
edition14
this edition

Bill ABBott 
the Art of mArketing
& PerformAnce

NEIL DORWARD

Breaking the mould of magic 

from the director of 

the illusionists i & ii

FULLY INTERACTIVE MAGAZINE

MAGIC TRICKS 

learn magic - from mentalism to 

close-up to stand-up routines 

JOHN CARNEY

an essay in oBjective 

viewpoint 1 2 3

June/July 2014

International Magic Magazine
VANISH



http://www.magikdata.com/index-en.html
https://www.facebook.com/fabrice.delaure
https://twitter.com/@magikdata


http://magiclatex.com/eng/products-latex.html


http://www.murphysmagic.com/Product.aspx?id=53747


The Magic Emporium
4429 Gunn Highway * Tampa, FL 33618

(813) 265-9263

Dealers contact Murphy’s Magic

Bravura by Paul Daniels 
and Luis de Matos DVD

Paul Daniels is one 
of the world’s leading 
magicians. A star of 
stage and television. 
Now he reveals his 
professional act in a 
DVD set that will be a 

landmark in magic publishing history. This 
is essential viewing for anyone wanting 
to become a professional magician. All 
the details are here, including his famous 
Electric Chairs. This is the expert’s guide 
on creating a working act and how to 
have a career in magic and succeed.

The Floating Ball 
by Luis de Matos DVD

AN AMAZING 
ILLUSION FOR 

THE SOLO 
PERFORMER 

• ONE MAN OPERATION
• NO MOTORS OR ELECTRONICS
• NEW 100% ORIGINAL MOVES
• EASY, SIMPLE AND QUICK SET-UP
• START CLEAN, FINISH CLEAN
• 9 PHASE ROUTINE 

Learn More

HOME NEWSLETTER CALENDAR DOWNLOADS NEW PRODUCTS

Learn More

www.themagicemporium.net

http://themagicemporium.net
http://themagicemporium.us2.list-manage1.com/subscribe?u=628cb88f6a6492bb65ddb41ab&id=d3de549503
http://themagicemporium.net/pages/calendar
http://themagicemporium.net/collections/downloads
http://themagicemporium.net/collections/new
http://themagicemporium.net/products/51235
http://themagicemporium.net/products/50653
http://themagicemporium.net/collections/master-s-live-lecture-series
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Please visit www.tricksupply.com
or contact us at sales@tricksupply.com

We carry the newest & classic magic tricks, books, DVD’s
 and offer more than 900 instant downloads 

WORKING WITH THREAD?
Spinnerets (DVD & Gimmicks) -Steven X

WHO SAYS YOU CAN’T SPIN WEBS ANYTIME, ANYWHERE?! 

NO MORE FAKE BATHROOM BREAKS! 

Spinnerets are the smallest thread reels in the world, and can be spun easily. With Spinnerets you can float an 
enormous variety of objects such as: cake, ice cream, meat balls, and much more. Spinnerets are undetectable 
from start to finish. Spinnerets eliminate the need to walk around like a marionette, always attached to a string. 
If the thread breaks, spin another directly under the spectator’s nose. Your hands are always empty. There is 
nothing to hide or ditch. 

Powerful new weapon, bringing magic to new heights. 

Spinnerets have opened new doors for the magic world and you! Spin webs 
anytime, anywhere. EVEN IN THE NUDE! 

DVD CONTAINS: 
•STEVEN X READER 
•STEVEN X TIME SUSPENSION 
•STEVEN X CIGARETTE FLOAT 
•STEVEN X SPACE BOTTLE 
•GHOST COIN 
•STORAGE AND TRANSPORTATION 
•HOW TO USE SPINNERETS TO FLOAT FOOD AND MORE 
•STEVEN X FREEDOM OF MOVEMENT, TWO HANDED FLOTATION. 
CAN BE DONE ON THE SPOT WITHOUT NOTICE. 
•STEVEN X IMPROMPTU THREAD RETRACTION. THREE GROUND 
BREAKING METHODS. USE BILLS AND MORE! 
SPECIAL BONUS: SPACE BOTTLE, ONE MAN THREE MOTION LEVI-
TATION! 

ALSO INCLUDES: 12 SPINNERETS  & STEVEN X-WAX
 
REVIEWS
“...I definitely think this is a leap for all of us thread workers. That floating spinning bottle is a killer! This DVD 
is a must have. Congratulations Steve!...” “ 
Mariano Goñi, Reviewer 5/13/2014  

“I’ve only had these for a short time but I assure you they absolutely live up to every claim Steven has made. “ 
 Andre Hagen, Reviewer 5/22/2014

http://www.tricksupply.com
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Don't take chances with the impact of your magic, be in total 
control with the GT Speedreader Marked Deck system.

Contact Murphy's Magic Supplies

FASTER,
EASIER 

& SMARTER
MARKED DECK

Available in 
Red & Blue
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Markings hidden 
in plain sight

Learn many 
professional 

techniques of how to 
best use this tool in the 
GT Speedreader DVD

Read secret markings in 
a fraction of a second

http://www.waltonmagic.com
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FROM THE  
EDITOR

Great trip to the UK to meet 
magicians and idols.

Paul Romhany
editor@vanishmagazine.com
www.vanishmagazine.com

In May I toured England with my 
lecture, and had a great time catch-
ing up with friends and making new 
ones. It was a short, whirlwind tour 
with a lot of driving, but it had many 
highlights. 
 
One that sticks out was the very first 
lecture, where sitting in the front 
row was David Berglas and his son 
Marvin.  What an honour to have 
both of these fine gentlemen, peo-
ple who I consider Royalty of Magic, 
come to see my lecture. Inside this 
edition of VANISH is the final part 
of the Berglas interview with Peter 
Turner.  Be sure to check out the bo-
nus video where David shows you 
his very unusual card fan.
 
I have started putting together 
weekly video reports to tie in with 
the reviews in the magazine. You 
can check out our daily newspaper 
at http://www.vanishlive.com to see 
this and get daily updates on the 
world of magic. Mick Peck does an 
amazing job at keeping the website 
updated and fresh.
 
Bill Abbott is one of my all time 
favourite performers and crea-
tors. He has the amazing ability to 
produce commercial magic that is 
being used by working magicians 
all around the world.  Nick Lewin 
has done another great interview, 
and managed to get Bill to open up 
and share his insights and thoughts 
on marketing and performing. It is 
filled with many words of wisdom, 
and I’m sure everybody will get 
something from them.  

I would also like to publicly thank 
Nick Lewin for his ongoing support 
and for helping me with VANISH. 
Having somebody of his calibre 
writing for the magazine helps me 
maintain the high standard that I set 
for contributions.
 
VANISH readership is continuing to 
grow, and I’m staggered at where 
readers are coming from. The last 
issue saw new readers come in from 

Russia, and starting next issue I will 
be featuring a regular article of ef-
fects by a very clever thinker from 
that country.
 
Enjoy this issue, and for those at-
tending upcoming conventions this 
summer, I wish you all a lot of fun.
 
Paul Romhany

mailto:editor@vanishmagazine.com
www.vanishmagazine.com


http://www.magictao.co.uk


news
latest ideas • what’s on • keep up to date • stop press

IAN ADAIR HONORED
Made honorary president of both the Israel Society of Magicians & Paris Magical 
Society of Magicians.

If you have a story or a news related item please e-mail the editor at editor@vanishmagazine.com
We try to keep the news as current as possible and generally this is the last piece we work on prior to the magazine 
going live.

AFTER mystifying some 
of the biggest names in 
showbiz, there’s little 
mystery behind why a 
Barnstaple magician has 
been given one of the 
industry’s top honours.

Ian Adair was made honorary 
president of both the Israeli 
Society of Magicians and the 
Paris Magical Society at a 
private ceremony in the Park 
Hotel on Monday.

The magician was given 
the awards to celebrate his 
mammoth career spanning 
six decades. During that time 
he has invented more than 
1,000 tricks and performed 
alongside stars such as Paul 
Daniels and Jeremy Beadle.

Although the two newest 
honours are the latest in a 
long list of accolades, Ian 
said the recognition from the 
two societies was the most 

valuable yet.

Read more: http://www.
northdevonjournal.co.uk/
Barnstaple-magician-Ian-
Adair-honoured-lifetime/
story-21180979-detail/story.

 “ICE” McDONALD TO BE 
INAUGURATED AS THE 
FIRST AFRICAN-AMERICAN 
PRESIDENT OF “THE 
SOCIETY OF AMERICAN 
MAGICIANS” (S.A.M.)  

NEWS

(LOS ANGELES, CA) – June 
2, 2013) – Internationally 
known Master Magician 
“ICE” McDonald will make 
history on July 3, 2014 when 
he is inaugurated as the first 
African-American National   
President of The Society 
of American Magicians 
(S.A.M.), the world’s oldest 
and most prestigious magic 
organization in which famed 
magician Harry Houdini 
served as president from 

“ICE” McDonald making magic history

mailto:editor@vanishmagazine.com


1917 until his death in 
1926.  Founded in 1902 in 
Martinka’s famous magic 
shop in New York, S.A.M. has 
promoted the ideals shared 
by Kellar, Houdini, Thurston 
and more than 47,000 others 
world-wide who have held 
membership in the society.  
The historic and ground-
breaking inauguration will 
take place on July 3, 2014 
from 4:00 to 6:00 p.m. during 
the S.A.M. National Council 
Meeting at the I.B.M./S.A.M. 
combined 2014 National 
Convention in St. Louis, 
Missouri .

Considered a magician’s 
magician, Ice McDonald, 
is an award-winning 
entertainer who, for over 
25 years has mesmerized 
audiences with his grand 
illusions including making 
doves appear through 
impossibly small objects 
and vanishing a dancing 
ballerina right before 
your eyes.  Having had no 
formal training in magic 
and known for building his 
own elaborate illusions, Ice 
McDonald is one of a small 
number of professional 
African-American magicians 
in the world.  

“It is an honor to be elected 
as National President and 
a privilege to take this step 

into history. My passion for 
and the belief in the Magical 
Arts is so strong, that if you 
were to cut me, I would bleed 
magic; it’s in my DNA.  But 
the belief in myself to reach 
this monumental position 
is greater. I will serve as 
President with integrity and 
hard work, which are two 
pillars of my foundation” 
states Ice.

Ice McDonald has sold 
out performances at The 
Magic Castle in Hollywood, 
broken audience and box 
office records at Monday 
Night Magic in New York 
and has been featured on 
The Tonight Show with Jay 
Leno, Masters of Illusion 
(series on PAX TV), the 
documentary The Art and 
Soul of Magic – The Story 
of America’s Black Magician 
and ABC, CBS, NBC, Fox, UPN, 
BBC.  He’s been featured 
in the New York Times, Los 
Angeles Times and in several 
international publications.  
His sheer mastery of 
illusion has astonished 
audiences in London, Wales, 
India, Singapore, Jamaica, 
Bahamas, and throughout 
the United Kingdom.  
He has been featured in 
and graced the cover of 
numerous newspapers and 
magazines throughout the 
world including the Los 

Angeles Times, the New 
York Times, Genii magazine 
and several international 
publications. 

Canada’s Darcy Oake 
Makes It To Britain’s Got 
Talent Finals thanks to his 
talents and that of his UK 
mentor Russ Stevens.

He was one of the standout 
acts of the 2014 Britain’s 
Got Talent auditions, thanks 
to his ability to seemingly 
produce doves – and women 
– out of thin air.

However magician Darcy 
Oake, who unsurprisingly is 
one of the 40 acts to make 
it through to this year’s live 
semi-finals, has admitted 
that he is keeping an open 
mind about his chances 
of being crowned series 
champion.

And he added that the 
pressure was on to deliver 
once again, especially after 
Simon Cowell declared him 
to be ‘without question the 
best magician we’ve ever 
had on this show’.

‘The fact he said that is so 
amazing – it’s playing with 

my head,’ Darcy confessed.

‘There’s definitely more 
pressure now because of 
that, but it’s something you 
have to utilise in your favour. 
I have to deliver now, but 
also have to stay focused and 
do what I do.’

Meanwhile Darcy – who has 
promised that viewers can 
expect something ‘bigger 
and more illusion based’ for 
his semi-final performance 
– has also addressed the 
inevitably thorny issue of 
foreign acts taking part in 
the show, something which 
reared its head in 2013 when 
Hungarian shadow dancers 
Attraction took the title.

We all wish Darcy and his 
team all the very best and 
congratulate Russ Stevens 
on his amazing success 
as advisor and consultant 
to some of magic’s latest 
celebrities.  

Magician and illusionist 
Ben Hart is taking his 
critically-acclaimed show, 
The Outsider, to The 
Warren, Brighton.

Directed by Anthony Owen, 
the man behind Derren 
Brown’s TV programmes, 
The Outsider is a ‘hugely-
entertaining and original 
show that brims full of 
magic, brilliant sleight of 
hand, and sensational special 
effects and illusions’, the 
promoters promise.

Spokeswoman Gemma 
Feeney said: “Ben’s 
performance is made 
ever more charismatic 
as it is interwoven with 
a biographical narrative 
that alludes to his lifelong 
feelings of detachment.

“Ben will also be starring in 
brand new BBC3 programme 
Killer Magic, in which five 
young magicians compete 
against each other in a 
series of tasks, in the hope 
of avoiding having to face 

Darcy Oake - Canadian magician making it huge in the UK

https://www.youtube.com/watch?v=8gS4hA1RJuI


a killer trick – a notorious 
illusion or magic trick that 
has jeopardised the lives 
of those who have tried 
to perform it though out 
history.

“Through his talent and 
powerful story-telling, Ben 
has already won many 
prestigious awards, including 
the highest award attainable 
through examination, the 
Associate of The Inner Magic 
Circle with Silver Star Award.”

He also scooped the Magic 
Circle’s Young Magician of 
the Year in 2007. Ben has also 
appeared on TV shows, The 
Sorcerer’s Apprentice (BBC1) 
and The Dare (BBC1). 

After directors like Gary 
Ross and Joe Wright flirted 
with bringing famed 
musician Harry Houdini 
to the big screen with 
an adaptation of The 
Secret Life of Houdini: The 
Making of America’s First 
Superhero.

Last summer we learned 
that RED 2 and Galaxy Quest 
director Dean Parisot would 
be at the helm of the film for 
Lionsgate and Summit. Now 
we might have a star for the 
film as THR has learned that 
Johnny Depp is currently in 
talks to take the role which 
doesn’t just focus on Harry 
Houdini, the legendary 
master illusionist, and his 
career as a magician, but also 
dives into the secret life of 
the renaissance man.

More than likely the title 
will be shortened, but the 
premise revolves around 
Harry Houdini, the world-
renowned escape artist, and 
his involvement with helping 
the Secret Service, local 
police organizations, and 
even whispers of him being 
a British spy. The project has 
been described as a mix of 
Indiana Jones and Sherlock 
Holmes, he script comes 
from Noah Oppenheim 
(Snabba Cash, War Games 

remake). We’re betting the 
success of Now You See 
Me got Summit/Lionsgate 
excited about the prospect 
of more magic infiltrating 
another genre of films.

But it’s hard to say if Depp’s 
schedule will work out 
to allow his involvement. 
Right now Depp is shooting 
Mortdecai before heading 
to Black Mass. He will 
immediately follow that 
project with the Alice in 
Wonderland sequel Through 
the Looking Glass at Disney. 
Sometime after that, Depp 
is supposed to stick with 
Disney for Pirates of the 
Caribbean: Dead Men Tell 
No Tales, but there’s no 

guarantee the film will be 
ready to go. Plus, Depp 
might still be attached to 
The Night Stalker as director 
Edgar Wright is circling back 
to the project. There might 
be enough time between 
both Disney sequels to 
allow Depp to shoot the 
film before setting out for 
the high seas as Captain 
Jack Sparrow, but there’s no 
guarantees yet. 

Clowns, magicians, 
jugglers, sword swallowers 
and more carnival acts 
were plying their singular 
talents inside and out 
of the Old Firehouse in 
Faubourg Marigny for 
Emergency Circus’ visit to 

Ben Hart

New Orleans in late May.

Emergency Circus may seem 
an unusual name for this 
troupe of performers, but it’s 
apt for the group’s mission. 
This circus brings shows 
and workshops to children’s 
wards, senior centers, 
homeless shelters, prisons 
and more — what the group 
says are “undercircussed” 
areas — across the country.
Emergency Circus co-
founder Clay Mazing says, 
“We believe in the healing 
power of laughter and 
inspiration to elevate 
endorphins, relieve 
stress,build community 
and diminish pain.” 



John Carney’s 

THE MASTER SESSIONS
A Course in Magic Thinking

$125 USA and Canada      •      $150 Overseas

Click here for more info, and to order

CarneyMagic.com

4 Hours of Practical Magic
These are well-crafted routines from John’s working repertoire. Only a few of the pieces have appeared in print. This is entertaining 

magic that you'll use, over and over again.

This 4 DVD set contains complete sleight 
of hand lessons with a variety of objects. 

Here, you will learn the why, as well as 
the how – the real secrets in fundamental 
principles and  lessons. 

These DVDs are not available through 
dealers or web sites, ONLY through 
CarneyMagic.com.

http://www.carneymagic.com


Each issue we will be offering a chance for readers to win prizes. Each correct answer we receive will be in the draw 
to win one of the prizes below. This competition will finish on July20th and winners will be notified by e-mail and 
via our FACEBOOK page -www.facebook.com/VanishMagazine
Last issues winner of Cakes & Adders was Raymond Johnson - congratulations your trick is on it’s way.

AMAZING PRIZE PACKAGE TO BE WON 

A great set of marked cards to be won in VANISH. 

We are going to make it EASY to WIN - just email 
us your name with the answers to the following 
questions and you will go in the draw to win this 
great prize. 

1) the name of the person who released HANDS OF 
FORTUNE
2) The name of the feature artist (cover story) in this 
issue of VANISH
3) Name one of the acts in Nick Lewin’s column Red Hot 
Acts.
4) Name ONE of the tricks reviewed in this issue.

COMPETITION RULES
Entries close on July 20th 2014. The prize is drawn at 
random and winner will be notified by email.

REMEMBER it’s FREE to enter, just answer the questions 
and email me at editor@vanishmagazine.com with your 
answers.

HANDS OF FORTUNE 
by Anthony Watson III

Comes with 30 cards and 24 page instructional booklet 
featuring step by step education of the cards followed 
by additional routines that could be incorporated us-
ing them such as:

WHAT DOES THE DECK DO?
READINGS ON THE FRONT – each of the 30 cards have 
different positive readings on the front. Each reading 
is carefully worded so there are no negative connota-
tions. Some will make them think and leave them with 
questions but there is nothing ‘bad’.

NUMEROLOGY – on the back of the cards between the 
fingers are numbers. This enables you to give quick 
and effective numerology readings.

MAGIC SQUARE – this is the world’s easiest Magic 
Square. If you add up every number on every card you 
will find they all add up to 42. This makes a great give-
a-way on the back of your business card.

MARKED DECK – The cards are marked in a subtle way 
so you can either use this as a stacked deck system, or 
if somebody chooses a card you know what the read-
ing is without looking at it. Also provided is a crib sheet 
to help. You can also do this as a Tossed Out Deck for 
stand-up or stage performances.

ONE-WAY DECK – Because of the unique hand drawing 
if all the fingers point in the same direction.

TOSSED-OUT DECK – a stand up routine where people 
select cards and you can actually tell them which ones 
they have chosen.

http://www.facebook.com/VanishMagazine
mailto:editor@vanishmagazine.com
mailto:editor%40vanishmagazine.com?subject=MY%20FAVORITE%20ARTICLE%20COMPETITION
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Fielding West, one of the funniest 
comedy magicians out there, tells 
a story about how he was get-
ting quite good and was talking 
of going to Hollywood.  He was 
told ‘not with that act’ because 
he was at the time relying heavily 
on material from someone else, 
and that someone else was much 
more famous than he was.  That 
someone else was Steve Martin.  
The lesson is clear, you cannot 
make it big by borrowing other 
people’s material, but this was an 
important step in Fielding finding 
his comedy persona.

When I started my journey as 
a street entertainer back in the 
1980’s there was only one popu-
lar magician in the UK.  At the 
time he was probably the big-
gest star on British television.  His 
TV shows are still in the highest 
viewed UK shows of all time and 
his magic show ran for 15 years.  I 
am of course talking about Paul 
Daniels who, without knowing it, 
was probably my greatest mentor.  
I wanted to do comedy magic so 
I ended up doing Paul Daniels.  
Luckily I quickly learned the same 
lesson as Fielding and started 
developing my own style.

We all have to start somewhere.  
The biggest problem with so 
many comedy magicians is that 

SHOW ME THE FUNNY II
By kEITH FIELDS

In my last column I discussed the vastly over used term ‘comedy magi-
cian’ and talked about what it means to be one.  In this column I want 
to burrow deeper into comedy and talk a little about the problems of 
performing as a comedy magician and how to develop the skill set to 
become one. 

TELLING

US HOW IT IS IN THE

REAL WORLD

SHOW ME THE FUNNY II



“It is easy to do 
the right thing 
when everything 
is going right. It 
is knowing what 
the right thing 
to do is when 
everything is 
going wrong that 
counts.”

they stay there.  Comedy means never standing still.  What is funny today will not necessarily be funny tomor-
row.  Style, culture, technology, politics, economics, venue, audience, all these and many more variables beside 
mean that the act of comedy has to be fluid.  It is not a case of one size fits all.  By all means, when you are 
learning you can ride on the shoulders of those who have gone before, but you should not stay on those 
shoulders.  Perhaps a better analogy, or at least a more poignant one, would be of a toddler learning to walk 
by using a baby walker, great for helping you to take your first few steps but you would look rather silly using 
one as an adult!

So how do you do it?  How do you 
start discovering your own comedy 
persona? How do you become the 
next funniest thing? This has been 
my approach and it has served me 
very well over the last 30 years.  
It has also kept me interested in 
what I am doing.  I never get bored 
with my act because I am never 
absolutely sure where it is going 
to go, or more precisely, how it is 
going to get there. To do this there 
are 2 things you need to take on 
board and get very zealous about.
The first is stage time.  You can 
rehearse the technical elements of 
a trick but you can never rehearse 
your persona.  Comedy is essential-
ly interactive and relies on a kind 
of feedback loop with the audi-
ence.  You do something that you 
hope will be funny, they laugh, you 
try another thing that you hope is 
funny, repeat until they stop laugh-
ing.  It is only while you are actu-

ally up there performing that you 
will discover your comedy persona.  
It is only with a ton of stage time 
that you will learn how to finesse 
an audience.  This experience is the 
thing that you will ultimately get 
paid for.  It is easy to do the right 
thing when everything is going 
right.  It is knowing what the right 
thing to do is when everything is 
going wrong that counts.  It is only 
stage time that will bring these 
skills.  Your persona will carry you 
through when the comedy lines 
fail if you have had enough stage 
time to build a solid persona.  I 
find that the more I work the more 
creative I become.  So your num-
ber one priority is to find stage 
time, look at it as an investment in 
your career.  

The second thing you need to get 
your head around is letting go.  
Throwing away your nice comfort-



able script and getting stuck in.  Your material, your 
rehearsed act, should be what you do when you can-
not think of anything else to do.  This is where we as 
comedy magicians have a huge advantage over other 
performers.  A magic trick can give us a structure, a lose 
framework on which to hang our comedy.  It is always 
there as a security blanket to go back to.  In fact we are 
obligated to go back to finish the trick or it would be 
pointless to start it.   A pure stand-up only has more 
stand-up to fall back on.  That is why so many newbie 
comics are jealous of us magicians.

How do you start letting go?  Easy to explain, hard to 
do.  Instead of saying what you always say, say some-
thing else.  Comedy is often the result of saying some-
thing unexpected.  The hard part is finding the right 
something else to say.  Luckily there are some rules for 
that as well.  But they will have to wait for my next col-
umn.

ALL SIX ISSUES NOW AVAILABLE  FOR 
DOWNLOAD FOR $9.95 US

YEAR ONE AND YEAR TWO NOW AS 
DOWNLOAD BACK ISSUES

It is a crime that this magazine is free. This is 
better laid out and better content than many 
of the paid magazines out there. There is no 
reason anyone who has an interest in magic 
on any level is not reading this. In this day of 
age of “everything comes with a price,” this is 

unbelievable.”
BANACHEK

AVAILABLE: Magic shops worldwide
www.revizzit.com

WHOLESALE: www.murphysmagic.com

www.vanishmagazine.com

www.revizzit.com
www.murphysmagic.com
www.vanishmagazine.com
http://www.vanishmagazine.com/backissues.html
http://www.vanishmagazine.com/backissues.html
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There’s been a lot of chat re-
cently about the state of magic 

on television, especially amongst 
magicians who are not on TV (or not 
on TV anymore). Often it can come 
across as being bitter and jealous. 
And often it is.

However, having had a chat with 
several knowledgable magicians 
who have been around the Billy 
Blockhead a few times, I have a few 
thoughts on this.
irst of all, magic on TV is not 
always a good thing. People think 
that any magic on TV is good as 
it keeps it in the public eye. This 
is obviously ridiculous – if it’s bad 
magic it doesn’t do anyone any 
good.

The current splurge of TV magic 
shows often contain seemingly 
good magic to the untrained eye. 
Dynamo and new kid on the 
block, Troy both have apparent 
great magic on their shows. Some 
of it is really good, some of it not 
so much.

A few years ago people seemed to 
believe everything they watched 
on telly, although in my experi-

ence that just is starting to change. 
More and more people seem to 
be aware that it’s just “TV magic”. 
Most intelligent muggles I speak 
to know that David Blaine’s levita-
tion is a camera trick to enhance 
his actual trick of a much lower 
levitation (and many know the 
method for that one too).

I don’t blame any of the perform-
ers doing these type of shows. You 
can’t do 4 one hour shows with 
a few sponge balls and a deck of 
cards transforming in to a glass 
block in someone’s hand. Not only 
do the public want more on their 
television screens, so do the TV 
companies who make the shows. 
It would take a magician of strong 
character who would turn down 
such a show (I know very few 
who would say no – I’m not sure I 
would be so strong).

What happens is they have to 
consistently come up with big-
ger and better tricks than have 
come before. Also, with YouTube 
etc and the ability to watch tricks 
back over and over again, the 
methods have to be more devious 

and bulletproof than in the past. 
Paul Daniels never really had this 
problem. People would watch his 
trick once on a Saturday night and 
talk about it on Monday next to 
the water cooler, possibly misre-
membering certain facts (one to 
the magicians biggest weapons in 
his arsenal). Nowadays, kids can 
watch back the trick a hundred 
times and discuss online with 
thousands of others to get the 
method, then posting a spoiler 
on Twitter within an hour of the 
show airing.

I’m not having a go at the magi-
cians. Like most magicians my 
age who have constantly gone to 
magic conventions, I’ve known 
Dynamo for many years and he’s 
a really nice guy who cares about 
magic and works hard. But many 
magicians come across the same 
thing when working at events 
such as weddings or client par-
ties. “Can you put my phone in a 
bottle” or “Can you walk through 
that window” and other impos-
sible tricks that you simply can’t 
perform in the real world. Now, 
personally I don’t think it’s actu-

TV MAGIC AND TV MAGICIANS – 
GOOD OR BAD?



ally that much of a problem. Once 
you do some magic for them it 
makes it personal and is actually 
more powerful for that person at 
that time. That’s something TV 
magicians have a disadvantage 
for – they can’t connect withthe 
person at home and make the 
moment of magic personal for 
them. If something amazing hap-
pens with your ring and you can’t 
explain it, that is just as magical 
and possibly more powerful that 
seeing a guy on telly float off the 
top of a pyramid.

Almost all TV magicians have 
used the camera to their advan-
tage – it’s nothing new. David 
Copperfield and Derren Brown, 
two of the greats, have used a 
certain amount of camera trick-
ery to help embellish the tricks 
for people watching at home. The 
main difference with them, is that 
they are brilliant live performers 
who can do a good approximation 
on stage every night to standing 
ovations.

What’s the solution? One great 
idea is just to rename the art. A 
name for TV magicians and more 
importantly, giving it a special 
genre of its own. ‘Media Magic’? A 
way to absolutely differentiate the 
idea that they may be doing some 
kind of TV trickery, editing etc to 
achieve the ‘miracles’. That way, 
people can enjoy the magic on 
television as good entertainment 
but without confusing on screen 
and what can be done live.

The other solution is to just be 
good at what you do live. Great 
live magic will always win in the 
end. Be funny. Be interesting. Be 
different. My favourite magicians 
are the ones that can do this in 
front of live audiences, who keep 
coming back time and time again. 
Penn & Teller’s live show is one of 

the best shows (and I don’t just 
mean magic show) in Vegas and 
possibly the world.

Time will tell if TV magic can 
survive in it’s current state, but 
until something happens and it’s 
reinvented again in another for-
mat, if you are a magician it’s best 
not to worry about it and don’t 
whine on social media. You just 
make yourself, and the rest of us, 
look bad.



LESS IS MORE, BUT 
MORE IS MORE FUN.
DAVID GABBAY

In magic, as in most enjoyable life experiences, I 
believe less is more.  Even though more may be 
more enjoyable, addictive, and fun, quality often 

rivals quantity.   This is assuming the less is of high 
quality.  That being said, even though more may 
feel for satisfying, there is a subtle beauty to the 
notion of doing less.  It becomes more valued, and 
most importantly, savored.  Adding more scatters 
the mind and the close-up table with props, 
where as less gives clarity, focus and a clean feel all 
around. 

A live magic performance is only as good as the 
last trick and it is always wise to know when to 
stop.  Always leave them genuinely wanting more.  
This forces the magician to be more selective 
with material.  Since you are more discriminant 
of material, it stands to reason that you will be 
forced to think more deeply about what you are 
doing.  Of course, if you are supposed to perform 
for a set a mount of time, it behooves you to bow 
to those parameters.  However, if you have some 
freedom, knowing when to stop is key.  It may 
be extremely difficult to stop at the high point of 
applause as the urge to do just “one more” kicks in.  
Much like a painter’s unnecessary last brush stroke 
or an additional spice the chef shouldn’t have put 
in that curry dish, leaving an audience wanting 
more is very powerful.  It helps to synthesis and 
your art clearing away the unnecessary.  Just the 
right amount makes the heart savor the whole 
experience much more.  This keeps audiences 
guessing, wondering and wanting.   Depressing 
is a magician who doesn’t know when to stop, 
desperate to do another.  Desperation is a stinky 
cologne.  Common folk are too polite to tell you 
to stop, and all of a sudden, enjoyment turns to 
concern in the audience’s mind.  
Invariably you may be the only magician some 
people see live.  Therefore, you owe it to yourself 
and your audience to be the best you can be.   You 
should generally stop at a peak.  Seinfeld realized 

this.  When you feel the urge to do just one more, don’t.  It 
really is that simple.  Well not that simple, but as a general 
rule of thumb, it is a valuable tool.  It portrays confidence, 
self-control, and keeps magic special.   It creates 
something people seek because it seems more scarce 
and unique; something worthy of awe and appreciation.  
Sometimes doing one extra unnecessary effect can 
diminish everything else you performed before.  It took 
me a long time to realize this and put it into practice, but 
it will make all your magic stronger.  There are appropriate 
times to perform an encore but this shouldn’t happen 
all the time and should only occur when you know your 
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David creates highly 
original effects that 
are perfect for the 
working magician. 

LESS IS 

MORE WHEN IT COMES

TO YOUR

WHAT THEY ARE SAYING ...
I saw David Gabbay a couple of times at 

the Magic Castle - my husband and I always 

have a great experience going there - and 

he is an amazing performer ... not only his 

magic / close up tricks blew our mind but he 

is also really funny and engaging with the 

audience. 

David Gabbay is definitely a name to 

remember!!!

David creates magical 
moments that will transcend your 
perception of what magic can look 
like, up close, and inches away.  A 
regular performer at The Magic 
Castle, David is a top young L.A. 
magician constantly in demand.  A 
creator and performer of original 
magic, David can customize his 
entertainment for any event from 
intimate close-up shows and pri-
vate parties to product launches 
and corporate trade shows.   

encore can add to what you just did.  
A failed encore can really ruin the 
whole show.

Less is also more when it applies 
to props and objects used in 
your magic too.  Unless a prop is 
absolutely necessary, and an effect 
won’t be the same without it, I 
suggest you drop it.  I like things 
to be kept simple and clear.  Like 
a beautiful poem that can bring 
about complex emotions from a 
single verse, our magic should share 
this same simple complexity.  The 
intricacy should lie in the quality 
of effect and emotion it brings 
out, rather than using a bunch of 
props that simply add clutter to the 
effect.  Rene Levand’s Bread Crumb 
Trick exemplifies this idea as it is 
beautifully complex yet simple. 

This notion not only applies 
to props, but cutting down 
unnecessary time, phases, and 
procedure can help too.  I think a 
30-second dancing cane routine 
will invariably always be better 
than the 2 minute version.  I find 
myself attracted to the chop-cup 
and two-cup routines more so 
than three-cup routines.  Limiting 
props helps create focus and clarity.  
Compare a linking ring routine with 
the standard 8 rings, or a routine 
with just 3, or 4 rings.  Though you 
are missing out on a lot of designs, 
patterns, and clinking, the simplistic 
nature and clarity of a three-ring 
routine synthesizes the effect.  If 
the boiled down effect is making 
solid rings link, does adding more 
rings really further the premise of 
the effect?  Of course take all of this 
with a grain or mound of salt, but do 
give it some thought.  It all depends 
on what you are going for with your 
magic.  After all is said and done 
however, I can’t deny how stunning 
a chain of eight linked rings looks. 

I’d like to also address dove magic 
and the concept that producing 1 
or 2 doves is “almost” like producing 
13 of those white pigeons.  Firstly, 
I absolutely love dove magic and 
have seen many dove workers 

preform.  I have seen some of 
the best and seek dove acts as 
much as possible.  I simply love 
this genre of magic! I think it 
is so pure and magical when 
done well.  Recently I came to 
the conclusion that the quantity 
of doves produced might not 
matter as much as we think it 
does.  More doves is definitely 
more impressive and amazing, 
but the degree to which an act 
is enhanced might not out-
way owning a zoo of birds.  I 
recall Jason Andrews, and his 
manipulation act in which he 
produces just one dove.  It is done 
in the middle of the act when 
least expected, and elicits the 
reactions that only the production 
of a live animal can.  That’s all, 
one dove.  More doves are a nice 
addition but I would wager weeks 
and months later, audiences 
would recall that he produced 
doves and what they saw was a 
dove act.   

Less is also more especially when 

REPERTOIRE



it comes to magic performances and the transitions 
between effects.  Routines should be such that the 
transition times are minimized between effects.  
Transitions are of utmost importance when it comes 
to routining magic and giving it a flow.  Just like a D.J. 
mixing and blending tracks to the point where it feels 
like one full experience, so to will magic shows benefit 
from this fluid feel.  This helps retain interest, as the 
show becomes one experience from start to finish, 
rather than a bunch of separate experiences.  If the 
transitions are purposefully long or deliberate, that’s 
one thing, but if it is a result of poor planning and lack 
of purpose, it will slow down a show and make it look 
clumsy.  Minimizing props and performing routines 
instead of tricks may inherently help with cutting down 
transition times in general.  There is less to worry about 
on all fronts and it will enable you to concentrate and 
hone in on your magic and you live performance.

Finally, less is more when it comes to your repertoire.  
I’m not the first to say this, but it is worth repeating.  
Magic is difficult and getting an effect just right, may 
take 15-20 years, or even more.  We never stop learning 
and there is something attractive about working on 
material and after much time, achieving an expert 
status.  You know when you see this in a performer and 

it is breathtaking.  Really working on effects and having 
magic that you know inside and out will give you that 
edge and confidence.  Certainly keep your magic fresh 
and try different things, but knowing a set of workers 
that have grown with you for many years will be like 
nothing else.  They are your little babies.  Specializing 
in a finite number of routines will permit you to 
concentrate your efforts bringing those routines closer 
to flawlessness.  When you spread yourself out too 
thin everything will suffer.  The tricky part is knowing 
just how many routines to develop, practice, rehearse 
and ultimately perform to near perfection.  Some 
professionals out there do 3 tricks and some seem to 
know a million of them.  I don’t have the end all answer, 
and it will be different for everyone given your goals 
in magic.  But, I will leave you with a debated Einstein 
quote that seems to sum it up. 

“Make everything as simple as possible, but not 
simpler.”

CAN YOU GUESS WHO THIS IS? See answer at end of magazine



Over the last 15 years,  being an MC 
at Corporate Events  has become 
the major part of my business. 

There’s still always Magic or Mentalism 
involved both on and offstage, but it has 
required a new way of thinking on many 
aspects of performance, content and 
of course the business itself. It’s a large 
industry with many different segments -  
Corporate, Association, Social, Wedding, 
Trade Show Infotainment and that most 
tricky of assignments  ... Magic events.  
Here are some thoughts that apply to 
most of these segments.

It’s Not About You
It’s all about the event. Everything you 
do or don’t do must add to the success 
of the event. Even if  you’ve spent hours 

preparing a custom effect and script 
that includes the names of the CEO, 
their product, USP and next years 
sales target, if you have to cut it out 
because of time pressure you must. 
People should walk away and say 
‘what a great event”  rather than “what 
a great MC.”

Less is More
One of the mistakes I see many begin-
ner MC’s make is to try too hard. Too 
much material, too many jokes, too 
many activities. Doing less is usually 
best.

One Point of Contact
This was something that was taught 
to me by one of my early mentors, Ron 
Tacchi. Have one point of contact. At 
large events there are many people 

 � It’s not about YOU
 � Less is more
 � One point of contact
 � Liasison
 � AV Techs
 � Source Book
 � Reading List
 � ExpertMC.com

Part 7 - The MC Business

John Carney wrote “There’s not one great secret  ... there’s a great many little ones” in his fabulous book Carneyco-
pia,  while talking about the many people who approached Dai Vernon hoping for the “One Great Secret” to help 
their magic.  And it’s just as true in creating success in your magic career as it is in creating success in your magic 
performance. Here are ten little secrets...

Ten 
LiTTLe 
SecreTS

TIMOTHY
HYDE

“For 20 years he has suffered for his art. Tonight,  it’s your turn ... Please welcome ... “



who think they can give you instructions. The CEO, the 
Event Organiser, Committee members, Venue staff and 
even delegates. The person who comes up and says “can 
I have 2 minutes onstage” or “could you read this out 
please.”  Sometimes the 2 minutes turns into 10, the an-
nouncement was a joke that falls flat etc. Establish early 
on who your One Point of Contact is and flick all requests 
on to them. It saves a lot of trouble.

Liaison
A lot of the role of the MC is Project Management.  At a 
Corporate event a lot of your time will be spent as liaison 
between - Client, Conference Organiser, Audio Visual 
Team, Speakers/Entertainers, Venue Staff, Delegates. They 
each have their own concerns and needs and you are 
often the glue that holds it all together. The sooner you 
understand that the better you will be at your role.

