceiling in the lobby. We’re 

led to our room, and it’s king-sized, 

with a balcony overlooking one of 

the four pools! I’m amazed to see a 

beautiful �ower �oating in the toilet 

bowl, and I learn that the �ower gets 

changed several times a day! Finally 

I meet Jose. He is rushed on this �rst 

day of the program, but he seems like 

a really nice guy. To beat the jet lag, 

we shower and take a taxi into town 

instead of sleeping. We walk around 

and explore. We eat an excellent meal 

at a café and stroll back to the hotel 

along the beach. By 9pm local time 

we collapse, and we sleep for twelve 

hours straight.

In Europe, breakfasts are included with 

your room. Here, the breakfast is the 

most elaborate and extensive I have 

ever seen. Everything you can imagine 

(and some foods you wouldn’t 

imagine, graciously provided for 

their European and Asian guests). 

The buffet has whole milk, skim 

milk, 1% milk, 2% milk, buttermilk, 

goat’s milk and chocolate milk!  

There are massive quantities of 

everything, plus three chefs to make 

omelettes, crepes, or whatever you 

want. Absolutely amazing!

That night (and every night), we 

have a themed banquet at Baku, a 

local water park only a short bus ride 

away. We sit at a table with other 

Americans, and �nd out that they 

are two of six Nobel Prize winners 

speaking at the conference!  After a 

meal of local Canary Island cuisine, 

sixteen native dancers and a thirty-

piece band entertain us in a tented, 

outdoor performing space. 

On the bus ride back we meet some 

of the other Nobel Prize winners. I 
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do a few tricks and invite them to my Q&A session the 

following day. Back in our room we �nd a gift-wrapped 

package on the bed, which turns out to be a beautiful, 

hard-back book of scenes of Fuenteventura. Each night 

of our stay we �nd a gift of wine, or CD’s, etc… And on 

the last night our gift is an iPod! I think that I could get 

used to this!

On Sunday I have a 10:30 meeting with Rene and Jose to 

go over the format for our session. Rene is accompanied 

by his son. It’s an amazing feeling as we are introduced to 

about 120 students and guests, including some of those 

Nobel Prize winners. Rene does not perform, but I do a 

few e�ects (3 Fly, a card routine and a $100 bill switch). 

Of course Rene speaks in Spanish, and I in English. A quick 

hour later it’s over, and I shake a few hands. Jose seems 

pleased. He tells us to relax and enjoy ourselves, and that 

for lunch we can go to any of the �ve restaurants and just 

sign the meals to our room. Rayetta and I go to the pool 

to chill out. That night the delicious food and wonderful 

entertainment are from Mexico. 

Monday morning we eat a delicious breakfast as we sit at 

the picture window and watch waves breaking on white 
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sands. Tech rehearsal is at 1pm at the Hotel Atlantis, a few 

blocks away. Quite nice, but there are no "owers "oating 

in the toilets!  Most of the students stay here. To my great 

surprise, no one seems to speaks English. Luckily, a student 

I’d met earlier translates for me. I have nine music cues, and 

I am not sure they understand what I want. Also, there is 

no MC to go over my very speci�c intro. English does not 

seem to be the second language of the University, and I 

do the best I can. I watch Rene do his tech. They will have 

a big screen on stage and a camera operator to be able 

to show his hands and the cards. I go back to the room to 

rehearse. The phone rings, with a request to do a spot on 

local live TV. I accept. The show’s host looks shocked when 

at �rst I seem unable to �nd her card, and she shrieks with 

amazement when I make it change into her card.

Now it’s 7pm, and Rene and I are backstage. I think he looks 

old, as I see him sitting slumped in a chair. I think he’s just 

mumbling, and then realize that he is running his lines. 

They tell me to get ready. I grab my case and stand in the 

wings. The man on stage, whom I’ve never seen before, 

introduces me—but without my intro. And my music 

doesn’t play. There truly is no business like show business, 

I think, as I make my entrance. As I suspected, their overall 

grasp of English is not great, but the act goes well and the 

Spanish TV Interview
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Dinner with Nobel Prize Winners

English-speakers laugh hard and really enjoy it. 

I change my clothes and join Rayetta in the third row. 

They’ve provided a student to sit behind us and translate, 

but if you’ve ever seen Rene Lavand perform, you know 

that his magic transcends the spoken word. Rene kills! He 

�nishes with the Bread Crumb trick. As the audience �les 

out after giving him two standing ovations, I rush up to 

the stage and pick up the bread crumbs (actually pieces 

of Play-doh) and seal them in a baggie, which Rene signs 

and dates. An unforgettable day!

