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DENNIS HERMANZO

$75 special price and free gimmicked blindfold - extended for Vanish Magazine subscriptions! 

Exclusively available at Stevens Magic Emporium.
www.stevensmagic.com

Dennis Hermanzo is a European mentalist who has some fresh approaches to 
routines, both classic and familiar, that make this collection of mentalism routines 

well worth reading... Jheff (Marketplace of the Mind).

“Mr. Dennis Hermanzo’s book really surprised me. I was very happy to see his use of 
traditional methods in very straight-forward effects that are really worth doing! Dennis 
explains each routine in nice and direct terms using only the minimal amount of suggested 
patter sot hat you can get straight to it and learn the material! As a person who has performed 
most of my life, I like to think I can recognize good work – this is “good work!” You won’t go 
wrong with this book. It is packed with good usable stage mentalism.” – Richard Osterlind. 

 

“I“I like your approach, nice and direct. is book is the proof that classics can be absolutely 
modern if used in the right way.” –  Luca Volpe
 

 MENTALISM FROM COPENHAGEN

http://www.stevensmagic.global
http://www.stevensmagic.global
https://www.stevensmagic.com/shop/mentalized-by-dennis-hermanzo-book/


6 VANISH Magazine      www.VanishMagazine.com

WHAT’S

|12 | NEWS

|19 | CAREY'S CORNER 

| 38 |KINDLE BOOK TESET

| 70 | DANCING HANKY 
 

|22 |THINK OF A LEG

|36| COIN GRIFTER

58

INSIDE...

96

82

|26 | PRODUCT SPOTLIGHT

| 34 | CARD GAFFING

| 35 |BAMBOOZLERS

| 40 | LANCE THE DETECTING FISH

| 48 | THE PERFECT MATCH

| 58 |WAYNE ROGERS - FEATURE

| 76 | MAGIC IN MIDDLE EARTH

| 86 | BOB CASSIDY TRIBUTE

|37 |BEGINNER MAGIC

| 90 | COSTUMES & MAKE-UP

|136 |SMOKE & MIRRORS

|140 | MAGIC REVIEWS

|108 |MAKING YOUR MAGIC RELATE

|112 |BREAK A LEG OR HAND

|124 |10 LITTLE SECRETS

|128 |BIRTHDAY PARTY BUSINESS

John Carey

Ged Morris

Jeremy Hanrahan

Diamond Jim Tyler

Wayne Fox

David Penn & Sean Heydon

Louie Foxx

Thom Petterson

Jonathan Friedman

Wayne Rogers

Colin Underwood

Doug Bennett

Harrison Carroll

Timothy Hyde

Ken Scott

Danny Archer

COPYRIGHT
All rights reserved. None of this magazine can be 
reprinted electronically OR in hard form without the 
permission of the editor.

PUBLISHER
Paul Romhany & Joomag

EDITOR-IN-CHIEF 
Paul Romhany

EDITOR/LAYOUT of MO MAGIC FEATURE 
Hal Meyers

ASSOCIATE EDITOR
Nick Lewin

ASSOCIATE EDITOR
Ben Robinson

STAFF WRITERS 
Timothy Hyde, Nick Lewin, Wayne Fox, 
Jonathan Friedman, Danny Archer, Doug 
Bennett, Ken Scott, Colin Underwood, 
Wayne Rogers, Louie Foxx, Paul 
Romhany,Harrison Carroll, John Carey, Ged 
Morris, Jeremy Hanrahan, Sean Heydon, 
David Penn, Thom Peterson, Jonathan 
Friedman, Mark Strivings, Andrew Gerard, 
Kieth Barry

EDITORIAL SUPPORT EXECUTIVE
Richard Webster and Mick Peck

ADVERTISING COORDINATOR
Paul Romhany & Sydnie Anderson

CREATIVE DESIGNER & LAYOUT
Paul Romhany 

MARKETING EXECUTIVES
Steve Hocevar

CIRCULATION & SUBSCRIPTION
Harry Morgan

ADDRESS 
1183 Blind Bogey Drive
Qualicum Beach, BC.
V9K1E6
CANADA

March 2017 - Edition 32

7VANISH MAGAZINE      www.VanishMagazine.com

Internatonal Magic Magazine
VANISH

This is a very special edition of VANISH for me because I get 
to share the story of one of my closest friends and mentors, 
and certainly the most creative person I've ever met, Wayne 

Rogers. 

Famed American illusionist Chuck Jones summed it up in an email 
when he told me this about Wayne, "He may be one of the most 
under-praised, creative persons in magic today.  He's taken a simple 
idea and expanded it into so many different effects that many of us 
use in our repertoire."

As you will read in the feature story, I've known Wayne and his 
family for over forty years. I consider them my second family and 
when it comes to magic nobody has helped and guided me more 
than Wayne. Chances are many people reading this edition own one 
of Wayne's creations, yet may not know his long involvement with 
magic. It is an honor for me feature Wayne as our cover story and 
present to the world one of New Zealand's Grand Masters of magic.

On Friday we lost two wonderful artists. Mentalist Bob Cassidy 
and "The Magicians Magician" Daryl. Daryl was another influence 
on me and I still perform more of his material than any other 
lecturer I've seen. While I never met Bob Cassidy I have studied his 
work, and again, such an influence on my own thought process 
and presentation of mentalism. Thankfully both Bob and Daryl 
left behind a huge volume of work found in books and DVDs, so 
we, and future generations can continue to learn from these two 
masters of our craft. I’ve put our edition of VANISH, with Daryl on 
the cover, up on our main site where it will remain free to download. 
Our love and support go to both families of Daryl and Bob and 
please know they touched the lives of so many people around the 
world. Their legacy will indeed live on.

Paul Romhany

MY MENTOR AND 
FRIEND...

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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Improve your magic 
wtih cards that feel 
better and shuffle 
flawlesly:

“Richard Turner has 
finally created what I 
feel is the best quality 
Bicycle playing cards 
I’ve had in my hands.”
-Bill Malone

“I made the Gold Seal 
Bicycles for the 
professional -they are 
the Gold Standard in 
playing cards!”
-Richard Turner 
“The Chest”

“The Gold Seal 
Bicycles are great!” 
-Lennart Green

Turner Traditionally Cut   using BEE   Stock Paper.

http://eepurl.com/lP_EH
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THE MAGIC CIRLCE
CLOSE-UP MAGICIAN

OF THE YEAR PLEASE DONATE TO THE DARYL EASTON 
FAMILY FUND

The office at the Magic Castle has received 
calls from members and magicians around 
the world, asking how one can offer support 
and donations to the Daryl Easton family.

The Academy of Magical Arts has now 
established a fund to receive donations for 
Alison Easton, Daryl’s wife, and their two 
daughters. You can also send bereavement 
cards for Alison to the AMA offices as well, 
who will forward them to the family.

If you would like to make a donation to the 
family, please send a check payable to “The 
Academy of Magical Arts, Easton Family Fund” 
to:

The Academy of Magical Arts

ATT: Daryl Easton Family Fund

7001 Franklin Ave

Hollywood CA 90028

If you would like to donate via credit card, 
please call Trish Alaskey at 323-851-3313 ext. 
301.

You can pay via PAYPAL direct to:

magic@daryl.net.

The Academy will work with Alison and the 
family, and pick a date in the future to hold a 
memorial for Daryl. If you have any questions, 
please email the General Manager, Joe Furlow, 
at: jfurlow@magiccastle.com.

The intensely fought competition, playing to a full to capacity HQ, featured eight 
Members battling for the coveted title.

In third place was Sean Heydon AIMC whose energetic routine featured a dazzling dice 
routine, and runner up was the skilful and enchanting Andrei Isfan AIMC
On winning first prize, Matthew Le Mottée AIMC said “It’s an honour to have won and 
definitely the highlight of my career so far! Over twenty years of practice and hard work 
condensed down to just seven minutes, it’s been an incredible journey so far and worth 
every second!”
The Magic Circle’s President said:
“Congratulations to Matthew for a winning this much coveted title. This years competition
showcased a range of magic and performance styles and our winner proved that hard
work and dedication to the art pays off. I wish him the very best of luck pursuing his
professional magic career’."

The Magic Circle Close-up Magician of the Year Competition began in 1967 and is held
annually at The Magic Circle Headquarters. The judges include experienced magicians
and invited members of the public who cast their votes to choose the winner. 
For a full list of winners visit http://themagiccircle.co.uk/the-society/our-awards/close-up-
magician

For more information contact pro@themagiccircle.co.uk or Matthew Le Mottée directly:
info@matthewlemottee.com

DARYL
AUGUST 13, 1955 – FEBRUARY 24, 2017

NEWS
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WOMEN BOXED
ISCP EXHIBITION

MAGICFINGERS 
HONOREES

The International Studio & Curatorial Program (ISCP} announces the opening of "women 
boxed", an exhibition of work by artist Elaine Byrne, in ISCP’s first floor space. "women 
boxed" is a three-channel video installation, that uses the magic trick of sawing a woman in 
half as a metaphor of how women’s labor is viewed in society,  and includes footage of the 
renowned female magician, Dorothy Dietrich and Scranton's Houdini Museum.

Recently filmed on location at the Houdini Museum in Scranton, Pennsylvania, established 
artist Elaine Byrne filmed renowned female magician, Dorothy Dietrich, where Dietrich is 
Director. Elaine Byrne sought out Dietrich, who became known as “the first woman to saw 
a man in half.” Dietrich speaks about her role as a female magician in a male-dominated 
industry, and discusses the classic magic trick of a glamorous woman being sawed in half 
by a man, first publicly performed by P.T. Selbit in January 1921. Two other videos, running 

Organized by the Cercle National des 
Artistes Prestidigitateurs (CNAP), the 
second Magicfingers show took place on 
Sunday, February 12th in Paris, France. 

It was a great way for the general public to 
discover world-class Close-Up and Parlor 
magic, brilliantly performed by the six 
honorees of the Magicfingers 2017 Award.

The 2017 winners are: 
Jérome Cadéac  -- Cardmagic 
Yann Roulet  -- Digital magic 
Alex Conradi -- Coin magic
Mr Marvelous  -- Comedy magic
A special  Stage Magic  Award was given 
to Stephane Lydo who was the MC of this 
special evening. 

Finally, Gaetan Bloom received the 
Magicfingers Award of Honor.

Photo left: Gaetan Bloom

Houdini Museum, Scranton, PA, and Dorothy Dietrich 
Featured in Fine Arts Exhibit in New York City ISCP Exhibition 
opens Valentines Day, February 14–April 7, 2017, Elaine 
Byrne’s "women boxed"

at the same time on each side, across 
the room facing each other, show 
several other magicians performing the 
same stunt, and the other audiences’ 
responses looking on.  Byrne observes, 
“The world of magic has been 
dominated by men, where the magician 
actively drives the story and the female 
assistant functions as a spectacle for 
the male gaze. The magician’s assistant 
brings the action to a stop and captures 
the spectators’ attention—she freezes 
the flow of events for moments of 
erotic contemplation.” Evoking ever-
present gender inequality, parallel to 
today’s world of ever-present gender 
inequality, the female assistant to the 
magician plays the role of victim – she 
is a woman literally encased in a box, 
seeming to await her fate. While the 
male magician saws her in half, he is 
propelled to fame, as the audience 
delights in the female assistant being 
subjected to peril and pain. deftly 
escapes, and is shot at by them, only to 
catch their oncoming bullets.

http://iscp-nyc.org/event/women-
boxed

Opening Reception: Tuesday, February 
14, 6–8pm. Open Hours: Tuesday–
Friday, 12–6pm. On View Tue Feb 14 - Fri 
Apr 07

International Studio & Curatorial 
Program (ISCP), 1040 Metropolitan 
Avenue, N.Y., N.Y. 11211  / 
+17183872900 / 
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E L E C T R I C T OUCH+
Y I G A L  M E S I K A

Now available at your favorite MM dealer. Visit www.murphysmagic.com for more.

http://www.murphysmagic.com
http://www.qualitymagicsites.com
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phil@philkellermagic.com

The Royal Card Sword

A professional, stainless steel, card sword  
Can produce up to 3 cards 

Travel case included 
Made in France 

To order or for more information:

400€ plus  
VAT & shipping

CAREY'S CORNER

The Signed Banknote/Bill to 
impossible location is a clas-
sic. Most people use a fruit or 
a box for the discovery which 

of course is very effective and strong. 
Here's my simple but very practical 
handling using a small coin purse. Not 
at all difficult, simple and strong!

You will require a small coin purse. I 
use a Goshman style one but any small 
purse will do. Take a £10/10 of your 
denomination note and fold into six-
teenths. Apply a piece of blue tac/fun 
tac to it and stick the note to the inside 
wall of the purse. Drop a small handful 
of pocket change into the purse and 
you are set.

Put the purse in your left side pocket 
and have a deck of cards and a lighter 
in your right side pocket. Drop a sharpie 
into your outer breast pocket and its 
showtime. Bring out the purse and 
shake it. Mention that inside is your rare 
and valuable coin collection. Borrow 
a £10 note and have it signed. Fold it 
slowly and deliberately into sixteenths 
and hold at the base of the fingertips of 
the palm up right hand.

Now we will apply Juan Tamariz bril-
liant double crossing the gaze switch 
concept, but as a complete vanish of 
the note. "We need a lighter." The left 
hand pats the left side pocket as you 
look down to this area. Cross your gaze 
as you look over to your right side 
pocket, at the same time executing a 
simple false transfer of the signed note 
into the left hand. The right hand 
enters the pocket, drops the note 
and comes out with the lighter. 
"Now for something I've always 
wanted to do!" This will get 
a laugh. Ignite the lighter 
over the left fist and a few 
moments later open this 

hand to reveal a complete vanish of 
their note. Table the lighter and gesture 
with empty hands. "Has anyone got 
a fifty I can use?! You look concerned 
sir. I have a good solution to ease your 
concerns. A card trick!" As you say the 
above the right hand enters the jacket 
pocket and finger palms the folded 
note and then picks up and comes out 
with the deck of cards. Have some fun 
with this and table the deck.

"I'm truly sorry about 
your money but in 
return I can offer you 
my rare and valu-
able coin collection 
in that purse?" Get 
a response and then 
pick up the purse 
in the left hand and 
shake it. Open the 
purse and look inside 
and then look up and 
act surprised. Expose 
the inside of the purse to 
the audience, revealing a 
folded note inside. Tip out 
the coins from the purse 
into your right hand allow-
ing them to coalesce 
with their note 
you held out. 
Extend the 
palm up 
right hand 
towards 
your 

SIGNED BANKNOTE/BILL TO IMPOSSIBLE LOCATION

helper and have them unfold it to re-
veal their signed note. Quietly pop the 
coins back inside the purse and put it 
away. Then do a card trick:-)

JOHN CAREY

mailto:phil@philkellermagic.com
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JOHN CAREY
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GED MORRIS

THINK OF 
A LEG
"This could very well be one of my 
favorite routines I've had come across 
my desk at VANISH MAGAZINE! Why 
stop with writing - I think tattoos are 
the way to go here ..."

Paul Romhany

EFFECT

A man walks up to you in a bar dressed in a 
black, suit, back shoes, black tie, black hat and 
ray bans. What colour? Black of course! He says 
he’s from M.I.B. not men in black but Magicians 
in Black, then offers you a bet. He asks you to 
think of a leg, yes you read it right, think of 
a leg, and that he will prove that he knew all 
along which one you would pick. You think to 
yourself all this for a drink, just ask. Anyway you 
go along for the ride, pick one, and he proves 
without question to be correct. You buy his 
drink, then strip and run out of the bar ick and 
screaming, only to be arrested, placed into a 
straitjacket and thrown into a padded cell for 
telling the above story. You then spend the rest 
of your days thinking how and why this man 
did this to you. Then suddenly! ………… you 
wake! …………it was all a bad dream …………
or was it………

ha ha ha ha ha ha ha…………………..ha ha ha 
ha ha ha ha.
   
COMMENTS

This effect came about after a telephone con-
versation. Howie had rung me to see if I was 
ok to perform at a gig, only for me to explain 
that this could be a problem. I’d been playing 
football the night before and had torn all the 
tendons in my left foot. Which in turn led to 
one of our daft conversations on what effects 
I could do, legs across, legs to pocket, sponge 
legs, equal, unequal legs, getting more surreal 
as we went along (you had to be there). One 
suggestion was think of a leg, which we played 
with, coming up with this daft routine.
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PREPARATION

You need to mark your legs up as per 
the diagram. On your left leg you mark 
a tick below your sock line, and on the 
knee of the same leg you place a cross. 
Do the opposite on your right leg, (a 
cross below the sock line and a tick 
on the knee). Then pull up your socks, 
drop your pants and let’s go and save 
the planet Batman.      

PRESENTATION (Complete with 
gags, I know, we are good to you)

Explain that you get bored with con-
stantly saying think of a card so you’ve 
decided to do something a little differ-
ent. Wait for the drugs to kick in and 
then proceed with the following.
 
Pick a victim and ask them to think of 
a leg, explain you have three; however 
they can’t choose the middle one 
as that’s the joker. Then explain that 
before they do you need to shuffle 
them. At this point you do the river 
dance for twenty minutes (only joking) 
I mean thirty. Ok, calm down, calm 
down, we’re only having a laugh, do 
the river dance for a couple of seconds. 
Stop! Then grab your crutch and bend 
over as though you’ve just been kicked 
were it hurts, look up and explain 
should have removed the joker first 
(bum bum). Now ask them what leg 
they are thinking of, milk this for what 
you can get out of it, for example if 
they say the right one, ask them if it’s 
your right or their right and wait for 
an answer. Then turn yourself around 
so they are looking at your back, tap 
your left leg as you say, you obviously 
mean this right. Make a big deal about 
this, explaining that everybody must 
know exactly which leg they are going 
to have, due to the fact that it’s a 50/50 
chance and you don’t want them to be 
moaning and having sleepless nights 
when it’s all over. 

Now if they finally stick with your right 
say, “I knew you would pick that one 
and I’ll prove it”. Pull up your right 
trouser leg to show a tick. Wait a few 
seconds, then say, “oh I know what 
you’re thinking, you’re thinking I’ve got 
ticks on both legs? At this point raise 
your left trouser leg to show a cross. 
(Da daaa). Look up, pause, then say “oh 

you’re thinking there’s something on 
the back my legs?” Turn around and 
show them there’s nothing to see.

All right were getting to it, you’re 
saying “what if they pick the left leg”. 
Simply do the above, but instead of 
raising your trousers you drop your 
socks, you’re left first, then your right. 
It’s really is that simple, all you need to 
remember is Raise your trousers if they 
pick your Right leg and Lower your 
socks if the they pick your Left leg. 

Now you may think that there’s not 
much to it, and there’s not, but it will 
baffle them, and you will get every 
explanation under the sun on how you 
achieved this, bar the one you used, 
you will, TRUST US WE’RE VICARS!

	

	

AFTERTHOUGHTS

You could replace the ticks and crosses 
with a smiling face / sad face or with 
the words right and wrong. You could 
have the words on straps, so you don’t 
have to mark your legs, if you do this 
make them loose so that if they pick 
your left leg you can lift your trouser 
leg along with the strap and show that 
there’s nothing to see. But then again 
if you’re a true professional, like what 
we are, you’ll go visit your friendly 
neighbourhood tattooist and get the 
job done properly. 

Conceived by Ged Morris, Howie Fay 
& Rob Colclough (Magicians in Black) - 
although if asked we will deny it! 
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A REAL MAGIC 
SHOP IN THE UK 

Merlins of Wakefield were established in the UK in 1995 
by two  local professional magicians Phil Peters and Mark 
Lee. Between them, they have over 50 years of experience, 
so can answer most questions, or guide you in the right 
direction. Their magic shop in Wakefield is open every day except Sundays and visitors are always 
welcome. With over 3000 items in stock, there is something for everyone from the beginner to the 
professional. They also provide magic tuition as well as running an adult and junior magic club in 
Wakefield. If you want to know anything magical, contact them—www.merlinswakefield.com 
 

Book to CD Player by Tora Magic 
 

At first there is an ordinary book in the magician’s hand. He shows it to 
the audience, so the spectators see that is a regular book. Then he 

opens the book  and tears cuts out a page and draws a CD player on it. 
Then he places it in front of the book and then removing it. Amazingly a 
CD player now takes the place of the book, which can be shown on all 

sides to be solid. You can perform this item with different methods to suit 
your own style. Size when open is 40 x 27 x 24 cm Weight: 2 Kg 

 
 
 

MERLINS OF WAKEFIELD (UK) 
15 The Springs, Wakefield, West Yorkshire, WF11QE 

Tel: 01924 339933 
email: Merlins@btconnect.com 

www.Merlinswakefield.com 

It’s Always Magic at..........Merlins 

On Sun 14th May 2017 Merlins will be hosting a Magic Festival in Wakefield. With 
Dealers, Lecctures, Events and Surprises throughout the day, culminating in a Gals 
Magic Show in the evening. For details and tickets visit www.merlinswakefield.com 
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PRODUCT HIGHLIGHT
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THE GIFT 
ANGELO CARBONE

THIS IS TRULY ONE OF THE STRONGEST PIECES OF MAGIC YOU WILL 
EVER PERFORM. THE THINKING BEHIND EVERY ASPECT OF "THE GIFT" 
IS INCREDIBLY WELL THOUGHT OUT. I LOVE THE PREMISE THAT YOU 
BRING OUT THE BOX SAYING IT CONTAINS A SPECIAL GIFT FOR THE 
SPECTATOR - WHICH TURNS OUT TO BE A PREDICTION.  

THIS IS A COMBINATION OF SOME VERY CLEVER AND ORIGINAL IDEAS 
ALLOWING YOU TO HAND THE BOX TO THE SPECTATOR AND HAVE 
THEM OPEN THE BOX TO TAKE OUT THE PREDICTION. 

MANY WILL USE THIS AS A TOOL TO PREDICT OTHER THINGS RATHER 
THAN PLAYING CARDS. I PREDICT THIS IS GOING TO BE ONE OF THE 
HOTTEST PRODUCTS OF 2017. (I HAVE PLACED THIS INSIDE MY BOX)

Rarely does a secret get published that 
ticks all the boxes (no pun intended). 

A unique concept from master creator 
Angelo Carbone, The Gift is an effect 
with a method so clever that you'll feel a 
giddy urge to reveal the method to your 
spectators. We don't suggest that you 
actually do this. 

The spectator deals the cards face up and 
stops wherever they want. They open 
the gift box themselves and remove the 
prediction inside. The prediction will 
ALWAYS be correct! 

Bonus routine included where your 
prediction is torn in half, and half of it is 
in view the ENTIRE time before a card is 
selected. The other half is inside the box 
and, of course, both torn halves match 
perfectly! 

The spectator and the box do the hard 
work, but you come out the winner. 
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The Gift is a self-contained, precision-crafted 
device that makes the effect easy to perform. It 
doesn't use any indexes or loads, and resets in 
seconds. Open the box, set up the device, and 
you'll be performing within minutes. 

What you get: 

- The Gift Box 
- Deck of Cards 
- 40 min instruction video with Angelo Carbone 
- The ability to perform a miracle 

Available in Standard and in Limited Edition Gold 

Give your spectators "The Gift" of an impossible 
moment! 

The box comes in two colors. The black box and 
the gold box. I love the premise of having a gift for 
the spectator, which is in the form of a prediction. 

“ THIS IS AN EXTREMELY 
CLEVER TOOL FOR 
MAGICIANS AND 

MENTALISTS. I CAN SEE 
EVERYBODY WANTING 
TO USE THIS AND FOOL 
THE PANTS OFF THEIR 

AUDIENCE ..."PAUL 
ROMHANY 

This is a really nice and 
personal touch. It gives the 
effect meaning. 

Angelo Carbone, in my 
humble opinion is one of the 
greatest thinkers in magic. 
He has created some really 
strong effects in the past and 
I feel this is perhaps his best 
creation to date. 

If you are looking for solid 
magic that will really impress 
you can't go wrong here.
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The spectator and the box do the hard work,
but you come out the winner.

THE GIFT

PEGANIRP MAGIC

MAGIC
WAREHOUSE

MAGIC & SUCH

MJM MAGIC

HOCUS-POCUS

http://www.davidmerry.com/shop/


The spectator and the box do the hard work,
but you come out the winner.

THE GIFT

PEGANIRP MAGIC

MAGIC
WAREHOUSE

MAGIC & SUCH

MJM MAGIC

HOCUS-POCUS

http://www.rpmagicshop.com
http://www.hocus-pocus.com
http://www.pegani.dk
http://www.mjmmagic.com
http://www.magicandsuch.com
http://www.themagicwarehouse.com
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All the classic works of the great master of magic, 
Robert-Houdin, under one cover, lavishly illustrated 
with hundreds of beautiful prints, engravings, and 
photos. Robert-Houdin (1805-1871) revolutionized 
the art of magic with his incredible stage mysteries 

and lifelike automata, and he thankfully left a 
number of books recording his philosophy and 

techniques. In Essential Robert-Houdin, you'll find:techniques. In Essential Robert-Houdin, you'll find:
The Secrets of Conjuring and Magic:

Considered one of the finest magic books ever, 
featuring coin sleights and effects; card techniques 

including palming, false shuffles, cuts, and 
stacked-deck work, with twenty card effects; Cups 

and Balls methods and routines; stage effects 
including the Linking Rings, and Robert-Houdin's 

performance theories and essays on gimmicks, 
stagecraft, and psychology.stagecraft, and psychology.

Card-Sharping Exposed:
Robert-Houdin's pioneering work on card handling, 

with dozens of card techniques and routines. The 
Secrets of Stage Conjuring: A dozen great stage 

pieces plus the inside techniques of Robert-Houdin's 
theatre and optical theories.

The Memoirs of Robert-Houdin:
The most complete version of Robert-Houdin's 
wonderful autobiography ever published, with 

material previously omitted from earlier editions. 
You can now enjoy the complete work that 

Robert-Houdin envisioned.
The Priory:

The unbelievable secrets of Robert-Houdin's The unbelievable secrets of Robert-Houdin's 
automated house, with remote-control gates and 

automatic timers.
Plus selections from Robert-Houdin's 

never-before-translated scientific writings, a 
complete bibliography, and full index.

Pages 664 - Hardbound
Over 350 illustrationsOver 350 illustrations

(Regular $100)

http://www.evaporationtrick.com
http://www.tricksupply.com
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See Thru 52 Project by Seth Race

Jeremy: How did you come up with the portrait 
idea? 

Seth: I was going up to P3 to meet up with Shaun 
Dunn and Dan Harlan. I was thinking, what 
would be a cool gift to give to one Magician from 
another? The portrait Hofzinser card popped 
into my head, and I haven't looked back since. 
Later that night I was having a conversation with 
Shaun Dunn and Justin Miller about doing more 
of these for other Magicians who have helped 
me on my path. It was that night the project was 
born, and Shaun and Dan became the first in the 
See Thru 52 project portraits.

Jeremy: How many people so far are in the See Thru 
52 project? 

Seth: Currently, there are 46 Magicians in the 
project. I am constantly thinking of who I should 
include next.

Jeremy: How long does it take you to build one 
card? 

Seth: It normally takes me about an hour or 2 to 
figure out the face. Once that is done the cards 
are then prepped and assembled. I have several 
projects on the market that are based around my 
portrait idea now that took me a little bit longer 
to make. It really depends on the number of 
units requested per order.

Jeremy: Where can people order these cards from if 
they wanted to add one or two of these bad boys to 
their collection?

Seth: Currently www.hocus-pocus.com have the 
Strange Reality Cards" which is a Hofzinser card 
with the Great Harry Houdini's face inside. I also 
take custom orders through my Instagram page 
seethru52guy. Many people have offered to set 
up a web page and store for me. However, I really 
want these to be something special, a collector's 
item if you will as they are so unique. For now, 
these are limited in numbers per patch.

Jeremy: Any future projects coming up?

Seth: Yes, it actually looks like 2017 will be an 
eventful year for me. I am lucky enough to be 
working with Lost Art, P3 & Murphy's on a few 
different projects. It's all VERY exciting!!  

Be sure to keep an eye out for some of Seth's 
future releases. From what we have seen, you 
won't be disappointed.

DECK REVIEW

This month I talk to Seth Race. If you haven't heard of him yet, 
you soon will. Seth has taken an out of the box thinking stance 
on the Hofzinser Card plot.  Seth has started a project called See 
Thru 52. He plans on making 52 portrait cards of the magician's 
and artists who have influenced and helped him along the way. 
I am honored to be among these magicians and artists, and can 
honestly say my portrait card is the talk of my desk- top!. Just 
take a look at the picture featured in this article to see what I am 
talking about. 
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DIAMOND JIM TYLER

SUGAR GAG
GAG: Ask your friends if they know the 
reason that people grab the end of a sugar 
packet and then shake it vigorously. As one 
of your comrads begins to respond you say, 
"Because if you shake it like this then it goes 
everywhere!" Sugar showers your friend to 
everyone’s amusement.
 
SECRET: Prepare by secretly tearing off the 
end of a sweetner packet and place it back 
into the sweetner container. Pinch the open 
end closed with your index finger and thumb 
as you begin to shake the packet and start 
with your inquiry. To execute the gag simply 
turn the packet around and shake the open 
end towards your friend.
 
The best way to set up this gag is to be drink-
ing a beverage that requires the addition of 
sugar (i.e. coffee or tea). Legitimately tear 
open one packet after shaking the sweetner 
to one end and pour the contents into your 
drink. This action conditions your audience 
and sets them up for the joke about to unfold!
 
I recommend pulling this gag on one of your 
friends. After all, what are friends for? Trying 
this gag on someone you don’t know might 
start trouble. It would be like hitch-hiking 
with the wrong finger!

BAM

“

Diamond Jim’s book Pockets Full of Miracles: Secrets 
from the Repertoire of a Professional Close-Up Magician 
is currently out of print and considered a classic. His 
new Bamboozlers series is receiving rave reviews from 
his peers.

Nowadays, DJ performs, writes, gives private lessons 
and group lectures, invents routines and markets magic 
effects all over the world!

www.diamond-jim.com

“I have been blessed with a talent that amuses and 
amazes people. I have a lifetime of experience under 

my belt and yet I continually strive to make myself 
and my act better than the day before."

Diamond Jim

BAR BET

http://www.hocus-pocus.com
http://www.VanishMagazine.com
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COIN GRIFTER 2.0

WAYNE FOX
A professional magician for the last 23 years, A member of the Inner Magic Circle with gold star of 
performance, an expert in Coin Magic and creator of The Knockout Prediction Outdone, 5221, Safe 
Keeping and Obliter8. Co presenter of The Wizard Product Review. A consultant for stage and screen. 
Famously received a standing ovation for his complete sell out Lecture Tour 'ChatterFox' at The 
Magic Circle HQ London 

www.magicfoxproducts.com

BEGINNER MAGIC

DAVID PENN & SEAN HEYDON
Sean Heydon & David Penn are professional magicians and the stars of the Wizard Product Review.
Every month that perform and explain a great beginner's magic effect and give extra tips on perfor-
mance. This episode features a great rope effect.

http://www.magicfoxproducts.com
http://www.magicfoxproducts.com
http://www.youtube.com/watch?v=TJ_83mgQkow
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LOUIE FOXX 
KINDLE 
BOOK TEST
Effect:  You have someone open the Kindle App on their phone.   You take their 
phone and hold it screen toward them (the back of the phone towards you) as 
you flip through the pages of the ebook that they are reading.  They say, “stop” 
whenever they want and they remember the first word on the page.  Once they have 
done that they take their phone (keeping the screen pointed away from you) and 
put it away. 
You now know the word they are thinking of and can reveal it however you want. 

