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NEWS

Magician and shadow expert, Sonny Fontana passed away in Las Vegas on Feb. 
14th, 2019.  He was 62 years old.  He passed from complications after surgery for the 
removal of a brain tumor.

He was born in Caracas, Venezuela on Feb. 5th, 1957. His birth name was Ramon Or-
lando Depablos.  He is survived by a daughter, Thelma Elena Depablos, 24 years old.
He came from very humble beginnings.  He created many unique and amazing acts 
including the Telephone Act, Hand Shadow Act and the Invisible Man.  He was a pub-
lished origami expert and created many original figures. He also performed several 
sideshow/daredevil/eccentric pieces, including a Fire Tee Pee Stunt, Thread from 
Stomach, and something with a very large needle.

Sonny was a Shadow Consultant for Francis Ford Coppola’s film “Dracula”.  He also  
invented magic effects including Got it Covered, Bubbles from Empty Hands and 
many magic effects using Origami.  He was the first Latin American magician to take 
any award at FISM.  These awards were FISM 1979 Special Award the Klingsor Award 
for his Hand Shadows, and FISM 1997 Dresden 3rd place in General Magic for his 
Telephone Act.

Sonny was a lovable, funny and eccentric character.  His enthusiasm for life and 
magic were infectious.  He was willing to help anyone who asked and even a few that 
didn’t.  He was always full of ideas and had a heart of gold.  He had legions of friends 
around the globe and he will be missed.  I was proud to call him my friend and I will 
remember him forever.  
Kevin James

SONNY FONTANA  
TRIBUTE BY KEVIN JAMES

https://youtu.be/cVGcDsXIZds

https://youtu.be/0wfClkElfgo
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MARSHALL BRODIEN
TRIBUTE BY MARK HOLSTEIN

Marshall Brodien, magician, sideshow barker, TV personality, 
entrepreneur and friend to hundreds of magicians, passed away 
on March 8, 2019 at the age of 84. 

Brodien became interested in magic at a young age, mastering 
his craft doing local shows. At 16, he lied about his age and be-
came a barker and magician at the sideshow in Chicago’s famed 
Riverview Park. He would extoll the wonders of the Monkey Girl, 
the Rubber Man, the Fat Lady and the other weird and bizarre 
acts on display.  Following Riverview, Brodien entered the army. 
Quickly charming his superiors, he entered Special Services and 
spent his time in the Army performing magic, hypnosis and 
escapes. 

When he left the service, Brodien became a fixture in Chicago 
area night clubs and supper clubs, performing magic, hypnosis 
and the electric chair. Jay Marshall said that Brodien had the best 
hypnosis show he’d ever seen.  He went on to work in and later 
own several magic bars, as this form of entertainment flourished 
in Chicago. During this period, Brodien performed for some of 
Chicagoland's most infamous mobsters. Jackie “The Lackey” Ce-
rone gifted him with a bottle of Louis XIII cognac, advising him to 
drink it with the people he loves. When Marshall asked Jackie to 
sign it, he was advised that “Jackie don’t sign nuthin”.  (That bottle 
is now with Marshall’s son, Marshall Jr., an accomplished magi-
cian in his own right.) Later, another gangster named Gimpy, and 
his girlfriend, visited the Chicago Magic Lounge, which Brodien 
owned. He performed the vanishing birdcage and the pretty 
young girl was fooled. Gimpy asked the magician where the cage 
vanished. “It’s magic!” was the reply. Gimpy pulled out a gun, put 
it to Brodien’s forehead, and colorfully demanded the location 
of the cage. In a moment of clarity and judgement, the cage was 
revealed. Ironically, Gimpy was found several days later, a victim 
of 12 gunshot wounds - to be clear, an unrelated event. 

In the 60s, a new children’s variety show premiered in Chicago on 
WGN TV - Bozo’s Circus. Brodien appeared on the show and the 
producers quickly took to his personality and style. He became a 
semi regular. After several appearances, Marshall brought to the 
studio a wizard costume he obtained at a corporate show and 
Wizzo the Wacky Wizard was born. Brodien portrayed the zany 
magician along side Don Sandberg, Ray Rayner, Bob Bell and 
Roy Brown for over 26 years.  The show became one of the most 
successful children’s shows in US history and was once filmed 
in front of a live audience of over 1 million people on Chicago’s 
lakefront. The show came to an end in 2001 after 40 years. I had 
the opportunity to appear along side Marshall on that final show 
- a day I will never forget. It was national news, and was featured 
by David Letterman in his “Top Ten List”. 

Brodien was a pioneer in trade show magic, using close up sleight 
of hand to attract visitors to trade show booths. He worked hun-
dreds of these shows and helped to open up an new opportunity 
for the dozens of magicians that followed his path.

Brodien was a natural optimist - he saw opportunity when others 

saw adversity, making him a natural entrepreneur. In the late 
60s, while working at WGN, Brodien recognized the power of 
television advertising and decided to try to sell magic on TV. 
He started by picking a card trick - the Svengali Deck - that he 
recalled being sold by pitchman on the grounds at Riverview. 
TV Magic Cards became a national success with over 17 mil-
lion decks sold. This ultimately led to a successful line of nearly 
100 different magic sets that Brodien designed and sold for 
over two decades.  He created specialty sets sold by Siegfried 
and Roy and Lance Burton. These products provided a start to 
an entire generation of magicians lucky enough to start with 
these products - he was referred to as the “magician maker.” 
Certainly, I started with a TV Magic Set, his second. Little did 
I know that years later, he would become one of my closest 
friends and confidants. 

Marshall and his wife Mary were chosen family to my wife Sue 
and I. We traveled together, spent family events together and 
performed together. We developed a show called “Marshall 
Brodien and Friends”. (World famous magician Dan Sperry was 
a member of the cast).  Sadly, Marshall was diagnosed with 
Alzheimer’s Disease in 2003. Slowly and doggedly, the disease 
stole his memory, but could not steal his warm personality 
and winning smile  In the years leading up to and beyond his 
diagnosis with Alzheimer’s, he continued to perform in these 
shows, often in support of favorite charities. He even commis-
sioned a new Blade Box illusion  which he performed often 
with his wife, Mary. 
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In 2007, Marshall’s friend John Moehring wrote a wonderful 
biography about him, “The Magical Life of Marshall Brodien.” The 
book, still available on Amazon, was a must read throughout the 
magic community. Brodien loved the book and as his memory 
faded loved to answer questions about his life by directing 
people to his book. I used to say, “Brodien, you’re the only guy I 
know who has an index to his life!”

But perhaps Brodien’s most lasting legacy was that he was a 
committed and devoted friend. He was most focused on creat-
ing opportunities for others, and was personally responsible for 
the professional and personal success of countless friends. He 
was a tireless supporter and promoter and was always providing 
his friends with opportunities to succeed. It is said that to have 
a good friend, be one. I say to have a good friend, be Marshall 
Brodien.

Marshall always described himself as a very lucky man and he 
said that his greatest luck was marrying his wife Mary. She was 
his magical assistant, his rock and his caregiver throughout the 
arduous progression of his disease. 

In addition to Mary, Marshall is survived his children Anita, Mar-
shall, Jr. and John (his daughter Christine pre-deceased him), his 
step children Lisa, Erin and Joe, his many grandchildren, nieces 
and nephews, and thousands of friends throughout the US and 
the world.  I am proud to have been one of those friends. 
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“JOHN MAY WELL 
HAVE ACQUIRED, 
MASTERED, AND 
SHARED MORE 
KNOWLEDGE 
ABOUT EVERY 

ASPECT OF 
THE MAGICAL 

ARTS THAN 
ANY OTHER 

INDIVIDUAL IN 
THE HISTORY OF 

MAGIC."

As the oldest staff writer 
on Magic Magazine, one 
of the toughest assign-

ments that come my way is that 
I often have to write this kind of 
tribute upon the passing of leg-
endary magical figures. The last 
few years have contained some 
devastating losses and writing 
these pieces is never easy and 
seems especially tricky in the 
case of Johnny Thompson.
In this instance listing awards 
and achievements doesn’t 
give the full scope of the man 
himself. 

Johnny Thompson (AKA The 
Great Tomsoni) was born in 
Chicago on July 27th, 1934 and 
died on March 9th, 2019. In 
the intervening 84 years, John 
created a unique legacy with 
his contributions to the world 
of music, comedy and above all 
magic. In addition to playing 
most of the world’s premier 

showrooms and venues, 
Thompson’s appearances on 
top television shows made him 
one of magic’s foremost per-
formers. His distinctive blend 
of state of the art dove work 
and visual comedy created an 
entirely new genre of sophisti-
cated magical entertainment.

Due to his encyclopedic knowl-
edge of magic Thompson was 
much in demand as a magic 
consultant and wrote and de-
veloped material for perform-
ers such as Siegfried & Roy, 
Doug Henning, Criss Angel, and 
David Blaine. For six seasons 
he was the magical technical 
advisor for the he  worldwide 
hit series "Penn and Teller: Fool 
Us!" Through the years Johnny 
won almost every award and 
received every distinction that 
the magic community had to 
offer. In short, John may well 
have acquired, mastered, and 

shared more knowledge about 
every aspect of the magical arts 
than any other individual in the 
history of magic. 

To me, and so many other ma-
gicians, there was a profound 
visceral emotional jolt on 
receiving the sad notification 
of Johnny’s death. I heard this 
news during a lecture I was pre-
senting at a magic convention. 
Some of us had more knowl-
edge of Johnny’s situation 
than others, but the moment 
the announcement was made 
public, a palpable sense of grief 
and loss hit everyone present. 
Thompson was a man who 
whether directly or through 
his body of work has touched 
magicians across the entire 
magical ecosystem.

It is truly astounding to real-
ize how much concentrated 
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“WITH ONE SENTENCE 
HE CREATED A HUGE 

LAUGH AND BROUGHT 
THE EVENT BACK TO THE 

GROUND ZERO.”

magical knowledge suddenly disappeared from the 
world when Johnny left us. Perhaps only Johnny’s 
dear friends Jay Marshall and Billy McComb were 
comparable in their magical expertise. This larger 
than life trinity of teachers continuously shared 
their magical knowledge and did so purely based 
on their powerful love of all things magical. Each 
one of them relentlessly shared their experience to 
improve every magician and help raise him to the 
highest level that that particular practitioner could 
achieve. It is also worth noting that all three of 
these titans shared and encompassed an expansive 
mastery of every branch of the magical arts. This 
triad's obsessive love of the art would have made 
a narrow focus on one specific area of magic an 
inconceivable limitation of their ability to absorb, 
synthesize and dispense their exceptional knowl-
edge.  

Within minutes of the announcement about 
Thompson’s passing, social media was inundated 
with heartfelt tributes, treasured pictures, and 
personal reminisces detailing the love and respect 
that John had created within the magic community. 
As a performer, creator, teacher, and mentor; it was 
immediately apparent that Thompson was above 
all valued as a friend by those of us who were lucky 

enough to spend some time with him. John’s 
warmth and generosity of spirit allowed a casual 
acquaintance to feel like a close friend; it was an 
exceptional gift.

I first heard about Johnny Thompson from 
Ken Brooke in London back in the mid-sixties. 
Ken thought that Johnny was something very, 
very special, and Ken was not an easy man 
to impress. If I am strictly honest when I  met 
Thompson for the first time in the mid-seventies, 
I initially thought he was one of the scariest men 
I had ever met! Little did I know that I would 
be lucky enough to know him well enough 
eventually to become a true friend. I certainly 
do not kid myself that I was his best or closest 
friend; however, when Johnny greeted you with 

his signature bear hug and a 
sloppy kiss, you knew you had 
an extraordinary bond.

When you write tributes like 
this, one usually ends up falling 
back on a series of overused 
words like; legendary, iconic, 
irreplaceable, beloved, etc. I 
used two of them in the title 
and first paragraph, but I don’t 
want to paint an erroneously 
saintly and schmaltzy picture of 
Thompson. Johnny had definite 
(and often outspoken) views 
coupled with a fiery temper 
that were vital elements in his 
personality. While a font of 
knowledge, John was never 
musty or pedantic, he was al-
ways a lot of fun to be around, 
whether onstage or offstage 
there was an aura of laughter 
that enriched the environment 
when Johnny was on the scene. 
Even when he was being seri-
ous John never failed to spot 
the humor in a situation.

I suspect John would have had 
zero time for any lengthy or 
mawkish tribute dedicated to 
his memory. In 2006 I sat near 
him at the final tribute, and 
wand breaking ceremony for 
Channing Pollack in Las Vegas. 
When things were starting 

to get a little too “syrupy” in 
nature, John announced in a 
beautifully articulated stage 
whisper, “This is about the time 
when Channing would have 
said, ‘I think this is the mo-
ment to go outside and smoke 
a joint!’ ” With one sentence 
he created a huge laugh and 
brought the event back to the 
ground zero of the man we 
were celebrating. John was a 
master of making a moment 
real.

On behalf of myself and all my 
colleges at Vanish Magic Maga-
zine, let me express our sad-
ness at the loss of the irreplace-
able Johnny Thompson. No 
one as unique as John lived in a 
vacuum and we wish to extend 
our love and sincerest condo-
lences to Johnny’s wife, and 
partner Pamela Hayes. As the 
irrepressible other half of “The 
Great Tomsoni and Company,” 
Pam along with Johnny have 
kept audiences applauding and 
laughing for many wonderful 
years, and along with Pam, the 
magic world mourns the pass-
ing of one of it's most beloved 
figures. 

CLICK ON PHOTO ABOVE to watch one of Johnny’s eight appearances at 
MAGIC Live. This was in 2017 when he sat down with Julie Eng and shared 
stories of magicians he had known.
Video courtesy of MAGIC Live!
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case of Johnny Thompson.
In this instance listing awards 
and achievements doesn’t 
give the full scope of the man 
himself. 

Johnny Thompson (AKA The 
Great Tomsoni) was born in 
Chicago on July 27th, 1934 and 
died on March 9th, 2019. In 
the intervening 84 years, John 
created a unique legacy with 
his contributions to the world 
of music, comedy and above all 
magic. In addition to playing 
most of the world’s premier 

showrooms and venues, 
Thompson’s appearances on 
top television shows made him 
one of magic’s foremost per-
formers. His distinctive blend 
of state of the art dove work 
and visual comedy created an 
entirely new genre of sophisti-
cated magical entertainment.

Due to his encyclopedic knowl-
edge of magic Thompson was 
much in demand as a magic 
consultant and wrote and de-
veloped material for perform-
ers such as Siegfried & Roy, 
Doug Henning, Criss Angel, and 
David Blaine. For six seasons 
he was the magical technical 
advisor for the he  worldwide 
hit series "Penn and Teller: Fool 
Us!" Through the years Johnny 
won almost every award and 
received every distinction that 
the magic community had to 
offer. In short, John may well 
have acquired, mastered, and 

shared more knowledge about 
every aspect of the magical arts 
than any other individual in the 
history of magic. 

To me, and so many other ma-
gicians, there was a profound 
visceral emotional jolt on 
receiving the sad notification 
of Johnny’s death. I heard this 
news during a lecture I was pre-
senting at a magic convention. 
Some of us had more knowl-
edge of Johnny’s situation 
than others, but the moment 
the announcement was made 
public, a palpable sense of grief 
and loss hit everyone present. 
Thompson was a man who 
whether directly or through 
his body of work has touched 
magicians across the entire 
magical ecosystem.

It is truly astounding to real-
ize how much concentrated 
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“WITH ONE SENTENCE 
HE CREATED A HUGE 

LAUGH AND BROUGHT 
THE EVENT BACK TO THE 

GROUND ZERO.”

magical knowledge suddenly disappeared from the 
world when Johnny left us. Perhaps only Johnny’s 
dear friends Jay Marshall and Billy McComb were 
comparable in their magical expertise. This larger 
than life trinity of teachers continuously shared 
their magical knowledge and did so purely based 
on their powerful love of all things magical. Each 
one of them relentlessly shared their experience to 
improve every magician and help raise him to the 
highest level that that particular practitioner could 
achieve. It is also worth noting that all three of 
these titans shared and encompassed an expansive 
mastery of every branch of the magical arts. This 
triad's obsessive love of the art would have made 
a narrow focus on one specific area of magic an 
inconceivable limitation of their ability to absorb, 
synthesize and dispense their exceptional knowl-
edge.  

Within minutes of the announcement about 
Thompson’s passing, social media was inundated 
with heartfelt tributes, treasured pictures, and 
personal reminisces detailing the love and respect 
that John had created within the magic community. 
As a performer, creator, teacher, and mentor; it was 
immediately apparent that Thompson was above 
all valued as a friend by those of us who were lucky 

enough to spend some time with him. John’s 
warmth and generosity of spirit allowed a casual 
acquaintance to feel like a close friend; it was an 
exceptional gift.

I first heard about Johnny Thompson from 
Ken Brooke in London back in the mid-sixties. 
Ken thought that Johnny was something very, 
very special, and Ken was not an easy man 
to impress. If I am strictly honest when I  met 
Thompson for the first time in the mid-seventies, 
I initially thought he was one of the scariest men 
I had ever met! Little did I know that I would 
be lucky enough to know him well enough 
eventually to become a true friend. I certainly 
do not kid myself that I was his best or closest 
friend; however, when Johnny greeted you with 

his signature bear hug and a 
sloppy kiss, you knew you had 
an extraordinary bond.

When you write tributes like 
this, one usually ends up falling 
back on a series of overused 
words like; legendary, iconic, 
irreplaceable, beloved, etc. I 
used two of them in the title 
and first paragraph, but I don’t 
want to paint an erroneously 
saintly and schmaltzy picture of 
Thompson. Johnny had definite 
(and often outspoken) views 
coupled with a fiery temper 
that were vital elements in his 
personality. While a font of 
knowledge, John was never 
musty or pedantic, he was al-
ways a lot of fun to be around, 
whether onstage or offstage 
there was an aura of laughter 
that enriched the environment 
when Johnny was on the scene. 
Even when he was being seri-
ous John never failed to spot 
the humor in a situation.

I suspect John would have had 
zero time for any lengthy or 
mawkish tribute dedicated to 
his memory. In 2006 I sat near 
him at the final tribute, and 
wand breaking ceremony for 
Channing Pollack in Las Vegas. 
When things were starting 

to get a little too “syrupy” in 
nature, John announced in a 
beautifully articulated stage 
whisper, “This is about the time 
when Channing would have 
said, ‘I think this is the mo-
ment to go outside and smoke 
a joint!’ ” With one sentence 
he created a huge laugh and 
brought the event back to the 
ground zero of the man we 
were celebrating. John was a 
master of making a moment 
real.

