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Where on earth did the time go? I'm sure I say this every year but 
it seems as though … last week … I was putting together the 
January 2017 edition. Making the decision to go monthly proved 

the right thing to do, although it's more work for me the readership has 
increased and VANISH is now firmly established as THE magic magazine 
magicians want to get their news and stories from. I'd like to take this 
opportunity to thank everyone who has contributed to the magazine over 
the past year, and especially those who help me with editing and are there 
when I simply need to talk. 

One of the reasons for the success of VANISH is that our focus is not always 
on artists regularly seen on television or known/famous within the magic 
community. We like to give unheard of/up coming magicians around the 
globe the chance to shine in our pages, and there were many shining stars 
in 2017. I feel it is a fitting way to finish out the year with our cover story … 
Erica Vanlee. Erica is an incredibly talented and versatile artist and it's an 
honor to have her grace our December issue and share her story. I predict 
we will hear many wonderful things about her in the near future - and 
please remember you read about her here in VANISH … first.  I'd also like to 
thank all those folks who worked so diligently on Ericas' feature story. 

In this edition I pay tribute to my mentor and closest friend Wayne Rogers. 
Wayne appeared on the cover of the March Edition 2017 and his story 
was featured within its pages. Sadly Wayne passed away in November and 
it’s left a huge hole in the many lives he touched. His performances will 
continue to be enjoyed thanks to YouTube and his original creations sold 
throughout his career, such as the appearing ladder and shovel, are still 
used by many entertainers and enjoyed by audiences the world over.

Nick Lewin has written an excellent article on Chuck Jones, who celebrates 
60 years in magic. Chuck is known to have influenced magicians about as 
much as other TV magic stars such as Mark Wilson and Paul Daniels. Chuck 
continues to tour throughout New Zealand and I was fortunate enough 
to be on many tours during my early 20s. I believe Chuck now holds the 
record for the longest touring show in the world - 25 years is certainly a 
long time.

Finally, I hope you are all having a very busy Christmas. I've had a wonderful 
run of corporate work and about to go on tour with the incredible Murray 
Hatfield and Teresa. They are the ultimate professional team and my 
favorite illusion act. 

When this tour ends I am truly looking forward to some much needed time 
off, relaxing with my family over Christmas.

Paul Romhany

MERRY CHRISTMAS

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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A Profile Of Dai Vernon For Canadian 
Television By David Ben

Nearly twenty years ago, I was able to 
collaborate with my friend,  filmmaker 
Daniel Zuckerbrot, on a profile of Dai 
Vernon for Canadian television. At the 
time, I believed that Vernon was the most 
influential magician of the twentieth 
century. I have since reconsidered and 
now think that he is the most influential 
magician of all time. This project became 
an important stone along the path to Dai 
Vernon: A Biography, published in 2007.

In addition to the insight provided by 
performers who knew Vernon, including 
Max Maven, Herb Zarrow, John Carney, 
Jackie Flosso, Ricky Jay, Steve Freeman 
and Persi Diaconis, it was an important 
opportunity for Vernon's children, Edward 
and Derek Verner, to share their own 
thoughts and feelings about their father, 
the magician. It also featured black-and-
white silent footage of a younger Vernon 
demonstrating sleight-of-hand which we 
had converted and professionally retouched 
for the film.

While the film was very well received, it was 
only available briefly for purchase as a VHS 
cassette, which was subsequently pirated. 
The film pops up regularly online, always 
low-quality copies of copies shared without 
any credit to those who made the project 
possible.

Watch: www.magicana.com/spiritofmagic

NEWS

Spun Into Gold - A Tale of Magic, Dreams 
and Never Giving Up is a brand new book 
written by our columnist and professional 
magician Romany. 

But what is it about you ask… Here’s a snip-
pet from the first chapter.

(You can see a larger preview of the book at 
www.romanymagic.com/blog )

If you're wondering whether this book 
is going to be your cup of tea, let me be 
upfront. 

This book is about magic: stage magic, 
real magick and whatever other sort of 
magic you fancy. It contains golden-wishing 
dust; pink fairies; God; a Voice – probably 
belonging to that aforementioned God but 
who knows? Cosmic adventures; love and 
mar-riage; un-marriage; meddling angels; 
a purple-haired priestess with one leg; a 

VANISH INSPIRES
NEW BOOK

swirling sa-cred Fire; a whole heap of personal trouble; a helpful Egyptian lion god-
dess; and forty years of trying, trying, trying to inhabit a dream of Light. 
This book is about keeping hold of your vision for as long as it makes you squeak 
with excitement any time you come close. It’s a book to convince you to ignore any-
one and everyone who says “you can’t”. It’s a book about ignoring the even louder 
voices in your head that tell you in a million nasty ways that you’re never going to be 
or do what you’ve always dreamed of doing. 
This book is about deciding that you're going to walk stubbornly towards your 
heart’s desire and not stop until you’re there. 
Where? 
There. 
Then deciding that same thing over and over again, damn it, until it’s done. Or you 
are. Hopefully it.
Still here? 
So let's get started.

**********

Romany says, “After Paul got me writing for Vanish, I couldn’t stop! 87,000 words and 
eighteen months later, my book is ready to have a final professional edit, website 
and audiobook. I’m asking my friends and fans to get involved in my Go-FundMe 
campaign to make that possible. Any donation will get your name in the book and 
$30 will get a signed & shipped copy of the book when it’s out. 

This book is not just about my journey to becoming a magician. It’s also an honest 
account of overcoming major mental health issues and finding my way to joy. I hope 
that it will inspire and encourage other people to do the same. I’d like that. 

If you would like to help me bring this inspiring tale of magic, adventures, misad-
ventures and dreams to the world, please click on the link! THANK YOU!!!! 

https://www.gofundme.com/romanySpunIntoGoldBook
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MAGICIANS’ RARE SHOW E
OF CAMARADERIE

In an excellent interview in The Sun (https://www.thesun.co.uk/fabulous/5054465/
magician-dynamo-24-hours-crohns/) Dynamo talks about his success and suffering from 
Chrohn's Disease.

TWENTY-four hours with the Magician Dynamo, 34, can involve being star-struck over stars 
like Brad Pitt and enduring his daily battle with Crohn's disease.

When he's not staying up late coming up with new magic tricks, Dynamo says his escape is 

Launch charity programme

In a rare show of camaraderie, 20-odd 
magicians from the district shared a 
platform at Cheroor, near Vengara, the 
other day and performed their magical 
skills to a packed school auditorium. The 
district unit of the Malayali Magicians 
Association (MMA) organised the event 
marking the beginning of a charity 
programme titled ‘Karunyajaalam’.
First time

“It is the first time in the magic history of 
Kerala that so many magicians performed 
on a single stage for a cause without 

going to the cinema or jamming out to 
Tinie Tempah in his car.

My dog Bunty wakes me up every 
morning at 8am.

She’ll lie on me until I let her out for 
a wee.

Sounds cute, but she’s a 
Newfoundland and weighs 9st, even 
though she’s still a puppy.

Once I’ve let her out I’m up for the day.

I often have a lot of stomach pain 
because I suffer from Crohn’s disease, 
so I take medication before breakfast.

All my food is specially prepared.

Because of my illness I can’t eat dairy, 
gluten, fats or a lot of vegetables.

So for breakfast I’ll have something 
like a tuna sandwich with gluten-free 
bread and mayonnaise.

Once, I had popcorn for a snack and 
spent two weeks in hospital.

If I’m out all day I bring my meals in 
Tupperware boxes.

DYNAMO
AND CROHN’S DISEASE

accepting any remuneration,” said MMA 
joint secretary Malayil Hamza.

The children of Panakkad Pookoya 
Thangal Memorial Yatheemkhana Higher 
Secondary School at Cheroor were 
mesmerised as each magician vied for a 
place in the students’ hearts.

Apart from Mr. Hamza, the other 
magicians presented programmes 
included M.M. Puthiyath, Latheef 
Kottakkal, Shamsu Panayi, Sulfi 
Muthangode, Ishaq Porur, Sreedharan 
Mampad and Joy Thengumtharayil.
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n a masterclass, the student receives the greatest 
education of their lives.  What makes a masterclass so 
valuable is that anyone paying attention can learn 
something that can have a lasting effect.  No pun 

intended.  Wisdom somehow finds its way in the minds of 
whoever is willing to listen. All of the greatest magicians 
have at least one mentor. Do you?
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This is 
the grit, 
the glue 
and the 
guts of 
magic. 
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n a masterclass, the student receives the greatest 
education of their lives.  What makes a masterclass so 
valuable is that anyone paying attention can learn 
something that can have a lasting effect.  No pun 

intended.  Wisdom somehow finds its way in the minds of 
whoever is willing to listen. All of the greatest magicians 
have at least one mentor. Do you?
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This is 
the grit, 
the glue 
and the 
guts of 
magic. 
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...once we 
started record-

ing,  I don’t 
think we 

turned the 
cameras off for 

five hours! 
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PRODUCT HIGHLIGHT

PANTHEON
CHRIS PHILPOTT

IF, LIKE ME YOU ARE A FAN OF 100TH MONKEY THEN YOU'LL LOVE 
THIS NEW RENDITION USING THE 100TH MONKEY METHOD BUT 
ADDED TO CLASSICS OF MENTALISM.  
 
AS A FAN OF MENTAL EPIC I CAN TELL YOU THIS IS ONE OF THE BEST 
USES I'VE SEEN OF 100TH MONKEY. WHAT MAKES THIS REALLY STAND 
OUT FOR ME ARE THE PERFORMERS WHO WE SEE ON THIS USING THE 
ROUTINES SUPPLIED. FROM STEVE VALENTINE TO LEEMAN PARKER TO 
NAME ONLY TWO.  THERE ARE OVER 24 ROUTINES, 3 DVDS AND 500 
JPGS YOU CAN USE. THE WORK ON THIS IS STAGGERING AND WELL 
WITHIN THE REACH OF EVERY PERFORMER. THIS TAKES THE 100TH 
MONKEY PRINCIPLE TO A WHOLE NEW LEVEL. 

ALL CLASSICS FROM DRAWING DUPLICATIONS TO CHAIR TEST AND 
MENTAL EPIC ARE GIVEN A BREATH OF FRESH AIR. I LOVE STEVE'S 
CHAIR TEST MORE THAN MY OWN!!  IF YOU ARE A MENTALIST OR 
MAGICIAN THEN I HIGHLY SUGGEST YOU GET THIS - IT'S ONE OF THE 
BEST TOOLS I'VE USED IN MANY YEARS.

Description: 

Classic Mentalist Effects Supercharged 
with The 100th Monkey Principle! 

24 Effects, 3 DVDs, 12 Postcards, 12 full 
performances, over 500 Jpegs and a 
220-page eBook! Effects for close-up and 
stage performance - most are easy-to-
perform miracles! 

"I love this! The new directions in which 
Chris has taken the 100th Monkey 
principle are brilliant. This is very 
strong, easy-to-do mentalism that 
allows the performer to concentrate on 
performance. While Chris respects the 
classic plots of mentalism, he pushes 
the limits and methods farther, adding 
another layer of mystery and making 
them cleaner and more direct. This is 
a valuable addition to any mentalist's 
arsenal." 
- Banachek 

"Like a breath of fresh air, this principle's 
application to many of our classics makes 
everything new again." 
- Paul Vigil 
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"Chris Philpott created a whole new area of 
mentalism with the 100th Monkey and he owns it! 
Chris lives for his wonderful new principle and he 
is always creating new effects and ideas that are 
straightforward and mind-boggling. Pantheon is 
the latest, biggest, and best to date. You will find 
endless ideas that have been carefully developed 
for all areas of classic mentalism. (The Mental Epic 
idea is one of my favorites!). There are gimmicks 
for close-up and stage and for any type of 
mentalism you may perform. Because the 100th 
Monkey principle is so well hidden within these 
clever routines, you never have to worry about 
someone discovering the general principle. This is 
top-notch stuff for professional workers. You can't 
go wrong with this mammoth package. Get this!" 
- Richard Osterlind 

Effects include: 

MENTAL EPIC 
12 different versions featuring classic plots 

“  
THIS IS INCREDIBLE! 

YOU ARE CRAZY INSANE 
PUTTING OUT ALL THESE 

IDEAS. SO GOOD" 
- RAN PINK! 

 

like Let's Make a Movie, Dream 
Vacation, and Dream Date. But in 
these versions, there is no need 
for suspicious-looking boards - 
the predictions are written on 
ungimmicked paper or white boards 
and covered with clearly-labeled 
cards. Once you place them down, 
you never touch them again - a 
spectator handles them after that - 
the cards switch themselves! 

DRAWING DUPLICATION 
5 different, super-clean versions of 
this classic mentalist effect. In one, 
you show them a poster with 44 
different objects to draw and they 
think of any one - and yet you know 
exactly what they will draw! 
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BANK NIGHT 
You display envelopes clearly labeled 1 through 5 - and 
yet you can force each of five spectators to choose any 
envelope you want! An invaluable utility that can be used 
for many other effects. 

THE CHAIR TEST 
3 separate 100th Monkey gimmicks that can be used in any 
Chair Test you do now, plus a full show-stopping routine 
(which solves the sight-line issues with the effect). 

BILLETS 
After a spectator secretly writes down a first name, you 
not only name the person they are thinking of, but reveal 
detailed information about who they are! 

MONKEYS AHOY 
Based on Luke Jermay's Touching on Hoy, three spectators 
think of two spices, sports and shapes - and you are able 
to divine each thought accurately with no questions and 
nothing written down! 

THE CELEBRITY BABY GAG 
You show a spectator a poster with dozens of celebrities 
and they think of any one - and you know exactly which 
celebrity they are thinking of! Now pre-show or stooges. 
MEMORY ERASURE 
5 different effects where you take away someone's 

memory. Create a perfect assassin who has no recollection 
of the murder he has committed! Wipe away a person's 
anxiety with a calming spell. There is even a version for 
the corporate magician in which a spectator misinterprets 
customer feedback. 

BOOK TESTS 
This includes effects that make it possible for one spectator 
to read another's mind by seeing a word in a word-find 
puzzle. 

PSYCHOLOGICAL FORCES 
Makes popular psychological forces seem fairer and more 
impossible. 

Plus, much more! 

Thanks to Steve Valentine, Aiden Sinclair, Rob Gould, 
Christine Barger, Michael Rangel, Joe Skilton and Leeman 
Parker for performing in this video and to The Magic Castle 
for allowing us to film there. 

Thanks also to Max Maven, Finn Jon, Luke Jermay and 
Millard Longman for allowing me to use their methods and 
effects on this release. 

http://www.pdxmagicjam.com
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Erica Vanlee
Waking
Dreamer

by Jaq Greenspon

LAS VEGAS

M
eeting Erica Vanlee for the first time, one is 
struck by her physical beauty, visible from across 
the room and enchanted by her infectious smile 
and genuine openness. I was introduced to 

Erica, almost 15 years ago, by her then boyfriend, Tommy, who 
was also a friend of mine.  We gathered for coffee at a little 
shop across from the university we attended, UNLV. Within 5 
minutes it felt like we were old friends and after 15 minutes, we 
knew the friendships would last.

Years later, a lot of water has flowed under the bridge, Tommy 
passed on and Erica and I have experienced many of life’s up 
and downs. All the while Erica’s openness and positive attitude 
has only gotten brighter since the day we met. However, back 
then, hanging out on Maryland Parkway in Las Vegas, I had 
no idea the length she travelled to get to this destination, 
with all the twists and turns her path took, leading her to this 
moment in time as she embarks on another left turn, starting 
a new journey as a professional magician, this, after years of 
performing with some of the best in the business. It’s really 
something when you consider the start of that road wasn’t a 
road at all, but a muddy path in Bayou Chicot, Louisiana.