AV Techs
Audio Visual Teams at large events are often hard people 
to deal with. They have their own way of doing things and 
often are under great pressure running up to event time. 
Here’s another trick from Ron. When you first meet them, 
jot down their names. Then as you see things that need 
to be fixed or changed, jot that down too. Don’t keep in-
terrupting their work flow each time you spot something 
with individual requests.  One list of 5 things that need to 
be changed is much easier to deal with than 5 separate 
requests of individual things.

Source Book
The sooner you start an MC Source Book the better. Have 
a dedicated notebook, computer document or online 
system like Evernote set up to capture every useful -  idea, 
joke, quote, story, icebreaker, intro, thankyou and filler 
material that you come across. You will be amazed how 
quickly it builds up. Also go through your master list of 
routines and effects, and list the ones that would be suit-
able for MC assignments

Reading List
There are some terrific books on being an MC and many 
prominent magicians have tackled the subject. Most of 
these focus on performing at Magic Events  rather than 
Corporate, however there is plenty to be learnt from 
them all. Magic authors include  - Mike Caveney,  Terry 
Seabrooke,  Karrell Fox, Billy McComb & Aldo Colombini. 

I have started to compile a list at our Vanish resource page  
at http://www.MagicCoach.com/Vanish

ExpertMC.com
12 months ago we started up a  newsletter dedicated to 
the MC Business. This has quickly grown to over 600 sub-
scribers at the time of writing and now includes - a Free 7 
Part Resource Kit, Private LinkedIn Community, a YouTube 
Channel and Blog. Visit     http://www.ExpertMC.com

Who  is Timothy Hyde

Timothy Hyde has been a full time performer since 1977 
and is widely acknowledged as one of Australia’s busiest 
and most successful magicians. A wide ranging career has 
taken him through street performance, comedy clubs, 
theme parks, trade shows and casino seasons. He now 
works almost exclusively in the corporate sector, both 
speaking and entertaining, with an occasional cruise ship 
assignment.

His online MagicCoach project, running since 1999, in-
cluding a free newsletter, manuscripts and unique prod-
ucts can be found here      http://www.MagicCoach.com  



Criticism

“The trouble with most 
of us is that we would 
rather be ruined by 
praise than saved by 
criticism.” – Norman 
Vincent Peale

An essay in 
objective viewpoint

by John carney

CRITICISM



Dai Vernon could be very 
sharp and critical of those 
he felt were not making the 
slightest sincere effort.

Critical Mass
Nothing can be as empowering, 
or as crippling, as criticism. 
Without an objective viewpoint 
of how things are working, we 
can’t get to where we want 
to go, or indeed, even know 
if we are on the right path. A 
helpful critique is not just about 
what is “good” or “bad,” but an 
exploration of different options, 
merits, and faults.

Self Criticism
My pal Joel Hodgson once 
said to me that the difference 
between the work of an artist 
and the work of a hack was the 
number of aesthetic decisions 
made along the way. To the 
hack, everything is “good 
enough,” or “gets by.” But merely 
turning a crank on a box does 
not make a person a musician.
The artist has many decisions 
to make because he has an 
ultimate ideal in mind. He has a 
clear idea of what he wants to 
achieve. The path may be fuzzy 
at first, but it comes sharply 
into focus with hundreds or 
thousands of hours of creative 
choices and a thoughtful reason 
for keeping or discarding 
any particular piece. It either 
fits in the bigger puzzle, or it 
does not belong. The artist 
is willing to chip away at the 
marble, piece by piece, until 
(like Michelangelo) his David 
is revealed. These chips seem 
insignificant when viewed 
individually, but together they 
determine the whole. But first, 
the artist must able to visualize 
in his mind, what David looks 
like.

It is imperative that the artist be aware of the 
quality of his self-criticism. It is useful to be 
critical of details; it is not useful to be critical of 
your personal potential. It is counterproductive 
to shake one’s self confidence with toxic self-talk. 
Your inner voice can either move you forward or 
it can cut you off at the knees.

Magic master Dai Vernon could be very sharp 
and critical of those he felt were not making the 
slightest sincere effort. “Get out of magic!” was 
a familiar remark. He had no patience for those 
who tried to cut in line. But I never saw him 
drag down anyone who had obviously made a 
genuine effort. As the scientists say, you have to 
“show your work.” There is no one right or wrong 
answer. There is only thinking, or not thinking at 
all.

It is a fantasy that artists are born with their 
talents in full bloom – they are the “lucky” ones, 
they simply will it, and art appears before them. 
You see the finished product; you don’t see is all 
the preliminary sketches, the failures and half 
triumphs, the discouragements, and the renewed 
passions. This preparation eventually allows them 
to “get to it” faster, which might make it look 
easy, because you don’t see all the study and 
experimentation that came before.
In his book Outliers, author 
Malcolm Gladwell gives us a 
very plausible formula when 
he claims the key to mastering 
something is practicing and 
analyzing a task for ten thousand 
hours. The key is to keep focused, 
not just on repetition, but on 
achieving comprehension; to 
truly understand something, as 
opposed to just memorization 
or pointless skill. Skill is useless 
without vision.

I love the guitar, and have practiced most every 
day for fifteen years. But whereas I am a decent 
player, I still have not invested half the time that 
I have spent studying magic. When I compare 

the hours, it is clear why my 
playing is not as accomplished 
as my magic. But then again, 
I still practice every day, and 
in the coming years, perhaps I 
will clock in with the necessary 
hours to attain some mastery 
– that is, if I evaluate each 
day’s lessons and learn from 
my mistakes as well as my 
triumphs.

All creative endeavors are a 
matter of problem solving, 
problems that you yourself 
create! These problems are 
what you see standing between 
you and the ideal you have in 
your mind, the criteria that will 
define your effect. Recognize 
them, and address them.
This is where your internal 
“judge” comes into play. But 
make sure this judge is not 
only the most objective and 
wise, but also the kindest and 



most nurturing. Don’t put yourself down and say, “I 
keep dropping the cards; I’m terrible at sleight of hand.” 
Instead, ask, “Why are the cards dropping from my 
hands? Why am I flashing this move? Why is it making 
noise? How would this be perceived by an audience 
member?” Focus on what you can change or find 
alternate procedures.

Confidence and Ignorance
“Fools rush in where angels fear to tread.” – Alexander 
Pope

I have often wondered where some beginners or hacks 
get such great confidence when they have so little 
ability, wit, or understanding. How does someone fly 
across the country to audition for American Idol, so 
confident that people will see their star quality, when 
their only preparation is singing with a hair brush in 
front of the bathroom mirror? These people never 
consider for a moment that they might not have 
talent. Somehow they have mustered the nerve to get 
up on a stage in front of millions of people, where it 
is immediately apparent they have not developed a 
talent, or for that matter, self awareness. Ignorance is 
bliss.

Michael Close brought my attention to an official term 
that has come to be associated with this phenomenon: 
The Dunning-Kruger Effect.

Stupid and unskilled people often have a bias that 
renders them unable to properly evaluate their 
performance. Whereas you would think they would be 
insecure about their lack of knowledge, in fact, in many 
cases this person has illusions of superiority. They have 
a “metacognitive inability” to recognize their mistakes. 
They don’t know that they don’t know! Without this 
acknowledgement, mistakes are not corrected and 
no growth is possible. Many competent people, on 
the other hand, suffer from poor self confidence 
because they assume that others have an equivalent 
understanding of the subject. As Dunning and Kruger 
conclude, “the mis-calibration of the incompetent 
stems from an error about the self, whereas the mis-
calibration of the highly competent stems from an 
error about others.” Self doubt must be healthy and 
balanced if it is to drive achievement as we attempt to 
understand something, or master a task.

“One of the painful things about our time is that those who 
feel certainty are stupid, and those with any imagination 
and understanding are filled with doubt and indecision.” - 
Bertrand Russell

Brashness and baseless confidence can temporarily 
steamroll your way into money and gigs, but without 
honest self critique, nothing of value is produced. You 
might “cheat the system for a while,” but ultimately no 

one wins – neither you nor your audience.

Being creative and productive requires confidence, 
and the belief that we have something new to say, a 
new way to say it, and that we are capable of achieving 
it. But baseless confidence can be a liability without 
honest, objective evaluation. Strive for balance.

Validation of Contests and Awards
Who would deny the pleasure and thrill of being 
appreciated by your peers, winning a contest, or 
receiving an award? Every human being wants to be 
appreciated. Winning can offer us encouragement to 
keep going, or indicate that we are headed in the right 
direction.
It is not, however, an indication that we have arrived.

“You can’t let praise or criticism get to you. It’s a weakness 
to get caught up in either one.” – John Wooden

No true art can be measured for value. It is totally 
subjective to the tastes and sophistication of the 
observer. You can measure how many dollars an act 
makes, but this is a measure of commercial value, 
not artistry. You can put the latest bubblegum music 
against Bach and Debussy, and the classical would 
claim the booby prize most every time. Art is not a 
popularity contest. It is about stretching boundaries 
and creating something new and beautiful, for its own 
sake.

A contest has the most value as an incentive, and as a 
deadline. We are able to super focus our efforts, as the 
stakes, the rules, and the conditions are very clear. If we 
win, it can be a future motivator, a reminder of what 
we are capable of doing when we use this focus. It is a 
parting of the clouds, not proof that we have reached 
the mountain top. If winning any award or contest is 
your ultimate goal, you are limiting your ambitions.

No Kind Words Go Unpunished
“Do these pants make me look fat?” – Your Spouse

No one likes to be criticized, even when they ask for it. 
Honesty is not always appreciated, or indeed, desired. 
I admit I am no different. Criticism stinks, even in 
situations where the person doing the critiquing is well 
qualified, might have a valid point, and could really 
improve my act. It’s hard not to take it personally.
But the mark of an intelligent, growing person is that 
they are able to at least thoughtfully consider another 
point of view, and explore other options. We can’t 
expect better results if we don’t change our procedure.
Usually when a person asks for a critique, he or she is 
really asking for praise and encouragement (or at the 
very least, simple, easy-to-implement changes). “I think 
a red handkerchief would show up better!” But what we 
need to hear may be more painful. “You are flashing.” 



“That looks suspicious.” “There is no motivation for that 
action.” These are harder comments to accept, because 
they will take a substantial amount of thought, time, 
and effort to correct.

Despite someone saying, they “really want an honest 
opinion,” you can be sure that there will be plenty of 
drama and resistance offered to even the most expert 
advice. If you are paying for the advice, you get what 
you paid for, but if you don’t pay, you most likely won’t 
value the time that went into the advice, which includes 
years of building up that unique store of knowledge. 
And if you doubt the punishment that awaits the 
reluctant critic, Google for screenwriter Josh Orson’s 
article in The Village Voice, September 2009. The title 
of the article is “I Will Not Read Your #%@** Script!” It 
pretty much sums up this “lose-lose” situation.

Poison or Tonic?
It is infinitely easier to see the faults in others than 
ourselves. We can see the splinter in our neighbor’s 
eye, but not the two-by-four that is sticking out of our 
own. Other’s flaws seem so obvious, but we tend to 
build defenses against seeing our own. This creates 
a “perception bias.” We don’t want to see that move 
flashing in the mirror, so we blink. If we can just 
keep our eyes closed, we can cling to our fantasy of 
competence.

Before you go off critiquing everyone in sight, first ask, 
what qualifies you? What is your motivation? How well 
do you know the person, and would they value your 
opinion? Why should they listen to you? Maybe the 
person has considered many more options than you, 
and settled on this one for a good reason, reasons you 
could not understand.

“Criticism is an indirect form of self-boasting.” – Emmet 
Fox

I occasionally hold workshops where participants 
demonstrate routines for me and the rest of the 
class, and I offer coaching. I realize this can be nerve 
wracking, but it is far more valuable than a lecture or 

even private lessons. You not only learn specifically 
what you, yourself need to work on, but by watching 
the performance and coaching of others, you learn 
much more that applies to all of us. There are many 
common mistakes we all make, points that may not 
have otherwise come up in our own critique session.
I am very careful of the language that I use in 
addressing an individual’s issues. My sole purpose 
is to be of help to the student, not to parade my 
authority and make them feel small. Phrasing and tact is 
important. It must build, not destroy.

It is a cruel truth that many teachers, in and out of 
magic, are tactless and unspecific, and this makes 
them bad teachers. Knowledge is one skill, teaching is 
another. Teaching is not just about “facts.” It is building 
a spirit of curiosity and confidence, and serves as a road 
map for learning on our own.

“Criticism, like rain, should be gentle enough to nourish 
a man’s growth without destroying his roots.” – Frank A. 
Clark

Critiques must be phrased in terms of what the student 
can do and can change; it must not simply be the 
pointing out of flaws. If the student is given something 
to live up to, they will strive to reach it. If they are torn 
down, they may likely toss in the towel altogether. I 
want to motivate students to look deeper, to invest 
more of themselves, and to reach their potential.

So be careful of how you critique yourself and others. 
No one has yet to build a statue in praise of a critic. This 
may be for the best, because the birds might just give 
them a taste of their own medicine.

John Carney is a performer from Los Angeles. Unless 
he asks, you can assume he doesn’t want your opinion. 
He is the subject of Carneycopia, and the author of The 
Book of Secrets, and Mr. Mysto’s Wizard Academy, as 
well as many instructional videos. His book Magic by 
Design is soon to become an eBook. The Carney curious 
can find more fun facts at CarneyMagic.com.
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It only takes a few moments talking with Bill Abbott 
to realize that he is someone who has thought a 
great deal about all the intricacies of the magical 

arts. If you have a true love of the ‘real world’ business 
of performing magic for lay audiences then you will 
quickly love the questions he has asked himself and 
the answers he has then arrived at. 

Here is a slightly mangled quote about performing 
magic from Abbott’s blog; “If you are enjoying your 
work, there is a good chance that your audience will 
enjoy it too. It is the journey that matters: so make 
the most of every moment in your show. Stretch and 
pull every ounce of entertainment from your props, 
script and interactions with your audience. The desti-
nation is simply the end of the journey.”

“Don’t try to be funny. Most people who are nervous 
on stage tend towards joke telling, puns and bad 
one-liners. As a professional entertainer you have no 
business doing this. Let the humor come from the 
magic you’re performing. Contrived lines and “bits 
of business” that are rehearsed will sound rehearsed. 
There is nothing worse than humor badly executed 
by paid entertainment. Don’t laugh at your own 
jokes, wait until your audience does and even then a 
smile is best.”

In a digital point in time when every other magician 
seems to be penning a blog or newsletter it is refresh-

“Don’t try to be funny. Most 
people who are nervous on stage 
tend towards joke telling, puns 
and bad one-liners.” 
—Bill Abbott
Nick Lewin offers and insight in to one of the most 
prolific and highly respected magicians in the world 
today.
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ing to find an artist who actually 
has a voice worth hearing. What 
Abbott has to say is both practical 
and priceless to a performer who 
wishes to improve his craft. “The key 
is to focus on the size of the poten-
tial effect on an audience and not 
on the size of the props,” is a piece 
of advice that should be heard by 
all performers and hammered into 
their minds till they not only under-
stand it but actually put it into 
application. 

Here is another gem; “When you 
enter into the realm of stand-up, 
stage or cabaret magic you soon 
realize that the environment is 
rarely ever your creation or choice. 
Imagine the worst possible scenario 
you could be faced with and some-
thing even worse will eventually be 
your reality.  You must be prepared. 
You are a professional. You have to 
construct a bulletproof show that 
will work in any environment. Your 
angles, use of a microphone, the 
proximity of the audience---how 
to play large with smaller tricks 
and making sure the larger effects 
play well at a short distance are all 
things to contemplate.”

Before interviewing someone in 
order to write a cover story for 
‘Vanish Magazine,’ I always try and 
do my homework on the Internet. 
The time I spent exploring Bill’s blog 
was enough to convince me that I 
was going to really enjoy the inter-
view and that I would be learning 
something along the way. I highly 
recommend that you go to http://
billabbottmagic.blogspot.ca
and spend some time exploring 
his ideas as I did. There is much to 
enjoy and study in this concise and 
deceptively casual magical resource. 

So who is this Bill Abbott, and what 
is it about his magical journey 
that has left me so excited with 
his thoughts and opinions? I am 
a rather skeptical and cynical vet-
eran magician and not that easy to 
impress. Let me start at the begin-
ning and tell you about this unique 
individual who has not only made 

an art form out of performance but 
is now re-constructing the art of 
producing and marketing his rou-
tines within the magic community.
Abbott was born into a musical 
family in Toronto, Canada in the 
early ‘70s but in spite of his own 
musical talents, by the time he 
was twelve Bill was watching Paul 
Daniels, David Copperfield and 
Doug Henning on TV and en route 
to becoming a profession magi-
cian. At the age of fourteen he was 
notching up his first professional 
gigs performing at children’s par-
ties, seniors groups and church 
shows.

Abbott credits Paul Gertner with 
being a key influence in his deci-
sion to choose magic as a future 
career.  Paul was working a trade 
show for a company that Bill’s father 
was associated with and in spite of 
the long days work involved it was 
something that looked like fun to 
the youngster. Better still were the 
murmurings amongst the employ-
ees that Gertner was pulling in a 
two thousand dollar salary each 
day! Here was further inspiration 
indeed if any were needed. 

Abbott was something of a loner 
as a youngster and describes his 



FOUR YEARS OF

HIGHER EDUCTION AND

DEGREES IN PSYCHOLOGY

major influences such as Gertner, 
Don Alan, Eugene Burger and Jay 
Marshall as ‘secret mentors.’ In other 
words they knew nothing about the 
influence and shadows they were 
casting on the teenage magician 
who was plying his trade and per-
fecting his skills by performing as 
many shows as he could in the city 
of Toronto. In retrospect Bill certain-
ly doesn’t regret his ‘loner’ status in 
magic, “If you really want to develop 
as a performer you are really bet-
ter off doing it on your own and 
making your discoveries fresh, new 
and removed from the status quo.” 
In some ways he seems to find the 
current interconnectivity of the 
Internet as being a negative. 

For Bill the obvious and undeniable 
pathway to becoming the magi-
cian he really wanted to be was to 
perform as many shows as he pos-
sibly could. Abbott expanded his 
performing territory from children’s 
shows to family shows by dropping 
some of the kid’s tricks and expand-
ing and developing his repertoire 
to include classic stand-up magic 
and mentalism. He quickly became 
a ‘GP’ of magic and was often per-
forming six or seven shows each 
weekend at events such as sum-
mer camps and corporate picnics. 
Bill was immediately enamored by 
the improvement in performing 
environments and technical staging 
that his graduation from children’s 
shows heralded. He also started 
to perform his magic in the hectic 
nightclubs and lounges that were 
flourishing in Toronto.   

Four years of higher education left 
Abbott with degrees in psychology 
and sociology. Bill wryly notes, “I 
wasn’t fantastic at math or languag-
es so they told me I could become 
a social worker.” In fact his twin 
degrees would turn out to be the 
perfect basis for the unique career 
that he carved out for himself.  For 
a couple of years in his early twen-
ties Abbott did indeed work in the 
field as a social worker. However 
his thriving progress as a magician 
became so time intensive that he 

had to make a decision between 
his dual careers and magic quickly 
established itself as his goal.

Abbott continued specializing in 
performing in the nightclub cir-
cuit and became a fixture at the 
prestigious jazz club ‘The Senator.’ 
He had been inspired to establish 
a residency at the club by Eugene 
Burger’s entreaty that magicians 
should seek out the ‘high-end’ 
establishments to ply their trade. 
The three-story club was home to 
Bill’s fast developing show every 
Thursday night. Abbott was experi-
menting at this time with some 
very strong mentalism in addition 
to his regular show.

One of Bill’s early career highlights 
during the nightclub lounge years 
were the dates he worked with 
Erik von Markovik who was the 
key innovator of the ‘Pickup Artist 
School of Magic.’ Erik, who was 
known professionally as ‘Mystery,’ 
was a fellow magician who also 
had a degree in psychology, who 
used his highly innovative close up 
as a means to explore the ‘Art and 

AND SOCIOLOGY.



Science’ of picking up women in nightclubs. 
This was no recreational sport but rather a 
theory related and science based operation. 
Von Markovik was later made the basis of 
Neil Strauss’ book, ‘The Game: Penetrating 
the Secret Society of Pickup Artists.’ The book 
began as an article for Rolling Stone maga-
zine and eventually formed the basis of a 
popular ‘hidden camera’ reality TV series on 
VH1.

One of the offshoots from Abbott’s burgeon-
ing magical engagements was the need to 
promote his work on various television shows 
in Toronto. Bill still sounds a little unhappy 
about those ‘breakfast show’ TV appear-
ances, “For me those shows were a necessary 
evil and not something I wished to focus 
on. They were a support mechanism for my 
other magic projects.”  Bill did not enjoy the 
‘dry’ studio tapings without any live audience 
members, “My problem was that I get a lot of 
my performance by picking up the spectators 
energy and coming up with ad-lib or pseudo 
ad-libs and creating a collective efferves-
cence.”

From 2004-2005 Abbott did star in a suc-
cessful twelve-week magic series on CBC TV 
where he was able to control the energy flow 
to his own ends. The series was called ‘The 
X’ and his magic was featured in a way that 
allowed him to recreate the live energy of 
his performance. He performed at a standing 
table with a semi-circle of spectators watch-
ing his feats. Bill would perform his magic 
segments and film them three or four times 
with different audiences being switched in 
and out to keep the energy fresh and real. 
This system of shooting was a simple but 
highly effective innovation that kept the ener-
gy of the show at a premium level.

Abbott has continued to perform magic on 
a very regular basis and makes it a goal to 
perform weekly, whether it a paid gig or just 
performing at an ‘open mic’ night in a com-
edy club. Bill can frequently be seen at James 
Alan’s ‘Abracadabaret’ in Toronto in addition 
to his corporate engagements. He feels this 
level of performance is vital in keeping a per-
former at the top of his game. As we shall see, 
his constant dedication to live performance is 
about to make a vital contribution to his next 
stage of evolution in the magic world.



In 1999 Bill’s good friend Jeff Pinsky of ‘The Browser’s 
Magic Den’ in Toronto asked him to perform a lecture 
for the local magicians. While he had never thought 
about presenting a lecture, he created one that fea-
tured some of the tried and true routines he had devel-
oped over the years—the result was a smash. Abbott 
had entered the next stage of his magical career and 
he began to actively share the knowledge that his 
dedication to performing had accumulated. Local 
magicians wanted to know where they could purchase 
some of his routines and Pinsky shared the Golden Rule 
of lecturing---have something to sell!

It didn’t take Abbott long to come up with his first 
product, which was a ‘Close Up for Kids’ DVD that was 
released in 2002.  It was a shrewd and commercial topic 
that was instantly attractive to many magicians and it 
immediately sold well locally. Somewhat to Bill’s sur-
prise he got a large order for the DVD from mega-dis-
tributers Murphy’s and he was suddenly in the magical 
production business. Since that time he has released 
a steady stream of strong and commercial items and 
created a very viable commodity to offer the magic fra-
ternity.

It was Abbott’s decision only to release thoroughly 
‘audience tested’ routines, which he knew would really 
be an asset to his customers.  He also created what he 
called his ‘Pro Packages’ which all include full scripts, 
customized music cues and thorough routines that 
make them very powerful additions to any working 
magicians. I remember the carefully packaged routines 
that Ken Brooke used to sell, and in many ways Bill 
seems to be a standard bearer for the great legacy that 
Ken created. Says Abbott, “I’m trying to give customers 
the ‘Full Monty’ which includes a script that has been 
performed well over a 100 times in front of paying 
audiences.” The high quality of his releases would cer-
tainly have received an enthusiastic response from the 
extremely discerning Mr. Brooke. 

“My criteria for releasing a trick is simple, I ask myself 
would I add this trick to my show? That is the major 
requisite. Can you perform the effect anywhere, and 
will it play to any sized audience. I truly believe that 
the major part of my success is giving people mate-
rial that really works in performance for humans!” He 
adds, “There is magic you can create just for selling but 
the magic I release is for doing.” Having had a chance 
to explore Bill’s product line I can attest to the truth 
of these statements. You know when buying from Bill 
that you are receiving an item that has a history of real 
world performance going into its creation and not just 
a pipe dream that was created for a fast sale.

Obviously ‘Bill Abbott Magic’ has succeeded in its 
goals because he has created a brand that is achiev-
ing an almost cult like reputation. People don’t just 

purchase his latest release because they think they will 
like it, they buy it because they know it will be good. 
This leads me to a question that I like to ask everyone 
I interview; “What constitutes a strong effect in your 
opinion?” I am always fascinated by the answers and 
Bill’s responses make it very apparent that his back-
ground and education in psychology was not wasted 
effort.

“I believe that surprise is a very important element. 
There must be something new for the audience to 
appreciate, something they weren’t expecting and 
haven’t seen before. I also think it is vital that the effect 
has an emotional hook. There are key elements in life 
that can make a non-magician take interest in a card 
trick and introduce them to the action. There are hooks 
such as you find on the classic scam artist’s system list-
-- money, love, health and sex. The trick should also be 
a suitable vehicle to express who the performer is and 
to allow him to connect with his audience.” For close 
up magic Bill also feels it is vital that the audience are 
physically able to touch and handle the props dur-
ing the routine as this adds a key element of tactile 
involvement.

Bill Abbott Magic currently has about twenty items 
on its website including twelve ‘Pro Packages.’ Bill has 
built his client list the old fashioned way---one trick at a 



time. Many of the items are his own routines but 
he also features some wonderful routines by other 
performers, such as Peter Samelson’s magnificent 
gypsy thread handling ‘Heartstrings.’
Abbott creates his own really fascinating promo-
tional videos to sell his items, just check out the 
carefully constructed and filmed ‘informational’ 
on the previously mentioned item ‘Heartstrings.’ 
It is something of a masterpiece not only in what 
it shows and tells but also in what it doesn’t show 
or tell!
 
Bill has worked with major distributers such as 
Murphy’s but recently has been making his items 
available exclusively through his website at http://
www.billabbottmagic.com         Abbott seems very 
happy with the way things have gone in the past 
two years during which time his website has been 
the only real portal to ordering items from his 
catalog. “In 2009 Richard Sanders bugged me to 
make my routines available directly. So from 2010 
I started mostly self-distributing and building 
my own tribe. I actually surpassed profits in the 
first year and made more money while having to 
manufacture less items. People really discovered 
Bill Abbott Magic. In the last year however, I have 
re-partnered with Murphy’s and will be releasing a 
few items for them.” Abbott has an eye for quality 
that makes his business seem destined for suc-
cess regardless of how he choses to explore and 
expand it.

I asked Bill what his thoughts were about being a 
part of the new generation of digital magic deal-
ers and what he thinks is the biggest difference 
between online and ‘brick and mortar’ magic 
sales. “Selling online—we have lost some of the 
feeling of the magic store being the hub and 
meeting place for magicians. We have also lost the 
ability to connect physically with the tricks and 
props that are available. Things are now skewed 
towards selling a routine without the same abil-
ity for potential customers to tell if it is practical 
or not. It has come to the point where nobody 
believes anything they see in a video whether it is 
a method or a prop. It is a guessing game what it 
actually is that someone is selling.”

According to Abbott, “Another thing that the 
Internet has changed is the ease with which you 
can physically acquire a prop, and then the speed 
at which word travels about the trick. It is no lon-
ger the reliable input from the owner of your local 
magic shop who guides your purchases. The voice 
that people now listen to is Mercury58 on the 
Magic Café who says, ‘It didn’t fool my wife!’ Which 
doesn’t tell you how good a magician the anony-
mous Mercury 58 is. It used to be that the magic 





reviews in magazines like Genii and Magic were the 
go to resource to discover what was new in the magic 
community. There are now 40 card tricks released for 
every single one that might have been released previ-
ously and the print media can’t keep up with the pace.” 

Bill Abbott has really achieved something special in the world of 

magic; his skill as a performer has spilled over into his role as a 

magic producer.  When I asked Abbott about his long-term goals 

he seemed very happy with the success that has already come 

his way and plans to continue along the pathway he has created. 

A wise choice that is going to keep audiences highly entertained 

and will also improve the lives and repertoire of his fellow magi-

cians in a significant fashion. Bill is currently planning to make a 

move from Toronto and will relocate in Florida with his wife and 

two sons in order to expand his performing options and enjoy a 

little more sun! 
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MARRIED IN MAGIC

Welcome, VANISH readers, 
to this month’s Married in 

Magic.

Like me, are you absolutely loving 
the stories, the anecdotes, chal-
lenges and the triumphs shared 
in this column, so far, by working 
couples in magic? If married to 
your magic partner, are you find-
ing comfort in knowing that you’re 
among many other such couples 
who also experience the reality of 
challenging, almost demanding-
of-marriage- counseling-type 
moments that, ultimately, can 
(and often do) bring you together 
stronger and better than you 
could have ever imagined — just 
from simply doing a few shows 
together?? 

Successful marriages are the result 
of on-going mutual effort and 
work. Successful magic shows are 
the result of on-going effort and 
work. 

Successful married magic couples, 
perhaps, know this more than 
anyone. 

This month’s featured magic cou-
ple illustrates this in great detail. 
Their telling of quite an embar-
rassing mis-hap during a show 
— something we’ve all experi-
enced in solo work or partner 
work — reveals how they learned 
from it, improved upon it and 
grew together from it to ensure it 
wouldn’t happen again. 

 Ladies and Gentlemen ...

MARRIED IN MAGIC
MATTHEW FALLON

Christian and 
Katalina
The Devil is in the Details

When a husband and wife work 
together for the first time, they 
have a tendency to be extra nice. 
Neither spouse wants to come off 
as the big bad boss, so tasks and 
responsibilities become somewhat 

vague and fuzzy. The problem 
is, when you don’t have specific 
assigned roles, a small detail can 
get lost in the shuffle. Many years 
ago, when my wife and I first 
started working together, one of 
those small details became a major 
disaster. 

We had been performing as an 
entertainment team for less than a 
year. We both knew what needed 
to be done and we both would 



pack, set up, and unpack the show 
without any particular assigned 
duties. There was no rhyme or 
reason to our system but things 
always seemed to work out. For 
the sake of a harmonious marriage 
we chose to not rock the boat with 
any talk of: “This is your job and 
this is my job”. That is, until this 
happened.

We had been ending our show 
with an impressive prophecy 
effect. A prediction would be con-
tained in a box that hung over the 
stage for the entire show. During 
the show, we would remind the 
audience many times that a mys-
terious box has been hanging 
over their heads the entire time; 
put there before the performance 
ever started. We would continually 
build anticipation, repeating that 
it was impossible for us to even 
get near the box. We wanted them 
mentally salivating to see what 
was in this mystifying container.

We had performed this particular 
trick only a handful of times but it 
was getting a strong reaction from 
the crowd. We were still tweak-
ing the trick to make it smoother, 
changing how we hung the box, 
what type of envelope we put in 
the box, what information would 
be revealed, and how the specta-
tor would handle the box. It was 
very exciting for us.

We were hired to perform at a 
large public show. We arrived with 
plenty of time to set up so we 
talked a great deal about how we 
were going to perform the mys-
tery box this time. We discussed 
about using a more vivid envelope 
with a more striking look and we 
thought of a better way to hang 
the box so that it would be easier 
for the spectator to take down. Oh, 
excitement was high.

Just before the show, the person 
who booked us, stopped by to 
check and see if we had received 
everything we needed. We assured 
him we did. The conversation went 

CHRISTIAN &
KATALINA

Partners on stage 
and in marriage

NO RHYME OR

REASON TO OUR SYSTEM

BUT THINGS WORK OUT

much longer than anticipated and 
suddenly show time was in fifteen 
minutes. We only had a few things 
left to set up but we scrambled 
to get them done. I was worried 
about the box but I had seen that 
Katalina had hung it up over the 
stage, just as we had talked about 
with the slight change. This was 
going to be a great show.

The show began on time and in 
wonderful form. We were hitting 
our cues and the audience was 
enjoying our clever banter. Each 
effect built on the last one. We 
kept referring to the mystery box 
in the air. You could almost see 
the audience leaning forward in 
anticipation as we approached the 
finale.

For the final piece, we had a vol-
unteer from the audience come 
up and lower the box as we did 
not want to touch it ourselves. I 
smiled inwardly as the new idea 
worked perfectly for lowering the 



box. Once again we summarized how unbelievably fair 
everything had been. We asked the volunteer to open 
the box and tell everyone what it contained.

The elderly gentleman gingerly placed the box on the 
table. He carefully opened the box, peered in, and then 
turned to us and said, “Nothing”.
“No, no, what is in the box?” we asked emphatically 
once again. He stared in the box for a few moments 
and then looked back at us with a quizzical look and 
repeated, “There’s nothing in the box.”

“What?” Katalina and I both said in unison. We both 
rushed up to the box and saw the same thing our 
volunteer did . . . nothing. Both of us were equally 
stunned. There was no out for this mistake. It was mas-
sively embarrassing.

Later we recounted what had happened. Since we had 
only performed this a handful of times we had not 
determined exactly who would do what. Sometimes 
Katalina prepared the envelope, sometimes I did. 
Sometimes I hung the box, sometimes Katalina did. 
During this particular performance we had talked 
about changing the envelope and how we hung the 
box. Katalina had assumed that I had put the envelope 
in the box and I assumed she had put the envelope in 
the box. 

To make matters worse, the long conversation with 
the person who hired us prevented us from double-
checking our props like we usually did. We had talked 
about changing ever so slightly how we were going to 
perform the trick that night but we did not talk about 
who would do what. Without defined roles for setting 
up the show this was bound to happen.

After the show we were forced to examine how we 
were to work together. In fact, we were forced to exam-
ine how we did everything about our business. We 
needed structure and organization. We could no longer 
worry about stepping on each other’s toes. We had to 
have defined jobs.

The surprising aspect of this was that once we defined 
our tasks and areas of responsibility, there was much 
less friction than when we always tried to be nice. We 
knew exactly what our tasks were. We knew exactly 
who made decisions about which part of the show or 
business. We knew exactly what we were supposed to 
do.

Now, when we arrive at a venue, we are a machine. My 
wife creates the packing lists that contains every single 
item we will or even might use. Things like having an 
extra pen, if we use a pen in the show, falls under her 
responsibility. Once laid out, I pack the show for travel, 
whether it be for land or air.

Once we arrive on site, my job is to evaluate the room. 
I work with the lighting crew, sound crew, and stage 
manager. I make sure the stage is set to our needs. I 
also set up any backdrops or auxiliary stage props. If it 
is a small venue without lighting and sound techs, then 
I will set up our personal sound system and work with 
whatever lighting is available. Basically, I am respon-
sible for anything outside the actual setup of the show 
pieces.!

Katalina sets up the actual show. She has a very 
detailed list that she follows. She sets out any special 
items that will be on my person for me to load before 
the show. If I go near the show pieces while she is set-
ting up, I will get a swift kick in the butt. I can’t go near 
the show itself until she is finished. This is important 
because if I move something, it could cause problems 
for the show. We have to stay in our lanes of responsi-
bility until we give each other the green light.

Since we have put this plan into action, we have had 
very few problems over the years. I can’t imagine work-
ing and traveling all over the world without Katalina at 
my side. Sharing with your wife all the exciting adven-
tures that happen when you travel and perform a show 
makes this a fantastic experience. My wife is the best 
partner I can have.

Since that time we have learned a great deal about 
being partners not only in marriage but on stage and 
with the business as well. We spent one year working 
cruise ships which was very fun and at the same time 
we learned that Katalina gets sea-sick pretty easily. We 
also discovered, back in 2002 anyway, that when you’re 
on a cruise ship, you’re pretty much out of touch with 
the rest of the world. We decided to change our busi-
ness plan and work the college market.

We spent ten years working colleges. It was a grand 
time and we learned how to rehearse, write, and create 
together. Sometimes it was difficult to make time in 
between long drives, waits at the airport, and rushing 
to get into our hotel room. However, you learn once 
again that someone has to be in charge of scheduling 
and the other person has to agree to adhere to that 
schedule. It’s easy to rehearse and practice by yourself, 
not so easy with another person.

During those years we learned how to give and take 
counsel from each other. We learned how to be creative 
together. One quickly learns that you won’t always 
get along for every moment you are on the road. You 
have to realize that not only will you get cranky but 
your wife can as well. You have to respect each other 
and know when to give each other space when being 
together for extended periods of time.

One of the more amusing aspects that you would never 



think would be an issue was eating. When you travel a 
great deal you will be eating out a great deal. For the 
first couple of years, we would fight over which restau-
rant we were going to eat at that night. You could hear 
us in the vehicle debating our points over which eatery 
would be better. After a few years and a thousand res-
taurant decisions later, we would then fight over who 
was going to pick the restaurant that night.

“Where we going to eat?”
“You pick.”
“No, it’s your turn to choose.”
“I don’t care. Pick anything you want.”
“I couldn’t care less. Do you have any preference?”
“Yes, that you pick one in the next two minutes.”
“Great, whatever comes up next on the road.”

After over ten years of touring around the world and 
across the country, we decided to change our busi-
ness model once again. For the last 4 four years, we’ve 
had a running theater show in Indianapolis. It has 
been great to go home after every show and enjoy our 
house. Of course, running a theater show has its own 
unique challenges. Sometimes you find yourself work-
ing late into the hours, working on marketing, adver-
tising, graphic arts development, branding and box 
office ticket sales — more new jobs to decide on who 
is doing what. But, on the bright side, we don’t worry 
about which restaurant to eat at anymore.

Smoke lifted, mirrors shattered, strings snipped and 
black-art illuminated! This story by Christian and 
Katalina hits the nail and on the head of the type of 
marital / show challenges that are inevitable in this 
work. How you deal with those challenges is what 
sets you apart. Thank you, Christian and Katalina! Your 
amazing devotion to each other and your art is without 
question. 

Next month, quite a unique magic couple from the 
land of Down Under! 

Matthew Fallon currently travels twenty-six 
weeks per year, equally dividing his time 
performing shows and consulting in his 
clinical hypnosis practice. He makes home 
in Colorado with his partner and bride, 
Mistia, and their two young children.

Christian & Katalina during a live show



LITTLE TIGER BALLOON TWISTING

1. Inflate a White 260Q, leaving 
a 5-inch tail. Make two 1-inch pinch 
twists and a 1½-inch pinch twist. Twist 
two soft 2-inch bubbles and lock twist 
them together. Leave the rest. 

3. Twist the White 260Q into the 
base of the Orange 260Q at the nozzle 
and tuck the two 2-inch White bubbles 
into the Orange bubble chain. Make 
a pinch twist in each 1-inch Orange 
bubble in the chain.

4. Inflate an Onyx Black 260Q about 
¾ inch and tie it into a pinch twist.  
Insert the Onyx Black balloon into the 
top of the three White pinch twists 
below the 2-inch bubble for the nose.

6. Insert the end of the balloon 
through the front legs, then twist a 
3½-inch bubble and roll it through 
the other two. Make a ¾-inch pinch 
twist. The rest of the balloon becomes 
the tail.

