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Internatonal Magic Magazine
VANISH

September was such an exciting month for magic with the incredible win 
of America’s Got Talent by World Champion magician Shin Lim. I chatted 
briefly with Shin on the day of the finals to wish him luck - my gut feeling 
told me he was in for a life-changing moment, and indeed he was. Shin’s 
final performance was absolutely mind blowing and again … he raised the 
bar for magic. I have no idea what another magician will do to follow him. It 
will certainly take a lot of creativity. 

I truly look forward to seeing where Shin will be in another year.

Charles Bach and Chip Romero put together a fantastic article on Doug 
Henning. One of my bucket list items is to see Chip’s collection of Doug’s 
illusions. As a kid growing up in New Zealand it was a big event to sit down 
and watch a Doug Henning special. Doug really was the driving force 
behind moving magic forward. Chip has done the magic world a huge 
favor by preserving the history of Doug Henning.

Magic seems to be in-demand again, having a tremendous resurgence. 
Doug made it popular, Copperfield took it to another level and now Shin 
Lim is elevating the art. With all the magicians appearing on television 
these days kids seem to be getting back into it. As a professional magician 
I’ve noticed an increase in my work simply because of others success. We 
should celebrate the accomplishments of other magicians because it has 
an impact on our work, whether we realize it or not.

October is a milestone in my life as I turn 50 - it’s also a time for reflection. 
What an amazing life I’ve had thanks to magic. It has taken me around the 
world many times, allowed me to live the life I want. I never take this for 
granted, it’s been hard work, however, the one thing I do know, is that if 
you have a dream you owe it to yourself to follow it.

Until next edition have a great month.

Paul Romhany

CONGRATULATIONS

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com


6 VANISH Magazine      www.VanishMagazine.com

WHAT’S

| 24 |    SHIN LIM WINS AGT 

| 46 |    DIVERSITY IN MAGIC

INSIDE...

32

| 32 |    TRANSITION IN MAGIC

| 42 |     NEW YOU SEE IT - 

| 50 |     MAGIC IS EDUCATION

| 54 |    ASIAN MAGIC REVOLUTION (2)

| 60 |   DISCARDING MAGIC PROPS

     

    Charles Bach

     Tim Ellis

        Thomas Swieciak

     Jeff Christensen

|08 | NEWS

|12| PRODUCT HIGHLIGHT
VANISH - Collectors Edition

|14 |A TALL ORDER

|16 | SIGNING BONUS
Louie Foxx

|18 | KEY SELECTION
Chiam Yu Sheng

|20| THE CHOST OF DR. DALEY
Joe Silkie

     

Gregory Wilson & David Cripenwaldt

Nick Lewin

| 76 |  RESTAURANT MAGIC

  Joshua Endress

| 66 |    DIFFERENT BEAT

| 68 |     PRODUCT HIGHLIGHT

24

Guess Who's Talking by Don Bryan

| 80 |   REVIEWS

Jim Sisti

     Barry Ross

| 72 |    AN OCD MAGICIAN 
Peter Mennie

COPYRIGHT
All rights reserved. None of this magazine can be 
reprinted electronically OR in hard form without the 
permission of the editor.

PUBLISHER
Paul Romhany & Joomag

EDITOR-IN-CHIEF & DESIGN LAYOUT
Paul Romhany

COVER PHOTO
Supplied by Shin Lim

THANK YOU TO
Chipper Lowell

ASSOCIATE EDITOR / LAYOUT FEATURE
Hal Meyers

ASSOCIATE EDITOR
Nick Lewin

ASSOCIATE EDITOR
Ben Robinson

PUBLIC RELATIONS
Romany

STAFF WRITERS 
Jeff Christensen,  Louie Fox, Chiam 
Yu Sheng, Joe Silkie, Nick Lewin, JPaul 
Romhany, Jim Sisti,  Charles Bach, Tim Ellis, 
Gregory Wilson, David Gripenwaldt, Barry 
Ross, Thomas Swieciak, Joshua Endress, 
Peter Mennie

EDITORIAL SUPPORT EXECUTIVE
Hal Meyers, Ben Robinson

ADVERTISING COORDINATOR
Paul Romhany & Sydnie Anderson

CREATIVE DESIGNER & LAYOUT
Paul Romhany 

MARKETING EXECUTIVES
Steve Hocevar

CIRCULATION & SUBSCRIPTION
Harry Morgan

ADDRESS 
1183 Blind Bogey Drive
Qualicum Beach, BC.
V9K1E6
CANADA

OCTOBER 2018 - Edition 51

7VANISH MAGAZINE      www.VanishMagazine.com

Internatonal Magic Magazine
VANISH

September was such an exciting month for magic with the incredible win 
of America’s Got Talent by World Champion magician Shin Lim. I chatted 
briefly with Shin on the day of the finals to wish him luck - my gut feeling 
told me he was in for a life-changing moment, and indeed he was. Shin’s 
final performance was absolutely mind blowing and again … he raised the 
bar for magic. I have no idea what another magician will do to follow him. It 
will certainly take a lot of creativity. 

I truly look forward to seeing where Shin will be in another year.

Charles Bach and Chip Romero put together a fantastic article on Doug 
Henning. One of my bucket list items is to see Chip’s collection of Doug’s 
illusions. As a kid growing up in New Zealand it was a big event to sit down 
and watch a Doug Henning special. Doug really was the driving force 
behind moving magic forward. Chip has done the magic world a huge 
favor by preserving the history of Doug Henning.

Magic seems to be in-demand again, having a tremendous resurgence. 
Doug made it popular, Copperfield took it to another level and now Shin 
Lim is elevating the art. With all the magicians appearing on television 
these days kids seem to be getting back into it. As a professional magician 
I’ve noticed an increase in my work simply because of others success. We 
should celebrate the accomplishments of other magicians because it has 
an impact on our work, whether we realize it or not.

October is a milestone in my life as I turn 50 - it’s also a time for reflection. 
What an amazing life I’ve had thanks to magic. It has taken me around the 
world many times, allowed me to live the life I want. I never take this for 
granted, it’s been hard work, however, the one thing I do know, is that if 
you have a dream you owe it to yourself to follow it.

Until next edition have a great month.

Paul Romhany

CONGRATULATIONS

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com


MAGIC FOR HUMANS

Justin Willman has been on a media blitz 
lately to promote Magic For Humans.  It's one 
the very best television magic shows I've seen 
in a very long time.

        https://youtu.be/pvFqi-YFWe8

 If you haven't seen it be sure to watch it 
now. Yesterday it was a stop by ABC’s Good 
Morning America to amaze Michael Strahan 
and Sara Haines.

     https://youtu.be/02PWBQXbjeM

NEWS

Doug Henning is a legend. He was the first modern superstar magician since 
Houdini. Over a brief thirteen years, he dusted off a centuries-old art form, 
modernized it and made magic fun again for the modern television age. With-
out a doubt, in magic history, all roads lead back to Doug. 

Having passed away on the cusp of the internet age in 2000, his massive 
contributions to the art of magic have never been fully acknowledged. “Doug 
Henning’s Magical World” intends to right this wrong.

As much as we would love to waive our own magic wand to make this film instantly 
appear, we have to go through more real life means to see it through to its comple-
tion. That's where you the fans come in! It is your tax-deductible donations that will 
allow us to travel to Canada and New York for more interviews with Doug's family, 
collaborators, and friends.

In addition, the rights to the bulk of Doug's television work are spread out over many 
television networks, individuals, and companies. These programs, especially the 
"World of Magic" specials, are expensive. Due to this, a sizable portion of our budget 
needs to be devoted to obtaining these supremely important clips that will bring 
Doug's work back to life in the way it properly deserves. 

If that weren't enough, extensive post-production will be needed when shooting 
is complete. This will involve, not only editing the film itself but preserving and re-
mastering Doug's last interview conducted in 1999. The never before seen interview 
currently exists on 8mm video and antiquated mini-audio cassettes. The value of this 
interview is without question, and it's preservation is essential. 

Please consider donating to this important project so we can help see Doug Hen-
ning's legacy preserved. 

To find out more about the film and its prodcers and directors visit:
https://www.indiegogo.com/projects/doug-henning-s-magical-world#/

DOUG HENNING
SUPPORT THIS FILM

https://youtu.be/c8j6nfnUQtc
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Historic Original Houdini Seance to 
be held at Sojourn Restaurant – The 
Site of Houdini’s First Home in NY, on  
Halloween, Tuesday October 31, 2017.

The internationally famous Original 
Houdini Seance event will begin at  close to 
the exact time Houdini died on Halloween. 
This will all be free for magicians and 
fans of Houdini. Complimentary food will 
be provided.  The Sojourn Restaurant is 
located at 244 East 79 St., NY., which was 
the site of his first home in New York City at 
the age of 13, in 1887.  The  building that 
was once a boarding house, where young 
Ehrich Weiss and his father stayed when 
they first arrived in New York. Amazingly, 
the building would still be recognizable to 
Houdini and his father today. The Original 
Houdini Seances have been done by 
Dorothy Dietrich for many years at New 
York's legendary Magic Towne House in 
New York City, and later at The Houdini 
Museum in Scranton, Pa., the only building 
in the world dedicated to the world’s most 
iconic magician.  (http://Houdini.org) New 
York City was the lifetime home of Houdini.  
The Houdini Seances are attended on a 
regular basis by the closest living relatives 
of Houdini. The Houdini Museum is under 
the close guidance of Houdini's family. 

HARRY HOUDINI
HISTORICAL SEANCE

They have also asked the museum to do 
upkeep and repairs at the Houdini's Grave. 
The museum recently received world wide 
acclaim for replacing the bust of Houdini 
at his grave that had been missing for 36 
years, and for getting Turner Classic Movies 
to restore Houdini's long lost and best 
movie, "The Grim Game". 

In 1917 Houdini became President of 
The Society of American Magicians on 
hundred years ago. . It was a small single 
club in New York City at the time. Houdini 
promoted the organization all over the 

PAUL DANIELS   
NEPHEW CONTINUES THE MAGIC

In an exclusive interview recently in the 
SundayExpress.co.uk  Paul Daniels nephew 
James Phelan has spoken out about his 
uncle’s warning to him and shared his 
regret about legendary magician.

James is now a member of the Magic Circle 
in London, however he remembers some 
very good advice his Uncle gave him. “I 

was never a member of a magic club or 
any of that because my uncle always used 
to tell me, ‘Don’t mix with other magicians 
because you’ll end up like them and you 
want to be you. Don’t join the Magic Circle 
until you’ve found who you are and then 
be you, because you’re the best one of you 
there is.’”

The young magician, who recently landed 
a new radio magic show called Trickster 
Live, said Paul “100 per cent” inspired him 
to go into magic as he revealed his sadness 
that his uncle never got to see him pursue 
it as a career.

“He never really saw me do it much,” he 
said. “I left my job because he got ill, I had a 
proper job [before].

“I do regret that quite a lot, that he never 
really saw me do it. He saw me do live 
shows a couple of times but never saw me 
chase it as a career.”

Read more here - https://www.express.co.uk/
celebrity-news/1024525/Debbie-McGee-Paul-
Daniels-nephew-magic-Strictly-Come-Dancing

world in what he called the greatest 
movement in magic history.  He paid, 
out of his own money, for banquets for 
magicians in cities all over the world to 
come have a free dinner, learn about 
the organization and join if they wish.  It 
expanded quickly.  It now has hundreds 
of clubs and thousands of members.  They 
now take in a half a million dollars each 
year in dues, and have nearly 2 million 
dollars in their bank account, thanks to Mr. 
Houdini.

Htribute in the form of a seance has been 
conducted on this day. The first ten seances 
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PRODUCT HIGHLIGHT

VANISH
PAUL ROMHANY

THIS BOOK IS A COLLECTION OF MY FAVORITE ROUTINES AND 
ARTICLES FROM YEAR ONE OF VANISH, ALL WRAPPED UP IN A 
HARD COVER BOOK WITH FULL COLOR AND GLOSSY PAGES. 

WHAT MAKES THIS BOOK SO SPECIAL IS THAT IT IS A LIMITED 
EDITION OF ONLY 500 COPIES.  EACH BOOK COMES WITH A 
SIGNED AND NUMBERED CARD WITH A BONUS A LINK OF 
ADDITIONAL MAGIC TRICKS NOT PUBLISHED BEFORE. THIS IS 
AVAILABLE ONLY TO THOSE WHO OWN THE BOOK!

THIS WILL BE THE FIRST IN A SERIES OF VANISH BOOKS WHICH 
ARE ALL LIMITED EDITIONS AND HAVE HIGHLIGHTS FROM EACH 
YEAR. THIS BOOK HAS 30 MAGIC TRICKS WITH A BONUS GIVING 
YOU 35 INCREDIBLE TRICKS FROM ILLUSIONS TO CLOSE-UP AND 
MENTALISM.  THERE ARE ALSO 15 ESSAYS THAT WERE THE MOST 
POPULAR FOR THAT YEAR RANGING FROM PERFORMANCE TO 
BUSINESS.

THIS IS A UNIQUE OPPORTUNITY TO GET AN INVESTMENT AND 
OWN A PIECE OF MAGIC HISTORY.

I went through over 1000 pages of the first 
year of VANISH to find the articles and essays 
that I felt the majority of readers would 
benefit from. There is definitely something 
for everybody in this book from buying the 
perfect domain name to choosing the right 
music for your act.  Guest contributors read 
like a whose who of the magic world.

I also wanted to offer a high quality book so 
no expense was spared. All pages are glossy 
and fully colored - every cover of year one 
appears in its full glory. It might be great to 
get the performers who appeared on them to 
sign their own cover if you come across them.

REMEMBER - once all 500 copies are gone 
there will be NO MORE PRINTED!! I believe 
limited edition MEANS limited edition. Those 
that have made the investment should be 
respected and feel they have purchased 
something very special and are part of a small 
group of people who own something that is 
considered an investment. 

To ORDER your copy contact your favorite 
magic dealer - or contact me at 
editor@vanishmagazine.com and I can point 
you in the right direction.  

PRICE: ONLY $55.00 US
AVAILABLE: Your favorite Magic Dealer

COLLECTORS EDITION YEAR ONE
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“  
A CHANCE TO OWN 
SOMETHING VERY 
UNIQUE AND AN 

OPPORTUNITY TO BE ONE 
OF ONLY 500 OWNERS."

 ROMHANY 
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ARTICLES FROM YEAR ONE OF VANISH, ALL WRAPPED UP IN A 
HARD COVER BOOK WITH FULL COLOR AND GLOSSY PAGES. 

WHAT MAKES THIS BOOK SO SPECIAL IS THAT IT IS A LIMITED 
EDITION OF ONLY 500 COPIES.  EACH BOOK COMES WITH A 
SIGNED AND NUMBERED CARD WITH A BONUS A LINK OF 
ADDITIONAL MAGIC TRICKS NOT PUBLISHED BEFORE. THIS IS 
AVAILABLE ONLY TO THOSE WHO OWN THE BOOK!

THIS WILL BE THE FIRST IN A SERIES OF VANISH BOOKS WHICH 
ARE ALL LIMITED EDITIONS AND HAVE HIGHLIGHTS FROM EACH 
YEAR. THIS BOOK HAS 30 MAGIC TRICKS WITH A BONUS GIVING 
YOU 35 INCREDIBLE TRICKS FROM ILLUSIONS TO CLOSE-UP AND 
MENTALISM.  THERE ARE ALSO 15 ESSAYS THAT WERE THE MOST 
POPULAR FOR THAT YEAR RANGING FROM PERFORMANCE TO 
BUSINESS.

THIS IS A UNIQUE OPPORTUNITY TO GET AN INVESTMENT AND 
OWN A PIECE OF MAGIC HISTORY.

I went through over 1000 pages of the first 
year of VANISH to find the articles and essays 
that I felt the majority of readers would 
benefit from. There is definitely something 
for everybody in this book from buying the 
perfect domain name to choosing the right 
music for your act.  Guest contributors read 
like a whose who of the magic world.

I also wanted to offer a high quality book so 
no expense was spared. All pages are glossy 
and fully colored - every cover of year one 
appears in its full glory. It might be great to 
get the performers who appeared on them to 
sign their own cover if you come across them.

REMEMBER - once all 500 copies are gone 
there will be NO MORE PRINTED!! I believe 
limited edition MEANS limited edition. Those 
that have made the investment should be 
respected and feel they have purchased 
something very special and are part of a small 
group of people who own something that is 
considered an investment. 

To ORDER your copy contact your favorite 
magic dealer - or contact me at 
editor@vanishmagazine.com and I can point 
you in the right direction.  

PRICE: ONLY $55.00 US
AVAILABLE: Your favorite Magic Dealer

COLLECTORS EDITION YEAR ONE
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“  
A CHANCE TO OWN 
SOMETHING VERY 
UNIQUE AND AN 

OPPORTUNITY TO BE ONE 
OF ONLY 500 OWNERS."

 ROMHANY 
 

13VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=kLg8ZnL91ss


EFFECT: An incredible shrinking cup-with coffee still in it. 
Requirements: Two medium cups (at Starbucks, these would the 
"tall" cups), a regular lid, and an outer sleeve. 

PREPARATION: You must cut the top section of one of the cups so 
that it is half its normal size. If trimming a Starbucks cup, cut it at 
about the top of the mermaid's head. The unprepared cup is full of 
coffee. (Figure 2)

SET-UP: Nest the regular cup into the smaller, prepared cup and 
slide the sleeve over both cups and hold it about midpoint. Don't 
nest them completely, but keep the regular cup raised about two 
inches above the interior-bottom of the cut cup. The look here is 
that of a large cup of coffee. (Figure 2) 

A TALL ORDER
By Gregory Wilson 

& David Gripenwaldt

Notice that the sleeve is larger and hence is loose. Therefore you 
must pinch it at the rear of the cup between your right thumb and 
fingers so that it is flush with the outermost circumference of the 
cup. Once that slack is adjusted, you can keep everything in place 
with your thumb and fingers pressed against the respective sides of 
the cup. 

If you prefer, you can insert your right forefinger into the center of 
the slackened "loop" and then press its tip against the back rim of 
the cup to keep the "loop" taut. (Figure 3). From the front, every-
thing looks normal.