“There were alligators in the back pond,” Erica remembers, 
“running into the neighbor’s pond. Sometimes the roads would 
flood and we’d have to take boats to catch the bus.” Although 
she was born in the nearby relative metropolis of Eunice (pop. 
Approx. 10,000), Bayou Chicot (pop. 2000) was home. Growing 
up with a father who raced and trained thoroughbred horses 

and a mother who worked for the State Department of Children 
and Family Services, along with a family which would come 
to include three brothers and two sisters, life was good, but 
unfortunately, for someone with more international ambitions, 
it couldn’t keep her contained for long. “Growing up in such a 
small town, as much as I love it, and everyone is so nice and 
giving, there was just nothing to do, nothing artistic. If you like 
hunting and fishing and alligators, maybe, but it wasn’t for me.”

Seeking art related career options, and a big desire to discover 
what she didn’t  know, Vanlee enrolled in the theatre program 
at the local community college. This is something you quickly 
learn about her: Erica Vanlee is not afraid to learn. She will ask 
if she doesn’t understand and is constantly improving herself 
– be it physically, mentally or artistically. For example, when 
she decided music was important to her, she took some of her 
student loan money and bought a keyboard, learning how to 
play …while hiding it from her family. 

While at the community college, she made a new friend, Donald 
Caplan, whose family Erica looked on with as much love and 
affection as she did her own. “They were like a second mom and 
dad for me,” she says today, remembering them with a wide 
smile. They were extremely cultured in the arts and when they 
suggested she try for a summer program at RADA, the Royal 
Academy of Dramatic Arts in London, she didn’t hesitate. With 
Caplan along for moral support, they flew to New York City, 
where Erica auditioned successfully. 
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up with a father who raced and trained thoroughbred horses 

and a mother who worked for the State Department of Children 
and Family Services, along with a family which would come 
to include three brothers and two sisters, life was good, but 
unfortunately, for someone with more international ambitions, 
it couldn’t keep her contained for long. “Growing up in such a 
small town, as much as I love it, and everyone is so nice and 
giving, there was just nothing to do, nothing artistic. If you like 
hunting and fishing and alligators, maybe, but it wasn’t for me.”

Seeking art related career options, and a big desire to discover 
what she didn’t  know, Vanlee enrolled in the theatre program 
at the local community college. This is something you quickly 
learn about her: Erica Vanlee is not afraid to learn. She will ask 
if she doesn’t understand and is constantly improving herself 
– be it physically, mentally or artistically. For example, when 
she decided music was important to her, she took some of her 
student loan money and bought a keyboard, learning how to 
play …while hiding it from her family. 

While at the community college, she made a new friend, Donald 
Caplan, whose family Erica looked on with as much love and 
affection as she did her own. “They were like a second mom and 
dad for me,” she says today, remembering them with a wide 
smile. They were extremely cultured in the arts and when they 
suggested she try for a summer program at RADA, the Royal 
Academy of Dramatic Arts in London, she didn’t hesitate. With 
Caplan along for moral support, they flew to New York City, 
where Erica auditioned successfully. 



G
oing to London the following summer was perfect for 
a number of reasons: studying theatre among some 
of the greats in the field and residing not far from 
the historical home of many of Shakespeare’s most 

famous productions was a small fraction of Erica’s experience. 
The other aspect was personal. “When I was younger, I had a 
super thick bayou, Cajun accent,” Vanlee notes. “I thought if I 
were going to be a performer, I needed to lose some of that 
accent, creating greater options for acting roles. Coming from 
such a small town, I needed to create my own pedigree.” With 
friends who had gone off to Ivy League schools or to auditions 
in LA, she understood the tools she needed weren’t available in 
Bayou Chicot. “I knew I needed to buckle down and get serious, 
I wanted to be an entertainer.” The dream was to one day move 
to LA and be in a movie or put out an album, but without any 
specific plan, her only thought was to “just go and explore the 
world, go and learn things.” In other words: Go get inspired.

She did. Completing her four month theatre program in London, 
she moved to Dublin where she was supposed to continue her 
formal training. However, an unexpected opportunity arose and 
Erica seized the moment. 

Discovering there was a film studio nearby, Vanlee, the 19-year-
old thespian, “put a beret on and my actor outfit and I walked 
on the lot.” With all the bravado of the clueless, she walked 
up to one of the trailers, confidently knocked on the door and 
announced she was there to audition. 

It worked.

She ended up with a couple of words in the film and enough 
money to pay rent while continuing to live in Dublin. Eventually 
though, as all good things come to an end, Erica found herself 
back in Louisiana. And again, Donald Caplan made a suggestion. 
He just spent a semester studying theatre at Harvard and knew 
the fit would be perfect for his cosmopolitan friend. Erica 
agreed, sold her car to pay for the semester long program, the 
result was “the most amazing thing I could have ever done.”

After studying at Harvard and RADA, the biggest question for 
the young entertainer was “where next?” The options included 

going back home to Louisiana (always on the table but never 
seriously considered), maybe heading to CUNY (She was 
a big fan of alumnus David Letterman) or Las Vegas. Sin City 
eventually won out, since it was not only affordable, but its 
proximity to LA for auditions proved too big a lure to pass up. 
And it was in Vegas where Erica Vanlee truly came alive, where 
our story really begins. 
 
While taking classes at UNLV, a friend introduced Erica to 
Apollo Robbins. They met for coffee and Apollo offered her the 
opportunity to assist him on a few gigs. “I said ‘sure’ because 
I was truly intrigued,” she recalls. “I knew nothing about this 
field of entertainment, and it sounded fascinating.” With her 
theatre and music background, it seemed like a natural fit. 
Apollo welcomed Erica into the world of magic, showing her 
the ropes. “He told me ‘you should specialize in something and 
be passionate about it.’” The two talked a lot about magic and 
performance and eventually, Robbins, made a life changing 
suggestion: He introduced Erica to The Amazing Johnathan. 

The initial discussion was to have Erica help out backstage and 
to assist with some of Johnathan’s black art routines. Of course, 
never being one to pass up an opportunity, Johnathan soon 
found some small parts for the exotic beauty on stage as well. 
It was then he realized she was far more than a pretty face. It 
would start innocently enough, with Johnathan asking “Do you 
want to earn some extra money?” which would lead to her 
taking over the merchandising, then another question, another 
pay raise and soon she was handling tour arrangements and 
production management. Eventually, as Johnathan himself 
points out, “she was not only running the entire show, but she 
also personally handled merchandise, tours and managed all 
my crew, making sure we all got along. None of that is easy, 
especially for one person to do by themselves, but the secret is 
actually an intrinsic part of her personality. Her way with people 
was the most amazing part of the show. How can someone be so 
stunning and keep their ego intact?” Johnathan puzzles. “That’s 
the real mystery to me. Erica’s a fearless performer playing 
parts in the live show as well as in my Comedy Central specials. 
She stood in as the lead assistant character several times within 
a moments notice and killed it every time.”
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Magazine cover and Waking Dreamer Layout Design 
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“Erica Vanlee will be a name to 
remember in the future. She has the 
talent and potential to rise to the top!”

- Luna Shimada
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“I
t’s no mystery to Vanlee, 
though, who, while 
understanding her looks have 
gotten her jobs, has also 

“always tried to educate myself, to learn 
something,” she says.  “And then if I’m 
attractive on top of that, that’s a bonus.”

 That focus on education, always advancing 
herself, is one of the primary things which 
led her to where she is now, creating and 
performing of her own magic act. Erica is 
seizing the opportunity to step forward and 
take that center stage spotlight for herself, 
but she also enjoys assisting other magicians.

During Vanlee’s run with The Amazing 
Johnathan Show an opportunity to appear in 
a film project presented itself, however she 
would have to move to Los Angeles. Erica was 
split on two different trains of thought …

… the first was, “I have this theatre degree - 
and - all this acting training - and - what am 
I going to do with it?” The second was the 
great experience of working in the “Amazing 
Johnathan Show.” She chose to remain in 
Vegas and this decision would soon open 
doors to explore her love for music.

“I wanted to create my own music, I thought 
this was a perfect opportunity, plus I had a 
good friend, Philip Mulhall,  Dj/Entertainment 
Manager, who was very excited about my 
songs and started booking me on tours in 
Europe and the Middle East.” During this time 
Erica began expressing her art creating and 
producing albums and music videos. 
 
“The great thing about working for Johnathan 
was his brilliance, he’s also extremely 
supportive, and let me take off for a month to 
go on tour once or twice a year.” That music 
led to being featured in the New York Times

LAS VEGAS

and OK Magazine, and having her performances sponsored by Swiss 
Airlines. But even then, she always came home to the Amazing 
Johnathan Show.

After nine years with the show Erica knew she’d reached a crossroad 
in her life. She’d come a long way from the small Louisiana town. 
She always dreamed of being a performer, but suddenly, without the 
Amazing Johnathan Show, the mission at hand was, how should she 
keep her dreams alive. That’s when the words of our mutual friend 
Tommy, who had gone on to play saxophone for the Killers, would come 
back to her. Whenever she would tell him about her dreams, he would 
respond vehemently “Erica, you can do whatever you want. Don’t be a 
dreamer!” Vanlee remembers that answer vividly: I thought he was so 
mad and angry, but now I get it. Just fucking do it. Set a plan and you 
can do it,” she says now, smiling at the memory. “But I thought ‘it’s a 
dream, you take a chance and maybe it happens and maybe it doesn’t’ 
– that small town mentality. If it doesn’t happen it wasn’t meant to be 
– NO! If you want it, go get it. That’s what he was trying to say.”

And so she did. She took every opportunity presented and ran with it. 
While she was at UNLV, she started noticing the circus arts and enlisted 
the aid of Kristi Toguchi, who not only became her aerial coach and duo 
partner, but one of her best friends. Erica started performing her aerial 
silk work globally and it landed her a part in “The Trust” with Elijah 
Wood. This was her first stunt role in a movie. “It was great to be cast 
as an actress, performing stunts and working with some of the best 
stunt coordinators.” Erica went on to appear along with Kristi in “Naked 
Vegas” on SyFy and “Droned” on The Science Channel.

Magically, working for Johnathan introduced her to a number of legends 
in the field including: Billy McComb, Criss Angel and Penn & Teller. She 
learned from all of them. She understood the difference between the 
subtlety of Apollo versus the raw comedy magic of Johnathan versus 
the brilliant psychological mentalism of Banachek.

After working with the Amazing Johnathan, she was cast in several 
major touring shows: Masters of Illusion Live, Criss Angel’s Mindfreak 
Live, and The Supernaturalists.
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”Erica’s a fearless performer, 
playing parts in the live show as 
well as in my Comedy Central 
specials. She stood in as the 
lead assistant character several 
times with moments notice and 
killed it every time.” 

- The Amazing Johnathan
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E
rica discovered the magic of Luna Shimada, “I 
love her parasol act,” she explains. “Because not 
only is it a really cool act, it seems theatrical, it’s 
the whole package, and I was blown away by her 

stage presence.” Erica was so inspired that she enlisted Luna 
Shimada to become her magic coach. 

Luna, whose commitment to magic education includes opening 
The Las Vegas Magic School has been working with Erica on 
developing a version of her own Parasol Act and other magic 
routines which are uniquely Vanlee, enfusing her exotic looks, 
dark hair and a modern-day image of a Cleopatra-like femme 
fatale. “These are things I like to exude on stage,” she says. 
“Right now, I’m intensely focused on my shows and rehearsing 
my new skills, finding the feeling... the heart and soul. I’m 
having fun, and the creative layers are naturally happening.”  

After a year of intensive  training Luna exclaimed, “Erica Vanlee 
will be a name to remember. She has the talent and potential 
to rise to the top!” 

Erica’s short term career goals include having a 45 minute show 
to call her own, while continuing to collaborate with other artists 
on stage, tv and film. Her esoteric more personal goal, stems 
from her single tattoo, a Sanskrit word meaning “to inspire.” 
“Whenever I go to a concert,” she says, “like Bruno Mars, 
Lindsey Stirling or Die Antwoord or I go to the Philharmonic or 
a concert at the Smith Center, something happens, there’s this 
energy when they’re performing that is extremely stimulating.” 
Erica, sees that energy as giving the crowd inspiration. Not that 
the crowd wants to be performers, but they can be inspired to 
follow their own dreams. Erica wants to create and give that 
same energy to audiences around the globe.

“You struggle, you figure out how to survive,” she explains. “I’m 
no different than anyone else. I don’t get a badge for finding 
success. I get a badge, maybe, by being a good person and 
maybe,  someday I will have the chance to mentor at Tannen’s 
or another Magic Camp to help inspire young girls in magic.” 
“If I can do that, then I’ll feel like I’ve lived a good life.”

“Magic allows me to do the impossible,” Erica says, “to Inspire.”
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”None of that is easy, 
especially for one person 

to do by themselves, but 
the secret is actually 

an intrinsic part of her 
personality. Her way 
with people was the 

most amazing part of 
the show. 

How can someone be 
so stunning keep her 

ego intact?”

- The Amazing 
Johnathan

Erica’s Show Schedule:

Masters of Illusion (Las Vegas) 
Opening Dec 6th
(Produced by Gay Blackstone, David 
McKenzie and David Martin)
Dec 31st NYE Event
Harrah’s Casino, San Diego, CA
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I have been asked about how peoples 
perceptions of magicians and actors 
change if 1) magicians venture into the 
field of “legitimate theater” and 2) actors 
venture into the field of “professional 
magic.” (At least, that's how I summarize 
the questions.) These are some of my 
thoughts from a work-in-progress to be 
published at a future date:

There are, I feel, more examples of 
magicians who have gone into acting 
than actors who have gone into magic. 
Channing Pollock is an example of a 
professional magician who successfully 
made the transition to acting. His film 
“Judex” is considered one of the great 
French films of the 60's. (I would much 
rather have seen Channing Pollock in the 
TV series than Bill Bixby. I thought Bixby 
was great as “Eddie's Father” and great as 
“David Banner” (aka The Incredible Hulk), 

ACTOR OR
MAGICIAN?
AMADO NARVAEZ

Putting to rest the myth that 
“A magician is an actor playing the part of a magician.” 

32 VANISH Magazine      www.VanishMagazine.com

but I think his portrayal of a magician could have 
been better.) I never saw any of John Calvert's films, 
so I can't comment on those. I don't think Channing 
Pollock's career in either field was adversely affected 
by the other.

Show business is replete with examples of “specialists” 
who branched out from their specialty to become 
successful in the more highly visible field of cinema. 
Consider a dancer named Fred Astaire, a singer named 
Bette Midler (or Barbra Streisand), a weight-lifter 
named Schwarzenegger, and a comedian named 
Billy Crystal. Note, too, that these entertainers did not 
branch out into film as a “one-shot” thing. They took 
the transition very seriously. When you watch “Funny 
Girl” you forget that Barbra Streisand is a singer. You 
forget that she's Barbra Streisand. The person on the 
screen is Fanny Brice. By the same token, however, 
when she appears as a guest on a TV show and sings, 
there's no question about her talent in that field.

But... when Hal Lindsey became a magician (“Blacke's 
Law” I think it was), I wasn't convinced by his 

performance. I thought, “Hey, look. Barney Miller is 
pretending to be a magician.” It is very difficult for 
someone who started out as an actor to convincingly 
portray a magician.