THE GIMMICK:  You will need a shiner to make 
this trick work.  A shiner is something reflective 
that gambler’s use to peek at a card. They have 
also been used in magic and mentalism for 
peeks.  

The shiner I use is made of black plastic, that 
is shiny on one side.  The plastic I used was 
originally a cut card (http://amzn.to/2ll9CII) and 
I cut out a small square that’s approx. 7/8 inch 
on each side. On the back of it I put a flap of tape 
that I can use to hold it by clipping it between 
two fingers. See Figure 1.

1
2

A COUPLE THINGS TO PRACTICE:  Before we get into the 
actual mechanics of the trick, this is a good time to mention 
that you should get the Kindle App for your phone to learn 
how it works.  Right now, on the Kindle App on my iPhone 
if I tap the text, that will make the menu bar appear at the 
top.  It should look similar to the picture on the left.  The 
icon circled in blue is what you tap to bookmark a page.  If 
you want to change the font size use the icon that’s circled 
in red.  Also, the books title will appear which is circled in 
yellow.  To close the menu bar simply tap the books text 
and it will close. 

Practice with your Kindle App, so you can work it quickly 
and easily. 

When you get the peek it will be backward as if you are 
reading in a mirror (because you are).  It’s a good idea to 
practice reading through a mirror.  Occasionally I’ll see a 
word my brain can’t flip it around, but my brain does see 
the individual letters and if I write them down I can figure 
out the word.  Reading a mirror image consistently isn’t easy 
and it’s something that will take practice! 
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WORKING:  You will need someone that has the Kindle 
App on their phone and currently has a book that they are 
reading.  Once they have opened the Kindle App you will 
book mark the page, so they don’t lose their spot.  This is 
also a great time to adjust their font size if it’s very small 
to a larger size.  Don’t mention you are doing that, just 
do it.  When you are done a single tap on the books page 
will bring it back to full screen.  While you are making the 
necessary changes, mention the book they are reading 
and ask them a question or two about the book.  

Steal the gimmick so that it’s clipped in your right hand 
with the tab between the side of your thumb and the side 
of your middle finger. You can adjust the grip to whatever 
works for you, however this is the position that works best 
for me to peek the first word on the page. 

Hold their phone with your left hand with the thumb 
on the bottom and fingers on the top and the face away 
from you.  Turn your head and with your right hand swipe 
through the pages with your index finger and ask them to 
say stop whenever they want.  

When they say stop, you turn your head and say, “are you 
sure that’s where you want to stop?”  As I say that I move 
my right index finger to touch my left ring finger.  That 
puts the shiner in the position that I need it to be at for 
my peek.  Your placement may vary depending on your 
hands. I’ve found that having a physical marker like touch-
ing my ring finger helps me place the shiner exactly where 
it needs to be to get my peek.  

From your view at the back of the phone the first word 
of the page will be on the upper right hand corner of the 
phone.  Once my head has turned and I ask them if they 
are sure that’s where they want to stop, I get my peek on 
the shiner.  Remember the word that you saw.   

After I get my peek I turn my head back away and ask 
them to remember the first word on the page and 
with my right hand gesture to that corner.  I drop my 
right hand to my side, making sure I keep the shiner 
hidden.  Once they confirm they have word memo-
rized, have them take their phone and put it in their 
pocket.  Once the phone is put away I turn my head 
back , so I’m facing them. 
I can now ditch the shiner as I grab a pen and paper, 
or however I choose to ditch it. 

Now that you know the word, you can reveal it with 
the method of your choosing. 

Note:  I originally used a mirror shiner for the Kindle 
Book Test, however I’ve found that I personally can 
read the reflection on the black plastic better than I 
can read on the mirror. 
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Lance the
lie detecting

 Fish

by Thom Peterson
Introduction: I’ve often heard it said by knowl-

edgeable magicians that one of the strongest 
effects that you can perform on a layman is simply 
a Double-Lift — and I agree. Now, wouldn’t it be 
great if there was a routine that used a Double-Lift 
that allowed you, the performer, to have as much 
fun as your spectators. Well look no further — this 
is it! There’s nothing difficult about this routine. With 
the necessary props you could be performing this 
tonight (as long as you can control a card and do a 
convincing Double).

Required: For this, all you need is a deck of 
cards, a business card (optional), and a “Fortune 
Teller Fish.” (Fig. 1) Those of you who are familiar 
with my work will know that I hold a special place in 
my heart for these lil’ fellas. You can find them at all 
sorts of shops that sell slum, or on-line by search-
ing for, “Fortune Teller Fish.” With the loose change 
you find in the cushions of your sofa, you should be 
able to buy a year’s supply.
Effect: A card is selected, and lost in the deck. 

(Original….eh?!) The performer, (that’s you) finds a 
card that he’s convinced is the right one (it’s not). 

In order to test his skills as a card-guru, he asks 
the spectator a series of questions using the For-
tune Teller Fish as his lie detector. In the end, the 
mistaken card surprises the spectator my magically 
turning into their card, right under their very noses. 

To Perform: “I’d like to ask you a question. And 
I have to preface it by apologizing in advance. If 
I could think of a better way of asking, believe 
me, I would. So please would you…Susan…I 

Fig. 1

can’t believe I’m even asking this…, ‘pick a 
card…any card.’ I’m so ashamed.”

Spread the cards and have the spectator freely 
select one. “Make sure you commit it to memory 
and show it to all your friends here.”

Have them replace the card in the deck, and con-
trol it to the top using your favorite method.

“Now, in keeping with the rather unorigi-
nal theme, I’m going to try to find your card. 
Ground-breaking, no?!”

Perform whatever magic gesture or false cut of 
the cards you like, and triumphantly state, “Got it! 
Yup! Pretty sure I found your card.” As you say 
this, perform a double-lift showing an indifferent 
card. (Fig. 2) “Please don’t tell me if I successful 
or not. Instead, I’m going to ask you a series of 
questions, and I’m going to monitor your re-
sponses with the aid of a lie detector. I keep him 
right in here.” Saying this, turn the double over, 
and deal off the top, face-down card (their selec-
tion) onto the table in front of your audience mem-
ber. Bring out the envelope with the Fortune Teller 
Fish in it and remove the red, cellophane fish.

“His name is Lance, and he’s crazy-accurate. 
I’m going to put him in your hand as I ask you 
the questions. Please don’t be scared. Lance 
doesn’t bite, and leaves no fishy after-smell.”

Have the spectator lay their palm-up hand on top 
of the card you’ve dealt onto the table. (Fig

“Right… first question: If a hen and a half 
could lay an egg and a half in a day and a half…
what’s the difference between a duck?” Here, 
you should expect a rather confused look on the 
participant’s face. Whatever answer they give you, 
simply compliment their response as you lay the 
fish in their palm. At this point the fish is going to 
make some sort of movement. Whatever the move-
ment the fish makes, simply pick it up by the tail 

and say, “Interesting! I wasn’t expecting that.”
“Next question: What would a fly with no 

wings be called?” Again, wait for their response 
and then, very thoughtfully, place the fish back in 
their palm and watch what it does with great inter-
est.

“Amazing! I’ve never seen this before. And 
as you can see, Lance is displaying a little bit 
of an attitude. Which, I don’t know about you, 
but I certainly don’t appreciate. Let’s move on 
though. Last question: Do you think I found your 
selected card.”

Wait for their response. Place the fish back in 
their palm, and then respond to whatever the fish 
does. After it does its animation, pick up the fish 
and place it back into its envelope. 

“Well, it seems that Lance disagrees with you. 
Just for the record – What was the card you 
chose?”

After the spectator tells you what the card they 
selected was, have them lift their hand off of the 
playing card and turn it over to reveal that their 
hand was resting on their selection the whole time. 
SHA-ZAM!

Normally here, I simply place one of my business 
cards into the envelope along with the fish to “keep 
it flat” as I give it to the spectator with the proviso 
that the fish is now theirs to keep. But it’s their re-
sponsibility. They now have to feed and walk Lance.

There you have it! There’s nothing earth shaking – 
just a control and a double-lift. But I implore you: try 
it! Do it for real people. When you do, you’ll immedi-
ately see the fun and charm in this simple little trick. 
Maybe then you’ll see why it’s quickly become one 
of my favorites. 

Obviously, you can use whatever questions you 
like to fit your style. Mostly, have fun with this. 
Because magic, if nothing else, should be fun!

Fig. 2

Fig. 3

http://Original�.eh


Lance the
lie detecting

 Fish

by Thom Peterson
Introduction: I’ve often heard it said by knowl-

edgeable magicians that one of the strongest 
effects that you can perform on a layman is simply 
a Double-Lift — and I agree. Now, wouldn’t it be 
great if there was a routine that used a Double-Lift 
that allowed you, the performer, to have as much 
fun as your spectators. Well look no further — this 
is it! There’s nothing difficult about this routine. With 
the necessary props you could be performing this 
tonight (as long as you can control a card and do a 
convincing Double).

Required: For this, all you need is a deck of 
cards, a business card (optional), and a “Fortune 
Teller Fish.” (Fig. 1) Those of you who are familiar 
with my work will know that I hold a special place in 
my heart for these lil’ fellas. You can find them at all 
sorts of shops that sell slum, or on-line by search-
ing for, “Fortune Teller Fish.” With the loose change 
you find in the cushions of your sofa, you should be 
able to buy a year’s supply.
Effect: A card is selected, and lost in the deck. 

(Original….eh?!) The performer, (that’s you) finds a 
card that he’s convinced is the right one (it’s not). 

In order to test his skills as a card-guru, he asks 
the spectator a series of questions using the For-
tune Teller Fish as his lie detector. In the end, the 
mistaken card surprises the spectator my magically 
turning into their card, right under their very noses. 

To Perform: “I’d like to ask you a question. And 
I have to preface it by apologizing in advance. If 
I could think of a better way of asking, believe 
me, I would. So please would you…Susan…I 

Fig. 1

can’t believe I’m even asking this…, ‘pick a 
card…any card.’ I’m so ashamed.”

Spread the cards and have the spectator freely 
select one. “Make sure you commit it to memory 
and show it to all your friends here.”

Have them replace the card in the deck, and con-
trol it to the top using your favorite method.

“Now, in keeping with the rather unorigi-
nal theme, I’m going to try to find your card. 
Ground-breaking, no?!”

Perform whatever magic gesture or false cut of 
the cards you like, and triumphantly state, “Got it! 
Yup! Pretty sure I found your card.” As you say 
this, perform a double-lift showing an indifferent 
card. (Fig. 2) “Please don’t tell me if I successful 
or not. Instead, I’m going to ask you a series of 
questions, and I’m going to monitor your re-
sponses with the aid of a lie detector. I keep him 
right in here.” Saying this, turn the double over, 
and deal off the top, face-down card (their selec-
tion) onto the table in front of your audience mem-
ber. Bring out the envelope with the Fortune Teller 
Fish in it and remove the red, cellophane fish.

“His name is Lance, and he’s crazy-accurate. 
I’m going to put him in your hand as I ask you 
the questions. Please don’t be scared. Lance 
doesn’t bite, and leaves no fishy after-smell.”

Have the spectator lay their palm-up hand on top 
of the card you’ve dealt onto the table. (Fig

“Right… first question: If a hen and a half 
could lay an egg and a half in a day and a half…
what’s the difference between a duck?” Here, 
you should expect a rather confused look on the 
participant’s face. Whatever answer they give you, 
simply compliment their response as you lay the 
fish in their palm. At this point the fish is going to 
make some sort of movement. Whatever the move-
ment the fish makes, simply pick it up by the tail 

and say, “Interesting! I wasn’t expecting that.”
“Next question: What would a fly with no 

wings be called?” Again, wait for their response 
and then, very thoughtfully, place the fish back in 
their palm and watch what it does with great inter-
est.

“Amazing! I’ve never seen this before. And 
as you can see, Lance is displaying a little bit 
of an attitude. Which, I don’t know about you, 
but I certainly don’t appreciate. Let’s move on 
though. Last question: Do you think I found your 
selected card.”

Wait for their response. Place the fish back in 
their palm, and then respond to whatever the fish 
does. After it does its animation, pick up the fish 
and place it back into its envelope. 

“Well, it seems that Lance disagrees with you. 
Just for the record – What was the card you 
chose?”

After the spectator tells you what the card they 
selected was, have them lift their hand off of the 
playing card and turn it over to reveal that their 
hand was resting on their selection the whole time. 
SHA-ZAM!

Normally here, I simply place one of my business 
cards into the envelope along with the fish to “keep 
it flat” as I give it to the spectator with the proviso 
that the fish is now theirs to keep. But it’s their re-
sponsibility. They now have to feed and walk Lance.

There you have it! There’s nothing earth shaking – 
just a control and a double-lift. But I implore you: try 
it! Do it for real people. When you do, you’ll immedi-
ately see the fun and charm in this simple little trick. 
Maybe then you’ll see why it’s quickly become one 
of my favorites. 

Obviously, you can use whatever questions you 
like to fit your style. Mostly, have fun with this. 
Because magic, if nothing else, should be fun!

Fig. 2

Fig. 3
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above with your other hand. Thumb off the “selection” that 
is on top of the cards in dealer’s grip and you’ve just riffle 
forced your way to greatness. 

“We will put it over here without even looking at it because…” 

Set aside this “selection” without looking at its face. For 
the time being, it is a mystery card. Put the rest of the deck 
away. We will not be needing its services anymore. 

“...we are crazy like that.”

Open up the card box with the flap uppermost and take out 
the five face-up cards from inside. Set this empty box on 
top of the “selection” on the table. 

“Five different predictions, if you will.”

State that “one of these cards was the perfect match” as you 
reverse count them into the other hand one at a time. 

“There’s your selection. Wouldn’t it be amazing if one of these 
was the perfect match?” 

Turn the packet over to show an unlit wooden match. Guess 
what? It’s Hamman Count time! This clever count will allow 
you you to show all five cards as having unlit matches on 
them, while hiding the burning match card in a very natural 
and convincing way. Interested?I knew that you would be. 
Let’s do this. 

“Well, take a look. On the back of the cards, I have drawn little 
wooden matches, but only one of them can be ‘the perfect 
match’. Let’s put them to the test.”

Hold the cards from above in Biddle Grip in your dominant 
hand (fig. 3). Using the thumb of your other hand, slide the 
top face-down match card into dealer’s position (fig. 4). 
Repeat this exact same procedure with the next card on top 
of the packet so that you now have two cards in dealer’s 
position. Now, as your thumb comes over to apparently 
slide the next card into dealer’s position, all three cards cur-

EFFECT
Five different face-up cards are removed from the card box. 
A card is selected from the pack and tabled face-down with-
out noting its identity. After explaining that one of these 
five cards is “the perfect match” to the selection, they are all 
turned face-down and each is shown to have a hand-drawn 
picture of an unlit wooden match on it. After attempting to 
“strike” a few of the matches, one of the drawings visually 
ignites into a burning match...the “perfect match”.

After turning over this “perfect match” to note its identity, it 
turns out it really is the perfect match because it is the same 
freakin’ card as the selection.

NEEDED
A deck of cards, five odd-backed cards, and a black Sharpie 
marker.  

PREPARATION
Draw an unlit wooden match on the back of four of the 
odd-backed cards and a burning match on the remaining 
one (fig. 1). Place the lit match card on top of the face-down 
packet, turn them over, and then put all five cards face-up 
into the card box, with the flap uppermost.  
 
PERFORMANCE
Spread through the deck and casually show the fronts and 
backs of the cards as the normal deck that it is. As you are 
running through the faces, cut the card that matches the lit 
match card to the top of the face-down deck. In this case, 
that card is the Nine of Hearts (fig. 2).

“A deck of playing cards. You get the honor of selecting one. 
Please make it a good one.”

Shuffle the pack while retaining the top card in place. Cut 
the cards and hold them in dealer’s grip with a fourth-finger 
break above this Nine of Hearts. You will force this card by 
any means necessary. Here is a good “means”. Use a simple 
riffle force. Of course, this is accomplished by riffling the 
outer-corner of the pack with the thumb of the hand that is 
holding the cards. Ask your helper to call out “stop”. When 
they do so, pick up all of the cards above the break from 
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rently in Biddle Grip get wedged into 
the crotch of your thumb while at the 
same time, the two cards in dealer’s 
position get picked up in between the 
thumb and middle finger of the other 
hand (fig. 5). You have simply switched 
the two packets while counting the 
“third” card. Finish the Hamman Count 
by using your left thumb to pull each 
of the two cards remaining in Biddle 
Grip into dealer’s position as you count 
“four” and “five”. This count should be 
performed at a smooth and steady 
rate.

“Five unlit wooden matches. Each with 
their own charm and flair. No pun 
intended. Only one is ‘the perfect match’. 
Only one”.

Perform a Milk Build Shuffle by al-
lowing the card on the face of the 
packet (the lit match card) to stay in 
contact with the tips of the fingers as 
you overhand shuffle the rest of the 
cards in front of it (fig. 6). Repeat this 
procedure until it feels as if the cards 
are “hopelessly mixed”, but of course, 
the burning match card is still at the 
packet’s face. At the completion of this 
shuffle, legitimately run one card from 
the top of the packet to the face. This 
places the unlit match card second 
from the bottom of the face-down 
packet. 

“A little shuffle just to warm them up a 
bit”.

Square up the packet and hold it in 
dealer’s position. Thumb the top card 
off into the other hand, which is now 
gripping its lower inner-corner (fig. 
7). Turn the card over so that its face 
can be seen. Turn it back face down 
and simulate attempting to “strike the 
match” by snapping the card off of the 
other hand’s thumb and fingers with a 
sharp downward motion (fig. 8). 

“This one appears to be a dud.”

Transfer this card to the bottom of the 
packet and repeat the same procedure 
with the next match card.

“This one too.”

Two “duds” down. Time to get burnt. 
In order to get our flame on, perform 
a double lift with the top two cards in 
dealer’s position and rotate your hand 
over to show this double at the Nine of 
Hearts (fig. 9). 
“The Nine of Hearts. I have a good feel-
ing about this one.”

Simulate the same “striking” action as 
before with this double. Give it one or 
two attempts. When you are ready to 
ignite, simply use the thumb of your 

other hand to clamp down on the top 
card of the double, holding it in place 
on top of the other cards in dealer’s 
position as the other hand comes 
away with just the lit card below it (fig. 
10). This is a very visual moment so be 
sure to pause for a bit in order to let it 
register before turning it over to show 
that it is still the Nine of Hearts.

“Boom! And there it is. The perfect 
match, the Nine of Hearts.”

Thumb off all four unlit match cards 
onto the table as you hand out the 
burning card for examination. It is truly 
the perfect match (fig. 11). 

“Take a look but be careful not to burn 
yourself.”

Hit them with one more scorching mo-
ment by then turning over the tabled 
selection to show that it really was “the 
perfect match” in all kinds of ways (fig. 
12). 

“Hey, I almost forgot. Turn over your se-
lection and let’s see what it is. Wow! The 
Nine of Hearts IS the perfect match.”

I D E A A  L A B
F R E E  S H I P P I N G  W O R L D W I D E

P E N G U I N  M A G I C
F R E E  S H I P P I N G  T O  U S A

http://www.VanishMagazine.com
http://www.VanishMagazine.com


above with your other hand. Thumb off the “selection” that 
is on top of the cards in dealer’s grip and you’ve just riffle 
forced your way to greatness. 

“We will put it over here without even looking at it because…” 

Set aside this “selection” without looking at its face. For 
the time being, it is a mystery card. Put the rest of the deck 
away. We will not be needing its services anymore. 

“...we are crazy like that.”

Open up the card box with the flap uppermost and take out 
the five face-up cards from inside. Set this empty box on 
top of the “selection” on the table. 

“Five different predictions, if you will.”

State that “one of these cards was the perfect match” as you 
reverse count them into the other hand one at a time. 

“There’s your selection. Wouldn’t it be amazing if one of these 
was the perfect match?” 

Turn the packet over to show an unlit wooden match. Guess 
what? It’s Hamman Count time! This clever count will allow 
you you to show all five cards as having unlit matches on 
them, while hiding the burning match card in a very natural 
and convincing way. Interested?I knew that you would be. 
Let’s do this. 

“Well, take a look. On the back of the cards, I have drawn little 
wooden matches, but only one of them can be ‘the perfect 
match’. Let’s put them to the test.”

Hold the cards from above in Biddle Grip in your dominant 
hand (fig. 3). Using the thumb of your other hand, slide the 
top face-down match card into dealer’s position (fig. 4). 
Repeat this exact same procedure with the next card on top 
of the packet so that you now have two cards in dealer’s 
position. Now, as your thumb comes over to apparently 
slide the next card into dealer’s position, all three cards cur-

EFFECT
Five different face-up cards are removed from the card box. 
A card is selected from the pack and tabled face-down with-
out noting its identity. After explaining that one of these 
five cards is “the perfect match” to the selection, they are all 
turned face-down and each is shown to have a hand-drawn 
picture of an unlit wooden match on it. After attempting to 
“strike” a few of the matches, one of the drawings visually 
ignites into a burning match...the “perfect match”.

After turning over this “perfect match” to note its identity, it 
turns out it really is the perfect match because it is the same 
freakin’ card as the selection.

NEEDED
A deck of cards, five odd-backed cards, and a black Sharpie 
marker.  

PREPARATION
Draw an unlit wooden match on the back of four of the 
odd-backed cards and a burning match on the remaining 
one (fig. 1). Place the lit match card on top of the face-down 
packet, turn them over, and then put all five cards face-up 
into the card box, with the flap uppermost.  
 
PERFORMANCE
Spread through the deck and casually show the fronts and 
backs of the cards as the normal deck that it is. As you are 
running through the faces, cut the card that matches the lit 
match card to the top of the face-down deck. In this case, 
that card is the Nine of Hearts (fig. 2).

“A deck of playing cards. You get the honor of selecting one. 
Please make it a good one.”

Shuffle the pack while retaining the top card in place. Cut 
the cards and hold them in dealer’s grip with a fourth-finger 
break above this Nine of Hearts. You will force this card by 
any means necessary. Here is a good “means”. Use a simple 
riffle force. Of course, this is accomplished by riffling the 
outer-corner of the pack with the thumb of the hand that is 
holding the cards. Ask your helper to call out “stop”. When 
they do so, pick up all of the cards above the break from 

12

50 VANISH Magazine      www.VanishMagazine.com

11

rently in Biddle Grip get wedged into 
the crotch of your thumb while at the 
same time, the two cards in dealer’s 
position get picked up in between the 
thumb and middle finger of the other 
hand (fig. 5). You have simply switched 
the two packets while counting the 
“third” card. Finish the Hamman Count 
by using your left thumb to pull each 
of the two cards remaining in Biddle 
Grip into dealer’s position as you count 
“four” and “five”. This count should be 
performed at a smooth and steady 
rate.

“Five unlit wooden matches. Each with 
their own charm and flair. No pun 
intended. Only one is ‘the perfect match’. 
Only one”.

Perform a Milk Build Shuffle by al-
lowing the card on the face of the 
packet (the lit match card) to stay in 
contact with the tips of the fingers as 
you overhand shuffle the rest of the 
cards in front of it (fig. 6). Repeat this 
procedure until it feels as if the cards 
are “hopelessly mixed”, but of course, 
the burning match card is still at the 
packet’s face. At the completion of this 
shuffle, legitimately run one card from 
the top of the packet to the face. This 
places the unlit match card second 
from the bottom of the face-down 
packet. 

“A little shuffle just to warm them up a 
bit”.

Square up the packet and hold it in 
dealer’s position. Thumb the top card 
off into the other hand, which is now 
gripping its lower inner-corner (fig. 
7). Turn the card over so that its face 
can be seen. Turn it back face down 
and simulate attempting to “strike the 
match” by snapping the card off of the 
other hand’s thumb and fingers with a 
sharp downward motion (fig. 8). 

“This one appears to be a dud.”

Transfer this card to the bottom of the 
packet and repeat the same procedure 
with the next match card.

“This one too.”

Two “duds” down. Time to get burnt. 
In order to get our flame on, perform 
a double lift with the top two cards in 
dealer’s position and rotate your hand 
over to show this double at the Nine of 
Hearts (fig. 9). 
“The Nine of Hearts. I have a good feel-
ing about this one.”

Simulate the same “striking” action as 
before with this double. Give it one or 
two attempts. When you are ready to 
ignite, simply use the thumb of your 

other hand to clamp down on the top 
card of the double, holding it in place 
on top of the other cards in dealer’s 
position as the other hand comes 
away with just the lit card below it (fig. 
10). This is a very visual moment so be 
sure to pause for a bit in order to let it 
register before turning it over to show 
that it is still the Nine of Hearts.

“Boom! And there it is. The perfect 
match, the Nine of Hearts.”

Thumb off all four unlit match cards 
onto the table as you hand out the 
burning card for examination. It is truly 
the perfect match (fig. 11). 

“Take a look but be careful not to burn 
yourself.”

Hit them with one more scorching mo-
ment by then turning over the tabled 
selection to show that it really was “the 
perfect match” in all kinds of ways (fig. 
12). 

“Hey, I almost forgot. Turn over your se-
lection and let’s see what it is. Wow! The 
Nine of Hearts IS the perfect match.”

I D E A A  L A B
F R E E  S H I P P I N G  W O R L D W I D E

P E N G U I N  M A G I C
F R E E  S H I P P I N G  T O  U S A

http://ideaalab.com/en/shop


http://www.manilamagic.com




PRODUCT HIGHLIGHT

CM2
PRODUCT SPOTLIGHT

WHEN YOU GET TWO INCREDIBLY CREATIVE PEOPLE  WHO ARE VERY 
WELL RESPECTED YOU KNOW YOU ARE IN FOR SOMETHING SPECIAL. 
EVERY SINGLE ROUTINE IN THIS IS A REAL WORKER AND YOU WOULD 
BE HARD PRESSED TO FIND ANY STRONGER ROUTINES THAT LEAVE 
THE SPECTATOR FEELING GOOD ABOUT WHAT THEY HAD JUST SEEN.

"Our mission with Conscious Magic is to elevate the art of magic by empowering 
the performer to have a deeper insight into the process of creating, performing 
and even thinking about magic on a new level."  - Gerard and Pink

For more than two decades, 
Ran and Andrew have created 
and performed magic on TV. In 

Conscious Magic, Episode 2, they sit 
down for the first time, and openly 
discuss and reveal their approach to 
performing magic and mentalism in 
everyday environments. 

In this series, Ran and Andrew reveal 
their go-to routines that they perform 
in real-life casual situations such as 
bars, house parties, and on the street. 
Not only do they teach new effects, 
but they break them down, discussing 
their creative process and give insight 
that will help make the magic you 
create even better. 

In this Episode 

GET LUCKY 
The idea of lottery routines and 
picking winning numbers has been 
played with by many people, using 
an array of methods from electronic 
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devices, special pads, and gimmicks. Ran Pink 
has developed a powerful routine utilizing no 
gimmicks, just real lottery tickets and stubs. Walk 
up to a store, buy a lottery ticket and stubs, and 
you're ready to go! 

BECOMING 
In this effect, the spectator pushes their card 
flush into the deck with their own finger. Their 
signed card goes from the middle of the pack to 
the top while in their hands, but this is not your 
usual ambitious card routine. Andrew guides the 
spectator through a journey of self-discovery 
and inspires them to find the best version of 
themselves. 

RADIO 
The spectator thinks of any song, writes it down 
on a card, and holds it in their hand. Ran then 
asks them to touch his temples so they can feel 
a thought leave his mind and travel into theirs 

“NOT ONLY DO THEY 
TEACH NEW EFFECT, BUT 

THEY  DISCUSS THEIR 
CREATIVE PROCESS AND 

GIVE INSIGHT THAT 
WILL HELP MAKE THE 

MAGIC YOU CREATE EVEN 
BETTER.." 

-- they then guess one note 
of the major scale. Now the 
spectator thinks of their song 
the same way but, this time, 
is able to transmit the melody 
of their thought-of song 
they were thinking of to Ran. 
The song can be revealed by 
singing it or by playing it back 
on a mobile music service. 

FIFTY 50 
50/50 effects only matter 
when something of value 
is put on the line. In Fifty 50 
Andrew puts $100 on the line 
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WHEN YOU GET TWO INCREDIBLY CREATIVE PEOPLE  WHO ARE VERY 
WELL RESPECTED YOU KNOW YOU ARE IN FOR SOMETHING SPECIAL. 
EVERY SINGLE ROUTINE IN THIS IS A REAL WORKER AND YOU WOULD 
BE HARD PRESSED TO FIND ANY STRONGER ROUTINES THAT LEAVE 
THE SPECTATOR FEELING GOOD ABOUT WHAT THEY HAD JUST SEEN.
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the performer to have a deeper insight into the process of creating, performing 
and even thinking about magic on a new level."  - Gerard and Pink
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their go-to routines that they perform 
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devices, special pads, and gimmicks. Ran Pink 
has developed a powerful routine utilizing no 
gimmicks, just real lottery tickets and stubs. Walk 
up to a store, buy a lottery ticket and stubs, and 
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The song can be revealed by 
singing it or by playing it back 
on a mobile music service. 

FIFTY 50 
50/50 effects only matter 
when something of value 
is put on the line. In Fifty 50 
Andrew puts $100 on the line 
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and wagers whether the spectator will 
pick up the bill with their left or right 
hand. He always gets it right! This is an 
anytime, anywhere routine. Grab some 
paper, pencil, and something to wager, 
and you're ready to go.

QUESTIONS FROM VANISH:

V -  What is your goal with the series of 
CM? These don’t follow the current trend 
of one-off trick DVDs - you both put so 
much work in to each routine.

Gerard - Ran and I have talked about 
doing this series for a few years. 
Neither of us wanted to just add to 
the massive amount of one-off tricks 
that are out there but rather put 
together a series that would have all 
very real world material that we do 
in our everyday lives. It is also a way 
of teaching that we hope inspires 
magicians that are wanting to seek 
out a more thoughtful approach to 
performing creating and even just 
thinking about magic and mentalism.

V - Who is this aimed at -  magician or 
mentalist? What level of performer? Who 
will get the most out of these?

Gerard - We have an assumption that 
easy methods are for beginners and 
knuckle busting sleights are for pros. 
But from my experience the opposite 
is true. I have worked with so many 
of the world's best magicians and the 
first thing all of them do is double lift 
and change a card for a spectator in 
their everyday lives. Why? Because it's 
simple, easy and effective. Beginners 
have the best sensibility of what 
effects are cool. Pros also retain this 
sensibility as they understand their 
audience. So this is for everyone. In 
our Conscious magic world. We are 
all students and everyone's opinion is 
valued equally.

V - How many will there be in the series?

Gerard - We don't have any limit. We 
will keep it going as long as it's the 
best we can do. We won't release 
something unless it's not genuinely 
great.

V - How do you chose the effects for the 
series?

Gerard - We look at our master list. Ran 
and I have both created some effect 
just for ourselves and many that we 
have created together. Sometimes 
they are inspired from music like the 
effect "radio" on Episode Two.  We have 
thought about dedicating an entire to 
DVD to one topic like a hypnosis bit. 
We try to have a balance of effects that 
also offer insights in the teaching as 
well.

V - You both and well known as 
performing musicians and producers - 
do you find the music process in writing 
connects to magic?

Ran - When Andrew and I first met at 
Mindvention, our first conversation 
was about music. Musicians can 
often tell when another person is a 
musician and in this case, my long hair 
and Andrew's tattoos sort of it give it 
away but there is an understanding 
amongst musicians that we have the 
ability to connect and be in sync with 
others when playing music. When it 
comes to magic and mentalism I think 
Andrew and I have this approach 
where we strive to sync up with our 
participants. We want to try to connect 
on "another level" and make it a more 
meaningful and deeper experience. 
Choosing the right words to express 
an effect is similar to writing a song in 
that it requires  that you get a message 
across in a way that evokes an emotion 
or an experience.