On behalf of myself and all my 
colleges at Vanish Magic Maga-
zine, let me express our sad-
ness at the loss of the irreplace-
able Johnny Thompson. No 
one as unique as John lived in a 
vacuum and we wish to extend 
our love and sincerest condo-
lences to Johnny’s wife, and 
partner Pamela Hayes. As the 
irrepressible other half of “The 
Great Tomsoni and Company,” 
Pam along with Johnny have 
kept audiences applauding and 
laughing for many wonderful 
years, and along with Pam, the 
magic world mourns the pass-
ing of one of it's most beloved 
figures. 

CLICK ON PHOTO ABOVE to watch one of Johnny’s eight appearances at 
MAGIC Live. This was in 2017 when he sat down with Julie Eng and shared 
stories of magicians he had known.
Video courtesy of MAGIC Live!
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PRODUCT HIGHLIGHT

HOOKED
RUBÉN VILAGRAND 

IF YOU ARE LOOKING FOR A MODERN VERSION OF RAZOR 
BLADES FROM MOUTH THEN THIS TICKS EVERY BOX.  IN THIS 
VERSION RUBEN SWALLOWS LARGE FISH HOOKS, THEN FISHING 
THREAD AND BRINGS THEM ALL BACK TIED TO THE THREAD. 

THE METHOD IS INGENIOUS AND THE PROPS PRETTY MUCH DO 
ALL THE WORK. FROM THE SPECIALLY DESIGNED FISHHOOKS, 
WHICH ARE LARGE ENOUGH TO BE SEEN ON STAGE TO 
THE EXTREMELY CLEVER GIMMICK OF THE THREAD SPOOL 
EVERYTHING IS DESIGNED  ENGINEERED JUST FOR THIS ROUTINE.

WHAT I LOVE ABOUT THIS VERSION SO MUCH OVER ALMOST ANY 
OTHER VERSION IS THAT THE VANISH OF THE FISH HOOKS IS 100% 
SAFE AND WILL GO COMPLETELY UNDETECTED. AS FAR AS I'M 
AWARE NOBODY HAS EVER USED THIS METHOD BEFORE AND IT 
COMPLETELY FOOLED ME WHEN I SAW IT.

THIS IS DEFINITELY THE ULTIMATE PACK SMALL AND PLAY BIG 
ROUTINE.

After 7 years of testing in performance and 
developing this unique routine, Rubén Vilagrand 
is proud to share another of his most personal 
routines with the magic community.
 
HOOKED is based on a classic magic routine 
that was originally performed with needles. 
Rubén Vilagrand redesigned the concept, the 
technique, the method ánd the emotion!
Every set is handcrafted and is one by one high 
in quality. In short, Rubén brings you one of 
the most acclaimed routines of his professional 
repertoire. 
 
In addition Rubén Vilagrand provides the 
customer an original song written by his friend 
and music director, the prestigious Roman 
Gottwald. All rights reserved.
 
Looking for an original, versatile and ,pretty 
important, SAFE magic routine?
 
From Parlor to big stages, this original routine 
has been performed by Rubén Vilagrand all over 
the world. Including the famous Magic Castle in 
Hollywood and always creates a big impact on 
the audience. 
Pack small, play big and be different.
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MY THOUGHTS:
Ruben has become my favorite creators of magic.  Every 
product I own and have reviewed of his is made to 
perfection and this is no exception.  
 
Hooked is a great theme of the classic razor blade trick 
using specially made fish hooks. Everything comes 
in a container and is padded inside to protect the 
props making it a great travel case, small enough to 
fit in any luggage.  You also get a link to the download 
instructions. The method is incredibly clever, and SAFE! 
The structure and method of getting the fish hooks out 
of the mouth and swapping them is one of the best 
I've ever seen.  It completely flew by me when I was 
watching the performance. 

The spool itself is hand-made and helps do part of the 
'magic,' which in itself is very clever, and again a method 
I've not seen before. 

“  
A MODERN VERSION OF 
A CLASSIC EFFECT - THE 
ULTIMATE PACK SMALL 

PLAY BIG ROUTINE!

 ROMHANY 
 

What really makes this great is that 
Ruben has spent years performing this 
and perfected every nuance and bit of 
handling. All the hard work is done for 
you. 

The fish hooks are custom made  and 
large enough to be seen on stage. I also 
love the theme of this version because 
you can tell a story about fishing and 
then perform it, or mime something to 
do with fishing and go in to the routine. 

The most important part of this version 
is safety. You will never harm yourself 
as long as you follow the direction and 
perform as explained.   
 

If you've always wanted to do the Needle 
or Razor Blade routine but hated the 
idea of putting needles and razor blades 
in your mouth then this is the ultimate 
solution.

This has become my favorite version of 
this type of routine and the reactions 
have been what you would hope for and 
expect from such a dynamic piece of 
magic. 

AVAILABLE FROM:
https://www.rubenvilagrand.com
PRICE:  €390.00
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SWEET SPOT
By Gregory Wilson 

& David Gripenwaldt

This is based on Slydini's "Paper Balls to Hat," a trick he initially 
introduced to the magic fraternity in 1948. Later on, when fedoras 
were no longer popular and worn, he substituted a rectangular 
box-shaped "tube" without a top or bottom. Using a coffees sleeve 
makes this completely impromptu. 

EFFECT: Three rolled up sugar packets invisibly pass through the 
top of an upturned and opened coffee sleeve like Michael Jordan 
in a championship game. 

REQUIREMENTS: You need four packets of Sweet and Low and 
a Starbuck's coffee sleeve. This is a perfect follow-up to "Sugar 
Substitute." 

PREPARATION: Assuming there are several Sweet and Low pack-
ets already in play, go to the prep area and obtain another Sweet 
and Low. Roll it into a compact ball without removing its contents. 
(The granules provide weight and integrity to the shape of the 
"ball.") 

Return to your "battleground" and set the "scene" by getting a 
coffee sleeve into play. Begin with the fourth ''ball" in a right-hand 
finger palm. 

METHOD: Explain that you need to make three make-shift "balls." 
Secure three packets of Sweet and Low and form one into a small 
ball, using the thumb and forefinger of both hands. Form another 
packet into a ball as you ask him to help. So, you've shaped two 
of the balls and he's shaped one, which helps take the heat off of 
the possible suspicious appearance of the secretly finger palmed 
fourth "ball." 

Make sure that the coffee sleeve is "opened" to form an upright 
''tube" and is positioned to your right. Then place the three "balls" 
in a row to the left of the sleeve. (Figure 1)

 Pick up the sleeve with your left hand, holding it by the sides. 
Place it in front of your face so that you can peer through it. Ask, 
"What do you see besides my face?" This somewhat rhetorical 
question shows that the inside of the sleeve is empty. (Figure 2)

As the spectator replies or nods, transfer the sleeve to your right 
hand, which grips it by the side at the back end of sleeve's top 
edge. This grip permits you to hold the rolled-up ''ball" against the 
inside of the sleeve. (Figure 3)
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Tug on your right shirt sleeve with your left hand and say, "I don't 
use this sleeve ... " As you utter this line, place the sleeve upright on 
the table so that its bottom rim audibly contacts the table. When it 
does, release the secret ''ball".

Tug on your left shirt sleeve with your free right hand, adding: " ... 
I don't use this sleeve ... " Then point to the sleeve on the table and 
say, " ... I use only that sleeve!" 
(Figure 4)

You will next cause each "ball" to apparently disappear and reap-
pear within the sleeve. You apply the same Simplex Vanish each 
time. 

Pick up one of the "balls" between your right thumb and first-
second fingers. Show it and actually place it into your left hand, 
saying, "Keep your eye on this ball ... " 

Open your left hand to reveal the ball and pick it up again with 
your right thumb and fingers as your left hand gestures at the two 
other ''balls" on the table and then slides them aside, adding: " ... 
not these two, but ... " 

Then pretend to replace the ''ball" into your upturned left hand. 
As you turn your right hand palm down contact your left hand 
with your right fingers. Immediately roll the "ball" down toward 
the base of your right second finger with your thumb. Immedi-
ately close your left fingers and dip your left hand slightly as you 
ostensible take the "ball" into a loose fist, continuing: "...focus on 
this one!"

Meanwhile slightly curl your right fingers to securely finger-palm 
the "ball". Do not conspicuously move this hand yet. Instead, move 
your left fist above the sleeve. 

Open your left hand to show that the "ball" has disappeared. Lift 
the sleeve with your right hand to reveal the ''ball." (Figure 5)

Pick up the "ball" between your right thumb and forefinger as your 
left hand places the sleeve upright on the table. 
Dip your right hand into the sleeve and release both "balls." Do this 
without fanfare.

Immediately pick up one of the remaining "balls" with your right 
hand and again pretend to place it into your upturned left hand. 
Again, Figure 5 as you turn your right hand palm down, roll the 

"ball" quietly down toward the base of your right second finger 
with your thumb, close your left fingers as you say, "The goal is to 
get it from here to there without being seen. " 

Repeat the statement, only this time when you say "here," open 
your left hand to show it empty as your right hand, its forefinger 
pointing, gestures toward the sleeve as the word "there" is uttered. 
This time ask the spectator to lift the sleeve. As soon as the two 
"balls" are revealed, your right hand picks up the remaining (third) 
''ball", again holding it between your  thumb and forefinger. 
Pinching the third "ball" makes your dirty right hand feel a little bit 
cleaner. 

Have the spectator replace the sleeve to enclose the two tabled 
"balls." Say, "Getting the third ball to join the others will be much 
tougher, because now you know what to look for." 

Ask the spectator to place a hand over the top of the sleeve to se-
cure the opening. Ask, "how many balls are within the sleeve?" Have 
him lift his hand to look. 
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LOUIE FOXX 
THE PERCEPTIVE 
BEND 

EFFECT:  You show two brand new forks nested on each other, 
the audience can see they are exactly the same shape, with no 
gaps between them.  Someone from the audience picks one of 
the forks, and you never touch this fork.  They rub it and it bends 
just a little bit.  When they set it on top of the other fork they can 
see a gap between them confirming the amount that it bent!

https://youtu.be/83ZfUH7T2uU

NEEDED:  Two brand new forks.  I’m going to assume you know 
how do some basic metal bending, and you would choose a fork 
appropriate for metal bending.  Personally, I use the cheapest 
forks I can find in bulk at Costco.  

SET UP:  Take the two forks and nest them. You are going to add 
a little bit to the bend in both them. In the picture the fork on the 
bottom is how you get them right out of the package, and the 
fork on the top is the bend that you are going to put into both 
forks.  It’s not much, so go slowly when preparing your forks. 

You need them to stay nested together, so I bend them at the 
neck at the same time as a pair. 

ROUTINE:  “Two forks.  Set one on top of the other.  See how 
they sit perfectly together.  They are essentially spooning, but 
they are forking.  Which one do you want to use the top or the 
bottom?”
Have them pick up the fork they choose.  Here’s where you are 
going to slightly straighten the unchosen fork.  You’ve got to 
choose your moment to do this, and I do it two ways.  I either 
move the fork on the table and straighten it then, or I hand it to 
someone and straighten it while I hand it to them.  

To straighten the fork, I hold it in my right hand as in the picture.  

My index and middle finger will apply pressure towards my palm 
and the thumb presses past the index finger. This is a standard 
metal bending method, however you are holding the fork back-
wards from how it’s traditionally done.  

You only need to bend the fork a slight bit.  The goal it to get it 
back to approximately the bend it had when it first came out of 
the package. 

If this is your first time bending a fork or spoon, it may take some 
practice to strengthen your hand so that you can do it quickly and 
effortlessly.  
At this point you’ve straightened the fork and it’s sitting on the 
table. 

“Take it, rub it right there.  When you rub it, you heat it up and it 
starts to bend.  Feel it bend…it does.  Set it back on top of the 
other one” 

Have them set their fork on top of the one on the table to show 
that their fork has bent.  
Notes:  I use this as the opening bend for a longer metal bending 
routine.  I don’t think it’s a big enough bend to be a stand alone 
effect.   

In Osterlind’s 13 Steps: Step 7 Metal Bending video Richard Oster-
lind credits the idea of comparing silverware by nesting them to 
Uri Geller. 
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LOUIE FOXX 
THE PERCEPTIVE 
BEND 
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shift SANDWICH
Chiam Yu Sheng

EFFECT: The magician shows two black kings and places them at 
the top and bottom of the deck. A card is selected and lost in the 
deck. The magician then makes the two black kings vanish com-
pletely from the top and bottom of the deck. The deck is spread to 
reveal that the two black kings are in the middle of the deck and 
the selected card is sandwiched in between them.

BACKGROUND: The reason why this trick is called Shift Sandwich 
because it uses two moves out from Erdnase’s Expert at the Card 
Table. The two moves are the Diagonal Palm Shift and a Shift 
(A.K.A Classic Pass). This trick will impress magicians more than it 
will to lay people because magicians who are familiar with card 
magic will appreciate the execution of this effect. 

METHOD: Begin by taking out the two black kings and place 
them aside. Spread the rest of the cards and ask the spectator 
to select a card (Fig. 1). After a card has been selected, place one 
black king face up on top of the deck and another black king face 
up on the bottom of the deck (Fig. 2). 

Take the selected card back from the spectator and insert it in 
the middle of the deck, leaving it outjogged (Fig. 3). You will now 
execute a Diagonal Palm Shift to steal the selected out from the 
middle of the deck into your left palm (Fig. 4). After the selected 
card has been stolen into your left palm, you will replace it to the 
bottom of the deck (Fig. 5). Right now, the top card is a face-up 
black king, the second card from the bottom is a face-up black 
king and the bottom card is the selected card (Fig. 6). 

Hold the deck in Biddle grip and execute the glide against the side 
of the deck to show the black king that is the second card from the 
bottom of the deck. Your right hand will hide the protruding face 
down selected card. This will show that the two black kings are still 
at the top and bottom of the deck. 

Explain to the spectators that you will now attempt to make the 
two kings vanish and find the selected card. Get a pinky break in 
the middle of the deck and execute a Classic Pass (Fig. 7 and 8). If 
you execute your Classic Pass well enough, it will look as though 
the top king visually vanishes. By executing the Classic Pass, you 
have actually cut the top half of the deck and replace it at the 
bottom. Hence, the black kings and the selected card will be in 
the middle of the deck. Show the bottom card to show that the 
second black king has also vanished. 
 

Finally, spread through the deck to reveal that there is one card 
sandwiched in between the two black kings in the middle of the 
deck (Fig. 9). Turn it over to show that it is indeed the selected card 
(Fig. 10). The spectators will be amazed.

THOUGHTS: This trick is suitable for the move monkeys who 
are finding new applications for their card magic. Hence, I would 
recommend that you practice this trick well before showing it to 
your magician mates. 

CREDITS: 
• The Diagonal Palm Shift is first published in The Expert at 
the Card Table (1902, Page 137). 
• I would recommend that you check out Jason England’s 
Foundations DVDs as it has a very detailed explanation of the 
Classic Pass and Diagonal Palm Shift. You can buy the DVD or as 
individual downloads from Theory11.
• Richard Kaufman’s On the Pass is a great place to learn 
the Pass. He shows many applications and routines using the Pass.
• Check out Alex Pandrea’s Brick Pass and Diagonal Palm 
Shift on The Blue Crown website. He shares great tips on how to 
make the techniques look smooth. 
• The Glide was mentioned in Pietro Aretino's Dialogo di 
Pietro Aretino nel qvale si parla del gioco con moralità piacevole, 
1543, p. 229. 
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MyPhone: The Paper 
Smartphone Trick
 by Judge Gary R. Brown 

Performing magic in a hospital setting presents a number of chal-
lenges: Risks of cross-contamination require that anything that 
patient-spectators touch either remain with them or be sanitized.    
There is a premium on presenting tricks that can be taught to pa-
tients that they can then perform for visitors and family members.  
And, as with any audience, the magic must be interesting, fun and 
practical.  

“MyPhone,” an original effect designed to meet these challenges, 
is presented here for the first time for readers of Vanish.   Crafted of 
paper, MyPhone is a simple, inexpensive, effective giveaway trick 
with appeal to a wide range of age groups.  Thanks to the help and 
encouragement of my friend Mike Maione, who created the “Bed-
side Magic” Volunteer Program at Stony Brook University Hospital, 
magicians can use the accompanying template to reproduce this 
trick for performances.  

The Effect: 
The magician produces the MyPhone – a smartphone made of 
paper.  He displays the phone on all sides, showcasing a home 
screen covered with various apps.   It is fully functional, the magi-
cian adds, as he receives a call and holds a brief, funny conversa-
tion.  Pulling a paper circuit board from the phone, the magician 
explains that MyPhone depends on the recent development of pa-
per electronics, which operate all of the features . . . even the cam-
era.    Asking the spectator to pose by making a face like a monkey, 
the magician takes the picture.  He turns the phone around: the 
home screen has vanished, replaced by a photo of a monkey!

Secret: 
MyPhone consists of a window envelope and an insert.  A home 
screen appears on one side of the insert, and a circuit board on the 
reverse.  The monkey photo is printed on the inside of the window 
envelope.  When pulling the “circuitry” from the MyPhone, the 
magician simultaneous removes the home screen, positioning the 
monkey photo for production.  This simple effect is surprisingly 
effective and yet easy to teach to a spectator.  

Preparation and Requirements: 
The paper template, available [here] contains everything you 
need. 

Performance:  
The magician excitedly approaches a spectator.  Guess what?  
You’re the winner of our contest!  And you’ve won first prize: a smart-

phone!  He produces the MyPhone.  You’ve heard of the iPhone?  
This is a “MyPhone.”  He points to the word “MyPhone” on the back 
of the device.  He shakes it, revealing its flexibility.  It is a paper 
smartphone….so you can never break it!  No screen to crack!  And it 
does everything that a regular smartphone does! The magician shows 
the spectator the home screen covered with apps.
 