7. With the remaining White 260Q, 
make four 1-inch pinch twists. Deflate 
and tie the remainder and leave a  
1-inch uninflated tail. Wrap the tail into 
the bottom of the body for the feet. 
Add artwork. o

5. Continuing the body in the 
Orange 260Q, twist a ½-inch bubble 
followed by two 3½-inch bubbles. 
Lock twist the bubbles together, then 
make a 1½-inch bubble followed by a 
3½-inch bubble. Remove, tie, and save 
the remainder of the White 260Q.

i g u r ef

LittLe tiger
By Andrew McDonald

A self-proclaimed cartoon and laughter 

junkie, Andrew McDonald of Battle Creek, 

MI, USA, has developed a successful business, 

providing balloon entertainment for his 

customers and manufacturing balloon  

pumps for other entertainers. See issue #51 

of Balloon Magic® - The Magazine, 

pages 14-15, for his Spotlight story.

1 Onyx Black 260Q
1 Orange 260Q
1 White 260Q

ingredients

2. Inflate an Orange 260Q, leaving 
a 2-inch tail. Twist a 1½-inch bubble,  
a 1-inch bubble, and a 2½-inch bubble, 
followed by a 1-inch bubble and a  
1½-inch bubble. Lock twist the first and 
last bubbles together and roll the nozzle 
through to make a bubble chain. 

  Create this adorable 
mini feline using only three 
Qualatex® 260Qs.





AN HONOR AND

“The problem
is sometimes the
material is not
theirs ...

Before I start, allow me to 
equate what I am about to 
write to another industry so 

you can wrap your head around it a 
bit: There was a time in the toy indus-
try that the individuals who sculpt-
ed the action figures you loved as a 
kid just sat behind the scenes and 
churned out their little bits of art for 
a paycheck. Over time the people 
who really stood out started to get 
sick of putting in a lot of hard work 
without anyone knowing who did 

the work except in the industry. All 
they wanted was a little credit. Just 
their name in some small text on the 
package. Eventually those sculptors 
got their wish. 

Having said all of that let me point 
out something I have noticed as an 
unsettling trend in the last few years. 
With the rise of more and more ma-
gicians using platforms like YouTube 
to push their name into our eyes 
they tend to have to chew through 

BIZZARO
A PRIVILEGE



a fair amount of magic material. 

The problem is that sometimes the material is not theirs. 

In magic we are all about crediting inventors and cre-
ators of effects but when it comes to online videos and 
TV no one seems to care that it’s only the performing 
magician getting the notoriety. I’m not expecting them 
to say “Let me show you something that so-and-so cre-
ated”. I’m not that daft. However is it too much to ask that 
these performers add a name or two to their “Special 
Thanks” credits? No need for specifics. Just a tiny shout 
out that no one but the creator might see.

“If they bought it, they can do what they want with it” I 
hear you cry. While that is true, it’s still nice to give a nod 
to those who put in the hard work creating those effects, 
especially if you are using them to get yourself more no-
ticed than they might ever be. 

Before you say something like, “you should be happy 
they are using your magic”, let me point out that if this 
magic was created for them by a consultant or free-lanc-
er that person would get some form of credit for their 
work (as well as a paycheck). Paying for something does 
not absolve one of giving a tip of the hat to others. With-
out that magic created by someone else, the magician 
who you now see on TV might not have gotten there 
without that one special effect.

It might sound like a moot point to you, but to those who 
make the magic a paycheck is no substitute for a little 
acknowledgment no matter how small. (This of course 
does not absolve anyone who does someone else’s ma-
terial without permission and then credits them later for 
it.) 

So if you are thinking of starting to put up content on 
the internet or even your very own TV show, think about 
adding a little text on the package somewhere. 

It might make you more friends down the road.

http://www.magicnewzealand.com
http://lewinenterprises.weebly.com/product-line.html


BreAkiNg The  dATed MouLd of MAgic

By NeiL dorwArd

When I was called to direct 
a big magic spectacular for 
the Sydney Opera House for 
producers Simon Painter and 
Tim Lawson, I jumped at the 
chance. The previous year I 
Directed Sydney’s summer 
hit “Adrenaline” a thrilling 
yet dangerous cirque show. 
The production came with 
its challenges, but was hugely 
rewarding.

Photos taken during The Illusionists 2.0
Above L-R: Raymond Crowe, James More, Adam 
Trent, Luis De Matos, Aaron Crow, Dr. Scott Lewis 
and Ho Jin Yu - centre Neil Dorward



 
It’s interesting to think that after dealing with 
a cast of 40 multiple flying aerialists, a motor-
cycle globe built on top of the Opera house 
boxes, and a wheel of death that a magic show 
would be easy by comparison. Well, as many in 

the industry already know and what I was soon 
to learn, was that Magic is the hardest art form 
out there.
 
I have worked on plays, musicals, circuses, 
concerts, theatre, and T.V., but I have never ex-
perienced anything comparable to working on 
The Illusionists. It truly has been an eye opening 
actuality for me, one in which I have been given a 
great insight into the world of Magic.
 
If you can believe it, I have never really been into 
magic before The Illusionists. Although, in my child-
hood in the U.K. I grew up watching The Fantastic 
Paul Daniels. I even had my very own magic set. 
Although it is a memory that is still fresh in my 
mind; as I grew up, the more magic I saw, the more 
it turned me away.
 
I think that the key element to the success of The 
Illusionists is that Simon Painter and I were not 
fans of Magic. We had absolutely no clue how it 
worked. Thus, we became our own target audi-
ence. This unconventional perspective gave us 
a unique opportunity to appeal to the millions 
of people who had not only seen a stage magic 
show, but had only seen a bad one.
 
A lot of people may be curious about the cata-
lyst that made me fall in love with magic again. 
This is the question that I feel would help to a 
lot of magicians.
 
The take on the ‘magic’ a few years back was 
comparable to the film “The Incredible Burt 
Wonderstone.” Sequins, bad music, fallacious 
hair, all around cheesy beyond belief and out 

of date.
 
However, in recent years there has defiantly been a 
change in attitudes coming from the general public, 
thanks to the surge of new T.V. magic talent and The 
Illusionists.
 
So now that Magic has broken its dated mold and is 
seen in a new light, it is time now for lot of magicians 
to move to the forefront of a now current craft.
 
I am not going to discuss actual magic tricks, but I do 
want to deliberate on what I know best . . .presenta-
tion. “It’s not what you do, it’s the way you do it.” Never 
were truer words spoken.  Focusing on just the magic 



loses so many magicians. They tend to loose sight of 
all of the other elements that are so vital in creating a 
winning act. 
 
One example that proves this point is ‘The Egg Bag.’This 
is a trick that is widely used by lots of people around 
the world but take Jeff Hobson’s version and without 
a doubt its a 10 out of 10. He has fine-tuned his act so 
well that it really is an unbelievable piece. If you have 
not had the chance to see this, then you must. I use this 
as an example as the magic is not mind blowing but 
with his delivery it makes it so.
 
I am writing this article to try and help some magicians 
out there, who really have the potential to become 
a stand out act.
The way you can achieve this is to truly be hard on 
yourselves.
You are your worst critic, so use this and criticize and 
challenge your act. Also get some outside opinions, 
not just people that are going to be polite and say 
“great job!” Involve people that will tell you what 
they really think of your act. You will not get better 
without really finding out the harsh truth.
Another bit of advice is to record your act and watch 
it back and please listen to the audience’s reactions.
 
 
The biggest thing I see in stage magic is unoriginality. 
In The Illusionists the magicians all have there own 
sense of style and presentation and of course magic. 
There is a recognizable cohesiveness that comes with 
a sense of them knowing themselves.  This really is 
what has been the nucleus of the success of The Illu-
sionists. Definitive characters. Dan Sperry is defiantly 
a brilliant unique character but take Luis De Matos and 
he too has his own sense of style and presentation.
 
If you were going to be in The Illusionists, what would 
your character name be?
I would like you come up with one.
Now ask yourself is it original, are you drawn to it, 
and seek outside some opinions on whether or not 
it suits you. If this all seems to add up, then run with 
it. I don’t mean for you to go around saying that you 
are this character, I don’t mean for you to advertise 
yourself as this character or completely become this 
character. What I mean is for you to use it as an un-
derlining feel for you to draw from. Once you have 
an understanding of this persona, next you should 
look at everything that goes with it. The magic, 
what style would suit you, the script, what kind of 
narrative matches your character. The music. Which 
era best suits the emotion you want to convey to 
your audience and what costume works best for 
your character.
 
If you have been in the same costume for over 10 



Neil Dorward

years, it is probably time to change it. Fashion changes, 
(and quite often for some of you out there, your waist-
lines do as well), so expanding the trousers simply does 
not work.
 
Obviously magic also outdates itself as well, so invest in 
tricks that have not been seen in years, or find a trick that 
you have a particular affinity for and reinvent it, or even 
better, create your own trick, one that would be consid-
ered divergent. Grab hold of one thing that is original 
and run with it.  The worst thing for you to do is to take 
someone else’s magic, by buying the same props and 
presenting it beat for beat as they did.  This never works. 
You will probably never perform it to the same ability as 
the person you copied it from and it will not do you any 
justice. We looked at over 2000 magicians for The Illusion-
ists 2.0, and as soon as I saw anything remotely generic 
and derivative I was on to the next.
 
You really need to stand out from the crowd!
 
Another element that helps create something ground-
breaking is collaboration. I am the biggest advocator 
of collaborations. It is very rare that a person can create 
something completely on his or her own in entertainment.
With working on The Illusionists we really had a stellar 
team of associates, costume designers, composers, light-
ing designers and choreographers that I worked with in 
order to help create our vision for the show. If you can 
source some help then do so.
 
I am well aware that budgets do not always allow for this, 

s o  a 
m o r e 
c o s t  e f - f e c -
tive option that I  w o u l d 
suggest is this: there are a lot of talented and creative 
younger people out there who would jump at the chance 
at taking on a project. Look at professional colleges who 
train stylists, directors, writers, musicians and choreog-
raphers. For example, use dance colleges as a resource if 
you need help moving, (although please stay away from 
trying to dance too much. Unless that is your thing and 
you really are good at it)
 
There are people out there. So take the chance and out 
source.
 
I understand that coming up with your character and feel 
is not an easy task. But let me give you a little tip. Inspira-
tion is obviously needed. We cannot just get inspiration 
from thin air, as artists, we have to draw from things that 
inspire us. You have to put your creative brain to work. 
Research history books, art galleries, comedy clubs, pop 
concerts, films, people, even just walking down the street 
and keeping your eyes open can trigger an idea. As soon 
as you think about creating something your brain will 
work on overdrive to come up with it and the slightest 
thing will trigger an idea. Images are very inspirational 
for me. One picture could create an entire world for a 
new show.
 
Another important part of improving your act is the tim-
ing. Keep your act as short as possible. We now live in a 



world of reality T.V shows. In shows like “America’s Got 
Talent” and “American Idol” the artists are given around 
90 seconds to perform.
I am not at all saying that you need your act to be this 
length, but what I am saying is that this is what audiences 
are now used to. Fast paced, get to the point and keep us 
engaged.
 
As I said earlier, I know magic is very hard. However, I 
hope by writing this I have influenced a few acts to take 
a simple magic trick and turn it into something great. All 
of the elements must come together to make it great, 
and know that there are people out here who are waiting 
to see it. There is a lack of great magicians out there and 
the magic is ever changing, it just needs more people to 
think outside the box.
 
I would like to finish by saying that from someone who was 
not a fan of magic, thanks to the amazing magicians that 
I have been terribly lucky to work with in The Illusionists, 
I am now an enormous fan and look forward to working 
with this diverse, and fascinating art form for many years 
to come.

mail@neildc.com

Neil Dorward is one of the most up and coming com-
mercial Theater and TV Directors in the world today.
 
Despite his relatively young age he has directed and 
choreographed a number of critically acclaimed touring 
theater shows in Europe, America and Australia
 
His recent credits include:  The Illusionists and Illusion-
ists 2.0.
The world television awards, Monte Carlo ,”Le Noir; The 
dark side of cirque” which is currently on an world tour.
“Man in the Mirror” which was one of the highest gross-
ing UK tours of 2011 and was the subject of a major 
European television series. 
 
In early 2011 Neil Directed Le Grand Cirque Adrenaline, 
a high octane Cirque spectacular, that premiered at the 
Sydney Opera House.
 
He has also created T.V commercials for BBC, Discovery 
Channel as well as major launches for Emirate airlines 
and Jaguar cars.
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M u r p h y ’ s  M a g i c
p r e s e n t s

July 2nd

MARCUS EDDIE

July 9th

PATRICK KUN

July 23rd

RICK MERRILL

July 30th

CHRIS HANNIBAL

July 16th

JOHN GUASTAFERRO

FIND OUT MORE AT HTTP://WWW.MURPHYSMAGIC.COM/ATTHETABLE

AVAILABLE AT YOUR FAVORITE MURPHY’S MAGIC DEALER.

NOW WEEKLY
AT THE TABLE:  LIVE LECTURES

M I S S E D  S E A S O N  1 ?

Watch top creators and magicians lecture LIVE and download any time! 

Buy your  season pass  at  any t ime and get  instant  acess  to  a l l  Season 1  lectures .  

GET INSTANT ACCESS TO EACH LECTURE FOR AS LOW AS $10 EACH.

B E C O M E  A  M O N T H L Y  V . I . P .  M E M B E R

CHECK OUT THE JULY 2014 LINE-UP!

http://www.nzmagic.com/multicolourgrowingwands.html
mailto:chicane%40nzmagic.com?subject=Appearing%20Color%20Wands%20from%20VANISH
http://www.nzmagic.com/magicshop.html#force4
www.murphysmagic.com/atthetable


http://www.murphysmagic.com/blacklabel
Learn more at

Combine with BANSHEES whistling 
throwing cards; produce a sonic 

scream when you throw! 

V E L O C I T Y

A  H I G H - C A L I B E R  C A R D  T H R O W I N G  S Y S T E M :

The easiest, most effective card throwing system
taught by world record holder,

R I C K  S M I T H  J R .

http://www.murphysmagic.com/blacklabel/


TIMOTHY LEARY’S BRAIN

TIMOTHY LEARY’S 
BRAIN
BY STEVE SPILL

Creating successful comedy 
and magic routines, and by 
successful I mean bits that 

are amazing, get laughs, applause, 
and are about something, is a trial-
and-error proposition.  There is no 
formula, no rules, and no shortcuts. 

You think of something you think 
would be interesting or funny or 
poignant or amazing or all of the 
above.  You build or collect the 
props, you work out a method to do 
the trick and rehearse it, write down 
what you want to say or do with the 
trick and try it on stage.  What your 
friends, or mom, or significant other, 
thinks doesn’t matter much.  You 
have to try it on stage in front of an 
audience of strangers. 

If it doesn’t get laughs or applause 
and isn’t amazing, you try it again, 
tinker with it, if it isn’t what you 
want it to be you throw it out and 
move on.  Timothy Leary’s Brain 
was something I wanted to throw 
out, but like gum stuck to my shoe, 
I couldn’t get rid of it and move on 
because someone wanted me to do 
it on a TV special.

This was a routine I wrote and per-
formed that was about the sixties 
icon Timothy Leary and his “turn 
on, tune in, drop out” promotion of 
recreational drugs.  Furthermore, it 
was about great artists lost to drug 
overdoses, like Elvis, Belushi, Jim 
Morrison…    

The trick that I used to illustrate this 

dance of words and objects was my 
version of a classic known as the 
Chinese Rice Bowls.  In the original, 
two cereal size bowls are shown 
empty.  One is filled with rice, the 
rice then instantly magically dou-
bles in quantity so it’s overflowing 
into the second bowl.  The surpris-
ing climax comes when the rice 
suddenly vanishes and changes into 
cool, clean water, which is poured 
from bowl to bowl.
Being an artsy crafty guy, I made 
what looked like a human brain, 
that I could split in two, and the 
brain haves worked the same as the 
Chinese Rice Bowls trick.  The brain 
was hidden inside a gnarly look-
ing skull with a removable top.  So 
I could take the skull top off, reach 
in, and take out my special Chinese 



Rice Bowls trick brain. 
 
When I split the brain in two and 
showed it empty, I said, “ …you 
know this is Leary’s actual brain, 
because you can see there’s noth-
ing in it…”  Instead of the rice used 
in the classic trick, “…to symbolize 
those we’ve lost to drug overdos-
es…” I used “…freshly dug grave-
yard dirt…” that instantly magi-
cally doubled in quantity so it was 
overflowing into the second brain 
half.  When the dirt suddenly van-
ished, instead of changing into cool, 
clean water…  the graveyard dirt 
magically changed to blood, which I 
poured back and forth between the 
two brain haves.

In the eighties I was fortunate to 

be a regular performer at The Comedy & Magic Club in Hermosa 
Beach.  Aside from my thrice annually one-week engagements, when 
in town I would do short guest spots two or three times a week to 
work on new material.  I’d done my brain routine a half dozen times 
and was ready to throw it in the garbage and go back to the drawing 
board…  when I was approached by a guy from KMEX, a local Span-
ish language TV station.

“That brain bit would be absolutely perfect for our Day of the Dead 
TV special.”

“What’s Day of the Dead?”

“It’s a Mexican holiday where we reminisce about dead people and 
how they died.  Do you speak Spanish?”

“I don’t speak Spanish.”

“Too bad it pays a hundred seventy five bucks.”

“I have a friend who could translate and I can learn the bit phoneti-
cally.”

“Done and done.  See you November 2.”

I get everything translated and phonetically written on a poster 
board, practice, and get it down okay.  But I don’t really speak Span-
ish and certainly can’t do it without my cheat sheet.

At the studio my cue card was leaned against a bar stool, below the 
height of the cameras, so it was out of frame.  With much trepidation 
I delivered my routine, and the rehearsal went fine.  In fact, it was 
more than fine.  To my great relief, the crew laughed and applauded, 
the director assured me that I had “a great American accent.”  It 
seemed to me that Timothy Leary’s Brain got a lot better reaction in 
bad Spanish than it ever did in perfect English.

And then it came time for the actual Day of the Dead TV special 
performance.  With cameras rolling, I was introduced as mago come-
diante senior Steve Spill, the audience had been told to cheer with 
enthusiastic abandon.  It was my first appearance on KMEX TV.  I felt 
such warmth and love.  It was a sublime moment.

It was at this point that I noticed a blanket of foggy dry ice smoke 
creeping across the stage.  Dry ice is expensive, so it hadn’t been 
there during the rehearsal, but it was now and it was completely 
obscuring the Spanish words I didn’t know.  What few words I could 
see slightly above the foggy dry ice smoke were quickly becoming 
nothing more than dripping smears of black marker ink.  

I muddled through the routine half getting it right, half not, and 
looking like a bonehead.  There was deathly silence in the studio 
audience.  A loud silence, a hundred sphincters were puckered.  Who 
knows how many were puckered watching it at home on television?  
I had asked if I could do it again, they said no.  The KMEX Day of the 
Dead TV special had been a live broadcast, no takeovers.  It was the 
day I was dead.



MENTALISM - AN ADVENTURE IN MYSTICISM

By P. Craig Browning

When it comes to the Ideo-
motor Reflex the Mentalist 
as well as the shut-eye finds 
a Magickle key that unlocks 
Pandora’s famed box, or so it 
would seem, in that we are lit-
erally capable of intercepting 
the unspoken word of another 
via several means that can 
include honest discernment.  
What Millard Longman refers 
to as “doing it for real” and in 
so doing, taking that chance 
of being wrong when blurting 
out what it is we feel.  The irony 
being that the more you actu-
ally let go and just let things 
flow and happen, the greater 
your success rate or “hits”.  
Sadly, if you are a left brain 
thinker you will be less likely 
to experience this clairvoyant 
feat in that your existing doubt 
– your pragmatism, anchors 
you in a way that prevents 
you from completely letting 
go and, as the old adage goes, 
“letting god”. 

When we walk into a room 
we’ve never been in before 

and yet, we know for reasons 
not explainable in the mo-
ment, that something is askew, 
what do we call this?
In layman’s terms we call that 
feeling of knowing a “hunch” . 
. . a “premonition” that some-
thing is not kosher or as it 
appears.  Those of you that 
elected to read some of the 
book titles I gave back in Part 
III of The Basics may recognize 
this scenario in that it comes 
from the Joseph Weed book 
“Wisdom of the Mystic Mas-
ters”, an exercise that relates 
to a handful of important skills 
associated with “Mystics”; 

•Awareness & Observation
•Clarity of Mind & Focus
•Recollection & Recitation

As Mentalists our ability to cul-
tivate personal mental prow-
ess within these 3 elementary 
levels is paramount. . . that is, 
if you are the sort that seeks 
to not just be a minimalist as 
a showman, but so as to fulfill 
that boy scout aspect of our 

MENTALISM: 
An Adventure 

in MysticisM



craft and being prepared! Our 
awareness and ability to accu-
rately recollect something that 
was but briefly observed is one 
more layer of veneer set onto 
our façade – our persona.  Master 
Memory legend Harry Loraine will 
tell you that any man or woman 
with near perfect memory recall 
is frequently accused of being 
“Psychic”, but why?  How is having 
such a mega mind skills anything 
“psychic”? We must ask.

Well, true Psychics rely on their 
mind and ability to accurately 
project as well as discern informa-
tion. You might be having a vision 
and seeing a bull, missing that 
fleeting glance of a male torso 
set onto the opposite end of said 
bovine – a Minotaur having a far 
deeper meaning than the typi-
cal Taurian element . Similarly, a 
true psychic will be educated 
enough to know this difference, 
which lends to us the issues of 
recollection and focus, the skilled 
and properly trained mystic be-
ing able to walk into that same 
unknown retail space, spend less 
than 10 seconds at the doorway 
looking about the shop and yet, 
an hour later they can list in detail 
everything knowable about that 
store from that position and in 
uncanny detail. 

As masters in CMR/NCMR we 
learn to pick-up on little subtle 
details.  We know first-hand that 
those little tics and squints of 
the face tell us a lot more than 
if someone is lying or not and 
when you learn to pay attention 
to such subtle cues you’re able 
to replicate uncanny CMR type 
stunt accuracy without relying 
on a single bit of direct contact 

or people even knowing that you 
are relying on several different send-
ers at once.  Then again, I’ve always 
cheated in that way; using more than 
a single transmitter at each stage of 
the game.  I like to have fail-safes in 
place and so my having two gents 
helping to hold me up by support-
ing me via elbows and shoulders and 
then having my chosen transmitter 
grasping the wrist or even standing 
behind me with her hand on the back 
of my hrad . . . well, you get the point; I 
have three transmitters working with 
me and I need but exploit the two 
strongest signals.

Why would you want to do this? You 
ask.

I was doing my Murder Mystery show 
some years ago in Springfield, Ohio 
for a group of doctors, the climax 
to which is my locating the hidden 
murder weapon.  I had one guy that 
was a dye in the wool cynic on the 3 
person committee working with me 
as well as two nurses that were up 
to no good.  The mutual idea was to 
screw with the psychic.  After all, they 
were all “scientists” and they had no 
respect for such souls, right?

As I was moving through the area 
where the three of them were send-
ing me I noticed that the gentleman’s 
signal stopped at one spot but not 
that of the nurses.  I separated the 
group and concluded that the killer 
in the show scenario, had originally 
hidden the weapon at one location 
but went back to move it to a safer 
location in the Butler’s pantry.  Not 
only did this blow minds, it gave me 
three converts on the spot; cynics 
that suddenly started putting some 
stock into my work and respecting 
me and what I did because “there 
was no logical way I could have done 



what I did” . . . their words, not 
mine.

The company I was doing the 
show for was Ely Lilly’s parent 
group out of Japan, a room filled 
with doctors, chemists, and re-
search scientists. 

By having multiple hands-on I 
was able to clarify signals and find 
where mischief had been made 
by the two ladies.  Those that are 
fearful of CMR techniques may 
wish to try this method, I do it 
now days because of the asset 
itself; let me explain.

People see me in a wheelchair 
when I work and though I explain 
my limited ability to stand here 
and there, I do emphasize that 
it is best that I have a couple of 
hefty gents (when possible) to 
help keep me stable when I move 
about.  This is an awesome dodge 
that’s never been suspected 
to my knowledge.  Then again, 
my selection of these human 
crutches comes after we’ve done 
some of the preliminary testing 
and I know who will prove the 
better transmitters. 

By having them support me at 
the elbows and shoulders I am 
able to get a stronger signal in 
that two hands are in play and 
they are using the bone that runs 
from my elbow to the shoulder as 
a kind of pendulum they’re just 
not aware of the fact.  As far as 
they and the rest of the audience 
is concerned, I have someone 
else playing the transmitter. . . 
for reasons I cannot understand, 
this is accepted and I’m trusted . . . 
. . . I should have been a better 
used car salesman

Cultivation of memory – a mne-
monic and code system – was on 
the list of the old timer’s list of 
“musts” for every Mentalist.  I’m 
a bit jaded on that issue because 
I’ve never been able to make an 
associative memory system work 
as written, be it Roth or Loraine.  
My best results came by way of 
the Paul Hadley code system in 
which logic was employed i.e. 
all things first include; Monday, 
January, Spring, Adam, Eve, the 
letter A, the number One, etc. and 
follows suit with all things that 
are second, third, et al. It was this 
system that I over-laid the color & 
numerology concepts that made 
up my Easy Reading system (avail-
able through Lybrary.com and 
MEVPROSHOP.com).  My point is, 
I too have a system that allows me 
to pigeon hole events or situations 
and thus, remember things easier, 
better and with greater accuracy.  
When we do Psychometry type 
routines that involve CMR/NCMR 
we must be able to anchor items 
to each patron that’s participat-
ing, my simple system allows me 
to do this visually, kinetically (a 
touch sensitive cue on the paper/
envelope) and via other sensations 
that I deliberately create; the more 
of our 5 primary senses that we 
use the better and more accurate 
we become. 

Admittedly, I’m cramming a whole 
lot about CMR work and the other 
skills/tools Mentalists must lean 
on into a very limited amount of 
space . . . about 16 pages if we 
look at issue from issue and trust 
me when I tell you that we could 
multiply those details by 50 and 
still be barely touching the entire 
scope of Ideomotor skill so forgive 
me if I’m jumping about a bit too 
much, we have lots of territory to 



cover and I really don’t want to 
focus on one skill area a year.

To become effective at CMR/NCMR 
you MUST learn all you can on the 
subject and that includes using 
Pendulums, Dowsing Equipment, 
Mind-Body tactics that are similar 
to Hypnotism preliminary tests 
and of course a walk on the dark 
side when it comes to using Talk-
ing Boards such as the OUIJA, Pen-
cil Planchettes (automatic writing) 
and Table Tipping.  Even the old 
party gags of lifting a person with 
two fingers, the imaginary finger 
vice and isometric reactions fit into 
our training.  It’s unfortunately that 
the “best materials” on the market 
right now, don’t cover all these 
things; the Jerome Finley Course 
in CMR being the most complete 
that I’m aware of but it even falls 
an inch or two from the goal post.  
Not Jerome’s fault; either he was 
prepared to take his students 
down those side trips or he felt 
it best to keep certain aspects of 
CMR and more so NCMR reserved 
for the ardent pros and learned 
Masters. 

One of the stunts I used to do 
when I practiced CMR daily, was 
ask the sitter for a Reading to 
simply visualize a long lost friend 
or lover or even someone that 
had crossed over.  I wanted them 
to simply think of that person and 
their name and to see themselves 
writing a letter to that person, 
taking their time to place each 
letter quite deliberately onto the 
page as they imbued it with love, 
forgiveness and joy. . . sometimes 
I’d have them write that name one 
time for each thing; once for love, 
once for forgiveness and once 

for Joy, etc. All so I could feel the 
movement in their hands and 
slowly write out the unspoken, in-
tangible name they were merely 
visualizing. 

It was always a spooky moment 
when this happened and I learned 
the essence of the technique in 
the book “Contact Mind Reading” 
by William Shantz (Hades Publish-
ing) a book that gave me a great 
deal of foundation I should add, 
when it came to building a full 
evening Mentalism program.  I 
should add that this book is one 
of the oldest tomes I’ve found 
blatant encouragement of “psy-
chological” and “demographic 
commons” a.k.a. Psychological 
Forces.  I’m certain there are other 
sources we could cite but this is 
one of the more unique compila-
tions I’ve found such references 
in. The other thing I found here 
were magic tricks that one can 
use as a crutch until he/she learns 
to trust the Ideomotor reflex dur-
ing their shows.  It was a good 
thing but I fear that it becomes 
such an imbedded crutch that 
many a mage never graduates 
to the real work; magicians want 
sure fire results that stroke their 
egos, not something that might 
fail 5% of the time or more. This 
takes us back to the idea Jerome 
and I both have when it comes to 
learning CMR. . . Just Do It!

Catch you Next Issue



The Worker’s Dream
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perfect allignment needed for the OTL principle. Harry Robson is an expert on the Card to Wallet, and his 
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THE BENEFITS OF STAYING CALM IN THE FACE OF CHAOS

The Benefits of Staying 
Calm in the Face of 

Chaos

Jeff McBride’s
Magic & Mystery School

Tobias Beckwith
The following is a short essay from my new book: Be-
yond Deception, Vol. 2: From the Wizard’s Corner.  (http://
tinyurl.com/beyonddeception2). I’m delighted to tell 
you that you can get it now on Amazon, and sales are 
going well!  This chapter is from the section on “Gig-
ging,” gleaned from my experiences throughout the 
years working engagements with both Jeff McBride 
and Marco Tempest.  I hope you’ll find it useful.

From Beyond Deception, Vol. 2:

The more you work, the more things will go wrong. 
Over the years, I’ve collected a fair number of memora-
ble ‘war stories’ about just such occurrences.
For example, there was the night I went with Jeff to 
Thailand, where he was performing out doors in 100% 
humidity. The cards he was going to use for manipula-
tion at the end of his performance were soggy with 
dew by the time he got to them, just from being on 
stage with him for 20 minutes. Somehow he managed 
to power through his already difficult card manipula-
tion routine.
There have been many nights at major gigs—Inter-
national Arts Festivals, and even some casino gigs—
when the tech rehearsal we had scheduled (liberally, 
we thought) for 6 hours, was barely getting started by 
the time they were supposed to be over.  Equipment 
hadn’t been installed on time, or wasn’t available in 
that locale, or the local crew decided if they dragged 
their feet they could get themselves into an overtime 
situation and blame it on us. Whatever.  There have 
been times I’ve actually run Jeff’s lights as the light 

board operator, simply because the local guy supplying 
the equipment had more than he was really capable of 
handling just to get it up and operational, leaving no 
time to actually write cues and rehearse.
One of the skills I’ve developed that has served me best 
over the years is the ability to remain calm and deal 
with this kind of situation.  The longer you are in show 
business, the higher the likelihood you’ll have to deal 
with them, as well.  Even on the uppermost levels of 
our business, artists are faced with extremely challeng-
ing situations, on a more or less regular basis.  There’s a 
story about David Copperfield having his show props 
(all 9 truck loads) held up at gunpoint ‘for ransom’ in 
Russia.  Another about Siegfried and Roy being con-
fronted with seemingly insurmountable problems in 
connection with getting their animals – upon which 
their show depended – in and out of Japan.
So one of the more important skills you can develop as 
a professional is the ability to stay calm and persevere 
when you have to deal with these things.  You won’t 
always be successful, but you can be sure that, at some 
point, the ordeal will end. And more often than not, you 
will be successful, if you just take a few deep breaths 
and think clearly about the situation you find yourself 
in. Often, the solution is simply to let yourself think 
creatively. “Oh, my God, we’re never going to get all 
these cues into the light board in time!” can be resolved 
with, “OK, I know I can run this show with just 8 differ-
ent lighting “looks.”  If I can just get those programmed, 
and into sub-masters, then I can run the show myself, 
and it will still look reasonably good.”  Or:  “Well, I guess 
tonight we run the show with just one look, and fade 



lights went out, the retreat was to, 
“Wow, here’s a theater full of peo-
ple sitting in the dark, who came 
to be entertained—and I’m here to 
entertain them. What can I come up 
with?” led to a very special evening 
for all involved. I know I’m glad I was 
there to experience it!
So, when you find yourself stressing 
out because something you had 
expected at a gig hasn’t come out 
the way you expected, take a deep 
breath and relax.  Let go.  Retreat to 
the basics, and do your best with 
what is at hand.  You may surprise 
yourself at how much fun it can be 
to deal with those ‘difficult’ situa-
tions—and just how creative you 
can be under pressure.  Sometimes 
what you come up with on the spot 
will be so good, you’ll want to find a 
way to ‘keep it in’ for future shows!

That’s it! The articles for this book 
were drawn almost completely 
from our Monday Night Mystery 

it in and out as needed.”  Not your 
original intent, or what you would 
choose for the artistic integrity 
of the show you’ve brought with 
you – but there is always some way 
through. Often compromises like 
this will ‘save the show’ and make 
you a hero with those who have 
hired you.
I remember sitting in a show at 
Caesars one night when the Pen-
dragons were performing—and 
there was a blackout. Not just in the 
room, but all up and down the Las 
Vegas Strip. Casinos, always a bit 
strange, can be really weird with no 
electricity. We could have had major 
panic and a dangerous situation.  
Instead, we heard Jonathan Pen-
dragon, from the stage, say, “Wow...
that’s cool. Could someone find me 
a candle backstage?” A few minutes 
later, stagehands with flashlights 
did just that.  Jonathan set the can-
dle beside him onstage, did some 
“in the hands” magic and talked 
to the audience, telling stories by 
candlelight.  Everyone had a great 
time, and a very special story they 
could tell their friends afterwards. 
When the lights came back on and 
it was time to leave, I think every-
one wished it had gone on longer.  
Because Jonathan kept his cool and 
rolled with the situation, just assum-
ing it would all work out all right—it 
did!
In situations like those above, your 
expectations can be your enemy.  If 
you expect things to go in a certain 
way, you may be thrown for a loop 
when they go another.  A looser 
grip on those expectations—what 
the Buddhists call ‘non-attachment’ 
—can serve you admirably. An 
attitude of “Wow—this isn’t what I 
expected—but it’s cool.  What shall 
we all do now?” can go a long, long 
ways towards helping you cope.  In 
the case of my story about our tech 
support and lighting not going 
as expected, a retreat to, “There’s 
a great show about to take place. 
What can I do with the limited 
resources here to enhance it, and 
make it the best I can?” was what 
saved the day.  In the case of Jona-
than Pendragon on the night the 

School shows on McBridemagic.tv. 
You can still catch many of the past 
shows (all of them, I think, if you’re 
a “Member” at magicalwisdom.
com. My “Wizard’s Corner” segments 
make up only a small portion of the 
show. Jeff McBride hosts each week, 
with segments by myself, Larry Hass, 
George Parker, Eugene Burger, and 
many more. If you’ve enjoyed this 
article, you’re certain to enjoy that!

The cover of Tobias’ new book



DAVID BERGLAS Q&A

DAVID BERGLAS & DAVID BLAINE

The following questions were 
asked by members of FCM during 
an online interview with David. 
We would like to thank all those 
who took part and to the FCM  
team who are working with us at 
VANISH to release these interviews. 
This is PART TWO of the interview. 
Thank you to David Berglas for 
also correcting errors in the origi-
nal transcript.

PT: (Yes, that is the perfect answer, I 
think.) Here is another question from 
the group at large: “What inspirations 
do you bring from the outside world 
into your magical world, if that makes 
sense?”

DB: The very question answers 
what you are asking: The fact that 
you assume that 
outside sources that 
are not magic related, 
can influence you or assist you in 
your presentations is the answer. 
Whether it is music, a gadget, a 
memory or an experience you 
have had, or whatever. As a magi-
cian you should really be creating 
a memorable moment and a story 
around you, something make-be-
lieve. If you are a worldly person, 
with a wealth of experience and 
have met lots of different people 
in your travels, all of that will come 
together and you will become a 
better magician. So I think most 
good magicians have been influ-
enced by film stars, film scenarios 
or music scores.  They experienced 
something and that influences you 
when you are creating magic.  So 
the very fact that people are ask-
ing that question, “What outside 
influences do you bring?” All of 

it.  My entire life story is reflected in 
who I am on stage. 

PT: You are doing such a great job an-
swering the questions, some times more 
than one at a time, so I am just going 
to keep firing away: The next question 
is going back a little bit to Any Card At 
Any Number again.  What inspirations 
did you bring to creating that effect? 
Was it a specific question or did you 
just sit down one day and decide that, 
hey, it would be nice if we could find any 
random card at any random number?

DB: No, absolutely not! When I first 
started magic I was fascinated with 
cards, as most magicians are. I very, 
very seldom ever say to anyone, 
“Take a card”. Either I say, “Mention 
a card,” or “Think of a card”.  Most of 
my presentations are based on me 

saying, “Call out a card”. I started 
with that early in my career and 
have continued that way ever since. 
I had never thought of the term ‘Any 
Card At Any Number’ – that was 
created many years later. It was just 
that many of my routines made a 
thought-of card appear in an impos-
sible place; an impossible place is 
anywhere in the pack if you get 
them to mention a number! So that 
came about very naturally. 

Now I am going to show you some-
thing – not a trick – [David proceeds 
to show a deck of playing cards and 
fans them, with the backs to the 
camera, in a clean but unusual way]. 
I hope you can see this. Most people 
make the mistake of thinking that I 
am going to use a fan force of some 
sort – there is no fan force. The 

David Berglas Q&A II
with FULL CIRCLE MAGIC

Conducted by Peter Turner
Transcribed by Dr. Joaquín M. Ayala de Cédoz, Ph.D



reason I fan them this way is so that 
I can show the faces to you, then 
turn them around and look at them 
myself.  Then I can cut the cards to 
the card that you thought of. 
Obviously I am trying to demon-
strate this but so many magicians 
make the comment about the 
unusual fan, but the main reason 
is so that I can hold the faces up to 
you so you can see it, and then I can 
revolve my hand to look at the faces 
myself. In fact, all the magicians that 
are watching will try and fan their 
cards and they will find they cannot 
do that fan – when they try they will 
get a blank fan. Then they will find 
that they cannot twist their hand 
around like I did to show the cards. 
That is the main reason I do that. So 
my main handling for this is that I 
say, “Think of a card.” and then I put 
the deck down apparently without 
looking at it and cut to the card they 
want. Or I do my handling of ‘Any 
Card At Any Number’ – what they 
call ‘The Berglas Effect’. 

PT: Whilst we are on the subject of 
things being in an impossible location, 
this next question is asking not for the 
method but rather the story of the bank 
note that disappeared and re-appeared 
in another city. Can you relate that for 
us?

DB: Yes – I have just been presented 
with a certificate that someone sent 
me - a company similar to the Guin-
ness Book of World Records - for 
“The transposition or transporta-
tion of an object from one place to 
another in the fastest time”. 