V - From watching both 1 & 2 now I see 
all of these routines you both perform 

are also about leaving the spectator 
with something more than a trick - the 
routines are stronger because you 
leave them with a lasting memory and 
experience that they just had. How 
important is that than the actual trick?

Ran - The choice of effect/presentation 
one performs is very important 
when it comes to leaving a lasting 
memory and for expressing an idea 
or a concept that represents his or 
her persona. It's all tied together. The 
performer becomes the effect and 
the impact created is much stronger 
when the effects are curated to fit the 
performers artistic goals. As long as 
that goal includes recognizing that we 
perform with a participant and not just 
a spectator.

"Not only are the effects strong, but I 
especially love the dialogue between 
these two, and the insights and 
subtleties they give away are priceless." 
- Haim Goldenberg 

"Gerard has been the greatest influence 
on my professional career to date." 
- Keith Barry
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There are times in your life when something impacts 
you and changes your path forever. In my case I 
remember the moment, as an eight year old boy, 
going to see my fi rst full magic show put on by The 

Amazing Chicane. Forty years on I can still tell you the tricks 
he performed – although at 
the time I didn’t know their 
names. I just knew he was 
a real magician who could 
saw a person in half, make 
a woman fl oat and most 
impressively cut a lady in 
thirds … removing her torso!  
Coming home from that 
show I remember telling my 
parents I was going to be a 
magician!

Imagine my delight shortly 
thereafter discovering 
Chicane was one of my next-
door neighbors. I visited 
him and remember watch-
ing his performance of “Out 
Of This World” … it was. I think it took about twenty years 
before he shard the secrets to the Zig-Zag Illusion, which he 
performed at his show and really had me in awe my entire 
childhood. Forty years later and I’m still asking for his guid-
ance.

We often hear the words renaissance of Magic, but nobody 
deserves this title more than Wayne Rogers. 

I’ve been fortunate over my career having close friends 
who helped and advised me along my magical journey 
but none more so than my mentor and dear friend Wayne 
Rogers.  Wayne is the most creative thinker in magic I’ve 
ever met, and one of the most giving of his time, skills and 
knowledge. The magic world knows Wayne for his appear-
ing pole products such as: The Appearing Shovel, The Ap-
pearing Ladder, The Appearing Broom and The Appearing 
Hat Stand. Many of you have seen his work used by other 
performers and I’m sure own some of his products.

Wayne was born in Wellington, the capital city of New 
Zealand, and like most kids got interested in magic after 
seeing a magician perform at his school and par-
ties he attended. At 18, when able to 
join the local magic club, Wayne met 
those magicians and became friends 
with them.

He distinctly remembers his fi rst three 
magic books which kept his interest 
during those early years: Dunninger’s  
“Magic Tricks”, “Magic Made Easy” and 
“Houdini on Magic.” Learning magic 
today is far diff erent than it was when 
Wayne was young where he would 
have to wait six months to get a cata-
logue from an international dealer.

New Zealand magicians were infl uenced in those days by 
Supreme Magic and Harry Stanley Unique Studio, both 
based out of England. Wayne’s fi rst original creation was 
a children’s routine inspired by something he saw in a 
Supreme Magic Catalogue. He called it, “Percy The Pen-

guin” which was 
marketed years 
later and used 
by some top 
children’s enter-
tainers around 
the world. I per-
formed it myself 
and recently 
found one of the 
very few left. It’s 
a terrifi c routine 
where a Penguin 
changes color 
then turns in to 
an egg, having 
all the elements 
that make up a 
wonderful kids 

trick. 

This eff ect was created while Wayne worked for the Ministry 
of Works. He had a graphic artist design a Penguin for the 
trick, then they silk-screened about 30 cards which laid in 
storage for a good 20 years before he completed and mar-
keted it! If you are lucky enough to fi nd one of these eff ects 
you’ll notice the quality of the cards is wonderful, not often 
seen anymore in this type of trick. Producing high quality 
products is something Wayne does with everything he’s 
released to the magic fraternity.

His fi rst magic trick released in the late 1960’s was put out 
by Supreme Magic, a silk-dying machine. Wayne never re-
ceived a sample, however, he eventually got a set of original 
instructions after Supreme closed their doors.

In the 1970s after moving to Auckland, Wayne purchased 
and still has his signed copy, numbered 105, of the Robert 
Harbin book which greatly infl uenced him. He built the 
third Zig-Zag in New Zealand following Harbin's plans 
exactly, and per- formed the complete “print-

ed” presentation. Even today 
Wayne says a lot of Zig-Zags 
and their presentations are 
wrong. Harbin details ways 
to perform it which were 
there for a reason. Many 
of today’s illusionists don’t 
know the background of 
Harbin’s creation and the 
logical steps he developed 
to present it properly. One 
of the things magicians 
don’t do, who aren’t aware 
of the original presenta-
tion, is the initial push 
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of the middle box prior to the blades 
going in, an important part of setting 
up the routine to show the box is in 
the way and the body takes up all that 
space. 

The next illusion Wayne built from 
Harbin’s book was The Visible Sawing, 
which he still uses to this day. If he has 
to perform one illusion in his show the 
sawing is chosen. 
It packs fl at, plays 
big and involves an 
audience member. 
It has everything 
that makes up 
a great piece of 
magic. The next 
creation he built 
was The Harbin 
Barrel Illusion, my 
personal favorite 
illusion of all 
time. I know it in-
side out, literally! 
In my late teens 
I often assisted 
Wayne, even 
doing shows 
together where 
I ended up 
inside the bar-
rel. Wayne, with 
the help of fel-
low magician 
Jon Zealando added a unique 
feature to this illusion by pushing a 
blade through the middle once all the 
poles were inserted. This enhanced 
the illusion making it impossible for 
anybody to be inside. 
Wayne created humor-
ous moments within 
the routine and in my 
opinion put it right 
up there with Hans 
Moretti’s Sword Box. 
The only thing I can 
reveal concerning the 
Illusion is you defi nite-
ly feel the blade going 
through and I’d often 
come out with a few 
bumps and bruises.

The fourth illusion 
he built was Harbin’s 
Chair suspension. 
Everything was constructed from pho-
tographs in the book as the chairs did 
not exist in New Zealand at the time. 

The main thing about Harbin’s book, it 
took some of the major illusions of the 
day and made them portable. Instead 
of a large box to saw a woman in half 
he created the portable sawing. A 
levitation became a chair suspension. 
You could put a full evenings cabaret 
Illusion show in the back of your car 
because it packed fl at.

After moving to Auckland he took the 
stage name, “The Amazing Chicane”. I 
am rather suspicious of magicians who 

assign great titles to themselves, be-
cause some haven’t lived up to them, 
but Wayne has been one to fulfi ll the 
expectation his stage name implies.

Wayne was an architect and drafts-
man, over his career he drew from 
these work experiences. He helped 
design and build stage sets and props 
for the local theatre company. He 
joined a broadcasting team directing 
on-air transmissions, sort of a stage 

manager for 
live television. 
He stayed with 
broadcasting 
approximately 
seven years 
doing lots of 
promotion work, 
pre-special ef-
fects days, that’s 
now done with 
computers. This is 
where his creativ-
ity in design and 
fi nding solutions 
came to the fore. 
By combining his 
knowledge with 
magic he created 
never seen before 
eff ects for New 
Zealand television. 
His nickname was 
“Strings and Pulley 
Rogers”, because 

he turned up with fancy manually 
controlled eff ects/constructions dur-
ing the early 70s when color TV had 

not yet reached 
New Zealand. 
Towards the end 
of his television 
time he moved 
to the New Zea-
land version of 
the English kids 
show called, 
“Play School,” 
where he 
directed and ed-
ited the script. 

After leaving 
television he 
worked for a 
company pro-

ducing radio and television adverts.  
Again combining his magic back-
ground to develop highly original ad 

ChicaneChicanery: 
the use of trickery to deceive 
or trick (someone).
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campaigns. One was for 
Levens Paint and Wall-
paper. They mirrored 
everything Saxon Paints 
in Chicago did. One 
day the head of Levens 
showed Wayne a new 
commercial from the 
USA using stop-motion, 
where cans of paints 
would dance around 
on screen. Being a low 
budget studio Wayne 
created the same eff ect 
using gaff ers tape and 
nylon thread operat-
ing them like a string of 
puppets. The end result 
looked very similar and 
the client was overjoyed.

Wayne worked a lot 
of shopping malls, a 
large market for many 
years for New Zealand 
magicians. Wayne still 
performs at malls but 
the shows have changed 
and now he does more 
walk-about and smaller 
shows sans illusions. When he left the television business 
in 1993 he became a full time magician venturing out, al-
lowing his creativity to really shine.

Wayne is one of the few prestidigitators, I know of, skilled 
in a variety of magic from kids shows to strolling to men-
talism and illusions. Part of this comes from growing up 
in New Zealand where magicians were isolated in many 
ways, having to develop much of their own material … 
becoming a jack-of-all-trades.  

He gets enjoyment from simply creating, thinking and 
making a little prop or idea which may never get in his 
show.  One point Wayne made, whenever he comes up 
with an idea he will make it straight away using whatever 
material he fi nds.  Many performers have great ideas but 
few put them in practice. He often visualizes it and make 
sketches, however, building it is the important part of 
creating. This idea came from his initial Harbin infl uence 
because Harbin was the same way. When Harbin created 
the Zig-Zag lady the only way to see if it would work was 
to make up a cardboard prototype.

Sometimes Wayne creates specifi cally for a client, such 
as Jarret’s 21 Production Cabinet, used to produce some 
travel agents, each one saying something about New Zea-
land after appearing. The slogan was “Come over to New 
Zealand – it’s MAGIC.”

Wayne’s only reference to this illusion was Jim Steinmey-
er’s book about Jarret. Using the book and a Doug 

The Jarrett Box as seen on NZ television 
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Henning Special Wayne created his 
own Jarret Cabinet, later used on The 
Great Kiwi Magic Show. One interest-
ing note about the original perfor-
mance, Wayne was fl own to Australia 
to present the illusion, however, the 
illusion was held up in a port strike. 
This meant he only had a day to 
rehearse, so he cut a paper plan lay-
ing it on the fl oor practicing with the 
21 people, WITHOUT the illusion. The 
following day the prop arrived and 
it was time to perform, everything 
went smoothly. To make matters 
worse the night prior to the event 
Air New Zealand decided to build an 
elaborate set which meant the 21 
people could not be loaded on stage 
while a fi lm was shown. They ended 
up loading the people outside the 
banquet room, then wheeling the 
illusion on carpet setting it next to 
the stage. Part of the joys of being an 
illusionist.

Over the years Wayne presented major 
product launches for some top com-
panies in New Zealand as a creative 
consultant producing cars and making 
products appear. One of his principal 

clients was McDonalds, he helped 
develop the Ronald McDonald Magic 
Show, building unique presentations 
for them over a 20 year period. His was 
unlike any other Ronald McDonald 
show anywhere in the world. The New 
Zealand show was a full theatrical 
presentation performed on the back of 
a truck.  Wayne created original ideas 
and eff ects for the touring show com-

pletely revamp-
ing it every two 
years. They had a 
set-designer cre-
ate the scenery 
and Wayne built 
the magic aspect 
of the show. 

In 1995, when 
Wayne started 
creating original 
concepts for the 
Ronald McDon-
ald show, one of 
the fi rst things 
McDonald’s 
wanted was 
to produce a 
school road sign 
from Ronald 
McDonald’s 
pocket. At the 
time Wayne 
had some of 
John Far-
rinto’s original 
poles for the 
pole produc-
tion. Wayne 

discovered a way to make the Stop 
Sign which sparked his interest in 
further designs and ways to use the 
pole technology. At the time there 
was only Sylvester the Jester’s and 
Johns products on the market. The fi rst 
“pole” product Wayne created was the 
Appearing Spade (Shovel). One of the 
incredible innovations Wayne did was 
to make the shovel angle proof, no 
holes showed at the end of the pole. 
It looks like a real shovel and has been 
used by magicians around the world. 
From there he created The Appearing 
Ladder, the Appearing Broom, The 
Appearing Hat Stand and even an 
Appearing Parking Meter plus many 

others, and even wrote 

Wayne Rogers in my 
opinion is the most 
creative magician 

and inventor in New 
Zealand. If I am work-
ing on something new 

I always run it past 
Wayne and he always 
comes up with some 

original ideas on how 
to improve the e� ect 

or presentation.  
Alan Watson QSM
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Wayne is one of the most enthusias-

tic people I know, and I always feel 

invigorated after spending time in 

his company. He's highly creative 

and passionate about magic. He con-

stantly comes up with new ideas, and 

regularly refi nes and improves older 

eff ects that seemed perfect to every-

one except him. I'm proud to call him 

a friend, and am thrilled that he's on 

the cover of this issue of Vanish. 

Richard Webster

a book called, “Out of 
the Pole Vault.”
Wayne’s daughter 
Felicity is also an 
accomplished magi-
cian and had one 
of the most original 
magic acts I’ve ever 
seen.  She’s moved 
away from magic now 
and focused more 
on dance and anima-
tion,  however, Felicity 
started magic at an 
early age. Having a fa-
ther who is so creative 
certainly helps. Wayne 
admits the material he 
created for Felicity is 
some of his best work. 
The act is one of the 
most elegant silent 
acts I’ve ever seen. It 
started off  with Felicity 
showing a picture of a 
two story doll house. 
She walked to the 
other side of the stage and pulled a 
cloth revealing the doll house sitting 
on a large mushroom. She lowered the 
door of the house and we see a spider 
web. She climbed into the house 
which slowly shrank. When it stops 
getting smaller a snowstorm fi lls the 
air and the door on the house lowered, 
Felicity disappeared. Inside the house 
was a fl uttering butterfl y. The door 
went up, the house grew, and as she 
stood up, full height, she transformed 
into a but-

terfl y. During the performance there 
was a fl oating butterfl y that would fl y 
around her on stage. 

Today Wayne spends a lot of his time 
doing mentalism style performances. 
He’s created some incredible routines 
and tools for mentalists including 
Force Four which I used to create my 
Chair Test routine, and many diff erent 
gimmick style envelopes. He never 
stops thinking and creating magic, 

both practical 
from a perform-
ers vantage, 
and magical 
from the audi-
ences point of 
view.

One of the il-
lusions Wayne 
created for my 
own act was 
the appear-
ance of a 
person from 
a briefcase. 
When we 
fi rst started 
talking 
about this 
my main 
require-

ment was “no” mirrors. It needed to 
be moved on and off  a stage, and 
performed surrounded. I remember 
the day Wayne phoned me to come to 
his house, he had something to show 
me. I turned up and saw a briefcase 
sitting on a normal looking table … no 
Wayne. I called out to him and he sud-
denly jumped out of the briefcase. I lit-

erally screamed!! 
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I had no idea he was hiding in the briefcase or how he did it!! A really nice feature of the illusion, like Harbin’s, was it packed 
fl at for travel. Since then we’ve sold illusion plans and now other magicians around the globe are enjoying yet another of 
Wayne's incredible creations. The illusion also made it’s way to FISM in 1997 held in Dresdin, when New Zealand magician 
Tara Okan was looking for something original to add to his act. Not only did the illusion go but I went with it. That’s another 
story for another day.

I am glad I am not the only person in the world who has benefi ted from Wayne’s amazing creativity and ingenuity. He 
has always given 
his time and skill to 
help not just me, but 
many others around 
the world out. He’s 
lectured in England, 
Canada, America (the 
fi rst New Zealander to 
lecture at The Magic 
Castle), and Australia. 
He has numerous 
accolades including 
The Grand Master of 
Magic in New Zea-
land. 

I am fortunate to 
consider Wayne and 
his wife Liz my family. 
They’ve known me 
since I was eight. 

Whenever I visit New Zealand they are the fi rst people 
I see. They’ve stayed with us in Vancouver and seeing 
them reminds me of wonderful childhood memories, 
growing up with an incredible family who took me 
under their wings and encouraged my pathway to 
becoming a magician. I couldn’t have asked for a better 
mentor and friend. 

Wayne no longer presents the large eff ects nor the 
Harbin illusions he built and used all throughout his 
career. I can report they are off  to a new home to be 
used and cherished by a new owner – ME. As I type 
this the illusions are en route to Canada where I will 
put them to use in my own performances. 

Imagine being able to own the illusions you saw when 
you were a kid that made you want to become a magi-
cian. I hope to present them with the elegance they 
deserve and who knows, perhaps there will be a child 
in the audience whose life they will shape on this side 
of the world.

L to R - Wayne, Paul, Liz and Natalie 

http://www.VanishMagazine.com
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Chicane, a magical life … 
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"Wayne is one of the 
most unique thinkers 
I have every met. He 

is genuine and magi-
cal and I am lucky to 

know him." 
TC Tahoe
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… continued
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DANCING HANKY
CLOSE-UP AND SURROUNDED

A DANCING HANKY ROUTINE THAT CAN BE PERFORMED UNDER ANY CONDITION 
FROM CLOSE-UP TO STAGE AND COMPLETELY SURROUNDED. 

WAYNE ROGERS
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INTRODUCTION
There are 4 matching silk scarves used 
during my routine but only one is seen 
at any time. Each hank works in a dif-
ferent way providing a visual discon-
nect that helps disguise the various 
methods. The following routine, with 
minor variations has been in my act for 
almost 40 years.

SOME HISTORICAL NOTES
Don Wayne's original “PRANKY HANKY” 
was marketed by Supreme Magic of 
England back in the mid 1970”s. That’s 
when I bought mine. David Copper-
field performed a far more elaborate 
version on his 1978 TV Special. Don 
Wayne released a re-designed solo 
version as THE DON WAYNE DANC-
ING HANK. This was sold by dealers 
worldwide. Sean Bogunia later went 
on to re-work Don’s one man Dancing 
Hank concept by adding many new 
enhancements. Sean’s routines have 
lifted the original to new heights. 

My MANUAL version of the Dancing 
Hank was created by tweaking the 
original Don Wayne gimmick. I also 
completely covered the workings 
within the silk and a double cloth. With 
the addition of an extra middle phase 
plus an ending, the combined routine 

allowed me to work the whole effect 
close-up and surrounded. A feature 
not possible with most other solo 
methods. 

In May 1992 I published a  book Com-
mercial Chicanery that described my 
routine. I included it in my 1993 lecture 
at the Magic Castle in Hollywood, and 
in my 2002 lecture tour of the UK. Out 
of respect for Don Wayne, his original 
gimmick was not fully revealed, but 
referred to as the starting point.  

Don wrote to me: 

"I am pleased that you were able to 
use our Dancing Handkerchief in your 
lecture as well as your show. You have a 
lot of good ideas. I wish that I could have 
seen your lecture. People have told me it 
was very good. Generally, I would prefer 
people not to show how a Dancing Hank 
gimmick works . . . . in the future if you 
are sure that it will not hurt my sales for 
the Dancing Hank, then you use your 
own good judgment as to what is best. 
I wish you the very best and continued 
success with your magic. 

Sincerely, 

Don Wayne”
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MY ROUTINE

The magician ties a knot in the end of a silk hand-
kerchief and drops it onto a folded cloth lying on 
his table.  He snaps his fingers to animate the silk 
but nothing happens.  

He takes the hanky and places it under the cloth. 
Suddenly, it emerges dancing and cavorting 
around and about the cloth. As the performer at-
tempts to wrap the silk up in the cloth, the hanky 
gets out of control.  In desperation he places the 
silk and cloth into a box. The hank jumps out 
again and runs along the front of the box. Using 
the lid of the box to control the runaway silk hank, 
the magician eventually manages to get it back 
into the box and place on the lid.  

The box is dropped into an open top table, or 
dump box.  Again the hank flies out into the per-
former’s hands and may be tossed to a spectator 
for inspection.

PROPS

1  As mentioned, the Don Wayne Dancing Hank 
gimmick was the starting point. One of Sean Bo-

gunia’s  manual gimmicks may be able to be used, but 
I have not handled one. If you can get your hands on 
the old Don Wayne version you will be able to follow 
exactly what I did with it.

Take your Don Wayne DH gimmick, cut off ¾ off the 
stiff wire armature (the wire the silk attaches to) and 
replace it with spring wire. I used Orthodontists stain-
less steel wire and attached it using a brass connector.  
A brass tube with two screws, cut from an electrical 
strip connector.

The original DW model was a wire rod formed into a 
hand grip at one end. The other end held a stiff wire 
armature secured with rubber bands. A strong thread 
connected the end of the armature, ran through a 
ring and was tied back to the gimmick arm. When 
you placed your finger into the ring and pulled, this 
created a simple double purchase action and the arma-
ture with silk attached quickly flicked backwards and 
forwards. 

I found that the ring and string method caused too 
much friction and the cord would easily break. Back 
in the 70”s I solved the problem for myself by tying a 
single cord to the armature, and on the other end the 
string tied to the end of a metal thumb tip. With my 
right 2nd finger in the thumb tip, the amount of move-
ment I archived, coupled with the spring wire, gave the 
silk a very flexible and fluid movement. See DOUBLE 
CLOTH insert photo for a close up view. A piece of 
white card was placed in the photo for contrast.

2  A DOUBLE BLACK CLOTH measuring 25” (66cm) 
square, sewn as a bag then top stitched around 

the outer edge.  A 15cm long seam is left open on the 
left, starting 25cm up from the bottom LHS. 

2 small holes about 2" (5cm) below the top edge of the 
cloth, are made in the rear side to allow for the inser-
tion of the centre section of the wire gimmick so it is 
completely covered by the cloth. The silk end of the 
gimmick is outside in the centre of the cloth. The hand 
grip is to the right. Sew the gimmick to the cloth at 
point X.  Hold the cloth at the top corners A and B. See 
the line drawing DOUBLE CLOTH.

3   4 x matching silks 20” square (51cm) I always 
used a full square large silk for maximum vis-

ibility on stage. The extra material also hides the gim-
mick better than a diamond cut silk. Tie one of the silks 
to the Hanky gimmick. Fold the silk around the wire 
and secure with stitching.  In my routine, the gimmick 
is completely covered by the silk. When the movement 

is activated, the silk moves in a flexible way due 
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MY ROUTINE
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to the spring wire. It is possible to flick 
the silk back and forth from one side of 
the cloth to the other, and go through 
a wide range of movements without 
the gimmick being seen. During the 
routine the top of the cloth drapes 
over the hands and hides the finger 
movement. See photo FULL SET OF 
SILKS REQUIRED.

4  A decorated shoe box with wire 
gimmick. See PRANKY 2 

5  A dump box for tossing the shoe 
box in at the end. The 4th silk 

is on a loop of black thread and set to 
one side of this box. The thread goes 
over two small hooks so you can get 
your thumbs into the loop. 

PRE SHOW SET UP
Fold the cloth and lay it on the table 
with the HANKY gimmick inside and 
hidden underneath. Arrange the cloth 
so the open slit is facing you. The 
handgrip is on the RHS hidden under 
the cloth.

Take PRANKY 2 and tuck the silk down 
behind the partition.  Lean the box lid 
against the box so it covers the silk. If 
you work with an assistant, they may 
carry the box on for you.

Finally, take the silk that will jump out 
of the dump box, and knot the silk 
around a loop of black thread. Arrange 
the thread so you can quickly get your 
thumbs into the loop when the shoe 
box goes south.

PERFORMANCE
This is worked to music.  Display the 
hanky and tie a knot in one end, pre-
tend to animate it unsuccessfully, fold 
the silk and appear to tuck it under the 
cloth. The silk is actually tucked into 
the double cloth through the opening 
slit in the side of the cloth. That first 
silk is now out of play.

Pick up the cloth and animate the 
silk as per the original Dancing Hank 
instructions. The silk can pop over the 
top of the cloth, peep around the side, 
bend around your neck and pop up 
from under your arm as you turn your 
back. Finally allow the silk to get out of 
control.  A little bit of acting is required 
here.  Struggle with it, then wrap the 
silk up in the cloth and quickly drop 

the bundle into the box, down behind 
the partition.  

Pick up box and activate the wire gim-
mick. Hold the box with thumb on top 
and fingers underneath. Insert the first 
finger into the finger ring to cause the 
silk to pop out and move along the 
side of the box. Because you are con-
stantly moving during this sequence, 
the finger movement is not noticed, 
even from behind. PRANKY 2 will pop 
up. Use the box lid to hit the silk, try-
ing to control it. Drop the lid a couple 
of times to add to the frenzy.  Finally 
thrust the lid on with the silk still hang-
ing out and drop the box and contents 
into the drop box. Immediately place 

your thumbs into the loop of thread 
and quickly move your hands apart to 
cause the last silk to fly up high into 
the air. Break the thread if you are go-
ing to toss the silk into the audience. 

You can see the whole sequence per-
formed on television at: https://www.
youtube.com/watch?v=kUINmiK9UNo
&feature=youtu.be

Contact Wayne Rogers at chicane@
nzmagic.com   or chicanemagic@
gmail.com 
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MAGIC IN
MIDDLE-EARTH
Snow-capped mountains, golden plains, 
crystal springs and enchanting valleys are not 
the only things that make New Zealand one 
of the most magical places on Earth. 

EXTREMELY VISUAL. NO GIMMICKS.
INSTRUCTIONAL DVD NOT INCLUDED. 

Location: Franz Josef Glacier, New Zealand.
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Location: Lake Marian, Fiordland National Park - photo credit: Jiri Foltyn.

Burns “DeLarno” Scandrett outside his magic shop in Christchurch.

idden at the bottom of the 
world New Zealand is similar in 
size to Great Britain, but has a 

population of only four and a half million. 
Ever since the first Lord of the Rings movie 
was released in 2001, New Zealand’s epic 
landscapes have become world-famous as 
the backdrop to Middle-earth. Wherever 
you travel you’ll find magic, intrigue and 
misdirection from life’s routine. �e days 
are long and just as well - there are so 
many roads to explore, some rough and 
some smooth.
 Concealed behind the curtain at the 
edge of the world, the art of magic has 
flourished in this young country. Since 
European settlement over 150 years ago 
there has been a rich history of magic in 

New Zealand. Nineteenth century 
performers such as the Davenport Brothers, 
�e Great Dante and Chung Ling Soo were 
among the earliest to bring magic to its 
shores. According to New Zealand born 
magician and historian, Bernard Reid, 
magic was one of the most popular forms of 
theatrical entertainment for 19th century 
Kiwis. Reid’s book Conjurers, Cardsharps 
and Conmen gives more than a peek into 
the history of magic performances in New 
Zealand during that time.
 New Zealand’s first magic societies 
formed around the time of WWI and after 
that clubs, brotherhoods, circles and 
informal gatherings of magic enthusiasts 
began to appear all over the county. �e first 
magic shops opened in the 1940s with 

DeLarno's Magic Centre (opened in 1954 in 
Christchurch) becoming one of the most 
well-known and well-loved magic shops in 
the country. DeLarno’s was open for 42 
years, playing a significant part in New 
Zealand’s magic history. Today, there are 
numerous active clubs nationwide and you’ll 
find regular meetings of magicians in 
Auckland, Tauranga, Palmerston North and 
Wellington in the North Island as well as 
Christchurch and Dunedin in the South.

AUCKLAND

WELLINGTON

1 hr

1 hr 45 min

45 min

50 min

CHRISTCHURCH

QUEENSTOWN

DUNEDIN

PALMERSTON
   NORTH

TAURANGA
Tasman Sea

 �e enthusiasm for magic has been 
further fueled in recent times by the 
quality of magicians who have travelled to 
the country. In the last decade, New 
Zealand magicians have been treated to 
lectures from David Williamson, Paul 
Daniels, Wayne Houchin, Jeff Hobson, 
Kevin James, Luis de Matos, Alex Pandrea 
& Calen Morelli, to name but a few. 
World class magic productions like �e 
Illusionists and Band of Magicians plus 
performances from names like Keith Barry 

and Raymond Crowe have also added to 
the vibrant magic scene. Chuck Jones has 
toured New Zealand almost every year for 
the past three decades bringing 
astonishment to multiple generations of 
young Kiwis.
 New Zealand’s first major magic 
convention was  in 1930 and these events 
have been held every few years since then. 
As Australasia's largest magic convention, 
attendees are mainly Kiwis and 
Australians, but there are always a few 

from further afield who come to see the 
sights after the event. Conventions are 
always intimate and friendly, with 
attendance ranging from 100 to 200 
magicians. �is year’s event is to be held in 
Wellington, the country’s capital, and 
headliners include Shin Lim, Charlie 
Frye, Colin Mcleod, Hector Mancha and 
Rob Zabrecky, all of whom will be 
performing in a public gala show at the 
historic Wellington Opera House. 
 Wellington was voted '�e Coolest 
Little Capital in the World' in the Lonely 
Planet 2011 guide to Best in Travel and 
despite its somewhat impetuous weather 
it’s loaded with more bars, cafes and 
restaurants per capita than New York. 
You'll also find arts, festivals and cultural 
events to pull your attention and a 
booming film and performing arts 
industry thanks in large part to the 
success of Wellingtonian Sir Peter 
Jackson's Lord of the Rings and subsequent 
Weta Workshop productions. No wonder 
this vibrant hub is stacked with creative 
people from all over the world. Situated 
at the heart of New Zealand, your next 
magic adventure is only a blink of an eye 
away. You can’t topit - obtain a break and 
find out why New Zealand is the perfect 
magician's choice. Fair warning though - 
you may never want to leave.

*   *   *
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performances from names like Keith Barry 

and Raymond Crowe have also added to 
the vibrant magic scene. Chuck Jones has 
toured New Zealand almost every year for 
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astonishment to multiple generations of 
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convention was  in 1930 and these events 
have been held every few years since then. 
As Australasia's largest magic convention, 
attendees are mainly Kiwis and 
Australians, but there are always a few 

from further afield who come to see the 
sights after the event. Conventions are 
always intimate and friendly, with 
attendance ranging from 100 to 200 
magicians. �is year’s event is to be held in 
Wellington, the country’s capital, and 
headliners include Shin Lim, Charlie 
Frye, Colin Mcleod, Hector Mancha and 
Rob Zabrecky, all of whom will be 
performing in a public gala show at the 
historic Wellington Opera House. 
 Wellington was voted '�e Coolest 
Little Capital in the World' in the Lonely 
Planet 2011 guide to Best in Travel and 
despite its somewhat impetuous weather 
it’s loaded with more bars, cafes and 
restaurants per capita than New York. 
You'll also find arts, festivals and cultural 
events to pull your attention and a 
booming film and performing arts 
industry thanks in large part to the 
success of Wellingtonian Sir Peter 
Jackson's Lord of the Rings and subsequent 
Weta Workshop productions. No wonder 
this vibrant hub is stacked with creative 
people from all over the world. Situated 
at the heart of New Zealand, your next 
magic adventure is only a blink of an eye 
away. You can’t topit - obtain a break and 
find out why New Zealand is the perfect 
magician's choice. Fair warning though - 
you may never want to leave.
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THE

FOOLER DOOLER 
IN CHIEF

DARYL

I am deeply saddened today to hear of the passing of my dear friend Daryl. Here is a story about him 
that I had published in Magic New Zealand many years ago. Life in the magic world will never be the 
same without the possibility of bumping into Daryl and enjoying his company. He was a truly special 
person. I wrote a more extensive cover story about Daryl in 2014 for Vanish Magazine.  I share these 
stories with the greatest respect and heartfelt gratitude for having known Daryl and having had him 
in my life for about 40 years. I will miss Daryl enormously as will so many others in our community. My 
deepest sympathy and condolences to Alison and his two daughters.

WORDS: NICK LEWIN

IN MEMORIAM

The first time I heard about 
Daryl was when I was 
working at the Magic Cellar 
in San Francisco. He was 

held in great esteem by the local 
magicians and was considered the 
man to watch. Sadly our paths did 
not cross in that gloriously strange 
establishment.