That last sentence should put to rest the myth that “A 
magician is an actor playing the part of a magician.” That 
is the most frequently quoted and most mis-understood 
statement ever made about the art of magic. It makes 
about as much sense as saying “A dancer is an actor 
playing the part of a dancer” or “A singer is an actor 
playing the part of a singer.” If you go back to Robert-
Houdin's original French, you'll see that in context the 
statement was intended to distinguish a magician who 
does sleight-of-hand from a magician who does black 
magic. The one thing that singers, dancers, magicians 

That last sentence should 

put to rest the myth that “A 

magician is an actor playing 

the part of a magician.”
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ACTOR OR
MAGICIAN?
AMADO NARVAEZ

Putting to rest the myth that 
“A magician is an actor playing the part of a magician.” 
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but I think his portrayal of a magician could have 
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I am not disappointed 
when I go to the 
movies and see 
Mikhail Baryshnikov 
or Bette Midler acting. 
I would feel I got my 
money's worth.

and actors _do_ have in common is _empathy_ and _
rapport_. When Billy Joel sings “Piano Man,” everyone who 
hears it understands and feels the frustration of having the 
longing and potential to be something better than they 
are. When David Copperfield does “Flying,” everyone who 
sees it understands and remembers that at one time they, 
too, dreamed of flying.

I am not disappointed when I go to the movies and see 
Mikhail Baryshnikov or Bette Midler acting. I would feel I 
got my money's worth. However, if I went to a full evening 
magic show starring Hal Lindsey, disappointment would 
be an understatement. (I'm not knocking Hal Lindsey; I 
think "Barney Miller" was an outstanding TV show. If he 
were as good portraying a magician as he was portraying a 
police captain, "Blacke's Law" would have been better. The 
fact is: People BELIEVED he was a police captain. Nobody 
believed he was a magician. He just wasn't convincing/
believable in that role.)

I have only seen one instance of an actor portraying a 
magician so successfully that I would have thought he 
was a magician. That was Curt Jurgens as "The Great 

Anatole" in the TV anthology series "Dick 
Powell Theater" back in the '60's. I saw a 
lot of magicians in the decade of the 60's. 
And Curt Jurgens as Anatole was one of 
the top 5. Classic line from the movie--
Anatole parts the curtains and steps out 
on the nightclub stage wearing white tie 
and tails. He says, "Ladies and gentlemen, 
you see before you a magician--a dealer 
in tricks--a simple tradesman who, for 
some reason, the management insists on 
dressing as either a duke—or a waiter; 
I'm not sure which." The line is delivered 
with subtle humor and he follows it up by 
stepping behind a screen and coming out 
less formally attired. (Granted, that bit was 
trick photography; but he really did some 
of the tricks, including an outstanding 
"Film-to-Life Sequence.") If Curt Jurgens 
were appearing at one theater as Anatole, 
and David Copperfield were appearing 
at another--I'd go to see Anatole. (Dana 
Wynter was outstanding also as his 
assistant.)

(BTW, I know that Anatole used the 
"T-word". I personally don't see anything 
wrong with the "T-word." I think it's much 
better than the words people try to use in 
place of it... like "miracle" and "effect.")

Steve Valentine is one of very few magicians who made the transi-
tion from magician to actor.
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Film Like A 
Bumblebee: 

The Bob Klamm 
Story

by Michael Lauck

Magician Robert W. Klamm opened his 
2004 autobiography, Fly Like A Bumble-
bee, by explaining scientists believed 

a bumblebee shouldn't be able to fly but, not 
knowing any better, the bumblebee just goes 
on flying. Born legally blind, Klamm likened his 
own life and career as a successful advertising 
writer, teacher and magician to the bumblebee 
because he also just went on flying without 
knowing any better. Today, fellow Kansas City 
magic dealer and filmmaker Philip Klein is fol-
lowing Klamm's example as he pushes to turn 
Fly Like A Bumblebee into a feature film. 

"This is such an inspirational story," Klein said. "It 
isn't just for magicians and magic fans either, be-
cause it will be a really good family movie. There 
really aren't enough family movies right now." 
Philip Klein is probably best known to the magic 
community for his years as a magic dealer, run-
ning US Toy Magic Shop just outside of Kansas 
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City in Leawood, Kansas. However, he 
has been moonlighting as a filmmaker 
for several years with the award-win-
ning comedy short Easy Business and 
the documentary Begging For Bil-
lionaires to his credit. Having person-
ally known the man, Klein is sure that 
Robert Klamm's life story is perfect for 
his feature film directorial debut. "It 
is such a great story, really uplifting. I 
am sure that it will hook kids on magic 
today just like Bob got hooked after he 
discovered Harry Otto's magic shop."

Just as magic was an important part 
of Klamm's life, it will be a key feature 
of the film. Robert Klamm spent many 
years as a radio advertising writer 
and high school speech teacher, but 
it was discovering magic as a child 
that brought him out of his shell. His 
visual difficulties had playing sports 
and other activities difficult, separating 
him from other children. Luckily, Harry 
Otto's shop was close to Klamm's eye 
doctor. Once he discovered magic, 

young Robert found a way to be some-
thing more than the kid in the thick 
glasses. He performed professionally 
throughout high school, before taking 
a break for college and to start his ca-
reer. Klamm returned to performing as 
an adult, though, creating effects such 
as Super Bunny, the Silver Cascade 
Coils and the cut and restored lamp 
cord Live Wire. He also wrote several 
books, including Outfox the Kids For 
Fun And Profit and Rig Up The Ropes. 
Robert Klamm was active in the Soci-
ety of American Magicians and Kansas 
City's Assembly 38 is named after him 
today. He also started the local SYM 
group.  Klein feels that it is necessary 
for the magic effects shown in the film 
are portrayed realistically. "It is impor-
tant that we have actors who really 
understand magic and how to perform 
magic. That is why we are so lucky to 
have Kaden." 

By Kaden, Klein means America's 
Got Talent alumnus Kaden Bart 
Rockett who has committed to 
play young Bob Klamm in the film. 
"Many people don't realize that 
Kaden isn't just a magician, he's 
also an actor with a bunch of cred-
its already!" In addition to Rockett, 
Klein and co-writer/co-producer 
Daniel Polsfuss have gathered 
several other talented people 
to help create the new movie, 
including Christopher Ryan and 
noted screenwriter Lew R. Hunter. 
"We're also really excited that Todd 
Robbins has come aboard," Klein 
said. "It is really important that we 
have actors that really understand 
magic and how to perform magic."

Even though many pieces are fall-
ing together, Klein and company 
have a great deal of work to do. 
"Now we are looking for funding," 
he said. "We are determined to do 
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this right. We have tried things like an Indiegogo campaign, 
but we are concentrating on trying to attract serious financ-
ing." Once funding is in place, Klein plans to shoot the film 
in and around Kansas City where Klamm grew up, lived and 
worked. "It is so much harder to produce a movie outside of 
LA," he admits, "but it makes sense to shoot this on loca-
tion. Besides, I am a magician, so I am used to doing things 
myself."

You can follow the progress of Fly Like A Bumblebee on the 
official website FlyLikeABumblebee.com. The production 
team has posted several teaser trailers, including one with 
rare clips of Robert Klamm actually performing. 

Links:
Fly Like A Bumblebee movie site (mentioned in article):
 www.flylikeabumblebee.com

Inject 2.0 - Greg Rostami
Imagine....being able to hack the internet on
a BORROWED SPECTATOR’S iPhone!

Haunted Box - João Miranda 
Do you believe in ghosts?
You will after witnessing this... 

Mental Dice - Marc Antoine
Astound audiences with Real-time
predictions.

Now available at your favorite MM dealer:

Visit www.murphysmagic.com for more.
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ROGERS
PAUL ROMHANY

WAYNE

On Novemeber 5th 2017 the magic world lost one its greatest creators and thinkers, and I lost one of my 
closest friends and mentor. Wayne Rogers was such a giving and caring person of his time and energy and 
helped and  encouraged many magicians around the world. His 'pole' creations such as the appearing 
ladder, shovel, hat stand, etc. set the standard for production effects and his ability to invent and create 
was unlike any other person I'd seen.  

A TRIBUTE
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I first met Wayne and Liz when I was about 8 years old. They were 
our next door neighbours growing up in Beach Haven, and when 
I found out he was a magician I wouldn’t leave him alone. Forty 

years later and I still wouldn’t leave him alone. Even last week prior 
to him going into hospital I SKYPED and we talked about his latest 
creation and I had questions about something I was working on 
that he was able to answer.  A few days ago a parcel arrived from 
Wayne and he had sent me the creation he had been working on! 
Even though he could hardly speak he wanted to share his ideas 
with me and help with ideas I was working on.  He was the most 
creative person I have ever met and also the most giving. He would 
gladly share ideas and his knowledge with anybody who asked.  As 
news broke about his passing more and more people from around 
the world shared wonderful stories about their connection with 
Wayne and just how giving he was of his ideas. 

I vividly remember seeing him perform a show at the Beach Have 
Hall when I was eight, and from that moment on I was hooked. 
He was my hero. He took me under his wings and encouraged me 
with my magic and helped make me the person I am today. I was 
fortunate growing up in New Zealand where I was surrounded by 
people who really cared. While I consider everybody back home my 
second family Wayne and Liz were at the top of that list. They visited 
us this year and both Wayne and I knew we’d never see each other 
again – I got to say goodbye to him and give him a hug that will last 
forever. While he was in hospital I sent him an email thanking him 

for everything – he was able to respond with two words that will 
live with me forever – “Thank you.” I knew it was an effort for him to 
type those words but I glad he knew how important he was to me. 

When I think of Wayne I always think of him in his garage, or rather 
this workshop. In the forty years I’ve known him I don’t think I’ve 
ever seen him park his car in the there. It was always filled with il-
lusions, latest creations and magic. Whenever I phoned him he was 
always creating something in there, and for many of us it was like 
an Aladdin’s Cave. I remember one day getting a call from him to 
come visit. When I turned up he was nowhere to be seen, but sit-
ting in front of the garage was a writing desk with a briefcase on 
it. Out of nowhere he jumped out of the briefcase and scared the 
#$%& out of me.  I had discussed with him I wanted to appear from 
a briefcase in my act, but not using mirrors. In a few weeks he had 
designed and built the very first appearing Brief Case Illusion that 
was the opening of my act for many years, and the plans are now 
available as a download.

After Wayne’s passing I was working on a routine and remembered 
we had talked about it a few years previous.  In searching through 
my emails I came across one from Wayne where he shared his han-
dling with me, so even after he has gone he is still here helping and 
guiding me with my magic.
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Wayne, my dear friend – I will miss you. You live in my heart and every time I get on 
stage you are there.  Thank you for being you and for playing such a huge role in 
my life. You are one of the good guys in this business and it’s a friendship that I will 
treasure forever.

Front left - Alan Watson, Jarred Fell, Jason Fell, Ken Ring, 
Richard Webster and Wayne Rogers - phot taken in 2017
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A REAL MAGIC 
SHOP IN THE UK 

Merlins of Wakefield were established in the UK in 1995 
by two  local professional magicians Phil Peters and 
Mark Lee. Between them, they have over 50 years of     
experience, and have over 3000 magic items in stock. 
 

 

 

 
 VOODOO by MAGIC WAGON                                                                                         
A beautiful wooden box is shown, along with five brass pegs. Inside the box, 

there is a brass engraved plaque depicting an outline of a Voodoo Doll. The doll has five holes in it. One in its 
left leg, right leg, left hand, right hand and its head. The performer now turns his back and a spectator plunges 
one or more pegs into any of the five holes in the doll, and then closes the lid and locks the box. 
The performer now turns around, shows the box on all sides to prove that the box is absolutely opaque and solid 
and immediately announces the number of the pegs inside plus the location of each peg while the box is still 
locked! There is absolutely no force and the spectator has complete control over how many pegs he would like 
to use. It could be one, all five or none, and also which holes in the plaque he chooses to insert them.                                                                    
The mechanical method is absolutely ingenious and it does not rely on magnets or involve springs to do the 
work. This uses one of the most unique and intricately built small mechanisms we have ever produced. It is 
truly a marvel of workmanship. 
The box measures approximately 8cms wide, 6cms high and 10.5cms deep and has been completely handcrafted 
from natural aged teak wood with a lightly distressed oil finish. The brass pegs are each approximately 5cms 
long and 3mm in diameter and come complete with a custom designed display stand. 
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Tel: 01924 339933 
email: merlins@btconnect.com 
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It’s Always Magic at..........Merlins 

On Sun 14th May 2017 Merlins will be hosting a Magic Festival in Wakefield. With 
Dealers, Lectures, Events and Surprises throughout the day, culminating in a Gala 
Magic Show in the evening. For details and tickets visit www.merlinswakefield.com 

INTERCHANGEABLE MODULES NOW AVAILABLE
Easily convert your Signature Sketchpad Card
Rise to the Happy Birthday Card Rise and vice-
versa with our add-on modules.

THE ROSE PAD
Imagine... In full view the drawing of a black 
rose transforms - its petals slowly burstingrose transforms - its petals slowly bursting
into glorious color. The art, thus
changed, is handed  out as a
memorable magical gift.  

Watch the videos at vimeo.com/magikraft/videos
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CHUCK JONES - 60 years in magic
B Y  N I C K  L E W I N  

L I F E T I M E  O F  M A G I C

Vanish Magazine’s editor, Paul Romhany, recently sent 
me an email advising me that Chuck Jones is cel-
ebrating 60 years as a full time magician, and asked 

if would I like to write a story about it? I jumped at the 
opportunity, and I’m delighted to be contributing a article 
about Jones in this issue. I have known Chuck for many 
years and have had the pleasure of collaborating with him 
on a couple of major events. In my opinion, Chuck is the 
very definition of a superb professional, a charming person, 
and a true credit to our industry.

While Chuck Jones may have been a successful and busy 
performer for over 60 years, don’t think for a moment that 
he has any plans for slowing down any day soon. When I 
interviewed Chuck on the telephone for this story he was 
just getting packed and prepared for yet another of his 
immensely popular tours of New Zealand. An almost an-
nual event for 25 years, this travelling show has influenced 
generations of magic fans and helped to shape their futures 
as magicians. One of those youngsters who got a glimpse of 
what might become his future was our aforesaid editor Paul 
Romhany. 

Chuck Jones was born in New Jersey, but his parents moved 
to Los Angeles when he was two years old, so to all intents 
and purposes Chuck considers himself a native Californian. 

50 VANISH Magazine      www.VanishMagazine.com

Like so many magicians, Chuck developed 
his interest in magic at about the age of 
11; his enthusiasm was inspired by watch-
ing iconic female magician Dell O’Dell 
performing on her Los Angeles television 
show. O’Dell had a 15-minute TV show 
that influenced many an upcoming L.A. 
junior magician. On one fateful episode 
she announced that she would be at her 
magic store on Saturday, and invited any 
of her viewers to meet her there. Over 
100 kids arrived at the Hollywood store in 
order to take her up on her invitation, and 
one of the kids in that crowded store was 
Chuck.

When Jones had a chance to chat with 
Dell she told him that she thought he 
should work on a Passe Passe Bottle 
Routine. These were the good old days 
when the owners of magic stores were 
able to spend one on one time with their 
customers and actually guide their devel-
opment in magic. “What is the Passe Passe 
Bottle?” asked Chuck. O’Dell had her shop 
manager, George Boston, demonstrate 
the item to the youthful Jones, and told 
Chuck she would mail him her Christmas 
Story Patter for the effect. All of O’Dell’s 
magic patter was carefully formulated 
and written down in rhyme. “I want you 
to learn it,” she said, “Come back in two 
weeks and do it for me, and if you do it 
well I will put you on my TV show.” Who 
could resist a challenge like that? Two 
weeks later it was mission accomplished 
and Chuck shortly thereafter got to make 
his TV debut at the tender age of 11. Dell 
O’Dell was to become Jones’ first mentor 
and remained so for quite a number of 
years.