This was on a television program in 
the 1950s where I had a large studio 
audience in London.  Standing next 
to me, to act as an expert witness, 
was a famous Scotland Yard detec-
tive known to everybody as Fabian.  
We had a link to Manchester, which 
is about 200 miles from London.  In 
the Manchester studio we had a 
television presenter, Peter West, also 
a celebrity who had been picked at 
the very last moment as he walked 

through the door of the BBC stu-
dios to be interviewed for another 
program.  The presenter asked him 
to take part in our show. When he 
came infront of the camera, I asked 
him to choose a treasury note from 
his wallet. In those days the most 
common notes in use were 10 Shil-
ling notes, One Pound notes and 
Five Pound notes.  He chose a 10 
Shilling note and the serial number 
was written onto a large board. I 
told the presenter to make a secret 
pin prick into the note, which would 
help identify it later. I asked him to 
take out his cigarette case, remove 
all the cigarettes from it, and place 
the folded 10 Shilling note into 
it.  The celebrity was asked to hold 
the case in full view in front of the 
camera.   For the first time in British 
television, we used a split screen 
where we could see Manchester and 
London at the same time. This was 
quite revolutionary at the time.   I 
mention it now because on Skype at 
this moment I have a large image of 
you [Peter Turner] and inset into it a 
smaller image of me.

In London, I had given the detective 
a little metal tube to examine and 
to put his initials on a small label, 
which was stuck onto the tube.  He 
made sure that it was empty and 
then held it between thumb and 
forefinger in front of him.

 So, watching the split screen, you 
saw a close up of the cigarette case 
in Manchester and the little tube 
in London. I counted to three and 
when they opened the cigarette 
case, the note had gone and in it’s 
place were the cigarettes.

 When Fabian looked into the tube, 
which had been in full view all the 
time, inside the tube was the note, 
which he removed. It was the same 
10 Shilling note! He checked the 
serial number that matched the one 
written on the board. We also asked 
two bank managers, one in London 
and one in Manchester to verify that 
it was a genuine note. I reminded 
them that the presenter had put a 
pinprick into the note in Manches-

ter and asked him where he had 
placed it. He said he put it through 
the center of the first digit of the 
serial number, which happened 
to be a nine. The bank manager in 
London looked at it and confirmed 
there was a pinprick in the center 
of the nine! That effect is described, 
in detail, in my book “The Mind and 
Magic of David Berglas” under the 
heading of  “The Ten Shilling Note 
Transposition”. 

PT: Certainly a very powerful effect or 
routine.

DB: Oh by the way, before we leave 
that, you probably know about EMC 
– the Essential Magic Convention – 
it is an internet convention where 
magicians could watch online, from 
all over the world. It ran for three 
years, 2010-2012, from Portugal and 
was organized by Luis de Matos, 
David Britland and Marco Tempest. 
They invited the worlds leading 
magicians including David Copper-
field, David Blaine, Derren Brown, 
Paul Daniels, Max Maven and I will 
not go through the whole list but 
they were all well-known magicians. 
There were thirty-three of us in the 
studios, with thousands watch-
ing on their computers. I was very 
privileged to be asked to introduce 
the first of that to series, and to my 
surprise, was invited to make the 
closing speech at the following two.  
In my presentation, I talked about 
‘The Ten Shilling Note Transposition’ 
in great detail. I explained exactly 
how I managed to get the 10 Shil-
ling note from one place to the 
other in a matter of seconds.

PT: See, this all comes back to what I 
said earlier about how, in the most im-
possible circumstances, you somehow 
manage to take control of them. I think 
it is quite known that Derren Brown 
respects you and your work a lot, and 
in fact he uses some of your material in 
his shows. The next question is whether 
you interact with Derren a lot and if so, 
what are your discussions like?

DB: Well Derren has done extremely 
well and he has used lots of my 

https://www.youtube.com/watch?v=XMZ94PS3QUw&feature=youtu.be


effects but in his own way – he adds to it and he puts 
his own personality into it, which is great! He has been 
kind enough to credit me in his programs. My opinion 
is, once you have published a book, like ‘The Mind and 
Magic of David Berglas’, and I have put my routines and 
secrets in print, then they are out there for anyone to 
use. If I did not want you to use it or to know the secret, 
I would not have put it in a book! To illustrate how it 
should be done, David Blaine came to me when I was 
in New York, and he attended a special lunch that was 
given in my honour, to ask for permission to put one 
of my routines into his show.  I was amused and said, 
“David, it is in the book. You do not need to ask my per-
mission”! He said, “Well I prefer to do it this way.” I liked 
that very much – the respect that some magicians have 
for the others – when they ask to use something that is 
already published. Not many magicians do that. 

Derren Brown has used various routines of mine in most 
of his stage shows. When he tours around the country 
they film at least one of the shows for television.  I was 
pleased to see that he gave me a screen credit on each 
one.  

One example is my Newspaper Prediction where a 
bunch of different newspapers are handed out to the 
audience for a free choice of paper, page and even the 
side of the page. They are then asked to tear it until they 
have a number of small pieces, select one, and choose 
either side of that piece.  Finally they read out a few 
words of their own choice.   I now remind them of the 
extremely fair selection at each step. I then dramatically 

show that I had predicted those very same words. Now 
that should be the end of the routine but as you have 
said, I add things to it. After I have gotten the applause 
for having predicted the words, I say to the audience: 
“As you know, I don’t claim any psychic or paranormal 
powers, therefore there must be a logical way how I 
manage to predict those words.  So if you have any 
ideas how I managed to achieve that, let’s discuss it 
now.” The audience often come out with amusing solu-
tions, such as saying that I was related to the lady who 
read out the words! Or, that all the newspapers had the 
same words printed on every page! (as I always leave 
the papers in full view to be looked at after the show, 
this crazy idea is soon dispelled).  Finally someone may 
suggest that I actually switched the last piece magically.  
I then jokingly say, “Yes, that sounds like a good idea I 
may try that sometime – but there is one big problem.  
If I had switched the paper, those words would not 
come from (say page 23) of that newspaper (call out 
the name and the date of the chosen paper) – would 
they?”  The audience thinks about it for a moment and 
has to agree.  I then prove, by showing a duplicate of 
the chosen paper, that the words were actually printed 
on the chosen page of the chosen newspaper.  This, of 
course, convinces the audience that no magical trickery 
had been involved!! 

Derren Brown uses this routine, exactly as described, 
but what is most important he injects his own strong 
personality into it.

PT:  You also inspired the ending of the Enigma show.



DB: Well yes, but Derren’s show ‘Enigma’, is 
actually based on my ‘ESPacology’ routine.

If you are interested, what I do claim in my 
shows is that I use only natural abilities, devel-
oped to a high degree: A good knowledge of 
psychology, acute observation, being able to 
read people and a highly developed memory. 

PT: This next question is more one from me, re-
ally, and it is whether you ever met or knew Chan 
Canasta and if so, what are your opinions of him?

DB: I assume that most people will know the 
name Chan Canasta.  He was originally from 
Poland, then lived in Israel and came to Eng-
land where he made a name for himself as a 
‘psychological magician’. He was superb at 
what he did and his two main routines were 
book tests and card effects. Magicians have 
always been very impressed with his psycho-
logical forces and influencing people to take 
the right card, on a psychological rather than 
a manipulative basis. When he first came to 
this country he and I were rivals because I was 
on television a lot at the time. There was one 
particular story in 1953 during the coronation 
of our Queen.  The television cameras were 
focussed on Buckingham Palace, where they 
were waiting for her to appear. It so hap-
pened that Chan was a guest on a television 
program that night and just when it came 
to the climax of his routine, the cameras cut 
away at that very moment to show the Queen 
coming out onto the balcony. Believe it or 
not, he was convinced that I had arranged 
that, which of course is nonsense. There was a 
sort of professional competativeness be-
tween us because we presented similar mate-
rial. Later in life he and I became good friends.

Unfortunately his was quite a sad story be-
cause he was a heavy gambler and lost most 
of his money. He found that he had a talent 
for sketching so he made a living selling some 
of his paintings. I was in touch with him right 
up until he died.  There is a book about Chan, 
written by David Britland (who incidentally 
also wrote my book) titled “Chan Canasta: A 
Remarkable Man” and I can confirm that he 
really was.

Chan had a longstanding friendship with the 
well-known American card magician, Cy End-
field. He had moved to England and became 
famous for producing the film Zulu (1964).   In 
those days it was quite a regular ocurrance for 



professional magicians to get together socially.  These 
meetings over the years included both Chan and Cy, 
plus names like Robert Harbin, Al Koran, Billy McComb, 
Terry Seabrooke, Alan Shaxon, Ken Brooke, Fred Kaps, 
Channing Pollock, Alex Elmsley, Harry Mitchell (Devano) 
Alan Alan, Maurice Fogel, and even Tommy Cooper.

PT: This is amazing for everyone to just be able to sit and talk 
to you about all of the masters over the years, however briefly, 
because it is a wealth of knowledge that you are sharing and 
it is just something we could not get any other way. 

This leads me to another question because we are talking 
about how things can seem like one thing on the outside 
but that are something completely different on the inside. I 
am not sure how, but however you answer this question is 
completely your perogative, but there is this rumor about 
the book ‘Thirteen Steps’ by Corinda and though there are 
several different rumors about this book, this particular 
rumor says two things: There are Thirteen Steps that were 
each contributed by a different author and the other part is 
that you [David Berglas] were behind the entire idea, that you 
wrote the majority of it. If you can talk about that it would 
be great to hear.

DB: Okay, I am going to answer that as straight as I can 
because there are certain parts of the episodes that I 
will not and cannot talk about. The ‘Thirteen Steps to 
Mentalism’ – you did not give it its full title – was written 
by Tony Corinda, and I am saying this now so you can 
record it for history. It is known as ‘Corinda’s Thirteen 
Steps to Mentalism’. I never wrote one word of it, but, I 
have to tell you how this rumor came about. I was giv-
ing a lecture to magicians in Chicago and I mentioned 
my connections with Corinda, which were very, very 
strong.  A lot of ideas in the book originated through 
our discussions.  Corinda had actually been working for 
me for a long time.  I was performing on many televi-
sion and radio shows and using Corinda as a ‘sounding 
board’ and prop maker.  We would create many original 
and unusual effects.  In the section on publicity stunts 
(Step 12), Corinda says that he would come up with a 
stunt and I would look at it like a child’s toy, throw it out 
and say, “It is not big enough”. He called me a “stunt eat-
er”, meaning that when we talked about some publicity 
stunt nothing was too big for me.  I was also appearing 
on numerous European television shows and as I said, 
Corinda was working for me. Some of the things that 
we created together went into the book.   About six or 
seven years ago in a Genii magazine feature issue about 
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me, I made it very clear that I did 
not write any part of the ‘Thirteen 
Steps’. Some of my material was 
included with my permission and 
some without.  That, I think, is 
where the controversy originated. 
I will tell you how the ‘Thirteen 
Steps’ came about: Originally he 
wrote a small booklet (8 x 5 inches) 
on Swami Gimmicks and similar 
items. I have an affinity for the 
number ‘13’ (I named my show in 
Holland “Opus 13”). At that time it 
was not called ‘Thirteen Steps’, it 
was simply called ‘Step One’ and 
then he wrote another one on 
Pencil Reading and so on.  Each 
sold for ten shillings (50 Pence 
today), and that was quite a lot of 
money for a small booklet in those 
days.  Then he wrote the third ‘Step’ 
and asked me whether I thought 
we had enough material to write 
half a dozen of these booklets.  I 
said, “You know, I could write thirty 
or forty because there is so much 
material”. Somehow we talked 
about the number thirteen but it 
seemed totally out of reach for him 
at the time to write that many. Well 
eventually, he did and as I said, 
a lot of my material appeared in 
those booklets. About a year later, 
he told me that he had decided to 
have them bound into one volume 
and that he will call it the ‘13 Steps’ 
to Mentalism’. I said, “That is a won-
derful idea for a hardbound book! 
How much do you want to sell 
them for”? He multiplied 13 by ten 
shillings which came to six pounds 
and ten shillings – an outrageously 
high figure for a book in those days 
because most magic books would 
sell for twenty or thirty shillings at 
the most.  He was talking about 
six times that amount, I was really 
sceptical, but, I was wrong and he 
was right and the book did sell at 
that price. I have a couple of the 
original versions here with a black 
cover and it was exactly all of the 
little booklets bound into one 
volume. He did not even change 
the artwork on it. After they had 
saturated the market - and it had 
sold quite well at its high price – all 
the dealers and all the magic shops 

were full of the ‘Thirteen Steps’. 
They were piled high and were 
hard to sell. They kept reducing 
the price of it just to sell them off. 
Magicians did not realize what an 
incredible value they had in their 
hands until many years later when 
eventually they sold out complete-
ly. Then the Supreme Magic Com-
pany reprinted them and they sold 
to a new generation of magicians 
at a more realistic price.  That was 
when it was dubbed “The Bible 
of Mentalism”. I think it was John 
Carney, the well-known magician, 
who said on one of the forums, “If 
the “13 Steps” are the Tools –  “The 
Mind & Magic of David Berglas” is 
the Manual!”  

At that time he had no idea that I 
had any connection with the ‘13 
Steps’. I thought it was a rather 
clever and perceptive way of as-
sociating the two books. 

PT: Yeah, between those two books I 
think you have created an absolute 
legacy, which I think is just unbeliev-
able! Earlier we had discussed your 
work on radio and television and of 
course the lots of films you worked 
on, and another question just popped 

up about your work on the Bond films, I 
know you have worked on several Bond 
films…

DB: Yes I worked on five Bond films. 
The first one was a spoof called 
‘Casino Royale’ – not the one that was 
made recently – this one was made 
in 1967. That was when James Bond 
was played by a variety of actors 
including Peter Sellers, David Niven 
and Woody Allen. The villain was 
played by Orson Welles – that was 
when I first met him, and we became 
good friends. I was booked for a pe-
riod of three weeks but it turned into 
an incredible ten months and it com-
pletely changed my life. I had sud-
denly found the film industry and it 
was the most fascinating eye-opener 
for me. I literally fell in love with the 
idea of film making. Since then I have 
worked on a number of films. I have 
had varied screen credits as Magical 
Advisor, Technical Advisor and Gam-
bling Advisor.  I have also created 
ideas for scripts, coached a number 
of film stars and have been a hand 
double for manipulation scenes. I 
worked on the film ‘Octopussy’ – 
another Bond film which took many 
months to film and a number of my 
ideas are incorporated in the script, 
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which I am very proud of. I also worked on a film called 
“Willow” set in the fifteenth century or so, which starred 
Warwick Davis. He was only seventeen at the time and 
played a magician, I created all the magic for that film.

PT: The apple turning into a dove in that one was incredible! 

DB: Ah, good memories. Yes, there was a lot of unusual 
magic in it, but I also created a lot of special effects, 
which were not actually magic.

For instance, in ‘Octopussy’ the opening scene involves 
James Bond being driven in a sports car by a beauti-
ful girl and there is a whole army chasing after them. 
He suddenly climbs out of the car and into a horsebox, 
which is being towed by the car. You can see the rear of 
the horse which suddenly lifts up and you realise that 
part of the horse is mechanical. A small aeroplane, with 
its wings folded, slides out on a ramp. The wings open 
and Bond flies off into the sky, followed by the many 
planes that have been chasing him.  He flies through 
an aeroplane hangar on an airbase, just as the hangar 
doors are closing. He has to turn the plane sideways to 
fly through a narrow gap and out the other side.  One of 
the other planes attempts to follow him but it explodes 
inside the hangar. That is just the opening of the film 
before the titles! The part that I played, well not played 
but the idea that I came up with, was the mechanical 
horse. Originally there was no horsebox in the script, 
and it was added through my idea. I contributed various 
other ideas. For instance, there was also a scene with 
a fake crocodile in the river. Inside the crocodile was a 
control panel, which Bond was working. I came up with 
many other ideas that had no connection with magic. I 
have numerous anecdotes about these films but that is 
for another time.

PT: Well we are just about ready to wrap up and I think the 
best way to round this all up is to ask you if you can tell us 
a story. Do you have any particularly great stories that you 
would like to share? It could be absolutely anything you 
want, because I honestly think all of the stories you tell are 
just fantastic and so much fun to listen to!

DB: Well can you point me in a general direction as to 
what you would like to hear?

PT: Sure, sure. Bob Cassidy told me once, about the time he 
was at a convention and the entire room of people had all 
agreed to be part of a set-up to fool him somehow. Even 
though he was lecturing, the whole room had kept it secret 
and he did not find out until a long, long time after. 

DB: Yes I can relate to that. I told you about the Essential 
Magic Conference and, at the last one – no, sorry it was 
the second one – they had invited the famous magician 
from Taiwan, Lu Chen. Lu Chen is an incredible young 
magician who has a very successful show in Asia. In 

fact, for special occasions like New Year’s Eve and other 
television shows like that, he has one billion viewers. 
That is just unimaginable and it is broadcast through-
out Asia. So, he has become very famous and he cannot 
go anywhere without being recognized.  Imagine, one 
billion viewers! On his hundreds of television shows he 
has performed my Berglas Effect twice.  The first time 
I did not know, until somebody told me to watch it on 
YouTube.  He was speaking Chinese, and there are also 
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(foerign character) subtitles at the bottom of the screen. 
Suddenly I see my name appear in English and I heard 
him say, “………David Berglas”! I could not understand 
what he was saying but I realised he was performing 
the Berglas Effect. Knowledgeable magicians will under-
stand what I am saying now.  The cards were dealt, face 
down and you did not see the faces of the cards. Sure 
enough, the chosen card appeared at the chosen num-
ber but because they were dealt face down I was not 
very impressed, although I loved his presentation. Well, 
about a year later the same thing happened, and by the 
way, he told the same story as before – I hate to even 
say this about myself – but he said, “…There is a legend-
ary magician called David Berglas and he does a secret 
trick that nobody knows and nobody can work out.  It 
is called the Berglas Effect and tonight, I am going to 
attempt to recreate it”. This time they actually counted 
the cards face up and it was very impressive.  It took me 
a while to figure out how he had achieved that, as it was 
a completely different method to mine. 

Later he was invited to attend the Essential Magic Con-
ference in Portugal, where once again he performed the 
effect. He said, “I am now going to show you the Berglas 
Effect, and I am honoured to do this in front of Mr Ber-
glas himself. ”, and then he did it in front of all these top 
magicians in the room. The other thirty-one magicians 
were totally baffled by it!  Later, the story went around 
that they were all in on it except for me, just in order to 
fool me! I can tell you now publically, unlike Bob Cas-
sidy, I was not being set-up, the other magicians had 
no idea how it was done but they were certainly not 
asked to cooperate. Actually, I personally was not fooled 
because Lu Chen and I had talked about it the night 
before. I had given him a little idea for the presentation, 
which he used in the routine. So he genuinely per-
formed it. 

In the coach, driving back from the studios, late at night 
after the show, I had the opportunity to chat with Lu 
Chen. I gave him another idea for the effect that I had 
recently shown at The Magic Circle in London, a similar 
idea to the Berglas Effect, but with numbers. He liked 
it very much and said he would like to use in a future 
show. I asked him not to use it until he was thoroughly 
familiar with it and I’m sure he will perform it soon.

Talking about Lu Chen: Each year, for the last seven 
years, at the annual International Magic Convention 
in London, I have been presenting ‘The International 
Magic Award’ sponsored by the Foundation for Pro-
moting the Art of Magic. We have a small committee 
who decide who the award goes to, and last year it was 
awarded to Lu Chen. 

The first one ever went to the MacMillan family, who 
have organized the convention for over 40 years.  Then 
subsequently it was awarded to Uri Geller, David Cop-

perfield, Juan Tamariz, Derren Brown and Jeff McBride. 
So Lu Chen was in good company.

Peter, I assume that was all right to tell you instead of an 
anecdote. 

PT: Yeah that was a fantastic story and it is an incredible way 
to wrap up the interview with David. I would just like to say 
thank you to you, David, for spending your time and for being 
so gracious in giving your time, your wisdom, your insights 
and your stories. I think that anyone who does not know who 
David is should know, trust me! Just to get this amount of 
time with David and sit in his company is mind-blowing and 
it has been one of the greatest experiences for me. I am sure 
many others watching or reading this will agree! 

DB: Well briefly, please allow me to finish up by saying 
that I consider it a great honour that a younger genera-
tion of magicians want to dig up an old crony like me 
and bring me to this group. I feel very privileged as this 
group is aligned with something that is deep in my 
heart - Promoting the Art of Magic. 

It should be something meaningful and I hope that 
magicians of today will take their magic a lot more 
seriously by looking at the history and the people that 
came before them. I am totally against exposure on 
YouTube just because you can. Magic has become what 
it is through the keeping of secrets, which is a very im-
portant part, and should be respected.

I would like thank you and everyone else who has 
watched for allowing me to come out of my shell just 
this once and answer a few questions! 

PT: Thank you very much David and we hope to see you 
very soon!

DB: Thank you and all the best to everyone! Good night!



RED HOT ACTS

I am very excited to be starting a new feature here 
in Vanish Magazine that will be exploring magi-
cians who are making a particularly notable success 

in the entertainment world. I will be trying to get 
a glimpse of what it is that is contributing to their 
ongoing development and fueling their accomplish-
ments. As a tribute to my new home state of Texas, I 
am going to kick the series off by looking at two per-
formers who have carved out very unique careers for 
themselves and truly deserve to be described as ‘Red 
Hot Acts.’

Ray Anderson and David Magee have both achieved 
something that not every act gets to do, they have 
each found venues that allow them to display their 
strengths and talents in the optimum manner. There 
is no point in becoming the very best that you can be 
if no one gets to see you when you have achieved it. 
Both of these performers have been instrumental in 
creating showcases that allow them to make a great 
living and be seen to the very best advantage by the 
public.

Ray Anderson has spent the last 20 plus years as the 
featured entertainer in the wonderful ‘Esther’s Follies’ 
on 6th Street in the heart of Austin. He has created a 
fascinating blend of magical styles that range from 
manipulation to illusion and comedy magic and has 
polished them into a near perfect sheen. Not a move-
ment, look or word is wasted in Ray’s act and every-
thing is geared perfectly to the unique performance 
area that the Esther’s showroom offers.

While Anderson’s mammoth residency in the ‘Esther’s’ 
showroom may have begun as a casual drop by per-
formance, there is nothing casual about the way Ray 
has developed his skills and fine tuned them to the 

Ray Anderson and The Claw



“Jonny Thompson 
is functioning as 
David’s magical 
advisor and has been 
highly instrumental 
in shaping the final 
project ...”

location. The ‘Esther’s Follies’ revue plays five times a week to consistently sold out audiences. It has become a 
genuine Texas institution. In addition to continually updating his individual segments, Ray is now directing and 
staging the full revue. Each week the cast gathers for rehearsals prior to their Thursday through Saturday night 
performances and in addition there are full-scale rehearsals in the earlier part of the week. This is the kind of 
attention to detail that creates the polish and perfection that marks this show as something really special.

I have written about Ray Anderson before in Vanish Magazine and will not repeat too much of my previous 
words, instead I suggest you check out our back issues if you want additional details about Ray. Sufficient to say, 
in my opinion Anderson could well be the funniest entertainer in magic. He gets more laughs than any magical 
performer I have ever seen. What I want to do here is to point out the strategies that have resulted in his becom-
ing such a successful performer in this enduring show.

Ray found a perfect venue by adapting to the specific and rather quirky attributes that it presents to a variety 
performer. It is often tempting to put the horse before the cart and develop your show obsessively in isolation 
and then look for the perfect place to present it. However, the real road to lasting success is very often paved by 
the ability to adapt and develop your show by the way things are---rather than the way you would like them to 
be. I remember seeing Penn & Teller present their show in many tiny and far from optimal locations before they 
arrived in their current ideal location at the Rio Hotel in Las Vegas.

Having created an act that not only embraced the show and showroom that houses it, Ray has continually pol-
ished it until it has achieved a gem like quality. His attention to detail is exemplary and an inspiration to every 
magician who witnesses his performance. It is one thing to be a red-hot act that burns up in a flash of flames, 
it is quite another to keep that heat going and fan the flames for several decades. If you truly love great magic 
then you should hop on a plane and spend an evening at ‘Esther’s,’ because this show won’t be arriving in your 
neighborhood any day soon. Rarely have I seen content and environment more synergistically bundled into one 
inseparable package.

Left: David Magee. Above: David and Leroy



Ray Anderson and the equally remarkable ‘Esther’s 
Follies’ have achieved something remarkable and the 
hard work that makes their performance look so effort-
less is a huge inspiration to lovers of the performing 
arts. My take away lesson to young performers is too 
look for something unique, find a way to make yourself 
part of it and then use hard work to keep on evolving. 
Ray is one of the greatest ‘hidden gems’ in magic and 
will repay enormous amounts of study by fellow magi-
cians. I use the term ‘hidden gems’ with a certain irony 
as his 22 year engagement at ‘Esther’s’ must surely rate 
as one of the most successful runs in magic.

My second Texan that fits the ‘Red Hot Act’ definition is 
David Magee. You may not be quite sure who David is 
if you just follow the magic magazines. However there 
are plenty of people nowadays who are very aware 
of him due to his successful new show at the ‘WinStar 
World Casino & Resort’ in Oklahoma. Magee found a 
location and tailored a show for it that has become one 
of the most commercially viable ‘magic’ shows in the 
country. The name of the show is ‘The World’s Game 
Show’ and in two years it has become the owner of 
eight out of ten of the most profitable nights in the 
history of the casino. No mean feat in a casino where 
that same 3,000-seat showroom regularly hosts shows 
by stars such as Rascal Flatts, Reba McEntire and Terry 
Fator.

David Magee was a top-level corporate magician and 
comedy mentalist when a huge opportunity knocked 
on his door. Along with his partner Michelle Colbert, 
Magee was commissioned to create a customized show 
to spearhead the mega-casino’s VIP events. Now three 
years later their game show format has expanded to 
include magic and illusion in addition to the original 
concept. Four times a year Magee hosts a two day 
event that gives away half a million dollars during the 
course of both shows. How is that for big time!

In July of this year ‘The World’s Game Show’ will be one 
of the favorites to win the prestigious ‘Renaldo Award’ 
in Las Vegas for the production show that achieves the 
highest return for investment by a casino. The show 
hosted by Magee and his pint-sized sidekick Leroy 
(Matt Tumlin) features a high-energy give away pro-
gram designed to emulate various TV game show for-
mats. David has recently incorporated not only his own 
brand of magic into the event but is beginning to add 
magical guest such as Johnny Thompson, Chris Hart 
and Fielding West into the entertainment mix. Down 
the line Magee is planning to expand his activities and 
produce a series of magic and variety shows for the 
casino’s regular entertainment schedule.

I asked Magee how he had managed to make his tran-
sition from corporate entertainer to main room attrac-

tion so smoothly. “Well, if you had asked me a while 
back if I would be doing illusions in the foreseeable 
future I would have said NO!” He chuckles. “However, 
when a layperson comes to you and tells you they want 
to feature your performance in front of 3,000 people on 
a regular basis then you have to really think about it. 
I thought about it and then decided to learn to adapt 
my skills to fully achieve the vision that I had in my 
mind.”

The great Johnny Thompson is functioning as David’s 
magical advisor and has been highly instrumental 
in shaping the final project into the success it has 
become. I really can’t think of a finer magical mind to 
have in your corner and commend Magee in his choice 
of professional mentors. If there is anyone with a great-
er knowledge of every aspect of the magical arts than 
Thompson I have yet to meet them.

One thing that has been integral to Magee’s success 
is taking the lessons he learned from his promotional 
corporate work and applying them to a bigger situa-
tion. He never misses an opportunity to promote the 
WinStar World Casino brand during his events and his 
client love it. I asked David to what he attributes his 
current success? “I have learned to listen to people,” 
he says. “My biggest learning curve was learning to 
listen to lay people, because they really know what 
they want; and then I listened to Johnny who set about 
delivering what it was they asked for. “ Magee adds, 
“One important element for me was realizing that this 
project really wasn’t about me---it was all about the 
client. My job was to sweat the details and make sure 
everything works together to achieve the client’s goals 
for the long haul.” 

Ray Anderson and David Magee are two wildly different 
performers who both took their skills and are making 
them into artistic and commercial successes by deliver-
ing the right show for the right location. My wish is for 
every magician to have the opportunity to do likewise 
and I hope that this article gives some insight into what 
has made both these gentlemen into such in demand 
entertainers.
 



http://youtu.be/cdkja8I-qWg


DEVELOPING AN ILLUSION:  
PROTOTYPE TO PERFORMANCE

There is a wonderful quote by 
Teller that compares creating a 
new magic routine to writing a 
song and then having to invent 
the piano to be able to play.   
Here’s the quote:  

“To compose a new tune in magic, 
you don’t just write the notes, you 
build the piano.”
-Teller

If you’ve ever completed the jour-
ney of creating a new routine from 
the ground up, you have certainly 
experienced this firsthand.

Not all of us can come up with a 
completely original effect based 
on something never done before 

because, most likely, our methods, 
plots, or effects are derivative of 
something introduced previously 
in the history of magic.

Creating a brand new illusion or 
even trying to update or evolve 
a classic effect can sometimes 
feel like you are re-inventing the 
wheel.  Even making changes in 
the presentation or design of the 
props can make the whole experi-
ence a bit overwhelming.

Illusionists have the added chal-
lenge of having to combine nu-
merous theatrical elements to 
achieve the desired result for 
the stage.  Some of the many 
elements that must be worked 

To compose a new 
tune in magic, you 
don’t just write the 
notes, you build 
the piano.”
-Teller



out are music, prop design, staging, 
timing, choreography, costuming, 
lighting, packing, comedy lines or 
gags and possibly more.

Seeing a new illusion performed in a 
show or on TV with all the bells and 
whistles working makes it easy to 
imagine how it would look if you were 
in the starring role.  Now, imagine the 
process of getting that illusion to the 
stage for the first time.

I once saw a sloppily built prop in 
a corner of a well-known illusion 
builder’s shop.  I figured out it was 
for the most famous illusionist of our 
time.  I later realized this was just a 
prototype of the concept, since this 
builder had a reputation for beauti-
ful looking finished work.  It was 
built from cheap 2x4’s and painted 
with spray paint to get the idea of 
how it would look and operate. This 
full-sized model could be trimmed, 
sanded, repainted, and chopped to 
achieve the optimum effect. Once all 
the modifications were made, the fi-
nal version could be constructed and 
welded in expensive metals.

I’m going to share my own experi-
ence with the process of developing a 
work-in-progress based on a classic il-
lusion and how it evolved from ideas, 
to sketches, to models, to prototype, 
to performance, to re-building, and 
beyond. 

One of my favorite magic illusions 
has always been the Asrah levitation 
by Servais Le Roy.  It is a wonderful 
combination of many magic effects 
and is very strong magically.  First 
is the levitation of a person, then a 
vanishing of that person in mid-air, 
and sometimes a re-appearance in 
the audience.   Levitation, vanish, and 
transposition in one illusion.

I wanted to add this to my show for 
a long time and thus made a bid on 
Magic Auction for a Chalet Asrah table 
that was very reasonably priced.  I lost 
the bidding war to a good friend, Greg 
Gleason, who promptly was able to 
put it into his own show.

This loss was an opportunity to re-
think what I wanted to do with the 
illusion.  I decided to step outside 
the comfort zone of using an existing 
prop and try going my own direction 
to see if I could bring something new 
to the table (pun intended).  An ambi-
tious and expensive undertaking that 
would end up costing 6 times the cost 
of the auctioned prop.

I approached the project from three 
directions:  magical, artistic, and 
theatrical.  Each was an important 
portion of the final product.

In my daily life, I find myself taking 
pictures of displays and cool furniture 
design all the time.  I even a have a 
framed poster of chairs from the Vitra 

Design Museum I bought during 
a Society of American Magicians 
convention in Boston many years 
ago.  That poster has the uncanny 
ability to inspire a new idea each 
time I look at it.

From looking at a few cool table 
designs in my picture collection, 
I came up with the bases as sym-
bolic islands and how each of us 
is on an island of our own until 
we come together with another, 
uniting our islands.  This formed 
the concept of why the bases 
existed on stage and why they 
would be brought together.  Later, 
the islands idea was scrapped to 
become clouds of white fur that 
were like soft pillows for her to rest 
on.  (see photos below)

I also wanted to add some visual 
elements to enhance the magic 
and allow the illusion to play big-
ger on the stage.  Aside from the 
three table/bases, I would have 3 
rugs on the stage floor that would 
magically roll up on their own and 
leave the stage as the girl floated 
up into the air.

My aspirations didn’t stop there.  I 
wanted to have bases that alone 
could not conceal a person.  And, 
I wanted a form that was not just 
a lying flat figure, but a reclining 
woman on her side that even 
moved just before the vanish in 

Inspiration from tables



mid-air.

I made some sketches of the idea, some cardboard 
cutouts, and a working mini model of the form.  Then, I 
brought them along with me to a meeting with Tim Cloth-
ier, who was beginning his Illusion Projects business and 
was going to build this new illusion for me.

We decided to begin with a 3D model to see what the 
final product might look like and from there, all the pieces 
would be scaled to how they’d look in real life. 

Next, Tim made a very rough wood version of the conceal-
ment to see just how little space we could get away with.  
With my wife inside, we measured, cut, and shaved down 
as much as possible.

Once details were worked out and measurements taken 
for the table bases, we moved on to the form design.  This 
was to be a challenge in shape and rigging since there 
was going to be some movement that had to look natural.

We covered my wife with a cloth and drew the desired 
shape and then worked out the movement that was 
simplest and most effective visually. 

Once built, we looked at what we had so far and made 
more changes before continuing with color, legs, casters, 
and fabric.

Wife covered with a cloth 

3-D model design

Rough wood version of the concealment

Building the illusion



With a completed prop to work with, we started testing 
the loading, unloading, rigging, and other elements in the 
studio.  From there a few problems were worked out and 
it needed a stage to really see what needed to be done.

A couple days working on the stage with a chance to see 
from the audience perspective brought a lot of things to 
light.  This is a great time to have a layman’s point of view 
as well as some experienced magicians’ observations.  We 
discovered a lot of issues that needed to be fixed before 
it was ready for an audience.  And, all this happened 
long before the music, choreography and costume were 
completed.

Some of the issues discovered during our stage time: 

The bases were far too tall and the legs needed to be 
lowered.  One felt as high as a blackjack table and with 
the fur on top could have passed for one.

It was too heavy overall and could be made lighter with 
different materials.

The rigging was far too complicated and involved way too 
much marionette-like manipulation to get it to work.  We 
opted for a much simpler, smoother method in the end.  
Tommy Wonder once said you have to test all the many 
complicated and crazy methods to finally get to the sim-
plest and most practical.  That is exactly what happened.

Aesthetically, the legs did nothing special for the prop and 
I did not like seeing the casters so visibly.  I remembered 
an idea I had to use arms as legs on a sword basket sketch 
made in college.  Another picture from the display vault 
and we had a new set of legs (or arms) that was far more 

interesting.  The casters could then be hidden inside and 
make them less obvious. (see photo above)

The self-rolling fake fur rugs were out of sightlines for most 
of the audience since they were on the floor and we cut 
them from the final version since they took a lot of space 
and added very little.

The fake fur was also later changed to actual feathers, 
which gave the soft billowing cloud effect I wanted all 
along.

While watching the floating and vanish, I came up with 
another subtlety that worked well with the cloud concept.  
I added some falling mylar confetti that looked like rain 
coming from a floating cloud (the floating covered girl).  
It fell as she vanished taking the audience eyes with it.

After some rebuilding and refinishing, we added the 
choreography & music, new costumes, video wall back-
grounds, and lighting.  Now, it’s ready for us to perform it 
for a real audience and begin listening to their response.  
An audience response is the best way to learn what can 
be improved or changed.  A video of those performances 
allows you to watch over and over again to make little 
enhancements to the routine.

A few clips of the finished Cloud Levitation illusion can be 
seen as part of a highlights reel here:

https://www.youtube.com/watch?v=c0hyGhXa45w

This illusion build taught me the most about how prepa-
ration and prototyping can save a lot of time and money 
when putting together a new magic routine.  

Inspiration for the legs came from another photo of a display The final legs of the base



First, be as detailed as possible with your idea and have 
drawings, sketches, and models to help you communicate 
your ideas clearly to whoever builds your prop.   

Second, be open to inspiration from many sources in your 
life beyond magic:  books, films, design, art, nature, his-
tory, etc.  Build mock-ups to test ideas before proceeding 
to the expensive final build.  

Third, try it on a stage in a rough version to see if all works 
as you envisioned and get observations from laymen and 
magicians.  Then, make the changes and get it in front of 
a real audience as much as possible.  

Listen to your audiences and their responses and watch 
videos of your performances to continue refining what 
you have built so far.

Finally, keep growing with your illusions.  There is always 
room to improve and progress further in our endless 
pursuit for perfection.

In the end, you can ask yourself as I did, “Was my personal 
vision for this classic illusion worth all the extra time, effort, 
and substantial expense?”
Yes!

Charles Bach
www.charlesbach.com
charlesbach@gmail.com

The illusion during a live performance
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by Charles Bach

THE SOUND OF MAGIC
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OUTERBRIDGE - A DAY IN THE LIFE 

OUTERBRIDGE – 
A DAY IN THE 
LIFE OF ...
BY TED OUTERBRIDGE

We spend about four months of the year on the 
road with OUTERBRIDGE – Clockwork Myster-
ies and in most cities we give only one per-

formance. A show day typically begins with a 6:00 a.m. 
alarm clock experience and a visit to the local radio sta-
tion to promote our performance that evening. I am not 
a morning person but I try my best to create the illusion 
that I am awake! I have noticed that radio announcers 
never look like they sound. Marion and I usually do an 
interview and then I perform some magic on the radio. 
Yes that is correct; I perform a magic trick on the radio. 
A week prior I send the radio station a prediction in an 
envelope sealed with wax, the radio station usually talks 
this up prior to our arrival. On the big day a random lis-
tener calls in and chooses a time of day, the radio host 
opens the envelope and the prediction matches. It’s a 
miracle! It sounds crazy! And it generates lots of hype 
for our show! 

Meanwhile at the theatre our crew has arrived and our 
truck is at the loading dock. We work with two trucking 
companies who specialize in the entertainment busi-
ness, on time means they arrive at least one hour early. 
They transport our show and give us peace of mind. 
They understand that no matter what happens the 
show must go on and they take no chances, if a border 
crossing is involved they arrive a day early. 