My first meeting with Daryl was in 
Los Angeles when he was visiting 
the Magic Castle. I was hanging out 
with my friend James Lewis and 
we ended up in one of those after 
hour’s magician sessions that were 
such a delightful part of an evening 
at the Castle.

I watched Daryl perform a few card 
tricks and immediately tucked my 
deck of cards firmly in my pocket. I 
definitely felt outclassed: not just by 

the quality of Daryl’s card work but 
also by his amazingly light and quirky 
presentation. I have always felt 
rather awkward performing for my 
fellow magicians but Daryl seemed 
to thrive on it! It doesn’t surprise 
me in the least that he became ‘The 
Magicians Magician.’

During the 80’s my wife Susan and I 
formed a company and produced a 
series of shows for corporate clients. 
One of my very first moves was to 
sell the client on close-up magic 
for their functions. It was then that 
I really got to see the full strength 
of Daryl’s performing style. He was 
without question the most effective 
strolling magician I had ever seen. 
Period.

I don’t know about you but nothing 
gives me the Heebie Jeebies more 

than the process of performing 
walk around magic in a banquet 
room. I have done it but never 
learned to enjoy it. Daryl was in his 
element and strolled through the 
crowd like a whimsical troubadour 
dispensing his magic like a blessing. 
Time and again I saw him look at 
a group and instantly register not 
just when to perform but when 
intruding on a group would be a 
mistake. Believe me, as a producer, 
the last performer you want is to 
hire someone who can’t make that 
distinction.

My perfect A-team when it came to 
performing at a corporate function 
was Daryl and Bruce Cervon. They 
were a perfect compliment to each 
other. Bruce would settle down at a 
table in the corner of the room and 
gather a huge crowd to watch him. 
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I definitely felt 
outclassed: not just by 
the quality of Daryl’s 
card work but also by 

his amazingly light and 
quirky presentation. .”
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He always started by saying, “I’ll do 15 minutes on then 
break for 10.” He never did. Once Bruce got started he 
never stopped. In fact stopping a freight train might 
have been easier! He would create a sensation at 
the side of the room while Daryl would nonchalantly 
wander among the crowd and bring the magic to the 
rest of the room. It was a joy to watch.

Of course, many magicians are more aware of Daryl as 
the traveling magic dealer who seems to effortlessly 
sell his wares as quickly as he can demonstrate them. 
Daryl’s knowledge of magic and the quality of his 
routines make it a safe bet that your purchase will be 
a good one. Ah, but if only one could purchase that 
certain something that Daryl adds to routines in his 
performance!

That being said, I truly believe if a performer masters 
Daryl’s Ambitious Card Routines, Rope Routine and 
Pakistani Rope Trick; they can make a fine living with 
just these three tricks.

One last thing: did I mention that Daryl is one of the 
nicest and smartest people in the magic community? I 
guess I did now.
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the folds. Performers can 
check audiences or watch 
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Daryl or I would watch an 
audience for the other - 
gauging the response to a 
move or a bit of misdirection. 
We probably watched more 

no crushing anxiety or 
depression. Daryl was calm, 
collected and serene. 

I believe every corner of 
every room was so full of 
joy, laughter and happiness, 
he simply decided to stay 
forever. Those who knew 
Daryl, understand there was 
a beautiful, elegant simplicity 
to his favorite magic 
methods. Well… somehow… 
in ways we’ll never 
understand, he decided 
there was a simple path to 
the peace he wanted. 

There was nothing salacious, 
there was no turmoil; there 
was just a misguided desire 
to find peace and to stay 
where he could watch magic 
forever - through the hole in 
the curtain
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performances that way than 
from the audience. 

Friday night Daryl made 
a heartbreaking decision. 
He chose to pass on his 
own terms; nullifying an 
infinity of possible solutions 
or opportunities and 
devastating those closest 
to him with thoughts that 
maybe we could have said 
or done something, or with 
guilt over having missed any 
warning signs. 

But there were no clues 
on Thursday about what 
would happen the next 
day, and what did happen 
was nothing like the bizarre 
images suggested by the 
media. Castle security 
cameras revealed on that 
day there was no insanity, 
alcohol or conflicts, and 
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BOB CASSIDY

An American mentalist, speaker and author 
of several books widely regarded as classics 
in the field, including The Art of Mentalism 
(1983), The Principia Mentalia (1994), and 
The Artful Mentalism of Bob Cassidy (2004).
In 1978 Cassidy, and fellow mentalists 
Tony Raven, Scott Gordon, Mary Lynn, and 
Dian Buehlmeier, founded the Psychic 
Entertainers Association, which has since 
become mentalism's primary international 
professional society.

This is being written a few hours after I learned of 
the passing of my dear friend and mentor, Bob 
Cassidy. At times like these mere words seem so 

inadequate, so trivial. The accolades have been pouring 
in from all corners of the world, and everyone whose life 
Bob touched is trying to express the significance of this 
man and his passing. I'm going to do my best to keep 
this succinct, but this is being written through tears. So 
please be patient.

I first started making inroads in the world of mentalism 
back in 1990 when I joined the PEA. As some of you 
may know, Bob was one of the co-founders of that 
group. For most of my magical/mentalism life I had 
operated in more or less of a vacuum. I had a few 
magic friends but not many. When I joined the PEA I 
suddenly had friends from all over the world. And my 
true education in mentalism surged forward in leaps 
and bounds. 

WORDS: Mark Strivings PHOTO: Andrew Gerard

LtoR: Bob Cassidy, Andrew Gerard, 
Keith Barry, Ran Pink

(b. 1949, Kearny, New Jersey - 24 February 2017 )

IN MEMORIAM
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HE WAS A FRIEND, A 
MENTOR, A TEACHER, 

AN INSPIRATION 
AND SO MUCH 

MORE. THE NEWS 
TODAY HAS BEEN 
DEVASTATING. ”

One thing that I heard over and over 
from those who had been around 
much longer than I was, "You should 
have seen Cassidy."

You see back at this period of time 
Bob had basically disappeared. From 
what I heard he had a habit of doing 
that from time to time, but this time 
was different. He had been gone for 
awhile and nobody seemed to know 
where he was or what he might be up 
to. Or even if he was alive. Since this 
particular hiatus had been so lengthy, 
a great many were assuming that Bob 
was gone for good, hence the stories 
that I was hearing. Every one of them 
was told to me with a hint of finality, 
that I had missed out and would never 
have the opportunity to see what I had 
missed.

Well, flash forward 3-4 years and 
suddenly Bob had resurfaced, this time 

with a vengeance. It was announced 
that he would be headlining the PEA's 
annual conference that year. Naturally I 
went, eager to see Cassidy.

He did not disappoint.

In fact, I walked away from those 3 days 
with my head spinning at what I had 
seen and heard. Up to that point there 
was relatively little of Cassidy in print, 
at least that was readily available. There 
was 'The Art Of Mentalism' which I had 
devoured, and there was a fair amount 
of material in the PEA publications over 
the years, and I gobbled them up when 
I could find them.

But that weekend at the PEA 
convention quite literally changed my 
life. I have never viewed magic and 
mentalism the same since.

But the main thing that occurred was 
that I became friends with Bob. In fact 
I have always considered Bob to be 
a fairly close friend. Needless to say I 
was always a fan of his and for reasons 
which I cannot fathom he was a fan 
of mine. It was beyond flattering. He 
was a friend, a mentor, a teacher, an 
inspiration and so much more. The 
news today has been devastating.

I guess I almost hadn't realized how 
important Bob was to me until a 
few weeks ago. I had the great good 
fortune to lecture in Salt Lake City 
back at the beginning of the month. 
In the course of my lecture I always 
mention Bob, and on that night I 
instantaneously choked up when I got 
to that point in the lecture. You see 
just the day before that lecture I heard 
through the grapevine that Bob had 
been moved to hospice care. It was all 
I could do to hold it together for a few 
moments in the lecture. It hit me really 
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hard. Clearly the end was in sight. And it had become all 
too real.

Magic and mentalism has lost one of its giants. Those 
words have been thrown around a lot over the years, 
but in this case they are a dramatic understatement. 
If ever there is a Mount Rushmore of mentalism, Bob 
Cassidy should be on it.

I could go on for days about Bob, but instead I’m going 
to make a recommendation.

If you ever wish to wear the mantle of a mentalist - if 
you ever want to be thought of as a genuine mentalist - 
if you ever wish to BE a mentalist of any standing - there 
are many things you simply must do. One of them is to 
track down everything you can possibly find that has 
Bob Cassidy's name on it, and you need to immerse 
yourself in it. Bob was the closest thing to a literal 
encyclopedia of mentalism as I have ever seen, and 
his works reflect it. Don't just go for one or two things, 
or try to find a 'greatest hits'. Get everything you can 
possibly find and devour it. There's plenty out there.

I mentioned a few paragraphs ago that when Bob 
resurfaced, it was with a vengeance. Fortunately he 
never vanished again until today. And in the interim he 
was beyond prolific. If you were to put everything that 
Bob came out with in the last several years together 
into one volume, it would be massive. In fact it would 
probably be several massive volumes. He leaves us with 
a legacy that few can even hope to approach.

Do yourself a favor, get some Bob and read it. He shines 
through every line. It's the best way that we can mark 
his passing from us.

I am so thankful that I got to ‘see Cassidy.’ I’m even more 
thankful that I got to know Bob and that we became 
friends. My life is infinitely better for it. I know a lot of 
others feel the same way. 

Rest well, Bob. We love you and we will always miss you. 
You made our world a better place.

BOB 
CASSIDY
BY KEITH BARRY

I spoke with Bob a few weeks back 
and he was in good spirits given 
the circumstances.  The majority of 

mentalists around the World have 
been influenced by his writings, but 
luckily his influence over me goes 
deeper.  I was privileged that he 
consulted on my Deception with 
Keith Barry TV series for Discovery 
Channel a few years back and got to 
spend plenty of time with the man 
himself.  My persona and character on 
stage is very similar to Bob's and he 
helped me greatly in developing my 
stage presence and scripting.  During 
our conversation a few weeks ago I 
confirmed to him that the one and 
only Doc Shiels is still alive and kicking 
which gave Bob a great giggle.  Most 
mentalists think that Doc has passed 
on so when I told Bob he laughed at 
the thought that Doc would outlive 
him.  Such was Bob's sarcasm and 
humour he had the ability to laugh 
until the end, even at his own demise.

I remember one night we were 
hanging out in LA after working long 
hours on the Discovery show.  Bob 

performed his Name/Place routine 
in a bar close-up for 2 beautiful girls.  
One of them started to hit him and the 
other started to try and kiss him.  It 
was a very surreal and weird reaction 
but Bob's reaction was best.  He said 
cool as cucumber 'Ladies, if you don't 
mind I've got to spend some time 
with my 2 sons as I won't see them 
again for a few years.  I'm going to jail 
tomorrow for breaking people's brains.  
The girls quickly left and Bob, Gerard 
and myself laughed all night over rum 
and cokes.  

I'll miss him greatly.  

RIP.

Keith Barry

My first meeting with Bob was 
through working with Keith on 
his Discovery show. I picked 

Bob up from LAX and on the drive back 
to the hotel he was showing me billet 
switches. I couldn't help but watch him 
however it wasn't the safest thing to 
do while driving on the LA freeway. We 

spent a month working together on 
the show and became very close. He 
charmed the entire crew and won the 
hearts of all the executives. He was the 
most unique person I had ever met. 
Not just a great creator but also an 
amazing showman who I consider The 
Godfather of mentalism. 

The biggest thrill of my life was a 
compliment he gave me when I did a 
coin bend routine. I asked him to pick 
a coin and I held it at my fingertips 
and bent it. He looked at me and said, 
"you fooled me." When I offered to tell 
him how I did it he just leaned over 
and said, "shhhhhh." He really enjoyed 
being fooled. 

After the show was over we kept in 
contact and became good friends. We 
would often talk more about films than 
mentalism and he loved the old black 
and white movies. He will be missed 
by so many but I feel so honored to 
have met and worked with one of my 
heroes. 

Andrew Gerard

& ANDREW GERARD
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“ The inner script is being 
aware of the main points 
from the character brief 

that you wrote up. 

If you have followed the previous articles 
where I talk about the character-brief 
and inner scripting, the next step of 
costuming your character falls into 

place quite easily . . . this is because you 
have a distinct feel of what the character 
should act like, and what his/her attributes 
are. For example, you might have decided 
the character’s favourite colour is red, 
which enables you to integrate this colour 
in the costumes. The costume will define 
the character immediately.

INTERNET
I find the Internet a very useful source for 
character-work costumes. I Google as close 
to the brief as possible, or source from 
existing websites to see what is already 
out there. I print out these photographs 
or sketches, and then take them to the 
costume designer. If the character is 
a known one —  say from a movie or 
television series — then it is vital to be 
as close to the original as possible. [For 
example: Captain Jack Sparrow of Pirates 
of The Caribbean.] The attraction of a 
known character is the attention to detail. 
People will acknowledge that you are a 
great copy of the known character.

If the character is not a movie character, 
then you have more leeway to be 
creative. If you are a clown and you want 
to perform as a known character, it is 
important to choose the main features 
of the character — and then exaggerate 
some part of the costume. For example, a 
clown cowboy can have oversized Stetson 
or sponge revolvers. The sheriff badge may 
be oversized as well.

I have a German-tourist character that 
has so many cameras and lenses hanging 
round his neck, that you immediately 
notice the comedy nature of the character.

If you are putting a clown character 
together, it is important to have the best 
accessories (wigs, clown shoes, clown 
noses, etc.). There are now professional 
companies that supply these items. A 
clown costume might be bright and 
baggy — but it should still be colour 
co-ordinated. I made my outfit stand out 
by having a ‘standard’ look — instead of 
wearing different coloured shirts or pants 
each time I performed. The same applies 
with my present children’s character 
for birthday parties — it is distinct and 
recognisable, and, doing so, allows me to 
create advertising around the branding.

FASHION MAGAZINES
Here is another great source for ideas — especially for magicians or 
futuristic characters. There are many styles to source from.

WEATHER COMPLIANT
When choosing the design, it is a good idea to have a summer- 
and -winter costume, allowing you to handle the extremes of 
temperature or rain comfortably. It is best to have the costume 
professionally made, which allows you to customise the pockets 
according to your needs. My businessman character has a toppit, 
wider sleeves, as well as extra pockets in the pants — with a special 
design of the waistcoat to allow for magic effects. [A large number 
of magnets are placed in the clothing for certain routines.] If you 
plan to perform a certain skill-set such as juggling or fire eating, you 
must design the costume accordingly. Tight fitting costumes are 
difficult to perform in; large baggy sleeves will hook up a juggling 
club handle; and chiffon-type material will be highly flammable 
and really not ideal for a fire act. The costume lady during my 
circus days had constant problems trying to sew the holes burnt 
into the netting overlay in our Eastern costumes. We started with 
Chinese wigs and hook-on moustaches that used to fly off when 
we performed pirouettes. As a result, we were given permission to 
remove them creatively in the act during the hat-juggling routine. 
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Colin Underwood currently resides 
in Johannesburg and is considered 
one of the top corporate 
magicians in his field.

This unique multi talented 
corporate entertainer has had a 
diverse and rich career spanning 
nearly 35 years of performing 
professionally around the world. 
He has appeared on numerous 
variety programs on South African 
television as well as in the UK.

He is also booked for many 
character roles and really excels 
at playing different characters for 
large productions at Casinos in 
South Africa.

www.colinunderwood.co.za

WHO IS 
COLIN 

UNDERWOOD?

The producer needed the Eastern feel, but allowed us leeway to remove 
them half way through.

Stripes will enhance your height, and make you look thinner as well. 
When performing manipulation acts, it is good idea to create a natural 
performing background, mainly your shirt and jacket being in darker colours. 
(Manipulating white balls against a white shirt is not a good idea.)

My businessman character was an extension from my mime character. The 
first time I performed it was at an Insurance Trade show, where they required 
a businessman character. I later removed the make-up and had an entirely 
new character. The character is moulded after a British businessman from 
the early forties — with bowler hat, briefcase, and umbrella. All of these 
accessories define the character, and also add usable props with which to 
work.

Here is a list of accessories to my businessman character:

• Bowler Hat (juggling and flourishes) The hat defines the character based 
on size and style.

• Umbrella (The umbrella handle can catch on passers-by or on any object 
as you walk past, and can spring open at inappropriate moments.) The 
umbrella makes a perfect backdrop for photographs when opened and 
placed behind you and — if having a striped design — can be spun 
while walking, adding a more visual spectacle.

• Braces (they can unclip or get entangled)

• Briefcase (mime floating and carry extra items within)

• Mobile Phones (exaggerated, broken, or used within a magic routine)

• Shoelaces (bright shoelaces can become untied, or tied up around other 
objects)

Sometimes there are sales at theatres, and you can pick up good second-
hand costumes. Charity shops will often have unusual items of clothing 
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PHOTOS: A variety of characters 
from Colin's work.

“Maintenance of costumes 
is a priority, and wear-
and-tear should be 
anticipated. Body odour 
is a factor to be aware of 
— especially if working 
in close proximity to 
audiences. 

for sale. Sometimes antique 
shops will have those much-
needed accessories, especially 
for Steampunk theme items, 
which are nowadays much the 
rage. 

Maintenance of costumes 
is a priority, and wear-and-
tear should be anticipated. 
Costumes must be clean and 
laundered at all times. Body 
odour is a factor to be aware 
of — especially if working in 
close proximity to audiences. 
The smallest details have 

to be considered to keep 
costumes at their best, 
and thus maintain a high 
standard. Dirty performers 
and costumes are around . . 
. but will not last long in the 
business.

Eating and resting should 
be done out of costume to 
ensure they maintain a crisp 
look. In some environments, 
you will have no change-area 
or ‘green room’ and, more 
than likely, you will use your 
car as storage- and rest area. 

Costume coveralls and trunks to store 
smaller items are ideal, with wigs 
placed on wig supports, and hat boxes 
made for specialised hats — they not 
only maintain the items, but sustain 
your investment in them.

A steam iron is a good item to carry 
with you . . . but the hotel house-
cleaning can usually oblige. Long-term 
contracts in more specialised venues 
will allow you an easier maintenance 
experience. Generally, costumes are 
dry-cleaned on days off. Most larger 
productions will have a wardrobe 
mistress whose sole job is the 
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maintenance of the costumes. In circus-type shows wear-and-tear is a continuous problem, and upkeep is essential, beads 
break off, and sequins fade.

I have mentioned that I prefer one standard costume and a specific look for my characters; but, for functions which extend 
over a few hours, you can make a continuous changing of costumes a feature of your walkabout experience. For example, 
you are seen wearing a bright red costume . . . then green . . . and finally blue. When somebody notices, you can reply you 
are colour blind, and had not noticed.

As you work regularly, certain items of clothing or accessories will become iconic with that character. For example, the 
bowler hat, baggy pants, and cane walking stick of Charlie Chaplin stand out. It is a good idea to visualise your 
character in silhouette, and see what stands out for you. Accentuate these features in your marketing and 
branding. If your clown name is ‘Buttons’, you could have a jacket made with hundreds of buttons 
sewn on it; or if your name is ‘Charlie Green’, you could feature the colour green in the act and 
costumes.

MAKE-UP

Make-up is a vital part of most characters, and cannot be left out. It is this 
attention to detail that enhances the character’s look.

Many shows will require you to wear a base, as the stage lights bleach you 
out — but most characters are dependent on this finishing touch, and will 
be enhanced with make-up. Bigger shows will have a make-up artist, but 
most of the time self-application will be necessary. Specialised make-up 
for certain effects is learned through trial and error. I suggest going 
to a professional make-up artist if you plan to use the character a 
lot; have them teach you the basics; and from there, practise until 
proficient. Applying make-up is very much the same as drawing. 
Darker shades will make features recede, and the opposite 
will accentuate. Exaggeration of make-up will be necessary 
in larger spaces. If you were standing close to these 
performers you would be aware of this, and it would come 
across as false; but under the lights and in the performing space, 
it will look natural.

Researching make-up techniques will serve you well in the future, and might be 
a source for future characters.
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INTRODUCTION

adly there are no hard and fast rules you can 
apply to shaping or improving a comedy 
magic show. What is perfect for one person 
can be disastrous for the next. The only real 

fixed rule is that the more you perform the better 
chance you have of really improving your show. 
With a manipulative or illusion show a mirror 
and a video camera can go a long way towards 
refining and perfecting your performance. It is 
one thing to master the mechanics of the magic 
you are performing, however, putting comedy 
into the mix definitely complicates the rehearsal 
process and introduces an X factor. Constant 
performance is the only key that allows you to 
incrementally develop a timing that incorporates 
the inconsistencies that live audiences bring to the 
table.

Forty-five years of making a living mixing magic 
and laughs have definitely given me some 
heartfelt insights into the process of making 
this particular synergy work. The decade I spent 
headlining in comedy clubs was a wonderful 
training in making sure that the comedy in my 
show was as strong as the magic it contained. It 
is one thing to get laughs performing magic but 
quite another to really master both individual 
disciplines and achieve a blend that doesn’t sell 
either element short. The good news is that a 
strong comedy magic act can be immensely 
commercial and highly bookable. Lay audiences 
love to laugh; in fact most of them far prefer the 
experience of laughing to that of being fooled. 
Many magicians tend to forget this reality point; 
we particularly enjoy the experience of fooling 
and being fooled or we probably wouldn’t have 
become magicians in the first place; lay audiences 
are much less unified on this point.

What I want to do in this article is to set down a 
few steps that are well worth considering for the 
performer who wants to take his or her act to 
the next level. These steps and observations are 
based on performing experience I have made 
during a lifetime in magic and also spending 
quality time with world-class performers. I truly 
believe that serious thought about them will 
improve the quality of any comedy magic show. 
Do not forget though that however beneficial it is 
to think about things, it is only by putting those 
thoughts into application that you can really move 
forward. While these steps are primarily directed 
towards improving a show for a lay audience the 
basic principles hold true for performing to an 
audience of magicians. However, in this regard I 
will pass on some great advice I was given by the 

Creating A Stronger, 
More Commercial Comedy 

Magic Show.

http://www.VanishMagazine.com
http://www.VanishMagazine.com


96 VANISH Magazine      www.VanishMagazine.com

TAKING IT TO ANOTHER LEVEL

FEATURE

97VANISH MAGAZINE      www.VanishMagazine.com

INTRODUCTION

adly there are no hard and fast rules you can 
apply to shaping or improving a comedy 
magic show. What is perfect for one person 
can be disastrous for the next. The only real 

fixed rule is that the more you perform the better 
chance you have of really improving your show. 
With a manipulative or illusion show a mirror 
and a video camera can go a long way towards 
refining and perfecting your performance. It is 
one thing to master the mechanics of the magic 
you are performing, however, putting comedy 
into the mix definitely complicates the rehearsal 
process and introduces an X factor. Constant 
performance is the only key that allows you to 
incrementally develop a timing that incorporates 
the inconsistencies that live audiences bring to the 
table.

Forty-five years of making a living mixing magic 
and laughs have definitely given me some 
heartfelt insights into the process of making 
this particular synergy work. The decade I spent 
headlining in comedy clubs was a wonderful 
training in making sure that the comedy in my 
show was as strong as the magic it contained. It 
is one thing to get laughs performing magic but 
quite another to really master both individual 
disciplines and achieve a blend that doesn’t sell 
either element short. The good news is that a 
strong comedy magic act can be immensely 
commercial and highly bookable. Lay audiences 
love to laugh; in fact most of them far prefer the 
experience of laughing to that of being fooled. 
Many magicians tend to forget this reality point; 
we particularly enjoy the experience of fooling 
and being fooled or we probably wouldn’t have 
become magicians in the first place; lay audiences 
are much less unified on this point.

What I want to do in this article is to set down a 
few steps that are well worth considering for the 
performer who wants to take his or her act to 
the next level. These steps and observations are 
based on performing experience I have made 
during a lifetime in magic and also spending 
quality time with world-class performers. I truly 
believe that serious thought about them will 
improve the quality of any comedy magic show. 
Do not forget though that however beneficial it is 
to think about things, it is only by putting those 
thoughts into application that you can really move 
forward. While these steps are primarily directed 
towards improving a show for a lay audience the 
basic principles hold true for performing to an 
audience of magicians. However, in this regard I 
will pass on some great advice I was given by the 

Creating A Stronger, 
More Commercial Comedy 

Magic Show.

http://www.VanishMagazine.com
http://www.VanishMagazine.com


98 VANISH Magazine      www.VanishMagazine.com

great Ken Brooke; “If you want to be a 
professional, never trust a magician’s 
response to your show or you will end 
up cutting out the bits that real people 
enjoy the most and adding things that 
mean nothing to non-magicians.”

One important thing to remember as 
you improve your act is that a strong 
magic show is never a static thing. It is 
the sum total of the person you are at 
the moment you are while performing 
it. I have seen many fine manipulative 
acts that mold a perfect 12-minute 
show and then continue polishing that 
same performance for decades. This 
really doesn’t work in the comedy field, 
and yet I see many comedy magicians 
who take the same approach. Times, 
attitudes and sensibilities vary very 
quickly when it comes to “funny” and 
need to be considered on an ongoing 
basis. “The Baffling Bra” may have been 
a viable piece of material a couple of 
generations ago but is scarily out of 
tune with contemporary times. No, 
I am not influenced in making this 
statement if you tell me, “It still gets 
laughs in the show!” 

One of the chief complaints about 
comedy magic shows from serious 
bookers/buyers is the outdated nature 
of much of the comedy incorporated 
in the show. The last thing you want 
to do when presenting yourself as an 
entertainer is to look like someone 
who is out of touch with mainstream 
or contemporary audiences.  You don’t 
need to re-invent the wheel, but you 
do need to realize that a great deal 
of comedy magic is very dated and 
needs to be freshened up. You don’t 
need to burn your Robert Orben books 
but you might want to seriously limit 
your jokes from it and then update 
them! Saying, “My act works the way 
it is (and always has) so I‘m not going 
to change it,” is a sure fire way to avoid 
improvement.

MOLDING YOUR PERFORMING 
PERSONA.

There are two basic ways to settle on a 
performing persona for your comedy 
magic show:

1Create a fictional and larger 
than life character and run 
your material through that 
lens or filter while performing. 

Be prepared to be two very different 
people onstage and offstage. A perfect 
example of this approach is the 
outrageous character that Jeff Hobson 
has created so successfully. Mac King 
establishes himself as a “hayseed” 
character and turns this misconception 
to his own advantage almost instantly. 
When I was growing up I used to 
marvel at the wild onstage antics of Ali 
Bongo, to meet the quiet and reserved 
gentleman behind the “Shriek of 
Araby” was quite a shock.

2Take your own personality and 
enlarge it so that it assumes 
the vehicle for a stage-filling 
entertainer. This is the more 

common, and I would suggest easier 
route. If you meet Michael Finney 
offstage you are basically talking to 
much the same person you were 
enjoying onstage; he is just a little 
bit more so when onstage. Justin 
Willman and Michael Carbonaro are 
perfect examples of magicians who 
project their offstage personalities 
adapted perfectly to their performing 
environment. Many of the more 
exaggerated magical performers still 
fit into this category fairly easily; from 
Tommy Cooper to Amazing Johnathan 
the “what I am is what you get…” 
approach is clearly part of their appeal. 

Take a good long look in the mirror 
and view your videos before deciding 
if you are more suited to doing funny 
things or saying funny things. Maybe 
it is a combination of these two 
approaches that you should make your 
goal while you perform your magic. 
Do you plan on performing “situational 
comedy magic” where the nature of 
the magical elements in your show 
does the heavy lifting in getting your 
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constantly bombarded with negativity about how “stock” 
most magicians’ material is. Sadly there is way too much too 
much truth in this opinion for me to defend our community 
too vigorously.  Comedians usually work endlessly to 
update and perfect their comedy while comedy magicians 
are often more interested in adding a new trick. One easy 
solution to this is to make sure your persona is unique and 
not fall back on any stock smartass magician stereotype.

SHAPING YOUR MATERIAL

Opening.

One important thing to realize is that your show begins 
before you say a word or begin performing any magic. 
Famously the most vital thing to remember is that a huge 
part of your audience’s opinion about you is formed during 
the first 60 seconds they are watching you. Therefore what 
you a wearing, how you look, and your overall attitude as 

laughs? Do you plan to tell a stream of jokes that keeps the 
audience laughing while you are performing your magic 
show? At an early age I became a big fan of the late Billy 
McComb and the seamless way he combined really strong 
magic with traditional stand-up comedy and I personally 
chose this route and have never regretted it.

Once you have adapted your performing persona then 
you need to use that as the template to shape the rest of 
your personal style, such as costume and material. When 
you have established a good persona you are well advised 
to keep it as a solid and consistent one and it isn’t worth 
damaging the integrity of it just to accommodate a one 
off joke or trick.  Look for something else that works just 
as well but allows you to remain in character. There is an 
unlimited amount of material out there to choose from and 
one of the weakest reasons to select something is because 
it works well in someone else's act. It is a nice goal, but not 
particularly practical to have every element in your show 
100% original, however, if you can integrate something 
into your work that is true to your character then it gives a 
holistic originality to the act in general.

Working with, and knowing, as many comedians as I do I am 

“ONE EASY SOLUTION 
TO THIS IS TO MAKE 

SURE YOUR PERSONA IS 
UNIQUE AND NOT FALL 
BACK ON ANY STOCK 
SMARTASS MAGICIAN 

STEREOTYPE.

you hit center stage is of key importance. You must exude 
confidence and competence as you walk out from the wings 
to begin your show. No matter what your chosen persona is 
going to be, the audience need to grasp it immediately and 
then you can successfully be off and running in that first 60 
seconds.

Other vital aspects of a good opening can involve the 
correct music and lighting to set the tone of what is to 
follow. Certainly a good spoken introduction is an important 
consideration that influences your opening. Have a short 
and effective introduction printed out on a small card for 
the emcee to read, and then try and make sure that he says 
it rather than reads it! Don’t fall into the trap of letting the 
emcee, “Just say anything” or you will almost certainly hate 
the result. If you don’t care what he says about you then why 
should he?

Make sure your microphone is working and turned on! Bad 
sound at the top of your show can be a short cut to looking 
amateurish and awkward; don’t be so caught up in your 
props that you cease to remember that your microphone is 
the most important of them. I could continue with variations 
on themes like this for quite a while but I think you probably 
are getting the drift of what I am lumping into concept of the 
“opening” to a show.  

First Trick.

The first trick in your show needs to be a very strong one. 
In many ways it needs to be stronger than your closing 
effect, which should be more geared towards the role of 
achieving applause. That first trick has the most important 
job of all as it has to establish your style and personality with 
the audience. Everyone will have a different idea of what 
does that the most effectively. General rules of thumb are 
that it shouldn’t require bringing an assistant onstage with 
you and it shouldn’t be too long or to complicated. My old 
mentor Billy McComb used to swear by doing a fast visual 
gag effect upfront because he didn’t think the audience was 
particularly focused at that point. I am very fond of a “sucker” 
or “explanation style effect such as the Color Change Silks or 
Spotcard. A “story” type of effect such as The Six Card Repeat 
also achieves this result very nicely.