The following day we awaken to experience ‘the good life’. 

My work is done. All that’s left to do is relax and enjoy. The 

Nobel Prize winners will all be on a panel together. We 

attend, and I am "abbergasted that they notice me, and 

reference me and magic several times during their panel 

discussion.  

At the banquet that evening (Japanese theme and cuisine) 

we are invited to join a special day-long outing to Lanzarote 

Island. The conference planned it for the six Nobel Prize 

winners and they asked Rayetta and I to join them. So the 

next day we go by hydrofoil to Lanzarote, and are met with 

a bus and tour guide. We stop at a school, where I give an 

impromptu performance for the kids and teachers. We have 

lunch in a cave grotto. The food and scenery are unreal. We 

also visit a volcanic park, and see the world’s only restaurant 

that cooks food with the heat from a volcano!

I can go on and on about the food, scenery and people, 

but just let me say that everything is top shelf and truly 

amazing. We do not see much of Rene, but we really enjoy 

the next few days. The last night’s banquet (Brazilian) is the 

biggest and best of them all, and we say our good-byes to 

the Nobel winners, and to all the people we’d met, who had 

treated us like royalty. 

This entire week, actually for months before, I’ve had a 

question that I was dying to ask Jose. Finally, on the night 

of that �nal party, I get the chance. I thank him for his 

hospitality on behalf of myself and Rayetta, and say I want 

to ask him something. I say that I can see why they hired 

Rene Lavand, as he speaks Spanish and is an international 

star. But of all the magicians in America and around the 

world, why choose me to perform?  

Jose explains that a year or so ago he’d been in San Diego 

for a few months, working on a project. One day he’d 

wandered into a magic shop and bought a few tricks. When 

the time came to book the conference, he knew he wanted 

to include magic. He went on the web looking for, in his 

words, “an American magician”. He’d found my website, saw 

a picture of me dressed as Gino, and said to himself “that’s 
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the guy I want!”

We pack up our many gifts and souvenirs, and the next 

morning we "y to Madrid. Our #nal "ight is tomorrow, 

and the conference has booked us a room for the night 

(of course they did!). 

Gigs come, and gigs go, but I will never forget my amazing 

week in Spain, and opening up for The Master!



BEGINNERS - this covers LOADS of classic magic - sponge bunnies, 3 fly, color chang-

ing balls, memorized deck, etc, and teaches all the moves/psychology.  

 

WORKERS - this are Danny's working routines. On top of the effects, he also details his 

working patter, methodology and techniques for managing both audiences and props.  

 

HOBBYISTS - Danny has worked hard to make these routines as streamlined as possible. 

For hobbyists the handling's will be workable and very attainable.  
 

 

DISC 1 
Eye Exam 

Pick a Coin... Any Coin... 

Animental 

Eight the Hard Way 

There it is Again  

 

DISC 2 
Illegitimate Sponge Bunnies 

Anniversary Waltz My Way 

PurseFly  

Ballz 

Dye and Dye Again 

MemDeck Trifecta  

(inc. The Archer Shuffle) 

 

Disc 1 Running Time  1hr 5min  

Disc 2 Running Time  1hr 40min  

 

From coins to sponge bunnies to dye tubes to cards - this DVD set will give you an entire crowd pleasing 

act. And it's not just an incredible amount of magic you're learning. You also get the benefit of Danny's 

decades of experience and detailed teaching approach. Leaving no stone unturned, Danny Archer takes 

you through everything you need to know to perform eleven incredible magic routines.  

 

 

Retail $35   

Special for Vanish readers $25  

  

Order Now and we will also send you a  

free trick via email! 
 

 

I am so pleased with the material presented and the overall quality of 

this 2 DVD set and I think you will be as well. If you are interested in 

taking advantage of this special offer, you can send payment through 

PayPal (danny@dannyarcher.com) or click here 

or call 303-321-6267 for credit card orders. 
 