Prior to our arrival at a theatre we “advance” the show 
by contacting the local Technical Director and by 
reviewing our detailed technical rider. If the theatre is 
unable to provide any our requirements then we make 
adjustments. For example if the theatre does not have a 
follow spot to cover me while I am in the audience look-
ing for a volunteer then we arrange to rent one or we 
use the house lights. If there is not enough room back-



“AT THE THEATRE OUR CREW HAS 
ARRIVED AND OUR TRUCK IS AT THE 
LOADING DOCK. “



Our show travels in 
about 50 road cases. 
On a good day the 
cases are wheeled 
out of the truck into 
a dock level theatre 
stage.

stage to accommodate all our illusions then we may do a rotation during the intermission and some props may go 
back on the truck. Surprises do happen however but we try our best to be bullet proof and we carry dimmer packs 
for extra lighting, a distro pack for power, spare cables, spare microphones, props, costumes etc.

Marion and I tour with Lighting Designer and Director, Alex Picotte and an Illusion Technician, Michel Otis. They 
are both seasoned veterans in their fields and have many years of experience working with Cirque du Soleil as well 
as other world-class productions. They are also really nice guys! We are very fortunate and grateful to have such 
amazing people as part of our team.

The theatres we play supply a crew of 4-6 people in order to run our show. We usually work with fabulous crew 
but once in a while we don’t. We must be ready for anything. We have worked with one-armed, intoxicated load-
ers, hearing impaired sound engineers and 80 year old technicians suffering from dementia but we always make 
it happen. In most cases the local crew that we work with are very dedicated to making the show happen and 
we like to show our appreciation by giving them OUTERBRIDGE – Clockwork Mysteries crew t-shirts. This usually 
results in the crew going the extra mile for us. 

Michel supervises the Load-In. Our show travels in about 50 road cases. On a good day the cases are wheeled out 
of the truck into a dock level theatre stage. On a bad day an entire football team is employed to carry the cases, 
some weighing 400 pounds up a flight of stairs to the stage or a Skyjack is used to lift the cases up to a third story 
window. Yes these are true stories! Every case is labeled by its contents and also where is must go in the theatre. 
For example our Wardrobe case is also labeled dressing room and our Straitjacket illusion is labeled Stage Left. 
This way the local crew can unload the truck and know exactly where everything must go which saves a lot of 
time and manpower. 

When the Load-In is complete and the local crew has signed our secrecy agreement Michel begins to set up our 
illusions with the help of the local crew. Each road case contains a tool kit with the tools and hardware required for 
that particular illusion or set piece. It also contains any spare parts which might be required. This set up process 
takes about four hours. 



The lighting for our show is the most time consuming 
and complex part of our set-up and takes 6-8 hours. 
From the moment that Alex arrives he is busy. Having 
already advanced the lighting with the house LD or 
Head Electrician Alex has made modifications to his 
lighting design if necessary. When we are lucky a “pre-
hang” has been done prior to our arrival. This means 
that all the lighting fixtures are already in the correct 
positions and are gelled. Under Alex’s direction they are 
then focused. We tour with 36 lighting fixtures includ-
ing moving lights, leds, Source Four Pars and ellipsoid-
als. Some of these are used only as back up in the event 
that the theatre has a limited inventory of lighting 
fixtures.

While all of this is going on Marion pre-sets over 20 
costumes which she wears during our performances 
and then pre-sets most of the smaller props. I pre-set 
my costumes and some small props such as the Gypsy 
Thread. Michel will consult with me in the event that a 
prop requires repair. We carry tools and hardware for 
most repairs. I also meet with the Theatre Manager and 
discuss details such as introductions.

By lunch time we are ready for a break and we retire to 
the Green Room where a meal awaits us. Our technical 
rider outlines the hospitality we require but sometimes 
we get lucky with presenters going above and beyond 
and we will end up with a coconut in our fruit bowl or 
homemade cookies.

After Lunch we spike the stage. Coloured tape is placed 
onstage to indicate where the props and illusions will 
be placed during our performance. Some illusions are 
very dependent on lighting and angles so this is very 
important. The stairs from the stage to the house are 
also “spiked” which helps prevent me from walking off 
the stage. Show order sheets are taped to the stage 
providing me with vital information such as the order 
of the show which changes when we are in smaller ven-
ues, what city we are in (believe it or not this comes in 
pretty handy sometimes) and the name of the theatre. 
I also have the names of the local theatre manager and 
crew written down so that I can thank them at the end 
of the performance. On one occasion I found the name 
Hugh Jazz on the list but fortunately I was able to deter-
mine that this was a joke and I did not humiliate myself 
in front of 800 people! 

During sound check I like to sing “Quando, Quando, 
Quando”. I can’t sing. I really cannot sing but this has 
become my good luck ritual. These are moments of 
pure torture for my wife, our team and the local crew 
however they are aware that I don’t know all the words 
and that it does not last too long and they humor me. I 
also do a sound check with a backup wireless mic but I 
don’t usually sing and this mic is ready at all times and 
has saved the day on more than one occasion. During 
sound check Marion is usually stretching and one must 
beware of flying legs!



We always do a technical run through and it lasts 5 to 
90 minutes depending on how the day has gone and 
how much time we have left. It allows us to trouble 
shoot many issues from sound, clear coms, curtains, 
lighting and the performance of our illusions. Following 
this rehearsal Marion, Michel and I check all the props 
and costumes to ensure that they are pre-set and that 
we have forgotten nothing. Marion ensures that all the 
illusions are accessible during the performance and 
that nothing is blocked in. Alex is usually doing some 
last minute lighting programming at this point. He is a 
perfectionist just like us.

It’s now dinner time but we don’t eat much because 
a big meal does not work before a show. Marion and 
I have devoted our entire lives to putting on a great 
show and we do not want to be sluggish because we 
are full of food. After a light meal of sandwiches or a 
nibble of salad and a piece of chocolate we go to our 
dressing room. During the hour prior to a performance 
everyone has their own unique ritual and it is best not 
to disturb them too much. Marion has her headphones 
on and rehearses choreography, Alex and I step outside 
for a breath of fresh air. Michel usually double 
checks that costumes and props are pre-set cor-
rectly and that the local stage hand is aware of 
what is going on. When Marion and I have our 
make-up and costumes on we head backstage, 
usually about fifteen minutes prior to show time. 
Michel is usually already there triple checking 
that all props, costumes and illusions are pre-set 
correctly.

It’s show time and when our intro begins I load 
myself into my “special place” in preparation for 
my magical appearance at the top of the show. 
Alex has “patched” all the lights into his light-
ing console and he is operating the lights while 
triggering all the sound cues to the house sound 
engineer. The house sound engineer needs only 
concern himself with the levels and the cues are 
right on because Alex knows our show inside 
out. Alex also calls all the follow spot and curtain 
cues. “Standby curtain” and “curtain go” can be 
heard over the headsets which are worn by all 
the house technicians. On a good day we receive 
two standing ovations and on a bad day we 
deliver a very good show. Our performance has 
been refined over many years and even under 
the worst circumstances we deliver an experi-
ence that everyone will be talking about the 
next day.

Following our performance Michel escorts us to 
the lobby where we meet our audience and sign 
autographs. Meanwhile Alex and Michel take a 
break and then begin the two hour process of 
directing the local crew to strike our show and 

loading the truck. All our road cases are standard “truck 
pack” sizes. A straight truck is usually eight feet wide 
and a semi-trailer is usually eight and a half feet wide. A 
standard sized road case is “24X48”. Our road cases are 
sized to be either a quarter (24”) or one third (32”) or a 
half (48”) pack. They fit into the trailer like a tetras game. 
All our road cases are numbered so that the local crew 
knows in which order they should be loaded onto the 
truck. 

After our load-out it is usually about midnight but we 
always have time for a beer and some food at the local 
pub often with the local crew. We then collapse into 
bed dreaming about what we just did and how we can 
make it better at our next performance.





GETTING THAT GREAT PHOTO

I had an interesting discussion the other day with a 
colleague. He’s a magician who does a similar style 
of performance as I do and he had been booked to 

do a big fund-raiser for a local charity in a very pres-
tigious location. He was trying to figure out how to 
get perfect publicity photos of him at the event. He 
wanted to put them on his website.

I told him, first of all there is no such thing as the ‘per-
fect photo’. Well, actually there is, but you can’t ‘plan’ 
a perfect photo, you have to ‘hope’ for the perfect 
photo. I told him my secret for getting that shot and I 
thought I’d share it with you.

Two simple words. Are you ready? Write these down!

SHOOT EVERYTHING!

Simple, and there are easy ways to accomplish this.

If you are a stage performer, go out and get yourself 
a decent video camera, a tripod and start taping your 
shows. Set the resolution on the camera to the high-
est possible setting and go! Don’t worry about people 
standing in front of the camera, or kids doing silly 
faces into the lens, the point here is to start an archive 
of your shows. Every show.

Now, when you play back your shows, do a screen 
capture or frame grab of the part of your show you 
want. It’s that easy. If, for whatever reason there isn’t 
anything usable it doesn’t matter. It’s digital. Delete it 
and start over with another recording.

When you are comfortable with setting up and 
recording the show, another trick is to get your sig-
nificant other to use their smartphone to record or 
take photos from a different angle. Again, don’t worry 
about the result not being ‘professional’. Eventually 
there will be one shot that is perfect.

Finally, here’s a tip that I picked up from another 
magician friend of mine (and I do this also in EVERY 
show). Get a second camera and point it at the audi-
ence from the stage. You will get great reaction shots 
and quite often those are better than the stage shots.

For strolling performers, the way to get great pho-
tos of you in action is even easier: stop telling your 
audience(s) to put away their smartphones! Instead, 
give them an opportunity to take a great photo. Tell 
them, ‘You might want to take a picture of this, it’s a 
cool trick!’ I have even handed a bystander my phone 
to get that on ephoto.

The consumption of entertainment has changed in 
the last few years and people want to remember you 
and your show their way. If this means taking a selfie 
or shot of you with their friends, let them. After they 
take the photo, just tell them to tag you in the shot 
(and wait for them to do it), or to email you the pic-
ture directly.

And again, who cares if it’s no good? Then delete it. 
No harm done.

Also, in the past few years I have noticed a trend at all 
of the higher-end strolling functions I do. Professional 

PETER MENNIE



photographers. These events 
always hire a professional photog-
rapher to capture the event and 
the people who attend. Events like 
these are about two things – rais-
ing money and being seen raising 
money. These photographers are 
always looking for a great ‘people 
shot’, where it will show people 
having fun and you will make their 
job much easier for them.

When you get to the event ask 
your client if they hired a photog-
rapher and if they have arrived. 
Go over and introduce yourself. 
Tell them that you are the strolling 
entertainer and that there will be 
plenty of opportunities for them 
to get great photos of the guests 
smiling, laughing and having a 
really good time.

Then during the evening, keep an 
eye out for them and call them 
over. Easy.

At the end of your gig, go back 
to them, thank them and ask if 
they got any good shots and if 
you might be able to get a copy 
of them. Most photographers will 
readily send you the photos. You 
may have to pay for them, but you 
will be able to select which ones. 
The added bonus here is that as a 
professional photographer, their 
‘eye’ is really good at ‘capturing 
the moment’. If they refuse, in your 
follow-up letter, ask you client if 
they have any shots you could use. 
In most cases you will, at least one 
or two.

Remember it’s all about getting as 
many shots and as much video as 
you can so that you have a lot of 
material to work with. Out of the 
quantity will come the quality.

If you don’t think it works, almost 
every photo of me in my column 
since I started writing here are 
video captures.

Note: Some of you might be con-
cerned about getting permission 
to take photos or video of the 
audience. In most cases, you are 
covered under the ‘expectation 
of privacy’ notion. In other words, 

in venues such as outdoor festivals, 
there isn’t any ‘expectation of pri-
vacy’ so the public (and you) are ok 
to take photos and video. At private 
functions, the client will be able 
to give you permission (or not) to 
record the show. In every case where 
I record however, I post a sign telling 
the audience they are being record-
ed so that they can choose whether 
they want to stay or not.

http://lewinenterprises.weebly.com/product-line.html
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CHILD’S PLAY - COMPETITING IN COMPETITIONS

Summer 
Corporate 
Picnic and 
Family Events

This month I would like to talk about 

one of the most important times of 

the year for children’s entertainers. 

I am talking about the summertime com-

pany barbecues and employee family picnic 

events. In the months of July and August, 

I generally will perform at approximately 

25 – 30 corporate family picnic events and 

they are a huge part of my yearly income.



For many children’s entertainers, these 
events are very lucrative and can add an 
enormous amount of income to their year-
ly earnings. Sometimes getting these gigs 
can be a little bit hard in the beginning 
if you have never done them or haven’t 
been established yet as a magic business 
but the longer you have been in business, 
the more repeat customers you will have. 
I want to focus on how to acquire many of 
these wonderful and high paying events 
from scratch.

Now I must state that in the last 5 years or 
so due to the economy, many companies 
have slashed down on their employee ap-
preciation days so getting these gigs will 
take a bit of time on your part, lots of dedi-
cation towards marketing and especially 
following up on all your inquiries! These 
elements are absolutely necessary as the 
days are long gone where we can just sit 
back and wait for our phones to ring of the 
hook, at least in my case. It will take much 
time as I stated but in the end, you could 
easily end up earning $10,000 - $15,000 in 
additional bookings. I will explain exactly 
how I do it now. I will start with my show 
breakdown, ad on options and then ex-
plain how I market my summer corporate 
shows.

THE SHOW - The first order of business is to 
figure out, just what you want to offer to the 
companies that you are going to be target-
ing. It goes without saying that you obviously 
need a great magic show to start with so 
let’s assume that is the case and you are now 
ready to go out and get a ton of extra shows 
in the summertime and of course, a whole lot 
of money too. In my opinion, having just the 
magic show isn’t enough these days as I have 
four different entertainment packages that I 
offer.

Please remember that in company parties, 
you will be dealing with audiences mem-
bers composed of new borns, toddlers, 
pre-schoolers, elementary schoolers, middle 
school children and even high school aged 
kids plus adults of all ages. Well obviously that 
is a big age range to entertain so you have to 
decide right of the bat, how you are going to 
promote your summertime picnic show. Now 
I realize there are many of you out there who 
prefer to entertain only one or two main age 
range demographics. There is nothing wrong 
with that. If you really want to maximize your 
corporate summer bookings though, I sug-
gest you offer entertainment that will satisfy 
all ages with the exception of new borns and 
babies as we all know, they are not really 
going to be entertained by a magic show or 



any other kind of entertainers offerings due to the very 
young age and lack of comprehension skills.

Here is my structure. I have two basic magic shows 
plus a few ad ons. My magic shows are either a 30 or 
45 minute show. They are customized so that I have 
magic tricks for all ages. I promote this extensively to 
my potential client as a main selling point and I will get 
into that a little later on. These magic shows will include 
magic that will appeal to the very young as well as the 
older children and adults but the main component here 
is the pace and timing of the show. It will differ from my 
standard children’s birthday party or children’s festival/
event as those types of shows are geared for particular 
ages. The pace is quicker and my character is not quite 
as silly and eccentric as I usually perform because I 
don’t want to lose the older kids and some adults from 
the onset. If they perceive my show to be a kiddy show 
only, they probably won’t sit through most of it and that 
looks really bad to the booker when they notice an au-
dience that is leaving the show right away. This is a very 
important psychological point that can be a defining 
factor on whether that client will have you back again. 
That is why these particular shows involve a different 
pace, tricks that will appeal to all and especially my per-
forming character to not only play to the little children 
but all ages.

Now, what I am talking about here is that in these sum-
mertime shows, I am very aware of the age ranges and 
comprehension skills of the children in my audience so 
I will always start with something that will appeal to all 
ages. 

My opener is fast, visual and will be appreciated by all 
the audience. I start with an appearing cane or vanish-
ing cane effect! It is lighting fast and will wow them all! 
It also establishes me as a magician!
I will usually follow that up with something that is also 
quite visual. It doesn’t have to be super elaborate but 
visual all the same. I will perform a rope to silk effect 
that also has lots of comedy and of course is quite visual 
in its finale. What I hope to accomplish here is to let the 
audience see that I am very magical, funny and appeal 
to everyone in the crowd. 

Now for the third effect, I will focus on the younger 
children and perform a change bag routine. I like to use 
several different ones including one that gets me a lot 
of mileage which is Tom Burgoon’s “Don’t pick the pink 
balloon”. I get a good five minutes out of my change 
bag routine and I build in tons of laughter during it. The 
adults end up enjoying this portion just as much as the 
young kids because there is so much comedy involved.
Now I will perform an effect in which I will bring up an 

My opener is fast, 
visual and will be 
appreciated by all the 
audience. I start with 
an appearing cane or 
vanishing cane effect. 



adult and do a slush powder routine with styrofoam 
cups and this has a challenge element. The kids love to 
watch this because they get to see an adult up there 
and the adults are eager to see what happens because 
hey, let’s face it, it is their co-worker up there and they 
want to see him either succeed or fail! It’s a win – win 
situation for the whole audience. Essentially water or 
juice is poured into the prepared cup which has the 
slush powder in it.  All the cups are mixed and then 
the adult volunteer or even several audience members 
choose all the cups until the last one remains. Each 
cup gets turned upside down over the adults head one 
at a time as he and the audience doesn’t know which 
contains the liquid/slush. There is a ton of comedy and 
action here too and the drama builds up. Eventually the 
last cup is also poured over the spectators head and it 
is empty just like the rest, thus making for a surprising 
magical vanish at the end. Of course everyone is ex-
pecting that last cup to soak the volunteer so when it is 
also empty, it turns out to be quite a surprise. So there is 
adult interaction, suspense with the pouring, plenty of 
comedy and a final magic climax. This one is great and 
like I said, all ages will enjoy it but the main focus was 
getting the adults involved and interested!
Now it is time for me to inject a middle age ranged chil-
dren’s effect. This one is geared for more of the middle 
school age. I like to perform my rendition of a mesh egg 
bag routine which is extremely visual due to the front 
of the bag being mesh. This allows for some very cool 
looking appearances. It also gets about 3 minutes of 
great interaction and comedy which again, appeals to 
everyone!

Next I will bring up one of the much older kids. Usually 
in the high school age. They have been sitting back and 
enjoying the show and now, it is their time to shine. I 
like to choose this age range due to the fact that scis-
sors will be used and much older children generally 
have no problems with cutting. The cut and restored 
rope trick is such a classic and there are many great ver-
sions of this effect out there. Some are quite basic and 
other can be 5 minutes long with plenty of twists and 
turns. I personally use a combination of my own rendi-
tion, Michael Finney’s wonderful version from his DVD 
“Live At Lake Tahoe” and parts of Sammy Smith’s version 
from his DVD “The Science Of Making Kids Laugh” . This 
is a great piece because although this effect is targeted 
towards the older audience members in the crowd, it 
is still very visual and will appeal to the other ages too. 
I do a lot of comedy byplay as well with this one and I 
strongly recommend that if you don’t already do a cut 
and restored effect in your show, ad it. You will be so 
pleased that you did.

All right, its’ time for another younger aged trick so now 
I like to perform the magic coloring book effect with an 
added magic interlude using a vanishing rainbow silk 
which I really enjoy performing. This always goes over 

really well. Even the adults will be impressed with this 
one.

Next I will perform another all ages effect that I have 
been doing since day one. It is my all time favorite 
all ages trick to perform. The Vanishing Milk Pitcher! I 
absolutely love this one. It is in all my shows and every 
age group will appreciate it. In the summertime, I like 
to use a liquid that has a very dark Ice tea look instead 
of the milk. A lemonade type mix will also work in the 
pitcher. It makes more sense this way as not too many 
people will offer a big pitcher of milk in the middle of 
summer at a picnic. The Lemonade/Ice Tea is also real so 
I can actually drink some if I wish. This effect has always 
played huge and if you perform it, you know the type of 
response you get from everyone in the audience. This is 
a fantastic effect and as I mentioned, will please all ages.
I am almost to an end of my show now so I will be 
changing things up a bit. My second last piece is my 
rabbit in hat puppet routine. This is great because it is 
different, extremely funny and even adults will laugh 
their heads off during the routine. I do a silent rabbit 
puppet routine that is really funny, interactive and I 
make sure to throw in a good number of bits of comedy 
that the adults and older kids will enjoy. Of course the 
younger kids love it! 

It is now time for my final piece. I started with a very 
magical effect and now I will end with one too. It is so 
important that your opener and closer are your strong-
est magic offerings. Everyone will have their personal 
preferences here but for me, I will always close with my 
floating table. I use to only perform it at theatre shows, 
schools and corporate events. I was always afraid of it 
breaking at outdoor shows, or it getting blown over or 
some other misfortune that could happen. I only use 
The Losander Floating table and it is simply the best on 
the market. It is so magical looking and everyone in the 
audience will love it. It is also the effect that will wow 
the person who booked you and that is very important 
as they are the ones who generally decides if they will 
have you back the following year. Now obviously, not 
everyone owns a floating table as they are expensive 
and will set you back a few bucks. The investment is 
well worth it. That effect is so strong that once you 
start performing it, you will want to ad it in every single 
show. Caution must be taken when setting it up at 
these summer time events as you can’t really wander 
away from it and you will want to put it away imme-
diately after your performance too. This can be a little 
tricky to do with so many people around but the way I 
do it is to thank everyone after my show and let them 
know that I will be packing up and taking a 15 minute 
break and in 15 minutes, I will be performing balloon 
twisting for the kids so this is a good time for a quick 
refreshment break. This always works and the kids are 
ready for a break now to drink and have a snack. It also 
give me a little alone time with my props so the floating 



table can be disassembled in relative privacy.

Well there you have it. My standard show for all ages 
at a summertime event. The show may vary a bit from 
time to time especially with repeat customers but that 
is what I generally perform. The effects are geared to 
suit all ages, I have lots of comedy for all ages and I 
make sure to have lots of audience participation.
THE AD ONS – So now that you understand the dynam-
ics of offering a true all ages show, let’s talk about the 
ad ons that can really entice the potential customer. 
These will vary from performer of course but please 
understand that if you are only going to offer a magic 
show, there will be others in your market that can offer 
other entertaining options that may be a determining 
factor.

So you have a great magic show that can be 30 or 40 
minutes. That’s fantastic but remember, the families 
and their kids may be there for 3 or 4 hours so perhaps 
the person booking you is looking for a little more from 
you.

I love to twist balloon animals, hats and characters so 
for me it is simple to offer that service as an ad on to 
promote. I have been doing balloon twisting for over 25 
years. I am sure most of you who are reading this also 
do the same. It is one of the allied arts for magicians. 
Kids love balloon creations.  I will always promote the 
balloon twisting aspect on top of the magic show when 
doing my sales pitch. I usually will offer an hour of bal-
loon twisting after my magic show. Now the premium 
show is the magic show of course and that is what they 
are paying for but for only a little more money, I will 
offer the one hour of balloons as I am already there and 
to be honest, many companies want a little more than 
just a half hour of entertainment anyway. Now I won’t 
get into any pricing here as that is a very touchy sub-
ject and it will always vary greatly from one market to 
another.

Another service I offer as an ad on is face painting. Now 
I do not actually do any face painting but my wife does. 
She learned from a simple book that she picked up at 
the book store or you can also visit your local costume 
and party shop for that. I asked her to learn how to do 
basic face painting because it would be an additional 
entertainment option to promote. Now she is my wife 
and loves me, I think, so it was something she learned 
for our business. Now if you don’t have a significant 
other who can do this, you can make a few phone calls 
around town and inquire into setting up a business deal 
with some of the local face painters to assist you on 
these summer events. It is a great ad on and of course, 
you won’t be paying the face painter as much as you 
make due to the magic show being the premium show 
and the face painting being an ad on. Generally, around 
my area, most face painters are very affordable com-

pared to a magic show. Some will work for $50 per hour 
even so you can see that this may work very favorably 
for you. It is worth your time to at least try!

Another ad on I offer is a magic workshop after the 
magic show. This goes over really well as it keeps the 
kids further occupied at the event and they don’t have 
to supply anything. I bring all the props, most of which 
are given away at the event such as dollar store cards, 
styrofoam cups for the floating cup, tissues for a sim-
ple torn and restored tissue paper trick etc. The magic 
workshops are generally offered for ages 5 and up and 
I make sure the magic is geared to be very beginner, 
entry level magic. If they are willing to pay for this ad 
on, the kids will definitely have a great time.

Another ad on I can offer is my children’s music show. 
I happen to be a children’s recording artist with three 
commercially available children’s cd’s available world-
wide so I can offer a short 20 – 30 minute music set 
that is very interactive and fun for the kids. It gets them 
dancing, singing and moving to the groove of my origi-
nal songs. I also have my cd’s available for sale too just 
in case the parents want to take the music of Zany Zack 
home. I have my cell phone credit card app and swiper 
always handy so I can take peoples credit cards right on 
the spot no matter where I am. I always make sure to 
let the person booking me know about this if they have 
me perform my music set as I would not sell the cd’s 
otherwise.

If you happen to be able to perform ventriloquism then 
that is also a fantastic ad on too. I know a few magicians 
who like to perform ventriloquism as well as magic and 
they do great. It is a wonderful form of entertainment 
and you can do a 15 minute or longer performance of 
vent, in addition to your magic show.

You can also ad in a craft workshop too if you are handy 
with crafts. There was a time where one of my ad ons 
was making magic wands after the show with the kids. I 
would bring all the wands that were just wood dowling 
that I would cut and sand down at home into 12 inch 
lengths. I would bring them along with many different 
colored paints, sparkles, stickers etc. We would start by 
choosing our magic wands and painting them. The kids 
could use any color they want as I provided tons of safe, 
fast drying water color paints, paint brushes and other 
things to decorate the wands with. It always went over 
well. I did this ad on for many years. I eventually phased 
it out as I was getting much busier with many multi-
ple daily bookings and focused more on the balloon 
twisting as the arts and crafts clean up took a while and 
the balloon twisting clean up was only a minute. Still a 
great option for many though!

Another great ad on is hosting games. I use to offer 
potato sack races, hoop toss type games,  and a ton of 



other fun outdoor summer games. This would keep the 
kids very busy and made me the star of the day even 
more so because I was keeping the kids occupied for 
many hours during the event.

There are so many more ad ons you an offer to make 
the potential customers want you. The sky is the limit. 
The more you offer, the more you can earn. That now 
brings us to the final phase. Marketing your summer 
picnic show to the corporate masses.

MARKETING YOUR SUMMER CORPORATE PICNIC 
SHOW
There is so much literature and work done in this field 
so where does one start. Well, I will tell you what works 
for me. I can’t vouch for the plethora of other options 
out there but for me, this works.

You have a great show as well as some fantastic ad 
ons to offer your potential customers. So how do you 
spread the word out there that you can be the hit of 
the summertime corporate picnics! Well here is what I 
do. Every spring around April and May, and again in the 
summer month of June, I will literally get in my car and 
drive around the cities where I want to target business. 
I don’t actually do a mail out these days but rather drive 
to actual business that look established and big! I will 
have a ton of my promo flyers which you will need by 
the way, lots of business cards and the most important 
thing, my coupon! If I am in the downtown core, I will 
park my car for the day and visit a ton of high rises 
where the big corporate business are. I make an entire 
day or couple of days out of it. I can usually reach any-
where from 100 – 200 businesses in a few short days.
Believe it or not, this really works!!! It means you will 
be going through few tanks of gas for a few days in the 
spring, not to mention your time but if you really make 
the effort to do this, you will be surprised at how many 
summer company gigs you will get. Now it doesn’t just 
stop at the front desk with the receptionist and some 
witty small talk to get your foot in. I understand some 
business do not like soliciting so I tend to honor that if 
there are signs posted. However, most receptionists are 
very friendly and will actually give you a minute of their 
time to at least accept your flyers and promo material. 
They of course are not the decision makers but will pass 
everything along to their supervisors, owner or what 
have you. Believe me, you want to make a great first im-
pression with the receptionist. They can make or break 
the deal!  The important thing here is to not be pushy, 
smile a lot and be very brief. They don’t have all day 
so you only need about 30 seconds per visit to explain 
what you can offer and let them know you would love 
to be there to entertain if they have a summer get to-
gether. The rest is in your promo material and will speak 
volumes, providing you have a great flyer, website etc.
Now I realize not everyone does magic full time and 
has a day job and can’t go around business hopping in 

their car dropping off hundreds of flyers personally. No 
problem. You will have to initiate Plan B. That is the cold 
calling approach from the phone. Cold calling is not for 
everyone but it does work if you put in the time and 
effort. It is a little more difficult than driving around be-
cause you have to rely on Google or your yellow pages 
book at this time. Believe me, when you are driving 
around industrial business sites where there are tons of 
business all lined up, it is easy to park your car and walk 
into each one of those business and drop off your mate-
rial. You also get to make human contact. That is very 
important. Now, phone calling is also good as it allows 
you to prequalify potential customers by asking them 
basic questions such as if they would be interested in 
having you email your brochure to the powers that be. 
This is great because you can reach a lot of potential 
customers right from your home. No gas involved but 
it does take a lot of time on the phone too. I personally 
do both endeavours and can easily get my information 
into the hands of hundreds of business each spring. My 
booking ratio is pretty good too. Like I said 25 – 30 high 
paying corporate gigs in two months on top of all my 
other regular bookings!

Now it is important to state that you must do follow 
up calls. It is vital and will in many cases be the one 
element that gets you the gig. I won’t get into follow 
ups that much but the main thing to remember is that 
you don’t want to leave too much time in-between the 
initial visit and your follow up call. I usually wait a week 
but no more than two weeks. Of course sometimes, 
they will call you right after your initial visit. This is great 
when it happens because it means they are interested 
in having you. Either way, the follow up calls are vital 
because that is what will generally get you the gig. It is 
important for you to know that in my flyers, I include 
all my pricing for all my packages including the single 
magic show, the longer magic show and the magic 
show plus ad on options. The coupon is always a sepa-
rate document and has an expiry date. This way, they 
realize my shows are a set price and they have a time 
limit to take advantage of a discount price. I find it bet-
ter than having the coupon inserted in the actual flyer. 
Be confident on the phone and don’t under sell your-
self. Even though business may be feeling the recession 
crunch, many of them still have the funds to thank their 
employees at Christmas time and in the summer. You 
can ad so much to their summer event and you must 
make them feel like you are truly going to make a differ-
ence!  Let them know that you can be the superhero for 
the children that day and that you are the best at what 
you do!



Facebook is an amazing tool to market and brand 
yourself, but I don’t have a fan page. Instead I use my 
personal profile to market and brand myself and I’ll 

explain why.

Here’s the typical scenario. You have your Facebook profile 
made up of friends, coworkers, clients, magicians, and other 
acquaintances. Then you read online that you’re supposed 
to have a fan page– all your competitors are doing it- so 
you decide to create one too!

Why fan pages suck for most performers
So you invited all of your Facebook contacts such as friends, 
coworkers, clients, magicians, and everyone else on your 
account to try and get that number up as high as pos-
sible! Sound familiar? This is what 90% of people do, and 

FACEBOOK FAN PAGES 
FOR PERFORMERS

LEIF DAVID



already you’re off to a bad start… The 
only thing you’ve done is basically 
duplicate your friends list onto your 
fan page. Ideally you should ONLY be 
posting your work related updates to 
your fan page. But if you’re like me 
performing its part of your daily life. 
There is no separation for me. So you 
either post to your own profile or your 
fan page…. or even worse you post 
to both. Please don’t post to both 
because now that you’ve added all 
your friends and family and everyone 
now they will see your update twice in 
their news feed. You’re spamming all 
the people who decided to like your 
page in the first place. You shouldn’t 
spam your friends. So far you haven’t 
done anything at all, you’ve just 
shifted your audience from one place 
to another and you’ve created more 
work for yourself.

Take a look at the people that are you 
on your fan page. Are they actually 
your target audience? Your buddies 
from school, that cute girl from that 
party, and that magician that lives 
on the other side of the world aren’t 
going to hire you. Instead you should 
sending your message out to past cli-
ents and prospective clients, people 
you’ve built a real relationship with 
that’s worth something. (Hint: News-
letters and email works way better for 
converting sales anyway)

It’s harder to get people to like your 
fan page than it is to get somebody 
to accept a friend request. You’ll be 
working way harder to get people to 
like your page instead of friending 
them.

People would rather be your friend 
than a fan anyway so give them what 
they want! (While you’re at it you 
can be my friend) Facebook is social 
NETWORKING. It should be a two way 
conversation where build a relation-
ship with them. If they only ‘like’ your 
page you won’t see their updates and 
you have less opportunity to interact 
with the things that they post.

Your updates don’t show up in peo-
ple’s news feed as often. (Apparently 
there’s a new option where you can 

pay to get your story promoted now 
for pages.)

You may eventually neglect your fan 
page because you have a larger au-
dience on your personal profile. I’ve 
looked at a lot of magicians fan pages 
(here’s some) and you can look at their 
wall to see how often they’ve been 
updating. Most of the time they don’t 
update very often. What’s the point in 
having a fan page if you aren’t going 
to even update it? Just stick with your 
regular profile that you’re going to 
update more often anyway.

How many clients do you work with 
in a year that will ‘like’ your facebook 
page? How many likes do you need 
to have on your profile for it to look 
good to prospective clients? If a client 
is looking at your profile and you only 
have 30 fans… it doesn’t exactly instill 
confidence. Does 100 look impres-
sive? 200? 1,000? 5,000? For most of 
us you’ll have maybe a few hundred 
people who  are your target clients. 
If you do get into the 1,000’s then it’s 
worthwhile to have a fan page (see 
below).

Note: Strictly speaking fan pages 
are for businesses and profiles are 
for people according to the FB TOS. 
However, like I mentioned previously, 
I consider the elements of running a 
business to be my life and I have my 
posts intertwined between personal 
updates and business updates. I don’t 
do any overt advertising on my page. 
Its more about branding instead.

There’s no telling exactly how fan 
pages are going to change in the 
future. Its my belief that personal 
profile content will always show up 
in people’s news feeds more often 
because people want to see updates 
from your friends more often than 
you want to see updates from the 
brands.

When you SHOULD have a Fan 
Page
You should have a fan page when 
you have real fans! How do you de-
cide when you have fans instead of 
friends? Facebook did all the thinking 

for you. The number is 5,000. As you 
know you can only have 5,000 friends 
on your personal profile.I believe that 
you should add everyone as a friend 
to your personal page and catego-
rize them into different groups (You 
should do this for your personal page 
anyway for privacy reasons). That way 
you can post different content for 
different audiences. If you do max 
out your personal page, you can then 
convert your personal profile to a fan 
page. (Warning! You’ll loose some of 
your profile information and other 
things will be different. Do a little bit 
of research first before you do this) 
This is the approach I’m currently tak-
ing. If I do max out my account I will 
convert it to a fan page, and recreate 
a new personal profile for friends and 
family.

If you do reach 5,000 friends, people 
can still subscribe to your profile. That 
means that everything that you post 
as “public” will get shared with your 
friends list and everyone that has sub-
scribed to your profile. Unlike “friend-
ing” someone, this too is a one-way 
street. They will get your updates, but 
you won’t receive theirs. Once you’ve 
reached the limit of 5,000 people it’s 
better for it to work this way anyway.

You should have a fan page, or 
multiple fan pages, when you have 
multiple audiences that are large or a 
group of people that form their own 
community.

You should have a fan page if you 
want to keep your personal life and 
business totally separate. Remember 
to only post things online that you 
wouldn’t mind letting everyone see. 
(And to the younger magicians; untag 
yourself from those party albums 
where everyone is wasted)

Facebook is a tool for building your 
brand through interaction and shar-
ing. It isn’t a place for sales pitches. By 
adding people as a facebook friend 
you’re better able to build relation-
ships.

An effective fan page
If you are going to create a fan page 



there’s a few things you can do to get on the right track. I’ll use 
Jamie Jigsaw’s fan page as an example:

• His header and profile picture are branded to match his 
company (Bonus points for including his phone number. I 
would put my website address here too though)

• The about description includes who he is and his website 
address in the tiny preview space provided.

There are regular updates about the goings-on at his business. 
He has also uploaded videos and photos from events.
• You can see that his clients have not only liked his page, but 

they’ve also left testimonials from his show directly on his 
wall. This is great social proof for future clients!

The main benefit of having a fan page is access to the analytic 
insights data that it provides. Learn how to make sense of this 
information.
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BRICKS AND MORTAR: INTERNATIONAL 

MAGIC

INTERNATIONAL MAGIC 

Shop: International Magic Shop
Location: London, UK
Owner: Martin MacMillan
Website: 
www.internationalmagic.com 

In 2010 I spent a few relaxing 
months in London. I had just 
finished a deployment in the Mid-
dle East with US Military, and had 
nothing but time on my hands. 
I filled that time by exploring 
the City, and of course discover-

ing the many magical nooks and 
crannies London has to offer. 
One of my favorite discover-
ies was The International Magic 
Shop. Upon entering the shop I 
was greeted warmly and offered 
a cup of tea. Chatting with the 



owner, Martin, I discovered that he 
had inherited the shop from his fa-
ther, Ron. Not only does Martin now 
run the magic shop, he runs the 
acclaimed International Magic Con-
vention in London, also known as 
Ron’s Day. From its very start in 1972 
the International Magic Convention 
has presented the top magicians 
from around the world, and contin-
ues to do so. (Tom Mullica and Jona-
than Pendragon have already been 
announced to perform and lecture 
at this year’s convention.)  
Four years after my visit with Martin 
I am revisiting him (via the web), 
to talk more about his brick and 
mortar shop. 

Vanish: When exactly did Ron open 
the shop?  

Martin: The shop in Clerkenwell 
Road was opened in 1962, prior to 
that my Dad had a magic studio 
close by in Leather Lane and Saffron 
Hill. These were started in the late 
1950s

Vanish: Prior to opening the shop 
what was Ron’s profession?  

Martin: He was a professional magi-
cian    

Vanish: Did you and your sister grow 
up working in the shop?  

Martin: We always worked in the 
shop at weekends and during 
school holidays.  After leaving 
school my sister got a job in the city 
and then moved to Ireland, from 
there she helps in the running of the 
shop via the web and with trips over 
to London.  I worked in the shop full 
time after school and I’m still here 
   
Vanish: Did you know growing up 
that you would take it over?  

Martin: Yes, as the shop, attending 
magic conventions as well as run-
ning our own one was always part 
of our lives.  Dad and I worked well 
together as a partnership.   
   
Vanish: If you weren’t running a 

magic shop what else would you do for a profession?  
Martin: Sailing is my other passion and possibly I’d work in some aspect 
of that.    

Vanish: Over the years of running the shop what trends in customer 
purchasing habits have you experienced. (Such as: Types of effects being 
purchased. Skill level of magicians coming in the shop.)   

Martin: Close Up magic has become much more popular over the years.  
In my younger days, close up was more a hobby for people and stage 
magic more for professionals.  As for skill levels, I’m very fortunate to 
have seen some great magicians and I always tend to remember the 
best moments from them (some great memories).  Likewise, I still do see 
some unbelievable skills from the modern young magicians and magic is 
extremely popular now, so there’s plenty of them

Has the skill level increased or decreased? I guess it’s neither as it has 
simply changed, but my personal preference would be to the more tradi-
tional magic that I have as memories (showing my age).