The one important caveat I would apply to any trick in this 
opening slot is that you should be able to perform it without 
needing to look at your hands or the props you are using. 
This allows you to keep in eye contact with the audience at 
all times. There is no better way to establish a good rapport 
with your audience than putting a smile on your face and 
letting your eyes scan the entire venue and encompass 
the assembled crowd. I am certainly not implying that you 
shouldn’t look at the props you are employing when you 
want the audience to specifically focus on them, that is just 
good stagecraft. 
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Feature Trick.
Somewhere inside your act needs to be a feature trick. By this I mean an effect that 
achieves a particularly strong reaction and one that you aren’t afraid to spend enough 
time to fully explore. This effect can be handled like the centerpiece that your various 
other tricks frame. It is particularly nice if this effect is one that evokes some strong 
emotional response from your audience. Comedy magic generally triggers very little 
emotional response, and allowing one item to appeal to the heart as well as the mind 
and eyes is very strong theater. Emotion is greatly to be desired in performance. The 
touching concept that all lay audiences are thrilled with the experience of mystery 
and being fooled is simply not true: some audience members are and many more are 
not.

By having several tricks that function as feature effects you can rotate them in your 
shows and build up a series of shows that are primarily the same format but appear 
quite different to audiences. Once you have started to build up a repertoire of strong 
feature effects you can begin to re-examine and revisit them, a good technique is to 
see how much you can speed up their presentation without losing the impact. Over 
time it is inevitable that feature effects become somewhat bloated with jokes and 
business that can be pruned and tightened to good effect. When you have reinvented 
and retuned them they can be placed back in the act surrounding a new feature or 
signature trick. 

Signature Trick.
As desirable as it might be it isn’t really possible to set out to create a signature effect. 
These wonderful gifts have a way of arriving in your act and it is your job to discover 
if one is lurking under the surface of your show. A signature trick is one that fits your 
style and personality so well that audiences identify you with it, and it with you. It is 
the strongest piece of performance branding that you can achieve and the sign that 
you are finally becoming the performer you always wanted to be. Usually these are 
strong magical effects that have a powerful impact on those watching. However, they 
can also be a unique little trick or gag that just “clicks” with your audience in a special 
way. 

You will know when you have found a signature trick because people talk about it 
more than other effects in your show--sometimes even effects that you consider much 
stronger. When you see this happening it is important to really focus on this effect 
and work on how to showcase it the most effectively in your show. Always take it 
very seriously and be aware when it arrives that you have moved to another level as a 
performer. I am not saying you have to make it a heavy sell in your show, just be aware 
that it is different from the others and treat it that way.

I found my signature trick in the Linking Finger Rings. This was the trick people 
wanted to discuss after the show; this was the effect that bookers requested I include 
in my performance. To this day I never go onstage without being prepared to perform 
this trick, even if I have absolutely no intention of including it in my show. It is just 
special. This one routine has resulted in more re-bookings than any other item in my 
repertoire. It has also resulted in more standing ovations than any other effect, in 
spite of the fact I almost never close on it. Finding a trick that does this for you is like 
discovering the pot of gold under the rainbow. Be on the lookout for it!  

Linkage.
Nothing shows the difference between an experienced pro and an inexperienced 
magician more clearly than the way they link the tricks together in their show. If you 
watch a magician who has the opportunity to perform frequently you will notice how 
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seamlessly they glide from effect to 
effect. Very often a less experienced 
performer will seem to present a trick, 
stop, and then begin another. There is 
an enormous difference in the reaction 
of an audience to these two different 
performance styles. Sometimes, of 
course, a real pro wants to draw a 
line or place a period between two 
tricks and he deliberately breaks the 
trajectory of his show. He does so, 
however, in a very deliberate manner 
totally planned and carefully executed.

Please note that I am not specifically 
talking about “good” or “bad” 
performers in the previous paragraph; 
I am primarily referring to the amount 
of stage time that the performers have 
under their belt. It is not easy to add 
the “linkage” that can make a show 
run smoothly and effectively. It takes a 
great deal of practice and planning to 
create the words, jokes and business 
to bridge the more obvious tent poles 
in an act. The first step towards success 
in this endeavor is to observe the way 

entertainers you admire tackle this 
task and then watch less experienced 
performers. Note the points in the 
less experienced performer’s show 
where the energy suddenly dissipates. 
Then look at the written script of your 
show (you do have one I hope!) and 
co-ordinate the “linkage” to make your 
show glide along as smoothly as a P & 
L Reel.

An analogy that is always worth 
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thinking about when taking the long view on your show 
is the time honored one that compares it to a journey. It 
isn’t just the final destination that counts but all the steps 
and stages of the journey that get you there. Linkage 
is the invisible element that makes things go smoothly 
and cleanly from point A to point B, whether it is a joke, a 
suitable line of dialogue or a fast and unexpected piece 
of magic. Linkage will improve things greatly in any show 
since nothing is more jarring than a sudden awkward 
pause that lets your audience hear your magical gearshift 
grinding.  

Closer.
Even the best show must come to an end, hopefully before 
it has overstayed its welcome, which means you need a 
strong closing effect. It should be a powerful effect that 
has an obvious applause point at its conclusion. Many 
performers, and I am certainly one of them, would agree 
that it is wisest not to end your show with a spectator 
onstage with you. The reason behind this classic stance is 
that getting the spectator offstage and back to their seat 
in the audience causes a delay and visual diversion that 
takes the attention away from the performer and results in 

diminishing that all important applause. I have certainly 
seen performers break this “rule” and have a great closing 
ovation. However you need to know your timing and 
have a strong trick and even stronger stage presence to 
pull it of really successfully though. 

Another well-established “rule,” is that a closing trick 
should not tax the brain too much--because thinking 
people don’t applaud as readily. I have mixed thoughts 
on this theory I do believe that it is probably easier to get 
an audience on their feet and cheering with something 
more visual than cerebral.  My long time closing effect 
is The Torn and Restored Newspaper. I perform a slow 
motion restoration and cheerfully inform the audience 
that the slowing down of the effect makes it much more 
difficult. While this may not be strictly true, the slow 
motion, and stage-by-stage restoration of the newspaper, 
allows the audience to fully appreciate and then react 
enthusiastically to the effect. The flash restoration of a 
newspaper is a beautiful thing to watch but my slow 
motion variation certainly gets me the applause and 
standing ovations that have established it as my major 
closing effect for over 35 years.
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Bows.
It always amazes me how many 
variety acts do a great show and 
then throw away the full impact by 
giving a terrible bow. Like everything 
else in show business, a good bow 
is something to be researched, 
planned and perfected. The music 
and lighting must be right, but above 
all the performer must have the 
correct mental attitude to apparently 
effortlessly milk every last “applau” 
(singular for applause) from his 
audience. I could give you further 
ideas and examples about the art and 
science of taking a good bow but it 
would be much more beneficial to 
spend a few hours researching on 
YouTube. Watch some of the great 
stars take their bows after a show and 
observe how carefully and effectively 
they do it. I referred to it as an art 
and science for a good reason! Keep 
watching some of those London 
Palladium and Ed Sullivan acts until 
you grasp my idea of a true bow---then 
go forth and do likewise.
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doug bennett:

RELATABLE
making your magic 
There’s no good way to put it. 

2017 is going to be one tough 
year for many of us Americans. 

What else can be said of a year in 
which something is happening 
that, let’s be honest, we never really 
thought could happen? That’s right. 
You know what I’m talking about. 
After 146 years, the Ringling Bros. 
Barnum & Bailey Circus is calling it 
quits. 

What’s bringing down the “Big Top”? 
Kenneth Feld, the owner of Ringling 
Bros. offered his own take on the 
show’s demise in a recent interview. 
"In the past decade,” said Feld, “there's 
been more change in the world than in 
the 50 or 75 years prior to that. And I think 
it (the Circus) isn't relevant to people in 
the same way."  

In other words, in an era of the 
Internet, YouTube, streaming videos, 
Virtual Reality, and an online magic 
magazine called Vanish---an era 
in which people can consume and 
interact with all the entertainment 
content they want to without leaving 
their homes---the “Greatest Show on 
Earth” can no longer compete in a 
relatable way. And so, as of this May, 
“Ladies and gentlemen, boys and girls, 
children of all ages”, will sadly have one 

less place they can go to dream. 

As a magician, the extinction of such 
an enduring icon as the Ringling 
Bros. Barnum & Bailey Circus may 
seem to have little to do with your 
show. But the reality is that if you 
don’t constantly strive to make your 
magic relevant and relatable to your 
audience, you, like Ringling Bros., 
will no longer have an audience. 

Right now, you are hopefully asking 
yourself: What exactly is relatable 
magic? 

According to the Oxford Dictionary, 
the word “relatable” draws its 
meaning from the words “relate to”, 
as in “to understand, to empathize 
with, to feel a connection with”. In the 
context of that definition, making 
your magic relatable means doing 
magic that audiences understand, 
empathize with and feel a connection 
to. But like most worthwhile pursuits, 
this is not as easy as it sounds. 

Let’s face it. Today’s modern 
audiences are more “magic savvy” 
than ever before. With the resurgence 
of magic’s popularity, most people 
in your average audience have 
probably seen more magic on TV or 
YouTube than you give them credit 
for. That’s all the more reason to 

follow these 4 Behind the Scenes tips 
to make your magic more relatable: 

Use Relatable Objects: There’s no 
better way to connect with your 
audience from the get go than to do 
a trick with relatable objects. A good 
example of such a trick is The Torn 
and Restored Honus Wagner baseball 
card, as seen on The Magic of David 
Copperfield XV in 1993. (See video) 

https://www.youtube.com/
watch?v=9Uan1hzxdkc

Back in the early 90’s, I was big into 
sports card collecting. And when I 
saw on the national news that Wayne 
Gretzky and L.A. King’s owner Bruce 
McNall had just purchased the rare 
T-206 Honus Wagner baseball card 
for $500,000.00, I contacted David 
Copperfield with the premise of 
tearing up and restoring the world’s 
most valuable baseball card. David 
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...LET’S FACE IT. TODAY’S MODERN AUDIENCES ARE MORE “MAGIC 
SAVVY” THAN EVER BEFORE..”

“
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less place they can go to dream. 

As a magician, the extinction of such 
an enduring icon as the Ringling 
Bros. Barnum & Bailey Circus may 
seem to have little to do with your 
show. But the reality is that if you 
don’t constantly strive to make your 
magic relevant and relatable to your 
audience, you, like Ringling Bros., 
will no longer have an audience. 

Right now, you are hopefully asking 
yourself: What exactly is relatable 
magic? 

According to the Oxford Dictionary, 
the word “relatable” draws its 
meaning from the words “relate to”, 
as in “to understand, to empathize 
with, to feel a connection with”. In the 
context of that definition, making 
your magic relatable means doing 
magic that audiences understand, 
empathize with and feel a connection 
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probably seen more magic on TV or 
YouTube than you give them credit 
for. That’s all the more reason to 

follow these 4 Behind the Scenes tips 
to make your magic more relatable: 

Use Relatable Objects: There’s no 
better way to connect with your 
audience from the get go than to do 
a trick with relatable objects. A good 
example of such a trick is The Torn 
and Restored Honus Wagner baseball 
card, as seen on The Magic of David 
Copperfield XV in 1993. (See video) 

https://www.youtube.com/
watch?v=9Uan1hzxdkc

Back in the early 90’s, I was big into 
sports card collecting. And when I 
saw on the national news that Wayne 
Gretzky and L.A. King’s owner Bruce 
McNall had just purchased the rare 
T-206 Honus Wagner baseball card 
for $500,000.00, I contacted David 
Copperfield with the premise of 
tearing up and restoring the world’s 
most valuable baseball card. David 
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loved the idea, and he worked out 
an ingenious method to accomplish 
the visual tearing of the card and 
the restoration. The next thing you 
know, Gretzky and McNall arrived at 
David’s magic warehouse with the half 
a million-dollar card. And the rest is 
history, and a whole other article.  

Mat Franco is another magician who 
uses relatable objects. In his show at 
the LinQ, Mat precariously perches 
a borrowed cellphone atop a selfie 
stick. What happens next (and you will 
have to go see his show to find out) 
is all the more effective because the 
audience immediately relates to both 
the cellphone and the selfie stick.

If you’re not using relatable props I’m 
not saying that you should pull that 
Linking Rings or Cups and Balls routine 
out of your show. I’m simply pointing 
out that when you consider adding a 
new trick to your repertoire you should 
ask yourself if the prop(s) for said trick 
are objects that your audience can 
relate to. 

Reference Relatable Things: Thanks 
to Social Media platforms and the 
proliferation of smart mobile devices, 
we live in an amazing interconnected 
world. And yet for some unexplained 
reason, a majority of magicians fail 
to acknowledge that this world even 
exists in their shows---as if they’re 
living in a world devoid of modern 
technology. This premise works 
well for “The Illusionists: Turn of the 
Century”, but otherwise it can make 
a show seem dated and out of touch. 
Fortunately, the mere mention of 
Facebook, Twitter, or Instagram in your 
show can make it feel fresh, current 
and relatable to your audience. 

Not long ago, a magician contacted 
me to write a script that would bring 
an old classic up to date. I’m not 
divulging which illusion it was, but 
let’s just say that it involved a cabinet, 
a girl, and some blades. (Yeah, that 
really narrows it down). At that special 
moment in the routine when the 
magician separates the girl’s body-
--just as the applause starts to die 
down---I had the magician pull out a 

cellphone and say to the girl, “Let me 
take a selfie with the two of you and 
post it on Instagram.”  This line not only 
got a good laugh, the introduction of 
the cellphone and the Instagram shout 
out brought the routine into the 21st 
century, making it instantly relatable.

Provide a Relatable Premise: While 
referencing relatable things can 
freshen up just about any magic 
routine, an even better approach is to 
frame your routine within a relatable 
premise. This can be especially 
effective if you perform mental 
routines, particularly predictions that 
require the gathering of information.   

As far as I’m concerned, Don Wayne’s 
Dream Vision is among the most 
ingenious and relatable prediction 
methods/effects ever created. A 
chalkboard is such a simple and 
relatable prop for revealing a 

prediction. And to me the best part is 
that the audience doesn’t even know 
that a prediction is coming. 

On an early CBS special, David 
Copperfield christened Dream Vision 
with a routine involving the very 
relatable premise of creating a dream 
date with a girl from the audience. 
And last year on AGT, the Clairvoyants 
wowed the judges and millions of 
viewers with their relatable “Jelly Bean” 
Dream Vision premise.  

Be Relatable: Relatable magic shows 
are audience centric. They engage 
and entertain because the magician 
has removed his or her ego from 
the equation. In this atmosphere, 
the audience warms up to the 
magician because they feel that he is 
performing to entertain them, not to 
show off. Being relatable is also about 
selecting material for your show, not 
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solely on the basis of choosing only 
those effects that you like, but also 
by factoring in one more qualifying 
question: Is this something that will 
appeal to my audience? The only way 
you can truly answer that question is 
by knowing the answers to two other 
questions: Who is my audience, and 
what is my performance style?

In all honesty, it doesn’t surprise me 
that The Greatest Show On Earth 
will soon be a thing of the past. Over 
the years, the circus has failed to 
adapt and evolve, especially in the 
face of changing attitudes about the 
treatment of circus animals. And the 
rise of wonderful, artistic, animal-
free Cirque shows in residence in Las 
Vegas, and their traveling big top 
counterparts, has served to drive tent 
spikes into the heart of a show that 
needed to go several years ago.  

Fortunately for us magicians, magic 
is more popular than ever. During 
the next inevitable dip in magic’s 
popularity, only those shows and 
magicians that stay relevant will 
remain. However, that “thinning of the 
herd” is healthy, as it will serve to make 
magic as an art form far better going 
forward. 

If you’d like to share your ideas on 
making magic relatable, or schedule 
a free phone chat regarding my 
consulting and script writing 
services, please drop me an email at 
Dougbennettmagic@gmail.com. 
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Harrison carroll:

a leg
OR HAND
break 
STORIES FROM THE ROAD: A series of stories from professional Trade-Show magician 
Harrison Carroll. Harrison has been one of the busiest trade-show magicians for the 
past several decades and shares valuable insights from his working career. 

It was a sunny May morning in 1997 
when I arrived in New Orleans for 
the Supercomm Show. Supercomm 
was North America’s version of the 

Telecom Show in Geneva. Hence, it 
would be active, featuring all kinds of 
live acts.

After checking into the Sheraton Hotel 
I headed to the convention center 
for set-up. My booth was in an ideal 
location. My performance table was in 
place, the speakers were up, and the 
sound checks went perfectly. Set-up 
was a piece of cake (which is not often 
the case). I thought everything was 
going so swimmingly that it was an 
omen for what would be a successful 
show.

That evening I went to bed early, 
making sure I was fully rested for what 
I perceived as a long day ahead. At the 
time, I had little knowledge of just how 
long it would actually be.

I arrived at the convention center 
early. Ten minutes before the doors 

were to open I heard someone doing 
narration. It was coming through my 
speakers. This has happened before 
at large shows where there was a lot 
of talent on the floor. Back then, FM 
was the standard for wireless sound 
systems. UHF would have eliminated 
the problem, but in those days it was 
still insanely expensive.  

Anyway, I grabbed a folding chair 
so I could reach the receiver for the 
sound system. I needed to find another 
channel that didn’t have traffic on 
it. Just then, I learned how the term 
‘folding chair’ got its name. The chair 
collapsed and I went ass over tea kettle 
down to the floor. Now, the correct 
procedure would have been to have the 
client call the AV people to take care of 
this. But with the show about to open, 
the luxury of being able to wait on AV 
was not an option. 

When I got to my feet, my right hand 
was throbbing. “No problem.” I thought. 
I fought through the discomfort and 
did the first show, having had built a 
nice crowd right out of the gate. I was 

feeling good about the prospects of 
having huge crowds all day, but my 
hand continued to ache.

By the third show I could feel my fingers 
begin to tighten. I was having difficulty 
executing the sleights necessary for 
the effects being performed. By 10:30, 
I could barely move my hand. The pain 
was now shooting up my forearm. It got 
so bad that I couldn’t hold the Sharpie 
Marker to write on the dry erase board I 
used for one of my effects. 

At 11:00 I went to the medical office 
located in the convention center. 
The nurse recommended I go to the 
hospital. Besides ice, there wasn’t much 
she could do. The ice did provide a 
little relief but it was very temporary. 
I continued working, faking my way 
through each show as my hand 
continued to swell-up and the pain 
continued to increase. Every few 
minutes I would look at my watch, 
waiting for 4:00 so I could get out of 
there. Word had spread among the 
other performers that I had injured my 
hand. Mark Phillips, Scott Tokar, Tim 
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Conover, and Giovanni came by to see what happened and 
offer whatever assistance they could. I felt grateful but also 
know that the only one who could do anything was me. 

When 4:00 finally arrived, my hand was so swollen that 
it looked like someone had hooked a compressor to it 
and filled it with air. I realized I had to get to a hospital so 
I grabbed a cab and headed to the emergency room at 
Tulane University Hospital. X-rays were taken and I was 
informed that my wrist was broken in two places. They 
wanted to set it and put it in a cast. 

This presented me with a serious dilemma. If my arm was 
in a cast, the entire arm would be immobilized and useless. 
There would be no way I could finish the show. If I couldn’t 
finish, how could I even consider invoicing the client? At the 
time I was charging just over $7000 dollars, plus expenses. 
So, not only would I lose the fee, but I would be out of 
pocket for the airfare, hotel nights, meals, and taxis. This 
was a loss that I considered unacceptable – unless there 
was no other choice. I simply had to figure out a way to 
finish the show.

I thought, “Look, I had one day in the books. If I could get 
through tomorrow, then the last day, which is really a half-day, 
would not be an issue.” These shows are usually considered 
‘over’ by the last day. I needed figure out a way to finish the 
show. 

I asked the doctor what the other options were. He 
informed me that if the area wasn’t immobilized there 
could be permanent damage and repairing it would be very 
complex. He stated that there was both a Scaphoid fracture 
and a Distal Radius fracture. By continued attempts to use 
the hand I could incur soft tissue damage. Nerves could be 
damaged and tendons could rupture. There could also be a 
malunion of the bones, which means the bone would heal 
in a non-optimal location. 

The doctor said he could set it, wrap it in a padded splint 
and put the arm in a sling. But, I would need to see a hand 
specialist immediately upon my return home to make sure 
his work wasn’t undone and to have the hand properly 
taken care of, which may include surgery. 

“Wow.” I thought. “This is not good.” 

By the time he was finished wrapping everything and 
putting it in a splint, it was apparent that there was no way 
I could get through a show. He gave me some medication, 
explaining that it would help manage the pain. 

Leaving the hospital I checked my cell phone. There were 

messages from Scott Tokar and Tim Conover inquiring 
about my condition. First I called Scott. After explaining the 
situation and telling him that I wouldn’t be able to work, 
Scott said, “Wait - Not so fast. We can get you through this. 
I’ll run to Walgreen’s drugstore and buy a calculator. I can 
gimmick it so the ‘equals sign’ defaults to the memory. You 
could do an ‘Add-A-No’ effect. I’m sure we can think of a few 
more tricks where the spectators can do the work and you 
won’t need your hand.” Scott got me thinking that all may 
not be lost.

Next I returned Tim’s call. Like Scott, Tim was eager to help 
me get through the show. He said, “You can do Koran’s, 
Jackpot Coins. You can do that with one hand. Look. I’ll stay up 
all night with you if that’s what it takes.”  

I was overcome with gratitude by the selflessness of these 
two guys. Yes. We are in a sense competitors. But, we’re 
also friends, and they were being the best friends someone 
could hope for at this moment. 

After returning to my room, I spent the rest of the night on 
the phone with Scott and Tim. Somewhere around 3:00 AM 

we had managed to come up with 
enough material to get me through 
the next day. It wouldn’t be a great 
show. It wouldn’t be tight or polished, 
but it would be enough to get me 
through.

However, I still had one problem. I 
needed to tell the client and hope they 
would accept my proposal. Any reader 
who works professionally will probably 
understand. Tim and Scott understood 
it. This is what we do. This is how we 
earn our living. These jobs aren’t just 
a weekend gig to supplement our 
income. These jobs are our career. 
So, the thought of abandoning the 
show and the fee does not exist in our 
culture. 

After sleeping fast, I got dressed the 
best I could. I had to flag down a room 
service guy and give him $10.00 to 
button my shirt and make sure my 
tie was aligned properly. I arrived 
at the hotel restaurant at 7:00 AM. 

Several members of my client’s team 
were seated at a table in the corner. 
Among them was Bill, the big boss, 
along with his counterpart, Wayne. As 
I approached their table the stunned 
looks on their faces couldn’t go 
unnoticed. 

“My God, What happened to you?” 
Wayne asked. 

“Well yesterday, when I fell on that 
folding chair, I had apparently broken 
my wrist. But I have good news. I stayed 
up last night and came up with a 
program that can be implemented with 
one hand.” 

Bill looked at me and said, “Don’t be 
silly. Go home.”

Now remember. I’m thinking that if I 
can get through today that I’m home 
free. I can bill them for the show. If I 
listen to Bill, well – I have to eat the 
whole enchilada. 

“Listen Bill, I think it will be very funny 
– a one-armed magician. Instead of 
ignoring the sling I’ll use it for humor, 
and the things I’ve worked out will 
amaze them. Plus, I’ve built in perfect 
transitions for the script.” 

“Go Home and take care of that arm.” He 
said.

Bill’s approval was essential. If he was 
adamant, I’d have to go home. I’d 
have to eat the fee. I’d have to eat the 
expenses.

“Bill, why don’t we do this? I’m dressed 
and ready. How about we try it out? 
If you don’t like it, or you think it isn’t 
working I’ll go home. I mean, I’m here. I 
won’t be able to get a flight out tonight, 
so what’s the point of me sitting in the 
room?” 

Finally, Bill gave me a little window, 
which I climbed through. “Well, you do 

what you think is best, but in my mind 
you should go home.” 

“I’m going to give it a try.” I said.

Before Bill could interject further I 
said, “I’m going to run over early and 
get everything set up. I’ll see you guys 
over there.” On that note I bolted to the 
convention center, forgoing breakfast. 
I didn’t want to stick around and risk 
losing my slim advantage.

On my way through the lobby I ran 
into Gene Urban, a magician friend 
who was also working the show 
and staying at my hotel. Gene was 
very concerned and I could feel his 
empathy for the situation. Gene was 
at last year’s Magic Live and we had a 
laugh reminiscing about that morning. 

Anyway, by the time I arrived at the 
convention center my hand was killing 
me. I didn’t want to take the pain 
pills because I didn’t want to appear 
any more diminished than I was. So, I 
fought through the pain and managed 
to make it through the day. Bill didn’t 
bring up anything about me going 
home and after faking it through the 
third day; I realized that I had made it. 

Upon returning home I had the wrist 
taken care of. It would have to be in 
a cast for 6 weeks. The problem was 
that I had four more trade shows in 
those six weeks. I knew that I’d have 
to call the clients and sell them on my 
one-armed magician show. I didn’t 
anticipate the resistance that I was to 
face with those calls. But that’s another 
story for another day. 
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face with those calls. But that’s another 
story for another day. 
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John Carney wrote “There’s not one great secret  ... there’s a great many little ones” in his fabulous book Carneycopia,  
while talking about the many people who approached Dai Vernon hoping for the “One Great Secret” to help 
their magic.  And it’s just as true in creating success in your magic career as it is in creating success in your magic 
performance. Here are ten little secrets...

TEN 
LITTLE 
SECRETS

TIMOTHY
HYDE

"Open Sesame"  Antoine Galland

What can we learn from the 
gaming industry?

I bought myself a Playstation for Xmas.

The new PS4 Pro and a funky 4K gaming 
monitor to match. Now gaming wise I 
tend to prefer board games of which I 
have several large closets full, both old 
and modern. But every 5 years or so I go 
through a digital gaming phase. (I also 
have a large closet filled with old gaming 
systems like Commodore 64's, Amiga's & 
assorted PC's that became redundant.)

This time round I knocked off 2016's 
huge hit Unchartered 4, which is a pretty 
state of the art adventure, designed to 
show of the graphic capabilities of the 
system as well as current storytelling and 
cinematic techniques. I think it lived up 
to all the hype and praise heaped on it.

Now, what does this have to do with 
Magic & our performance I hear you ask?

Well, quite a lot really. Thinking back 
over the gaming experience, I can 
really pinpoint the different elements 
that made it "work." And these are the 
same essential things that help our 
magic shows and routines become 
effective. Here are some I jotted down 
on my last plane trip.

Pacing - The game had different 
paced sections. High twitch, fast ac-
tion interspersed with slower more 
thoughtful moments. Puzzles verses 
Action. Stealth verses full on assault.

Call Backs & Running Gags -The pow-
erful comedic tool of the callback was 
often used as were catch phrases.

Fast Opening - In a technique that the 
Bond movies took to a magnificent 
level, you were thrown straight into 
the action in the first scene that was 
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actually taken from later in the story line. No slow build up, 
bang, straight into it.

Consistency - Everything fitted together and had the same 
"look."

Characters - They were interesting and developed over the 
piece. More was revealed about them as it went on. They 
had their own strong backstory and challenges. 

Music -  Wow. So much thought, time and money goes into 
creating the right moments. To heighten tension, empha-
sise the action or awe and reinforce the emotional mo-
ments.

Suspense, Surprises & Plot Twists - Just when you think you 
know what's ahead in the storyline or scene a surprise twist 
is thrown in. 

Familiar Tropes -  Tropes are like familiar shorthand. Used 
too often in a movie or game they become cliche, but often 
they allow us to understand what's going on quite quickly 
and then we can just sit back and enjoy the moment. Magic 
examples might include "Magician in Trouble" or the "Disin-
terested Assistant. 

Of course there are many other elements that could be 
listed, like emotional connection and the use of flashbacks 

& cutscenes. Many magicians now use video montages in 
their shows to set up their "status," create a "backstory," to 
"frame" an illusion/effect into a historical context or just to 
cover onstage setup time. 

So, next time you are playing your favourite game or in fact 
watching a blockbuster movie, watch out for these and 
other elements. Have a think about why they were included 
and what they achieved. And then take the obvious next 
step and see if that same thinking could be applied to your 
show.

Who is Timothy Hyde 
Timothy Hyde has been a full time performer since 1977 
and is widely acknowledged as one 
of Australia's busiest and most successful magicians. A wide 
ranging career has taken him through 
street performance, comedy clubs, theme parks, trade 
shows and casino seasons. He now works 
almost exclusively in the corporate sector, both speaking 
and entertaining, with an occasional cruise ship assign-
ment. 

His online MagicCoach project, running since 1999, includes 
free downloads and unique products 
and can be found here http://www.MagicCoach.com

I D E A A  L A B
F R E E  S H I P P I N G  W O R L D W I D E

P E N G U I N  M A G I C
F R E E  S H I P P I N G  T O  U S A
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FIRST, IT SHOULD GO WITHOUT SAYING BUT YOUR SHOW 
HAS TO BE THE BEST IT CAN BE BECAUSE YOUR SHOW IS 
THE PRODUCT THAT YOU ARE SELLING. THE DAY OF JUST 
HAVING A SO SO SHOW IS OVER.

FAMILY MAGIC SERIES

Those performers that are not 
doing a great show can be 
great at marketing and get 
the show, but they will not 

get the referrals and repeat bookings 
that make your business really grow 
thrive. Right now in my career I pay 
for very little marketing. Most of my 
work comes from referrals or repeat 
work. I really want to establish a nice 
LASTING relationship with my clients. 
When they like you they want to see 
you succeed. Treat them well with a 
great product and they will help you 
succeed.

“ Be so good they can’t 
ignore you.” 
Steve Martin
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“I've learned that 
people will forget 
what you said, people 
will forget what you 
did, but people will 
never forget how you 
made them feel.”

-Maya Angelou.

Most of my shows are booked now 
online as I am using an online booking
system by David Farr www.amaz-
ingsystem.com. This system allows 
parents to easily visit my web site and 
obtain the information that they need
quicker. In today’s busy world Moms 
are multi tasking all the time and often 
they are on their cell phones booking 
their child’s party.

It is also a great idea to find out what 
other entertainers are charging for
birthday entertainment in your area.
I like offering three packages to the 
parents. It is the old good, better, best
marketing. With the different packages 
comes three different prices and
my hope is one of those will be with in 
their budget. But if I am not in their
budget it is ok to let them go or direct 
them to someone that might be 
cheaper. NEVER drop your price just to 
get the gig. Stay firm on your price and 
you be respected in your market by 
your clients.

One thing I have preached for a long 
time is to make sure at your events
they remember your NAME. If you do a 
great show but yet they don’t remem-
ber your name it is all for nothing.

Keep in mind for me at birthday party 
shows it is also a way for me to get
the parents to think in their mind that I 
would be perfect for their child’s
school or their company function. In 
my show that I write I want to enter-
tain the adults as much as the children 
and this system has worked really well
for me in getting my adult shows and 
company functions. So again, the
birthdays is like a showcase for other 
work.

I don’t do a lot of outdoor parties be-
cause for me they just suck. I think first
it does not showcase my show the 
best it can be. There are so many ele-
ments you have to work with when 
doing the shows outside. If I can
contain the show inside four walls I 

then have control over the show. If
parents insist on doing the show out-
side then I will most times refer them 
to another performer. Remember 
people want what they can’t get. And 
if you are willing to walk away from a 
gig, then in most cases it makes them 
want to book you even more as they 
know you are in demand. We will talk
about this very topic in another issue 
in Vanish Magazine.

I do send a letter about two weeks 
before my show. This letter gives the
parents some great information that 
they will find useful to making their
child’s party a success.

Before the show starts try to meet 
the birthday child without the other 
kids around just to get to know them 
and for them to get to know you. Let 
them know what fun stuff is about to 
happen during the show. This typically 
helps eliminate any anxiety that a child 
might have. Remember their Dad
or Grandparent has more than likely 
said “the magician is going to make 
you disappear or he is going to cut you 
in half!” Which these statements sound 
funny to the adult but to the kid it can 
really scare them, more so the
young ones.