Another of Chuck’s more intriguing early 
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TV credits was at the age of 12 when 
he appeared on “The Johnny Carson 
Show.” This was a half-hour weekly 
show on CBS circa1955 that pre-dated 
“The Tonight Show” by a number of 
years. By this time, Jones was perform-
ing frequently at children’s parties in 
the L.A. area, sometimes several of 
them in a single day. Given that this 
was Hollywood, many of the parents 
who hired him were celebrities such as 
Judy Garland, and many others were 
entertainment industry professionals. 
One such booking resulted in Chuck 
performing at a kid’s birthday party 
for one of Johnny Carson’s writers. The 
next day the writer decided it would 
be fun to play on Carson’s former expe-
rience as a magician by having Johnny 
perform some magic, and when he 
screwed it up to be corrected by a 
smart ass kid from the audience! Need-
less to say that kid was Chuck. At 12 
years of age with two TV appearances, 
one with the mighty Johnny Carson, it 
is safe to say that this was a highly op-
portune start to a magical career.

Many of us might start our 60-year 
timeline as a professional with per-
forming those first two TV shows, but 
Chuck counts his official career kick 
off from around the age of 18. Jones 
studiously continued working on his 
magic and developing his craft for the 
seven years after O’Dell launched his 
budding career. During this time while 
Chuck enjoyed performing his magic 
he had no real thoughts that it would 
ever become his full time profession. 
Aside from magic, Jones also had a 

love of astronomy and he soon 
found himself attending UCLA 
majoring in astrophysics.  Chuck 
later added a drama class to his 
itinerary and one day his instruc-
tor with a random prescience 
said to him, “Hey, you are pretty 
good at magic, had you thought 
of making a living at it?” At that 
time nobody in America was 
really making much of a living in 
magic unless they had a children’s 
TV show. Jones decided he just 
might do that and in 1963, at the 
age of 21, Jones found himself the 
host of his own TV show.

Chuck’s show played on KCOP 
(Channel 13) in Los Angeles and 
it ran for three and a half years. 
The show lasted fifteen minutes 
and played five days a week. 
On the show Chuck performed 
three tricks a day, with cartoons 
comprising the remainder of the 
programing. As you can imagine 
that was a lot of material to come 
up with on a daily basis. Jones 
commented, “There wasn’t a lot of 
time to learn new sleight of hand 
tricks, it was usually effects like 
the Die Box. In fact we probably 
ended up painting that Die Box 
20 times with 20 different motifs 
so we could repeat the trick!” In 
retrospect those black and white, 
one camera, programs were a 
really fine education and resulted 
in a wealth of performing experi-
ence that formed a strong foun-
dation for his subsequent career. 

The show didn’t go too far in paying his 
bills though. “The job only paid scale, and 
that wasn’t much!” Jones recalled with a 
chuckle.

As was the time-honored custom at that 
point in time, Chuck managed to par-
lay his TV show into a successful living 
by augmenting his meager salary with 
personal appearances in the Los Angeles 
area on the weekends. To assist in his per-

formances Jones created his own “Magic 
Mobile” (a walk-in van with a stage on 
the roof ) to present his magic shows at 
these appearances. A nifty idea that not 
only improved visibility, but assisted in 
some much needed crowd control at the 
shows. Chuck describes these events as 
being like, “The wildest kid’s parties you 
ever saw!” As every kids’ magician knows, 
nothing is tougher than keeping your 
youthful audience at a judicious distance, 
and the Magic Mobile did just that. This 
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idea of a vehicle that acted as both 
transportation and performance area 
was one that would be repeated with 
great success later in his career.

After his daily TV show had run its 
course, Chuck decided it was time to 
add some illusions to his show. He was 
already married to his college sweet-
heart Jan, who had never planned to 
be a full time magic assistant, but that 
was all to change. Jan swiftly devel-
oped into one of the finest magical 

partners an illusionist could dream 
of. The illusion show they developed 
was perfect for the thriving “club date” 
market that existed in Los Angeles at 
this time. While these 20-minute dates 
were not incredibly lucrative taken 
individually, at that point in time there 
were so many of them that they could 
result in a really fine living. On good 
nights it was possible to perform two 
or three dates in different locations, 
making it a wonderful era for the job-
bing magician. Those were the days! 

I arrived in L.A. sadly at the very 
end of this golden era.

During these years Jones became 
a regular performer and familiar 
face on all the daytime talk shows 
that were prevalent on the various 
television networks at this time. 
Chuck made frequent appear-
ances on shows such as “The Merv 
Griffin Show,” “The Steve Allen 
Show,” and “The Mike Douglas 
Show.” Chuck was also active be-
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hind the scenes in the TV industry and 
over the years has acted as magical 
consultant and adviser for numerous 
TV shows including “Matlock,” “Fam-
ily Ties,” “Burke’s Law” and “The Drew 
Carey Show.” He was also the techni-
cal advisor on many TV commercials 
when magic was required for their 
content.

By 1976 shopping malls were popping 
up like mushrooms all over America 
and these outlets needed to be very 

competitive in trying to attract shop-
pers. This proved to be an ideal market 
for Jones for the next decade. Initially 
Chuck and Jan starred in their own 
show called “The Magic Revue,” which 
was featured in cities throughout the 
United States. Eventually their promo-
tions became so popular that they 
ended up with two full-scale produc-
tion units, “The Magical Land of Oz,” 
and “The Magical Land of Aladdin.” 
Each show was entirely self-contained, 
complete with a fully realized storyline 

to accompany the magic. One show 
featured Chuck and Jan, while the 
second was a “Chuck Jones Presents.” 
The production that was created and 
devised by Chuck to keep up with the 
demand from buyers. Each show trav-
elled in its own trailer that drove right 
into the mall and turned into a stage. 
They performed four 25-minute shows 
a day, for four days, in each mall.  The 
show featured an assortment of kids’ 
magic plus the Zig Zag Lady and the 
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Chuck and Jan with Mis-Made lady 

Amongst the original illusions Chuck has 
created one of his most famous is "The Mis-
Made Lady."

Canvas Covered Trunk. For those who are not familiar with the Canvas Covered 
Trunk, it is the way that the Sub Trunk should be performed.

In 1983 as Chuck and Jan were beginning to phase out their shopping mall 
shows, they stepped into one of the most prestigious productions in America. 
The brand new MGM Grand in Reno, Nevada was home to the biggest stage in 
the world and on it was featured the spectacular “Hello Hollywood Hello” show. 
For six months Chuck and Jan were the featured variety act in this mammoth pro-
duction. The duo were booked to present a key twelve-minute set in the show, 
that followed a spectacular production number featuring a life size airplane and 
40 dancers. In order to cover the massive work needed for the scene change the 
producer required an absolute minimum of eleven and a half minutes from his 
variety act. However, just as importantly the act could run no longer than twelve 
and a half minutes. This required an element of precision far beyond that needed 
in any club date!

When Chuck booked the gig at the MGM he already had professional charts for 
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his show that had been scored for about nine instruments. As was the custom, these charts contained moments when the music would stop and restart on visual cues, or the arrangements moved to a vamp, to coordinate with the timing of the onstage action. Chuck quickly realized that to get the timing as exact as was required in this new gig, he must time his show to the music rather than have the music respond to the magical action. After commissioning ten thou-sand dollars of new arrangement the problem was solved. With the prevalence of taped music nowadays, the concept of a live performer working to music rather than visa versa isn’t nearly as radical as it was back then. Combining a four-person illusion act, a complex and state of the art production show with an 18-piece orchestra was equal parts art and sci-ence. Maybe that training in astrophysics helped.

Working with a large ensemble of musi-cians became something of a regular oc-currence for Chuck and Jan. In the years that followed they frequently performed variations of their illusion show accompa-nied by full-scale orchestras, including the 60-piece Vancouver Symphony Orchestra in specially devised concert productions. By now the duo had also become a very popular act in the blossoming corporate market, and was also producing entire theme shows for amusement parks across 
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Chuck and Jan jones

"Interestingly enough when I asked Chuck what 
qualities had been most helpful in achieving his long and illustrious

career he immediately responded, “adaptability.”

America. One of the things that made Jones so successful in both of these highly competitive fields was his ability to design and build customized illusions for specific events. Chuck is an extremely skilled de-signer and creator of high quality illusions, and it is an aspect of his performing career that affords him much satisfaction. Many magicians are unaware that it was Chuck Jones who created the famous “Mismade Lady Illusion.” The artistic precision that is so apparent in Chuck as a performer is just as prevalent in his skills as a designer and builder of props. 

In 1988 Jones was booked for a two month run at “Expo ‘88” in Brisbane, Australia. His old friend and colleague Gene McCarthy from Texas had recently moved to New Zealand and was launching a series of magic shows entitled “The World Festival of Magic.” Gene and Chuck had worked to-gether in Texas on a series of “Boiler Room” shows, and Gene immediately realized that as a producer he could do no better than hire a performer as versatile and enterpris-ing as Jones for his latest venture. McCar-thy arranged for Jones to bring his show to New Zealand for festival dates prior to its engagement in Brisbane.

One of Chuck’s great assets as a performer was to offer McCarthy his ability to make his show work anywhere and under any conditions. If the conditions weren’t per-fect for his show, then Chuck had the skills to adjust the show to fit the conditions. Interestingly enough when I asked Chuck what qualities had been most helpful in achieving his long and illustrious career he immediately responded, “adaptability.” As a matter of record let me point out that Chuck’s “Expo ‘88” show was a 30-minute show for an audience of 2,000 people per-formed completely in the round. See what I mean about adaptability?
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Australia in addition to its original Kiwi 
roots. In those early days each gig was 
presented in a different town every 
night in venues ranging from a local 
“Poke Club” (Aussie lingo for poker 
clubs!) to full sized theatres. Twenty-
five years later, these tours are some-
thing of an institution and have be-
come a popular and highly anticipated 
event every year. Along the way many 
top performers have combined their 
talents with Chuck on these shows; 
just a handful of names from these 
supporting acts include Shimada, 
Norm Nielsen, James Dimmare, Jason 
Byrne, Chipper Lowell, Christopher 
Hart, and a host of others. The latest 
version of this legendary tour is even 
now ready to hit the road with a whole 
new set of audiences to entertain, and 
fledgling magicians to inspire.

With 60 years of performing under 
his belt, I asked Chuck if he had any 
tips for young performers who wish 
to emulate his long-term success. I 
really loved his answer, “Keeping up 
with the times. A manipulative act, 
when he has perfected his show, 
can probably do it the same way for 
the rest of his life.” said Jones, “An 
illusionist needs to keep up with 
the current trends and music.” He 
added, “It is also important to keep 
up with the market and continue to 
create new markets for your show.” 
I thought this was excellent advice 
and well worth passing on to our 
readers. As I noted earlier, his other 
key advice was to strive to be as 
adaptable and versatile as possible 
in presenting your show.

I have been watching Chuck per-
form for about 40 years now, and 
can attest to the fact that his work 
is not only classy and classic, but is 
still as timely as it is timeless. As Bob 
Dylan once put it, “He who is not 
moving forward is moving back-
wards.” I will look forward to updat-
ing this story in another ten years, 
and I am sure that Chuck will still 
be polishing and perfecting new 
nuances that will make his show 
even stronger and more effective 
than it is today. Chuck Jones is no 
ordinary performer, and I strongly 
suggest any magician who wants to 
add longevity to his career carefully 
study his method and style. Sixty 
years as a polished performer is 
quite an achievement, and I for one 
am a big fan.
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Growing up in New 
Zealand the highlight 
that I remember more 
than any other is going 

to see Chuck Jones and Co. 
perform every year. We were so 
fortunate to see such a world 
class performer and all the other 
acts they brought down under 
including Mr. Electric, Ricki Dunn, 
Christopher Hart, Jason Byrnes to 
name but a few.  Gene McCarthy 
was the man behind the tours 
and he helped raised the bar in 
the New Zealand and Australi-
an magic scene more than any 
other person I know. 

At twenty I joined my first tour 
with Chuck and Co. and for many 
years after I would appear on 
various tours.  I easily put these 
tours at the top of my career 
highlight list, and two years 
ago I was brought back to work 
the Auckland part of the tour 
with Chuck thanks to Rosemary 
McCarthy. What an amazing 
thrill to be on the tour again 
and working with Chuck Jones.  
If anybody deserves the title 
LEGEND it is definitely Chuck 
Jones. Thank you Chuck for your 
support for over 25 years and for 
bringing your incredible magic 
to New Zealand.

TWENTY-FIVE 
YEARS OF 
MEMORIES

M E M O R I E S

Left to Right - Paul Romhany, Toby, larry, Chuck, Jan, ?, Ricki Dunn,? Chris Price

Chuck and Paul Romhany

By Paul Romhany
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Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.

Interested in making more money, maybe doubling your fees? 
Sell personalized magic books after your shows and online! 
However, it takes a lot of time with a steep learning curve. When 
you research what’s involved with writing, illustrating, designing, 
formatting, printing, and marketing your books it quickly 
becomes overwhelming! 

Relax, I’ll Handle The Entire Process For You! 
My Learn Magic instant author system is a 44 page book that 
you sell with YOU as the author. The covers and inside pages have 
your contact info and photos. You can sell it in person or online 
thru Amazon and your own site. Includes 50 tricks and stunts! 

Here’s how I make it easy for you to sell your books… 
✦Each page is customized with your photos, contact info, logo, etc. Great for giveaways.  

✦You get a customized cover, front & back. Ten templates available or design from scratch. 

✦Custom sign and poster for use on your BOR sales table and website. Helps attract attention. 

✦You get online-store pages in both CreateSpace and Amazon, and a unique ISBN number. 

✦Your visitors can buy them online. Printing & shipping are automatic, all you do is make money!  

✦You even get the actual PDF files for your book, signage, front & back covers, plus each separate page.

Contact me NOW to start 
making MORE MONEY! 

Greg McMahan • Greg@MisterGreggy.com 

 Details here —> www.GregMcMahan.blogspot.com

The cost for the customizing and 

setups is $400. The 5½x8½ books sell 

retail for $15 each, your wholesale 

cost is around $3 each, so you make 

about $12 profit on each one sold.

MAKING EXTRA MONEY with Back Of 
Room Sales Just Got a LOT EASIER!
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A brand-new form of Blackjack (or Twenty-one) is introduced as a game in which “EVERY-
BODY WINS!!”. It utilizes a ”legal” marked-deck (more on that later), a complete series of 
spectator-led shuffles, and some really crazy-stupid rules. 
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Effect: 
A brand-new form of Blackjack (or Twenty-one) is intro-
duced as a game in which “EVERYBODY WINS!!”. It utilizes 
a ”legal” marked-deck (more on that later), a complete 
series of spectator-led shuffles, and some really crazy-
stupid rules. The deck is shuffled face-up by the spectator 
and a round of two-card Blackjack hands is dealt. After 
comparing all of the hands, your lucky spectator chooses 
a winning hand for themselves and a losing hand for the 
“dealer/house”. This “no-lose” scenario is shown to actually 
be a “win/win” for EVERYBODY, because in this game… 
“EVERYBODY WINS!!!”. With that, both hands are turned 
face-down and shown to have the words “BLACK” and 
“JACK” written on their collective backs. A true marked-
deck “BLACKJACK”. The other non-chosen hands are then 
turned over to reveal “BLACK” and “JACK” written on them 
too. All of the remaining cards in the spectator-shuffled 
deck are then dealt off in groups of two, face-down on to 
the table, each one a winning “BLACKJACK” combination.