Vanish: When I visited your shop I purchased a great DVD set, The Bob 
Read Collection produced by International Magic. What is the history 
behind the International Magic video series? 

Martin: My dad had the idea of videoing some performances years and 
years ago, just for posterity.  We recorded the Albert Goshman lecture/ 
performance way back in 1985, members of the audience knew that it 
was recorded on videotape and many requested it to be released.  That 
was arranged and there started our video range.  Needless to say, we 
now have a great archive from the annual competition and some super 
lectures  

Vanish: Also while I was in London I had the great pleasure of attending 
one of your monthly lectures. How did those come about? Many magic 
shops will say that holding regular monthly lectures is too often, and 
that the market could not sustain that many. In other words, there aren’t 
enough magicians who will attend monthly lectures to make it worth the 
shops, or lecturer’s time. Obviously you are still doing them, so what has 
been your experience with regards to lecture attendance. 

Martin: We have our own list of regular customers who are interested in 

PHOTO ABOVE :The Man With The Golden Hands - Ron MacMillan



attending these events.  Attend-
ance does vary according to the 
lecturer and the subject.  We aim for 
monthly lectures, but this is accord-
ing to who is in London at the time, 
if a prominent magician is traveling 
through town and is happy to ar-
range a lecture – then it can suit us 
both, sometimes though, we can 
have two in one month and then 
nothing for three months.  

Vanish: Do you see substantial 
additional sales as a result of the 
lectures?  

Martin: No, it’s a nice event that we 
like to host just to keep our regulars 
informed of who is in town.   

Vanish:  At what point in time did 
you make the shift into progressive-
ly pursing internet sales. Or would 
you even say that you have aggres-
sively done so?  

Martin: We have not been aggres-
sive on the internet sales side, al-
though it is an important part of our 
business.  We like the fact that we 
serve and advise our customers face 
to face and we are always available 
at the end of a telephone.

Vanish: What sets International Mag-
ic apart from other magic shops?  
Martin: We’re a family business, 
located in central London and we 
organize an annual magic conven-
tion that’s world famous and been 
running in the centre of London for 

the last 44 years.

Vanish: What do you attribute your 
over fifty years of successfully run-
ning a brick and mortar magic shop 
too?    

Martin: Our love of magic and a 
great rapport with our custom-
ers, many of whom become close 
friends and assist us in our shop and 
at the convention.

PHOTO ABOVE :Martin MacMillan



http://www.nzmagic.com/magicshop2014.html#force4


When I 
encourage you
to be original, 
and begin by
being yourself,
what can you do 
to start down
that road? 

IMagInary CIRCUMSTAnCES

Original
Or How To Be Yourself
(Part One of a Series)

Original. I believe it means being 
yourself in the most essential way. 
It’s what makes people say after 
your performance is over, “wow, 
wasn’t he great!” instead of, “wow, 
that magic trick was great!”

That’s a very big difference, but 
perhaps the biggest difference 
we can make in our magic 
performance. I think I heard that 
from Eugene Burger. I’m not sure if 
he says it in one of his DVD’s, books, 
or lectures, but I’m fairly certain 
it’s his. If that’s not the case, I’m 
completely willing to take credit 

JOEY PIPIA
for it!

Where to begin in this quest for 
originality? This, and the next 
several articles will give you some 
direction, specific actions you can 
take that will take your show from, 
‘that’s a great trick,’ to ‘that’s a great 
performer.”

We’ve all heard the advice to just 
be yourself. When my daughters 
were young children and heading 
off to a friend’s house I always told 
them to be themselves. I know, 
many parents say, behave yourself, 
but that seemed to be the wrong 
advice. 

So when I encourage you to be 
original, and begin by being 



yourself, what can you do to start 
down that road?

Watch Something Else

This might get me in trouble, but I 
suggest you start watching forms of 
performance art, and entertainment 
other than magic shows. Sounds like 
heresy, I know. You want your ideas 
to come from you, and not from 
watching other magicians.

The Play’s the Thing

Begin watching other entertainment. 
And I dare say it’s better to watch 
these live as opposed to on a small 
screen. Get thee to the theater and 
see a play. In my small town of nine 
thousand people I could go see a 
play every week. 

There is a community theater, there 
is a small independent theater, 
additionally, there are two theater 
companies that perform. The school 
offers three plays throughout the 
year. Now, don’t get me wrong, 
there is no guarantee that any of 
this theater will be in the ballpark of 
watching the Royal National Theater 
perform Hamlet, but any live theater 
can be a rich learning experience.

The set, the props, the actors, the 
costumes, the directing, the lighting; 
each element of these shows will be 
an opportunity to see something 
new that will inspire you to think 
about your performance in new 
ways.

The Sound of Music is More than a 
Movie

I’m not a fan of music, so I don’t 
seek out performances as I often as 
I should. However, I do get to see 
and hear my fill. Both my daughters 
play instruments, sing and perform. 
My wife has a piano studio, teaches 
some 30 students weekly, and is a 
choir director and organist. 

There are several moments in my 
show that are enhanced by recorded 
musical accompaniment that I 

experienced while watching a live 
event. If I’d not been in the audience 
attending musical performances, I 
wouldn’t have heard the pieces that 
now are solid parts of my show.

Music is everywhere today. It 
seemed to be everywhere when I 
was growing up, and yet even more 
so today. I urge you to step outside 
the box and attend some music 
concerts. Where I live there are even 
more music opportunities than 
theater. 

I could go see a different music 
entertainer every night in my town. 
Different bands play every weekend 
at the half dozen or so local venues. 
Additionally, the restaurants have 
open mics, and guitar or piano artists 
other nights. 

Vaudeville and Other Variety Arts

While it happens less often, there 
are traveling artists who end up 
performing in my small town. While 
I don’t catch them all, I try to make 
it when possible. This might be a 
juggler, or comedian. 

You Say You Can’t Dance, Watch 
Instead

We move on stage all the time. 
Dance is just movement usually set 
to music. You can watch the dancing 
shows on the tube, but really you’re 
watching just one way of presenting 
that art form. If you are watching 
those shows, great, if not it’s a great 
way to begin, from the comfort of 
your living room. 

Take the leap and seek out a live 
performance. Not every night of the 
week, but once in a while, consider it 
part of your homework in the quest 
to make your show the best version 
of you that you can.

Be Selfish

If an artist, or show you want to see 
is a couple of towns over, get in your 
car and go. It will make you a better 
performer whether that show is 

great or not. You’ll learn something 
either way.

Take the time to be the best version 
of you. Don’t settle for a great 
performance that is an imitation of 
another magician. Go out to see all 
of the above live. Look at the set, 
look at the costumes, look at the 
way they move. These elements are 
an important part of your show, too.

*Imaginary Circumstances is a 
VANISH feature dedicated to your 
success as a wonder worker.  The 
focus of each column will be a 
different aspect of theater, drama, 
acting, and how to incorporate 
it into your magic performance. 
“Imaginary Circumstances,” comes 
from Joey Pipia’s definition of a 
magician: “A magician is a person 
who lives truthfully under imaginary 
circumstances.” 



BAMBOOzLERS 
DIAMOND JIM TYLER

GAG: Whilst sitting on a couch the magician gets 
bored and removes the stuffing from a couch pillow 
or his tie.

This is a great gag shown to me by my friend Peter 
Studebaker.  Pete is an amazing magician and never 
fails to make me laugh.  Simply buy a bag of the 
spider-web stuff sold online or in retail stores around 
Halloween time.  Pull off a small clump of it and 
place it in your pocket the next time you go over to a 
friend’s house.

Once at your friend’s place secretly retain the ball of 
synthetic spider web in your left hand as you plop 
down on their couch.  At some point when there is a 
lull in the conversation, or better yet, when they are 
re-entering the room (i.e. returning from the bath-
room) let them catch you in mid-act of this gag.  Their 
reaction should be hilarious!

To execute the gag simply place your left hand on top 
of a throw pillow or couch cushion.  Your right hand 
should stretch the webbing out as far as possible 
and continue doing so while your left hand holds the 

STUFFING
www.djtyler.com

bulk of it in place.  Once you’ve noticed that they’ve seen 
you removing the stuffing from their pillow or cushion 
quickly poke it all back into your left hand that is pressed 
against the fabric (Fig. 1).  Act as if you’ve been busted.  A 
typical reaction is “What the h…?”  Sometimes they will 
ask to examine the pillow but there is nothing to find.  To 
complete the illusion simply palm off the ball of web-
bing.

Another use for this gag is to remove the stuffing from 
your tie or someone else’s tie.  Secretly retain a clump of 
web in your hand and place it behind the bottom of the 
tie.  The other hand should pull out the web or stuffing.  
This time however, to better create the illusion, push 
up on the bottom of tie towards the neckline and it will 
appear to accordion fold up (Fig. 2).  Once again stuff the 
webbing back into the other hand, palm it off, and press 
the tie flat with both hands.

Choose the appropriate person and moment to pull this 
gag or they might just kill you.  You’ve been warned.  
Speaking of dying, obituaries would be a lot more inter-
esting if they told you how the person died.

www.djtyler.com


Fig.1
Fig.2
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CLINKER

Danny Archer

What:
The magician produces a number of coins and drops 
them one at a time into his pocket with a resounding 
clink. Then all the coins vanish... easy come, easy go.

How:
You will need to construct a Clinker gimmick (Fig. A). 
You can make this with halves or dollar-sized coins, 
whatever works best for you. Drill a small hole near the 
edge of the coin that will allow an elastic band to
pass through. After you make the hole, use a file to get 
rid of any sharp or jagged spots. I then use thin elastic 
cord that can be bought at Wal-Mart or anywhere that 
sells sewing supplies. Thread the cord though the coin 
and tie knot and then thread the other end through the 
small hole at the bottom of a safety pin and tie a knot.
You will have to experiment with the length of the elas-
tic band to get it right. I will make the cord longer than I 
need and then open the pin and wind some of the cord 
around until the length is right and then close the pin. I 
fasten the pin to the top of the pants pocket so that the 
Clinker hangs down about one inch from the bottom 
of the pocket. Now place a coin in the bottom of the 
pocket. Walk around and move and make sure there 
is no incidental contact be- tween the Clinker and the 
coin on the bottom of the pocket. Reach your hand in 
and pull down on the elastic band until the Clinker hits 
the coin at the bottom of the pocket and after it makes 
a noise, release the band and Clinker will return to its 
rest position.

When:
In addition to the Clinker gimmick and the coin al- 
ready in the pocket, you will need two matching coins. 
I keep these coins one each, in my jacket side pockets. 
When ready to do the routine I get a coin into finger 
palm of each hand. The basic idea is that the LH will 
reach out and produce a coin, which will be taken by 
the RH and put into the right pant’s pocket. There are 
more than a few ways to accomplish this, and any ex-
perienced magician will have their own favorite. For the 
novice, I can suggest producing the coin with the LH 

and then do a simple shuttle pass to transfer the coin to 
the RH.
To do a Shuttle Pass, the LH will have its coin in open 
finger palm position (Fig. 1) and it will turn over an-
dappear to dump the coin into the RH, but the LH will 
finger palm it’s coin and the RH will turn palm up and 
the coin in finger palm will appear to be the coin just 
dumped from the LH (Fig. 2). That’s the mechanics of 
the Shuttle Pass.

The first time the coin is supposedly placed into the 
pocket you do not pull the Clinker. Each time afterward, 
you pull down on the Clinker as you seem to drop the 
coin into your pocket as the RH actually finger palms 
the coin and brings it out.

You can produce a coin with the RH and drop it into the 
pocket and activate the Clinker. By varying the produc-
tions and shuttle passes, you can do a close-up version 
of the Miser’s Dream. The sound of the coins clinking 
as they are supposedly dropped into the pocket really 
aids in the sound of the illusion. The problem with most 
Miser’s Dream routines is how or why to stop.

At some point I will secretly ditch the RH coin in my 
jacket pocket. Then the RH grabs a coin from the air 
(the hand is really empty) and as I appear to pocket the 
coin, I activate the Clinker and take the coin lying on the 
bottom of the pocket into finger palm as I withdraw my 
hand. As I produce the coin in the RH, I secretly pocket 
the coin in my LH. I transfer the just produced coin into 
the LH, which holds the coin in Spellbound position. Do 
a French Drop (or any van- ish you prefer) as I say, “Easy 
come... easy go”, as the RH hand crumples and show the 
coin is gone. The RH then shakes the pocket and the 
silence is testament to the fact that all the coins have 
vanished.

This:
The Clinker is a utility gimmick that I hope you will be 
able to find a place to use in some of your favorite coin 



routines. The Miser’s Dream plot is one of the classics 
of magic because it’s one of the few things we would re-
ally do if magic was real. The key is keeping the produc-
tions fun and not going on to long.

I have used a Clinker gimmick in both pockets, so both 
hands can drop plucked coins into their own pocket. 
The timing is, as a coin is being produced, the other 
hand is pocketing and palm- ing its coin and activat-
ing the Clinker. Curtis Kam suggested producing a wad 
of bills from the pocket as if the coins had changed to 
currency.

http://www.stevensmagic.com
http://thinkadrink.weebly.com/


UNSERVICE BELL

Unservice Bell 
by Louie Foxx

Basic Effect:  
You have a bell that you can ring, but when someone 
else from the audience tries it doesn’t ring.  
Needed:  
To build the gimmicks you’ll need:
Hot Glue Gun with Hi-Temp Glue
Service Bell
Retractable Ball Point Pen
Thumb Tip
Pliers
Wire Cutter

Construction:  
Start by opening up the retractable pen and removing 
the little spring inside.  You won’t need the rest of the 
pen and can throw it away.  You will cut off a length of 
the spring that is approx 6mm long. 

Take apart the bell by unscrewing the top.  You will 
have the following parts: Bell, Base, Clapper and button 
assembly. 

Take the spring and wind it around the base of the but-
ton’s shaft.  Be careful when doing this the end of the 
spring can be very pokey.  You can now reassemble the 
all of the bells parts except for the clapper.  

The bell should look normal from the outside and if you 
push down on the button it pops back up.  
DO NOT skip adding the spring. It serves a very impor-
tant psychological purpose.  If someone presses what 
they think is a button and it doesn’t go down or come 
back up the majority of the time they will not try to 
press it again.  With a bell that doesn’t ring you want 
them to try to push it more times.  It’s funnier that way, 
but it’s also more puzzling to the person pushing the 
button.  

Next take the clapper and fold it flat with itself at the 
bend that it has.  Then using the pliers break off the 
two little arms on the sides of the clapper.  In the pic-
ture below the clapper on the left is unaltered and the 
one on the right has been altered.

With the scissors cut a hole in the thumb tip for the 
metal clapper to stick out and hot glue this in place 
from the inside.  You want as much of the clapper stick-
ing out as possible.   

You can paint the metal clapper in the thumb tip flesh 
colored.  I’ve done this in the past, but the paint will 
wear off from striking the bell.  Mine hasn’t had paint 
on it in a long time!

Working:  To use this you’ll need the thumb tip on your 



thumb and the bell on a table, or it can be held on 
the palm of your other hand.  To make the bell make 
sound you’ll ring it with the clapper in the thumb 
tip.  You are going to aim for the side of the bell.  

I do this by moving my hand straight down and 
the clapper in the thumb tip will strike the side of 
the bell.  It will take a bit of experimenting to find 
the best place to hit the bell.  I usually do this three 
times in a row to get three rings.  All that’s left is for 
the kid to try to ring it.  

Uses:
The UnService bell by itself isn’t really a trick.  It’s a 
bit that you would use to add a comedy element to 
another trick.  Here are some ideas:

A Challenge:  You have to complete a task faster 
than the kid can ring the bell 10 times.  For example 
I’m going to make a balloon dog faster than you can 
ring this bell 10 times.  

For a Timed Effect: You say you are going to escape 
from handcuffs in 60 seconds and they are to let you 
know by ringing the bell every 10 seconds so you 
know how you are doing.  

To Signal a Start :  Someone from the audience is 
supposed to signal you to begin a task by ringing 
the bell. 

To Signal a Finish:  Someone from the audience is 
supposed to ring a bell to signal them completing a 
task. 

To Make the Magic Happen:  A kid is supposed to 
ring the bell to create the magic moment. 

In a “Sucker Trick”:   The kid rings the bell if they try 
to catch you doing something.  For example in an 
egg bag routine you say, “You ring the bell if you see 
me try to sneak this egg out of the bag”.  Then do 
the routine where you pretend to put the egg under 
your arm.  The kid rings tries to ring the bell and 
comedy happens…

Background:
The idea of a bell ringing for you and not someone 
else came from Terry Herbert in his Tel’s Bell trick.  
Terry also has a Reverse Tel’s Bell which will doesn’t 
ring for you and will ring for the kid.  These are 
excellent sets of bells and well made and his are all 
self contained.  

 I wanted a different look for the bell for my show 
and the Un Service Bell is what I came up with.  I had 
to sacrifice the self contained aspect of the Tel’s Bells 
for my version that while requiring an extra prop it    

visually fits my show better.

Notes:
It’s magnetic so you can use a magnet as a holdout to 
keep the thumb tip until you need it. 
Have an unaltered bell and after the kid can’t ring it, 
you switch then and carry on with your routine.  Then 
later ask the kid ring it so that it “doesn’t make noise” 
and when they try it will ring.  
Hope you like this!  If you use it in your show let me 
know, you can contact me through facebook at: www.
facebook.com/LouieFoxxShow



During his act the mentalist asks an on stage spectator to record the first letter of a word 
they are thinking of. A deck of cards lying on the performers table is used as a surface to 
support a slip of paper or a Post-It note. The spectator writes on the paper then screws it 

into a ball and holds it in their hand. The performer tosses the deck into his open briefcase 
and concentrates on the letter or number written down. He takes his pad and writes down 

his “impression”. It is the one the spectator is thinking of. 

SLIDE-OUT ImprESSIOn 
carD bOx

BY WAYNE ROGERS

METHOD: This my adaptation of Ted Annemann’s MEN-
TAL MASTERPIECE first published back in the 1930’s.  It 
was usually used in a mental card routine, and the spe-
cial impression device was built into the card box that 
contained the cards used in the effect. 

In Annemann’s diabolical method a small sheet of car-
bon paper was glued under the top surface of the card 
box. The outer surface of the box was reduced in thick-
ness from the inside, to make the impression stronger. 
The spectator thought of a card and wrote the name on 
a slip of paper using the card box as support. Inside the 
box another piece of paper attached to, say the Joker, 
received the carbon impression.  The performer se-
cretly read the carbon copy and was able to remove the 
correct card. That is the basic principle and it has been 
adapted over the years for many effects.  

I needed the method for a non-card effect, and so the 
SLIDE-OUT IMPRESSION CARD BOX was devised.  
Cards are used in my mentalism act so it is natural that 
a spare boxed deck of cards is lying somewhere on my 
table. I also use post-it notes as a form of scoring system 
in a “Which Hand routine”, so these are already stuck 
around the edge of my table or case. I simply pick up 
the cards, slap on a post-it note, and hand it along with 
a pen to the spectator to write down his thoughts. 

Photo 1  
MAKING THE CASE: I will not go into great detail about 
how the main part of the box is constructed as it has 
been published many times. If you want to refer back to 
the original in Annemann’s “Mental Bargain Effects” you 
can download a copy from Lybrary.com for $US2.00. 
http://www.lybrary.com/annemanns-mental-bargain-
effects-p-97.html 

Make the standard impression card case with the car-
bon paper on the inside, then cut off the flap and side 
tabs. Keep the flap. Photo 2 

Photo 3 The slide-out part of the gimmick is made from 
a piece of clear acrylic. Note, I made this before the 
Omni Deck was put on the market. You can use an Omni 
Deck if you wish. My original prototype was constructed 
by gluing a number of cards together to form a solid 
block. The acrylic version has the same weight and feel 
of a regular deck, but the advantage is it slides easily 
from the box. Photo 4 

The flap you remove from the box is glued to the end 
of the acrylic slide out gimmick. When the gimmick is in 
the box, everything looks just like a regular boxed deck. 
Photo 1 again. 

In place of paper to receive the impression, I prefer to 
attach some white sign vinyl. This can be wiped clean 
between shows using your fingers. If you prefer to use 
the magnetic material that is available for use with a felt 
tip pen (needle magnet embedded in the tip) there is 
no need for the carbon paper. 

USING THE GIMMICK: Place the post-it note on the case 
for the spectator to write on. After writing they remove 
the post-it paper and retain it. You take back the case 
and toss it into your briefcase. Photo 4  The insert slides 
out and lies in the briefcase. The empty card box lies 
alongside. DO NOT LOOK BACK INTO THE BRIEFCASE. All  
attention is turned to the spectator. Ask them to think 
of the letter or information they wrote down. Now 
reach into your briefcase for a drawing pad. GLIMPSE 
THE WRITING as you pick up the pad.  
 

SLIDE-OUT IMPRESSION CARD BOX
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THE MIRACLE BILL & CHANGE

Effect: Explaining how that in your spare time you are a hobbyist 
counterfeiter, you ask to borrow a dollar bill. After folding it up into 

quarters you shake the dollar as it visually changes into a twenty 
dollar bill. Now you sit back and relax as the audience throws their 

money at you asking you to recreate this miracle.  

ThE mIracLE bILL changE
BY JOSH JANOUSKY

Setup: All you need for this effect is a bill of a higher 
denomination than the one you plan on borrowing. 
For explanation’s sake we will use a twenty dollar bill. 
To begin we take the bill with the back facing you and 
fold it in half from left to right. Holding the bill by the 
right edge, grab the left edge and fold it in half from left 
to right. Now take the top of the bill and fold it in half 
from top to bottom. Place this bill into right-hand finger 
palm and you are ready to begin.

Performance: To begin this effect, ask to borrow a dol-
lar bill from one of your audience members. I’ve found 
that if no one watching you has a dollar, it is easy to 
obtain one by robbing the local gas station. Either that 
or carry an extra dollar in your wallet. As you take the 
dollar, secretly load the twenty so it is aligned in the 
bottom right corner. To show both of your hands empty, 
tug on the bill and secretly transfer your twenty from 
your right to your left and then display your right hand 
empty. To show your left hand empty, and to get back 
into position, reverse the previous action.

If you would like to show both sides of the bill, fold 
the dollar in half and pinch it with your right hand. You 
should be now pinching the folded up twenty behind 
the dollar. Use your left thumb to drag the half of the 
bill facing you out from underneath the folded up 
twenty to display the back of the bill. Fold the dollar in 
half once again and repeat the previous step to get you 
back into your starting position. Personally I rarely uses 
this convincer unless I have a very stubborn spectator 
as I feel that previous subtly is enough for this routine.
You are now going to fold the bill just like you did with 
your pre-folded twenty: In half from left to right, in half 
again from left to right, and then once more from top 
to bottom. You should now have two packet sized bills 
back to back in your hand. Pinch the packets and rotate 
them 360 degrees to that the twenty on the back is 

now upside down. You should now be holding the two 
packets between your first and second fingers and your 
thumb.

To execute the change you will be doing a modified 
version of Ed Marlo’s Snap Change (the method to this 
change is very similar to Fred Berthelot’s “Change-a-
bill” a great change that I highly recommend you check 
out). You will be shooting the top bill into your right 
hand finger palm and then return your middle finger 
back to the changed bill. This all happens as you wave 
your hand up and down. This should be a gentle shake, 
not a strangling-a-clown-with-your-bare-hands type of 
shake. You can now open up the bill to show that it has 
changed, being careful not to flash the finger palmed 
bill.

If you happen to be using a fairly new bill thats on the 
stiffer side, you have another possible option if you 
don’t want to finger palm a bill. Instead of shooting the 
bill back into finger palm, you can instead clip it with 
your right thumb. Using the base of your thumb and 
the pad to apply pressure, you can now hold the bill in 
place. You can now use the twenty to hide the thumb 
clipped bill, which will give the illusion that both of your 
palms are empty. As the angles on this are slightly less 
friendly than that of the finger palmed method, I typi-
cally only perform this when I perform Parlor magic and 
use my own bill rather than a spectators.

If you are borrowing a dollar to perform this effect and 
wish to change it back from the twenty (personally I’m 
not generous enough to give random strangers Twenty 
Dollar bills for their One dollar), simply repeat the above 
steps. This will bring you back to how you started, 
which makes this change perfect for the walk around 
magician. Congrats now you can convince friends and 
family alike that you have the magic touch.



http://www.paulromhanymagic.com


CREATIVITY AND THE RIGHT WAY TO BE INSPIRED

CREATIVITY
FEEDING THE PET

Maximilian Draco shares his ideas on creativity with the focus on 
grand illusion. 

Effect: The performer shows an “empty” bag of dog or 
cat food(a good idea is to walk around the audience 
holding it casually, so they can see inside for them-
selves, without actually having to touch it). The per-
former then reaches inside and produces from it a bowl, 
dog (or cat)food enough to fill the bowl, and for the big 
finale, the pet him\herself.

Method: It is simply a matter of putting the animal first, 
then the food, and last the bowl, in an inverted posi-
tion, so it acts as a lid to cover the rest. Keep in mind the 
bowl should have the same shape, length and width 
of the bottom of the bag, so it fits perfectly without 

being noticed. To aid the concealment, you glue on the 
external bottom of the bowl, a piece of material just 
the same as the inside of the bag. Keep in mind the bag 
should be as stiff as you can find(preferably not paper 
ones, instead, those which have a silver inside, I believe 
they are made of a slightly metallic material). The illus-
trations will further help you understand the method. 
This is so simple that is hard to understand how could 
anyone be deceived by it, but, just try it out and see for 
yourself.
If you have any questions, ideas opinions or requests, 
please contact me at: Draco.vanish@gmail.com
Have fun!



http://www.evaporationtrick.com
http://www.paulromhanymagic.com
http://www.paulromhanymagic.com
http://www.paulromhanymagic.com


http://www.magiccoach.com


FROM 
THIS... 
...TO   THAT 

IN  THE  BLINK          
OF  AN  EYE ! 

MAGIC MARKER 

Click here to  
watch the magic 

marker in  
action.  

www.KeithFieldsMagic.com 

$29.95 
(+S&H) 

Click 
Here 

To buy 

PROBABLY  THE 
BEST GAG 
SINCE THE 

FUNKENRING ! 

http://www.youtube.com/watch?v=OFxxcA8nnL8
http://www.keithfieldsmagic.com
http://www.keithfieldsmagic.com


MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are now based out of Vancou-
ver, Canada so all items can be shipped here. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

TO WATCH VIDEO REVIEWS CLICK HERE

https://www.youtube.com/watch?v=GqQ2LSZF0E4
mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
https://www.youtube.com/watch?v=GqQ2LSZF0E4


The Ultimate Chop Cup with Liquid Load

The Bar Cup Reloaded is only for adult magicians who 
will honestly give it a shot. Seriously! After producing two 
large final load balls or fruit; this is the only Chop Cup ever 
designed that gives you a full shot-glass of liquid as the 
ultimate final load!!

Why do we offer a chop cup at an online shop that is dedi-
cated to Card Magic? Well, because our passion for high 
quality magic items does not stop when playing cards are 
not involved! And Roger Nicot, who manufactures every 
single cup himself, is a member of the Card-Shark team.

Roger Nicot - with his years of experience as a bar magi-
cian in his own Magic Bar – creates these beautiful Chop 
Cups out of Food Grade Stainless Steel. It is the only Chop 
Cup okayed for use by the National Restaurant Associa-
tion! Perfectly designed and manufactured, it appears to 
be a normal cocktail shaker from the shelf of any bar, 
tavern or pub.

Every single Bar Cup Reloaded is handcrafted by Roger 
and with proper care, will last a lifetime. One of the great-
est props you will ever own.

Complete with Roger‘s easy to master presentation!

Doc Eason: No bar magician should be without one of 
these beautifully made props. Mind-boggling magic 
with an everyday bar prop... the liquid finish makes this 
PERFECT!

Bill Malone: After handling the Bar Cup I will NEVER use 
another! Without a doubt, it is the Best Chop Cup on the 
market! Buy two, you’ll be sorry when they’ve gone.

David Regal: The Bar Cup Reloaded is a thing of beauty, 
stainless steel & a joy to use!

MY THOUGHTS:
This is one of the few additions to a chop cup that I’ve 
seen that actually make sense. The routine is structured 
in a way that makes it easy to do and has enough twists 
along the way that fool and entertain any audience.

The quality of this product is first rate and each ball is 
made to work perfectly with each unit sold.  You get two 
regular balls, a gimmick ball and different colored ball. 
You also get the shot glass and instructional DVD. You 
could perform Roger’s routine although it would be easy 
to develop your own, which is what I plan to do.

The idea of having the shaker as the chop-cup is such a 
natural one and is perfect for the bar or close-up magician. 
One of the nice features with this product is that it is small 
enough to fit in your pocket. The shaker is the perfect size 
making it practical for walk-around restaurant magicians. 

Roger has created a full routine with a start, middle and 
ending. In my view this is what makes this such a great 
effect. The idea of toasting the audience but there is noth-
ing in the shaker but a ball, then doing some incredible 
magic with the ball that seems to have a mind of it’s own, 
with the final production of two large balls and then the 
kicker of finally pouring a drink from the shaker gives this 
a nice flow and story.

The cup itself is larger enough to produce tennis balls or 
lemons if you wanted. Another idea Roger mentions on 
the DVD, which would fit nicely, is to use the chop-cup 
Olives by Rings N Things.  Also available is  WUnderBar 
Clip, an ingenious device that can hold large loads under 
a table without having to put them in your pocket or lap. 

AVAILABLE from Card Shark - www.card-shark.de
PRICE: (EU) 150,00 € 
(Non-EU) 150.00 US$

BAR CUP RELOADED
By Roger nicot1 

https://www.youtube.com/watch?v=53_roDZok4c


MULTIPLYInG 
BOTTLES V2.0
by Reg Donnelly2 

MY THOUGHTS:
Over the past 30 years I’ve owned almost every set of Multi-
plying Bottles ever made including the Ken Brooke bottles 
to the expensive set that sells for $1800 US by  Hanada. It 
has almost been a life long quest to find the perfect set 
of bottles that will stand up to my travel and performing 
schedule and still look great on stage. 
When I developed my original Multiplying Bottle Routine 
for working on ships I turned to Reg Donnelly to produce 
a set for my requirements. Reg sold his original set for 
years and only recently went back to the drawing board 
to completely redesign the bottles. This new set which 
he’s called V2.0 is as close to real looking bottles as you’ll 
find without paying $1800 US. 

BOTTLE SIZES: Each bottle nests perfectly inside the other 
and due to their shape there is very little difference be-
tween the first bottle and final bottle in size. This for me is 
one of the most important features of an excellent set of 
bottles. Reg has these bottles designed so they really are 
the shape of wine bottles. Most of the bottles out there 
are an odd fat shape with short necks, however Reg has 
made these so they resemble real bottles.

THE FINISH: This is where these really make a difference. 
Reg has developed a unique method to making these look 
as close to real bottles as possible. While my set finishes 
with different colored bottles he also makes these so all 
the colors are the same. While others have tried to copy 
Reg’s technique they have all failed. Reg keeps his secret 
recipe for finishing each bottle to himself. Each set is hand 
made by Reg rather than mass produced.

THE TOPS: The original Ken Brooke set had a lip at the 
top of each bottle making it easy to pick them up. This is 
something that is missed in all other sets. Reg has added 
this unique feature to his own set.

If you are looking for a durable, realistic set of bottles at 
a great price then I recommend these as the ultimate set 
to get. They come in multi-colors for my routine or plain 
colors for regular routines.

PRICE: $495.00 for regular colors
$595.00 for different colored bottles
AVAILABLE:  www.hocus-pocus.com
or from Donnelly by email: polo1930@yahoo.com



Lubor’s Gift
By Lubor Fiedler3

The Gift That Keeps on Giving! 
You open up a stamped shipping carton and remove a 
colorful gift box --- and then, impossibly, you proceed 
to put the stamped shipping carton into the gift box. 
What was once on the outside is now on the inside...and 
vice versa. Each box fits completely inside the other...
again and again. It’s a flat-out impossibility --- and yet, 
there it is! 

Box, Box, Paradox 
Lubor’s Gift is a completely updated version of Lubor’s 
classic Gozinta Boxes. Paul Harris fell in love with this 
astonishing paradox, brought it up to date with a new 
look, then commissioned Alan Wong to collaborate 
with Lubor Fiedler to do the stunning re-design. Lu-
bor’s Gift is the result. This is the only version personally 
endorsed by its genius inventor, Lubor Fiedler, who uses 
it in every one of his shows.. 

An Out-of-the-Box Visual Miracle 
Magic doesn’t get any more organic or visually im-
pactful than this. The two boxes’ contrasting colors 
and sharp design elements are an integral part of the 
illusion itself, and enable you to perform Lubor’s Gift on 
the largest stage and at the most intimate get together. 
It’s a phenomenal example of “plays big, packs small.” 
Best of all, it’s self-contained and nearly self-working; 
you’ll turn your audience’s minds inside out within 
minutes of opening it. Go ahead and hand your specta-
tors both boxes --- there’s absolutely nothing for them 
to find. 

A Beautiful Package That Packs a Punch
Lubor’s Gift is precision-made and custom-crafted from 
the highest quality art board. This is an unforgettable 
effect, impossible object and collector’s item all in one 
utterly magical package. It’s extremely easy to do, and 
you’re guaranteed to have tons of fun performing it. So 
give your audiences a present they’ll never, ever forget 
with Lubor’s Gift!

MY THOUGHTS:
This isn’t new because I’ve had many versions myself 
over the years and used them in many kids shows. This 
is however one of the best made versions I’ve owned 
and used. This does away with other issues I’ve had with 
other versions where the boxes don’t slide in and out 
easily. The cardboard used in this should stand up to 
many years of performing. For a box this price I would 
have liked to have seen it come in something nicer than 
a cheap cardboard box. I ended up buying another box 
so it wouldn’t get damaged in travel, something you 
might want to consider.

While the effect itself is more of a puzzle than magic it 
still has it’s place in a show. I added it to my kids shows 
and for ages seven and up it’s wonderful. They ‘get it’ 
and you’ll get the best reactions from them. For adults 
it’s definitely more of a puzzle, no matter how you 
perform it. The promotional video has women gasping, 
however I’m more inclined to think it’s because they are 
on camera than the actual effect. 

I use the box to introduce a new ‘trick’ and it is the per-
fect lead in to the Vanishing Bandanna routine. Inside 
the yellow box is the bandanna. Once I take it out I put 
the box back together so the packaging is inside the 
yellow box and say nothing. Then I do a double take 
and it always gets the kids yelling. I then carry on with 
the trick. For me, this is one of those moments in magic 
where the magician doesn’t have to say anything. Often 
magicians tend to speak way too much. The audience 
isn’t stupid and they get what is happening. Kids and 
adults today can sit through complicated movies with 
various plots and work them out. There is no need for a 
magician to tell them everything that is happening. This 
is the perfect example of how to make magic stronger 
by saying nothing and letting THEM understand what is 
happening.
 
The product is extremely well made, has lots of poten-
tial if used in a smart way and can be a great addition to 
any trick for both adults and kids.  

PRICE: $99.95
AVAILABLE all magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=WqekXWslhnk


WROnG WAY
by Vernet Magic4

The magician shows a large traffic signal (12.5”) that has 
a big arrow in each side. He explains that this signal is 
very important because the traffic must go in that way. 
One arrow is shown to be pointing to the left and the 
other to the right. The magician explains “this signal 
means that the traffic must go to the right and this 
other to the left”. The comedy begins when the arrows 
begins to change and points the opposite way, both to 
the right, then both to the left, then up and down. Final-
ly the magician says “... and if you don’t pay attention to 
the traffic signals the police officer will give you a ticket” 
and at that moment the plaque drops open showing 
a police officer 38” high in full color, the face is cut out 
and the magician’s own face shows through it. 

Wrong Way is great for comedy and has a wonderful 
climax. This is a must for any magician working magic 
for youngsters. You get a special heavy board beauti-
fully silk screened.
PLAYS BIG AND PACKS SMALL
PERFECT FOR THE M.C.
SUITABLE FOR STAGE OR CLOSE UP
COMPLETELY SELF CONTAINED
INCLUDES DOWNLOAD VIDEO WITH PERFORMANCE 
AND DETAILED EXPLANATION

MY THOUGHTS:
This is a classic trick using an arrow that can be shown 
to go from right to left, right to right, up and down, etc. 
This version is printed on high quality card stock with 
an almost plastic type finish so it will stand up to many 
performances. The size of this version is perfect for large 

stages or for use at a home birthday party making it 
very portable and adaptable. 

This version has a nice kicker at the end where you 
open up the card and put your face through a cut out 
and you become a policeman. The routine supplied on 
the download instructions are based around observing 
traffic signs and what happens if you get confused and 
go the wrong way - you get  a ticket from a policeman.

This is a great routine for kids and it packs flat and plays 
big. In the right hands this can be a fun packed piece 
that will get the kids involved as you keep getting the 
signals mixed up. I’ve always liked this trick and this ver-
sion offers some nice touches that make it worth while.

The instructions are download only so you’ll need to 
have access to a computer, but if you are familiar with 
the standard prop then chances are you won’t need 
them as there isn’t much to learn if you’ve performed it 
before.

For the novice magician this makes a great trick as it is 
good for audience participation. Also, in the right hands 
this would make a great adult routine.  For many years 
this has been pretty much a kids trick, but as I’ve learnt 
over the years anybody who has the personality and 
skill can turn something we all pass of as kids magic 
and present it to adults and get a killer reaction.

For my money this is great value and if you are a kids 
magician and looking for something that can get reac-
tions from the, this could be the item. Lots of potential 
for fun and a well produced product that packs flat and 
plays big.
 
PRICE:  $39.99
AVAILABLE: all magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=5s1O2E8ut4o


DIARY PRESAGE 
by
Maione & Romhany5

Diary Presage is a clever approach to the classic book 
test using an age old principle in a unique way that 
makes it easy to perform and VERY deceptive with over 
eight different routines possible from the one book. 

The diary looks just like any date book you might pur-
chase in a book store to keep important appointments 
and information. For each week there is a proverb, lucky 
number, a special color and plenty of notes, appoint-
ments and comments that look like they were hand 
written using various colored inks and pencils. There’s 
also plenty of space for you to personalize the diary and 
make it unique to you. The book comes ready for you to 
force two proverbs, two colors, two lucky lottery num-
bers and two weeks of entries that you can divine. You 
can add a playing card to each week so you can also do 
date and playing card type routine.  The colors match 
Benjamin Moore paint colors and the lottery numbers 
are formatted like the most popular lottery configura-
tions worldwide. 
 
Note that the spectator can actually handle this book 
and be none the wiser. You can perform at least twelve 
different routines including a date and card, word divi-
nation, lottery ticket predictions and much more.

REVIEW BY KENNEDY
Before we start, a confession.  If I’m a book test addict, 
then I must be a diary effect junkie. I’m obsessed.

Which is why when Romhany and Maione’s Diary Pres-

age caught my attention I was sceptical. 