 

 

Peace, 

Danny Archer 

www.DannyArcher.com 
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INCOME MARKETING 

SYSTEM FOR MAGICIANS

RANDY CHARACH
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In the last issues, I shared an overview of the Income Marketing System for Magi-

cians© and had a closer look at Steps 1, 2 and 3. Here’s a summary of the steps 

of the system:

Step 1) Identify The Perfect Client to book Your Show

Step 2) Name Yourself As The ‘Only’ Magician to Hire

Step 3) Create Your Magician Marketing Plan

Step 4) O"er Various Forms of your Show to Clients

Step 5) Measure Your Results from your Marketing Plan

Step 6) Expand On Marketing That Brings You the Best Gigs

Now, let’s dig into meat of what you’re o"ering by way of shows; 

and how much you’re charging for your services…

Step 4) O!er Various Forms 

of your Show to Clients
First, allow me to clarify what this step means, as it may not be 

obvious. 

I’m not suggesting that if you do a clown act to also o"er a clown 

mentalism show as an option for little Billy’s birthday party. 

Rather, if you do a clown act, why not o"er the same show pack-

aged as a di"erent character; like a cowboy magic show for ex-

ample. Now, your client may book you over the other clown (even if 

they book your clown character option) – because you’re di"erent.

For corporate entertainers, offer a 

version of your show ‘with a message’.  

Now, instead of just one menu item, 

you have three:

1) Comedy Magic Show: $2500

2) Motivational Magic Show: $3500

3) Custom Message Magic Show: 

$4500

Let’s take this a step further…

Add) Strolling Magic $1000

Now, how about this…

Your Quote

1) After dinner magic show: $2500

2) Afternoon Custom Message Show: 

$3500

3) Cocktail Hour Strolling Magic: 

$1000

With a little extra e"ort, you’re now 

in the position to raise your show 

invoice from $2500 to $7000.  And 

for you clowns – you can work little 

Billy’s birthday party as your clown 

character one year, and as your cow-

boy character the following year (and 

at a higher fee). 

Now, to the second part of this equa-

tion…

How much is your show worth?  

Although the answer seems quite 

subjective, there is a way to deter-

mine a range of the current value of 

your show.  You start by comparing 

your performance to other acts that 

have a similar show and are equally 

entertaining.  

One of the secrets of increasing your 

value far above this range is to add 

extra service above and beyond the 

performance itself.  People will pay 

a premium to book your show over 

another magician who may have a 

similar show that elicits similar audi-

ence reaction.

They will pay this premium if they 

enjoy dealing with you more so than 
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with the other magician.  It’s worth extra money for them 

to book your show of similar quality rather than a less ex-

pensive show when they can rest assured that you’ll deliver 

as promised and exceed their expectations in every aspect 

of dealing with you.

How much extra is the superior service and comfort worth?  

That depends on your client’s resources and your sales and 

marketing ability. (Note: You can increase your fees even 

more by focusing your marketing e!orts on higher paying 

venues and clients). 

I’ve always charged substantially higher fees than most 

other magicians in similar markets.  The higher fees them-

selves are one of the reasons I get more bookings, but 

certainly not the main reason. 

What’s your show worth?  I don’t know.  Do you?  Is it worth 

more than you charge now?  That I do now, and in most 

cases the answer is YES! I could only tell you how much more 

if I knew more about your show and manner in which you 

conduct your business.

Keep in mind that you may have to make a lifestyle choice 

soon. I could be doing many more shows at my current 

fee if I chose to market myself aggressively. This requires 

traveling more than I currently am willing to do. While I still 

enjoy performing out of town, I have chosen to diversify 

further into streams of income that do not require travel.  

Raising your fee will raise the perceived value of your show.  

Some people will choose your show, all else being equal, 

over competitors, just because your fee is higher. They will 

feel that they are getting the best, and for some people 

(myself included) only the best is good enough. Accept 

this advice only if you have a good show. They must feel 

that they got at least what they paid for and preferably 

much more.

When you raise your fee in the same market, to the same 

clients, do it gradually or expect to do less show and prob-

ably make less money for a while.  If you move into a higher 

paying market, you can make a big jump from your current 

fee.  The trick is to start marketing and obtaining bookings 

in the higher paying markets before you abandon your 

other markets.  



135



136

T
he performer removes a stack of 

business cards and a pencil.

 

“Does anyone here know the day of the 

week they where born? Don’t name the 

day just raise your hand if you do.”

 

Pick someone who has their hand up. 

Give them a business card and the 

pencil. The printed side of one of your 

business cards has a secret mark on it. 

Something subtle. Nail nick, or pencil 

dot. It is this marked card you give to 

your volunteer.

 

“I will turn my back, will you please write 

the day on the back of the card. I will 

turn away.”