Presentation: Explain that you had asked the barista for a small 
cup of coffee but he gave you a large instead (note: use the words 
"large" and "small" instead of "tall" and "Venti" because, well, those 
terms are dumb). Hold the cup displayed with your right hand as 
explained in the set-up. 

Say, "No problem, I'll just fix it."

Place the bottom of the cup against the table and then place your 
left forefinger onto the center of the cup's lid. Slowly press down so 
that the innermost cup slides down into the altered cup. (Figure 4)

Pick up the now fully nested cups (which now can be handled like 
any normal cup) with your right hand and take a sip. Underscore 
the change of size by saying, "Now that the cup has shrunk ... is 
there a discount?" 

THE CLEAN-UP: You could end at this point, but the visual is weird 
enough that most people will want to see the cup. 

Instead of looking at your watch and saying, "Oh, look at the time!," 
and running from the store, you can clean  up as follows ...

Assuming you are sitting across from the spectator during the 
performance, after the sip, bring the hands together. As they are 
nearing, the right pinky pushes up on the cup bottom loosening 
the sleeve. The left hand removes the sleeve and holds it up to your 
head so you can look through it at the spectator, saying something 
along the lines of, "It's a good thing these things are one-size-fits-
all". 
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As you do this, your right hand dips below the table and drops 
the cut cup into your lap, (or if the table is low enough to your lap, 
placed between your knees). The action is covered by the theater of 
looking through the sleeve. Bring the cup back up above table level 
as you lower the sleeve and place it back on the cup. Table it and 
let anyone who wants to see it take a look. Which is one of the few 
times it’s good to come up short.

CONNECT WITH GREGORY WILSON  AND GET

3 FREE TRICKS
TO ADD TO YOUR ARSENAL
thesecretsource.com
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LOUIE FOXX 
SIGNING BONUS  

EFFECT: Someone picks a card and draws a picture on 
it.  You predict the picture that they were going to draw! 
Then you proceed with your normal card trick set.  
 
You can watch a video of this here:

 
https://youtu.be/2XiVbLVO4VQ

NOTE:  This is not a trick, but a bonus trick that hap-
pens within another trick you do. 

BACKGROUND:  When I do card tricks I do not have 
people sign them, I have them draw pictures. I’ve found 
that the picture opens up a lot of angles for conversa-
tion and comedy.  After I switched from people signing 
cards to drawing pictures I notice about 80% of people 
draw a smiley face.  I decided to get a bonus trick out of 
it by predicting it. Obviously if they do not draw a smi-
ley face, then you don’t do the following reveal and just 
do your normal card routine. 

Needed: You will need a deck of cards and a Sharpie 
marker that has “You will draw a smiley face!” printed on 
this. I get my markers printed at: http://www.mysharpie.
com 

ROUTINE:  Have them select a card and give them the 
pen.  
 
“Draw a picture on it, you know, like a sasquatch fighting a 

ninja, juggling a watermelon...”

I’ve found that if you just tell the to draw a picture and then shut 
up, they are less likely to draw a smiley fact (they still will draw 
a smiley face the majority of the time).  When you keep talking 
giving them elaborate examples you will get a smiley face more 
often. 

We’re going to assume they drew a smiley face. 
“what did you draw?  A smiley face.  I knew you were going draw a 
smiley face, that’s why I had you do the trick.  Read what the pen 
says…”

They read the pen and it reveals you knew they would draw the 
smiley face!

Note:  This trick was inspired by a trick that that uses 3 cards and 
multiple outs as the method to reveal the prediction.  This trick 
is sold as a beginner’s magic trick under multiple names such as 
Hypnotic Choice, Mind Control, Mental Choice, etc.  In that trick 
if the audience choice doesn’t match what is on the pen, then 
you don’t mention the pen and they never notice that anything is 
written on it. 

CLIKC HERE to sign up to find out more amazing magic from 
LOUIE FOXX.
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Life Magic: Ideas and Mysteries

The Dean of McBride’s Magic & Mystery 
School shares:

A previously unpublished, sleight-free 
killer card routine.
An inspirational public address about 
living a magical life.
An essay about the deep, important 
place of magic in human experience.

Retail price: $19.95
Hardcover: 58 pages, 6” x 9”

Performing Magic with Impact

This world-class corporate magician from 
Amsterdam shares:

9 fully developed, professional routines.
10 engaging essays that teach how to 
improve the impact of your shows.
An extraordinary final chapter about 
how to make your magic play bigger!

Retail price: $24.95
Paperback: 144 pages, 6” x 9”

Lawrence Hass, Ph.D.

George Parker

Available at: www.TheoryandArtofMagic.com Dealers contact Murphy’s Magic Supplies
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SEARCHERS
KEY

Chiam Yu Sheng

EFFECT: The magician takes out the two black kings and places it 
aside. A card is selected and lost into the deck. The magician place 
one of the black king near the top of the deck and the other black 
king near the bottom of the deck. With a snap, the deck is spread 
to reveal that the two black kings have shifted to the middle of 
the deck and they are sandwiching the selected card. 

BACKGROUND: I love Larry Jennings’s The Searchers and I want 
to create a version whereby it looks as if I am not controlling the 
selection in any way. This trick uses the Key Card principle as well 
as Culling. Practice this well and you will have a great impromptu 
card trick in your repertoire.

METHOD: Begin by taking out the two black kings and place 
them aside. Take a peek at the bottom card and that will be your 
Key Card (Fig. 1). Give the deck a shuffle but be sure to retain the 
Key Card at the bottom. Invite the spectator to select a card and 
remember it (Fig. 2). 

                                   
Fig. 1                                                                                             

Fig. 2

Your right hand will grip the whole deck to execute a Hindu 
Shuffle and ask the spectator to say stop at any point of the 
shuffle (Fig. 3). When the spectator says stop, have them replace 
the card on top of the pile. Place the remaining cards in your right 
hand on top of the other pile (Fig. 4). The selected card is now 
below the Key Card. You can now ask the spectator to cut the 
deck as many times as he wants. Be sure not to let him shuffle the 
cards if not he may ruin the deck sequence.

https://youtu.be/AN3SqA3QYFE
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Fig. 3                                                                                                     

Fig. 4              

Execute a Ribbon Spread face up on the 
table and allow the spectator to take note 
that their selected card is somewhere in 
the deck (Fig. 5). At this point, you are 
going to spot the Key Card. The card next 
to the Key Card is the selection, be sure 
to remember the selection (Fig. 6). Square 
the cards up and give the deck a couple of 
cuts to shift the selection to the middle of 
the deck. 

Fig. 5                                                                                                     

Fig. 6       
Turn the deck face up and spread through 
the cards in the hand. Place one black king 
near the top of the deck and cull it (Fig. 7 
and 8). Continue spreading the cards until 
you spot the selection and cull it (Fig. 9 
and 10). Finally, place another black king 
near the bottom of the deck and cull it 

(Fig. 11 and 12). You will cull these three 
cards to the bottom of the face-up deck 
(Fig. 13). Execute a swing cut and spread 
the deck on the table. The two black kings 
will be sandwiching the selection in the 
middle of the deck (Fig. 14). 

Fig. 7                                                                                                       

Fig. 8

Fig. 9                                                                                                        

Fig. 10

Fig. 11                                                                                          

Fig. 12 

Fig. 13                                                                                           

Fig. 14

CREDITS: 
• Larry Jenning’s The Searchers is pub-

lished in The Collected Almanac (1984), 
Vol. 2 No. 17 &18 (page 172).

• The Key Card is explained by Girolamo 
Cardano in his De subtilitate (1550, 
early in Book XV).

• It is known that Johann Hofzinser cre-
ated the Spread Cull as he is the first 
to work with the idea of sliding the 
bottom card beneath a spread could 
be applied to cards lying elsewhere in 
the deck. 

• I would recommend checking out 
Harapan Ong’s Close Culls and Kostya 
Kimlat’s Roadrunner Cull for more 
details on the Spread Cull.
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THE GHOST OF Dr. Daley
Effect by Joe Silkie

Joe Silkie has been a driving force in magic for many years and is 
recognized as an elegant performer of the classics and the inventive 
creator behind powerful effects used by many successful magicians. 
Joe is a co-founder of the Parlor of Mystery in Lindenhurst, New York.

One of my favorite magic publications is Theo Annemann’s THE 
JINX. There is an unbelievable amount of information in those 
three volumes. If you don’t have THE JINX, get a copy of Practical 
Mental Magic by Annemann available from Dover books. It’s com-
piled from effects originally printed in THE JINX and is an excellent 
resource for mentalists.

A real gem from the collection is THE ULTRA SLATE MESSAGE by 
Dr. Daley. It’s a clever slate trick in which a message mysteriously 
appears on one of 4 slates that have been shown clean by the 
performer moments before. I have been using this for a long time 
and like it better than the standard set of two-spirit slates with the 
movable flap.

At the Parlor of Mystery in Lindenhurst Long Island, we produce 
a special Halloween show each year. Last year it was my turn to 
emcee. I was planning to produce a message using Dr. Daley 
method. However, after reviewing the other performer’s setlists, 
I found that someone else was planning to use spirit slates in his 
routine to produce a message. As the host, it was my responsibil-
ity to defer and adjust my plans so that there was no redundancy. 
So instead of producing a mysterious message, I used Dr. Daley’s 
method to produce a spirit photo. I was happy with the way it 
played and pleased to share my adaptation with you.

EFFECT: 
The performer talks about spirit photography and displays four 
slates describing them as photo plates covered with a special 
coating that allows them to capture the image of a spirit.
Each plate is wiped front and back with a dry cloth to ensure that 
they are clean, then placed on the table. A spectator is asked to 
choose two plates. The performer picks up the plates and places 
one on top of the other holding onto one end with both hands. 
The spectator does the same at the other end. After a moment or 
two, the performer separates the plates to reveal an image but 
nothing. A second attempt is tried. This time when the plates have 
separated the image of a spirit is visible.

PROPS: You’ll need four photo plates, three blank on both sides 
and one with your ghost image printed on one side and a cloth. 
I recommend marking the backside of the plate with the picture 
on it, so you can easily differentiate it from the blank ones. A small 
pencil dot should be sufficient.

SETUP: Arrange the plates as follows starting with the bottom 

plate, blank plate, spirit plate with spirit facing up, blank plate, 
blank plate. Place the cloth nearby.

PERFORMANCE: 
Hold the plates in your left hand with your fingers underneath the 
stack and your thumb on top as if you were going to deal from a 
jumbo deck of cards.

Pick up the cloth with the right hand and wipe the top plate as if 
to clean off the dust and slide the top plate into the right hand. 
Turn your right hand and the plate over and place the plate back 
on top of the others and wipe the backside.  Slide it back into the 
right hand and put it on the table. Wipe the next plate, but this 
time slide off the top two plates as if they are one and turn both 
over and wipe again. Slide the top plate, which should be the 
spirit plate with the spirit side down, into the right hand and place 
it on the table. One at a time wipe both sides of the remaining 
plates and put them on the table. 

Ask the spectator to point to any two plates there are only two 
outcomes. The pair selected will have the spirit among them or 
not. 

If the pair has the spirit pick them up and use them, if not discard 
them and use the remaining two, one that is blank and one that 
has spirit image on the underside. 

Place the plates together with the ghost image on the bottom. 
Hold on to one end ask the spectator to hold the other end. Call 
on the spirit to show himself. Open the plates like a book, check 
and show that nothing has happened. Place the blank plate under 
the spirit image and turn both plates over. Again, hold the plates 
at the end and ask the spectator to do the same. This time when 
you open the plates the spirit image will be visible.  

My photo plates are made of a black laminate material with a 
piece of white paper glued on each side. The piece of paper fixed 
to one side of one of the plates has the spirit image printed on it. 
An easier set of plates can be made from black mat board, avail-
able in most craft stores, and cut to size.

I think you will find this an effective way to produce a spirit photo. 
Have a Happy Halloween.
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creator behind powerful effects used by many successful magicians. 
Joe is a co-founder of the Parlor of Mystery in Lindenhurst, New York.

One of my favorite magic publications is Theo Annemann’s THE 
JINX. There is an unbelievable amount of information in those 
three volumes. If you don’t have THE JINX, get a copy of Practical 
Mental Magic by Annemann available from Dover books. It’s com-
piled from effects originally printed in THE JINX and is an excellent 
resource for mentalists.

A real gem from the collection is THE ULTRA SLATE MESSAGE by 
Dr. Daley. It’s a clever slate trick in which a message mysteriously 
appears on one of 4 slates that have been shown clean by the 
performer moments before. I have been using this for a long time 
and like it better than the standard set of two-spirit slates with the 
movable flap.

At the Parlor of Mystery in Lindenhurst Long Island, we produce 
a special Halloween show each year. Last year it was my turn to 
emcee. I was planning to produce a message using Dr. Daley 
method. However, after reviewing the other performer’s setlists, 
I found that someone else was planning to use spirit slates in his 
routine to produce a message. As the host, it was my responsibil-
ity to defer and adjust my plans so that there was no redundancy. 
So instead of producing a mysterious message, I used Dr. Daley’s 
method to produce a spirit photo. I was happy with the way it 
played and pleased to share my adaptation with you.

EFFECT: 
The performer talks about spirit photography and displays four 
slates describing them as photo plates covered with a special 
coating that allows them to capture the image of a spirit.
Each plate is wiped front and back with a dry cloth to ensure that 
they are clean, then placed on the table. A spectator is asked to 
choose two plates. The performer picks up the plates and places 
one on top of the other holding onto one end with both hands. 
The spectator does the same at the other end. After a moment or 
two, the performer separates the plates to reveal an image but 
nothing. A second attempt is tried. This time when the plates have 
separated the image of a spirit is visible.
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SETUP: Arrange the plates as follows starting with the bottom 

plate, blank plate, spirit plate with spirit facing up, blank plate, 
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PERFORMANCE: 
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stack and your thumb on top as if you were going to deal from a 
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not. 
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on the spirit to show himself. Open the plates like a book, check 
and show that nothing has happened. Place the blank plate under 
the spirit image and turn both plates over. Again, hold the plates 
at the end and ask the spectator to do the same. This time when 
you open the plates the spirit image will be visible.  

My photo plates are made of a black laminate material with a 
piece of white paper glued on each side. The piece of paper fixed 
to one side of one of the plates has the spirit image printed on it. 
An easier set of plates can be made from black mat board, avail-
able in most craft stores, and cut to size.

I think you will find this an effective way to produce a spirit photo. 
Have a Happy Halloween.
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http://www.youtube.com/watch?v=_UoyXajOrFU
http://www.magiconthego.com
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Three years ago I featured Shin Lim on 
the cover of VANISH MAGIC MAGAZINE 
just after his first place win at Fédération 

Internationale des Sociétés Magiques: FISM. 
In that article I finished by saying we can 
expect to hear even more incredible things 
from Shin in the very near future. He then 
went on to Penn & Teller's TV show where he 
fooled them TWICE, toured with The Illusion-
ists and now won the biggest talent show in 
the world, America's Got Talent,  making him 
an overnight celebrity as he appears on talk 
shows throughout the US and is on every-
body's social media feed.  Shin is the future 
of magic and pushes it forward like no other. 
He combines incredible skill, originality and 
theatre, there is  nobody who can match him 
- he's what you might call a trail blazer.  All 
this with a deck of cards!  
 
The next step is to see his own one-man 
show and then a television special. What is 
clear is that magic is about to go in a new 
direction and Shin Lim will be leading the 
charge. Congratulations Shin on an incredible 
journey on AGT and your well deserved win.

Read about Shin in the 2015 edition 
of VANISH MAGIC MAGAZINE

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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Shin did a double degree at Tennessee 
University in Music and film - heading 
down the path as a concert pianist. 
But all that changed when, at 20 years 
old, he was told he had carpal tunnel 
syndrome. As a result of the diagnosis, 
Shin was forced to choose between 
playing the piano and pursuing magic. 
In the end, he chose magic. He then 
promptly dropped out of the School of 
Music at Lee University and the rest is 
history.

Shin Lim was born in Vancouver, 
Canada and at age six moved to 
Singapore with his parents until he was 
11 when they moved to Massachusetts 
in the  USA.  
He has a run of shows this December 
on Broadway with The Illusionists, then 
quite possibly he'll be temporarily 
residing and headlining in Las Vegas.

Two times, actually. Shin Lim first appeared 
on season 2 where he actually managed to 
fool the two legendary magicians (not an 
easy feat). For season 4, he came back with 
new tricks and, once again, stumped the 
pair.
"You know, we like you, but you're starting to 
annoy us," Penn joked in season 4. "This is 
our show ... when we're in airports and stuff, 
and people recognize us, they ask about 
you."

WHERE HE WAS BORN

1

2

3

CARPAL TUNNEL SYNDROME 

FOOL US : TWICE

THINGS 
ABOUT 

SHIN LIM5
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Shin will once again perform with 
The Illusionists.
The Illusionists – Magic of the 
Holidays, alongside special guests 
Light Balance will play for a limited 
engagement at the Marquis Theatre, 
Nov 23rd thru Dec 30th.

Bringing their must-be-seen-to-
be-believed talents to the Marquis 
stage as the cast of The Illusionists 
– Magic Of The Holidays are Adam 
Trent, Darcy Oake, Colin Cloud, 
Chloe Louise Crawford and Shin 
Lim.

In 2015 Shin won the Fédération 
Internationale des Sociétés Magiques: 
FISM with his incredible card act proving 
that he is worthy of being called a  World 
Champion and the best card magician on 
the planet.  Winning FISM was recognition 
from his peers in the magic world, and 
winning AGT is recognition from the public 
that he is the best magician many have 
ever seen. 

As Shin Lim explained during his latest visit on 
Penn and Teller Fool Us, the illusionist's career 
really soared after appearing on the show. But 
unfortunately, he injured himself while rehearsing an 
illusion. As a result, Shin Lim had severed two of his 
thumb tendons, meaning they had to get sewn back 
together and he couldn't do magic for more than a 
month.

"Most of my magic is with my hands, so I had to 
cancel everything. It was devastating. I felt like my 
career was over," Shin explained.

4
CAREER-IMPACTING 
INJURY IN 2016

WORLD CHAMPION

THE ILLUSIONISTS

5

6                
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CONGRATULATIONS SHIN LIM!

