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Now with                    magic items

ready to ship worldwide.

“Trust me, it doesn’t get any better than that as far as a card 
revelation goes. Very Highly Recommended.”

Paul Romhany – Vanish Magazine Review

“This is a routine for professionals, by professionals who 
perform for laymen...if you’re looking for a nine-minute 
interactive routine filled with comedy, successes, failures, and 
an unexpected finish that leaves them with a hard copy 
souvenir, your $80 will be well-spent on HEADLINE.”

Danny Orleans, Genii Magazine Review

“I used your Headline trick for my 11th Royal performance 
yesterday and it killed.Totally brought the house down and 
The Duchess Of York (Sarah Ferguson) proudly took it home 
with her after showing it off to everyone!”

Christopher James Dugdale

Get Murray Hatfield’s HEADLINE at MagicTrick.com

Your Next Standing Ovation Is Right Here...

OCTOPALM
Amazing new gel for anti-gravity 

palming ability and miracles at your 
fingertips. Now in stock.

Ring & String
Jay Sankey shares his secrets in 
this awesome collection of 
sleights and routines. The ring and 
the cord can be closely examined, 
before, after, and even DURING 
your amazing performance!

This monster project features 
OVER 2 HOURS of mind-bending, 
hyper visual magic!

Devil’s Tail includes the teaching DVD, plus the perfect 
ring and string props to perform over 25 effects.

Top Tricks &  Picks

www.VanishMagazine.com
http://www.magictrick.com
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FROM THE  
EDITOR

VANISH IS NOW AN APP FOR 
APPLE AND ANDROIDS

Paul Romhany
editor@vanishmagazine.com
www.vanishmagazine.com

For the past year I have been work-
ing hard to get VANISH as an APP in 
the iTunes store and GOOGLE PLAY. 
I am pleased to announce the hard 
work has now become a reality.

If you would like to have all your 
VANISH magazines in one place, and 
at the touch of a button then the 
APP is the way to go. All back issues 
are now available for those who 
want the entire three years as well 
as the ability to now offer subscrip-
tions. Having a subscription means 
every time a new issues becomes 
available you will get notification on 
your tablet or phone. You can buy 
an issue for only $1.99 or a years 
subscription for only $9.99. I am 
having to charge for the APP version 
only of VANISH because it costs me 
money to have it in this format.

The GOOD NEWS is that it is STILL 
FREE as an interactive PDF from 
our website, or you can read every 
issue now on your iPad or computer 
using the Revizzit e-reader at www.
revizzit.com.

The other option is to visit our web-
site and read it as a real time maga-
zine complete with page turning 
sound effects.

With so many ways to enjoy VAN-
ISH I feel all the hard work and 

long hours have been well worth it, 
and now everybody can enjoy the 
magazine in a variety of ways that 
best suits their needs.

The BIG news in the world of magic 
and entertainment is the fantastic 
achievement of Mat Franco who last 
month won America’s Got Talent. 
There were some great magicians 
on this past series and the top three 
did incredibly well. Congratulations 
to Mat for doing what was needed 
and getting magic back on track. 
What he did was a game changer 
for many of us, and he has brought 
respect back to the world of magic. 
The Internet was alive with positive 
comments on his amazing achieve-
ment, and I for one am looking 
forward to seeing what his next 
steps will be. 

We have a great article in this issue 
by Ben Robinson. I’m a firm be-
liever that as magicians we need to 
expand our knowledge with music, 
theatre, classic movies, etc. as they 
have so much to teach us. I have 
always been a huge fan of the Marx 
Brothers, and what a lot of people 
might not know about the great 
comedians from the past is that 
many of them had a good knowl-
edge of all things variety, including  
magic. Ben’s article is what VAN-
ISH is all about. He opens our eyes 
with knowledge and stories that 
we might not otherwise know and 
in the end will help us all grow as 
artists. 

Finally, I can reveal a project I’ve 

been producing for the past six 
months. It’s almost complete but 
you can check out my video magic 
blog to get a sneak preview and find 
out more ...

This project is still on going and 
my aim is to get it finished in the 
next month or so. Working with 
Andrew Gerard on this project has 
been a real eye opener in to the 
world of filming. With his incredible 
knowledge and understanding as 
a performer, creator and producer 
it has been an incredible learning 
curve for me, and I am constantly in 
awe of his amazing talents.

Neal Scryer, as many of you may 
know, is regarded as the Annemann 
of today. His books are probably the 
most sought after in the world of 
mentalism and some are now out of 
print. It’s a thrill to see this project 
evolve of the past several months 
and I’ll keep everybody posted on 
the completion.

Paul Romhany
EDITOR - VANISH
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news
latest ideas • what’s on • keep up to date • stop press

Marlo The Magician makes TV 
appearance on Sesame Street!
Not since Randi appeared on the show 45 years ago has a professional magician been on.

If you have a story or a news related item please e-mail the editor at editor@vanishmagazine.com
We try to keep the news as current as possible and generally this is the last piece we work on prior to the magazine 
going live.

New York’s beloved 
children’s performer Mario 
the Magician (http://
www.mariothemagician.
com) will be making an 
appearance on the current 
(45th) season of Sesame 
Street! 
Mario will be featured in a 
“magic school” segment 
with Murray Monster in the 
episode entitled “If Me Had 
That Wand.” The episode will 
have an original air date of 

October 30, 2014 and will air 
again on 11/4/14, 5/14/15, 
and 7/23/15.

Mario the Magician is 
known for his handmade 
props, slapstick character, 
and a very interesting 
incorporation of electronic 
elements into this show. 
He’s not just a magician... 
he is a true maker, and 
he always aims to inspire 
children to follow their 

creative spirits. Working with 
Sesame Street to create this 
special segment has been a 
highlight of his career and 
life. We believe this may be 
the first time a professional 
magician has appeared on 
Sesame Street since The 
Amazing Randi’s appearance 
on the pilot episode 45 years 
ago!

Woody Allen’s latest movie 
has an intriguing title for 

NEWS

anybody in love with the 
art of magic - “Magic in the 
Moonlight”. 

Thank you to Christina 
Nyman from Luxembourg for 
the following information. 
The plot is set in the 1920s. In 
the opening scene a famous 
Chinese conjurer, Wei Ling 
Soo, is just about to make an 
elephant vanish in front of 
a packed theatre audience. 
The audience is taken aback 

www.VanishMagazine.com
mailto:editor@vanishmagazine.com
http://www.mariothemagician.com
http://www.mariothemagician.com
http://www.mariothemagician.com
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by the performer’s skill and 
dramatic stage presence.

After the show Wei Ling Soo 
removes his oriental stage 
make up in his dressing 
room, and it comes as no 
surprise to us that without 
the crooked moustache and 
the gold and scarlet robe 
he is a proper Englishman. 
His real name is Stanley 
Crawford (Colin Firth), and 
besides being a conjurer 
he is also a sceptic and 
an expert in exposing 
fraudulent mediums. This 
evening he gets company in 
the dressing room: a fellow 
illusionist asks for his help. A 
young, beautiful clairvoyant, 
Sophie Baker (Emma Stone), 
has wrapped a wealthy 
widow and her son around 
her little finger in the south 
of France.

The two magicians travel 
together to the French 
Riviera. Sophie conducts 
séances where the spirits 
knock on wood and candles 
are floating in midair. 
Stanley is both troubled and 
enchanted by Sophie’s “gift”. 
He, the foremost debunker 
of spiritual miracles, is it 
possible that he could have 
been wrong all his life? 

As the plot thickens the 
question is who is deluding 
whom. It will be revealed in 
due course - but not before 
the main characters have 
entangled themselves in 
a web of adorable Woody 
Allenesque whimsical 
romantic complications.

Magic in the Moonlight is 
released on 25 July in the US, 
on 28 August in Australia and 
19 September in the UK.

LUBOR FIEDLER (1933-2014)

Magicial inventor and all around genius 
Lubor Fiedler died on September 3, 2014. 
He was 81 years old. He was known for 
some of the most creative and fun magic 
ever produced, some of which made it into 
toy stores and departments stores all over 
the world under th Tenyo brand.

Born in Brno, Czechoslovakia Fiedler was 
raised in a middle class family. His father 
worked in a bank, but after World War 
II his family lost a lot of money after the 
Communists introduced a new currency. 
Lubor was given a job by the state drilling 
for coal for 18 months before eventually 
ending up working in a chemical factory. 
Lubor moved to Vienna to escape commu-
nist Czechoslovakia leaving his wife and 
daughter behind in Czechoslovakia. He did 
not see them again for 15 almost years.

While in Vienna, Lubor was selling magic 
tricks to the public on the streets and at 
the entrances to supermarkets in order to 
make ends meet.

Fiedler’s creations include Gozinta Boxes, 
the Dental Dam trick, Red Hot Wire and 
many more. He has created many success-
ful effects for Tenyo.
Lubor Fiedler resided in Spittal, Austria.
His inventions also include: Parabox 
(1993), Invisible Zone (1995), Krazy Keys 
(1996), Impossible Pen (1997), Antigravity 
Rock (1998), Phantom Clock (1999), Blue 
Crystal (2000), Gozinta Boxes, Lubor’s Lens, 
Royal Fantasy, and many more.
An incredibly talented and creative being. 
His equal may not come in our lifetime.

www.VanishMagazine.com
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Teller not only wins an 
injunction against a 
Belgian magician, but also 
a lot of money.

Raymond Teller (famous as 
the silent half of magician 
tandem Penn & Teller) has 
scored a new success in his 
legal battle with Belgian 
magician Gerard Dogge, who 
once posted a YouTube video 
of an illusion called “The 
Rose & Her Shadow” and 
offered to reveal the secrets 
for $3,050. A federal judge 
has now issued a permanent 
injunction and slammed 
Dogge with a whopping 
$545,000 penalty.

In March, Teller became 
possibly the first magician 
in the United States to 
prevail in a copyright claim 
over a stolen trick. He had 
registered his own “Shadows” 
trick as a pantomime with 
the Copyright Office in 1983. 
The trick involves a magician 
taking a large knife and 
stabbing it forward as leaves 
and petals of a rose’s shadow 
on a screen get severed from 
the stem and fall downward.
U.S. District Judge James 
Mahan ruled that the “the 
observable elements” of both 
Teller’s trick and Dogge’s 
trick appear “identical to an 
ordinary observer,” even if 

the methods vary.

Zubrick Magic & Illusion 
announces next headlining 
engagement on Guam.

(Press Release) — Zubrick 
Magic & Illusion is thrilled to 
reveal their next headlining 
engagement scheduled 
to premiere next year at 
the luxurious SandCastle 
Dinner Theatre, a division 
of the Baldyga Group on 
the island of Guam. This 
announcement comes 
nearing the completion 
of a successful 7 ½-year 
run as the headlining 
entertainment at the 
SandCastle Saipan.

Since 2007, Chris & Ryan 
have co-produced and 
headline “The Magic of 
Saipan” at the SandCastle 
Saipan located inside the 
Hyatt Regency. The island 
of Saipan is located in the 
Northern Mariana Islands 
and is a premier vacation 
destination for many 
Japanese, Chinese, Korean 
and Russian tourists. Their 
show was selected as “Best 
Show on Island” for seven 
consecutive years running. 
Chris & Ryan, having 
performed over 4,000 shows 
in Saipan, thrill and excite 
audiences from all over the 

world. (That’s over 68,000 
costume changes!)

Beginning in April of 2015, 
Chris & Ryan will be the 
featured artists and star 
in the SandCastle Guam’s 
gorgeous 500-seat dinner 
theatre for the next five 
years. Their show will entice 
international audiences from 
the moment they step on 
stage until the final curtain 
falls. From intimate sleight-
of-hand to stunning grand 
illusion, this magical duo 
guarantees to deliver even 
greater adventures in a world 
filled with mystical illusion 
and intoxicating magic.

Although the details of their 
new show in Guam have yet 
to be unveiled, Chris & Ryan 
have been collaborating 
with Baldyga Group’s 
Director of Entertainment, 
Mr. Chuck McCarroll, 
and the show’s Artistic 
Director/Choreographer, 
Mr. Christopher Childers, 
to create a breathtaking 
performance. “It was an easy 
decision to bring Zubrick 
Magic & Illusion to Guam,” 
says Mr. McCarroll, “Their 
performance has grown 
leaps and bounds during the 
last 7½ years on Saipan and I 
look forward to seeing their 
continued success on the 

Guam stage!” A sneak peek 
inside the pre-production 
meetings uncovers a show 
that will feature Chris & 
Ryan’s unique theatrical style 
reminiscent of the legendary 
Las Vegas showmanship 
from years gone by.

Jail Warden Where Blaine 
Performed Act Is Fired

The warden wasn’t laughing 
at David Letterman’s “Top 
Ten List.”

The boss in charge of The 
Tombs was fired over the 
David Blaine magic show for 
inmates — because the city 
Department of Correction 
commissioner was furious 
it became the butt of jokes 
by the late-night funnyman, 
sources told The Post.

Commissioner Joseph Ponte 
gave the ax to Warden 
Antonio Cuin on Tuesday for 
allowing Blaine to give a free 
Houdini-like performance 
to some of the city’s most 
dangerous inmates. Tickets 
for Blaine’s shows usually go 
for $100 a pop.

“Ponte was pissed about 
the magic show publicity 
and that it was on David 
Letterman,” a correction 
source said of the 

www.VanishMagazine.com
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Phil WiLLMARTH (1931-2014)

Willmarth’s father gave him a magic book by Will Lindhorst which hooked him on magic. 
He owned an advertising and marketing research company and performed as a part-time 
professional magician starting in 1959.

Willmarth served as the Asst Editor (1980-1992) and Executive Editor (1992-2007) (Parade 
Editor) of The Linking Ring. He was also editor of The Linking Ring from 1993 - 2005.[1]
He was a member of I.B.M. Ring 199 (Raleigh, North Carolina), I.B.M. Ring 326 (Burbank-
Glendale-Eagle Rock-Pasadena, California), I.B.M. Ring 2100 (The Universe), the Society of 
American Magicians, and the Magic Circle (MIMC with Gold Star).
He was author of several books and published many by other authors.

The following is a tribute by Aaron Smith.

Phil Willmarth dedicated his life to the magic community. He was generous with his time, 
his experience, and his candor.

Before speaking with Phil for the first time in the mid-nineties, I had already marketed 
several individual magic products and a handful of booklets. I was certain the writing 
was top-notch. Phil asked me to send him my two, most recent items for review. After he 
received them, I called him on the phone to ask if he had a chance to look at them.

He said, “Oh yes, Mind Leaper is fantastic!” He told me he stayed up past midnight playing 
with the gimmick. He couldn’t go to sleep with all the ideas running through his head. 
“Then I read the little book you sent me,” he said, “and it put me right to sleep.”

Ouch! It hurt in the moment, but Phil walked me through what I did wrong and what I did 
right. Through his brutal honesty over the years, he taught me how to write magic tricks 
and articles—an art all to itself. He became a mentor and a friend.

As I developed as a writer, Phil would call me from time to time to help him on projects. 
The largest was The Linking Ring tribute issue for Brother John Hamman. I remember Phil 
telling me he wanted the cover to be in black and white as it was “more fitting” for Brother 
Hamman. This was a major gesture indicative of Phil’s respect for John. The cover had 
not been black and white since The Linking Ring switched to color many years ago. The 
tribute, however, became an obituary. Brother Hamman died before we completed it. Phil 
and I cried together over the phone as we discussed the article.

One of the last times we spoke, I told Phil that whenever he calls it brightens my day. He 
said, “You need better days.” I will miss him. Rest in peace, Mr. Willmarth.
---------------------------------
Aaron Smith is a magic creator, writer, illustrator, and owner of The Magic Depot, located 
at http://themagicdepot.com

performance, which was 
exclusively reported by The 
Post.

“He fired the warden at 
Manhattan Detention 
Complex.”

Letterman devoted his 
famous “Top Ten List” on 
Aug. 26 to Blaine’s show at 
the infamous jail in lower 
Manhattan, known as The 
Tombs.

The list, titled “Things 
Overheard At David Blaine’s 
Prison Magic Show,” poked 
fun at the Department of 
Correction.

Magician Dynamo is 
heading on his first ever 
UK tour – which will 
include FIVE nights at the 
Manchester Apollo next 
year.

He’s walked on water, 
levitated above the Shard, 
walked down the LA Times 
Building, predicted the World 
Cup outcome and taken a trip 
on the side of a bus.

But now he’ll be taking on his 
biggest challenge to date, as 
he takes his unique brand of 
street magic to the stage for 
his first ever live tour.

Following the announcement 
of his last ever series of 
Dynamo: Magician Impossible 
for Watch, Dynamo will now 
delight fans on stage.

Dynamo said of his new 
venture, “After four series of 
Magician Impossible I was 
ready for a new challenge 
and for a long time I have 
wanted to take my show to 
the stage. I am hoping that 
like I did for magic on TV, I 
can reinvent the live magic 
show and produce something 
fans have never seen before. 
This is something I have been 
working towards for the last 
20 years and I can’t wait to 
amaze audiences what I have 
in store for them”.

www.VanishMagazine.com
http://themagicdepot.com
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PROJECT

Shot in crystal clear hd LIVE PERFORMANCES

For 15 years 
Stephen Leathwaite 
has dedicated himself 
to creating one of the 
most beautiful passes 
there has ever been.

stephen will teach 
YOU how to execute 
his butterfly pass.
includes 10 other 
incredible passes and 
15 tricks, variations 
and tips.

In Depth TUITION

BY STEPHEN LEATHWAITE

AVAILABLE AT YOUR FAVORITE MURPHY’S DEALER

&

www.VanishMagazine.com
http://www.murphysmagic.com
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Don't take chances with the impact of your magic, be in total 
control with the GT Speedreader Marked Deck system.

Contact Murphy's Magic Supplies

FASTER,
EASIER 

& SMARTER
MARKED DECK

Available in 
Red & Blue

A
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m
es

 H
ow
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ls

Markings hidden 
in plain sight

Learn many 
professional 

techniques of how to 
best use this tool in the 
GT Speedreader DVD

Read secret markings in 
a fraction of a second

www.VanishMagazine.com
http://www.waltonmagic.com
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Each issue we will be offering a chance for readers to win prizes. Each correct answer we receive will be in the draw 
to win one of the prizes below. This competition will finish on November 20th and winners will be notified by e-
mail and via our FACEBOOK page -www.facebook.com/VanishMagazine
Last issues winner of The Birthday Card Deck was Aron Robinson 

AMAZING PRIZE PACKAGE TO BE WON 

An open prediction routine that is versatile and 
perfect for the close-up mentalist and magician.

We are going to make it EASY to WIN - just email 
us your name with the answers to the following 
questions and you will go in the draw to win this 
great prize. 

1) who is Dream Prediction Elite by?
2) The name of the feature artist (cover story) in this 
issue of VANISH
3) Name one of the acts in Nick Lewin’s column Red Hot 
Acts.
4) Name ONE of the tricks reviewed in this issue.

COMPETITION RULES
Entries close on November 20th 2014. The prize is 
drawn at random and winner will be notified by email.

REMEMBER it’s FREE to enter, just answer the questions 
and email me at editor@vanishmagazine.com with your 
answers.

DREAM PREDICTION ELITE
By Paul Romhany

You place an envelope containing a prediction in full 
view of your audience. A spectator can hold or place 
the prediction on a table. (The envelope containing the 
prediction has a clear window so the prediction can be 
seen in the envelope the ENTIRE TIME!) 

Next, you ask your spectators to name ANYTHING! And 
this means ANYTHING. ( Lottery numbers, Names, Des-
tinations, Dreams or anything that suits your presenta-
tion) 

Upon opening the envelope the spectator reads the 
prediction out loud and EVERYTHING matches 100%.
The prediction is given to the spectator to keep as a 
reminder of the moment you predicted their deepest 
thoughts... 

EASY TO DO!
NO STOOGES!
NO PRE-SHOW!
NO FORCING!
100% RELIABLE!
100% ACCURACY!
CUSTOM MADE GIMMICKS!
CUSTOM MADE NOTE PAD!
INSTRUCTIUONAL DVD!
DVD - Includes: Handling, Routines, In-Depth Ideas & 
Live Performances!
Includes everything you need right out of the box!

“DREAM PREDICTION ELITE is the realization of true 
amazement in your audiences reactions. This is PURE 
GOLD - A REAL WINNER”- Banachek 

“This is the ONLY Confabulation set-up I use in close-up 
situations - the quality of the envelopes and the wallet 
is top notch. Highly recommended!!” - Keith Barry

www.VanishMagazine.com
http://www.facebook.com/VanishMagazine
mailto:editor@vanishmagazine.com
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THE MILLION DOLLAR MAGICIAN

Mat Franco 
wins the 

worlds 
most viewed 

talent 
contest and 
his life just 

changed 
forever.

As the world discovered two weeks ago magic can be hip and relevant again and has a place in the world of entertainment. Mat 
Franco won the largest talent show in the world viewed by millions of people. He is, without a doubt, the biggest thing to hap-
pen to magic in quite some time. His career has taken an amazing turn and right now he is the busiest magician in the world. I 
was able to sit down and talk to his mentor Jeff McBride who shared such valuable insight in to why he feels Mat took the top 
prize.

Paul - You have been acknowledged as one of the greatest influences and teachers of modern day magic. Mat said you were one 
of his early influences and a mentor.  How have you been working with Mat?

What it takes to win America’s Got Talent:

The  Million Dollar Magician
An interview with Jeff McBride who is Mat Franco’s teacher and mentor

www.VanishMagazine.com
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The more I study 
magic the more 
i believe in 
the power of 
personality

Jeff – Mat first saw me on The World’s Greatest Magic on televi-
sion where I did my mask act and my card manipulation rou-
tine. He was interested in magic enough to get my VHS tapes 
and start working on manipulation.  He came to the Magic and 
Mystery School in Las Vegas as one of our youngest students, 
when he was 12.  Usually we only work with teens and up, 
but he showed so much promise that he came as one of our 
youngest students, and we stayed in touch over the years and 
he attended a number of my workshops and Master Classes.

It was a few months before he won AGT that he got in touch 
with me and told me about how he was entering this contest 
and asked if I had any advice for him. We started to go back 
and forth a bit and really I was just very encouraging. Most all 

the ideas and presentation on the show, his recent work, I can 
take no credit for. His recent work was just brilliant- especially 
the way he made his performance choices, and ultimately, 
they were excellent choices because he won the million dol-
lars.

P – People online are saying his personality played a big part.

J – The more I study magic the more I believe in the power 
of personality. I’m a student of Juan Tamariz. I’ve attended a 
lot of his lectures where he talks about his Pyramid Lecture. 
In this he says the base of every performance is the persona. 
The Personality.

The second tier is the ‘effect’.  What kind of an effect does it 
have on the people as an  audience as well as the magician.
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mat had all of 
these things 

in equal 
measure from 

Persona, 
Effect, 

Emotions, 
Method, and 

PResentation.

Third is the method. Mat used very interesting 
methods to accomplish his effects.
The next rung up from that on the Pyramid is 
emotions. Mat tapped into the emotions of the 
judges and the home audience watching on 
television as well as the audience watching it 
live.

Finally, there is the presentation. In Tamaris’ pyra-
mid model, presentation is at the pinnacle.

Mat had all of these things in equal measure from 
Persona, Effect, Emotions, Method, and Presen-
tation. All of them were very well thought out, to 
give his magic a very immediate, live, personable 
and accessible feel to it… not to mention, to the 
lay audiences, totally impossible. I had people 
asking me everyday about that cell phone trick.

P – Is the trend in magic changing?

J – There was a trend a few years back for the ma-
gician in the post-David Blaine days to be mysti-
cal and kind of detached and distant. Then the 
pendulum swung to really kind of madcap zany 
comedy magic. What Mat did was find a persona 
that was able to create powerful magic but not 
distance the audiences, but rather, to bring them 
closer to him. I think he’s going to set a trend for 
magic to be presented more from the heart than 
from the head, or, as in the old days, from the 
groin.

P – What are all the people going to do now who 
have the tattoos all over their bodies?

J – Well there was a real push to be edgy edgy 
edgy.  And then, people go counter to the 
trends, and catch our attention.  Mat is sharp 
and it’s not distancing but very friendly and his 
winning personality will win the audience over.

P – His choice of doing close-up magic was an 
interesting choice.

J- This is going to be a breakthrough and I hope 
magicians understand he is neither a close-up 
artist or stage artist but a television artist. 
He’s playing the cameras very well, and he didn’t 
leave that stage naked. When he was down front 
doing Out Of This World that stage was filled 
with people. 

P – Let’s talk about the use of a camera in a stage 
setting.

J – The camera and the screen have changed 
everything. Most people consume 80-90% of 
their magic with tiny YouTube clips. The screen 
is tiny and as we learn from Paul Daniels, who 
was an innovator of TV magic back in the 80s, 
the close-up of an elephant and the close-up 
of a mouse are the same size on the screen. 
What we learn from another innovator of tele-
vision magic, David Blaine, is that the response 
of the audience is as important as the effect in 
the magician’s hands.  The emotional response 
of the effect is supporting the emotions. You 
have to have a powerful personality, strong 
effects. On television methods have to be bul-
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let proof. Bravo to Mat Franco for not using any camera 
cheats, which can’t be said for a lot of television magic. 
I understand why, because people watch these things 
again and again and again, which wasn’t the case when I 
was growing up. You’d watch the show once and that was 
it.  We didn’t have the slow-mo. and people who are inter-
ested in picking apart the methods can now go through 
frame by frame. When you have an effect like Out of This 
World, where there aren’t any sleights, you can play that 
thing in slow motion and there isn’t anything to see. So 
he chose material that was very very telegenic, it looked 
very good on television. What I was learning when I was 
out on “The Illusionists” tour, (and I did write an article for 
VANISH called “The Day Everything Changed,” which was 
about my experiences touring South America when the 
magicians were on stage or when they moved in to the 
audience,) people who were two feet away from the 
magician would watch the screen which was 100 feet 
away. The image on the screen was more powerful, it 
has more light emitting from it, and it is sweeter and 
sexier than live.  I’ve put myself to the test when go-
ing to concerts telling myself I would not watch the 
big screen but only the performer. Again and again 
my eyes drifted to the big screen. 

Close-up artists like Juan Tamariz and Rene Lavand 
have proven again and again that well shot camera 
work can play in a large theatre.  Another example is Lu 
Chen from China- a considerable part of his live show is 
live close-up with a camera. I have a friend named Greg 
Gleason who has a massive illusion show, even produc-
ing a helicopter, but he gets a standing ovation for his 
single deck of card show that he does in large theatres. 

If people want to learn more about this, Jamie Allan has a 
DVD out called “Pack Small Play Massive,” which is about 
his revelation about being a stage illusionist, and getting 
on the cruise ships and blowing people away with close-
up work that is well shot with a camera.  

We have a lot to learn, as there is no one kind of magic 
anymore. Your magic has to adapt to the medium you 
are playing. There is a challenge if you don’t have cam-
era support and you have to play to a large theatre.  
You have to have old school large hall training. That’s 
where a lot of magicians growing up in the YouTube 
age will suffer. If they don’t have the camera support 
and they’re on the big stage and don’t have classical 
theatrical training, their magic is going to suffer.  

In my generation we would spend a couple of thou-
sand dollars on a Sub-trunk and a Zig-Zag but there’s 
a whole generation that is coming up now, and they 
will get a high definition camera and Final Cut Pro.  
There is a difference now in the technology and 
where it is placed within magic.  The performer these 
days is very smart to invest in good cameras and edit-
ing software and now I think more magicians in the 
modern magic are spending less time going to the 
theatre and more time learning the editing software. 
I’m not saying it’s good or bad it’s simply a choice.

Magicians will learn that it takes stage training as 
well as balance of keeping up with the technology 
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The magic 
was very 

immediate, 
it was 

happening in 
the now. It 
didn’t look 
like ti was 
something 

canned.

for media magic.  Like I said before the 
magic has to fit the medium.

P – Wonderful advice Jeff. One of the 
many things that impressed me about 
Mat was the way he used the judges. He 
didn’t use them as spectators but rather 
participants.

J - One of the things that we teach at 
The Magic and Mystery School is how 
to transform objective witnesses into 
subjective participants.  Audiences are 
‘audio’, spectators ‘spectate’ but partici-
pants ‘party.’  They are part of the action. 
The judges weren’t watching some kind 
of canned performance. They weren’t 
watching something that was rehearsed 
for years and years, like a traditional 
magic act with doves that can happen 
in a vacuum.  Mat’s act depended on 
the interaction, action and reaction of 
the judges. He even wrote some of the 
script with them inside of the action so 
they were actual characters in the story 
deck he was creating for them.

The magic was very immediate, it was 
happening the now. It didn’t look like 
it was something canned. There is a big 
difference between playing the moment 
and just delivering a packaged routine. I 
think many of the performers delivered 
something they rehearsed in their hall 
or something they’ve done for years 
and years and presented it to the judg-
es. What Mat did was write the judges 
in to the script and involve the judges. 
This was risky if the judges didn’t like 
what he was doing because they could 
have thrown everything off and reacted 
negatively. Look what David Letterman 
used to do to magicians. He slaughtered 
them. He subjected them with his per-
sonality and love for playing high status 
trumping every move or motion of the 
magician. I think the only performers 
who ever looked good on his show were 
Penn and Teller. 

P – Do you know how far in advance Mat 
has worked everything?

J – They work the performers very hard 
to create the entire season. I’ve had a 
number of my students on the show in 
the past and there is a lot of pressure to 
produce.  From what I hear, if the pro-
ducers like you they give you a budget 
and time to deliver these things.  Often 
on these types of shows, to create dra-
ma, they put pressure on to a perform-
er until they snap.  We tend to think of 
these shows as reality shows, but they 

are filled with just as much illusion and 
manipulation as a good magic show. 

P – I know I couldn’t handle that pres-
sure.

J – You’ve got to give Mat a lot of credit 
for being personality forward. He didn’t 
throw a lot of props and money in front 
of himself. In the past on AGT the ques-
tion was always what have you got that’s 
big?  I think what they found out is that 
if they kept that up they wouldn’t get 
magicians to go up anymore. I’ve heard 
stories of them on camera trying to get 
magicians gossip against each other 
because maybe that will create drama.   
There’s more manipulation going on 
in these shows than a Korean Magic 
School.

P – Finally what advice would you give to 
somebody who was thinking about go-
ing on a show like this?

J – I can give you the advice that I learned 
from Luis De Matos when he was creat-
ing television magic. He sat down and 
watched EVERYTHING.  He watched the 
history of television magic from the very 
beginning of the first series of televi-

sion magic from the United States and 
Europe. He’d watch every Paul Daniels 
show, David Nixon show, he watched 
everything. He watched and saw what 
worked and what wouldn’t work. Just 
because camera close-up magic worked 
on this year’s AGT doesn’t mean it’s go-
ing to work on next year’s.  They might 
be going for something different, a dif-
ferent trend. We don’t know.

What we do know is that performers who 
make a splash in the media impact the 
presentations of all magicians around 
the world. When Doug Henning came 
on the scene, many magicians started to 
copy that style of magic. When Copper-
field came on the scene, he changed the 
way many performers would approach 
illusions.  When David Blaine came on 
the scene everybody took off their tail-
coats and started to wear black T-shirts.  
It gave them an excuse not to script any-
thing.  Criss Angel influenced a lot of the 
look of the last generation of magicians 
and Mat will now influence the modern 
magician. All of a sudden it’s cool not to 
have tattoos up and down your arms. 

P – It was such a positive thing to happen 
in magic for a long time

J – Yes, it was and you ask yourself “why?” 
The largest demographics of magicians 
are enthusiasts, hobbyists, and mostly 
close-up and stand-up workers. If a ma-
gician that won was a grand illusionist 
then the demand in the market would 
be for grand illusion shows, which there 
are so few of. Because a very savvy 
stand-up close-up and skilled magician 
won the show, the market will demand 
card magic. Now, there might be a huge 
resurgence for the love and respect of 
card magic.

P – Thank you so much Jeff, for your time 
and please pass on our very best to Mat.

Thank you to Abbi McBride for help-
ing edit this interview so we could get 
it out in time for this issue of VANISH. 
To find out more about The McBride 
School of Magic & Mystery check out 
the advert in this issue.
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Jeff McBride’s

The next step...

Modern Magic Mentors

McBride’s Magic
& Mystery School

Online
Learning

For classes and skype sessions contact
Abbi McBride:     (702) 450-0021spinner@mcbridemagic.com

Showtime in the Media Room Personal training from masters

Members-only magic shop

the Las Vegas Magic Nightclub

20 Years At The Forefront Of Magic Education
Jeff McBride’s Magic & Mystery School is the ultimate resource 
for learning the technique, philosophy and business of magic! 
Helping magicians grow and succeed is at the very core of our 
educational philosophy, and it’s what we do year after year, 
class after class.

Thousands of magicians have attended our classes, workshops 
and events, and our students have won competitions at nearly 
every major magic event. Join us soon for a unique education 
experience in the art of magic - in person or online!

Las Vegas
Events & Seminars:

Broadcasting live from Las Vegas 
every Monday at 7pm PST, our 
interactive webcast features 
segments created by our faculty, 
staff and celebrity guests. Over 
100 archived episodes explore a 
variety of issues important to 
pro fess iona l  and amateur  
magicians alike.

Featuring only the highest quality 
streaming video lessons, our 
Virtual Magic School is the perfect 
platform to learn on your time and 
at your speed. Join the Locked 
Room classes for real-time 
lectures and workshops with our 
team of master magic educators.

We believe everyone should have 
the opportunity to follow their 
dreams and our scholarship 
program provides need-based 
financial aid to qualified students. 
Find out if you qualify or make a 
contribution to help other students 
enjoy our unique program.

Study time in the Secret Library Tobias in the Studio Theater

Larry Hass in the Great Room

Scholarship Program
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Mentalism Master Class
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Magic & Meaning
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Hypnotic Wizardry
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3-Day Master Class
March 22nd–24th

Magic for
Speakers & Presenters
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Medicine and Magic

CME Seminar
June 12th–14th

3-Day Master Class

Focus on Street Magic

The world’s most prestigious
school of magic.     --  BBC-TV

http://www.magicalwisdom.com

Mystery School Mondays

Online Education
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TIPS FOR 
PROFESSIONAL 
cLOSE-uP MAgIcIANS 10THE

TOP

 Every magician get’s 
annoyed when they are entertain-
ing a group and are at the climax 
of their highly original Ambitious 
Card routine only for everyone to 
turn away for a canapé. My solu-
tion is to arrive early and have 
a word with the people walking 
around with them, show them a 
quick trick or two and ask them to 
avoid your groups when they see 
you performing. This is a brilliant 
tip that saves no end of annoy-
ances.

Canapés1

I’ve been a professional magician 
for so many years now and in that 
time I’ve had countless discussions 
about the art (whether or not it’s 
an art is a huge topic by itself ) of 
magic, the tricks and the business 
of magic. Every once in a while I’ll 
mention to another magician a tip 
or a give a problem to a solution 
and when they acknowledge that 

they’d never thought of that I real-
ise I’ve probably learnt more over 
the years than I thought. So, here, 
for free is my top ten tips for pro-
fessional table/close up magicians. 
Some are obvious and common 
sense, some are not. Particularly if 
you perform at weddings, parties 
etc. They won’t make you a better 
magician, but they will make life 
easier and your magic more enjoy-
able for you and your audience. If 
you use any of these or think they 
might be helpful, or if you have 
any others I can add to the list, let 
me know through all the available 
social media channels.

Alan is a 
professional 
magician based out 
of the UK

THESE

TIPS WILL HELP YOU

TREMENDOUSLY

BY ALAN HUDSON

10 TIPS FOR PROFESSIONAL CLOSE-UP MAGICIANS
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 How many times have 
you turned up for a job 

and there are a LOT less people 
than you expected. Most profes-
sional magicians are good at 
estimating the right length of time 
for a number of guests (I’d say ap-
prox, 40 guests = 1 hour, 80 guests 
= 2 hours on average). However, 
sometimes (and not through the 
fault of anyone in particular), you 
can go to an event that you have 
maybe been booked for around 
2 hours only to find that there are 
a lot less people there than you 
expected. My solution – start a 
Notes file on your IPhone (most 
pros seem to favour the IPhone for 
some reason. Other phones will 
work fine I imagine. Although they 
won’t look as cool) with a bunch 
of tricks that is not normally in 
your A-List set but you can do at 
a moments notice. This has saved 
me so many times. For instance, 
Card Warp and Sneak Thief with 
business cards are both great ef-
fects that I don’t normally do but 
I definitely use them when I’m in 
this situation.

It’s not unreasonable to 
ask for payment on arrival. Many 
magicians think that invoicing 
after the event is the professional 
thing to do. In actual fact, for most 
private parties and weddings, pay-
ment on the day or in advance is 
THIER preferred method (this is dif-
ferent for some corporate events, 
although I still get paid in advance 
through the bank for about 95% 
of mine). Asking for payment on 
arrival means they can relax that 
they don’t have to carry around 
a wad of cash and also that you 

I’ve tried lots of differ-
ent styles over the years 

and one thing I’ve found out is 
that you can’t really go wrong with 
smart. I also perform in comedy 
clubs and cabaret evenings and 
I’ve recently discovered that smart 
is also best for these things too. I 
sometimes wear smart jeans for 
comedy events if I think it’s right 
for the situation (for instance a 
comedy club above a pub etc), but 
years ago I tried this at a corporate 
event and it did get mentioned. 
Never again. For corporate events 
and weddings, a suit is almost 
always best.

Notes

Payment

Dress Smart

2

3

4

don’t get caught out should that 
person have to dash off or are 
in the middle of something else 
when you have finished. Early on 
in my career I would constantly be 
performing at a wedding break-
fast only for the speeches to start 
unexpectedly early. I then had to 
wait for up to an hour to get paid 
because I didn’t ask for payment 
on arrival.

 As a magician, we tend 
to learn a lot of card 

tricks and we like them. Love them 
even. A lot. Much more than any 
other person in the world – unfor-
tunately. The average person will 
enjoy a couple of great card tricks 
as long as they are peppered with 
other close up miracles. Use other 
objects – mobile phones, money, 
rings etc. Switch it round. Just 
because you love that 10 phase Oil 
and Water routine, doesn’t mean 
your audience will. And it’s not 
about you, it’s about them. Don’t 
be selfish and you’ll find audiences 
respond to you better.

Card Tricks5
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 If I ever book another 
magician for a job and he arrives 
late or arrives in a sweat because 
he didn’t expect that the M1/
M25 etc wasn’t going to be really 
busy at 6pm on a Friday, I tend to 
not book them again. It doesn’t 
matter how good their ring and 
string routine is, I’ll always book a 
magician that arrives in good time. 
My usual rules are at least one 30 
mins extra for every 1 of travel. 
For instance, 2 hours travel time 
(according to Google maps with 
travel switched on), allow 3 hours. 
Even then I often set off early. I’m 
much happier sat in my car in a 
hotel car park reading a book for 
a few hours than I am to arrive 1 
minute late.