In all the parties I really want to make 
the child stand out and be the star of 
the show. This does several things for 
my marketing. One it really makes the 
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parents booking you feel good about their decision book-
ing you. There simply is nothing better as a parent than to 
watch your child up in front having the time of their life. So 
letting the child help me in the first 15 minutes of the show 
is key to a successful party. And once that happens other 
parents are watching and they want that for their child and 
of course the kids that are in the audience want what that 
birthday child is getting as well. Now in some cases some 
children do not want to be front and center and you have to 
gage that. Don’t force it on them.

Lastly, for this issue I don’t want to forget the child’s name 
which is easy to do if you are doing say 6 parties a weekend. 
So on top my table I put a small strip of masking tape with 
their name and age on it. I simply have to glance down on 
my table to get the child’s name if I forget. This will save you 
many times over I promise.
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We bring you the top magicians and creators
from all over the world to talk magic, teach and entertain.
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M I R R O R S
S M O K E  A N D

DANNY ARCHER

The last issue has been two months for you, but for the Smoke and 
Mirrors Theater is has only been two weeks. It’s incredible the mind-
numbing number of things that have to be done, one at a time, to 
move the project forward.  And even things that you thought were 

done, sometimes are not done. We got together with Lou, our architect to 
review the blueprints and we realized that we needed a vestibule for when 
the door is opened in the winter so the cold wind won’t blow into the shop 
and waiting area. We discussed ceiling heights and electrical outlets and 
their placement.

We pondered between wallpapering and painting certain walls and we 
looked at many rug samples to pick the right carpet for the theater, show 
and waiting area (which will all have a different look and feel). We have an 
interior designer named Michelle, who has been very helpful suggesting 
ideas and looks and colors, but ultimately, Marty and I are the final decision 
makers and the buck stops with us.

We want to install theatrical lighting and call and meeting with supply 
companies will commence next week when I return from a quick trip to Las 
Vegas. There are some things that you can anticipate, but can’t plan for, like 
what will we do for sound in the theater? We know we want to be able to 
play music (I use a lot of music in my act and others will want the ability to 
play music as well), but what about microphones for the performer. Sixty 
seats is not a large room and I feel that I won’t need amplification but others 
might, and we will want to prepare for that. The acoustics of a totally bare 
room will be very different from a fully designed theater with drapes and 
carpets and a full audience seated. We believe that we will need to wait until 
after the theater is finished before we can really make the final decision on 
sound.

Another things we want to do is to have video cameras set up to record 
the shows and performances. We think it will be something that most 
performers will want, to have their shows recorded (without charge to the 
performer) and we are trying to figure out the best way to do that. Ideally 
three remote controlled cameras would be scattered about and capture the 
whole show. Will we need a microphone somewhere closer to the performer 
to capture his voice? This seems like another example of something that will 
have to wait until after the theater is finished or near finished.

Advertising and promoting the theater, shop and school will all need to 
be addressed. We have a logo for the MAC and we have an artist work-
ing on one for the Smoke and Mirrors theater. In addition to logos, we will 
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We have a good buddy of ours Wayne, 
working on the curriculum of the 
beginner's magic class. Sometimes it 
seems that every decision begats two 
more. How many weeks should the 
class be? What day of the week should 
it be? How many minutes for each 
class. What is the cost? Do they get 
props and if so, which props?

As you can see, everything has to be 
thought of, figured out (as best you 
can) and then implemented. Some-
times it seems like a truly overwhelm-
ing task and we are so lucky that we 
have so many people offering to help 
us in so many areas. Marc DeSouza, 

LEFT: Danny Archer with Marty.

ABOVE: Part of the venue they 
are turning in to SMOKE AND 
MIRRORS Theatre.

“We want to install 
theatrical lighting and call 
and meeting with supply 
companies will commence 
next week when I return 
from a quick trip to Las 
Vegas. 

need business cards, 3x5 cards, email 
artwork, flyers, banners, rack cards and 
artwork for products for print and on 
the web as well. We also bought two 
pieces of software that will allow us 
to make stingers (those openings on 
videos before the trick begins and the 
other will allow us to make whiteboard 
doodle animations useful in marketing 
and teaching. So much to learn and 
do!

Speaking of learning, our website is fi-
nally up and running and we are start-
ing to explore what is called the “back 
end” of the system. The back end al-
lows the owners of the website to see 
who placed orders, what orders have 

shipped, what tickets have been sold 
(or not sold) for every show and every 
detail that happens with the website. 
We shopped around for a designer and 
finally found in CA a woman named 
Courtney who has been totally awe-
some to work with. She recommended 
Wordpress and Woocommerce as the 
platforms to use and she then built 
the web site. Now we have to learn the 
back end so we can do the things we 
need to do; highlight feature products, 
update/modify inventory, add new 
acts and shows for upcoming weeks 
and basically doing what we need 
to do on a daily basis without calling 
Courtney every five minutes to do this 
or fix that.



M I R R O R S
S M O K E  A N D

DANNY ARCHER

The last issue has been two months for you, but for the Smoke and 
Mirrors Theater is has only been two weeks. It’s incredible the mind-
numbing number of things that have to be done, one at a time, to 
move the project forward.  And even things that you thought were 

done, sometimes are not done. We got together with Lou, our architect to 
review the blueprints and we realized that we needed a vestibule for when 
the door is opened in the winter so the cold wind won’t blow into the shop 
and waiting area. We discussed ceiling heights and electrical outlets and 
their placement.

We pondered between wallpapering and painting certain walls and we 
looked at many rug samples to pick the right carpet for the theater, show 
and waiting area (which will all have a different look and feel). We have an 
interior designer named Michelle, who has been very helpful suggesting 
ideas and looks and colors, but ultimately, Marty and I are the final decision 
makers and the buck stops with us.

We want to install theatrical lighting and call and meeting with supply 
companies will commence next week when I return from a quick trip to Las 
Vegas. There are some things that you can anticipate, but can’t plan for, like 
what will we do for sound in the theater? We know we want to be able to 
play music (I use a lot of music in my act and others will want the ability to 
play music as well), but what about microphones for the performer. Sixty 
seats is not a large room and I feel that I won’t need amplification but others 
might, and we will want to prepare for that. The acoustics of a totally bare 
room will be very different from a fully designed theater with drapes and 
carpets and a full audience seated. We believe that we will need to wait until 
after the theater is finished before we can really make the final decision on 
sound.

Another things we want to do is to have video cameras set up to record 
the shows and performances. We think it will be something that most 
performers will want, to have their shows recorded (without charge to the 
performer) and we are trying to figure out the best way to do that. Ideally 
three remote controlled cameras would be scattered about and capture the 
whole show. Will we need a microphone somewhere closer to the performer 
to capture his voice? This seems like another example of something that will 
have to wait until after the theater is finished or near finished.

Advertising and promoting the theater, shop and school will all need to 
be addressed. We have a logo for the MAC and we have an artist work-
ing on one for the Smoke and Mirrors theater. In addition to logos, we will 

137VANISH MAGAZINE      www.VanishMagazine.com

We have a good buddy of ours Wayne, 
working on the curriculum of the 
beginner's magic class. Sometimes it 
seems that every decision begats two 
more. How many weeks should the 
class be? What day of the week should 
it be? How many minutes for each 
class. What is the cost? Do they get 
props and if so, which props?

As you can see, everything has to be 
thought of, figured out (as best you 
can) and then implemented. Some-
times it seems like a truly overwhelm-
ing task and we are so lucky that we 
have so many people offering to help 
us in so many areas. Marc DeSouza, 

LEFT: Danny Archer with Marty.

ABOVE: Part of the venue they 
are turning in to SMOKE AND 
MIRRORS Theatre.

“We want to install 
theatrical lighting and call 
and meeting with supply 
companies will commence 
next week when I return 
from a quick trip to Las 
Vegas. 

need business cards, 3x5 cards, email 
artwork, flyers, banners, rack cards and 
artwork for products for print and on 
the web as well. We also bought two 
pieces of software that will allow us 
to make stingers (those openings on 
videos before the trick begins and the 
other will allow us to make whiteboard 
doodle animations useful in marketing 
and teaching. So much to learn and 
do!

Speaking of learning, our website is fi-
nally up and running and we are start-
ing to explore what is called the “back 
end” of the system. The back end al-
lows the owners of the website to see 
who placed orders, what orders have 

shipped, what tickets have been sold 
(or not sold) for every show and every 
detail that happens with the website. 
We shopped around for a designer and 
finally found in CA a woman named 
Courtney who has been totally awe-
some to work with. She recommended 
Wordpress and Woocommerce as the 
platforms to use and she then built 
the web site. Now we have to learn the 
back end so we can do the things we 
need to do; highlight feature products, 
update/modify inventory, add new 
acts and shows for upcoming weeks 
and basically doing what we need 
to do on a daily basis without calling 
Courtney every five minutes to do this 
or fix that.

http://www.VanishMagazine.com
http://www.VanishMagazine.com


Mike Miller and Calvin Tan are just a 
few of the people that have been so 
incredibly helpful, Marc in particular 
with his expertise in the real estate 
field. But even with their help, the final 
decision still rests on our shoulders.

We will need people to man the 
counters especially on the nights/days 
when we have shows. While Marty and 
I have no problem demoing magic, we 
will be busy as hosts, MC’s and per-
formers on show nights and will need 
to find a number of people who will be 
able to sell behind the counters. At an 
SYM meeting a few weeks ago where I 
was teaching, we met a young magi-
cian named Joe who has the magic 
bug and will be perfect to work at the 
theater behind the counter or running 
sound and lights or helping in some 
way.

So to sum up, opening this type of 
project requires a lot of advanced 
planning and design and even with all 

that done you will need others to help 
you fully realize your dream. So check 
out the website www.MagicalArtsCen-
ter.com and let my know what you 
think because what you think matters.  
Peace... Danny

http://www.MagicalArtsCenter.com
http://www.MagicalArtsCenter.com
http://www.MagicalArtsCenter.com


Mike Miller and Calvin Tan are just a 
few of the people that have been so 
incredibly helpful, Marc in particular 
with his expertise in the real estate 
field. But even with their help, the final 
decision still rests on our shoulders.

We will need people to man the 
counters especially on the nights/days 
when we have shows. While Marty and 
I have no problem demoing magic, we 
will be busy as hosts, MC’s and per-
formers on show nights and will need 
to find a number of people who will be 
able to sell behind the counters. At an 
SYM meeting a few weeks ago where I 
was teaching, we met a young magi-
cian named Joe who has the magic 
bug and will be perfect to work at the 
theater behind the counter or running 
sound and lights or helping in some 
way.

So to sum up, opening this type of 
project requires a lot of advanced 
planning and design and even with all 

that done you will need others to help 
you fully realize your dream. So check 
out the website www.MagicalArtsCen-
ter.com and let my know what you 
think because what you think matters.  
Peace... Danny



140 VANISH Magazine      www.VanishMagazine.com

MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

MAGIC 
REVIEWS

http://www.VanishMagazine.com
mailto:mailto:editor@vanishmagazine.com
mailto:mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
http://www.VanishMagazine.com
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VIDEO 
REVIEWS

UV GYSPY STRING By Ted Outerbridge

CM2 by Ran Pink and Andrew Gerard THE GOLD STANDARD By David Regal

APPEAR -8 By Steve Rowe
STEEL By Rasmus

ICE QUBE By Keiron Johnson INSTANT T By Les French Twins

NUFLASH BY  Zamm Wong
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http://www.youtube.com/watch?v=DVOw5gdijeQ
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UV GYPSY STRING
By Ted Outerbridge1 

If you perform the Gypsy Thread or Hindu Thread you will 
love our easy-to-break UV Gypsy String. It is the same recipe 
as the Camirand Glow Thread but with thick, easy-to-break 
string (no bleeding fingers!). It is super-saturated with 
ultraviolet-sensitive pigments so it appears very bright un-
der ordinary light and it glows brilliantly under black light. 
It is so visible it can be seen from the back of a 1,000-seat 
theatre!

Also included is our fail-safe, no-tangle Gypsy String Winder 
gimmick for pre-setting the string. The UV Gypsy String is 
ideal for any Gypsy Thread performance, close-up or on 
stage. We are very grateful to Guy Camirand for his support 
with this project.

Q&A
Question: Is the UV Gypsy String really easy to break?
Answer: YES. If you can break 100% cotton quilting thread 
you can break our UV Gypsy String.

Question: Do I need a UV black light for this to work?
Answer: No, we have found that even an ordinary follow 
spot makes the UV Gypsy String visible in a large theatre.

Question: Will the UV Gypsy String stop glowing after a few 
months?
Answer: The UV Gypsy String will glow for years if you store 
it in a dark place. Do not store it in direct sunlight.

Question: What is The Gypsy Thread trick?
Answer: The Gypsy Thread, also known as the Hindu Thread, 
is a classic of magic and it has been performed by legend-
ary magicians such as Eugene Burger, Peter Samelson, Hans 
Klok, Slydini, Doug Henning and David Blaine. The plot 
is simple but can be very powerful. A length of thread is 
removed from a spool. The thread is broken into numerous 
short pieces. One of the pieces is separated, and the rest are 
rolled into a bundle. The bundle of pieces is placed onto the 
center of the single thread, where it clings in place. The two 
ends of the thread are pulled and the bundle unravels, re-
vealing the thread to be completely restored into one piece.

Question: Who invented The Gypsy Thread?
Answer: Written explanations of The Gypsy Thread or Hindu 

Thread can be found in several books published in the 
1500s including Reginald Scot’s Discoverie of Witchcraft 
(“To burne a thred, and to make it whole againe with the 
ashes thereof”) published in 1584. It has been around for a 
while!

INCLUDES

2 wooden spools of UV Gypsy String. 2 x 50 yards=100 
yards. Good for 50 performances.
Outerbridge UV Gypsy String Winder gimmick
Instructions
PRICE

$30.00 US + shipping

MY THOUGHTS:
The Gypsy Thread is one of my all time favourite pieces of 
magic. I’ve been performing it myself for at least 25 years, 
perhaps more! Currently in my close-up set and strolling I 
do the Dental Floss version and for a long time have been 
looking at something that would play well in larger settings. 
Ted Outerbridge has released his version which is exactly 
what I’ve been looking for. It hits the mark on so many lev-
els and makes it so easy to perform. 
You are supplied with the special UV Gypsy Thread. This is 
also supplied on a really nice wooden spool and you gets 
LOTS of thread. There are several nice features that make 
this the very best thread I’ve seen. The first is the color. It’s a 
really bright yellow UV thread that can been seen easily in a 
1500 seat theatre. When the light hits it, BAM! it really sticks 
out. The other nice feature is how easy it is to break the 
thread. This has been my issue with a lot of threads in the 
past. This thread is the easiest to break and is super thick so 
looks like string (which it is.)  This is one of the best selling 
points for me as I’ve hurt my hand on other threads. The 
ease of breaking the thread is important in this routine as it 
makes it much easier to flow if you are telling a story.

The other thing that I love is the special winder that they 
have supplied. It makes life SO much easier and quicker 
when setting this up. No more trying to do a figure ‘8’ each 
time you roll it up. The set-up takes only a few seconds and 
you are ready to go. You also get a detailed set of instruc-
tions on how to do the trick if you don’t know how. 

For anybody who wants to add a Gypsy Thread routine to 
their act this is the version you NEED to check out. If you 
already do a version and looking for the best thread you 
can’t go wrong here!! By far the best version I’ve seen and 
the most practical. This will allow you to forget the mechan-
ics and work on the presentation.

AVAILABLE: www.outerbridgemagic.com
PRICE: $30 US + Shipping
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NU FLASH BY 
ZAMM WONG2 

One of the most visual bill effects you can ever do. 

Imagine -- your spectator signs a card, it is returned to the 
deck, and the deck is shuffled. You take a $100 bill out of 
your pocket and magically, you transform the bill into the 
signed card! The best part is that the spectator can examine 
this card and keep it as a souvenir! 

There are many variations that you can do with NU FLASH 
-- you can visually transform a bill into a deck, envelope, 
named card, prediction etc. 

This effect works with any currency, and it's very easy to 
customize. 

Inspired by George Iglesias

MY THOUGHTS:
You receive a DVD tutorial which is filled with ideas and 
handling showing you how to use this gimmick and make it 
fit your own bills. You also get the gimmick card which you 
can adapt to your own needs. The tutorial will show you 
how to make up your own gimmick and I’m sure you will. I 
see this as a tool rather than a trick by itself. It makes a nice 
introduction to various routines but one of my favourite 
variation using this gimmick is to make it using a business 
card. Imagine bringing out a bill and it instantly changes in 
to your business card. You can’t hand it out but you can add 
it to a pile of other cards and hand one of those out. This 
type of trick is best suited when it is part of a routine rather 
than stand-alone. The transformation is very good and very 
fast and you are taught several ways to do it on the DVD. 
Another great idea is to show a dollar bill and it instantly 
turns in to an envelope from which you can pour out coins 
or have a prediction inside. This might be a good way to in-
troduce a coins across, etc. I’m not sure a mentalist will use 
it to produce a prediction because it’s a magic trick.  There 
are a lot of ways to handle the gimmick and you can build 
this in to other objects rather than just playing cards. 
The handling is quite easy and will take a little practice to 
get it working smoothly, but once you do you’ll find it is 
automatic. 

The Bonus is a signed card routine. This routine is great 
because you have a card selected and signed. You have the 
spectator shuffle the deck and tell them you will bet them 
$100. If they turn over the cards their card will be at the bot-
tom of the pack. They turn it over and it is not. You then turn 
the $100 instantly in to their signed card and hand it out to 
them. This requires a bit of handling and palming but the 
overall idea is very nice. The fact they sign a card and then 
can examine it at the end is good. 

There are some great ideas at the end of the DVD where 
they share other ideas you can use instead of a bill. For 
example, if you have a blank piece of paper you could take 
that out, draw something on it like a necklace then in-
stantly turn the paper in to an envelope and pour out a real 
necklace. You are limited by your imagination. This is why I 
see this as a tool because it can be used for so many things. 
There are a few issues with angles but nothing that should 
scare anybody and with audience management I think you 
will have no trouble.

If you can find a way to incorporate this in to your act then 
you’ll have a very visual piece of magic that is instant and 
there is nothing to break. There are no threads to break so 
you don’t have to worry about that. 

Highly Recommended.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

NOVA BY AVI YAP3 

Many eye candy card tricks like TNR and Color Changing 
usually require gimmicks to achieve the visualness. What 
if we are telling you that, our in-house artist, Avi Yap has 
developed a concept to perform these card tricks without 
any gimmicks yet they are still insanely visual? 

From the mind of Avi Yap, we proudly present to you Nova. 

Nova is Avi Yap's signature card routine that has been 
developed for more than 4 years. Nova has been impress-
ing many respected magicians around the world like Dave 
Buck, Daniel Prado, Shawn Farquhar, Harapan Ong and 

http://www.VanishMagazine.com
http://www.outerbridgemagic.com
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removed from a spool. The thread is broken into numerous 
short pieces. One of the pieces is separated, and the rest are 
rolled into a bundle. The bundle of pieces is placed onto the 
center of the single thread, where it clings in place. The two 
ends of the thread are pulled and the bundle unravels, re-
vealing the thread to be completely restored into one piece.

Question: Who invented The Gypsy Thread?
Answer: Written explanations of The Gypsy Thread or Hindu 

Thread can be found in several books published in the 
1500s including Reginald Scot’s Discoverie of Witchcraft 
(“To burne a thred, and to make it whole againe with the 
ashes thereof”) published in 1584. It has been around for a 
while!

INCLUDES

2 wooden spools of UV Gypsy String. 2 x 50 yards=100 
yards. Good for 50 performances.
Outerbridge UV Gypsy String Winder gimmick
Instructions
PRICE

$30.00 US + shipping

MY THOUGHTS:
The Gypsy Thread is one of my all time favourite pieces of 
magic. I’ve been performing it myself for at least 25 years, 
perhaps more! Currently in my close-up set and strolling I 
do the Dental Floss version and for a long time have been 
looking at something that would play well in larger settings. 
Ted Outerbridge has released his version which is exactly 
what I’ve been looking for. It hits the mark on so many lev-
els and makes it so easy to perform. 
You are supplied with the special UV Gypsy Thread. This is 
also supplied on a really nice wooden spool and you gets 
LOTS of thread. There are several nice features that make 
this the very best thread I’ve seen. The first is the color. It’s a 
really bright yellow UV thread that can been seen easily in a 
1500 seat theatre. When the light hits it, BAM! it really sticks 
out. The other nice feature is how easy it is to break the 
thread. This has been my issue with a lot of threads in the 
past. This thread is the easiest to break and is super thick so 
looks like string (which it is.)  This is one of the best selling 
points for me as I’ve hurt my hand on other threads. The 
ease of breaking the thread is important in this routine as it 
makes it much easier to flow if you are telling a story.

The other thing that I love is the special winder that they 
have supplied. It makes life SO much easier and quicker 
when setting this up. No more trying to do a figure ‘8’ each 
time you roll it up. The set-up takes only a few seconds and 
you are ready to go. You also get a detailed set of instruc-
tions on how to do the trick if you don’t know how. 

For anybody who wants to add a Gypsy Thread routine to 
their act this is the version you NEED to check out. If you 
already do a version and looking for the best thread you 
can’t go wrong here!! By far the best version I’ve seen and 
the most practical. This will allow you to forget the mechan-
ics and work on the presentation.

AVAILABLE: www.outerbridgemagic.com
PRICE: $30 US + Shipping
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NU FLASH BY 
ZAMM WONG2 

One of the most visual bill effects you can ever do. 

Imagine -- your spectator signs a card, it is returned to the 
deck, and the deck is shuffled. You take a $100 bill out of 
your pocket and magically, you transform the bill into the 
signed card! The best part is that the spectator can examine 
this card and keep it as a souvenir! 

There are many variations that you can do with NU FLASH 
-- you can visually transform a bill into a deck, envelope, 
named card, prediction etc. 

This effect works with any currency, and it's very easy to 
customize. 

Inspired by George Iglesias

MY THOUGHTS:
You receive a DVD tutorial which is filled with ideas and 
handling showing you how to use this gimmick and make it 
fit your own bills. You also get the gimmick card which you 
can adapt to your own needs. The tutorial will show you 
how to make up your own gimmick and I’m sure you will. I 
see this as a tool rather than a trick by itself. It makes a nice 
introduction to various routines but one of my favourite 
variation using this gimmick is to make it using a business 
card. Imagine bringing out a bill and it instantly changes in 
to your business card. You can’t hand it out but you can add 
it to a pile of other cards and hand one of those out. This 
type of trick is best suited when it is part of a routine rather 
than stand-alone. The transformation is very good and very 
fast and you are taught several ways to do it on the DVD. 
Another great idea is to show a dollar bill and it instantly 
turns in to an envelope from which you can pour out coins 
or have a prediction inside. This might be a good way to in-
troduce a coins across, etc. I’m not sure a mentalist will use 
it to produce a prediction because it’s a magic trick.  There 
are a lot of ways to handle the gimmick and you can build 
this in to other objects rather than just playing cards. 
The handling is quite easy and will take a little practice to 
get it working smoothly, but once you do you’ll find it is 
automatic. 

The Bonus is a signed card routine. This routine is great 
because you have a card selected and signed. You have the 
spectator shuffle the deck and tell them you will bet them 
$100. If they turn over the cards their card will be at the bot-
tom of the pack. They turn it over and it is not. You then turn 
the $100 instantly in to their signed card and hand it out to 
them. This requires a bit of handling and palming but the 
overall idea is very nice. The fact they sign a card and then 
can examine it at the end is good. 

There are some great ideas at the end of the DVD where 
they share other ideas you can use instead of a bill. For 
example, if you have a blank piece of paper you could take 
that out, draw something on it like a necklace then in-
stantly turn the paper in to an envelope and pour out a real 
necklace. You are limited by your imagination. This is why I 
see this as a tool because it can be used for so many things. 
There are a few issues with angles but nothing that should 
scare anybody and with audience management I think you 
will have no trouble.

If you can find a way to incorporate this in to your act then 
you’ll have a very visual piece of magic that is instant and 
there is nothing to break. There are no threads to break so 
you don’t have to worry about that. 

Highly Recommended.

PRICE: $29.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

NOVA BY AVI YAP3 

Many eye candy card tricks like TNR and Color Changing 
usually require gimmicks to achieve the visualness. What 
if we are telling you that, our in-house artist, Avi Yap has 
developed a concept to perform these card tricks without 
any gimmicks yet they are still insanely visual? 

From the mind of Avi Yap, we proudly present to you Nova. 

Nova is Avi Yap's signature card routine that has been 
developed for more than 4 years. Nova has been impress-
ing many respected magicians around the world like Dave 
Buck, Daniel Prado, Shawn Farquhar, Harapan Ong and 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=B4GiB46JU1g
http://www.youtube.com/watch?v=jzCC-Wq_qLA
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Gregory Wilson. It's hard to believe that Nova doesn't re-
quire gimmicks until you learn the secret. 

In this DVD, you will learn: 

Color Change 
Perform an eye candy color changing effect utilizing Nova's 
concept. 

Utility Move 
Nova doesn't only shine when done visually. Utilizing 
Nova's concept, you can execute a card switch right under 
the spectator's nose without them even realizing. 

Torn and Restore 
Perform unbelievable TNR plot like never before. 

Marked Card 
Tear the corner of the signed card and hand it to your spec-
tator. In a split second, the color of the signed card changes. 
The spectator then reveals the torn corner to still match the 
signed card. If you desire, you can change the color of the 
torn corner as well. 

Spark 
Visually transform a deck of cards blank utilizing nova's 
concept. 

Spark 2.0 
Spread the deck and have the spectator to choose a card, 
tear the corner and mysteriously vanish the torn corner. In 
the next second, you visually restore the card without any 
cover. Final Kicker? You turn the rest of the deck into the 
blank cards. 

If you want to take your sleight of hand card tricks to the 
next level. Look no further, you need to add this to your 
library.

MY THOUGHTS:
This is a move that is really geared towards advanced card 
workers. The first thing you need to be able to do is Shreko 
Howard’s Pop Out Move. If you don’t know it then it might 
take a little while to get the hang of. The idea is that you can 
pop out a card from the middle of the deck. This is one of 
those moves that will require you to sit down and practice 
whenever you watch TV or at a movie and just handle the 
cards over and over. The production value of this DVD is 
excellent and you will be able to easily learn everything to 
do the basic pop out move and variations Avi has come 
up with. The one thing I will say about this is that it looks 
incredibly visual and often magic companies will come out 
with a gimmick card that allows for this type of effect. When 
you watch Avi perform it, it really looks incredible. There 
are so many variations including a wonderful color change. 
You have a card chosen and placed in the deck. Another 
card is chosen and is placed face-up in the middle of the 
deck - INSTANTLY one card turns in to the other. It happens 
so quickly and it is in the middle of the deck it is stunning. 
As with everything on this DVD you need to have chops to 
perform this. 

The Utility Move is KILLER if you do any type of ambitious 
card routine. It almost gets rid of ANY notion you are doing 
a double lift. In this case you aren’t using it to do anything 
flash because from the audience’s perspective you are just 
showing a card in the middle of the deck and putting it on 
top. One of the biggest problems with NOVA is the sound 
of the cards, this is something you can’t do much about 
however Avi shows ways around this and when to do it, 
especially when using it in this application. By doing NOVA 
face down it looks invisible. 

I LOVE the Torn and Restored. Others have recently released 
the exact same version but with gimmick cards. This does 
exactly the same thing but without any gimmicks and using 
only NOVA. 

MARKED CARD is perhaps my favorite on the DVD - not the 
easiest but certainly a remarkable effect. A signed blue back 
card has the corner torn off. Spectator holds the torn corner 
and the card is placed face down out-jogged in the deck. 

VISUALLY the blue back torn card changed to red and it fits 
the blue piece in the hand exactly. It’s an incredible routine. 
This is a great example of NOVA and if you have the skill 
this is the one you will want to practice and perform. I don’t 
think card magic gets any stronger than this. 

SPARK is a very quick card routine where you show a red 
deck and it changes to a blank deck. If you can do NOVA 
you’ll have no trouble doing this.

SPARK 2.0 is more of a routine from beginning to end and 
is SPARK on steroids. This will require a lot of work and han-
dling to get it looking as sharp as Avi. 

If you love great card magic then you’ll love this DVD. As I 
said this requires skill and practice. It is a difficult move but 
keep practicing because you’ll eventually get it. Once you 
do you will be able to some pretty amazing miracles with a 
deck of cards.

THIS IS EXTREMELY HIGHLY RECOMMENDED

PRICE: $24.95
WHOLESALE: www.murphysmagic.com
AVAILABLE: all magic dealers
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ICE QUBE BY 
KIERON JOHNSON & 
MARK TRAVERSONI 

4 

The Holy Grail of Ice Magic has arrived! 

This is Ice Magic at its best! Vanish a signed coin and have it 
appear in a block of ice! The impossible is now possible! Ice 
Qube cracks the code! 

For 5 years, Kieron Johnson has been searching for the Holy 
Grail of Ice Magic. Inspired by the works of Max Mallini and 
other great magicians, Kieron's ultimate aim has been to 
have a coin signed (or any small object, like a ring or card 
corner) and actually have it appear inside an ice cube. 

3 years ago, he discussed the idea with Mark Traversoni, and 
together they began working to create the impossible. 

Years of collaboration, testing and refinement now brings 
you Ice Qube - the ultimate impossible location where the 
spectator's signed coin is inside an ice cube. 

Yes, you read it right, the signed coin is actually inside the 
ice cube -- you can show it on all sides before they break 
it open to find their coin actually inside the ice. You never 
touch the ice after you've handed it over to be smashed!  

No switches 
No duplicates 
This is TV magic for the real world 
This is so simple a child could do it 

If you can vanish a coin, using any method, with a box, 
cloth, other device or method, you can perform this incred-
ible effect. 

Using Kieron's proven methods for making and transport-
ing ice, you can travel for hours with the ice before you 
need to perform with it -- whatever the weather. 

When in your pocket, the ice will last for a considerable time 
before your performance. 

Kieron and Mark explain the Ice Qube routine and secret, 
and also include a bonus routine that fits perfectly with the 
Ice Qube plot of item-to-impossible-location. 

- Perfect for every table or top table 
- Perfect for close-up, parlour and stage 

Other variation possibilities are discussed, utilizing larger 
objects and ice. 

This is a high impact effect which gets amazing, jaw-drop-
ping reactions. 

Included in the package: 

- Online tutorial link. 
- Ice Qube gimmick, manufactured in the UK from high 
quality materials. 
- Performance carry pouch (color may vary). 
- Other items required to help you transport your Qube and 
perform the routine. 

Not Included: 

- Coin vanishing gimmick (use your favourite method - vari-
ous ideas discussed in the tutorial) 
- Cool bag, flask or similar item to transport your ice. 
- Hammer to break the ice (supply your own or use another 
item that suits your style) 

We know people will want to perform this on TV, just as 
Richard Jones (the winner of Britain's Got Talent) and Jamie 
Raven (runner-up) did with great success with some of 
Kieron's earlier works. 

For these reasons, we have reserved the TV rights because 
this effect is so strong. Please contact Saturn Magic for TV 
performance inquiries.