Oh, wait, I think I’m getting a call . . .  The performer pretends to an-
swer, holding it to his ear and having a short conversation.  Mom . . 
. I’m busy . . . no . . . Because I don’t like Brussel sprouts . . . look, I’m do-
ing a show and I have to go . . . He taps the MyPhone to “disconnect” 
the call, casually flashing the home screen again.  (Flashing the 
home screen at this juncture helps lock it in the spectator’s mind).   
How can a smartphone made of paper possibly work?  I wondered 
the same thing.  Turns out it’s all thanks to the development of paper 
electronics.  Here, let me show you…
 
The magician turns the MyPhone downward so that the face of 
the phone is pointed away from the spectator. Reaching inside the 
MyPhone, the magician pulls out the paper circuit board.  Remov-
ing the insert exposes the monkey picture, which should be kept 
facing downward or toward you.   Showing the paper circuit board 
provides ample and natural misdirection.  You see, this paper-thin 
circuitry powers the entire unit.  Shake the insert to show that it is 
made of paper.   Then drop it on a table or slide it into your pocket, 
keeping the circuit side facing the spectator.  
 
Point the MyPhone at the spectator as if you’re going to take a 
photo.  That paper circuitry powers all of the apps . . . phone, email, 
texts, even the camera.  Here let me show you – I’ll take your picture!  
Smile!  Glance at the screen and then look back at the specta-
tor.  On second thought, let’s make this funny.  Make a silly face like 
a monkey, like this . . . Imitate the face in the picture, sticking your 
tongue out.   Once the spectator complies, pretend to touch the 
screen to “snap” the picture.  Great . . . I got it!  Take a look.   Hand 
the MyPhone to the spectator, showing the monkey photo!  Pretty 
good likeness, don’t you agree?
 

Additional Thoughts:  Several variants are possible.  One 
is to have the MyPhone “ring” before the fake phone call at the 
beginning of the routine.  This could be accomplished with an 
inexpensive “recorder button” which could be used to record a 
ringing cellphone and played from a shirt pocket.   Second, the 
camera could “flash” by using a flashing thumb tip.   Finally, if you 
wanted to end completely clean, you could print an extra copy 
of the circuit board with a blank back, which can be kept in your 
pocket and swapped in for the gimmick. 
MyPhone is a fun effect, so please enjoy performing it!  
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Credits: 
While MyPhone is an original effect, it was loosely inspired by the 
“Tricky Camera” effect found in E.R. Church’s Paper Tricks and Toys.    
In addition, Those interested in learning more about giveaway ef-
fects should consult the definitive book on the subject, Gift Magic 
(edited by Lawrence Hass), filled with many interesting effects and 
helpful thinking on the subject.  While long out of print, magicians 
can obtain a pdf of the book by becoming a member of McBride’s 
Mystery School (see https://www.magicalwisdom.com/shop/p/
street-magic/gift-magic for details). 

Judge Brown is a magician, historian, writer and inventor.   His 
magic writings include The Coney Island Fakir (the biography of 
Al Flosso) and articles for The New York Times, American Heritage, 
Emmy, Invention & Technology and numerous magic magazines.  
He has appeared as a commentator on magic, gambling, decep-
tion and crime on The Discovery Channel, A&E, Court TV, and 
National Public Radio.   In 2018, he served as the Distinguished 
Lecturer for the IBM National Convention.

video
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WATCH A PERFORMANCE

DOWNLOAD TEMPLATE HERE

http://vanishmagic.com/completeMyphone.pdf
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THE
 MAGICAL ARTIST

LEDoux
This is the start of a new series by Joe Ledoux who is an artist, magician and 
skateboarder.  This is a very unique first for VANISH and we are proud to introduce him 
to the world-wide magic community.

MAGICAL ART

Magical artist Joe Ledoux is launching 
a new series in VANISH Magazine, 
which will be a hand-drawn, hand-
written, zine-style feature, teaching 
simple and strong visual magic tricks. 
According to Joe, “As an artist, it’s easy 
to become reclusive or an ‘art snob.’ 
From my studies with masters, I’ve 
learned to give back to the community 
and decided that a zine format 
would fit my style. I learned from 
Ralph Bakshi that when something 
is spontaneous and hand-written, it 
comes from the heart - that’s where I 
believe magic stems from.”

Joe’s focus is on magic as art, rather 
than entertainment. He’s interested in 
pure expression and experimentation 
on stage to keep things fresh. 
Expressive stories and sleight of hand 
are the vehicles to share his personal 
art. A magical purist, Joe doesn’t use 
gimmicks in his performances. He 
prefers to animate and manipulate 
everyday objects, in the hopes 
of giving his audience a magical 
experience that leaves them “feeling 
animated.”

J

oe’s artistic and philosophical 
inspirations are varied and include 
Jeff McBride (Las Vegas headlining 
magician and instructor), Ralph Bakshi 
(indie animator and director), and 
Rodney Mullen (skateboard legend). As 
a result, his artistic output is diverse 
and always evolving. Even so, there is 
one constant throughout his artistic 
exploration: his animated character, 
Muhachi. Joe has been drawing 
Muhachi since he was a child. “The 
character has changed a lot over the 
years. When I drew him as a teenager, 
he was very mischievous. In recent 
years, he’s become a much jollier, 
happier character, but can have his 
sad days too. The character functions 
as an alter ego and is a way for me to 
express my feelings.”

The handmade, experimental 
aesthetic of this series is not new 
to Joe. The Magic of Skateboarding 
is a hand-drawn zine that Joe wrote 
and illustrated, which draws from 
the foundational elements of magic 
performance - like illusion and 
stagecraft - and connects them to 
skateboarders who pioneered tricks 
using those principles. It serves as a 

bridge between two of Joe’s greatest 
loves, skateboarding and magic, and it 
was the first time he illustrated step-
by-step guides to teach his audience.

“This ‘teach a trick’ series for VANISH 
was inspired by my love for the 
visual art that’s found in instructional 
magic books, particularly the vintage 
101 Trick type books with cartoon 
drawings. Usually the magical quality 
of the drawings in these books would 
draw me in - there’s a certain feeling 
inspired by those illustrations, which 
you can draw from in your practice 
and performance. Without my 
animated character Muhachi, that I 
can draw without thinking, I doubt I 
would have had the energy to create a 
series like this. As an animator, it turns 
out that your characters can end up 
being the biggest support of your art.”

Written by Ashley Rine
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 MAGICAL ARTIST
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• NO SWITCHES
• NO THREADS
• NO ARTS & CRAFTS

BORROW A DOLLAR BILL AND HAVE IT SIGNED BY THE SPECTATOR ON BOTH THE FRONT AND THE BACK. PUNCH A 
HOLE IN THE BILL AND CAUSE THE HOLE TO MOVE ACROSS THE FACE OF THE BILL, WITH A FLICK, IT JUMPS BACK 

AGAIN. THE BILL IS THEN HEALED AND HANDED BACK TO THE SPECTATOR UNHARMED!

PEGANIRP MAGIC

MAGIC
WAREHOUSE

PIPER MAGIC

MJM MAGIC

HOCUS-POCUS
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“CHRIS FUNK IS WHERE SOPHISTICATION MEETS WORLD-CLASS MAGIC. 
HE’S WHAT MOST MAGICIANS ASPIRE TO BE, BUT MOST DON’T EVEN 
COME CLOSE!” ... MURRAY SAWCHUCK

CHRIS FUNK  

Upon first glance, you probably 

wouldn’t label Chris Funk as a 

magician. At 6’4”, with a coiffure 

that’s decidedly modern and all 

his own, Funk’s striking appear-

ance is just the tip of the iceberg 

when it comes to how he strives 

to put on a magic show unlike 

any other. His blend of interests, 

experience, and innate talent 

and charisma has him in demand 

for corporate events, television 

appearance, and most recently, 

cruise ship performances. But 

what is it about Chris Funk “The 

Wonderist” that keeps him fresh 

and innovative in the eyes of 

audiences the world over? Well, 

let’s start at the very beginning 

(a decidedly very good place to 

start).

One of the most fun things about 

being with Funk at shows and in 

public is when people ask him 

how long he’s been practising 

magic. It never gets old when 

the asker’s eyes widen and they 

provide a response along the 

lines of “Did you start when you 

were 4 years old?” Chris took to 

magic when he learnt his very 

first card trick at the age of 16, 

and now, nearly 25 years later, he 

sports the personality and stage 

presence of a man of experience, 

though his looks may belie his 

age. Funk went professional at 19 

and full-time at 33, entering the 

arena with a wealth of experience 

and an outlook that produces 

 By Mike Symons

// FEATURE

a show unlike any other before it, 

garnering praise and a label as the 

“cure for the common magic show”. 

His blend of rapier wit, jaw-dropping 

magic, and understated wackiness 

has given him the opportunity to 

connect with millions of viewers 

worldwide via his appearances on 

“Penn and Teller: Fool Us,” “Wizard 

Wars,” “America’s Got Talent,” and 

“Masters of Illusion.”

Not one to rest on his laurels, Chris 

continues to develop his show, never 

quite satisfied with the little details, 

he is always tweaking, refining, and 

learning from every single perfor-

mance. Let’s take a look at what 

makes the man tick and what makes 

his approach to magic so subversive. 

I sat down for an interview with Chris 

to get a better idea of how The Won-

derist puts his show together.
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Mike Symons is Chris Funk’s AV tech-

nician and stage hand of three years, 

and he recently sat down with Chris to 

delve deeper into how Funk contin-

ually redefines wonder and defies 

expectations.

Chris, for the uninitiated, describe 

your show.

I’ve long described it as a blend of 

influence, intuition, illusion, wit, and 

charm. I try to blend jaw-dropping 

moments with side-splitting laughs, 

and I always make sure to include 

something that’ll make at least a few 

audience members lose some sleep. I 

do a blend of large-scale illusion and 

close-up magic, along with a little bit 

of mentalism. The multimedia side of 

things helps audience members feel 

like they’re on stage, since all of the 

impactful close-up bits are streamed 

to the big screen with the onstage live 

feed camera. I also feature some inter-

active video and other video tricks.

What’s your AV setup like?

It’s always at least one screen, a 

sound system, and a live-feed 

camera for all of the close-up bits. 

Depending on the venue, we’ve 

had 10 or more screens going 

at once, but for smaller shows, 

I travel with a rear projection 

screen, a short-throw projector, 

and a handycam, as well a com-
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pact sound system. I’ve also recently 

added a couple multi-LED lighting rigs 

with a lighting control mixer.

That being said, I’ve made anything 

work when I’ve needed to. We’ve used 

a 50-inch TV instead of a projection 

screen in the past. 

Why a multimedia show? 

Why not? I learnt early on that if you want 

to perform in front of large audiences, you 

need a way to engage their senses and to 

make them feel invested in the show. Sure, 

I could be standing up there with a bit of 

music, linking rings and pulling scarves out 

of my sleeves, but if the audience doesn’t 

feel like they’re apart of what I’m doing, 

instead feeling as though there’s that 

invisible wall between us, the fourth wall, 

then I feel like it just doesn’t resonate in the 

same way.

We have all of this access to technology 

now, so there’s no reason not to use that to 

my advantage in as impactful a way as pos-

sible. Plus, there came a point where close-

up just didn’t work for larger audiences, 

and I started to wonder if I should change 

the way I perform or the specific routines 

I perform, but the problem with that was 

that I knew there were some of those tricks 

that deserved to be seen. So rather than 

change the tricks, I changed the medium, 

so to speak. Rather than holding up a card, 

having the first few rows applaud and 

having the rest of the crowd join in just to 

join in, I blow that card up to 70, 90, 110, 

220 inches, and then that closure and that 

“whoa” moment hits everyone at the same 

time and resonates all the more. 

Other magicians use multimedia in 

their performances; what makes yours 

different?

I believe in using multimedia, AV, properly. 

There are those who have videos in their 
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shows or a bit of accompanying music for their tricks, but some-

how the performance and the music or video remain mutually ex-

clusive. What I always strive to do is blend the video, blend the mu-

sic, in with every trick I do. I have a interactive card trick video to 

start off the show, blown up huge on the big screen, and everyone 

in the audience is instantly taken in because they’ve just watched 

my sizzle reel, which features up-tempo music, tons of colour, and 

quick edits, so their sense are engaged, and now they’re presented 

with an almost “do-it-yourself” trick. They invested right from the 

word “go”.

I’m also big into interactive video. I love the interplay between 

prerecorded video and the live performance. I’m pretty good with 

After Effects and Final Cut Pro, so I enjoy editing elements together 

and then having those be an integral part of the payoff of certain 

tricks. So it’s never, “Here’s Chris Funk, and then here’s a video, and 

then here’s Chris Funk again,” as separate elements. It’s seamless, 

meaning constant audience engagement, and therefore a more 

meaningful show at the end of the day — the multimedia side of 

things and the actual live performance are one entity. There’s an 

equal relationship.

Tell me about your approach to props?

I’d say that my props are pretty unique to me. In fact, I can guar-

antee you that I use props that no one else in the world uses. And 

“OFF-THE-WALL HUMOUR 
AND DEVIOUS METHODS.  

HE’S BRILLIANT!”
... JAMES CELEN
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there’s no reason for that — I simply make many of them myself. 

In fact, I’d probably say that over half of what I use in my show is 

homemade. Sure, I’ll often see an awesome gimmick or prop that 

I just have to have in my show, so I’ll try and write it in, but for the 

most part, I create props to fit my show. 

I’ll have a vision in mind and a flow that I want to achieve, and if 

that means that a certain trick won’t work with a traditional prop, 

I’ll simply find a different way to perform the same trick, and 9 

times out of 10 that means making it myself. But me making my 

own props isn’t just a “flow” thing. I’ve also realized, after almost a 

decade of constant travel, that certain props just don’t travel well. 

Some are too fragile, others are too big, and some you simply can’t 

bring on a plane. So I often create things that, should I be missing 

a key element, I can get to wherever I’m going, hit up a store, and 

MacGyver something together. And because of that, I tend to 

focus more on delivery.

I try to never let another trick suffer simply because I want to try 

and include a specific prop. It’s all about the props fitting the show, 

not the other way around.
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After almost 25 years in the game, how do you keep your 

show fresh?

I have always and will always consider my biggest competition 

to be myself, and if I’m not constantly bettering myself, then 

I’m losing. I also try my best not to watch other magicians. For 

all intents and purposes, there is zero emulation in what I do. 

I’m often asked about my magical influences, and I honestly 

don’t think I have any. That’s not to say I’m not inspired by 

other magicians — after all, it was a David Copperfield special 

that got me interested in magic in the first place. But I’d like 

to believe that my style, my delivery, and my approach to 

putting together a show are all my own. There are obviously 

some known “best practices” involved, especially in terms of 

show structure, but other than that, I try to constantly one-up 

myself.

At the end of the day, I’m not trying to put on a “better” show 

than anyone else. I’m just trying to make every show better 

than the last, and the only way I can do that is by besting 

myself.

I also mentioned that I usually focus more on delivery, which 

means I tend to stay away from the tricks everyone else is 

doing. And if I am doing what someone else is doing, then I 

make it 100% my own — whether that’s changing the prem-

ise, creating a different way of doing it, or delivering it in a way 

that’s never been done before. 
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“ "THERE'S A 
WILDNESS AND BEAUTY 

TO CHRIS FUNK'S 
DAFT AND FUNNY 

PRESENCE THAT I -- 
AND THE AUDIENCES 
I'VE SEEN HIM WITH 

-- FIND IRRESISTIBLE.” 
...TELLER
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What drives your creativity?

I think it’s my personality. I know that my take will always be 

different from anyone else’s — or at least that’s what I try to do. 

It’s unfortunate that you have many magicians who will see a 

cool-looking routine or trick and then just toss it into their show 

because it “looks cool”, especially when they haven’t really taken 

the time to put their own spin on it and add something to that 

trick’s mythology, so to speak. And I don’t mean simply changing 

the colour of a scarf from red to purple. Like, I know someone who 

did a version of my violin card rise, but used a guitar instead — 

otherwise the trick was exactly the same. That’s not “making it your 

own.” I believe in injecting yourself into a trick, and by that I mean 

more than just performing it in your own special way. I mean you 

really dig deep, look at why you do what you do, and use that 

drive and inspiration. So you figure out what your core is made of 

and then you create magic around that.

If you’re passionate about painting, figure out a trick with that. If 

you love cooking, do something with food that isn’t bill in (insert 

hand fruit here). I’m talking about the real work that goes into 

being a magician.

How do you put a routine together?

I usually start at the end. What’s the goal I want to achieve, what’s 

the end result I’m looking for? This seems to make me worry less 

about the fine details up front. Yeah, I still get caught up in my 

own thoughts and “what if I did it this way or that way,” but I find 

working backwards from an end result rather than working my 

way through a trick or a series of tricks helps me better visualize 

the bigger picture.

For example, when Wizard Wars came out, I was asked by a local 

TV station to help promote the show by doing a smaller version 

of the show — doing a trick with random objects (though in this 

case I was allowed to choose the “random” objects ahead of time). 

So my mind immediately went to, “I want to make live goldfish 

appear.” So I started thinking about what items would allow me 

to achieve a “random item” setup and also help the goldfish kick-

er. I worked backwards and ended up with a multi-phase routine 

that included cards, money, goldfish crackers, a handkerchief, 

and envelopes. That routine is now a staple in my and has even 

been featured on Masters of Illusion. 

My violin routine, which I’ve done on Penn and Teller: Fool Us, 

as well as America’s Got Talent (unaired) came from a song that I 

simply got lost in. I met a violinist named Jaron Freeman-Fox, and 

he gave me a CD, and I ended up listening to this one song on 

repeat — it just spoke to me. My two-hour drive home vanished 

as my brain turned over and over the idea of making a violin float, 

but using a method that was too good to be true. As soon as I got 

home, before I even unpacked my gear from my truck, I got to 
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work on my idea, and 15 minutes later, the routine was born and 

added into my next show!

How do you put a show together?

Many magicians seem to have a show that’s almost like a mov-

ie, where it starts off like Jaws, morphs into Mary Poppins, then 

becomes A Nightmare on Elm Street, and ends with the Matrix. 

There’s zero flow and it’s just trick after trick with no underlying 

theme.

I see magic as theatre; it’s a story. A good story has a beginning, 

middle, and end, and there needs to be a through-line, a concept, 

that plots the whole thing. (An incredible mind in magic, Sean 

Fields, helped beat this concept into my head.)  Once you have a 

concept, you can create a show title, and from there the premise. 

The premise begets the narrative, and then you can move onto 

creating the “problem” that you’re going to solve. Now you can 

create and add the tricks with that flow in mind.