Don’t make weddings 
the end goal. If you per-
form at lots of different 

types of events you are more likely 
to be better equipped at a wed-
ding when you do one. I perform 
at comedy clubs and do my own 
show at Edinburgh Festival which 
gives me a chance to come up 
with new material, see a lot of oth-
er shows and meet other perform-
ers to get inspired. This means I 
don’t get bored. I never want to 
be one of those guys that’s been 
doing the same tricks for 20 years 
and it shows.

One big problem magi-
cians have is getting 

people to remember their name 
in the future (so they can hope-
fully get booked for future events). 
My solution to this is to do lots 
of tricks with my name attached. 
For instance, in my fork bending 
routine, I will put my name on 
one side and ask them to sign 
the other. My envelopes have my 
sticker on etc. There are hundreds 
of things you can do and it’s all 
beneficial to the audience. People 
love to take home magical objects 
– the fact that it’s got your name 
on is just a bonus for you.

Arrive Early

Weddings

 Souvenirs6

7

8

  Magicians will some-
times ask me if I want a 

job. When they tell me the details, 
it can sound horrendous with the 
reply “sorry mate, it’s what the 
client is asking for”. Most people 
don’t book magicians everyday 
and need guidance. Don’t be 
afraid of annoying them or risk 
losing the booking by not simply 
saying yes to everything. People 
appreciate a bit of guidance. For 
instance, if they are having a pri-
vate party for 10 people and they 
ask me to do reception drinks and 
then between the courses, this is a 
terrible idea. I would take over the 
whole evening – they wouldn’t get 
a chance to speak. This is where 
I suggest a 40 minute close up 
show, straight through either be-
fore starters or after coffee. People 
love to be guided by someone 
who knows what they are doing.

Offer Advice9

If you are constantly 
just taking pictures 
of empty dining 

tables and using the witty title 
‘My office for the evening…’ you 
are just annoying people. No one 
cares. I’m not saying I get it right, 
but I’ve found that the people 
that do this type of thing have 
the least followers (unless they 
follow 10,000 people themselves 
and then pat themselves on the 
back because they have 10,000 
followers. Or they’ve just bought 
some). Also, constantly just asking 
if people are wanting a magician is 
pointless too. If people are follow-
ing you, they like you already (I 
assume). Try to be funny and crea-
tive. Maybe film a few tricks and 
put them up. Take a few pictures 
when you’re out and about. Think 
about how people you enjoy to 
follow do their twitter. Do you like 
to follow anyone that just brags 
constantly? Do more interesting 
things than just saying that you 
are performing at another wed-
ding. Like I say, I’m not sure I get 
this right myself, if you want to see 
mine, my twitter is here

So there you go. Hudson’s top tips. 
Like I said, if you have any unusual 
tips that get help the other #work-
ers – send them in. Good luck out 
there. It’s not easy

twitter.com/alanmagician
facebook.com/alanhudsonmagic
http://www.alanhudson.net

 Social Media10
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THE CONFUSING MAGIC TRICK
DAVID GABBAY

Magic is a unique and robust practice, full of 
artful moments that can have the power to 

emotionally move people.  So much occurs in 
magic and so much has yet to happen, as it cannot 
be contained by any specific medium.  There 
are so many plots, so many effects; one would 
think no two magicians would ever perform the 
same effect.  However this is far from the reality.  
Sometimes we preform similar effects, because 
of all the thousands and thousands of tricks that 
are out there, only a small percentage are worth 
pursuing.  Why is this?  Because magic, that is well 
constructed, in an elegant fashion, fooling to the 
human mind, and a bunch of other restrictions, is 
hard to create.  Tricks are everywhere, and there 
are a bunch of new ones every week.  But are they 
really so great? And are they really so “new”? All 
tricks will fool, that is what they were designed to 
do after all, but knowing what will also entertain is 
where a great deal of our effort should lie. Easy to 
follow and wonderfully beautiful routines is where 
the real magic lies.

Magic, at its very heart must be crafted with 
simplicity in mind.  After all, real magic would just 
happen, effortlessly.  Simplicity of effect is key and 
I think this applies to plot and method, most of 
the time.  Of course the layering of many simple 
methods, producing a cancelling effect is the 
key to creating a robust fooling methodological 
backbone.  The individual parts however must 
be simple.  The less words it take to explain what 
happens in a trick the better, usually.   Maybe it is 
an experience only unique to me, however recently 
I have seen a shift to more complex, convoluted 
magic effects than ever before.  Card effects that 
have no end, a flurry of coin tricks that just make 
you feel empty inside, and a multitude of ACAAN 
effects that are anything but the Holy Grail. Maybe 
I have a short attention span, but I can barely 
follow what’s going on. In many long convoluted 
effects these days, I feel lost, and even though the 
magician finally figured out what word we were 
all thinking of, the journey to get there took more 
phishing than Moby Dick.

I’ve seen many newer Red Hot Momma/Chicago 
Opener type effects with a bewildering endless 

number of multiple phases and resets.  The back of the 
selection turns from red to blue to red to blue to red, then 
the deck changes color, then the selection changes back 
to blue, then instantly all the cards turn blank, and so on 
and on it goes.  Less is more.  As magicians we love this 
stuff, but for regular laypeople, I don’t believe all of these 
phases and shifts and changes really help.  Rather the 
multitude of phases induce confuse.  I have worked with 
Chicago Opener for a while and have found that only small 
variations on the original presentation are always the 
best.  Straightforward and possessing that perfect one two 
punch combination; it has the perfect memorable twist 
and all the moments that make it a robust card effect.  If 
you don’t preform it, I suggest you give it a shot.  It is so 
beautifully elegant, easily to follow, and has just the right 
hint of suspense to make it a true winner.  Kudos to Al 
Leech. 

THE CONFUSING MAGIC TRICK
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DAVID GABBAY
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David creates highly 
original effects that 
are perfect for the 
working magician. 

THAT OLD ADAGE THAT ONE

SHOULD BE ABLE TO ExPLAIN  WHAT HAPPENS

IN THE EFFECT N ONE OR TWO

WHAT THEY ARE SAYING ...
I saw David Gabbay a couple of times at 

the Magic Castle - my husband and I always 

have a great experience going there - and 

he is an amazing performer ... not only his 

magic / close up tricks blew our mind but he 

is also really funny and engaging with the 

audience. 

David Gabbay is definitely a name to 

remember!!!

David creates magical 
moments that will transcend your 
perception of what magic can look 
like, up close, and inches away.  A 
regular performer at The Magic 
Castle, David is a top young L.A. 
magician constantly in demand.  A 
creator and performer of original 
magic, David can customize his 
entertainment for any event from 
intimate close-up shows and pri-
vate parties to product launches 
and corporate trade shows.   

I still have a lot to learn in magic, 
and I claim no expertise on 
anything.  I just know what works 
for me.  However, something I have 
observed in those I admire is the 
fact that all of their magic is simple, 
possessing a driving force.  The 
magic they chose to perform is 
wonderfully entertaining.  This may 
have something to do with good 
taste, which is especially difficult 
to have in our day and age of a 
thousand new tricks a week.  And 
maybe that is simply what much of 
magic boils down to; good taste.  

That old adage that one should be 
able to explain what happens in 
the effect in one or two sentences 
is pretty darn important.  I can’t 
say that every one of the effects I 
perform can be summarized with 
such economy of words, but it is 
something I strive for.   It stands to 
reason that generally, the easier to 
describe what happens in an effect, 
the more interesting it probably 
is.  There are few things worse 
than a boring magic tick.  Of all 
the practices one would chose to 
inject boredom into, magic should 
be something we stay clear away 
from.  Too much work, too much 
thinking, and too much effort on the 
part of the audience and magician 
detract from the magic and ability 
to process moments of amazement.  
Effort kills the wonder.  There is extra 
noise and the mind has to divide 
attention between different stimuli.  
Sometimes you may certainly want 
the audience to do “things” to aid 
in misdirection, as can be seen in 
the arm-twisting illusion.  Moments 
of misdirection and tension are 
needed in that case.  Other times, 
unnecessarily more procedure, and 
more moments of magic are added 
into routines just to dilute the very 
essence of what we are trying to 
communicate to our audience to 
begin with.  Effortless free flowing 
miracles, unlike anything one is 
likely to see any other time is what 
we are looking for.  It is something 
ridiculously special and unlike any 
other form of expression out there.  
Crafting the moments correctly is at 

the very heart of what we should 
be doing as magicians. 

Making the audience do to 
much work or any work for that 
mater will increase the odds 
of something not working and 
failing in the middle of your 
show, but also it will increase 
confusion and what we are trying 
to communicate through the 
effect.  Within our magic we are 
always communicating some 
type of message even if it is as 
simple as, “the card will change 
color.”  Therefore, I believe we 
should never dilute this message, 
however simple it maybe.  We 
shouldn’t add extra noise, extra 
brainpower, and extra effort on 
the part of the audience; they are 
there to be entertained.

At the end of the day, there is 
always some aspect to the secret 
that if discovered, reveals the 
true nature of our seemingly 
supernatural abilities.  The less 
complicated and more natural 

SENTENCES  IS IMPORTANT
looking our modus operandi is, the 
closer we will come to that holly grail of 
unexplainable magic.  Confusion isn’t 
magic and neither is something that 
simply fools.  I definitely do not have 
the answers, but the journey is what it’s 
all about.
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J oanie was born in Woburn, 
Mass on August 4, 1953 
and in the intervening 
years she created a legacy 
that has affected and 

changed many lives. The multi-
talents that Spina brought to the 
table in the magic world included 
her roles as magician, dancer, 
choreographer, consultant, 
teacher, animal advocate, writer 
and filmmaker.  

The caring, sharing and 
humanitarian qualities that Spina 
brought to life helped make her a 
very special person who changed 
lives as well as minds. “Magic 
Magazine” publisher Stan Allen 
once put it very elegantly in an 
interview with the Las Vegas Sun, 
“Joanie is a remarkable lady and is 
beloved in the magic community. 
She always opened her heart to 
every person who crossed her 
path.”

Joanie first began dancing 
seriously as a child, however 
gave up when she was aged 11. 
At the age of 26 she returned 
to her early love and quickly 
discovered her true vocation was 
the performing arts. In the next 
two years she worked in local 
dance companies in the Boston 
area before moving to New York 
and setting her sights on success 
in the Big Apple.

Spina’s life changed dramatically 
in 1985 when she answered an 
advertisement for a dancer in 

a show with “an international 
stage and television star.” 
That star turned out 
to be magician David 
Copperfield and he 
hired her to appear 
in his show. She 
spent the next 11 
years working for 
Copperfield and 
for over eight 
years she was his 
lead assistant. 
Joanie also 
became David’s 
choreographer 
and co-
director; 
Copperfield notes that Spina 
“left a mark not just on my 
magic but on the world of 
magic. She developed a 
different way of having magic 
seen by the public — more 
sensual, more dance-
driven.”

Between 1985 and 1996 
part of the mark that 
Joanie contributed 
to Copperfield’s 
magic included 
choreographing 
ten of David’s CBS 
specials, and also 
his groundbreaking 
Broadway show 
“Dreams and 
Nightmares.” 
You can access 
a video of 
many of their 
most famous 

The magic community suffered 
a huge loss with the passing of 

Joan Caroll Spina on August 17, 
2014.

Farewell to Joanie Spina

FAREWELL TO JOANIE SPINA
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Top performers such as Mark Kalin 
& Jinger Princess Tenko,  Jeff 

Hobson enthusiastically embraced 
Joanie’s work as a director.

collaborations on YouTube at https://www.youtube.
com/watch?v=HQcfKpw4Wlo and witness the synergy 

that made them such a spectacularly successful team. 
You can observe the lasting influence of their innovative 

approach by seeing the effect that it has had on 
illusionist ever since.

After Spina left Copperfield’s team she developed a solo 
magic act, which she performed successfully in locations 

such as Atlantic City, the Bahamas and Las Vegas. Joanie 
decided to make Las Vegas her new home and she was warmly 

greeted and taken to the heart of the magic-centric Neon 
City.  In 2000 she withdrew from her role as a performer and 

concentrated on sharing her knowledge as a magic teacher 
extraordinaire. It was a huge benefit to the state of the art in 

magic.

Top performers such as Mark Kalin & Jinger, Princess Tenko, Jeff 
Hobson, Tim Kole, Dirk Arthur and Melinda Saxe enthusiastically 

embraced Joanie’s work as a director. Spina also collaborated with 
Franco Dragone, the original artistic director of Cirque du Soleil, 

serving as a researcher and casting director for Dragone’s “The Circus 
McGurkus” and “Kung Fu Panda.” 

Joanie’s ability to cut to the heart of a performer’s potential and 
showcase their strengths with her thoughtful insight became legendary. 

To once again quote Spina’s editor and friend Stan Allen, “She was an 
expert at cutting through everything, simplifying it, finding the emotion in 

performers and bringing it out.”

Not only were the professionals and famous in the magic world able to 
benefit from Joanie Spina’s advice and analysis, in 2009 she began to author 

her highly influential Directions column in Allen’s “Magic Magazine.” Magicians 
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around the world were able to 
benefit from her creative skills in 
the presentation of magic. Her 
advice, tips and input were able 
to raise the collective standards 
of magic in a significant manner.

1n 2007 Spina’s life was turned 
upside down when she was 
diagnosed with pulmonary 
fibrosis. Joanie was also to be 
treated for cancer during the next 
years. The remainder of Spina’s 
life was a brave, courageous but 
ultimately doomed battle with 
these brutal diseases and the 
magic world joined together in 
emotional, physical, spiritual and 
financial support of her quest for 
recovery.  Through it all Joanie 
fought her ailments every inch 
of the way and continued to 
muster all the strength she had 
to support her creative goals 
and her heartfelt crusade against 
animal abuse. 

In 2014 Spina moved from Las 
Vegas to Houston to await a lung 
and liver transplant, however 
she was unable to find suitable 

donors before she passed away 
on August 17th.  It is requested 
that any one who wishes to honor 
her memory do so by making 
a donation to the JC Walter Jr. 
Transplant Foundation, 6550 
Fannin Street, Huston, Tx 77030. 
You can also support this highly 
appropriate cause by visiting the 
website www.organdonation.gov  

Joanie leaves behind various 
family members, her beloved 
dogs Sam and Bumper and the 
multitude of folk she has touched 
during her very special life.  The 
magic community grieves the loss 
of one of its finest and will sorely 
miss Ms. Spina whose presence 
has done so much to grace it.  
Memorial events to honor and 
celebrate her life will be held in 
Las Vegas and Boston.    

CAN YOU GUESS WHO THIS IS? See answer at end of magazine
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In the field of the “Creative Arts” it’s very 
debateable where Magic actually ranks.  
The mix of professionals, part timers and 
hobbyists  always ensures a mixed ap-
proach to creativity.  Sure there are many 
bright lights - but for every Tommy Won-
der, Marco Tempest or Raymond  Crowe 
there are a thousand hacks trotting out 
store bought routines and using stock 
or stolen lines with little regard. Here 
are 10 ideas and thoughts on Creativity 
& Magic.

 Creativity comes in different forms
Remember, it’s not just about inventing 
effects, routines or moves. This is per-
haps the biggest stumbling block that 
many face and then use as justification 
in their own lack of further effort.  They 
have never managed to invent an effect, 

so decide that they are not creative 
and then stop trying at any aspect of 
inserting creativity into their work.
Shaping routines, scripting, market-
ing/promotion, business building, 
character development, staging etc 
are all areas that can be given the 
creative touch..

We are all creative
We are all creative, but in different 
ways. Understanding this is an impor-
tant step, as is discovering and then 
leveraging your own skills. You may 
be a slow methodical, deliberate type 
or the spontaneous type. You might 
excel in reframing concepts or be a 
polisher of routines, chopping out 
more than you add in. Finding your 
mode is important.

 � creativity comes in different 
forms

 � We are all creative
 � capture everything
 � It doesn’t have to be a big deal
 � Learn some tools
 � Stop doing lines
 � Reading list

Part 9 - THE MAGIC OF CREATIVITY

John Carney wrote “There’s not one great secret  ... there’s a great many little ones” in his fabulous book Carneyco-
pia,  while talking about the many people who approached Dai Vernon hoping for the “One Great Secret” to help 
their magic.  And it’s just as true in creating success in your magic career as it is in creating success in your magic 
performance. Here are ten little secrets...

Ten 
LiTTLe 
SecreTS

TIMOTHY
HYDE

“Impossible only means that you haven’t found the solution yet.” 
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Capture Everything
We all have great ideas. They come at night, in the shower, 
while driving to a job, while exercising and in the middle 
of a performance. The big difference is, it’s the clever 
people who have learnt to capture these ideas. Ipads, 
smart phones and apps like EverNote have made this a 
lot easier but are you ALWAYS ready to grab that smart 
idea when it comes along?

 It doesn’t have to be a BIG idea!
Small ideas are just as valuable as huge earth shattering 
ideas for many reasons. They can grow into big ideas, they 
can often be replicated in other parts of your business, 
they are harder for others to copy and if you don’t learn 
to capture and evaluate the many little ideas that come 
whizzing past, are you going to be ready when the big 
one does come?

Learn some Tools
The old saying goes “if the only tool you have is a hammer, 
every problem is going to start looking like a nail”
Here are 3 easy tools that you can use straight away by 
yourself. Don’t dismiss them as too easy or too basic, they 
do work.

1/  Think like someone else- 
Ask yourself the question’” How would xxxx do it?”  
Choose a few people you admire and try and place your-
self inside their minds. This gives you permission to think 
in ways you wouldn’t normally use.  You can suddenly be 
bolder, braver, smarter or faster. Make a list of three people 
and you have an instant Brains Trust.

2/ SCAMPER
The advertising man Alex Osborn developed the basic 
idea of this powerful tool which was then shaped into 
the checklist SCAMPER by Robert Eberle. In simple terms, 
you apply each of these active words to your problem.  A 
quick Google search will give you a fuller description of 
the technique. 
Substitute  - What elements could be changed for some-
thing else? The props, the rules?
Combine - Can we combine anything? The process, the 
purpose, the place?
Adapt - Can we model anything? Perhaps from a differ-
ent field?
Magnify  or Modify   - What should be bigger or more 
often? What could be changed?
Put to other Uses - What else could we do with this?
Eliminate - What could be dropped out
Rearrange - Is there a better order for these things

3/ Random Elements
Another classic technique is to input random elements 
into your thought patterns. If you are working on a prob-
lem or exploring opportunities, throw in some random 
elements. Grab a dictionary and pick a couple of words. 
Think about the attributes of those words and apply them 

to your thinking.
For example if you had picked River, you might think - 
Flow, Wet, Cold, Fish etc. How do these relate to what you 
are working on?

Stop doing “lines” 
In my recent interview with mentalist Christopher Carter, 
published on our blog, he mentioned one of his career 
breakthrough moments was when he made the deliberate 
decision to stop using stock lines and jokes in his act. This 
step allowed him to really explore who he was onstage 
and develop as a performer.

 It’s quite a challenge, could you do it?

Reading List 
I tend to suggest reading non magic books on creativity 
and then applying the lessons back to magic. Michalko - 
Thinkertoys, Oech - Whack on the side of the head, Shenk 
- The Houdini Solution are 3 good ones.  In the Magic field,  
Stewart James -The first 50 Years describes several of his 
unique thinking techniques and of course Fitzkee - The 
Trick Brain is a classic. There is a longer Reading list on the 
MagicCoach.com site.

Who  is Timothy Hyde

Timothy Hyde has been a full time performer since 1977 
and is widely acknowledged as one of Australia’s busiest 
and most successful magicians. A wide ranging career has 
taken him through street performance, comedy clubs, 
theme parks, trade shows and casino seasons. He now 
works almost exclusively in the corporate sector, both 
speaking and entertaining, with an occasional cruise ship 
assignment.

His online MagicCoach project, running since 1999, in-
cluding a free newsletter, manuscripts and unique prod-
ucts can be found here      http://www.MagicCoach.com  
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LOST IN TRANSLATION

Touring with
The illusionists
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Jeff Hobson shares his experiences while touring 
the world with the hit show  “The Illusionists” 

lost in translation/Part 1

As a 7 year-old kid liv-
ing in a lower-income 

part of Detroit Michigan, 
I decided I wanted to 
become a magician. How-
ever, I’ve never thought 
at that age that it would 
take me around the world. 
While I have traveled a bit 
over the past few decades, 
nothing prepared me for 
what being a part of the Il-
lusionists tour had in store 
for me.

When I found that I would 
need to use a translator 
for the European tour, 
I wondered how it was 
going to fly since I work 
and talk quickly with 
many jokes and lines that 
I wasn’t so sure would 
translate in the many 
countries we would travel 
to. Sure, I could slow down 
my speech and cut some 
of the inside-American 
humor but . . . . . 

Austria, Germany, Slove-
nia, Serbia, Italy, Czech 
Republic, Slovakia, and 
Hungary were among the 
countries with translators. 
The problems to over-
come included examining 
each countries’ type of 
jokes they could under-
stand as some cultures 

laugh at different things. 
While someone slipping 
on a banana peel is a 
given in most countries 
as being funny, a double-
meaning term like the old 
joke “walk this way” would 
fall flat.

If this weren’t enough of a 
problem, I found I would 
have different translators 
as we traveled to various 
countries only having a 
few minutes of rehearsal 
time with each to talk 
over my act. These transla-
tors were rarely people 
who understood humor 
or, more importantly, the 
timing of the humor. In 
the begining of the tour, 
I attempted to explain 
the jokes to the transla-
tors and asked for advise 
of how to make it funny 
in their language. Ironi-
cally, this was not funny.  It 
simply did not work.

To put the final nail the 
coffin of my act, the audi-
ences of eastern Europe 
simply weren’t in the 
mood to laugh. In my 
opinion, much of their 
past geographical and po-
litical histories had dulled 
their sense of humor. I 
had to pull the proverbial 

teeth to win them over, if I 
won them over at all. With 
Serbia’s recent political 
turmoil only a few dec-
ades old, I could tell the 
toll it took just by listen-
ing to their reactions to 
the magic and jokes. Even 
with over 20,000 shows of 
experience under my belt, 
I had to re-evaluate my 
entire character and show 
and adjust accordingly.

Finally, I hit a stride when I 
released my urge to “push” 
jokes I thought would 
work and just allow more 
of my body language, 
timing, and pantomime 
abilites to convey emo-
tions and humor.  Luckily, 
I used to do much of this 
in my show but mostly 
have relied upon my joke-
telling abilites to take over 
when audiences can read-
ily understand the humor. 
Eventually, I cut nearly all 
of my jokes and lines that 
usually kill and perform as 
if . . . well . . . nobody could 
understand what I said.  
Fortunately, enough on-
stage experience got me 
through without falling 
apart. I adapted.

I did learn a few words in 
each of the languages. 

During the show, I also 
bantered with each trans-
lator mock-complaining of 
how awful he’s translating 
my words. I tried to make 
it a spirit of fun which the 
audience could covey 
from my actions. 

The tour ended with me 
having a renewed vigor 
to understand audiences 
of various cultures and 
languages and their vari-
ous perceptions of enter-
tainment . I believe this to 
an ever-increasing goal us 
magicians should strive 
for as our world grows 
more and more diverse 
and integrated.

Lesson to be learned:  
You’re never finished 
learning.
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DAVID REGAL: CREATIVITY NEVER SLEEPS

DAVID REGAL
Creativity Never Sleeps
By Nick Lewin
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The thing you take away most clearly is the 
realization of exactly how fast, meticulous and 
creative his mind is. I want to start this article by 

giving you an insight into the creative process, as it 
seems to unfold in Regal’s life, because above all there 
seems to be a vast core of creativity that shapes his 
role as a magician and magical thinker.

While it might not cause you to create something as 
brilliant as David’s latest magical release the ‘Clarity 
Box,’ it certainly should prove useful next time you 
are contemplating creating a new piece of magic to 
add to your show. I am going to attempt to list David’s 
comments in the form of a three-part formula to try 
and make them easier to put into application.

One.
“My most creative thoughts always come to me 
when I am showering,” says Regal. “For me it creates a 
relaxed and receptive state of mind. All the doors of 
creativity are open and I am in a state of pure relaxa-
tion. When we are fighting circumstances we have 
closed doors, and the deep secret is that when those 
doors are open then ideas just arrive.”

Two.
“To take something from concept to realized form 
requires the willingness to actually do it. We all have 
a long list of ideas that entered our minds but that 
we failed to act on while somebody else turned them 
into a reality,” says Regal. “We are all occasionally 
inspired but the pro knows how to create when not 
inspired, he appreciates the inspiration but doesn’t 
need to rely on it.”

A deep two-hour conversation 
with David Regal is a fascinating 
thing and you finish it exhausted 
and enlightened. 

Nick Lewin interviews one of the most repsected and 
creative magicians living today. 
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Three.
The final part of the formula is a 
gloriously simple but vital one. 
“We need the benefit of time,” says 
Regal. “Time is something that we 
all have and it is free. Time is some-
thing that trumps our ego driven 
protestations that we have done 
the work. Time magically trumps all 
because it shows us solutions that in 
retrospect, seem obvious, but they 
weren’t---they took time.”

Regal was recently awarded a crea-
tive fellowship by the Academy of 
Magical Arts and is the creative 
mind behind the acclaimed ‘Car-
bonaro Effect series on Tru-TV, and 
I truly believe that this three part 
road to creativity is one that every 
magician would do well to meditate 
and ponder upon. It is very simple, 
direct and practical. It has taken 
Regal years to be able to simplify 
something as essentially mysti-
cal as creativity into a three step 
program. To restate the third part of 
that formula, it takes time to create 
a solution that in retrospect seems 
obvious but actually isn’t. Let me go 
back in time and trace the journey 
that brought this uniquely gifted 
human being to where he now is.

During the 1970s there was no 
greater fan of Harry Lorayne and 
his books on magic than myself. 
I devoured them, practicing and 
performing those tricks as if my life 
depended on them. I loved the way 
he wrote the books and physically 
structured his secrets so we could 
learn them. It was with something 
of a surprise when he, seemingly 
from nowhere, devoted an entire 
book to the routines of another 
performer, of whom I was totally 
unaware, Lorayne called that book 
‘Star Quality’ and it consisted of the 
ideas of David Regal. 

A few decades later I am just as 
impressed by the ideas of David 
Regal as I was by Lorayne, and that 
is amongst the highest praise that I 
can give to any magician. If you are 
looking for the exact moment that 
I became David’s number one fan, 

you need go no than the moment I 
first performed his ‘Restored Credit’ 
routine. It is quite simply amongst 
the most stunning, visual and direct 
piece of eye candy in the annals of 
magic, right up with the ‘Hundred 
Dollar Bill Switch.’  Not aware of 
the routine? Go to David’s website 
www.davidregal.com view it and 
then order it. 

Since that time I would add David’s 
‘Clarity Box’ to my list of great gifts 
to the magic fraternity. Once again 
it is the simplicity and effectiveness 
of this routine that impressed me so 
much. It dazzled me the first time I 

saw David perform it while sitting in 
my living room. By the time it was 
released and I owned one, it had 
become the missing link to mak-
ing Alan Shaxon’s ‘Confabulation’ 
the complete miracle that it always 
deserved to be. In my opinion, 
just these two effects are enough 
to place Regal at the pinnacle of 
contemporary magic thinkers and 
retailers.

There is a fascinating story to be 
told about the history and back-
ground that have made Regal such 
a unique addition to our magic 
community. David is a musician, 
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COST OF A PROP

HAS NO RELATION

TO THE EFFECTIVENESS

accomplished improvisational 
comedy performer, writer, producer 
and innovative creator of magic and 
he brings all these skills to bear on 
whatever he chooses to focus on. I 
recently had a chance to interview 
Regal, who is opinionated, articulate 
and very smart and it is a delight to 
share some of his insights with our 
readers. The emphasis here is defi-
nitely on the word some, because 
our two-hour interview contained 
enough fascinating material for 
several articles. Let me whet your 
appetite with this first attempt to 
pin down some of the shards of 
wisdom that I recorded during our 
conversation. I think you will find 
enough here to keep your cerebrum 
humming busily for quite a while.     

Boston.
Regal was born in Boston and grew 
up in Newton, Massachusetts where 
at approximately the age of eleven 
he first discovered the joys of magic. 
He would take the trolley into 
Boston and visit the various joke 
shops such as Little Jack Horner and 
Jack & Jill’s Fun Shop. These stores 
all had excellent magic for sale and 
before you could say, “Abracadabra” 
the young David was performing his 
first kids show for members of his 
extensive family. He quickly found 
a way to spend his salaries when he 
acquired his first hardbound copy of 
a Tannen’s magic catalog.

“That magic catalog quickly became 
my pornography,” Regal says. “It was 
something to read under the bed 
covers with a flashlight! It was the 
greatest thrill I could imagine at that 
age. I would read the catalog, save 
up some money, order something 
and then spend a delicious six days 
waiting for the trick to arrive.” David 
ruefully adds, “I also remember 
sometimes you would open the 
box that arrived by mail and be so 
disappointed with the trick inside. 
That, for me, was one of his greatest 
lessons in magic.”

Maybe his current views on props 
still contain a little residue of those 
early lessons. Regal comments, 

“There are a great many peo-
ple in magic that want to spend 
thousands of dollars on the latest 
James Bond like techno gizmo to 
perform a trick. After the pack-
age arrives they discover that the 
method with which it used to be 
done, with a little piece of wire, was 
better. There are certain areas with 
props where magicians become 
almost fetishistic, things like Cups 
and Balls, Wallets, Color Changing 
Knives and Book Tests. In magic, 
however, you eventually come to 
the point where you realize that the 
cost of a prop has no relation to the 
effectiveness of the trick it enables 
you to perform,” says Regal. “You 
realize that method and props have 
nothing to do with effect unless it 
makes it stronger.  That is why the 
$1000 book test can sometimes be 

OF THE TRICK

A young David Regal with Mental Epic
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less effective than one that is free, or a $2000 
electronic prop can be less effective than that 
nickel’s worth of wire.

Regal rightly believes that magicians can get 
so caught up in the props that they actually 
begin to forget the trick itself. “It is all about 
the effect,” he says. “You have to put yourself 
in the eyes of the audience, watching what 
is going on.”  When I asked David what his 
hallmarks for a strong magic effect where, he 
responded instantly, “ I won’t use the word 
simplicity, I will use the word clarity. Perhaps I 
am nitpicking though because simplicity is an 
important part of clarity.” It doesn’t take too 
long talking with David to discover just how 
carefully he uses words, and I guess that is 
why he never released a ‘Simplicity Box’ to the 
magic fraternity.

“The best effects are the ones where the audi-
ence can describe what they have just seen in 
a single sentence. Although there are many 
great tricks that have different phases, mul-
tiple finales and kickers, very often it is when 
just one thing happens that one can achieve 
the strongest possible effect.” Regal added, 
“The best tricks are deeply impossible.” This is 
a simple and yet frequently overlooked truth 
when one is reviewing one’s repertoire.

“A good trick demands that the audience 
comes towards it—like a movie. Black and 
white films can be the most subversive kinds 
of movies because they are palpably not 
reality. We do not see in black and white so 
on some core level we have to move towards 
them. You need to make the unconscious 
decision---I am going to approach this as 
though it were life; go towards it and meet it 
on its own level.” 

“On a very core level, the trick is not about the 
performer,” He feels. “At the end of the effect 
the audience should just be astounded by 
what they witnessed and then you become 
the recipient of their emotional reaction. Of 
course, in a performance it is important that 
you should be liked by an audience and that 
you should like them. It is one of the great tru-
isms in the world of human relationships that 
we love people who love us.”

New York.
Much of Regal’s philosophy of the art of magic 
seems to have its roots in the training he 
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received as an actor and writer attending Emerson 
College, where his eyes were firmly set on a future 
career in show business.  After graduation David 
moved to New York and quickly became a member 
of the Chicago City Limits Improvisation group and 
toured the country with their road team, before 
settling into a slot with their New York based 
troupe. Regal performed over 2000 shows with 
this successful company, becoming a key mem-
ber of the group with his musical and comedic 
contributions. He credits this experience with 
teaching him the strengths of learning to listen, 
not to deny his artistic impulses and to become 
a re-actor to what was going on around him. 
These were skills he has taken with him as 
his career blossomed in a variety of different 
directions.

Regal’s early interest in magic was renewed 
and refreshed when he started studying the 
magic books of Harry Lorayne, Frank Garcia 
and other contemporary masters. On one 
momentous occasion Meir Yedid introduced 
David to Lorayne, and a lifelong friendship 
was formed with the man whom he proudly 
describes as his ‘New York Dad.’  Regal remem-
bers another pivotal learning point that Meir 
initiated in his future development as an en-
tertainer. Yedid watched as David performed 
his very best close-up magic, before making 
a comment that brought the youthful Regal 
crashing down to Earth, “You are great with the 
comedy group but when you pick up a deck of 
cards you became just like every other magi-
cian.” This brought about a key revelation in Re-
gal’s thinking and he realized the importance of 
becoming a skillful interpreter of magical mate-
rial and the skills that this entails. The musician 
in Regal was well aware of the complimentary 
but entirely different skills utilized in the acts of 
creating and interpreting a piece of material.

By his early 20s David was starting to develop 
the creative and technical skills that would 
establish the ‘Star Quality’ that Harry Lorayne 
would soon introduce to the magic fraternity. 
One of the venues where David honed his tal-
ent was at the legendary ‘Magic Towne House’ 
in Manhattan.  Dick Brooks and Dorothy Di-
etrich were running the magic spot and put 
David back to work performing kids shows 
at the ‘M.T.H.’ where he quickly discovered a 
truth that must have had quite an influence 
on his future as writer and producer of chil-
dren’s cartoons. Says Regal, “Kids’ magicians 
forget that children have an emotional life 
that dwarfs the emotional life of an adult.  
You start by doing 12 tricks in a 45-minute 
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show and then six months later you find you are 
only doing 6 tricks. This is because unless you 
are an idiot you discover the show is all about 
them.  The most popular show is the one that 
is all about them.”

A person highlight of Regal’s career occurred 
when he was producing a television maga-
zine show called ‘Mind Over Matter’ which was 
something of a prototype of today’s reality 
programming. David created an episode that al-
lowed audiences to see the iconic memory act of 
his mentor Harry Lorayne performed for the first 
time in twenty years. He looks back on it as one of 
the most profoundly thrilling experiences of his 
life. “The thing about Harry was, he was not only 
great, but he was even better than you thought he 
was! He was someone who totally understood the 
performance ‘moments’ in not only magic but also 
the memory act. It was astounding to have him 
take his old props out of the cupboard after two 
decades and do the act with all the correct beats 
and escalation. It started at astonishing and then 
got even more amazing.  

Los Angeles.
When he was thirty-five years old Regal moved 
from New York to Los Angeles and continued his 
multi-angled assault on show business as a writ-
er and producer. His very first writing job in L.A. 
was creating comedy material for famed female 
impersonator Kenny Kerr, while also writing 
magic material for himself and other high level 
performers. Before long he was working with 
the Nickelodeon Network and was the creative 
force behind successful cartoon shows such 
as ‘Rugrats,’ ‘The Wild Thornberrys’ and ‘Rocket 
Power.’ 

 I asked Regal about the lessons he learned 
from plying his writing skills in such widely differ-
ing forums. “The process of writing for any of these 
different formats is identical,” he said. “I see it as a 
puzzle, a problem to be solved. It is like a knot that 
needs to be untangled---oh, there hasn’t been a 
laugh in three pages! What do we need to do? No 
laughs for three pages, time to add one! Untan-
gling that knot and coming up with the correct 
solution is for me the most pleasurable experience 
in the world.”

The word ‘process’ is one that arises frequently 
when Regal is discussing his progress and skills as 
a magician.  For David one of the real joys is not 
just the performance of magic but also the entire 
process of creating original tricks and then mixing 
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them together to create a new show, even if it is quite 
transient, such as the creation of a new act that will be 
performed for a single week at the Magic Castle. David 
says, “At my age there is a short list of things that really 
give me enjoyment in performing and the list is small 
enough that I can’t afford to cross anything off it, and 
high on that list is the actual process of magic.”

For a really funny guy Regal seems to be somewhat sur-
prised that he was nominated in the comedy magician 
category for some of his earlier performances at the 
Magic Castle. In spite of his comedy background David 
obviously relates to magic as a profoundly deep and 
mysterious experience capable of affecting an audience 
on a core level. However he.  Regal notes, “An Armando 
Lucero, and other great performers, all have something 
in their repertoire that metaphorically makes the floor 
open up under the audiences feet and they start to fall 
as though they are doing a high dive.”  David frequently 
returns to the importance and purity of laughter as 
an expression of mystery and amazement. He has a 
fascinating philosophy on how laughter can arise as a 
natural aside effect from the magical experience. I took 
the opportunity to query David about this topic and 
was very taken with his response.

Regal said of watching Lucero perform, “He reduced me 
to a level of feeling something mysterious and beauti-

ful.” David likened the experience to tickling the soles 
of a tiny infant who then just truly gives himself up to 
the full delight of laughing and enjoyment. “I am lucky 
enough to live close enough to the Magic Castle to 
visit it twice a week. Sometimes you see a well-dressed 
businessman in an expensive suit, someone who prob-
ably makes a great deal of money in the business sector, 
and he just gives himself up to the wonder and mystery 
of being totally fooled by a master magician and they 
begin to laugh. Not the ha-ha kind of laugh, but the 
laughter of pure astonishment and getting to the ‘stuff’ 
of life--- he just didn’t know how else to respond. When 
was the last time that businessman, who might spend 
nine hours each day on the phone, had a chance to 
have that kind of overwhelming experience?”

Throughout our conversation, Regal came back to the 
importance of the individual trick as the building block 
to a great magical performance. He reminisced about 
his enjoyment of watching Ricky Jay’s theatre show 
‘Ricky Jay and his 52 Assistants,’ and being astounded 
at seeing almost an entire performance of card tricks 
where Ricky’s clarity of vision made each one appear 
different and complete unto itself. In a similar vein, 
Regal discussed the strength of Helder Guimarāes 
and Derek DelGaudio’s show ‘Nothing To Hide,’ and 
their ability to present an entire evening of card tricks 
without the audience ever seeing the same trick twice. 

www.VanishMagazine.com


54 VANISH - International Magic Magazine     www.VanishMagazine.com

“Their judgment and good taste shapes the tricks with a 
clarity that turns them into a full scale theatrical per-
formance. There is a great deal of texture in their show 
because they so intelligently mix the strengths of what 
they do. Highly technical and relatively uncomplicated 
elements are carefully blended together to entertain 
the audience.”