Does it offer anything different? Would I use it?
Once you read the secret you, probably like me, will slap 
yourself in the head for not thinking of long this before 
now. Then you’ll read deeper in to everything that is 
possible with this custom printed, hand-made prop and 
you’ll be faced with a problem…

With “Presage” you can perform a lottery ticket predic-
tion, a playing card prediction, predict a proverb or tell 
someone which word they are thinking of from any of 
the entries - how do you choose which one to do?

I handed my friend Rob the diary, showed him that 
every page has a different set of lucky numbers at the 
bottom before asking him to freely name any date 
that’s lucky for him. On turning to that page the lucky 
numbers matched the lottery ticket I had in an enve-
lope that had been in his breast pocket the whole time.

Why does “Presage” have such an effect on people? It’s 
probably because dates are so important to people, so 
the presentational hook is strong. Not to mention the 
fact people are nosey and can’t wait to pry in to your 
‘personal’ diary.

The prop is perfectly produced, with an attention to 
detail that most won’t even bother to notice. Yes it’s a 
preprinted diary but it certainly doesn’t look that way. 
It’s hand written and you can even see the words on the 
‘previous page’ bleeding through the page you’re read-
ing. That’s the kind of attention to detail any worker will 
appreciate.

Over all, Diary Presage is a confounding set of myster-
ies that can be carried in your pocket. With one diary 
and a single envelope you are ready to predict anything 
from a playing card to lottery numbers (and much more 
besides).

My only hope for the future is that Paul and Mike will 
produce blank versions that we can fill in ourselves with 
information that we might like to predict. 

The effect is equally suited to close up or stage and 
requires no switching, slights, verbal ambiguities or 
anything like that. Its a self-contained prop that does 
pretty much all the work for you. Which mean we can 
focus on carrots. 

PRICE:  $295.00 US
AVAILABLE: http://www.mikemaione.com/diarypresage.
html



SMOKED v.2
by Christopher 
Dearman6

VANISH a FULL pack of cigarettes 
From inside the pack

With this product there are two different effects that 
can be done...

Basic “NON-Smoking” Effect:
The performer brings out a pack of cigarettes. Open-
ing the lid, the performer shows the spectators that the 
pack is indeed full. After closing the lid and a magical 
pass over the packs lid. The performer opens the lid 
again and the pack is completely empty.

Basic “Smoking” effect:
The performer brings out a pack of cigarettes. Open-
ing the lid, the performer shows the spectators that the 
pack is indeed full. Performer removes one cigarette, 
closes the lid, and lights the cigarette. Blowing smoke at 
the pack, the lid is then re-opened, and it is now found 
to be empty. 

QUICK, CLEAN, AND VISUALLY STUNNING MAGIC! 

Includes two precision-made SMOKED gimmicks.

Allows you to vanish a full pack of cigarettes, or trans-
form them into anything that fits in a pack; cash, gum, 
business cards, candy, crayons, bullets, toy skeleton or 
skull, etc. 

Thirty-two page photo-illustrated Instruction booklet 
that describes three full SMOKED routines, with numer-
ous tips & patter suggestions. 

Perfect for quit smoking or anti-smoking demonstra-
tions! 

Option to show the pack full or remove a cigarette 
before the vanish. 

Resets in seconds or you can tear pack to pieces! 

Perform completely surrounded. 

BONUS
DVD of QUIT by Stephane Krief: detailing additional 
vanishing cigarettes gimmick & performance ideas.

MY THOUGHTS:
This is a great way to vanish a pack of cigarettes and 
you can do it in a variety of ways. I don’t smoke but it’s 
a good routine for an anti-smoking type routine and a 
great way to change cigarettes in to other objects that 
will fit inside the box. Actually this could be the best 
way to use this device as it makes it much more acces-
sible to performers who don’t smoke.

You receive two gimmicks, and I particularly like the 
version that allows you to take out a cigarette from the 
pack and then instantly vanish the rest. 

If you wanted to do a complete vanish then you could 
tear up the box at the end.  For smokers this could be a 
great effect, but just as suitable for nonsmokers.

The gimmick is made in to a particular brand of ciga-
rettes but you can certainly purchase the box in any 
country. This is great for walk-about, close-up or just 
having on you at a moments notice.

It’s very easy to do, the instructional book explains eve-
rything you need to know from scripts to handling. The 
gimmick does all the work and once you have an empty 
packet of cigarettes you are ready to go. I quite like the 
idea of taking out one cigarette and then vanishing it, 
then showing the box is gone.

BONUS - QUIT by Stephane Hrief
What a great example of two minds thinking alike and 
working on the same effect with different methods. The 
DVD that comes with this goes in to detail on how to 
make this gimmick yourself. There is quite a bit of work 
involved in making Quit however it’s a bonus and cer-
tainly worth looking at because it offers the same effect 
but with different type of gimmick.

PRICE: $29.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=2CMIRdWa1Ms


Divers Lung Tester 
By Jordan OGrady7

Just put your Lung Tester on display in your home and I 
guarantee it will not be long before you hear the words 
“What’s That?” at this point just try not to laugh, be-
cause you know exactly how this is going to end!

MY THOUGHTS:
This is without a doubt the FUNNIEST gag I’ve EVER 
seen. While I was touring the UK my good friend Martin 
Duffy told me about this and showed me several video 
performances of him doing this gag. I instantly knew I 
had to own this and bought one straight away.

The gag here isn’t new, but Jordan has turned it in to 
something very unique. You tell your friends you just 
picked up an old Divers Lung Tester and show them this 
odd looking antique piece of equipment. You blow in 
it and the wheels turns. Wipe the ends then have them 
blow in it - what happens next is nothing short of belly 
laughs. 

Paul Daniels himself owns one and used it on his last 
tour.  I have mine sitting on my mantel and when peo-
ple ask about it I show them what it does.

I do have a funny story about learning how to use this. 
It does require a little knack on your part, but once you 
have mastered it you will be set. I was in my hotel room 
practicing this and kept getting powder on myself. I’m 
sure when the cleaners saw me they thought I was do-
ing ‘coke,’ as I had white powder all over my face. It was 
a very funny site. I also took it through customs and 

they took it out of my bag and asked me about it. I was 
so close to doing this on them but decided I didn’t want 
to get sent off to jail so told them it was a lung tester 
and left it at that. 

Each unit is hand made by Jordan and he stands by 
every one he puts out. They come in three different 
sizes. I chose the smaller size because of travel and I 
think it’s perfect for my needs.

Something Martin shared with me, and I really like this 
idea a lot, is to have antiseptic wipes so after you dem-
onstrate how it works you wipe the mouth piece for the 
spectator to try. They will be more likely to try it after 
you have blown on it.

If you have a good sense of humor then this piece 
would be a great addition to your practical joke arsenal. 

Here’s what Paul Daniels had to say ...

“I took this gag on my last tour and it was hysterical.  A 
great laughter making machine.”

PRICE: They start at 180 UK pounds and upwards de-
pending on the size.
AVAILABLE:  http://www.diverslungtester.co.uk



Romanos has created a super cool ultra-organic and 
wonderfully deceptive peek device. The Business uti-
lizes an ingenious method built into a normal looking 
business card case. 

Imagine removing your business cards from your case 
and handing one to your spectator. The rest of the cards 
are placed back and your spectator is asked to draw an 
image (or write a word) on their card. When they are 
ready they slip the card into the case in amongst the 
other business cards. All this happens while your head 
is turned. You now close the case and put it in your 
pocket. THE JOB IS DONE!! At this point you are now 
ready to reveal the word or drawing. You are truly going 
to love performing The Business and the method is go-
ing to amaze you! 

Each Business Package comes with: 

Custom manufactured Gimmicked Business Card Case
Matching Un-gimmicked Business Card Case
Cloth Bag For The Case
Full Instructional DVD

MY THOUGHTS:
This really is a very clever and well produced device that 
easily allows you to get a peek at anything written on a 
business card.

You are supplied with two business card holders, one is 
gimmicked and the other is not. The method is so clever 
and fooled me. You can look inside the gimmick card 

the BUSInESS
by Romanos8

holder and not see anything. It’s new technology to me 
and just amazing. Alakazam, who have produced this 
item, have obviously spent a lot of time, research and 
money developing a gimmick business card holder that 
delivers the best results.

I do like this peek version over many of the wallets on 
the market simply because it’s more organic. The holder  
looks exactly like it should, and so there is no heat on it. 
The fact that it is metal takes it away from being able to 
see through it at all. 

The method does work best on a black surface, howev-
er you are supplied with a black case which you would 
take with you anyway to carry the case in so it doesn’t 
get damaged.  Peter Nardi has a nice idea in the instruc-
tions where you can even put the case inside the small 
bag which is a nice bonus. You can still get the peek 
even through the bag. 
 
What I LOVE about this version is the idea where they 
actually DO put the card back themselves and place it 
in the middle of the cards. There is a method here that 
is just mind blowing because it really does go amongst 
your business cards. 

This is such a natural device to get a peek and there are 
natural moments when you can get the peek.  The DVD 
is filled with great tips and bits of business that will help 
really sell this tool and get the most out of peeks. Peter 
Nardi knows his stuff and really goes in to detail with 
Romanos. 

This is perfect not only for a mentalist but also a magi-
cian who does walk-about, close-up, restaurants, trade-
shows etc. Whatever information you want to peek this 
is a great way to do it.

Peter Nardi uses this for the Oasis Book Test which is a 
nice idea as well as using this as a one ahead. If you own 
any kind of color system such as Promystics Color Cube 
there is a fantastic use of this tool with Color Cube.
There is also a great idea using this with a close-up ver-
sion of Sneak Thief, which makes this a perfect strolling 
effect involving four spectators.

This is such an organic tool and is a business card case 
used for business cards. VERY HIGHLY RECOMMENDED.

PRICE: $66.30
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=1Pg87ywDbuY


The Workers 
Dream by Harry 
Robson

9

Harry Robson is an expert on the Card to Wallet, and 
his latest wallet is the result of a lifetime of experience 
building and performing this fantastic classic. This wal-
let incorporates all of the best features that the working 
magician could ever need. With this wallet you will be 
able to do: 

Impromptu Signed Card to Wallet
No matter what the situation is, this wallet is always 
ready to reveal a signed card. Without any preset, you 
can reveal the card in the wallet, repeated as many 
times as you like. 

Signed Card to Sealed Envelope
Take the card to wallet concept to a whole new level. 
Not only does the spectator’s signed card end inside 
the zipped compartment of your wallet, but it is also in 
a fully SEALED envelope. Using Harry’s special “Hands 
Off” method means the spectator can open the wallet 
and take the envelope out themselves! Not only that 
but this is INSTANT RESET. Perfect for table-hopping, 
cocktail parties and can even play to a large audience. 

Out To Lunch
This is a built in feature of the wallet with some mind-
blowing ideas using the famous Out to Lunch principle. 
There are a number of unique features to this wallet 
and this is just one of them. Imagine a spectator writing 
and signing their own prediction. When the prediction 
is shown to be incorrect the magician is able to correct 
the signed prediction and create a lasting memory! 

Wallet in a Wallet
The ultimate impromptu signed card to impossible 
location. A spectator selects and signs a card. You can 
then reveal their signed card to be inside a small wallet 
which itself is inside your larger wallet. This is a mind 
blowing effect and is yet another feature of The Work-
er’s Dream. 

Peek Features
This wallet also contains TWO forms of an external peek! 
This means a spectator can write any piece of informa-
tion they like, seal it inside the wallet and the magician 
is able to peek the information cleanly and clearly. 

Harry has been developing wallets for over twenty-five 
years and has managed to combine all of the best fea-
tures of the past into one truly unique package, all at an 
attractive price for a wallet of this fine quality.

MY THOUGHTS:
This for me is the ULTIMATE workers wallet. What makes 
this version stand out is once you’ve loaded the signed 
card in to the wallet the spectator can take the wallet, 
open it and even open the sealed envelope themselves. 
This is something that really makes this outstanding. 
The re-set is almost instant for loading the envelope 
and you can even do it in front of the audience and they 
would be none-the-wiser. The quality is first rate and 
will last a life-time. 
 
It also offers other nice features such as a built in Out 
To Lunch part for business cards and a wonderful peek 
feature that is definitely the best I’ve seen in any wallet. 
It holds your business cards and enables you to get a 
peek at the same time. This is something both a mental-
ist and magician could use.

You are supplied with a DVD which Harry explains the 
entire working of the wallet, enough gimmick enve-
lopes and extra’s to do this many times, as well as the 
full explanation on how to gaff your own envelopes so 
you don’t have to buy refills.

Also included, which I don’t use is a Mullica type wallet 
that fits inside. This could be could for a double card to 
wallet if you wanted to do that or don’t like palming.

Recommended for the working performer because it is 
by far the best wallet I’ve seen, and am now using it my-
self after 25 years of using the same wallet.  I do believe 
this to really be ‘The Workers Dream Wallet.’

PRICE: $167.99
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=l1lVkxgexZ0


SPECIAL BONUS: SPACE BOTTLE, ONE MAN THREE MO-
TION LEVITATION! 

DVD ALSO INCLUDES:
12 SPINNERETS
STEVEN X-WAX

MY THOUGHTS:
This is something I think is revolutionary to the invis-
ible thread market. What Steven has created is a unique 
way to use threads anywhere and anytime with out any 
mess. The set up is so easy and it allows you to perform 
some really powerful magic with threads. 

If I were doing a TV show I’d definitely want to include 
the floating bottle. Imagine a plastic bottle travelling to 
meet you from a park bench. That is exactly what you 
can do with this gimmick.

For years I’ve been looking for the perfect way to do 
Kevin James’ Floating Rose. I’ve always had issues with 
thread work and getting it just right. This gimmick 
makes it so easy and really is the first time I’ve come 
across a gimmick that makes the effect workable in 
every situation. Of course that routine is not on here 
but it was my first thought when I saw it and that’s how 
I use it.

I do believe the hand to hand floating is something new 
and it allows you to perform some killer magic. Again, if 
I were looking at doing TV work, or something cool on 
Youtube or even for a short promotional video I would 
be adding one or two of these routines.  These are also 
possible in a live situation but with any thread work you 
need to make sure your conditions are just right.

What Spinnerts allows you to do is have a small capsule 
ready at any time and once loaded in your mouth you 
can create miracles. These are one time uses and so 
once you’ve finished the effect you can’t re-use it. I’ve 
never seen anything like this and it makes thread work 
so much easier.

You are supplied with enough Spinnerets to do this 
12 times, so I would suggest ordering more. The DVD 
explains some powerful and unique ideas I’ve not seen 
before. They are practical and will open up doors for 
those who love thread work. This is something you 
could use in any situation from stage to walk-about and 
always have on you and ready to go at any time.

If you like thread work then definitely get this, you will 
be happy with your purchase.

PRICE: $39.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphsymagic.com

Spinnerets
by Steven X

Spinnerets are the smallest thread reels in the world, 
and can be spun easily. With Spinnerets you can float 
an enormous variety of objects such as: cake, ice cream, 
meat balls, and much more. Spinnerets are undetect-
able from start to finish. Spinnerets eliminate the need 
to walk around like a marionette, always attached to a 
string. If the thread breaks, spin another directly under 
the spectator’s nose. Your hands are always empty. 
There is nothing to hide or ditch. 

Powerful new weapon, bringing magic to new heights. 

Spinnerets have opened new doors for the magic world 
and you! Spin webs anytime, anywhere. EVEN IN THE 
NUDE! 

DVD CONTAINS:
STEVEN X READER
STEVEN X TIME SUSPENSION
STEVEN X CIGARETTE FLOAT
STEVEN X SPACE BOTTLE
GHOST COIN
STORAGE AND TRANSPORTATION
HOW TO USE SPINNERETS TO FLOAT FOOD AND MORE
STEVEN X FREEDOM OF MOVEMENT, TWO HANDED 
FLOTATION. CAN BE DONE ON THE SPOT WITHOUT 
NOTICE.
STEVEN X IMPROMPTU THREAD RETRACTION. THREE 
GROUND BREAKING METHODS. USE BILLS AND MORE!
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https://www.youtube.com/watch?v=6-jeR_Mwv8o


Defiance
By Mariano Goni11

With Defiance, you are able to harness the power to ani-
mate small objects in new and impossible ways. Each 
routine is modular, hard-hitting and contains multiple 
methods so you can customize each routine to suit 
YOUR personal performing style. The package comes 
with EVERYTHING you need, so you can start perform-
ing the impossible TODAY! Here’s what you get: 

The Incredible Spinning Card:
The magician throws a borrowed credit card several feet 
away and it hovers in MIDAIR without the magician or 
spectator any where near it. On the magician’s com-
mand, he is able to cause the spinning card to fly back 
to him, as fast or slow as he wants! Includes how to get 
the spinning card to float through a spinning hoop. 

In The Air Change:
Imagine showing a small piece of paper with a dollar 
sign drawn on it. The magician crumples the paper into 
a ball and it begins to levitate. The magician can walk 
away from the floating ball and go to his case to retrieve 
a lighter. He burns the floating ball to reveal a bank 
note in its place, STILL FLOATING IN MIDAIR! Includes 
how to use the In The Air Change to produce and float a 
borrowed, vanished finger ring at any point. 

Floating Bill:
You think you know, but you have no idea. A borrowed 
bank note is crumpled into a ball and levitates. It floats 
inexplicably from hand to hand. You can then borrow a 
hoop earring or a bangle from a lady and pass it around 
the bill before handing the bill back to its owner. 

Bonus! Floating Cigarette:
Mariano tips the most impossible levitation of a ciga-
rette known to man. A cigarette floats on the middle 
of a crowded restaurant table. While in midair, the 
magician borrows a finger ring and passes it around 
the cigarette; both objects can be examined. Learn this 
ingenious method and how to construct the gaff in 
complete detail. The items required are easy to obtain 
via most craft stores.

MY THOUGHTS:
When you watch the tailor there is now way to figure 
out how this could possibly work. It is, without a doubt, 
the most incredible spinning card effect ever produced. 
I was just gob smacked at what I saw, and part of me 
didn’t want to know how it worked because I might be 
disappointed. Well I wasn’t disappointed because the 
method is ingenious.

I will say though that to perform this you do need 
the right conditions and isn’t something you can do 
straight away. You’ll need to work out a few logistics 
and how to present it in your act. As a stand-up routine 
Mariano goes in to detail in the DVD on various ways to 
make it practical. It will take work and some dedication 
but I believe the time you put in to it will be well worth 
the effort.

There is also a much easier hook up which  Mariano 
uses in a bar setting. This enables you to have the 
gimmick on you at all times and perform it in a more 
intimate setting. This would be my preferred method 
of doing this and is a bonus download. I would suggest 
watching the entire DVD then watching the download 
because chances are you will perform the set-up in the 
download. I do feel understanding the other hook ups 
will make you really appreciate the easier handling, and 
give you choices depending on your working condi-
tions.

Again, it’s thread work and so you need to be aware 
of your working conditions. Perhaps not for strolling 
magic, but certainly for those moments when you really 
want to create a miracle. It can be set up on you and 
ready to go, then reset instantly, as long as the thread 
doesn’t break. The gimmick is very well made and 
actually the easiest re-set of any invisible thread reel 
I’ve seen. I do believe this is ground-breaking work and 
allows you to do things never possible before with reels.

PRICE: $39.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=tiIWBsIl6sQ


BOUnD by
SandsMinds12

The world’s first linking rubber band effect that is COM-
PLETELY done by your spectator at their finger tips. It’s a 
simple, direct, and modern approach to the classic link-
ing rubber band magic. The bands are made with the 
latest technology down to the smallest detail. Bound, 
magicians’ every day linking rubber band. 

Included:
This product comes with 50 pieces of fully customized 
gimmick made with tailored properties. 

MY THOUGHTS:
Without any doubt, if you perform rubber band magic 
you will definitely want to get this!! You won’t learn any 
links or unlinks on here but rather be supplied with a 
large amount of rubber bands that are already linked. 
There is a simple routine on here where you show two 
single rubbers bands and place them in the spectator’s 
hands and then they are linked. They can them keep 
them and there is nothing to find. No glue marks or any 
tell tail signs of how they are linked, but they are linked 
together.

I love this because being able to actually give them 
the linked bands means they can really keep them and 
something they will never throw away. This really is for 
those who already do rubber band tricks, especially a 
linked rubber band. You can add the easy method to 
your own routines and have a really nice finish.

This is a great idea and you can also purchase extra 
bands, which I’m sure many will want to do. A MUST 
HAVE item for rubber band workers.
PRICE: $35.00
AVAILABLE: All magic shops
WHOLESALE: wwwmurphysmagic.com

Infamous Delux 
Set  by JDaniel 
Meadows & 
James Anthony
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Plant a seemingly random word in your spectators 
minds... Then reveal exactly how you did it! This is INFA-
MOUS! 

Infamous is a book test like no other. Where other book 
tests end, you’re only just getting started! Infamous is a 
routine with a kicker climax that brings things full circle. 

Includes:
Detailed instructional DVD with bonus ideas
Specially Gimmicked deck
Companion Book 

Also:
Easy to do
Instant reset
Repeatable for the same audience with a different word
Suitable for walk around
Many ways suggested to enhance your existing routines
Companion Infamous book and gimmicks available in 
Deluxe Pack

MY THOUGHTS:
I ended up with the deluxe version of this which in-
cludes a copy of a gimmick book. While this offers noth-
ing new in terms of method it does offer a novel pres-
entation where you use cards and colors and is actually 
a real test called the Stroop Test.

I first saw the method used by Banachek and it fooled 
me and I’ve since used it myself in various routines. I will 
give them credit for doing their homework on where 



each part of the methods used comes from. What is nice 
though is the addition of being able to use the same 
gimmick and do two different words. I haven’t seen this 
idea before and it opens up some good presentational 
possibilities.

The presentation on the DVD is aimed more towards 
a close-up or parlour show rather than a stage show. 
Having said that there is a rather novel idea at the end 
which would open this up for larger venues. 

In the regular version, as well as the deluxe you are 
supplied with printed cards which the routine is based 
around. You are also supplied with two cards so you can 
make the gimmick and this can be performed using any 
book you choose. There is a certain knack to handling 
the gimmick but once you’ve mastered it you’ll have no 
trouble in performance.

The only issue I have with this method, and I’m talking 
from experience here, is make sure you have people 
who can read small writing. The book supplied actually 
has larger print which makes it easier but I always make 
sure to ask a person if they need glasses to read.

In the deluxe version you get a book which enables you 
to do a few extra routines so you can combine Infamous 
with other methods giving you a longer routine.

As I said it’s the presentation that is different here with 
the clever reveal of the word at the end. This would 
certainly fool people and in the right working condition 
is a good routine. Because of the props involved I would 
say this is for more formal performances and not aimed 
at the walk-about entertainer.

If you are interested in book tests this offers nothing 
new in method but a novel way to reveal a thought of 
word from a book.

PRICE: DELUXE: (DVD, Cards and gimmick book) $79.95 
REGULAR :(with DVD and cards) $29.95
AVAILABLE: all magic shops worldwide
WHOLESALE: www.murphysmagic.com

RUBIK’S ROD by 
Andy Clockwise14

Rubik’s Rod is shown consisting of 6 colored cubes, 
Red, White, Blue, Orange, Yellow, and Green. A color is 
selected by a spectator and with a quick shake, one side 
of the once mixed up Rubik’s Rod is now solved with 
the chosen color. Rubik’s Rod can now be mixed up and 
the effect repeated - with a DIFFERENT color.

Easy to do. Great for Children and Adults. Quick reset. 
Free choice of color AND repeatable with a DIFFERENT 
color. Takes up very little pocket space. It’s fun and puz-
zling.

Included:
Rubik’s Rod
Instructional DVD

MY THOUGHTS:
A very novel trick that is ideal for walk-about and will 
entertain kids and adults. While it is not a real puzzle it 
could very easily be with over 5000 combinations. It is 
based on the paddle move wit some extra handling you 
can do two different thought of colors appearing on the 
Rod.  
You are supplied with a DVD of instructions that clearly 
explain the handling and once you’ve played with this a 
few times you’ll be adding it to your repertoire. It’s got 
novelty value as well as a great little magic effect that 
makes this a practical item.

Comes complete with DVD and the well made Rubik’s 
Rod as well as a few extra stickers should you need 
them.

PRICE:$49.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=a9zAfnFniJs


InFALLIBLE by 
Mark Elsdon15

Mark Elsdon has created one of the finest card and 
number prediction effects we have ever seen! Not only 
is Infallible a real world worker and self-working, it’s also 
instantly repeatable! 

Mark has added the idea of a fantastic video revela-
tion that you text to you spectator and its left on their 
phone as a memento of the incredible feat! 

For those of you who prefer the more traditional style 
of prediction, you can have a prediction in an envelope, 
written on the back of your business card or even sent 
to them in advance! 

Infallible is a sure fire winner and an effect you can and 
will perform in every situation. Totally self-working and 
incredibly practical. 

Comes with Special Infallible Deck & A full instructional 
DVD.

MY THOUGHTS:
Here’s a card trick that has so much going for it to make 
it an incredibly strong routine.
First of all you can repeat it with two different out-
comes. The other strong point is you can actually send 
the prediction to the person’s phone BEFORE the trick 
starts. These are two very strong points for this card rou-
tine. You don’t have to send the prediction to the spec-
tator’s phone but it really does make it much stronger. 
In my lecture I talk about the importance of getting 
your phone number with a prediction on a person’s 
phone, and this trick is a perfect example for this.

The effect itself is very strong and the method will not 
only fly right past lay people but many magicians as 

well.  You receive a special deck of cards and you only 
need to do a little preparation once and it’s set for ever. 
The possibilities for performing this are endless from 
SKYPE to a cell phone or regular style using a prediction 
inside an envelope.

This is very easy to do and as the title says it’s Infallible, 
in other words it will work every time. A lot of thought 
has gone in to this making it a very commercial routine 
for the worker. My nephew loves this trick because it’s a 
great way for him to get the phone numbers of girls he 
meets when he’s out and about. 

This is highly practical and well within the reach of the 
beginner to the professional. For table hoppers the re-
set is almost instant so it makes it a great restraint effect 
where your reset needs to be quick. There is no sleight 
of hand involved as the deck does it all. If you are doing 
trade-shows or a regular restaurant gig I would invest in 
several of these decks and make them up so you have 
more than two predictions. When you get repeat cus-
tomers you can do it with different results. This is what 
makes this such a strong effect. 
 
It has everything I think a card effect should have. Easy 
to follow, something different rather than ‘pick a card,’ 
and an impossible finish. Having performed this now 
for a few weeks I can tell you people always want to 
see it again so being able to do it twice with different 
outcomes blows their minds!

The instructions are what we expect from Alakazam and 
Peter Nardi does a great job in teaching all the various 
aspects and tips on handling.

PRICE: $49.76
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=B1p5OlGJlQo


SEnSES by
by Christopher 
Wiehl16

Senses: Have a spectator take a coin, ring, dice, or 
whatever they can and put it into the cup and close the 
lid. You take the cup and shake it. They hear the item, 
but it slowly starts to fade away until they hear nothing. 
You then can show the inside of the cup and the item is 
now gone. You can then bring it back right in their own 
hands. 

Ketchop Cup: A neat update to a chop cup style routine. 
You have a coin put into the cup with the cap on. You 
put the cup face down and wave your hand over the 
cup and instantly the coin jumps to the top of the cup. 
You can then make it penetrate back into the cup for a 
visual ending. 

TCOC: using one cup you can take a coin and have it 
penetrate the bottom of the cup, and then through the 
lid of the cup and even through the bottom of the cup 
off the spectator’s hands. 

Quarterly payments: Show an empty cup and one half 
dollar. Your hands are completely empty. Take the half 
dollar and drop it into the cup and it instantly turns into 
two quarters. 

Beggars Dream: Show an empty cup and empty hands. 
Grab an imaginary coin out of the air and drop it into 
the cup and the coin instantly materializes into a real 
coin. 

Contained: Have a cup with a prediction card inside. 

Have the spectator pick a card and loose it in the deck. 
You then show the card that is sealed inside the cup. 
It is not their card. With a wave of your hand the card 
sealed inside instantly changes into their card. 

This is just a sample of what you can do with the Senses 
methodology.
Start performing right from the box. 

A simple, single utility
Unlimited ways to perform
Six polished routines & tricks
Penetrations
Vanishes
Appearances
Changes
Endless possibilities

MY THOUGHTS:
A very novel approach to a ‘rattle’ cup that makes this a 
wonderful organic tool offering some amazing visual ef-
fects. The original routine Senses is an extremely visual 
piece of magic that is eye popping. It’s super easy to do 
and you can repeat this over and over. The spectators 
can examine the little cup and they’ll never find any-
thing out of the ordinary.  The method is super simple 
and I particularly like the use of the Strike Vanish in a 
very novel way.

The instructional DVD is jam packed with routines and 
ideas that enable you to use this in a lot of different 
ways so you get maximum value from this product.

The Ketchop Cup routine is a great restaurant type ef-
fect with a method that uses regular condiment cups. 
I love this method as it’s practical and the cups do the 
work.

For card workers there is a great routine called Con-
tained which is a very different card prediction type 
effect that is incredibly visual. This is a great example of 
what can be done using this great little gimmick.

SENSES is a unique and organic way to do some very 
visual magic using a prop that can be examined and 
something people can relate to. There is a little work 
involved in making up a few of the props needed in 
some of the routines but overall it’s easy to do and you 
can almost do this straight out of the box. This is a great 
item that you’ll get a lot of use from for many different 
routines and tricks. The DVD is almost 2 hours of effects 
and explanations to help get your juices flowing.
PRICE: $34.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=8JihaYCF5Os


MC SAnDWHICH 
by Mickael 
Chatelain

17

Mickael is well known for his new automatic and visual 
effects. 

With MC SANDWICH you realize a classic card magic 
effect.

A classic effect you hear me say?
But we believe the method used will surprise you. This 
method does not stop a sandwich effect.

Learn to make them disappear or appear one or more 
cards, plus you also learn a version of ambitious card 
has 3 cards. 

A card is freely chosen and signed by a spectator, the 
card will mysteriously appear between two cards! An 
impossible effect done in front of your spectators, MC 
SANDWICH allow you a multitude of other effects such 
as: Disappearance, Transformation, Ambitious Card and 
Etc... 

Just imagine and the equipment does the rest. 

Highlights:
- No manipulations 
- No forging, a signed card 
- No adhesive, no wires, no flap 
- Immediate Reset

MY THOUGHTS:
This comes complete with two gimmick cards that 
make this extremely easy to do. These cards can be 
included in your regular deck and you are set to go any-
time. There is very little skill required to do the actual 
sandwich and it’s the most visual of this type of ef-
fects I’ve seen. You can also add it to an ambitious card 
routine showing the signed card moving up one card 
visually and instantly. 

The ending is quite clean and you can add the gim-
micks back in to the deck when finished. The method 
itself is very clever and goes unseen by the audience 
even at close range. Everything is explained in the DVD 
instructions and with a little handling you’ll have it mas-
tered in no time at all.

The cards themselves should last a long time and over 
time might need a little ‘touch up.’ If you love sandwich 
type effects then this is a great item for you. 

This gimmick can be used for other ideas such as van-
ishes and even a transformation. Once you get the gim-
mick in your hands you’ll start to come up with ideas 
yourself and probably be able to incorporate it in to 
your current repertoire.  As an ambitious card sequence 
I think this is fantastic. The signed card visually comes 
between two cards and is a great interlude or kicker to 
any type or routine like this.

Mickael has produced a great little effect and tool here 
that I think most card workers will find a use for.

PRICE: $35.00
AVAILABLE: All good magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=8JihaYCF5Os


Deflect is portable, self-contained on the case and 
doesn’t affect your everyday card use. The performer 
draws something on cellophane of the playing card 
case. And before the spectators’ eyes. The writing 
changes and when they think the miracle is over, the 
writing changes back! The performer will erase the 
writing with his finger to show it’s completely clean. The 
spectator can even touch the cellophane! On top of that 
the writing or marking is fully customizable and it’s also 
able to be INSTANTLY RESET after each performance. 

Deflect is always ready to go whenever you want it, It is 
a MUST HAVE for your deck of playing cards. 
Visual Magic
Fully Customizable
Revelation Created In front of spectator, changed, and 
wiped away right after

MY THOUGHTS:
I love visual effects like this that can be used at anytime 
and be ready to go at a moments notice. If you carry 
around a deck of cards why not have something extra 
using the card box? This is extremely visual and happens 
in the blink of an eye. 

If you watch the promotional reel then you can see how 
instant the change is on the side of the card case. It re-
ally does look like that and you can make this up to have 

DEFLECT by 
Skulkor18

your own words or drawings on the side. This has a lot 
of potential for magic that will enhance a standard card 
routine.

The set up required does take some time and a little 
cut and paste but nothing anybody can’t handle. Once 
you have set this up once it should be good to go for 
quite some time. You are supplied with a card case so 
you don’t have to use your own, and it is guaranteed to 
match the gimmick. You will also get 10 gimmicks so 
you can make up quite a few different versions. A nice 
touch is if your cards don’t match the gimmicks they 
supply you with the material needed to match. One of 
the great things about this is that it is fully customizable 
so you are limited only by your imagination.

I would imagine with wear and tear you’ll need to 
remake the gimmicks and I’m sure you’ll be able to buy 
extras down the road should you fall in love with it and 
want to keep doing it. 

You can’t hand out the card case afterwards and this is 
best viewed with two or three people, not in a group 
because they need to be able to see the side of the card 
case, which is where the effect takes place. I wouldn’t 
let either of these points put you off adding this to 
your repertoire.  As I said once it’s set up you can do it 
anytime and anywhere. This would make a great routine 
if you wanted to do something visual for television or 
your promotional reel. It would be a nice visual opening 
for something on camera.

You are supplied with the necessary gimmicks and DVD 
which explains how to set this up and will answer any 
questions. The handling itself is extremely easy to do 
and requires very little skill. 

Under the right conditions this will really knock the 
socks off a spectator and I can see many close-up work-
ers adding this to their repertoire.  

PRICE:  $35.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphsymagic.com

https://www.youtube.com/watch?v=LW7s-s-C9vQ


CHOCOLATE 
COIn by Sans 
Minds Magic

19

Chocolate Coin is a cute and fun twist to the popular 
coin bite effect. You can turn any borrowed coin into 
chocolate coin, bite it and visually restore it. It will get 
you crazy reaction. Everyone loves it and we know you 
will too. Full gimmick set included, gimmick made in US 
Quarter size. Any silver color coin from your region with 
similar size to US Quarter will work with this gimmick.

MY THOUGHTS:
Biting coin has been a classic and popular effect and a 
little out of context. This trick gives you a reason to bite 
a coin because it’s chocolate.  It gives you a great op-
portunity to build a report with your audience and it’s 
easy to connect with their emotions because everybody 
remembers a chocolate coin.

You get the gimmick chocolate coin in a US quarter but 
what is interesting is that you can borrow a coin and 
pretty much use any currency as long as it’s similar in 
appearance and size to a US quarter.  The chocolate 
coin’s details are to imply that it is a coin even though 
they can’t see what the actual coin is. In reality, any 
similar sized coin that is silver colored will work for this 
effect. A fun effect that is something you could carry 
with at all times and makes a great trick for adults and 
kids.
PRICE:  $30.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

LIAR by Robert 
Baxt20

The lie detector is a classic comedy premise that can 
now be done by anyone, single-handedly, with a sup-
plied gimmick that’s extra loud for extra laughs!
Robert Baxt shows on this DVD how to easily and 
inexpensively make this gimmick into a security metal 
detector looking prop, along with examples of other 
props you can readily create.

Included:
Performance Footage
Bonus PDF File with 23 pages of Jokes, Gags, Bits, Lines, 
Routines, and Suggestions for this wonderful device
Funny gags that you can add to any show! 

MY THOUGHTS:
THIS IS BRILLIANT!!! If you have ever wanted to do a 
comedy lie detector routine this has to be the ultimate 
resource complete with a gimmick that enables you to 
turn anything in to a Lie Detector. You get a DVD with 
live performances as well as a PDF booklet that is worth 
it’s weight in gold filled with scripts, jokes and bits of 
business that will work for kids and adults. There is no 
wireless remote battery to go flat and it works 100% 
of the time always under your control. The DVD also 
explains comedy techniques and how to get the most 
out of this. As Robert says, “this is like jazz music, you 
can hear it in your head.”
Extremely highly recommended for anybody who 
LOVES comedy - this will make you funny - or at least 
help.
PRICE: $49.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=cEGAm0ZwEO4


MAD WORLD By 
David Cushing21

A TOTALLY hands off version of the “Out of this World” 
effect.

The magician removes a deck from its case. Half the 
deck is spread face down onto the table, the other 
half is spread face up. The two halves are then pushed 
together by a spectator. To be sure that the cards are 
thoroughly mixed the spectator is encouraged to flip 
bunches of cards face up and face down until they are 
content that the cards are truly mixed.

Two cards (one red, one black) are removed to act as 
indicator cards for the upcoming demonstration. The 
spectator is then asked to look at both sides of the 
mixed up deck in an attempt to take a mental snap shot 
of the face up, face down condition of the deck.

With the chaos of the deck in mind the spectator begins 
to deal the deck into two piles in attempt to separate 
the red cards from the blacks. Without any switching or 
intervention by the magician the SPECTATOR is asked 
to turn over each of the two piles. Amazingly they have 
managed to separate each and every red card from 
each and every black card!

Note the following:

From the moment that the spectator is handed the 
deck the magician need never touch the cards again.
The cards can genuinely be shuffled IN ANY WAY.
Every black card is separated from every red card
No stopping half way through
The spectator makes every choice
From the shuffling to the final reveal the magician 

NEVER touches the deck
Comes with bonus handlings
Totally self-working

MY THOUGHTS:
I’ve had so much fun with this routine. It’s a great twist 
on the Out of The World plot where the cards are totally 
out of your hand.  It’s so easy to do with the gaff deck 
supplied.  
 
The first time I saw this I was fooled and have had fun 
performing this for both magicians and lay people 
during the past two weeks. Yes it uses a gimmick deck 
which can’t be handed out afterwards but does use a 
Phoenix deck so it would be possible to do a switch ei-
ther for this deck or afterwards, depending on how you 
place this in your show.

Everything that the ad copy suggests you can do with 
this routine. It’s completely hands off and the spectator 
mixes the cards face up and face down and lays them 
out. This is well within the reach of every performer and 
comes complete with DVD instructions and special gim-
mick deck.

As with any effect of this nature you’d have to perform 
it in the right situation. It’s not designed for strolling 
magic but you could do this close-up in a restaurant, 
bar or any setting where you have a table or sitting on 
the floor.

Anybody who thinks they know OOTW will be fooled 
by this method, it’s something I’ve not seen before and 
David has brought something unique to this plot both 
in presentation and method.  