So you start with your opener, which is what lets the audience 

know what to expect for the rest of the show. It’s the taste of what 

to come, explaining the overall story, so to speak, and setting the 

stage for the closer. To be honest, I believe there should be 3 open-

ers.  The quick miracle opener, going to the soft opener which 

leads to the ‘opener’  For example.  A quick visual trick, to a fun 

character building trick, the the show premise trick/monologue.  

Something like that. The closer should tie everything in and be the 

answer to the problem you create in your show.  Essentially, what 

was your show called “*****”? From there, you fill in the middle 

with the tricks that best help you on your journey from open to 

close. 
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http://www.xyabook.com
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THE PUERTO RICAN
GAMBLER
 David J. Attwood

MY  VIEW

In ’93, the magic club in Victoria was everything that I had 
imagined a magic club to be. The meetings were held in 
a house down a dark lane. There was nothing outside the 
non-descript dark house to signify that anything of any 
significance was at all was taking place. The first time most 
magicians walked down the dimly lit driveway lined with 
ancient gnarled oak trees, like me, they looked around 
and wondered if they were in fact at the right house. With 
ears opened wide to hear any sign of the secret society 
of magicians they would blindly follow the instructions 
given out at Tony’s Trick and Joke Shop. They would walk 
through the car port and around to the side door in the 
back.
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The newcomers would quietly slip up to the 
door and press their ear against it trying 
to make sure that they weren’t just scaring 
some old couple into calling the police. Af-
ter a timid tentative knock the door would 
open and the life and laughter that sprung 
forth from the Theatre Under The Stairs let-
ting the new magician know that they were 
at club house for the Victoria Magic Circle.
It was here that I met Daryl, the magician’s 
magician.
 On a fall evening, I stepped into 
the club house and saw a stranger with 
perfect hair wearing glasses and a red suit 
standing off to the side shaking everyone’s 
hand as they came in. As I was tragically 
shy, I just slipped to a seat at the back of the 
small theatre and waited for the lecture to 
begin. I was new to the club. Back then I had 
this feeling as though one of the ‘real’ magi-
cians would quietly walk up to me, tap me 
on the shoulder, say, “You are not supposed 
to be here,” and asked me to leave without 
making a scene.  This was my reason to do 
my best to be invisible.
 The lecture started and this 
presence stood up before the club and 
performed magic with such poise and preci-
sion. But that wasn’t what entranced me 
about the man. What made such an impact 
on me wasn’t how badly he fooled me 
with his ambitious card routine or his color 

changing knives. What left an indelible 
mark on my magical soul was his love for 
what he was doing. He was having fun.
 So often when I am watching a 
magician perform their craft, I see effort 
and strain. Sometimes there is desperation 
to be loved and revered by the spectators. 
Their lust for one-upmanship becomes 
palpable to the point that their eyes roll 
back into their heads like a shark during a 
feeding frenzy. Sometimes the magician 
has a disdain for what he is doing because 
they have repeated the effect so many 
times that it becomes apparent to every-
one witnessing the effect that the bloom is 
off the rose.
 Watching Daryl performing mag-
ic was watching a virtuoso pick up their 
instrument. A deck of cards, a length of 
white cord, a few pieces of sponge all were 
just extensions of Daryl’s body. The sensa-
tion was like stepping into a warm shaft of 
light beaming into the hallway on a bright 
spring afternoon. His love for performing 
emanated from him and onto his audience. 
Anyone bearing witness to his passion was 
infected by it. With only a 6 foot length of 
magician’s rope and a pair of scissors the 
man could have an audience laughing and 
bewildered for twenty minutes.
 That night I realized exactly the 
magician that I wanted to be.

There were three magicians that had 
the greatest impact on my magical 
world; Tony Eng made me want to be 
a magician, Shawn Farquhar made me 
believe that it was possible to make a 
living as a close up magician and Daryl 
was the magician I wanted to be.
 I bought everything that he 
was selling that night, more than willing 
to face the wrath of a budget savvy 
wife. 
 In Vegas in 2003 Daryl saun-
tered onto the stage in cargo shorts 
and a wild shirt. With an expression 
that looked as though he was eternally 
restraining a smile, he asked to borrow a 
deck of cards from one of the hundreds 
of magicians in the audience. With a 
stranger deck, he performed a an amaz-
ing four ace assembly.
 It would be another decade 
and hundreds of hours watching the 
man’s videos later when I would have 
the chance to meet Daryl again.
 There was a convention in 
Vancouver.  After a particular late night 
of drunken debauchery and some bad 
decisions, I woke up for the first lecture 
of the day. I was sharing the suite with 
a fellow practitioner of leger de main 
and I took the couch. I rolled myself to 
an upright position, stood myself up 
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and walked into the elevator. I looked like a 
wet cat and felt like my teeth were wearing 
wool socks. I threw on my mirrored shades 
knowing that I could slip down to the 
restaurant without bumping into anyone. 
I figured that I would just grab a cup of 
coffee for myself and my roommate before 
cleaning up and heading to the lecture.
 The elevator door opened and I 
stood their stunned. My hero was stand-
ing in the elevator looking back at me. I 
stepped into the lift and was overcome but 
determined NOT to go full fanboy on the 
poor man. “You’re Daryl,” was all I could spit 
out, feeling excited and instantly embar-
rassed of my obvious hangover.
 Donning that impish smile and 
without missing a single beat, he said, 
“Watch it fella. I’m wearing boxers and I 
know how to use them.”
 We road in silence for about three 
Mississippis before I turned and exploded 
at him. “Iboughteverythingyoumade-
Iloveyourambitiouscardroutinegimmickan-
dtheentirecardrevelationsseries.”
 The doors opened. He gave me a 
frightened smile, nodded and said thanks 
as he hurriedly exited the elevator desper-
ate to avoid eye contact.
 After the lecture I had a chance 
to sit down one on one with Daryl. We had 
a great conversation about his family and 
I got to know Daryl beyond the magic. We 
talked about how, as a child, magic was 
his escape and told me how he met his 
wife. We talked about how he decided to 
move from bright lights of Vegas to a qui-
eter town to raise his daughters. I was so 
excited to get to know the man on a more 
personal level. I wasn’t confident enough 
to call us friends yet but at least I felt as 
though I had smoothed the edges off our 
elevator encounter earlier.
 Three years later that I was sit-
ting with some friends in the Parlour of 
Prestidigitation and the old fashions they 
were a flowin’. There was a gaggle of rowdy 
girls from England behind us and I saw 
that they were taking selfies. I turned to let 
them know that they would get bounced 
out of the castle if they didn’t put those 
phones away. When I turned around, there 
was Daryl, sitting behind them, quietly 
photo bombing each of their snapchat 
shots with that effervescent love for life 
that bubbled out of him. The girls didn’t 
notice him and probably wouldn’t have 
until they were going through their photo 
albums on their way back to Heathrow 
if it weren’t for me smiling at my hero 
approaching photobombing as he did 
everything in life, as though he was having 
more fun than anyone else in the room.
After his show, my friends and I were at the 
bar when Daryl quietly walked in. By this 
time, the old fashions had really kicked in. 
I had one of the more celebrated members 

of the academy in a headlock, giving him 
nuggies. Daryl was only feet away from 
this tussle, once again, I felt now was not 
the right time to engage my hero. I didn’t 
want a repeat of the Vancouver elevator 
incident again. The two guys I had dragged 
to Hollywood with me were chatting him 
up while I was next to the stairs tangled up 
with George McFly. It was on this night that 
my mates informed me that I had created a 
new level of intoxication. When friends are 
regaling others about my drinking, my ma-
gician friends will ask, “Sure he was drunk, 
but was he ‘Castle drunk’?”
 Six weeks later, Daryl was flying 
into Victoria to do a lecture. I eagerly vol-
unteered to pick up him up and host the 
Puerto Rican gambler while he was on the 
Island.
 It was a life time away from our 
first encounter and I felt more comfortable 
in my magical skin. When I spotted him 
walking towards me, I greeted me with a 
hearty handshake and we went to grab 
his luggage. He had his familiar smile and 
comedic banter but it was now sprinkled 
with the seasoning of sage wisdom of a 
man that was comfortable expressing his 
discomfort. It was an abnormally hot sum-
mer day in Victoria and he stated that he 
would love nothing more than to grab a 
beer before heading over to my place.
We walked into a local tavern that was 
converted to more patio than building 
taking full advantage of the summer sun. 
We saddled up to the bar and ordered our 
lunch with a couple of cold ones. We talked 
about his daughters and his mother in law 
and not once did we actually talk about 
tricks.
 The kid in me was so excited to 
be having beers with my hero. I looked 
around the busy bar and realized that no 
one sitting here realized who I was sitting 
with. It was like I was the only one here 
who understood that I was sitting beside 
Superman but everyone just saw mild 
mannered Clark Kent.
 Our conversation turned to the 
business of magic. Daryl expressed that it 
was getting exhausting packaging things 
up and shipping them off to his custom-
ers so I suggested some things that could 
make his life easier. We chatted for a while 
about how to streamline things for his 
business. Technology not being one of his 
most favorite things to deal with, he had 
asked for my help in setting some of these 
ideas up and setting them in motion.
We went back to my place and my AC had 
just died. The house was cooking. It had 
to be the hottest day in the summer and a 
record breaking temperature and everyone 
was melting. Daryl soldiered on ironically 
wearing his wild shirt adorned with flames 
as all the magi in the room were fanning 
ourselves manically.

After the selfies and the autographs the 
magicians in Victoria slowly dissipated. Da-
ryl and I sat in my living room and relaxed 
in the afterglow. Again, it was just Daryl 
and me. We chatted more about streamlin-
ing his website and had a few more beers 
before we both retired for the evening. 
Daryl had just finished figuring out his 
email on his smart phone and was email-
ing me from twenty feet away in the guest 
room, like an excited kid proud to show off 
his new talent.
 His flight was early the next 
morning so we were on the road at o’ dark 
thirty but when I pulled into the airport, I 
no longer felt like I was in the presence of 
one of the giants of magic but I was with a 
friend.
 We hugged goodbye. I turned 
to get back into my jeep and he called out 
to me. I walked back and gave me one of 
his personalized challenge coins that was 
minted with his likeness.
 It was the last time that I would 
ever see Daryl.
 In the house that brought so 
many magicians joy, that we lost the magi-
cian’s magician. In February of 2017, a man 
that looked like he fought to contain his 
joy was secretly fighting a different demon. 
When I heard the news, my heart broke. 
The loss was felt throughout the world of 
magic. His friend of 20 years, Goldenhersh 
said, "It shocked the hell out of people 
because he was one of the goofiest, most 
happy-go-lucky guys you would see, yet he 
was clearly hiding a lot of pain."
 It’s ironic how some people don’t 
realize the impact that they truly have on 
those that they come in contact with. The 
time I spent face to face with Daryl wasn’t 
much but the impact he had on my magic 
is undeniable. He showed me just how 
contagious it was to have fun while revel-
ing in the passion we all have for our craft. 
He began as a hero to me and then we 
became friends. His contribution to magic 
was not just in the form of sleights and 
secret moves but his approach to magic.
On the anniversary of that night two years 
ago, I watch the Daryl lessons that I had 
collected over the years. I remember how 
enamoured I was with his presentation 
and I remember my hero as a man that 
made his audience have fun whether they 
wanted to or not.

Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.
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with George McFly. It was on this night that 
my mates informed me that I had created a 
new level of intoxication. When friends are 
regaling others about my drinking, my ma-
gician friends will ask, “Sure he was drunk, 
but was he ‘Castle drunk’?”
 Six weeks later, Daryl was flying 
into Victoria to do a lecture. I eagerly vol-
unteered to pick up him up and host the 
Puerto Rican gambler while he was on the 
Island.
 It was a life time away from our 
first encounter and I felt more comfortable 
in my magical skin. When I spotted him 
walking towards me, I greeted me with a 
hearty handshake and we went to grab 
his luggage. He had his familiar smile and 
comedic banter but it was now sprinkled 
with the seasoning of sage wisdom of a 
man that was comfortable expressing his 
discomfort. It was an abnormally hot sum-
mer day in Victoria and he stated that he 
would love nothing more than to grab a 
beer before heading over to my place.
We walked into a local tavern that was 
converted to more patio than building 
taking full advantage of the summer sun. 
We saddled up to the bar and ordered our 
lunch with a couple of cold ones. We talked 
about his daughters and his mother in law 
and not once did we actually talk about 
tricks.
 The kid in me was so excited to 
be having beers with my hero. I looked 
around the busy bar and realized that no 
one sitting here realized who I was sitting 
with. It was like I was the only one here 
who understood that I was sitting beside 
Superman but everyone just saw mild 
mannered Clark Kent.
 Our conversation turned to the 
business of magic. Daryl expressed that it 
was getting exhausting packaging things 
up and shipping them off to his custom-
ers so I suggested some things that could 
make his life easier. We chatted for a while 
about how to streamline things for his 
business. Technology not being one of his 
most favorite things to deal with, he had 
asked for my help in setting some of these 
ideas up and setting them in motion.
We went back to my place and my AC had 
just died. The house was cooking. It had 
to be the hottest day in the summer and a 
record breaking temperature and everyone 
was melting. Daryl soldiered on ironically 
wearing his wild shirt adorned with flames 
as all the magi in the room were fanning 
ourselves manically.

After the selfies and the autographs the 
magicians in Victoria slowly dissipated. Da-
ryl and I sat in my living room and relaxed 
in the afterglow. Again, it was just Daryl 
and me. We chatted more about streamlin-
ing his website and had a few more beers 
before we both retired for the evening. 
Daryl had just finished figuring out his 
email on his smart phone and was email-
ing me from twenty feet away in the guest 
room, like an excited kid proud to show off 
his new talent.
 His flight was early the next 
morning so we were on the road at o’ dark 
thirty but when I pulled into the airport, I 
no longer felt like I was in the presence of 
one of the giants of magic but I was with a 
friend.
 We hugged goodbye. I turned 
to get back into my jeep and he called out 
to me. I walked back and gave me one of 
his personalized challenge coins that was 
minted with his likeness.
 It was the last time that I would 
ever see Daryl.
 In the house that brought so 
many magicians joy, that we lost the magi-
cian’s magician. In February of 2017, a man 
that looked like he fought to contain his 
joy was secretly fighting a different demon. 
When I heard the news, my heart broke. 
The loss was felt throughout the world of 
magic. His friend of 20 years, Goldenhersh 
said, "It shocked the hell out of people 
because he was one of the goofiest, most 
happy-go-lucky guys you would see, yet he 
was clearly hiding a lot of pain."
 It’s ironic how some people don’t 
realize the impact that they truly have on 
those that they come in contact with. The 
time I spent face to face with Daryl wasn’t 
much but the impact he had on my magic 
is undeniable. He showed me just how 
contagious it was to have fun while revel-
ing in the passion we all have for our craft. 
He began as a hero to me and then we 
became friends. His contribution to magic 
was not just in the form of sleights and 
secret moves but his approach to magic.
On the anniversary of that night two years 
ago, I watch the Daryl lessons that I had 
collected over the years. I remember how 
enamoured I was with his presentation 
and I remember my hero as a man that 
made his audience have fun whether they 
wanted to or not.

Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.
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Jeff christensen

A look at education and magic from teacher and magician 
Jeff Christensen. This article looks at Jeff's search for 
combining education and magic to make an entertaining 
and meaningful performance.

IS 
MAGIC

EDUCATION
The Apprentice

 Over the years I’ve become very familiar 
with the apprentice process as I’ve mentored 
and supervised dozens of student teacher 
practicums.  However, there appears to be 
a very limited number of magic students 
that are involved in this type of learning 
situation. There are magic students that are 
being mentored but a teacher can mentor 
dozens of students.  In contrast, a master-
apprentice is a singular arrangement. I began 
my exploration of this topic by speaking with 
the founder of the McBride Magic & Mystery 
School Jeff McBride and his talented appren-
tice Will Bradshaw.  What I discovered about 
the master-apprentice process was both 
fascinating and revealing.  

Clearly I’m in the learning “business.” 
For the past 25 years I’ve been an 
educator, graduate student and life-

long learner.  As a result of these different 
roles and experiences I have spent a fair 
amount of time considering the question 
of how people learn.  In most educational 
settings these types of conversations are 
everyday occurrences as teachers con-
tinually share new methods, curriculum 
ideas and strategies to successfully meet 
the individual needs of their students.  So 
what is the best way to learn magic?  In this 
month’s column I’d like to look at a seldom 
considered framework for magical learn-
ing…the master-apprentice model.

“When the student is ready, the master will 
appear.”

Buddhist Teaching)

Growing up, Will Bradshaw was surrounded by magic as his 
father was a magician.  Despite this exposure, he wasn’t a big 
fan of magic.  Will’s early magic experiences were filled with 
performances that played down to the audience or made the 
volunteers look like fools.  He thought, there must be a better 
way.  It wasn’t until Will attended the Houdini Days conven-
tion in Appleton, Wisconsin and encountered Jeff McBride 
that his perspective on magic started to change.  In the years 
to follow Will attended the American Musical and Dramatic 
Academy.  Will believes that this formal training in theatre 
helped prepare him for his later work at Mystery School.  It 
was there that he learned about the high concepts of theatre.  
Things like communications styles, beats in theatre, forms 
of subtext in scripting and so much more.  A few years later 
Will found himself at a Mystery School event where he ap-
proached Jeff McBride about being becoming his apprentice.  
In response McBride advised Will that he wasn’t currently 
taking any apprentices.   McBride then shared a parable of a 
martial arts student asking to be admitted to a school and 
being turned away several times.

 Several years later Will finally saved enough money to attend 
a 7-day master class.  At the time, he was living in Las Vegas 

and had already begun performing as a busker on Fremont 
Street.  During the week Will again asked McBride if he would 
take him on as his apprentice.  Once again McBride refused him 
but he was open to Will helping out around the school.   Will did 
this for over a year.  It was during this time that Will’s commit-
ment and dedication to magic and the Mystery School was fully 
revealed and he formally became Jeff McBride’s apprentice.

“Always two there are, no less.  A master and 
an apprentice.”

Yoda – Jedi Master

Over the past 25 years the McBride Magic & Mystery School has 
been at the forefront of modern magical training. 