Whether you read one of Regal’s books, perform one of 
his effects or just watch him performing his show you 
are getting to explore some serious magical royalty. I 
hope this article has been able to give you a little back-
ground and insight so that you can enjoy the experi-
ence just a little bit more.  He mixes clever, creative and 
funny like nobody else. 
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MARRIED IN MAGIC

pre-
cision dancer. 
We practiced two weeks before 
school even started — three hours a night, and every 
day after school for two hours, all through the season. 
I grew up following rules and learning by doing things 
over and over and over.
 
My husband Joe Devlin is the youngest child of hard 
working immigrants and grew up in an apartment in 
Brooklyn, New York. His Brazilian mother spoke Por-
tuguese, his Italian father spoke Sicilian and Devlin 
learned English when he started first grade at age six. 
At age seven he fell in love with magic, by ten he was 
performing in schools, libraries, birthday parties and 
was even tagging along with an Italian wedding band 
on weekends to see if the bride and groom would like 
an impromptu magic show. At age 18 he was winning 
magic awards, got booked on his first cruise ship and 
was performing in clubs in Manhattan. In magic and in 
life, there were no rules for Devlin, only possibilities. 
I started performing with Devlin in 2001, a year after 

The couple you are about to encounter exempli-
fies an evident and bold chemistry. There is 
no question as to their connection — on and 

offstage. 
 ·What is the onstage relationship to your partner 
(married or otherwise)? 
 ·Do your routines reflect this relationship? 
·Does your music, dialogue, stage setting reflect 
this relationship? 
·What, in your show, can you add, change, or 
eliminate that could elevate the prominence of 
this relationship?  
·Is it important to you to punctuate your rela-
tionship onstage? If so, why? If not, why? 
·If you are a married couple performing togeth-
er, would your audiences know / understand 
this if you did not tell them so? 

Each sharing their perspective on their relationship on 
and off the stage...

even started — three hours a night, and every day after

Devlin & Bronwyn 

“Married to the Matador”

By Bronwyn Clare, wife of Joe Devlin,
 “The Matador of Magic”

It was never my intention to join this crazy world that is 
show business. I grew up in the suburbs, the daughter 
of two educators. My father had a doctorate in econom-
ics, my mother had a masters in education and I lived 
and was raised in a home with rules. My first “perfor-
mance” was a piano recital at age eight. I had to practice 
20 minutes a day seven days a week. That lasted seven 
years. In high school I joined the marching band as a 
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we started dating. I had quit my job as a cruise ship 
shore excursions manager, where we first met. I moved 
to Brooklyn and we had ship contracts lined up in two 
weeks time. We built all the illusions in a room and he 
started coaching me. You have to understand our very 
different expectations about learning and teaching. 
Communication is so, so important in any business, and 
when you live and work together you have to know all 
of those nuances. In the beginning (and still to this day) 
I wanted to do a routine over and over from beginning 
to end. Practice makes perfect. He tends to touch on the 
parts: the entrance, or the dismount, the switch or mid-
dle or whatever part we are working on. When I would 
push it, or ask questions, or ask specifics or why to do it 
that way and not this way - he’d say “you just have to do 
it,” and I would. And as we started performing together 
it would work, but I wanted it to be perfect. Performing 
together does edge over into our personal life. You have 
to remember that there is a line between work life and 
personal life. I am very detailed and organized, I am a 
list maker and I like to deal with a project systematically. 
Performing magic is my job. Devlin is an artist, he thinks 
in abstracts and murals and he is constantly thinking 
and creating in his head. Magic is his life. 

I now realize he knew what he was saying when he told 
me that you can’t ‘teach’ someone to be a performer. 
You teach them the routine and then you ‘just have to 

do it’. You learn something with each and every per-
formance. Sometimes, he would just talk a step or a 
routine through and then we’d have to add it to the 
routine that night on the stage, with no rehearsal. A 
few years ago, we did a show and on the way home he 
asked why my hand was a certain way when I appeared 
out of an illusion. I said that’s the way I have been doing 
it for the past ten years. He said that he never noticed 
before and explained that another way would be bet-
ter. If this had happened when we first started working 
together, his comment would have made me absolutely 
livid. I would have felt that if he wanted it a certain way, 
he should have taught it to me that way. For someone 
with my background, his comment made me feel like 
I have been doing it the ‘wrong’ way for the last ten 
years. Now I can see, and I am aware, that he truly just 
got around to noticing and this way would work better. 
It is much less stressful when you realize that, yes, you 
are on the same team and there are no rules. There are 
only creative improvements in magic, performance and 
entertainment. 

Several years ago we were having discussions after 
several shows about one particular routine. He’d tell me 
before the show to bounce more. Then after the show 
he would say to me ‘don’t jump so much there.’ The next 
show he’d tell me not to forget to bounce and then 
again after the show, he’d ask what was with all the 
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jumping? This went on for several 
shows and finally in the dressing 
room, I started jumping — act-
ing out what I was doing and he 
showed me what he wanted... we 
figured out he just wanted a hop. If 
he had told me to hop once, in the 
beginning, I would’ve known what 
he wanted!

Being married to my magician and 
love of my life, Devlin, and per-
forming and traveling on stages 
around the world, is the best career 
and lifestyle that I could have ever 
imagined. I wouldn’t change a thing 
about my life. Who needs so many 
rules anyway? 

“Till death do us 
part ” 

By Joe Devlin, “The Matador of 
Magic” 

 
 “You would think that any man who 
runs swords through his wife, cuts 
her in half and makes her disap-
pear... God would not want them 
together. But in this case, their love 
is no illusion.” 
 
These were the exact words spoken 
by the officiate during our wedding 
vows. The funny thing is that we did 
not write these lines. He did it all by 
himself, and was rewarded with a 
huge laugh from our guests. Appar-
ently, everyone is in showbiz. 
Our one-of-a-kind wedding was 
filmed for a national television show 
for The Learning Channel, called 
“A Wedding Story”. It was the most 
publicity we ever received for our 
act, and I have been performing 
magic and illusions professionally 
for thirty years, fourteen of those 
years with my wife, Bronwyn.

Once the (The Learning Channel) 
show aired, we were recognized 
in New York, Hawaii, Puerto Rico 
and one time in the middle of the 
Atlantic Ocean on board a cruise 
ship. The power of television is truly 
remarkable. The reason I bring this 

up is I was amazed that it was my 
wife who came up with the idea to 
contact the show. A day that most 
women all over the world dream 
of, Bronwyn chose to share it with a 
television camera. Why?, you ask — I 
will tell you the answer in a mo-
ment. It was a little difficult explain-
ing to family and friends that they 
were also going to be filmed. As a 
matter of fact, several of my fellow 
performers began joking that ‘at 
Devlin’s wedding, he would wel-
come you with a hug and whisper in 
you ear... “Did you sign the release?”’ 
All in jest, of course. 
 
You can’t possibly explain to some-
one who is not in the entertainment 
industry, the concept that you live 
for your career. It is more than a job, 
it’s what makes you tick, it’s your 
identity  With that being said, ‘any 
publicity is good publicity.’  
 
Now, that answer I promised you 

about my wife — it wasn’t until that 
moment that I realized she was not 
only my partner on stage and in life, 
but also in the
bigger show called the ‘future.’ She 
was willing to share her special day 
because she understood how show-
biz works. You never skip a shot, you 
use every weapon in your arsenal to 
win at success, including (and not 
limited to) your wedding   
 
Our invitations read “Master Magi-
cian” Joe Devlin, which was my idea 
and I was thrilled that my beautiful 
bride-to-be and my mother-in-law 
agreed. We requested several of 
our good friends and fellow magi-
cians to each perform a piece so our 
wedding would have a magic show 
segment; they all said it would be 
an honor.

The magicians on the invite list and 
on the bill were, and still are, world-
renowned artists of the highest 
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caliber and were not displeased by 
the guests’ excited and enthusias-
tic reaction. All in all, our magical 
wedding was a huge hit and happy 
event.  
 
At the time of this writing, ten 
happy years have gone by. Bronwyn 
and I spend twenty-four hours a day, 
seven days a week together; some-
times in a ten-by- twenty-foot hotel 
room or cruise ship cabin while we 
are on the road together. We do just 
about everything together and that 
includes all the magical stuff:
rehearsals, creating, loading trucks 
and trunks. She is the copilot on the 
map when I am at the wheel. She 
is the silk in my thumb tip and the 
flash in my flash paper. When we 
first met I told her four things:  

   
  “In show biz there is rain and there 
is drought.”  
  “You have to embrace the gypsy 
lifestyle.” 
  “Would you run away and join the 
circus with me?” And I meant it. 
  “Oops... By the way, I have a very 
demanding mistress, and her name 
is Magic! 
 
Bronwyn and I have visited almost 

every major city in the world; we’ve 
worked and played in these places. 
There is only a hand full of people 
who would be truly interested in 
the stories of my travels, and there 
is only one person that has been 
alongside. She is my motivation for 
improving my magic and who else 
would tell you how terrific you were, 
even though you knew you could 
have done better? Who else would 
tell you how bad you were, when 
you thought you did great? Magic 
has a definitive presence in our 
home; it is on our walls and on our 
shelves, in our closets and absolute-
ly fills the air. Not once did I hear my 
wife complain  As for Bronwyn and 
I, our life is the show and ‘the show 
must go on.’   
 

Thank you, Devlin and Bronwyn  
Learn more about this amazing 
magic couple by visiting http://devlin-
matadormagic.com.  
 
Readers of VANISH Magic Maga-
zine, what is YOUR story? Couples 
in magic, this is directed to you 
— you’re invited to contribute to, 
and be included in, a meaningful 
and lasting work meant to inspire 

and guide other couples in the art 
of magic, today and in the years to 
come. Your stories to consider may 
include anecdotes, learned lessons, 
challenges, tales of success, the 
good, the bad, finances, travel, fam-
ily, children, et al. We understand 
that many of these matters are ex-
tremely personal, therefore, you are 
invited to be as private or as open 
as you desire. It is entirely up to you. 
Your honesty is the understood es-
sential element  Send your contribu-
tions to: matthew@fallonmagic.com

Matthew Fallon, whose own Mar-
ried in Magic story was featured in 
December 2013/January 2014 issue 
of VANISH (http://online.flipbuilder.
com/mtkz/epwk/ #p=24), currently 
travels twenty-six weeks per year 
performing his comedy hypnosis 
shows and comedy magic shows. 

When not on stage, he is consulting 
in his clinical hypnosis practice. He 
makes home in Colorado with his 
partner, bride and backbone to his 
success, Mistia, and their two beau-
tiful children.
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Wizard Headquarters

WizardHQ.com

Live At The Table Lectures

Vapr by Will Tsai and SansMinds

Your Partner in Magic
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1. Inflate a 260Q so that 3 inches 
remain uninflated at the lip end and 
6 inches remain uninflated at the 
opposite end. Tie a knot at the lip 
end. Make a ½-inch bubble at the 
beginning of the inflated portion 
of the balloon at the lip (knot) end 
followed by a 1½-inch loop. Lock 
twist the ends of the loop together.

2. Make a 1-inch bubble. Pinch 
twist it, and tuck the pinch twist in 
the center of the 1½-inch loop to 
make the back wheel.

3. Make a 1-inch loop and lock 
twist the ends together. Position the 
loop at the top of the back wheel for 
the seat back with the uninflated lip 
end of the balloon on the left side of 
the rear wheel.

4. Make a 1½-inch bubble for the 
frame followed by a 1-inch bubble. 
Pinch twist the 1-inch bubble, and  
position it at the end of the frame  
for the motor.

5. Make a 1-inch bubble for the 
upright followed by a five-bubble pinch-
and-pop series for the handlebars with 
the following bubbles: ¾-inch, ½-inch, 
½-inch, ½-inch, and ¾-inch. Lock twist 
the ½-inch bubbles together at the base.

I G u r eF 

Motorcycle with a 
KicKstand
By Marvin Hardy, cba

  First featured in the “Balloon 
Magic® 260Q Figures” book, 
this classic design is still a show-
stopper that will get everyone 
excited about balloons. 

With a career spanning more than  

31 years, Marvin Hardy, cba, of 

Orem, UT, USA, has touched the life 

of virtually every balloon artist with 

his “Balloon Magic” books and videos. 

Marvin was also the inspiration for  

Balloon Magic® - The Magazine, 

and has travelled the world teaching  

and sharing his passion for balloons.  

See issue #63 of Balloon Magic® - 

The Magazine, pages 14-17, for an 

article celebrating Marvin’s achievements.

1 260Q

InGredIents

MagicFlate®

USA ©2014 PBC SB-VAN1407005

BALLOON ART
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Please visit www.tricksupply.com
or contact us at sales@tricksupply.com

We carry the newest & classic magic tricks, books, DVD’s
 and offer more than 900 instant downloads 

The Magic Way - Juan Tamariz
Updated, expanded, freshly translated!

In The Magic Way, Juan Tamariz teaches you not just great tricks, but a way to make every trick you do better 
and more magical.
From the moment it appeared in 1987, The Magic Way was recognized as one of the world’s great books on 
magic. It has been long out of print and highly sought after. This new edition of The Magic Way brings to magi-
cians everywhere the magic and remarkable thinking of one of our greatest living magicians. Over a period of 
five years, Juan Tamariz has corrected, revised and updated his classic text. This newly translated edition of 
that revised work might have been called The Magic Way Repaved.
The Magic Way is an in-depth study of how any magic effect may be improved until its method becomes so 
impervious to discovery that audiences simply relax happily into the experience of the impossible. Tamariz’s 
“Theory of False Solutions and The Magic Way” is explained more clearly and fully than ever before, with de-
tailed examples. These examples are not just exercises constructed to illustrate a point. Tricks and full routines 
taken from Juan Tamariz’s working repertoire are explained in depth, and then meticulously analyzed to show 
how his theory is applied. You will gain new performance pieces, polished by a master, and something even 
better: a new tool that will allow you to make every trick you do more amazing. That is why The Magic Way has 
earned its reputation as a book no serious magical performer should be without.

In The Magic Way, Juan Tamariz teaches in full some of his most prized tricks 
and routines. Among them are...
- The Tamariz Ambitious Card routine
- His Magazine Test with Spirit Slates
- His remarkable Oil and Water routine
- Nineteen additional and original Oil and Water sequences
- And Juan’s version of Al Koran’s “Miracle Divination”, in which, under the 
fairest-seeming conditions, someone freely thinks of a card in the deck and, 
without touching the cards, the performer swiftly and unerringly names the 
one thought of.
All these effects pull audible gasps from the public and magicians, and they 
have been perfected through hundreds, if not thousands of performances. And 
while teaching them, Tamariz carefully shows how his “Theory of False Solu-
tions” works. It is really much more than a theory. It is a well-considered plan 
for making any magic effect more baffling, and its secret more impossible to 
discover. For those who desire to get maximum entertainment and astonish-
ment from their magic, studying The Magic Way may be the most valuable re-
source you will ever find. It is also a highly remarkable exploration of how one 
of the world’s unquestioned masters of magic thinks and approaches every 

trick he does. The title really reflects the contents perfectly. This book is...THE MAGIC WAY                     
Pages: 296 - 7.5” x 10” - Hardcover - photo-illustrated

WE SHIP WORLDWIDE
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There is a whole new world of magic start-
ing to appear on the television networks 

around the globe, one that promises exposure 
beyond the 90-second talent show format. I 
for one find this very exciting. The revolution 
that David Blaine began with his “Street Magic” 
special is still showing the seismic reactions that 
have resulted from his ground-breaking hybrid 
of reality programing and magic show. The next 
exciting development debuts on England’s BBC3 
this fall and it is called “Killer Magic.” You can visit 
the website and learn a great deal more about the 
show here.  http://www.bbc.co.uk/programmes/
articles/4TbnnMn9lJ1TtPwxGmqmjwW/meet-the-
magicians

“Killer Magic” has the intriguing premise of a five 
magician unit competing in order not to perform 
a potentially life threatening piece of magic in the 
finale of the show. I suspect that this is a premise 
that will appeal greatly to the new generations of 
magic fans that are starting to blossom around 
the world. The five magicians who are at the cen-
ter of this show are Dee Christopher, Ben Hart, 
Damien O’Brien, Chris Cox and the subject of this 
story Jasz Vegas.

Speaking with Jasz on the phone it is hard not 
to be impressed by the cheerful confidence that 
she brings to her role in this brave new world 
of televised magic. Her credentials are unique, 
timely and equally impressive and could well 
leave her as the breakout star of “Killer Magic.” It 
is surely time for a talented and beautiful lady 
to make a major breakthrough in the ludicrous-
ly male-centric magic scene. It certainly seems 
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to me that Jasz Vegas is right on target to take magic 
to some new and exciting destinations in the next few 
years. As long as she makes it through all those danger-
ous finales to her TV series…

Probably the most frequently asked question about 
magic by lay people (after “How is it done…”) is why 
there are so few female magician stars. It is a really 
good question and it is time that it doesn’t need 
to be asked quite so often. There simply isn’t any 
answer that makes the magic world look good.  The 
resolution to this conundrum could be the next big 
media development, and one that will restore a 
huge hunk of creditability right in the spot where 
so many magicians don’t even realize it is missing.  
Jasz comments, “I think magic is such a rewarding 
career and it’s such a great thing to learn, it’s defi-
nitely not gender-specific so it would be good to 
see a wider variety of people involved in it.”

With a background in burlesque, fire-breathing, 
performance art and sideshow magic: British 
born Jasz Vegas is unlike anyone else on the 
scene and could prove to be exactly the right 
person at the right time to turn the magic world 
on its head. Her background and experience as 
a performer is based in a world more dominated 
by music than the cups and balls and she adds a 
vigorous dash of Rock and Roll to the performance 
mix that is intrinsically more organic than that of 
most of her contemporaries. It isn’t just the music 
in her act that rocks--- it is Jasz.

How did Ms. Vegas become involved in the magic 
world? Well it was partially receiving that first magic 
set when she was twelve (The one that kicked most 
budding magicians into action) that started her on 
the road to magic.  Although she did start perform-
ing magic shows for her family at that tender age, 
Jasz’s talents evolved in an interesting direction as 
she carved out her singular career by blending her 
love of magic, burlesque and freak show into a 
splendidly unique scenario. “I have a great passion 
for burlesque and for the art of the tease” says Jasz,  
“I also have a great love for magic so I thought 
why not combine these two traditional forms of 
entertainment and make something contempo-
rary, new, fresh and exciting.” Her major magical 
influences were David Copperfield and his more 
unorthodox counterpart David Blaine and both 
these performers helped light her pathway.

Being of an inquisitive nature I just had to query 
Ms. Vegas on the whole freak show thing. “I 
guess it was really rather unusual.” She says, “It 
all began for me when a side show performer 
named Daniella D’Ville taught me to hammer a 
4inch nail into my nose with a block of wood!”  
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This is not your average young lady who gleefully 
promises mayhem, mischief and tomfoolery for her 
audiences. I never got around to enquiring where she 
gained her skills as a firebreather but I suspect it wasn’t 
from a library book. 

Since mastering her first nail-hammering stunt, Jasz 
has continued to mine the repertoire of the sideshow 
for some of her ongoing entertainment choices. I really 
enjoyed watching a televised clip of her shocking a 
potential date by chowing down on shards of glass in 
the restaurant when her meal takes too long to arrive.  
Check out the footage here. https://www.youtube.com/
watch?v=hd7LpKYmMIE 

This is situational comedy at its best and takes magic 
into a delightfully new area that neatly combines David 
Blaine and Candid Camera. It was rather like a scene 
from the TV series “The Carbonaro Effect,” but a little 
grittier and with a bit more crunch. Taking the taste of 
the sideshow and putting it into a fancy dining spot 
makes for great television and I hope that this clip is 
a good indication of the way “Killer Magic” is going to 
present the magical arts.

It will be fascinating to watch as this new television 
show attempts to intrigue viewers by its view of the 
collectively collaborative aspect of magicians perform-
ing their craft.  If the near instant success of the not 
dissimilarly themed “Wizard Wars” in the United States 
is any indication it might be time to fasten our magi-
cal seat belts. The inclusion of that final death-defying 
stunt can only add to the appeal of “Killer Magic” to any 
lay audience. A little potential death and destruction 
has been appealing to spectators since long before the 
time that Houdini placed it at the forefront of his show.

What next for Jasz? She is going to be a force to reckon 
with for quite a time as she exposes a fresh side of 
magic to the viewing public. With her background in 
burlesque, dance, magic and sideshow stunts she is 
something very new and fresh in the entertainment 
world. Is her brand of avant-garde showbiz for every-
one? Probably not, and that is why it stands a great 
chance of being the next big thing instead of just 
another thing. Nobody seems more aware than Jasz 
that her personalized brand of performance mayhem 
might not be everyone’s cup of tea. She laughed as she 
gave me a quote from Dita Von Teese, “You can be the 
ripest, juiciest peach in the world, and there are still 
going to be someone who hates peaches.”

My guess is that there are going to be enough peach 
lovers to turn Jasz Vegas into a major celebrity when 
“Killer Magic” hits the airwaves. I also suspect from con-
versing with her that she has the ability to reinvent her-
self if that is what it takes to succeed in the long haul. 
When you can drive a 4-inch nail up your nose and dine 

on glass---there isn’t much can intimidate you. In fact I 
suspect there is very little that the glamorous Ms. Vegas 
could not do if she set her mind to it.

I strongly suggest you check out Jasz on social media 
and get a first hand taste of what she does. You can 
find her online at Twitter@JaszVegas, Instagram@
JaszVegas, Facebook/JaszVegas and of course her web-
site http://www.jaszvegas.co.uk

 The new series “Killer Magic” will be premiering this fall 
in the United Kingdom so set your VTRs and get ready 
to enjoy Jasz and those four other performers do some-
thing slightly new under the sun. 
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“I really enjoyed 
this book about the 
lives of Dean and 
Claudine. The book’s 
strength lies in being a 
very engaging, funny, 
and honest account of 
the trials and troubles of life 
as a professional performer. 
Read it before you give up 
your day job.” 

GENII MAGAZINE USA

For more reviews see www.franklydisillusioned.com

Buy now on Amazon in paperback or kindle versions.

HHHHH

“I have never been one who could sit down and read a 
book from start to finish in one ‘go’. 

I did, for the first time, and the book was yours ‘Frankly 
Disillusioned’ In fact I missed my lunch, my dinner

 and my supper so I could finish the book.”
 

Yours is a remarkable story, the book came over as 
being very sincere, candid and really entertaining to 

read.”   

Ian Adair (Prolific Magic Writer)

HHHHH

“I bought this book on a recommendation, the book is a 
fascinating view of showbusiness and isn’t the usual self 
congratulatory story - you hear the downs aswell as the 

ups.  Highly recommended and highly entertaining.” 

Jonathan Jay

HHHHH

“I read it in one sitting.  Its so funny (in all the right 
places), and had me fuming with righteous indignation.  

A very good read.”

HHHHH

“This book is a wonderful roller coaster ride. Always 
readable, sometimes funny, often amazing, and regularly 

surprising, this story is hugely entertaining.”

MAGIC SEEN MAGAZINE

HHHHH

It was so refreshing to read something that explained 
exactly how this business is, warts and all. Far too often 

we only get to hear all the glamour, which gives the 
wrong impression of what we as magicians go through. 

This is one book I would like to see do well not only with 
magicians but also the public. 

VANISH MAGAZINE

Magic Seen advert 8-9-13 v3.indd   1 08/09/2013   20:17
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WHEN THERE’S NO BANG FOR THE BUCK

MR. CEO & MR. EXEC

WHEN THERE’S NO 
BANG FOR THE BUCK

In 1990 the closing bit to my show, 
Magic Trap, a self produced non-
extravaganza in a tiny 99 seat 

Hollywood dump of a theater, was 
a parody of the classic Bullet Catch 
trick.  I did the show six weeks, four 
times a week, twenty-four perfor-
mances, twenty-three times the 
routine went as planned.  In the tra-
ditional version of the trick, a bullet 
is fired directly at the magician, and 
he catches the bullet…   in a hand-
kerchief, in a bottle, on a plate or 
even the tip of a sword.  I preferred 
the more contemporary method, 
catching the bullet with my teeth.    
On stage was a large tv that was an 
interactive element throughout the 
show and provided the finish for 
my Bullet Catch routine.  Normally, I 
introduced a former army MP as my 
marksman for the stunt.  He had a 
bullet marked by an audience mem-
ber so it could be identified later.  
We stood facing each other and 
the marksman fired at my face.  The 
explosive bang of the shot popped 
everyone’s ears in the tiny theater.  
Blood squirted out of my mouth as 
I collapsed, apparently dead, there 

was a horrifying offstage scream, 
the curtains quickly closed, the tv 
lit up, and the audience saw me 
deliver this prerecorded onscreen 
message:

“Earlier today I went ahead and 
made this video so I would be able 
to thank all of you for attending my 
show, I never even tried that bul-
let catch trick before tonight.  I just 
think its better to fail at something 
you love, than to succeed at some-
thing you hate.  Thank you.  Good 
night.” 

When the marksman pulled the 
trigger on this particular occa-
sion, nothing happened, being the 
absent-minded bonehead that I am, 
I had neglected to load the firearm 
with the usual blanks.  Frantically, 
he pulled the trigger a few more 
times, still nothing happened.  Sens-
ing what was wrong, I thought of 
making my cheeks really big and 
hollering BANG!  Instead I bit the 
blood capsule that was hidden in 
my mouth, grabbed my neck, fell 
to the floor, and screamed, “There’s 

been a mistake, I’m dying… it was 
an invisible magic bullet.”  Someone 
in the audience shouted, “Invisible 
magic bullet, my ass, he scared you 
to death!”

Siegfried & Roy’s very first full-even-
ing 90-minute Vegas program ever, 
ran for two weeks at the Stardust 
Hotel in 1981 while the Lido de Paris 
show was vacationing.  It was then 
and there that I witnessed a most in-
genious version of the Human Can-
nonball trick, where both Roy and a 
savage beast had themselves shot 
through the air.  Everyone enjoyed 
the build up, Roy raced around the 
stage in a silver outfit and at his side 
was a rare ferocious hundred pound 
Lepjag, a cross between a leopard 
and a jaguar…  
Siegfried brought in the huge 
cannon and the barrel gradually 
went up, then he got behind it and 
aligned and sighted it, then he fired 
it once so we could hear the deafen-
ing blast.  The big cat was loaded 
into the large cannon.  Then Roy 
lowered himself into the mouth of 
the barrel, but waited there a mo-

BY STEVE SPILL
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ment, with just his head showing, 
before he slid down out of sight.
Using heavy chains, an empty cage 
was raised from the opposite side 
of the stage.  Siegfried adjusted 
the cannon again, so it was aimed 
directly at the cage, next he called 
for quiet so he could hear Roy 
speak to him from the bowels of the 
great gun.  Then, when everyone 
was tense, and half the audience 
had their fingers in their ears with 
anticipation of the deafening blast, 
he fired.
What we in the audience wanted 
was to see Roy and his cat go hur-
tling through the air.  The other im-
portant thing is that we wanted the 
thrill of the explosion.  Something 
went terribly wrong.  What we heard 
was a sudden awkward silence.  
And in that quiet we saw a wimpy 
little puff of smoke.  There was no 
humongous explosion, no hurtling 
beings… but it wasn’t a complete 
disappointment, after all, Roy and 
the lepjag did appear in the cage.  
But no problem is a problem if it 
can be solved with money.  In future 

productions, my guess is that the best ever pre-recorded non-explo-
sion explosion kaboom was added to the sound track, accompanied 
by a computer generated hurtling hologram Roy/cat animation. 

If you were living in Canada in 1986, there is a possibility you may 
have seen Holiday Magic Spectacular, the only twenty-seven cities, 
three month, Canadian tour of a magical revue I ever appeared in.  As 
was usual when I appeared in these sorts of shows, I was not the star, 
merely the token comedy act.

The star illusionist had a very dramatic Houdini-type escape to close 
the show.  The exciting emotional impact of the bit depended in 
large part on an explosion.  That explosion was ignited by a squib, 
which is an electrical match, in this case, remote controlled from 
offstage.  About a half dozen times during the tour something went 
wrong and there wasn’t any explosion.  Bad squib, low remote batter-
ies, bad gunpowder mix, remote interference from an airplane in the 
area, forgot to press the button… 

Dressed as Indiana Jones, our headliner closed each performance 
with the Coffin of Doom.  His feet, hands, waist, and neck were 
chained to a piece of plywood cut in the shape of a coffin.  Attached 
to the plywood was a bundle of dynamite with a long burning fuse.  
The coffin, with our star chained to it, was hoisted high above the 
stage, below was a stuntman’s crash pad.

The Indiana Jones movie theme was cranked up to a blasting rock-
concert volume.  Our guy frantically wiggled around in the chains, 
showgirls were on the side leaping about, “Hurry, hurry!  She’s gonna 
blow!” they screamed.  He squirmed, twisted, scraped, jiggered, as he 
jangled the chains.  The fuse quickly burned toward the dynamite.  
He wasn’t going to make it.  The girls shrilled, “Oh no!  Faster!  It’s get-
ting close!”  

He was just a breath away from being a fountain of gore…  Abruptly 
the music ceased.  Eyes bulging, sweat gushing from his pores, 
wordlessly, expertly, he freed himself from the chains and jumped to 
safety with only a fraction of an instant to spare.  Nothing seems so 
emphatic as a deafening quiet… as when you are expecting the cre-
scendo of a boom, impact, explosion, flames, and the flying wooden 
shards of a coffin caused by a massive dynamite blast - in that mo-
ment of stillness, that dreadful silence, we clearly heard the timid soft 
sound of a match that wanted to light, but didn’t.  Pffftt… 
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MENTALISM - AN ADVENTURE IN MYSTICISM

By P. Craig Browning

The Business Mind
We’ve covered “the basics” and to 
the best of our ability, looked at 
how certain of these skills allows 
us to take on the appearance of 
being a Psychic that Entertains 
vs. Psychic Entertainer.  As we all 
know, linguistics and semantics 
are powerful and when we make 
such a simple twist as this, we 
find perspectives and dynamics 
changed.  When we see our-
selves as Psychics first and then 
Entertainers, we will approach 
the work in an entirely different 
way than we do when we iden-
tify what we do as being solely a 
form of amusement.  When we 
remove that showman’s mantel 
we are able to think more along 
the lines of how a real psychic/
mind reader would do a particu-
lar thing – present a particular 
bit, etc. 
Secondly, by making this identifi-
cation twist we are better able to 
see what we do as being “special” 
as well as being something that 
is simple, clean, uncluttered and 
humble.  That’s a big key “hu-
mility”.  Understand that I don’t 
mean that you, as the showman 

is “Humiliated” but that we learn 
to approach what we do more as a 
humbled servant; what we do comes 
from the heart more than the mind.
I know this all sounds a bit strange, we 
are after all “show people” and so our 
job is to create a show; a production 
filled with spectacle, right?
Yes and No. . . . 
. . . OMG, He’s on fire!
Yes, we can certainly build that big 
production and do a most excel-
lent job with it, but is that the path 
we want defining us or do we want 
to create the kind of programs that 
educate as well as amuse? Do we 
want to feel less stressed about our 
“demonstrations” vs. the high level 
of anxiety a full scale production can 
give us?
I’ve done huge shows and yet, I find 
myself most comfortable working 
in a casual setting with audiences 
as small as six to about sixty as the 
norm.  If we look through the annals 
of Mentalisms’ history we will find 
that the majority of those legendary 
performers catered to the same kinds 
of groups, what I call the Living Room 
Theater – the parlor or music room 
of the Victorian era mansions as well 
as the modest living room of rural 
farmers.  More than anything else, 

MENTALISM: 
An Adventure 

in MysticisM
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these were the stages our prede-
cessors best knew, which makes 
me ponder as to why so many in 
today’s world chase after major 
auditorium spectacle; How can 
we connect with an audience of 
thousands?  How is it possible to 
establish true rapport with 1,200 
+ energized people?
Truth is, you can’t and there is 
no way anyone would ever con-
vince me otherwise.  I have after 
all, watched as Louise Hay and 
Marianne Williamson built their 
empires.  I’m quite familiar with 
how the dominoes fall once you 
have things in place but I am 
likewise aware of how the once 
known intimacy is surrendered – 
given away for the sake of fame 
and its related fortune.  Or, as I 
have likewise observed and expe-
rienced; the loss of one’s identity 
and freedom.  
Working the top end commercial 
market means having little to no 
personal time e.g. the inability to 
maintain a home life – an actual 
family.  Show biz having one of 
the highest divorce rates in the 
world followed closely with high 
end sales.  Add to these statistics 
drug & alcohol addictions, sui-
cide, emotional breakdowns and/
or instability, etc.  A whole lot of 
stuff few of us actually want in 
our lives.
Focusing on the smaller home 
program is the big deal. You can 
still pull in a few thousand a week 
but you don’t have to travel more 
than a few hours from home and 
once you’re established (which 
takes an average of 5 years hard 
work at nominal pay) everything 
becomes “gravy” and the tour 
gigs happen when you want 
them to happen; programs that 
are schedule six to nine months 

out in the part of the country you 
want to visit and experience, be it 
around the Grand Canyon or the San 
Francisco Bay. 
But How Do You Make Big Money 
Doing Small Shows?
First of all, you have to hustle, you 
can’t just place an ad in the phone 
book and have a simplistic web site 
on Yahoo and expect to see the mon-
ey and deals roll in.  You see, people 
can’t buy what they don’t know 
about and that takes us to the role 
of the humble mystic – the Urban-
Shaman that works the streets, city 
parks, coffee houses, etc. by giving 
people the kinds of experiences and 
encounters they’ve never seen or 
even heard of . . . watching clouds 
and helping them grow or vanish 
or appear from nowhere.  These are 
memorable experiences that people 
will talk about.  If you incorporate 
your CMR in certain demonstrations, 
such as “Mail Delivery” using a rose 
that you deliver for a patron to an 
unknown individual and so the list 
goes on.  Random acts of Psychic 
Readings when on the bus, at the 
store or wherever you happen to be.  
Do the deed, hand them your card or 
a flyer, something with your contact 
details and move on.
Initially you are “passing the hat” – 
busking but not in the typical boister-
ous manner such things are known 
for.  You are “tame” and rather than 
presenting a “show” as most would 
do, you are sharing with people, ex-
amples of your unique psychic abili-
ties and encouraging them to make 
a donation based on how much they 
enjoyed your work.  Between Read-
ings and CMR you can easily fill an 
hour but keep it simple; create about 
three 20 minute acts so you can 
rotate them generating more and 
more cash from some of the same 
fans.  Ultimately they will invite you 
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to do a show in their home.  Do it!  
On average a Home PSI Party will 
generate between $300.00 and 
$500.00 in just group admission 
(@ $35.00 to $85.00 a head on av-
erage x 9-15 group size). Within a 
year’s time you should be doing 
at least two of these gigs weekly 
plus what you are doing on the 
streets e.g. you will be seeing 
somewhere around $1,500.00 + 
as your weekly income gross – 
DON’T FORGET TO PAY INTO SSI 
AND YOUR TAxES.  
Had I paid into my SSI accounts 
I’d be surviving a lot easier than 
I do on the $800-ish a month 
stiffen the government currently 
allows. The more you pay into 
this account the greater your 
nest egg, be it when you retire or 
when (god forbid) you lose your 
ability to work. 
Paying proper taxes is just as im-
portant in my book, nobody wins 
when you don’t follow through 
with honest cooperation with 
the IRS. 
Once you have allocated the 
proper monies for these things 
you need to pay yourself and 
you do that in two ways; half the 
total income goes to the com-
pany.  This is what buys your ef-
fects, costumes (clothing), props, 
printed material, covers advertis-
ing, etc. But, in giving you this 
projection I’ve only touched on 
one small example of income 
sourcing.
If you do Readings you need to 
find at least two locations where 
you can be found weekly for 
personal Readings.  You should 
likewise be pushing for com-
mercial gigs such as Hair Salons, 
Tattoo Parlors, etc. bringing in a 
Mini-Psychic Fair or Ladies Only 
Psychic Night gigs, etc. Hair Sa-
lons, on a 10 hour day, generally 

leave me with between $800.00 
and $1,200.00 after I’ve paid 25% 
to the facility.  Most facilities have 
me back monthly so you need 16-
24 total salons within two hours 
driving time from your home.  
This gives you a weekly gain that 
virtually doubles the other income 
we already mentioned and the 
breakdown is the same.
Then we come to products; you 
have pendulums, T-Shirts, Audio 
& Video products to sell at every 
home party, when you work the 
streets, the salons, etc.  Prod-
ucts make you money, especially 
systems like the old Horoscope 
Pitch. Find your niche and make 
it happen.
Yes, we’re talking about 10-15 hour 
days at least five days weekly (I al-
ways recommend taking Monday 
or Tuesday off or making them 
short 4 hour days, but you must 
have at least one day a week for 
rest, period. Regardless the kind 
of work you do that one day of 
down time makes us far more 
productive, clear, grounded and 
able to make decisions, so let it do 
its work for you.
I’ve touched on a handful of 
venues we, as the more mystical 
performer, have available to us 
with strong focus on doing Read-
ings both, private and group style.  
Readings are the backbone of the 
Mentalism industry when it comes 
to those working smaller, more 
accessible markets with emphasis 
on the Home PSI Party and Lady’s 
Night Out mixers.  But doing work 
as a Reader also makes us acces-
sible to the public in ways that go 
outside the “norm” when it comes 
to both, other Psychics and of 
course, a large number of recov-
ering magicians who’ve decided 
to jump on the Mentalism Band 
Wagon as it pulled out from the 
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station, but who present it as a se-
ries of tricks rather than miracles.  
Believe it or not, I have a good 
many friends that are guilty of this, 
but some of them handle the “off 
the shelf Master Mind” persona in 
a superior manner due to decades 
of experience as a showman and 
someone willing to get coaching 
and direction rather than being 
the pompous ass so many magic 
lovers can be, thinking that their 
way and their vision is the only 
truth.  Sorry, but you’ll be sorely 
disappointed if that’s your position 
for the creation of a solid produc-
tion requires outside eyes; not just 
the eyes of those in the know, but 
persons tied to theater solely as 
well as marketing pros, would be 
talent buyers, image consultants, 
etc.  Contrary to the delusions we 
put ourselves through, it takes a 
small village to pull our vision to-
gether and make it far more than 
first envisioned.  It’s like creating 
a FRPG character; it’s the roll of 
the dice that give you the real 
individual, not your vision; it’s the 
marrying of these two factors that 
allow you to have an end product 
that’s viable, workable, playable.
The 21st Century Mentalist must 
plan ahead and do so from a busi-
ness mind-set.  If you don’t want to 
do the home parties, etc. then you 
should be listening to other con-
sultants in that what I share has 
to do with the weekend warrior 
that’s working a part-time day job 
initially, so as to cover basic cost of 
living expenses, allowing this role 
to supplement income generated 
via performance, and as we’ve 
noted, a wide range of perfor-
mance types, targets and venues. 
And for those first starting out, 
being able to muster steady work 
within a 2-4 hour driving time from 
home is all that’s required.  Even 
if you only clear $200.00 dollars 
on a home party that you drove 

3 hours to and from for, is a plus.  
Not big economic kudos, but a 
benefit nonetheless; you’ve met 
new people, put your contact 
details into their hands, given 
them a sampling of your work 
and whetted their appetite.  In 
85% of the cases I’m aware of the 
guy/gal that does the Home Party 
work will generate at least two 
to three new clients per dozen 
people they meet and get to 
interact with at said events.  That 
means that you have a new client 
for Private Readings that you are 
going to see or have a phone/
SKYPE session with on a 4-6 week 
turn around basis; at just $50.00 
a shot that’s $1,400.00 + annual 
income from just that one person 
with whom you spend just under 
two hours with all year long (20 
minute long sessions). Then there 
is the up-sell element I’ve not in-
cluded when it comes to charts, 
reports and other services we’re 
in the position to supply each cli-
ent.  If you were to use the Sales 
Generator System I offer through 
mevproshop.com we’re talking 
about an additional $650.00 + 
per client, which suddenly makes 
each client worth a big chunk of 
change, wouldn’t you agree?
But it’s all Fraud! Screams the 
anal retentive and still recover-
ing mage.
Not when you are selling the ex-
act thing you claim to be.  If I’m 
selling a Numerological Report 
to someone then that’s what I am 
offering and nothing other; the 
same applies to Palm, Tarot or any 
other Reading.  So long as you are 
using the techniques, skills and 
disciplines tied to that system 
and not incorporating Imp Pads, 
Billets and other forms of grift 
you are in the clear and doing no 
wrong or “deception” as it were.  
Similarly, if it is not your nature to 
steal and take cruel advantage of 
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others, you won’t when working 
as a Reader or “Psychic”.  On the 
other hand, if you are a natural 
hair splitter and fast talker that 
could care less about screwing 
the laity. . . well, it doesn’t matter 
to you what the tool or façade 
is that you use, you’re going to 
take advantage of people’s trust, 
circumstances and gullibility 
(desperation).  If you don’t believe 
me just go out and sell Funeral 
Plots for a few months or worse, 
insurance or the idea that Frack-
ing is “safe” (when the facts speak 
to the contrary). 
There are many industries that 
incorporate deceptive practices 
that are far more cruel and usury 
than any charlatan psychic you’re 
likely to meet.  But as I’ve said, if it 

is not your nature to abuse others and 
your honest desire to help, screw the 
naysayers that haven’t the audacity 
to do as you’re doing.  The truth of 
the matter is they may very well be 
jealous of the fact that you can do 
this sort of work and get away with it 
. . . making it work for you.
More in the Next Issue.
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T H E  C O L O R  C H A N G I N G  R I N G
B Y  Z A C H  H E A T H

M U R P H Y ’ S  M A G I C
p r e s e n t s

www.murphysmagic.com/ashandember

The world’s  rst color changing  nger ring.