 

Leave the other six cards on the table. 

With your back still turned.

 

“Once you have done that please place 

it writing side down on the table. Pick up 

the other cards and write every other day 

of the week on them.”

 

Once that is done

 

“Would you be so kind as to mix the days 

face down so even you do not know 

where your day is.”

 

 

When they finish that, pick up the 

cards, keeping them face down and 

under the guise of causally mixing, 

glimpse your mark and ‘shuffle’ the 

marked card to the bottom

 

“I was very young when I !rst heard this 

poem, and it always seemed magical 

to me.”

(Face down means the side the 

spectator wrote on.)

7 DAYS A  WEEK 
TC TAHOE

 

Monday’s child

(Move top card to the bottom of 

stack)

 is fair of face

 (Drop Top card to the table, face 

down)

Tuesday’s child

(Move top card to the bottom of 

stack)

 is full of grace

(Drop Top card to the table, face 

down)

Wednesday’s child

(Move top card to the bottom of 

stack)

is full of woe

(Drop Top card to the table, face 

down)

Thursday’s child

(Move top card to the bottom of 

stack)

has far to go

(Drop Top card to the table, face 

down)

Friday’s child

(Move top card to the bottom of 

stack)

is loving and giving

(Drop Top card to the table, face 

down)

Saturday’s child

(Move top card to the bottom of 

stack)

works hard for a living

(Drop Top card to the table, face 

down)

 

You are now left with one card, keep 

hold of it as you !nish the poem.

But the child born on the Sabbath day

is bonnie and blithe and good and gay

 

“What day of the week were you born? 

The day you wrote on the card?”

 

Reveal that the card you are left 

holding is their day.

 

Here is the poem without the card 

instructions, might make it easier to 

memorize.

 

Monday’s child is fair of face

Tuesday’s child is full of grace

Wednesday’s child is full of woe

Thursday’s child has far to go

Friday’s child is loving and giving

Saturday’s child works hard for a living

But the child born on the Sabbath day

is bonnie and blithe and good and gay

 

 

Play this straight and it is a very strong 

piece of magic. Remember, they didn’t 

tell you the day they were born. They 

wrote the days on ALL of the cards.

 





FR
O

M
 TH

E D
ESK

 O
F K

EITH
 FIELD

S
A 

day 
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life of 

a (part-

time) street 

entertainer.

Actually I am 

more of an occa-

sional street enter-

tainer, which means I 

take to the street when 

the mood takes me and 

when I have a good oppor-

tunity that looks like it may 

be fun. I started my performing 

career working in Covent Garden 

in London, doing a show and pass-

ing the hat, that was 30 years ago. 

When the winter came I learned to �nd 

work indoors - where it was warmer. Oth-

er buskers would follow the sun and head 

south but this was not an option for me as I 

had a young family.

After a few years the ‘other’ work had built up and 

my career took me away from the street and into 

comedy clubs and corporate work but I still have a se-

cret yearning to get back out there every so often, espe-

cially after hanging out with other street entertainers and 

telling some stories. The truth is every time I do it I am a few 

years older and it gets a bit harder, but I still love every minute 

of it. This is what happened...

I am in Chicago. It is 9pm on a Friday morning. I am standing outside 

City hall and looking up at the magni�cent building. Somewhere deep 

in the bowels of that building is a clerk to whom I will give $100, in return 

I will get a permit to busk in the city. Di�erent cities have di�erent rules, I 

think permits are a good thing - it keeps the drifters away.

I walk in and up to the help desk. The helper looks at me and with a raised 

eyebrow says ‘Street performer?’ How did she know? Maybe the bright vest and 

bowler hat gave it away, or maybe it was the bag displaying the words ‘Magic 

Show Starting Soon’. I smiled, nodded and was directed to the third �oor where I 

took a ticket and waited in line.

I �lled out a form, handed over the cash and was given a set of rules and a plastic badge - 

It is now o�cial and I am $100 down already! I wandered into town to meet a couple of oth-

er guys who I was joining for the day. A couple of cups of co�ee and a few stories later it was 

BACK ON THE STREET

PART ONE
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time to stake out my space and start work. A mixture of 

excitement and fear was tingling up and down my back 

as we walked up to Michigan Avenue.

Jeremy took his usual pitch on the East side, Emmett 

went to the west. As the new boy (look at me, 54 and 

I’m the new boy!) I was directed north and found a spot 

which a�orded some shade - essential as it is 90°F and 

only midday.