“Magicians can study both video and print and can amass a lot
 of knowledge. They can learn moves and tricks but not magic.
 It would be like learning to cook from reading a cookbook.
There is no feedback or customization from a book or DVD.  Real
 teaching in magic happens in live time.”
(Jeff McBride – Master Magician)

During that time McBride has had four apprentices with Will 
Bradshaw being the most recent.  The process begins with the 

“Tell me and I forget.  Teach me and I 
remember.  Involve me and I learn.”
(Benjamin Franklin – 6th US President)
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student showing potential and then the 
arrangement of what McBride calls a “fair 
energy exchange.”  Thus begins a training 
and feedback process where the master 
takes an active interest in the teaching and 
career of the apprentice.  The end goal is 
for the apprentice to be able to craft a life 
in magic.  For the master, one benefit, is 
that their magical legacy is carried on as 
they pass along the secrets and trademark 
routines that have been honed through a 
lifetime of study and performance.  One 
challenge for the apprentice is that it can 
be difficult to maintain one’s own style.  This 
could likely be further exacerbated given 
McBride’s powerful magic presence both 
when performing and teaching. But the 
goal is for the apprentice to create their own 
unique masterpiece.  Will has continued to 
create a very unique blend of formal theatre 
training with real world street busking 
training.  His growth and success with this 
has been noticed and he now performs 
regularly in Vegas, consults for shows and 
tours internationally.  In 2018 Will appeared 
on Penn & Teller’s highly successful show 
Fool Us where, as he puts it, (he) performed 
for more people in one night than he had in 
his entire life.

“If you’ve been fortunate 
enough to live out your dream 
in the profession of your 
choice, then you have an ob-
ligation to send the elevator 
back down.”
 Jack Lemmon – Hollywood Actor

The master-apprentice model is clearly not 
for everyone but I still can’t help but feel a 
bit jealous of Will and the amazing magical 
training experience that he has had.  For 
those that love magic the opportunity to 
study their chosen craft with a living master 
is really an incredibly rare opportunity.  At 
the same time, I’m also very thankful that 
there are those in magic like Jeff McBride 
who feel the obligation to help prepare 
the next generation of magical performers.  
McBride, the late Eugene Burger, Larry Hass 
and the entire Mystery School community 
have done a great service to the magic 
community as they continue to provide life-
changing magical learning opportunities.  

Next month we look at some considerations 
when planning an educational routine or 
show.

Remember Magic is Education!

Jeff Christensen (M. Ed.)
www.MagicalEducator.com
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KIDS
MAGIC

PROFESSIONALTECHNIQUES AND 
TIPS TO ENHANCE CHILDRENS 
PERFORMANCES

PART TWO

COLIN UNDERWOOD

6. Themes
Themes are very useful way to give 
meaning to the magic show and to 
enhance individual routines. Themes 
have a very good marketing hook. 
Dressing up kids within a theme can 
be great time filler and entertainment. 
The classic love interest, good and 
bad and even spiritual or basic human 
messages can be integrated in your 
shows. Message shows are becoming 
particularly popular and have huge 
marketing potential.

7. Participation
A vital element in children’s shows is 
audience participation. You must interact 
with children and allow the children 
to be involved. Most of the time the 
children react favourably but certain 
cultures need encouraging. How you 
involve the children is a key to your 
success in your shows. The stronger 
the performing character the more the 
children will relate to you and if the 
character you create has all the above 
elements you will be successful. Children 
are experiencing new things all the time 

and will need guidance at the beginning 
of the show as to how far they can push 
you. For some children your show will 
be the first-time experience at having a 
clown or magician at a party. I am over 
180 cm and used to wear a large mad 
hatter hat making me even taller. No 
wonder the younger aged children of 
three or four will often burst into tears 
and start crying. Remember if you are 
tall the children are looking up at you all 
the time which can be uncomfortable. 
Getting on your knees and lowering 
yourself will help during a show. It will 
also enhance the emotional angle for 
the child can look you right in the eye 
and makes for great photo opportunity. 
At the end you look down and comment 
where are my legs, somebody stole 
them. Obviously, knee marks on the 
costume can result.

It is particularly difficult to remain in 
a very silly character for general age 
group shows as the older more mature 
children will react differently. I have seen 
the cut off age is around eight upwards 
and its best to entertain these children 
as young adults in terms of plots and 
effects.

8. Storyline
Each magic routine should have a very 
direct plot and storyline .No extra sub 
plots as this distracts from the ending. 
A rope is cut and then restored. If you 
want to dye the rope magically do this 
after the rope is cut and restored and 
not in the same routine. This blurs the 
story line and you end up losing the 
theatre experience and meaning. The 
result is a bland performance and simply 
a series of tricks with no meaning.

The late great Tommy Wonder talks of 
an effect having a line between start and 
finish. If this line is straight and short the 
more powerful the effect will be. When 
the line is bent and curved around on 
itself the public fail to keep track with 
what the overall plot is. For example, A 
ring vanished and magically appears in a 
purse or box. The time taken to show the 
reveal of the ring once it has vanished 
will determine the strength of the illusion 
created. A note vanished and appears 
in a lemon is best when you vanish and 
then tip out of the bag a lemon and 
not pull a rope trick and perform that 
before the reveal. The audience will in 
their mind say you somehow managed 
to place the note in the lemon while they 

AN EFFECT 

SHOULD HAVE A 

LINE BETWEEN

START AND FINISH ”
“
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“CLASSICS IN 
MAGIC ARE A 
VERY GOOD 

STARTING POINT 
TO USE.”

were distracted. Not good magic!

Even if your character is a crazy professor 
then the quick sight gags should be direct and 
too the point. A string of silly no nonsensical 
gags can start to make sense when delivered 
in context to the character. Also, music can 
give meaning to a routine.

Tricks which confuse the public due to various 
factors such as sight lines, distractions and 
venues where alcohol is served are counting 
cards, stratosphere type tricks where the 
position of a ball is the effect and silver\ 
copper coins.

But a trick isn’t bad just because it can’t play 
in certain circumstances. I have always tried 
to use tricks and routines that pack small 
play big. The classics in magic are a very good 
starting point to use. You can present these 
adult classics for children very successfully. 
The straighter and shorter this line between 
beginning and end, the more your magic 
would look like the real thing.

There are other aspects that can confuse the 
public and these are unexpected external 
distractions, stage conditions and sound 
problems. The experience of the performer 
will counter these problems to a large 
degree and a reasonably successful show 
will transpire whereas the inexperienced 
performer will have a lot of work on his hands. 
Recapping what has taken place after the 
distraction and also anticipating a distraction 
so you wait before going ahead with the 
ending are two such techniques to use in this 
instance.  Perfect example performing in a 
restaurant environment and your big climax is 
interrupted by the food arriving. Being flexible 
to these conditions will help.

9. Colourful props and costumes
Bright colours for props and costumes are more appealing but 
something that looks natural is also suitable. If you are booked at a large 
outdoor event you have to play bigger by dressing visually attractive. 
Please have costumes and props made by a good tailor or engineer and 
not your girlfriend, wife or husband. You do not need to have childish 
props to do children’s magic. I perform a lot of my corporate magic at 
children’s shows but they are essentially visual in nature. E.g. Egg bag.  
Colour schemes can link your show through your costuming, props and 
branding.

10.Prop Management
Prop management during the show and after the show is also 
necessary. Knowing where your props are and where the will be 
placed during the show is important for the flow. Walking backwards 
and forward excessively to a prop table to obtain the next prop is 
undesirable and bad theatre. Prop management during the show will 
alleviate hyper kids throwing your feather bouquet and juggling props 
around the venue after the performance. Have all the props packed 
away by the end routine as the children will crowd around your prop 
table. Not a good idea to be packing up on your haunches and on same 
level as the children as you are now vulnerable to their antics and if you 
a clown, they will see the thread or putty holding your false plastic nose 
on and make a comment that you are not a real clown. Your wig might 
just come off as a result of this. There is a difficult balance in being in 
character and having to pull out the discipline.

Prop damage, resulting from stuffing them in the box during a show 
after they are used can be reduced by having a set compartment made 
for each trick. Cover bags are best used and or the original container 
that the trick arrived in from the magic dealer can be used. E.g. The 
vanishing bottle comes in a postal type tube. Keep it in there and this 
will increase the life span of the prop. Once your props are an integral 
part of your show obtain a duplicate. E.g. The tomato sauce vanishing 
bottle is now not available and was a major part of my show.

I use cooldrink cans that are magnetic but are being replaced with 
aluminium ones so I have stocked up. I would normally produce the can 
from my back pocket. Sometimes when forced to change something in a 
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KIDS
MAGIC

PROFESSIONALTECHNIQUES AND 
TIPS TO ENHANCE CHILDRENS 
PERFORMANCES

PART TWO

COLIN UNDERWOOD
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and will need guidance at the beginning 
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hatter hat making me even taller. No 
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the child can look you right in the eye 
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an effect having a line between start and 
finish. If this line is straight and short the 
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AN EFFECT 

SHOULD HAVE A 

LINE BETWEEN

START AND FINISH ”
“
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“CLASSICS IN 
MAGIC ARE A 
VERY GOOD 

STARTING POINT 
TO USE.”

were distracted. Not good magic!

Even if your character is a crazy professor 
then the quick sight gags should be direct and 
too the point. A string of silly no nonsensical 
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outdoor event you have to play bigger by dressing visually attractive. 
Please have costumes and props made by a good tailor or engineer and 
not your girlfriend, wife or husband. You do not need to have childish 
props to do children’s magic. I perform a lot of my corporate magic at 
children’s shows but they are essentially visual in nature. E.g. Egg bag.  
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table. Not a good idea to be packing up on your haunches and on same 
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a clown, they will see the thread or putty holding your false plastic nose 
on and make a comment that you are not a real clown. Your wig might 
just come off as a result of this. There is a difficult balance in being in 
character and having to pull out the discipline.

Prop damage, resulting from stuffing them in the box during a show 
after they are used can be reduced by having a set compartment made 
for each trick. Cover bags are best used and or the original container 
that the trick arrived in from the magic dealer can be used. E.g. The 
vanishing bottle comes in a postal type tube. Keep it in there and this 
will increase the life span of the prop. Once your props are an integral 
part of your show obtain a duplicate. E.g. The tomato sauce vanishing 
bottle is now not available and was a major part of my show.

I use cooldrink cans that are magnetic but are being replaced with 
aluminium ones so I have stocked up. I would normally produce the can 
from my back pocket. Sometimes when forced to change something in a 
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set routine, inspiration occurs and the routine takes a whole 
new look. I have been forced to use non-magnetic cans here 
at my present contract and carrying the can in back pocket 
isn’t possible as I mingle close in the audience and they are 
able to see the can. I have since managed to gimmick a can 
so its magnetic by sticking steel washers onto the can and the 
actual steal of the can now takes place from a hat stand that 
is been used on stage to hold my coat. I pretend to use the 
hat stand as support while taking my shoe off. The can is held 
in place on the stand by a small magnet and hidden from 
view by the coat. When the coat is removed there is no trace 
of a ledge or tray suggesting to audience that is where the 
can was hidden.

If I was not forced to use the new no magnetic cans, I would 
have used my existing one and this new presentation would 
have been born. I suggest a mental exercise where you place 
your props for your present show in front of you. Have your 
wife or partner come in a randomly take away two or three 
props or items big or small from the selection without you 
knowing. You are then come up with a presentation using the 
remaining props. I once left one clown shoe behind so I was 
forced to think laterally. I simply walked around with one shoe 
on and developed some comedy moves which I use today. 
The one was to place my hat over my foot trying to hide the 
fact I had one shoe, the other was to limp, and keep my non-
shoe foot in a vertical type piton and I kept trying to lower the 
toes to the ground. The toes kept jumping up. I then stood on 
my own foot and howled with pain.  

Necessity is the best way to trigger the creative juices. This 
could be quite a nice idea for a magic club to try out. Establish 
a standard presentation with a few props and then remove 
one or two as described. Each member is then to come up 
with solution. This can also be a group effort. Just saying!

Prepare for breakages due to wear and tear and do not leave 
your props in the car during extreme weather conditions. 
Nylon from glue guns melt, cards warp and balloons perish.

 I have the adage that if you can visualise something going 
wrong, odds are that with time it will. Time is your biggest 
enemy and teacher. Stepping out of the routine will also lead 
to mess ups. For example, I used my show shoes to go out in 
a forgot to pack them the next day. Too far to travel back, no 
time to buy new ones and wearing sandals. What would you 
do?

11. Music 
I highly recommend the use of music during your shows. It 
does mean extra equipment but the show will be elevated 
without much effort. 

Use themed music that fits the routine. Have a portable 
remote control to operate the music. Start with three pieces 
of music, the intro piece, the birthday child coming up to help 
you and the play off piece for the last routine.

This subject is quite extensive so I have kept it simple for now.
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By his appearance, you would not guess that 
John Martin idolizes classic grand illusionists 
like Mark Wilson and Doug Henning. Martin 
does not have Wilson’s smartly tailored suit 

and perfectly styled hair, nor does Martin wear Hen-
ning’s bushy mustache coupled with flashy, flower-
child colors. Two military dog tags dangle together 
with a Christian cross against a white muscle shirt, 
beneath a leather jacket adorned with steel zippers 
and buttons. His massive arms are decorated with 
a tapestry of tattoos that reach up to his neck, and 
almost every finger wears a ring. On any given day in 
the rougher areas of Stockholm, running into a hulk-
ing individual like John Martin in a dark alley would 
likely be chalked up to bad luck. Coupled with the 
knowledge that this same man is a ninth degree black 
belt in kickboxing is all the more reason that many a 
soul would slowly slink into retreat at the sign of his 
presence.

Then, something mischievous twinkles in John 
Martin’s eyes. An elfin-like smile curls the corners of 
his tightly trimmed goatee. His fingers dance with a 
flair and dexterity that indicates he has long studied 
every move of his idols, every flourish of their hand. 
His mannerisms reach back to a young boy watching 
worn out video cassettes of classic magic shows in 
front of a glowing television tube on a cold Swedish 
night, dreaming that he could someday, like Doug 
Henning and Mark Wilson, saw a woman in half. In 
1993, on the advice of his step-father Bo-Axel, John 
Martin set out to do just that.

“I am an outsider in the Swedish magic community,” 
Martin said. “Close-up bores me,” he admitted in an 
unapologetically maverick fashion. Many magicians 
would dismiss such sentiments as uncouth, lacking 
finesse or sophistication. This does not bother John 
Martin. “I am not one of those magicians that never 
leaves his home without some tricks in his pocket, 
that just needs to show everyone at all times a trick,” 
Martin said. Individuals who would scoff at John 
Martin’s shunning of close-up magic would likely 
not be aware that, rather than ceaselessly rehears-
ing sleight of hand over the years, Martin ceaselessly 
poured over theatrical history. When treated to an illu-
sion performance by John Martin and his assistants 
Zoe and Luna, one can expect a hip reimagining of 
classical grand illusion combined with theatrical styles 
dating as far back as the sixteenth century.

“Even today, I seek inspiration from older shows rather 
than new,” Martin said. As he sought out the modern 
stylings on traditional illusions in observing newer 
artists like Hans Klok, Greg Gleason, and even David 
Copperfield, John Martin slowly crafted a classical 
modernist illusion experience for his audiences. “I do 
a lot of illusions,” Martin said, noting his performance 
of the crystal casket, the Asrah levitation, the Hindu 
basket, origami, the zig zag girl, and sawing a woman 
in half, amongst many others. Coincidentally, the 
vaudevillian aura which permeates John Martin’s 
show is as authentic as it is a function of well-placed 
nostalgic stagecraft. “It’s always a big investment to 
buy new illusions – I always browse the ‘used magic’ 
sites carefully every time I would like something new 
for the show,” Martin said.
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However, it is John Martin’s creative and modernist incorporation 
of Commedia dell’Arte into his theater stylings which truly sets his 
show apart. Commedia dell’Arte, an Italian theatrical style dating 
back to the sixteenth century, was popular for hundreds of years, 
and came to be associated with the exploits of two diametrically 
opposed clowns made popular in the Italian opera Pagliacci. Based 
on the popular Pagliacci commedia, the scheming Harlequin, 
a devilishly villainous trickster, was forever directing a constant 
torrent of torments and tortures upon a trusting fool, the inno-
cently pious Pierrot. Martin adds himself as the third character in 
his updated Commedia dell’Arte narrative, splicing in changes of 
scenery, costuming, and modern music with each illusion, while 
still holding true to the popular, centuries-old ballad of the sad 
clown.

Martin’s two female assistants, Zoe and Luna, play the parts of a 
modern Pierrot and Harlequin. The girls, being half-sisters, perform 
the pantomime perfectly. Luna, the youngest of the pair, utilizes 
both her size and perceived innocence to deceive spectators, 
as she plays the scheming Harlequin, toying with the audience 
expectation that a smaller individual is perpetually on the receiv-
ing end of punishment. Rather, the most devious machinations 
of theatrical fate, embodied in the performance of grand illusion 
by John Martin and Luna, are reserved for Luna’s older sister. 
Playing the tragic clown, it is the luckless Zoe who is sawed in 
half, impaled by spikes, twisted in circles, and sliced into pieces, 
embodying the holy fool in a modern reimagining of Pierrot. The 

crowd’s mild sympathy for the unfortunate Zoe is successfully 
tempered by the comic exhibition of a younger sister tormenting 
her older sibling. John Martin additionally employs this classical 
dynamic in his advertising imagery – as Zoe is featured lashed to 
a giant rocket on New Year’s Eve, her younger sister Luna holding 
a lit match at the fuse, or Luna posing as an unsympathetic nurse 
menacingly toting a pair of bloody legs, while the shocked and 
silent Zoe lay freshly sawed in half (See Fig. 2 and Fig. 3).

During those times when John Martin is not instructing his as-
sistants Zoe and Luna in the art of grand illusion, he is instructing 
students in the art of kickboxing. “I am the president of the Swed-
ish Kickboxing Association, and hold the rank of nine degree black 
belt, as well as the title ‘Doctor of Martial Arts Science,’” Martin said. 
The gym that John Martin operates has developed several fighters 
who have gone on to become World Amateur Champions. Martin 
conceded that his own adoptive daughter, Alaa, is one of his best 
fighters, as she placed second in last year’s Youth World Kickbox-
ing Championships. Despite his fervent activity in both magic and 
kickboxing, in his relationship with Alaa it becomes clear that John 
Martin always finds time for family.