Perform completely open, with no cover.

No preparation or set up.

Now Avai lable!
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MAGICIANS GET NAKED IN LAS 
VEGAS THIS OCTOBER

MAGIC + STRIP POKER = THE 
NAKED MAGICIANS

What is The Naked Magicians?

The Naked Magicians are an elite 
group of close-up magic and 
sleight of hand artists who create 
extraordinary magic with ordinary 
objects displayed “naked” for the 
audience to examine before the 
wonders happen on-stage.

The Naked Magicians is a really 
fun show and an entertaining, 
outrageous way to showcase 
amazing world-class close-up 
magic.   Audiences enter the the-

ater and begin interacting with 
our sexy, comedy hostess who 
gives spectators the opportunity 
to play with the props that are 
exposed “naked” for the audience 
to examine.  

When the show opens, our magi-
cians perform an opening number 
to introduce themselves.  Modern 
high-energy music backs up this 
routine filled with card flour-
ishes and moves choreographed 
together and individually to show 
the audience the incredible skill 
of our stars.  

Next, the show begins with our 
prestidigitators each taking the 
stage to perform some solo acts.  
The playful hostess interrupts 
each of the magicians and within 

“The Naked 
Magicians” was 
originally produced 
by illusionist/writer/
choreographer 
Charles Bach in 
2006 at the Hudson 
Backstage/Comedy 
Central theatre in Los 
Angeles.  
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each act an outrageous bet is 
made for some item of clothing to 
be lost.  Our hostess loses most of 
the bets, and her clothes.  

The final production number is 
the classic Cups & Balls performed 
with shaker cups and colorful 
bouncy rubber balls.  This high-
energy number is done in tandem 
with all three magicians and grows 
from three simple cups and three 
balls to nine cups and nine balls.  
Vanishes, color changes, flying 
cups, bouncing balls, and more 
make this routine a fun closer.  The 
finale also has a surprise twist end-
ing with some full frontal wizardry.

The show is playing a limited 
engagement from October 17th 
through 31st at the Tommy Wind 
Theater on the fabulous Las Vegas 
Strip.

How did you come up with the idea 
for show?

The idea for The Naked Magicians 
came while working my own 
shows onboard a cruise ship back 
in 2005.   While in the shower, liter-
ally naked, I thought the idea of a 
close-up magic show performed in 
a theatrical setting with a fun hook 
could really be appealing to audi-
ences.

The concept of having props dis-
played “naked” for the audience 
to examine was the perfect hook 
for the skeptical audiences of 
today.  It harkens back to the days 
of Houdini when cuffs and trunks 
were displayed in the theater 
lobby with big money rewards if 
they were gimmicked in any way.

This interactive element made the 
show a more personal experience 
for the audience because they 
handle the props that the magi-
cians use to perform.  Plus, it gives 
the audience an opportunity to 
get to know the hostess for the 
show who warms up and teases 
the crowd before becoming part 

of the show.

 At the time, every show on the 
strip was getting bigger and big-
ger, and I realized eventually they 
would not be able to sell out these 
huge venues each night without 
some major discounting.  

I had the opposite approach.  What 
if the experience really was limited 
to a small audience that felt very 
special in this setting and each 
person really was a VIP.  This is 
the experience the nightclubs in 
Vegas are trying to sell now and it 
is working.  They are beating the 
shows with huge revenues that 
rival even the casino floor.

I knew the powerful reactions of 
close-up magic with audiences 
and observed there was no major 
show that featured close-up magic 
in a proper theatrical location in 
Las Vegas. 

I wanted a show featuring magic 
that is not bought from the magic 
shop or bought online.  It is true 
pure sleight of hand magic that 
can only come from years of study, 
dedication, and practice of the 
craft.  These kind of genuine magic 
skills are rarely seen other than by 
those lucky enough to secure an 
invitation to the Magic Castle.

On top of that, I wanted to have 
performers with individual person-
alities, styles and distinct charac-
ters that could interact with each 
other and the audience in a com-
mercially appealing way.   A Rat 
Pack of magic stars.

I found a cast of performers willing 
to help build the show and take a 
chance at getting “naked” in front 
of an audience.  Chris James was 
the cheeky and funny character, 
Jason Baney provided the smooth 
manipulation & dexterity,  Andrew 
Goldenhersh was the avant-garde 
artiste.  Plus, we added a sexy, 
comedic hostess to interact and 
tease the audience & magicians to 
complete the cast.

Many wonderful friends contributed 
to our success.  Talented magician 
and friend, John Shryock, created 
the challenging Three-Man Cups & 
Balls routine for the show.  Eric Buss 
provided comedic help, a couch to 
sleep on, and camera work.  Chris 
Mitchell provided another couch, 
comedy, and plenty of assistance.

The show first opened in Hollywood 
in 2006 to many full standing ova-
tions each night of the run and I 
knew the concept was a winner.  
Even though we were asked to 
extend the run, commitments from 
our magicians and my own gigs on 
ships kept us from doing the full 
production show right away.  

Instead, The Naked Magicians prod-
uct evolved allowing our elite group 
of close-up magicians to perform 
extraordinary magic with ordinary 
objects in other settings.  We took 
our “naked” skills to private par-
ties, corporate events, and even my 
close-up show on the ships became 
a solo performance of The Naked 
Magicians brand. 

We’ve continued to write new com-
edy, add new effects, and grow the 
product.  In 2011, we brought on 
the world’s top magic consultant, 
Johnny Thompson, to clean the 
magic, improve the effects, help 
find venues, and to add more come-
dic moments.  In 2012, Michael Paul 
Ziegfeld was brought on as director 
to punch up the script and direct 
the next live performances of the 
full production show.

A YouTube video with highlights 
from the show has received nearly 
700,000 views.

Who was the inspiration for the 
show’s style?

The inspiration for The Naked 
Magicians came from the influ-
ence of my close friend and fellow 
magician by the name of Chappy 
Brazil.  Most magicians will surely 
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recognize him from the Watch Steal 
Video.  This best-selling video has 
taught more magicians how to steal 
watches than any other teaching 
resource in the world.  Chappy was 
a true master of sleight of hand 
and watch steals.  Sadly, he was 
taken from the world in the rise of 
his career by a tragic accident with 
a police car on the very day The 
Watch Steal Video was completed.

Chappy’s incredible skill in cre-
ating extraordinary magic with 
ordinary objects was a true inspira-
tion for the concept of The Naked 
Magicians.  He was a true sleight of 
hand master who created miracles 
with ordinary items examined by or 
borrowed from an audience.

While working at Caesar’s Magical 
Empire, I saw the powerful reactions 
of close-up magic in a more theat-
rical setting.  As wizards, Chappy 
and I were able to perform for 
thousands of people each week and 
witness the power of pure close-up 
magic performed live in front of an 
audience.  This was years before 
David Blaine was on TV doing this 
on camera in the street.

Chappy influenced every magi-
cian that came through Caesar’s 
Magical Empire to perform or 
watch the show.  He stole watches 
from Siegfried, Lance Burton, Jerry 
Seinfeld, and even Homer Liwag 
(one of Copperfield’s main magic 
consultants).  All these watches 
were taken without their knowl-
edge.

More than magic, Chappy had a 
personality, charm, and cheeki-
ness that immediately won over 
everyone in the audience.  It was 
rare to find an audience not col-
lectively erupting in laughter and 
pure amazement at his magic and 
personality.

I left Caesars Palace shortly after 
Chappy’s passing to go perform my 
own illusion shows.  I have always 
strived to keep the energy, fun, pas-
sion, and pure magic that Chappy 
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gave to audiences.

The Naked Magicians was the show 
Chappy would have been perfect 
to star in and I created it in his 
memory.

It’s a great idea.  What about copy-
cats?

Unfortunately, some guys in 
Australia have started using the 
same name for a fringe magic show 
using a blow-up doll, stuffed phal-
lic symbols, and stock tricks infused 
with a pornographic theme.  It is 
disappointing that our magic busi-
ness has a history of people taking 
advantage of another’s great idea 
without asking permission once 
they know they are not the first to 
do it.  Still, there are plenty of moral 
and ethical professionals out there 
to set a great example for all.

The saddest part is that it cheapens 

our upscale show, which really is 
a fun and theatrical way to bring 
outstanding close-up magic to new 
audiences.  And, provide a great 
opportunity to get more exposure 
to pure sleight of hand and manip-
ulation artists.

Where can I see the show?

The Naked Magicians by Charles 
Bach is a really fun show and an 
entertaining, outrageous way to 
showcase amazing world-class 
close-up magic.   Just 111 seats 
make this an intimate magical expe-
rience.

This October run stars Naked 
Magicians members Chris 
James, Jason Baney, and Andrew 
Goldenhersh.  The comedy hostess 
role is performed by Emily Lauren 
Sanders.  Directed by Michael Paul 
Ziegfeld.  Choreographed by Sam 
Viverito.  Produced and created by 
Charles Bach.

This limited engagement will allow 
audiences and especially the Las 
Vegas entertainment industry to 
see the production, appreciate a 
new way to present close-up magic 
theater, and help find a permanent 
venue for a long-term run. 

LIMITED ENGAGEMENT
IN LAS VEGAS 
OCTOBER 17-31, 2014
4PM DAILY
TOMMY WIND THEATER
3675 LAS VEGAS BLVD SOUTH
LAS VEGAS, NV 89109

Tickets available at www.nakedma-
gicians.com
Call:  702-776-8888

Facebook.com/TNMagicians
Twitter.com/nakedmagicians1
Instagram.com/nakedmagicians
YouTube.com/nakedmagicians
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Available from the inventor only:  

www.axelhecklau.com

3 optimized Versions  
• Tabloid (small paper)
• Broadsheet  (large paper)
• US-format 

• Fast to prepare 
• Easy to perform
• Thin Gimmick
• Learning tools

Many variations :
• Poster Version 
     (perfect for customized corporate shows)

• Garbage Version
• Missmade News
• Newsflash Express

• Double DVD  (NTSC)
   120 minutes + Gimmick

BONUS:
NewsflashExpress

glueless set up in2 minutes(tabloid paper)

Torn & Restored Newspaper
The most visual Flash-Restoration you´ve ever seen!

Watch the trailer online
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BECOME A V.I.P. MEMBER AND PAY 
AS LOW AS $10 PER LECTURE 

OR
 PURCHASE AN INDIVIDUAL 

LECTURE FROM YOUR FAVORITE 
MAGIC DEALER FOR $24.95

www.murphysmagic.com/atthetable
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HARPO MARx MAGIC
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“Have they 
started sawing 

a woman in 
half yet?”

—Groucho, 
as he enters 

an anatomy 
class in Horse 

Feathers, 1932

On December 27, 1975 my uncle took 
me to a mysterious location in Los 
Angeles. We entered a gated commu-

nity called Trousdale Estates. I did not know 
whom we were visiting. My uncle simply 
told me we were dropping off a Christmas 
present to a director friend of his (my uncle 
was an actor). When we entered the house, I 
looked to my right and saw the famous John 
Decker painting of the four Marx Brothers in 
ruffled collars and wide brimmed hats, as if 
they were Renaissance clowns. Immediately, 
I realized I was in Groucho Marx’s house, 
having seen the painting reproduced in Ar-
thur Marx’s book about his father titled Son 
of Groucho.  I began to tremble. I was only 
fifteen years old and had been in love with 
the Marx Brothers since 1968 when I first saw 
Harpo emerge, Nessie-like, through a bed 
when Penelope intones “Alone at last!” at the 
conclusion of the famous “Prince of Wales” 
scene in the 1929 film The Cocoanuts. 

We walked down the long hallway 
covered with framed pictures of a life-
time entertaining the world. There was 
Groucho with U.S. President Truman, 
Prime Minister Winston Churchill, T.S. 
Eliot and even Lou Gehrig! His honor-
ary Academy Award, received only a 
few years earlier, stood on a small, lone 
table.

I entered a vast bedroom to see a very 
short, bald man clad in Marx Brothers 
pajamas, wearing big glasses, being 
attended to by two hefty no-nonsense 
nurses. After my uncle told the great 
comedian that I was a magician, Grou-
cho, of course said, in a whisper of his 
famous voice, with a thick New Yawk 
accent, “Can you make yourself disap-
pear?”  Once the salutations were over 
with, I sat down to watch, listen and 
maybe even ask a question.
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A few moments later, Groucho asked me 
to come over to his bedside because he 
could not hear so well. He told me he 
liked seeing Houdini’s brother more than 
the great Houdini. He said, “Do you know 
what his name was?”

 I replied, “Hardeen!”

 “That’s right young man, but I’ll bet you 
didn’t know we lived near the Weiss’ for a 
time.”

It was true. The Weiss (Houdini’s real sur-
name) family lived on 69th Street on Man-
hattan’s East side, and the Marxes lived 
on East 93rd Street, and Jewish families 
often congregated. Houdini’s father Mayer 
Samuel Weiss was a teacher, often cited 
by historians as a “rabbi,” and the father of 
the Marx boys was also named Sam. What 
I did not know was that after living on East 
69th Street, the Weiss family lived directly 
across 93rd Street from the Marx family!

The great comedian went on. “Hardeen 
did a very spectacular escape. He went 
into a giant, galvanized milk can filled 
with water so he could not breathe. Then 
the milk can was put into a crate. That was 
hammered shut by a committee they got 
on stage. Usually one of them was an-

nounced as some head of a carpentry shop. 
They played up all the angles. It was very 
time-consuming, but really amazing. You 
could do that back then in vaude-de-ville. 
You had time to fill.” 

GROUCHO’S CLUE 

Given that I had the bright answers to Grou-
cho’s questions, he realized I could carry an 
intelligent conversation.  I was gobsmacked 
to hear him say to my uncle and me, “You 
know, all kidding aside, magic and comedy 
have a lot in common. The punch line for 
one thing. You can’t telegraph the ending, or 
the gag or joke is ruined, just like in a trick. 
You never saw Thurston* tell what was go-
ing to happen. Danny Kaye never said at The 
Palladium, ‘OK listen, this is gonna get you 
in the gut.’ Danny slayed’em because they 
never saw it coming.”

Groucho was referring to Danny Kaye’s 
historic run at the famous variety house in 
London that held the record for most seats 
sold over a three-week run. That is, until 
Harpo Marx showed up with his trunk of 
tricks and wondrous overcoat at the historic 
hall in 1949.

I had just made my professional debut on 
December 15, 1974. For six years I was con-

MAGIC & THE SILENT CLOWNS
A COLLECTION OF ESSAYS BY BEN ROBINSON

Introduction by Jim Steinmeyer

Presented in conjunction with the lecture of  the same name during the exhibit 

     Ben Robinson is a popular scholar-
showman. He has entertained at such 
opposite extremes as 21 shows in one week 
at Hollywood’s Magic Castle, and at the 
Base Camp of Mt. Everest (17,800 ft.). 
Hartford Courant drama critic Malcolm 
Johnson wrote of his first one-man show 
Out Of Order: Ben Robinson’s performance 
of silent, surreal illusions is MUST SEE 
entertainment.
     In MAGIC & THE SILENT 
CLOWNS Ben Robinson conjures with 
his passion of many years — silent clowns 
and magic. Focusing on Buster Keaton, Charlie Chaplin, Harold Lloyd and Harpo Marx, 
Robinson details Buster Keaton’s jumping into a slim briefcase held by a man in Sherlock Junior; 
Chaplin’s practically unknown use of the deceptive “lean shoe”; Lloyd’s association with the 
exclusive Los Magicos; and Harpo Marx’s many magical stunts from producing a steaming cup of 
coffee from his pants, to appearing in bathtub filled with water while playing a trumpet!  With an 
Introduction by noted illusion designer Jim Steinmeyer — The Trick Behind The Laugh 
—MAGIC & THE SILENT CLOWNS is an entertaining complement to silent film comedy 
appreciation, magic and popular entertainment.
     MAGIC & THE SILENT CLOWNS was first presented as part of MAGICIANS ON 
SCREEN, at Museum of the Moving Image, December 10, 2011 - January 1, 2012, New York City.

“If  Magic trumps Rationality and Silence transcends Speech, Ben Robinson has so beautifully blended 

the two together in writing about my dad, Harpo.  His book is truly a magical gift that will also leave you 

speechless, filled with love to all who have the great fortune to read it.  Bravo, Benno!”  ~Bill Marx

“Ben Robinson’s Twelve Have Died is the magic book of  the year.” 

 ~H. Adrian Smith, the late Dean of  the Society of  American Magicians

“Ben Robinson’s writing on John Mulholland in MagiCIAn, is something no serious student of  magic 

will want to miss.”  ~Michael Claxton, MAGIC Magazine

Book and cover design by InsideWide.com
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moments 

later groucho 
asked me to 

come over to 
his bedside 
because he 

could not 
hear so well.
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sumed with reading library books 
about tricks by Bill Severn, Walter 
B. Gibson (author of The Shadow), 
Bruce Elliot, Milbourne Christopher, 
Henry Hay and John Mulholland. 
In the 1970’s a Marx revolution was 
afoot by the so-called “counter cul-
ture” of kids (primarily) who wished 
President Nixon to leave office and 
who craved a showing on TV of any 
Marx Brothers picture on The Late 
Late Show. I’d stay up to all hours to 
see The Cocoanuts or Horse Feath-
ers.  Finally in September of 1974 
Animal Crackers, their second film, 
mired for years in legal quicksand 
between Paramount Pictures and 
the George S. Kaufman estate, was 
re-released at the Sutton theatre on 
East 57th Street. I begged my mom 
to go. But alas, tickets sold-out well 
in advance and she was not about 
to let her 13-year-old son brave the 
city crowds alone. Groucho was 
on the front cover of The New York 
Post being shuttled to the opening 
by policemen brandishing night 
sticks to ward off ravenous fans. The 
comedian was 84 at the time and 
quite frail.

So, what follows is the current cul-
mination of my ongoing fascination 
(perhaps an obsession?) with my 
quest to understand the edict of the 
one, the only Groucho: “Magic and 
comedy have a lot in common.”

*Howard Thurston (1869-1936) was 
the world’s greatest magician when 
Groucho was in his prime. He toured 
a stage show, which required 8 train 
cars fully packed with livestock and 
a full orchestra, and hundreds of 
large scale illusions from Sawing a 
Woman in Halves to Iasia: Vanishing a 
Woman in the Theatre Dome to every 
state in the continental US. Thurs-
ton formerly succeeded Kellar as 
the World’s Greatest Magician, and 
entertained over 60 million people 
in 50 countries in his lifetime.

The Strongman & The Harpist
In the 1870’s, in Germany, a covered wagon visited the spas where wealthy 
patrons went to soak in mineral salts, and virgin waters from untainted 
streams, that ran from the Bavarian mountains. At these spas, the privileged 
sought solace and a respite from growing industrialization, if not a case of 
gout. From Dornum to Essen, the covered wagon traveled unpaved, hard, 
bumpy roads carrying several people, a small stage and trunks of props 
made by the Martinka Magic Company of Germany as well.

The wagon master was a magician, who sported a waxed mustache and 
goatee. He purposely resembled the famous Herrmann family of magicians, 
which also originated near Hanover, Germany at the end of the 17th centu-
ry. The magician doubled as a strongman when he appeared in variety halls 
and in circuses. His name was Louis, Lew, Levi and finally “Lafe” Schoenberg 
(1823 — Feb. 20, 1920). His wife’s name was Fannie (1829 — April 10, 1901).
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Fannie played the harp. That was 
the music for dancing after the 
magician’s show. Several of their 
children were often enlisted to aid 
in the show, while others were left 
back at the family home, wherever 
that happened to be at the time. 
Laff and Fannie Schoenberg were 
nomadic entertainers. Schoenberg 
was known by the famous com-
poser Irving Caesar, who wrote the 
most-played song of all time (as of 
the late 20th century), Tea For Two. 
The composer told me he knew 
Schoenberg when he (Caesar) was 
a young man, “plugging” (selling) 
songs on the Lower East Side of 
New York along with another “piano 
plugger” named Irving Berlin. The 
older magician counseled Caesar to 
“always look after getting paid your 
own self,” a piece of advice Caesar 
amplified on and passed on to me, 
when he was a spritely100-years-
young.

By most accounts, Schoenberg was 
a better strongman than magician. 
Though, his greatest accomplish-
ment was certainly inspiring his off-
spring.  Once he arrived in America 
in 1879, he went to live with his 
daughter and her husband and 
their five sons. The grandsons would 
affectionately refer to them as Opie 
and Omie, respectively. Schoenberg 
fit right in. He knew the Martinka 
magical supply brothers Francis and 
Antonio, who had also emigrated to 
New York from Germany, and done 
well setting up shop in Chelsea 
flower district of the lower 20’s. As 
well, another German émigré was 
the busiest club date performer 
in the United States. Louis “Pop” 
Krieger, known as The Merry Wizard 
and The King of the Cups and Balls, 
was a favorite of society entertain-
ing. His finale has never been dupli-
cated: making steaming hot pota-
toes appear beneath his tall copper 
cups. Krieger lived on 113th Street 
and Lenox Avenue just south of the 
Marx’s (at this time Schoenberg and 
his wife lived with his daughter Min-
nie and her husband Sam on 114th 
between Second and Third Avenue 
before finally settling at their 93rd 

Street address, now a city landmark 
in 2011). Krieger fathered nine 
children, several of them following 
his path into the circus arts. He and 
Schoenberg had big family in com-
mon. Schoenberg, legend has it, 
fathered eleven children, and lived 
to the ripe age of 97, passing on to 
the big stage in the sky in 1920. 

Two of Schoenberg’s children 
entered the show business of the 
late 19th century, in New York City, 
with a fervent passion. Minnie 
Schoenberg, one of the magician-
strongman’s daughters, married a 
tailor from Alsace-Lorraine named 
Sam Marx and raised five boys that 
became known as The Marx Broth-
ers. Minnie’s brother Al, changed his 
last named to Shean, and became 
one of the most celebrated vaude-
ville song and dance comedians 
as one half of the team Gallagher 
and Shean, who later starred in the 
Ziegfeld Follies. 

So, in the melting pot at the turn 
of the 20th century, young Adolph 
Marx, the second of Sam and 
Minnie’s children came under the 
tutelage of his recently-emigrated 
grandparents. Adolph would sit and 
listen to tales of the wagon show, 
the spas and delight in his grandpa 
picking pennies out of his ears. 
Young Adolph would later change 
his name to Arthur and finally, in 
1914, was tagged as “Harpo” during 
a game of five-card stud backstage 
in some unremarkable vaudeville 
theatre. Harpo, never having much 
formal schooling past the second 
grade, learned the lessons of the 
Torah from his grandfather, and was 
also taught German. The family lan-
guage was a “low country” French-
German called Plattdeutsch.  It was 
his grandmother’s harp that young 
Adolph found one day in a closet. 
Though, the great harp was without 
strings. The young boy daydreamed 
about what beautiful music might 
emanate from the massive wooden 
frame. While his grandfather pro-
vided him with tactile mystery of 
pie tins that stood on end (held 
upright by a naturally and deftly 

concealed pencil against the back of 
the pie tin), and some ventriloquism 
wonders his grandfather employed 
from time to time when outwitting 
potential danger; his brother Leo 
(later “Chico,” pronounced “Chicko” 
for being a “chicken chaser” or one 
who chased young ladies) added 
some practicality to his brother’s 
daydreaming by showing him how 
to make money with small decep-
tions. 

Purchasing cuckoo clocks cheaply 
and secretly keeping them wound 
tightly, the young brothers assured 
“clients” that the clocks would run 
smoothly for many hours. Said 
young Leo to near twin-looking 
Adolph, “You don’t earn mazumah, 
you hustle it.” Such guile would 
later become formalized in carefully 
thought out routines where Harpo 
and Chico would invariably “take,” 
or confound, their “marks.” (During 
the bridge game in Animal Crack-
ers, Harpo produces many Ace of 
Spades. When Mrs. Rittenhouse ob-
jects, Chico says, as if not to worry, 
“Yeah, he’s got a million of ‘em.”)

Given the atmosphere of a magi-
cian-strongman grandfather being 
his primary teacher, and an enter-
prising older brother with a truly 
photographic memory for numbers, 
and the proving ground of the 
Yorkville streets of the early 20th 
century, Harpo Marx went forward 
in life to appreciate, command and 
brilliantly demonstrate the magi-
cian’s art for the next 60 years.

TO PURCHASE ($15) Ben Robin-
son’s e-book MAGIC &THE SILENT 
CLOWNS, please click http://www.
lybrary.com/magic-and-the-silent-
clowns-p-138888.html
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10.5 hours of newly released Marx 
Brothers material made available 
on DVD by The Shout! Factory, 2014. 
Available from Amazon.com or The 
Shout Factory directly
Produced by Robert S. Bader, and 
Bill Marx, Executive Producer. Matt 
Hickey, Associate Producer.

By Ben Robinson

Leonard. Adolph (later, Arthur). Ju-
lius. Milton and finally Herbert.

Five sons of Sam and Minnie Marx 
who achieved true cultural immor-
tality tagged (respectively) in 1914 
in a poker game in Illinois as: Chico 
(pronounced properly as “Chicko”), 
Harpo, Groucho, Gummo and 
Zeppo. (Gummo dropped out of the 
act when conscripted in WWI, being 
replaced by their youngest brother.)

The Marx Centennial was celebrated 
on March 22-23, 2014 as an Interna-
tional Day of Laughter first in Ran-
cho Mirage, California at the Public 

Library (the size of NASA, don’t kid 
yourself ); produced by The CGH 
(Chico, Groucho, Harpo) Society, 
whose president is none other than 
Harpo’s first (adopted) son, William 
Woollcott Marx, whom we affection-
ately refer to as Billo.

Earlier in 2014 the Marx universe got 
a jolt when personal artifacts from 
the Harpo Marx collection were sold 
by Bonham’s in their “Movie Magic” 
auction with the painting by John 
Decker of Harpo Marx as Blueboy 
adorning the front piece of the auc-
tion catalogue and leading the way 
for such incredible collectibles as 
one of the two real Maltese Falcons, 
which sold upwards of one million 
dollars. Well, for a wee bit less than a 
million cold cash, a mere $39.95, the 
21st century habitué of all things 
gloriously chaotic, humorous and 
wild can be yours by purchasing 
pure gold in the form of three DVDs 
(with a bonus DVD of extra “Bits and 
Pieces” for a nominal extra charge) 
called, appropriately enough “The 

Marx Brothers TV Collection.”

Ten and a half hours of sheer bliss, 
re-discovering the brothers Marx 
and their zany offbeat, singular 
careers on the burgeoning new 
medium called “television.”

1 SHOUT FACTORY DVD LINK

While the general fan may know 
of the celebrated Groucho Marx 
program entitled “You Bet Your Life” 
that began first on radio and then 
transmuted to the world of TV for 
a whopping 13-years, winning the 
highest accolade of TV awards —
The Peabody—this collection will 
have the viewer genuinely en-
thralled. Some of this material has 
never been seen since it first aired. 
Some of the material has never 
been seen—period—outside of the 
Marx family. 

The producers have gifted history 
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and we mortals with their home 
movies showing the very first 
known footage of Groucho danc-
ing and parading his children off 
to school in 1928.  Then Groucho 
departed first for a movie sound 
stage in Astoria, New York to shoot 
The Cocoanuts (their second Broad-
way smash hit show which became 
their first movie) and then retire to 
the theatre that night to perform in 
their third Broadway show Animal 
Crackers. You read that correctly. 
Groucho and his brothers made a 
movie by day and then performed 
on Broadway at night, and did this 
for years! And now we get to see the 
great comedian before he left for 
work that day! Will wonders never 
cease!

The work ethic was strong in this 
German-American family, whose 
grandpa was no slouch at work; 
having lived to his late 90’s, and 
fathering maybe as many as nine 
children (his exact age and progeny 
is genuinely unknown). But, what 
is known about the elusive Lafe 
(pronounced “Laff-aye”) Schoen-
berg is that he was a magician. A 
traveling magician. He wore a top 
hat. He carried a gold tipped cane. 
Like his German counterparts, the 
Herrmann family, he wore a goatee. 
Schoenberg was a traveling wizard 
in a horse-drawn carriage that Har-
po dedicates an entire chapter to in 
his 300+page autobiography titled 
“Harpo Speaks.” The chapter titled 
“Adrift in Grandpa’s Democracy” is a 
fine locus for what happened to his 
grandsons a half-century later. Think 
of it: A traveling magician and his 
harpist wife. A traveling buckboard. 
Two of their children, Albert, and 
Minnie along to load top hats with 
paper streamers, dance the clog 
dance and collect the tips of the spa 
patrons. A young Al then became 
one of the Ziegfeld Follies comedi-
ans with his partner Mr. Gallagher, 
and a genuine celebrity to his five 
nephews. Their mother, Al’s sister, 
became the original stage mother 
determined to see her sons “make 
it.” And “make it” they did when they 
appeared on Broadway in three 

different shows, then in 13 mov-
ies (one of the best ever made “A 
Night at The Opera” now part of the 
National Film Registry) and then in 
this massive TV collection. Of course 
Minnie did not live to see the TV 
years, but in heaven, no doubt, she 
whooped it up and laughed herself 
sick at her sons defying order and 
pomposity; giving one large hotfoot 
of eccentricity to the staid egalitari-
anism of modern society.

While it doesn’t take a Marx scholar, 
or, to have read any of the 70+ 
books that have written about the 
Marx Brothers, to enjoy this MARx 
BROTHERS TV COLLECTION, the fact 
is, you are seeing routines recycled 
from the Brother’s various acts (as 
musicians first before becoming 
full-out zany comedians always 
embracing their musical heritage) 
from dime museums and vaud-e-
ville (which is how you pronounce 
the word properly) to their success 
first in England and then on Broad-
way in a show recently revamped 
in New York after 90-years titled “I’ll 
Say She Is.”

In this fantastic DVD collection you 
will see the glory of Harpo’s various 
commercials for Evaporated Milk 
dazzling the eye, as the silent clown 
performs his impossible magic. His 
Labatt’s beer commercials (all five 
are shown) are more like Dali paint-
ings than advertisements for hops 
and barley brew. The natural athleti-
cism of the brother’s is also shown: 
Chico in a roller derby (about as 
athletic as Chico ever was), Harpo 
playing golf, Groucho playing tennis 
(with Charlie Chaplin at one point), 
and many other stunts, guest ap-
pearances and a plethora of musical 
comedy. 

2 SHOUT FACTORY LINK     
(Groucho song):

Groucho reclaiming his famous 
mustache, loping walk and broad 
eyebrows are rare, but seen in ef-
fervescent recapturing when paired 

with so large a talent as “The Great 
One” Jackie Gleason. You want 
to know how to entertain? It’s all 
here folks. Right here on the MARx 
BROTHERS TV COLLECTION. You 
are looking at nearly100 years of 
sculpted material in its final form: 
from music halls and vaudeville to 
Broadway to movies and nightclubs 
and finally to TV…this is a cultural 
aurora borealis with more colors, 
shades and nuance than any Disney 
cartoon of that period, or later.

It is impossible to recount the ef-
fusively grand nature of this DVD 
set. Rediscovering the Marx Broth-
ers all over again after their 13 films 
made between 1929 and 1949 is 
wondrous.

Nothing seems held back. A “stag 
reel” (tame by today’s standards of 
newspapers tapping government 
cell phones and celebrity nudes 
going viral on the Internet), yet here 
is the leering quizmaster of You Bet 
Your Life waggling his eyebrows and 
making the naughtiest of re-Marx. 
Now you will know where David 
Letterman got his quip “Oh we can 
cut that out later.” 

It is in good fun and Groucho taunts 
a woman for having many children, 
the verbal opposite to Producer Al-
len Funt putting Harpo Marx inside 
a soda machine, and you will bellow 
with laughter at the dolt woman 
buyer who complains that she put 
her ten cents inside the machine 
and did not get her soda, while it 
may have seemed “natural”(?) that 
there was a man inside the soda 
vending machine whistling and 
making wild faces!
Chaos on TV starts here, with Harpo 
blowing bubbles from his clarinet 
and Chico playing the piano with an 
orange or in a four-handed version 
with his silent musical brother. At 
one point Chico appears on a TV 
program and fools all pretending 
to be Harpo. This is not anything 
new actually. As boys with similar 
haircuts, Harpo recounts fantastic 
stories of their duplicity taking the 
same job in brothels and as cuckoo 
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clock salesman. The famous “mir-
ror scene” from Duck Soup (1933), 
duplicated on the I Love Lucy show 
with Harpo and Lucy acting out this 
pearl (designed by Leo McCarey first 
for Harold Lloyd and then Laurel 
and Hardy, in the silent days) is just 
a testament to the notion of illusion 
that gleefully pervaded the Marx 
universe. Here in Chico’s TV appear-
ance you see a live performance 
where genuine stars look straight at 
him and have no idea he is the pi-
ano playing Marx Brother. If you’ve 
never seen genuine surprise, this is 
that delicate emotion set in stone.

The Home Movies narrated by Bill 
Marx bring the viewer inside the 
Marx family, showing love for their 
children and pets, ocean voyages 
to Music Hall engagements by the 
brothers, and even Harpo swim-
ming in the buff! You want to know 
everything about the great clown 
Harpo; well, here you go, nothing 
is left to the imagination once his 
trunks come off as he jumps in the 
ocean on the Riviera. 

Chico is interviewed by British show 
host and magician David Nixon and 
Chico’s mentioning marijuana is not 
censored as it has been in previous 
You Tube renderings. He jokes, “After 
all, we were studying to be musi-
cians.”

A TV director blackballed by the Mc-
Carthy era, named Stanley Prager, is 
shown as a yearling actor in Chico’s 
first TV show (it was Chico, it turns 
out who first embraced TV).  Prager 
is shown wildly singing and dancing 
in the simple College Bowl TV pro-
gram. This man went on to direct My 
Three Sons starring Fred McMurry as 
well as hundreds of other TV shows. 
He is mentioned because you can 
see him handle working with such 
a venerable talent as Chico Marx 
and where he “get his show biz legs.” 
It’s an education to the insightful 
viewer.

3 SHOUT FACTORY DVD LINK

Not all of it is epic, but it sure is 
interesting. You will see such pearls 
as Carol Burnett and Harpo in a de-
lightful program called The Wonder-
ful World of Toys where Harpo travels 
Central Park encountering almost 
every kind of toy imaginable. A 
concept show that would never be 
done today, because we don’t have 
real icons tested by the movies that 
would appear in a simple TV script 
about materials and not themselves 
(as our 21st century ego-ridden 
celebrity deigns today).

All three brothers are also shown 
in dramatic roles. Groucho acting 
opposite a young Dennis Hop-
per (make your own joke now); 
Chico shown as an Italian elder in a 
episodic drama (with his one show 
remaining on Earth); and Harpo in 
the heart-pounding drama “Silent 
Panic” witnessing a murder as s 
mute unable to convey details to 
the cops as the gangsters close in 
to “finish the job.” This is TV from 
another universe. There are no quick 
edits. You have the Marx Brothers 
in one live shot by a TV camera, or 
as close as you can come to seeing 
them live. 

4 CHICO PRETENDING TO BE 
HARPO ON TV LINK

It’s riveting to see these actors and 
their “range” and that in later life 
as adventurous artists who liked 
working. Riveting material, even if 
a somber chord may be struck for 
aging artists. These are real troupers, 
men who had careers for sixty qual-
ity years. Material, and artists like 
this will never be again. As Picasso 
stated, he did not paint, he painted 
what must be painted. The Marx 
brothers endured every medium 
during their lifetimes because they 
had to (for various reasons, ex-
plained in the companion booklet).

The gags, bits, full renditions of 
vaudeville skits and pieces of 
business would overflow a vari-
ety artist’s trunk—and magicians, 
ventriloquists, comedians, and yes, 
even musicians, will be gobsmacked 
to learn of the treasures contained 
herein.