WINNER of
America’s Got
Talent 2018!
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CHARLES BACH

Words:  CHARLES BACH 

The Magic Show Comes Home – with Chip 
Romero, the Doug Henning Guy  

TRANSITIONS

32 VANISH Magazine      www.VanishMagazine.com

Chip Romero is a talented and skilled 
performer who has worked continu-
ously in his career, making a hugely 

successful career on cruise ships.  He was 
doing this far before everyone figured out 
how great the ship gig is.  This accomplish-
ment is due to his ability to know his audi-
ence, craft a show that fits them, and show 
respect for magic as a true art through 
his performances.  His respect and love of 
magic is fully represented in how he has 
decided to carry on the legacy and his-
tory of Doug Henning with an amazingly 
impressive collection of illusions, props, 
costumes and personal memorabilia from 
Doug.

I was able to sit down with Chip and since 
we both share a passion for Mr. Henning’s 
work, the conversation easily flowed 
non-stop.  Chip is a wealth of knowledge 
on Doug Henning and if you ever had a 
question about Doug, he’s the one to ask.  

If there’s something you know that he 
doesn’t, he is even more excited to learn 
and expand his knowledge about a true 
legend in magic.  Here’s just a little of our 
conversation.

It feels like you’ve become the ‘Indiana 
Jones of Magic’ for unearthing the largest 
collection of Doug Henning pieces and 
bringing them all together, could you tell 
us how this passion for Doug began?

I was already into magic, but when Doug 
Henning showed up, that’s when magic 
exploded and he made magic cool.

When his stuff became available in Genii 
in 1989, I just couldn’t believe that you 
could actually have something of Doug’s.  
I bought two pieces at that time and they 
just sat in cases while my wife Ronda and I 
continued to work on ships.

Then in 1999, I got a fax from Willie 
Kennedy and Jim Steinmeyer and I just 
couldn’t believe what was on that fax.  I 
was thinking, “Are you kidding me? His 
Elevator? His Fire Dome?”  I had been sav-
ing up for a day like this and although I 
lost a job over it since I had to leave a gig 
to go to the sale. It was worth it.

I ended up getting 8 of the 14 pieces and 
it became a fever after that. Sometimes 
you don’t even conceive of things in your 
life and then all of a sudden something 
happens and you realize it really is possible 
to own the signature pieces from Doug 
Henning.   I was always only interested in 
those signature illusions that Doug was 
known for.

I was interested in the Shadow Box 
because that was what I saw him do with 
Julie Newmar.  I can still close my eyes and 
put myself back on the couch watching 
the special on TV.

Then, looking at the Fire Dome and the 
Mis-Made and I’m thinking of all the shows 
that this thing did and of course I didn’t 
really get the deep appreciation or the 
scope of just what he caused in magic.

If you think about it, Doug really started 
the 2nd Golden Age of Magic, David kept it 
going, Siegfried & Roy had it in Vegas, and 
Penn & Teller.  So now I understand the 
importance of Doug and I looked at him 
like our generation’s Houdini.

Our Houdini? What makes you believe he 
was able to usher in the 2nd Golden Age of 
Magic?

The Magic Show ushered in the Golden 
Age of Magic.  It was because of The Magic 
Show that Doug got on TV and brought 
magic into the mainstream again.  Doug’s 
success on Broadway inspired David 
Copperfield to do The Magic Man in 
Chicago.
From a few props built buy Alan Zagorsky 
at Owen’s Magic, these illusions really were 
the tools or weapons that Doug Henning 
used to usher in the second Golden age 
of Magic.  I mean this was the very begin-
ning of when the TV specials started, then 
Siegfried & Roy, David Copperfield, then 
Penn & Teller.  It started it all.

Chip and Doug
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Not saying they couldn’t have done something without him, but 
they didn’t.  And, he certainly had the persistence to continue to 
push and of course he had the talent to break out.  He had a cha-
risma you rarely see in performers anymore.

His word was ‘Wonder’ and he showed us the wonder of the 
world.  And, you know what? He saw that a lot clearer than we 
did, and a lot earlier.  

If The Magic Show was the driving force to bring magic into the 
mainstream again, how did Doug get it to Broadway?

When Doug decided to write Spellbound, he wanted a Mis-Made, 
Girl on Three Swords, Sawing in Half, Crystal Casket, and a Zig-Zag 
that he and Dennis Loomis built in the garage.  Those are the five 
illusions photographed on the Time Magazine collage and they 
were the main mean of that show.

Those were the proposed illusions in 1972 that were sent to 
Owens and Alan Zagorsky built those props and sent them to 
Toronto.

Doug wrote Spellbound as a rock musical with illusions to play 
two weeks at The Playhouse Theatre in Toronto.  You could go see 
it for $6.50 and he was doing one show nightly at 8:30pm and 
2:30pm, matinee Wednesdays & Saturdays and 3pm Sundays.

Spellbound then came to New York and with new music, new 
story, etc. it became The Magic Show.

The reviews for The Magic Show were terrible.  They ripped the 
show to hell and back and then in the last sentence, the reviewer 
says, “I’m buying a ticket tomorrow to go back and see Doug 
Henning.”

I love that it is 100 percent true that the reviews were not good, 
but they wanted to see Doug because he had something special.  
It blows my mind that he was in a bad show and he rose out of it.

One of the reasons you caught this Henning Fever was from see-
ing Doug perform live at the Las Vegas Hilton and getting the 
chance to meet him.  How in the world were you able to meet 
Doug in person?

I was in Lake Charles, Louisiana and my mom comes home from a 
trip to Vegas and she was a slot club member before those were 
popular.  She shows me a What’s On in Las Vegas and opens it up 
and it says Las Vegas Hilton John Davidson and special guest Doug 
Henning.  I ask if that meant he was performing there and she said 
yes and don’t worry we’re already going.  I could not believe I was 
gonna be watching this guy do a show.

When we get to the Hilton, the first show is already happening 
and my mom just keeps walking like she owns the place and 
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“How lucky was I to have 
been obsessed with Doug 
when people had already 

forgotten about him.”

His word was ‘Wonder’ and he 
showed us the wonder of the world.  
And, you know what? He saw that a 

lot clearer than we did 
and a lot earlier.

there’s a elegant lady standing there in a tuxedo.  My mom says, 
“Hello, captain.”  And the lady says, “Hello, Carol.” My mom asks, 
“Captain, can my son look through the curtain?”  She says yes 
and then pulled back the curtain.

It was a Willy Wonka moment and Doug was onstage standing 
over a girl floating on the fountain.  My knees damn near gave 
out.  The fountain stopped and out came the fire hoop.  The 
background was black with star bulbs and it was exactly as he 
performed it on Carson.  The girl was wearing the same outfit 
and I’m watching that hoop go over her.  The water stops and 
she floats down and they flicked out the water.  The captain 
lady let go of the curtain and the black velvet flared right in 
front of my eyes and she looked at me and says, “I’ll see you 
tomorrow.”

I have no problem telling you that in all seven shows I saw, 
people were kicked in the teeth by this guy.  They did not know 
what just hit them.  Now you’d think that after the first three 
illusions they would know they were in for a good show, but 

when he did that newspaper, it was over, they were ready to 
follow this little guy anywhere he wanted to take them.

I never thought he could have been in a better room and 
I never thought he could have looked better.  That’s the 
room where Elvis played and where Liberace played.  Doug 
Henning was where the stars were.  Wow!

So I have my little Instamatic camera and I tell my mom the 
I’ve got this Houdini book he wrote and I want him to sign it.  
She walks over to the pit boss, who knows her by name, and 
he says I’m sorry it’s just not possible, I can’t do that.  She 
says, “Oh, really?” and to me says, come here.  I follow her 
to a house phone and she says, “Doug Henning’s dressing 
room, please” and hands me the phone and walks off.
He answered, “Hello?” and I said, “Hello, I’m Chip Romero 
from Lake Charles, Louisiana.  I came here to see Doug 
Henning and I saw the show.  I’ve got his book and want to 
get an autograph.”  He says, “Doug’s getting ready for the 
show.”

I said, “I’m here for 5 days and I’m gonna see all the shows 
and I’d sure like to meet him and get an autograph.”  I kept 
on going and finally I said, “Are you sure this isn’t Doug 
Henning?” and he started laughing and said they are not 
supposed to let you call back here and I told him my mom 
just asked for your dressing room.  He asked if we were really 
staying at the hotel and I told him we were staying there 
because of him.  He goes, “Wow” and asked if I was gonna 
be there tomorrow and to come after the show to the exit 
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“How lucky was I to have 
been obsessed with Doug 
when people had already 

forgotten about him.”

His word was ‘Wonder’ and he 
showed us the wonder of the world.  
And, you know what? He saw that a 

lot clearer than we did 
and a lot earlier.

there’s a elegant lady standing there in a tuxedo.  My mom says, 
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“Captain, can my son look through the curtain?”  She says yes 
and then pulled back the curtain.
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sign near this bar.  “If you are there, I’ll send 
somebody to get you.”

Sure enough he walked out to meet me 
with a big smile on his face and he had 
already signed an 8 x 10.  I told him how 
great he was and he kept smiling and we 
took a picture with my Instamatic camera 
and he signed my book, ‘To my friend 
Chip.”
Mom and I walked past the pit boss and 
showed him the photo and autograph and 
she said, “Don’t ever tell me my son he  
can’t meet Doug Henning.”

We get home and get the picture devel-
oped and it’s fuzzy.  So, when we went 
back to Vegas again, I called and said, 
“Please remind Doug Henning that I come 
from Louisiana and would you please tell 
him my picture is fuzzy and could I get 
another picture?”  She put me on hold, 
came back and said, “Absolutely, come on 
back.”

I mean it was that simple and I went to the 
exit sign and he was there.  He asked how 
I’d been and we took the picture.  He said, 
“In all honesty, I do have somewhere to be, 
but I didn’t want to leave you hanging.”
Now whether he was telling me the truth, I 
don’t know.  But that’s what he said.  As far 
as I’m concerned, the guy had time for me 
when I was a plumbing salesman.  Never 
heard anyone say anything bad about him.

So, if this is my gig (to care for his history 
and legacy). I take it wholeheartedly.  It’s a 
privilege.
You were able to add to the collection of 
illusions with an enormous amount of 
pieces from Doug’s personal keepsakes. 
How did you connect to the family and 
acquire these treasures?

I’ve always been obsessed with Doug and 
Jim Steinmeyer and Willie Kennedy knew 
this.

When it came to the family stuff, Debbie 
Henning had Doug’s nephew, Brian, go 
to get all the stuff from Jim Steinmeyer.  
Steinmeyer told Doug’s nephew, “There’s 
this one guy you can talk to. You really 
should call Chip, because he really loves 
your uncle.” 

So I got big collections and pieces, but you 
know it became even more feverish five 
years ago and so now if one costume is 
good, 30 is better.  And now, with all the 
paperwork and stuff, I get to play the his-
tory side.

How lucky was I to have been obsessed 
with Doug when people had already for-
gotten about him.  

Ok, Indiana Jones.  How were you able 
to find and acquire THE props from The 
Magic Show?

When Doug sold his props at the first 
auction, Abb Dickson and Robert Varner 
bought both of the shows.  They bought 
The Magic Show from Broadway and the 
touring show.  Doug had them both.

I found that kinda weird and I thought why 
would Doug have both of those and I talk-
ed with Greg Wilson.  He said, “Think about 
it.  As soon as the show closed, he bought 
it so there could be no competition.”  I said 
that made sense.  So, Doug bought both 
magic shows and continued to use those 
props.  Abb Dickson sold some stuff and 
rumor was that Abb had the touring show.  

I was at Magic Live and Bill Smith calls me 
in the room and says, “You gotta get down 
here, right now.  I think I’ve found The 
Magic Show.” Then, Roger Dryer calls and 
says, “Get down here NOW!”

I got down there and met Robert Varner 
who was good friends with Bill Smith from 
doing Six Flags theme park shows.  Robert 
Varner and I talked for a couple hours and 
the stuff was in Atlanta, Georgia.  He knew 
he had something that I wanted really 
badly and I did a lot of homework with a 
lot of pictures back and forth.

So I asked him questions to confirm that 
the shows were bought in two semis.  I 
said, “I’m curious…we are basically looking 
at props from the Time Magazine picture?”  
(Sawing, Crystal Casket, Girl on Swords, Zig 
Zag, and Mis-Made) He said yes.  I asked 
if he had the Girl on Three Swords.  He 
said, “No, we tore both places apart and 
couldn’t find it.”

I said, “Good, because I have it.”  Which was 
good news and it all made sense that he 
didn’t have another one.

So, with the help of Bill Smith and Roger 
Dreyer, they helped me track down The 
Magic Show.  

Finding and getting the props was a big 
accomplishment, but you are painstak-
ingly meticulous when it comes to the 
provenance of the pieces.  I remember the 
Time Magazine collage showed the illu-
sion props.  How did you make sure you 
that you had THE right illusions?

I have the letter from Les Smith in 1972 
and Alan Zagorsky built the illusions.  The 
labels on the cases say Owen Magic, they 
say Doug Henning The Magic Show and 
they say New York.  We’re done.  It doesn’t 

matter.  Bill smith said if your looking for 
provenance as far as value, they were 
bought at the Henning auction and Doug 
had his hands on them whether he per-
formed them or not it doesn’t matter.  Well, 
it matters to me because the whole point 
is that I get to touch the stuff that he per-
formed and it’s got to be his.

Robert brought over the Sawing which 
he actually used in 600 shows at Six Flags.  
Lanny Kibbey and I get there and go 
through this stuff with a fine-tooth comb 
and we’re doing forensic marks and it’s 
funny because some marks are there and 
some marks aren’t.  It was really bother-
ing me because every single prop I have 
I can look at a picture and show you the 
scratches.

What I found was the Sawing legs were not 
numbered so you don’t know what leg is 
where.  I get the prop home and cleaned it 
up well. I started really looking and I found 
the leg and there is no doubt that the gash 
on the leg in the main picture is the same.  
It’s just been painted over. 

I went over the Mis-Made and it was defi-
nitely repainted and the screws and the 
hardware did not match up on the base.  
Well, the base was not in a case so some-
how Robert and Abb switched the bases 
from the New York and touring show Mis-
Mades.  The top of the box had stickers to 
Toronto which means it was in Spellbound.  
And that made them even more valuable 
to me.

I saved the Girl on Three Swords because 
it was all rusted and Willie Kennedy gave 
it to me because he felt they couldn’t sell 
it.  I had the thing re-chromed and even 
Johnny Gaughan called me noble for sav-
ing it.  Johnny Gaughan knows there’s 
nothing more fun than showing off your 
collection to somebody that really knows 
how cool it is.

Now that you’ve embraced the responsi-
bility of caring for Doug Henning’s magi-
cal treasures, where do you want to take 
it from here?

The more I think about how important 
Doug was to magic, the more I freak out.  
I’m like a Muppet on crack with this fever. 

I’ve got his Elevator, his Fire Dome, his 
Mis-Mad, his Shadow Box, his Girl on Three 
Swords, his Where Do the Ducks Go, both 
of his Disembodied…and I’ll leave it at 
that.  

I’m telling you there’s more fever and it’s a 
great disease to have and I’m not hurting 
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anybody with it.  I’m not a hoarder, but I guess 
I’m a collector of illusions and decided to col-
lect stuff that was big.  I wasn’t very smart.  I 
should have collected stamps or something 
because this is a lot of big cases.

I went to the Houdini auction and I saw 
that Sidney Radner was the guy.  He was 
the authority on Houdini and I never really 
thought much about that until years later.  I 
told Jim Steinmeyer, I said, I would like to be 
the Radner of Henning.  I think I had about 
10 of those illusions then and had a lot of this 
stuff, but not all the costumes and of course 
not the scrapbooks.

Mike Caveney and I were talking at Magic 
Live. I wanted his respect and I was able to 
prove I knew my stuff.  As he walked away, a 
guy asked him a question about Henning and 
he says, “Why are you asking me, the man is 
right there.” And that was a gorgeous thing 
because even he knows how serious I am 
about this and when they know they’re more 
inclined to want to see you succeed.

So maybe I am the guy for it because I cer-
tainly love this stuff and I’m scanning it and it 
is in the magic world and it’s safe.   Over the 
past years, I’ve brought Doug’s magic to my 
home.  If he was able to come back, he would 
feel right at home. And that’s true, there’s no 
doubt.

It would have been so cool to be able to 
have vision of the future.  If somebody would 
have tapped me on the shoulder watching all 
those shows Doug did at Las Vegas Hilton and 
said, “Hey Chip.  One day you’re gonna own 
2/3 of that.”  Or, if someone tapped Doug on 
the shoulder and said, “Hey, by the way, that 
kid plumbing salesman is gonna write a book 
about you one day.”  

Both sides are lovely because I had no idea 
and he certainly would have no idea, but he 
was just being that great guy that he was.  
How would I know that all this would come to 
me just because I love it so much.

Chip had an immense admiration for Doug 
Henning and his ground-breaking influence 
on magic and where it’s been able to go since.  
He has plans to share this collection with the 
magic community with a book, a lecture, vid-
eos, and even more.  I cannot wait to see new 
generations catch the fever of Chip’s “Muppet-
on-crack” enthusiasm and experience the 
wonder that Doug brought into our magic 
universe.  Doug was the reason I became a 
magician and Chip ignites that spark in me 
with each conversation.

Respect the art and the artists who bring it to 

the world.  Like it or not, we are the caretakers 
of the art of magic.  It’s up to us to keep the 
history and the mystery alive for generations 
to come.  Chip Romero is the example to fol-
low and has become the source for the touch-
able history of Doug Henning.

After completing this interview, Chip was able 
to acquire a rare item. One of Doug Henning's 
magic kits.
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CREATING THE BEST SELLING BOOK

art  Magic

NOW YOU DON'T!
NOW YOU SEE IT,

Meeting Bill Tarr for the first time 
in 1973 is still a vivid memory! 
My wife and I were living in New 

York City, and raising a family on the upper 
West Side. I was working as a free-lance 
illustrator. Most of my clients were sports 
magazines including Sports Illustrated, 
Outdoor Life, and Golf Magazine, and my 
style in pen and ink and watercolor was 
rather sketch like. I often employed  a 
strobe effect to depict the fluid motions of 
a golf swing, field and track, and fly fishing.