Surprisingly, the aches and pains that accompany kickboxing do 
not slow John Martin as he heaves the ATA cases containing his 
grand illusions from one show to the next. “Working big illusions 
is a lifestyle and needs special people – either you love it or you 
don’t, it’s not for everybody,” Martin said. Furthermore, there is a 
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secret reason that the larger dissection-style illusions dominate 
his show. Martin began his illusion menagerie with the classic 
sawing a woman in half illusion, and then grew his collection 
from there. “I love the ‘sawing a lady in two’ illusion,” Martin 
said. “Back then, after the first few performances, I realized how 
strong the illusion really is,” he added.

When asked how the star-crossed Zoe felt going to her doom 
every night, Martin did not fail to remind that the core of his act 
remained a “commedia” dell’Arte. “Zoe still feels a bit ‘divided’ 
about being sawed in half during every show,” Martin said jok-
ingly.
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Socrates admonished his students 

to “Know Thyself.”  He said, “To 

know thyself is the beginning of 

wisdom.” It is also the beginning 

of effective marketing and branding but 

more importantly it is the beginning of a 

satisfying career and a fulfilled life. 

For too many years self-discovery was 

the last thing on my mind. In other areas 

of my life I was quite introspective and 

contemplative but my approach to magic 

was less deliberate. As an amateur who 

aspired to be a professional, I simply 

didn’t see the connection between 

understanding who I was as a performer 

and performance success. By perfor-

mance success I am not simply referring 

to the paycheck after the gig but also 

to the satisfaction and enjoyment of my 

audience and to my own sense of satis-

faction with the performance. 

The performance of magic can be an 

enriching even spiritually fulfilling expe-

rience but only if it comes from the deep-

est part of our soul as individuals. We 

need to devote time and attention to 

finding that place that is uniquely our 

own from which our magic can grow 

and flourish into one of a kind expe-

riences for our audience.  We need to 

give that search the same passionate 

dedication that we bring to other ar-

eas of our art like the search for new 

material, the reading of new books, 

or rehearsal. 

At this point in my life I have found 

that the fastest path to success and 

all that success means is to take the 

journey inward before I offer my 

creation to the world around me. 

Have you ever had the experience of 

learning a routine to perfection and 

then once it has been in your public 

performance for a reasonable time, 

you simply can’t understand why 

your audience isn’t enjoying it, why 

it doesn’t seem to be achieving what 

you hoped it would? All artists suffer 

the chasm between a dream and a 

reality but maybe the failure of the 

routine has another cause, maybe 

The performance of 

magic can be an enriching 

even spiritually fulfilling 

experience but only if it 

comes from the deepest part 

of our soul as individuals.

"

"
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the routine isn’t congruent with who you are? If that is the case no 

amount of rehearsal, tweaking, or analysis will fix it. 

“Magician, Know Thyself!”   

In the past I wanted to learn the latest cups and balls routine 

or buy the newest card gaff. I wanted to do the routines that 

entertained me without a thought to how those routines might 

resonate with or work in opposition to my personality.  This ten-

dency to buy the shiniest object and try to force it into my show 

is even more tempting today with the super slick and seductive 

video promotion that many dealers engage in.  Resisting the good 

and concentrating on the best is one indication of growth and 

maturity. The best in this case is not the best magic but the best 

magic for me. 

I cannot be all things to all people. I cannot present a show “for 

any occasion.” I have my specialty, I know what works for me. 

Our performance must be as unique as we are if we ever hope to 

differentiate ourselves from the ever-growing crowd of magical 

entertainers. 

Our “brand” impacts every marketing decision and eventually our 

success or failure as performers. I can’t think of anything more im-

portant to focus our attention on than this journey inward to find 

where our contribution really begins as individual performers.

So how does one “know thyself?” It may comfort or frustrate you to 

know that philosophers have struggled to answer this question for 

centuries and yet every generation must come to terms with it and 

so must we both in our lives and in our art.  The answer may be as 

individual as we are. 

What works well for me is paying deliberate attention to my 

intuition and to my feelings. For instance, if I have thoroughly 

rehearsed a routine to the point that I can present it without con-

scious thought, if I have tested it in front of my test audiences so 

that I know its ready, and yet I still feel apprehensive, that is a red 

flag. There is a difference between apprehension and stage fright. 

We all get nervous but when, somewhere deep in your gut, your 

body is telling you, “This routine is wrong for you,” its time to dump 

it no matter how much you’ve invested. 

Dis-ease is one indicator though certainly not the only indicator 

of what will and what will not work for you. Another method of 

learning who I am as a performer is to ask myself, “Why are you 

doing this? What is your purpose? What do you hope to achieve by 

devoting the time to develop this into magic?” I also ask, “Do I own 

this? Have I placed my mark upon it? Does it come from my soul 

and no one else’s?”   

I can’t answer these questions unless I know my values, interests, 

and temperament. I am a spiritually minded introvert. Another 

performer maybe a skeptical extrovert. If that is the case, then 

clearly what works for me will not work for that performer and vice 

versa. Our magic must grow from the unique blend of our values, 

interests, and temperament. When it does it has the best chance of 

becoming art, all that we hope our performance can become. 

Good magic is personal, it originates from the unique character-

istics of the performer. On a physical, technical level, Dai Vernon 

used to observe how his body naturally performed the function he 

needed to accomplish a sleight before he created the movement. 

His sleight of hand grew from his natural body movements. Doing 

his movements his way is a little like putting on his suit. We may 

be the same size, but chances are his suit will either be too tight or 

too bulky to fit us as well as our own tailored suit will fit. Finding or 

developing the magic that is you is much the same process. 

We each need to be students of ourselves. We need to allow our 

observations about who we are to inform our choices in magic 

and how we develop our performance material. To the extent that 

we do this, our magic will be uniquely our own, not an imitation, 

but a one of a kind original. 
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KING OF MAGIC
Japan's LArgest worldwide distributing Magic Shop

Dealer Info

h t t p : / / w w w . k i n g o f m a g i c . n e t

King of Magic is distributing magic items worldwide from Japan. 

We are on the top of the list for distributing our own original products in Japan.  

We have our own producting factory. King of Magic will continue creating and distributing new magic.

If you have any questions please contact us at:   

shawn@kingofmagic.net  (Native English Speaker)
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PRODUCT HIGHLIGHT

ABRA-CARD-ABRA
JEFF WAWRZASZEK

THIS IS BY FAR THE BEST MARKETING TOOL I'VE EVER SEEN FOR 
EVERY STYLE OF MAGICIAN FROM A CRUISE SHIP PERFORMER, 
KIDS MAGICIAN, LIBRARY OR SCHOOL ENTERTAINER, RESTAURANT 
WORKER TO A TRADE-SHOW MAGICIAN. THIS HITS EVERYBODY ON 
EVERY LEVEL. 

 AS A GIVE-A-WAY, THE EFFECTS AND PACKAGING ARE OF THE 
HIGHEST QUALITY AND DESIGN. AS AN UP-SELL FOR CORPORATE 
CLIENT WHO WANTS A MAGIC THEME NIGHT THIS IS PERFECT. 
ANYBODY WHO DOES BOR SALES WILL DEFINITELY WANT TO GET 
THIS AS WELL.  THE POTENTIAL FOR A MAGICIAN TO NOT ONLY GET 
MORE BOOKINGS BUT MAKE EXTRA INCOME IS HUGE!!

THE FACT EVERYTHING CAN BE CUSTOMIZED IS WHAT MAKES THIS  
SO SPECIAL. 

THIS IS THE PERFECT WAY TO GET A PERFORMER'S CONTACT 
INFORMATION INTO THE RECEPTIVE HANDS AND MINDS OF 
VIRTUALLY EVERY POTENTIAL CLIENT YOU PERFORM FOR.  

BY OFFERING A VARIETY OF PACKAGES JEFF HAS MADE THIS 
AFFORDABLE AND YOU CAN START RIGHT AWAY AND GET MORE 
BUSINEESS! TRUST ME - THESE WORK.

WHAT IS Abra-CARD-Abra?
“Abra-CARD-Abra” is a unique marketing 
tool for magicians and family entertainers, 
unlike any other of which I have seen 
or heard, at least to the level and extent 
that I plan to take it. It has made a very 
significant impact on my entertainment 
business. It has opened the door to many 
exciting new opportunities and created 
a sense of anticipation for what new 
possibilities may lie ahead. To date, I have 
discovered at least 13 different ways in 
which this single, simple marketing tool 
may be used to promote your services and 
bring multiple related streams of income 
to your entertainment business. Chances 
are, once you implement them, you will 
come up with even more great ideas by 
which you will benefit from this unique 
marketing concept.

The Origin of the Idea - Abra-CARD-Abra is 
the result of combining experiences from 
two different opportunities into an idea 
with seemingly unlimited possibilities. 
Several years ago, I was presented with 
an opportunity to produce six one-hour 
magic workshops to be taught at a 
community center over a six-week period 
of time. The 120 hours that I invested in 
the research and presentations taught me 
a great deal about what kids responded 
well to and how to produce quality 
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magic tricks that are inexpensive to produce, easy to 
learn, and, most of all, fun for kids to perform. Magic 
workshops have since become a very lucrative element 
of my business.

Another opportunity - to present walk-around magic 
on a weekly basis for a local restaurant’s “family night” - 
sparked an idea. One challenge I faced was to come up 
with new material to offer regular customers who came 
in week after week. A second challenge was to find a 
creative and effective way to use that opportunity to 
market my services to every one of those guests.

As my target market has always been children’s and 
family audiences, I realized that each family that visited 
the restaurant represented potential new business. I 
wanted to make sure that everyone left with my contact 
information. Giving a child a business card just doesn’t 
cut it; however, giving a child a nicely packaged magic 
trick that includes a colorful, easy-to-understand, 
professionally designed instruction card -- which just 
happens to have your business card printed on the 
opposite side -- is a winning combination! Being able to 
produce and distribute these materials for just pennies 
apiece is a huge bonus.

“  
THE BEST BOR AND 

MARKETING SYSTEM FOR 
MAGICIANS I HAVE EVER 

SEEN. IF YOU WANT TO 
EARN EXTRA $$$ THIS IS 
EXACTLY THE WAY TO DO 

IT!

 ROMHANY 

When I work in restaurants, a 3-5 minute 
visit to a table includes performing a 
brief magic routine, making a balloon 
animal for each child, and then 
presenting and teaching a magic trick 
which each child is able to take home 
with them. Half of my time is spent 
presenting and distributing custom 
magic tricks that market my services… 
and they love it!

A win, win, win proposition - The 
“Free Magic Tricks” brought families 
back week after week. Kids loved them, 
parents appreciated the extra value, tips 
increased, and the restaurant owner 
loved the additional business...a win, 
win, win proposition! I took advantage 
of an opportunity to use my skills in 
magic, graphic design, and marketing 

to create a lucrative new market, and I had 
only begun to scratch the surface. Seeing 
a whole new area of business to explore, 
I began creating these custom magical 
giveaways to promote my business.

Multiple ways to generate business 
and income - With the creation of each 
new piece, I discovered additional ways 
in which these unique promotional 
materials could be used. They have 
become the #1, most effective tool in my 
marketing arsenal. A few examples of their 
effectiveness include:

A unique twist in restaurant work that 
makes me the "obvious" entertainment 
choice and nets me 50% more over the 
average local rate for restaurant performers
a simple idea that adds an additional 
$30.00 upsell to 70-75% of my birthday 

party shows a goody bag add-on that 
generates additional income to about one-
third of my parties some great incentive 
ideas that have been responsible for 
booking large blocks of shows for certain 
groups...and more.

The “Products & Prices” page of this website 
will introduce you to three packages that 
are currently available. My four-year plan 
includes the introduction of a new piece 
each quarter, for a total of 24 unique 
“magical giveaways” that will produce a 
huge marketing edge to anyone who uses 
them.

Not for everyone - The Abra-CARD-Abra 
materials are designed for the working 
pros and serious performers who are 
interested in elevating their marketing 
to a whole new level. I have given a great 
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learn, and, most of all, fun for kids to perform. Magic 
workshops have since become a very lucrative element 
of my business.

Another opportunity - to present walk-around magic 
on a weekly basis for a local restaurant’s “family night” - 
sparked an idea. One challenge I faced was to come up 
with new material to offer regular customers who came 
in week after week. A second challenge was to find a 
creative and effective way to use that opportunity to 
market my services to every one of those guests.

As my target market has always been children’s and 
family audiences, I realized that each family that visited 
the restaurant represented potential new business. I 
wanted to make sure that everyone left with my contact 
information. Giving a child a business card just doesn’t 
cut it; however, giving a child a nicely packaged magic 
trick that includes a colorful, easy-to-understand, 
professionally designed instruction card -- which just 
happens to have your business card printed on the 
opposite side -- is a winning combination! Being able to 
produce and distribute these materials for just pennies 
apiece is a huge bonus.

“  
THE BEST BOR AND 

MARKETING SYSTEM FOR 
MAGICIANS I HAVE EVER 

SEEN. IF YOU WANT TO 
EARN EXTRA $$$ THIS IS 
EXACTLY THE WAY TO DO 

IT!

 ROMHANY 

When I work in restaurants, a 3-5 minute 
visit to a table includes performing a 
brief magic routine, making a balloon 
animal for each child, and then 
presenting and teaching a magic trick 
which each child is able to take home 
with them. Half of my time is spent 
presenting and distributing custom 
magic tricks that market my services… 
and they love it!

A win, win, win proposition - The 
“Free Magic Tricks” brought families 
back week after week. Kids loved them, 
parents appreciated the extra value, tips 
increased, and the restaurant owner 
loved the additional business...a win, 
win, win proposition! I took advantage 
of an opportunity to use my skills in 
magic, graphic design, and marketing 

to create a lucrative new market, and I had 
only begun to scratch the surface. Seeing 
a whole new area of business to explore, 
I began creating these custom magical 
giveaways to promote my business.

Multiple ways to generate business 
and income - With the creation of each 
new piece, I discovered additional ways 
in which these unique promotional 
materials could be used. They have 
become the #1, most effective tool in my 
marketing arsenal. A few examples of their 
effectiveness include:

A unique twist in restaurant work that 
makes me the "obvious" entertainment 
choice and nets me 50% more over the 
average local rate for restaurant performers
a simple idea that adds an additional 
$30.00 upsell to 70-75% of my birthday 

party shows a goody bag add-on that 
generates additional income to about one-
third of my parties some great incentive 
ideas that have been responsible for 
booking large blocks of shows for certain 
groups...and more.

The “Products & Prices” page of this website 
will introduce you to three packages that 
are currently available. My four-year plan 
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deal of thought to the pricing of these materials, and while they 
are not cheap, they are an exceptional value for those savvy 
performers who are able to recognize their many benefits. The 
good news is that these items will most likely be used by just a 
few of your smartest and most serious competitors. Bringing these 
materials to your market first, or using them most creatively in 
your business, will give you the added edge that will help you to 
monopolize the magic market in your area.

The benefit of expert experience - Most of us don’t have 
the luxury of being able to hire a graphic artist and marketing 
professional who understands both the magic business and the 
business of advertising and marketing. You can waste thousands 
of dollars on promotional materials that are beautiful to look 
at but may not be the least bit effective. That’s where I come in. 
Abra-CARD-Abra combines three of my strongest skill sets…
Magic, Graphic Design and Marketing. I have devoted 49 years to 
the performance of magic, over 50 years to the study of art and 
graphic design, and 20 years educating myself in many areas of 
marketing.

It is not unusual for me to spend 50 hours or more in the research, 
development, and creation of a single Abra-CARD-Abra item. 
Considering the cost of hiring a graphic artist for a similar amount 
of time and the numerous valuable ideas I am offering in this 
program, I believe that the materials you are about to discover will 
bring a return on your investment exponentially greater than any 
magic trick you hold in your repertoire. These are the materials 
that will help you to fill your engagement calendar and pad your 
savings account by promoting your entertainment services in a 
manner in which you will absolutely love.

Tried, Tested and Proven - These are the exact same materials 
that I am using. My goal is, and always will be, to create high 
quality, professional products and promotional materials that 
both you and I would be proud to put our names on. After all, 
the materials you hand out should be a reflection of the services 
you offer. Abra-CARD-Abra gives you the unique opportunity to 
produce and distribute exceptional promotional materials for 
just pennies per piece. I am absolutely confident that this will 
quickly become your #1, favorite marketing tool, once you put 
it into action. The sooner you act, the sooner you will be reaping 
the many rewards that this remarkable program will bring to your 
business. 

MY THOUGHTS:

One of the best marketing tools I've seen in my 30 years as a  full 
time performer. Jeff has created an incredible tool for magicians 
to increase their income which can be used as give-a-ways or BOR 
sales. What makes this so great is that Jeff has done all the work. 
He has designed tricks that are all different and can be performed 
by people quickly. Imagine as an upsell for corporate clients where 
they have a magic theme. You supply each table with a trick that 
they can perform. Jeff supplies everything made up and shows 
you how to print them and make them customizable. 

He shares 13 different ways you can get more business using the 
tricks he has designed. Imagine a restaurant worker handing out 
a little trick ( the cost pennies to print but look professional) with 
your information on it.  The tricks Jeff has designed have drawing 
power. Each time a family comes to a restaurant you present them 
with a new card that they teaches them a trick . You spend time 
showing them the trick then they can practice. Next time they 
come back you can present them a new one. This means you aren't 

constantly having to do new magic tricks but can spend time 
teaching them a simple trick and handing them a new card. You 
could potentially have 52 different cards, one for each week you 
are at the restaurant - so you would know when they came if they 
say had a certain card already.

Birthday Party Magician - you could offer a simple mini magic 
workshop as an upsell to a birthday party or as an upsell offer 
goody bags - all customized with your product. 

You could offer a Trick of The Month club and it would help draw 
people to your website as well. 

There is SO much potential here that I can think of many more 
uses that would fit every style of performer. 

Jeff not only shows you how to do all this, but supplies you with 
samples of what he uses, and they look incredible. The design 
is modern and fresh and the instructions are easy for people to 
follow. If you want Jeff to handle printing bulk there is an order 
form in the book, depending on if you are a DIY person or a Do It 
For Me person who just wants somebody to do all the work. 

When you purchase the packages you will get a license number 
giving you copyright permission to use Jeff's material. Jeff offers 
different packages at various prices. Three exceptional packages 
that will set you apart from every other entertainer in your market 
– Test the waters with the “Base Set of Three,” or jump “all in” and 
dominate your market with all 13 amazing and effective ways to 
fill your engagement calendar and generate multiple streams of 
entertainment-related income.