A companion booklet of scintillat-
ing detail is included; chock full of 
pictures. The writing is by Robert 
S. Bader, one of the main conspira-
tors of this gag-fest. Nicely done sir! 
The artwork by Drew Friedman is 
first rate, and if the Extra Disc set is 
purchased, you get a limited edition 
poster worthy of framing. The dia-
mond background design element 
to this DVD collection portends 
the Renaissance appeal of these 
“harlequinade clowns” as their star 
reviewer Alexander Woollcott so 
tagged them when he first discov-
ered “some damn acrobats” named 
Marx one night in 1924. Lucky for 
us 21st century inhabitants that 
Woollcott did. His review set in mo-
tion a star turn that has now lasted 
for 80-years strong with no signs of 
slowing down. THE MARx BROTH-
ERS TV COLLECTION is must see 
entertainment if you like to laugh. 
(At the very least, this is the most 
loving testament one family mem-
ber could ever make to another.)

Or, if you missed these bits in the 
first airing, the magic of the Marx’s is 
back in full swing. Interviews, spots 
thought lost, and commercials that 
were made to be disposable for 
products that no longer exist have 
been reimagined, reconstituted, and 
delightfully delivered in digital so 
laughter can once again take hold 
amidst dour front page news.

The MARx BROTHERS TV COLLEC-
TION is amazing on many levels. At 
the basic level you will see comedy, 
magic and music by comic mas-
ters now gone. What better for an 
Internet age ruled by the trickster 
god Hermes and his ever-changing 
permutation of everything happen-
ing at once…you know…just like a 
Marx Brothers zany performance!
Our highest recommendation.
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PLAYING BIG THE WIZARD AND THE CONJUROR

PLAYING BIG

Jeff McBride’s
Magic & Mystery School

Tobias Beckwith

Excerpted from Beyond Deception, Vol. 2 (http://tinyurl.
com/nlw3zpx) By Tobias Beckwith

Magicians seem to love the phrase “Pack small, 
play big.”  It’s almost a mantra. I suppose 
because so much of magic depends on props, 

and we’ve all found ourselves mired down with far too 
many props to transport, many of which don’t seem to 
deliver the requisite “bang for the buck” when we get 
them in front of an audience.

In most of this article, I’ll talk about what it really 
means to ‘Play Big,’ but before I get to that, let me relate 
a recent anecdote to give you a reason for learning to 
‘pack small.’

Reasons to Pack Small
We recently had a request to take Jeff’s three person 
illusion show to Japan for a month.  They wanted a 
“small” illusion show — only 40 minutes and a couple 
of smaller illusions, or about half the size of what we 
might do for a large theater, or a long run at a casino.  
Our shipping list came to 6 cases, weighing about 2500 
pounds altogether. It would almost fit in a full sized 
van.  That was for props, costumes, two of his smaller 
illusion props and so on.  The round trip shipping esti-
mate came to nearly $25,000!  

Imagine you wanted to ship the larger illusion show.  
Do you think the shipping costs for that show, added 
on to airfares, our performance fee, and so on, might 
have made it difficult for our promoter to see his way 

to booking the show?
There are two basic ways you can handle shipping and 
transportation when you negotiate an engagement – 
you either wrap them into a “package fee,” or quote a 
performance fee PLUS the airfares, hotel, shipping and 
so on.  Imagine the package fee, where you have to 
quote a minimum of $50K just to cover your expenses – 
and if they say yes to that, you’re >still< not making any 
money.  Better to learn, as Jeff has, to do a spectacular 
90 minute show using only what you can carry on the 
plane with you.  You’ll stand a MUCH better chance 
of actually making a living as a performer!  And you’ll 
avoid the expense of maintaining a huge storage space, 
year in and year out, just to store that big show.

Thoughts on how to make it play big
But let’s move on to the other side of the equation:  
Let’s talk about what it really means to ‘Play Big.’  All too 
often, I think, magicians feel they need to put a lot of 
stuff on the stage – bright colors, flashy costumes, big 
set pieces, and so on — in order to play big.  And there 
certainly is something to be said for the pleasure of the 
‘really big’ production.  Ringling Bros. Barnum & Bailey 
Circus is one of the ‘biggest’ shows in the world, and 
it has been wowing audiences of all ages for almost a 
century.  Their kind of ‘Big’ involves sensory overload.  
Spectacularly costumed, death defying acts in all three 
rings, sometimes all at once, so you don’t have even a 
chance of taking it all in at just one sitting.  And today, 
Cirque du Soleil has upped the bar for circus spectacle 
with a whole new aesthetic. They present old fashioned 
circus acts in a highly designed and choreographed 
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and turned it into a 15 minute, dra-
matically spectacular event.  I don’t 
remember all the details, but I do 
remember several audience mem-
bers on stage and standing in the 
audience holding different cards, 
Ormond blindfolded on stage, and a 
story.  The story created a situation 
in which the stakes for him being 
able to find the card were high.  And 
I clearly remember the standing 
ovation at the end of the trick.  How 
often can you manage a standing 
ovation while performing a simple 
card location?

The keys to Ormond’s success that 
day were these:  Make use of your 
audience.  Involve them both emo-
tionally and physically.  A magician 
standing alone on stage makes a 
much less interesting picture than 
a magician flanked by a couple of 
audience assistants, each doing 
something interesting.  An audience 
sitting back in their seats watching 
is a very different audience from 

format, in a sophisticated artsy aura 
that is designed to really wow the 
arts crowd.  It would be tough to 
compete with that kind of ‘Plays Big,’ 
where millions and millions of dol-
lars get spent on each new produc-
tion.  What’s more, unless you’re 
Siegfried & Roy, your magic — the 
wonder, the story, the fine points of 
your carefully crafted performances 
— would be swallowed up by those 
‘too big’ production values.

The good news is, you don’t need to 
go that route.  There are other ways 
to make your magic play big — 
ways that those big-top showmen 
can’t touch.  Ways that don’t neces-
sarily involve large illusion props, 
dozens of scantily clad dancers, or 
even fancy lighting.

My client Marco Tempest seldom 
travels with more than one or two 
cases, of a size which can be sent 
as checked baggage.  And yet, he 
performs regularly for audiences of 
4, 5 or event 10,000, often providing 
the biggest impact of anything on 
the bill for those events.  How does 
he do it?  By making use of some-
thing that is already going to be 
provided in the situations where he 
performs — mostly large corporate 
meetings, where the entire front of 
the room is made up of large video 
screens.  Marco uses those screens 
as his illusion props and scenery.  
He programs spectacular video 
backgrounds to what he does, and 
designs his performances so that 
the live and video portions interact 
in ways that make the entire space 
come alive with the experience he 
provides.  A ‘big’ show indeed...even 
though it travels in the equivalent of 
a couple of suitcases.

Another way to making a show ‘play 
big,’ is to find ways of expanding 
your otherwise ‘small’ magic.  At the 
Legends of Magic conference a few 
years ago, Ormond McGill gave a 
demonstration of how to take an 
otherwise small trick and make it 
play big.  Ormond took a simple 
card location trick — “Pick a card...
was it the queen of hearts?  Yes!” 

the ones on the edge of their seats 
participating.  And an audience 
watching a simple card trick, done 
as such, is in a completely different 
frame of mind from one involved in 
a cliff-hanger story where the fate of 
the hero hangs in the balance.
Combine all of that with your 
abilities to build the tale using your 
voice, body, pacing, physical ac-
tions and your own deep passions, 
and you, too, might well manage to 
achieve that very big response that 
Ormond McGill did — even just do-
ing a simple card location.  

Don’t just do tricks. Make a big im-
pression, but creating a big experi-
ence for your audiences.  And then, 
like Jeff McBride, Marco Tempest 
and Eugene Burger, you too may be 
able to travel the world, doing your 

The cover of Tobias’ new book
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FINDING JUST THE RIGHT MUSIC

Music is the heartbeat of 
many of our routines.  It 
sets the mood, main-

tains the flow, and enhances the 
magic.

One of the biggest challenges 
in putting together a new piece 
for our shows is finding just the 
right piece of music.

While my last name certainly 
has a connection to the world of 
music, I don’t have the talent my 
ancestors were blessed with to 
write classical works of musical 
genius. For some reason, I still 
find myself searching far and 
wide for just the right musical 
match for my illusion pieces.  It’s 
one of those, “I’ll know it when 
I hear it” situations that can get 
particularly frustrating.

The challenge is to always find a 
way to keep your own personal 
style and character intact but 

still varying the styles of music in 
the show to keep things interest-
ing to the audience.

I have learned a few ways to 
complete the search or at least a 
few different paths to get there.  
Hopefully, these will help you 
in your search for the perfect 
musical backing to your newest 
creation.

With so many choices of music 
out there, it’s best to find ways to 
thin the herd to the appropriate 
genre and make the decisions 
easier.

KNOW YOURSELF

By now you’ve probably thought 
about who you are on-stage and 
what that character is.  I hope 
so.  You may also have a style of 
music that you feel connected 
to.  Maybe it’s jazz, pop, Spanish 
guitar, disco, 80’s, metal, blue-

“Ah, music,” he 
said, wiping his 
eyes. “A magic 
beyond all we do 
here!” 
-  J.K. Rowling, 
Harry Potter and 
the Sorcerer’s 
Stone

www.VanishMagazine.com
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grass, polkas?  Take the style that 
fits you most and apply that to your 
musical selection process.

Music styles are often associated 
with the performer and their style.  
For example, when it comes to 
Copperfield, I will always think of 
him when I hear Phil Collins, Peter 
Gabriel, or Seal.  He was a big fan of 
their music in his shows during his 
era of television specials and world 
tours.  There was always a strong 
baseline and pulsing energy with 
slow builds, highlights, moments 
for applause cues, and appropriate 
endings.

http://youtu.be/VSMrLl62cts

http://youtu.be/_2uEsuLbL5s

The loss of Joanie Spina is a big 
loss to the magic community, and 
she contributed plenty to many 
magicians with her talents, includ-
ing Copperfield.  She had a special 
knack for choosing great pieces of 
music for magic routines.  It was 
evident in the era of David’s career 
she was a part of.

Sometimes a character is so well 
defined that a juxtaposition of 
character and music can make for 
an interesting variation from the 
expected.  Dan Sperry uses an old 
ditty, “Magic Moments” to make an 
entrance.  You expect to hear a goth 
or metal soundtrack and get some-

thing totally different and surpris-
ing.  It shows his sense of humor 
and tongue in cheek attitude about 
the character.  It’s like a ‘wink’ to the 
audience.

SET THE MOOD

What kind of mood do you want to 
create with this magic routine?
Is it Funny, Sensual, Fast Action, 
Romantic, Mysterious, Historical, 
Curious, Scary, Strange?

Make a list of songs, musicians, sing-
ers, bands, movies, or other musi-
cal influences that might fit your 
desired chosen mood.  This will be 
the starting point for listening, but 
the list will grow exponentially from 
there and possibly in new direc-
tions.  This is part of the fun and 
frustration, too.

WHICH COMES FIRST?

Does the music or the magic 
come first?  Once in a while, 
when you least expect it, you’ll 
accidently hear a song that is 
perfect for a routine or listening 
will suddenly conjure up an idea 
for a new magic piece.

Sometimes the music inspires 
the routine and other times the 
routine is only complete once 
the soundtrack is found.  

The first time I heard “Shape of 
My Heart” by Sting, I immediately 
imagined that the song would 
be great in a magic routine.  It 
just seemed a natural for magic.  
Fortunately, it has been done 
and we are able to appreciate 
and enjoy the use of this fantas-
tic music combined with card 
magic.

“The more senses 
we can incorporate, 
the more ways we 
can connect to our 
audiences.”

www.VanishMagazine.com
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MAKE IT DIFFERENT FROM YOUR OTHER 
ROUTINES

By now your character may be well defined, your musi-
cal style distinct, and the mood for the routine decided.  
Now, try to vary the music so it doesn’t feel too similar 
to other pieces in your full show.

Broadway musicals are a great example of the power of 
music in introducing characters, telling a story, and add-
ing emotion to a performance.   

Each song in a musical works together in the whole 
production yet has its own individual style. But more 
importantly, the songs carry the story along by explain-
ing the feelings of the characters, solving a problem, or 
expressing a feeling.  When the energy of the moment 
is so strong that the spoken word is not enough...the 
character sings.

We can use this same approach with our magic.  No, I’m 
not asking you to sing…unless you can and want to.  
As a favor to the world, please don’t mouth the words 
to a song.  I remember seeing a three rope Professor’s 
Nightmare to “Once, Twice, Three Times a Lady” with the 
magician mouthing the words as each rope was shown 
(sadly, not for comedic purposes).  I still wish that 
memory would leave my head.

Better yet, allow the music to set the scene for the 
magic and possibly move the magic along by introduc-
ing a new situation, mood, or feeling.

Christopher Hart has a perfect example of this.  In his 
torn & restored music sheet routine the song, “Be-
witched” became an integral part of the magic and the 
motivation for the effects.  The music stops and starts 
with each tear of the paper and even skips when a small 
piece is left hanging from the torn sheet.  It’s a great 
piece of magic theater. 

http://youtu.be/Pf-5V9t_QOM

Throughout a Broadway musical, the songs vary in style 
from solo thoughtful works to loving duets in harmony 
to high-energy dancing chorus production numbers to 
humorous comedic character pieces to dramatic and 
powerful belting melodies.  

This is just like our magic shows.  Sometimes our magic 
is mysterious, sometimes accidentally funny, sometimes 
confident & powerful, sometimes nerdy, and sometimes 
just plain strange.  Great music used in our acts can be 
a huge asset to keeping what we do very engaging and 
interesting to watch.  
The more senses we can incorporate, the more ways we 
can connect to our audiences.

WHERE TO FIND MUSIC

Thanks to technology, our ability to get music has be-
come that much easier.  I used to go to used cd shops or 
the library and listen to music for hours.  Now with the 
internet, iTunes and other sites give you a 30 second 
sample of a song to give you a good feel for the tune 
and if it will work in your show before you have to buy 
it.

I’m going to share some sources for finding music to 
check out that you may already know and some new 
ones that you may want to try.  

Friends – I try to begin by asking those that know me 
and my style to suggest what music might work for a 
new project I’m working on.  They have different tastes 
and levels of experience that usually give new direc-
tions for my search to go.

iTunes – This is one of the best ways to listen to snip-
pets of a lot of music.  Once I have my list of songs, mu-
sicians, bands, movie soundtracks, etc, I begin listening 
to the 30 second bits to see if they feel like something 
that could work.

Ask a DJ – These guys are usually plugged into the 
music scene, know what’s current and because they 
are fans of music they will have eclectic taste and may 
spot something that others have overlooked.  And, they 
love to share their knowledge of music.  It’s a badge of 
honor for them.

Dance concerts or classes – As usual, inspiration can 
come from many sources.  Many of the best music 
finders were dancers and choreographers I worked 
with.  They are always on the hunt for songs for new 
dance pieces and classes.  They always have interesting 
choices.

Film Sountracks – Since they only appear in movies, 
you will rarely hear them on the radio and you may not 
even remember them from the movie listening outside 
that context.  But, if you know a style of film that fits 
your style, chances are the music may fit you.  And, it 
probably is instrumental.

covers of Known Songs – When there’s a song that 
everyone loves and you hear it way too often, it is 
usually best not to use it.  However, you can usually 
find another version of that song by someone else or 
another group that add their own twist that makes it 
fresh.   (iTunes is great for this since they usually list 
other versions in a search)  For example, I never really 
connected to the song, “Fields of Gold” by Sting until I 
heard the version from Eva Cassidy.  Then suddenly that 
song became a favorite of mine.

www.VanishMagazine.com
http://youtu.be/Pf


101VANISH - International Magic Magazine     www.VanishMagazine.com

copyrighted Music - A quick note on the use of copy-
righted music.  Many performance spaces will pay a 
blanket fee for the use of music not used in a dramatic 
(i.e. play) performance.  If they do not pay this fee, your 
cost for using the music is not overly expensive de-
pending on the size of the venue and how many seats.  
Check with ASCAP or BMI to see what your individual 
cost per show might be and don’t get stuck with a fine.

Royalty Free Music – There are plenty of places to look 
for music that has no fees for each use once purchased.  
These don’t have the multi-million dollar production 
that mainstream music has, but it may just suit your 
needs.  I have a good friend that owns a site called, 
Triple Scoop www.triplescoopmusic.com .  You find the 
artist and music you like and pay one reasonable fee for 
its use in specific areas.  There are many sites like this 
emerging.

Soundcloud – www.soundcloud.com Many emerging 
musicians, writers, and singers are using this site and it’s 
great for finding new artists.  You can listen to the songs 
and even get personal contact with the creators.

YouTube – This is the MTV of this generation.  There are 
many music videos and musical options here at your 
fingertips.  Now, there is also a pretty big selection of 
royalty free music that you can use for your videos that 
may also work with your new magic routines.

Have the Music composed – Find someone that can 
create the soundtrack for your routine.  The upfront 
time and expense is large, but you will own the music 
and it will fit you like a tailored suit.  I have had a couple 
of pieces written for my show that began with making a 
video of the routine, outlining the timing and feel of the 
number, and explaining my desired end product.  The 
music I do the Sands of the Desert to is written by Bruce 
Glover, a very talented jazz musician and composer.  
www.BruceGmusic.com

Write Your Own Music – This is ambitious, but it has 
been done.  If you are a musician, it’s that much easier 
to create your own ideal music.  If you are comfortable 
on the computer, programs like Garage Band or other 
music programs that use loops and samples to create 
music can be great for making music that fits perfectly 
to your timing.  Danny Cole has a routine with a CD and 
case that uses music he was able to put together that 
really fits the routine.  Different instrument sounds are 
added and removed as the CD is manipulated.

Leave the country - Not really.  But, if you can afford 
it, by all means travel and listen.  You can still do this 
search from the comfort of your home by listening to 
radio stations from other countries.  They usually don’t 
have the same Top 40 playlist that is re-hashed over and 
over on popular radio.  Find a song in a new language.  

Something not heard often in your home country.  My 
bow music is from an Australian singer and the song 
was never played in the United States and Europe.  I 
heard the song in Asia on tour, loved the energy of 
it and added it to the show.  Now, people are asking 
about the song all the time.  For them, it’s new, fresh, 
and associated with me.  

use Your Detective Skills – I saw a music video of a 
song while in Europe and loved it.  It was in French and I 
missed seeing the title and artist.  What I did remember 
was the image of a girl on a balcony in Paris and people 
running from a storm.  I got on Google and searched,  
“girl on balcony running from storm in Paris” and found 
the song.

There’s an App for That – There are new apps that can 
find a song just by holding your phone up to the radio 
and it shows the name of the song and who did it.  
Check out.

Music Genome Project – A few years back, an ambitious 
project to create a genetic code for all music.  While it’s 
possible they didn’t hit everything, the amount they did 
cover has become the backbone of Pandora and Spotify 
allowing people to create their own radio station based 
on personal music taste.  This genetic code can also 
help us locate music for our own routines.   Remember 
when everyone was using Cirque du Soleil, Yanni, or Art 
of Noise?  The big reason was that the music was great 
for magic, had lots of energy, highs, lows, accents, and 
endings.  

We can use those examples to find a new artist that 
we may not have thought about that resembles those 
familiar ones.  www.music-map.com is a site that you 
simply write the name of an artist and surrounding 
them like a little music solar system will be other artists 
with similar styles. The closer they are to your original 
search, the closer the match will be.  It’s an unbelievably 
useful tool for finding music.

Experiment – You may already have some songs to 
try that just don’t seem to be the perfect fit.  Throw a 
wrench into the mix with a piece of music that comes 
out of nowhere, is strangely odd and nothing like your 
usual choices.  Vito Lupo does a routine in his lecture to 
music and then asks the sound guy to play completely 
random songs to the same routine.  The mood, feel, 
and response to the routine is incredibly different and a 
great way to spice things up and expand your creative 
energy.

Editing – Most of the time, the song is good but needs 
to be shortened, lengthened, an ending added or simi-
lar changes to fit our routine.  A little editing skills on 
the computer will go a long way to making your song 
fit.  Just make sure you understand counts, timing, and 
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phrasing of music or find someone who does to help or 
you may end up with an obvious sloppy edit.  Glitches 
like this take the audience out of the moment instantly.  
(like a fart in church)

Every time I work on a new magic idea, finding the right 
method, prop design, choreography, staging, light-
ing, and more is a unique challenge.  Finding the right 
music is just one more layer to the challenge, but the 
resources to get us there are far more numerous today 
than even a few years ago.  Let your creativity soar in 
this new environment and show us new directions for 
magic to go.

I can’t wait to see and hear what you come up with.

Charles Bach

www.charlesbach.com

charlesbach@gmail.com

When words fail, 
music speaks.”
- Hans Christian Andersenan
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by Charles Bach

THE SOUND OF MAGIC
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http://itunes.apple.com/us/app/magictunes/id673472225?ls=1&mt=8
http://play.google.com/store/apps/details?id=com.charles.music.magic&hl=en
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OUTERBRIDGE –
MEDIA 
APPEARANCES
BY TED OUTERBRIDGE

Media appearances can have a huge impact on 
ticket sales. When playing performing arts 
centres (PACs), it’s essential to take advantage 

of this opportunity. We have made front page headlines 
more times than we can count by performing an illu-
sion in front of a local landmark and inviting the local 
newspaper photographers and TV cameras. In Prince 
Edward Island, Canada, I levitated Marion in front of the 
PAC where we were performing and the next day we 
were on the front page of the newspaper. The result was 
a new box office record for the most tickets sold in one 
day: 600 tickets in 24 hours! It’s easy to send promotion-
al photos to a newspaper and video to a TV station, but 
performing an illusion in front of a local landmark turns 
it into local news. 

I am going to share some of our media strategies with 
you, using examples from PAC performances, but keep 

in mind that these ideas can bring real benefits whether 
you are doing birthday parties, schools, restaurants, or 
corporate work. The essentials are the same, and I ap-
plied many of these techniques when I was a restaurant 
magician. By using media to attract more customers to 
the restaurant, I justified a higher fee.

I am always looking for innovative ways to work with 
PACs to take advantage of media opportunities. When 
a PAC is presenting our show, I contact their publicist or 
marketing department to discuss which day(s) I will be 
available for media appearances. I provide them with a 
six-page OUTERBRIDGE – Marketing Magic document 
which outlines what I can do for various media, plus 
some promotional ideas. If they’re any good (some are, 
some aren’t), the publicist or marketing department will 
arrange for some television, newspaper and radio inter-
views. If they don’t, I usually take on this responsibility 

OUTERBRIDGE - MEDIA APPEARANCES
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Tuesday, March 13, 2007 

 

 
 


What an impression! 

 

Montreal-born illusionist Ted Outerbridge performs a “levitation” with the assistance of 

his partner-wife, Marion, yesterday on King St. E. The pair bring their Magical Moments 

in Time tour to Mississauga Living Arts Centre today.  

“When all else fails, I simply show up at a 
newspaper and demonstrate what I can do, 
either in their office or on the street outside 
their offices. This worked well in Toronto where 
I levitated Marion outside the Toronto Sun 
newspaper offices. “

www.VanishMagazine.com
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My experience 
has been that it is 
always better to 
hire a professional 
when a graphic 
artist, web designer, 
photographer or 
video editor is 
involved. 

myself, or even hire a local publicist in some cases. This depends on how important the performance is and how 
the ticket sales are going. 

In situations where I am arranging media appearances, I put on my publicist hat and contact the local media. My 
first priority is to pitch a publicity stunt to newspapers and the local TV news. I explain in an email what crazy stunt 
I will be performing and that it will take place in front of a local landmark. For example in Ottawa, the capital city 
of Canada, we chose the national Parliament buildings as a background. In Bermuda, we found a beautiful ocean 
beach to be a pretty good local landmark. Attached to my email is a press release that outlines the details of our 
performance. I also attach a few good examples of past media stunts. By showing that we have done this before 
and we often make the front page with it, we have more credibility. A few days later, I follow up my emails with 
phone calls. I keep calling and emailing until I get an answer. 

When all else fails, I simply show up at a newspaper and demonstrate what I can do, either in their office or on the 
street outside their offices. This worked well in Toronto where I levitated Marion outside the Toronto Sun news-
paper offices. I called the photo editor and told him that I was outside his door floating my wife in the air. Within 
a few minutes, a photographer emerged from the building, and the result was that we appeared in the paper the 
next day. The Toronto Sun was delighted with the photo, we came close to winning their “front page of the month” 
contest, and our performance was sold out!

In addition to pitching our publicity stunt, I contact television talk shows and radio stations, offering to do an 
interview and perform some magic. I outline some bullet-proof material that I can perform for them. When I am 
in an interview situation, whether it is for television, radio or a newspaper, I always prepare in advance and make 
notes about what I want to say. This way, even if the interviewer doesn’t ask the questions I want to hear or asks 
boring questions, I will push the important information into the interview. I have also learned the hard way that 
you can never say anything in an interview that you wouldn’t say on live television, even if you intend it to be “off 
the record”. Also, if the illusion I bring to the interview is dependent on angles, our illusion technician comes with 
us so he can spot any issues.

www.VanishMagazine.com
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Have you ever thought about performing a magic trick 
on the radio? It sounds crazy but it can be very ef-
fective. I’ve found that a prediction effect involving a 
listener who calls in is especially powerful. One of our 
most popular pieces of radio magic is called “The Time 
of Day” and I plan to share it with the magic commu-
nity in the near future. It involves sending a prediction 
to the radio station in an unusual-looking envelope, 
sealed with wax, a week before the event. The envelope 
looks so unusual that the radio host often starts talk-
ing about it – and the event – days ahead of time. This 
means more free hype for us! On the big day, we are in 
the studio with the radio host and if possible the local 
mayor or a police officer who verifies that everything 
is as it appears to be. The host invites a listener to call 
in. The caller names a time, the radio host tears open 
the envelope, and inside is a card with a time written 
on it. The time on the card matches the time the caller 
named! It is mind-boggling and it generates a lot of 
hype for our show. 
We usually ask the radio station for permission to 
take some photos and video for social media and our 
website. Most radio stations agree to this as it gener-
ates publicity for them and the venue as well. A.M. drive 
time, 6 a.m. to 10 a.m., has the most listeners, followed 
by P.M. drive time, 3 p.m. to 7 p.m., which has almost 
as big an audience. These are the time slots you want, 
although you may have to create the illusion of being 
awake for an early morning interview!
We often do TV interviews and perform magic on 

television to promote our live performances. We have 
appeared on everything from local and national news 
to Much Music and Breakfast Television in Canada. We 
have predicted the weather, levitated newscasters, and 
performed interactive mind reading with viewers. We 
always provide the producer with B-roll footage of our 
performance in advance, and it is often used during an 
interview. (B-roll footage is supplemental footage inter-
cut with the main shot in an interview.) This is a great 
way to show the strong production values of our per-
formance when the situation doesn’t allow us to bring 
them into the TV studio. I strongly recommend that you 
have a broadcast-quality demo video/trailer for use on 
television. It is worth the investment.

When working on TV it is important to keep it simple. 
Don’t arrive expecting special lighting to hide an invis-
ible thread or black art. Television cameras like bright 
light, so the lighting in a TV studio is usually similar to 
a beach in the Bahamas at noon: bright and hot! Be 
prepared to set up in just a few minutes and always 
have an extra trick ready in case you have an extra 
minute in front of the camera. You may be requested to 
do a 5 minute interview and then the host will change 
their mind on live television and request another trick. 
Be ready for anything. If you are performing anything 
that’s dependant on angles, explain this to the camera-
man and producer ahead of time, and then watch the 
cameras in the event that they go for a close-up from 
the wrong angle. If you want a close-up, let them know 
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ahead of time as well.

A magic workshop is a great way to give something 
back to the community that is supporting our show 
– and generate some media attention at the same 
time. I often give a workshop at a local high school or 
elementary school. Each participant gets a copy of my 
Outerbridge – Magical Moments in Time book, which 
contains instructions for performing ten simple magic 
tricks. I teach several of the tricks and provide the props 
for them, as well as sharing some stories about my 
career. I can easily modify the workshop depending 
on the age and interest of the audience. The workshop 
often results in newspaper or television coverage which 
sells more tickets.

A lecture can also be used to generate media coverage. 
I enjoy lecturing on the art of magic, show business and 
illusion design to audiences as diverse as magicians, 
theatre professionals, drama students, and executives. 
I often use a slide show to add more interest to the 
presentation. 

www.tedouterbridge.com
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MentalUnderground.com 
Available now from

Don't be fooled by the playful exterior! Bairn is 
packed full with the professional mentalism of one of 
the world's top full time performing mentalists, Ken 
Dyne. These are strong, visual performance pieces 
direct from his working repertoire, all wrapped in 
Ken's trademark anarchic humour.

A cheeky tome of practical real-world 
professional mentalism with attitude.
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http://www.roykueppers.com
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THE STEALTH CHANGE BAG
By Tony Chris

Available Only At www.tonychris.comAvailable Only At www.tonychris.com

Tony Chris © 2010. All rights reserved.

Includes The Stealth 
Change Bag 

and an instructional 
DVD

$65.00 Plus $6.50 Shipping And Handling

It will do things that no other change bag
 can even dream of
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BRICKS AND MORTAR SHOPS

DAVES KILLER MAGIC SHOP

Store: Dave’s Killer Magic Shop
Owner: Dave Lemberg
Location: Vancouver, WA
Website: www.killermagicshop.com

In previous issues of Brick and 
Mortar Shops I have been visiting 
with some of the oldest magic 
shops in the world. I thought it 
would be interesting to take a 
look at a magic shop that is still in 
its infancy, compared to the likes 

of Davenports or Abbots. For this 
issue, the brick and mortar magic 
shop we visit is located in my 
home state, not far from where I 
grew up. The shop is Dave’s Killer 
Magic Shop, located in Vancouver 
Washington. Dave speaks candidly 

www.VanishMagazine.com
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about his journey of running a new 
brick and mortar shop. 

Vanish: How long has Dave’s Killer 
Magic Shop been open?

Dave: Under the name Dave’s Killer 
Magic Shop we’ve been open two 
and a half years. But we started off 
in a garage selling online only. We 
started that in 2008, and we were 
called the Magic Place. We changed 
our name when Criss Angel came 
out with his online store he called 
it...The Magic Place. I would be 
getting calls about orders that 
weren’t shipped from him, so it was 
taking up a lot of time. When we 
got the new location we decided 
to change the name...when we 
actually became a brick and mortar. 

Vanish: What made you decide to 
go from a completely online magic 
shop to a brick and mortar shop?

Dave: That was the goal, to have 
a brick and mortar. It was just the 
cost. During the time when we were 
in the garage we were also selling 
to local guys too. I started opening 
my garage for people to come in. 
It was open on the weeknights 
after I got out of school [Dave is a 
full-time high school teacher] and 
on the weekends. So, that went on 
for quite a long time. Then my wife 
finally got tired of people walking 
through our house to our garage. 
And it was getting busier inside the 
garage when people came by on 
Saturdays –it started looking like 
a meth house (laughs). So what 
happened was my father in-law 
had a building that the tenants had 
just left. We thought wouldn’t it be 
a great location to test the waters, 
because the rent was cheap, to see 
what it would be like to have brick 
and mortar....So we did that, and 
were there for two years and it was 
going ok, but we weren’t getting 
the foot traffic we were hoping to 
get. In July of this year we moved 
to a new location on Maine Street, 
and it’s been great. We get a lot 
of foot traffic, so we are selling 
more novelties like a traditional 

magic shop. So, yea that’s how it 
happened. 

Vanish: Did you seek advice from 
other magic shop owners before or 
while you were opening?

Dave: I just went right into it 
because I was ignorant. I didn’t 
know what I was doing. I’m a 
chemistry teacher, that’s what I 
do for a living. I love magic and at 
first it was a way to get the clubs 
a chance to get magic that you 
could touch. If you go to a magic 
shop you can actually touch it 
before you buy it. There wasn’t 
that opportunity because all of 
the magic shops around here are 
closed. That was the beginning. I 
think every magician thinks it would 
be cool to open a magic shop, until 

you actually open one and then 
you go ‘that’s the stupidest idea 
ever’ (laughs). Our focus has shifted 
a little bit. We are a magic shop, 
and we have big back room we 
do birthday parties out of, and we 
do shows on the weekends. That’s 
really the focus for paying the rent 
and all the bills. The magic is on top 
of that. 

Vanish: I see you still have an online 
presence?

Dave: We do. We don’t sell a ton 
online, but that’s not our focus 
anymore. When there’s giant sout 
there like Penguin you just can’t 
compete. We focus on our birthday 
parties, our shows, our building 
of the magic community within 
our community, and creating new 
magicians. That’s our business 
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model and it’s worked really well so 
far.

Vanish: How do you balance your 
full-time teaching job and the 
magic shop?

Dave: I have guys that work for me. 
I have a guy who’s a teacher who 
is a very good magician. This year 
he decided he was going to switch 
to teaching half time, so it worked 
out great. He’s working for me on 
Wednesdays and Fridays, and he’s a 
great salesman. He keeps the shop 
going when I’m not there, and I 
have a younger kid who works from 
eleven to three until I can get to the 
shop the days I work. You can be 
as busy as you want to be but you 
just have to get used to it. I’m used 
to it now. I don’t really get a day off. 
I can get...like on Wednesdays and 
Fridays those are my days off [from 
the shop], but I’m a teacher. 

Vanish: What are some unexpected 
things you have learned in the past 

couple of years running a brick and 
mortar magic shop?

Dave: The biggest thing I’ve learned 
is don’t cater to magicians. Don’t 
cater to performing magicians, 
because they don’t need anything. 
They have everything; they 
don’t need a new trick. They’re 
professionals, they’re performers, 
they’re not looking for the newest 
trick. Cater to the hobbyist and 
cater to making new magicians. 
And that seems to be the model for 
a brick and mortar if they want to 
stay in business. 

Vanish: What are your favorite 
things about running a magic shop?

Dave: You get to perform everyday. 
If you don’t demo things wont sell. 
I love getting kids into magic, and 
getting them exited about it. We do 
free lessons twice a month at the 
shop, and we’re full. The average 
age is about ten, but it’s seven to 
seventeen. That’s the best part, 

new magicians, kids that are exited 
about magic. We have a club in 
town for SYM, it’s not in Vancouver 
but in Portland, so getting kids that 
are involved in my shop and then 
getting them involved in a bigger 
club, that’s kind of fun. 

Vanish: So what are some of the not 
so fun aspects of running a brick 
and mortar shop?

Dave: The time that it takes. Half 
of the people go through your 
shop with their phone on, asking 
a million questions, and they’re 
checking the price online, and 
walking out. You know they just 
ordered on Penguin or wherever. 
That burns me a little bit because 
you’re there for them, but they 
don’t what to spend the extra 
buck. You have to charge what you 
have to charge because you don’t 
get the same break that Penguin 
gets. They can get it someplace 
else, but they don’t get the service 
they get in a magic shop. That’s 

Dave Lamberg owner of Dave’s Killer Magic Shop
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probably the worst thing about it. 
But that’s anyplace. If you have a 
retail business anywhere there are 
people who are shopping that go 
“oh I’ll just order it from Amazon.” I 
belong to several business groups 
in Vancouver and we all see that. 

Vanish: You opened a magic shop 
when many shops are closing. 
Was there any hesitation because 
of that? The shops I have talked 
to in the past say that they would 
not open a shop it today’s present 
market.

Dave: If I had known what I know 
now I would have never started, 
but now I’ve got so much invested 
in it. I love, it but I wouldn’t do it. I 
get enjoyment out of it, and it’s nice 
to provide that service to people 
that need it. Like I said, our business 
model is always changing to try and 
figure out what’s the best way to 
run this so we actually make money. 
Someone called once, this was 
about a month ago, and said ‘I’ve 
never been to your shop before, 
do you sell the fake poop?” I said 
“Yea,” “Oh, well I’m kind of looking 
for a magic shop that doesn’t” 
(laughs). The only way for a magic 
shop to exist in these times 
is to sell novelties, because 
that’s what most people 
who come off the street are 
going to buy. They’re not 
going to buy magic, they’re 
not magicians. They’re going 
to buy nickels to dimes, Dice 
Bomb, fake poop, and things 
like that – novelties. I told 
him, come and check it out, 
we have tons of magic, but 
we’ve also got...at Halloween 
we sell Halloween costumes 
because we have to pay the 
rent. Everyone loves going 
to a brick and mortar, they 
say they like going to a brick 
and mortar. People also say 
they like to eat well too, 
but they don’t... That’s part 
of the challenge, how can 
I still be a magic shop and 
still pay the rent? I started 
off as a magician wanting 

to have his own magic store, now 
I’m a businessman wanting to make 
money. Does that make since?

Vanish: It does. What advice would 
you give someone wanted to open 
a brick and mortar magic shop?

Dave: Umm, well first I would 
probably tell them don’t do it 
(laughs). Don’t do it if you just 
want to attract magicians into 
your store, they’re not going to 
buy from you. You have to come 
up with a business model that will 
sustain you, and you can build 
your business up. Then those guys 
[magicians] will stop by. I get a lot 
of people stopping by from out of 
town that are magicians, but the 
local magicians that are in your 
town may or may not support you 
depending on their own pocket 
book situations. They will buy as 
cheap as they can get it. If that’s 
what you want to do, don’t do it. If 
you want to build a business that’s 
based on magic but does other 
things like novelties, and you have 
a great foot traffic spot that you’re 
thinking of, go ahead and try it. You 
may not make money at first. It may 
take a while...we’re just now in the 

black. But that’s years and years. If 
you’re trying to make money at that 
and just sell magic, it’s not going to 
happen. 
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MAGIC MIND MAGIC MAPS

As the above diagram states, 
you “can” learn from anyone 
and everyone. Does that 

mean you should? No. Some 
people are idiots. Does that mean 
that the small group to focus on 
is the same for me.. that it is for 
you. Nope. Is it the same for you 
as it is for “Tommy” down the 

JOSHUA MEGGISON

street? Probably not. What you 
need in life is a role model. Find 
that one person that matches 
your style and eat everything they 
cook. Read everything they write. 
Watch every movie they make. 
Learn every trick they publish. 
Have you ever heard of the term 

Distant Mentors I
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“eclectic” when chitchatting about 
“interior design”. Eclectic is pretty 
much like a hodgepodge of items 
and colors. Choosing from the best 
sources from within various other 
“styles” of interior design. Just look 
up “Japanese fashion”. You’ll notice 
how different the Japanese are 
from American styles. The Japanese 
are eclectic dressers. Americans 
choose one theme and stick with 
it. One person will be classified by 
his clothing as a “skater”. Another 
person will be dubbed a “prep”.. yet 
another person.. a “goth”. But each 
of these styles have something that 
is worthy of writing home about.. 
Why not mix the best styles into 
one?