Needed: 
A deck of cards and a black magic-marker.  

Preparation: 
Shuffle up the deck so that it it is nice and random, turn 
it face-down, and write the word “BLACK” in big bold 
letters across the top twenty-six cards of the deck (fig. 1). 
Next, write the word “JACK” on the back of the remain-
ing twenty-six cards (fig. 2). Place the “BLACK”s on top of 
the “JACK”s, turn everything face-up and you are ready to 
begin.
  

Presentation:   
Bring out the face-up deck as you explain a new form of 
Blackjack that has some very strange rules, but also allows 
for everybody to win. Mention that the first rule is that the 
game is played with all of the cards face-up. Hold the deck 
up at eye level as you spread their faces for everybody to 
see the deck’s shuffled state (fig. 3). Keep spreading until 
you reach the last face-down “BLACK” card, separate the 
spread at this point (fig. 4).Table the face-up “BLACK” cards 
in a messy spread. Place the remaining “JACK” cards face-
up next to the other cards on the table (fig. 4). The second 
rule in this weird version of Blackjack is that the players 
get to do the mixing of the cards, not the dealer. Invite 
your spectator to mix up one of the spreads in any manner 
that ensures the other side of the cards will not be seen. 
I like to use a simple casino-style table wash by asking 
the spectator to place their palms on one of the spreads 
and mix the cards all around. You can demonstrate with 
the other spread if need, but I think that it is best to only 
let them mix the cards. You do need to exercise caution 
so that an overzealous spread does not cause any of the 
cards to accidentally flip over, revealing the writing on the 
other side. For this reason, I will also often make two little 
rosettes out of one of the spreads and then instruct them 
to “smoosh” them together before doing the same with the 
other spread (fig. 5). Anyway you do it, just make sure that 

the cards stay face-up in the process (fig. 6). 

Ask your helper to pick up one of the halves and to hold it 
face-up in dealing position. Pick up the remaining half and 
hold it the same manner. You will take turns dealing cards 
from the top of each of your face-up halves into one pile 
on the table. Invite your helper to pick who goes first and 
then begin the alternating deal. This looks very haphazard 
because there is no rhyme or reason to the order of the face-
up cards that are being dealt to the table (fig. 7). Of course, 
the cards are alternating in “BLACK”/”JACK” order. Ask your 
helper to say cut at any time during the dealing process. 
When they do, both of you will stop dealing and each 
will give their remaining cards a face-up cut. Resume the 
alternating deal/cut sequence as many times as their heart 
desires. This seems very free and fair. 

Once the cards have been completely dealt to the table, 
square them up, and hold them in dealing position. Mention 
that even though the cards have been “sort of” mixed, you 
will know allow your helper to really give the cards one last 
perfect shuffle. State that you want each half to be exact as 
you being dealing the top twenty-six cards to the table. It is 
important that these cards are reverse counted as they are 
dealt to the table (fig. 8). Go ahead and count out loud if you 
want to. Make a sing-along of it, if you like. When you have 
dealt the top twenty-six cards to the table, place the remain-
ing half right next to it in preparation for a shuffle. When 
looking at the faces (and you still are), everything looks 
completely random. If you were to look at the back-sides 
of the halves, you would see that each one is still alternat-
ing “BLACK”/”JACK”, but the other is now alternating in 
“JACK”/”BLACK” order. They are mirror-images of each other.  
This will allow us to utilize the ever-so-brilliant Gilbreath 
Principle to ensure that every two cards dealt after complet-
ing one legitimate shuffle will consist of a “BLACK”/”JACK” 
combo or a “JACK/BLACK” combo. We will not jump into how 
or why this works. Just know that it is mathematical and it is 
completely awesome. Ready? Here goes. Spread each half 
into one of those rosetta shapes, just as before, and then 
have your helper “smoosh” them together into one face-up 
pile (fig. 9). Could anything be any fairer from their point of 
view? They have cut, mixed, and shuffled those cards all by 
themselves.

Have your helper pick up the cards and deal two cards 
face-up to the table. This is a two-card Blackjack hand. Have 
them continue to deal about five or six of these hands. 
Remember that the hands are dealt out two cards at a time, 
not in a round-robin manner (fig. 10). Ask them to set aside 
the deck as you point out all of the hands. Some are going 
to be decent hands, some will be bad, and there might even 
be a real Blackjack if you are lucky. Explain that no more 
cards will be dealt. The hands will be played “as is” with no 
“hitting”. 

Explain that in this game, another rule is that your helper 
gets to choose the best hand for themselves and to choose 
the worst hand for the “dealer/house”. Obviously, if there is a 
natural Blackjack on the table, that should be player’s hand. 
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the cards stay face-up in the process (fig. 6). 
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Set aside the non-chosen hands, but keep them in their 
individual two-card group (fig. 11). 

Explain that even though it looks like this is a clear winning 
hand for your helper, it is also a winning hand for the dealer. 
This is because of the fourth and most important rule in this 
this game. You can only play it with “marked cards” so that 
“EVERYBODY WINS”. Turn over the dealer’s hand to show 
both a “BLACK” and a “JACK” written on the cards (fig. 12). 
That’s a Blackjack. Have your helper turn over their hand to 
show that it also consists of this “BLACK”/”JACK” combo (fig. 
13). Another Blackjack. Show the same outcome as you turn 
over each of the non-chosen hands, reiterating that they 
shuffled all of the cards with no guarantee that each pair 
would consist of one of each of the written words (fig. 14). 

Time for the big freakout moment. Pick up the face-up 
deck and begin rapid-fire dealing two cards at a time from 
the top to the table, turning each pair over to show a 
“BLACK”/”JACK” (fig. 15). Continue dealing these two-card 
“Blackjacks” to the table, saying “BLACKJACK. BLACKJACK. 
BLACKJACK.”, picking up momentum as each one falls (fig. 
16).

Oh Yeah….

This of course is a souped-up, highly commercial version of 
“Magnetic Colors by Norman Gilbreath, which originally ran 
in The Linking Ring, Vol. 38, no. 5, July 1958. 

This routine is very psychologically disarming because of 
the absolute randomness of the face-up cards seen. Even a 
savvy magician would not see the Gilbreath Principle com-
ing. Of course, if you only know this game as “Twenty-one” 
instead of writing “BLACK” on half of the cards, you could 
simply write “ACE”. You also could simply write “EVERYBODY” 
and “WINS” on the cards and have a bang-up routine as well.

Big thanks to my father Gary Friedman, who suggested the 
Blackjack angle for the Gilbreath Principle. Good thinking 
and I am proud to call him dad.

“This is a great guide for beginners, it answers so many questions about selling Back-Of-Room!” Greg McMahan 
“I doubled my BOR sales the very next show simply because of the way I setup my table!” Tommy J. 

Easily make back the price of this ebook at your first BOR Sales Table. 
 Matt tells you the important information to help you get started making LOTS of extra income. Advice from an 
experienced pro who explains EVERYTHING including such useful topics as… 

• List of current wholesale suppliers with links and details. Matt reveals his top 3 favorite dealers, and why.  

• Best selling items, and the worst. Learn from Matt’s mistakes so you make more money faster. 

• How much to charge for your items and why selling lower priced items hurts sales. 

• Best arrangement of your sales table, and why empty space makes people buy faster. 

• You want people waving cash in your face… Matt explains why and HOW to make it happen.  

• Best types of shows for BOR sales. Most of them you’re probably already doing.

Contact Matt NOW to start

making MORE MONEY!


 Purchase $35:   PayPal.me/illusionist/35 

Contact:  Info@MattAdamsMagic.com

Include “For BOR Booklet” in the comment 
section. I will then send it to your paypal 
email on file as soon as possible, usually 
within 24 hours. Or just PayPal me direct by 
sending $35 to MattAdamsMagic@gmail.com

Tells you how to make LOTS of 
extra income with BOR Sales!

ILLUSIONIST
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STORIES FROM THE ROAD \\

IT'S NOT THE MONA LISA,
BUT IT'S NICE
HARRISON CARROLL

It was October of 1996 when 
I received a late booking 
for the Oracle World Show. 

Oracle World was always held in 
San Francisco and it was about the 
largest show the city could handle. 
This would present a problem for me. 
Normally, the client would secure my 
lodging at their hotel. But they had 
already assigned all the rooms left in 
their block. This meant that I would 
have to find my a hotel on my own. 

After two days of exhaustive calling, 
I could not secure a room anywhere 
that would be even remotely con-
venient to the convention center. 
Panicking, I called a friend who was a 
travel agent. 

After digging into the options, he 
told me he knew about a guy who 
would be traveling out of the country 
for the month of November. This 
fellow had a two bedroom apartment 
in the Grosvenor House up on Nob 
Hill. He would rent me the apartment 
for $300 a day. This was too high to 
invoice the client. Hotel rates were 
going between $149 and $189 per 
night at that time.

My friend told me that I would love 
the place. It was a spacious corner 
apartment with fantastic views, and 
it had been redecorated the previ-
ous spring. If this was anything like 
the Grosvenor House in London I 
would be a very happy camper. But 
the $300 figure was a problem. Then 
I got an idea. I knew Bill Goldman 
would be working the show, so I 
called him. He informed me that he 
was at the Marriott Renaissance at 
$185 a night.

“Bill, I have this fantastic apartment 
on the top of Nob Hill. It’s a two 
bedroom. You can cancel your room 
at the Marriott and stay with me and 
save your client $35 bucks a night. 
More importantly, we’d have a blast 
in a very fancy place.” 

After a little more cajoling, Bill 
agreed. 

Three weeks later, I arrived in San 
Francisco for the show.  Grabbing 
my bags, I jumped in a taxi, and 
headed for the Grosvenor House. 
As the cab pulled up to the place, it 
didn’t look like much. The entrance 
was nondescript, unlike some of 
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the high-end hotels this type of 
work can often provide. Entering 
the lobby, well – calling it a lobby is 
a stretch. It was more like a hallway. 
To the right was a small desk, maned 
by a gentleman. Straight ahead were 
the elevators. My first thought was, 
“Did I make a huge mistake?” My 
second thought was, “Bill is going to 
be really pissed.” My earlier excite-
ment had turned to dismay. My third 
thought was, “This is not at the level 
of the Grosvenor House in London.”

The elevator was small, and very 
slow. My disappointment seemed 
to grow with each passing floor. 
The elevator finally came to a stop 
at the twelfth floor. When the doors 
opened there was nothing in view 
to ease my concerns. The hallway 
was narrow and unremarkable. At 
the very end was our room. Insert-
ing the key, I was almost afraid to 
open the door, expecting a continu-
ation of my discontent. But I did 
open it, and I couldn’t believe my 
eyes. The place was magnificent. 

The living room was huge, and 
superbly decorated. It offered fan-
tastic views of the bay. The kitchen 
was modern and there were two 

spacious bedrooms, each looked as 
if they could be highlighted in Good 
Housekeeping magazine. I was not 
only relieved, but my excitement 
returned. 

About an hour later, I heard a key in 
the door lock. I knew it was Bill. Bill 
entered the apartment. After looking 
around he said. “Wow! This is fantastic. 
Two minutes ago I was thinking about 
killing you, then killing myself for al-
lowing you to talk me into this.”

After Bill unpacked, we went to the 
convention center to set up for the 
show. Then we took a stroll through 
Chinatown. Stopping in a little nov-
elty shop, Bill noticed an item called, 
“Disappearing Paint.” It certainly 
looked just like any other can of spray 
paint, but it apparently had magical 
properties. After inquiring about the 
item with the clerk, he decided to buy 
it in a bright blue color.

When we returned to our apartment 
Bill began playing with it. He sprayed 
it on one of his client’s giveaway 
tee shirts. The shirt appeared to be 
ruined, but within a few minutes, the 
paint had completely disappeared. 
Bill then went into the closet in his 

79VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


STORIES FROM THE ROAD \\

IT'S NOT THE MONA LISA,
BUT IT'S NICE
HARRISON CARROLL

It was October of 1996 when 
I received a late booking 
for the Oracle World Show. 

Oracle World was always held in 
San Francisco and it was about the 
largest show the city could handle. 
This would present a problem for me. 
Normally, the client would secure my 
lodging at their hotel. But they had 
already assigned all the rooms left in 
their block. This meant that I would 
have to find my a hotel on my own. 

After two days of exhaustive calling, 
I could not secure a room anywhere 
that would be even remotely con-
venient to the convention center. 
Panicking, I called a friend who was a 
travel agent. 

After digging into the options, he 
told me he knew about a guy who 
would be traveling out of the country 
for the month of November. This 
fellow had a two bedroom apartment 
in the Grosvenor House up on Nob 
Hill. He would rent me the apartment 
for $300 a day. This was too high to 
invoice the client. Hotel rates were 
going between $149 and $189 per 
night at that time.

My friend told me that I would love 
the place. It was a spacious corner 
apartment with fantastic views, and 
it had been redecorated the previ-
ous spring. If this was anything like 
the Grosvenor House in London I 
would be a very happy camper. But 
the $300 figure was a problem. Then 
I got an idea. I knew Bill Goldman 
would be working the show, so I 
called him. He informed me that he 
was at the Marriott Renaissance at 
$185 a night.

“Bill, I have this fantastic apartment 
on the top of Nob Hill. It’s a two 
bedroom. You can cancel your room 
at the Marriott and stay with me and 
save your client $35 bucks a night. 
More importantly, we’d have a blast 
in a very fancy place.” 

After a little more cajoling, Bill 
agreed. 

Three weeks later, I arrived in San 
Francisco for the show.  Grabbing 
my bags, I jumped in a taxi, and 
headed for the Grosvenor House. 
As the cab pulled up to the place, it 
didn’t look like much. The entrance 
was nondescript, unlike some of 

78 VANISH Magazine      www.VanishMagazine.com

// STORIES FROM THE ROAD

the high-end hotels this type of 
work can often provide. Entering 
the lobby, well – calling it a lobby is 
a stretch. It was more like a hallway. 
To the right was a small desk, maned 
by a gentleman. Straight ahead were 
the elevators. My first thought was, 
“Did I make a huge mistake?” My 
second thought was, “Bill is going to 
be really pissed.” My earlier excite-
ment had turned to dismay. My third 
thought was, “This is not at the level 
of the Grosvenor House in London.”

The elevator was small, and very 
slow. My disappointment seemed 
to grow with each passing floor. 
The elevator finally came to a stop 
at the twelfth floor. When the doors 
opened there was nothing in view 
to ease my concerns. The hallway 
was narrow and unremarkable. At 
the very end was our room. Insert-
ing the key, I was almost afraid to 
open the door, expecting a continu-
ation of my discontent. But I did 
open it, and I couldn’t believe my 
eyes. The place was magnificent. 

The living room was huge, and 
superbly decorated. It offered fan-
tastic views of the bay. The kitchen 
was modern and there were two 

spacious bedrooms, each looked as 
if they could be highlighted in Good 
Housekeeping magazine. I was not 
only relieved, but my excitement 
returned. 

About an hour later, I heard a key in 
the door lock. I knew it was Bill. Bill 
entered the apartment. After looking 
around he said. “Wow! This is fantastic. 
Two minutes ago I was thinking about 
killing you, then killing myself for al-
lowing you to talk me into this.”

After Bill unpacked, we went to the 
convention center to set up for the 
show. Then we took a stroll through 
Chinatown. Stopping in a little nov-
elty shop, Bill noticed an item called, 
“Disappearing Paint.” It certainly 
looked just like any other can of spray 
paint, but it apparently had magical 
properties. After inquiring about the 
item with the clerk, he decided to buy 
it in a bright blue color.