You can get the PDF version which will save you on shipping, or 
buy the book and the add ons.  All the tricks are designed to fold 
and be as small as business cards.  

The bottom line is that if you want to increase your potential 
income or work-load this is a system that is tried and tested, and 
WORKS. All the hard work regarding layout and design is done for 
you, all the thinking of what makes a great give-a-way is also done. 
It's a simple matter of getting them printed and then start seeing 
the results.  As far as marketing for a magician it doesn't get any 
better than this!!
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CARDMACON 2019
INDIA’S FIRST CARDISTRY MAGIC CONVENTION

In a conference room of Tribune One at Hotel Tunga 
International in the city of Mumbai, was a gathering 
of 75+ people with everyone present there holding, 
shuffling and playing with a deck of cards in their hand. 
With cards flying around everywhere, card vanishes, 
color changes and crazy displays, one could see the 
entire place buzzing with excitement and it continued 
to be that was for the next 9 hours on the 9th February 
2019, with cardists and magicians displaying their 
dexterity and skills with a deck of cards, rubber bands, 
rubix cubes, coins and so much more all through the 
event.

CONVENTION REPORT

WORDS: Vivek Singhi

https://www.youtube.com/watch?v=_7zYukpIVqs
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CardMaCon - which stands for Cardistry Magic Convention 
was India’s first ever convention that happened in India in 
the city of Mumbai conceptualized and put together by Vivek 
Singhi, CEO & Founder of Magic Encarta.
People flew in and travelled for CardMaCon from Mumbai, 
Delhi, Bangalore, Pune, Hyderabad, from all corners of INDIA. 
Many in attendance said they had never met another cardist 
or magician, let alone someone from the event in person 
until CardMaCon !!!

CardMaCon had 2 sessions, one on Playing Card Designing 
by Vivek Singhi (Founder of Magic Encarta) and another one 
on Cardistry by Shivraj Morzaria (Founder of Cardestroy). The 
day was followed with jamming sessions, as well as Magic & 
Cardistry Finals.

It was indeed a historic day for Cardists & Magicians of India 
with close to 75+ attendees under a single roof, a massive 
start for first such ever convention in India. “I am working on 
making the next CardMaCon much bigger and better, the 
next one will be a 2-3 day event with registrations close to 
300 people, says, Vivek Singhi, Founder of Magic Encarta.
Everyone at CardMaCon was excited to show their moves to 
one another, learn new things, improve on existing moves 
they have been working on. Overall, it was an insanely 
productive session where the love of Cardistry & Magic 
brewed new friendships to last a lifetime.

The spirit of CardMaCon didn’t just end at the venue; it 
extended beyond the confines of Tribune One at Hotel 
Tunga International too. A few blocks away at a massive table 
at McDonalds post CardMaCon, attendees whipped out 
their decks after placing their orders, tirelessly and eagerly 
showing each other their Magic and Cardistry moves & ideas 
with the laypeople there surrounding and watching these 
kids in awe as to wondering “How is this even possible with a 
deck of cards” and the occasional “Hey, do that again” or “How 
did you do that?”

CardMaCon was conceptualized and put together by Vivek 
Singhi, Founder of Magic Encarta (www.magicencarta.com) 
with help and support from sponsors & friends like Patrick 
Wolford, Murphy’s Magic, Hanson Chien, Art of Play, Kapil 
Kejriwal, Parksons Cartamundi, Constellations88, Mihir Joshi 
Music and of course the entire CardMaCon Fam.

CardMaCon Deck was designed specifically for CardMaCon 
was first released there and has now been made available to 
the public on http://WWW.MAGICENCARTA.COM

http://www.VanishMagazine.com
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

M A G I C 
REVIEWS

https://youtu.be/CbewHm6PVE4
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INTUITIVE 
DESTINATION BY 
VORTEX MAGIC

1 

PRICE: $29.95
AVAILABLE: ALL magic dealers
WHOLESALE: www.murphsymagic.com

Philip Ryan has been performing his postcard routine for many 
years. In this version, you show the spectator a list of 30 countries 
-they have a COMPLETELY FREE CHOICE of any country. You then 
fan the postcards showing that their choice is the ONLY ONE FACE 
DOWN in the packet. The spectator can pull out the card and 
they will see it is theirs. The great thing about this is that they can 
change their mind at any time and their final choice will be the 
one face down amongst the face up postcards. 

NO FORCE 
FREE CHOICE of any 30 different countries 
EASY TO DO 

This can be performed on stage or close-up and completely sur-
rounded. 

There are MANY different ways to use these postcards. If used in 
combination with Philip Ryan's DESTINATION (Svengali postcards 
that made to match), then you have an amazing series of routines 
-- you can perform with both stacks. 

Comes complete with: 

Gimmick postcards 
Download tutorial with various performance ideas for stand-up 
and close-up situations 

NOTE: TV rights not included with purchase. Please contact VOR-
TEX MAGIC for TV rights.

MY THOUGHTS:
This is one of the best ideas I’ve seen in a long time. If you are fa-
miliar with the Invisible Deck then you’ll understand how powerful 
this is. Rather than use playing cards you use 30 different post-
cards from around the world. These postcards have been made 
just for this routine and the perfect size for close-up as they can fit 
in your jacket pocket, as well as ideal for stage or parlor. 

You also get a link to the download tutorial with several perfor-
mance ideas by creator Philip Ryan. What is really nice, and you 

see it in one of the performances, is that the spectator can change 
their mind right up until the last minute. There is absolutely noth-
ing to memorise, you show a list of 30 countries and the spectator 
has a completely FREE choice. You INSTANTLY know where the 
postcard is and can show that it is the only one face-down in a 
face up pile of postcards. 

It works  100% of the time and can be reset instantly making it 
ideal for the working magician. 

Philip also has a great idea where you don’t even need to use his 
list (which can be printed on the back of your business card or as 
he does written on a piece of paper). You simply show the cards 
and have the spectator THINK of one destination. You put the 
cards behind your back and turn ONE around - when you bring 
it out you have read their mind and turned around their thought 
of destination. I really LOVE this idea as it’s so easy to do and has 
huge impact.

COMBINATION: What REALLY takes this out of the ballpark is if you 
purchase DESTINATION - which is the SVENGALI postcard stack. It 
uses the same cards with the Svengali system where you force the 
FRANCE postcard. This is REALLY a double whammy. You can easily 
switch the postcards and have two different effects. You could 
have FRANCE written on the back of a business card - perform 
Intuitive Destination then perform Destination for a second killer 
prediction. Two different effects from what appears to be one 
stack of postcards. This is SOOOO clever.

VORTEX MAGIC and Philip Ryan have really hit a home run with 
these two products - I image every close-up worker or anybody 
who wants to do something OTHER than card tricks will be getting 
a set of these.
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SKYPCAP 2.0 BY 
LUKE DANCY2 

THE AMAZING 
APPEARING 
BUSINESS CARD   
BY SAM GHERMAN

3 

PRICE: $39.95
AVAILABLE: All Magic Dealers
WHOLESALE: www.murphysmagic.com

THE WORLDS SEXIEST BOTTLE CAP PENETRATION JUST GOT 
SEXIER!

New gimmick created and engineered by UDAY JADUGAR

From an idea by LUKE DANCY

- NEW SEMI-AUTOMATIC GIMMICK WITH IMPROVED BULLET-
PROOF DESIGN
- NO SETUP! NO RESET!
- NOW AVAILABLE IN RED, BLACK OR WHITE
- NO CAP SWITCHES, NO PALMING

And even sexier than that: your SKYCAP 2.0 can now be exam-
ined BEFORE and AFTER your performance.
Yep, your spectator can completely examine the normal-looking 
bottle cap then screw it onto the normal empty bottle.
You then take the spec's rolled-up bill or a normal straw or pen 
and visibly push it through the cap and into the sealed bottle.
You can even let the spectator push it through the cap herself!

You then immediately hand out the capped bottle with the 
object trapped inside for full examination again!

And for maximum SKYCAP 2.0 joy... your fingers don't even have 
to touch the cap to activate the secret stuff.

SKYCAP 2.0 is always ready to astonish as there's nothing to 
prepare or reset.
As soon as you complete a performance, SKYCAP 2.0 is ready to 
go for the next one!

SUPER EASY TO DO!

SKYCAP 2.0 comes complete with Uday's tough new beautifully 
gimmicked cap, instructional download with routines plus the 
entire original SKYCAP 1 download.

SKYCAP 2.0
FALL IN LOVE WITH THE WORLD'S SEXIEST SKYCAP GIMMICK 
TODAY!

MY THOUGHTS:
This is SUCH a clever gimmick and the effect is just as good as any 
cigarette through coin. With this gimmick you can now hand it 
out for inspection. This is a HUGE advancement over the original 
and there is nothing to switch out or ditch. It’s all made in this 
extremely clever gimmick. 
You receive a tutorial download that teaches the handling and 
some bonus things such as SKYCAP One. There are a variety ways 
of performing SKYCAP 2.0 from covering up the cap to doing it out 
in the open. Personally I like covering it up as it adds some mystery 
to the effect, but which ever way you choose will look just as good. 

As with all Paul Harris products this has a very organic feel about 
it. A bottle cap is something you can find anywhere and so it has 
an almost impromptu feel about it. You can push a pencil, straw 
or even a bill through the top of the cap. The nice thing about the 
bill is that it can be pushed through and get stuck and then have 
the spectator push it fully through. It’s a real brain buster for the 
spectator and you can see this in the performance. 

The gimmick comes in a box which is great for storage and trans-
porting. A lot of thought has gone in to the production of this item 
and it’s a fantastic piece of magic.

WHERE: Close-up or anytime you have a drink bottle such as a 
water bottle with a cap, coke bottle, etc.
WHO: Anybody can perform this from the beginner to profes-
sional.
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PRICE: $15.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Imagine the following. Show an envelope to the audience, and 
announce that you have a prediction written inside. You hand a 
business card to a spectator. Tell them to imagine that a word is 
printed on the card, and that you'll send them that word with your 
mind. When they have a word in their mind, they let you know. 
The card is placed in your hand, and it never leaves the sight of the 
audience. Volunteers are invited to examine the blank card - they 
will find nothing printed on it (the card is NOT switched - there is 
absolutely nothing written on it). Yet, the spectator accurately re-
ceives the word, announces it, and when the prediction envelope 
is opened, the words match! 

This is but one use of these amazing cards. Your imagination will 
come up with other effects that will astound your audience. 

This 36-card pack comes with 3 x of the following 12 cards: 
7 of Diamonds 
Ace of Spades 
Queen of Hearts 
Numerous 
Occasions 
Throughout 
Advantages 
Constantly 
Effectively 
Suggested 
Different 
Recommended 
How does this work? There's an amazing secret that you'll find out 
when purchasing this set. These cards do the work for you. 

They are printed on 100# (270 GSM) eggshell white cover stock. 

What colour is the ink? 

The ink is light to dark grey. The cards and ink are handmade so 
each batch may vary in colour slightly. 

NOTE: This effect is designed to work for indoor performances 
only, and you will need to purchase some inexpensive items.

MY THOUGHTS:

This is a very clever idea where a word or prediction appears on a 
blank business card. You receive enough cards to give you many 
performances, and one of the advantages of these cards is that 
you can re-use them over and over until the cards are no longer 
useable. The only thing you need to buy is something you can get 
at any Dollar Shop and this will go in your wallet where you will 
hold the cards.

The method is so clever that the spectator can look at the card 
closely and see absolutely nothing written on it. By placing it in 
their hands the prediction will magically appear in a hand writ-
ing (italic) style font. There are many choices to chose from from 
playing card predictions to celebrities and countries. The cards are 
made on heavy card stock which should last as long as you keep 
them protected. 

Another nice way to present this is to have the writing appear 
visually in the spectator’s hand - so they see it appear by magic. 
It’s a very spooky thing to see. I personally prefer to have it appear 
while covered but however you choose to perform it will create a 

MINTO-O BY 
VANISHING INC4 

very magical moment. 

The only thing you need to do is to be able to force something 
from a playing card to whatever prediction you choose to use. 

A great product and perfect for workers.

WHERE: Close-up or strolling
WHO: Beginner to professional

PRICE: $25.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphymagic.com

A COMPLETE sellout sensation at Magic Live and Blackpool! 

Imagine the scene: when traveling to Australia, we saw a young 
man performing a FANTASTIC street show. And amidst the classics, 
he did something we had NEVER seen, and the crowd went crazy 
- a range of emotions, from screaming to covering their eyes to 
laughing to silently dazzled. 

Consider these important points: 
Mint-O is performed with a borrowed mint 
There are no angle restrictions 
You can use headphones, a necklace, or any thin cord 
You'll even learn a version where you can hand the mint out at the 
end! 
The magician borrows or has examined a set of headphones, 
and pops an examined mint (Lifesavers, Polo) in his mouth. Then, 
biting down for an instant on the length of headphones, the mint 
is now PENETRATED onto the cord. It's as if someone crossed an 
impossible puzzle with a magic trick... and it's fantastic! 

Mint-O has the same qualities as Needle-Swallowing but is much 
quicker and more palatable to family audiences. It uses the mouth 
in a hilarious and unexpected way. The effect is easy to learn, easy 
to perform, and has NO restrictions in terms of angles, repeating, 
making anything, or props wearing out. You supply your own 
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SKYPCAP 2.0 BY 
LUKE DANCY2 

THE AMAZING 
APPEARING 
BUSINESS CARD   
BY SAM GHERMAN

3 

PRICE: $39.95
AVAILABLE: All Magic Dealers
WHOLESALE: www.murphysmagic.com

THE WORLDS SEXIEST BOTTLE CAP PENETRATION JUST GOT 
SEXIER!

New gimmick created and engineered by UDAY JADUGAR

From an idea by LUKE DANCY

- NEW SEMI-AUTOMATIC GIMMICK WITH IMPROVED BULLET-
PROOF DESIGN
- NO SETUP! NO RESET!
- NOW AVAILABLE IN RED, BLACK OR WHITE
- NO CAP SWITCHES, NO PALMING

And even sexier than that: your SKYCAP 2.0 can now be exam-
ined BEFORE and AFTER your performance.
Yep, your spectator can completely examine the normal-looking 
bottle cap then screw it onto the normal empty bottle.
You then take the spec's rolled-up bill or a normal straw or pen 
and visibly push it through the cap and into the sealed bottle.
You can even let the spectator push it through the cap herself!

You then immediately hand out the capped bottle with the 
object trapped inside for full examination again!

And for maximum SKYCAP 2.0 joy... your fingers don't even have 
to touch the cap to activate the secret stuff.

SKYCAP 2.0 is always ready to astonish as there's nothing to 
prepare or reset.
As soon as you complete a performance, SKYCAP 2.0 is ready to 
go for the next one!

SUPER EASY TO DO!

SKYCAP 2.0 comes complete with Uday's tough new beautifully 
gimmicked cap, instructional download with routines plus the 
entire original SKYCAP 1 download.

SKYCAP 2.0
FALL IN LOVE WITH THE WORLD'S SEXIEST SKYCAP GIMMICK 
TODAY!

MY THOUGHTS:
This is SUCH a clever gimmick and the effect is just as good as any 
cigarette through coin. With this gimmick you can now hand it 
out for inspection. This is a HUGE advancement over the original 
and there is nothing to switch out or ditch. It’s all made in this 
extremely clever gimmick. 
You receive a tutorial download that teaches the handling and 
some bonus things such as SKYCAP One. There are a variety ways 
of performing SKYCAP 2.0 from covering up the cap to doing it out 
in the open. Personally I like covering it up as it adds some mystery 
to the effect, but which ever way you choose will look just as good. 

As with all Paul Harris products this has a very organic feel about 
it. A bottle cap is something you can find anywhere and so it has 
an almost impromptu feel about it. You can push a pencil, straw 
or even a bill through the top of the cap. The nice thing about the 
bill is that it can be pushed through and get stuck and then have 
the spectator push it fully through. It’s a real brain buster for the 
spectator and you can see this in the performance. 

The gimmick comes in a box which is great for storage and trans-
porting. A lot of thought has gone in to the production of this item 
and it’s a fantastic piece of magic.

WHERE: Close-up or anytime you have a drink bottle such as a 
water bottle with a cap, coke bottle, etc.
WHO: Anybody can perform this from the beginner to profes-
sional.
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PRICE: $15.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Imagine the following. Show an envelope to the audience, and 
announce that you have a prediction written inside. You hand a 
business card to a spectator. Tell them to imagine that a word is 
printed on the card, and that you'll send them that word with your 
mind. When they have a word in their mind, they let you know. 
The card is placed in your hand, and it never leaves the sight of the 
audience. Volunteers are invited to examine the blank card - they 
will find nothing printed on it (the card is NOT switched - there is 
absolutely nothing written on it). Yet, the spectator accurately re-
ceives the word, announces it, and when the prediction envelope 
is opened, the words match! 

This is but one use of these amazing cards. Your imagination will 
come up with other effects that will astound your audience. 

This 36-card pack comes with 3 x of the following 12 cards: 
7 of Diamonds 
Ace of Spades 
Queen of Hearts 
Numerous 
Occasions 
Throughout 
Advantages 
Constantly 
Effectively 
Suggested 
Different 
Recommended 
How does this work? There's an amazing secret that you'll find out 
when purchasing this set. These cards do the work for you. 

They are printed on 100# (270 GSM) eggshell white cover stock. 

What colour is the ink? 

The ink is light to dark grey. The cards and ink are handmade so 
each batch may vary in colour slightly. 

NOTE: This effect is designed to work for indoor performances 
only, and you will need to purchase some inexpensive items.

MY THOUGHTS:

This is a very clever idea where a word or prediction appears on a 
blank business card. You receive enough cards to give you many 
performances, and one of the advantages of these cards is that 
you can re-use them over and over until the cards are no longer 
useable. The only thing you need to buy is something you can get 
at any Dollar Shop and this will go in your wallet where you will 
hold the cards.

The method is so clever that the spectator can look at the card 
closely and see absolutely nothing written on it. By placing it in 
their hands the prediction will magically appear in a hand writ-
ing (italic) style font. There are many choices to chose from from 
playing card predictions to celebrities and countries. The cards are 
made on heavy card stock which should last as long as you keep 
them protected. 