One evening we joined a few friends to 
attend the opening of an art exhibition in 
a gallery in a former industrial building in 
Soho. After viewing the art we took the 
freight elevator down to the street. I heard 
a man’s voice behind me giving a critique 
of the show. His was extremely articulate, 
and had the most mellifluous and resonant 
voice. It flowed like honey! I couldn’t resist 
turning around to see who he was, and 
said hello. He was with his wife. We paused 
on the sidewalk and began a conversa-
tion that lasted almost 30 minutes before 
we agreed to continue it over coffee at a 
nearby cafe. Thus began my relationship 

with Bill Tarr!
I found his life history quite fascinating. 
As a teenager he was an accomplished 
magician who performed in public, and 
during WW ll, after washing out as a Naval 
Aviation Cadet, completed his active duty 
as meteorologist. He continued perform-
ing magic in the Navy and as a civilian 
after the war ended. His ability as an sales-
man ultimately allowed him to become 
quite wealthy by marketing products he 
developed. This provided the income to 
pursue his great love of sculpting. He was 
very successful as a sculptor and received 
many commissions in and around New 
York City. 

As he regaled us with his stories I noticed 
that he had a coin in his hand that he 
rolled from finger to finger, and at one 
point it disappeared and appeared in his 
other hand. We all laughed and applaud-
ed! I expressed my desire to learn more 
about his magic skill. He mentioned that 
he was working on a book about sleight-
of-hand and asked about my illustrations. 
His eyes lit up as he suggested that we 
meet again to pursue working together 
on his book. 

Later, in the course of numerous dinner 
and coffee meetings, we honed in on creat-
ing a profusely illustrated book that would 
employ strobe and transparent drawings 
to teach the sleight-of-hand moves. Once 
again his hands were busy with a coin or a 
deck of cards! Doing the strobe drawings 
wasn’t that different from illustrating sports 
moves, and his manuscript was the perfect 
path to follow. It was clear and descriptive 
and orderly. The next step was to prepare a 
presentation to publishers to sell the idea. 
We met several times at my studio and I 
photographed Bill doing several moves 
that would work for the cover and for one 
inside double page spread. I designed and 
drew a color sketch version of the cover 
complete with type, and a black and white 
version for the spread. I mounted and mat-
ted the sketches, and bill wrote up a promo 
for the book. We were very pleased with 
the presentation.

The synchronicity of that moment was 
perfect. Bill’s lovely wife Yvonne, was a 
very successful cook book writer who was 
published by Random House. She con-
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I don’t recall exactly what 
Random House did to publicize 

and market the book, 
although I believed that Bill 
did a few book signings in the 

New York area.

tacted the appropriate people at Random 
House and set up an appointment at their 
offices. To say that we were excited would 
be quite an understatement. The plan was 
that after a bit of social interaction, Bill 
would present the reasons he felt the time 
was right for this kind of book, and how 
powerful, aesthetic  and successful he felt 
the book would be. He did a masterful job! 
I then went over the drawings to show 
how simply and completely they depicted 
the moves, and that the images could be 
understood by by a teenager as well as 
adult. They seemed rather impressed and 
kept the presentation for additional opin-
ions at Random House. We also presented 
the idea that we would produce the book 
and deliver a complete set of camera-
ready “mechanicals” for reproduction. An 
advance would include the funds to do 
that, along with a commission for us. To our 
great joy they agreed, and we set a dead-
line for delivery, and a schedule to meet 
the deadline. We estimated 8 or 9 months, 
and just made it!

Three days each week I would take photos 
of Bill doing a move, staying on track with 
the copy. Then I’d lay out the individual 
pages and spreads, incorporate the draw-
ings of Bill’s hands and get an OK from 
him. Interestingly, Bill had huge hands 
and very thick fingers. I had to take that 
into account with each drawing and thin 
down his fingers in my sketch. I thoroughly 
enjoyed creating the portraits of Bill doing 
a move, and took pleasure in the likeness. 
Then I did the finished drawings on good 
rag paper, in position for the layout, and 

put them aside. After a few months we had 
quite a stack of drawings, and over time I 
gave them to a production person to order 
the type and make a camera-ready me-
chanical. Even though the pencil drawings 
were in grey, they were converted to black 
for reproduction. We had quite a celebra-
tion when we turned the mechanicals over 
to Random Houses production depart-
ment. All the original drawings ended up in 
my storage area waiting to be resurrected 
forty years later for an entirely new phase 
of their lives — on the walls of professional 
and amateur magicians who had initially 
learned their craft from this book.

I don’t recall exactly what Random House 
did to publicize and market the book, 
although I believed that Bill did a few book 
signings in the New York area. Then, to our 
great surprise we started to receive royalty 
checks! The amounts of the checks grew, 
and we knew we had a growing and popu-
lar product, which made us think about a 
sequel. It took an additional year to pro-
duce a second book and get it to market. 
While continuing to sculpt, and moving 
to Florida, Bill continued to write more 
books on sleight-of-hand and illusions. 
Meanwhile, my career expanded to include 
illustrations that explained how things 
and processes worked which resulted in 
commissions from major corporations in 
the petrochemical and aerospace indus-
tries, including work on the space shuttle. 
The commissions involved quite a bit of 
international travel and was an intense and 
satisfying period in my life. My commit-
ments to these commissions became too 

large to continue working with Bill on his 
magic books, but we remained close in the 
ensuing years particularly as it related to 
his new sculptures. It was always a pleasure 
to pick up the phone and hear his honey 
voice and interesting ideas. I wish he was 
still here to read the heartfelt remembranc-
es of professional and amateur magicians 
relating to the impact of the book on their 
careers and lives.

Please visit my website to see the selection 
of original drawings:
https://magicartbarryross.com.
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DTim Ellis has been producing 
THE MELBOURNE MAGIC FESTIVAL for 
11 years and during that time has had a 

diverse range of performers. The following 
article will help other clubs, festivals and 
organisations when trying to plan their 

own events. 

WORDS: TIM ELLIS

DIVERTISTY
IN MAGIC

DO WE DEMONSTRATE 
GENDER BIAS TOWARDS 
WOMEN? NO. IN FACT 
MANY YEARS AGO I WAS 
ASKED BY THE ARTS 
CENTRE TO PROVIDE 
FOUR MAGICIANS, TWO 
MALE AND TWO FEMALE, 
TO PERFORM A SPECIAL 
SHOW THEY WERE 
PRODUCING."

“

Applications for the 2019 Melbourne Magic Festival open 
on October 31. As an uncurated Festival, open to anyone 
who applies to produce a show, we hope to continue to 
change the face of magic in Australia.
 
Our first Festival in 2008 had five family shows during 
the day and 4 four adult shows at night. Not surprisingly, 
the daytime shows were far more popular because of the 
stereotype that “Magic is just for kids”.
 
In 2018 we had 20 family shows and 33 adult shows with 
the adult shows far outselling the family shows. Simply by 
serving up quality adult magic shows year after year we 
have managed to destroy a stereotype.
 
In 2017 not only did Prue Spencer take out both the Aus-
tralian Junior Championships of Magic Stage and Close 
Up titles, but second and third place in Close Up went to 
female magicians too.
https://www.theguardian.com/culture/2017/jul/20/mag-
ic-moments-at-the-australian-junior-titles-girl-magicians-
come-up-aces
 
The Melbourne magic community has never discouraged 
female performers, or any performers, from taking up the 
art of magic. In fact, we make a conscious effort to NOT 
promote the stereotypical male magician on our posters 
or in any of our advertising.
 
Do we demonstrate gender bias towards women? No. 
In fact many years ago I was asked by the Arts Centre to 
provide four magicians, two male and two female, to per-
form a special show they were producing. Their brief was 
to show that women could perform magic just as well 
as men. I explained that, at the time, there were not two 
female magicians in Melbourne who were of a profession-
al standard yet. Putting them in a show with two other 
professionals would be a real disservice to the female 
performers because the contrast in abilities would imply 
to the audience that women were not as god at magic as 
men were. They could not be swayed so I withdrew from 
the production and they tried, unsuccessfully, to find any 
female magicians at all so the show was abandoned.
 
We discourage the casting of magicians on the basis of 
gender, race or sexuality and instead look at their body of 
work. If an artist can bring something fresh and original 
to our Festival – WE WANT IT. As Artistic Director I would 
rather a show that polarises a crowd with half saying it’s 
the best thing they’ve ever seen and the other half de-
manding their money back, rather than a safe, regurgitat-
ed show of floating table, cardiographic and snowstorm.
 
After 11 years our audience now knows that yes, we 
will deliver family friendly magic shows, expert sleight 
of hands shows, baffling mentalism shows… but they 
also trust us enough to take a chance on abstract magic 
shows, experimental magic shows, and shows exploring 
the performers personal challenges.
 
 
FACTS & FIGURES
Our 2018 event featured 29 Caucasian males, 10 Cauca-
sian females, 5 Asian males, and 2 Hispanic males.
Out of 57 different shows – 20 of them featured female 
magicians.
 
2008 – 9 different shows, 4 featured female magicians.  15 
magicians, 12 male and 3 female.
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Currently Available for 
Apple iOS Devices

Android Support
Coming Soon

Watch our demo videos and purchase at

thoughtcastapp.com

Mind Reading Made Way Easier!

And if you’re still unsure, you have nothing to lose! We offer an iron-clad

30 Day Money Back Guarantee!
Try it today and if you don’t love it we’ll give you a full refund. No Catch. No Kidding!

THEY DRAW ANYTHING!
Your spectator writes or draws anything on a 

normal pad-folio, art pad, whiteboard, or 
other writing device

using a special non-electronic, non-pressure
sensitive pen, pencil, marker, or even a crayon.

YOU KNOW INSTANTLY!
Our sensor board picks up the drawing

and shows it to you in real time on our app!
Peek while your phone appears to be 

locked or on the home screen!

Plus a ton of other features you’ll absolutely love, including
auto save mode, zone mode, built-in failsafes, and more!

Wow your audiences like never before with

ThoughtCast!

https://www.lewinenterprises.com/store/p48/PRE-SALE_Nick_Lewin%27s_Ultimate_Color_Changing_Deck_.html
https://www.lewinenterprises.com/store/p48/PRE-SALE_Nick_Lewin%27s_Ultimate_Color_Changing_Deck_.html 
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Jeff christensen

I’ve used many resources in this journey 
but I’d like to offer you my top ten list of 
books that guided my exploration of magical 
presentations.  As you know there’s a paucity 
of great books on presentation so this list 
contains the books that I read, reread, study 
and cherish.  My copies of these books have 
no dust jacket (gets in the way), dog-eared 
pages, highlighted text and notes to myself in 
the margins.  

My top 10 favourite books that guide my 
magical presentations. (at this point in time 
and quite subject to change)

10  Magic by Design by John Carney
 (Tracks the rather accidental 

development of his Mysto characte.)

9Magic and Meaning by Bob Neale & Eugene 
Burger (So much great material on the 

philosophy, history and symbolism         of 
magic.)

8Tangled Web by Eric Mead (Learn about the 
concept of the desired effect.)

Much of what I’m hoping to share with you in this month’s 
article is my exploration to further define my performing 
character which is as an educator/magician who provides 
“edu-tainment”.  As an edu-tainer I know that I want my 
magic to be powerful, unique, and have informed and 
modern presentations.

IS 
MAGIC

EDUCATION
“As a magician I’m in the business of 

creating wonder.  And if that’s truly the 
case then I need to ensure that my work 

reflects this.  If I don’t feel passionate 
about my magic then how will my 
audiences?  Passion is contagious"

7  Beyond Deception by Tobias Beckwith
(Another great resource which utilizes creative theatre 

activities and thinking.)

6Inspirations by Larry Hass
(I simply can’t say enough great things about this book.)

 

5Show Doctor by Jeff McBride
(A veritable Obamacare plan for your whole show.)

4 Five Points in Magic by Juan Tamariz
(The master – teaches how to use our entire body to 

effectively present magic.)

3 Foundations: The Art of Staging Magic by Eberhard Riese
(This comprehensive book covers idea creation, effects, 

story, costume, music, lights and more.)

2 An Exploration at the Intersection of Magic and Theatre by 
Rob Zabrecky

(A wonderful booklet which spoke directly to my needs.)

1 Any book, pamphlet, essay, DVD or audio recording by 
Eugene Burger. (Eugene was an amazing gift to our magic 

community!)

As part of my drama teaching practice I’m always looking 
for resources to help students with improving their public 
speaking abilities.  In the process I discovered the book Talk 
Like Ted by Carmine Gallo.  The reviews…”Gallo’s book is 
crammed with valuable insights…so that you too can deliver 
a compelling and memorable talk, speech or presentation.”  
My initial thought was that I could use some of the material 
in my performing arts class.  As I went through the book in 
more detail I started to realize that “…deliver a compelling and 
memorable presentation” was exactly what I wanted to do 
with my magic!

So this article is about my journey to improve my magical 
presentations by applying the 9 secrets of a highly successful 
Ted Talk.

Jeff with Rob Zabrecky

Eugene Burger

Jeff lecturing at a convention
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According to Gallo, secret #1 is Passion.

As a magician I’m in the business of 
creating wonder.  And if that’s truly the 
case then I need to ensure that my work 
reflects this.  If I don’t feel passionate 
about my magic then how will my 
audiences?  Passion is contagious.  

Secret # 2…Master the Art of Story 
Telling

Of course we already know from Eugene 
Burger and others that this requires us 
to have scripts for all of our pieces so 
we know where to put in the pauses and 
which words to emphasize.  I recall one 
of my theatre teachers once say: “We 
need to believe our scripts and then go 
about carving out those words.”

Secret # 3…Have a Conversation

This section naturally follows from 
mastering the art of storytelling.  
We need to practice relentlessly to 
internalize our scripts so that they 
become as natural as if we were sharing 
it with a close friend. 

Which leads us secret # 4…Lighten 
UP

There’s something about taking our work 
seriously but ourselves less so.   During 
our performances humour is also a great 
way for magicians to lower defenses.   It 
creates moments for us to do our work 
and gives our audiences something 
to smile about.   Unfortunately, magic 
presentations often have a different 
issue.  Many involve low-grade humour 
with stock lines and audience abuse 
which is even more cringe-worthy.  The 
key is to be authentic to your character 
and desired effect. 
One recommendation that the book 
suggests is that you stay away from 
jokes.  Don’t do jokes unless you’re 
a professional comedian.  The most 
popular Ted Talk speakers don’t tell 
jokes, because jokes aren’t usually 
authentic.  For me, that was something 
quite profound to consider.  Not all 
laughs are good laughs.

Which is basically secret # 5…Stay in 
your lane

Be authentic, open and transparent…
don’t be something you’re not.  Create 
an original character, routines and act 
that’s uniquely yours.  Don’t steal and be 
a pale imitation of someone else.  People 
can tell and you’ll lose the trust of the 
audience.

Recently I had the opportunity to spend 
some time with Rob Zabrecky when 
were at the Festival de Magie in Quebec 
City.  Rob shared an interesting thought 
on this.  He said:  “People don’t book my 
because of my diminishing cards routine.  
They book me because of my act and my 
character.  Rob Zabrecky stays in his lane 
with his Odd Man character.

Secret # 6 is a simple one…Stick to 
your time Limit

Secret # 7 is…Teach Me Something 
New

Try to reveal information that’s 
completely new to your audience, 
packaged differently or offers a fresh and 
novel way to solve an old problem.  As an 
edu-tainer this segment was extremely 
important to me.  I’m now in the process 
of reviewing my presentations/scripts 
to see where this can be used more 
effectively.

Secret #8…Paint a mental picture 
with multisensory experiences

Think sight, sound, touch, smell, taste…
anything we can do to engage, involve 
and immerse our audience.  As Jeff 
McBride always says: audiences…listen, 
spectators – spectate (they watch)…what 
we really want is participants because 
they…party!
But how do we do that?  I think that we 
do it by applying…

 Secret #9…Make it Memorable

I believe that it was Max Maven who 
said that within the first moments of us 
appearing on stage that our audiences 
are wondering…who is this and why 
should I care .  Max’s thinking follows one 
of the TED Commandments which says: 
“Thou shalt not simply trot out thy usual 
schtick.”  Make it memorable…isn’t that 
really what magic is about?

So there you have the 9 Ted Talk secrets 
which you might consider applying to 
your own work to hopefully make it even 
more magical.

Remember Magic is Education!

Jeff Christensen (M. Ed.)
MagicalEducator.com

http://www.magicnewzealand.com
http://MagicalEducator.com
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From the Author:
We magic enthusiasts, not employed regularly in the profession of mystification, often find ourselves 
observing the magic world from the outside. However, sometimes change is so powerful that even 
outsiders can feel the ground shifting.

It was roughly ten years ago that I became aware of the new and unique magic performance styles 
coming out of Asia. I did not anticipate that this babbling brook of illusion performances would morph 
into more than a raging river, but rather a new ocean. I sought to define this moment in the history of 
magic in some way, to somehow capture a small part of this “Asian Magic Revolution.”
What I have produced are three articles which attempt to encapsulate the major aspects of this 
movement. These three major aspects can be summed up as: the positivity of a cultural magic exchange 
across geographic hemispheres, the untapped economic and cultural potential of magic in the nation of 
China, and the epidemic of Chinese illusion piracy. I have tried to present as comprehensive an overview 
as possible in the limited space of a periodical. The article series which follows is the product of these 
efforts, and I do very much hope the reader enjoys The Asian Magic Revolution: The Good, the Bad, and 
the Ugly.

(The translations provided in these articles have been generated by online services. Any mistranslations 
are both regrettable and apologized for).

ARTICLE BY THOMAS SWIECIAK

The Asian Magic Revolution: The Good, The Bad, and The Ugly

In the Asian Magic Revolution, one nation stands out, and its size may only be outdone by its population’s love of magic. That 
nation is China.1 Unfortunately, China stands out for all of the wrong reasons. A single political party dictates when magic performance can 
be censored, and when it can be set free. This fact, coupled with a government-controlled economy, has chilled the progress of magic in the 
world’s most populous country.

Just as the Chinese Communist Revolution changed the face of that nation in 1949, China is now in the throes of a Chinese Magic 
Revolution. However, despite the Chinese populist thirst for illusion performance, the economic successes and performance quality experi-
enced in other Asiatic nations regarding the art of magic remain stunted in China by the realities of attempting to enterprise in a Communist 
economy. While numerous Asiatic nations, including Japan, South Korea, and Taiwan, are blazing a new and revolutionary path in the 
world of magic, China’s government model is starting to hinder what was a gradual yet promising development of magic performance in 
that country.