MY THOUGHTS:
Saying something is the Holy Grail is quite a risk, however 
in this case I feel it’s pretty accurate!! You recieve every-
thing you will need to perform a borrowed coin to ice cube 
routine. You get the special gimmick which allows you to 
make up an ice cube so it’s perfect and gimmicked in a 
VERY clever way. You can load almost any coin in to this but 
a US quarter size is best. For me this is the type of trick that 
I would use when I need to really impress a client - which 
generally should be all the time however this is one of those 
you really want to do. Yes there is a set-up however the 
nice thing is you can prepare as many gimmick cubes as 
you want and can keep in your freezer. When it comes time 
to perform you take the to the gig with you. The method 
Kieron uses to keep the ice cubes frozen is revealed in the 
tutorial, as well as a few necessary things included in the 
package. Perhaps the most unique thing about this is that 
once you have loaded the coin you can cleanly show the 
cube on all sides making it impossible to see how on earth 
it got in there! This is what fooled me when I first saw this. 
There are so many different routine possibilities. Kieron per-

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
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Gregory Wilson. It's hard to believe that Nova doesn't re-
quire gimmicks until you learn the secret. 

In this DVD, you will learn: 

Color Change 
Perform an eye candy color changing effect utilizing Nova's 
concept. 

Utility Move 
Nova doesn't only shine when done visually. Utilizing 
Nova's concept, you can execute a card switch right under 
the spectator's nose without them even realizing. 

Torn and Restore 
Perform unbelievable TNR plot like never before. 

Marked Card 
Tear the corner of the signed card and hand it to your spec-
tator. In a split second, the color of the signed card changes. 
The spectator then reveals the torn corner to still match the 
signed card. If you desire, you can change the color of the 
torn corner as well. 

Spark 
Visually transform a deck of cards blank utilizing nova's 
concept. 

Spark 2.0 
Spread the deck and have the spectator to choose a card, 
tear the corner and mysteriously vanish the torn corner. In 
the next second, you visually restore the card without any 
cover. Final Kicker? You turn the rest of the deck into the 
blank cards. 

If you want to take your sleight of hand card tricks to the 
next level. Look no further, you need to add this to your 
library.

MY THOUGHTS:
This is a move that is really geared towards advanced card 
workers. The first thing you need to be able to do is Shreko 
Howard’s Pop Out Move. If you don’t know it then it might 
take a little while to get the hang of. The idea is that you can 
pop out a card from the middle of the deck. This is one of 
those moves that will require you to sit down and practice 
whenever you watch TV or at a movie and just handle the 
cards over and over. The production value of this DVD is 
excellent and you will be able to easily learn everything to 
do the basic pop out move and variations Avi has come 
up with. The one thing I will say about this is that it looks 
incredibly visual and often magic companies will come out 
with a gimmick card that allows for this type of effect. When 
you watch Avi perform it, it really looks incredible. There 
are so many variations including a wonderful color change. 
You have a card chosen and placed in the deck. Another 
card is chosen and is placed face-up in the middle of the 
deck - INSTANTLY one card turns in to the other. It happens 
so quickly and it is in the middle of the deck it is stunning. 
As with everything on this DVD you need to have chops to 
perform this. 

The Utility Move is KILLER if you do any type of ambitious 
card routine. It almost gets rid of ANY notion you are doing 
a double lift. In this case you aren’t using it to do anything 
flash because from the audience’s perspective you are just 
showing a card in the middle of the deck and putting it on 
top. One of the biggest problems with NOVA is the sound 
of the cards, this is something you can’t do much about 
however Avi shows ways around this and when to do it, 
especially when using it in this application. By doing NOVA 
face down it looks invisible. 

I LOVE the Torn and Restored. Others have recently released 
the exact same version but with gimmick cards. This does 
exactly the same thing but without any gimmicks and using 
only NOVA. 

MARKED CARD is perhaps my favorite on the DVD - not the 
easiest but certainly a remarkable effect. A signed blue back 
card has the corner torn off. Spectator holds the torn corner 
and the card is placed face down out-jogged in the deck. 

VISUALLY the blue back torn card changed to red and it fits 
the blue piece in the hand exactly. It’s an incredible routine. 
This is a great example of NOVA and if you have the skill 
this is the one you will want to practice and perform. I don’t 
think card magic gets any stronger than this. 

SPARK is a very quick card routine where you show a red 
deck and it changes to a blank deck. If you can do NOVA 
you’ll have no trouble doing this.

SPARK 2.0 is more of a routine from beginning to end and 
is SPARK on steroids. This will require a lot of work and han-
dling to get it looking as sharp as Avi. 

If you love great card magic then you’ll love this DVD. As I 
said this requires skill and practice. It is a difficult move but 
keep practicing because you’ll eventually get it. Once you 
do you will be able to some pretty amazing miracles with a 
deck of cards.

THIS IS EXTREMELY HIGHLY RECOMMENDED

PRICE: $24.95
WHOLESALE: www.murphysmagic.com
AVAILABLE: all magic dealers
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ICE QUBE BY 
KIERON JOHNSON & 
MARK TRAVERSONI 

4 

The Holy Grail of Ice Magic has arrived! 

This is Ice Magic at its best! Vanish a signed coin and have it 
appear in a block of ice! The impossible is now possible! Ice 
Qube cracks the code! 

For 5 years, Kieron Johnson has been searching for the Holy 
Grail of Ice Magic. Inspired by the works of Max Mallini and 
other great magicians, Kieron's ultimate aim has been to 
have a coin signed (or any small object, like a ring or card 
corner) and actually have it appear inside an ice cube. 

3 years ago, he discussed the idea with Mark Traversoni, and 
together they began working to create the impossible. 

Years of collaboration, testing and refinement now brings 
you Ice Qube - the ultimate impossible location where the 
spectator's signed coin is inside an ice cube. 

Yes, you read it right, the signed coin is actually inside the 
ice cube -- you can show it on all sides before they break 
it open to find their coin actually inside the ice. You never 
touch the ice after you've handed it over to be smashed!  

No switches 
No duplicates 
This is TV magic for the real world 
This is so simple a child could do it 

If you can vanish a coin, using any method, with a box, 
cloth, other device or method, you can perform this incred-
ible effect. 

Using Kieron's proven methods for making and transport-
ing ice, you can travel for hours with the ice before you 
need to perform with it -- whatever the weather. 

When in your pocket, the ice will last for a considerable time 
before your performance. 

Kieron and Mark explain the Ice Qube routine and secret, 
and also include a bonus routine that fits perfectly with the 
Ice Qube plot of item-to-impossible-location. 

- Perfect for every table or top table 
- Perfect for close-up, parlour and stage 

Other variation possibilities are discussed, utilizing larger 
objects and ice. 

This is a high impact effect which gets amazing, jaw-drop-
ping reactions. 

Included in the package: 

- Online tutorial link. 
- Ice Qube gimmick, manufactured in the UK from high 
quality materials. 
- Performance carry pouch (color may vary). 
- Other items required to help you transport your Qube and 
perform the routine. 

Not Included: 

- Coin vanishing gimmick (use your favourite method - vari-
ous ideas discussed in the tutorial) 
- Cool bag, flask or similar item to transport your ice. 
- Hammer to break the ice (supply your own or use another 
item that suits your style) 

We know people will want to perform this on TV, just as 
Richard Jones (the winner of Britain's Got Talent) and Jamie 
Raven (runner-up) did with great success with some of 
Kieron's earlier works. 

For these reasons, we have reserved the TV rights because 
this effect is so strong. Please contact Saturn Magic for TV 
performance inquiries.

MY THOUGHTS:
Saying something is the Holy Grail is quite a risk, however 
in this case I feel it’s pretty accurate!! You recieve every-
thing you will need to perform a borrowed coin to ice cube 
routine. You get the special gimmick which allows you to 
make up an ice cube so it’s perfect and gimmicked in a 
VERY clever way. You can load almost any coin in to this but 
a US quarter size is best. For me this is the type of trick that 
I would use when I need to really impress a client - which 
generally should be all the time however this is one of those 
you really want to do. Yes there is a set-up however the 
nice thing is you can prepare as many gimmick cubes as 
you want and can keep in your freezer. When it comes time 
to perform you take the to the gig with you. The method 
Kieron uses to keep the ice cubes frozen is revealed in the 
tutorial, as well as a few necessary things included in the 
package. Perhaps the most unique thing about this is that 
once you have loaded the coin you can cleanly show the 
cube on all sides making it impossible to see how on earth 
it got in there! This is what fooled me when I first saw this. 
There are so many different routine possibilities. Kieron per-

http://www.VanishMagazine.com
http://www.youtube.com/watch?v=6ipx1LIhxsQ
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LOYALTY BY PAUL 
BROOK5 

Ask a participant to think of an image, a number and even a 
word and you are able to correctly determine exactly what 
they are thinking of. 

Additionally, you may want to pass on your mind reading 
abilities by giving another person the chance to guess the 
first participant's number and more often than not the 
second person will be able to: 
100% accurate 
Easy to do 
Always with you 
Nothing to replace 
No reset required 
Fits on your keys 
100% examinable 
Set includes: 

Three custom made loyalty key card fobs, link to a 45-page 
instructional eBook complete with full presentations and 
handlings and 29 full color photos. 

Bonus: 

There is also an instructional video where Paul Brook guides 
you through all of the different aspects of Loyalty and how 
you can start amazing people with these wonderful props. 

In the PDF instructions Paul also shares some additional 
ideas that enable the mentalist or magician to use a ran-
dom participant's actual ungimmicked keys as part of the 
routine.

MY THOUGHTS:
This might pass under the radar of most but I hope men-
talists out there do check it out. You receive three loyalty 
type cards that are the same size and style you might get 
from your local grocery story. These can easily be applied 
to your key-chain and carried with you at all times. What 
makes these special is that they are gimmicked so you can 
do some pretty neat effects with them. The first is a clever 
drawing duplication. You ask the spectator to look at any 
picture from any one of the cards and you are able to draw 
exactly what they are thinking. It’s pretty much self-working 
although you do need some confidence or belief in your 

sonally carries the set-up in his jacket pocket, which is safe 
and won’t leak, however it might be a little bulky for some. 
By doing this it allows you to walk around with it and per-
form it when you are ready. I can imagine doing a corporate 
walk-around gig and having somebody ask you to perform 
at the ‘head’ table - this is the trick you would want to do. 
You have several options - you can carry this in your pocket 
and in an hour perform it, or you could have it in your case 
and when ready to perform at the table load it up. Obvi-
ously it’s real ice so the longer it’s in your pocket the more 
it will melt - but nothing that would cause mess. They have 
included a bag so that you won’t have to worry about water 
getting everywhere in your pocket.  

I’m not sure magic can get any stronger than this. There is 
something very unusual and impossible about having an 
object appear in ice. Others have found that it can be a real 
talking point from Max Malini to David Blaine. 

You have several options of taking the coin out - you could 
just leave the bag with ice cube in it on the table with the 
spectators, remember they can SEE the coin inside, and yes 
it IS the same coin. OR you could use a small hammer, which 
you must supply to break the cube inside the bag. One nice 
thing about this is if you take more gimmick cubes with you 
than you need then you can recycle the cubes you didn’t 
use. Just put them back in the freezer.  
Working with ice cubes does require a little more work, but 
in all honesty not all that much more. Once you have made 
up the gimmick ice cube (everything supplied to do this) 
then that’s it. You can take the cube with you as explained 
in the tutorial download.  There are many ways to make a 
coin vanish and you can use any  method you like. They do 
show several versions on the tutorial. Both Kieron and Mark 
have done an excellent job explaining every aspect of this 
trick you will need.

There are some bonus tutorials on here including Kieron’s 
Card to Orange routine. You will see some live performances 
by Kieron where he combines some ideas and routines. You 
can make other things appear inside the block of ice such 
as a ring (not a diamond ring) as well as a card, etc. The new 
plastic notes would be perfect if you wanted to do a note 
inside because the water will just drip off. Perhaps one of 
the best uses for a magician using these type of bank notes.

If you’ve ever wanted to do any type of routine using ice 
then you can’t go past this. The information you will learn 
on the tutorial itself is priceless, and you are supplied with 
all gimmicks to do this. Works well as a stand-up piece but 
also for close-up gigs.

VERY HIGHLY RECOMMENDED
PRICE: $44.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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INSTANT T BY LES 
FRENCH TWINS6 

drawing. This method has been used before and works 
nicely here.
Another really nice feature is the bar code. The bar codes 
enable you to do a magic square and this is probably the 
best use I’ve seen of any bar code type routine. I love Magic 
Squares and this one is fantastic because you don’t have to 
memorize anything. Paul has a very unique way to use the 
magic square that is not the regular way you see people 
perform it. He doesn’t really use it as a magic square but 
rather forcing a number. This is extremely clever and I’d 
never thought of using a Magic Square in this way before. 
This is a great way to hand out business card as well, and 
because of the way Paul has structured the routine nobody 
can backtrack and see how the force worked. This makes a 
great prediction routine.

There is also a word  reveal which is similar in method to 
the drawing duplication - this has to do with reframing your 
response.

Finally Paul talks about a longer routine where you can 
do all three routines so you get a drawing duplication, a 
number test and a word test. This is a really GREAT routine 
and it’s worth trying to do it if you have the time. I think the 
impact of having all three things written down is well worth 
it. Again, Paul has some clever thinking and handling on 
how to reveal the prediction making it much stronger. The 
three person prediction would be fantastic for walk-about 
where there are small groups of people. He makes some 
great points if you do perform it this way in respect to the 
reveal so it doesn’t spoil it at the end. Another great idea is 
using this for one-ahead and other people’s loyalty cards. 
This is another great use of these cards.

Don’t let this routine pass you by. If you are a mentalist I 
think you’ll love these. Paul has created something really 
clever and he has given this a lot of thought to get a lot out 
of these.

Very Highly Recommended
PRICE: $29.99
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

IMAGINE BEING ABLE TO VISUALLY TRANSFORM A CARD 
INTO A TEA BAG!
After their best seller Blaze, Les French TWINS are back with 
an innovative gimmick and an unexpected effect: Instant T.
Les French TWINS bring you more than 10 routines in pro-
fessional conditions with this unexpected trick that you can 
easily bring everywhere.
A card is visually changed into a tea bag. Make anything ap-
pear within this totally closed and observable bag, thought 
card, or any object fastened to the end of the thread (it 
could be a map, a ring, a capsule, a signed card, a ticket, a 
prediction...)
A gimmick of devilish ingenuity, the result of many months 
of work for Tony & Jordan in order to make the trick as 
simple as possible, and do the incredible visual effect 
and varied routine. You'll learn 10 different routines using 
instant T, the newest creation of Les French TWINS. You 
can now perform for your spectators beyond their wildest 
dreams at T Time.

You receive:

ALL INCLUDED:
- 1 tea box
- 50 tea bags
- Gimmick
- 10 routines (close up/stage/mentalism)
- Link for explanation in French & English
- Duration: 50 min

To remember:

- Gimmick very resistant
- Resets in 2 seconds
- Easy to do
- Visual and clean
- Unexpected

Created and produced by Les French TWINS

MY THOUGHTS:
Perhaps one of the most original card routines I've ever 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=SBHZiM41bRY
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LOYALTY BY PAUL 
BROOK5 

Ask a participant to think of an image, a number and even a 
word and you are able to correctly determine exactly what 
they are thinking of. 

Additionally, you may want to pass on your mind reading 
abilities by giving another person the chance to guess the 
first participant's number and more often than not the 
second person will be able to: 
100% accurate 
Easy to do 
Always with you 
Nothing to replace 
No reset required 
Fits on your keys 
100% examinable 
Set includes: 

Three custom made loyalty key card fobs, link to a 45-page 
instructional eBook complete with full presentations and 
handlings and 29 full color photos. 

Bonus: 

There is also an instructional video where Paul Brook guides 
you through all of the different aspects of Loyalty and how 
you can start amazing people with these wonderful props. 

In the PDF instructions Paul also shares some additional 
ideas that enable the mentalist or magician to use a ran-
dom participant's actual ungimmicked keys as part of the 
routine.

MY THOUGHTS:
This might pass under the radar of most but I hope men-
talists out there do check it out. You receive three loyalty 
type cards that are the same size and style you might get 
from your local grocery story. These can easily be applied 
to your key-chain and carried with you at all times. What 
makes these special is that they are gimmicked so you can 
do some pretty neat effects with them. The first is a clever 
drawing duplication. You ask the spectator to look at any 
picture from any one of the cards and you are able to draw 
exactly what they are thinking. It’s pretty much self-working 
although you do need some confidence or belief in your 

sonally carries the set-up in his jacket pocket, which is safe 
and won’t leak, however it might be a little bulky for some. 
By doing this it allows you to walk around with it and per-
form it when you are ready. I can imagine doing a corporate 
walk-around gig and having somebody ask you to perform 
at the ‘head’ table - this is the trick you would want to do. 
You have several options - you can carry this in your pocket 
and in an hour perform it, or you could have it in your case 
and when ready to perform at the table load it up. Obvi-
ously it’s real ice so the longer it’s in your pocket the more 
it will melt - but nothing that would cause mess. They have 
included a bag so that you won’t have to worry about water 
getting everywhere in your pocket.  

I’m not sure magic can get any stronger than this. There is 
something very unusual and impossible about having an 
object appear in ice. Others have found that it can be a real 
talking point from Max Malini to David Blaine. 

You have several options of taking the coin out - you could 
just leave the bag with ice cube in it on the table with the 
spectators, remember they can SEE the coin inside, and yes 
it IS the same coin. OR you could use a small hammer, which 
you must supply to break the cube inside the bag. One nice 
thing about this is if you take more gimmick cubes with you 
than you need then you can recycle the cubes you didn’t 
use. Just put them back in the freezer.  
Working with ice cubes does require a little more work, but 
in all honesty not all that much more. Once you have made 
up the gimmick ice cube (everything supplied to do this) 
then that’s it. You can take the cube with you as explained 
in the tutorial download.  There are many ways to make a 
coin vanish and you can use any  method you like. They do 
show several versions on the tutorial. Both Kieron and Mark 
have done an excellent job explaining every aspect of this 
trick you will need.

There are some bonus tutorials on here including Kieron’s 
Card to Orange routine. You will see some live performances 
by Kieron where he combines some ideas and routines. You 
can make other things appear inside the block of ice such 
as a ring (not a diamond ring) as well as a card, etc. The new 
plastic notes would be perfect if you wanted to do a note 
inside because the water will just drip off. Perhaps one of 
the best uses for a magician using these type of bank notes.

If you’ve ever wanted to do any type of routine using ice 
then you can’t go past this. The information you will learn 
on the tutorial itself is priceless, and you are supplied with 
all gimmicks to do this. Works well as a stand-up piece but 
also for close-up gigs.

VERY HIGHLY RECOMMENDED
PRICE: $44.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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perform it. He doesn’t really use it as a magic square but 
rather forcing a number. This is extremely clever and I’d 
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because of the way Paul has structured the routine nobody 
can backtrack and see how the force worked. This makes a 
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There is also a word  reveal which is similar in method to 
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and it’s worth trying to do it if you have the time. I think the 
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how to reveal the prediction making it much stronger. The 
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IMAGINE BEING ABLE TO VISUALLY TRANSFORM A CARD 
INTO A TEA BAG!
After their best seller Blaze, Les French TWINS are back with 
an innovative gimmick and an unexpected effect: Instant T.
Les French TWINS bring you more than 10 routines in pro-
fessional conditions with this unexpected trick that you can 
easily bring everywhere.
A card is visually changed into a tea bag. Make anything ap-
pear within this totally closed and observable bag, thought 
card, or any object fastened to the end of the thread (it 
could be a map, a ring, a capsule, a signed card, a ticket, a 
prediction...)
A gimmick of devilish ingenuity, the result of many months 
of work for Tony & Jordan in order to make the trick as 
simple as possible, and do the incredible visual effect 
and varied routine. You'll learn 10 different routines using 
instant T, the newest creation of Les French TWINS. You 
can now perform for your spectators beyond their wildest 
dreams at T Time.

You receive:

ALL INCLUDED:
- 1 tea box
- 50 tea bags
- Gimmick
- 10 routines (close up/stage/mentalism)
- Link for explanation in French & English
- Duration: 50 min
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- Gimmick very resistant
- Resets in 2 seconds
- Easy to do
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Created and produced by Les French TWINS
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http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=NWdTvbcWzkY
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STEEL BY RASMUS7 seen. The visual transformation from a card to a tea bag 
looks incredible and will certainly have your audience 
gasp. Then they can pull out their chosen card (signed or 
not) from the tea-bag. There is a switch involved but there 
are many ways to cover this which are all covered in the 
download tutorial. One idea I had was to simply place the 
gimmick card inside a small Himber Wallet. You have a 
card chosen, and show it has now travelled to your wallet. 
Open it up and you show the back of a card which instantly 
changes to a Tea Bag. This can be casually placed back in 
the wallet and find an excuse to open it again and have 
the spectator take out the card which is inside the Tea 
Bag. The twins do share lots of ways to perform this and 
not worry about any switch. This also makes a great par-
lor trick. They do a great version with a torn corner which 
I personally think is the best version. This is the version I 
have been working on and just love it. There are so many 
other routines you can do with this with the twins share on 
the tutorial. A nice routine just using the Card to Tea Bag 
gimmick is take out a card and have the spectator hold on 
to you both wrists. Have them close their eyes for a second 
and when they open it the card is gone and you are holding 
a Tea Bag. It’s a very interesting idea because it’s not a visual 
change but rather how did you change while the specta-
tor is holding your wrist. You could also do it where you do 
a riffle force and then turn a card in to a Tea Bag and have 
them open it showing the force card.
You can also, with a mercury fold, have a signed card end up 
inside the Tea Bag. It’s such a novel routine and great for any 
type of close-up from walk-about to restaurant. I think the 
novelty is something people won’t forget. You will also learn 
other routines using names and drinks from countries and 
turning a card to a Tea Bag.
You can also have other objects appear inside the tea bag 
such as rings and money.  They also teach you how to have 
a borrowed ring end up inside the tea bag or an actual 
chosen card.  If you don’t know how to do a mercury fold or 
a force the twins teach you this as well.

This is not just a short visual card trick - this is a full routine 
from beginning to end. You receive 50 tea bags (get MORE 
because you are going to want to perform this over and 
over) and the gimmick tea bag. It’s very easy to perform and 
can be done under most working conditions from platform 
type setting to walk-about or a restaurant style gig. It’s great 
for the walk-about gig and the reset is pretty much instant.

Once you get this you will discover so many ways to use it. I 
can’t wait to see what people come up with using Instant T. 

VERY HIGHLY RECOMMENDED
PRICE: $39.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

The First Real-Time Nail Bend in the History of Magic! 

STEEL is the first real nail bend to date. It is Rasmus's under-
ground method, used by him for many years, to bend real 
steel nails in real time. The nails can be marked or signed by 
the spectator before the miracle happens. For the first time 
in magic, STEEL gives you the ability to do the impossible, 
in front of the spectator's eyes. Mind over matter, mind over 
STEEL. 

STEEL can be performed on stage or in close-up situations. 
It is the perfect weapon to project supernatural powers to a 
spectator (pseudo hypnosis), where the spectator receives 
the power to bend a real STEEL nail just by hand. Or what 
about this: the straight nail is in the palm of the spectator. 
By covering the nail with the other hand and concentrating, 
the nail starts to bend between the hands of the spectator, 
without even touching the spectator. 

STEEL is a professional tool and a reputation maker for every 
serious metal bender and mentalist. 

The nails can be hammered into wood, before the miracle 
happens. After the nail is bent, it's impossible to bend it 
back. 

- Easy to use 
- No set up 
- No memory metal 
- Completely self-contained 
- Everything you need is included 
- Instant get in and get out 
- No switches required 
- 100% original and never-before published method 
- Perfect for TV shows (please ask for permission) 

What you get: 

- 20 pieces 35mm nails 
- 10 pieces 80mm nails 
- 10 pieces 100mm nails 
- 14 exactly matching regular nails 
- Online video instructions 
- Many great ideas and routines included 
- Strong black cardboard box to carry the gimmicks 

149VANISH MAGAZINE      www.VanishMagazine.com

DEVOUR BY 
SANS MINDS 8 MY THOUGHTS:

When I first saw the trailer for this I thought “memory 
metal”, of which I’m not a huge fan. After getting this I can 
tell you it’s not memory metal and I LOVE THIS. If you could 
bend nails for real with your mind then it would look like 
this. Not only does it look good but it’s extremely easy to 
do. You are supplied with a box of gimmick nails of different 
sizes plus a link to a download tutorial. You also get regular 
nails should you want to use these in a routine. Rasmus 
shares a variety of routines but there are two basic bends. 
The first is a visible bend where the spectator can sign a 
nail and it bends visibly, and the second is where you have 
the signed nail bend in their closed hand. Either version 
looks great and the really nice thing about this is that they 
can inspect the nail prior and after, and even keep the nail. 
Rasmus has a great idea for signing the nail where he offers 
them a choice of three different colored Sharpie markers 
and then has then put a mark anywhere on the nail. This is 
much better than having them try to put their initials on a 
nail because it would be very difficult to do. The main idea 
here is that you want them to know it’s the same nail. 
With the smaller nails supplied you can do a great little 
bend using a business card. They have the nail pushed 
through a business card which is seen straight, then you 
place it on their hand and it becomes bent, and they get to 
keep the nail and card. There is also a great routine for ma-
gicians where you show a straw and a neat little trick using 
a nail. You can explain how the trick works then have the 
nail bend inside the straw. This is one of my favorite ideas 
on the tutorial. They also teach a great parlor or stage rou-
tine by Luke Jermay where a chosen, and signed, nail bends 
inside a wine glass with other regular nails. This is great 
for stage because it’s very dramatic and the sound of the 
nails can be heard from a distance. There are other routines 
where you can bang the nails in to a block of wood proving 
they are real, then bend one, and the larger nail you could 
use for the ‘blockhead’ routine if you do that already.

These gimmick nails can be bent with one or two hands. 
The larger one is much harder with one but that is all 
covered in the tutorial. I do feel this is a real breakthrough 
in the metal bending field and if you do any form of metal 
bending you are going to want to add these straight away 
to your act! For those that have not done metal bending 
before and are thinking about it I would easily suggest you 
start with this. The fact you don’t have to do any switches, 
even though they teach some just in case you want to, the 
same nail you bend is the same one they look at prior and 
after the bend, and it’s easy to do, make this a great effect. 
You can do this under any condition and is one of those 
reputation makers. 

VERY HIGHLY RECOMMENDED
PRICE: $49.95
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com 

One of the most important aspects of magic is establishing 
a connection with the spectator. Magic should be for all age 
groups, and we are proud to present an effect that can con-
nect with everyone. 

Devour is a fun and interactive card revelation effect that 
can connect with all age groups. 

Imagine that the box of playing cards comes alive, and de-
stroys all the cards in the box except for the signed card! 

The selection is a completely free choice, and the presenta-
tion is 100% customizable to cater to your personal style. 

Check out the trailer to see how this great effect can enable 
you to connect with YOUR audience. 

*Gimmick supplies included 
*Customize to any playing card 
*Customize the design to fit your style 

TV rights not included with purchase. Please contact Sans-
Minds for inquiries regarding TV.

MY THOUGHTS:
A classic card trick with a fun new twist. The idea of having 
a signed card placed in a box and the remaining cards com-
ing out cut up with the chosen one still intact is not new. 
Michael Ammar had something on this as did many others. 
It has appeared in print many times and all of the routines 
in the past have used a razor blade. The method as well 
has been in print and my friend Wayne Rogers released the 
same method many years ago, as well as lecture on it. You 
can find his version in his lecture notes. What Sans Minds 
have done is take away the razor blade and add a really 
fun way of having the cards ‘eaten’ up and spat out. This is 
a really cute little routine that also has a nice strong magic 
climax. The method itself of the cards being cut up inside 
the box has been done before so nothing new there, actu-
ally Wayne Rogers added an edition that I think makes it 
much stronger. What you will learn here is how to make up 

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=Y2oKW2jUrz4
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can be done under most working conditions from platform 
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a nail. You can explain how the trick works then have the 
nail bend inside the straw. This is one of my favorite ideas 
on the tutorial. They also teach a great parlor or stage rou-
tine by Luke Jermay where a chosen, and signed, nail bends 
inside a wine glass with other regular nails. This is great 
for stage because it’s very dramatic and the sound of the 
nails can be heard from a distance. There are other routines 
where you can bang the nails in to a block of wood proving 
they are real, then bend one, and the larger nail you could 
use for the ‘blockhead’ routine if you do that already.

These gimmick nails can be bent with one or two hands. 
The larger one is much harder with one but that is all 
covered in the tutorial. I do feel this is a real breakthrough 
in the metal bending field and if you do any form of metal 
bending you are going to want to add these straight away 
to your act! For those that have not done metal bending 
before and are thinking about it I would easily suggest you 
start with this. The fact you don’t have to do any switches, 
even though they teach some just in case you want to, the 
same nail you bend is the same one they look at prior and 
after the bend, and it’s easy to do, make this a great effect. 
You can do this under any condition and is one of those 
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MY THOUGHTS:
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ing out cut up with the chosen one still intact is not new. 
Michael Ammar had something on this as did many others. 
It has appeared in print many times and all of the routines 
in the past have used a razor blade. The method as well 
has been in print and my friend Wayne Rogers released the 
same method many years ago, as well as lecture on it. You 
can find his version in his lecture notes. What Sans Minds 
have done is take away the razor blade and add a really 
fun way of having the cards ‘eaten’ up and spat out. This is 
a really cute little routine that also has a nice strong magic 
climax. The method itself of the cards being cut up inside 
the box has been done before so nothing new there, actu-
ally Wayne Rogers added an edition that I think makes it 
much stronger. What you will learn here is how to make up 
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your own gimmick as well as making the little card eating 
monster on the front of the box. You are supplied with the 
necessary tools to make up both gimmicks, although will 
need to supply some card boxes so you can DIY. Once made 
up the handling is pretty much self working and it is just a 
matter of timing as far as one ‘move’ goes. I do like the idea 
of showing a drawing of a monster on the front of the box 
which visually changes to an evil monster who has eaten 
the cards. It’s a novel little surprise and gives a new feel to 
the classic trick.

Overall a cute little card routine that I think is fun and cer-
tainly something you could add to your working repertoire. 
I love the novelty aspect of this because it is so different and 
is a strong piece of magic.
This is a little gem of a trick that I like.

PRICE: $29.95
AVAILABLE:  All magic dealers
WHOLESALE: www.murphysmagic.com

APPEAR-8 is a brilliant, visual piece of magic guaranteed 
to draw shocked reactions from ANY audience. Your deck 
of cards has an EIGHTBALL printed across its face. In full 
view of your spectator's you can pluck the printed Eightball 
OFF the deck and hand out a real, regulation Eightball for 
inspection! 

You are left with a plain Bicycle deck and the real Eightball!

Super simple to perform. Beautifully handcrafted gimmick 
does the work for you! 

Comes with a handcrafted Red Bicycle Deck gimmick, a 
deck protector (to transport your gimmick around), a real 2" 
Eightball and downloadable video instructions. 

You can use APPEAR-8 as a startling piece of eye-candy, or 
you can build it into a routine. It's (of course) the perfect 
way to start any routine that uses an Eightball... or you 
could force the 8 of Clubs or Eight of Spades and then use 
Appear-8 as both a prediction AND an eye-popping climax. 
("Hey, I KNEW you'd pick a black eight-spot! Really, I did! 
Check out what I got printed on my deck...") 

Here is how Steve Rowe uses Appear-8
Stash an 'Invisible Deck' in your Appear-8 case. Ask your 
spectator to name ANY card. Whatever they respond, you 
look disappointed and say - 
"I was HOPING you'd name a black eight spot... you know 
the Eight Of Clubs or Spades. Then I could show you this 
really cool deck I have." 
Pick the Appear-8 case up from the table and show the 
printed Eight Ball. 
"Nevermind, I can fix this. First, let's get rid of this..." 
Pluck the Eight Ball right off the front of your card box and 
drop it in their hand (or on the table). Then remove the 
invisible deck from the case and proceed to show them the 
card they named! 
Appear-8 - shocking, visual magic at its best!