Another nice way to present this is to have the writing appear 
visually in the spectator’s hand - so they see it appear by magic. 
It’s a very spooky thing to see. I personally prefer to have it appear 
while covered but however you choose to perform it will create a 

MINTO-O BY 
VANISHING INC4 

very magical moment. 

The only thing you need to do is to be able to force something 
from a playing card to whatever prediction you choose to use. 

A great product and perfect for workers.

WHERE: Close-up or strolling
WHO: Beginner to professional

PRICE: $25.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphymagic.com

A COMPLETE sellout sensation at Magic Live and Blackpool! 

Imagine the scene: when traveling to Australia, we saw a young 
man performing a FANTASTIC street show. And amidst the classics, 
he did something we had NEVER seen, and the crowd went crazy 
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Mint-O is performed with a borrowed mint 
There are no angle restrictions 
You can use headphones, a necklace, or any thin cord 
You'll even learn a version where you can hand the mint out at the 
end! 
The magician borrows or has examined a set of headphones, 
and pops an examined mint (Lifesavers, Polo) in his mouth. Then, 
biting down for an instant on the length of headphones, the mint 
is now PENETRATED onto the cord. It's as if someone crossed an 
impossible puzzle with a magic trick... and it's fantastic! 

Mint-O has the same qualities as Needle-Swallowing but is much 
quicker and more palatable to family audiences. It uses the mouth 
in a hilarious and unexpected way. The effect is easy to learn, easy 
to perform, and has NO restrictions in terms of angles, repeating, 
making anything, or props wearing out. You supply your own 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphymagic.com
http://www.murphysmagic.com
http://www.murphymagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=MSTi1y-dK_c


98 VANISH Magazine      www.VanishMagazine.com

FULL AUTOMATIC 
CARD TRICK
 BY CALEB WILES

5 
package of mints and can then perform the trick ANYWHERE: on 
stage, in the street, or walking around. 

Gimmicks included. Online video instructions.

MY THOUGHTS:

What a fun routine this is to perform. You are supplied with a 
special gimmick and a spare for practice and the online tutorial. 
It is so easy to do you’ll be running out to buy a packet of mints 
just so you can start work on it. I love this because it’s one of those 
effects you can easily carry in your pocket and perform anywhere, 
anytime - and it makes it more magical if it is ‘impromptu.' Obvi-
ously real impromptu magic means you do something without 
any gimmicks  but because of the nature of this gimmick it has 
that very organic feel about it. It comes in a very nice hard plastic 
case which will help keep the gimmick in excellent condition, but 
I can see this becoming a favourite of many people so I’d suggest 
getting a spare if you plan to use it over and over as I am sure 
eventually it will show wear and tear.

This is an effect that is ideally suited to using your own head-
phones simply because you put part of them in your mouth, and 
that may put some spectators off, however there is nothing stop-
ping you borrowing a set of ear bud style head phones and linking 
the mint on there inside your mouth. 

Having performed this many times now I can tell you the reaction 
is extremely strong, and the clean-up takes the heat of everything 
so you are left completely clean. Reset is instant if you want to 
do it over and over. This is the perfect ‘street’ style of magic that 
people seem to think is so popular but nobody really performs but 
would certainly look great on a Social Media video if you are going 
for that look.

If I owned a magic shop this is the trick I’d be showing over and 
over and probably selling out of stock very quickly. 

The tutorial shows a variety of handlings from an extremely easy 
version to one with a little sleight of hand.

WHO: From the beginner to  the professional - almost NO skill 
required.
WHERE: Close-up, street style magic and even platform.

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

It's rare to come upon a trick that is COMPLETE. With "FACT" you 
receive a completely worked-through routine: a compelling pre-
sentation, a diabolical magic trick, and a deck of cards that does 
ALL the work for you. What's not to love? 

The idea is that a deck of cards is cut and shuffled, and the specta-
tor follows a series of instruction cards that are increasingly fair 
and impossible. And despite the mixing and the COMPLETE fair-
ness of the procedure, the spectator finds her OWN selection... and 
then she finds all three mates to the selected card. 
Really easy to do 
The special deck does everything for you 
Fully customizable 
What you're investing in with "FACT" is a full routine, ready to be 
inserted into your show. It has a compelling script, a fun, interac-
tive premise, and a HIGHLY deceptive method. This trick requires 
no advanced skill, and the special deck of cards contains every-
thing you need to perform, right out of the box. We love Caleb 
Wiles's magic, and he teaches this clever performance piece in 
great detail on downloadable video instructions. 

MY THOUGHTS:
When I first saw this on Fool Us with Penn & Teller I was completely 
fooled and just fell in love with the routine. When I heard it was be-
ing released I was very excited because not only would I find out 
how to do it, but also be able to perform it myself, which I now do. 
The really nice thing with this version is that Caleb has added a few 
extra things that aren’t on the original Penn & Teller performance, 
which in my opinion make it even more impossible. The fully gim-
mick deck is in Bicycle card stock and all made up ready to go.

This type of effect needs a certain place to perform, you aren’t 
going to do it strolling magic or even from table to table in a res-
taurant. HOWEVER, if you wanted to do a trick with a great theme, 
where a spectator does the magic, and you have the time and set-
ting this is a great routine. I could imagine this being done with a 
camera on stage on a cruise ship for example. Or even better if you 
do a more formal close-up set somewhere. 

If you have a deck of cards with you and asked to do a trick when 
you are out this would really blow people’s minds. You will learn 
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7 HYBRID BY 
DANNY WEISER

you’re caught off guard, and a world of possibilities opens up to 
you. The Only Magic Book You’ll Never Need is my love letter to 
the magic community, thanking them for the times they made 
me scratch my head in awe and expanded my mind to what’s pos-
sible.”

While This might be The Only Magic Book You’ll Never Need I actu-
ally think we all need it, and should share it with our friends and 
everybody show loves magic.

100 pages of fantastic nonsense and a really great thank you to 
the magic community.

PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

After being in development for over 8 years, Danny Weiser is 
finally ready to share his best kept secret... HYBRID. 

HYBRID is the first of its kind to surface in the magic community. 
Imagine being able to borrow a dollar bill and have it signed 
by the spectator on both the front AND the back. Punch a hole 
in the bill and cause the hole to move across the face of the 
bill, with a flick, it jumps back again. The bill is then healed and 
handed back to the spectator unharmed! Did we mention there's 
no bill switch?... there's no bill switch. 
Bill is borrowed and signed 
No switches or duplicates 
No refills needed 
No threads 
Each gimmick is hand built to last for THOUSANDS of perfor-
mances 
Gimmick comes fully built and ready to use 
2 second reset 
3 routines taught
Pen Thru Bill Sequence 
Hole Punched 
Black Hole Sequence

MY THOUGHTS:
You receive a ready made gimmick in a US dollar bill and a link to 

a download tutorial. The tutorial is about 50 minutes in length and 
will teach you a variety of handlings. There is a bonus download 
which shows how to transfer the US bill gimmick to your own 
currency, which makes this a much more universal product. It will 
take only about 5 minutes to do the work if you want to use a dif-
ferent currency. 

The gimmick is extremely well made and allows you to borrow a 
bill, perform any one of the routines taught and then hand the 
bill back. The routines do require some handling so more suited 
to somebody who can palm or use misdirection at a certain key 
moment. Having said that you don’t have to be a master magician 
to perform this. 

My favourite routine on here is the pen through bill finale. Again, 
you borrow a bill and use your favourite pen through bill method 
then hand the bill back. Here’s the really good part, you tell them 
you are going to show them how to do it and hand them a bag 
with invisible holes. You take a ‘hole’ and place it on the bill and 
immediately it can appear and jump from one side to the other. It’s 
an extremely visual trick and looks great live. It would also make a 
great trick for those who like to do social media magic because it 
can be done quickly, or as a longer routine for the worker.

I’ve been playing around with my favourite moving hole in a 
playing card and the bill. I have found it is possible to take a hole 
punch and punch a hole in a card and do my routine, then follow it 
up by moving the hole on to the note. 

A lot of thought has gone in to this and Danny has produced a 
high quality product. A little practice and care with audience man-
agement you have an extremely visual piece of magic that you can 
carry in your pocket.

The tutorial will also teach you how to care for you gimmick. 
Danny has had his for five years and it’s his favorite go to effect to 
perform. With proper care it should last a very long time.

8 SUB ROSA.
BY
ARIEL FRAILICH

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Review by Nick Lewin

Sub Rosa is a wonderfully deceptive and versatile utility technique 
that you can learn in seconds and master in minutes. It can be ap-
plied to a huge variety of close-up and stage magic and mentalism: 
transpositions and transformations, predictions and divinations, 
Torn and Restored and penetration effects, card matching and color 
separations, and much more. 

Over sixty effects are included, such as: 

Stage Magic
Good Evening: A message appears on a blank sheet of paper 
crumpled up by a spectator. Fully scripted.
Losing Face: A selected card becomes blank, and its face appears 
printed on a handkerchief held by the spectator.
After the Fact: A very clean handling for borrowed-object-to-impos-
sible-location effects.
Stage Mentalism
A Squeeze of Deception: Without ever touching them, you correctly 
determine the dates of three borrowed coins held by a volunteer on 
stage. With several variations, including a design duplication effect.
The Game of Keys: Several spectators try to win a borrowed watch. 
Complete with cheeky game show host, cheering section and con-
solation prizes. Fully scripted.
Spodomancy: You predict a merely thought-of card, burn the 
prediction slip and use the ashes to reveal a selected card in an eerie 
way.
Close-Up Magic
Changing Roles: A spectator holds a gold ring, you hold a silver coin. 
Instead of the two objects changing places, the metals transpose. 
Fully scripted.
A Simple Color Separation: Simple, direct version of Out of This 
World, using a small number of cards. Spectator can shuffle at any 
point. No crossover/color switching.
Fast Boat to China: A borrowed coin placed in an envelope turns 
into a Chinese coin. Fully scripted.

Close-Up Mentalism
Underhanded Heads-Up: You predict the date of a coin freely 
selected through elimination. Uses ordinary coins.
Triplets and Trios: A very clean prediction (or divination by 
spectators) of three numbers, letters, words, images, etc. With 
fully scripted presentations inspired by Koran's Gold Medallion, 
Becker's Casino Royale, Rutledge's Minding the Store, plus travel 
destinations, a night on the town, a murder mystery, and many 
more.
The Sub Rosa Index: Prediction system with up to 8 outs. Numer-
ous presentation possibilities.
Plus, a headline prediction, a Cups and Balls technique, a key 
bending effect, a card revelation, a finale for the Linking Pins, a 
spirit writing and a spirit photography effect, book tests and more. 

Many effects have fully scripted presentations. There are humor-
ous routines, straight pieces, and even a couple of Bizarre effects. 
Themes include: an experiment in Dr. Rhine's ESP lab; learning 
card tricks; dead celebrities; winning at Bingo; bad luck at cards, 
even with the help of magic; a murderer; a dead clown; a would-
be student of divination; good luck charms; tattoos; voodoo; and 
more. 

Last but not least, with the Sub Rosa technique, you can often use 
inexpensive, ordinary items instead of specialized apparatus to 
accomplish similar effects. 

Hardcover, 6 x 9 in, 180 pages.

MY THOUGHTS

I was performing the Sub Rosa switch back in the ‘60s after learn-
ing it from Ken Brooke, and magicians and con men were perform-
ing it a long time before that. Of course, it didn’t have a name 
back then, but it was the same undetectable to catch and easy to 
perform move that Ariel
Frailich details in his book. When you write as good a book as this 
one is, it is only fair that you get to name the move and a rather 
cool name it is for an extremely useful tool! Although I have fre-
quently utilized this subtlety, I did so with no real understanding 
of its true potential.

Frailich has detailed over 60 effects that employ this great utility 
switch, and most of them are fully fleshed out effects, some of the 
routines are fully scripted. The routines include applications for 
stage and close-up and include excellent excursions into mental-
ism, card, and coin magic. In fact, there is a veritable smorgasbord 
of ideas that are explored within the pages of Ariel’s nicely written 
book. An abundance of photographs helps turn the author's ideas 
into easy to perform performance pieces.

The added benefit to studying the Sub Rosa switch in the kind 
of detail contained on these pages is that any magician is almost 
bound to think of ways to improve his current repertoire or invent 
new effect utilizing this subtle and powerful tool. I strongly recom-
mend this scholarly but imminently practical book to any magi-
cian, and I think it will help develop every magician into a more 
creative and capable performer. I give Sub Rosa a very enthusiastic 
five-star rating.
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bill back. The routines do require some handling so more suited 
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moment. Having said that you don’t have to be a master magician 
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you borrow a bill and use your favourite pen through bill method 
then hand the bill back. Here’s the really good part, you tell them 
you are going to show them how to do it and hand them a bag 
with invisible holes. You take a ‘hole’ and place it on the bill and 
immediately it can appear and jump from one side to the other. It’s 
an extremely visual trick and looks great live. It would also make a 
great trick for those who like to do social media magic because it 
can be done quickly, or as a longer routine for the worker.

I’ve been playing around with my favourite moving hole in a 
playing card and the bill. I have found it is possible to take a hole 
punch and punch a hole in a card and do my routine, then follow it 
up by moving the hole on to the note. 

A lot of thought has gone in to this and Danny has produced a 
high quality product. A little practice and care with audience man-
agement you have an extremely visual piece of magic that you can 
carry in your pocket.

The tutorial will also teach you how to care for you gimmick. 
Danny has had his for five years and it’s his favorite go to effect to 
perform. With proper care it should last a very long time.

8 SUB ROSA.
BY
ARIEL FRAILICH

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Review by Nick Lewin

Sub Rosa is a wonderfully deceptive and versatile utility technique 
that you can learn in seconds and master in minutes. It can be ap-
plied to a huge variety of close-up and stage magic and mentalism: 
transpositions and transformations, predictions and divinations, 
Torn and Restored and penetration effects, card matching and color 
separations, and much more. 

Over sixty effects are included, such as: 

Stage Magic
Good Evening: A message appears on a blank sheet of paper 
crumpled up by a spectator. Fully scripted.
Losing Face: A selected card becomes blank, and its face appears 
printed on a handkerchief held by the spectator.
After the Fact: A very clean handling for borrowed-object-to-impos-
sible-location effects.
Stage Mentalism
A Squeeze of Deception: Without ever touching them, you correctly 
determine the dates of three borrowed coins held by a volunteer on 
stage. With several variations, including a design duplication effect.
The Game of Keys: Several spectators try to win a borrowed watch. 
Complete with cheeky game show host, cheering section and con-
solation prizes. Fully scripted.
Spodomancy: You predict a merely thought-of card, burn the 
prediction slip and use the ashes to reveal a selected card in an eerie 
way.
Close-Up Magic
Changing Roles: A spectator holds a gold ring, you hold a silver coin. 
Instead of the two objects changing places, the metals transpose. 
Fully scripted.
A Simple Color Separation: Simple, direct version of Out of This 
World, using a small number of cards. Spectator can shuffle at any 
point. No crossover/color switching.
Fast Boat to China: A borrowed coin placed in an envelope turns 
into a Chinese coin. Fully scripted.

Close-Up Mentalism
Underhanded Heads-Up: You predict the date of a coin freely 
selected through elimination. Uses ordinary coins.
Triplets and Trios: A very clean prediction (or divination by 
spectators) of three numbers, letters, words, images, etc. With 
fully scripted presentations inspired by Koran's Gold Medallion, 
Becker's Casino Royale, Rutledge's Minding the Store, plus travel 
destinations, a night on the town, a murder mystery, and many 
more.
The Sub Rosa Index: Prediction system with up to 8 outs. Numer-
ous presentation possibilities.
Plus, a headline prediction, a Cups and Balls technique, a key 
bending effect, a card revelation, a finale for the Linking Pins, a 
spirit writing and a spirit photography effect, book tests and more. 

Many effects have fully scripted presentations. There are humor-
ous routines, straight pieces, and even a couple of Bizarre effects. 
Themes include: an experiment in Dr. Rhine's ESP lab; learning 
card tricks; dead celebrities; winning at Bingo; bad luck at cards, 
even with the help of magic; a murderer; a dead clown; a would-
be student of divination; good luck charms; tattoos; voodoo; and 
more. 

Last but not least, with the Sub Rosa technique, you can often use 
inexpensive, ordinary items instead of specialized apparatus to 
accomplish similar effects. 

Hardcover, 6 x 9 in, 180 pages.

MY THOUGHTS

I was performing the Sub Rosa switch back in the ‘60s after learn-
ing it from Ken Brooke, and magicians and con men were perform-
ing it a long time before that. Of course, it didn’t have a name 
back then, but it was the same undetectable to catch and easy to 
perform move that Ariel
Frailich details in his book. When you write as good a book as this 
one is, it is only fair that you get to name the move and a rather 
cool name it is for an extremely useful tool! Although I have fre-
quently utilized this subtlety, I did so with no real understanding 
of its true potential.

Frailich has detailed over 60 effects that employ this great utility 
switch, and most of them are fully fleshed out effects, some of the 
routines are fully scripted. The routines include applications for 
stage and close-up and include excellent excursions into mental-
ism, card, and coin magic. In fact, there is a veritable smorgasbord 
of ideas that are explored within the pages of Ariel’s nicely written 
book. An abundance of photographs helps turn the author's ideas 
into easy to perform performance pieces.

The added benefit to studying the Sub Rosa switch in the kind 
of detail contained on these pages is that any magician is almost 
bound to think of ways to improve his current repertoire or invent 
new effect utilizing this subtle and powerful tool. I strongly recom-
mend this scholarly but imminently practical book to any magi-
cian, and I think it will help develop every magician into a more 
creative and capable performer. I give Sub Rosa a very enthusiastic 
five-star rating.
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VORTEX MAGIC
TWO DIFFERENT ROUTINES WITH GIMMICK POSTCARDS
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GLOBAL DISTRIBUTION NETWORK!

Get your product sold 
throughout the world.

DEDICATED TEAM TO SERVE YOU!

Our friendly and knowledgeable 
team is here to personally handle 
our dealer and vendors’ needs.

WWW.MURPHYSMAGIC.COM
1.800.853.7403

With 20 years of buying experience,
we find the best products available.

OVER 12,000 PRODUCTS!
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A utility wallet limited ONLY by your imagination - the perfect tool for magicians and mentalists.
Available in 2 sizes - Small for close-up & Large for stand-up.

VORTEX MAGIC

Now available at your favorite Murphy’s Magic Dealer.