Curiously, the large grand illusion spectacles common to the American stage throughout the latter 20th century were a foreign con-
cept to Chinese citizens, as China Today noted that, “in 1980, American magician Mark Wilson gave a full-length magic show [in China], 
and this was a completely new experience for Chinese audiences.”2 In fact, magician David Copperfield, whose name is almost synonymous 
with magic in America, remained an obscure personality in China until 1992.3

Then, in 2009, for the first time, the Communist Party of China allotted eight minutes for the performance of a magic act during 
the nationally televised “Spring Festival Gala.” 4 The young performer was a Taiwanese magician named Lu Chen (Liú Qiān 劉謙), and 
his eight minute magic performance was unprecedented, as the Communist Party of China had only ever allotted three to four minutes for 
magic acts in the past (see fig. 1). 5 The event was a significant milestone in the world of magic, as the art of illusion performance in China 
“fell out of favor after the 1949 Communist revolution.” 6

1  Zhang Xueying, China Loves Magic, China Today, Aug. 14, 2009, http://www.chinatoday.com.cn/ctenglish/se/txt/2009-08/14/content_212062.htm 
(last visited Mar. 23, 2018).  
2  Zhang Xueying, China Loves Magic.
3  Id.
4  Zhang Xueying, China Loves Magic, China Today, Aug. 14, 2009, http://www.chinatoday.com.cn/ctenglish/se/txt/2009-08/14/content_212062.htm 
(last visited Mar. 23, 2018).  
5  Id.
6  Julie Makinen, An American Magician Takes his Tricks to China, Los Angeles Times, Oct. 28, 2015, http://www.latimes.com/world/great-reads/la-
fg-c1-macau-magician-20151028-story.html (last visited Mar. 23, 2018).
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"...a feverish demand for 
spectacular magic performances 
has increased exponentially 
amongst the Chinese population. 
Whether this unfettering of magic 
performance in China led directly to 
the larger Asian Magic Revolution is 
a more complex question.  ”

THE BAD: Dictatorial Government Control Hinders Magic  in China
SECOND IN A THREE ARTICLE SERIES

Fig. 1 – The Performance of Lu Chen (Liú Qiān) at the 2009 Spring Festival Gala Effectively Freed Magic from Government Suppression in 
China. Courtesy of Youku.com and Chinese State Television (CCTV).

After Lu Chen’s televised performance during 
the “Spring Festival Gala” was witnessed by over a billion 
Chinese citizens, “people began to talk about magic with 
greater interest.” 7 In 2009, China Today explained that, 
“Since CCTV [state-run Chinese television] restored magic 
to public favor last January, other TV networks have quickly 
followed suit with a plethora of magic shows of their own.” 8 
Lu Chen’s “Western-inspired theatrical style” left audiences 
awestruck, and the country demanded more. 9 Since that 
time, a feverish demand for spectacular magic performances 
has increased exponentially amongst the Chinese population. 

10 Whether this unfettering of magic performance in China 
led directly to the larger Asian Magic Revolution is a more 
complex question.  

7  Zhang Zihan, Under No Illusions, The Global Times, 
Apr. 26, 2012, http://www.globaltimes.cn/content/706869.shtml (last 
visited Mar. 23, 2018).
8  Zhang Xueying, China Loves Magic.
9  Julie Makinen, An American Magician Takes his Tricks 
to China.
10  Calum MacLeod, China Conjures Magical Future Better 
than Vegas, USA Today, Oct. 12, 2014, https://www.usatoday.com/
story/news/world/2014/10/12/china-magic-shows/17029117/ (last 
visited Mar. 23, 2018).
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the nationally televised “Spring Festival Gala.” 4 The young performer was a Taiwanese magician named Lu Chen (Liú Qiān 劉謙), and 
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1  Zhang Xueying, China Loves Magic, China Today, Aug. 14, 2009, http://www.chinatoday.com.cn/ctenglish/se/txt/2009-08/14/content_212062.htm 
(last visited Mar. 23, 2018).  
2  Zhang Xueying, China Loves Magic.
3  Id.
4  Zhang Xueying, China Loves Magic, China Today, Aug. 14, 2009, http://www.chinatoday.com.cn/ctenglish/se/txt/2009-08/14/content_212062.htm 
(last visited Mar. 23, 2018).  
5  Id.
6  Julie Makinen, An American Magician Takes his Tricks to China, Los Angeles Times, Oct. 28, 2015, http://www.latimes.com/world/great-reads/la-
fg-c1-macau-magician-20151028-story.html (last visited Mar. 23, 2018).
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China. Courtesy of Youku.com and Chinese State Television (CCTV).
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greater interest.” 7 In 2009, China Today explained that, 
“Since CCTV [state-run Chinese television] restored magic 
to public favor last January, other TV networks have quickly 
followed suit with a plethora of magic shows of their own.” 8 
Lu Chen’s “Western-inspired theatrical style” left audiences 
awestruck, and the country demanded more. 9 Since that 
time, a feverish demand for spectacular magic performances 
has increased exponentially amongst the Chinese population. 

10 Whether this unfettering of magic performance in China 
led directly to the larger Asian Magic Revolution is a more 
complex question.  

7  Zhang Zihan, Under No Illusions, The Global Times, 
Apr. 26, 2012, http://www.globaltimes.cn/content/706869.shtml (last 
visited Mar. 23, 2018).
8  Zhang Xueying, China Loves Magic.
9  Julie Makinen, An American Magician Takes his Tricks 
to China.
10  Calum MacLeod, China Conjures Magical Future Better 
than Vegas, USA Today, Oct. 12, 2014, https://www.usatoday.com/
story/news/world/2014/10/12/china-magic-shows/17029117/ (last 
visited Mar. 23, 2018).
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However, the government-controlled economy of China and the corresponding lack of private investment in magic-related initia-
tives has resulted, thus far, in a failure to replicate the lavish financial success which professional magic has experienced throughout much 
of the Western world and, recently, the Eastern world. In China’s government-controlled economy, magic falls under the management of 
The Chinese Acrobatic Association, part of the Chinese Communist Party’s propaganda department. 11 This strict form of government eco-
nomic oversight makes the type of organic, free-market development that allowed magic to flourish in places like Las Vegas less likely to 
be replicated in China. 12

Regardless, in recognizing that magic has become of great interest to the populace, the Chinese government sought to invest in 
various magic-related initiatives over the last ten years. One example of such investment is the construction of “Magic City,” a government-
funded project intent on turning the Chinese district of Changping into a venue which will allegedly rival Las Vegas by 2018.13 However, if 
recent similar magic-related Chinese projects are any indicator of success, such as Nanjing Magic City (南京魔法城), online images of the 
final results suggest a serious lack of development and a great deal of under-funding amidst over-promising (See fig. 2 through fig. 7).14

  (fig. 2 – Nanjing Magic City as Advertised)15 (fig. 3 –The Entrance to Nanjing Magic City)16 

  (fig. 4 – A City in the Sky Advertised Online)17 (fig. 5 – Sky City at Nanjing Magic City)18

Even substantial magic-related private investments in the posh gambling destination of Macau have not proven immune from the 
economic realities of the Chinese economy. Macau, one of the last remnants of China’s colonial history, and a prime candidate for attracting 
the Western-style of grand illusion that made Las Vegas “The Magic Capital of the World,” has seen limited successful private investment 
coupled with spectacular failure concerning the art of magic.

A leading example of magic-related private investment in Macau is hotelier Steve Wynn, the casino magnate who invested almost 
$100 million dollars in launching Siegfried and Roy at the Mirage in 1987.1920 Wynn did not miss the fact that the popularity of magic is 
exploding in China, and booked an exclusive engagement with a popular young Australian illusionist named Paul Cosentino at his Wynn 
Macau Resort in 2017. 21 Wynn’s investment prowess was based on hard numbers, in that by 2013, Macau’s gambling revenue was reported 
to be roughly $45 billion dollars, almost seven times the $6.5 billion dollars in gambling revenue generated by Las Vegas that same year.22 
By 2018, Wynn had three mega-resort casinos in Macau, compared to his two in Las Vegas.23

11  Id.
12  Id.
13  Id.
14  【限时抢购】29.9抢好莱坞魔法城门票，南京最温暖的主题乐园！2万平米主题乐园，超酷炫！ 置身童话世界再也不是梦, (trans. [Lim-
ited Time Buy] 29.9 Snatch Hollywood Magic City Tickets, the Warmest Theme Park in Nanjing! 20,000 Square Meters Theme Park, Cool! Being in a Fairy 
Tale World is No Longer a Dream), http://www.sohu.com/a/217723053_749544 (last visited Mar. 23, 2018).;  (trans. Nanjing Magic City Theme Park Single 
Ticket), https://play.wanfantian.com/ticket/commoditydetail?id=1870 (last visited Mar. 23, 2018).
15  Id.
16  Id.
17  Id.
18  Id.
19  Glenn Collins, A Dream Born of Liberace and Magic, N.Y. Times, Sep. 21, 1989.
20  Jimmy Lavery, Jim mydLach & Louis mydLach, The secreT Life of siegfried and roy, 156 (2008).
21  Mediaweek, Cosentino to Launch New Show in Macau and Singapore, Jul. 17, 2017, https://mediaweek.com.au/cosentino-anything-possible-asia/ 
(last visited Mar. 23, 2018).
22  Charles Riley, Macau’s Gambling Industry Dwarfs Vegas, Jan. 6, 2014, http://money.cnn.com/2014/01/06/news/macau-casino-gambling/index.
html (last visited Mar. 23, 2018).
23  United States Securities and Exchange Commission, Wynn Resorts, Limited, Dec. 31, 2017,  http://secfilings.nasdaq.com/edgar_conv_html%2f201
8%2f02%2f28%2f0001174922-18-000019.html#FIS_BUSINESS (last visited Mar. 23, 2018).
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Conversely, Macau recently oversaw the collapse of a substantial multi-million dollar illusion spectacle. Macau’s Studio City, a 
$3.2 billion dollar casino resort, was home to a $40 million dollar venture called The House of Magic featuring magician Franz Harary.24 
Harary’s show debuted in late 2015.25 Unfortunately, just as some other magic-related investments in China have fallen flat, The House of 
Magic shut down in October of 2017.26

Nevertheless, limited success and optimism remains amidst the various commercial shortcomings of magic performance in China. 
Near Studio City remains Shanghai Magic, a magic-themed restaurant “filled with features from the world of illusion,” where the servers 
perform magic tricks for dining patrons.27 Furthermore, magicians are still trying their luck in China. The most recent example is illusionist 
Joe Labero’s Las Vegas magic show “Inferno.” That newly-minted production, which opened in February 2018, has since cancelled a stag-
gering 105 Las Vegas performances and is moving the entire production to Macau.2829

Additionally, the Chinese populist spirit to adore stage magic, and craft amateur illusion performances, remains strong despite the 
magic scene in China falling short of the commercial successes in magic experienced by neighboring capitalistic Asiatic nations. An age 
of smart phones, online streaming videos, and video websites like Youku.com have allowed many Chinese citizens to view illusion per-
formances in growing numbers, and have inspired a vast array of amateur Chinese illusionists at cultural festivals and commercial events. 
Such extensive exposure to illusion performance has led to the more controversial aspect of the Asian Magic Revolution, which is the mass 
Chinese reproduction and sale of grand illusion stage props that are widely claimed to be the intellectual and performance property of many 
American and European magicians. 30 This development of Chinese magic piracy remains a very prominent and sensitive topic in the world 
of magic.

It is undeniable that magic would likely find a firmer financial foothold in China if current governing methods were sidelined in 
favor of a more liberalized government and economy, allowing for more privatized investment and economic transparency. Additionally, 
there is legitimate frustration amongst many magicians concerning the epidemic of magic piracy currently rampant in China. However, 
every proponent of magic and imagination should acknowledge the underlying positivity that radiates from the fact that at this moment, in a 
land long denied the art of illusion performance, over 1 billion Chinese citizens are sharing in the Asian Magic Revolution.

24  Julie Makinen, An American Magician Takes his Tricks to China.
25  Elizabeth Alton, Magic and Illusions: Franz Harary’s “House of Magic” to Open in Macau, May 22, 2015, http://entertainmentdesigner.com/
news/hospitality-design-news/hotel-design-news/magic-illusions-franz-hararys-house-magic-open-macau/.
26  Marie Kelley, House of Magic Show Closes at Studio City, October 10, 2017, https://news.worldcasinodirectory.com/house-of-magic-show-closes-
at-studio-city-50385. (last visited Jul. 21, 2018).
27  Id.
28 Anton Nilsson, Alla Laberos shower i Las Vegas ställs in (trans. All Labero’s shows in Vegas are set), July 29, 2018, https://www.expressen.se/noje/
alla-laberos-shower-i-las-vegas-stalls-in/.
29  John Katsilometes, Inferno turns Paris Theater into its own fireplace, February 12, 2018, https://www.reviewjournal.com/entertainment/entertain-
ment-columns/kats/inferno-turns-paris-theater-into-its-own-fireplace/.
30  淘寶網 (trans. Taobao), https://www.world.taobao.com, Search terms: “大型魔术” (trans. “Large-Scale Magic”) (last visited Mar.23, 2018).

(fig. 6 – Elaborate Museum Advertised Online)19    (fig. 7 – Museum at Nanjing Magic City)20

Thomas L. Swieciak is an American lawyer and lifetime magic enthusiast who holds degrees from Marquette University, 
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lish literature, film, journalism, and law. He resides in Milwaukee, Wisconsin, U.S.A
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recent similar magic-related Chinese projects are any indicator of success, such as Nanjing Magic City (南京魔法城), online images of the 
final results suggest a serious lack of development and a great deal of under-funding amidst over-promising (See fig. 2 through fig. 7).14

  (fig. 2 – Nanjing Magic City as Advertised)15 (fig. 3 –The Entrance to Nanjing Magic City)16 

  (fig. 4 – A City in the Sky Advertised Online)17 (fig. 5 – Sky City at Nanjing Magic City)18

Even substantial magic-related private investments in the posh gambling destination of Macau have not proven immune from the 
economic realities of the Chinese economy. Macau, one of the last remnants of China’s colonial history, and a prime candidate for attracting 
the Western-style of grand illusion that made Las Vegas “The Magic Capital of the World,” has seen limited successful private investment 
coupled with spectacular failure concerning the art of magic.

A leading example of magic-related private investment in Macau is hotelier Steve Wynn, the casino magnate who invested almost 
$100 million dollars in launching Siegfried and Roy at the Mirage in 1987.1920 Wynn did not miss the fact that the popularity of magic is 
exploding in China, and booked an exclusive engagement with a popular young Australian illusionist named Paul Cosentino at his Wynn 
Macau Resort in 2017. 21 Wynn’s investment prowess was based on hard numbers, in that by 2013, Macau’s gambling revenue was reported 
to be roughly $45 billion dollars, almost seven times the $6.5 billion dollars in gambling revenue generated by Las Vegas that same year.22 
By 2018, Wynn had three mega-resort casinos in Macau, compared to his two in Las Vegas.23

11  Id.
12  Id.
13  Id.
14  【限时抢购】29.9抢好莱坞魔法城门票，南京最温暖的主题乐园！2万平米主题乐园，超酷炫！ 置身童话世界再也不是梦, (trans. [Lim-
ited Time Buy] 29.9 Snatch Hollywood Magic City Tickets, the Warmest Theme Park in Nanjing! 20,000 Square Meters Theme Park, Cool! Being in a Fairy 
Tale World is No Longer a Dream), http://www.sohu.com/a/217723053_749544 (last visited Mar. 23, 2018).;  (trans. Nanjing Magic City Theme Park Single 
Ticket), https://play.wanfantian.com/ticket/commoditydetail?id=1870 (last visited Mar. 23, 2018).
15  Id.
16  Id.
17  Id.
18  Id.
19  Glenn Collins, A Dream Born of Liberace and Magic, N.Y. Times, Sep. 21, 1989.
20  Jimmy Lavery, Jim mydLach & Louis mydLach, The secreT Life of siegfried and roy, 156 (2008).
21  Mediaweek, Cosentino to Launch New Show in Macau and Singapore, Jul. 17, 2017, https://mediaweek.com.au/cosentino-anything-possible-asia/ 
(last visited Mar. 23, 2018).
22  Charles Riley, Macau’s Gambling Industry Dwarfs Vegas, Jan. 6, 2014, http://money.cnn.com/2014/01/06/news/macau-casino-gambling/index.
html (last visited Mar. 23, 2018).
23  United States Securities and Exchange Commission, Wynn Resorts, Limited, Dec. 31, 2017,  http://secfilings.nasdaq.com/edgar_conv_html%2f201
8%2f02%2f28%2f0001174922-18-000019.html#FIS_BUSINESS (last visited Mar. 23, 2018).
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Conversely, Macau recently oversaw the collapse of a substantial multi-million dollar illusion spectacle. Macau’s Studio City, a 
$3.2 billion dollar casino resort, was home to a $40 million dollar venture called The House of Magic featuring magician Franz Harary.24 
Harary’s show debuted in late 2015.25 Unfortunately, just as some other magic-related investments in China have fallen flat, The House of 
Magic shut down in October of 2017.26

Nevertheless, limited success and optimism remains amidst the various commercial shortcomings of magic performance in China. 
Near Studio City remains Shanghai Magic, a magic-themed restaurant “filled with features from the world of illusion,” where the servers 
perform magic tricks for dining patrons.27 Furthermore, magicians are still trying their luck in China. The most recent example is illusionist 
Joe Labero’s Las Vegas magic show “Inferno.” That newly-minted production, which opened in February 2018, has since cancelled a stag-
gering 105 Las Vegas performances and is moving the entire production to Macau.2829

Additionally, the Chinese populist spirit to adore stage magic, and craft amateur illusion performances, remains strong despite the 
magic scene in China falling short of the commercial successes in magic experienced by neighboring capitalistic Asiatic nations. An age 
of smart phones, online streaming videos, and video websites like Youku.com have allowed many Chinese citizens to view illusion per-
formances in growing numbers, and have inspired a vast array of amateur Chinese illusionists at cultural festivals and commercial events. 
Such extensive exposure to illusion performance has led to the more controversial aspect of the Asian Magic Revolution, which is the mass 
Chinese reproduction and sale of grand illusion stage props that are widely claimed to be the intellectual and performance property of many 
American and European magicians. 30 This development of Chinese magic piracy remains a very prominent and sensitive topic in the world 
of magic.