When we returned to our apartment 
Bill began playing with it. He sprayed 
it on one of his client’s giveaway 
tee shirts. The shirt appeared to be 
ruined, but within a few minutes, the 
paint had completely disappeared. 
Bill then went into the closet in his 

79VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


bedroom. He sprayed a small amount in 
the bottom corner of the wall. His thinking 
was that if it didn’t disappear it would 
at least be hidden. But it did disappear. 
He was already formulating his plan, 
although he did not share it with me.

There were several magicians working the 
show. Bill suggested we invite Mark Phil-
lips and Tim Conover, along with a few of 
the local magicians who were visiting the 
show floor, to the apartment on one of the 
evenings. It was certainly fine with me. 

The next night, the group showed up 
at the apartment. I forget the names of 
the local guys, but I remember one. It 
was Bill Whittington. Bill owned Golden 
Gate Magic along with Paul Chosse. 
He had played with rock bands, in San 
Francisco, back in the heyday of the 
counterculture in the 1960’s. 

Mark and Tim arrived earlier than the 
others. They were amazed at our little 
habitat, but they were more interested 
in how we managed to pull it off. They 
were seasoned trade show workers, 

Bill Goldman and Harrison
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so they knew this was out of the ordinary, 
but they also knew that if we could do it 
so could they. We let them in on how it all 
developed. 

Next to arrive was Bill Whittington along 
with the other two guys. All three of them 
were utterly astonished at our digs. 

“Companies put you guys up in places like 
this?” One of the guys asked.

Bill Goldman was quick to play it for all it 
was worth. “Well, this isn’t as good as most 

places, but where do your clients put you 
up?” They were all amateurs and didn’t 
have clients to put them up. Of course Bill 
knew that. His downplaying of the situa-
tion was just part of his shtick. 

As we sat in the living room, Bill reached 
over and picked up his can of paint. He 
began shaking it, but making no reference 
to it whatsoever. At first, you couldn’t hear 
anything. But as moments past, the little 
ball inside the can began making noise. 
The noise continued to increase until it was 
almost constant. That meant the paint was 
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Bill Goldman was quick to play it for all it 
was worth. “Well, this isn’t as good as most 

places, but where do your clients put you 
up?” They were all amateurs and didn’t 
have clients to put them up. Of course Bill 
knew that. His downplaying of the situa-
tion was just part of his shtick. 

As we sat in the living room, Bill reached 
over and picked up his can of paint. He 
began shaking it, but making no reference 
to it whatsoever. At first, you couldn’t hear 
anything. But as moments past, the little 
ball inside the can began making noise. 
The noise continued to increase until it was 
almost constant. That meant the paint was 
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ready to be sprayed.

Without saying a word, Bill got up and 
walked to the far wall. He removed a 
rather large picture, carefully setting it 
against the side of the couch. Then, he 
returned to the wall, removed the cap, 
and started spray painting. He made a 
large circle, put two dots inside it, and 
concluded with a nice curve beneath 
the dots. He had just painted a bright 
blue smiley face on the wall.  

He looked at it for a moment then 
said, “Done. It isn’t the Mona Lisa, but 
it’s nice.” He then replaced the picture 
back on the wall, covering his ruinous 
graffiti.   

The looks on our guests faces was 
priceless. Mark and Tim knew Bill. They 
knew he was the epitome of decency 
and the last guy who would destroy 
someone’s property. They knew he was 
up to something. It was just one of his 
countless bits. They just didn’t know 
what it was yet.

Bill sat down and addressed Bill Whit-
tington. “So Bill, Harrison told me that 
you knew Grace Slick, Janice Joplin, 

and all of those famous San Francisco rock 
n’ rollers. Is that true?”

The entire room erupted in laughter. Bill 
had totally ignored any reference to what 
he just did. It was hilarious. 

Bill Whittington responded, “Heck with 
that. Why did you paint the wall?”

Goldman replied. “I like to leave my mark 
everywhere I go. So tell me, didn’t you play 
with some groups that had top ten hits?” 
Again, everyone laughed. 

As the night went on Goldman would 
deflect any references to the paint job. 
Fortunately, nobody had the thought to 
get up and look behind the picture that 
covered Bill’s work of art. 

After the three local guests had left for the 
evening, Bill removed the painting to show 
Mark and Tim the area he painted. The 
paint had completely disappeared and the 
wall looked unmolested. 
Although Tim and Mark were let in on 
the secret, the other three guys were left 
to think that Bill had actually painted the 
smiley face on the wall. 

After the last day of the show Bill and I 
checked out of our wonderful little abode 
and shared a taxi to the airport. We ar-
rived at my airline first. I said goodbye to 
Bill, stating that I would see him in three 
months. We were both booked for the 
Interop Paris show, in February, and we 
would be reunited there. 

I told Bill that during our free time we 
could visit the Louver. He told me that he 
would bring his spray paint and we could 
see the real Mona Lisa. But that’s another 
story for another day.
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CHAPTISK SLAPSTICK

COLIN UNDERWOOD
In this months editio of VANISH  I offer one of my favourite comedy routines. You will see this piece really plays up on 
the character that I often perform as. Very slapstick and off-beat - almost a Mr. Bean of magic.

ENJOY ....

TRICK
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All the classic works of the great master of magic, 
Robert-Houdin, under one cover, lavishly illustrated 
with hundreds of beautiful prints, engravings, and 
photos. Robert-Houdin (1805-1871) revolutionized 
the art of magic with his incredible stage mysteries 

and lifelike automata, and he thankfully left a 
number of books recording his philosophy and 

techniques. In Essential Robert-Houdin, you'll find:techniques. In Essential Robert-Houdin, you'll find:
The Secrets of Conjuring and Magic:

Considered one of the finest magic books ever, 
featuring coin sleights and effects; card techniques 

including palming, false shuffles, cuts, and 
stacked-deck work, with twenty card effects; Cups 

and Balls methods and routines; stage effects 
including the Linking Rings, and Robert-Houdin's 

performance theories and essays on gimmicks, 
stagecraft, and psychology.stagecraft, and psychology.

Card-Sharping Exposed:
Robert-Houdin's pioneering work on card handling, 

with dozens of card techniques and routines. The 
Secrets of Stage Conjuring: A dozen great stage 

pieces plus the inside techniques of Robert-Houdin's 
theatre and optical theories.

The Memoirs of Robert-Houdin:
The most complete version of Robert-Houdin's 
wonderful autobiography ever published, with 

material previously omitted from earlier editions. 
You can now enjoy the complete work that 

Robert-Houdin envisioned.
The Priory:

The unbelievable secrets of Robert-Houdin's The unbelievable secrets of Robert-Houdin's 
automated house, with remote-control gates and 

automatic timers.
Plus selections from Robert-Houdin's 

never-before-translated scientific writings, a 
complete bibliography, and full index.

Pages 664 - Hardbound
Over 350 illustrationsOver 350 illustrations

(Regular $100)

http://www.nnmagic.com
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 LOOK FOR THIS SIGN

COME IN!!
TEK MAGIC CHANNEL

Incheon Airport Line to Hongik Univ. Exit 3
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KOREAN PRODUCTS
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DIAMOND JIM TYLER

POLAR BEARS & ICE-HOLES

BAM
BAR BET

BRAIN TEASER: Initiate this fun thinking game by rolling a few dice. 
Let's say that you roll three dice and the numbers come up one, 
five and two. You say, "There are six polar bears and two ice-holes." 
You roll again and this time the numbers come up four, three and 
six. You elaborate, "Now there is only one ice-hole and twelve polar 
bears; two of which are fishing." Proceed with this mind-bender call-
ing out the numbers of ice-holes and bears and how many of them 
are fishing and eventually others will begin to catch on. Do you 
know the secret?
 
SECRET: Look at the first example of one, five and two. The middle 
spots represent the ice-holes. The spots outside of the middle are 
the polar bears. The spots that surround a middle dot would repre-
sent bears that are fishing. The number one represents an ice-hole 
with no bears fishing around it. I'll typically continue illustrating the 
brainteaser until about half of the group has solved the mystery. It's 
fun to leave some of the group wondering what the rest of you are 
talking about.
 

 
Do you know how to catch a polar bear? Simply cut a hole in the 
ice and lay baby green peas around the hole. Then when the bear 
goes to take a pea you kick him in the ice-hole!
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LOUIE FOXX 
A SIMPLE 
BLACK HOLE 
A STAGE OR PARLOR ROUTINE THAT HAS A SUPRISE ENDING

EFFECT:  

YOU SHOW A FLAT BLACK DISC.  YOU PUT 
IN YOUR HAND AND PUT A HANDKERCHIEF 
INTO YOUR HAND AND OPEN YOUR HAND 
TO SHOW THE HANDKERCHIEF IS GONE!  
YOU THEN VISUALLY PULL IT OUT OF THE 
HOLE. 

METHOD: You need ping pong ball, a circle of 
cardboard the same diameter as the ping pong 
ball, a silk 

that will fit into the ping pong ball and some 
Black 2.0 paint that’s made by Stuart Semple 
(http://amzn.to/2yJGWig).  

First you will cut a small hole (about the diameter 
of your thumb) in the ping pong ball, then paint 
the ping pong ball black inside and out.  You will 
also paint the cardboard disc black.  

Set Up:  The black circle and the ping pong ball 
are hidden in your left fist.  The handkerchief is in 
your right hand.  

ROUTINE:  

“I’m going to show you how a trick works, then you can go 
home and impress your friends, coworkers or small children.  
It’s the old “magician puts a handkerchief into their hand 
and it disappears trick”.  You look more excited than a kid in 
the waiting room at the dentist.”

Push handkerchief into the ping pong ball that’s hidden in 
your left fist.  You will steal it out using any of the standard 
hank ball steals.  I personally do this by sticking my middle 
finger into the ball, then simply curling it into my right fist 
(this is the same as a traditional dye tube steal).   Then move 
your right hand away from the left fist.

“Now this trick doesn’t use sleight of hand, it uses slight of 
hole.  Black hole that is.”

Open the left fist to reveal the black cardboard circle.  
Display it in French Drop position in your left hand and 
turn your hand so the audience can see that it’s flat.  Your 
right hand will pretend to take the circle, but what really 
happens is your left hand drops the circle into finger palm 
position and your right and pushes the ping pong ball into 
view (keeping the hole away from the audience).  At this 
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point the audience should think the 
ping pong ball is the black circle of 
cardboard. 

“That’s where you can keep things 
you don’t want people to see, like 
handkerchiefs, bunnies, or presidential 
tax returns.  A natural black hole is 
the densest thing in the universe.  the 
second densest thing…trump. Some 
famous black holes are: Cyngus X-1, 
M87 and Social Security.  I’m joking, 
Social Security isn’t a black hole, it’s a 
Ponzi Scheme.”

Display the ping pong ball in your 
right hand. Your left hand moves to the 
ping pong ball and as it covers the ball 
you right index finger rotates the ball 
180 degrees so the hole in forward.  At 
the same time your left hand begins 
to pull the handkerchief out of the ball 
a couple of inches. Pause a moment 
to let the audience process what is 
happening, then continue pulling the 
silk out of the ball until there’s only a 
few inches of it left inside the ball.  You 
will pull the silk free of the ball with a 
little bit of a flourish and as you do that 
your right index finger rotates the hole 
in the ping pong ball to the side away 
from the audience.  

“To get things out of a magician’s black 
hole…that sounds gross.  You just 
reach in, grab whatever, pull it out and 
you’re good to go!”

Pretend to put the ping pong ball into 
your left hand, but secretly palming it 
in your right hand.  Show the silk and 
flat cardboard disk in your left hand. 

Note:  I find the idea of switching a 
2d object for a 3d object and passing 
that off as the flat one fascinating.  
The Black 2.0 paint the ball being a 
circle allow you to do this under most 
lighting conditions. 

My patter comes from a west coast 
viewpoint.  If you have differing 
viewpoints, simply insert your political 
antagonist’s name and scandal into 
the patter or you can go the safer but 
less interesting route and just narrate 
what’s happening. 
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PRO ADVCIE

TWELVE 
ROAD TRIP 
THRILL TIPS

What makes the perfect road trip? Is it just luck 
- or is there a secret formula you can use to 

make the most of your journey?

Mark James has worked 
professionally for over a 
decade, on land and at 
sea in over 40 countries 
worldwide.

He combines expert sleight of hand 
magic with comedy, juggling and other 
vaudevillian variety skills to create a 
unique and amazing show. His act is 
versatile and can be tailored to any 
situation, regularly headlining at holiday 
centres, cruise ships, comedy clubs and 
private events all over the globe. He 
provides 'audience warm up' for many 
of your favourite TV shows such as The 
Xtra Factor & The Voice, A Question Of 
Sport, Celebrity Tipping Point, Don't Ask 
Me Ask Britain, Culinary Genius USA 
and more!

Words: Mark James 

100 VANISH Magazine      www.VanishMagazine.com

Never EVER buy a pre packed sandwich 

with cucumber in it. It’s pretty much 

guaranteed to be soggy.

ALSO

If you forget your towel, the bed sheet is 

your only friend.

Be nice. You never know if that person you just screamed at in traffic is also heading to the gig you’re booked at, or if they’re the one who’s going to end up giving you the cheque. Plus as Lance Burton says ‘I never looked back on a situation in my life and wish I’d been more of a jerk’. So, be nice.

 Download an app that’s password 
protected and can store files, pictures and 
videos. I use ‘My Disk’, it has a 9 peg pattern 
code. You have to link them all together in a 
way that you designed. It’s great for saving 
pictures and videos that you’d prefer to 
keep to yourself and also handy to keep a 
photograph of your credit/debit card on and 
other things you may need if you don’t have 
your purse/wallet.

Always keep a pack of wet wipes in 

your glove compartment. They can be 

used to clean nearly everything! From 

dirty shoes to removing marks from 

a prop, plus you never know if some 

toilet paper will be available when you 

most need it…

If you’re going to be on the road frequently, get two of everything that you need to get dressed in the morning. Toothpaste, brush, shaver, hair products, sprays…basically everything. Not having to take your wash-bag out of your suitcase for using at home, or worrying whether or not you packed all that stuff again saves you a LOT of time.

Find a cheap to mid price place 

you like eating that isn’t fast food. 

When you’re in a town all day with 

nothing to do, it’ll give you a nicer 

place to hang out for a while. At 

the moment I’m favouring Cafe 

Rouge, but it changes all the time.

Own a mic stand. Keep this in your car also. In five years there are only four gigs where I’ve arrived to find they didn’t have one already. On these four occasions, having one in my car was the difference between a good gig and a total nightmare. Plus it’s always best to have the thing you rehearsed with.

Keep your toothbrush in a little plastic 

toothbrush holder. Leave that holder 

out on the table with your suitcase 

when you go to brush your teeth. 

When you’re packing up and you see it, 

it’ll stop you leaving your toothbrush 

behind in the bathroom.

 Keep a couple of those little circular 
touch-lights in you suitcase. You never 
know when they’ll come in handy and 
in some places I’ve stayed the lighting 
options are either prison yard white or 
completely dark. Dimmer lighting helps 
make it cosy.

In a lot of situations where there is 

purchasable wifi, going to page two of the 

‘Register to buy’ page and closing Safari (on 

iPhone) will be enough to let you use third 

party apps like Facebook for free. A lot of 

people also post wifi passwords on twitter 

& foursquare, so check those too

If you get an email or text or 
anything that requires further 
action but can’t sort it out 
immediately because you’re busy, 
take a screenshot of it on your 
phone. Looking through your 
camera roll will jog your memory. 
You can also do this with venue 
postcodes you’ve googled, things 
that give you ideas. Basically 
everything I need or want to 
remember if in my camera roll. 