It is now half an hour later. I have set up my table and I 

am desperately trying to remember what you have to do 

to draw a crowd. Who said this was going to be fun? What 

was I thinking? My street skills which were a bit rusty and 

creaky and were about to get a good oil.

What do you do next? This is what I want to share with 

you today. How on earth do you stop a crowd and put on 

a show. What do you actually do? This is probably the sec-

ond hardest hurdle to overcome for a street entertainer. 

The hardest, just in case you are interested, is when you 

know what to do and still no-one stops, but that doesn’t 

happen till Sunday, today is still Friday.

Rule number 1 - you don’t stop a crowd, you build a 

crowd, one person at a time. As I was getting my head in 

the right place to do a show (i.e. trying not to panic) I re-

called an old Cellini saying ‘stop a child and you stop the 

world’ so that is what I decided to do.

Ahh good here come a family. I got eye contact (espe-

cially with the 7 year old boy) and stuck a silk in my hand 

and made it vanish. They were walking towards me so 

I knew they would all see it. ‘The show is about to start’ 

says I ‘and we still have a front row seat available’. 7 year 

old boy is keen and pulls on Dads shirt. Dad says ‘No we 

have got to go to a... a... thing!’

‘A thing!’ Says I ‘what thing is this that could be so im-

portant that you must get there now, yet you cannot 

remember what it is?’ I smile, Dad relents and by his smile 

I realize that the thing was just a ruse, a �gment, it didn’t 

actually exist. He knew and I knew and he knew I knew 

so he had to stop and my crowd had started.  ‘Looks like 

the lad wants to see a trick’ says I, Cellini was right.

What happens next will have to wait till next month 

when I am going to examine several ways of stopping 

people and attracting a crowd. But I will tell you that I 

made the $100 bucks back within the hour and because I 

am only an occasional street entertainer, I then went and 

had another cup of co�ee.

The other guys were much more hard core. One of them 

joined me half an hour later with a message from the 

third. He was staying out there and could we bring him 

back a bottle of water!

No-one ever says that street entertaining is easy, but on 

the right day it is great fun. And now I have �nished my 

break, I have a bottle of water to deliver and some more 

shows to do.

...To be continued
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Email Keith@KeithFields.com 
Call (001) 586-556-5579 

The complete guide to dealing with 

This is the book that Michael Close  
 

offered on audience control and  
 

 
$30 plus S&H         
To order or read the reviews click here 

A devilishly clever twist  
which turns an old game  
that everyone knows into 
a cunning book test. 
 
This routine is straight out of my cruise ship show. 
 
$125 plus S&H      To order or read the reviews click here 

If you are not on my mail list you are missing out on  
special offers, new ideas, performance advice, and so 
much more.  Email me now by clicking here  
 
Available for magic club lectures, convention shows, etc. 

Another routine from my working repertoire. 
A great mind reading miracle using 4 volun-
teers from the audience.  Nothing to learn or 
memorise or prepare, totally sure fire.  Click 
here to see a clip from a live Performance. 
 
$50 plus S&H               To order click here  
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N
ot too long ago, I wrote an article on the bene!ts of 

magic and what it can do for your health and mind. 

YES, magic does have its holistic wellness too. I ask 

myself, what do I do for real and why do I do it? Well, one 

can argue that I do magic for money. Sounds crude but 

this is my career. Why do you go to work? Why do you do 

what you do, it is money. Di"erence here is, I simply LOVE 

what I do. Its a hobby turned passion turned career. In fact, 

I believe not many can choose to turn their hobbies into 

a profession.

I aim to do everything in my career with magic. In fact, 

come to think of it, I can’t think of anything I do that has 

nothing to do with magic. Its not an obsession, its  love. 

I want to write a little about a question which most my 

students ask me. “WHY TEACH MAGIC?