Learning should be the same thing. 
Some magicians think.. “I’m going 
to learn cards and nothing else.” 
The few that become noteworthy 
magicians don’t give themselves 
props to study but people. Houdini, 
Lance Burton, Slydini, Cellini. All 
these guys are worth studying. 
Study them well, study them hard. 
If you stick at it.. you WILL become 
worthy of someone else to study 
too.

I spent the mass majority of my 
eleven years in magic working on 
cards. Now that I’m putting a show 
together (that’s not walk around) I 
regret this move horribly. A busking 
show with 30 minutes of cards?! 
Even 10 minutes of cards is too 
much! I wouldn’t watch it and tip 
the man behind the myths.

Find the things that are the best, 
the most coolest, the biggest. 
“Something” that speaks to you as 
a magician. Then decide to learn a 
variation of THAT trick. You don’t 
have to learn THE trick, but you 
could. Learning the thinking behind 
the trick is what’s going to set 
you apart from the pack. You will 
become a sought after magician. 
Other magicians will crave what you 
put out. If you learn the trick that’s 
all you’ll have. Just another trick in 
your arsenal of never-ending tricks.

Maybe you see a card magician 
that’s doing a move that easily 
translates to coin magic but you’ve 
never thought of it as a coin sleight 
until now.

Start learning, Start tweaking, Start 
starting. Then get out of your own 
way and perform what you learned. 
See what works, scratch what 
doesn’t. Rinse and repeat.
You should be learning from 
everyone and everywhere. No 
matter what walk of life of color of 
their skin. What can you teach me?

Distant Mentors 2 Many people can and will 
turn you down. If your 
going to make a run at 

performing you will get turned 
down.Then, you try to actually 
make it your full time gig and you 
get turned down. You’ll get turned 
down more times than not. You will 
get a lot of nos. It’s sad but trust me. 
You will get hung up on. You may 
cry the first few times. You may feel 
useless. You may feel inadequate. 
But you’re not. You are awesome. 
Do you know how I know? You do 
magic. No other hobby compares to 
our wonderful art. It’s like watching 
special effects on a film only it’s real-
ity. You have the ability to change 
the world. One show. One act. One 
trick. One move at a time.

When I cold call festivals and fairs 
I get rejected about eight times 
before I get a yes. Do you know 
what? I cry internally. I feel useless. I 
feel dumb for trying. I feel I’ll never 
amount to anything. It’s worth the 
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nos every time I get an actual yes. 
It’s the digging that sucks.. but the 
gold when you find the gold is 
amazing. Fruitful. Addicting.

You will get turned down. It’s the 
name of the game. And it doesn’t 
matter by who. But one thing to re-
member is “A no is never a ‘not ever’ 
it’s just a not now”. When I cold call 
these people a lot of times I called 
them too late in the game. I knew 
going in I called them too late. The 
fairs can’t allow for another enter-
tainer in their budget. But I have to 
“know” and hear “no.”

Knowing every magician gets a ton 
of nos, this should give you enough 
“oomph” to start starting. You will 
suck at sales. But you know what? if 
you never start, you’ll never get bet-
ter, and you’ll never get paid the big 
bucks and you’ll never live the life of 
your dreams.

You know who can’t turn you down? 
Distant mentors, dead magicians, 
and authors. These people have 
their lesson plans in their books, 
their notes, their rooms and books 
and videos. It’s free for the taking. If 
you start to feel like you are alone 
in the world find someone to latch 
onto and start learning. I know 
Austin Kleon (“a writer who draws”) 
takes physical pictures of his distant 
mentors and puts them on his wall. 
Kleon says they are like friendly 
ghosts pushing him forward. These 
people can’t reject you. Learn from 
them. Find your magic family. Even 
if your mentors aren’t magicians.
Start starting, learn from dead 
magicians, distant mentors, and 
authors. I learn more from mentors 
and authors that have nothing to do 
with magic. I cherish these nuggets 
of gold when I dig them up. This 
new insight allows me to become a 
pack leader in my area instead of a 
guy that goes with the flow. I’m the 
person that creates the flow. More 
often than not, the ideas flop, they 
fail, they fall over and crumble in my 
chocolate milk. But just one thing to 
always remember is what I said
 

above. “A no is never a ‘not ever’ it’s 
just a not now”. You never know 
what’s going to hit until you try 
it. So knowing that how can you 
make your first dollar in the world of 
magic? And GO GET THAT DOLLAR!

Distant Mentors 3 If you want your job to be easier 
learn from magicians that lived 
from three thousand years ago 

to the 1980s. The main thing to 
learn about magic? It’s all about 
principles. There are definitely over 
1 million ways to fool a spectator. 
But principles are rarely ever new. 
These principles have been around 
since the beginning of time. Misdi-
rection (of many kinds), sleight of 
hand, a mechanism that’s was more 
than likely hidden. Confederates 
and stooges. The newest hottest 
magic trick is just a tweak of what’s 
been old for a long time. People just 
forgot what the old was.

Learn from things unrelated to mag-
ic too. I feel the best place is from 
legends, from wives tales, from that 
one ghost story from your elemen-
tary school days. These are the gold 
mines you’ll find worth the practice 
to perfect. Make them fit you and 
these are the gold mines that will be 
fruitful for years to come. Try them 
out.. fail.. fail better.. then succeed.

Why learn about magic from 3k 
years ago? Back three thousand 
years ago it wasn’t too noisy. It was 
the simple direct magic that got real 
attention. Magicians weren’t trying 
to grab at their chance at stardom. 
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Things were just easier to grab. Peo-
ple were bored too. There wasn’t all 
this “hustle and bustle” or 200 dollar 
computers in everyone’s pockets 
24/7. People had something to say. 
So they said “the thing” in a huge 
crowd. Which was well received be-
cause nothing else was “happening”. 
That means they had more practice. 
Some people say. “Today’s magic 
sucks,” then it should be easy to 
slingshot your way to winning the 
game. You just have to be heard.

Have you ever been to a big city 
and tried to stop people in their 
tracks? No? It’s hard. There is just 
so much going on, you don’t know 
who is going somewhere.. or who is 
pretending to go somewhere to add 
social status to themselves.

However, have you ever stopped a 
stranger in their tracks at say, a store 
or a festival or fair. It’s EASY. Every-
one knows there is limited things 
to do. They are there and they don’t 
want to waste good gas before 
they leave. And the area is open, 
no sky scraping buildings to block 
the eyesight of what could really be 
amazing. This is how it used to be 
3k years ago. Someone would go to 
the market and buy some candles, 
some fruits, some meat too. But if 
there was a magician performing 
they wanted the goodness of magic 

so they could run home to the kid-
dies and say, “You missed this amaz-
ing guy do this amazing thing”. In 
today’s reality in the Streets of NYC 
the “amazing thing” maybe around 
the corner. You never know in NYC. 
Too many options, too little time.
How can you insure YOU ARE the 
most amazing thing? But adding 
things in your show that are differ-
ent. “Oh this works for David Blaine” 
will not work for you. We’ve seen 
it. And it’s dull. How can you reflect 
your show and your personality to 
be something noteworthy? Me? In 
my town we have a lot of “walk by 
shows.” Musicians playing some mu-
sic, with TONS of people ignoring 
them. But what you need is some-
thing that is amazing. What would 
make people stop in their tracks, 
even in NYC? This is where testing 
the cliff comes in handy.

Imagine you’re on an island that 
have cliffs on all sides and all the 
cool kids meet in the middle. The 
cool kids are the big companies 
and big magic names. But you are 
not a cool kid, (at least not yet) how 
can you bring people closer to the 
cliff without going over the edge? 
So you can whittle out your little 
cove to hang out in? Like I said, in 
my town there is too many “walk 
by shows”. My cliff is a show with a 
beginning, middle, and end.. Walk 

by shows are invisible. Boring. Lame. 
Dull. But if you make a racket to 
bring people in, it’s new and hip. At 
least to my people in the town I live. 
Lucky me. I’ve seen it a few time. 
A REAL show brings people in.. a 
musician just singing? I’ve seen too 
many.

How can you be hip, noteworthy, 
and incredible? You are a magician, 
you are the coolest person in the 
room. Prove it.
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HEAD FOR DRINKING

BAMBOOzLERS 
DIAMOND JIM TYLER

BET: Set-up two small glasses as in Fig. 1.  Bet some-
one they cannot drink the drink without using their 
hands.  Instruct them that the uppermost empty glass 
cannot touch the table.  Tell them that they cannot 
use any sort of tools and must only use their body 
from the neck up.

SECRET:  First use your chin and neck to grip the up-
permost glass and wedge it there 
(Fig. 2).  Secondly, you can lift the 
filled glass with your teeth and 
slowly tilt your head to drink it.
                   
Executing this stunt will typically 
draw a small crowd.  Select a mar-
ried man from the group and say 
to him, “If you pull this off then I 
can almost guarantee that it will 
garner more applause than you re-
ceived on your honeymoon night!”

HEAD FOR DRINKING
www.djtyler.com
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OCT 18, 2014 PITTSBURGH, PA • OCT 24, 2014 BRAMPTON, ON • OCT 25, 2014 MILTON, ON • OCT 26, 

2014 GUELPH, ON • OCT 27, 2014 CAMPBELLVILLE, ON • NOV 06, 2014 BURLINGTON, ON • NOV 

08, 2014 OTTAWA, ON • NOV 13, 2014 GOOSE BAY, NL • NOV 14, 2014 GOOSE BAY, NL • NOV 16, 

2014 LABRADOR CITY, NL • FEB 03, 2015 WHITEHORSE, YT • FEB 04, 2015 WHITEHORSE, YT • FEB 

07, 2015 FORT ST. JOHN, BC • FEB 15, 2015 PRINCE RUPERT, BC • FEB 21, 2015 NANAIMO, BC •  

FEB 25, 2015 NEEPAWA, MB • FEB 28, 2015 BROOKS, AB 
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Evan’s Stackable Table

I decided to build a second table that had compart-
ments for my stuff, didn’t weigh too much, and fit in my 
car. I liked the crates, but basically decided to build my 
own crates that would allow me to just carry the show 
in and plunk it down, without having to turn the crates 
on their sides. This design also owes a lot of inspiration 
from my Lefler Suitcase Table, though as you can see it’s 
quite different. I also decided since I was going to build 
my own table, I’d make compartments for some of my 
props. (Figure 1 & 2)

Before you read this, let me emphasize that this is EASY 
to make. If you can be nice to the guy with the saw at 
Home Depot and if you can drill some holes, you can do 
this. See the line running sideways in the middle? This 
is two crates. They just sit on each other. I carry one in 
from the car and plunk it down, then I go get the next. 
And remember that side table above? I used it in the 
show – and the tabletop doubled to make the bottom 
crate foursided: (Figure 3)

Also note the bottom crate has no top. It doesn’t need 
one as the top crate makes a top once I sit it in place – 
and adding a top would be adding more weight.
This was my first attempt to fabric cover a table. I 
wanted the inside and out covered, the outside for 
looks and the inside so my props wouldn’t get scuffed 
up. The sides that face out are OK, but as you can see it 
gets ugly inside the table. I’m OK with that. No one sees 
it. And see table 3 for what I did next there, a custom 
fabric drape makes the outside look sharp no matter 
how clumsy a job you do covering it.
So how do you make this? Well, first you have to plan 
ahead. A sheet of plywood is 96x48 inches. So draw that 
out. Then figure out the measurements of the table you 
want. That tells you the size of the pieces. Draw that into 
your picture, trying to line things up to make it easy to 
cut up that piece of wood. Then go hand that sheet to 
the guy at Home Depot and ask him to cut up a piece of 

plywood for you. He’ll cut out all those pieces and it’s a 
lot, so be really charming. But they have never minded 
when I’ve asked – though I make sure to be pleasant 
about it! This is also why preplanning is important. 
Unless you have a saw at home (or a friend with a table 
saw) you’d better plan it out right.

My diagram follows (Figure 4). But … go measure your 
props. How tall do you want each one? Is this going to 
be tall enough to fit your props? How high do you want 
the tabletop? There’s room here to adjust the measure-
ments to make a table that’s just the right size for you. 
Just remember when you figure height to leave room 
for the wheels, as they’ll raise the table several inches.

Take this diagram to home depot. Find a sheet of 
plywood – I use OSB, which is basically wood chips 
glued together. It’s inexpensive, and while it doesn’t 
look great I cover it so that just doesn’t matter. (I’ve had 
friends insist OSB falls apart when it gets wet when I 
told them I used it. So I soaked some pieces in a bowl 
of water overnight to find out. It didn’t weaken at all. 
Therefore I will continue to go with the less expensive 
OSB.) Use ½ inch thick plywood – the pieces I am meas-
uring are sized to account for that thickness.

Cut the two horizontal lines first, meaning you’ll have 
three pieces – one that’s 24x96, one that’s 13x96, and 
one to toss. Out of the first, cut out the two A pieces 
and the G piece, then the one inch high strip (part 
of which you’ll need!) Everything in grey I didn’t use, 
though I did cut it into pieces I could fit in my car and 
brought home for future projects.

This makes the two parts of your crate table.
TOP CRATE:
A – 24x13 – the top and bottom
B – 13x10 – the two sides
C – 10x23 – the back

Performing Table #2
Evan Reynolds

PERFORMING TABLE 2
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D – 1x23 – a strip to put across the front to help things 
stay in place
BOTTOM CRATE
E – 13x17 – The two sides
F – 23x17 – The back
G – 24x13 – The bottom
H – 5x23 – a strip across the front to hold things in place
You’ll notice this doesn’t include the extra pieces you 
can see in the picture above that hold my props in 
place. That’s what all the scrap wood is for! If you plan it 
in advance, have the home depot guy cut them out for 
you. If not, befriend someone with a saw!

Assembling this is easy. I used a drill and drywall screws. 
I also have what’s known as a countersink drill bit. This 
drills a hole for the screw (without that the wood might 
split) and then also digs out a little hole for the screw-
head, so it ends up flush. Really you just have to place 
the pieces together, drill the holes, and screw them 
together.

For both crates, in essence you’ll lay the bottom down, 
put the sides on top of it, and put the back between the 
two sides. Then lay the top over it all. The trick is just 
getting the corners right – find something square and 
use it to get your pieces lined up right. Just take your 
time, it isn’t hard.

For wheels, get casters from Home Depot. Get ones that 
aren’t too small so the table rolls comfortably and bolt 
them to the bottom. Look for locking washers when 
you bolt them on – they’ll help prevent the bolts from 
ever loosening up. (There’s also stuff called threadlocker 
which is like a glue that does this – just be sure to get 
the removable version!)

Be careful when placing the wheels. When I first did this, 
the table kept wanting to tip over. The reason was that 
there was too much weight in the back – the version 
here is what I came to as I played with this. It moves the 
center of balance so that it’s not so tippy. If yours still 
ends up tippy add some weight to the side that it falls 
away from, and it’ll steady out.

WANT A BUILT IN SOUND SYSTEM?
I wanted music in my show. But I didn’t want to worry 
about plugging things in, I didn’t want more to set up 
… so I decided to build a sound system into my table. 
And what I came up with has been working FANTASTI-
CALLY well. This is for a typical birthday party,not for 
a large show – but to put music in a living room? It’s 
perfect.

I bought a little speaker. I have a ST Audio TruSound 
speaker, it’s battery powered and has great sound. Any 
speaker will do, just make it small, battery powered, 
and with sound you like. Put it in the corner of the top 
crate and cut out a hole the size of the speaker. Mine is 

round, so I used a hole saw – it’s basically a type of bit 
for a drill that can cut large holes. That’s it - you’re done. 
In a show, lay the speaker in front of that hole so it can 
play music though an acoustically invisible space, plug 
an iPod into it, and lay the iPod on top of your table. Or 
get a remote control for your iPod. It all works. 
When you get to the show, then, you just have to place 
the speaker in that corner, plug in the iPod to it, and 
you’re done setting up your sound system. It’s easier, 
faster, and cheaper than any other sound system I’ve 
seen marketed to magicians and it performs perfectly.

COVER THE BOXES WITH FABRIC  
This leaves you with two boxes. I covered them inside 
and out with fleece. It looks nicer on the outside, and 
on the inside I wanted my props rubbing against nice 
soft fleece, not rough OSB wood. I’ll be honest. Cover-
ing the boxes with fabric is HARD. I really didn’t like how 
this set of tables came out. I did it again for my next set 
of tables, and I wasn’t too fond of that either. But I did 
have an idea I like that made it not matter. As is, my best 
advice is to get some spray adhesive, go to youtube and 
look for “cover boxes fabric” and watch a few videos and 
then just do your best. Then read what I did to table 3 to 
cover up any ugliness. 

Also note that covering the boxes with fabric covers 
up the hole for the speakers. No one can see it, but the 
sound goes straight through! You can feel it easily with 
your fingers though if you ever doubt if you’re putting 
the speaker in the right spot.

THINGS I WISH I’D DONE DIFFERENTLY
This table worked great for me for several years until I 
went to the next table I’m about to describe. I just relied 
on gravity to hold it together – I’d carry them in, place 
the top crate on the bottom crate, and they stayed.
But if it was a long walk to the show, I’d put the two 
tables together and wheel them in. That was always a 
pain, the top table will slide off the bottom while you 
push. If I was going to do this again, I’d add pegs to 
the bottom table and matching drilled holes in the top 
table, so that once they were placed together they’d 
stay. There might be better solutions, but that is the one 
thing I’d highly suggest you think about if you build this 
table.

Other than that, I loved this table. But I improved it 
anyway.
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For a long time, I was working on the effects using the 
“one ahead” principle, mainly since I read the version of 
Maurice Fogel with which he used to fool members of 
the Pentagon.
One of the details to solve, at least for my taste in these 
kind of routines, is that the “change”, or more clearly, the 
moment of the method is very close to the moment of 
the effect (this is known as a ‘parenthesis of forgetful-
ness’ by Arturo de Ascanio). The problem (at least for 
me) was solved when I read a routine from Annemann 
(all the paths seem to end with him), where he performs 
with 3 cards and disguises its order, showing you that 
he numbers them. This is where the idea comes from 
and I hope you like it.

Effect

The mentalist proves he can read the mind of three 
spectators. His proof is that he writes and puts in a glass 
every thought the spectator said previously. The men-
talist, once he writes his predictions, doesn’t touch the 
papers again, which will be later opened and read by 
another spectator and will match their thoughts.

Setup

You need a notepad with horizontal lines (Figure 1), 
which you will fold face up and halfway the first sheet 
and write the word “Number” (Figure 2). Then you will 
fold face up the three remaining sheets and unfold eve-
rything so the notepad is in a normal fashion.
Also you will need a glass, and for my idea a mental 
calculator (in a few words, the calculator allows you to 
force a result to an audience member).

Method

Taking out the notebook, you inform the audience you 
will perform a demonstration of mind reading, and to 
do so you’ll ask some questions and to generate no sus-
picion of what’s happening, you’ll write what you think 
the people are thinking.
Ask a member of the audience to help you on stage, 
as he/she is going to choose the participants of the 
ex- perience and check everything is fair. At first, he/she 
chooses a spectator, ask the spectator to please think in 
a country. After you concentrate, take your pencil, fold 
two sheets of the notepad upwards in half (here you 
will note you hide what the first “Number” fold said) and 

write the word “Country”, and to avoid any doubts, you 
show this writing to the spectator who is sharing the 
stage with you.

Now you unfold everything and write the number 
you’re going to predict with the calculator, for instance 
10509. After this, you fold just one sheet upwards, then 
you tear it up, fold it to your left once again and then 
fold it upwards (the word “Number” is now hidden and 
everyone will believe that the paper corresponds to 
“Country” and more so, you have a witness).

Now showing the paper to the person thinking in a 
country, you say “please tell everyone what country you 
were thinking of”. People will believe that no matter 
what the spectator says, you will open up the paper, 
and show it to everyone and it will be correct. so the 
spectator will tell which country it is. In this example, 
let’s say “Germany”. Without saying anything, you throw 
the paper in the glass.

This time you ask your assistant spectator on stage to 
choose another spectator. Once this is done, you ask 
the spectator to think of a word while you fold again 
two sheets of paper face up (now “Country” is hidden). 
Write the word “name” and show it to your assistant 
spectator on stage. Then, you unfold everything and on 
the first sheet you write “Germany” and tear it up in the 
same manner as before. With the paper in your hand, 
you ask for the name. Let’s suppose the spectator says 
“Camila”, then you throw the paper in the glass.

At the last time, you say the last choice will be done 
by several members of the audience. Here you use the 
“Mental Calculator”, where different spectators choose 
a number and the other one adds them up, subtracting, 
multiplying and dividing as he wants. Obviously, when 
he presses the “=”, your forced number will appear on 
the screen. Here without asking again, you fold for the 
last time two papers upwards (now the word “Word” is 
hidden) and you write clearly “Number”. You show it to 
your assistant on stage, unfold it and on the first sheet 
you write “Camila”. Once you tear off the paper from the 
pad, fold it and ask for the result then you throw the 
paper in the glass.

Next, you ask the assisting spectator to take the glass 
by himself and throw the papers on the table and open 
them up until the point he sees which is which (he 

one ahead
Jorge Garcia - THE JACK

ONE AHEAD
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knows you wrote them before any mention) and make 
the three revelations.

Notes

All the process with the notepad happens in your 
hands. Obviously, you can substitute the three ques-
tions and predictions that in this case constitute an 
example, but what’s important is the structure which 
increases the impossibility or possibilities to guess of 
the mentalist.

As an additional advantage is that when ending this 
routine, you will already have the notebook prepared 
for your next performance.

The Jack (Jorge Garcia) is a full time mentalist perform-
er in Argentina. He does at least 50 shows on theaters 
in his country and tours the world once a year with his 
show and lecture. In 2014 he did 22 cities in Europe 
and he also performs regularly at the Magic Castle of 
Hollywood. In his country he appears once a week on a 
famous TV show since a year now.
His lecture is about experience with clear ideas that 
works in the real world, no electronics, no expensive 
gimmicks  everything like the old times.

1

2
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MATCH UP

Glad to be back with Vanish magazine after a 
short break (if you can call 77 days on the road 
a short break). The big news from me, is that I 

am partnering up with the one and only Gregory Wil-
son on a new website called The Secret Source (www.
thesecretsource.com), which will be launching soon. 
Also, Greg will be joining me and the amazing staff of 
Vanish by teaching some of his unique deceptions. 
Danny

So take it away Greg...

Hello Vanish Readers,

I’m delighted to share with you this month, a trick of 
mine that is extremely deceptive and interactive with 
a “Do-As-I-Do” presentation. The following was writ-
ten by Jon Racherbaumer and Greg and is therefore 
described in the first and second person. 

This puzzling item was published in Harry Anderson’s 
GamesYou TCan’t Lose (1989) and was offered as a 
gaffed Do-as-I-do titled “Topsy-Turvy Matchboxes.” 
Anderson presents it as a challenging quickie or bar 
betcha. Gregory liked the basic idea, but wanted to 
create a longer, more finessed routine. This was the re-
sult. This routine is part of Wilson’s latest lecture notes 
Unpacked (2007) and is reprinted here
with permission.

This requires two matchboxes that hold wooden 
matches. The ones Wilson uses consist of shells or cas-
ings that are plain on both sides and show the same 
color (red). The dimensions of his matchboxes are 2 x 
1 3/8 inches (Photo 1).

One of the matchboxes is gimmicked: the bottom of 

its drawer is cut out. The dimension of this cut-out is 
slightly less than an inch from one end (Photo 2, where 
the drawer is upside down).

You can now place the matches into this drawer when 
it is right-side up; however, place the matches so 
that about a third of them have their head-less ends 
showing. Do the same with the matches in the ungim- 
micked box (Photo 3).

There are many ways to approach this, but perhaps 
the best one is to present it as a playful game. That is, 
explain that “things are not always what they seem” or 
“seeing is not always the same as what you believe you 
have seen.” This being said, begin with the gaffed box 
in your hands right- side up with the gaffed opening at 
the outer end. The spectator holds the ungimmicked 
box.

Explain that you want him to emulate all of your ac-
tions. Use the do- as-l-do theme if you like.
Push out your drawer, pushing from the inner end. Then 
remove the drawer and place it on top of the casing 
(Photo 4). This, by the way, already departs from the 
standard approach. The way your box is gaffed permits 
free displays at various parts of the routine. The specta-
tor follows your lead throughout.

Replace your drawer as it was and let the spectator fol-
low your lead.
Say, ‘Wow watch closely. Do exactly as I do.” Almost the 
same three turnovers are used in each phase; there are 
slight variations to make the action sequences impossi-
ble to exactly reconstruct. Grasp the outer end and turn 
the entire box end-over-end (Photo 5).

Match UP
By Gregory Wilson
& Danny Archer
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Repeat the end-over-end turnover. Finally, flip the box 
sideways and counter-clockwise (to the left). Pause 
between each turnover, making sure that the spectator 
methodically follows your lead.

Next, push out the drawer halfway from the inner end, 
revealing that your drawer is right-side up and the 
matches are exposed (Photo 6).

Say, “That’s 20 bucks you owe me.” (Make sure the spec-
tator notes the tongue in your cheek.) Add, “Gee! I hope 
there is an accountant here to
keep track...”

Have the spectator turn his box right-side up. Then 
push your drawer back flush and wait for the specta-
tor to imitate the same action. Say, “This time let’s turn 
the boxes a little differently. We will turn them at first 
like turning a key in a lock.” Flip your box sideways and 
counter-clockwise (to the left). Repeat the sidewise 
turnover. Then perform an end-over-end turnover. 
Pause between each turnover, making sure that the 
spectator is methodically following your lead.

Again, push out your drawer halfway from the inner 
end. revealing that your drawer is right-side up and the 
matches are exposed. The spectator’s drawer will be 
upside down (Photo 7).

Say, “That !v another twenty dollars you owe me!” 
Explain that you will turn your box over so that its 
drawer is face down to match his. The nice feature here 
is that you can turn your matchbox over sideways while 
the drawer is still protruding halfway. The gaff is still 
concealed, reinforcing the assumption that the box is 
ordinary and not gaffed (Photo 8).

Push the drawer flush. Explain that this time you will 
turn the box over only twice. Perform a sideways turno-
ver, followed by the end-over-end turnover, and then 
push out the drawer to show that yours is right-side 
up. The spectator’s drawer is again upside down. Say. 
“That’s another 20 dol- lars you owe me!”

Have the spectator turn his box right-side up to match 
yours. The draw- ers should be pushed in. Say, “I’ll tell 
you what. We will turn the boxes over only once! I can / 
do it any slower orfairer.”

Here turn your box over once, either end-over-end or 
sideways. As soon as the spectator turns his box. push 
out your drawer halfway to show that your drawer is 
right-side up. The spectator’s box is inverted. ‘Tikes! 
That’s another twenty you owe me!”

Push your drawer flush and put the gaffed box in your 
pocket. As an afterthought, pick up the spectator’s box 
and add, “/ don’t get it’.’ This box should do the same 
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thing.”
Hold the box right-side up and push out the drawer to 
show the match- es. Close the drawer and hold the box 
in your left hand in preparation for the standard Busi-
ness Card Turnover (Photo 9).
Begin to slide your left thumb under the left side of the 
box (Photo 10).
As your turn your left hand palm down, rotate the box 
so that the ini- tial topside of the box remains upper-
most (Photo 11). Afterwards, your left thumb will be 
underneath, your four fingers on top (Photo 12).
Use your right forefinger to push out the drawer to 
reveal the matches. Put this box away.

This last bit is a throwaway; however, in this context 
it neatly wraps up the routine. Keep in mind that this 
extended routine, with all of its finess- es and subtleties, 
takes a quick bar trick and converts it to a finished, sat- 
isfying routine. •
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HOTEL HYDROSTATIC GLASS

UNSERVICE BELL

Hotel Hydrostatic Glass    

by Louie Foxx

PROPS:

Hydrostatic glass set:  I use a Bazar de Magia gimmick 
with a Carlisle 5212 plasitc cup (you can get the cup at: 
http://amzn.to/1qWQx03 ).  I flatten the lip of the cup 
with sandpaper and drill a small hole in the side of the 
cup near the bottom.  However any hydrostatic glass 
set should work. 

Paper cup cover:  These are used by some hotels to 
cover the clean glasses in your room.  You can get 
them a hotel supply store, the size I use is 75mm.  
Make sure the paper cover will hold your Hyrdrostatic 
Glass gimmick inside it.

Bucket:  I use a small plastic bucket.  This is optional, 
but in mine I use a plastic garbage bag as a liner and 
pour a bit of paint hardener into it.  What the paint 
hardener does is solidify liquids (it’s basically slush 
powder) and will make cleaning up your mess at the 
end of the show much easier.   You can get it at many 
hardware stores, however I did have trouble locating it 
when I was on tour in North and South Dakota.  If you 
can’t find it locally there’s always online at: http://amzn.
to/1nxEGFa 

Paper bag:  A lunch sized paper bag. 

Water bottle: A single serve disposable water bottle. 

ROUTINE:
Let’s do a fake science trick. This isn’t real science, it’s 
pretend science like bigfoot or Pluto being a planet.  
It uses air, does anyone know how heavy air is?  It’s a 
trick question, some air is light (point up) and some is 
heavy. (point down). Disco point (point up and down 
like the disco dance move).  The heavy air is closer to 
the ground.  This is a recycled Kraft bag, so it’s made 
from leftover cheese.  We’ll use the heavy air. 
(pretend to take the heavy air and throw it and catch it 
in the bag.  Snap your fingers while holding the bag to 
create the noise. This is an old magic/clown gag that’s 
very old.  I’ve found it referenced in many magic books 
with no credit to anyone specific.  After catching the air 
pretend to dump it out.)
Do you want to try?
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(point to kid in audience)  
Grab some heavy air and throw it in. 
(When they grab air and throw it, you watch it travel 
through the air with your eyes, but it misses the bag.  
Walk across the room, grab the air, toss it back and 
have them try again.  Play with this, kids will do funny 
things, like have the air miss them when you toss it 
back, or have a bad throw into the floor.  Have their 
second or third toss land in the bag with a snap.)
Alright let’s take this a step further.

(take a long exhaggerated step forward)

That was stupid.  What I mean is we should take this to 
the next level.

(step up onto a chair)

Was that to far?  Sorry I’ll take it down a notch.

(say the above line as you step off the chair.  Pick up 
the water bottle open it and start to pour it into the 
cup.  Make sure your thumb is over the hole in the side 
of the cup)

Fun water fact: Without water there’d be no highway 
rest stops.  Also water is the number one cause of wet-
ness. 

My show is environmentally friendly, so for this trick I 
only use recycled water. (take a drink from the cup and 
spit a bit back in the bottle.  Set the bottle down and 
pick up paper cover with gimmick in it)
This was in my hotel room covering the glasses.  I asked 
the maid why they were there and she said it’s so you 
know no one has sneezed in you cup.  
(Pretend you have to sneeze, put your finger across 
your nose.  Then finally sneeze into the cup. Under 
cover of the laugh from the sneeze you’ll put the paper 
cover and gimmick onto the cup.  This will cover the 
slight click noise that it may make.  With the paper 
cover you can control how softly you put it on and with 
a bit of practice can make it make virtually no noise…
however I prefer to naturally set the cover on and use 
the reaction to cover any noise. )

The paper cover is basically it’s a toilet seat cover for 
your mouth.  
When I turn it over the paper cover keeps it from spill-
ing. 
(turn cup over, but keep holding the paper cover with 
your hand)

When pull off the cover one of two things will happen.  
The water will spill out or stay in.  If you think it will spill 
out say, YES now. (Wait for audience to respond).  If 
you think it will not spill say “no”.  (Wait for audience to 
respond).  If you’re not sure say, “Whhhhhaaaaaat” (wait 

for audience to respond)
(Hold the cup high above your bucket so it will catch 
the spilled water. You will now slightly remove the 
paper cover so some water spills out.  To do this you 
will make sure your finger is not covering the hole on 
the side of the cup and lift the cup up slightly so a bit 
of water pours out.  Quickly lower the cup again so that 
the water stops and cover the hole on the side of the 
cup with your thumb.)
The air is too light here. 
(Move the cup a bit lower) 

The air is heavier here. 
(Slowly remove the paper cover, leaving the gimmick 
in place over the mouth of the cup.  There is a bit of 
technique to this. The paper cover will be wet from the 
spill and you don’t want it to stick to the gimmick and 
dump out the water.  I put my middle finger in the mid-
dle of the gimmick and peel off the paper cover start-
ing with the end closest to me.  Once you’ve removed it 
to your thumb it’s very easy to gently pull it off the rest 
of the way. Pause to let the effect of the water not spill-
ing out set it.  I also keep the bottom of the cup slightly 
tilted towards me.)

To get the water out all we do is move it up to lighter 
air.  
(As you say the above line you move the cup upwards 
about 9-12 inches and uncover the hole in the side of 
the cup.  That will make the water spill out and into the 
bucket below)

Don’t try what I’m about to do at home, unless you 
have an awesome mop.  This kid is like “I’ve got an awe-
some mop…it’my mom”.  That’s not cool.
(Say the previous and following lines while you are 
cleaning up any mess and putting away any props. 
I’ll tell you how I do this, I use trick water, it’s not H2O, 
it’s H2Jello.

Notes:
The hydrostatic glass was invented by J.M Hartz 
I was on the road and noticed the paper covers on 
the cups and my hotel and thought that would make 
a good “hook” for the hydrostatic glass trick.   You can 
watch a very early version of this trick at: https://www.
facebook.com/video.php?v=459380224155482 .  The 
nice thing about the paper cover is that it allows you 
to remove and replace the gimmick while the glass is 
upside down letting you do a nice little convincer of 
letting water spill before the water is suspended.  
The step forward and to the next level jokes are com-
mon “stock lines” used by many performers.  I wrote 
the “down a notch” line and while it’s original to me, it 
seems too obvious to not have been thought of before. 
I’ve talked to many performers who use the other two 
lines and so far none of them had heard it before.    
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The masking principle behind OUT TO LUNCH - the classic 
packet trick Marketed by Clare Cummings and Bob Ellis in 
1947, has its roots in séance gaffs from the 19th century. 
Examples of the paper or card version are to be found in the 
work of William Larsen Sr. (1923) and Edward Bagshaw. (1930)

In OUT TO LUNCH a stack of business cards held with a wide 
rubber band, pictured a Hindu boy climbing the “Indian Rope 
Trick.” The top card was initialled on both sides and placed 
face down on the table. Later, when the card was turned over, 
the boy had disappeared and been replaced by a sign that 
read “Out to Lunch” . . .  still with the original spectator’s initials. 

What I am offering here are some specific card designs that will 
allow you to perform a variety of changes and reveals using customised cards 
and masks. All minus the rubber band. I bring the cards out of my pocket with a light band around, 
them then remove the band to perform the trick.

My starting point was Paul Romhany’s marketed effect TIME WARP where the hour on a photo of 
a watch, changed to a different time.  I then re-read the book LUNCH IS SERVED by Paul and TC 
Tahoe and discovered that TC had devised a no band idea he named LOOK MA NO BANDS. 
I also liked the idea of showing all the faces of a selection of cards, prior to having one signed.

GENERIC EFFECT:  The performer shows a small stack of cards showing a picture of a watch, 
a cloud, a padlock or some other design. One card is initialled and placed face down on the table.
Later when the card is turned over the picture has changed, or a message has appeared. 

THE SECRET: is basically the same in every situation. Only the picture and shape of the masking 
changes according to the design. A partial mask customised to the specific card, is hinged with tape 
to the top edge of one card, and the card that is to be switched in is placed under the mask, thereby 
concealing the change that is to take place. 

Below are three sample cards to show how diverse the designs can be. Alongside each is the mask 
required for that design.  The masks are hand cut from duplicate cards and the edges are coloured 
to suit.  

Presents . . .
WAYNE ROGERS 
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This is a no-gaffed bulldog clip that acts as an Ostin 
Clip to allow you to switch in a prediction.

Imagine you show a bulldog clip with two folded busi-
ness cards clipped inside of it’s jaws.

Have one participant name a random 4-letter word (not 
one of those ones). He says ‘Meat’. It’s a good word.

Now to make things a bit tougher you flip through the 
pages of a book, having them call stop to select the 
first word on the page. The word they stop you on is 
‘remembrance’.

Open the jaws of the bulldog clip and two pieces of 
card drop in to your hand, which you immediately hand 
to a volunteer who unfolds them to show you predicted 
both words.

Then you leave them with the bulldog clip, the cards, 
in fact you can even leave them with the clothes you’re 
wearing, because there are no gimmicks.

The Truth

I came up with this in a pinch and think it’s a really 
sweet little way of doing a nice Ostin Clip-style predic-

tion, without having to gimmick a bulldog clip.

We are going to combine a force, with a free choice. 
The word from the book is forced. I use a short page in 
a book, but you can use any forcing method you like. It 
could even be a playing card.

Once you have your force, in this example the word 
‘remembrance’, write it down on to one of your business 
cards. Then fold your card. But we’re going to fold the 
card in such a way that it looks just like two cards, once 
it is placed in the jaws of the bulldog clip.

So, with a business card in hand, fold it in to quarters, 
being quite precise to line up the edges. Make it neat 
and tidy. See photo #1.

Now pull the middle of the card out by around 35-45 
degrees (see photo #2). 

If you place the creased end of the folded card in to the 
bulldog clip, it will now look like it is holding two pieces 
of card (see photo #3).

Admittedly, there may be a small discrepancy because 
what you’re actually seeing is the outside of a card and 
the inside of a card. However, due to the framing and 
the fact that you later hand them 2 cards, this is not 
noticed. 

www.VanishMagazine.com
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In my pocket I have a second pre-folded card, along 
with a small pencil stub. I will use this pencil stub to 
secretly write the 4-letter word they freely name. This 
explains why I ask for the 4-letter word first, because it 
then gives me the rest of the routine to pocket-write 
the word. Secondly, it’s a 4-letter word because I am 
going to pocket-write this thing and I don’t want the 
audience to think I am enjoying myself too much while I 
wrote onomatopoeia in my front trouser pocket!

So, to recap:

To begin you have the bulldog clip loaded with a piece 
of card which is folded to look like 2 cards, on which 
you have written your force word.

The person names a 4-letter word, which you pocket 
write.

You force your force word.

Fold the card in your pocket and finger -palm it. 

Use your clean hand (without the palmed, folded card) 
to open the bulldog clip and have the card from it’s 
jaws land on top of the palmed card in your other hand.

Squeeze them together to straighten them up as to 
move forward to hand them out.

As far as anyone is concerned you had 2 cards in the 
clip, they named 2 words and those two words were 
written on the two cards that dropped out of the clip!