It is undeniable that magic would likely find a firmer financial foothold in China if current governing methods were sidelined in 
favor of a more liberalized government and economy, allowing for more privatized investment and economic transparency. Additionally, 
there is legitimate frustration amongst many magicians concerning the epidemic of magic piracy currently rampant in China. However, 
every proponent of magic and imagination should acknowledge the underlying positivity that radiates from the fact that at this moment, in a 
land long denied the art of illusion performance, over 1 billion Chinese citizens are sharing in the Asian Magic Revolution.

24  Julie Makinen, An American Magician Takes his Tricks to China.
25  Elizabeth Alton, Magic and Illusions: Franz Harary’s “House of Magic” to Open in Macau, May 22, 2015, http://entertainmentdesigner.com/
news/hospitality-design-news/hotel-design-news/magic-illusions-franz-hararys-house-magic-open-macau/.
26  Marie Kelley, House of Magic Show Closes at Studio City, October 10, 2017, https://news.worldcasinodirectory.com/house-of-magic-show-closes-
at-studio-city-50385. (last visited Jul. 21, 2018).
27  Id.
28 Anton Nilsson, Alla Laberos shower i Las Vegas ställs in (trans. All Labero’s shows in Vegas are set), July 29, 2018, https://www.expressen.se/noje/
alla-laberos-shower-i-las-vegas-stalls-in/.
29  John Katsilometes, Inferno turns Paris Theater into its own fireplace, February 12, 2018, https://www.reviewjournal.com/entertainment/entertain-
ment-columns/kats/inferno-turns-paris-theater-into-its-own-fireplace/.
30  淘寶網 (trans. Taobao), https://www.world.taobao.com, Search terms: “大型魔术” (trans. “Large-Scale Magic”) (last visited Mar.23, 2018).

(fig. 6 – Elaborate Museum Advertised Online)19    (fig. 7 – Museum at Nanjing Magic City)20

Thomas L. Swieciak is an American lawyer and lifetime magic enthusiast who holds degrees from Marquette University, 
the University of Wisconsin-Madison, and the University of Wisconsin-Milwaukee in the subject areas of education, Eng-
lish literature, film, journalism, and law. He resides in Milwaukee, Wisconsin, U.S.A
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“ Maybe it isn’t what you 
do that matters; it is more 
about achieving the Zen 

like state of mind required 
to actually give it a shot.

Nick Lewin is a regular 
contributor to VANISH MAGIC 
MAGAZINE. He has performed in 
theatres, cruise ships, television 
and casinos around the world. 
You can now book Nick for 
performances and lectures for 
magic conventions and select 
clubs. 

I woke up with a dreadful certainty that it was once again time to 
stare my demons directly in the eyes. I had to do that thing I hate to 
do with a passion. It is time to go up to my magic room and make 
an attempt to tidy it. Time to get rid of the tricks and props I will 

never use again, discard the outdated and eliminate the unnecessary. 
It is a now finally the moment to reduce the mass of boxes that have 
made it tough to navigate from the door to my desk.

Cleaning out my magic room is an annual ritual. Like many rituals you 
aren’t quite sure why you do it in the first place, or if it does any good. 
Maybe it isn’t what you do that matters; it is more about achieving the 
Zen like state of mind required to actually give it a shot. At least that is 
what I tell myself.  

I think the overwhelming success of video downloads is largely based 
on their ability to accumulate inside your computer and quietly disap-
pear into folders where their presence can be measured in MBs rather 
than inches. Video files have the additional advantage of only gather-
ing dust figuratively and not literally. 

Judging from the stacks of cardboard boxes that have overtaken my 
magic room I need to take my spring-cleaning more seriously this year.  
A good hint that I may be a serious prevaricator is that I am doing this 
spring-cleaning in September. The reason being it is hard for me to dis-
card anything that might be remotely useful within the next few decades 
and contrary to any logic the older I get the more this becomes the case.

Perhaps it is my Scottish blood or maybe it’s because I know how expen-
sive those little bags we bring back from the magic shop really are. Just 
because a prop cost a lot of money doesn’t make it any more useful. It 
does mean I will wait longer before acknowledging that the prop is now 
an expensive, dust covered, cupboard hugging, refugee from the landfill.
 
I start by entering the magic cupboard with extreme caution, as it can 
be a little scary unless you sneak up on it. On the top of the cupboard 
are perched a line of Norm Nielsen rubber doves. Saving my old rubber 
doves started as a joke but almost instantly became a full-fledged obses-
sion. The line of doves give my prop cupboard the air of a high school, 
Super 8, class remake, of Hitchcock’s  ‘The Birds.’ The doves range from 
icky and slightly melted dove shapes of white rubber, all the way to other 
curiously mummified bird like objects. Some of the older doves frankly 
scare me if I come across them unexpectedly.

Underneath the scraggly line of silent birds, underneath and slightly to 
the right is a large plastic box. I call this my ‘Wallet Box’. It is filled to 
overflowing with trick wallets. I’ve collected them for years. These trick 
wallets have more zippers, compartments and magnets than you would 
believe possible. Every now and then you score a bonus when one of 
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these wallets contains a long disused set of Kaps notes that 
can be disassembled and spent.

Each one of these prop wallets can help you perform some-
thing amazing. The other thing these phony wallets have in 
common is that none of them bare even a passing resem-
blance to the wallet I actual carry in the old Crown Royal bag 
that habitually accompanies me on my daily pursuits.

In the rear of my magic cupboard is a shelf filled with empty 
soda bottles. Along with finding yarn that combines visibility 
with ease of breaking it has been one of the Grails of my 
professional career to find the perfect bottle for the Coin In 
Bottle. Every overseas journey I return with different shaped 
and colored bottles, which I place into the cupboard and 
never touch again. I either use a small Coca Cola bottle or an 
ordinary Corona beer bottle 99.9% of the time.

Piled up in another corner is a stack of old Elmsley newspa-
per fakes. Each one potentially has one more performance 
in it if you don’t set your standards too high. Many of these 
gimmicks are now so yellowed by age that they look like rare 
and ancient documents in a museum display. Over the years 
it has become a tradition for me to never tear up the same 
newspaper that I eventually restore. This may seem curiously 
eccentric but I am always delighted that nobody ever notices 
and little things please little minds.

Stacks of ancient newspapers are resting against a box that 
contains playing cards; nothing very special about the paste-
boards, just vast amounts of incomplete decks of Bicycle 
cards. If I performed the 6 Card Repeat twice a day for the 
next forty years I couldn’t get through this backlog. However 
that doesn’t seem a solid reason to discard them, better safe 
than sorry, you never know if the re-opening of The Magic 
Island in Houston will result in an unexpected rush of shows. 
That is what I tell myself.

I hear a phone ringing from my office and it occurs to me that 
it might be my editor Paul calling me about my overdue article 
for the next issue of Vanish. It wouldn’t do to keep him waiting 
or to miss a deadline. The call is actually a salesman trying 
to pitch me on solar panels for our home. I prolong the sales 
pitch to within inches of having to buy something just in order 
to avoid making tough decisions about which of twelve ex-
working cases with broken handles I should really discard.
 
After the call I hastily re-enter the cupboard and grab two 
old newspaper gimmicks, a handful of cards and thumb tip 
of dubious appearance that I discard into a trash can that 
started life as a Miser’s Dream bucket. I exit the room feeling 
proud of my ruthless spring-cleaning. Later on I will return to 
the cupboard and replace the thumb tip. You never know if 
one day your thumb might actually be that shape and color. 
“Who knows I might need it one day. Better safe than sorry,” I 
mumble to myself as I close the door of the Magic cupboard.

I love performing magic, I love buying new tricks, but I do 
seem to have serious recycling issues. I am always jealous 
of those magi on Facebook’s SME page who seem to resell 
an item long before they could possibly know if it is going to 
be any use to them or not. However, right now I am glowing 
with a righteous pride about my morning’s work. Later on I will 
probably rescue the yellow newspaper fakes from the trash-
can and replace them in my cupboard. Better safe than sorry. 
That is my story and I’m sticking to it.
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This is article #2 in a series. The first article 
can be found in VANISH 49.

The whole series is based on Austin Kleon’s 
fabulous book “Stealing Like An Artist”. I take 
the topic of each chapter and apply it to the 
magic world.

Defining your character on stage is a big 
topic in the performing arts and in magic 
especially.

2. WHO ARE YOU ON 
STAGE?
Are you the funny guy? The nerd? The mag-
ic-hipster? The mental-weirdo? The serious
gentleman? The educated smart ass?

Lots of characters to chose from… Since the 
ongoing success of The Illusionists, having 
such a catchphrase to describe your charac-
ter seems more important then ever.

Don’t let this search stop you from trying 
things out and experimenting around. 
Stage-time forms your character, not the 
costume you designed in your notebook.
From time to time, I come across a magic 
act where it’s obvious to me that a lot of 
thought has gone into the character seen 
on stage. This is mostly the case in these 
“themed shows”. What I notice first in this 
kind of shows are the costumes and the 
props which shall support the overall
theme. Both things which should be sec-
ondary. When too much thought went into 
a character from behind a desk, the most 
important ingredients can be lost on the 
way: PERSONALITY!

When I see a magic show, I don’t care about 
the costumes or the props… I don’t even 
care about the magic tricks in the first place! 
All I care for is if I like the (wo)man on that 
stage. If so, fancy costumes and nice props 
can support the personality of a stage char-
acter but not vice versa! And that’s definitely 
not the magician in me talking…

What I want to say is, try things out on stage! 
While performing for actual people (not 
your wife or family) you develop your stage 
persona best. See what works for you and 
what doesn’t. You can define that character 
best if you’re out there performing - not 
behind your desk overthinking every aspect 
of your act.

Fake it, ’til you make it!

Spontaneity sparks creativity. The IMHO best 
parts of my show developed from improvi-
sation.

Even if some unplanned action on stage just 

sparks a creative thought in me that devel-
ops into a full routine later behind my desk. 
Ask your favorite magician: He doesn’t know 
where a good creative thought comes from. 
Most times, they just pop up when you at 
least expect them. So always be ready!

3 START COPYING
No one is born as David Copperfield. Even 
David Copperfield wasn’t born as David 
Copperfield!

We all start by imitating our heroes. As Kids 
we pretend to be our favorite superhero… 
we even dress up like them! As teenagers 
we strive to be like the coolest celebrity kid 
or supermodel. And as grown-up magicians 
(no, that’s not a contradiction) we still all 
have role-models we copy from.

We learn - by copying from someone else!
Let’s get one thing clear: I talk about copy-
ing as a form of practice and exercise. NOT
PLAGIARIZING! Plagiarizing is performing 
the Zig-Zag Illusion exactly like magician XY. 
That leads you absolutely nowhere. Copying 
on the other hand is a form of reverse-de-
velopment. Like taking the Zig-Zag Illusion 
apart to see how it works in detail.

Copying is such a big topic in magic. In mu-
sic it goes without saying… there are more
(professional) tribute bands than you can 
count. On television it’s a given that popular 
shows are copied until they aren’t popular 
anymore. In magic copying is mostly seen 
as a very negative thing. But then again it 
always becomes mixed up with plagiarizing.
In order to stick with my Copperfield-
example: Don’t copy David Copperfield’s 
act. Copy the the thinking behind it! The 
ultimate goal would be to see like David 
Copperfield, not just look like him… any 

hair-transplantation would do this job for 
you!

Serious copying is done for a reason. We 
want to understand our idols better, see 
what they see, think what they think.

Copy your magic heroes. Don’t just plagia-
rize them!

Even if someone would plagiarize Cop-
perfield’s whole show, he would never fully 
succeed. As humans we just aren’t able to 
copy another human being wholly. This 
discrepancy between you and your “master 
copy”. Look where exactly you differentiate 
or even fail because that’s where you want 
to dig deeper into and finally MAKE IT YOUR 
OWN!

Copy from as many performers as pos-
sible… and not only magicians. Actors, 
painters, dancers, directors, photographers, 
poets, playwrights, models, cartoons, mov-
ies, documentaries, articles, blogs, vlogs, 
speakers, musicians, novelists, books, de-
signers, architects… I really hope that I
have forgotten many creative professions/
outcomes as there are countless ways to live 
out your creativity. Just go out, help yourself 
and profit from all of them!

To be continued…
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topic in the performing arts and in magic 
especially.

2. WHO ARE YOU ON 
STAGE?
Are you the funny guy? The nerd? The mag-
ic-hipster? The mental-weirdo? The serious
gentleman? The educated smart ass?

Lots of characters to chose from… Since the 
ongoing success of The Illusionists, having 
such a catchphrase to describe your charac-
ter seems more important then ever.

Don’t let this search stop you from trying 
things out and experimenting around. 
Stage-time forms your character, not the 
costume you designed in your notebook.
From time to time, I come across a magic 
act where it’s obvious to me that a lot of 
thought has gone into the character seen 
on stage. This is mostly the case in these 
“themed shows”. What I notice first in this 
kind of shows are the costumes and the 
props which shall support the overall
theme. Both things which should be sec-
ondary. When too much thought went into 
a character from behind a desk, the most 
important ingredients can be lost on the 
way: PERSONALITY!

When I see a magic show, I don’t care about 
the costumes or the props… I don’t even 
care about the magic tricks in the first place! 
All I care for is if I like the (wo)man on that 
stage. If so, fancy costumes and nice props 
can support the personality of a stage char-
acter but not vice versa! And that’s definitely 
not the magician in me talking…

What I want to say is, try things out on stage! 
While performing for actual people (not 
your wife or family) you develop your stage 
persona best. See what works for you and 
what doesn’t. You can define that character 
best if you’re out there performing - not 
behind your desk overthinking every aspect 
of your act.

Fake it, ’til you make it!

Spontaneity sparks creativity. The IMHO best 
parts of my show developed from improvi-
sation.

Even if some unplanned action on stage just 

sparks a creative thought in me that devel-
ops into a full routine later behind my desk. 
Ask your favorite magician: He doesn’t know 
where a good creative thought comes from. 
Most times, they just pop up when you at 
least expect them. So always be ready!

3 START COPYING
No one is born as David Copperfield. Even 
David Copperfield wasn’t born as David 
Copperfield!

We all start by imitating our heroes. As Kids 
we pretend to be our favorite superhero… 
we even dress up like them! As teenagers 
we strive to be like the coolest celebrity kid 
or supermodel. And as grown-up magicians 
(no, that’s not a contradiction) we still all 
have role-models we copy from.

We learn - by copying from someone else!
Let’s get one thing clear: I talk about copy-
ing as a form of practice and exercise. NOT
PLAGIARIZING! Plagiarizing is performing 
the Zig-Zag Illusion exactly like magician XY. 
That leads you absolutely nowhere. Copying 
on the other hand is a form of reverse-de-
velopment. Like taking the Zig-Zag Illusion 
apart to see how it works in detail.

Copying is such a big topic in magic. In mu-
sic it goes without saying… there are more
(professional) tribute bands than you can 
count. On television it’s a given that popular 
shows are copied until they aren’t popular 
anymore. In magic copying is mostly seen 
as a very negative thing. But then again it 
always becomes mixed up with plagiarizing.
In order to stick with my Copperfield-
example: Don’t copy David Copperfield’s 
act. Copy the the thinking behind it! The 
ultimate goal would be to see like David 
Copperfield, not just look like him… any 

hair-transplantation would do this job for 
you!

Serious copying is done for a reason. We 
want to understand our idols better, see 
what they see, think what they think.

Copy your magic heroes. Don’t just plagia-
rize them!

Even if someone would plagiarize Cop-
perfield’s whole show, he would never fully 
succeed. As humans we just aren’t able to 
copy another human being wholly. This 
discrepancy between you and your “master 
copy”. Look where exactly you differentiate 
or even fail because that’s where you want 
to dig deeper into and finally MAKE IT YOUR 
OWN!

Copy from as many performers as pos-
sible… and not only magicians. Actors, 
painters, dancers, directors, photographers, 
poets, playwrights, models, cartoons, mov-
ies, documentaries, articles, blogs, vlogs, 
speakers, musicians, novelists, books, de-
signers, architects… I really hope that I
have forgotten many creative professions/
outcomes as there are countless ways to live 
out your creativity. Just go out, help yourself 
and profit from all of them!

To be continued…
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PRODUCT HIGHLIGHT

GUESS WHO'S 
TAKING

DON BRYAN

DON BRYAN IS A CANADIAN VENTRILOQUIST WHO HAS SPENT 
A LIFETIME PERFORMING AS A VENTRILOQUIST AND BUILDING 
INCREDIBLE DUMMY'S. HE IS CONSIDERED ONE OF THE BEST 
VENTRILOQUISTS IN THE WORLD AND CONTINUES TO  MAKE 
AUDIENCES ROUND THE WORLD LAUGH. 

THIS BOOK IS ONE OF THE MOST COMPREHENSIVE BOOKS ON 
TECHNIQUE, PUPPET BUILDING (CARVING WOODEN HEADS) AND 
DON'TS BACK STORY ON HIS JOURNEY AS A VENTRILOQUIST. 

IF YOU LOVE PUPPETS OF ANY KIND YOU ARE GOING TO WANT TO 
GET THIS BOOK. IT HAS BEEN SEVEN YEARS IN THE MAKING AND 
IS THE CULMINATION OF HUNDREDS OF HOURS OF WORK AS HE 
TRAVELED THE GLOBE WRITING IT. 

DON IS KNOWN AS A GREAT CARVER OF PUPPETS AND DURING HIS 
CAREER HAS MADE ABOUT 30 OF THEM - SOME ARE BEING USED BY 
OTHER VENTRILOQUISTS, SOME IN MUSEUMS AND SOME HE CAN'T 
TRACE.  IF YOU HAVE EVER WANTED TO KNOW HOW TO CREATE YOUR 
OWN FIGURE THEN THIS IS HAS SKETCHES AND PHOTOS THAT SHOW 
YOU THE PROCESS. THIS IS AN ART FORM ALL BY ITSELF. 