SHARING YOUR MAGIC 
KYLE RAVIN

“Kyle, being a professional magician, why would you want 

to reveal your secrets? Why do you have these classes for 

us?” one asked. If only I had more time, I would have ex-

plained in detail. Sadly with only an hour left, I could not 

explain in detail. Here goes -

Magic, is an art that intrigues. Its one art that requires the 

performer to be apt in various !elds of performance craft, 

as opposed to singing or dance. In magic, for instance, 

the Prestidigitator needs to understand drama, psychol-

ogy, dance, misdirection, speech, vocal variety and the list 

goes on. Illusionists like myself are constantly improving 

ourselves with alternative skills like dance. For me, I try to 

take up any form of circus art and I’m open to performance 

requests - Juggling, Ventriloquism, Balancing etc. These 

keep me a well rounded performer.
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Almost and I say ALMOST everyone likes magic. Even those 

that only concentrate on shouting out their theories of 

how an e"ect is accomplished; matter of a fact is, they 

LOVE magic! For it brings them that egocentric satisfac-

tion. Despite this arguable statement, it still brings bene!ts 

to them.

When I teach magic to my students (adults alike) many 

say its harder than they thought it was. I teach beginner 

level magic and still ensure they learn something that 

WILL de!nitely impress and provide self satisfaction as 

well. When my students leave the class, they leave with 

the understanding that Magic is an art that not easy to ac-

complish. In fact some are humbled by the e"ort that goes 

into magic. Its really not that simple. I always remind them 

that Magic isn’t about what you do, its how you do it. I try 

to inspire them to make the BEST of their arsenal of tricks.

That’s the !rst point, UNDERSTAND THE ART TAKES PRAC-

TICE. Next I aim to change the society at large. I’ve received 

stares and chuckles when I say I’m a professional and 

full time Magician. There is/was a lack of respect for full-

time performers like myself.  My classes educate the society 

as well. It informs that performing CAN be a career and 

that we do lead decent lives.

At large, what I’m trying to do is enlighten the public about 

performance artistry. The more awareness is created, the 

better people understand people like me. The more edu-

cated society is, the more they !nd the need for entertain-

ers as well. With respect for magicians, and the craft, there 

creates an instant need for Magic in more events too.

Lastly, what I’m doing, promotes the art as well. It gives 

people a perspective into the lives of the magician, ex-

plains that magic is not just about glitz and glamour and 

much more.
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 People do not realize the pains of the 

rice farmer when they eat their rice. Try 

ploughing for an hour and they start 

valuing the farmer and each grain he 

gets to your plate.    –Kyle Ravin

I hope this covers why I teach my 

magic. Its much more than just want-

ing to teach for the heck of it. I have 

a purpose, a mission- to Educate, 

Enlighten, Entertain. To more courses 

and lessons.

Lets look at magic on a more Holistic 

level...

Magic has been an art that has in-

trigued and mysti"ed Man since its 

discovery. When was magic discov-

ered? It’s hard to know. Long ago, Fire 

amazed Man the same way sawing a 

woman in half would today. The hu-

man mind is a curious one and Magic 

is THE TOOL to go for, to tickle the 

mind. Some might agree that Magic is 

merely entertainment and its usually a 

side item. In fact, very few Major shows 

used to feature Magic acts as a crowd 

puller. Until the entry of Siegfried and 

Roy in Vegas, come 1972.

Yes, magic is a novelty, but it does have 

tremendous holistic bene"ts too. Be-

sides the mere entertainment value, it 

both stimulates the minds of both the 

Practitioner and the Spectator.

Magic isn’t just a Great 

tool to entertain. Believe 

it or not, it also has ther-

apeutic purposes. With 

the aid of magic, one 

can learn to boost his 

confidence, approach 

various situations bet-

ter, improve his public 

speaking abilities, break 

the ice in social situa-

tions, grow creatively, 

think spontaneously, 

improve psycho-motor responses and 

many more! In fact, facts aside, Magic is 

a great way to make new friends, add 

spice to your business meetings and 

a FANTASTIC way to stay the center of 

attraction in a group. Well that’s still 

the surface, the bare minimum. There’s 

much more to it...

The art and crafts of magic help the 

practitioner in more ways than one. 

In fact, Magic is becoming a popular 

tool in Rehabilitation and Therapy. The 
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learned acquire better motor skills, coordination and dex-

terity. Holding a pack of cards the RIGHT way can prove to 

be a challenge to some. And this provides positive feedback 

within themselves upon mastery.  

Magic is perfect for mental conditioning, be it Anger Man-

agement, Cooperation, and e$ective communication. It 

helps the practitioner attain better leadership skills as he 

needs to be able to organize his thoughts, instruct clearly 

and deliver the e$ect. In fact, for those with some di%culties 

in processing basic information, learning magic allows one 

to practice thought segregation, and provides cognitive 

and perceptual challenges as well.