If you want my full handling on bulldog clips, how I use 
one to give a kicker anding to a classic of mentalism, 
and how I make it impossible for a volunteer to even 
want to open the clip for themselves, you’ll find all of 
this in a routine I call Theo and Cassidy Walk In To A Bar 
In Ostin, plus 40 more effects in my new paperback 
mentalism book, Bairn. Available from www.MentalUn-
derground.com 

1

2

3

www.VanishMagazine.com
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FROM 
THIS... 
...TO   THAT 

IN  THE  BLINK          
OF  AN  EYE ! 

MAGIC MARKER 

Click here to  
watch the magic 

marker in  
action.  

www.KeithFieldsMagic.com 

$29.95 
(+S&H) 

Click 
Here 

To buy 

PROBABLY  THE 
BEST GAG 
SINCE THE 

FUNKENRING ! 

www.VanishMagazine.com
http://www.youtube.com/watch?v=OFxxcA8nnL8
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are now based out of Vancou-
ver, Canada so all items can be shipped here. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

TO WATCH VIDEO REVIEWS CLICK HERE

www.VanishMagazine.com
https://www.youtube.com/watch?v=GqQ2LSZF0E4
mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
https://www.youtube.com/watch?v=GqQ2LSZF0E4
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DESCRIPTION

A super visual card appearance at the spectator’s finger-
tips
Comes with handmade bicycle gimmick

UPGRADE - this incredible gimmick allows you to change 
an indifferent card into a signed selection AT THE SPECTA-
TOR’S FINGERTIPS & IN FULL VIEW!

It requires no sleight of hand, is incredibly easy to use 
and generates a magical PUNCH far in excess of the skill 
required to operate it.
With the UPGRADE gimmick in your deck you will be able 
to make a signed selection appear to leap from the pack 
and instantaneously appear in the spectator’s hand. It’s 
visual, powerful, TV style magic.
Created by ingenious thinker Danny Weiser, this fantastic 
magical utility is something you’ll always want in your 
pocket - ready to mindfry your audience.

Loads of applications - Card vanishes / Card transforma-
tions / Card appearances
Handcrafted gimmick in Bicycle Stock 

MY THOUGHTS:
Danny has produced a very visual eye popping card 
revelation that has potential for other effects such as 
changes, transformations and vanishes.  What I like about 
this is the spectator gets to hold the card while the change 
happens, so it actually takes place in their hands. This is 
something other similar ideas don’t allow you to do. This 
is one of those gimmicks where the old saying, “limited 
only by our imagination” ceratinly comes in to play. Card 
workers will find many uses and ways to incorporate this 
in to their current repertoire. The DVD explains the basic 

handling plus several variations making this a versatile 
gimmick/tool. Because of the nature of the gimmick it is 
almost self working. I have found that the selected card 
doesn’t fit flush in to the gimmick although in real time 
performance this should go unnoticed. 
There are some visual moments including having the 
change happen under the tip of your shoe. Depending 
on your performance you can do this as a visual effect or 
by using midirection a slower type change. 

You are supplied with a gimmick card and the DVD ex-
plains how to make your own as well as care for the card. 
Supplied is some necessary ‘material’ to make more up if 
you choose. 

This is certainly something I see would be a great addition 
to a lot of card effects such as the  Ambitious Card. I feel 
by combining it with other effects would be the best way 
to utilise this gimmick rather than a stand-alone trick of 
having a card change.  The gimmick card is a little thick so 
you do need to watch some of your angles depending on 
performance conditions. I am sure those with card skills 
will see the potential this trick offers. The gimmick could 
be added to your regular deck when you want to use this.

For the card purist I would imagine they can do a visual 
change using a sleight but having the gimmick does allow 
for this to happen in the hand of the spectator.  In a walk-
about situation this would play to a small group as the card 
is held high, and other ways to present this are shown.

The DVD is well produced and explanations are easy to 
follow. I feel this is worth a look for both the average card 
worker as well as the advanced. You just never know what 
this will inspire in a presentation.

PRICE: $27.00
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

Recommended for those with medium card skills.

uPgRADE by Danny 
Weiser1 

www.VanishMagazine.com
www.murphysmagic.com
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DESCRIPTION

Everyone has seen googly eyes on toys before but with 
this product a magician can employ them in a new and 
interesting magic trick.
During the performance, the eyes will follow the audience 
member’s selected card just as if they were alive! At the 
end of each show, both the card and eyes can be given 
to the audience as souvenirs.
This is an extremely practical trick that is sure to leave a 
magical impression.

Easy to prepare and perform
HD teaching video available online
Audience checks possible before and after performance
Freedom of choice - personalize the trick yourself!
Lovely souvenir for your audience to take home

MY THOUGHTS:
Here is a very cute card trick that is a fun way to reveal 
a card, and has potential for performing a card trick for 
kids. This is novel and ideal for intimate performances for 
one or two people. You are supplied with a packet of 10 

“googley eyes” and 10 blank cards, plus something spe-
cial.  Instructions and online access to the video tutorial. 
One comment is that the movements of the eyes is 
small so you might need to have the card pass over a 
few times for the effect to sink in to the spectator. They 
suggest you give away the eyes after each performance 
but you’d need to get another supply of special eyes if 
you do. While it’s a nice idea I am not sure it’s necessary. 
The blank cards are specially printed but you could use 
a regular blank card rather when you run out.

Technically it’s not too difficult as long as you can do a 
Hindu shuffle and a double-lift. 
I do like this idea and performed it on some youngsters 
who really enjoyed it. They laughed and kept talking 
about the eyes moving on the card so I think for enter-
taining kids this has value. You can easily carry this in 
your close-up kit and have that special trick to perform 
for the right audience.

PRICE: $19.95
AVAILABLE: ALL MAGIC SHOPS
WHOLESALE: www.murphysmagic.com

LOOK  By Limin2

www.VanishMagazine.com
www.murphysmagic.com
http://youtu.be/n6CTKwdzyXI
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PATRIFIED By 
Patrick Kun3 

DESCRIPTION

SansMinds presents the amazing Patrick Kun in action. 
This is a complete collection of Patrick’s most updated 
work. Are you ready to be “Patrified”? 

Seven Killer Effects

1. Be-Tween Production
Rub two jokers at your finger tips and a card visually ap-
pears in between the jokers. PK style! 

2. PK Double
A single handed double lift with just the right balance 
of flourish and practicality to perform for live audience. 

3. Inflict Evolved
The first visual sandwich effect that allows your specta-
tor to do the magic. The moment they touch a card, it 
visually changes to another. The evolved Inflict. 

4. Centerpoint Retouch
The updated display version of Patrick’s signature Cen-
terpoint effect. Slick and sweet! 

5. Morf
This is the effect everyone is talking about. Four random 
visually transform into any four of a kind of your choice. 

6. DIY Aces
Patrick’s take on spectator cuts to the aces. It has never 
been easier! 

7. Snowblind
Patrick’s ultimate finale for his everyday professional 
card routine. What’s your excuse not to learn it?

**Comes with special gimmick produced from USPC. 
Supply your own blank deck

MY THOUGHTS:
Patrick Kun has put some effort in to his card skills and 
this DVD shows some very practical material that you 
will definitely want to add to your act. He explains a one 
handed double turn-over which requires skill but looks 
very deceptive. The one-handed double lift can also be 
placed on the table with one hand.

Morph is a visual change of four cards to another four 
cards - a great addition to any four ace routine. 
Snowblind is a color change deck routine that is very 
commercial and would make a great addition to your 
strolling repertoire. It has a kicker ending to a signed 
card routine.

DIY Aces is a routine where the spectator cuts to the 
aces routine. It is easy to set up and easy to perform. 
This is something I will be adding to my repertoire. It’s 
very convincing and well thought out.

The DVD is set out as a performance where Patrick 
starts with his double lift and finishes with the color 
changing deck. He suggests mixing and matching the 
routines taught but it’s nice to see him perform them all 
as an act.

Be-Tween Production is a routine where a selected card 
visually appears between two jokers. This does require 
some work but is well worth it. It’s a great use of a tech-
nique Patrick came up with and provides a strong piece 
of card magic.

This DVD is aimed at the card worker who has some 
skills because you’ll need to be able to do various 
moves that are well known to most card workers such 
as an angle side jog and pinky count. The DVD does ex-
plain most of the moves but certainly not for the novice. 
Card workers will certainly get something from this and 
add it to their repertoire. This DVD offers something for 
every card worker and I can certainly see many includ-
ing some of Patrick’s routines in to their repertoire.

www.VanishMagazine.com
http://youtu.be/-r3bk8oCf8U
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The Ad: Within these 3 amazing DVD-ROMs Psychic Chef 
Jonathan Royle reveals to you every ingredient for Mind 
Reading Success. Through over Ten Hours of video foot-
age, of which 5 hours is of live performances and the rest 
is detailed teaching of the Secrets and Psychological ploys 
used, you will learn every nuance of Royles complete two 
and a half hour “Egg Sausage Peas” (E.S.P) Mentalism & 
Mind Reading Show.

Learn Arguably one of the most impressive ACAAN rou-
tines ever devised (which has 3 killer endings) through to 
several variations and methods for Spike Russian Roulette 
including a Completely Safe method that has had Expe-
rienced Magicians and Mentalists Scratching their heads 
wondering “How The Heck is That Done?”

Other routines include a Long Distance Mobile Phone 
Telepathy effect where an audience members friend called 
on the phone becomes the mind reader through to an 
amazing Book Test Style Routine that has a unique ending 
that is both Surprising and Hilarious to the audience and 
often results in standing ovations!

The Unique & Truly Entertaining Chair Test with no Chairs 
that turns audience members into A-List Celebrities will be 
a favourite of many who study this set, whilst others will 
grab themselves lucrative T.V. Shows and Extensive Pub-
licity (as Royle Has done for years) using the Psychic Belly 
Button Reading & Psychometry Routines taught within.

Larry Becker’s “Make The Cards Match” is brought to life for 
the stage in a manner that makes it even more impressive 

and mind-blowing to the audience, whilst also helping 
to ensure you Maximum Applause and even Standing 
Ovations at the end of your shows.

With a Varied mixture of Completely Original Material 
and highly Original Slants & improvements on the Clas-
sics this will prove to be an invaluable set for all Mental-
ists and Magicians, not least for its extensive training and 
examination of how to “Pack Small and Play Massive” and 
also how to routine and structure your acts and shows 
for maximum effect and audience response.

Studying the contents of this video package and the 
bonus Ebooks and Audios you will also learn dozens of 
other reputation making effects and feature routines 
and in many cases templates for actual props are in-
cluded, in all cases you are granted Legal Performance 
Rights.

You will also receive secret links to online viewing Access 
to another almost 40 hours of liquid gold information 
packed Mentalism & Stage Hypnosis Training Videos 
which usually sell separately for many times the small 
cost of this unrivalled package alone!

I have been performing mentalism magic for many 
years now. There seems to be a lot of material that has 
been released in the last 5 years as mentalism is really 
hot right now. That is a good thing! And I must say that 
this is a wonderful offering  and is actually very enter-
taining! I wasn’t sure what to expect when this  3 DVD 
set landed in front of my review desk. I have heard of 
Jonathan Royle and am familiar with some of his work 
and this is a whole lot of mentalism packaged up for 
your viewing pleasure.

There is over 10 hours of video footage and half of that 
is live performances. The rest is the greatly detailed in-
structions, cool secrets and of course the psychological 
plots employed. Royle presents his entire 2 and a half 
hour “Egg, Sausage Peas” mentalism and mind reading 
show and there is some great material here I must say. 
He performs a wonderful ACAAN routine with 3 amaz-
ing endings and has a fantastic Spike routine which is 
completely safe as well as several others. This one fooled 
me and it will fool many of you too. There is lots more 
on the DVD’s.

If you are looking to see a really good mentalism show, 
you will not be disappointed. You really get a whole lot 
for your money here and it is well worth every penny.

Very recommended for mentalists and those who are 
looking to get into this field.

Review By Tony Chris

PRICE: $65.00
WHOLESALE: www.murphysmagic.com
AVAILABLE: All magic shops

The Mentalist’s cook 
Book by Jonathan 
Royle

4 
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Dots to Die 2.0 is modified with completely new secret.
The modified version will enable you to perform the trick 
effortlessly. 
There are no magnets, no extra dots to attach or detach. 
The working principle will allow you to perform with 
confidence. 

The Actual Effect:
A flat square with 1 dot at one side and 5 at another side, 
when turned changes to 2 and 4 dots respectively. Finally 
they change to 3 and 6 dots. Further toss the flat square 
in mid-air, instantly it changes to a Jumbo Dice. 

Size: 5.75” x 5.75”
Comes with instruction and safety carrying case

MY THOUGHTS:
I LOVE THIS. It’s a wonderful routine with a great surprise 
at the end and perfect for every family entertainer and 
might even fit in to a gambling type theme. You are sup-
plied with the large special ‘die’ which starts off as a flat 
die which has two spots on one side and five on the other, 
then you show it with 3 on one side four on the other and 
finally one dot and then six. That alone is very magical but 
the real kicker is that the flat die instantly becomes a large 
one with spots on all sides. 

This is very well constructed. with easy to follow instruc-
tions. The size of the die is good for birthday parties and 
I image even in a theatre. It’s a highly visual effect. 

This is well made and extremely clever. With instructions 
in hand you’ll be able to learn this quite quickly. You are 
also supplied with some extra ‘pieces’ should you need to 

DOTS TO DIE By 
Sumit chhajer5 

repair your card at any time. 
This falls in to the play small pack big category and is 
perfect for home performances, birthday parties, etc.  
The die opens up to various presentations and is fun to 
perform. It gets a fantastic reaction from both kids and 
adults and is one of those effects where the kids love it 
and it fools the heck out of adults. If you perform any 
type of family show I’d highly recommend this.

PRICE: $35.00
AVAILABLE: All Magic Shops
WHOLESALE: www.murphysmagic.com

www.VanishMagazine.com
www.murphysmagic.com
http://youtu.be/4ZENc3dwikc
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6 

DESCRIPTION

SPIN & WIN! 
Whoever said there was no such thing as a free lunch 
never owned a pair of Winning Spinning Nickels. This set 
of uncirculated 2013 nickels were machined but look or-
dinary to the casual observer. When spun one will always 
land heads up and the other tails up. With a little sleight of 
hand your mark will believe that you only have one coin. 
You can make them always win or lose! This might be the 
best investment you’ve ever made.

MY THOUGHTS
Diamond Jim has released a real winner here - literally!! 
With this you’ll never have to buy lunch again!! This is so 
damn good I would consider it dangerous in the wrong 
hands.

You are supplied with two machined nickles and one al-
ways lands face up the other face down so you can always 
win.  These are perfect - they look exactly like coins and 
work 100% of the time making this perfect for the bar bet 
type performance. The problem with all the other spinning 
coins I’ve seen is that most of them have a tell-tale ring or 
big lip but the bevel on the WINNING NICKELS is almost 
zero making this a vast improvement.

What makes these SO special is that you can make the coin 
fall on whatever side YOU want!! This means you’ll never 
lose a bet again. You can have the spectator spin the coin 
and you’ll know before they spin it which side it will land. 

Definitely something everybody will have fun with and 

WINNINg SPINNINg 
NIcKELS BY DJTYLER

aimed at every person who loves to win bets.

Note these are US nickles so you might need to add some 
other currency to your pocket change when performing 
in a different country.

PRICE: $15.00
AVAILABLE: All magic shops or direct from Diamond Jim
WHOLESALE: www.murphysmagic.com

www.VanishMagazine.com
www.murphysmagic.com
http://youtu.be/4QOdpCJAlWw
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SPARKS
by Jc James 7

DESCRIPTION

The place: Las Vegas, Nevada. 
The subject: The very elusive, master of sleight of hand, 
Mr. JC James. 
The project: Sparks. 
The Objective: spark your imagination and creativ-
ity with a series of impromptu miracles, using rubber 
bands, coins, cards and dollar bills. Real world, tried and 
true routines directly from the working arsenal of one 
of the busiest working professionals in Europe. Here’s 
what you get: 

Spin: Cause a borrowed pencil, pen, or sharpie to vanish 
and appear with a flourish at the fingertips using the 
incredible new technique. You’ll be performing this one 
minutes after watching. 

Latex Slydini: Borrowing from an old Slydini technique, 
A borrowed rubber band is fairly placed into a magi-
cians hand while his wrists are held by spectators to 
keep everything fair. When the hand is opened, the 
rubber band has COMPLETELY vanished only to be 
replaced by another object such as a dollar bill or a pack 
of matches or a folded playing card. This can be done 
NAKED! 

POG Production: 4 aces literally jump out of a tabled 
deck and into your hand with a single touch of an un-
gimmicked pack. This is a great way to get into a 4 ace 
routine. 

Wave Change: A rhythmic metamorphosis of one play-
ing card into another that happens at chest height. Very 
easy to perform and looks better live than on camera. 
Your audience will love it! 

ACAP (As Close As Possible): 4 cards are placed face 
up into four different places in the deck. The cards are 
squared and tabled. Without any funny business, they 
are found all together in the center of the deck. 

Fake Tilt: As the name implies, this is a version of the 
tilt that is just as beautiful as it is unorthodox. Includes 
single and multiple card variations. 

CHLAK: A unique 4 for 4 type switch that has both natu-
ral timing and a unique aesthetic. Here you’ll learn how 
to use it as a production of a four of a kind, for a collec-
tors routine and for a phone number prediction. 

Fan Change: This looks like you’re using a gimmick to 
create a color change of a card held in a fan of cards, 
but it’s completely impromptu. 

Clean Transpo: A two card transposition done in a flash. 
A card held in the hand instantly trades places with the 
top card of the deck. 

Drunken Production: This is bound to be a favorite. Its 
unique. it’s Bold. It’s offbeat. An interestingly visual one 
at a time production of a four of a kind, a crazy interlude 
then a transformation of the four of a kind into another. 
If you work behind a table, you would be remiss not to 
give this a try. 

UnSleeve: A novel way to vanish and reproduce a coin 
using the spectators outstretched hand. 

Behind the Force: A clever way to influence the selec-
tion of a playing card that will make you smile. 

T2P: A very dynamic routine that is sure to get audible 
gasps from lay audiences. A card is freely selected and 
signed. The magicians says he will cause the card to 
travel to his pocket magically. As he waves over the 
card, slowly it starts to vanish, bit by bit. The magician 
asks the spectator to say stop. When she does, he re-
moves his hand to show only part of the card is left. The 
spectator reaches into the magicians pocket and the 
rest of the SIGNED card is there!

MY THOUGHTS
Here’s a DVD that teaches some great card material as 
well as a few effects using coins, rubber-bands and bills. 
It’s filled with solid material that can easilly find its way 
in to most people’s repertoire. Some of my favorites 
include Latex Slydini where a rubber band changes 
places with a dollar note and is very unexpected. This 
is a strong piece of magic and something you can have 

www.VanishMagazine.com
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cootie catcher by 
Jason Michaels - 8

Magic Tricks with the Cootie Catcher

Known around the world as a fun item that little girls 
fold out of a piece of paper and play with as children, 
the” Cootie Catcher” or “Fortune Teller”is recognizable to 
kids six years old as well as elderly adults. With”Cootie 
Catcher Magic”, you’ll see their eyes light up as you per-
form magic that utilizes this fun and nostalgic prop. 

Effects:
The Fortune Teller (close-up and stage versions) - Both 
kids and adults love it!
Lie Detector - Tell two different people if they are lying 
or telling the truth as well as which card they selected!
Halloween Cootie Catcher - A themed version of the 
cootie catcher for different holidays.
The Pickup Artist - A great way to get a conversation 
started with a member of the opposite sex!
How Women Make Decisions #1 & #2 - They’ll be laugh-
ing with this idea from Stephen Bargatze.
Little Victoria’s Secret - Need we say more.
The Psychic’s Tool Kit - Show how “psychics” learn their 
craft!
Bonus Trick - A gaffed and non-gaffed version of the 
cootie catcher for stage performances!

Additional Tricks in the E-book:

on you at all times. It has its insipiration from Slydini’s 
paper balls over the head.

For the card magicians there are some clever moves 
and ideas including PROG - a routine where four cards 
jump out of a tabled deck. It’s more of a flourish per-
haps but could be added to a four ace routine easily. 
There are two variations taught, one easy and one hard 
depending on your skill level.

Wave Change is a great visual change of a card from 
one to another that happens at chest level making this 
great for group performances. It’s a great utility to use 
for Dual Reality presentations as well.

ACAP is another great utility move that requires some 
skill and timing where four cards come together in the 
deck. It looks like a natural move when done smoothly 
but not for the novice to card magic.

I really like the FAKE TILT for it’s unusual handling but 
incredibly deceptive. Another move that many will 
want to learn.

13 effects taught in detail and range in technical skill. A 
lot of great thinking and certainly everything on here 
can be used in the real world walkabout situation.

Most of the magic on here are card moves and effects. If 
you love card magic and have some skills you’ll love this 
DVD. It is filled with great moves that are refreshing and 
while need some work will certainly add alot to your 
card work. This is very highly recommended.

PRICE: $24.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com
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It’s time to stop thinking outside the box, and start 
thinking inside the can! 

Deceptus is quite simply one of the best object pen-
etration magic tricks available to magicians. You can 
throw common borrowed objects straight into a soda 
can. Rings, signed coins, lighters, and that’s just the 
start. The borrowed object really is inside the can! 
The spectators can see their item through the drink 
hole, the only way to get the item out is to cut open 
the can!
Deceptus comes with a special gimmick that does the 
hard work for you. You learn multiple handlings to suit 
all skill levels. There is also an instant reset method 
where you melt the borrowed item from the can with-
out having to cut open the can. 

This is TV magic brought close up and practical, 
straight from the working repertoire of professional 
magician Jimmy Strange. 

Warning - Not suitable for children

You will be cutting open a metal soda can, so this 
item is not suitable for children. It’s vital that you wear 
suitable hand protection when handling a sharp knife 
and cutting open a can. We don’t want anyone to hurt 
themselves. Deceptus is sold for information purposes 
only, and recommended for professional use, as you 
need to be careful and responsible when cutting open 
a metal can. You need to ensure the safety of your 
spectators and dispose of the can correctly at the end 
of the performance. 

MY THOUGHTS:
Perhaps the best object to can I’ve seen. The method 
is extremely clever and the preparation needed to 
perform this is well worth it.

Having tested this on a variety of cans I can say it 
works pretty much on any standard can. You can put 
anything inside a can that will fit and the only way to 
get it out is to cut the can open. 

You are supplied with a gimmick that is well made and 
pretty much does the work for you. You do need to 
supply something that most magic shops carry and I 
advise getting one because it makes the handling so 
much easier, almost self-working. It’s a gimmick most 
of us probably have but can easily be purchased from 
your magic dealer for a minimal price.

The DVD instructions are clear and precise and there 
are lots of handling tips shared and explained. Once 
you watch it you’ll be out buying cans and wanting to 
work this routine.

There is preparation involved each time you perform 

this, so it’s not something you could do strolling from 
one group to another. You can certainly have cans pre-
set if you are doing a trade-show or street show, or for a 
stand-up performance. Remember each time you per-
form this you will need the gimmick supplied and to do a 
little work prior to the can.

If I were doing a promotional show reel and wanted to 
show a street scene I’d definitely be doing this in it. You 
can’t borrow a can and do this as the can is gimmicked, 
but because you have to cut the can to get the borrowed 
object out you can easily ditch the gimmick. With the 
correct performance the audience shouldn’t want to in-
spect the can. There is however a routine taught on here 
where you can ‘melt’ the object back out of the can so 
this makes it a little more practical if you did want to do it 
walk-about or not cut a can every time you perform it. 

This is definitely the best version of object to can I’ve 
seen and well within the reach of most levels of perform-
ers. It is ideal for stand-up or close-up and once you’ve 
practiced it you will have an impossible effect that will 
blow the spectator’s minds.

VERY HIGHLY RECOMMENDED
 
PRICE:  $35.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

www.VanishMagazine.com
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HEIRLOOM 
DELuXE by
Alakazam

9

Emily’s Revenge 

In 2002 Alakazam released a ground breaking effect 
that would take the magic world by storm. Heirloom 
By Jamie Badman and Colin Miller (The Underground 
Collective) became a firm favourite amongst magicians 
and was even performed on U.S. National Television by 
the one and only Harry Anderson. 

Over the years Heirloom remained a best seller gaining 
new fans by the day until manufacture ceased in 2012. 
Since it’s release, Colin, Jamie and many others have 
evolved new ideas, including the new upgraded pho-
tos. (These look/feel great and were custom designed 
by our good friend By Steve Dela) 

With the new Heirloom Deluxe not only will you receive 
the original Heirloom effect but also the fantastically 
eerie new presentation, “Emily’s Revenge”. A new story 
for Heirloom that the Underground Collective have kept 
truly underground, until now. Emily’s Revenge is sure to 
send a tingle up your spectator’s spine! 

Your Heirloom Deluxe Package will include:
The DVD
Custom photos - designed and upgraded, and printed 
to look pre-aged
4 custom printed letters
The original Heirloom PDF (where it all began)
The movie file (the original Heirloom DVD footage, 
packed with ideas, Including a full explanation of Peter 
Nardi’s Instant Indexing System)
The Underground Collective PDF (a collection of bonus 
routines & tips for heirloom)
Silent Past PDF (a great routine using Ben Harris’s in-
credible Crossroads principle)

Silent Past Images PDF
Hit Letter for original Heirloom PDF
Heirloom Redux PDF(Mark Elsdon super slick stream-
lined version of Heirloom)
Peter Nardi’s “Letter Out First”Handling PDF
And finally, the full script for the “Emily’s Revenge” pres-
entation! 

Note: Heirloom Deluxe is the perfect carry always rou-
tine. Remember you can perform Heirloom with almost 
any wallet but our good friend Tony Curtis designed 
a trick wallet purpose built for this effect. SOLD SEPA-
RATELY

MY THOUGHTS:
I’ve been performing the original since it was released 
and even bought the gimmick wallet which is sold 
separately.The original concept came from Kolosal 
Killer by Kenton Knepper. From here it was turned in to 
a very haunting story that plays well in a more formal 
performing condition. The story that goes with this trick 
takes out the ‘off by one’ principle used in the original 
routine by Kenton. It’s the story that really makes this 
a very special routine - not just  a trick but a routine. I 
think it’s the story of this routine that makes this much 
stronger than the original. The story gives this a much 
bigger ending than just ‘off by one.’

What you get in this Deluxe package are some new 
photograph cards that have a really old feel about it. 
The cards are also thicker so will last longer. The new 
cards have an aged look about them. The  more you use 
these props the better they are for this effect because 
it makes the story real. With the addition of having the 
new letter and cards you just want to batter them up a 
little to give them a very aged look.

The ideal wallet you need to use is symmetry so you 
have sections that you can hide the various cards. This 
does not come with a wallet so you’ll need to supply 
your own. You really want one with a lot of different 
sections. It’s really a personal thing that ideally you 
need one you can use everyday.  The way this is set up 
should be personal to you and your wallet so it’s easy to 
remember. 

Peter Nardi has a great idea where he separates the 
cards with the notes as a section break which means 
there really isn’t a wallet on the market that wouldn’t 
work.

They also show you the Heirloom Wallet which has 
been made just for this effect. Having owned the wal-
let now for years I would highly recommend getting 
this addition if you can’t find one that suits you. It just 
makes the routine so easy to perform. What’s nice about 
this wallet is that you can open it and show it empty 
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MugSHOT10
after you pull one photo out. 

The quality of instructions are top rate and filmed in 
High Def with perfect audio making this very easy to 
learn and follow. 

This new version has a twist from the original where the 
wife Emily is a psychic. It’s a different presentation that 
is just as strong as the original but gives you another 
presentation.

Because this is a story based routine it

If you have the ability to tell a story and make it be-
lievable I think you’ll love this version. For those who 
already own the original you’ll find the cards and new 
twist well worth investing in. If you don’t own this then 
this is more than just a trick but a full routine that offers 
a strong effect as well as tugging at your spectators 
heart strings.

PRICE: $50.85
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

DESCRIPTION

Mugshot offers six practical and commercial effects that 
were designed to be performed on the street or at a 
serious magic gig. 
All Illusions are achieved without magnets, threads or 
complicated arts and crafts. 

Easy to do - Easy to succeed.

DVD Contents:
Singularity - Visual change of a playing card, clipped to 
your baseball cap. Impossible and unique souvenir.
Sham - Change any liquid inside of a cup. Change 
lemonade into a real lemon, water into ice or coffee into 
coffee powder.
Firearm - Turn any baseball cap into an utility prop with-
out causing any harm to it. Make cards shoot out of the 
cap or change cleanly.
Mask of Sanity - A highly visual penetration of a straw 
into any bottle, no matter if it’s plastic or glass. no holes 
or slits.
Dark Horse - Visually link a rubber band onto your cap.
Snapback - Rip and Restore a signed card, and be able 
to hand it out after.

MY THOUGHTS
This offers some really refreshing and damn clever 
material that anybody could make up. These effects 
are designed for more informal performance situations 
when you are out with friends and wouldn’t be practical 
under regular work. Having said that it is filled with ma-
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terial that in the right condition would be very strong.

I watched the routine Mask Of Insanity several times 
before watching the explanation because I loved it so 
much. Imagine performing coin in bottle with a straw 
rather than a coin and not having a slit in the bottle. The 
straw instantly vanishes and appears visibly in the bot-
tle. It’s really striking to watch and once you’ve set it up 
easy to do. It’s designed for a more intimate gig perhaps 
in a home rather than walk-about or stage.

SNAPBACK is a routine where you tear of a corner from 
a card and restore it. I did a review of a gimmick card in 
this issue of VANISH but this routine that you can easily 
make up looks almost the same in effect but less work.  
You do require some work to make this up but if you 
enjoy making up gimmick cards this is right up your al-
ley. I’m not sure how entertaining or practical this is as a 
stand alone trick in a working environment, but per-
haps for friends or a smaller crowd it would be perfect.

SHAM - an interesting idea where they see you drinking 
say cola from a cup and straw - then you take the lid off 
and inside is sugar or another drink. Again the method 
is very simple an the props you can easily make. This 
could be the perfect trick when out with friends rather 
than at a paid gig. This is designed for more informal 
performances.

There are three effects using a baseball cap. DARK 
HORSE - A visula effect with a baseball cap that is easy 
to make and easy to perform. FIREARM where you use 
your cap to shoot out a card and SINGULARITY where a 
card changes places on your cap. If you wear a baseball 
cap then these might be a nice addition and give that 
impromptu feel to your magic if you have set them up.

The material on here I feel is stronger when it is set up 
and performed under regular working conditions but 
rather when you are out with friends. My favorite was 
MASK OF INSANITY.

PRICE: $25.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphsymagic.com

DROP By 
Lyndon 
Jugalbot

11

From the great mind behind the best selling effect “Un-
written”, this is Lyndon Jugabolt’s new effect “DROP”. 

The spectator freely chooses any card from the deck, 
they sign their name on the back of the card and the 
signed card is lost somewere in the deck. Instantly, the 
signed card jumps straight to the top of the deck and 
the spectator can take that card back straight away. 

This is very visual and very easy to do. Enjoy performing 
“DROP”. 

Included:
Custom made gimmick supplied.
Instructional DVD with full explanations.

Another visual card trick where a name can appear 
or a card can visually appear on top of the deck.Lyn-
don produced a killer visual effect called UNWRIT-
TEN and this is similar in some ways but using a 
different part of the deck.  Like UNWRITTEN if you 
saw this on TV you’d accuse them of using some kind 
of camera trickery, but in real life it looks exactly the 
same as it does on the promo.

I’m fascinated by various single visual card tricks that 
are coming on the market using the special ‘material’ 
that can be used in so many different ways to pro-
duce a variety of really visual tricks.  One note with 
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all these effects is that the gimmick cards will break 
so be prepared to make up your own and have them 
in you’re performing kit should they break while 
out working. In this case you are supplied with the 
necessary material to make some more up and clear 
instructions on the DVD so once you have the hang 
of making them you should be set to make a few up 
no problem. .  It isn’t hard but just requires some 
patience and time. The card you are supplied with 
should last a little while and be sure to study it prior 
to putting it through its paces.

As you can see in the promo video you must make 
sure the spectator signs their card in a certain posi-
tion on the back of the card, as long as you can get 
them to do this the trick will work. You can hand out 
the card at the end as the gimmick is left back in the 
deck and out of the way.  This comes in red and blue 
however when having a person sign a card RED is a 
better choice.

With a few alterations Lyndon teaches a torn and 
restored corner of a card.  It’s a clever way to utilize 
the gimmick, however I’m not convinced this is a 
practical but it is taught on here more to show you 
other possibilities using the gimmick card.

I would recommend this for those with mediate card 
skills as you need to be able to handle a deck of cards 
and have control over them comfortably.  It’s not a 
card effect that will play to a large close-up group but 
for one to four people in a walk-about or intimate 
situation would be effective. For television or any 
type of camera work this would be perfect.

PRICE: $29.95
AVAILABLE: All magic shops
WHOLESALE: www.murphsymagic.com

Roughing Stick 
by Harry Robson12

Thirty years of research from Harry Robson has led to 
the exact formula of what we now present: the Rough-
ing Stick. This is a stick of a hard substance and what it 
does is simply incredible. 

When you rub the surface of the stick against a card, it 
will act as roughing fluid does, only better. The cards 
stay together in roughed pairs, yet are more easily 
separated without fumbling whenever you want. The 
stick leaves NO RESIDUE, and with the roughing stick 
supplied you can create at least 150 Invisible Decks! 
This is, for all purposes, a LIFETIME supply. The best 
part? It’s so inexpensive. 

Imagine the possibilities Packet tricks, Brainwave, Invis-
ible Deck, and more just got MUCH easier to make, on 
your own, and many original tricks that would have re-
quired a spraying shed or a craftsman to manufacture 
can now be done at your kitchen table within minutes. 

To see just how practical it is, you can watch Harry Rob-
son make an Invisible Deck in less than two minutes in 
the trailer. It’s a great new technology at an unbeatable 
price.

MY THOUGHTS:
This is  wonderful product if you want to make up 
your own gimmick cards for effects such as brainwave 
or invisible decks.  With this you’ll have to apply it to 
both sides of cards rather than just one. One of the 
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Inscrutable 
chapter 2 by 
Joe Barry and 
Alakzam Magic 

13
main benefits is that you can create an entire deck very 
quickly. On the instructions Harry shows how to put 
one together in less than a few minutes. It’s the perfect 
size to take in your close-up kit should you need to 
touch up cards or create a deck quickly.  The fact that 
it doesn’t leave a residue on the cards is great because 
you can hand them out if you need to. 

There are no effects taught on the instructions so it 
is designed for those who know what to do with this. 
There are others on the market but I do believe this is 
the best. 

PRICE: $15.00
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

On this DVD Joe shares more of his favourite creations. 
Inscrutable 2 is packed with new material. 

New Moves & Routines
10 cards for Levante
Thanks to Vernon
Simple Card at Number
Eighth Son
The Spread Cross Force
Think
Pseudo Hold’em 
End play
Freedom stacking
Psychic spectator
Intuitive selection 

Bonus Moves 
Flip double lift
Thanks To Higham

MY THOUGHTS:
This is a great card DVD with solid material that doesn’t 
include the standard plots such as Sandwhich routines 
or Ace assemblies.  Most of the material on here has a 
gambling slant which spectators always find impres-
sive. I found the material on here easy to do but with 
maximum impact. on the spectators. There are a few 
advanced techniques taught on here so this is for the 
person who had middle to high end card skills.  This 
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The False 
Shuffles and 
cuts Project by 
Liam Montierao

14
type of material does require audience management 
so a certain amount of confidence is needed to pull this 
off.

Unlike the Spanish style of card magic Joseph is very 
laid back and not so much in your face and he uses 
this in his work to give the effects even more impact. 
I like watching the different styles of people because 
it shows how personality is an important part of the 
magic performance. When you watch a Spanish ma-
gician you see a certain style and works so well and 
enhances the magic, the same can be said for Joseph’s 
style. Its good to see the contrast.

It’s great to watch somebody who knows how to handle 
a deck of cards, and even if you just watched the per-
formances you’d get enjoyment from this product. It’s 
nice to watch somebody who has the skill and perform 
such strong effects. Joseph has taken some well known 
moves and given them his own spin and created even 
stronger ideas and moves. Another aspect I liked was 
the credit for everything was done correctly and he 
knows his ‘stuff’ and where it all came from. This shows 
respect for our art and for those who have come before. 
During the explanation he also talks a little about the 
history of some of the sleights.

The quality of the product is excellent as we’ve come 
to expect from Alakazam and Joseph does a great job 
teaching his material making it easy to follow along.  
The bonus on here is the Flip Double lift and while it 
might take a few minutes to master it is well worth it 
because it’s just brilliant! 

Highly Recommended

PRICE $38.25
AVAILABLE: All magic shops
WHOLESALE: www.murphsymagic.com

http://youtu.be/HdoZkDwIg0E

There is nothing more valuable in the card magician’s 
arsenal than the ability to convince your audience you 
are shuffling the deck, when in actuality you aren’t. 
If your spectator’s believe the cards are being mixed, 
whilst all the time you retain control of their order - 
then you can perform true MIRACLES! Indeed, this one 
skill can help transform simple self working tricks into 
jaw dropping slabs of IMPOSSIBILITY! 

There are thousands of ways to false shuffle and cut the 
deck, but this project is not a cold encyclopaedic list of 
them. These are the A1, 24 Karat GOLD techniques that 
host Liam Montier has sought out and road tested on 
your behalf. To make the grade the featured cut or shuf-
fle had to be practical, utterly deceptive and something 
YOU WOULD USE! 

These powerful, deceptive skills are within the technical 
reach of any card handler (including some that are SO 
easy you could do them in your sleep!), and will have 
you up and running in no time. 

Learning just one or two of these techniques is es-
sential, but learning more will enable you to ‘mix and 
match’ the skills to create the unquestionable impres-
sion that you really are shuffling the pack. These are 
practical techniques - whether you are working walk-

www.VanishMagazine.com
www.murphsymagic.com
http://youtu.be/HdoZkDwIg0E
http://youtu.be/HdoZkDwIg0E


160 VANISH - International Magic Magazine     www.VanishMagazine.com

around magic, or sitting at a coffee table with some 
mates, you will be fooling them all in no time! 

And at the end of the project four incredible magic 
tricks are also taught, so you can head out and test your 
new skills straight away! 