When travelling abroad (especially 
countries with the euro) forget using 
the currency exchange.  You’ll get the 
same (of often better) just using your 
card to get cash out of an ATM machine. 
It saves you a hassle and you won’t 
have extra money that you may need 
converting back.

Road trips, like haircuts, don’t often go wrong - 
but when they do, it’s disastrous. 
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- or is there a secret formula you can use to 

make the most of your journey?
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sea in over 40 countries 
worldwide.
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magic with comedy, juggling and other 
vaudevillian variety skills to create a 
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situation, regularly headlining at holiday 
centres, cruise ships, comedy clubs and 
private events all over the globe. He 
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Me Ask Britain, Culinary Genius USA 
and more!

Words: Mark James 
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The Royal Card Sword

A professional, stainless steel, card sword  
Can produce up to 3 cards 

Travel case included 
Made in France 

To order or for more information:

400€ plus  
VAT & shipping

http://www.dimascreations.com
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS
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MAGIC READING 
BOOK BY JOHN 
KAPLAN

1 

PRICE: $39.00
AVAILABLE: http://www.fundraisingmagic.com/upgrade/Magic_
Reading_Book.htm

Finally, a trick for your promo video that will help you get gigs 
-- and you can do it in your show, too! Pro magician, John Kaplan, 
has created a sophisticated version of the "The Magic Coloring 
Book." It works on the same principle, but inside, there's real text 
and real images of color paintings, as well as blank pages. 

Watch the video and you'll see how John uses it in his promo 
video to attract the attention of the school principal or librarian as 
he promotes his "Reading is Magic" shows. 

Here are the details: 

Each book is 8 1/2" x 11" 
48 pages 
Softcover 
Three changes: blank, text, colored paintings of people, animals, 
landscapes and more. 
Perfect bound by hand 
Hand-trimmed and collated by John himself, so you can make the 
magic happen 
Elegant-looking, simulated leather book cover. 
Check out the video and you'll see how striking the transforma-
tions are. With the right script, you'll be able to create a message 
that encourages kids to read -- and parents, principals and librar-
ians to book you. 

John Kaplan has made a limited supply for AmazeKids. You won't 
find these on any other dealer website or in magic shops. If you 
do educational shows, you'll find a good use for this prop. If it fits 
your performing or promotional style, it's probably a must-have. 
Get John Kaplan's Magic Reading Book and you'll have the perfect 
prop for your educational magic show. 

MY THOUGHTS:
The coloring book is such a classic effect for kids entertainers.
There’s a reason it’s considered a classic and there is also a reason 
everybody does it. What John has done is update the version we 
all seem to use so it now has a great hook to get the kids think-
ing about the ‘magic’ of books and stories. The first thing you’ll 
notice is that this does not look like your standard old coloring 
book, but rather a classic book with the look of a leather cover. It’s 
not leather but the from a distance looks like it.  You receive the 
special book plus a set of instructions with full patter should you 

choose to use John’s script. In this version John talks about kids 
using iPads, cellphones, tablets, etc. and how a lot of them don’t 
appreciate the value of reading. He then talks about how kids 
don’t feel books have a lot to offer (blank) then he flips through 
showing text saying that books are filled with reasons to read 
them then the words will create pictures in your mind as he flips 
through showing wonderful colored paintings. Another aspect of 
this book I loved was the use of wonderful and strong colors when 
you flip through to show pictures. They are full page color prints of 
sunsets, jazz musicians, clouds, etc but all very vibrant. They really 
do make an impact and again not your standard childish type pic-
tures.  If you do kids shows and especially a reading library show 
this is a no-brainer to purchase. I much prefer this version over any 
other version on the market. This will really spark a young person’s 
imagination and I think John’s script is something parents will also 
love. It’s not only for the kids but also for the parents - great magic 
with a great hook - educational AND fun. 

THE MAGIC TUBE 
BY TWISTER 
MAGIC

2 

PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Effect: 

A great trick from the minds of Gabbo Torres and George Iglesias is 
now here for you, with 5 tricks in one! You can use it for children's 
magic, close-up, and mentalism! 

The magician shows an M&M's tube, and shakes it to prove it is 
empty. He opens the tube and removes, from the inside, a special 
white silk with the M&M's logo and some M&M's printed on it. He 
shows the tube is empty, he closes it and gives it to a spectator 
to hold. The silk is now tucked into the magician's fist and then is 
vanished in midair! The spectator is asked to open the tube and to 
his amazement, the handkerchief is found back in the tube again! 

But wait -- there's more! 
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mailto:mailto:editor@vanishmagazine.com
mailto:mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
http://www.VanishMagazine.com


106 VANISH Magazine      www.VanishMagazine.com

MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS

107VANISH MAGAZINE      www.VanishMagazine.com

MAGIC READING 
BOOK BY JOHN 
KAPLAN

1 

PRICE: $39.00
AVAILABLE: http://www.fundraisingmagic.com/upgrade/Magic_
Reading_Book.htm

Finally, a trick for your promo video that will help you get gigs 
-- and you can do it in your show, too! Pro magician, John Kaplan, 
has created a sophisticated version of the "The Magic Coloring 
Book." It works on the same principle, but inside, there's real text 
and real images of color paintings, as well as blank pages. 

Watch the video and you'll see how John uses it in his promo 
video to attract the attention of the school principal or librarian as 
he promotes his "Reading is Magic" shows. 

Here are the details: 

Each book is 8 1/2" x 11" 
48 pages 
Softcover 
Three changes: blank, text, colored paintings of people, animals, 
landscapes and more. 
Perfect bound by hand 
Hand-trimmed and collated by John himself, so you can make the 
magic happen 
Elegant-looking, simulated leather book cover. 
Check out the video and you'll see how striking the transforma-
tions are. With the right script, you'll be able to create a message 
that encourages kids to read -- and parents, principals and librar-
ians to book you. 

John Kaplan has made a limited supply for AmazeKids. You won't 
find these on any other dealer website or in magic shops. If you 
do educational shows, you'll find a good use for this prop. If it fits 
your performing or promotional style, it's probably a must-have. 
Get John Kaplan's Magic Reading Book and you'll have the perfect 
prop for your educational magic show. 

MY THOUGHTS:
The coloring book is such a classic effect for kids entertainers.
There’s a reason it’s considered a classic and there is also a reason 
everybody does it. What John has done is update the version we 
all seem to use so it now has a great hook to get the kids think-
ing about the ‘magic’ of books and stories. The first thing you’ll 
notice is that this does not look like your standard old coloring 
book, but rather a classic book with the look of a leather cover. It’s 
not leather but the from a distance looks like it.  You receive the 
special book plus a set of instructions with full patter should you 

choose to use John’s script. In this version John talks about kids 
using iPads, cellphones, tablets, etc. and how a lot of them don’t 
appreciate the value of reading. He then talks about how kids 
don’t feel books have a lot to offer (blank) then he flips through 
showing text saying that books are filled with reasons to read 
them then the words will create pictures in your mind as he flips 
through showing wonderful colored paintings. Another aspect of 
this book I loved was the use of wonderful and strong colors when 
you flip through to show pictures. They are full page color prints of 
sunsets, jazz musicians, clouds, etc but all very vibrant. They really 
do make an impact and again not your standard childish type pic-
tures.  If you do kids shows and especially a reading library show 
this is a no-brainer to purchase. I much prefer this version over any 
other version on the market. This will really spark a young person’s 
imagination and I think John’s script is something parents will also 
love. It’s not only for the kids but also for the parents - great magic 
with a great hook - educational AND fun. 

THE MAGIC TUBE 
BY TWISTER 
MAGIC

2 

PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Effect: 

A great trick from the minds of Gabbo Torres and George Iglesias is 
now here for you, with 5 tricks in one! You can use it for children's 
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SELF FLIPPING 
NOTE-PAD BY 
SANS MINDS

3 The handkerchief is tucked back into the tube. The cap is closed, 
leaving a corner of the silk sticking out in full view. The magician 
gives the tube to another spectator and asks him to shake it. With 
great surprise, he can hear real M&M's shaking inside! The cap is 
opened again and the silk is removed. Now the white handkerchief 
has ONLY the M&M's logo printed on it and no M&M's! Real M&M's 
are poured from the tube into the spectator's hand! Everything is 
fully examinable!

Includes 4 strong bonus effects and some fun mentalism feats! 

An amazing new effect! Easy to do! Fits in your pocket! Great reac-
tions! Perfect for kids, parlor and close-up magic. 

Bonus Effects: 

1. Magically change all the M&M's into the same color while inside 
the tube! 
2. Magically reveal exactly how many M&M's the spectator is 
secretly holding in their hand, as well as the colors! 
3. Magically change all the M&M's into the same color inside the 
spectator's hand! 
4. Fill the tube with magic, causing the M&M's to rise from bottom 
to top, and to fill the tube completely. 

Includes:
1 M&M's plastic tube
2 special white printed silks
1 gimmick
1 online instructional video
4 bonus effects

MY THOUGHTS:
This is actually a really great idea. I love the kids routine because 
it uses something all kids love and can relate to - a non-gimmick 
M&M tube. You receive two special silks and you need to supply 
a TT. It also comes with an instructional online video. In the video 
they walk through the kids routine which I can see working really 
well. You take out the M&M tube opening it up to show a silk with 
M&M written on it and bright colored M&Ms.  You hand the tube to 
a child, and make the silk vanish in your hands. The child opens up 
the tube and there is the silk inside. You take out the silk and show 
the kids again then put it back in the tube. They can see a small 
part of the silk sticking out of the tube then it vanishes leaving a 
blank silk. The M&Ms have vanishes. You then take that silk and can 
produce from the tube M&Ms. It’s a great little trick for kids with 
some strong magic - as well as chocolate M&Ms which kids love of 
course.
The bonus section on the DVD teaches you some mentalism rou-
tines using the tube. The use of the tube (which is non-gimmicked) 
is very clever and again you are doing something organic using 
M&Ms. 
You can do a lot of different routines such as having one M&M 
chosen and all the other M&Ms in the tube become the chosen 
color.  This can actually be used as a great way to force a color if 
you need to do that in a routine. This sparked a lot of ideas that I 
think are practical and come across as very clean. 
A neat little product that I think has many uses from kids shows to 
even mentalism.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Description:
A mentalism effect combined with a very visual and ghostly 
display! 

Mind-reading routines are as old as magic itself. While there is 
no need to fix something that isn't broken, you can always push 
boundaries. That is exactly what Victor Sanz has done with his 
very own variation of an age-old classic. Introducing the Self-
Flipping Notepad! 

Have your spectator write down the name of a deceased celeb-
rity on your notepad, and use your mind-reading ability to tell 
them which person's name they wrote down. The spectator is 
stunned. Then contact that celebrity from beyond the grave, and 
get this other-wordly entity to flip through the notepad right 
to their name! The spectator's jaw will drop - be prepared for 
screams! 

An impactful routine that will make any crowd flip out with awe! 

What you get: 
1 instructional DVD 
1 gimmick 

MY THOUGHTS:
You receive a DVD with 15 minute tutorial and performance as 
well as a pad of paper you need to spend a little time preparing. 
You only need to prepare this once and it won’t take very long 
and you don’t need to do anything other than use a bit of water 
to make it up so it’s incredibly easy for those that’s don’t like DYI. 
The effect itself is quite neat where the pad will open by itself - 
it’s not going to make people jump out of their skin or scream 
but rather a nice little kicker to reading a mind of a spectator. The 
basic effect is you have a person write down a name of some-
body (a singer perhaps) and you keep your head turned while 
you show it around. You are then able to tell them what they 
wrote down and eerily the pad will ‘pop’ open to the page where 
it was written as the kicker. What I do like about this is that the 
pad, while can’t really be handed out because they’ll find how 
it works, is a nice visual piece to a mind reading bit. I’m not sure 
jaws will drop over this or people will scream - although perhaps 
it was just me, but it is a clever effect. 
The pad is small enough to fit in your pocket but large enough to 

109VANISH MAGAZINE      www.VanishMagazine.com

THE FLY BY MARCOS 
WALDEMAR4 

CARDIOGRAPHIC 
LITE BY MARTIN 
LEWIS

5 

play well in strolling so quite a few people can see it. 
It’s a nice organic type routine and if you need somebody to write 
down something this allows for a natural way to peek the informa-
tion. This is actually a peek device with a kicker ending where the 
pad opens by itself. 

Eventually you’ll need to buy another pad and you’ll get enough 
pages for quite a few performances.

PRICE: $49.95

Welcome to THE FLY! 

THE FLY is a new magical effect in which a fly runs through the 
cards, finds the chosen card and then... leaves flying! This is an ef-
fect that will make everyone remember your show and remind you 
of the magician who has managed to train, hypnotize, catch... (any 
presentation you want to give the effect) a real fly. We invite you to 
try THE FLY anytime, anywhere. You will discover the power of this 
great illusion. 

"THE FLY is not just a way to find a spectator's card. This is a new 
way to surprise, to thrill and to do magic with something real and 
impossible." 
- Marcos Waldemar 

"I've always loved magic with animals. Thank you for this memo-
rable gift, my friend." 
- Mago Antón (the creator of "A Fish Called Cousteau”) 

PRICE: $49.95

AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

MY THOUGHTS:
I never thought I would be watching a magic tutorial on how to 
catch a fly. In this trick you will receive a realistic looking fly which 
is gimmicked slightly, a special matchbox and card and a down-
load DVD. This is such an odd trick but really appeals to me. For 
some reason the idea of using a fly to find a playing card I find very 
entertaining and certainly very different. There is no way anybody 
could ever say that their Uncle did a card trick with a fly. There is 
something odd about a fly that would appeal to certain situations 
where you want to get strong reactions. I wouldn’t be using this in 
a restaurant gig but in the right condition this could be something 
people talk about long after you’ve gone. There are two versions 
you can perform - one with a real fly the other without. Personally 
I think the real fly is the way to do this if you want to get people’s 
attention but both ways work. It’s incredibly easy to perform as the 
fly and the ‘gimmick’ do the work for you, well almost. If you are 
looking for something extremely different then you can’t go past 
this. As I said, for some strange reason this really appeals to me - 
part of me thinks it shouldn’t but it really does. The idea of a fly is 
such an odd thing to use to find a card and the fact it becomes a 
real fly is even more interesting.

PRICE: $69.95

AVAILABLE: http://www.magikraft.com
Cardiographic LITE. packs all the  power of it's famous parent. 
Featured in David Coppefield's touring show, this is the trick that 
recently earned Jon Dorenbos a golden buzzer on A.G.T.

Do you want to include this classic effect in your show but it is 
either too expensive, or drawing is just not your strong suit? Take a 
look at Cardiographic Lite - things have changed!

• No drawing skills requires

http://www.VanishMagazine.com
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An amazing new effect! Easy to do! Fits in your pocket! Great reac-
tions! Perfect for kids, parlor and close-up magic. 

Bonus Effects: 

1. Magically change all the M&M's into the same color while inside 
the tube! 
2. Magically reveal exactly how many M&M's the spectator is 
secretly holding in their hand, as well as the colors! 
3. Magically change all the M&M's into the same color inside the 
spectator's hand! 
4. Fill the tube with magic, causing the M&M's to rise from bottom 
to top, and to fill the tube completely. 