There are some with other challenges such as, LD, SLD , 

ADHD or other mental related conditions. Learning magic 

helps sequential ordering, social cognition, attention and 

memory too.

Practitioners understand through hands on sessions that 

magic is a lot about communication and in return, they 

become better speakers. In time, self con"dence increases 

and they are able to access and approach social situations 

e$ectively. Which is, in reality the Ultimatum of life.

Beyond that, practitioners understand more about logical 

thinking, understand how the human mind sees things 

and is able to apply these to daily life. Problem solving 

skills and Reasoning abilities greatly improve thanks to the 

conditioning their minds go through to solve a problem. 

In this case, decipher or perform a trick.

Magic trains one to be pro"cient in both verbal and non 

verbal communication. Body language speaks more than 

any words put together and an instant improvement in 

non verbal communication is often seen. It is often the case 

when the practitioner self learns the art of directing atten-

tion and body positioning, which are the same subtleties 

used in sales, to sell you a product.

Self positivity comes in naturally as well. The practitioner is 

happier, more con"dent and all this comes from the Instant 

grati"cation that one attains from accomplishing a trick.

Practitioners also understand, with time and practice, 

how to read ‘tells’ from others, being able to People read 

and spot behavioral patterns even before approaching a 

spectator.

All these skills equip anyone, in the workforce, education 

or other industry, with the Vital and Key ingredients toward 

personal success. What is success? Ultimately, success is 

brought forth from happiness.

Which brings me to my last point. Magic makes people 

happy. For both spectator and practitioner. The reason why I 

do magic most, is because I’m happy when someone experi-

ences the feeling of wonder. That same feeling I felt when 

I was 7. I want to spread the joy and I continue to do so.

Honestly, there are much more, and I wish I was educated 

enough to provide more jargons or terms. Well, what’s 

known is a grain of sand. What’s unknown is all the sand in 

the ocean. This is all I have to share. So think about it, maybe 

you should teach someone some magic too...

DISCLAIMER: In case you are wondering, NO double lifts, 

Forces, thumbtips, gimmicks, Topits, shells, �ippers, invisible 

thread, or palming are revealed in my workshops. They are 

simple tricks done with household items. Chill...
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INCREASING
YOUR BUSINESS

One of the biggest factors towards anyone’s success in magic as a 

business is the sheer ability to consistnetly take action. Not just any 

old action. Consistent action on a daily level that leads one down the 

right path towards achieving or reaching an obtainable goal.

S
o many of us can succeed and reach levels we never thought of if we simply had the ability to take action daily. 

Sounds simple doesn’t it? However, it is not as simple as it may sound when stated. The reason is that there are 

just so many things that hinder us from taking this type of action. 

It is really easy to become set in our ways. It is easy to be comfortable right where we are. Action requires work and 

work requires e�ort. This alone can lead many away form doing what they really know will help them succeed. 

The other problem folks have is that they simply get lost with how to get to where they want to go. They set a lofty 

goal and the goal seems so huge that they have no idea what steps to take to get there. Climbing that mountain 

seems impossible. 

KYLE PERON
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So what have I learned that has 

helped make a HUGE di!erence for 

me? That is the ability to write down 

goals and to create a consistent daily 

to do list. I can not tell you just how 

much this has changed my approach 

to my business and the success I 

want to achieve. It works and works 

amazingly well. 

Before you can have success, you 

must "rst de"ne it for yourself. So the 

"rst step is to de"ne the goals you 

are after for each part of your busi-

ness. It is not good enough to just 

have them in your head. You must 

take e!ort to write them down and 

to be speci"c about each one. 

To state “to be a success” is not de-

"ned well enough. However saying “I 

would like to reach the pro"t goal of 

$25,000 by years end,” is a goal that 

is speci"c and has weight to it. It is 

de"ned by you. 

When you have these written down, 

post them in your o#ce so you can 

see them every single day. This is to 

remind you what you are after and 

seeing it every day helps you to take 

the next steps. 

The next steps is a means in which 

to get to the goals. In many ways we 

need to take steps or set up small 

tasks to help us reach the summit. 

How do I do just that? I use a daily to 

do list. 

I use a program called Evernote. 

Evernote allows me to create and 

update lists and have the ability to 

obtain that list "le anywhere I am. I 

can look at it on any computer and 

on any phone as long as I have inter-

net access. My To Do list is then avail-

able no matter where I am. 