This book is all about ventriloquism, 
how to do it, the techniques of voice 
manipulation, and creating the illusion of 
throwing your voice. I have included a bit 
of history of the art form and its earliest 
practitioners. There is a personal section, 
a chapter of my beginnings and first 
attempts at building puppets.

In addition, there is anecdotal material 
covering my more-than-fifty years as a 
performing artist. There is a complete 
section detailing puppet construction, 
and it offers a woodcarving course, with 
complete details showing the process of 
dummy building. Included are useful tips 
on performance, script writing, puppet 
manipulation, and stagecraft.
 
INTERVIEW WITH DON BRYAN:

Recently I sat down with Don and asked 
him a few questions about his new book 
and his work.

PAUL ROMHANY: How long has the 
book been in the making?

DON: I started writing the book seven 
years ago and started it while working on 
a Celebrity Cruise ship. Those were the 
days you could sit in the bar and smoke, 
so I was writing and smoking my pipe.  I 
long-handed a good portion of it and 
eventually it ended up on a computer.  
After trying to do it myself I ended up 
getting and editor and publisher. 
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PAUL: What is the book about and the goal of the 
book?
DON: The book is two fold. The first is to have a legacy 
of what I have done and a life unrecorded and lost 
basically so people who are interested in a story and 
anecdotes, but more than anything to pass on what I 
had learned and the people who had influenced me 
when I was 13 and 14 years old. Back in those days 
there wasn't much on it , and it got me started but 
inadequate. 
 A lot of people think ventriloquism is a gift that 
somebody with something special in their voice box 
have, but it's a total fallacy. You could pick it up in a 
couple of months, and like any art the longer you do it 
the better you get. 

PAUL: The sketches are fantastic and you've done 
this all yourself. Why include a section 
DON: There isn't a lot out there and I thought there are 
people out there who might like to have a go at carving 
a puppet - so that is why I included this in the book. 
I wanted to bring back the traditional craft of figure 
building as done by Frank Marshall who hand carved 
dummies.  The book talks about my influences, my 
history and how to build a dummy.

“  
IF YOU LOVE THE ART OF 

PUPPETRY THEN YOU 
NEED TO GET THIS BOOK! 
A LIFETIME OF WORK IS 

IN HERE.

 ROMHANY 
 

PAUL: How old were you when you 
built your first dummy?
DON: I was 15  and I was lucky enough 
to know a retired school teacher who 
produced a few dummies. His work was 
exceptionally good. His name was Aaron 
“Pop” Steinman. I'd go to his place and 
he would proceed to show me how to 
build the puppets. The strange thing 
is he'd never show me the mechanism 
of how they worked  as he was very 
protective of it.  One day I when I went 
to visit him he gave me some lessons 
which was extremely helpful.  His dolls 
all stood on rigid legs and that is where I 
picked that idea up from.

Paul : Who was your first real 
inspiration?
DON: Edgar Bergan was my idol and 
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inspired me. In the book I mentioned just listening to him on the 
radio.  Years later my dad was involved in a small film as an actor 
and Bergan was in town working on a film that my dad was in. My 
dad was able to set up a meeting for me with him and I remember 
being  very star struck. Bergan invited me to dinner at the hotel 
and I brought along one of my own creations. He was very kind 
and we corresponded until he passed away. In 1976. He was a big 
influence  then after him Paul Winchell  as on TV. He was one of the 
first to do things with other actors operating the hands and arms. 
Technically at the time he was the best ventriloquist, very rapid 
fire and very different than Bergan. Perhaps more modern in his 
approach and would do skits with the dummies.

PAUL: Were you one of the first to RC control a puppet?
DON: About 1976 when I went to my first ventriloquist convention 
there was somebody who was playing around with the concept 
where the head and eyes moved. That is where I first saw it but 
nobody  was doing it in an act. A couple of years later I put a 
system in to  my character Miss Annie.  Today it's quite a feature 
of my act with Noseworthy. I've also recently encountered radio 
frequency problems on some ships.  One day I turned the system 
on during a show and the head turned 180 degrees - so I had 
switch it off and continue manually. 

TO BUY THE BOOK VISIT : www.dongaylordbryan.com
PRICE: Hardcover - $29.99
Softbound - $19.99

www.xlibris.com

AVAILABLE NOW!

http://www.dongaylordbryan.com
http://www.dongaylordbryan.com
http://www.evaporationtrick.com
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PETER MENNIE:

of
AN OCD MAGICIAN
confessions
Peter combines state-of-the-art Magic, Mind Reading and Non-Embarrassing Audience 
Involvement with a quirky yet squeaky-clean sense of humour to insure that every one 
of his performances maximizes both the ‘How-Did-He-Do-It’ amazement factor and the 
‘Family  Friendly Laughter’ quotent.

The good news is that my letter last month got people talk-
ing about what is appropriate and what is not and what sorts 
of tricks you should be selecting for your shows.

This month I thought I’d follow up with a concrete idea you 
can all put in your show right away. But first, though, a ques-
tion: 
How many of you would volunteer in another magician’s show? If 
it were David Copperfield or Mac King or any of the others at that 
same level, I think it’s safe to say most of you. I’ve been onstage 
with DC and I can tell you it is a great experience (actually I was 
on stage, he was in the audience but it was still a lot of fun). Any-
one else’s show, not so much. Most of us sit in the back and try not 
to make eye contact with the performer.
Why?
Consider this. In the last decade or so, I have seen a switch 
in my audiences to a more adult crowd. Less kids. In the 
beginning of this transition I found it hard to get a willing 
volunteer on stage. Sometimes I got a couple of hands but 
most of the time I had to resort to cheesy old lines like, ‘Oh 
he’s a little reluctant, let’s encourage him!’ 

So I began to ask audience members why. Turns out, the 
vast majority were afraid to get up in front of their peers and 
friends for fear of being embarrassed. But how could they 
think they were going to be embarrassed in a show that they 
have never seen before? 

Simple. Because a previous entertainer they saw (or heard 
about) brought up a volunteer and made fun of that person 
and they assumed that we all do the same thing!
Consider this. If you perform for kids, what happens when 
you ask for a volunteer? All of the hands go up (or a lot do). 
Why? Because kids have a genuine interest in helping out 
– especially if helping out looks like fun. Plus, most kids are 
seeing your magic show for the very first time and would 
never think that you would embarrass or tease them. So why 

would you?
When you bring a volunteer up, whatever age, they are the 
most important asset of your show for the time they are up 
there. They represent the audience and they are the proof 
that the magic is real. To them, it is a privilege to be asked 
on your stage and it should be your honour to welcome them 
there. Why ruin it for future routine in your show and for 
future shows of your colleagues by embarrassing them for 
the sake of a laugh?

Now here’s the tip I promised earlier. Most kid’s magicians 
have or have done the Breakaway Wand/Fan/Crayon etc. in 
their act. When it falls apart the comeback magicians usually 
respond with is “You boke my wand!”

Wrong! The volunteer didn’t break the wand. It fell apart 
because it was supposed to and the blame is yours, not the 
child’s. By blaming the child, they feel bad because they 
REALLY wanted to help you succeed in your show and now 
they have failed. And you reminded them.

Instead, place 100% of the blame on yourself or even on 
the ‘thru-line’ of your show. In my own show, the first bit-o-
business I do is with the Pop-Off Wand. If you’re not familiar 
with it, if you squeeze it, one of the ends flies off. Kids laugh. 
During my opening monologue, I use the POW to empha-
sis my speech and the end keeps popping off (much to the 
kid’s delight and my increasing frustration). Then throughout 
my show, I perform a number of tricks that have some ‘fail-
ing’ aspect to them – wrong card, breaking balloons, typical 
‘magician in trouble’ stuff, so that by the time I have the 
volunteer the Breakaway Wand, he is expecting it and the 
SHOW is to blame because stuff has been messing up all 
along! Plus, my line to him is, ‘I didn’t used to look like this!’
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The vast majority were afraid to get up in 
front of their peers and friends for fear of 
being embarrassed.""
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Restaurant 
MAGIC 1.0

JIM SISTI
Jim Sisti has been performing magic for over 30 years and his career has taken 
him from local nightspots, trade shows, amusement parks and restaurants to the 
off-Broadway stage. Following a 12-year career as a popular Connecticut radio 
personality, he turned to magic full time and now, his client list boasts numerous 
Fortune 500 companies and even a celebrity or two, including actor Richard 
Dreyfuss.

REAL WORLD MAGIC

A lithograph that used to hang in my office entitled “The Art 
of Table Hopping” best describes the image some have 
of the restaurant magician. It depicts a greasy-looking 

character in an ill-fitting tuxedo concluding his performance by 
presenting a tip jar to a resentful and angry customer with one 
hand while slipping a business card into the décolletage of the 
man’s completely nonplussed female companion with the other. 
It’s a humorous but decidedly unflattering portrayal.

However, during dry spells when shows are not as plentiful as one 
would like, many magicians begin to consider alternate venues. 
Not surprisingly, restaurant magic seems to be one of the most 
reliable fallbacks for performers looking to supplement their 
incomes.

Unfortunately, the impression that many seem to have is that 
restaurant magic, like performing for children, is easy (though this 
is usually the viewpoint of those who have done neither.) The truth 
is that restaurant magic demands a great deal of commitment, in 
addition to a fair amount of compromise and a total willingness to 
adapt to ever-changing circumstances. And, frankly, it isn’t easy at 
all.

Let’s take the good news first. In an uncertain economy, you’ll find 
restaurant magic to be a consistent source of income in a business 
that hardly ever lists job security among its benefits. You’ll also 
find that working steady restaurant gigs allows you to beat lots 
of private work out of the bushes, sometimes more than you’ll be 
able to handle.

The bad news? Well, if you’re interested in doing magic for a living 
so you don’t have to work a “real” job, restaurant magic is not for 
you. To paraphrase the very-missed Eugene Burger, it’s one thing 
to perform magic because you love it and it’s quite another to per-
form because it’s seven o’clock and it happens to be a Wednesday. 
A restaurant gig can be quite confining. You know, just like that 
proverbial real job.

Also, there’s quite a bit of difference in the performance dynamics, 
especially if you’re used to only doing platform magic. The custom-
ers are typically not there to see you; they’re there to eat. So, when 
you saunter over to perform, you’re invading their space. Thus, 
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your material, presentation, and demeanor 
must be polite, professional, and entertain-
ing. If it’s not, they’ll let you know and in no 
uncertain terms.

If I haven’t discouraged you yet, here are 
some pointers before you take your first 
tentative steps into the world of restaurant 
magic. First, you absolutely need to do 
some research. My advice here is simple: 
read everything you can get your hands on 
regarding the subject of restaurant magic. 
There are numerous books on the subject 
in the literature and you really should read 
all of them as each presents a varied and 
subjective viewpoint from performers who 
have been there, done that, and some-
times even have the T-shirt.

My only caution when you’re doing this 
kind of foundational work is to avoid 
material that claims (as a number of books 
and DVDs have) to be “the only book or 
video you’ll need to make a living working 
restaurants.” Please keep in mind that dif-
ferent parts of the world vary wildly as to 
what restaurantswould even consider hir-
ing a magician and if they do, what they’re 
willing to pay. If you’re going to be serious 
about this work, please do your homework.
Next, make sure you have a marketable 
act. There’s nothing worse than someone 

totally unprepared for a particular venue 
talking his way into a gig he’s not prepared 
for and then making a mess of it for himself 
and for everyone else.

In your search for and experimentation 
with material, you’re going to discover an 
interesting dichotomy—the tricks that you 
like will not necessarily be the ones the 
restaurant’s guests will like. Now, naturally, 
some of the tricks you enjoy performing 
will undoubtedly have commercial po-
tential. Generally speaking, though, if you 
have not worked extensively for the public 
before but, rather, have confined most of 
your performing to working for other ma-
gicians, you’ll discover soon enough that 
the things that excite magicians (the latest 
“holy grail” version of ACAAN, for example) 
will only elicit poorly-concealed indiffer-
ence from a lay audience.

Depending on your situation, try to pick 
tricks that do not depend on a working 
surface. You want to avoid moving things 
around on tables as much as possible. Also, 
performing angles are another thing to 
think about. In a typical restaurant situa-
tion, you’ll have people sitting all around 
you and staff people walking up behind 
you when you least expect it.
Ease of resetting is another strong consid-

eration. You should ideally be able to go 
from one table to another without having 
to duck into a corner or the restroom 
between sets. If the trick requires a reset, 
consider its reset time-to-impact ratio to 
help you in making up your mind whether 
to include it or not. In other words, is the 
trick strong enough to warrant the reset 
needed? To sum up, you will need about 
thirty minutes of strong, commercial close-
up magic to consider yourself ready to start 
looking for work, though you will only use 
eight to twelve minutes of it for any given 
table. You should have a primary set of “A” 
material and several other effects you’ll 
typically use as “call back” tricks for guests 
that either want to see more magic or who 
have seen you perform during a previous 
visit.

Now, unless you live in a really remote 
corner of the world, there should be no 
shortage of restaurants in your area. In fact, 
for most of you, the problem will be sifting 
through the hundreds that are around you 
to arrive at a list of restaurants that would 
benefit from the services of a magician. 
This is where it gets tough.

Next time, we’ll talk about how to actually 
choose a suitable restaurant and how to 
land the gig.
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PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS
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BAXT'S BETTER 
BOOK TEST BY 
ROBERT BAXT

1 

PRICE: PRE RELEASE SPECIAL PRICE! $69.95 for Hunger Games, 
Twilight, Divergent, or Artemis Fowl Book Series with US Shipping 
Included

OUTSIDE THE UNITED STATES: An additional $38.65 FOR PRIORITY 
AIRMAIL SHIPPING TO ANYWHERE IN THE WORLD! !

The magician and mindreader asks the audience how many 
thousands of words they think there are in a book, whatever the 
answer, he doubles that number by bringing out two books! Let-
ting a spectator have a perfectly free choice of either book of the 
two (NO FORCE!), the mentalist asks that person to check the book 
and make sure it is a perfectly legitimate book. The spectator can 
examine it all they want and they will agree it is an ordinary book.

Then going to a different random volunteer, the performer asks 
them to examine the second book that the first person did not 
choose. Again, this second person can examine it all they want 
and will confirm it is an ordinary book. The mindreader now asks 
this second person to choose any page number from their book, 
and this person can check to make sure that every page is indeed 
legitimately numbered differently, NO DUPLICATE PAGE NUM-
BERS. Once the page number is chosen, the magician asks the first 
person to turn to the corresponding page from their book, the one 
they have been holding and safeguarding all this time; and check 
it to make sure that the page number chosen is not a blank page, 
illustration page, or chapter heading page with just a number, etc. 
If the page in the first book does indeed have printed words on it, 
the mentalist can correctly predict the first or last words on that 
page.

• THE PERFORMER STANDS FAR AWAY FROM THE PERSON WITH 
THE CHOSEN BOOK!

• IT'S A COMPLETELY FREE CHOICE OF THE BOOKS! NO FORCE!

• NO FISHING, GUESSING, MULTIPLE OUTS, OR ASKING QUESTIONS 
REQUIRED!

• SETS OF BOOKS CAN BE COMBINED SO YOU CAN DO THIS WITH 2, 
4, 6, 8, or 10 BOOKS IF YOU WANT!

• A MIND BOGGLING PRESENTATION AND REPUTATION MAKER!

• EACH SET CONSISTS OF A GIMMICKED HARDBACK EDITION AND 
A PAPERBACK EDITION OF DIFFERENT SIZES!

• CAN BE INSTANTLY REPEATED WITH A DIFFERENT RESULT EVERY 

TIME!

• NO STOOGES OR INSTANT ASSISTANTS

AVAILABLE IN THESE DIFFERENT BOOK SERIES (BUT THE EXACT TI-
TLES IN THE SERIES MAY VARY!) EXCELLENT FOR SCHOOL SHOWS, 
LIBRARY SHOWS, AND YOUNG READERS!

MOST IMPORTANTLY: Each set comes with two books from one of 
the well known series pictured, AND a printed manuscript with all 
of Robert's jokes, lines, bits, and suggestions for your ease of use. 
IT DOESN'T GET ANY EASIER THAN THIS!

NOTE: The books are authentic copies that have been purposefully 
distressed to look normal but gimmicked for the presentation of 
this routine.

NOW WITH ADDITIONAL INSTRUCTIONS BY ACCLAIMED MENTAL-
IST LEE EARLE!

YOU'LL BE ABLE TO DO IT MOMENTS AFTER READING THE 
INSTRUCTIONS! IT'S THE EASIEST TO USE AND MOST PRACTICAL 
BOOK TEST YOU'VE EVER SEEN!!!

MY THOUGHTS:

I’m a huge fan of book tests, especially ones that use real books. I 
pride myself on my collection of book tests and love performing 
them. Robert Baxt has really come across something very special 
here. This is one of the most decpetive and cleanest book tests I've 
seen. The method is extremely clever and so very easy that you 
will always be able to know what the spectator has chosen. The 
book test comes in several different books, the one I have is The 
Hunger Games. I like how in the performance trailer Robert has 
several books that they can choose - this is another great idea be-
cause it really does add that extra element of the trick. If you can 
afford it buy a few different books from him. The books are all very 
well known and current. You receive a set of instructions which 
explain Robert’s routine as seen in the promotional video, plus a 
bonus essay by Lee Earle on book tests. This essay is pure GOLD in 
my mind. If you take Lee’s advice on book tests you will have a hell 
of a routine.  One of the gems is this, “This is one of the beauties 
of Mentalism; the magician gets a word or two but the Mentalist 
gets credit for opening a mind!”  As a working pro I am always on 
the look out for routines that don’t rely on too much memory work 
but rather allow me to put my personality in to the routine - it’s 
not because I’m lazy but I want everything to be 100 % fool proof. 
Robert Baxt has produced a book test that ticks every box for me 
as far as practicality, commercial appeal and allowing me to put 
my own spin on it. You can easily combine this with any other 
book test or perform it on its own. There is NO fishing like a lot of 
other book tests - you know INSTANTLY what they are thinking of 
without having to ask questions. It’s VERY direct which is why this 
really appeals to me. 

It really doesn’t get any fairer than this when it comes to book 
tests. I also like the fact it uses two people for the routine - it really 
makes this a larger effect because you can have somebody choose 
a page and another choose a word from different parts of the 
room - making it the perfect pack small play big routine.