Includes:
1 M&M's plastic tube
2 special white printed silks
1 gimmick
1 online instructional video
4 bonus effects

MY THOUGHTS:
This is actually a really great idea. I love the kids routine because 
it uses something all kids love and can relate to - a non-gimmick 
M&M tube. You receive two special silks and you need to supply 
a TT. It also comes with an instructional online video. In the video 
they walk through the kids routine which I can see working really 
well. You take out the M&M tube opening it up to show a silk with 
M&M written on it and bright colored M&Ms.  You hand the tube to 
a child, and make the silk vanish in your hands. The child opens up 
the tube and there is the silk inside. You take out the silk and show 
the kids again then put it back in the tube. They can see a small 
part of the silk sticking out of the tube then it vanishes leaving a 
blank silk. The M&Ms have vanishes. You then take that silk and can 
produce from the tube M&Ms. It’s a great little trick for kids with 
some strong magic - as well as chocolate M&Ms which kids love of 
course.
The bonus section on the DVD teaches you some mentalism rou-
tines using the tube. The use of the tube (which is non-gimmicked) 
is very clever and again you are doing something organic using 
M&Ms. 
You can do a lot of different routines such as having one M&M 
chosen and all the other M&Ms in the tube become the chosen 
color.  This can actually be used as a great way to force a color if 
you need to do that in a routine. This sparked a lot of ideas that I 
think are practical and come across as very clean. 
A neat little product that I think has many uses from kids shows to 
even mentalism.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Description:
A mentalism effect combined with a very visual and ghostly 
display! 

Mind-reading routines are as old as magic itself. While there is 
no need to fix something that isn't broken, you can always push 
boundaries. That is exactly what Victor Sanz has done with his 
very own variation of an age-old classic. Introducing the Self-
Flipping Notepad! 

Have your spectator write down the name of a deceased celeb-
rity on your notepad, and use your mind-reading ability to tell 
them which person's name they wrote down. The spectator is 
stunned. Then contact that celebrity from beyond the grave, and 
get this other-wordly entity to flip through the notepad right 
to their name! The spectator's jaw will drop - be prepared for 
screams! 

An impactful routine that will make any crowd flip out with awe! 

What you get: 
1 instructional DVD 
1 gimmick 

MY THOUGHTS:
You receive a DVD with 15 minute tutorial and performance as 
well as a pad of paper you need to spend a little time preparing. 
You only need to prepare this once and it won’t take very long 
and you don’t need to do anything other than use a bit of water 
to make it up so it’s incredibly easy for those that’s don’t like DYI. 
The effect itself is quite neat where the pad will open by itself - 
it’s not going to make people jump out of their skin or scream 
but rather a nice little kicker to reading a mind of a spectator. The 
basic effect is you have a person write down a name of some-
body (a singer perhaps) and you keep your head turned while 
you show it around. You are then able to tell them what they 
wrote down and eerily the pad will ‘pop’ open to the page where 
it was written as the kicker. What I do like about this is that the 
pad, while can’t really be handed out because they’ll find how 
it works, is a nice visual piece to a mind reading bit. I’m not sure 
jaws will drop over this or people will scream - although perhaps 
it was just me, but it is a clever effect. 
The pad is small enough to fit in your pocket but large enough to 
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play well in strolling so quite a few people can see it. 
It’s a nice organic type routine and if you need somebody to write 
down something this allows for a natural way to peek the informa-
tion. This is actually a peek device with a kicker ending where the 
pad opens by itself. 

Eventually you’ll need to buy another pad and you’ll get enough 
pages for quite a few performances.

PRICE: $49.95

Welcome to THE FLY! 

THE FLY is a new magical effect in which a fly runs through the 
cards, finds the chosen card and then... leaves flying! This is an ef-
fect that will make everyone remember your show and remind you 
of the magician who has managed to train, hypnotize, catch... (any 
presentation you want to give the effect) a real fly. We invite you to 
try THE FLY anytime, anywhere. You will discover the power of this 
great illusion. 

"THE FLY is not just a way to find a spectator's card. This is a new 
way to surprise, to thrill and to do magic with something real and 
impossible." 
- Marcos Waldemar 

"I've always loved magic with animals. Thank you for this memo-
rable gift, my friend." 
- Mago Antón (the creator of "A Fish Called Cousteau”) 

PRICE: $49.95

AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

MY THOUGHTS:
I never thought I would be watching a magic tutorial on how to 
catch a fly. In this trick you will receive a realistic looking fly which 
is gimmicked slightly, a special matchbox and card and a down-
load DVD. This is such an odd trick but really appeals to me. For 
some reason the idea of using a fly to find a playing card I find very 
entertaining and certainly very different. There is no way anybody 
could ever say that their Uncle did a card trick with a fly. There is 
something odd about a fly that would appeal to certain situations 
where you want to get strong reactions. I wouldn’t be using this in 
a restaurant gig but in the right condition this could be something 
people talk about long after you’ve gone. There are two versions 
you can perform - one with a real fly the other without. Personally 
I think the real fly is the way to do this if you want to get people’s 
attention but both ways work. It’s incredibly easy to perform as the 
fly and the ‘gimmick’ do the work for you, well almost. If you are 
looking for something extremely different then you can’t go past 
this. As I said, for some strange reason this really appeals to me - 
part of me thinks it shouldn’t but it really does. The idea of a fly is 
such an odd thing to use to find a card and the fact it becomes a 
real fly is even more interesting.

PRICE: $69.95

AVAILABLE: http://www.magikraft.com
Cardiographic LITE. packs all the  power of it's famous parent. 
Featured in David Coppefield's touring show, this is the trick that 
recently earned Jon Dorenbos a golden buzzer on A.G.T.

Do you want to include this classic effect in your show but it is 
either too expensive, or drawing is just not your strong suit? Take a 
look at Cardiographic Lite - things have changed!

• No drawing skills requires

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.magikraft.com
http://www.murphysmagic.com
http://www.magikraft.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=wLmYrMd37ho
http://www.youtube.com/watch?v=X8dMrsezaGQ
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• 15-second reset
• Letter size easily fits a briefcase or backpack
• Includes thirty souvenir sheets

While this is an economy version we have not skimped in the con-
struction: Lite sports a heavyweight backboard, a tough washable 
rising page, and an oversize spiral for easy operation.

MY THOUGHTS:
Cardiographic is one of the all time great magic creations by 
Martin Lewis. If David Copperfield can perform it on a national 
television special then you know it’s got to be good. Having 
performed the original for many years I can tell you Martin has cre-
ated something that every magician will want to include in their 
repertoire. What makes this so much better, for me anyway, is the 
fact the reset takes about 2 seconds - READ THAT AGAIN!! It’s true. 
He has really come up with an amazing system where the reset 
on this is so easy making it so practical for gigs like trade-shows 
or when you are rushed and haven’t got time to do a reset. In this 
version you literally lift one page and you are ready to do it again. 
What an amazing improvement for the worker. The method is the 
same as the original. The pad however is much smaller so it’s great 
for parlor sized rooms. I’ve actually added this to my formal close-
up shows. The other difference is that you don’t draw the deck 
of cards, it’s already pre-drawn on the main page where the card 
rises. You do the same gag saying you have drawn their card yet 
you show the deck of cards saying their’s in the there somewhere. 
The card rises from the drawing and you rip it off handing it out. 
My hat is off to Martin for taking something he created years ago 
and improving it. He has now created what I think is the most 
practical and best version of Cardiographic. If you’ve ever wanted 
to perform it but didn’t want the hassle of the reset, or crap at 
drawing like I am, then this is the version for you. It’s something 
you can add to your show immediately and is great for the begin-
ner or seasoned professional. So easy to perform and allows all the 
fun of the original. You are supplied with the complete gimmick 
already set up for 30 performances. 

PRICE: $20.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Aces From The Fore is a visual, eye-popping, Ace EXPLODING rou-

tine invented by the actual wizard that is Stephen Tucker. 

The special Bicycle branded gimmicks provided allow you to take 
a Four of Hearts and proceed to tear the Ace of Hearts straight out 
of it. One second you're holding the Four of Hearts, then next you 
have the Ace of Hearts and the Three of Hearts. 

Then you tear the Ace of Diamonds from the Three of Hearts, leav-
ing you with the Two of Spades (well, you are looking for BLACK 
aces now). 

To finish you pull the Ace of Spades from the Two of Spades, leav-
ing you with the Ace of Clubs... and - voila - YOU HAVE RIPPED ALL 
FOUR ACES FROM A SINGLE CARD! 

Fast and furious, this virtually self-working stunner makes the 
perfect opening for ANY set of card routines. 

Learn not only the cunning principle and how to use the devious 
gaffs, but master advanced handlings, regular deck variations and 
even a borrowed, shuffled deck impromptu version. 

PLUS - As a MEGA bonus, Aces From The Fore just happens to fin-
ish with you set and ready to perform one of the greatest four Ace 
tricks of all time... and WE TEACH YOU HOW TO DO IT!!!

MY THOUGHTS: 
This is a very visual effect where you literally take an Ace from a 
playing card. What you are supplied with are three gimmick cards 
that are also perfect for McDonald’s Aces. What makes these gim-
micks special are the cards on the back, as they are in a certain 
sequence making the trick work. You start off by showing a 4 of 
Hearts and when you take an Ace from it you are left with a 3 of 
hearts in your hand, then a 2 of Spaces and finally an Ace - so the 
sequence goes 4 -3 - 2 - 1. It’s the perfect opener for McDonald’s 
Aces and you will also learn a version with non-gimmick cards 
AND an impromptu version. Personally I love the first version with 
the gimmicks because I perform McDonald’s Aces, however know-
ing the other versions is well worth the time to learn.

The gimmick version is very easy to do and looks like real skill with 
playing cards. The cards supplied are made from Bicycle stock 
and so will match any regular deck. As usual Liam does a fantastic 
job teaching every move, and you will also learn an easy version 
of McDonald’s Aces. There are many variations of this out there 
in print and on DVDs, but if you are new to this routine this is a 
great version to learn. I’d recommend this to somebody fairly new 
to cards as well as anybody advanced. I think it ticks all the right 
boxes for really great card routine. Visual opening, easy to follow 
and a killer ending.

111VANISH MAGAZINE      www.VanishMagazine.com

BUTTERFLY EFFECT 
BY PETER NARDI7 

PRICE: $25.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

Around ten years ago Peter Nardi created an effect that has been 
shared with very few magicians. It's his go to "magician fooler" and 
makes a really nice presentation piece to perform for lay people. It 
uses a regular deck, the process is ultra-fair and the reveal is jaw-
dropping!

In 2015 Peter Nardi featured this effect in his lectures and the re-
sponse was incredible. He has had so many requests to release this 
to the community and he is happy to say his good friend Titanas 
finally convinced him to put his work on the Butterfly Effect on 
DVD.

On this DVD you will learn Peter Nardi's complete handling and 
presentation for the Butterfly Effect as well as some additional 
ideas that he has kept secret for a long time.

Not only that but you will also receive two custom printed reveal 
cards and a printable PDF for Peter Nardi's parlour presentation 
Fate & Free Will.

The Butterfly Effect is a self-working masterpiece that you will love 
performing!

MY THOUGHTS:
You receive a DVD and a gimmick card. This is a rather long card 
trick and you’ll need the spectator to be in the right frame of mind 
to understand what is needed. This doesn’t mean it’s a bad trick, 
because actually it’s very strong, however it’s best suited for cer-
tain conditions. If you are doing a corporate event from table-to-
table for example I feel this is too long and people won’t sit there 
while you go through a deck of cards and they have to count. This 
is where I come from when it comes to choosing card routines for 
my repertoire because of the environment I perform. For many it 
might not be the same but this is how I review card routines. 
The other issue I have with this is that you are showing a double 
faced card to the audience - which then puts in their mind that 
there are specially printed cards that are double faced. I’ve never 
been a huge fan of this and the only trick I think this works and 
makes sense is Anniversary Waltz where two cards ‘fuse’ together. 
In this effect by Peter you just show a Joker and at the end turn 
it over and there is another card printed on it which matches the 
chosen card. 

The nice thing about this though is that it does use a regular deck 
of cards - there is a stack required so the deck will need to be pre-
pared. The method though is extremely clever and I think suited to 
fool magicians rather than be a real commercial routine a worker 
would use. This doesn’t mean it’s a bad effect of course, just not 
suited for a lot of people who are workers.

The reset on this is very simple which has it in it’s favor, however 
the outcome will always be the same.There is a better version 
Peter has put on this with printed cards where he talks about Free 
Will and Fate and has supplied two PDF files so you can print them 
off - this is better suited for a more formal close-up show where 
people have time to sit and watch and take part. One note is that 
the Butterfly Effect is a really clever force, so if you want to learn 
a new force this is well worth knowing because it really does look 
truly random. 

The bottom line for me is that it has a 'mathematical' feel about 
it and  for this reason it's not something I would use in a perfor-
mance where I'm going from table to table, however if I were look-
ing to create a little piece of theatre in a more formal environment, 
or in a small parlor show then I would consider this because of the 
theatrical side.

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=VHuwSP81sKc
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http://www.VanishMagazine.com
http://www.murphysmagic.com
http://same.There
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=I1Te72lRICs
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EXCELLENCE IN FAMILY 
MAGIC BY SCOTT 
GREEN
www.AmazeKids.com 
$40 US

I have to open by saying this is an excellent book.

When I heard that Scott Green released a book called “Excel-
lence in Family Magic”, two questions crossed my mind. One was 
“Who is Scott Green” and the other was “Why would someone 
release another book on performing for kids or families?” In 
the past couple of years there have been some excellent books 
released for family and kidshow performers, so I was completely 
prepared to be underwhelmed by another release that would 
just rehash what has already been released.

I was wrong, this is an excellent book.

From the first chapter it became clear that this book was differ-
ent and either covered new topics or topics in a way that hadn’t 
been covered in the past. Yes, it does have some routines (I 
think 21) in the second half of the book, and some of them are 
very good, but I’m not looking for routines. If you are, they’re 
there, and if you’re not it’s always worth reading through them 
to get your creative juices flowing to see how you can alter and 
improve the routines you’re already doing.

Scott explains the kinds of audiences and gives you clear criteria 
to categorize your audience based on the demographics, which 
then helps define the type of show. He has solid advice on how 
to write great routines, with strategies to write, pitfalls to avoid, 
and practical exercises to help.

Other topics covered:

Types of Comedy
Strategies and methods to deal with interruptions
Lessons on how to conduct yourself and who or what to use as a 

role model
How to get the kids to behave and dealing with a “difficult” audi-
ence
Business advice
How to present yourself the best you can to adults
How to buy magic
Advice on sound systems, backdrops, tables, etc
Advice on balloon twisting
I’m glad I took the time to read this book (did I mention that 
it’s an excellent book?), which made me do some research so I 
would know who Scott Green is.

Scott Green ss a full time professional magician based in Chi-
cago.
Earned his law degree in 2009
Has been a contestant on “Who Wants to be a Millionaire” and 
“The Price is Right”
Authored an excellent book on Family Magic.

http://www.VanishMagazine.com
http://www.AmazeKids.com
http://www.AmazeKids.com
http://www.VanishMagazine.com
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ence
Business advice
How to present yourself the best you can to adults
How to buy magic
Advice on sound systems, backdrops, tables, etc
Advice on balloon twisting
I’m glad I took the time to read this book (did I mention that 
it’s an excellent book?), which made me do some research so I 
would know who Scott Green is.

Scott Green ss a full time professional magician based in Chi-
cago.
Earned his law degree in 2009
Has been a contestant on “Who Wants to be a Millionaire” and 
“The Price is Right”
Authored an excellent book on Family Magic.
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AcademyOf MagicalArts.com

Join Emcee Steve Valentine and the AMA family for the festivities, which include  
Jonathan Pendragon headlining in the Palace of Mystery and Executive Chef  

Jason Sperber re-creating dishes from the 1963 menu ... at 1963 prices!

Founders’ Day
January 2, 2018

Celebrating 55 Magical Years ...
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