MY THOUGHTS:
What a great opener this would make! I have been fascinat-
ed with 8-Ball productions for years and have released my 
own effects in various books and lectures. This is a real step 
forward because it really does look like the 8-Ball just jumps 
off the picture. You receive a real 8-ball and the special gim-
mick deck plus download tutorial. One nice thing about the 
gimmick is that if the card box gets worn out you can easily 
just put it on another card box. As soon as you produce the 
8 ball you can open the box and take out a regular deck of 
cards, which you supply. The gimmick box is protected in 
a nice plastic carrying case which will make it last longer 
but Steve does show a bonus of how to make up a carry-
ing case from black gaffer tape. This itself is a handy thing 
to learn how to do! I’ve been having a lot of fun with this 
because the surprise element is what makes this. Nobody 
sees it coming and is totally unexpected. This doesn’t have 
to be an opening trick either. Whenever you want you can 
show the picture of the 8 ball on the box of cards and have 
it visually pop off and become a real 8 ball. They suggest 
a great routine by John Bannon where you force a black 8 
and show your prediction - a picture of a black 8 ball, then 
visually pop it off. As an opener though I think this is a real 
attention grabber. As soon as you bring out the box of cards 
people will know you are going to do a card trick, so they 
won’t expect this at all.
The gimmick is well made and should last a long time. If 
you are looking for something unique and visual that will 
get that audible gasp this is the perfect item. It’s easy to do, 
requires a little handling but certainly nothing too difficult. 
Great for walk-around magic and any type of close-up gig. 
If you do any type of card magic then why not carry your 
cards in this box and have the bonus of producing the 8 
ball. I know magicians are going to have a lot of fun with 
this one - just as I have had.

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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STANDARD BY 
DAVID REGAL 

10 

What is The Gold Standard? It is an 18k gold-plated tie tack 
or lapel pin that does something special with great econo-
my: a card is returned to the deck, and an instant later it is 
seen impaled on your tie tack. You can pull on the card, and 
spin it on the post. Best of all, when you remove the card 
from the tie tack, there is a hole in the card! 

The card can be signed. The effect can be performed at any 
time in your act, with a deck in play. And it doesn't have to 
be a playing card. The Gold Standard can just as easily cause 
a signed bill to become impaled, or a business card - imag-
ine handing out your card only to discover it pierced by 
your tie tack. When you remove the card, there's a hole run-
ning through it. You can then give that potential customer 
your business information with a permanent reminder of 
the effect he just witnessed. 

This is an elegant quality prop, custom designed from the 
ground up, with attention to detail.

MY THOUGHTS:
This is a plot in magic that has been around a very long 
time. The idea of pinning a card to your label pin has always 
had one problem, and that is there has never been a hole in 
the card. I do know Michael Ammar had a great routine us-
ing a thumb tack which I used to perform on a regular basis. 
David Regal has solved the problem of the card having a 
hole in it with this wonderful routine and amazing gimmick.  
You receive an 18K gold-plated tie pin which does pretty 
much all the work for you and looks very classy. If you wear 
a tie then you’ll love this. The gimmick is precision made 
and the handling really couldn’t be easier. Included is an in-
structional DVD with some live performances of him doing 
this at The Magic Castle.The reactions are priceless. David 
does it almost as a running ‘bit’ throughout his act and each 

time is stronger than the last. It’s almost like card under 
the drink routine.  His handling is excellent and shows just 
how easy it is to do. In David’s performance he does it three 
times, twice with a card and finally with a bank note. He 
also shows the easy handling, which I prefer and the more 
advanced if you want to palm a card. In the easy handling 
there is no palming involved and it’s almost self-working.

This is by far the best version of this premise I’ve seen. 
The tie clip is made especially for this trick and will last a 
lifetime. It looks smart and would look classy on any tie. An-
other great idea David has is to use a business card, which 
is something I did years ago with Michael Ammars Thumb 
Tac idea. I think I might have to dust of my old business card 
routine that I came up with and put this tie clip to good use. 
Super strong magic, easy to do and leaves a lasting impres-
sion - what more could you ask for? David ALWAYS delivers 
on all of these aspects.

As with everything David does he gives it the golden touch 
- and this is pure gold for the working magician.

VERY HIGHLY RECOMMENDED

PRICE: $75.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

WHIPLASH 
by JOSHUA 
JANOUSKY 

11 

Whiplash is a hyper-visual utility gimmick that will let 
you vanish, transpose, and transform cards. Learn Josh 
Janousky's signature routine with the Whiplashgimmick: 
Whipped Across, his take on the cards across plot. Cards 
visibly vanish and reappear one by one at the fingertips, the 
final occurring in a spectator's hands. 

Also, learn an updated variation of Oil and Water, a multi-
phase sandwich routine, and a Monte game with a killer 
kicker ending. You will receive a custom gimmick printed 
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your own gimmick as well as making the little card eating 
monster on the front of the box. You are supplied with the 
necessary tools to make up both gimmicks, although will 
need to supply some card boxes so you can DIY. Once made 
up the handling is pretty much self working and it is just a 
matter of timing as far as one ‘move’ goes. I do like the idea 
of showing a drawing of a monster on the front of the box 
which visually changes to an evil monster who has eaten 
the cards. It’s a novel little surprise and gives a new feel to 
the classic trick.

Overall a cute little card routine that I think is fun and cer-
tainly something you could add to your working repertoire. 
I love the novelty aspect of this because it is so different and 
is a strong piece of magic.
This is a little gem of a trick that I like.

PRICE: $29.95
AVAILABLE:  All magic dealers
WHOLESALE: www.murphysmagic.com

APPEAR-8 is a brilliant, visual piece of magic guaranteed 
to draw shocked reactions from ANY audience. Your deck 
of cards has an EIGHTBALL printed across its face. In full 
view of your spectator's you can pluck the printed Eightball 
OFF the deck and hand out a real, regulation Eightball for 
inspection! 

You are left with a plain Bicycle deck and the real Eightball!

Super simple to perform. Beautifully handcrafted gimmick 
does the work for you! 

Comes with a handcrafted Red Bicycle Deck gimmick, a 
deck protector (to transport your gimmick around), a real 2" 
Eightball and downloadable video instructions. 

You can use APPEAR-8 as a startling piece of eye-candy, or 
you can build it into a routine. It's (of course) the perfect 
way to start any routine that uses an Eightball... or you 
could force the 8 of Clubs or Eight of Spades and then use 
Appear-8 as both a prediction AND an eye-popping climax. 
("Hey, I KNEW you'd pick a black eight-spot! Really, I did! 
Check out what I got printed on my deck...") 

Here is how Steve Rowe uses Appear-8
Stash an 'Invisible Deck' in your Appear-8 case. Ask your 
spectator to name ANY card. Whatever they respond, you 
look disappointed and say - 
"I was HOPING you'd name a black eight spot... you know 
the Eight Of Clubs or Spades. Then I could show you this 
really cool deck I have." 
Pick the Appear-8 case up from the table and show the 
printed Eight Ball. 
"Nevermind, I can fix this. First, let's get rid of this..." 
Pluck the Eight Ball right off the front of your card box and 
drop it in their hand (or on the table). Then remove the 
invisible deck from the case and proceed to show them the 
card they named! 
Appear-8 - shocking, visual magic at its best!

MY THOUGHTS:
What a great opener this would make! I have been fascinat-
ed with 8-Ball productions for years and have released my 
own effects in various books and lectures. This is a real step 
forward because it really does look like the 8-Ball just jumps 
off the picture. You receive a real 8-ball and the special gim-
mick deck plus download tutorial. One nice thing about the 
gimmick is that if the card box gets worn out you can easily 
just put it on another card box. As soon as you produce the 
8 ball you can open the box and take out a regular deck of 
cards, which you supply. The gimmick box is protected in 
a nice plastic carrying case which will make it last longer 
but Steve does show a bonus of how to make up a carry-
ing case from black gaffer tape. This itself is a handy thing 
to learn how to do! I’ve been having a lot of fun with this 
because the surprise element is what makes this. Nobody 
sees it coming and is totally unexpected. This doesn’t have 
to be an opening trick either. Whenever you want you can 
show the picture of the 8 ball on the box of cards and have 
it visually pop off and become a real 8 ball. They suggest 
a great routine by John Bannon where you force a black 8 
and show your prediction - a picture of a black 8 ball, then 
visually pop it off. As an opener though I think this is a real 
attention grabber. As soon as you bring out the box of cards 
people will know you are going to do a card trick, so they 
won’t expect this at all.
The gimmick is well made and should last a long time. If 
you are looking for something unique and visual that will 
get that audible gasp this is the perfect item. It’s easy to do, 
requires a little handling but certainly nothing too difficult. 
Great for walk-around magic and any type of close-up gig. 
If you do any type of card magic then why not carry your 
cards in this box and have the bonus of producing the 8 
ball. I know magicians are going to have a lot of fun with 
this one - just as I have had.

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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What is The Gold Standard? It is an 18k gold-plated tie tack 
or lapel pin that does something special with great econo-
my: a card is returned to the deck, and an instant later it is 
seen impaled on your tie tack. You can pull on the card, and 
spin it on the post. Best of all, when you remove the card 
from the tie tack, there is a hole in the card! 

The card can be signed. The effect can be performed at any 
time in your act, with a deck in play. And it doesn't have to 
be a playing card. The Gold Standard can just as easily cause 
a signed bill to become impaled, or a business card - imag-
ine handing out your card only to discover it pierced by 
your tie tack. When you remove the card, there's a hole run-
ning through it. You can then give that potential customer 
your business information with a permanent reminder of 
the effect he just witnessed. 

This is an elegant quality prop, custom designed from the 
ground up, with attention to detail.

MY THOUGHTS:
This is a plot in magic that has been around a very long 
time. The idea of pinning a card to your label pin has always 
had one problem, and that is there has never been a hole in 
the card. I do know Michael Ammar had a great routine us-
ing a thumb tack which I used to perform on a regular basis. 
David Regal has solved the problem of the card having a 
hole in it with this wonderful routine and amazing gimmick.  
You receive an 18K gold-plated tie pin which does pretty 
much all the work for you and looks very classy. If you wear 
a tie then you’ll love this. The gimmick is precision made 
and the handling really couldn’t be easier. Included is an in-
structional DVD with some live performances of him doing 
this at The Magic Castle.The reactions are priceless. David 
does it almost as a running ‘bit’ throughout his act and each 

time is stronger than the last. It’s almost like card under 
the drink routine.  His handling is excellent and shows just 
how easy it is to do. In David’s performance he does it three 
times, twice with a card and finally with a bank note. He 
also shows the easy handling, which I prefer and the more 
advanced if you want to palm a card. In the easy handling 
there is no palming involved and it’s almost self-working.

This is by far the best version of this premise I’ve seen. 
The tie clip is made especially for this trick and will last a 
lifetime. It looks smart and would look classy on any tie. An-
other great idea David has is to use a business card, which 
is something I did years ago with Michael Ammars Thumb 
Tac idea. I think I might have to dust of my old business card 
routine that I came up with and put this tie clip to good use. 
Super strong magic, easy to do and leaves a lasting impres-
sion - what more could you ask for? David ALWAYS delivers 
on all of these aspects.

As with everything David does he gives it the golden touch 
- and this is pure gold for the working magician.

VERY HIGHLY RECOMMENDED

PRICE: $75.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

WHIPLASH 
by JOSHUA 
JANOUSKY 

11 

Whiplash is a hyper-visual utility gimmick that will let 
you vanish, transpose, and transform cards. Learn Josh 
Janousky's signature routine with the Whiplashgimmick: 
Whipped Across, his take on the cards across plot. Cards 
visibly vanish and reappear one by one at the fingertips, the 
final occurring in a spectator's hands. 

Also, learn an updated variation of Oil and Water, a multi-
phase sandwich routine, and a Monte game with a killer 
kicker ending. You will receive a custom gimmick printed 
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by the United States Playing Card Company, ready to go 
immediately. In addition to the four routines, Josh shares 
how to repair and customize your gimmick - a new feature 
for gimmicks of this nature. It's an entire lesson on splitting 
cards, and is worth the price of the download alone. 

Whiplash is angle proof and can be discretely hidden in any 
deck. The possibilities with Whiplash are truly limitless. See 
for yourself. 

MY THOUGHTS:
You receive the gimmick card plus download which is over 
an hour in length. This is a great little gimmick that will 
allow you to do some pretty cool visual card magic. You 
can easily add it to any deck by any means or have it in a 
separate wallet with some other cards such as Jacks if you 
are doing his Oil and Water. What is nice about the gimmick 
is that it allows for a lot of possibilities rather than just one 
application. You will learn several routines on the download 
from Oil and Water to 3-Card Monte. I was really happy to 
see Gaetan Bloom credited in this because I firmly believe 
he was the one who started this trend for gimmick cards 
that are able to do what you can do with these. I still own 
several of the original cards from Gaetan’s Monte routine. 

A nice feature about the download is Josh shows how to 
fix the gimmick should it wear out (and it will if you use it 
all the time) and how to adapt it for your own cards. This 
comes in a red backed Bicycle angel style so you might 
want to change it for another back to match your cards. You 
will learn all this in the tutorial. The three effects taught in-
clude a great Oil and Water which I’ve started using straight 
away. I love the final part where the card visibly changes in 
your hand and ends up in the spectator’s hand. If you do 
any form of card magic then you want to seriously look at 
this great little gimmick card. It will allow you to do things 
that might take years and years of practice. I also feel those 
who are used to working with cards will come up with their 
own routines using this gimmick. It’s a real advancement on 
the original Bloom gimmick. (note: the original Bloom gim-
mick for his monte routine enables a similar visual feel but 
done with a different material.)

VERY HIGHLY RECOMMENDED

PRICE: $20.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphsymagic.com

CM2 BY 
ANDREW 
GERARD AND 
RAN PINK 

12 

Gerard and Pink openly discuss and reveal their approach 
to performing magic and mentalism in everyday environ-
ments. 

In this series, Ran and Andrew reveal their go-to routines 
that they perform in real-life casual situations such as bars, 
house parties, and on the street. Not only do they teach 
new effects, but they break them down, discussing their 
creative process and give insight that will help make the 
magic you create even better. 

"Our mission with Conscious Magic is to elevate the art 
of magic by empowering the performer to have a deeper 
insight into the process of creating, performing and even 
thinking about magic on a new level." 

In this Episode 

GET LUCKY 
The idea of lottery routines and picking winning numbers 
has been played with by many people, using an array of 
methods from electronic devices, special pads, and gim-
micks. Ran Pink has developed a powerful routine utilizing 
no gimmicks, just real lottery tickets and stubs. Walk up to a 
store, buy a lottery ticket and stubs, and you're ready to go! 

BECOMING 
In this effect, the spectator pushes their card flush into the 
deck with their own finger. Their signed card goes from the 
middle of the pack to the top while in their hands, but this 
is not your usual ambitious card routine. Andrew guides the 
spectator through a journey of self-discovery and inspires 
them to find the best version of themselves. 

RADIO 
The spectator thinks of any song, writes it down on a card, 
and holds it in their hand. Ran then asks them to touch his 
temples so they can feel a thought leave his mind and travel 
into theirs -- they then guess one note of the major scale. 
Now the spectator thinks of their song the same way but, 
this time, is able to transmit the melody of their thought-of 
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song they were thinking of to Ran. The song can be re-
vealed by singing it or by playing it back on a mobile music 
service. 

FIFTY 50 
50/50 effects only matter when something of value is put 
on the line. In Fifty 50 Andrew puts $100 on the line and 
wagers whether the spectator will pick up the bill with their 
left or right hand. He always gets it right! This is an anytime, 
anywhere routine. Grab some paper, pencil, and something 
to wager, and you're ready to go. 

"First off, the material Andrew and Ran perform and teach is 
damn strong! But if there's one lesson you can and should 
learn while watching them, is how they take these pieces to 
make a connection with the people. This is powerful stuff 
and the true secret of intimate theatre." 
- John Carey 

"If I had a list of ten mystery artists I'd like to be locked in a 
room with, Andrew Gerard and Ran Pink would be on that 
list. They constantly inspire me by stripping effects down 
to organic, seamless, simplistic moments of astonishment. 
To have these two modern-day masters brainstorming to-
gether is an opportunity I will not miss and neither should 
you." 
- Marc Spelmann 

MY THOUGHTS:
Possible one of the best DVDs I’ve seen for anybody want-
ing strong magic and in-depth thoughts that will take there 
magic to a new level. Ran and Andrew have really hit this 
one out of the ball park. I truly believe that these guys can 
help magic in a big way and make it about the spectators 
and not so much the magician or trick. In the promo they 
say, “Our mission is to elevate the art of magic by empower-
ing the performer to have a deeper insight in to the process 
of creating, performing and even thinking about magic on a 
new level.” They have achieved this big time.

This DVD contains live performances with real people. 
Not actors or people told to scream and shout. This is how 
magic should be filmed!! 

I love this on so many levels. The first is how they teach the 
routines. The insight they give in to each routine and the 
nuances really makes these what I term “real workers.” They 
can be performed anywhere and anytime. You don’t need 
expensive props or electronics gimmicks. These allow you 
to get the most reaction and leave the spectator feeling 
they were part of something special.

GET LUCKY - one of the best lottery routines I’ve seen. Ran 
has put together a great routine with props you can get 
at your local lottery store. This is going in my act straight 
away!! Not only are you able to read the person’s mind and 
tell them what numbers they selected but also you can 
show them a real lottery ticket with the numbers printed 
on there. Imagine the impact if you leave them with that 
lottery ticket!!! This is just a killer routine.

BECOMING - Andrew gives real meaning to an ambitious 
card. While the card only jumps once it’s not so much about 
the card jumping but the story behind it. This left a lump in 
my throat when I saw this! This is magic with meaning and 
making the spectator feel good about being part of the ex-
perience. I can see a magician doing an ambitious card with 
every move in the book, and then Andrew performing this. 
I can tell you the spectator is going to be more impressed 
by Andrew’s version where is comes to the top only once 
because of his story behind it. The move itself might take 
non-card workers a little practice but it’s well worth it. Every 
move is justified in this version and it’s so clean, plus the 
fact it happens in the person’s hand makes this so strong.

RADIO - being able to know what song a person is think-
ing of is very powerful. You can see the impact this has in 
the live performance. The move is so simple and again the 
props are organic. Just a few pieces of cardboard and the 
spectator’s mind.

FIFTY 50 - Never buy a drink or meal again. This fooled me! 
This is a classic example of Andrew’s clever thinking and a 
routine you can do anytime. 

If you love great magic with great thinking - that is easy to 
do and high impact you can’t go past this. This has every-
thing that makes a really great product that we can all learn 
from. These two guys are masters at their craft and really 
shine in this second series.

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com
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by the United States Playing Card Company, ready to go 
immediately. In addition to the four routines, Josh shares 
how to repair and customize your gimmick - a new feature 
for gimmicks of this nature. It's an entire lesson on splitting 
cards, and is worth the price of the download alone. 

Whiplash is angle proof and can be discretely hidden in any 
deck. The possibilities with Whiplash are truly limitless. See 
for yourself. 

MY THOUGHTS:
You receive the gimmick card plus download which is over 
an hour in length. This is a great little gimmick that will 
allow you to do some pretty cool visual card magic. You 
can easily add it to any deck by any means or have it in a 
separate wallet with some other cards such as Jacks if you 
are doing his Oil and Water. What is nice about the gimmick 
is that it allows for a lot of possibilities rather than just one 
application. You will learn several routines on the download 
from Oil and Water to 3-Card Monte. I was really happy to 
see Gaetan Bloom credited in this because I firmly believe 
he was the one who started this trend for gimmick cards 
that are able to do what you can do with these. I still own 
several of the original cards from Gaetan’s Monte routine. 

A nice feature about the download is Josh shows how to 
fix the gimmick should it wear out (and it will if you use it 
all the time) and how to adapt it for your own cards. This 
comes in a red backed Bicycle angel style so you might 
want to change it for another back to match your cards. You 
will learn all this in the tutorial. The three effects taught in-
clude a great Oil and Water which I’ve started using straight 
away. I love the final part where the card visibly changes in 
your hand and ends up in the spectator’s hand. If you do 
any form of card magic then you want to seriously look at 
this great little gimmick card. It will allow you to do things 
that might take years and years of practice. I also feel those 
who are used to working with cards will come up with their 
own routines using this gimmick. It’s a real advancement on 
the original Bloom gimmick. (note: the original Bloom gim-
mick for his monte routine enables a similar visual feel but 
done with a different material.)

VERY HIGHLY RECOMMENDED

PRICE: $20.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphsymagic.com

CM2 BY 
ANDREW 
GERARD AND 
RAN PINK 
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Gerard and Pink openly discuss and reveal their approach 
to performing magic and mentalism in everyday environ-
ments. 

In this series, Ran and Andrew reveal their go-to routines 
that they perform in real-life casual situations such as bars, 
house parties, and on the street. Not only do they teach 
new effects, but they break them down, discussing their 
creative process and give insight that will help make the 
magic you create even better. 

"Our mission with Conscious Magic is to elevate the art 
of magic by empowering the performer to have a deeper 
insight into the process of creating, performing and even 
thinking about magic on a new level." 

In this Episode 

GET LUCKY 
The idea of lottery routines and picking winning numbers 
has been played with by many people, using an array of 
methods from electronic devices, special pads, and gim-
micks. Ran Pink has developed a powerful routine utilizing 
no gimmicks, just real lottery tickets and stubs. Walk up to a 
store, buy a lottery ticket and stubs, and you're ready to go! 

BECOMING 
In this effect, the spectator pushes their card flush into the 
deck with their own finger. Their signed card goes from the 
middle of the pack to the top while in their hands, but this 
is not your usual ambitious card routine. Andrew guides the 
spectator through a journey of self-discovery and inspires 
them to find the best version of themselves. 

RADIO 
The spectator thinks of any song, writes it down on a card, 
and holds it in their hand. Ran then asks them to touch his 
temples so they can feel a thought leave his mind and travel 
into theirs -- they then guess one note of the major scale. 
Now the spectator thinks of their song the same way but, 
this time, is able to transmit the melody of their thought-of 
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song they were thinking of to Ran. The song can be re-
vealed by singing it or by playing it back on a mobile music 
service. 

FIFTY 50 
50/50 effects only matter when something of value is put 
on the line. In Fifty 50 Andrew puts $100 on the line and 
wagers whether the spectator will pick up the bill with their 
left or right hand. He always gets it right! This is an anytime, 
anywhere routine. Grab some paper, pencil, and something 
to wager, and you're ready to go. 

"First off, the material Andrew and Ran perform and teach is 
damn strong! But if there's one lesson you can and should 
learn while watching them, is how they take these pieces to 
make a connection with the people. This is powerful stuff 
and the true secret of intimate theatre." 
- John Carey 

"If I had a list of ten mystery artists I'd like to be locked in a 
room with, Andrew Gerard and Ran Pink would be on that 
list. They constantly inspire me by stripping effects down 
to organic, seamless, simplistic moments of astonishment. 
To have these two modern-day masters brainstorming to-
gether is an opportunity I will not miss and neither should 
you." 
- Marc Spelmann 

MY THOUGHTS:
Possible one of the best DVDs I’ve seen for anybody want-
ing strong magic and in-depth thoughts that will take there 
magic to a new level. Ran and Andrew have really hit this 
one out of the ball park. I truly believe that these guys can 
help magic in a big way and make it about the spectators 
and not so much the magician or trick. In the promo they 
say, “Our mission is to elevate the art of magic by empower-
ing the performer to have a deeper insight in to the process 
of creating, performing and even thinking about magic on a 
new level.” They have achieved this big time.

This DVD contains live performances with real people. 
Not actors or people told to scream and shout. This is how 
magic should be filmed!! 

I love this on so many levels. The first is how they teach the 
routines. The insight they give in to each routine and the 
nuances really makes these what I term “real workers.” They 
can be performed anywhere and anytime. You don’t need 
expensive props or electronics gimmicks. These allow you 
to get the most reaction and leave the spectator feeling 
they were part of something special.

GET LUCKY - one of the best lottery routines I’ve seen. Ran 
has put together a great routine with props you can get 
at your local lottery store. This is going in my act straight 
away!! Not only are you able to read the person’s mind and 
tell them what numbers they selected but also you can 
show them a real lottery ticket with the numbers printed 
on there. Imagine the impact if you leave them with that 
lottery ticket!!! This is just a killer routine.

BECOMING - Andrew gives real meaning to an ambitious 
card. While the card only jumps once it’s not so much about 
the card jumping but the story behind it. This left a lump in 
my throat when I saw this! This is magic with meaning and 
making the spectator feel good about being part of the ex-
perience. I can see a magician doing an ambitious card with 
every move in the book, and then Andrew performing this. 
I can tell you the spectator is going to be more impressed 
by Andrew’s version where is comes to the top only once 
because of his story behind it. The move itself might take 
non-card workers a little practice but it’s well worth it. Every 
move is justified in this version and it’s so clean, plus the 
fact it happens in the person’s hand makes this so strong.

RADIO - being able to know what song a person is think-
ing of is very powerful. You can see the impact this has in 
the live performance. The move is so simple and again the 
props are organic. Just a few pieces of cardboard and the 
spectator’s mind.

FIFTY 50 - Never buy a drink or meal again. This fooled me! 
This is a classic example of Andrew’s clever thinking and a 
routine you can do anytime. 

If you love great magic with great thinking - that is easy to 
do and high impact you can’t go past this. This has every-
thing that makes a really great product that we can all learn 
from. These two guys are masters at their craft and really 
shine in this second series.

PRICE: $35.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
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MK PROFESSIONAL 
CUPS GENERATION II 
BY MICHAEL 
KAMINSKAS

14 

Following in the footsteps of the original MK Professional 
Cups, these cups were designed through years of trial and 
error.  The Generation II cups are simply an extension and 
advancement over the ones I released almost 20 years ago.  
While all MK Professional Cups are valuable as collectibles 
given their superb craftsmanship and very limited quanti-
ties, they were made for workers and will stand up to the 
use and abuse of a lifetime of performing.  Mike Rogers (of 
cups and balls baseball fame) once asked me, "Why limit the 
number of sets?".  Quite frankly, I wasn't in it for the money.  
The only reason the MK Professional Cups existed in the first 
place was because I couldn't find any cups on the mar-
ket that met my extremely high standards... so began my 
journey for the perfect cup.  Having gone through several 
revisions before the final product, I sold 100 sets to simply 
recoup my losses and pay for the very expensive tooling.
 
Much in the same way is Generation II.  Again, I felt I could 
make my cups even better... so it was back to the draw-
ing board.  Prototype after prototype and NOT with a 3D 
printer.  Each prototype meant cups spun, more perform-
ing, and more tooling.  From the first prototype of Genera-
tion II to the final product it has been an arduous 3 year 
journey.  True to the original MK Professional Cups, subtle 
tweaks make the Generation II cups perform even better 
than the original!  
 

Once I had the final design,  I needed to focus on produc-
tion to produce the absolute best  cup available today with 
NO EXCEPTIONS!  What I decided on is a combination of 
modern age and old world techniques -- something that 
has NEVER been done before.  Typically, a cup is either 
spun on a lathe (old world technique) or created with a 3D 
printer or CNC milling machine (modern techniques).  The 
manufacturing of the Generation II cups is nothing short 
of groundbreaking.  By combining a fluid forming metal 
process called hydroforming with the ancient art of metal 
spinning, I was able to produce a cup that is far more con-
sistent in wall thickness than traditionally spun cups, with 
the advantages of a harder, stronger metal in the finished 
product and a smoother cup surface with less draw marks.  
The result is nothing short of amazing!

• In a word...QUALITY!  All the cups must pass a stringent 
quality control check.

• Each cup is hydroformed and hand spun out of heavy 
gauge brass and copper.

• The cups are what would be considered "medium 
sized" and fit the average hand like a glove, making 
them very easy to manipulate.

• New distinct finishes that are meticulously applied 
eliminating imperfections.

• New for Generation II is a hallmarked "MK" stamp in 
each cup signifying it as an original.

• A larger more spacious "attic" for flexibility in routining. 
i.e. - Tommy Wonder pom poms.

• Less flared skirt than the original MK cups for less 
wobble in stacking without sacrificing speed.

• Higher bead than the original cups now allows (3) 1 1/8 
inch balls to rest on top of a single cup even with the 
cups stacked together. 

• Wider and shallower dimple than the original MK Cups 
to  facilitate moves such as "Cup Rolls", "Tip Off's" and 
"The Galloping Post".

• Larger mouth bead for better aesthetics and a more 
secure grip while performing moves such as the "Cup 
Thru Cup" sequence.

• Shorter stack height than most "medium" cup sets on 
the market means less space taken up in your case or 
on your performance area.

• I wouldn't put my name on it if I didn't stand behind it 
100%.

MY THOUGHTS:
As of writing there are only 17 sets left. I own set no. 27 and 
am so lucky to have these. They are made from the high-
est quality and the work that has gone in to these cups 
are some of the finest work I've ever seen on any cups and 
balls set. There are so many little nuances that Michael 
has worked hard at to make these so great. The space for 
the loads is fantastic and allows you to easily load larger 
objects. The dimple on top is perfect for that little nuance 
David Williamson talks about in his cups and balls, which 
I think was a Vernon touch where the ball should move 
slightly once it has passed through the cup. 
 
I won the mirrored set and everybody who has seen these 
has fallen in love with them. They are so unusal and look 

very unique. Knowing I am performing with a one-of-a kind 
set makes the performance that much more special for me 
as well. With this set there are no two alike. 
 
The weight is also something I like about these cups. They 
are heavy and make a great sound when using them. The 
weight also helps with some of the moves such as throw-
ing a cup up and having it spin then landing inside another.  
Again, it's the little things that make these so great to work 
with.

The size is perfect for fitting three little balls on top and 
putting another cup on top. This will allow you to do some 
moves that you could not perhaps have done with other 
cups. These are compact enough to next nicely and really 
don't take up much space in my close-up case.  

These are medium sized cups and fit perfectly in my hand 
so any moves I need to do can be covered without worry-
ing that they are too large and makes maniuplting them so 
easy.

I know collectors will definitely want to get a set of these 
special cups, but workers will also find their value because 
they are made to be used.  If you've ever wanted a really top 
set of cups and balls then get these!! You'll be glad you did.

BALLS - the rubber balls are perfect. I have the gold ones 
and they really stand out much more than the generic red 
ones most people use. They are slightly larger than the 
ones I regularly use and have found these that much better. 
The weight is absolutely perfect.  This may be something 
the audience can't see, but it makes all the difference!  The 
heavier weight of rubber over cork or wood allows for easier 
handling of the balls.  Almost every instance where I see a 
professional cup worker fumble a ball it is because the ball 
is TOO LIGHT!  Every so often, the opposite is also true and 
the balls are difficult to manipulate because they are just 
TOO HEAVY -- as is the case with a steel ball bearing core.  
Like the three little bears, the weight of the balls included 
with each set is "just right!".

PRICE: varies depending on style of cups. $400 - $475
AVAILABLE:  www.mkcups.com

After much anticipation Ken Dyne's infamous version of the 'Tossed Out 
Deck' is being made available (in limited quantity) to the magic and 
mentalism community.

Tossed out deck is one of the strongest openers relied on by top 
professionals around the world, and has been for years. And for very 
good reason. 

Now imagine performing the ‘tossed out deck’ and really naming the 
three thought-of cards individually. That is Passed Out Deck.

Finally The Perfect ‘Tossed Out Deck’ For 
Close Up and Stage

✔ No ambiguity

✔ No pumping

✔ No questions

✔ No peeking

✔ No rough and smooth

✔ No ‘thin’ cards

✔ No dual reality

✔ No pre-show

✔ No stooging

✔ No separating the deck

www.PassedOutDeck.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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