If you are looking for an extremely strong version of 
this type of routine where the spectator does all the 
work including turning the cards over at the end then 
you can’t go past this. If you build this in to an overall 
show then getting a regular deck in and out of play 
shouldn’t be an issue with enough thought.  Built in to 
the method are enough subtleties that make the deck 
look ordinary and not give away a possible method so 
the audience should not suspect the use of a special 
deck of cards.

Perfect for the beginner and professional magician.

PRICE: $25.00 US
AVAILABLE all magic shops worldwide
Produced by http://www.magicbox.uk.com/
WHOLESALE: www.murphysmagic.com



SOMETHInG 
FROM nOTHInG
By Michael Murray22

The magician decides to let the spectator in on a secret; 
he is using a secret marked deck.  This however is unlike 
anything the spectator could ever imagine...

Firstly the magician points out that there is LITERALLY 
nothing on one side of the deck.  The word “Nothing” 
is clearly printed in permanent ink across the length 
of the deck, this fact is verified by the spectator.  There 
is however something written on the opposite side of 
the deck; the pack is turned to show the printed word 
“Something” to the spectators which they once again 
verify.

The magician explains that he will now show them a 
great trick using the marked cards and a little some-
thing else...

The cards are clearly shown to be mixed and the specta-
tor is then asked to peek at a card.  The magician then 
goes further to demonstrate his highly skilful shuffling 
technique which looks anything but skilful.  The cards 
are literally mixed into a big clump within the magi-
cian’s hands.

Displaying the mess of cards, the magician offers to 
show the spectator an additional little something.  
Suiting actions with words the spectator is physically 
shown “A little something” written across the side of the 
deck.

Just when the spectator has given up on the idea of 
ever seeing a real magic effect the magician snaps his 
fingers above the deck causing each and every card in 
the deck to return to new deck order!

With the deck straightened there is one question left 
unanswered and to the amazement of everyone the 
spectator answers this question in the most magical 
way imaginable, he literally produces something from 
nothing with the word nothing visually rearranging 
itself to spell out the name of the spectators card!

Three Different Messages Appear (One of which 
shrinks!) 
Almost Self Working
No Rough and Smooth
No Svengali Principle
Fully Examinable

MY THOUGHTS:
I had the pleasure of Michael Murray performing this for 
me while I was in the UK and instantly fell in love with 
this. It’s such a different plot for a card routine and one 
that is extremely clever and entertaining. Even if card 
tricks bore you I think you will find this one very enter-
taining and different.

The method is extremely clever with several different 
principles in play.  You receive a gimmick deck of cards 
plus another gimmick and instructional booklet. You 
will need to sit down with the props in hand and go 
through the book step by step, but once you’ve played 
with this and worked on the handling you’ll have it 
ready to go.

This is a great trick for strolling magic, although do keep 
in mind that the reset isn’t instant and you’d need to 
go off and spend a few minutes putting things back 
together. If that doesn’t bother you then you’ll have a 
killer routine to perform. 

What really got me on this was how the printing on the 
side of the deck changed. I have seen other variations 
but nothing like this and the first method flew right by 
me due to the clever handling. If you are looking for 
something that has impact and just keeps building in 
respect of an effect you can’t go pass this. If I was doing 
a special gig or television spot I’d definitely use this!

PRICE: £17.99
AVAILABLE:  Produced by 
http://www.magicbox.uk.com/



BOOK
REVIEWS
The Definitive Guide 
To Restaurant MAGIC
By Wayne Goodman

Restaurant magic is something that is completely 
unique in this business. Approaching table is com-
pletely different to any other gig, you will come across 
families, couples, private parties, corporate parties, hen 
and stag parties, so your repertoire has to be varied 
and big. Not only do you have to get the gig in the first 
place, but you have to be able to keep it. One man in 
the UK who has tons of experience in this field, and has 
held residencies for years at all types of restaurants is 
Wayne Goodman. He decided to share his experiences 
in this book.

MY THOUGHTS
Wayne Goodman obviously knows his stuff when it 
comes to working at getting regular restaurant gigs. For 
me, the bible of this type of work has always been the 
Restaurant guide by Kirk Charles. 

Wayne’s book is an easy read and for anybody who is 
interested in not just getting this type of gig but more 
importantly keeping it this book is for you. Even though 
it’s an easy read I suggest if you are looking at this type 
of work you seriously take what Wayne says and put 
his words in to action. Study his words and listen to his 
advice.

Wayne understands the business and his advice regard-
ing Passion, Patience and Publicity are the key elements 
to this type of work. 

Some of the topics include getting the gig and here he 
talks about the three ways to approach a restaurant.  
The chapter on ‘Why they should book you?’ is very 
valuable and essential for you to understand so you can 
convey that to the restaurant you want to approach.  
Also included is an actual contract Wayne uses so you 
have a template to build one yourself when you do get 
the gig.

Another important chapter is how to approach a table. 
This has always been a very important part of working 
any restaurant and his advice on throwing away the 
color change knife approach is spot on. Wayne tells you 
his opening line and it’s exactly what I’ve used. It works 
and is straight forward and to the point. This also means 
you won’t keep getting rejections when approaching 
tables.

Another useful part of the book is a list of effects that 
several restaurant workers use. It’s a good way to see 
what others are doing in their regular gigs. 

There is also general information on dealing with staff, 
accepting tips, and the business in show-business. I’ve 
always said show business is 10% show and 90% busi-
ness and this certainly applies to this field.

This isn’t a big book but what it contains is well worth 
knowing and if you have always wanted to look for 
regular work in a restaurant I highly recommend this 
book. 

PRICE: $30.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphsymagic.com



EXPERIEnCE By 
Jon Allen

Two years ago EXPERIENCE zipped out of print in a 
matter of months. Why? Because word got around that 
one of the most creative minds in magic--London’s 
Jon Allen--had tipped his ENTIRE repertoire. Expertly 
written by John Lovick and filled with photographs, we 
have brought this highly sought-after book back into 
print AT HALF THE PRICE, in soft-cover. Easier to travel 
with, lighter to ship...now you can read about the act 
that won Jon the IBM and Magic Circle awards, as well 
as his entire strolling and parlor repertoires. 

For the first time ever, Jon Allen is tipping his most 
prized routines, and ideas-fifty effects packed into 
more than 200 pages of polished, performance-ready 
magic. More than 400 photos are included to make your 
learning experience a pleasurable one. Written with the 
inimitable style and wit of John Lovick, this important 
book will challenge and delight any lover of magic. 

Learn the brand of magic that Seinfeld’s Jason Alexan-
der called “Brilliant”: 

Jon’s full Competition Act: including a solid two-foot 
cigarette from jacket and the show-stopping borrowed 
ring in sealed party popper.

Freddy’s Dead: Jon’s devastating version of Professor’s 
Nightmare brings many new developments to this clas-
sic plot; suitable for close-up or stand-up.

The Wedding Trick: destined to become the definitive 
wedding trick for happy couples around the world. 

A full rubber band routine: finally a routine to showcase 
all the best effects possible with elastic bands. 

Schrödinger’s Card: Jon’s controversial card effect that 
leaves participants with an impossible object and a 
memory they will never forget. 

And dozens more! You’ll learn five stand-up effects, 
suitable for large crowds and even theatre work-all of 
which pack in your pockets. 

Within these covers you will learn professional routines 
honed over thousands of performances. And you will 
learn ways to improve the experience of magic for your 
audiences. 

Experience the magic of Jon Allen.

Pages: 206 - 8.5” x 11” - Soft cover - Black and white 
photos

MY THOUGHTS:
Jon is not just a great thinker but also a great performer.  
This book is jam packed with solid material from close-
up to stand-up to mentalism. His creativity and thinking 
in everything he does shines through here and every 
page offers something that is extremely well thought 
out.

It’s hard to choose my favorite but there are a few I’m 
already working on including  his Grabbit Production, a 
production of a wine bottle from a balloon. This is simi-
lar to SPLASH but he’s altered everything so much that 
you don’t even need a gimmick. 

This book also contains his IBM Winning act which is a 
great lesson in how to craft an entire act from start to 
finish. While the tricks are great it’s the thinking and 
work behind the structure that stand out for me.

Citizen Cane is a great effect for restaurants involving 
the transposition of brown and white sugar packets. 
What makes this so great is that the dirty work is done 
BEFORE the effect begins. This is the type of magic I 
love.

For card workers there is some great material and a 
chapter devoted to card routines. This is a treasure trove 
of great and varied magic from a worker. It’s practical 
and magic Jon makes his living from. The book is filled 
with photos and the explanations make everything 
easy to understand and learn.
VERY HIGHLY RECOMMENDED

PRICE: $40.00
AVAILABLE: Magic Shops worldwide
WHOLESALE: www.murphysmagic.com



The Opposite 
Of People by 
Michael Feldman

The Opposite of People is a collection of six routines 
culled straight from Michael Feldman’s regular perform-
ing repertoire:
A Familiar Ring
End For End
Spectacle for the Eyes
Not Again
Phorgery
Sticky Prediction

MY THOUGHTS:
The packaging alone on this book is enough to tell you 
that Michael thinks outside the box. It comes in a DVD 
case and when you open it there is a book. What a won-
derful surprise for somebody like me who loves to read 
rather than watch magic DVDs. This got my attention 
straight away and I was hooked.

The six routines  are divided in to Strolling Magic, Close-
Up Effects and one Stand-Up Effect.

Some of the effects require gimmicks, but for the most 
part many will already own them. I really like the way 
Michael thinks and voices his opinions on what many 
people are doing with magic. For example he says, 
“Coin magic tends to be the proverbial punching bag 

for close-up magicians everywhere. Some think it’s just 
a game of hide and seek - glorified juggling where the 
spectators know the magician is just hiding coins in his 
hands ....” 
It is with this type of thinking that Michael has created 
wonderful pieces of magic that has nice little twists 
and turns at every corner.  I also like the use of the term 
Choreography instead of ‘method’ because really we are 
doing choreography with our hands and misdirection 
to achieve the magic.  A great use of this term and again 
it is an insight in to Michael’s thinking.

End for End is a routine where a pen cap keeps jump-
ing and changing color then the cap and pen undergo 
a flurry of vanishes and reproductions.  This is a four 
phase routine that is explained in detail with great il-
lustrations and well worth learning.

Not Again is a card under glass routine that has some 
wonderful moments and doesn’t go too far for this type 
of plot. You will need some experience in doing various 
moves so not for the beginner but the more advanced 
card handler will love this plot and execution.

Spectacle for the eyes has a finale that was inspired by 
Tommy Wonder’s Cups and Balls. A great use for Tom-
my’s thinking applied to 3 coins and a purse routine. 
This is the perfect routine to combine with Michael 
Ammar’s 3 coin routine that I perform constantly. Be-
cause I wear glasses the finale is perfect for me where 
you produce your glasses that you’ve been wearing the 
entire time from the purse. This is a great walk-about 
piece or close-up routine. Again you need to be familiar 
with various methods of coin magic from sleeving to 
palming, etc. 

His offering for the Stand-Up section is Sticky Predic-
tion is inspired by Tyler Wilson’s routine “Stick it To The 
Man.”. What Michael has done is to take this and make it 
in to a very entertaining and baffling stand-up routine.  
The method is different than Wilson’s  and you are not 
limited to the effect that is in the book. You can use this 
effect anytime when you need a few outs for a series of 
predictions. This is my favorite part of the book because 
the thinking behind this is very clever and well worth 
having in your arsenal.
 
What a pleasure to read this and get an insight and an 
introduction for me in to the mind of Michael Feldman. 
I hope he releases more of his work soon.
 
PRICE: $30.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com



DISTORTED VISIOnS 
By Jack Curtis

The 1914 proudly presents DISTORTED VISIONS an in-
structional DVD by JACK CURTIS - author of the critically 
acclaimed underground mentalism book DISTORTED 
THOUGHTS. On this DVD, Jack, joined by professional 
mentalist LOOCH, teaches six incredibly strong, instantly 
resetting, real-world, close-up mentalism effects; de-
signed and structured for high impact results. 

AMNESIC TRANSPO
The mentalist’s answer to the two card transposition us-
ing business cards and a pen. A baffling demonstration 
of confusion and mild amnesia. 

FLORAL DESTINY
A philosophical exploration of free will and determinism 
using flowers and playing cards. 

EXTRA SUBLIMINAL PERSUASION After learning about 
the psychic experiments of Dr. Rhine, your participant is 
left surprised to find that stuck to the back of all five ESP 
cards are stickers which correctly predict the outcome 
of their actions. 

BLANK 2.0
A multi layered demonstration of apparent subliminal 
influence using a freely named number. 

LAW OF ATTRACTION
Using nothing more than a stack of business cards and 
a pen, you are not only able to correctly identify the 
name of the family member your participant is think-
ing of, but also present an incredible demonstration of 
“Synchronicity”. 

SILVER LINING
The mentalist uses two coins to challenge a spectator 
to a battle of the minds. After an apparently disappoint-
ing ending, the mentalist bounces back with a surprise 
jaw-dropping finalé. 

BONUS
A thought-provoking essay about close-up approach 
techniques, an essay on the topic of predictions, a very 
funny blooper reel and a short video discussion that will 
dramatically change the way you think about playing 
cards.

MY THOUGHTS:
While the methods on here are simple in method the 
strength lies in the impact on the audience. There really 
isn’t anything new in terms of methods on here but it’s 
a good example of combining known ideas to create 
powerful and practical routines. I was interested in his 
approach to Amnesic Transpo - a routine I published 
in a book and lecture notes. Jack has taken this routine 
and given it a neat twist using a psychology approach 
that fries the spectators. It’s a great walk-around routine 
I’ve been doing for at least 20 years.

Everything here is well within the reach of all types of 
performers from the hobbyist to the professional and 
the material is definitely designed to be performed in 
a close-up situation. Jack has a way with words that 
makes his performances intelligent and believable, 
which is why his performances are so strong. Watching 
this is a good lesson in how to script routines and make 
people believe in what you are saying. The method 
doesn’t matter as much as the performance if the re-
sults are strong. 

My favorite routine is Silver Lining and it’s methods like 
this that allow you to create so much entertainment. It’s 
the perfect example of using a common magic prop to 
create amazing mentalism. I LOVE this and it’s going in 
my own repertoire.

The bonus essay is worth reading as it contains some 
clear and clever thinking on predictions and close-up 
techniques. Definitely a MUST READ and great bonus.

PRICE: $37.25
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

DVD
REVIEWS



SERIES OF 
UnFORTUnATE 
EFFECTS by Blue 
Crown

Dealing with a mix of wacky personalities, including ec-
centric magicians and crazed card collectors, Chris and 
Ben go on a quest to learn the real secrets of magic.

After witnessing an amazing magic trick performed 
by the world-famous Lee Asher, Chris enlists his friend 
Ben’s help to discover the secret. 

They soon discover though that learning the secrets to 
magic aren’t as easy as they once thought. Chris and 
Ben need to help Lee find something he’s looking for 
before he’ll share the secret with them. In order to do 
that they have to go through magicians Jeff Hinchliffe, 
Glenn West, and Chris Westfall, while avoiding destruc-
tion at the hands of crazed card collector Bill Abbott on 
a wild adventure filled with laughs and great card tricks. 

More than just another instructional DVD:
Eight powerful routines using nothing more than a 
regular deck of cards.
A 90 minute feature length film, including a laymen cut 
(45min) so you can watch it with your non-magician 
friends and family.
Spend time learning from incredible magicians like: Ben 
Train, Chris Mayhew, Jeff Hinchliffe, Chris Westfall, and 

Glenn West.
Special appearances by Bill Abbott and Lee Asher.
Includes a 40+ page booklet filled with stories, fun facts 
about the cast & crew, and two routines not taught on 
the DVD but performed in the movie.
Bursting with extra features including: Director’s com-
mentary, hilarious outtakes, and a 40 minute interview 
with Tom & Judy Dawson about collecting playing 
cards.

MY THOUGHTS:
An extremely novel and refreshing approach to the 
magic DVD teaching genre. You need to sit back and 
enjoy the movie then go back and learn the incredible 
card magic that is taught in here. For me the two star 
performers were Chris Mayhew and the guest appear-
ance by Bill Abbott. Chris would take away an Oscar for 
best actor and Bill best supporting actor. I find it hard 
normally to sit through a teaching DVD of card magic, 
however this made me want to watch it until the very 
end! Not only was it a well produced movie, it also had 
wonderful magic that I appreciated.

There are eight effects taught and all great routines. Not 
designed for the novice these all require work, but well 
worth the effort. I loved Glen West’s Color Change as it 
is very visual and the changes are instant. He also has 
a great variation on Ed Marlo’s Snap Change. Glen also 
teaches a very visual and different Open Travellers type 
routine with handling that creates eye popping mo-
ments using only four aces. Just wonderful thinking.

Once mastered you’ll have some high powered card 
effects to add to your repertoire.  Jeff Hinchliffe’s Oil and 
Water is one of the best I’ve seen with a climax that you 
won’t see coming. There are also some great pseudo 
gambling routines and Jeff’s routine called Harmony 
would make Vernon very proud.

There is a wonderful bonus DVD with extra features and 
outtakes as well as a booklet with bonus routines.

If you love great magic, love being entertained and 
looking for new card material GET THIS DVD - you won’t 
be disappointed.

PRICE: $39.95
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=LnM7-UX0Do8


Rumba Count is a way to show the cards and give the 
impression that they have the same back, or the same 
face. 

It was originally designed to hide the back or the face 
of the cards, and became a new classic count, replacing 
The Optical Hamman Count. 

In this DVD, you will learn the three main techniques:
- Vallarino Rumba Count
- Hypnotic Rumba Count
- Rumba Force

9 Tricks:
- The aces have a good back
- Cheaper cards
- English Poker
- The black fits you so well
- The Wild Card
- The Universal Card
- Wonderful Dream
- Rumba Print
- Rumba Color

MY THOUGHTS:
The Rumba Count is something every single magician 
should learn. It is so deceptive and has so many pos-
sibilities as shown on this DVD.  If you don’t know what 
it is then you HAVE to get it. You’ll be doing it in no time 
as the handling is straight forward. If you already know 
the Rumba count you should also own this because 
you’ll learn applications that you probably didn’t know 
you could do using it.

There is a great way to use the Rumba Count to force 
a card that is just excellent and so fair. Vallarino also 
teaches something he calls the Hypnotic Rumba Count 
where it is impossible to even know other cards are in 
play. It’s a great twist on the Rumba Count.

I think this is way better than the Optical Hamman 
count that I used for years!

This package comes with a 50 minute DVD in which 
you’ll learn not just the Rumba count but also variations 
and some great effects. You are supplied with gimmick 
bicycle cards so you can practice and put these in to 
your act. 
 
This is a very clean way to fronts or backs of cards all 
the same. The DVD has several camera angles that help 
make learning the moves easy. This is well within the 
reach of most although you do need to be comfortable 
with holding cards. I’d recommend this for the beginner 
because it’s a move well worth learning. For the experi-
enced card worker I think you’ll love the variations and 
come up with ways to use this very deceptive move.

The Wild Card is a great version using the Rumba Count 
and no gaffed cards! That’s right - no gaffed cards. By 
using the Hypnotic Rumba Count you can perform this 
incredible version of Wild Card.

You will learn nine great effects that you can perform 
by themselves as stand-alone routines or include them 
with other piece you may already do.

This is a definite must for anybody who loves card 
magic and wants to really learn a move that you can use  
and should be in your arsenal of card magic.

PRICE:  $40.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

RUMBA COUnT  
By JP Vallarino

https://www.youtube.com/watch?v=bGaq19uk-EU


COLLISIOn V2 By
Ravu Mayar

This is ‘Collision Volume 2’; what organic magic is all 
about.

Ravi has a real knack for making use of normal, every-
day objects as part of his repertoire. His tricks are highly 
visual, easy to do and they get great reactions in the 
real world. 

It won’t take you an age to competently perform Ravi’s 
effects - invest a short time to practice and then you can 
deliver accomplished results without any complicated 
sleight of hand or unnecessary, complex routining. In 
short, you’ll be amazing people before you know it!.
So what do you get? 

MY THOUGHTS
There seems to be a trend these days of using the word 
organic to explain magic that is seemingly impromptu. 
It’s nothing new as this type of magic has been around 
for years.
 
This DVD is a wonderful collection of Organic magic 
that uses props that can be borrowed or found close-by.  

This contains some pretty off-beat ideas but one of my 
favorites is the trick called RING. It’s a 10 phase routine 
using just one finger ring and a Sharpie. It’s very well 
thought out using various ideas with a nice climax. If 
you wear a ring then this would well be worth learning. 
You can perform this for one person or a group making 
it ideal for strolling gigs.  
 
The great thing about this type of magic is that once 

you’ve learnt the methods and practiced them you’ll 
have a repertoire of solid pieces of magic that you can 
perform anywhere and anytime. 

Damn Gum is a novel piece which would be great when 
hanging out with friends and you turn some gum stuck 
on your shoe in to a real pack of gum. It’s novel and 
visual off-beat magic that would play well at the right 
moment.

S.C.T.B is a great signed coin through bill. Again it’s the 
type of effect that once you learn you’ll always be able 
to do it. No set up, no gimmicks just a borrowed coin 
and bill. 

Every magician should have this type of material up 
their sleeves (so to speak) so they are able to do magic 
using objects that are borrowed. This DVD teaching 10 
hard hitting effects and if you learn half of them you’ll 
need all you know to magic at a moments notice.

Match
Take a match out of a match box and light it. Blow on 
the matchbox and the match goes out in the other 
hand. Take the match and bite off the burnt tip. Then 
‘spit blow’ the end of the match back onto the match-
stick - you’ll see the burnt tip, back, on the slightly 
broken matchstick.

Business Travel is a visual card through card using your 
own business cards, or a spectators. Again something 
you can do anytime and borrow objects.

There is something for everybody on here and if you 
are looking for ‘organic’ or impromptu styled effects this 
a great place to start. Recommended for the beginner 
and advanced performer. It doesn’t matter if you are a 
stage magician, kids magician or comedy magician, I 
think it’s important we all have a deep understanding 
and arsenal of this type of magic.  
 
Very Highly Recommended

PRICE: $25.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=SbwtwXMNtQk


MEnTALLY EXPOSED 
byRomanos

Some of what you will learn: 

Imagine inviting someone to choose a playing card and 
to put it, out of sight, without looking at it. You then ask 
a selection of people to create a random mobile phone 
number. You phone the number they have created and, 
when the person answers the phone, you ask them to 
name any playing card. They name the card that was 
chosen by the spectator. This is a real reputation maker 
and one that we guarantee you will be performing. 
There are no mobile phone apps involved. 

Romanos also teaches you how to make a Drawing Du-
plication device out of business cards. You ask a specta-
tor to draw something onto a business card. You place 
it back amongst the stack of business cards and you 
immediately know what was written on the card. This is 
all done in front of the spectator. 

You will also learn how to create a very deceptive switch 
pad to switch out notes, billets or other folded pieces of 
paper; all in full view of the spectators. 

You have a business card with a prediction on the 
reverse. You ask the spectator to push it into the deck 
of cards without looking at the prediction. When you 
spread the deck and spectator reads your prediction, 
they have placed the business card in-between the two 
cards you predicted on the reverse of your business 
card

MY THOUGHTS:
Romanos has produced some very clever effects in the 
past and this DVD contains material for every type of 
performer from beginner to professional. Definitely  
material in here everybody can use.

There is a great utility item taught on here using an 
ordinary pad of paper. Romanos has created a clever 
switch pad device and in his demonstration he shows 
how to use it to switch a note for a serial divination. This 
idea has a lot of potential and is something you can 
make very easily.

He also has a well thought out Drawing Duplication 
using business cards. Again this uses a new approach 
to this kind of concept  and goes totally unnoticed. The 
peek happens at such an offbeat moment. Another nice 
thing about this routine is that the card the spectator 
drew on actually does go back inside amongst other 
cards.

The material on here is practical and some requires a lit-
tle preparation but nothing that anybody couldn’t do.  

The coin bend routine is structured in such a way that 
it makes it has a lovely moment as the bend happens 
inside the spectator’s hand and it finishes with a lit-
tle magic where the bent coin changes places with an 
ordinary one in the hand. This is a great walk-around 
routine as the reset is instant and again well within the 
reach of every performer. More magic and mentalism 
combined.

My FAVORITE routine on here is the cell phone routine. 
It’s an incredible prediction that is so damn easy and so 
clever that it fooled the heck out of me. I’m going to do 
it straight away and I would think most of you will if you 
purchase this product.

This isn’t filled with lots of material but it is filled with 
quality routines that people would use. If you have 
enjoyed Romano’s past contributions you will certainly 
enjoy this DVD. The material on here is perfect for walk-
about as it’s easy to reset and doesn’t require lots of 
props. You can easily carry the items on you at all times. 

PRICE: $25.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=XHKlhatCxYE


MS MAGIC nIGHT 
2014

John Guastaferro: A sandwich routine designed for 
two(2) spectators with an ending that you will likely use 
forever after.

Yoann: A multi-phased, visual 2 cards transportation 
routine with brand new moves.

Alexandre Wilmes: For the first time ever, Alexandre W 
has decided to share one of his pet secret- moves along 
with a great application.

Astone: A spellbound routine with some unpublished 
moves ranging from easy to hardcore, a tribute to the 
deep back clip.

Bizau: An amazing color change from the mind of Bizau.

Eric Richardson: Eric’s take on the ACAAN plot using a 
joker. This is full of subtleties and will put your memo-
rized deck to god use.

Father Alex: For the first time on video, Father Alex, 
teaches his open prediction routine that uses one of his 
fantastic mucks.

Noel Heath: A flourish sandwich with an incredible new 
way to handle a double lift.

Pierre-Marie: 3 black cards, 3 red cards and 2 hands for a 
really clean handling of the Oil and Water plot that will 
baffle your audience.

Arthur: Who would have thought that a 4 coins produc-
tion could be this clever?

MY THOUGHTS

Jam packed DVD for the advanced card and coin worker 
who loves great card work. Some of these names are 
new to me but they all have the chops and skill to do 
some creative work and variations on classics.  

Here are just a few of my favorites:-

John Guastaferro has a wonderful and commercial 
Sandwich routine using two selected cards and two 
jokers. The magic happens in the performers hands and 
is filled with some really nice surprises. It’s the perfect 
prelude to Dr Daleys well known effect. This is a very 
visual piece of card magic that is to the point and once 
learnt is something you’ll always use.

Yoann has an incredible handling and extremely visual 
routine using two cards that change places. It’s a really 
lovely little item and clean handling. Definitely some-
thing you could add to your repertoire. It does need 
you to be use to handling cards and various moves. The 
instructions are very clear and easy to follow with cards 
in hand. Well worth learning and something you can do 
anytime with cards.

Astone has an incredible spellbound routine where the 
coin keeps changing visually. This does require that you 
have some skills in various moves but for the right per-
son this will be well worth learning. It’s one of the most 
visual spellbounds I’ve seen. Not for the beginner.

Father Alex’s open prediction routine is incredible. It 
does require you to be sitting down and some sleight of 
hand, the pinch palm, but it’s an extremely fair version 
of this type of card effect. 

If you love sleight of hand and variations on standard 
plots you’ll love this. The magic on here is extremely 
visual and I imagine much easier to follow on the DVD 
than if it was found in a book. The sleights aren’t easy 
and you’ll need a certain level of skill. If you enjoy work-
ing on your magic then you’ll benefit from this because 
you’ll have added skills to your repertoire with routines 
that you will use. You will also learn some new sleights 
that you can add to your tool box.
 
The material is all close-up and some would also work 
in a walk-about situation, especially Arthur’s coin pro-
duction. 

Very highly recommended.

PRICE: $29.95
AVAILABLE: All magic shops 
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=4yx4IBc5wHY


Scott Thomson’s 
Aurora

Review by Tony Chris.
Scott Thomson, one of the most respected names in 
the ever more popular underground world of Card-
istry, presents nine of his signature flourishes! From 
the flowing, pristine Golden Gate to the tight twists & 
turns of Monaco II to the frankly jaw dropping Meren-
gue, this is contemporary flourishing at it’s best. Heav-
ily influenced by the rhythmic pulse of Scott’s other 
‘life’ as a respected member of the UK underground 
music scenes, the flourishes featured on AURORA are 
animated, fluid and visually direct – all keystone’s of 
Scott’s renowned style.

I would like to start off by saying that I have always 
loved watching card flourishes. They are fun to watch 
and also fall into a whole different category of a magic 
genre. Flourishes are visual pieces of acrobatic skill 
with a deck of cards and some of them looks absolute-
ly amazing to the eye.

Scott Thomson has released his latest offering called 
Aurora – Modern Card Flourishing through Big Blind 
Media and I must say that it is a joy to watch. Scott 
is extremely skilled with a deck of cards and can do 
some very amazing things with them.

The DVD is extremely well produced as with all the Big 
Blind Media releases and the instructions are clear and 
easy to follow. Well filmed for a teaching environment. 
That being said, I will have to state that with flourishes, 
one must devote themselves to a great deal of prac-
tice. These wonderful flourishes are not going to come 
easy to many people as they are quite detailed and will 
require much dedication to master. Some of them will 

be quicker to learn.

This is fairly true of most flourishes in general of course 
however if one does give it the time and devotion, you 
will indeed have some amazing and very beautiful card 
flourishes to add to your repertoire. Scott is a very good 
teacher and there are actually 4 camera angles in the 
DVD production that will really make the learning much 
easier.

My favorites are Double Barrel which looks absolutely 
stunning, Golden Gate and Spitfire. There are approxi-
mately 9 very cool flourishes to learn on the DVD and 
for those already performing card flourishes, this will be 
a wonderful addition to your performances. For those 
just starting out, you will definitely enjoy watching 
Scott and with the proper practice and time given to 
learn this wonderful allied art to card magic, you will be 
happy with your purchase.
Very highly recommended.

PRICE: $25.00
AVAILABLE: All magic shops worldwide
WHOLESALE: www.murphysmagic.com

https://www.youtube.com/watch?v=aClA1ows1LY


Holy C.O.W. – Coin Of 
Wildness By Chef Tsao

Review by Tony Chris

Have you ever heard the “Arming System by Chef Tsao”? 
In that DVD, some of the most challenging coin magic 
to date was presented, and Chef Tsao’s arming tech-
nique amazed his audience as any other true magic did. 
Now, Chef Tsao is back! In his second DVD “Holy C.O.W.”, 
more powerful weapons are added to the Arming Sys-
tem arsenal. Diverse yet easier techniques are included, 
and the routines are constructed entertainingly. Moreo-
ver, one of the best things is you can still perform totally 
impromptu.

I enjoyed watching this DVD. I don’t do a lot of coin 
magic but I can honestly say that there are some very 
cool offerings here. There are some very good and 
creative techniques presented on the DVD and some 
of them will be within the grasp of the beginning coin 
worker with a whole lot of practice, while others will re-
quire much more devotion. I guess that can be said for 
most coin work. I believe that even the advanced coin 
workers will find some gems in the DVD.

The DVD production values are adequate and it is 
broken down into sections that include the Basics of 
Arming, 3 tricks, 6 routines and a lovely bonus called 
Burst Bomb. I particularly enjoy watching 3 fly routines 
very much and the one presented here is quite enticing. 
There is also some very good copper silver magic on the 
DVD which surprisingly, is not that difficult compared 

to many others out there. It will still take some dedica-
tion but certainly within the grasp of those starting out 
with copper and silver routines although there are a 
few angle challenges that would necessitate having to 
perform this for people who are seated.

With all coin instructional DVD’s you must devote the 
proper time to learn and practice. A lot of practice will 
be needed to attain some of the effects and routines 
but I can say that there is definitely some good workers 
material here.

There is some extremely visual coin techniques and 
moves on the DVD that look fantastic. I love fast, visual 
changes, transitions vanishes etc. When it comes to coin 
work and there are definitely some of those offered on 
the DVD. In my opinion, even if you only learn one of 
the effects/moves on this DVD, you have spent your 
money well.

I definitely enjoyed Holy C.O.W. and strongly recom-
mend it.

https://www.youtube.com/watch?v=CQMKCKxx3Eg
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APPS
REVIEW
BY CARL ANDREWS

“PhotoPrediction” by Gui Del Frate 
— Price $4.99.

Developer’s Description:

Requirements: Requires iOS 7.0 or later. Compatible 
with iPhone, iPad, and iPod touch. This app is optimized 
for iPhone 5.

The effect:
You ask your spectator to name a card from the deck. 
He says “4 of clubs.” You say that the day before had a 
feeling, a moment of inspiration, and took a picture to 
prove this moment later. Sure, you can use your imagi-
nation and create your own speech. Immediately you 
get your iPhone, unlock it and the last picture taken 
with your device is exactly the 4 of clubs.

With PhotoPrediction you can predict any card in the 
deck, or any number from 1 to 120, without voice rec-
ognition, no forces, no camera recognition or assistants. 
Completely impromptu, anytime and anywhere. Best 
of all: the magic ends with your photo album REALLY 
opened and the prediction is REALLY the last picture 

taken. You end completely clean, with nothing to hide 
and with your device in the spectator’s hand.
The trick is 100% customizable, and PhotoPrediction 
comes with everything you need to learn and practice 
the effect, including a detailed explanation of how it 
works, a section of tips and a training mode. The appli-
cation is available in English and Portuguese, but works 
on iPhones and iPod Touches in any language, includ-
ing the new iPhone 5.

Everything was entirely thought to offer a clean and 
awesome effect. Simple, easy to perform and impossi-
ble: for sure will help your reputation.
Facts list:
• Diabolical method: the effect looks like no app is 

involved!
• Totally clean, and you end up with nothing to hide 

or close!
• Easy to learn and play, with detailed explanations 

and ideas to stimulate your creativity!
• You can give your gadget to the spectator to open 

the photo album.
• Cleaner impossible!!
• Easy setup,that you do once and the trick is ready 

forever!!
• Easy customization: you can create several different 

profiles for several situations!
• Training mode to facilitate understanding of the 

method!
• No voice recognition!
• No wireless communication!
• No forces!
• Compatible with all iPhones and newer iPods Touch 

(iOS 5 or higher)!
• 100% compatible with the new 4 inches gadgets: 

iPhone 5 and new iPod
• Touch.!
• It looks like a real magic! Nobody will be suspicious 

of anything!
• Application camouflaged not to be found, and the 

with possibility of password protection!
• You do not need a deck of cards to perform the ef-

fect, only your iPhone/iPod!
• App and explanations available in Portuguese and 

English, but the app can run in ANY language and 
the trick will work properly anyway.

• 
MY THOUGHTS:
 
There are several apps that feature a revelation that 
appears in your camera roll on your iPhone. With 
PhotoPrediction you can reveal any playing card or any 
number up to 120. This allows so many possibilities, im-
agine having 120 outs. You can customize the app with 
your own presets for different routines. For example, 
in your preset you have 120 different photo of Chinese 
food dishes. You print the same list of dishes by number 
on a piece of paper to create a menu. Ask a spectator 



to select any dish on the menu. They select number 
#23-Cashew Chicken. You hand them your iPhone to 
open the photo album. The last photo you took was 
a photo of #23-Cashew Chicken! The possibilities are 
endless.

This app is very easy to use and only takes two quick 
inputs to accomplish the dirty work completely unde-
tected, leaving the iPhone clean and in the
spectators hand. 

Available on the App Store, Highly recommended

“Transcript” by Spidey — 
Price $6.95USD (video download)

Theory 11 Description:

The Book Test is a powerful, iconic effect. With countless 
variations, the plot remains one of magic’s most elusive, 
guarded secrets. Transcript includes THREE impromptu 
book test routines masterfully taught by Spidey, a pro-
fessional mentalist and creator of Psycho, Sneak Peek, 
and Out of My Mind. Transcript is a crash course in the 
fundamentals of book test techniques.
In this download, you’ll learn three effects: Association, 
The Double Prediction, and Spidey’s handling of the 
Hoy Book Test. Spidey will not only teach you how to 
perform these effects, but the history and how to per-
form them effectively.
Along with these routines, you’ll learn comprehensive 
sleights, techniques, and routines to master the world 
of mentalism with borrowed books. Spidey will teach 
you the tools you need to perform these routines or to 
create your very own.
Special thanks and credit to: Barrie Richardson’s “Curtain 
Call,” Dan Harlan’s “Mentalism Show,” and David Hoy.

The Effect:
The spectator selects a random word from a normal 
book. Out of millions of possibilities, you are able to 
divine the exact word they were thinking of. With no 
gimmicks, no plants, and virtually no setup.
My Thoughts:

While this is not an App or traditional tech item, the fact 
that it is a video download to your computer was close 
enough for me to include it in my column.

The routines are very practical for being able to per-
form a book test with a borrowed book and no advance 
preparation of any kind. It is not difficult to perform 
and I appreciate having this in my arsenal. An anytime, 
anyplace miracle with a borrowed book.

Spidey does an excellent job teaching the techniques 
and I believe mentalists and magicians will enjoy being 
able to perform this impromptu book test. The handling 
is clean, easy to accomplish and impressive to any audi-
ence. The video is just under 23 minutes and very well 
produced. Highly recommended!

Download from https://store.theory11.com/products/
transcript-by-spidey



“Social Media Magic” by Lee Smith and 
Clive Dancey 
— Price $11.99USD in the App Store
 
Developer Description:

‘Make a card that the spectator has thought of and a 
number appear on your Facebook page’

Hundreds of ways of using the app - see below

Check out the video http://youtu.be/ttspfH3V4TU 
Learn in minutes perform in seconds..its that easy

- Full instructions within the app including link to a 
training video
- Learn a ‘magicians force’ to force a card
- use the magic of social media
- use multiple force methods
- choose numbers , years only limited by your imagina-
tion
- add your own comments to the prediction
NOTES:
IOS 7 only
Works on latest Facebook version so you may need to 
update.

**** NOT FOR IPAD ****
The Effect:
The spectator selects any number between 1 - 9999. 
You then hand them  your iPhone. Ask them to open 
your Facebook page. The number they selected will be 
on your page and can even show that you made the 
prediction hours ago. It is fully customizable and your 
Facebook page could read something like this: “Today I 
will get someone to select the number 5555” posted 2 
hours ago. A pretty amazing effect! You can also include 
a playing card prediction as a bonus.
My Thoughts:

This App is very easy to perform and people love it! Lee 
and Clive host a Facebook support page full of ideas for 
Social Media Magic. They also listen to their customers 
and have already made some updates and fixes. There 
are other apps that use a similar modus operandi but 
Lee and Clive are going out of their way to make this 
App different. There is no reason why you cannot have 
several cool magic apps on your iPhone.

Highly recommended!

iTunes: 
https://itunes.apple.com/gb/app/social-media-magic/
id790064944?mt=8

Facebook:
 https://www.facebook.com/groups/737132349671377/

Carl Andrews has been performing professionally for over 
34 years. He is also an iPhone developer of some very 
popular Apps including No Freakin’ Way, Magic Draw, True 
Lies and the best-selling Show Cues (sound control sys-
tem). www.mojosoftwareonline.com
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