A to do list is as easy as it sounds. I 

write down small tasks each day that 

I need to accomplish and I assign 

dates for when I need to get it done 

by. By marking down these tasks, 

I am ways in line of getting them 

done. As I get them done, I erase 

them. As the status on a tasks chang-

es, I can update it. 

It is simply amazing how much you 

can do and accomplish simply by 

using this system. It energizes you 

and it takes the confusion totally 

out of the picture. Each day I review 

my list and each evening I update it. 

Very simple and easy. The key is mak-

ing sure that I do this every day and 

make it a habit. 

Imagine how much further you can 

be if you accomplished even one 

tasks a day, every day for a solid year? 

It could and can take you places you 

never thought of before. Suddenly 

those lofty goals do not seem so 

hard to reach. You tend to get there 

faster then you may realize. 

I challenge each of you to start do-

ing this system for yourself. It is an 

amazing thing. If anyone has any 

questions or wants more informa-

tion, PLEASE let me know. This is too 

good to keep to myself. Contact me 

at magic4u02@aol.com.



South Tyneside Council and Martin Du�y have organised an extra special line up for the 

10th anniversary. Please keep checking the following websites for any updates.

www.southtyneside.info/magic, www.magicbox.uk.com,

www.facebook.com/groups/29920799525 

Scott Land ~ USA  FIRST EVER UK APPEARANCE

Sylvester the Jester ~ USA

Charlie Frye & Co ~ USA

Dani DaOrtiz ~ Spain

Gaston ~ Germany

Paul Daniels & Debbie McGee ~ UK

Graeme Jolley ~ UK

Peter (The Perceptionist) Turner ~ UK   FIRST EVER UK CONVENTION APPEARANCE

Rob James ~ UK

Jimmy Carlo ~ UK

Brian Sefton ~ UK

Dale Shrimpton ~ UK

2013 convention price remains at £65

 Includes all lectures, close-up sessions, Gala Shows and the exclusive 

“Midnight Show” on Friday night by Spirit Comedium Ian D Montfort

PLUS AN INVITE TO A RECEPTION HELD BY PAUL DANIELS AND THE MAYOR OF 

SOUTH TYNESIDE 

ON SUNDAY NIGHT

SPECIAL OFFER FOR THE 10TH ANNIVERSARY – BOOK BEFORE THE 10TH OF 

THE 10TH AND GET A 10% DISCOUNT – PAY ONLY £58.50!!

Book online at www.magicbox.uk.com 

or call Tel 0191 424 7986

148





Gimmick Crossword – Answers

1G I M 2M I C K 3P R 4E S T O 

 U  L

5S
6M I  S E R S  D  R  E A M 

 V  C  S 7F 8P

 E  L 9T A R B E L  L  R  A

 N 10A C  E  E  E  T

 G  P  Y  N  T

11T A L K M  A G I C 12B I  C Y C L E 

 L  S  O  H  R

 I  S  U  D

13P  N  R

14M I 15S  D  I  R  E  C  T  I  O  N

16P  E  O  P

17S  T  A  C  K  R  F

 T  V 18 R O C C O 

 E  A  N

19H  O  U  D  I  N  I  D

 T  E

20Z O M  B  I  E

Across

1. An object that appears natural but has been

altered to create a magical effect

3. Magical word

6. A classic coin production routine in which

coins are plucked from thin air and dropped

into a bucket

9. _____________ course in magic - a book

name

10. The Playing card with single pip

11. A famous online magic forum in India

12. A famous brand of playing cards

14. Making an audience look elsewhere while

you perform a secret move

17. A prearranged deck or part of the deck of

cards

18. Magician famous for sleeving

19. Magician famous for his daring escapes

20. An effect with a floating ball

Down

2. A coin sleight which causes a coin to fly upwards

out of your hand

4. It is a false count with a packet of four cards

designed to hide one card

5. A gaffed forcing deck

7. A false transfer is when the magician pretends to

place a coin in his hand. In actuality the coin is

really in the opposite hand

8. Your running commentary as you perform magic

13. Large pocket in the tails of a long tuxedo coat used

to vanish items

15. A shelf hidden behind the magician's table used to

discard items or vanish them

16. Pick any two, eliminate one force

ANSWERS TO CROSSWORD FROM AUGUST/SEPTEMBER ISSUE



Large pocket in the tails of a long tuxedo coat used
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ESTATE SALES & 

ANTIQUE MAGIC

www.hocus-pocus.com
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Curtain Call ...