THE WIZARD PRODUCT REVIEW 
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mailto:mailto:editor@vanishmagazine.com
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OF DICE AND MEN 
BY TOM STONE2 

PRICE: $65.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Of Dice and Men is Tom Stone's famous "Hug/Kill" trick. 

You bring a participant up on stage and explain that you are going 
to let the roll of a die decide how you greet her. She shakes a die 
in a cup and calls out the number. "Three!" You remove the card 
with the number three from the stand and it says "Hug". You hug 
the spectator, accidentally revealing that all of the other cards say 
"Kill". 

This could be one of the most memorable stage openers there is. 
It packs small and plays big, which is why it has become a staple 
routine for so many professional magicians around the world. For 
the first time, it is now available to buy, with everything made to 
Tom's exacting standards. 
Easy to do 
Packs small 
Self-working 
Gimmick included 
Package includes: gimmick, die, card stand (collapsible), and full 
video instructions. You must supply your own cup, or container to 
shake the die.

MY THOUGHTS:
This has long been one of my favorite routines when getting a 
spectator on stage. I’ve seen this live many times and it NEVER 
fails to get a ‘ahhhhh’ when the spectator chooses a hug and then 
a laugh when they read the other choices which say KILL. It's an 
extremely clever premise and very well thought out. 

I’ve been wanting to add this to my own act since I heard about 
it. In the past you had to make everything yourself (from one of 
Tom’s books) but now you get everything complete. The props are 
fantastic and in a hard cover box that is perfect to travel with.  The 
cards are laminated so they will last a long time, and the special 
holder is made from plastic. This is definitely a pack flat play big 
effect. Inside the box you get large plastic cards, large enough to 
be seen on stage and the special holder as well as two die. This is 
a complete package with an excellent download tutorial by Tom. 
In the video he goes in to detail on how to set it up, how to do the 
routine and some finer points by Tom. When a professional like 
Tom released something from his act then you know it’s got to be 
great. As I said, I’ve seen this MANY times and it’s one of the best 
openers I’ve seen. All the work is done for you on this one. Come 
up with your own routine to fit your style and presentation and 
you’ll have something that will be in every show you do!

You are also supplied with the special dice and all you need to 
do is supply a cup. I don't often say this, or like to say it but this 
is definitely one you can perform right out of the box. It is super 
easy to do, actually it is self-working and really just relies on your 
delivery, which is what Tom talks about on the download. There 
are routines that are super easy but the punch line is enhanced by 
your performance or delivery, and this is definitely one of those.  
Vasnishing Inc. has really done a great job in producing this and 
once you start adding this to your act you will never take it out.  
I think why this appeals to me so much is that it starts off as a 
semi-serious piece however the kicker shows you have a warped 
sense of humor without having to say anything.  I love this type of 
thinking. 

CRASH JOKER 2.0 
BY SONNY BOOM3 

PRICE: $29.95
AVAILABLE: all magic shops
WHOLESALE: www.murphysmagic.com

Do you ever wonder what to do with the Joker? 

Why not make him CRASH! 

The magician shows the Joker card behind the cellophane of the 
card case. He claims that he doesn't like to mix the Joker with the 
rest of cards. In fact, he really doesn't like the Joker. 

At a moment's notice, the magician takes the Joker from behind 
the cellophane, gives it a strike, and BAAM! A small bicycle falls 
from the card, and when he reveals the card, the bicycle has van-
ished, and Joker has fallen onto the ground! 

This effect is a great opener for any close-up performance. A fan-
tastic ice-breaker! Generates laughter and amazed reactions! 

Points to remember: 

- Easy to perform -- it takes only a little practice. 
- Assembly takes a few minutes but after that, the effect can be 
repeated as much as the performer wants. 
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THE WHISTLE 
BLOWER BY 
JORDAN O'GRADY 

4 

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Long awaited to the Modern Practical Joke Range is The Whistle 
Blower by O'Grady Creations. 

After the ongoing success of his Divers Lung Tester®, Jordan 
O'Grady has managed to redesign the workings of his bespoke 
prank prop and hide them in what appears to be an everyday 
survival whistle. 

Completely self-contained, The Whistle Blower does everything 
the Divers Lung Tester® does, but with the added advantage of 
being able to fit into a pocket. 

You will certainly be a talking point with The Whistle Blower in 
your everyday carry! 

"A perfect portable version of my favorite gag!" 
- Dave Loosley - Alakazam magic 

"This is a beauty, it brings the classic Lung Tester with all its fun 
into a perfectly natural prop, just love it. Pocket prank at its finest." 
- Steve Rowe - Magician 

"I loved The Divers Lung Tester from the moment I saw it. Now I 
can take one everywhere I go with The Whistle Blower. I'm gonna 
torment people with this." 
- Alan Rorrison - Creator and Magician 

- Set-up between performances is instant, so ideal for strolling, 
table-hopping or restaurant magic. 
- The deck of cards has no connection with this trick, so you can 
have your normal deck of cards inside the card case and perform 
your usual card tricks. 
- Can be done at the beginning, middle or at the end of a perfor-
mance. All is self-contained on the card case. 
- Additional presentation ideas are given in the online instructions. 

Included in the package: 

- Special printed card 
- Special miniature bicycle 
- Gimmicks 
- Link to online instructions

MY THOUGHTS:
I love tricks that are very different and this is certainly different. 
This is extremely novel and offers something different that can 
be done anytime. It has a couple of great surprises built in to the 
routine that would be a great opener or closer for any close-up 
performance. We are always taking out our jokers and throw-
ing them away, this trick makes use of the jokers and gives you a 
reason to have one outside your case. This can be set up ready to 
go at any stage and you can use the cards and card case for your 
entire act. When you are ready to do CRASHED you have the joker 
already under the plastic cover ready to go. This trick has several 
phases and has some very nice subtleties  Bloom has given this a 
lot of thought and you are supplied with everything. You can put 
the gimmick in any colored card case and if you need to change 
case that is not a problem. You need to spend a few minutes 
setting it up (one time set-up) and watch the tutorial carefully 
and follow the instructions to fully understand how to do it. You 
receive a really cool little custom made bicycle that looks just like 
the bicycle from the cards, as well as a special card and other gim-
micks needed. 

WHERE: close-up or walk-about performances. Can be done sur-
rounded
WHEN: Anytime you use a deck of cards this could be ready to go
RESET: A minute or so
WHO: Intermediate performer

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=Rw9QSxtqC64
http://www.youtube.com/watch?v=gV-vcz8fPZM
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BY TOM STONE2 

PRICE: $65.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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THE BORIS WILD 
MARKED DECK 
PROJECT BY BORIS 
WILD

5 Disclaimer 

The Whistle Blower is sold as a novelty. Picking someone who you 
think would enjoy this makes sense. 

We hold no responsibility for any damages or injuries caused by 
the use of this item. Your using it in the future means you under-
stand and agree. 

So that you can use it safely, we recommend you use it on yourself 
several times, so you get the feel for how it works. 

We have noticed that occasionally people with contact lenses get 
some powder in their eyes -- it can bother them for a time. You 
might consider that in deciding whether to let them use it. 

The best powder to use is pure cornstarch or extra dry baby pow-
der that does NOT contain "talc”.

MY THOUGHTS:
I’ve been using the original Lung Divers Tester for many years now 
and it’s always been a sensation for guests at home with inquisi-
tive minds.This version does exactly the same thing but on a much 
smaller scale, although the amount of powder that comes out is 
still a lot.  What Jordan has done here is take the gag and apply it 
to an ordinary object - a whistle. The whistle is plastic and will last 
a very long time. It also gives out a high pitched noise. Because 
you know the secret you can blow it and it will work - when the 
spectator blows it powder comes out and goes everywhere. I 
know at Magic Conventions the original has been quite the hit - 
and in the right condition this also will be funny. Like any gag you 
should know the best times to use it. Some people will just use it 
at home, some as a gag with friends and some in performances. 
Again, with a gag like this it’s about knowing your audience and 
who you are going to do this on. You receive the special whistle, 
which is made just for this gag, as well as a short download tuto-
rial on how to use it and a few routine suggestions. Some ideas 
include having somebody be a referee for a game, or giving it to 
the Alpha Male in the group saying it’s a sex test, etc. There are 
many possibilities and the good thing about this is that it fits in 
your pocket. The packaging is excellent as it comes in a sturdy 
box wrapped inside a cloth bag. You will get one or two uses out 
of it before you need to refill it again. Like any gag where you are 
asking people to put their lips on something you might want to 
give it a clean prior to handing it to them. You can buy those little 
wipes  and just give it a wipe after you’ve demonstrated it. 
You can easily clean this with water and let it dry so you maintain 

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Bigblindmedia presents 

THE BORIS WILD MARKED DECK PROJECT 

"The definitive work on the marked deck. This is a reputation 
maker!" Jim Canaday, The Magic Portal 

Learn the techniques and skills to turn a marked deck into the 
most powerful magical weapon imaginable. 

2 DISCS - Over 4 hours of in-depth tuition 

Boris Wild has spent a lifetime perfecting the art of using a marked 
deck. He has elevated its use to an art-form; using its benefits in 
the most sophisticated and imaginative ways possible. 

This is NOT about just having a card selected and reading its value 
from the back. It's WAAAAAAAAY more than that. Master the tech-
niques Boris will teach you, and you will have a weapon in your 
arsenal that will elevate ALL the card magic you perform. Think 
of the Marked Deck as a tool that can supercharge every routine 
you do. It can add a layer of deception to any effect, help you get 
ahead of your spectators, rescue you if a trick goes wrong - and 
Boris teaches you how to achieve ALL of this. 

The lessons and insights taught to you on this enormous 4 hour 
+ project will help you master the best-selling Boris Wild Marked 
Deck, and highlight just why Boris' patented design is so inge-
nious. You can achieve miracles with Boris Wild's Marked Deck that 
just cannot be achieved with any other deck! After watching The 
Boris Wild Marked Deck Project, you will NEVER leave the house 
without a Marked Deck again. 

Boris even teaches you how to design and create your own, 
customized Boris Wild Marked Decks for the ultimate personalized 
weapon. 
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BERNARD BILIS - 
PASSION BY EMC6 

ROUTINES FEATURED:
Double Revelation 
Zero Touch (Magician's Version) 
Zero Touch (Spectator's Version) 
The Ideal Effect 
Peek Sandwich 
Inexplicable 
Invisible, But Marked 
PURACAAN 
Plus - A pro teach-in on The Cull and learn The Revelation Pass 
Cover Photo Credit: Zakary Belamy

MY THOUGHTS:
The secret to a great marked deck is the speed at which you can 
find a card. Boris Wild has created one of the easiest and FASTEST 
methods to find a card face-down I have seen.This is really a work-
shop on the marked deck and it’s like having Boris sitting down 
with you and teaching it to you personally. Big Blind Media have 
really done a fantastic production job on this 2 DVD set making it 
as easy as possible to learn this system. 

PRICE: $150
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

BERNARD BILIS, FRANCE'S KING OF CARDS, TEACHES HIS FA-
VOURITE SLEIGHTS, TECHNIQUES AND ROUTINES. 27 routines, 
including a full professional show, underground techniques and 
essential sleights. Top level magic from one of the World's leading 
sleight of hand artists. 

"Bernard is one of the best card men on the planet! A true highly 
skilled master and legend. You will love these DVDs!" 

- BILL MALONE 

"Bernard Bilis is one of the most creative, skillful, and entertaining 
card magicians in the world. I'm interested in anything he's willing 
to share." 
- DARWIN ORTIZ 

"A true master with the playing cards." 
- DAI VERNON 

27 ROUTINES 
UNDERGROUND MOVES 
ESSENTIAL SLEIGHTS 
4 DVDs BOXED SET 

OVER 8 HOURS OF PROFESSIONAL MATERIAL 
3 LANGUAGES: ENGLISH, FRANÇAIS and ESPAÑOL 

DISC 1 
LIVE SHOW PART 1 
FULL SHOW FEATURING 
FOUR JOKERS 
GO TO SEE IF I'M THERE 
INVISIBLE CENTER DEAL 

DISC 2 
LIVE SHOW PART 2 
SPECTATOR CUTS THE ACES 
GANGSTER ACES 
BILLY THE KID 
SPONGE BALL ROUTINE 

DISC 3 
FUNDAMENTALS INCLUDING: 
PALMING 
PASS MASTER CLASS 
VERNON TRANSFER 
BILIS SWITCH 

DISC 4 
FAVOURITES 
OPEN PREDICTION 
VOODOO 
ACETIMATION 
ROPE ROUTINE & MORE

MY THOUGHTS:
This four DVD set by Essential Magic Collection is absolutely 
INCREDIBLE! Bernard Bilis is a name some might not be familiar 
with - but he’s one of France’s greatest magicians and this four 
DVD set is a lifetime of work. His magic is strong and David Verson 
called him a “A true master with the playing cards.” This DVD offers 
much more than magic with playing cards - it has something for 
everybody.  You can watch in English (with subtitles) Spanish or 
French. When Louise DeMatos and his company EMC put together 
something like this you KNOW it’s going to be worth every penny. 
While this is filled with such great card magic - it is far more than 
that. The material for example on DVD 2 is from a live performance 
and every single item is a worker. You could perform many of the 
items stand-up, walk-around  at a restaurant or any type of close-
up situation. Just as an example his sponge ball routine is one 
of the best I’ve seen. It is so well thought out and structured and 
moves at a great pace. If you want a really STRONG sponge ball 
routine you can’t beat this. Bernard’s take on The Ambitious Card is 
truly out of the box thinking. For a start he uses a blank deck and 
has a person sign a blank card, so it starts off as something very 
different. The finale on this however blew my mind and I had no 
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of the Marked Deck as a tool that can supercharge every routine 
you do. It can add a layer of deception to any effect, help you get 
ahead of your spectators, rescue you if a trick goes wrong - and 
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to share." 
- DARWIN ORTIZ 

"A true master with the playing cards." 
- DAI VERNON 
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MY THOUGHTS:
This four DVD set by Essential Magic Collection is absolutely 
INCREDIBLE! Bernard Bilis is a name some might not be familiar 
with - but he’s one of France’s greatest magicians and this four 
DVD set is a lifetime of work. His magic is strong and David Verson 
called him a “A true master with the playing cards.” This DVD offers 
much more than magic with playing cards - it has something for 
everybody.  You can watch in English (with subtitles) Spanish or 
French. When Louise DeMatos and his company EMC put together 
something like this you KNOW it’s going to be worth every penny. 
While this is filled with such great card magic - it is far more than 
that. The material for example on DVD 2 is from a live performance 
and every single item is a worker. You could perform many of the 
items stand-up, walk-around  at a restaurant or any type of close-
up situation. Just as an example his sponge ball routine is one 
of the best I’ve seen. It is so well thought out and structured and 
moves at a great pace. If you want a really STRONG sponge ball 
routine you can’t beat this. Bernard’s take on The Ambitious Card is 
truly out of the box thinking. For a start he uses a blank deck and 
has a person sign a blank card, so it starts off as something very 
different. The finale on this however blew my mind and I had no 
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idea how he did it!! This is STRONG magic. His spectator cutting 
the aces is so clean and easy to do. What I love about this version 
is the spectator does it and everything is fair. There are no moves 
on your part and when you do need to do the move everything 
is almost over. He has this ability to lead the audience down a 
path and really put them off guard. As with all the EMC collections 
like this there are bonus interviews. These I love and some of my 
favourite parts of the series. The interviews are really eye opening 
and filled with a wealth of material for ever level of performer. He 
has some great advice and one of my favourites is “you are here to 
hide your sleight of hand - not exhibit your sleight of hand.” There 
is SO much material on here that you’ll need time to go through 
it all - but make sure you listen to the interviews as I found them 
inspiring and there are hours of material just in there alone. 

DVD 1 and 2 are live performances with explanations. A huge ar-
ray of magic from cards to sponge balls. DVD 3 has fundamentals 
of magic including Palming, Pass, Double Lift, Strip Out, Vernon 
Transfer and Bilis Switch. Every card worker is going to LOVE what 
Bilis has to offer on these - he is incredibly smooth and his timing 
is impeccable  The last DVD has some of Bernard’s favorite routines 
including a rope routine with a great theme about putting a show 
together. There is also a great little cooking segment on here 
where you will learn one of Bernard’s favorite recipes for making 
an amazing looking cookie. It’s the first time I’ve seen something 
like this on a DVD but it’s such a great bonus. I’m off today to pur-
chase the ingredients to make these myself they look so great!

This is one of my favorite DVDs in this incredible series Louis has 
released. The material is so strong and well within the reach of 
many. Bernard is certainly a master with cards, but you can also 
see other sides of him that gives you an insight in to his style and 
persona that have made him a legend in the magic world. This 
should go in to any magic collection and worth your time studying 
and watching over and over.
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SS2. Seductive Switch 2
By
Paul Harris

Video Download in the Vault Series.
Length 10 minutes.
Cost 10 Dollars.
Available from Murphy’s Magic and other distributers.
***** Five Star rating.
Video at https://www.murphysmagic.com/product.aspx?id=62542 

If there is one name that talks to me when I see a new magic re-
lease (or re-release!) it is Paul Harris. He is at the very top of my list 
when it comes to commercial magic and original thinking.  Paul is 
a genius in my book and it is routines like this that prove it. 

Seductive Switch 2 has an easy to follow plot that really makes 
sense and packs a punch with lay audiences. The effect is the 
transposition of a folded card. It sounds a little bland doesn’t it, 
but believe me this is the kind of commercial routine that any pro 
or savvy hobbyist should fall over himself to add to his repertoire. 
It is visual card magic that will get gasps from any audience.

In spite of the appearance of accomplished sleight of hand, an 
hour’s worth of practice after watching this well shot video will 
have you performing the effect like a trouper. Another hour’s 
worth of practice will leave you with a gem of card routine that 
you will perform a lot. Trust me on this one as I am speaking from 
personal experience. Sometimes you review a download—nod 
your head and say, “That’s good.” There are also occasions you roll 
up your sleeves and start working on the routine! 

At ten dollars I consider this a great buy and I can’t recommend it 
too highly to card workers and close-up guys. Mark it down as an-
other winner from the man with the golden hands and platinum 
brain cells!   
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