FALSE SHUFFLES 

Overhand Shuffles
Basic Overhand False Shuffles
Blind Shuffle
Ireland Shuffle
Running Cut Shuffle

Optical Shuffles
Wiggle Woggle Shuffle
Optical Shuffle
Mike O’Dowd’s Slop Shuffle 

Stock Shuffles
The Lift Shuffle
The Jog Shuffle
Swing Cut Shuffle
Bottom Stock Shuffle 

Riffle Shuffles
False Riffle Shuffles
The Push Through
The Triumph Shuffle 

General Shuffles
Charlier False Shuffle
Up The Ladder

FALSE CUTS 

Swing Cut
Swivel Cut
Charlier Cut 

Bobby Bernard Cut
Jay Ose Cut
Tarbell 3 Way Cut
Royal Road Cut
Erdnase Cut
Frank Thompson Cut
The Cut
Owen Packard’s Crane Beak Cut
John Bannon’s Flytrap Cut
John Bannon’s Crocodile Cut
Gary Ouellet Cut
Lewis Jones Cut
David Acer’s The Trinary
Mini Sybil

THE TRICKS 

Paul Curry’s THINK OF A CARD
John Bannon’s SHOCK TREATMENT
Dai Vernon’s TRIUMPH
Erdnases’ WEIGH

MY THOUGHTS
What a great source for every level of performer. Two 
of the most useful things any magician can learn are a 
good false shuffle and cut. While there are a lot more 
false shuffles and cuts out there than you can shake a 
stick at, Liam has taken the ones he knows are the best 
and work well. This product starts from the beginning 
and works its way up so every level of performer will 
get something out of this. The teaching is excellent and 
Liam does a first rate job explaining everything in detail.  
With a deck of cards in hand you’ll be able to watch 
along and master the techniques no problem. 

There are also a few tricks taught on here so you can 
put these in to practice such as Vernon’s Triumph and 
Paul Curry’s Think of A Card. This is an excellent source 
for learning these sleights and very highly recommend-
ed. Something in here for everybody from the complete 
novice to seasoned pro.

PRICE: $30.00
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com
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unveil by 
Hyunjoon Kim 15

Product Description

Here comes the first lecture DVD “Unveil” by Hyunjoon 
Kim, theWinner of 2012 World championship F.I.S.M Ma-
nipulation. You will be able to learn card & ball manipu-
lation from the basic techniques to original techniques 
that was shown on F.I.S.M. We are proud to present the 
best cinematography and a easy to understand lecture. 
You will be able to learn the professional manipula-
tion skills of Hyunjoon Kim,unveiling for the first time 
through watching this DVD. You will make your show 
more beautiful and fascinating and your stage will be 
closer to perfection.

Bonus: It includes a special card manipulation gimmicks 
as well. 

Contents:

DVD Chapters:
BALL BASIC
Ball Roll
Basic Ball Vanish
Catch vanish
Two shell routine
Three shell routine
Cross ball routine
Spin ball change routine
Cross ball color change routine
Rainbow color ball routine
Silk ball routine

BALL ORIGINAL

Perfect ball vanishing
Special pivot
Interlock ball Production
Interlock ball color change
Interlock ball color change combo

CARD BASIC
Single card vanish
One hand fan
Back palm Production
Split fan Production
Twirling
Perfect Production
Tenkal re-grip Production + Picket vanish

CARD ORIGINAL
Double perfect Production
Center of card Production
Eagle Production
Color change twin Production
Rainbow phoenix Production
Four Color change card
Five card spin Twirling
*Hyun Joon’s Production* 

DVD includes:
Lecture on card manipulation
Lecture on ball manipulation
Special gimmicks by Hyun Joon’s production

Career & Awards:
2008 - Club Magico Italiano in Abano Terme - Grand prix 
2010 - England Black-pool Magic Convention Stage 
Magic Championships - FIRST PLACE
2011 - S.A.M convention FISM North American Champi-
onship
*Presidential Award*
*People’s choice Award*
*North American Champion of Stage Magic*
2012 - place winner in FISM stage manipulation
MY THOUGHTS
I must admit I was a little dissapointed with this DVD. 
It seemed to offer so much but delivered little. The 
instruction was hard to follow and the actual material 
wasn’t that practical for most performing conditions. 
You’d need to be back stage quite a bit to do most of 
the moves taught on here.

This is a 2 DVD set. The first DVD is all about card 
manipulation.It starts off with a performance of each 
move then explanation. Some of the effects on here 
require you to make items up. I did like the four color 
card change though. Instead of pips changing color the 
background of the faces change color. Something like 
the Center of Card Production didn’t seem very magical 
but more odd with the movenements required.

The Hyunjoon Production looks good but extremely 
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that as the buyer you know a lot about manipulation. 

PRICE $99.95
AVAILABLE: All magic retailers
WHOLESALE: www.murphysmagic.com

tricky to do and would require a lot of work. You are 
supplied with the gimmick which again is rather odd 
because it’s uses a well known principle but instead of 
being mat in texture is shiny - so I’m not convinced it 
would be practical under most working conditions.

Quality wise the production is good - there were no 
words spoken everything being taught to music. The 
teaching itself was a little hard to follow - rather than 
different camera angles Hyunjoon turned his body to 
show different angles. He would repeat the moves a 
couple of times then speed up through other things. I 
just found it hard to watch and follow and if you were 
seriously going to want to learn this then it would be 
very frustrating.

I would have also like to have known a little more about 
the cards he uses and any preparating done to the cards 
- there was nothing on this. Perhaps if you have the skill 
to do this work you already have your own methods so 
this definitely isn’t for the beginner.

There is also no credit or acknowledgment to the 
sleights.

The 2nd disk is about billiard ball manipulation. 

The Perfect Ball Vanish I feel needs some work to make 
it 100% clean. With different handling it could very well 
be perfect.

I did find some of the moves to be rather obvious such 
as The Catch Ball Vanish. The method leaves a little to be 
desired although the idea is good. 

Spending more time on something a little easier like 
the Silk Ball routine, which is nice, but could have done 
with less time teaching it and more on the more ad-
vance moves. 

Again I get the impression that they are expecting the 
purchaser to know quite a lot already about manipula-
tion as there is no discussion on hold outs, how to get 
in to the positions, etc.

Overall I was expecting much more and felt for $100 it 
delivered little.  For the advanced magician who already 
has a manipulation act  some of the ideas might spark 
something but overall there are other DVDs on the mar-
ket that do a much better job.

Most of the moves can be done as Hyunjoon Kim 
performs them in his act, but for the majority of ma-
nipulators I’m not sure if they are practical under most 
working conditions. For a competition act in a certain 
environment I can see how this would work but in the 
real world not so much. My main gripe is the instruction 
and teaching part of the DVD, they obviously assume 
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L.O.V.E by Sans 
Minds16

Updated, expanded, freshly translated! 

In The Magic Way, Juan Tamariz teaches you not just 
great tricks, but a way to make every trick you do better 
and more magical. 

From the moment it appeared in 1987, The Magic Way 
was recognized as one of the world’s great books on 
magic. It has been long out of print and highly sought 
after. This new edition of The Magic Way brings to magi-
cians everywhere the magic and remarkable thinking 
of one of our greatest living magicians. Over a period 
of five years, Juan Tamariz has corrected, revised and 
updated his classic text. This newly translated edition 
of that revised work might have been called The Magic 
Way Repaved. 

The Magic Way is an in-depth study of how any magic 
effect may be improved until its method becomes so 
impervious to discovery that audiences simply relax 
happily into the experience of the impossible. Tama-
riz’s “Theory of False Solutions and The Magic Way” is 
explained more clearly and fully than ever before, with 
detailed examples. These examples are not just exer-
cises constructed to illustrate a point. Tricks and full 
routines taken from Juan Tamariz’s working repertoire 
are explained in depth, and then meticulously analyzed 
to show how his theory is applied. You will gain new 
performance pieces, polished by a master, and some-
thing even better: a new tool that will allow you to 
make every trick you do more amazing. That is why The 

Magic Way has earned its reputation as a book no seri-
ous magical performer should be without. 

In The Magic Way, Juan Tamariz teaches in full some of 
his most prized tricks and routines. Among them are...
The Tamariz Ambitious Card routine
His Magazine Test with Spirit Slates
His remarkable Oil and Water routine
Nineteen additional and original Oil and Water se-
quences
And Juan’s version of Al Koran’s “Miracle Divination”, in 
which, under the fairest-seeming conditions, someone 
freely thinks of a card in the deck and, without touching 
the cards, the performer swiftly and unerringly names 
the one thought of.
All these effects pull audible gasps from the public 
and magicians, and they have been perfected through 
hundreds, if not thousands of performances. And while 
teaching them, Tamariz carefully shows how his “Theory 
of False Solutions” works. It is really much more than 
a theory. It is a well-considered plan for making any 
magic effect more baffling, and its secret more impos-
sible to discover. For those who desire to get maximum 
entertainment and astonishment from their magic, 
studying The Magic Way may be the most valuable 
resource you will ever find. It is also a highly remarkable 
exploration of how one of the world’s unquestioned 
masters of magic thinks and approaches every trick he 
does. The title really reflects the contents perfectly. This 
book is... 

THE MAGIC WAY 

Pages: 296 

MY THOUGHTS:
What an incredible body of work that will not only 
teach you incredibly strong magic but inspire you to 
look at how your perform your current magic. When 
Juan speaks we should all listen. Here is a master who 
has spent his life turning magic in to an art and has had 
a huge impact in the world of magic. There is certainly 
a Spanish school of performance that comes very much 
from Juan and his influences. 

This updated version is certainly a book every single 
performer should own and study.The material in here 
not only applies to card magicians but to every facet of 
our craft and even mentalists. Actually mentalists might 
get more out of this than anybody. 

This from the opening remarks - “ When a trick or rou-
tine has been carefully studied and resolved, when it 
has been well performed and you manage to astound 
your audience, is it already perfect? Are we done work-
ing on that trick? Are we already performing magic? ... I 
would say: Not necessarily ... We should find out wheth-
er they suspect a method, even if it is not the one we 
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cLOSE cuLLS By 
Harapan Ong17

employed.” The book follows this thought and is some-
thing we should all think about.  The points made in this 
volume of work are gold. You learn more than tricks and 
secrets but the real work behind making something 
impossible - making it look like real magic.

The magic is broken down in to the description of the 
effect in phases, the study of general solutions, the 
study or the real solution amongst others. 

As far as the actual tricks are concerned they are all 
gems and it’s hard to point out my favourites. What I 
took away from this though was having read the theory 
then seeing how Tamariz puts that in to practice when 
creating effects and working on his magic. While most 
of the actual effects require some skill there are still a 
few for those who are novices.

This book is ultimately about entertaining and mystify-
ing your audience and there is nobody better to teach 
us than Juan Tamariz. This is a gold mine of informa-
tion and we are all lucky to have Tamariz share his vast 
knowledge with us.

PRICE: $47.00
AVAILABLE: All magic shops
WHOLESALE: www.murphsymagic.com

Alongside the double lift and the pinky break, the cull 
is perhaps the most important move in card magic. Few 
people do the move correctly, and even fewer use the 
move for anything other than secretly sorting cards. 
That all changes with Close Culls. 

Singapore’s Harapan Ong is a leading expert on all 
things cull, and here he teaches the move in gorgeous, 
photographic detail. Everyone reading will learn the 
move. And then he explores new and exciting princi-
ples with the cull. Finally, he puts it all together with a 
collection of extraordinary and offbeat effects. This is a 
definitive treatise on this underused but critical sleight. 

Like all of Vanishing Inc.’s publications, they have 
worked carefully with author Harapan Ong to produce 
an elegant, accurate, and fascinating collection. They 
treated this booklet as if it were a hardbound book. 
You’ll notice the quality immediately when you read 
through it, in both the instruction and the layout. The 
production values are what you expect from Vanishing 
Inc: cutting edge artwork, slick design, carefully edited 
prose, all in an attractive booklet. 

This book was pre-sold at The Session 2014, and sold 
through the entire stock in under fifteen minutes. Now 
it is finally available to the magic world. 

www.VanishMagazine.com
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Here is a more detailed list of what you will find inside:
The Spread Cull - A detailed explanation of the move
The Cavorted Aces - A new treatment on the classic 
Cavorting Aces
Cull the Police - The age-old robbers plot gets a modern 
facelift
Full Deck Oil & Water - A great way to end your oil and 
water routine
Two Heads are Better than One - An unusual application 
of the spread cull
Slap Me Silly - A handling of Bill Goodwin’s “Slap Ex-
change”
The Delayed Cull - A truly extraordinary move to do a 
cull while showing both sides of the pack
The Cull Switch - Just what it sounds like ... a switch with 
the cull!
The Buckle Replacement - One of Harapan’s most prized 
original moves, finally tipped
The Princess Card Trick Revisited - A great handling of 
the classic Princess Card Trick plot
A Convincing Card Fold - Harapan has combined the 
cull with a devious card fold
Cull-our Change - This visual transformation uses the 
cull and a little something else
SwitchSand - The spread cull put to an intriguing use 
within a Sandwich routine
Scattered Sandwich - A Sandwich routine that is des-
tined to become a classic
Indicated Replacements - Max Maven’s “Third Degree” 
given the cull treatment
The Buckle-llectors - One of Harapan’s crowning 
achievements in both method and effect
Utterly Mental Reverse - a direct application of Hara-
pan’s Cull Tap Reversal

MY THOUGHTS
Harapan Ong comes from Singapore and now lives in 
London. Singapores loss and the UKs gain after read-
ing this book. The cull is a move every card worker 
should know. You can do some incredible magic once 
you know a cull and this book will teach you the move 
and much more. The photographs will help guide you 
throught learning the technique and it is very well 
written with a lot of great credits. The book is filled 
with great advice such as, “People often ask me, “Which 
method do you use? Do your right fingers pull the card 
in, or is it your left hand doing the job?” I will say that it 
is definitely the right hand doing the main job of pull-
ing the card into the cull position, but my advice is this: 
...” You get the idea. There are some really great pointers 
in here and for anybody who either wants to learn the 
cull or polish up what they do this is a great book to 
learn from.

There are some solid routines in the book utilising the 
cull and at the end are some ‘experimental’ ideas using 
the cull such as a card fold which is actually worth play-
ing with.

All in all an excellent book for anybody who wants to 
learn more about this technique.

PRICE: $24.99
AVAILABLE: All magid shops
WHOLESALE: www.murphysmagic.com
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BAIRN BY Ken 
Dyne18

Ken Dyne’s Bairn Mentalism Book Book41 mentalism 
routines for mentalists performing close up, parlor and 
on stage - taken from Ken Dyne’s professional working 
repertoire. I’ve been working on this book for literally 3 
years. It contains pretty much every complete routine 
that I have created and performed since my very first 
mentalism release back in 2005. A lot can happen in 9 
years, especially when your clients keep expecting you 
to turn up each year with a new show. Inside Bairn you 
will find material I’ve used at corporate events, at public 
shows in theatres, castles and restaurants, and for the 
first time I’m opening up the floodgates to all of my 
informal, social close-up pieces too.
Routines Include:

Step Up. Volunteers step forward when they sense you 
are holding their unseen drawings in this routine that I 
co-created with Banachek (name drop!)
Theo and Cassidy Walk In To A Bar In Ostin. The surprise 
finale to Cassidy’s classic Name/Place routine that I’ve 
been using in parlour for 4 years now that most per-
formers thing I must have pre-showed. I didn’t And here 
is the full skinny.
“Mr Golden Balls” My presentation and surprise killer 
ending for Kureutsuke-type bag and balls effects.
Accidental Magic Square. The surprise ending for a 

magic square that is exciting, unexpected and logical.
Fussy Eater. An opener I’ve used and loved that also 
gives a great rational to giving restricted choices using 
a sandwich and a soft drink.
The One Short Way To Play Fair. My favourite close-up 
card effect.
Bookend. A whole act in three parts that delivers a sur-
prise punch that knocks the audience dead at the end 
of your show.
41+ effects suitable for stand up, close up and a bunch 
of stories and subtleties from my career so far over the 
past 12+ years performing mentalism professionally 
around the world under all kinds of conditions. The 
book is presented in a hard-hitting, entertaining way 
that is not for the easily offended. All professionally 
illustrated and laid out by Phill Smith. Bairn will shock 
you!

The Most Important Book Since Maximum Enter-
tainment” - ATLAS BROOKINGS

Wow... fantastic... not one, not two but a whole book 
on remarkable ideas and effects. These effects will 
smack your audience in the face. You can tell that 
these are not pipe dreams, they are the work of a 
professional who has sorted out each and every little 
nuance to get the most bang from the presentations. 
I love the fact that unlike most routines that have a 
set conclusion, Kennedy has worked hard to give us 
a surprise ending, a smack in the face that will bring 
the most skeptical person to their feet. I love this 
thinking and will be adding some of these ideas to 
my own mentalism tool box. - BANACHEK

MY THOUGHTS:
While I was on tour in the UK this year I had the 
opportunity to see Ken Dyne perform and it was one 
of the most theatrical and entertaining mentalism 
shows I’ve ever seen. On top of that the material he 
performed blew my mind! As a performer myself 
I can see the years of work and thought that went 
behind each routine, as well as the overall structure 
of the show. When I found out he was releasing the 
material from his show in a book I couldn’t wait to 
get my hands on a copy. I was NOT disappointed. 
This is easily one of the best mentalism books for 
a working performer I’ve read in a very long time. 
Looking over my book shelf I ask how many routines 
have made it from the pages of those books to my ac-
tual show? Not too many if I’m honest! Well, here’s a 
book that I could easily use every routine and create 
a new show!! If a person of Banachek’s ranking in our 
business can find things to use in his show from this 
book then you know you will too. 
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I know the material works because I have seen it. Ken 
has a very charismatic performing personality that 
comes across not just on stage but also in this book. 
You won’t fall asleep while reading this as he’s put in 
a lot of work to make it interesting, confronting and 
perhaps offensive. It’s a fun read and made me smile. 
The design itself is refreshing and quirky.

The book is divided in to three sections. The first 
is the material from his current show. It is called 
COMPLETE PERFORMANCE PIECES and that is 
exactly what they are. If you wanted to create a full 
evening show then you could do it with this material. 
The thinking behind each routine is extremely well 
thought out and not your typical thinking of today’s 
presentation of mentalism. Ken includes the script-
ing for most of the material in this first section. Some 
of it might not fit your style but it does give you a 
good idea of how he performs. The bonus when you 
purchase this book is that you are given access to 
performance videos as well as bonus ideas and ef-
fects. This is where more value is added because you 
get the chance to see the routines in action in front 
of live audiences. While I don’t recommend you copy 
Ken’s performance style, because it would only fit 
him, it is good to see how he manages his spectators 
while performing the routines.He chooses his words 
carefully to get maximum impact and keep the rou-
tines moving along.

His comments and thoughts behind each routine I 
feel are spot on. For example he says, “My thinking is 
that if mentalism became less visual and more linear, 
“You think of something, is it this?” ... then yes it 
would be impressive to us, but it would be boring as 
sin and lose all theatricality, entertainment and just 
become a party trick.”

Ken’s routines are visual and highly entertaining. 
They don’t require a lot of props but will keep your 
audience on the edge of their seats and mystified.

The material in the first section ranges from book 
tests to my favorite a ‘Mental Square.’. If you are look-
ing for an opening effect that is straight to the point, 
gives the audience a chance to get to know you and 
your skills then ‘Afraid of Dogs’ is the perfect piece. It 
does require a little construction but worth the effort. 
The effect is simple, direct and involved the entire 
audience, as well as having a nice surprise. 

You’ll find a great variety of material in the first part 
of this book with 13 routines explained in detail.

The next section is Close-Up and Casual. Material 
involving cards and other items you can carry with 
you at all times. This material is perfect for those mo-
ments you want to casually do something for friends, 
or even at gigs. There is a great routine in this section 
called Breaking News than Ken has used on radio 
shows where he makes a headline prediction, with a 
twist.  The switch happens  right under their noses 
and will not be detected at all. If ever you have to do 
a radio show this is one item you’ll want to perform.

There is also a section on Ken’s thinking for the 
Tossed Out Deck. Having seen and been fooled 
badly by Ken’s routine in this chapter he shares his 
thoughts and ideas that will make any routine strong-
er. His ‘Tossed Out Death’ is a very chilling presenta-
tion of the Tossed out Deck.

Another section that is great reading is “An Act vs. A 
String of Tricks.” Here Ken discusses how he struc-
tures his show rather than deliver a series of tricks. 
Here is something we should ALL read. I’ve always 
said there is a difference between an ‘act’ and a ‘show’ 
and this is Ken’s take on this idea. In this case Ken 
has broken it down to four things. He says, “Having 
those four things to a greater or lesser degree will 
give your audience a real feeling that they are enjoy-
ing a show, not just someone doing a string of tricks 
they like.”

“Crowd Control” is a modern take on Ken’s “Taxi”, 
which Paul Daniels himself said it’s the best effect of 
its kind. This routines is designed for dinner party or 
cabaret-sized events. 

There is so much workable material in here. This is 
very highly recommended.

PRICE: £100 Hard cover or £65 paperback
AVAILABLE: www.mentalunderground.com/prod-
uct/bairn/
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calculated chaos 
by chris Westfall19

When working professionals pour their hearts into their 
magic, we take notice. Chris Westfall is one of the best 
and busiest magicians in the Toronto area, and he has 
written a booklet detailing all his favourite original rou-
tines, as well as essays on the theory behind his magic. 
The advice alone is worth the nominal price of this col-
lection, but the outstanding, practical material makes 
this a must-read.

You will learn the magic that took The 2014 Magi-Fest 
by storm, as well as an interlude with a sharpie marker, 
an outstanding Triumph routine, a colour change with 
a pack of cards and a rubber band and more. As you 
have come to expect from Vanishing Inc., our booklets 
are hardback-book-quality, but with the convenience 
and compact size of a booklet.Illustrated by Tony Dunn 
and packed with over eight routines in 52 pages, the 
advance edition of Calculated Chaos was a sellout at 
Magi-Fest. Now it’s available worldwide!

Here’s a small sampling of our favourites from the book-
let:

Nested in Nothing: This is a super opening for a sponge 
ball or coin routine. You open a coin purse and remove 
a bagless purse. You reach into the bagless purse, and 
remove ANOTHER bagless purse. You reach inside this 
bagless purse, and remove the object you will use for 
your next trick. 

Three Stooges: This is a very subtle, smart use of dual 
reality to effect a completely impossible mentalism 

routine. 

52 Backs: This is a terrific color-changing deck routine, 
which makes use of the four Aces. The routine is struc-
tured so that it would be a great routine WITHOUT the 
color change at the end, but with it, it’s an unforgetta-
ble ending. 

Sprung Change: Using a rubber band and a deck of 
cards, you do a strikingly visual change. And, it’s not 
difficult to do!

Plus, learn from Mr. Westfall’s essays on: Rejection (from 
a group who doesn’t want to see magic), Calculated 
Chaos (his term for making the magic SEEM impromptu, 
even when it isn’t) and Approaching People (how Chris 
walks up to groups and engages them).

MY THOUGHTS:
It’s nice to see booklets still being produced with sev-
eral card effects rather than just a one trick DVD. In this 
39 page booklet you’ll learn some of the routines from 
Chris’s close-up act using cards, a pen cap, sponge balls 
and a rubber band. 
Time Cap is a good quickie that is the type of trick you 
might look over however it is also something specta-
tor’s like. You can do all the fancy card cuts in the world 
but it’s something like a pen cap vanishing and reap-
pearing they remember.  
Nested in Nothing is a rather novel approach to the 
opening of a sponge ball routine and is the way Chris 
approaches people when doing walk around.  This is 
certainly novel and will get people’s attention.

There is nothing too difficult in here so it is well within 
the reach of the majority of magicians. The illustrations 
are good and the explanations well thought through. 

One of my favourites is Sprung Change. It has a nice 
little twist at the end where the ‘wrong card’ changes in 
to the selection. 

This is all workable material and well and I would sug-
gest anybody who does any type of close-up or walk-
around magic invest in this booklet because you’ll fine 
there are some real gems in here you will use.

PRICE: $20.00
AVAILABLE: All magic shops
WHOLESALE:www.murphysmagic.com
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793.8 by Jeff 
Stone20

Presentation is where it’s at. The connection between 
you and the audience is the true source of real magic. 
Gone are the “Put and Take” so called “presentations” of 
so called “magic.” How do you connect with your audi-
ence? How do you find the magic in your effects? 793.8 
turns magic, presentations and effects on their heads, 
and on many levels rebuilds them from the ground up 
cutting out the superfluous and bringing to the table 
the lean and mean necessary components of a true 
magical experience. Then from that foundation, we 
build and we build. 

Through thought experiments, exercises, essays, pres-
entational ideas, scripts, and over a dozen effects rang-
ing from basic ideas to fully fleshed out and complete 
routines right out of Jeff’s repertoire, you’ll transform 
right before your very eyes. Your presentation and per-
formance skills and ability to capture and truly “move” 
your audience will be like none other. 

You’ll be taken on an emotional ride from laughter 
to loss for words, from surprised to shivers. You’ll be 
moved emotionally as you read the 270 pages of crea-
tivity and concepts found in 793.8. You will truly learn 
to remember what magic is supposed to feel like as you 
are taken down a path that leads to wonder and aston-
ishment. 

EFFECTS:
Spectator’s Choice:
Magician’s choice without the magician’s choice. The 
spectator makes up all the rules and procedures. Yet in 
the end, you still were able to predict what ESP symbol 
they would choose. 

What’s the Deal with the Down Under Deal:
Take this utility move and use it in a way that gives 
meaning to the move and gives the sense that you truly 
are clairvoyant as you merely sense (by touching the 
cards) which ESP symbol they are thinking of. 

Luke and the 15 Force:
A brand new technique for forcing a range of numbers 
and building a true and meaningful connection with 
your spectator at the same time. This technique has 
endless applications. 

Forces of Nature and Book Test Subtleties:
These two concepts change the book test genre and 
take it to a new realm. Move beyond merely “guess-
ing” the word they looked at in a book. Instead, use the 
spooky revelation (of which you have photographic 
proof ) given to you from “the other side.” Over a dozen 
pages dedicated to ways to give your spectator’s the 
chills with a simple book test. 

Twinkie Picker:
Give the spectator a Twinkie for helping out. Then 
borrow a dollar from them. It vanishes and reappears 
inside the Twinkie they’ve been holding since before 
they loaned you the money. The Twinkie is completely 
sealed, and they can hold it and open it themselves. The 
presentation and script are designed to flow with built 
in humor and timing. It’s a simple and beautiful presen-
tation piece. 

Leaving Decks:
A deck is shown to be normal and mixed. The spectator 
can shuffle the cards. The deck is tossed into a paper 
bag and shuffled about. Yet you can (blindfolded if 
you wish) reach into the paper back and remove their 
selected card. Only one deck is used. No palming, no 
peaking and you can even do the trick naked. 

Martika:
An audience interaction piece that plays solemn and 
serious. A fake military battle is played out on stage. In 
the end, you’ve predicted the number of survivors in a 
poignantly written letter that the General (your volun-
teer) must read to the soldiers’ families. 

I Need a Hero:
A staple of Jeff’s stand up act for years. A silly battle of 
the superheroes involving as many as 8 spectators that 
concludes with a power and completely unexpected 
hilarious prediction of the outcome. Included are the 
actual printable props that Jeff uses for his show. 

Ace Re-Revisited:
An update in presentation of a Larry Becker effect 
published here with Mr. Becker’s permission. This takes 
a simple dictionary book test and makes it portable (for 
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strolling) and lends itself to a logical presentation and a 
powerful outcome for both close up and stage. 

No ESP Cards, No Problem:
A powerful effect using 5 borrowed business cards 
and nothing else. This effect is Jeff’s go to effect when 
someone says “show me something.” It’s brings together 
simple props with a simple principle that feels like real 
magic and leaves the audience member believing that 
you can read their mind. 

Gemini Shopping:
A fun routine that involves several spectators, a whole 
bunch of foreign currency and your collection of post-
cards from your “world travels.” The spectators make all 
the decisions, yet they are somehow able to magically 
figure out what money you spent your money while on 
vacation. This one’s just plain fun. 

Memory Relapse:
A presentational and slight methodological update to 
Jay Sankey’s Memory Lapse. Published with Sankey’s 
permission, this effect is so baffling and so powerful 
that the spectator will walk away a changed person, 
questioning reality. Simply put, you cause them to for-
get a thought, and you have proof. The audience is your 
proof. The audience remembers everything, yet the one 
spectator does not. There are no stooges. 

Tower of Babel:
Cause your spectator to speak in tongues. Yep. She has 
no idea how it happens either. Cause her to speak a 
language that she has never spoken before. Further, if 
someone in the audience happens to speak that lan-
guage, they can verify what she is saying. There are no 
stooges, and the spectator really does speak in another 
language for a brief moment. 

Ode To Charlie:
When Jay Sankey read this effect, he a) said that it 
actually gave him the chills and b) “dared” Jeff to use 
this effect as the closing piece to the book. Jeff did just 
that. This is another effect straight out of Jeff’s close up 
repertoire for the past 25 or so years. Simple put, a coin 
vanishes. It re materializes later when the spectator is 
alone and by herself. The coin can be signed, and you 
truly are no nowhere near her when the coin “comes 
back.” 

Much More:
This only scratches the surface of the powerful effects 
found in this epic volume of magic. 

With:
Over a Dozen effects . . . 

More than 20 essays and thought experiments . . . 

Nearly 270 Pages of madness . . . 

You’re sure to find the answer to the question “Where is 
the magic?”
793.8

Pages: 270 - 9” x 6” - Paperback

MY THOUGHTS:
I love books that make you think and challenge what 
you may already believe to be right.  Jeff doesn’t do 
magic full time however he is a very creative thinker 
and this doesn’t lessen his theories on magic.

After each effect is a question, ‘Where’s the magic?’ 
Here’s one answer. “Sometimes if’s just better to sus-
pend disbelief, as they say, and enjoy the moment. We 
must aspire our audience to not care about method, 
but presentation, affect and effect. Where is the magic? 
It is found in ignorance ... not knowing.” These questions 
started me looking at my own performances and asking 
myself the very same question. It’s a great start if you 
are looking at creating an effect yourself.

This book is filled with 20 essays and while I wouldn’t 
agree with everything he says it certainly made me 
think and re-think certain aspects of what I do. This is 
what makes this a must read.

There are a wide variety of effects taught on here. I 
particularly liked his routine Memory Relapse where a 
well known method is used to make a spectator for-
get something. This is a great routine and I can see it 
being very strong. There is original material and others 
that are based on classic plots and themes with Jeff’s 
updates and interpretations. One of my favorite parts 
of the book was the last section which is a tribute to 
Malini. Those who know of Malini know that he was 
well known for carrying around a set-up for an effect 
that he may never perform, but was always prepared to 
do a miracle.

He does go in to length with the explanations and you 
might be wise to read and re-read just to make sure you 
understand exactly what he is getting at.

Filled with essays and over a dozen effects there is cer-
tainly a mixture of tricks for magicians and mentalists.  
There is something for everybody in here and I highly 
recommend it.

PRICE: $29.95
WHOLESALE: www.murphysmagic.com
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WATcH by 
Jacques Le Sueur

|  a sure-fire method for stealing a watch |

byJacques Le Sueur 

DL Productions | SOUTH AFRICA

“Watch” is a new spin on the old idea of stealing a watch 
- it’s a reliable technique that is foolproof if learned 
properly.
It works performed speaking or silent, close-up or 
stage, and lends itself to stealing the same watch twice 
in a row, or stealing two or three watches from a group 
sitting close-up.
Jacques has tested it in the field around the world with 
all cultures, for over two decades, and it’s been stream-
lined down to its essence. He believes strongly that 
the spectator must have no idea what’s just happened. 
The focus is on treating the spectator with respect and 
making them feel good about the experience. Practical 
pickpocket magic, for the workers out there.
 
“Seeing Jacques work in South Africa, I can tell you 
unreservedly that his unique watch steal is the perfect 
combination of method, misdirection and mischievous-
ness to slay any audience.”
-          Gregory Wilson
 
“By the time you arrive at the end of this sentence, 
Jacques would have taken your watch - twice!”
- Pit Hartling
 
“The steal in itself is a gem, but the real strength of 
Jacques’ Watch! project are the applications. A concen-
tration of genius ideas !”
- Jerome Damien

21
MY THOUGHTS:
This is amazing value as you get the PDF books as 
well as DVD instructions. The video instructions 
are 42 minutes and here you’ll learn the amaz-
ing new technique for stealing a  watch. Jacques 
has mastered a technique that is easy and sure 
fire, and quite frankly I think it’s the best I’ve ever 
seen. I have now dropped the method I use to do 
his because it’s so damn good. You’ll see quite a 
variety of steals all with great misdirection. The 
FLASH appearance of a stolen watch is a great way 
to reveal a watch in a strolling type situation. 

The watch steal is probably the most talked about 
‘magic trick’ for lay people and you can build a 
huge reputation with it. Jacque’s method is the one 
you need to learn to do it properly.

The first thing he teaches are two classic steals that 
most people use. The problem with both is that 
the pins can easily go back in to the holes. Jacques 
method eliminates this problem and is fast and 
with a little practice 100% accurate.  You’ll also 
learn what to do with a leather band and thick 
rubber band watch.

There are a number of great routines taught that 
act as the ‘cover’ while stealing the watch. All of 
these routines are well within the reach of the 
average performer who puts in the time to master 
this.   The Muscle Pass routine is incredible and 
once mastered is something you’ll want to perform 
over and over again. There is a good variety of rou-
tines from coins to cards to flash paper to reveal 
and cover the steal. 

Both the DVD and PDFs explain everything in 
great detail and nothing is left out. If you have ever 
thought of learning a watch steal, or even already 
do one, I highly recommend you invest in this 
because it will change the way you steal watches. 

Finally I would say this: “Forget the rest do the 
best!” and THIS is the best.

AVAILABLE as download from:
http://jacqueslesueur.com/magic/
PRICE: $24.95
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APP
REVIEWS
SOcIAL REALITY

“Social Reality” — created by Bendell, Smith & Dancey  
— Price $11.99 USD!

Publisher’s Description:
Social Reality - bringing social media to a whole new 
level.

Check out the trailer at https://www.youtube.com/
watch?v=82B_OaL5PGE

App conceived by Mark Bendell and Lee Smith who are 
well respected in the magic profession

In this app you can have an image on screen on your 
Facebook site be physically “PULLED’ from the screen 
and end up as ‘REAL” in your hand.

All you need to do is prepare a real photo or image
by printing it out at the required size. Hide it under your 
phone and pull it out at the right time to amaze your 
spectator by
having an image , come to life. You can then prove the 
image has gone by showing a blank space on your 
social media page.

Features 
- a fake social media page fully customizable with edit-
able text.

- all 3 images can be moved around the screen for 
added effect and then pulled from the device

- Optimized and recommended for iPhone 5/5s , will 
work on 4/4s but may need some customization.

The Effect:
!Use your iPhone to reveal a predicted playing card 
or really anything at all. Open your Facebook page to 
reveal a photo of the predicted item and the timeline 
reveals that your prediction was made days ago. You 
then pull the photo from the screen and hand it out as 
a souvenir.

MY THOUGHTS:
I used the method of pulling an image from the 
iPhone screen in my BizCardMagic App. This was an 
idea by T.C. Tahoe and we used it to produce a busi-
ness card. A few years later Damian Surr also used 
this idea in his Card Now App to produce a business 
card too. I later saw other apps that produced a play-
ing card, and Daniel Garcia’s clever iATM routine, 
from the Daniel Garcia Project, to produce a dollar 
bill from your phone without using an App. It would 
have been nice to have more crediting.

Social Reality adds another twist to the production 
from phone Apps, using the popular social media 
website Facebook. Producing a real photo of a pre-
diction from your Facebook page is absolutely stun-
ning to an audience. It’s a nice double punch with the 
prediction reveal followed by the photo production 
from the page. After producing the photo from the 
phone, you can show the photo now gone from the 
Facebook page, a nice touch.

The written instructions are a bit sparse and I would 
like to have seen more info but a video is included to 
help. A Facebook support page is available for users 
to ask questions and share ideas. Overall I really like 
this App.

It’s novel, current and recommended!
iTunes: https://itunes.apple.com/us/app/social-reali-
ty/id895534229?mt=8 !
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MAgIc SMS

“Magic SMS” — By MagiCreations! — Price $2.99 USD

Imagine a magic app where you hardly touch the iP-
hone...

Publisher’s Description:
Imagine a magic app that does not look like you are 
running an app...

Imagine a magic app that creates powerful mind read-
ing magic...

Imagine no more. 

Introducing Magic SMS... Mind Reading via Text Mes-
sage.

The Effect: You tell your friend that you know someone 
called Simon who is psychic and that you want to put 
him to the test. You ask your friend to freely think of any 
color and any playing card. Nothing is spoken or written 
down.

You send a text message to Simon asking him to guess 
what your friend is thinking of. You then turn off your 
phone and put it aside. You NEVER touch the phone 
AGAIN.

An alternative presentation will allow your friend to 
write and send the SMS message. In this presentation, 
you don’t touch the phone at all. No way!

• Easy to do but strong in magic.
• Uses a never before used principle in iPhone app 
magic.
• No voice activation, G-Sensor use, icon swiping or 
suspicious turning over of the phone.
• No masking or hiding of the screen. Everything is done 
openly and fairly.
• You NEVER touch the phone again once the text has 

been sent.
• Once you know what color and card your friend has 
thought of you STILL never touch the phone.
• App can be fully customized to use any name for 
sender and receiver of SMS.
• SMS reply can be customized to say whatever you 
want or the default reply can be used.
• A truly free choice of ANY color and ANY playing card. 
A staggering 530 possible combinations.

** ATTENTION: Default SMS reply and interface will be 
in English language ONLY so app works great in UK, 
USA, Australia etc. As you can customize the reply, you 
can write it and the sent message in any language you 
want, but the UI will still be in English.**

** PLEASE NOTE: When you install this app on your iP-
hone, the app will be called ‘Top Talk’. This is to disguise 
the nature of the app. Please look for ‘Top Talk’ when 
looking to launch the app. **

MY THOUGHTS
For me Magic SMS is a bit similar to Mental Killer by Max 
Krause and the Penn & Teller Chat App. In all three Apps 
you either call or text someone who is able to tell what 
playing card or color had been selected by a spectator.

What I like about this App is the timing is brilliant! You 
can get an idea by reading this: “You both patiently wait 
for Simon’s text message to arrive. Moments later, your 
phone alerts you that an SMS has arrived. Glancing at 
the preview message in the Lock Screen shows that it is 
indeed from Simon. Now that the message has arrived 
you ask your friend to confirm what they had thought 
of so that they don’t change their mind. You ask your 
friend to to pick up the phone (as you don’t want to 
touch it) and to read the full reply. They will be utterly 
amazed to see that Simon has correctly guessed both 
the freely thought of color and playing card.” It could 
not be more clean and well disguised.

The audience will never suspect let alone detect an 
App is being used. I don’t really need to say much more. 
Read the description above again, it plays just like it 
reads, a real fooler! Highly recommended!
!Don’t just take my word for it, here is what others had 
to say about Magic SMS:
!”The best magic trick app that I’ve seen; beautifully 
thought through.” - Derren Brown

!iTunes:
https://itunes.apple.com/us/app/magic-sms/
id409372560?mt=8o
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